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HELPING SRI LANKA TO GROW !

AgEnt is a dynamic USAID funded private sector agro-enterprise
development initiative successfully assisting companies and entrepreneurs
with viable business/marketing plans to expand existing operations or
start-up new ventures targeted at both domestic and export markets.




INDEX

ITEM PAGE
* Introduction 1
* Singapore " Business Times " (major regional Asian

business paper in English; daily) 2
* " Asian Business " (major business magazine) 3
* " Far Eastern Economic Review " 4
* " Asiaweek " (major business magazine) 5
* " MEED " (major weekly Middle East markets business

magazine) 6
* " Advertising Age " (major United States advertising

industry magazines) 7
* " Asia/Pacific Food Industry " (leading processing,

packaging, flavours/additives, storage/handling

magazine) 8
* " Foodnews " (major international food industry

trends magazine) 9
* " Eurofood " (leading European food/drinks report) 10
* " Asia/Pacific Food Industry Business Report " 11
* " Agra Europe/CAP Weekly " (Common Agricultural Policy

/news and legislation) 12
* " European AgriBusiness " 13
* " Beverage World " (leading United States industry

magazine) 14
* " Progressive Grocer " (leading United States

supermarketing magazine) 15
* " Eurofruit " (major European fresh produce magazine) 16
* " Fresh Produce Journal " (leading UK trade magazine) 17
* " International Fruit World " (leading international

country by country fresh produce magazine) 18
* " The Clipper " (major international journal on trade

in processed food, dried fruit and nuts) 19
cont:

N




INDEX

ITEM PAGE
* " The Packer " (1eading United States weekly fresh

produce paper) 20
* " Tropical Produce Marketing News " 21
* " ITC Market News Service - Horticultural Products

Europe " 22
* " Poultry Digest " (leading industry broiler, egg

and turkey industries trade publication. United

States) - 23
* " Broiler Industry " (leading industry trade magazine

covering production, processing and marketing. United

States) 24
* " Poultry International " (production, processing

and marketing worldwide) 25
* " Egg Industry " (production, processing and marketing.

United States 26
* " Chemical Marketing Reporter " (leading United States

publication with considerable up-to-the-minute price

data etc. 27
* " The Public Ledger's Commodity Week " (a weekly guide

to world commodity trade) 28
* " ITC Market News Service - Spices World " 29
* " The International Floriculture Quarterly Report " 30
* " ITC Market News Service - Cut Flowers -

European markets " 31
* " ITC Market News Service - Ornamental Plants -

European Markets 32
* " Fish Farming International " 33
* " Infofish Trade News " (fresh, chilled, live fish'

frozen fish; chilled, frozen tuna; frozen shrimp,

lobster, crab; frozen cephalopods, molluscs and

froglegs) 34
* " Globefish - European fish price report " 35
* " Aquarium Fish " (United States) 36

cont:



INDEX

ITEM PAGE
* " Pet-Age " (largest United States pet trade

publication) 37
* " Meat Processing " (leading North American meat,

poultry and seafood processing magazine) 38
* " Meat International " (leading international

magazine on the meat trade and technology) 39
* " Mother Earth " (United States. The original

country magazine) 40
* " Organic Gardening " (United States) 41
* " Textile Asia " (leading Asian textile and apparel

magazine) 42



INTRODUCTION

AgEnt's BIC/Business Information Center maintains an
up-to-date collection of hard back publications,
international industry/trade magazines and periodicals
and product trend reports;linked to an international
information network capable of accessing a considerable
range of production,post harvest handling, processing,
marketing and agribusiness topics.

The Center regularly produces and sends to existing and
potential clients, government and other identities
specifically prepared reports covering a wide range

of agro-enterprise sector issues and opportunities.
Many Company executives, public sector organisations
and entrepreneurs visit the Center to conduct

" first hand " market research on their specific areas
of interest. .

The illustrative list of leading international
business/marketing/trade subscription periodicals
which follow, typifies this key component of AgEnt's
" freely available " information service designed to
assist companies to identify/capitalise on new
domestic and export agro-enterprise marketing
opportunities.
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S’pore’s listed firms notched
up 38pc profit rise last year

By Alvin Tay

SINGAPORE — Total net
carnings of Singapore's pub-
liclv-listed companics prew by
318.1 per cent to $3.99 billion
last year, reflecting the buoy-
ant cconomy and the bullish
stock market

Three-quarters of the 127
companics  included in
Businevs Times™ annual earn-
ings review made more man-
ey last ycar comparcd to
1992. About half of them also
reported carnings growth in
cxcess of 20 per cent

The BT review only in-
cluded those listed companices
with Dec 31 as their Goancial
year-end. A total of 127 com-
panies reported thorr 1993
full-vear results by the speci-
fied March 31 deadline

Last vear. a similar compi-
lation of the 1992 carnings of
112 companies generated an
overall growth rate of only
119 per cent. In 1991, the
growth was cven fower — 7.1
per cent.

The much bieher carnines

1993 corporte resuts - o awdes

Totalno.of | . ;' Total profits leds loesss .

Fows 1993 ($m) | 1982($m) | % change
Financial services 2 2,001.08 [ 126685 | +555
Mamutfacturing 29 37775 | 39583 | 4160
Property & construction 2 52765 | 46580 | 133
Hotels 13| 18471 ] 1859 | 4502
Marine 46067 | 40250 | +144
Trading 8 16355 | 10811 | 4513
Transport 5 193.76 | 12672 | +529
[ Sesdaq 15 67.73 | 4068 | +664
Total 127 398690 | 2,88588 | +38.1

extraordinary ftems.

Note: Review only includes listed companies with financial year-end faffing on
ma‘.,nsmmmmman«mmmmsmm

Compled by BT

lines of banks. stockbrokers
and finance compantes,

Once again, the scven
listed banks led the way, fin-
ishing the year with a 48 per
cent cise in earnings to a re-
cord $1.66 billion.

Most of the finance com-
panics. insurance companies,
closed-end funds and stock-
hroking firms aiso fared well

dircetor of City Develop-
ments Ltd. said in his state-
ment: “The residential prop-
erty scctor for 1993 remained
very buoyant with record
take-up rate for new units and
price increascs surpassing the
previous year. The overall
URA residential  property
pricc index rose by about 29
per cent during the vear.”

{2, Hotel Plaza, ANA Hotels
and Apollo Enterprises saw
much lower profits, mainly
because of keener competi-
tion and lower room rates.
True, the average occupan-
cy rate of Singapore hotels
rose 3.6 points to 83 per cent
last ycar. But the average
room rate fell 5 per cent to
$139. As a result, hotel room
revenue increased by only 1.7
per cent to about §$1 billion.
Earnings of the 29 manu-
facturing companies, covering
a diverse rangeé of businecsses,
grew 16 per cent to $378 mil-
fion. The industry's main
highlights wecre the turne
around at Singatronics as well
as the surprising $660,000
loss at Gencral Magnctics.
Besides Singatronics, two
other 1992 losers — Insur-
ancc Corporation of Singa-
porc and Aztech Systems —
also managed to move into
the black last year.
But 12 companies suffered
fosses last year, against nine
in 1992. They were Alliance

Two-thirds of Aussie
investments in region
profitable: study

By Chuang Peck Ming

SINGAPORE — Two out of
three Australian investments
in South-east Asia — the bulk
of which are in Singapore —
have become profitable with-
in four years, says a govem-
ment study.

And Australian businesses
which invested in the region
performed better from 1988
to 1992 than those who
stayed home.

The study, released by the
Australian Department of
Foreign Affairs and Trade, al-
so shows that more than two-
thirds of Australian investors
in South-east Asia repatriate
more than 75 per cent of their
profits.

The persistent belief
among Australian business-
men that South-east Asia of-
fers poor returns and that
profits made there are hard to
repatriatc is wrong, the study
says. Such perccptions have
caused thc Asean share of
Australian foreign invest-
mentc tn Il charmlv fraes 10
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are concentrated largely in
non-metallic mineral, rubber,
textile and chemical prodocts,
And in Indonesia, 75 per
cent of investments are in
mining. especially coal and
gold. Most of the rest are in
manufacturing, mainly indus-
trial chemicals, food and base
metals. )
Worldwide, the biggest
chunk of Australian foreign
investment is in the United
Kingdom, which accounted
for 38.7 per cent of the AS36
billion Australians had in-
vested abroad by 1991. The
United States accounted for
22.9 per cent, the second big-
gest share, follow by New
Zealand with 15.1 per cent.
While Australian invest-
ments in South-east Asia have
lagged in the past decade, the
study says the country's ex-
ports to the region Arc grow-
ing 19 per cent a2 year, com-
pared with [ per cent for its
exports overall.
“Investment should be a

US bonds plunge
after economic news

NEW YORK — US bonds
pliinged and yields climbed to
their highest level in 1§
rmonths yesterday after govern-
ment reports showed the econ-
omy is robust, sparking
concern about inflation. The
Labour Department reported
that the ecconomy added
456,000 jobs in March, almost
double expectations.
Bloomberg Business News

Japan shrugs off
US trade report

TOKYO — Japan’s response
to the highly critical trade re-
port released by the Clinton
Administration on Thursday
was a resounding “So what?”
“I haven't read the report yet,”
Finance Minister Hirohisa Fu-
Jii told a regular news confer-
ence yesterday momning He
added that he did not believe
the release of the report will
|, necessarily pave the way for
trade sanctions against Japan.
— Bloomberg Business News
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Beiersdorf breaks age b

Skincare line boldly targets
older women in Swiss test

By Dagmar Mussey

Challenging an unspoken taboo,
German skincare marketer
Beiersdorf is introducing a line of
skincare products for @ nearly for-
gotten population in Europe—
women over 55.

Testing of the Nivea Vital line
will take place in Switzerland for
a year starting this month and
will lead to an international roll-

out. Hamburg-based Beiersdorf is
spending $2 million on the effort
in Switzerland alone, a tiny na-
tion of 6.8 million people, in a TV
and print effort by GBBS/TBWA,

Zurich; that showcases 55-year- Belgradorf's TV and print ads for Nivea Vital, using model Susanne Schdn-

old former top German model Su-
sanne Schdnborn.

Both the campaign and the posi-
tioning represent a bold approach
for Europe, where despite an ag-
ing population, marketers have

born, colebrate women over age §5.

been loathe to target products
more glamorous than denture
cleansers at senjor citizens,

“The short explanation is that

SPEZIELL FUR 7¢ 7/ HauT.

PR . 1

the age of both marketers and sd-
vertising people is 80 young,” said
Judie Lannon, a U.K. marketing
consultant. “The cutoff point for

s \f*s;ltgz
arrier

targeting a product is usually 45
or 50 at most unless [the client] is
in the pension business or stom-
sch remedies.”

But times are changing. In the
skincare area alone, Beiersdorf's
Swiss General Manager Daniel N.
Tobler suspects that his major ri-
vals L'Oréal and Procter & Gam-
ble are both working on similar
lines for seniors, although both

3 A, i d w Y

Consultant Ms. Lannon said it's
high time. “Without a doubt the
older age group has finally ar-
rived as a legitimate target for
marketing activity. They have the

{Continued on Page I-4}

Let the Lion
hunt begin

Thousands of creatives, account
executives and clients descend on
the French Riviers for the Interna-
tional Advertising Festival's kick-
off starting today.

The most prestigious global ad
award competition, the Cannes fes-
tival draws entries, participants
and judges from all corners of the
world.

A guide to the goings-on, useful
whether sunning yoursel{ in the

results in an air-conditioned office
elsewhere, starts on Page I-8.

[PV YRS Sesap N
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south of France or sweating out the _~

What to look for:

® Can Spain do it again? Adver-
tising Age international looks at
Spain's chances for repeating
last yoar's 20 Lion win—Page 1-8
1 Culture shock: Agencies’ at-
tention to local themes may hurt
their awards potential—Page -9
# Recession, scandal end may-
hem: What world events bode for
annes—Page -8
B AAl's Laurel Wentz telis read-
ors how to have fun in the
Canpes sun—Page -8
W The quintessential Cannes

guide: Award winners by country
at a glance—Page 10

PO
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$100M ad spurt in Argentina

Newly private pension fun

By Mike Galetto

BUENOS AIRES—The privatization of
pension funds is unleashing up to $100
million in ad spending between now and
July.

The explosion comes as financial compa-
nies look to snare parts of a market valued
at $2.5 bilhion 1n 1ts first year

Argentina’s privatization follows that of
Chile, Mexico and Peru in recent years, all
which now operate under deregulated so-
cial security systems

Until now, Argentina’s 55 million elig:-
ble workers had no choice but the state so-
cia} security system, which earlier fell prey

.

CONSOLIDAR

sv TENOUN OF JUBILAC I 1L 3 Y PEMSIONES

Consolidar uses a tootrace as a metaphor for a
litetime of working in its campalgn.

ds enmeshed in 11-week ‘war’

to hyperinflation, a stagnant economy and
a demographic shift that caused the system
to go bankrupt in the early 1980s.

With a tight time frame—ads were per-
mitted to begin only on April 18, and the
cutoff date is July 1—funds are holding
nothing back in the 11-week period. Said
Roberto Ameal, general manager-strategic
planning director at Ratto/BBDO: “This is
a war."

And the battleground is littered with
catch phrases like commitment, confidence
and stability as the funds play on the pub-
lic's fears of the state system, whose insol-
vency has left retirees receiving less than

(Continued on Page I-2)
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WORLE NEWSWATCH

Coca-Cola slashes Japan prices

TOKYO—Coca-Cola (Japan) Co. is cutting
its beverage prices for the summer by 12%
to 17%. Coke’s summer prices will help
counter competition from lower-priced
store brands. Sample price cuts: A 1%4-liter
bottle to $2.77 from $3.15 and a 1-liter bot-
tle to $1.91 from $2.29. A 350-milliliter can
of Coke sells for $1.05 compared to 67¢ for
FamilyMart Co.'s American Cola and 77¢
for 7-Eleven Japan's Classic Selection (AA,
May 30). The price cuts will be mentioned in
Coke's ongoing summer promotion, handled
by McCann-Erickson.

Austraiia sets pitch deadline

CANBERRA--The Federal Government
set July 8 as the deadline to pitch for three
media accounts totaling $43 million in
1993, now handled by three Sydney agen-
cies. Mojo has the §17 million TV, radio and
cinema business; Neville Jeffress/Arm-
strongs Group, the $15 million classified ad
account, and AIS Media, the $11 million
print assignment. Contracts are for four
years.

New shop tights tobacco ads

MOSCOW—American financial guru and
anti-smoking activist Andrew Tobias
opened ad agency Media Arts to produce
five 30-second public service TV spots.
They will run on four of Russia's five major
channels in September and October. Mr.
Tobias began his Russian crusade last year
with 15-second spots in which he and chil-
dren urged President Boris Yeltsin 1o ban
tobacco ads

Ad spending may heal by 1995
NEW YORK—Widespread recovery of ad
spending in major countries outside the
U.S. is expected in late 1994 or 1995, said
Robert Coen, senior VP-director of fore-
casting, McCann-Erickson Worldwide. He
estimates worldwide growth this year at
5.7% to $318.3 billion; in the U.S., a 7.2%
(Continued on Page I-2)
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EC CPl Caonferences
Reports & pubhications People

GATT Uruguay
Round agreement

greement on the Uruguay Round of GATT

is undoubtedly a major step forward in

achieving equilibrium in world agricultural
trade, although it has been criticised for being
principally a US-EC accord, rather than the
multilateral agreement originally intended.
Nevertheless, the deal has definite advantages: for
consumers and economies in general, food prices will
decline in real terms rather than rise, owing to
restrictions on export subsidies and domestic support.
EC spirits producers will welcome the ratification of
the ‘zero-for-zero’ market access deal (p3), while
stressing that much work still has to be done to
abolish discriminatory non-tariff barriers such as
excise taxes.

When planning new development and investment,
food companies should assess the opportunities for
obtaining public sector incentive finance (p4). Under
the EAGGF Guidance Section, funds are available to
support measures for the improvement of processing
and marketing of agricultural products. Direct loans
from the European Investment Bank are another
source of finance: UB, Unilever, Plumrose and Nestlé
Italia have all taken up EIB loans recently.

Spain’s draft ‘Ley de Comercio’ intends to restrict
the hitherto limitless opening hours of larger retailers,
to enforce payment deadlines more closely and to
prohibit supermarkets’ loss-leaders (p7). Smaller
stores and suppliers stand to gain from the proposals.
The UK has now voted for partial deregulation of
Sunday trading with opening hours dependent on the
size of store (p3). In ltaly, 99% of food store owners
are satisfied with current rules on opening hours, as
are 72% of consumers, according 1o a recent survey
(p3). Modern retail stores have only 25% of the
market in haly, while corner and speciality shops still
donmmate with 61 % (pl6).
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Trade and Investment

Features Editor

L , g:m: w:-iners
New projects and THE Investment Coordinating Board (BKPM) in Indonesia Marcus Lee
upgrading of approved the following projects at the beginning of this :zr;laiihAmlysts
investment year. Enerey Advisor
approved - PT Bukit Kapur Reksa invested US$50.4 million for the o . fung Knin
by the expansion of its palm oil processing plant in Bengkalis, g:'j;‘;":;?’gmm
indonesia’s Riau. The plant will have a production capacity of 39,300 2;1":3:3;""’"““’"‘
Investment tonnes of crude palm kernel oil (CPKO), 50,000 tonnes of Graphic Artists
Coordinating  Palm kernel expeller (PKE) and 240,000 tonnes of | zaiosswmas.
Board  Vegetable oil a year. ey

« PT Bumi Sawit Permai invested US$15.26 million on a s

coconut palm plantation and processing plant. The LindaM.Saddique
. R . R . Bankers: Malayan Banking
investment in Ogan Komerling Ilir, South Sumatera, will Berhad

be able to produce 12,000 tonnes of dessicated coconut a
BOARD OF INDUSTRY
ear. CONSULTANTS

Budi Kimia Raya spent US$6.78 million to expand its Brex Buchanan
pugar processing plant in Central Lampung. With the ASEAN Food Joumal

upgrading, the plant will be able to produce up to 3,000 Consutiant

. World Packaging Organisation

tonnes of sorbitol, 90,000 tonnes of glucose, 90,000 Alastak Hicks

tonnes of fructose, 1,000 tonnes of dextrose and 1,000 et o ko
FAO

tonnes of maltose a year. . . o Dr Asron Brody

+ PT Pulau Sambu will be investing US$9.56 million in M e nc

Indragiri Hilir, Riau, to set up a pineapple processing Qsamu ishida

-~ . resident

factory. The plant would have the capacity to chum out 43

million cans of pineapple, 15.000 tonnes of pineapple

juice and 3,000 tonnes of pineapple concentrate a year. b

Japan Packaging
« PT Aqua Golden Mississipi will be investing US$3.65 US Snack Pood Assocaton

Consuyltants Corp.
Al Rickard
D.C.M. Terberg

million to upgrade its plant in Sukabumi, West Java. The ;egt:f*ckwunwanagev
i . i . aboban
! upgraded plant will have an increased annual production Dr Gordon L Robertson
! Drecior

a Ervironmental Atfairs
Tetra Pak Asia Pacific

capacity of 200 nuillion litres of mmeral water.

i
. {
b . . . -
* New tax syste TAX would be fevied on the price of alcohol at the seller’s AP Food Industry
i X . . . . , . Publications Pte Ltd
| to affegt point ol delivery from this month i Hong Kong. Previously., 2 Shentor Way.
‘ N ' 4050105 | C B Buiding

Tgdomestic e dutv was levied on the agercadte value of cost. freigh Singapore: 1106

R . e * Tel 65-222 3422
brewers in Hong and msurance 293730 Lol P
[ASEY H507
Kong Beer manutacturers are got happy wath the new T 135 2E950 SAL AL

development Flemmne Serdehme ceneral manager of
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June 29, 1994.

Germany confirms draft legislation on British beef (pi) Sweden proposes agri-
environmental schemes (pi);

Refunds, levies, premiums and correctives (pvii), including those for malt
(pvi), for rice (pix), intervention tenders (p2), open market tender awards,
maize grits export tender, standing refunds and correctives, internal sales
tenders (p3)

Sheepmeat/goatmeat: levy changes (piv), ewe premium advances, PSA (p3);
Pigmeat: market stabilisation, sluicegate price and import levy, weighting
coefficients, Bulgaria and Romania, GSPs, Canary Is. etc., CSF in Belgium
(pl), CSF in the Netherlands (p2), import arrangements (pS); Poultry:
sluicegate prices, additional amounts, customs code, advance fixing
regulations, association agreements, GSP, GATT oilseeds package, Azores
etc. (p3), import arrangements (p5)

Processed cherry mips, garlic imports, export refunds, apple promotion, apple
and pear prices, prices for aubergines and table grapes, lemon concession,
reform of regime (p1), mushroom licences, dried grapes and figs, table grape

prices (p6)
ECU rates (piii), outlook (pii)

Refund and levy changes (pv), export tender awards, open market tecnder
series, FOD production for refineries, Portuguese imports, supply balances

(P4)
Aids for dned fodder (p2). reduced level of veterinary checks, flax and hemp

information (p4), flax definition (pS), EC/US alcohol agreement (pS), MRLs
(pS). structural schemes (p6), veterinary certification (p7)
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EUROPEAN UNION Council promises decision on 1994/35 farm price package
this month. Germany "isolated™ on BSE but political "hot potato” still cooking.
Many US barriers against EU trade still in place, says Commission. MEPs
approve EU enlargement but many problems still to be solved. GATT will have
impact on ancillary industries.

DENMARK Ban on seven agrochemicals.
FRANCE: Government planning tax cuts for farmers. Fall in farmland prices.

FRUIT & VEGETABLES Firm UK asparagus prices. Increased supplies of stone
fruit will mean marketing problems.

GRAIN & OILSEEDS EU oilseed area will be higher this year but some winter
rape suffers from poor weather. More wheat and oats but less barley in UK.

IRELAND Cattle smuggling allegations denied. Farmers defend live cattle
exports. Goodman to buy back meat enterprise?

MEAT & LIVESTOCK Beef intervention stocks still falling. Poor spring lifts lamb
prices. Impact of classical swine fever on pig market.

MILK & DAIRY PRODUCTS Suspension of GATT minimum butter price could
weaken EU market. More SMP going into intervention.

UK Time limit on animal transport could hit lamb trade.

Plus European Agribusiness Company News
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Rift deepens

on bananas
Compromise deal
angers producers and
traders

More mangoes
for Europe
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New season may
see new grants

Apple grubbing grants could
be available in time for the
1994-35 season, a Euro-
pean Commussion official
revealed this week.

Dole extends its
produce range

Dole Fresh Fruit Europe s
making plans to source mel
ons and mangoes as 1l seeks
higher sales i eastern
Europe and EFTA states

Cyprus seeks
closer contacts
The Cyprus Trade Centre has
called for closer co-operation
between grape exporters and
UK handlers, as exports

of 4,500t are predicted
MBM establishes
western division
MBM Produce has created a
new divsion n Shrewsbury to
pursue expansion in the west
and south-west of the coun-
try. It will incorporate Md
tand Potato Growers.

NFU seeks action
on blackcurrants

T=e NFU 1s putting pressute

10 JUNE 1994

Il | Rain strikes iceberg supply

BAD WEATHER has struck ice-
berg lettuce harvesting, caus-
ing a cutback in supplies of
around a third compared with
\ast year

The problems have prompt-
ed the British Iceberg Grow-
ers’ Association to send a let-
ter of explanation to the multi-
ples on Monday. An accom-
panying report by BIGA techni-
cal advisor lan Gillot says
that, due to cold and wet
weather since planting, “crops
have tended to come to
matunty without making size
and weight”.

Mike Sullivan, chief execu-
tive of BIGA, commented:
“The situation wili not improve
until the weather conditions
get better. There 1S no short:

age of a crop - there 15 a
shortage of warmth and sun-
shine.”

The adverse weather condi-
tions have arisen as the cov-
ered crop has come to an end
and full outdoor production ts
due. Production delays are
not expected to last longer
than 10 to 14 days, depend-
ing on the weather

The iceberg shortage
comes on top of a drop i the
availability of flat lettuce which
is expected to continue for
another two io three months.
Fiat lettuce 15 tin short supply
because many growers decid-
ed not to replant therr crop
after they had to dump lettuce
in spring when prices were
too low to justify marketing.

Graham Ward, chairman of
the English Glasshouse Let-
tuce Group, said growers lost
interest in planting because “tt
1s cheaper to let the land lie
fallow than grow at a loss”.

He commented: “Growers
lost anything between £1m
and £2m during March and
April due to the flooding of the
market by cheap Spanish
imports. There will not be a
change of attitude until there
is an assurance of far prices
and a fair deal.”

Michael Prest, chairman of
the NFU's Glasshouse Com-
mittee, predicted that in some
cases growing would not
restart until late summer. He
said growers face a lack of
accurate and up-tothe-minute

production and marke! nfor-
mation which is essential to
avoid the oversupply prob-
lems seen this year.

“The EU is looking into
ways of improving crops
statistics but growers would
like to see the UK establish a
relable crop mformation sys-
tem and so lead the way for
all EU growers,” he said.

Later this month, a brefing
of MPs interested in the UK
horticuttural industry is to take
place. It will be led by the
NFU president David Naish.
He will be accompanied by
Arnold Lewis, group managing
director of VHB, Roger Sayer,
chairman of Humber Growers
and Graham Ward of Snaith
Salads.

S pgak

ey oduct:on approaches. the so® fruit industry <
oS fowards

T Journal looks at pro

poal on payes 12-31

, | the UK
ton s facused on bapst \ 1 3RERr previous appilianis

Announcement
due on licences

AN ANNOUNCEMENT on the
granting of independent
licences ta export New
leatand apples could be
made soon.

John McCliskie, chawman of
the Apple and Pear Marketing
Board, said export consent
would be gen to financiaily
competent apphcants that
show they can raise growers’
income without undermirung
the business of the board

Industry watchers interpret
this 1s as meaning 6o icences
will be granted for export 1o
3 move that 15 likely

cucti 2y Apnle Fieids
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The Journal for the International Trade
in Processed Food, Dried Fruit and Nuts

A Co-production of

International Fruit World Agropress
- y pfSwitzeriand::. -
7 199

BEST AVAILABLE COPY



R R o T g R

For101 Years the Business Newspaper of the Produce lndustry Juneé?, 1994

G % s g BILL’S EATING HABITS 8 TECHNOLOGY
|| Hillary: Jeers | Niche marketing: | Coupon in

'S ) .
St | are ‘hum rap W an instant
‘ t : R ﬁLr(:” ‘ m come et By Larry Waterfield ave Of the futu re By John Unrein
P> Onions Washington, D.C., Editor Eastern Editor

,\ H + DiPiazza, vice president of produce op-
. Supply: T Lon shotages wil ASHINGTO : ; AdVSmSGTS'qGVISe planS to crations for retail chain pDo i 'ckx') Days of distributing produce
oney et of Ship- WASHINGTON, D.C. — President Clinton target SpelelC consumers . minicks coupons in free-standing i i
| b likes Tresh fruits and vegetables more than . Finer Foods Inc., Northlake, 11l th:pSunl;ay n:wspa;%m;:?sgz
' Qutiook: Active jombo demand likely lfmnCh'::nei z;nd doughnuts,_(siays 1;:5 wife, Hill- By John Unrein mag)gt}: not‘fv' we aré domgbmgre direct numbered — that is, if new mar-
‘3 wil raise prices in VWala Walla, Wash. fgy'm“ r: " col\c::shgseegzic:l ent has gotten a Eastern Editor and 'by ;i:nlorg:::;g?: sz);id IEI c:ge.i keting services like Checkout Cou-
0 u 4 3 . n . .
- > Watermelon habits. ! ¢ In the 2lst century, time-pressed know if television is going to be the best pon becomes a big h”"‘
Supply: Harvert 5i0 5 expected to “My husband cats lots of shoppers will browse grocery store aisles medium in the future, but it's a definite Checkout Coupon is 2 coupen-
ent g ' ; » : ossibility. Technol h generating system developed by
~atenatrein SC fresh fruits as snacks,” the at home using a personal computer or IP th v, ology IS changing o Catalina Marketing C
| Outlook: Ga. prices probably will chmb First Lady said June 23 at a interactive television. haast cn&"'. its hard to predict what will keting services ;;rx}c;gvidoc:p.l;aasergairr;
i as Founhoct July prze peax White House cercmony cel- And forward-thinking marketers arc PP p St. P b bl
| chrating Fresh Fruit and soi iei Futurists s ble televisi t. Petersburg, Fla.
aling it a devising advertising plans to reach YW 0y cable ieicvision soon . :
Complete coverage, Page 1B » Vepetable Month. these now-age consumers will bring us about 500 channels, which With the system, rcm‘}lcrs can
: ’ o T T She met an the North Por- g ' ; may feature everything from the recipe gencrate consumer-specific ~cou-
! P T Lico of the White House with All dont agree on the most effective  channcl to the professional chefs net. | Ppons instantly bascd on what con-
PooRig vl i erisentatives of the pro. CLINTON mcdlugr.ntelllsi;sxcg),tradxo, direct mailhox; work. Alrcady, there is the 24-hour sumers just bought.
' g e . . e g ven . s y .
: Chinese gnrhc dumpmg duce industry, including . f\iche’ or }:argct, r:arlr:;?x{g C\:rilﬁuglay aa Television Food Network, which made The system uses a stand-alone
i T > . Tom Stenzcl, president of the United Fresh n le in h its debut last November and reaches printer located at the checkout
- decision expected o . o . uge role in how marketers use new mgre than 7 million homes stand and linked to th il
' N i Fruit and Vegetable Association; Alan Siger, technology to promete their products. . i o anc i e the retai
b T,‘o“;‘u. natio i Trade Adminis- former United chairman and president of Con- Niche marketing can be defined as Del Monte Fresh Produce Co., Miami, store’s point-of-sale computer sys-
[ tis expected to riake a pre- sumers Produce Co. Inc. of Pittsburgh; Mar- tailoring your m ifi became that network’s first multi-year tem, Once a products Universal
; - gecision July 11 regarding sume . R < gh; Mar d?lerc;; gy essage to a specific au- sponsor in April when the marketer Product Code is scanned, Check-
case against Chi- . : signed a threc-year, $1.5 milli - )
? See Clinton, Page 2A p» “Everyone has come to the realization En ¥ illion ad See Coupon, Page 2A »
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A Quarterly Newsletter of Fintrac Inc.

Fresh Asparagus-
U.S. Market Survey

Imports of fresh asparagus have
increased a dramatic 70 percent
between 1989 and 1992. Fintrac
estimates that 1993 imports will
have increased a further 20
percent over 1992 levels. Al-
though Mexico supplies the vast
majority of imported asparagus,
increasing imports from other
countries eroded Mexico's market
share in 1993 -suggesting
opportunities for new suppliersin
the marketplace. Currentimports
from non-Mexican suppliers are
concentrated during the period
September through December.

MARKETIN

Domestic production of aspara-

gus, which takes place mostly in
California and Washington, has
been declining every year since
1989, when production totalled
67.8 million kitograms (kgs). In
1991, production was 62.5
million kgs and in 1992, 61.4
million kgs. Apparent consump-
tion (production plus imports
minus exports) was 68.4 million
kgs in 1992. This figure repre-
sents a drop from 1991, when
apparent consumption was 69.4
million kgs, but more than 1990,
when apparent consumption was
67.1 million kgs.

Imports

U.S. imports of asparagus have
increased 71 percent between
1989 and 1992, from 15.6
million kgs to 26 2 million kgs

Through
e ——
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Industry Prof' Ie°
FTK Holland

Tropical Produce Marketing
News recently interviewed
Achilles de Naeyer, Managing
Director of FTK Holland, a large
fruit and vegetable importer
located in Holland.

Q: What specific countries do
you import from and export to?
How much has this changed
over the years? Do you plan to
add to this?

A: We import from various South
American countries with the
focus being on Chile, Brazil and
Colombia.and from the whole
Caribbean area with a focus on
the Dominican Republic. In the
U.S.. we concentrate on imports
from Fizida, Calfornia and
Washimaron. In Africa our imports
are conlentrated out of Kenya,

Zimbaz . e, South Africa, the
han O and Morocco. In Asia,
hatla~ = indonesia, Korea and
Chine e alsoimport hom

Noewe = and and Australia

‘ S he major sourancd

W AU we boy oty ae s
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\Wayne Poultry’s

Y ’— ’ G Director of
WA E e H ; © Quality Assurance

Michael C. Robach

F/ARIMS B o .. ~ "Putting a HACCP plan

; ., . together is something
Continental Grain’'s that is doable. It takes

N . - the whole team—the -
broiler division is ‘marketing people,

M o ‘ : | |
taking control of its . 'the operations people “f'
A rOC : and the QA people — \
_ p roqesses with new working together.’
pathogen control ’ I
technologies and

\CCP-based food
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Roche.

Leader

in the
science of
vitamins.

Rache Vitamins and
Fine Chemicals
LT 1 dwnon of Hoftmann-Ls Rarha tnc
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6\{\\& © Vinyl Stabilizers
07 -

117 Blanchard St.. Newark. NJ 07105
Tel 201-344-5790 / 1-800-USA-999%
Fav "1-690-5298

Fairmount

Chermxal Co.. Inc

Quit tap dancing.

PPG Automatic
Chlorinating Systems

Assured accuracy and control.

TR

In:
rgn PA 5277 800 235-297¢
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CALCIUM CHLORIDE |

YOUR FULL-SERVICE
NORTH AMERICAN PRODUCER

® Industrial Applications e |Ice Controi
® Dust Control  ® Full Depth Reclamation

(800) 631-8050

£ General Chemical J
Yy

SULFATE

Heptahydrate
Monohydrate
Moist Copperas

® Of the highest quality
® For every application

T
. CHEMICVAL CORPORATION
! iy
. 720 Fitth Avenue
N3 New York N'Y 10013
T Telephone. (212) 469-9811
Facsimile. (212) 903-1870

FERROUS

" When it comes to delivery of sulfuric acid...

Asarco has your
number.

That's how many
rail cars Asarco
has for shipping
sulfuric acid.

QED

RSAHLD Incpiaoee s 5747 Tucsen A7 8470 0747
BOG- 223 ALI0 FAXGU2-524.1958

i rupted supply of borates for mare

Because we own and operate our
uwoomine in California, we've
Hered our customers an umntel

THE TEAM WITH AN EDGE
R ReTsey 1 T

- BORAX

than 100 years

26877 Tourney Road, Valencia, California 91355 « 1-800-729-2672
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Third world agrics

demand falls back

Lower economic growthamong less
developed countries (LDCs) will
affect world demand for feedgrains,
vegetable oils, meals and sugar ac-
cording to a forecast from the Econo-
mist Intelligence Unit. (Szaff)

Growth in 13 principal LDCs is
now expected to be only 4.1% in
1994 rather than 4.5 envisaged two
months ago, with prospects of no
more than 4.2% for 1995.

The EIU notes a divergence be-
tween performance of the Asian v
the Latin American economies.
Asian LDCs are seen growing by
6.3% this year, rising t0 6.7% in
1995, shrugging off the torpor in
Japan. However, aggregate growth
in 5 main Latin American coun-
tries is put at just |.8% this year,
dropping to 1.3% in 1995.

Mexico and Venezuela are hit
by the effect of weak world oil
prices on their export earnings
while Brazi! (which benefits from
cheaper oil) is heading further into
recession. China’s boom is fore-
cast to leave 1994 with an aston-
ishing 10% growth rate but that
will slow steeply in last quarter
1994, reducing 10 6.5% in 1995.

Prospects for non-inflationary
growth in 1994 and 1995 have
improved markedly inOECD coun-
tries thanks largely to the expected
growthin the US| now seen boost-
ing their economy by 3.7% this
year and 2.9% next. That has some
impact on a “sclerotne” West Eu-
rope, Ifung its rate from | 3% to
ST this vearand 2 29 an 1995
However weaknessin Japan holds
overall QUCTY growth down 1o
DA thes vean 2 50 nent e
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compared with 2.33mt last season,
viewing a similar figure for 1994/
95. It has also cut its cocoa con-
sumption and deficit estimates,
leaving the latter at 70,000t against
an earlier forecast of 140,000t. But
it believes prices will weather the
more bearish fundamentals as
speculative buying continues, es-
pecially if consumers get panicked
into taking protective cover.

Consumption of cocoa is ex-
pected to rise from 2.49 to 2.55mt
in 1994/95, producing a 150,000t
deficit, butitexpects stronger prices
to restrain consumption more in
1995/96.

Coffee has risen well above lev-
els that fundamentals would justify
though supply prospects have wors-
ened in the last two months. Cuts
have been made in estimates of
Colombian production (11m from
12m bags) with reductions also ex-
pected in El Salvador, Guatemala,
Rwanda, Burundi and Tanzania.

Indonesia’s crop could also be
below 1993/94's 7.7m bags in-
stead of rising as previously fore-
cast but Brazil is still expected to
produce 20m bags. The EIU ex-
pects consumer stocks to continue
to fall with US inventories already
down 30% and European robusta
stocks ‘extremely tight.”

Further forward, the EfU expects
the strong price yend to encourage
renewed expansion of production
and reliabilitaton of plantations
Plans are already underway in Bra-
Al Cote ' vorre and Mexico and
“the seeds of the nest downtum an
prices are abcady beng sown.”

Sugar prices e seen levelhng
ot from s <ummer s peak e
cls retrmmg W thie 10 0o 10 2y
LANPe NeND NCas L producinen
rebounds i Lo taad Do andd
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Despite a setback in Kenya,
the ElU raised its tea production
forecast for 1994 to anew record
of 1.77mt{v 1.76mtlastyear and
1.61mt in 1992). Much bigger
Sri Lankan and Indian crops as
well as gains across Africa are
all set to contribute.

FlatRussian demand isreflected
inteaofftakerevised downto .7mt
for this year, though still above
1992's 1.68mt, with Indiaaccount-
ing for most of the increase. Witha
70,000t surplus there is no reason
for teato join the commodity boom
this year but as production and
investment drop next year, prices
should recover.

Grain prices show little prospect
of recovery this year as maize crops
rebound and export competition
heightens betweencoarse grains and
wheat and between the leading ex-
porters themselves asGATT restric-
tions approach in mid-1995.

Though world wheat demand is
seen growing to Smt this season
and another 15Smtin 1995/96, con-
sumption will not rise fast enough
to dent stocks much. Maize stocks
are seen nising from 23mt at end
1993/94 to 38mt next year and
40mt in 1995/96.

World demand for oilseeds is
accelerating more rapidly than ex-
pected and more stock falls are ex-
pected. While that tempts a bullish
view the EIU lists several negative
factors, including a likely crop re-
bound in the US with increased
output in China and Europe.

Overall supply of soy beanoilis
seenrising from 17 .730m 1993/94
to 18 3tman 19995 Palm sup
phoshouldinerease trom 14 2mcto
}5 2sut while sunflower and
rapesced auput will be up too

Consumption of palm ey con
tnte 1o autpace even these pains
and tioneh prices we expected o
case ot ther second hali of 99
ey - onld be onthe wany back up

o thas thne aex vears
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Metal weakness

Some base metals could be rally-
ing beyond their means. Only cop-
per has genuine fundamental opti-
mism but the complex asawhole is
on the march.

Report page I

Indian sugar

Arguement is raging in India over
theresponsibility for sugar imports
and the impact of these on domes-
tic prices which are already much
higher than the world average.
Report page I

Oil prices at the top?
Palm oil prices seem to have
reached their upper limit and ex-
ports should slow down as a result
and European buyers are already
adopting a hand-to-mouth policy.
Report page 11

Rapeseed exports

The EU has already booked around
225,000t of new crop rapeseed for
export to the Third World and will
fill in with heavy imports from
Canada.

Repor{ oage 111

Cotton comeback
With supplies generally tight, ac-
tivity in cotton futures is growing
as well as a noticeable increase in
the amount of physical trade.
Report page V
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WHEN Selonda Aquacul-
fure, one of the most suc-
cessful  companies  in
marine fish farming in the
Mediterranean, offered
523,600 of its shares in
the Athens Stock
Exchange this month, the
issue was 129 times over
subscribed.

The  shares  have  been
ssued 10 to raise 5753 milhon
Jrachmas (about £1.6 milhony
o finance turther expansion.
d the huge response even
uprised  mianaging  dieectar
ohn Stephans

“Hut we were evpecung
whofor shares. because o)
fieosrceess of sed farmung in
vecce” he rold T e
fer the public subscniption
tosed on My 10

Sclonda s a momber o
wOStep s group o1 con

unes  beowas tetncd
SO0 by the muorper of
vlhicr companies

St 19 e v

has remnvested most of s
profits and has 2 very tigh
return on equity of 45.69 per
cent to date

"We mtead o build on
achicvements of the past 14
years by carrying forward
the reputation we enjoy for
effectiveness and reliabitiny
1o our future operations,”
said Mr Stephann
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Selonda issue in Athens was
129 times over
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reach 360 tons this year, 600
toas in 1995, and 700 tons
i 1996.

The company plans to use
30 perocent of the money
raiscd by the share issue for
devcloping the farming of
new species, such as the red
sea bream and Dover sole.
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New name for feeds group

ALONG with expanding markets and big increases in
tish feed production, the companies in the Dansk
QOrredfoder (DOF] group now have a new name and a
smart new logo.

DOF, Biomar in Norway, Aqualim in France and
Ecoline in the UK will now all trade as BioMar. The
group is still wholly owned by Danish grain and
agricultural merchants KFK which is in turn controlted "
by Norsk Hydro.

In 1993, BioMar sold more than 100, 000 metric tons,
making it the second largest supplier of feed to
Europe’s fish farmers.

To meet growing demand, said managmg director .
Preben Jensen, plants in Norway, Denmark and France
have been substantially modernised and production -
will be increased by some 40,000 tons. The new Bio-
Mar mill to be built in Scot!and will add anokher 20, 000
tons next year.

BioMar is also gathering its range of Ieeds into four
basic product lines, Three of these - Ecoline, . .
Biooptimal and Aqualife - are already well known. The
fourth, Aquavet, wnll compnse medlcmal feeds and
vaccmes.
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BULLETIN: Thai fishery products regain entry into France after a month Tong dispute...
Thai frozen shrimp exports by country..... Fish farmers in Singapore usc farm-prepared fecds
for culture..... Singapore ban imports of green mussels from Malaysia ..... Fishing in Hong
Kong harbour is banned due to heavy metal contamination..... Brunei and Japan collaborate in
grouper culture project..... Fish stock in Egyptian coastal waters is found to be declining.....
New regulations established to govern fish farming in Jordan..... Fishery exports of Tunisia
1982-1992..... Namibia establish fishing joint venture for hake with Iceland.

FROZEN FISH: Market appears to regain strength with the economy improving. Consumers’
price resistance still continues, but importers/processors are buying ahcad to meet demand. Cod
market in Japan has slowed down while processors focus on other lucrative species. Fishing
operations have come to an end in India due to moasoon weather.

CHILLED, FROZEN TUNA: Heavy blucfin arrivals were experienced during cnd May to
beat ICCAT deadline requiring certificate for fresh bluefin imports. Bigeye landings increased duc
to a shift in fishing operations from yellowfin. Frozen bluefin prices have not recovered yet as
economy is down.

JAPANESE SHRIMP MARKET: Market continues to be dull while Japanese reprocessors
look for cheaper products, but domestic prices in gencral remained stable. Offer prices for black
tiger from Thailand, Indonesia and India remained high despite bargains for lower price by
Japanese buyers. Supplies are expected to be tlght in June. Consumer demand is expected to be

"dull for another moath.

US SHRIMP MARKET: Summer consumption is picking up. White shrimp supplies have
improved from Latin America and Gulf of Mexico allowing prices to soften a bit. But black tiger
prices remained firm as landing diminishes in producing countrics. Good demand is expected
during the coming months despite the prevailing high prices.

ITN 11/94 FACT SHEET: Summary of EU Schedule for reduction in tariffs for fish and fish
products under the Uruguay Round.

INFOFISH - AQUATECH 94

International Conference on Aquaculture
29-31 August 1994
o in Colombo, Sri Lanka
| A For registration, please contact
INFOFISH, Fax: (603) 2916804

)
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LATEST TRENDS IN THE EUROPEAN MARKET

N.B. The depreciation of the US dollar against European currencies led o an improved competitiveness of
the European market versus the US market. The shnmp market was reacting positively to this new
development.

GROUNDFISH: Cod prices are slowly rising. The fisheries agreements between Argentina and EEC will
allow increased catches of hake, probably leading to lower prices. New season for pomfrets and red snapper
starts again in India in July/August. Page2-4

FLATFAISH: Turbot prices continue to decrease while Dover sole prices are on the rise. Strong demand for
Holland dabs has been developing. Page 5

SMALL PELAGICS: Mackerel season has ended, no more supply from Ireland and Scotland is offered.
Heming supply is moderate. Page 6

TUNA:  Yeliowfin catch is still poor in Indian Ocean, prices are on the rise. Skipjack catch is quite good in
the Atlantic, therefore prices are decreasing in Europe and Africa, especially in the Dakar area. ~ Page 6

CEPHALOPODS: A meeting was held in Casablanca on May 31, representatives of the four Cephalopod
producer associations, APAPHAM, UMAP (Morocco) ANACEF (Spain) and FIAP (Mauritania) found that
present octopus calches were not as good as they expected, whereas cuttlefish catches had improved.
Considefing that the present market and stock situation in Japan was at an acceptable level, they signed a
protocol of agreement establishing octopus price levels at 500 US$/MT higher than present market prices,
which up to now, Japanese traders refused to accept. Catches of fllex squids in Falkland area are slow. In
1993 total catch was 30% less than in 1992, this year the forecast so far is 50% less than in 1992. Page 7

SHRIMP:  Black Tiger from Thailand and Ecuadorian white shimp are still in very poor supply, and prices
continue to rise. Compared lo June 93, prices are generally US$ 2.00/kg higher. Coldwater shrimp pnces are
stable. Page 8-9

LOBSTER/SURIMI: Norway lobster prices on the fise. Japan is buying actively American lobster: leaving little
supply for Europe, prices are on a nse Page 10

CULTURED SPECIES: Atlantic salmon prices conlinue on their strong trend. Seabass prices are rapidly

picking up. after the low 1993 levels Page 11-12
Carrency Conversion Rates: e o Yobap Sy Foros
< Lo aly
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Nutrition Facts
Serving Size 1 cup (253 g)
Sevings Per Container 4

Amount Per Serving

P Calories 260 Calories from: Fat 70
% Daily value*
Total Fat 8 13%

Saturated Ft 3g 17%
holesterol 130mg 44%
Sodium 1010mg 42%
Total Carbohydrate 225 7%
_ Dietary Fiber 3g 36%
Sugars 49 7#777

Prolein 25 F[LLE[C “Ef"‘(r"
SN (- [(icho o
Cheses [©
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