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I. Caribbean Basin Initiative
 

The Caribbean Basin Initiative (CBI) is a broad 
program to promote economic development through 
private sector initiative in the Central Ameriran 
and Caribbean countries. A major goal of the CBI 
is to expand foreign and domestic investment in 
nontraditional sectors, thereby diversifying CBI 
country economies and expanding their exports. 
The Caribbean Basin Econcmic Recovery Act of 
1983 (amended in 1990) provides customs duty-
free entry to the United States on a permanent 
basis for a broad range of products from CBI 
beneficiary countries. Also, numerous supplemen-tal CBI-linked initiatives have been implemented
ince the s tiai e hve Ceen iprrm.ntd

The major elements of the CBI program avail-
The ajoo thelmens avil-CB prgra 

able to all CBI beneficiary countries that arepeetdithsguidebook are: 
presented in this gfree 

" Duty-free entry to the United States for a wide 
range of products grown and manufactured in 
CBI countries as an incentive for investment 
and expanded export production, and other 
special tariff statuses. 

" 	 CBI Textile Program: A special access program 
(Guaranteed Access Levels) for textiles and 
apparel that guarantees markets for apparel 
assembled from U.S.-formed and -cut material. 

* 	 CBI Government Procurement: National 
treatment for producers in CBI countries in 
bidding for certain types of U.S. Government 
procurement opportunities. 

* 	 Exemption for CBI exports to the United States 
from U.S. Import Merchandise Processing Fees, 
a fee based on a percent of value-based customs 
duty surcharge levied on incoming goods to 
cover costs of U.S. Customs operations. 

" 	 A wide range of U.S. Government, state gov-
ernment, and private sector business develop.-
ment programs, including trade and invest-
ment financing, business missions, and techni-
cal assistance programs partially supported 
through U.S. foreign economic assistance (see 
Section IV). 

For CBI beneficiary countries that have al 
signed a Tax Information Exchange Agreement 
(TIEA) with the United States, the following 

initiatives are also available. 

* 	 CBI Financing: Access to be ,w market financ-
ing through 936 funds for private investment. 

0 	 CBI Convention Tourism Tax Credit: A deduc­
tion on U.S. taxes for companies that hold 
business conventions in an eligible country. 
Foreign Sales Corporation status, which 
enables the establishment of a specialized sales 
subsidiary of a U.S. export company in a CBI 
country and allows the organizer to receive 
Untaxanefits. 

U.S. tax benefits.
 
In addition to the United States'CBl program,
 
nadaitionimolehented ates' aproge
 

Canada has implemented CARIBCAN, a packageof trade devwlopment and economic assistance 
measures for certain Caribbean countries that 
includes duty-free entry for products to Canadianmarkets. The European Economic Community
market s eroan Econmi C ity(EEC) provides certain CR1 countries with duty­

access for a multitude cf products and eco­

nomic assistance through the Lome Convention 
(see Appendix I). 

CBI Beneficiary Countries 

As ofJanuary 1992, the following 23 countries 
have been designated CBI beneficiaries.' To 
qualify for CBI benefits, countries must meet the 
designation criteria outlined in the Caribbean 
Economic Recovery Act (see Appendix B). 

Antigua and Barbuda Guyana 
Aruba Honduras 
Bahamas Jamaica 
Barbados 	 Montserrat
Belize Netherlands Antilles 
British Virgin Islands Nicaragua 
Costa Rica Panama 
Dominica St. Kitts-Nevis 
Dominican Republic St. Lucia 
El Salvador St. Vincent and the 
Grenada Grenadines 
Guatemala Trinidad and Tobago 

The following countries may be eligible for CBI 
trade benefits but have not formally requested 
designation: 

Anguilla 	 Suriname 
Cayman Islands Turks and Caicos 

Islands 
Islands 

'Haiti had been a beneficiary of the CBI until a U.S. 
economic embargo wqs imposed on Haiti on November 
5, 1991 under the at " -s of an Organization of 
American States-endorse2 eco.iomic embargo. 



CBI Performance 	 exports to the United States have increased since 
1987, with almost 60 percent of the total compris-

The tremendous expansion in nontraditional ing nontraditional products in 1991 (see Figures 1 
exports from CBI beneficiary countries to the and 2). 
United States since the inauguration of the CBI Of the $4.8 billion in nontraditional products 
program has greatly cushioned the severe declines entering the United States from the CBI: 
in traditional exports, primarily petroleum, from 
the region. This export diversification has led to a Approximately one-third are products where 
more balanced production and export base, reduc- duty is normally applied at rates ranging from 
ing the region's vulnerability to fluctuations in zero to 35 percent but are duty free in the case 
markets for traditional products. of CB1; 

Total CB1 exports to the United States dropped & 	 Almost one-half of these products consist of 
significantly during the first few years of the CBI, apparel. Although apparel is not duty free, 
largely due to tremendous declines in prices for CBI beneficiary countries can negotiate liberal 
petroleum exports from just three CBI countries: quotas that guarantee access to the U.S. 
Trinidad and Tobago, Netherlands Antilles, and market; and 
Bahamas. Nevertheless, the expansion of 
nontraditional exports between 1983 and 1991 by * The remaining one-fifth of these products are 
almost 150 percent has made such a significant duty free for all countries with most-favored­
impact on the region's total trade picture that total nation status. 

Figure 1 
U.S. Imports from CBI Countries 1983-91 
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Nontraditional exports are led by manufactured 	 Figure 2 
articles (for example, apparel, medical instru­
ments, jewelry, sports equipment, electronics, and 
footwear uppers) which have surgTed by over 160 
percent since 1983, particularly from the Caribbean 
islands. Nontraditional agricultural exports have 
risen by over 70 percent. These include pineapples, 
melons, seafood, frozen orange juice, frozen veg- 
etables, ornamental plants, and cut flowers origi­
nating mostly from Central America. 

New investment by foreign and domestic 
companies has also expanded greatly, providing the 
necessary resources to fuel this tremendous export 
growth and diversification. A 1990 Department of 
Commerce study2 identified 789 foreign exchange 
earning firms that have either established or 
expanded operations between 1984 and 1989. 
These companies together have invested over $2.2 
billion in assets, employ 142,016 full-time workers, 
and generate almost $1.3 billion annually in foreign 
exchange. U.S. investment in the Caribbean Basin 
has made significant contributions to this growth, 
providing important financial and technical re-
sources. 

CBI Duty-Free Entry 
Eligible Products 

Most products manufactured or grown in CBI 
beneficiary countries are eligible for duty-free entry 
into the United States. Some of the most success­
ful CBI eligible products that have been developed 
for export by both U.S. and Caribbean Basin 
companies include: 

* 	 Electronic and electro-mechanical assembly 

* 	 Handicrafts, giftware, and decorative accessories 
* 	 Wood products, including furniture and 

building materials 
* 	 Recreational items, such as sporting goods and 

toys 

* 	 Fresh and frozen seafood 

* 	 Tropical fruit products and winter vegetables 

* 	 Ethnic and specialty foods, such as sauces, 
spices, liqueurs, jams, and confectionery items 

Ornamental horticulture 

* 	 Medical and surgical supplies 

However, the CBI law excludes the following 
articles from duty-tree entry status: 

Composition of U.S. Imports from 
CBI Countries: 1983 vs.1991 

(Customs Value Basis, Billions US $) 

Textiles and Apparel 

Nontraditional 
Other Products 

Traditional and 
Non-CBI Products 180/ 

22.5% 

Petroleum and Petroleum Product 

55% 

Total U.S. Imports 1983 $8.9 Billion 

/CBI 	 Eligible, 
Textiles and Apparel Nontraditional 

Products 
28% 

Petroleum and 

Petroleum Other Traditional 
Product and 

NP 

20.5% 

2CaribbeanBasin Investment Survey, 1990, available Total U.S. Imports 1991 $8.2 Billion * 
from the U.S. Government Printing Ofice, Superinten­
dent of Documents (see Appendix D). * Estimated 1991 Data 
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" 	 Most textiles and appareP 

o 	 Canned tuna 

• ptroeumPerolum adrodctsminedPetroleum and petroleum products 
•Footwear except disposable items and footwear 

parts such as uppers 

* 	 Certain leather, rubber, and plastic gloves 

• 	 Luggage, handbags, and flat goods 4 

* 	 Certain leather wearing appare 4 

* 	 Watches and watch parts, if any component 
originated in a communist country. 

L'thanol, sugar, beef, and veal may be eligible 
for duty-free treatment, but special conditions 
apply. Manufacturers of products excluded from 
duty-free entry still may be very competitive in the 

U.S. market due to low production costs that 

provide a price advantage to Caribbean Basin 
producers. Exporters of non-CBI eligible products 
may also access certain types of assistance offered 

under the CBI and described in this guidebook. 
Certain products (for example, rum and other 

liquors) eligible for customs duty-free entry may 

still be subject to federal excise taxes. Further-
more, CBI duty-free products are still required to 

comply with all applicable laws, regulations, and 

stan-lards such as those designed to protect U.S. 
consumers and industry from unfair trading prac-

tices and potentially harmful or unsafe products 

(see Sections VI and VII). 

Qualification Criteria 

Products are deemed eligible for CBI duty-free 
treatment if the following conditions are met (see 

Section V for further details). 

1. 	 The merchandise must be imported directly 
from a beneficiary country into the customs 

territory of the United States. 

2. 	 The merchandise must have been produced in a 
beneficiary country. This requirement is 
satisfied when (a) goods are wholly the growth, 
product, or manufacture of a beneficiary 

Under CB!, textile products made ofsilk blends or of 
vegetable fibers other than cotton may enter duty free; 
bilateral agreements may be negotiated to permit duty-
free entry of certain traditional hand-loomed, hand-
sewn articles,

4Tariffs on certain leather products (such as flat goods, 
leather apparel and work gloves but not leather foot-
wear) will be reduced by 20 percent, phased in over five 
years, with no more than a 2.5 percentage-point reduc-
tion permitted on any one product. Tariff reductions 
will begin on or after January 1992. 

country or (b) the goods have been substantially 

transformed into a new and different article of 

commerce in a beneficiary country, as deter­by U.S. Customs.
 
mndb .. Csos
 

3. 	 At least 35 percent of the appraised value of the 
article imported into the United States must 

consist of the cost or value of materials pro­

duced in one or more beneficiary countries and/ 

or the direct costs5 of processing operations 
performed in one or more beneficiary countries. 
The Commonwealth of Puerto Rico and the U.S. 
Virgin Islands are defined as beneficiary 

countries for purposes of this requirement; 
therefore, value attributed to Puerto Rico or the 
Virgin islands may also be counted. 

In addition, the cust or value of materials 
produced ;n the customs territory of the United 

States (other than Puerto Rico) may be counted, 
but only to a maximum of 15 percent of the 
appraised value of the imported article. The 
cost or value of materials imported into a 
beneficiary country from a nonbeneficiary 
country may be included in calculating the 35 

percent value-added requirement for an eligible 
article if the materials are first substantially 
transformed into new and different articles of 
commerce and are then used as constituent 
materials in the produwtion of the eligible 
article. 

4. 	 The following speciai tariff statuses for articles 

manufactured, processed, or assembled in CBI 
countries were added with the 1990 amend­

ments to the Caribbean Basin Economic Recov­
ery Act of 1983 (also known as CBI II): 

(a) 	The 35 percent value-added and substantial 

transformation requirements do not apply 
to products manufactured or assembled 
wholly from U.S. components (other than 
textiles and apparel and petroleum and 
certain products derived from petroleum) 
and ingredients (other than water). (Note: 
This tariff status is referred to in Section 
222 of CBI II.) 

5Direct costs of processing operations include costs 
directly incurred or reasonably allocated to the produc­
tion, manufacture, or assembly of the article, such as 
the cost of actual labor, dies, molds, tooling, depreciation 
of machinery, research and development, inspection, 
and testing. Business overhead, administrative ex­
penses, and profits, as well as general business ex­
penses, such as casualty and liability insurance, 
advertising, and salespeople's salaries, are not consid­
ered direct cost of processing operations. 
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(b) The general value added and substantial 
transformation rule is also excluded in the 
case of products that are the growth, 
product, or manufacture of Puerto Rico 
that are subsequently processed or ad­
vanced in value in another CBI beneficiary 
country. (Note: This tariff status is referred 
to in Section 215 of CBI II.) 

Advance ruling from the U.S. Customs Service 
is available to ascertain the eligibility of a product 
for CBI duty-free treatment, prior to actual produc-
tion in the CBI country or shipping to the United 
States. 

CBI Textile Program: Guaranteed Access 
Levels 

While the U.S. Government maintains strict 
quotas on apparel imports from the high-volume 
producing countries in the Far East and elsewhere, 
a more liberal approach is being taken with CBI 
countries. Few categories of apparel from CBI 
countries currently are subject to quotas, and when 
new quotas are established, these are set at higher 
levels than quotas for other new entrants to the 
United States. The most favorable treatment is 
extended to apparel assembled in CBI countries 
from fabric formed (woven or knitted) and cut in 
the United States under the Guaranteed Access 
Level (GAL) program [Harmonized Tariff Schedule 
9802.00.8010]. This program is based on negoti-
ated bilateral agreements with individual CBI 
countries for specific articles, 

GALs offer investors in the textile and apparel 
sector the raost secure basis for new investment in 
CBI countries. In negotiating GALs, the U.S. 
Government is prepared w guarantee access for 
virtually all production capability of apparel and 
other made-up articles (such as bed linens or soft-
sided luggage) assembled in CBI countries from 
U.S.-formed and -cut fabric. CPI countries must 
substantiate their GAL requests with reasonable 
evidence of currently underutilized capacity and 
new capacity scheduled to come on-stream. CBI 
countries may request increases in GALs at any 
time with assurance that the U.S. Government is 
prepared to accede to these requests except in cases 
where serious injury would result to the U.S. 
apparel industry. A request for a GAL increase is 
automatically enacted unless the U.S. Government 
turns down the request within 30 days. The U.S. 
Government plays no role in the allocation of any 
quotas, including GALs, among individual compa-
nies within CBI countries. CBI countries with 
which the United States now has GAL agreements 

include Costa Rica, Dominican Republic, Guate­
mala, Jamaica, and Trinidad and Tobago. 

CBI Government Procurement 

Major restrictions on U.S. Government pro­
curement from CBI countries have been elimi­
nated, resulting in increased opportunitiej for U.S. 
firms to use Caribbean Basin goods and services in 
filling U.S. Government contracts. The U.S. 
Government is the largest single purchaser of 
goods and services in the United States. Because 
of the importance of this sector of the U.S. 
economy, the U.S. Congress has placed heavy 
conditions on the awarding of procurement con­
tracts. 

Under the Buy America Act of 1933, Congress
stipulated that a preference must be accorded to 
domestic goods in all cases. In the Trade Agree­
ments Act of 1979, however, Congress agreed to 
waive these "Buy America" provisions on about 10 
percent of the U.S. Government procurement 
market for countries that agree to eliminate 
equivalent restrictions affecting their procurement 
of foreign goods. At the same time, Congress 
decided to deny all other countries (for example, 
those which did not agree to a reciprocal elimina­
tion of some restrictions, including CBI countries) 
any and all access to this part of the U.S. market. 

However, reciprocity requirement was waived 
for CBI countries by executive decree in 1986. This 
effectively provides CBi countries with the same 
access to the U.S. Government procurement 
market as domestic producers. While certain types 
of procurement remain restricted to domestic 
sources, largely for national security reasons, this 
action opens a $20 billion market that was com­
pletely closed prior to this initiative. 

Firms offering products from CBI countries are 
now able to bid directly on contracts valued at more 
than the threshold level of 130,000 Special Draw­
ing Rights (SDRs), currently equivalent to about 
$172,000. Contracts below this threshold remain 
open to CBI products, but are subject to the Buy 
America Act preferences referred to earlier. Con­
tracts above the threshold that remain restricted 
include: (1) items considered essential to national 
security; (2) products excluded from CBI duty-free 
treatment under the 1983 Caribbean Basin Eco­
nomic Recovery Act; and (3) contracts set aside to 
aid development of U.S. small business and minor­
ity companies. Opportunities for CBI subcontrac­
tors may still exist in these restricted areas, 
however, since the domestically produced end­
products may contain foreign components and still 
qualify. 
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CBI Financing: 936 Funds 
Section 936 funds offer special below market 

rate financing for qualified private investment in 
CBI beneficiary countries that are also signatories 
of a Tax Information Exchange Agreement 
(TIEA)with the United States. These countries 
currently include Barbados, Costa Rica, Dominica, 
Dominican Republic, Grenada, Honduras, Jamaica, 
and Trinidad and Tobago. Section 936 funds are 
largely private financial resources derived from tax 
exempt profits of U.S. corporations on deposit in 
Puerto Rico-based financial institutions. To access 
these funds, the investor must receive approval 
from the Puerto Rican Economic Development 
Administration (FOMENTO) and the project must 
fall within the criteria outlined by U.S. Trea-iury 
regulations. Eligible projects include active buni-
ness assets or development projects (such as indus-
trial parks or transportation facilities) that are 

linked with Puerto Rico or stand alone projects. 
Once FOMENTO approval is received, the investor 
must then approach a private Puerto Rican-based 
financial institution or the Puerto Rican Economic 
Development Bank to apply for financing. Private 
financial institutions generally require a credit 
enhancement or loan guarantee and extend loans 
for a minimum of $1 million on a 5- to 10-year term 
(see Section IV and Appendix H for more informa­
tion). 

CBI - Convention Tourism Tax Credit 

U.S. taxpayers attending business meetings 
and conventions in CBI countries that enter into 
TIEAs may deduct legitimat9_ business expenses 
incurred at the meeting or convention without 
rega- 1 to the more stringent rules generally 
applicable to foreign conventions. This benefit 
enables CBI countries to attract conventions and 
business meetings to boost tourism earnings. 
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II. Other Preferential Trade Opportunities
 

Generalized System of Preferences The GSP program is more limited than the CBI 
in several important ways (see Figure 3). One, theThe Generalized System of Preferences (GSP) is CBI is applied only to signatory Caribbean and 

a unilateral and temporary program of duty-free Central American countries, while GSP is available 
tariff preferences granted by the United States to to numerous developing countries and some East­
designated beneficiary countries (developing and ern European countries. Two, the CBI provides 
some Eastern European countries). Under the GSP restrictions on only eight product categories, while 
program, the United States offers preferential duty- GSP product access is much more limited. Three, 
free entry on approximately 4,290 products from the CBI is a permanent program, while the GSP 
134 countries. The program covers a broad spec- statute will be considered for renewal in 1993, with 
trum of agricultural, manufactured, and no guarantee of being reestablished. Four, the CBI 
semimanufactured products, but stipulates that provides fixed access for the eligible products. while 
certain products may not be designated duty-free GSP product eligibility is adapted on a product­
eligible due to the import sensitivity of U.S. domes- specific basis, with modifications to the list of 
tic industries. 

Figure 3 

Comparison of CBI and GSP Programs 

Caribbean Basin Initiative Generalized System of Preferences 

Eligible Countries Central America and most of the Caribbean Most developing countries and some Eastern 
countries European countries 

Duration of program Permanent program with fixed product 	 Program statute to be considered for renewal 
and product eligibility eligibility 	 in 1993. Product eligibility adopted on 

product-specific basis through annual review 
procedure 

Products exempt from Most textile and apparel, petroleum, Import sensitive products including certain 
duty -free status footwear, gloves, leather products, and textile and apparel, watches, electronics, 

watches steel, footwear, luggage, leather goods, and 
semi-manufactured glass product 

Rules of origin require- 35% value-added (the value of U.S. materi- 35% value-added 
ments als may be counted but only up to 15% of and 

the appraised value of the imported article) 

and substantial transformation 

substantial transformation or double 
substantial transformation 

Value added and substantial transformation None 
Exceptions from rules requirements do not have to be met if the 
of origin requirements product is made of 100% U.S. components 

or if a product of Puerto Rico is further 
processed or advanced in a CBI country 
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articles eligible for duty-free treatment made 
through an annual review procedure. And five, 
GSP requires 35 percent value added and substan-
tial transformation in all cases, while CBI allows 
certain production and assembly using U.S. and 
Puerto Rican components to be waived from this 
criteria. 

Beneficiary Countries 

The following CBI beneficiary countries are also 

beneficiaries of GSP:' 

Antigua and Barbuda 2 Guyana2 

Bahamas 2 Honduras 
Barbados 2 	 Jamaica 2 

Barba 2 	 Jaamaa 
Costa Rica 	 St.Kitts and Nevis2 


Dominica 2 Saint Lucia 2 

Dominican Republic St. Vincent and the 
Grenada2 Grenadines 2 

Guatemala Trinidad and Tobago2 

Eligible Items 

The GSP eligibility list contains approximately 
4,290 products identified in the Harmonized Tariff 
Schedule of the United States by the marking "A" 
or "A*" in the "Special" sub-column under column 1. 
The GSP program covers a broad spectrum of 
agricultural, manufactured, and semimanufactured 
products. The GSP statute stipulates that certain 
products may not be designated duty-free eligible 
due to the import sensitivity of U.S. domestic 
industries, including, but not limited to textiles and 
apparel articles subject to textile agreements; 
certain watches; certain electronic articles; certain 
steel articles; footwear, luggage, flat goods, and 
leather-wearing apparel; and certain 
semimanufactured glass products. 

Qualification Criteria 

Direct importti., slbstantial transformation, 

and 35 percent. value-added requirements apply to 

both GSP and the CBI, but the CBI qualification 

criteria is more liberal in several respects. Unlike 

the GSP,pBI rles of origin allow up to 15 percent
of the appraised vwlue of the product to be ac-

'Haiti had been a beneficiary of GSP until a U.S. 
economic embargo was imposed on Haiti on November 
5, 1991 under the auspices of an Organization of 
American States-endorsed economic embargo 

2Members countries of the Caribbean Common Market 
(CARICOM) are treated as one country. 

counted for by U.S. components towards the 35 
percent value-added. In addition, goods assembled 
and produced in CBI countries of wholly U.S. 
components, materials, or ingredients (other than 
water, and excluding textiles and apparel and 
petroleum and certain petroleum products) may 
enter the United States duty free. 

GSP eligible merchandise from a specific 
country will be entitled to duty-free treatment 

provided the following conditions are met: 

1. 	 The merchandise must be destined to the 
United States without contingency for diver­
sion at the time of exportation from the benefi­
ciary country. 

2. 	 The merchandise must be imported directly 
into the United States from the beneficiary 

country.
 

3. 	 The merchandise must have been substantially 
transformed in the GSP-eligible country. 
4. 	 The sum of the cost or value of materials 

produced in the beneficiary country plus direct 
costs of processing must equal at least 35 
percent of the appraised value of the article. 
The 35 percent value added must be from a 
single beneficiary country or a group of coun­
tries belonging to certain associations: the 
Andean Pact, CARICOM, and Association of 
South East Asian Nations (except for Brunei 
ard Singapore). 

The cost or value of foreign materials imported 
into the beneficiary developing countries may be 
included in calculating the 35 percent value-added 
requirement for an eligible article if the materials 
are first substantially transformed into new and 
different articles and are then used as constituent 
materials in the production of the eligible article. 
The phrase "direct costs of processing", includes the 
cost of all actual labor, dies, molds, tooling, depre­

ciation on machinery, research and development, 
and inspection and testing. Business overhead, 
administrative expenses, salaries, and profit, as 

well as general business expenses, such as admin­
istrative salaries, casualty and liability insurance,
advertising and salespeople's salaries, are not
considered direct costs of processing. 

Harmonized Tariff Schedule of the United 
States: Item 9802.00.80 

Beneficiary Countries 

Assembly from U.S. components in whole or in 
part in other countries may be eligible for duty-free 
allowance for the U.S. components under a provi­

8
 

http:9802.00.80


sion of Harmonized Tariff Schedule of the United Since the establishment of the CBI, two new 
States (HTS) 9802.00.80, 9802.00.8060 (formerly provisions have been added to 9802.00.80 for CBI 
TSUS 807) (see Figure 4); however, in practice countries. These make possible the duty-free or 
producers primarily select countries closer to the quota-free access for finished products assembled 
United States for assembly wider this provision and processed from U.S. components in a CBI 
because of lower tiansportation costs and quicker country, depending on the applicable provision in 
turn a! ound in shipping U.S. components to the the HTS 9802.00.80. They are: 
country for assembly and shipping the final prod- 1. Guaranteed Access Levels (GALs)­
ucts back to the United State~s. Because of theirproximity to the United States, Bcausbbean Basin 9802.00.8010- which provide virtually quota­
proximity to the United States, Caribbean Basin free access for articles assembled of U.S.-formed
countries have particularly benefited from this and -cut textiles, pursuant to bilateral textile 
provision for assembly even though such assembly agreements on the specific article (see subsec­
did not initially qualify for additional preferential tion on GALs for addition background). 
treatment under the CBI. 

Figure 4 

HarmonizedTariff Schedule of the U.S. 9802.00.80: 
Provisions for Off-shore Assembly 

HTS 9802.00.8010 HTS 9802.00.8040 HTS 9802.00.8060 

100% U.S. Components 
Description Guaranteed Access Level (GAL) (Section 222 of CBI 11) Formerly TSUS 807 

Eligible CBI beneficiaries CBI beneficiaries Any 
Countries 

Eligible Apparel 	 Any product except Any product 
Products 	 textile and apparel 

(subject to textile 
agreement and petroleum 
or any product derived 
from petroleum 

Qualification • Apparel must be assembled ° Article must be pro- • Assembly may include 
Criteria Beyond from U.S.-formed and cut cessed, assembled or sewing, gluing, force-
General textiles manufactured from fitting, laminating, crimp-
Criteria for HTS • U.S. exporter of qualifying 100% U.S. components ing, screwing, nailing, 
9802.00.80 fabric must also import finished ,,ting, soldering, welding

article 	 or the use of fasteners. 
- Foreign origin findings and * Operations incidental to the 

trimmings (i.e. thread, buttons, assembly process (i.e. 
lace trim) may be used provided cleaning, removing rust or 
they do not exceed 25% of total grease, applying preserva­
component costs tion paint, testing, folding) 

are also allowed. 

U.S. Market Virtually quota-free access to the Duty-free access Duty is not assessed on the 
Access Advan- U.S. market if exported from a value of exported and 
tage CBI country that has negotiated a reimported U.S. components

GAL agreement with the U.S. for 
the specific article. Duty is levied 
only on value added abroad, not 
on U.S. formed and cut textiles. 
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2. 	 "Components wholly of U.S. origin" status 
(9802.00.8040) which provides duty-free access 
for articles, excluding textiles and apparel 
articles (which are subject to textile 
agreements) arid petroleum or any product 
derived from petroleum, assembled, 
manufactered, or processed in whole from U.S. 
components or ingredients (except water). 

Eligible Items 

Any product assembled in whole or in part of 
U.S. components can be eligible for duty-free 

allowance for the U.S. components under 

9802.00.8060. 


Articles assembled from U.S.-formed and -cut 

textiles can be eligible for quota-free access under

9802.00.8010. 

Any articles - with the exception of textile and.Any 
apparel articles (which are subject to textile agree­
ments) and petroleum or any product derived form 
petroleum - assembled, processed, or manufac-
tured in whole from U.S. components or ingredientsturefominwhoeUS. ompnens oringedints 
(except water) are eligible for duty-free access 
under 9802.00.8040. 

Qualification Criteria 

HTS 9802.00.80 provides for reduced duties or 
duty-free status for U.S.-origin products assembled 
or proca.ssed outside of the United States. This 
provision applies to articles assembled abroad in 
whole or in part of U.S. components that meet the 
following conditions: 

1. 	 Were exported from the United States in 
condition ready for assembly without further 
fabrication; 

2. 	 Have not lost their physical identity by change 
in form, shape, or otherwise; and 

3. 	 Have not been advanced in value or improved 
in condition abroad, except by being assembledand by operations incidental to the assembly 
process (such as cleaning, lubricating, and 
painting), 

Under 9802.00.8060, reduced duty treatment is 
permitted for articles assembled abroad from U.S.-
manufactured components that do not lose their 

physical appearance or identity in the foreign 
assembly process. Foreign assembly operations 
may include sewing, gluing, force-fitting, laminat-
myincludein sewing, ling, rftting, ol e-
ing, crimping, screwing, nailing, rivetting, solder-ing, welding, or the use of fasteners. Operationsincidental to the assembly process such as cleaning, 

tion, testing, sorting, and folding of assembled 
articles are also allowed. A typical operation might 
involve cutting fabric to pattern in the United 
States, sewing the components into finished 
garments in a Caribbean Basin country, and 
returning the garments to the United States for 
packaging and distribution. (Note: Item 
9802.00.80 differs from the GAL program 
(9802.00.8010) in that GALs must be negotiated on 
a bilateral basis, only apply to apparel assembly, 
and require that the fabric be both formed and cut 
in the United States.) 

For articles meeting the conditions required 
under 9802.00.8060, duty is not assessed on the 
value of the exported and reimported U.S. compo­
nents. The normal HTS duty rate for the particu­
lar article is applied, but since only the value 

added outside of the United States is dutiable, thetotal amount of duty paid will be lower than for the 

same article entered into the United States with­
out advantage of the 9802.00.80 program.
 

Foreign components previously imported into
the United States could also be included as a U.S. 

component if these have undergone processing (but 
not under temporary importation under bond) 
which resulted in substantial transformation in 
the United States prior to exportation for assembly 
abroad. No claim for 9802.00.80 treatmen.' can be 
made when foreign and U.S. components are used 
interchangeable or commingled in the production 
process so that it cannot be determined whether a 
particular component is clearly stated on the 
documents submitted upon entry in order to avoid 

erroneous claims under 9802.00.80. 
Under 9802.00.8010, apparel and made-up 

items can qualify for virtually quota-free treatment 
if the articles are assembled from U.S.-formed and 
-cit fabric in a CBI beneficiary country that has 
negotiated a GAL agreement with the United 

States for that article. However, the same general 
U.S. Customs valuation procedures apply for GALs 
as 0: for 9802.00.8060 products - duties will be 
levied only on the value-added abroad, not on the 
fabric parts coming from the United States. A dutyallowance will be made for the cost or value of the 
U.S. 	components. 

Under the GAL program, the U.S. exporter of 
the U.S.-formed and -cut fabric must be the same 

firm importing the finished article. Products 
assembled in participating CBI countries and 
made of U.S.-formed and -cut fabric can include 
foreign origin findings and trimmings and still 
etrudrtr A rgapoie htscenter under the GAL program, provided that such
findings and trimmings do not exceed 25 percent of 

removing rust or grease, applying preservative the cost of the components of tar assembled 

paint or coating, timming or filing, final calibra- product. Examples of findings and trimmings are 
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thread, books and eyes, snaps, buttons, bovv, buds, 
decorative lace trim, elastic strips (less than one 
inch in width used in the production ol brassieres 
only), zipper:3 (including zipper tapes), and labels. 
Pocketing and linings must be of U.S.-formcd and ­
cut fabric, 

Under 9802.00.8040, :prod;icts processed, 
assembled, or manufactured in CBI beneficiary 
countries from 100 percent U.S. components ­
excluding textiles and apparel articles (which are 
subject to textile agreements) and petroleum and 
certain products derived from petroleum) - and 
ingredients (other than water) couid be eligible for 
duty-free entry under the CBI, regardless of the 3qr 
percent value added and substantial transforma-

tion requirements normally applied under CBI 
criteria. 

Foreign components previously imported into 
the United States could also be included as a U.S. 
component if these have undergone processing 
which resulted in substantial transformation (but 
not under teinpoialy importation under bond) in 
the United States prior to exportation for assembly 
abroad. No claim for 9802.00.80 treatment can be 
made when foreign and U.S. components are used 
interchangeable or commingled in the production 
process so that it carnat be determined whether a 
particular component is clearly stated on the 
documents submitted upon entry in order to avoid 
erroneous claims under 9802.00.80. 
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II. Basic Steps for Exporting to the
 
United States from the Caribbean Basin
 

Exporting to the United States can be a long 
and complicated process; however, it is one that can 
be simplified through knowledge of the market and 
regulatory process. As the world's largest market, 
with $4.8 trillion in annual sales, the United States 
offers Caribbean Basin exporters the opportunity to 
expand production and to create economies of scale 
which could lead to substantial increases in profit. 

As an initial step, Ca'ibbean Basin-based 
companies should become familiar with the types of 
private and public sector support for businecs 
development that are outlined in this book. The 
U.S. Embassy Commercial and Economic Officers 
and Agi.ncy for International Development/Private 
Sector Officer can provide exporters with direct 
support and can assist in making cnntact with 
thase entities. In addition, firms should take 

advantage of the assistance programs available 
through their own government, local private sector 
chambers of commerce, exporters associations, and 
financing institutions. 

The basic steps for exporting to the United 
States include: 
* 	 Cnducting market research to determine 

export viabilitj and target markets; 

* 	 Understanding U.S. tariff and nontariffregula­
tions; 
Ensuring ability to provide adequate quantities 
of a competitively priced and high-quality 
product; and 

0 Developing a complete business plan which 
includes a detailed marketing, distribution, and 
nancial strategy for entering the U.S. market. 

Figure 5
 

Basic Steps for Exporting to the United States
 

Conduct Market 

Research 


Develop complete 
business plan 

1j Understand U.S. tariff 

andJnontariff regulations KI 
Ensure competitively priced 

and 
bhigh quality product 

Enter U.S. market 
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Market Research 
Market research is critical to determine the 

demand for a product or service, to identify pecific 

markets by region and type of buyer, and to a,ter-
mine competition from domestic (and third coun­
try) suppliers. 

Market research can be conducted locally 
through on-line databases, sector and product 
specific publications, U.S. Embassy commercial 
libra.lies, and by contacting U.S. industry and 
trade associations. A sampling of these market 
information resources are listed in Appendix D. 

Basic information such as U.S. trade data can 
provide an idea of U.S. import market demand, 
growth, and the potential for CBI exports. These 
trade statistics can also reveal which third coun-
tr es are competing for the U.S. market. U.S. 
Census data can help to identify and best target 
the U.S. customer - as well as identify the geo-
graphic location where the targeted customers are 
concentrated. 

U.S. trade data, pricing, and demographic 
information are available through on-line data-
bases such as the U.S. Government's National 
Trade Data Bank and the Organization of Ameri-
can States' Foreign Trade Information Service. 
(Note: Because of the high cost of these database 
services, it is most cost effective for a consortium or 
association to purchase the information and make 
it available to its membership). Printed U.S. 
import data and a variety of product and industry 
targeted pricing and market trend reports are 
available from public and private sources often at a 
lower cost than on-line systems. For example, the 
U.S. Departments of Commerce and Agriculture 
publish industry and product reports that cover 
new developments and market trends in specific 
industries. Many market research firms and 
consultants can provide customized market re-
ports, but these are usually quite expensive. 

U.S.-based trade associations exist for most 
industries and product sectors. The membership of 
these associations can include manufacturers, 
importers, wholesalers, and retailers. Trade 
associations provide support services to their 
members, including industry relations with the 
federal government and Congress, annual confer-
ences, trade shows, publications on industry 
development trends, and technical assistance to 
member companies interested in expanding into 
internatioral markets. By contacting the appropri-
ate trade association, a CBI exporter can acquire 
valuable information and knowledge on the struc-
ture of industry - such as marketing and distribu-
tion channels and competitors. A partial list of 

relevant trade associations is included in Appendix 
E. Major industry-related publications are listed inAppendix D. 

Tariff and Nontariff Regulations 

CBI companies exporting to the United States 
receive a price advantage over non-CBI companies 
for eligible products because the CBI eliminates 
the tariff charged upon entry into the United 
States. Depending on the product, this rate would 
normally vary from zero to 35 percent of the value. 
The normal applicable tariff is listed in theU.S. 
Harmonized Tariff Schedule available in the U.S. 
Embassy's commercial library. The eligibility 
criteria for CBI duty-free exports are outlined in 
Section I of this publication. 

CBI duty-free eligible products must still 
comply with the complex regulations designed to 
protect U.S consumers from unsafc products, to 
keep plant and animal diseases and pests out of the 
United states, and to protect U.S. industry from 
damage due to unfair trade practices. Knowledge of 
and conformance to these standards, which range 
from labeling to pesticide tolerance levels, can 
make the difference between success and failure in 
exporting to the United States. U.S. regulations 
applied to imports are outlined in detail in Section 
VI. Customs requirements outlined in c -tion V 
will assist a CBI exporter to expedite entry through 
U.S. Customs and to accurately assess a product's 
el;gibility for CBI duty-free tariff status. 

Pricing, Quality, and Quantity 

Preparing a product to compete in the U.S. 
market extends beyond the minimum U.S. regula­
tory requirements. It includes ensuring that the 
product can be produced, be delivered on time, be 
sold at a competitive price, be of a quality compa-. 
rable or exceeding that of other manufacturers, and 
meet the product design and packagirng demands of 
the buyer. 

It is important to attain information on current 
market pricing to ensure that the product is priced 
competitively for the target market while main­
taining an acceptable profit margin for the ex­
porter. For most products, pricing information can 
be derived from T.3. trade data. Import prices are 
also included in the Organization for American 
States' database. A variety of pricing information 
resources are available on a product-specific basis. 
For example, pricing information for fruits, veg­
etables, ornamentals, and specialty crops is avail­
able through the U.S. Department of Agriculture's 
Market News Service (see Appendix D). Another 
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means of comparing prices is through trade shows 
and review of industry specific publications, 

In the case of CBI eligible products, import 
tariffs are not imposed, which, depending on the 
product, could provide an important price advan-
tage to CBI exporters over non-CBI competitors. 
When establishing price quotations, freight, insur-
ance costs, ind costs associated with distribution 
and marketing must also be considered. When 
negotiating with potential customers, it is impor­
tant to offer terms of sale in ex-factory, fas, cif, and 
fob prices to provide the buyer with several options 
to meet their import requirements. Ex-factory 
includes only manufacturing and packaging costs; 
fas (free along ship) includes manufacturing costs 
and costs involved in getting the product to the 
local embarkment point and alongside the mode of 
international transportation; fob (freight on board) 
includes the costs of manufacturing and transport-
ing the product to the local embarkment point and 
loading the product on the specified mode of 
transportation; cif (cost, insurance, and freight) 
includes the cost of manufacturing and all of the 
expenses associated with getting a product to the 
U.S. port of entry (local transportation to port of 
embarkment, insurance, and international trans- 
portation). 

Preparation of a product for c:port will almost 
always require additional investment in machin-
ery, equipmept. and technical support to meet 
quality requirements and to expand production 
capacity. A joint venture with a foreign company is 
one method of meeting these requirements. This 
type of arrangement can alsn open important 
channels of distribution and. provide sales support 
in that foreign country (see Section IV for U.S. 
Government assistance in locating investors), 
Various forms of technical and financial assistance 
may also be available lucally through organiza­
tions, such as the U.S. Agency for International 
Development and the U.N. Development Program, 
both of which can assist exporters or potential 
exporters in improving product quality to meet 
U.S. entry regulations and in increasing production 
to meet buyer demands. 

A successful exporter to the United Statcs must 
maintain uniform product quality by following 
rigid quality control procedures during production. 
For most products, U.S. regulations require a 
minimum product quality, usually to protect U.S. 
consumer's health and safety. However, in all 
cases, the product quality must also meet buyers' 
expectations For example, while seaiood must 
meet certain Food and Drug Administration 
regulations (see Section VI), an optional grading 
system is also available on a fee basis through the 

National Marine Fisheries Service. This grading 
system provides different standards of quality that 
is relied on by buyers and consumers as an indica­
tion of quality. Not only is product presentation, 
through packaging and labeling, a central aspect of 
a marketing effort, it also greatly influences the 
U.S. consumer's perception of the pioduct's quality. 

Marketing and Distribution 

During the market research phase, a new 
exporter should have conducted an initial assess­
ment of the basic methods for selling the specific 
product, including channels of distr-bution and 
geographical concentrations of busin-:i. In addi­
tion to identifying a regional market, recognition of 
the type of marketing channel - retail, industrial, 
or institutional - is critical. Attendance or partici­
pation in a leading industry trade show in the 
United States is one i the most effective methods 
of attaining knowledge about industry specific 
marketing and distribution options. An industry 
trade show, whether national or regional, is a 
major center for buying and selling and establish­
ing distributor contracts. It also is an execllent 
opportunity to view and compare price and quality 
with competing products. 

A number of options exist for distributing a 
product within the United States, including: 
1. 	 Broker or sales representative, who represents 

the exporter usually on a commission basis. In 
the case of food products exported from the CB! 
countries, a common option is selling to a food 
broker who can accept smaller volumes of a 
product then pool sources to supply an end-user 
on a more reliable basis and larger vcume 
than could direct sales by a medium- or even 
large-sized CBI company. 

2. 	 Distributor, who purchases the merchandise 
from the exporter and resells it at a profit, 
usually on an exclusive basis. 

3. 	 Trading company, a joint venture among 
exporters from the same country that oversees 
all of the steps necessary to get exports to 
market at a lower cost per company because uf 
the higher product volume and broader experi­
ence base than most individual exporters. 

4. 	 Direct sales to the end-use.tmade either by 
long distance contact or establishing a market­
ing office in the United States that oversees 
imports and sales. 
The choice of distribution method may be 

dictated by an industry or product norm, or may be 
influenced by costs or the timeliness or servicing 
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required to ensure a sale. Resources that may 
assist in finding U.S. partners for distribution 
include business organizations in the exporter's 
country, contacts from U.S. trade fairs, listings in 
U.S. industry publications, or publications such as 
the Directoryof Impo'ters (see Appendix D). 

Depending on the distribution method chosen, 
the exporter may need to find suppliers of a variety 
of services, including a local freight forwarder, a 
shipping company, an insurance agent, an import 
agent, and a customs broker. In some cases, the 
U.S. distribution partner will provide these ser-
vices, 

Usually, a representative, listributor, or broker 
will receive the imported merchandise, but if this is 
not the case or if the sale is being handled directly 
from the CBI country, it is essential to hire an 
import broker to ensure that the proper documenta-
tion is provided and the product is released from 
U.S. Customs in a timely fashion. A freight for-
warder -- which provides a package of services 
including advise on packaging and marking, local 
transport to the embarkment poikt, arranging 
international transportation, handling local and 
foreign documentation, and securing insurance ­

can also be useful in getting a product to the U.S. 
point of entry. 

Financing arrangements can also affect the 
competitiveness of the product from the perspective 
of the importer. An importer will generally prefer 
delaying payment at least until they have received 
and resold the goods. Exporters, in contrast, will 
want to receive payment as soon as possible to 
recover funds extended to produce, transport, and 
ma'ket the product. Options for financing imports 
include prepayment, letter of credit or sight draft, 
or 30- to 180- day payment terms. Commercial 
banks or the CBI country's central bank may offer 
special exporter revolving credit lines to finance 
export sales until the payment is received from the 
importer (see Appendix G). If an export transaction 
is paid by letter of credit or sight draft, banker 
acceptance financing could be used to provide 
immediate payment to the exporter. In determin­
ing the type of financing to extend to a specific 
purchasing company, it is wise to check the credit­
worthiness of the company either through company 
references, a local bank's correspondent bank 
contacts, or resources at the U.S. Embassy com­
mercial library. 
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IV. U.S. Government Programs for Business
 
Development
 

the regional commercial environment, U.S. 
A wide range of business development pro- Government regulations and services, and how 

grams are available through U.S. Government to do business with the United States. 
agencies for CBI-related projects.bemad eiherdiretlythrughOrganizingthes agncis cn Contact with Business Development Missions: 
these agencies can be made either directly through 
the agency headquarters in Washington, D.C., or.S.Embasy.are 
through the local U.S. Embassy. 

throgh te lcal 

U.S. Department of Commerce 

The Department of Commerce's International 
Trade Administration has a network of expert 
trade specialists in 66 U.S. Embassies worldwide 
and 68 cities in the United States linked by an 
electronic message system that allows for world-
wide rapid exchange of commercial information. 
The primary mission of this network is to increase 
U.S. exports, but as part of the CBI, this mission 
has been expanded to include facilitating U.S. 
investment in and imports from CBI countries 
through the Latin America/Caribbean Business 
Development Center in Washington, D.C. Also, 
the Department of Commerce's National Marine 
Fisheries Service can provide technical assistance 
to Caribbean Basin exporters of seafood on a fee-
for-service basis (see Section VI). 

Latin America/Caribbean Business 
Development Center 

The Latin America/Caribbean Business Devel-
opment Center (LA/CBDC) is designed to facilitate 
two-way trade and investment by providing infor-
mation to businesses throughout the Americas 
interested in pursuing commercial opportunities, 
with a focus on implementing the Caribbean Basin 
Initiative. Special sector specific projects include 
agribusiness, tourism, and electronics. The 
Center's principal activities include: 

* Business Counseling: Consultations with the 

Center's staff can assist in targeting trade and 

investment opportunities. 

" Matchmaking: Through contacts in all parts of 
the United States, the Center can assist CBI 
companies to locate U.S. buyers and potential 
investors. 

" Holding Workshops, Symposia, and Confer-
ences: The Center sponsors informative 
programs featuring experts on topics such as 

Missions to the region and to the United States 
organized to provide support for businesses 

seeking to explore trade or investment con­

tracts. 

Publications: The Center publishes an annual
guidebook for prospective traders and investors 
as well as the LA/C Business Bulletin designed 
to inform U.S. and Caribbean Basin firms of 
sourcing, investment, and joint venture oppor­
tunities in the region. The LA/C Business 
Bulletin is published monthly and distributed 
to more than 7,000 subscribers in the United 
States and Caribbean Basin. Subscriptions are 
available at no cost by writing to the LA/CBDC 
at the address listed below. No phone calls 
please. Additionally, the Center publishes 
information on financing opportunities and 
trends in various sectors in the United States. 

Latin America/Caribbean Business Promotion 
Council: Chartered under the Federal Advisory 
Committee Act, this council consists of 15 
senior executives with business experience in 
the Latin America/Caribbean region that 
provide expert advice and assistance to the U.S.
Government on programs to increase trade and 
investment in the region and promote the 
Caribbean Basin within the business commu­
nity. 

U.S. Department of Commerce
 
Latin America/Caribbean
 

Business Development Center
 
Room H 3203
 
Washington, DC 20230
Tel: (202) 377-0703 
Fx: (202) 377-2218 

Caribbean Basin Division 
The Caribbean Basin Division consists of 

country desk officers responsible for U.S. commer­
cial policies in the region. These desk officers can 

provide detailed information to U.S. business on 
the trade and investment climates in individual 
countries and are the principal contacts for infor­
mation on U.S. exports to the Caribbean Basin. 
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U.S. Department of Commerce
 
Caribbean Basin Division (country specialists) 

Room H 3020 

Washington, DC 20230 

Tel: (202) 377-2527 


U.S. Agency for International 
DevSloAgeny fports
Development 

Agency for International Development (AID) 
programs are administered by AID Missions in 70 
countries around the world. In Latin America and 
the Caribbean, AID field offices include individual 
private sector offices that coordinate their activities 
with AID's Bureau for Latin America and the 
Caribbean, Office of Trade and Investment in 
Washington, D.C. Also, regional AID offices are 
located in Guatemala (covering Central America) 
and Barbados (covering the small islands of the 
Eastern Caribbean). These offices can assist 
Caribbean Basin-based businesses in taking advan-
tage of the CBI. 

AID's program in support of CBI is designed to 
stimulate economic growth, promote higher stan­
dards of living, improve foreign exchange earnings, 

and serve as a catalyst to the growth of trade and 
investment in the region. AID's support for private 
sector initiatives is wide ranging and is tailored to 
each country. Support includes: 

" 	 Financial assistance to CBI countries for short­
term stabilization and economic recovery. This 
helps finance imports of raw materials and 
intermediate goods for the private sector. 

* 	 Improving the buqiness, climate. AID supports 

policy reforms andincentives to restore domes-poliyan rform o rstorinenties does-

tic business confidence, rationalize interest and 

foreign exchange rates, attract foreign invest-

ment, and develop new trading patterns. AID
also helps to improve public administration and 
upalsohe toe imrovepubliadistrdtio a nt 
upgrade the infrastructure needed to atract 
private investments. 

Assistance to the business community. AID 
funds programs that upgrade human resource 
skills and managerial capabilities, overcome 
technical marketing and export obstacles, and 
capitalize financial intermediaries that provide 
credits to business enterprises in the country. 

Washington contact: 

U.S. Agency for International Development 
Bureau for Latin America and the Caribbean 
Office of Trade and Investment 
Room 3253 
Washington, DC 20523 

U.S. Customs Service 

The Customs Service, an agency of the Depart­

ment of the Treasury, is responsible for the enforce­

ment of customs and related laws, including the 

assessment and .ollection of duties, taxes, and fees 
on imported merchandise, and enforcing the 
regulations of numerous other federal agencies at 

of entry and along the land and sea borders of 
the United States. 

Details on customs entry procedures and 
documentation are outlined in Section V. Authori­
tative information on a particular customs question 
may be obtained by writing to the district director 
of the Customs Service at the expected port-of­
entry for the goods in question, or to: 

Director, Trade Operations 
U.S. Customs Service
 
1301 Constitution Avenue, NW.
 
Washington, DC 20229
 
Tel: (202) 566-8068 (general information)
 

CBI-specific questions can be directed to: 

Office of'Trade Programs 
Attn: CBI Program 
U.S. Customs Service 
1301 Constitution Avenue, NW., Rm 1316 
Washington, DC 20229 
Tel: (202) 566-2597 

U.S. Department of Agriculture 

The U.S. Department of Agriculture (USDA) 

administers a broad range of CBI-related interna­

tional programs in areas such as research andtechnical assistance in tropical agriculture, market 
information, economic analysis, agricultural 

commodity assistance to developing countries, and 

dom et an to ofimortregla­
development and administration of*import regula­
tions to protect U.S. agriculture from foreign plant 
and animal diseases and pests. 

The official representatives of USDA overseas 

are the agricultural attaches. In the Caribbean 
Basin, attaches are located in U.S. Embassies in 
Guatemala (also serving El Salvador, Honduras, 
and Belize), Costa Rica, the Dominican Republic 
(also serving Haiti and Jamaica), and Venezuela 
(serving the remaining Caribbean islands). The 

primary responsibility of these officers is to repre­
sent U.S. agricultural interests by reporting on 
prodution and trade policies overseas and by 
facilitating U.S. Government commodity donations 
and long-term credit programs for purchasing U.S. 
agricultural products. 
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USDA field offices also serve as the contact 
points in foreign countries for questions regarding
U.S. import regulations for fresh agricultural 
products and meat and poultry entering the United 
States. Specific questions are transmitted by the
agricultural attache to appropriate representatives 
of USDA's Animal and Health Inspection Service 
(APHIS), also located in the region, or the Food and 
Safety Inspection Service (FSIS).

The Trade and Investment Program of the 
Office of International Cooperation and Develop-
ment, located in Washington, DC designs and 
implements a variety of programs to facilitate 
agribusiness development and related projects in 
developing countries, including the Caribbean 
Basin. These programs include workshops in 
agricultural marketing, transportation and infra­
structure, production and processing, and similar 
fields; business opportunity/investment missions; 
technical team visits; agribusiness site tours in the 
United States; and agricultural task forces. The 
office also can provide exporters with access to 
agricultural databanks and other forms of expertise 
provided by both the public and private sectors in 
the United States. It is a clearinghouse for re-
quests from U.S. and Caribbean businesses and 
provides information on technical and scientific 
expertise, agricultural investment, trade, and 
marketing. 

The Trade and Investment Program also 
provides access to and support for the Agribusiness 
Promotion Council (APC). The council is an advi-
sory body of executives from approximately 20 
agribusiness firms in the United States who assist 
the USDA on agribusiness issues in the Caribbean, 
advising on strategies and policies for facilitating 
the growth of agribusiness and improving the trade 
and investment climate in the Caribbean Basin 
region. 

Washington contact: 

U.S. Department ofAgriculture 

Trade and Investment Program 

South Agriculture Building, Room 3250 

Washington, DC 20250-4300 

Tel: (202) 245-5985 

Fax: (202) 245-5749 


U.S. Department of Labor 

department also can provide U.S. firms with 
information on labor force characteristics in specific
countries. It also monitors labor conditions in the 
Caribbean Basin and is responsible for producing 
an annual report on the impact of the CBI on U.S.
labor. Regional labor attaches represent the Labor 
Department in U.S. Embassies. 

Washington contact: 

U.S. Department of Labor
 
Bureau of International Labor Affairs
 
Room S-5006
 
Washington, DC 20210
 
Tel: (202) 523-6201
 

U.S. Department of Transportation 

The Department of Transportation can provide 
information and technical assistance for infrastruc­
ture development in the Caribbean Basin in the 
areas of port efficiency and management training, 
avionics, highway planning, engineering and 
maintenance, and other areas related to improved 
transportation. The Office of International Trans­
portation reviews transportation-related impedi­
ments to Caribbean and Central American invest­
ment, trade, and development; and recommends 
solutions and where appropriate implements them. 

U.S. Department of Transportation
 
Office of International Transportation
 

and Trade
 
Room 10302
 
400 7th Street, SW.
 
Washington, DC 20590
 
Tel: (202) 366-9516
 

U.S. Department of the Treasury
The Department of the Treasury is responsible 

for negotiating bilateral Tax Information Exchange 
Agreements (TIEAs) with governments of CBI 
beneficiary countries. TIEAs ensure that the tax 
authorities of both the United States and the CBI 
country can gain access to information necessary to 
enforce their respective tax laws. 

A CBI country that enters into a TIEA attains 
access to a number of incentives that can greatly 
assist in business development. These include: 
0 Access to below market financing for privateThe Department of Labor can help companies investment in qualifying CBI beneficiary

design labor force development and training pro- countries through 936 funds, 
grams, including programs to develop small­
business entrepreneurial skills, increase labor and * A deduction on U.S. taxes for companies that 
management productivity, and improve labor- hold business conventions, and 
management relations in the workplace. The 0 Foreign Sales Corporation. 
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These incentives are outlined in Section I. As 
of January 1992, the United States has established 
TIEAs with the following CBI countries: Barbados, 
Costa Rica, Dominica, the Dominican Republic, 
Grenada, Honduras, Jamaica, and Trinidad and 
Tobago. 

U.S. Department of the Treasury 
International Tax Counsel 
Room 3064 
15th Street and Pennsylvania Avenue, NW. 
Washington, DC 20220 
Tel: (202) 566-5046 

Export-Import Bank of the United States 

The Export-Import Bank (Eximbank) supports 
U.S. exports through export credit insurance, 
guarantees, and loans. A special Trade Credit 
Insurance Program (TCIP) supplements 
Eximbank's regular programs to support exports to 
private sector importers in Central America. 
Eximbank credit support can play a critical role in 
financing capital goods, spare parts, and raw 
materials imports needed for CBI-related develop-
ment projects. 

Through the TCIP, a guarantee program of the 
U.S. Agency for International Development, 
insurance coverage can be extended for letters of 
credit opened by designated Central American 
commercial banks and confirmed by U.S. banks. 
The authorization level for the TCIP Central 
America-wide is $200 million. Central American 
importers should contact their commercial bank for 
additional information on this program. 

policy announcements, is distributed regularly to 
newspapers, magazines, and selected individuals in 
the government and professional fields. USIA 
publications, such as Economic Impact, and special 
pamphlets on selected topics are distributed by the 
posts to a targeted audience. 

The Information Agency also organizes ex­
change programs for both Americans (the American 
Participant and Academic Specialist programs) and 
host country nationals (the International Visitors 
and Voluntary Visitors programs). These programs 
allow American and host-country private sector and 
government experts in a variety of business-related 
fields to exchange ideas and information with their 
counterparts and colleagues. 

Washington contact: 
U.S. Information Agency
 
Office of American Republic Affairs
 
Room 750
 
301 4th Street, SW.
 
Washington, DC 20547
 
Tel: (202) 485-7864
 

Office of the U.S. Trade Representative 

The Office of the U.S. Trade Representative 
(USTR) is part of the Executive Office of the Presi­
dent and is responsible for coordinating U.S. trade 
policy. USTR oversees the negotiation of a number 
of bilateral commercial agreements that can greatly 
assist in business development efforts. 

USTR is the agency primarily responsible for 
the following U.S. Government programs: 

Trade component of the Enterprise for the 

0571BilateralWashigton DCWashington, DC 20571 

Tel: (202) 566-8943 (Medium-term insurance
and project assistance)
and:proec a66S t e rance)

Tel: (202) 566-8955 (Short-term insurance) 

U.S. Information Agency 

U.S. Information Agency (USIA) officers in U.S. 
Embassies throughout the region provide informa-
tion on CBI-related trade and investment issues 
through media events and publications. USIA 
organizes ARNET interactives, televised confer­
ences in which audiences overseas are able to 
directly question business experts in Washington. 
Many USIA posts have an extensive collection of 
video cassettes and arrange invitational showings 
on specific topics. 

The agency's Wireless File, a daily compilation 
of news articles and copies of major speeches and 

Americas Initiative (EA): Includes negotiatingExport-Import Bank of the United StatesBiaelFrmwkAgeensndip-
Framework Agreements and imple­

mnigBltrlTaeadIvsmn 
menting Bilateral Trade and Investment 
Councils, forums for liberalizing trade and
investment barriers and moving toward the
regional goal of a free trade area. 

Bilateral Investment Treaties (BITs): Negoti­
ated between the United States and foreign 
countries. BITs serve as incentives for U.S. 
companies to locate in signatory countries by 
ensuring U.S. firms that they will receive fair 
treatment by the signatory government. 

Guaranteed Access Levels (GALS) for Textiles 
and Apparel: Negotiated between the United 
States and CBI ccuntries, GALs can provide an 
incentive for the development of the textile and 
apparel industry in signatory countries (see 
Section I for additional details). [Details on the 
current status of GALs, including shipment 
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levels also can be attained through: U.S. 
Department of Commerce, Office ofTextiles, 
Room 3100, Washington, DC 20230, Tel: (202)
377-4121.] 

For BITs and EAI issues: 

Office of the U.S. Trade Representative 
Assistant U.S. Trade Representative for 

Latin America, the Caribbean, and Africa 
600 17th Street, NW.
 
Washington, DC 20506 

Tel: (202) 395-5190 


For Guaranteed Access Levels: 

Office of the U.S. Trade Representative 

Chief Textile Negotiator 

(same location as above) 

Tel: (202) 395-3026 


Overseas Private 	Investment Corporation 

business, and investors should be willing to take a 
financial risk in the enterprise. 

Overseas Private Investment Corporation 
1615 M Street, NW. 
Fourth Floor 
Washington, DC 20527 
Tel: (202) 457-7010 or (800) 424-6742 

Peace Corps 

The Peace Corps has approximately 800 volun­
teers contributing to Caribbean Basin economic 
development. They assist host country nationals in 
developing small and medium-size enterprises with 
a focus on agribusiness and handicrafts. Types of 
assistance provided by Peace Corps volunteers 
include preparing feasibility studies, technical 
assistance in production and marketing techniques, 
training in business management, and training in 
identification of market opportunities. 

Washington contact: 

The Overseas Private Investment Corporation 
(OPIC), a self-sustaining U.S. Government agency, 
promotes private sector economic growth in devel-
oping countries by encouraging U.S. investment. 
OPIC assists investors through four principal 
programs: 

* 	 Insurance of investmenLs against certain
 
political risks (for currency inconvertibility, 

expropriation, and war, revolution, insurrec-

tion, and civil strife); 


* 	 Financing investments through direct loaris or 
loan guarantees; 

program 	of investment ad 
missions 

• 	 An investor information service, 

OPIC insurance and finance programs are 
available for new ventures that are commercially 
and financially sound, or for the expansion of 
existing viable businesses. In all instances, the 
projects that OPIC supports must dssist in the 
social and economic development of the host coun-
try as well as be consistent with the economic 
interests of the UniLed States. 

OPIC financing is available only for ventures 
involving 25 percent equity and management 
participation by U.S. businesses. Insurance is 
limited to the U.S. equity participation in the 
venture. Projects must be within the demonstrated 
competence of the proposed management. This 
competence should be illustrated by a proven 
record of success in the same or closely related 

Peace Corps 
Training Officer - Inter-American Region 
1900 K Street, NW. 
Room 7320 
Washington, DC 20526 
Tel: (202) 606-3216 

-Puerto Rico Caribbean Development 
Office 

The Govenment of Puerto Rico launched a 

Caribbean development program in 1986, which is 
administered by the Puerto Rican Department of 
State. The Caribbean Development Office provides
free information and assistance to investors from 

around the world interested in establishing projects 
in the Caribbean Basin and assists borrowers in 
accessing 936 funds for use in eligible CBI coun­
tries. 

In addition to publishing a quarterly newslet­
ter, CaribbeanHighlights,the Caribbean Develop­
ment Office administers the Caribbean Scholarship 
program and organizes such activities for regional 
cooperation as the Point Four Program, and the 
annual Caribbean Basin Business Conference, a 
conference and trade show held in San Juan. 

Puerto Rico contact: 

Caribbean Development Program 
Department of State of Puerto Rico 
P.O. Box 3271, San Juan Station
 
San Juan, Puerto Rico 00902
 
Tel: (809) 721-1751
 
Fax: (809) 723-3305 
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Trade and Development Program 

The Trade and Development Program (TDP) 
funds feasibility studies for development projects in 
developing countries that lead to the export of U.S. 
goods and services. TDP has comm 'tted more than 
$7.4 million since 1981 to assess the feasibility of 
50 projects in Central America and the Caribbean 
islands. Project areas include agribusiness devel-
opment, infrastructure (energy, communications, 
port development, etc.), and mining. TDP works 

with governments and governmental organizations 
in funding infrastructure studies. It also works 
with U.S. investors in co-financing studies that 
could lead to specific investments. 

Washington contact: 

Trade and Development Program 
U.S. Department of State
 
Room 309, SA 16
 
Washington, DC 20523
 
Tel: (703) 875-4357
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V. Customs Procedures and Documentation
 

The U.S. Customs Service (USCS) is an agency 
of the Department of the Treasury, with a field 
organization that consists of seven geographical 
regions divided into districts with ports of entry 
within each district. Organizational elements are 
heade.d by regional commissioners, district direc-
tors or area directors (as in the case of the New 
York region), and port directors. 

The Customs Service administers and enforces 
the import laws and regulations stipulated in the 
Tariff Act of 1930, as amended. The USCS as-
sesses and collects duties, taxes, and fees on 
imports. As a major Federal enforcement agency, 
the Customs Service also enforces the regulations 
of numerous other Federal agencies at ports of 
entry and along the land and sea borders of the 
United States. USCS combats and prevents 
smuggling and fraud at all points of entry to the 50 
states, the District of Columbia, Puerto Rico, and 
the Virgin Islands. 

General Entry 

When a shipment reaches the United States, 
the consignee must file entry documents for the 
goods with the district or port director at the port 
of entry. Imported goods are not legally entered 
until after the shipment has arrived within the 
port of entry, delivery of the merchandise has been 
authorized by Customs, and estimated duties have 
been paid. It is the responsibility of the importer to 
arrange for examination and release of the goods. 

Goods may be entered for consumption, entered 
for warehouse at the port of arrival, or transported 
in-bond to another port of entry and entered there 
under the same conditior.s as at the port of arrival. 
Arrangements for transporting the merchandise to 
an interior port in-bond may be made by the 
consignee, by a customhouse broker, or by any 
person having a sufficient interest in the goods for 
that purpose. Unless the merchandise arrives 
directly at the port where it is designated for entry, 
the importer may be charged additional fees by the 
carriers for transportation to that port if other 
arrangements have not been made. Under some 
circumstances, the goods my be released through 
the importer at the local Customs port even though 
they arrive at another port from a foreign country. 
Arrangements must be made prior to arrival at the 
Customs port where the importer intends to file 
duties and documentation. 

The entry of merchandise is a two-part process 
consisting of(1) filing the documents necessary to 
determine whether merchandise may be released 
from Customs custody and (2) filing the documents 
which contain information for duty assessment 
and statistical purposes. In certain instances, such 
as the entry of merchandise subject to quotas, all 
documents must be filed and accepted by Customs 
prior to the release of the goods. 

EntryDocuments 
Within five working days of the date of arrival 

of a shipment at a U.S. port of entry, entry docu­
ments must be filed at a location specified by the 
district/area director, unless an extension is 
granted. These documents consists of: 

1. 	 Application and Special Permit for Immediate 
Delivery, Customs Form 3461, or other form of 
merchandise release required by the district 
director.
 

2. 	 Evidence of right to make entry. 

3. 	 Commercial invoice or a pro forma invoice when 
the commercial invoice cannot b produced. 

4. 	 Packing lists, if appropriate. 
5. 	 Other documents necessary to determine 

merchandise admissibility. 

If the goods are to be released from Customs 
custody on entry documents, an entry summary for 
consumption must be filed and estimated duties 
deposited at the port of entry within 10 working 
days of the time the goods are entered and re­
leased. 

Suggestions for Expediting Customs 
Clearance 

The following are suggestions for expediting 
customs clearance: 
1. 	 Include all information required on Customs 

invoices and ensure that the information is 
consistent with the data provided on the 
packing list. 

2. 	 Prepare invoices carefully and type all informa­
tion clearly. Allow sufficient space between 
items and keep data in the proper column. 

3. 	 Clearly mark and number each package so that 
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it can be easily identified with the correspond-
ing invoice, 

4. 	 Include a detailed description on the invoice of
the 	oodi conaindeac iniviual ackge.the goods contained in each individual package. 

5. 	 Mark goods legibly and prominently with the 
English name of the country of origin and any 
other necessary markings requirements (Note: 
These requirements are listed in Chapter 23 of 
Importinginto the United States, a publication 
prepared by the Customs Service, see Appendix 
D). 

6. 	 Before shipme:;, be sure to comply with the 
provisions of all U.S. regulations as outlined in 
Section VI. 

7. 	 Closely comply with the instructions provided 
by the U.S. customer and U.S. Government 
regarding the preparation of invoices, packag-
ing, marking, and laheling. The importergppyy 

should have carefully checked on the require-
ments that permit prompt entry upon arrival of 
the goods to the United States. 

To obtain information on a specific question 
relating to customs procedures or requirements, 
the Caribbean Basin exporter should consult with 
the Customs attache at the U.S. Embassy, request 
the company's designated importer to acquire an 
official answer from the Customs Service, or write 
to the District Director of Customs at any district 
port in the United States or to the Commissioner of 
Customs (these contacts are available at the local 
U.S. Embassy). 

Entry by Importer 

Merchandise arriving in the United States by 
commercial carrier must be entered by the owner, 
purchaser, the owner's (or purchaser's) authorized 
regular employee, or by the owner's licensed 
customs broker. U.S. Customs officers and employ-
ees are not authorized to act as agents for imports 
or freight forwarders of imported merchandise, 
although they may give all reasonable advice and 
assistance to inexperienced importers. 

The only persons authorized by the tariff laws 
of the United States to act as agents for importers 
in the transaction of their customs business are 
customs brokers. Customs brokers are private 
individuals or firms licensed by the Customs 
Service. Customs brokers will prepare and file the 
necessary customs entries, arrange for payment of 
the duties found due, take steps to affect the 
release of the goods in Customs custody, and 
otherwise represent their principals in customs 

matters. The fees charged for these services may 
vary according to the customs broker and the extent
of services performed. When entry is made by a 

o srke s pWer of at ey g 
customs broker, a customs power of attorney given
by the person or firm for whom the customs broker 

is acting as agent is made in the name of the 
customs broker. Ordinarily, the authority of an 
employee to make entry for his employer is most 
satisfactorily established by a customs power of 
attorney. 

Examination of Goods 
Prior to release of the goods, the district or port 

director will designate representative quantities for 
examination by Customs officers under conditions 

properly safeguarding the goods. Examination is 
necessary to determine: (1) the value of the goods 
for customs purposes and their dutiable status; (2) 
whether the goods are properly marked with any 

necessary country of origin, special marking, or 
labeling requirements; (3) whether the shipment 
contains prohibited articles; (4) whether the goods 
are correctly invoiced; and (5) whether the goods 
are in excess of the invoiced quantities or a short­
age exists. 

Some kinds of goods must be examined to 
determine whether they meet special requirements 
of the law. For example, food and beverages unfit 
for human consumption would not meet the re­
quirements of the Food and Drug Administration. 
Textiles and textile products are considered trade­
sensitive and as such may be subject to a higher 
percentage of examinations than other commodi­
ties. 

Customs officers will ascertain the quantity of 
goods imported, making allowances for shortages 
under specified conditions and assessing duty on 
any excess. Certain goods will be weighed, gauged, 
or measured. If the invoice or entry does not state 
the weight, quantity, or measure of the goods, the 
expense of determining this data may be collected 
from the consignee before the goods are released 
from Customs custody. The invoice may state the 
quantities in the weights and measures of the 
country from which the goods are shipped or in the 
weights and measures of the United States, but the 
entry must state the quantities in metric terms. 

Caribbean Basin Initiative 

Regulations for Qualification 
A product is deemed eligible for CBI duty-free 

treatment if it meets the following criteria: (1) it is 
imported directly from any beneficiary country into 
the customs territory of the United States; (2) it is 
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wholly the growth, product, or manufacture of a 
beneficiary country, or has been substantially
transformed into a new and different article of 
commerce in a beneficiary country; (3) and at least 
35 percent of the appraised value of the article 
imported into the United States is added in one or 
more beneficiary countries. 

The substartial transformation and 35 percent
value-added requirements do not apply for products 
manufactured wholly from U.S. components (other 
than textiles and apparel and petroleum and 
certain products deri,ed from petroleum) and 
ingredients (other than water) entered under 
9802.00.8040. The 35 percent value-added and 
substantial transformation i'equirements are 
intended to ensure that operations established to 
take advantage of the CBI trade benefits are 
substantial enough to provide real economic benefit 
to the CBI countries. Simple "pass through" 
operations in which goods from foreign countries 
receive minimal processing or packaging before
they are reexported to the United States might 
otherwise injure U.S. industries while contributing
little to economic development ip the Caribbean 
Basin. 

The following paragraphs contain more detailed 
descriptions of these qualification criteria: 

Substantial transformation. The U.S. 
Customs Service's ad.ninistrative law defining 
substantial transformation is complex. Therefore, 

it is advisable to seek expert advice and obtain an 

advance ruling from the U.S. Customs Service for 

products containing or manufactured from foreign 

inputs. 


Basic examples of operations that might qualify 
for CBI status based on substantial transformation 
are: 

" 	 Assembling a large number of components onto 
a printed circuit board 

" 	 Mixing two bulk medicinal substances, followed 
by packaging the mixed product into individual 
doses for retail sale 

* 	 Adding water or other substances to a chemical 

compound under pressure, which results in a 

reaction creating a new chemical compound 


" 	 A simple combining, packaging, or dilution 
operation (which would not of itself qualify), 
coupled with another type of processing such as 
testing or fabrication. For example, a simple 
assembly of a small number of components, one 
of which was fabricated in a CBI country. 

Examples of operations which do n t qualify as 
substantial transformations are: 

• 	 Putting batteries in devices 

• 	 Fitting together a small number of components
by bolting, gluing, or soldering 

0 	 Blending domestic with foreign substances such 
as reconstituting fruit juices by adding water to 
juice concentrate 

Diluting chemicals with inert ingredients to
 
bring them to standard degees of strength
 

0 Painting or applying decals or labels
 

Another method of calculating substantial 
transformation is through "double substantial 
transformation." Double substantial transforma­
tion can be used to increase the amount of CBI 
beneficiary country value-added to reach the 35 
percent requirement. In this instance, the value of 
an input product could be counted toward the 35 
percent va~ue-added requirement if it is substan­
tially transformed into a product of a CBI country,then further transformed into a new and different 
product. 

In the following example, the double substan­
tial transformation is critical to also meet the 35 
percent value-added test: 

A raw, perishable hide is shipped from Venezu­
ela to Grenada where it is tanned to create "crust" 
leather. The crust leather is then shipped to the 
United States. The crust leather is an article of 
commerce new and different from the raw hide. 
Substantial transformation has occurred, and the 
leather is now considered a product of Grenada, not 
Venezuela. Although the substantial transforma­
tion requirement has been met, it is doubtful that 
encugh value has been added in Grenada through 
the direct costs incurred in the tanning process to 
satisfy the 35 percent requirement for duty-free 
entry into the United States under the CBI. The 
cost of the raw hide may not be included in thepercent-value calculations because the hide is a 
product of Venezuela, a ciuntry ineligible for CBI 
benefits. Thus, the crust leather would probably be 
fully dutiable. 

However, suppose that instead of shipping the 
crust leather to the United States, the leather is cut 
and sewn in Grenada to produce a belt that is
shipped directly to the United States. In this 
instance, the cost of the raw hide (including ship­
ping costs from Venezuela to the Grenada factory) 
may be counted toward the 35 percent value-add ed 
requirement. This is allowed as a result of a double 
substantial transformation. Tanning the raw hide 
to produce crust leather is the first substantial
transformation. The crust leather is considered a 
product of Grenada, so in the second substantial 
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transformation (from crust leather to leather belt) 
the full cost of the crust leather may be counted 
toward the 35 percent, including the cost of the 
hide, plus cost of transportation, tanning, cutting, 
and other production costs. 

35-percent value-added. For OBI-eligible 
products that are wholly (100 percent) the growth, 
product, or manufacturc of CBI countries or the 
United States, no calculation of the direct costs of 
processing is required. (For example,.juices made 
entirely from fruits grown in CBI countries or the 
United States, jewelry boxes made entirely of wood 
grown in CBI countries or the United States, etc.) 

The required 35 percent value-added in orie or 
more CBI countries must be calculated, however, 
for any product incorporating materials or compo-
nents from non-CBI countries (including the United 
States for items with less than 100 percent U.S. 
inputs). Up to 15 percent of the appraiied value 
consisting of U.S. components can go toward the 35 
percent. Information on the total amount of CBIcountry value-added must be provided on the 

ofOriginFombevided)os 
Certificate of Origin Form A (Revised) submitted to 
Coutrvaa dde ted t 

the U.S. Customs Service upon entry of the goods to 

the United States if requested to do so by Customs 
fr smpleof ormsubstantially(seeAppndixI

(see Appendix I for sample of form ). 

Percent value-added is obtained by thdeformula: 

Direct Costs of Piocessing 
= %Value-added 

Appraised Article Value 

When Imported 

In calculating the percent of value-added, only 
direct costs of processing operations may be 
counted toward meeting the 35 percent require-
ment. These include costs directly incurred or 
reasonably allocated to the production of the 
article, such as the cost of labor directly involved in 
production; direct supervision of processing; rent 
for factory space (production area oniy, not admin-
istrativ , offices); electricity dii ecL1y used in process-
ing; dies, molds, tooling, and depreciation thereof; 
research and development; and inspection and 
testing. Administrative expenses (including 
superision, rent for administrative space, electric-
ity, etc.), profit, insurance, advertising, and 
salespeople's salaries are not considered direct 
costs of processing operations and therefore may 
not be counted toward the 35 percent value-added 
required. In most cases, the appraised value 
(transaction value) will be the ex-factory price. 
Shipping and other costs (for example, insurance) 
related to transport of the CBI articles to the 
United States are not included in the value of the 

article, nor in the value-added calculation. 

Advance Ruling 
An advance ruling on whether an article 

produced in a CBI beneficiary country or countries 
would be eligible for CBI duty-free status is avail­
able upon request fromU.S. Customs. This deter­
mination can be made prior to the initiation of a 
CBI project. Requests for advance rulings must be 
in writing to: 

Value and Special Classification Branch 
Classification and Value Division 
U.S. Customs Service
 
1301 Constitution Avenue, NW.
 
Washington, DC 20229
 
Tel: (202) 566-2938
 

Written requests must include details on the 
production process and on the direct costs of 
processing used to meet the 35 percent value-addedpoesn sdt ette3 ecn au-de 
requirement. If the article contains or is made from 
materials originating from a non-CBI country, the
final product must be an article of commerce that is 

s nal trasfore n a e an dfferet 
transformed into a new and different 

item than the foreign materials used in its manu­

facture. It may be adviable to have an experi­
enced U.S. customs brc,ker or expert trade attorney 
review the request prior to submission. 

Documentation 

In addition to r. ,-rnal Customs import docu­
mentation, in order to secure CBI duty-free status 
for eligible products, the shipment must be accom­
panied by a properly completed Certificate of 
Origin Form A (Revised)(see Appendix I). This 
form must be properly prepared, signed by the 
exporter, ana either be filed with the entry docu­
mentation or furnished before liquidation or any 
other final action on the documentation if re­
quested to do so by U.S. Customs. The CBI coun­
tries are responsible for printing and supplying this 
fbrm. For information on attaining copies, contact 
the Director, Technical Assistant ProjectlGSP, 
UNCTAD, 1211 Geneva 10, Switzerland. Also, the 
form may be purchased from the following commer­
cial printers: 

Formular-Verlag Purschke and Hensel 
Barbacher Strasse 232 
D-5300 Bonn 
Germany 
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Wilhelm Kohler Verlag 
495 Minden 2 
Postfach 1530 
Bruckenkopf2a 
Germany 

Che San and Company 
10 Pottinger Street 
Hong Kong 
Cheung Lee Frinting Company 

210 A Li Po Chun Chambers 
185-195 De,; Voeux Road, Central 
Hong Kong 

Winson Printing Company 
80-82 Wharf Road 
North Point 
Hong Kong 

To properly complete the form, the exporter in 
the CBI country must cross out the words "General-
ized System of Preferences" where they appear on 
Form A and substitutes the words "Caribbean 
Basin Initiative." The letter "E"is inserted as a 
prefix to the applicable tariff schedule iteri num-
ber. 

The U.S. Customs district director may require 
more detailed information to support the state-
ments made on Form A. In addition, where neces-
sary value is added in a bonded warehouse orsareig rae dedinPueo ond war eor-b e
foreign trade zone in Puerto Rico after final expor-
tation of the article from a beneficiary country, a 
detailed declaration prepared by the party respon-
sible for the addition of such value shall be filed in 
lieuITA-370P

Detailed and well documented evidence suffi-Dentaoe tand tel poucmeesevidene suf-pnumber
cient to prove that the product meets the 35 percent
test must be kept on file by the Caribbean Basin 
exporter20402-9325. 

In most cases, the information provided by the 
CBI country exporter to the U.S. Customs Service 
at the time of product entry will be sufficient for 
duty-free entry. The U.S. Customs Service has the 
authority, however, to requie a detailed accountingandncesayfull docuinel~tary evidence that 
and, if necessary, fhl requmetsr enthat
the product meets the requirements for entry. 

Other Special Tariff Access 

In order for a product to be eligible under 
Section 215 - the CBI II provision that provides 
duty-free treatment to articles, excluding those 
currently exempt from the CBI, which are the 
growth, product, or manufacture of Puerto Rico 
that are subsequently processed or advanced in 
value in another CBI beneficiary country - regular 

Customs importing documentation must be accom­
panied by three new declarations (see Appendix I): 
1. 	 Exporter's Declaration, certified by U.S. Cus­

toms prior to export of merchandise from 
Puerto Rico, 

2. CBI Processor's Declaration, and
 
3 An Importer's Declaration.
 

Guaranteed Access Levels (CBI Textile 

Program) 
Under HTS 9802.00.8010 (Guaranteed Access 

Levels -GALs), the following documentation is 
required upon return of the assembled merchandise 
to the United States: 
1. 	 Commercial invoice; 

2. 	 Revised Special Access Program CBI Export 
Declaration (Revised Form ITA 370P); 

3. 	 Valid visa or certification (if required under the 
terms of the applicable bilateral agreement); 

4. 	 Country of Origin Textile Declaration; and 
5. 	 Updated cost and assembly data or a value
 

statement.
 

As of January 1, 1990, U.S. companies utilizing 
the GAL apparel program must use a revised ITA­
370P form (see Appendix I). At the suggestion of 

the U.S. business community, ITA-370P forms nowhave ire-printed certification numbers, thereby 
allowing easier tracking of shipments to and from 
overseas apparel assemblers. To maintain consis­
tent invoice numbers, U.. companies using the 

form must purchase the form (stock
IT37Pfrmutpchstefom(ok 

003-009-00505-1) for $29 per package of100 from the U.S. Government Printing Office,
Superintendent of Documents, Washington, DC 

Certain commercial printers also 
pu02935 erte 

publish the form. 
Form ITA-370P consists of three parts: 

1. 	 Shipper's Declaration:The first portion of theform is completed by a responsible manager of 
the exporting firm at the time the cut fabricpieces leave the United States fo the Carib.. 

bean Basin. The shipper certifies that thefabric parts for assembly of the specified 

product were cut in the United States of U.S­
formed fabric. The form is then submitted to 
the U.S. Customs Service a minimum of 24 
hours (in some cases 48 hours) prior to the 
lading of the goods for export. The form is also 
signed by the U.S. Customs Service at this 
time. 
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2. 	 Assembler's Declaration:The CBI country 
assembler completes the second portion of the 
form, attesting to the quantity and type of good 
assembled. In addition, the assembler must 
comply with the certification procedures re-
quired for goods subject to GALs and adminis-
tered by the CBI country government. In 
addition, the CBI country government must 
issue a certification, in the form of a rectangu-
lar-shaped visa, which confirms that the 
products were assembled from the U.S. parts. 

3. 	 Importer'sDeclaration:The ITA-370P form and 

the certification must accompany the finished 
goods as part of the "entry package" to be 
presented when the goods are imported (reex-
ported) into the United States. The entry 
package also must include a country-of-origin 
textile declaration in accordance with standard 
U.S. Customs procedures. Finally, when the 
products are reentered into the United States, 
original exporter, certifies that the shipment 
orgia le ortr, ct thats exspmten 
was assembled from the cut parts exported 

HTS 9802.00.80.60 provides duty reduction for 
articles assembled abroad in whole or in part of 
fabricated U.S. components that meet the specified 
criteria. For products assembled, processed, or 
manufactured in whole from 100 percent U.S. 
components and ingredients (other than textiles 
and apparel articles (which are subject to textile 
agreements, and petroleum and related products), 
the article will qualify for duty-free entry under 
CBI, even without qualifying under the 35 percent 
value added and substantial transformation re-
quirements under HTS 9802.00.80.40. 

The following documentat;-n is required for 
reexporting to the United States under HTS 
98.02.00.8040 and 98.02.00.8060: 

1. 	 Commerci.,1 invoice; 

2. 	 Foreign Assembler's/Processor's Declaration 
(see Appendix I), 

3. 	 Endorsement by the Importer (see Appendix I); 

4. 	 Packing List (if tl..3 shipment is uniformly 
packed, contents should be clearly stated on the 
commercial invoice); and 

5. 	 Updated cost and assembly data (normally, 
U.S. customs brokers submit a value statement 
for each shipment). 

To calculate the duty, the U.S. Customs Service 
starts with the full value of the entering merchan­
dise and subtracts the cost or value of those compo­
nents that.are products of the United States and 
meet all item 9802 requirem rnts. Duty is paid only 
on the remaining value at the normal duty rate for 
that article. Two values must be reported: (1) the 
value of the U.S.-fabricated components and (2) the 
dutiable value of article. The value of U.S.-manu­
factured components eligible for 9802.00.80 is 
predicated on the cost or value of each component, 

fob (excluding shipping and insurance) from the 

U.S. port of exportation. This fob value should 
include the purchase price or estimated market 
value and all costs incurred up to the time of the 

arrival of the components at the port of exporta­
tion, such as packing, freight, insurance, warehous­
ing, sorting, or repacking. Freight costs and 

insurance for southbound transit (from U.S. port of 

exportation to foreign destination) are fully duti­
able and must be included in the total product
value. Northbound insurance and freight are not 
to be included in the total value of the product. 

Articles assembled or processed from wholly 

U.S.-fabricated components or piocessed in whole 
from ingredients (other than water) may be im­
ported free of duty. In order to implement this 

provision, two additional classification statistical 
breakouts were created. These are 9802.00.5010 
for processed articles and 9802.00.8040 for as­
sembled articles. No additional forms are required 
under this provision; however, the regular eligibil­
ity requirements set forth in section 10.24 of 
Customs regulations for documents required under 
9802.00.80 and section 10.9 (for articles exported 
for processing) continue to apply. 

Articles assembled abroad and imported under 
9802.0080 are considered to be a product of the 
country of assembly for the purpose of country-of­
origin ma,-king requirements. Imported articlc 
assembled in a foreign country entirely of U.S. 
components or materials must be marked "As­
sembled in (country of assembly) from U.S. compo­
nents kor materials)." If any foreign components or 

materials are added in the country of assembly, the 
entire article, notwithstanding the presence of U.S. 
components, is considered to be a product, of the 
country of assembly, and must be marked accord­
ingly. 

General System of Preferences 

Normally, the Customs Service will accept a 
duty-entry at the free rate, whether or not the 
UNCTAD Certificate of Origin Form A is presented 
at the time of entry. If Form A is not available, the 
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importer will have to produce it for GSP duty-free 
treatment if requested to do so by Customs. 

The UNCTAD Certificate of Origin Form A is 
not available for sale in the UnLed States. The 
beneficiary developing countries and territories 
participating in the program are responsible for 
printing and supplying this form. Exporters may 
acquire this form from the designated governmen-

tal certifying authority in their respective coun­
tries. If Form A is not available from the govern­
m3ntal certifying authority, the form may be 
purchased from any of the commercial printurs 
listed in the subsection on CBI-Documentation or 
the Director, Technical Assistant Project/GSP, 
UNCTAD, 1211 Geneva 10, Switzerland may be 
contacted for further advice on obtaining the form. 
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VI. U.S. Regulatory Requirements
 

U.S. Department of Agriculture 

Regulatory activities of the U.S. Department of 

Agriculture (USDA) are primarily enforced by the 
Agricultural Marketing Service, the Animal and 
Plant Health Inspection Service, the Food Safety 
and Inspection Service, and the U.S. Forest Service. 
Also, the Office of International Cooperation and 
Development can assist in streamlining informa-
tion on USDA regulations for CBI exporters. For 
other questions concerning agricultural shipments 
to the United States, contact: 

OICD/Trade & Investment Program 
U.S. Department of Agriculture 

South Agriculture Building, Room 3250 

Washington, DC 20250-4300 

Tel: (202) 245-5985 

Fax: (202) 245-5749 

Agricultural Marketing Service 

The Agricultural Marketing Service (AMS) 
administers several regulatory programs designed 
collectively to protect producers and handlers of 
agricultural commodities from financial loss or 
personal injury resulting from careless, deceptive, 
or fraudulent marketing practices. 

Fruit and Vegetable Standards. Importing 
into the United States of certain fruits, vegetables, 
and nuts is subject to provisions of the Agricultural 
Marketing Agreement Act of 1937. Section 8e of 
the act requires that whenever the Secretary of 
Agriculture issues grade, size, quality, or maturity 
regulations under a domestic marketing order for a 
particular commodity, the same size or comparable 
regulations must be issued on imports of that 
commodity. The grading service is available on a 
fee-for-service basis where the commodity is grown 
and at 166 different terminal markets throughout 
the United States. Inspection points for shipments 
from outside the continental United States are also 
available at the ports of entry into the United 
States. 

Currently, the following commodities are 
regulated and thus are subject to import regula-
tions: avocados, dates, filberts, grapefruit, table 
grapes, kiwi fruit, limes, olives, onions, oranges, 
Irish potatoes, prunes, raisins, tomatoes, and 
walnuts. Import regulations are amended from 
time to time to conform with changes in domestic 
marketing order regulations. Additional informa-

tion regarding requirements for any of the above 

specific commodities may be obtained from: 

For Fresh Products: 

Fresh Product Branch 
USDAAMS/FNDD 
RO. 2056-S 
P.O. Box 96456
 
Washington, DC 20090-6456
 
Tel: (202) 447-5870
 

For Processed Products: 

Processed Product Branch 
USDAIAMS/FNDD 
Room 0707-S 
P.O. Box 96456
 
Washington, DC 20090-6456
 
Tel: (202) 447-4693
 

Animal and Plant Health Inspection Service 

The Animal and Plant Health Inspection 
Service (APHIS), through its domestic and interna­
tional services programs and activities, is respon­
sible for the protection of U.S. agriculture from 
foreign plant and animal pests. 

APHIS/Plant Protection and Quarantine (PPQ) 
conducts programs and activities at the various 
ports of entry and domestically to prevent the 
introduction and spread of foreign pests. At the 
port of entry, APHIS officers inspect commercial 
agricultural shipments, means of conveyance, 
passengers, and baggage to detect the presence of 
harmful agricultural pests. 

APHIS/International Services (IS) conducts 
activities outside the United States to protect U.S. 
agriculture and enhance U.S. agricultural exports. 
IS officers and specialists are stationed in certain 
U.S. Embassies and have direct contact with plant 
health officers and exporters within their host 
countries/regions. IS personnel assist foreign plant 
health programs, provide information on U.S. 
import requirements to exporters, and coordinate 
the development and operation of preclearance 
programs. APHIS officers staff various 
preclearance programs at locations around the 
world on a fee-for-service basis. Preclearance is 
designed to detect and eliminate pests from ship­
ments at the point of origin, rather than after 
arrival at a U.S. port of entry. 

QuarantineRegulations: Fresh Produce. 
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All agricultural products are subject to strict 
quarantine regulations prior to entering the U.S. 
markets. The Fruits and Vegetables Quarantine 
Act (Title 7 Code of Federal Register 319.56) states 
that fresh fruits and vegetables may enter the 
United States from any country ander permit on 
presentation of evidence satisfactory to USDA that: 
(1) the fruits and vegetables are not infested in the 
country of origin by fruit flies or any other injurious 
insects, or (2) importation of fresh produce from 
definite areas under approved safeguards pre-
scribed in the permit can be authorized without 
risk, or (3) they have been treated, or are to be 
treated, in accordance with prescribed conditions 

and procedures under supervision of an APHIS 

inspector. 


Fruits and vegetables that are infested with 
insect pests and disease for which there are no 
acceptable treatments are prohibited entry into the 
U.S. market. There are relatively few treatments 
for fresh fruits and vegetables since difficult 
criteria must be met before a treatment can he 
approved. The treatment must be totally effective 
in eliminating the pests because any remaining live 
insects can result in the introduction of a new 
exotic pest. Treatment must not produce injury to 
the fruits and vegetables that reAuces marketabil-
ity. Many effective treatments are not approved 
because they damage the commodity. In addition, 
if a commodity is treated with a pesticide, the 
produce must not contain unacceptable pesticide

residues as determined by the Environmental 

Protection Agency (EPA). Residue levels are 

routinely checked by the Food and Drug Adminis-

tration (FDA) for imported fruits and vegetables 

(see EPA and FDA subsections for further explana-

tion). 


Different pests occur in different countries; 
therefore, treatment requirements vary according 
to country of origin. Treatments can be applied by 
an approved commercial fumigator at the U.S. port
of entry, at the expense of the importer. Treatment 
of fresh fruits and vegetables must be supervised 
by an APHIS officer. 

Quarantine Regulations: Plants and Plant 
Products. All agricultural products intended for 
propagation can carry destructive pests. Therefore, 
strict requirements are imposed on importations of 
plants, roots, cuttings, and seeds. All importations 
must be made under permit issued in advance to an 
importer in the United States. 

Cut flowers also often carry exotic plant pests 
and therefore are inspected upon arrival in the 
United States. Those cut flowers carrying exotic 
plant pests or insects require treatment before they 
are permitted to reach the market. Since flowers 

may be damaged when treated, it is very important 
to ship only pest-free cut flowers. 

Plant and plant products must enter the United 
States through plant inspection stations located at 
14 ports around the country. The plants must be 
free of soil, plant pests and diseases, and any other 
damaging matter. If pests are found, treatment 
will be required prior to releasing the plants to the 
importer or agent. Certain plants are prohibited 
entry, and others are subject to post-entry quaran­
tine growing regulations. Post-entry quarantine 
requires the plants to be grown on the premises of 
the importer for a specified time and be inspected 
periodically for evidence of certain diseases which 
could not be detected at the time of entry. 

Quarantine restrictions apply to other kinds of 
plant materials as well. Therefore, before any 
agricultural products are shipped to the United 
States, information regarding quarantine entry 
status and regulations for the particular product to 
be shipped should be obtained from: 

APHIS/PPQ/Permit Unit 
U.S. Department of Agriculture
 
Room 638 Federal Building
 
Hyattsville, Maryland 20782
 
Tel: (301) 436-8393
 

For information regarding APHIS treatment
 
procedures in the Caribbean Basin contact:
 

In Central America: 
Area Director 
USDA/APH1S 
c/o U.S. Embassy - Guatemala City 
Avenida de la Reforma, Zone 10 
APO Miami 34024 
Tel: (502)(2) 31-15-41 

In the Caribbean: 

Area Director 
USDA/APHIS 
c/o U.S. Embassy -Santo Domingo 
Calle Cesar Nicolas Penson y Leopoldo 

Navarro 
APO Miami 34041-0008 
Tel: (809) 5412171 

In the United States: 
USDA/APHIS/PPQ 
Port Operations 
U.S. Department of Agriculture
 
6505 Belcrest Road
 
Hyattsville, Maryland 20782
 
Tel: (301) 436-8295
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Food Safety and Inspection Service 	 of two steps: 

The Department of Agriculture's Food Safety 
and Inspection Service (FSIS) is responsible for 
assuring that meat and poultry products moving in 
interstate and foreign commerce are safe, whole-
some for consumption, and accurately labeled. 

Regulations. Under the Federal Meat Inspec-
tion Act (FMIA) and the Poultry Products Inspec-
tion Act (PPIA), the United States inspects all meat 
and poultry products that are intended for human 
consumption whether shipped in interstate or 
foreign commerce to assure they are safe, whole-
some, and accurately labeled. The FMIA covers 
products that contain more than 3 percent raw 
meat derived from cattle, swine, sheep, goats, 
horses, or other equines. The PPIA applies to 
poultry products that contain 2 percent or more 
cooked poultry derived from domesticated chickens, 
turkeys, ducks, geese, or guineas. Under these 
laws, meat and poultry products may be imported 
only from countries with inspection systems at 
least equal to that of the United States. Require-
ments for importing meat and poultry products to 
the United States are described in Title 9 part 327 
of the Code of Federal Regulations (9 CFR 327) of 
the Meat Inspection Regulations and part 381.195-
.20 (9 CFR 381) of the Poultry Inspection Regula-
tions (See Appendix D for information on obtaining 
the CFR). 

Products u1-der the jurisdiction of the U.S. Food 
and Drug Administration of the U.S. Department of 
Health and Human Services include fish, buffalo, 
rabbits, deer (venison), other wild game and food 
products not covered by the FMIA or the PPIA. 
FDA regulations are also outlined in this section. 

Export Eligibility. FSIS assures that im-
ported meat and poultry products meet U.S. stan-
dards by requiring the exporting country to effec-
tively enforce all U.S. requirements for imported 
products. For a country to become eligible to export 
meat and poultry to the United States, the chief 
official of a foreign inspection system should 
formally request a permit through the U.S. Em-
bassy directed to: 

International Programs 
Food Safety and Inspection Service 
U.S. Department of Agriculture 

Room 341-E 

Washington, DC 20250
 
Tel: (202) 447-3473 


Before eligibility is granted, a complete evalua-
tion of the requesting country's inspection system is 
made by officers of FSIS. The evaluation consists 

1. 	 A review of the laws and regulations, directives, 
and other written material used to operate the 
national inspection system. If not satisfactory, 
the requesting country must revise its regula­
tions or formulate special directives to meet 
U.S. requirements. 

2. 	 FSIS officers make an on-site review of a 
systems operation using a multidisciplinary 
team to evaluate all aspects of the program. 
When all requirements are satisfied, the 
requesting country is granted eligibility to 
export meat and poultry to the United States. 

Restricted Imports. To protect the health of 
U.S. livestock, the U.S. Department of Agriculture's 
Animal and Plant Health Inspection Service may 
restrict some meat productWi from entering the 
United States. The decision is based on the type of 
product and on the health status of the livestock in 
each eligible country. For more information on 
specific restrictions write to: 

Import/Export Products Staff 
Veterinary Services 
Animal and Plant Health Inspection Service 
Federal Building Room 756-A 
Hyattsville, Maryland 20782 
Tel: (301) 436-8499 

U.S. Forest Service 

Lumber Grades and Standards. In absence 
of international standards for lumber, the U.S. 
Department of Agriculture has developed lumber 
grades and standards to establish the comparable 
value of boards and to provide users and manufac­
turers with a standard for purchasing of selling 
lumber. 

Grading rules for southern pines generally 
apply to all species in the category. Rules for 
grading southern pine are outlined in two publica­
tions entitled GradingRules and Export Grading 
Rules, which are available from: 

Southern Pine Inspection Bureau 
4709 Scenic Highway 
Pensacola, Florida 32594 
Tel: (904) 434-2611 

Hardwood rules can be applied to all hardwood 
species with certain exceptions and are described in 
the publication, Rules for the Measurement and 
Inspectionof Hardwoodand Cypress, which is 
available from: 
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National Hardwood Lumber Association 
P.O. Box 34518 

Memphis, Tennessee 38134 

Tel: (901) 377-1818 


Import Regulations. Lumber and logs 
imported into the United States are subject to 
inspection and possible quarantine by the USDA 
Animal and Plant Health Inspection Service before 
unloading at U.S. ports. Undried lumber and logs 
with bark attached are of primary concern in 
preventing the entry of destructive diseases and 
insects into the United States from imported 
foreign products. Import regulations vary accord-
ing to prGduct and point of origin. Before agricul-
tural products are shipped to the United States, 
information on entry quarantine status should be 
obtained from the APHIS/PPQ/Permit Unit. 

Environmental Protection Agency 

The Environmental Protection Agency (EPA)
establishes tolerance levels for specific pesticides 
that are enforced by the U.S. Food and Drug 
Administration or by the U.S. Department of 
Agriculture in the case of meat, poultry, and egg
products. Consideration of tolerance for a new 
pesticide or a new crop for a pesticide that already 
has a tolerance level for other crops may be initi-
ated under petition to EPA from chemical manufac-
turers, other government agencies, or any other 
interested parties, including foreign producers of 
crops. Petition requests usually are initiated by 
chemical companies due to the high cost involved in 
requesting consideration. In establishing new 
tolerance levels, the EPA will review research 
presented by a petitioner. Once a tolerance is 
established, the specific raw agricultural commod-
ity may contain residues up to the specified number 
of parts per million of the accepted pesticide. For 
instance, bell peppers imported into the United 
States may contain up to XX parts per million of 
Pesticide X. However, in the absence of a tolerance 
level for Pesticide X on tomatoes, tomatoes found 
with any amount of Pesticide X may not be legally 
sold in the United States and are subject to seizure 
upon importation. 

Pesticides, their acceptable tolerance levels, 
and the raw agricultural commodity(ies) for which 
they are approved ire listed in the U.S. Code of 
Federal Regulations (CFR), Title 40, Parts 180-182 
(see Appendix D for information on obtaining the 
CFR). The CFR is updated and published annu-
ally. Changes, additions, and revocations of toler-
ances are listed in the U.S. FederalRegister,which 
is published daily. The EPA and U.S. industry are 

undertaking a major reregistration of pesticides 
and reassessment of their tolerance levels. The 
reregistration process is important to monitor 
because it is possible that tolerance levels that are 
acceptable for the current season may no longer be 
applicable next season, as a result, farmers may 
need to alter pesticide usage or face having their 
shipments refused at U.S. ports. 

U.S. Government research concludes that Latin 
American and Caribbean growers face the most 
dimeulty in corforming to these EPA established 
pesLicide tolerance levels not necessarily because 
they use an unacceptably high level of chemicals on 
food products exported to the United States, but 
because most pesticide residue violations on im­
ported produce from the Latin American region 
involve no-tolerance violations. No-tolerance 
violations are situations where FDA detects pesti­
cide residues that do not have established tolerance 
levels for use on the raw agricultural commodity 
under inspection.

For specific information on pesticides tolerance 
levels, see contacts listed under the subsection on 
the Food and Drug Administration. For additional 
information from EPA, contact: 

Registration Division H-7505C 
Office of Pesticide Programs 
U.S. Environmental Programs
 
401 M Street, SW.
 
Washington, DC 20460
 
Tel: (703) 557-5447
 
Fax: (703) 557-3106
 

Food and Drug Administration 

The Food and Drug Administration (FDA) acts 
in the public interest to ensure that consumers get 
safe, sanitary, and properly labeled foods, drugs, 
medical devices, and cosmetics, and are warned of 
potential hazards from radiation emitting equip­
ment. 

Laws enforced by the 7DA include the Federal 
Food, Drug and Cosmetic Act (FFD&C Act) and the 
Fair Packaging and Labeling Act (FPLA). The FDA 
monitors the marketplace constantly, including 
ports of entry, in order to provide the consumer 
with the best possible assurance that the industry 
is meeting these legal requirements. The legal 
statutes (Code of Federal Regulations Title 21 and 
amendments)(see Appendix D for information on 
obtaining the CFR) provide FDA the authority to 
inspect establishments, collect and examine 
samples, and conduct investigations to see that the 
product quality standards are being met at every 
stage of the commercial system, be it research and 
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development, production, storage, and/or distribu-
tion. 

Imports 

While the legal requirements that must be met 
are the same for imported and domestic products, 

the enforcement procedures are necessarily differ-

ent. Imported products regulated by the Food and 

Drug Administration are subject to inspection at 

the time of entry through U.S. Customs. Ship-

ments found not to comply with the laws and 

They must beregulations are subject to detention. 


brought into compliance, destroyed, or reexported 

out of the United States. 


At the discretion of the Food and Drug Admin-
istration, an importer may be permitted to bring an 
illegal importation into compliance with the law 
before final decision is made as to whether it may 
be admitted. Any sorting, reprocessing, or 
relabeling must be supervised by an FDA investi-
gator at the expense of the importer. Both foreign 
shippers and importers in the United States should 
realize that conditional release of an illegal impor-
tation to bring it into compliance is not a right but 
a privilege. Abuse of the privilege, such as re-
peated shipments of the same illegal article, may 
result in denial of the privilege in the case of 
subsequent importations. 

Labeling Requirements 
The law states that the required label informa-

tion must be conspicuously di-played and in terms 
that the ordinary consumer is likely to read and 
understand under ordinary conditions of purchase 
and use. According to the requirements of both the 
FFD&C and the FPLA, food labeling requirements 
are summarized as follows: 

1. 	 If the label of a food bears representation in a 
reoiredstatementsintheforeignlanguage, bFPLAtheaa 
required statements in the foreign language, as 
well as in Englis h. 

2. 	 If the food is packaged, the following state-
ments must appear on the label in the English 
language: 

(a) 	The name, street address, city, state and 

zip code of either the manufacturer, packer, 

or distributor. If the food is not manufac- 
tured by the person or company whose 
name appears on the label, the name must 
be qualified by "Manufactured for," "Dis-
tributed by," or similar expression. 

(b) 	 An accurate statement of the net amount of 

food in the package, in English units, must 

appear on the principal display panel of the 
label. The net weight on pqckages contain­
ing 1 pound (avoirdupois) or more, and less 
than 4 pounds must be declared first in 
total avoirdupois ounces followed by a 
second statement in parentheses in terms of 
pounds and ounces, or pounds and common 
or decimal fractions of the pound. [For 

example: Net Wt. 24 ounces (1 1/2 pounds).] 

The contents of packages containing less 

that 1pound must be expressed as total 

ources. 

(c) 	 The common or usual name of a food must 
appear on the principal display panel, in 
bold type and in lines generally parallel to 
the base of the package as it is displayed. 
The form of the product must also be 
included - "sliced," "whole," or "chopped' 
(or other style) - unless shown by picture 
or unless the product is visible through the 
container. 

(d) 	 The ing'edients in a food must be listed by 
their common names in order of their 
predominance by weight unless the food is 
standardized, in which case the label must 
include only those ingredients which the 
standard makes optional. 

Presently, t.he FDA is working with U.S. indus­
try and consumer representatives to update and 
expand the labeling r-quirements for food products. 
These new regulations will mostly affect the listing 
of nutritional information on lbod products. CBI 
food producers can stay abreast of these regulatory 
changes by subscribing to the U.S. food industry 
magazines (listed in Appendix D) and contacting 
the FDA Americas D.,sk or by consulting with the 
Code of Federal Regulations, Title 21. 

Although compliance with the provisions of the 
and amendments is fully the responsibility of 

the food producer or packager, the Americas Desk 
of the FDA will review proposed food labels to assist 

regional exporters in complying with U.S. labeling 
requirements. 

Pesticidal Residues on Raw Agricultural 

Commodities and Processed Foods 

Tolerance levels for pesticide residues on raw 
agricultural commodities are established by the 
Environmental Protection Agency and enforced by 
the FDA. "Raw agricultural commodity" means 
any food in its raw or natural state, including all 
unprocessed fruits, vegetables, nuts, and grains. Foods that have been washed, colored, waxed, or 
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otherwise treated in their unpeeled natural form 
are considered to be unprocessed. Products of this 
kind containing pesticide residue are in violation of 
the FFD&C Act unless: (1) the pesticide chemical 
has been exempted from the residue tolerance 
requirement or (2) a tolerance has been established 
for the particular pesticide on the specific food and 
the residue does not exceed the tolerance. 

Processed foods that contain any residue of a 
pesticide which is not exempted or for which no 
tolerance has been established are adulterated 
under Section 402(a)(2)(C) of the FFD&C Act. If a 
tolerance has been established, a pesticide residue 
in the processed food does not adulterate the ready-
to-eat food if the residue does not exceed the 
tolerance established for the raw agricultural 
commodity. Tolerances f'r pesticidal residues on 
many raw agricultural commodities have been 
established under Section 408 of the law. Toler-
ances are established, revoked, or changed, as the 
facts warrant such action, by the Environmental 
Protection Agency. Firms considering exporting to 
the United States foods which may contain 
pesticidal residues should write to the Division of 
Regulatory Guidance for current informationconcerning the enforcement of tolerances for 

residues on raw agricultural products.: 

Food and Drug Administration 
Division of Regulatory Guidance (HFF-314)200 C Street, SW. 

Washington, DC 20204 

Also, pesticide tolerance level information isavailable through the U.S. Agency for International 

Development/Agricultural Development Officer at 
the local U.S. Embassy. Exporters can also access 

this information directly by subscribing to the
Ntioinalo tiiInfration yRsrieval SytemNational Pesticide Information Retrieval System
(NPIRS) by contacting: 

NPIRS 
Purdue University
1158 Entomology Hall

etLy , Hial 
West Lafayette, Indiana 47907-1158 

Product Specific Regulations 
It is critical to attain all applicable regulatory 

infomation, including FDA criteria, prior to produc-
tion of a product for export. Once a product falling 
under FDA's mandate arrives at a U.S. port of 
entry, it must pass through U.S. Customs before it 
can be reviewed by FDA. FDA regulations and 
procedures on specific products can be attained 

through the FDA International Affairs Staff: 

U.S. Food and Drug Administration
 
International Affairs Staff
 
Americas Desk Officer
 
5600 Fishers Lane, Room 11-47
 
Rockville, Maryland 20856
 
Tel: (301) 443-4480
 

Specific FDA regulations can also be acquired 
directly by ordering the appropriate section of the 
Code of Federal Regulations (see Appendix D for 
information on obtaining the CFR). 

The following examples, while not all encom­
passing, provide samplings of FDA requirements 
for selected product categories covered under FDA 
guidelines: 

Canned Foods 
Low-acid Canned Foods and Acidified 

Foods Regulations. Special regulations apply to 
the manufacturer of heat processed low-acid canned 
foods and acidified foods (21 CFR 108, 113, and 114) 
to ensure safety from harmful bacteria or their 
t etoxins, especially the deadly Clostridium hotuli­
num. This protection can only be accomplished by
adequate processing, controls, and appropriate 

processing methods, such as cooking the food at 
proper temperatures for sufficient times, ad­equately acidifying the food, or controlling water 

activity.
 
All commercial processors of low-acid canned
 

foods and acidified foods are required to register

their establishments and file processing informa­tion for all products with the Food and Drug Ad­
tinistratiousih the oodand rug Ad­
ministration, using the appropriate forms. Regis­

tration and process filing is required for both U.S. 
establishments and those in other countries whichepr uhfost h ntdSae 2 F 
export such foods to the United States (21 CFR
108.25 and 108.35). For additional information, 

contact the FDA's Acidified and Low Acid Food 
Registration Coordinator at (202) 485-0282 or 485­
0284.

Canned Fruits and FruitJuices. Standards 
of'identity, quality, and fill of container have been 
promulgated for a number of canned fruits and fruit 

juices. The specific standards should be consulted 
by anyone intending to ship canned fruit to the 
United States. 

Canned Vegetables. Standards of quality 
have been promulgated for many vegetables. These 
are minimum standards only and establish specifi­
cations for quality factors such as tenderness, color, 
and freedom from defects. If the food does not meet 
these standards, it must be labeled in bold type 
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"BELOW STANDARD OF QUALITY" followed by 

the statement "GOOD FOOD-NOT HIGH 
GRADE," or a statement showing in what respect 
the product fails to meet the standard, such as 
"excessively broken", or "excessive peel" (21 CFR 

130.14). 

Fishery Products 

Canned Fish. Canned fish is a low-acid 

canned food; therefore, packers of canned fish are 

subject to the registration requirements outlined 
under the heading "canned foods." 

un urehelag tmentsFailure to declare the presence of added salt or 

the kinds of oil used as the packing medium in 

canned fish has resulted in the detention of fish 

products. If permitted artificial colors or chemical 

preservative are used, their presence must be 

conspicuously declared in the labeling. Artificial 

coloring is not permitted if it conceals damage or 

interiority or if it makes the product appear better 
or of greater value than it is. The packing of 
canned fish and fish prodicts with excessive 
amounts of packing medium has resulted in many 
detentions. If the fish are in a packing medium 
such as anchovies in oil, the container should be as 
full as possible of fish with the minimum amount of 
oil. 

Fresh and Frozen Fish Fillet. These prod-
ucts are highly perishable and require extraordi-
nary care if decomposition is to be avoided. The 
manufacturer must exercise extreme care in the 
selection of raw materials to remove any unfit, 
decomposed material and then to maintain the 
product in a sound, wholesome condition. 

Shellfish Imports. Imported fresh and frozen 
oysters, clams, and mussels are certified under the 
auspices of the National Shellfish Sanitation 
Program through the bilateral agreements with the 
country of origin. Canada, Japan, the Republic of 
Korea, Iceland, Mexico, England, Australia, and 
New Zealand now have such agreements. 

For further information on the requirements of 
the National Shell Fish Sanitation Program, write 
to: 


Food and Drug Administration 
Shellfish Sanitation Branch (HFF-344) 

Washington, DC 20204. 

Rock Lobster, Spiny Lobster, and Sea 

Crayfish. The sea crayfish, Palinurus vulgaris, is 

frequently imported into the United States in the 

form of frozen tails, frozen cooked meat, or canned 

By long usage, the terms "Rock Lobster" anmeat*. 

"Spiny Lobster" have been established as common 

or usual names for these products. 
In examination of imports, decomposition has 

sometimes been detected in all three forms of the 
product. In the canned product, decomposition 
resulted from the packing of decomposed raw 
material and also from active bacterial spoilage. In 
the frozen cooked products, detentions have been 

necessary also because of the presence of microor­

ganisms indicative of pollution with human or 

animal filth, as well as of decomposition. 
Shrimp. Standards set minimum require­

for canned wet and dry pack shrimp and 
frozen raw breaded shrimp (21 CFR 161.75). 

us 
the 

Cann ed shrimp cml whte guio 

f anned fods 	 c ussed une 
Tis lso andr ofhead canned foods 

heading "canned foods." 	There isalso astandard of
 

identity for frozen raw lightly breaded shrimp (21 
CFR 161.176).
 

Meat and Poultry 

Meat and Meat Food Products. Meat or 
meat products derived from cattle, sheep, swine, 
goats, and horses are subject to the provisions of 
the Wholesome Meat Act enforced by the Federal 
Food Safety and Inspection Service of the U.S. 
Department of'Agriculture as well as certain 
provisions of the Food, Drug, and Cosmetic Act. 

Poultry and Poultry Products. Poultry and 
poultry products offered for importation are subject 
to the Wholesome Poultry Act also enforced by the 
Food Safety and Inspection Service, a division of 
USDA, which inquiries concerning such products 
should be addressed. Poultry and poultry products 
are also subject to the FFD&C Act to the extent to 
which the provisions of the Poultry Products 
Inspection Act do not apply. Soups generally are 
under the jurisdiction of the USDA. However, 
those containing small amounts of cooked meat, 
poultry, or broth as flavoring ingredients are 
subject to regulation by FDA. 

Nuts and Nut Products 

Nuts may be refused admission if they are
 
insect infested or insect damaged, moldy, rancid
 
(abnormal flavor), or dirty. Empty or worthless 
unshelled nuts should be removed by careful hand 

sorting or by machinery.
 
Mixed tree nuts, shelled nuts, and peanut
 

butter are subject to FDA standards (U.S. Code of
 

Federal Regulations, Title 21, Part 164). The
standards establish such factors as the proportions 

of various kinds of nuts and the label designations 

f o i d nutshe fil o aier frshelled 

for "mixed nuts," the fill of container for shelled
 
nuts,and t35 ingredients and labeling for peanut
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butter. All packers and shippers of nut products 
should be aware of the requirements of these 
standards. 

Spices, Seeds, and Herbs 
The category of spices, seeds, and herbs in-

cludes food materials that particularly need protec-

tionfro varousanial pess.
ad isec hishygienetion from various animalannd insect pests. This 

group of products can become moldy and otherwise
decomposed unless properly prepared and stored, 

The U.S. food law requires "clean" food, not 
"cleaned" food. 

Spices and herbs must be the genuine products 
indicated by their common names on the labels. If 
obtained from or mixed with material from other 
plants, they are considered both adulterated and 
misbranded. The identity of herbs and spices is 
established by their botanical names. For example, 
the herb labeled as "sage" is Salvia officinalis. 

U.S. Department of Commerce/ National 
Marine Fisheries Service 

The National Marine Fisheries Services 
(NMFS), a division of the U.S. Department of 
Commerce's National Oceanic and Atmospheric 
Administration (NOAA), assists the U.S. fisheries 
industry by providing inspection seiviceE, -rading 
standards, and generating information on U.S. and 
foreign markct conditions. NMFS supports the 
U.S. fishing industry by negotiating lower tariffs, 
quotas, and other barriers to U.S. fishery exports. 
NMFS conducts research to provide better informa-
tion on the safety, quality, identity, and nutritional 
value of seafood. NMFS's nationwide system of 
fishery laboratories performs a wide variety of 
tasks, including resource assessment, ecosystems 
analysis, experimental biology, pathology, fisheries 
engineering, technology development, food re-
search, basic science, conservation engineering, and 
aquaculture research. 

FDA/NOAA Seafood Inspection Service 

NMFS inspection of fishery products- fresh, 
frozen, canned, and cured- is a voluntary-fee 
service designed to assist processors in preparing 
better quality products. Monitoring the safety of 
seafood products is the responsibility of the Food 
and Drug Administration (FDA). NOAA and FDA 
representatives strive for a common understanding 

and cooperation in areas of food-plant sanitation 
and product wholesomeness. 

The FDA and NOAA are designing a new joint 
seafood inspection service based on the Hazard 
Analysis Critical Control Point (HACCO) methods. 
Critical control points will be identified and moni­tored for safety as well as the product and process
 

metyods lase praud areasspgee 

methods and ecGnomic fraud areas. Pilot
studies are being conducted fNr domestic processors, 

the retail, foreign imports, and molluscan shellfish 
sectors. The agencies intend to introduce the 

program to the domestic processors soon. 

Inspection and Grading 

NMFS conducts a voluntary seafood inspection 
and grading program on a fee-for-service basis. 
Services are available to any interested party, 
including processors, brokers, importers, exporters, 
food service, and supermarket buyers. For imports, 
the NMFS provides lot inspection and certification 
services to U.S. importers and exporters to the 
United States, including technical assistance 
regarding labeling and chemical analysis. Inspec­
tion also determines whether the buyer's or seller's 
specifications have been met. Inspection services 
are available at most major U.S. ports and inland 
cities. Certificates prepared and issued by the U.S. 
Department of Commerce inspection program are 
legal official documents accepted in any U.S. court 
as legal evidence. 

Inspection offers many commercial, technical, 
and marketing advantages to the participating 
industry. Federal inspectors check production 
sites, procedures, and final product for safety, 
wholesomeness, and proper labeling. The plant, 
equipment, and food-handling personnel must also 
meet adequate and appropriate hygienic standards. 
Products processed under Federal inspection may 
bear the Federal inspection mark or statement 
"Packed Under Federal Inspection." 

For detailed information on these regulations 
contact: 

National Marine Fisheries ServiceNstion Srie ivisi 
Inspection Services Division
 
1335 East West Highway

DOC/NOAA/NMFS
 
Silver Spring, Maryland 20910
 
Tl:(301) 427-2305
 

Tel: (301) 427-2355
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VII. U.S. Safeguards
 

Antidumping Duties 

Antidumping duties (ADs) can be assessed if 
the U.S. Department of Commerce (DOC) finds that 
a foreign exporter has sold or is likely to sell a 
product in the United States at less than fair value 
(LTFV). Fair value normally is defined as the price 
at which such or similar merchandise is sold in the 
exporter's home market. In order for the 
antidumping duties to be assessed, the U.S. Inter­
national Trade Commission (ITC) must also 
determine that a U.S. domestic industry is being 
materially injured, threatened with material 
injury, or that the establishment of an industry in 
the United States has been materially retarded by 
reason of sales at LTFV. 

Countervailing Duties 

Countervailing duties (CVDs) can be assessed if 
the DOC finds that goods exported to the United 
States have benefited in the home market from 
export subsidies or domestic subsidies which are 

limited to an industry or group of industries. 

Unlike the AD law, the CVD law does not always 

require a material injury determination. An ITC 

injury finding is only required for those countries 

that are signatories to the General Agreement on 

Tariffs and Trade (GATT) Subsidies Code or which 
provide reciprocal benefits to the Untied States. 

The U.S. Customs Service collects AD and CVD 
duties once the rates have been established and the 
DOC and the ITC have made the necessary deter­
minations. 

AD and CVDs in CBI Beneficiary 
Countries 

Under current law, data on imports from two or 
more countries subject to AD or CVD investigation 
must be cumulated to determine whether the 
unfairly traded imports cause material injury to a 
U.S. industry. If imports from a CBI country are 
under investigation in an AD or CVD case, the CBI 
law requires that imports from that country no 
longer be cumulated with imports from non-CBI 

beneficiaries under investigatioh. In separating
CBI beneficiary countries from being cumulated 
with larger countries, CBI countries are more likely 
to maintain predictable market access and less 
likely to have ADs or CVDs imposed: ADs or CVDs 

would be imposed only if the imports from CBI 

beneficiary countries together were shown to fit 

into criterion outlined above.ghe 
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Appendix A
 
Caribbean Basin Economic Recovery Expansion Act
 

of 1990
 

On August 20, 1990 President Bush signed 
into law the Customs and Trade Act of 1990, which 
includes the Caribbean Basin Economic Recovery 
Expansion Act of 1990 (CBI II). CBI II provides 
several measures to extend and expand the original 
CBI legislation passed in 1983. The most impor­
tant provision of CBI II is the permarent extension 
of the duty-free treatment that most goods pro-
duced in the Caribbean Basin region receive upon 
entry into the U.S. market. Under the original 
legislation, this duty-free eligibility was to expire 
on September 30, 1995. 

While the bill does not greatly expand the list of 
products eligible for duty-free treatment, it does 
contain other benefits and provisions that should 
provide a considerable degree of support for contin­
ued growth and diversification of Caribbean Basin 
economies. The following is a summary of the 
provisions and findings of the new law: 

Amendments to the Original CBI 
legislation: 

[Section 2111 

Repeal of the termination dateon duty-free 
treatmentdefined underthe originallegislation. 
This provision extends duty-free treatment in 
perpetuity. 

[Section 2121 

DJuty reductionfor certain leather-related 

products. Under Section 212 of CBI II, tariffs will 
prcet oncerain 

be reduced by 20 percent on certain leather prod-
ucts (such as flat goods, leather apparel, and work 
gloves - but not leather footwear), phased in over 
five years, with no more than a 2.5 percentage-
point reduction permitted on any one product. 
Tariff reductions will begin in or after January 
1992. This date was inserted to make it clear that 
CBI reductions come on top of-and are not part 
of-reductions that result from Uruguay Round 
GAT'I negotiations. However, depending on the 
depth o,' the Urug ay Round cuts, the differential 
between he standard rate and the CBI rate may be 
limited to no more than 1 percentage point of the 
total tariff rate. Because of the 2.5 percentage 
point limitation, the full 20 percent reduction will 

be rduce by20 eater pod-

not apply to any product with a current tariff rate 

higher than 12.5 percent. For example, if the tariff 
rate on a product is 15 percent, the tariff will not be 
cut by 20 percent (3 percentage points), it will be 
cut the maximum 2.5 points, leaving a tariff of 12.5 
percent at the end of the five-year period. 

[Section 2131 
Worker rights. This provision mandates that 

the President not designate any country a CBI 
beneficiary that does not conform to internationally 
recognized standards for worker rights as defined 
under the Generalized System of Preferences (GSP) 
program. Less comprehensive worker rights 
language was included in the original CBI legisla­
tion. 

[Section 2141 

Presidentsreporton the operationof the CBI. 
This provision calls for the President to report to 

Congress on the operation of the CBI by October 1, 
1993, and every three years thereafter. 

[Section 2151 

Treatment of articlesproducedin Puerto Rico. 
Duty-free treatment is granted for articles pro­
duced in Puerto Rico and further processed in a 
CBI beneficiary country, provided those goods are 
imported directly into the United States from the 
CBI country. Section 215 does not cover products 
normally exempt from CBI duty-free treatment,Since this provision does not extend to normally 
excuded prodcs, dsince to nmall­

excluded products, and since Puerto Rican mat(.ri­
als could always be fully counted towards meeting 
the 35 percent value-added test, the main impact of 
Section 215 will be on operations that Customs 
found did not meet substantial transformation 
requirements or create a product of the CBI coun­
try. These operations would include the enameling 
discussed earlier, minor assembly or finishing 
operations, repairs or alterations to merchandise, 
and the like. 

[Section 2161 

CBI in the EasternCaribbeanand Belize. This 
provision is a sense of Congress that special efforts 
should be undertaken by the various agencies 
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within the U.S. Government to enhance the ability [Section 2241 
of Eastern Caribbean countries and Belize to take Separatecumulation under countervailingDuty
fuller advantage of the CBI program. (CVD) and antidumping(AD) laws 

Under current law, data on imports from two or 
more countries subject to AD or CVD investigation

System and Other CBI Provisions: must be cumulated to determine whether the 

[Section 221] 

Increasingduty-free touristallowances. This 
provision will increase the duty-free allowance for 
U.S. residents returning from a CBI country from 
$400 to $600, and increase from 1 liter to 2 liters 
the amount of alcuholic beverages tourists are 
allowed to bring into the United States duty free, 
provided that at least 1 liter is produced in a CBI 
beneficiary cointry. This amendment also in-
creases the duty-free allowance for U.S. residents 
returning from U.S. possessions (U.S. Virgin 
Islands) from $800 to $1,200. 

[Section 2221 

Duty-free treatmentfor articlesassembled in 
CBI countriesfrom components producedin the 
Unied States. Products processed or assembled in 
CBI beneficiary countries from 100 percent U.S. 
components (excluding textiles and apparel, and 
petroleum and certain products derived from 
patroleum) and ingredients (other than water) 

could be eligible for duty-free entry under the CBI, 
regardless of the 35 percent value-added and 
substantial transformation requirements normally 
applied under CBI criteria. Previously, the CBI 
rules of origin applied to all CBI eligible products 
and the cost or value of U.S. components could only 
be counted toward the value-added requirement, 

but only up to a maximum of 15 percent of the 
appraised value of the imported articles. 

[Section 2231 

Rules of originfor CBI beneficiaryproducts. 
This amendment enables the President to alter 
rules of origin fbr products produced in CBI coun-
tries qualifying for duty-free treatment, under 
certain guidelines and with congressional approval. 
Under current law, to qualify for duty-free treat-
ment, a product must be: 1) imported directly from 
a CBI country into U.S. customs territory, 2) meet35 percent value-added requirements, and 3)
conform to substantial transformation require-
ments. The International Trade Commission will
undertake a study to assess whether evised rules

undetak a tudtoassss wethr :visd rles 
of origin are appropriate and report its findings tothe President and Congress. 

unfairly traded imports cause material injury to a 
U.S. industry. If imports from a CBI country are 
under investigation in an AD or CVD case, the CBI 
law now requires that imports from that country 
will no longer be cumulated with imports from non-
CBI beneficiaries under investigation. In separat­
ing CBI beneficiary countries from being cumulated 
with larger countries, CBI countries are more likely 
to maintain predictable market access and less 
likely to have ADs or CVDs imposed: ADs or CVDs 
would be imposed only if the imports from CBI 
beneficiary countries together were shown to fit 
into the criteria outlined above. 

This prov;.,in was included to prevent small
 
CBI cuuntries from being aggregated with larger
 
non-CBI countries in AD or CVD cases. For ex­
ample, before this .nendment, if Costa Rica and 
the Netherlands were under investigation for 
dumping cut fliwers on the U.S. market at below 
production cost.,%the exports of cut flowers from 
both countries would be added together to deter­
mine the level of injury to U.S. industry. If the 
total exports of the two countries accounted for a
 
certain percentage of the total market for cut
 
flowers, for example 25 percent, the U.S. Interna­
tional Trade Commission might rule that that level 
of market share caused material injury to the U.S. 
cut flower industry and impose countervailing 
duties on Costa Rican and Dutch cut flowers. It 
would not matter ifNetherland's exports repre­
sented 24 percent of the 25 percent market share 
and Costa Rica 1 percent. Both would be subject to 
countervailing duties. Under the new law, Costa 
Rica's cut flower imports would not be aggregated
with Netherland's (for investigation of Costa Rican 
exports) and thus the chances that its exports 
would be viewed as causing material injury would 
be less likely. 

[Section 2251 

Ethyl alcohol. The Steel Trade LiberalizationProgram Implementation Act (19 USC 2703) is 
amended to cover calendar years after 1989. This 
act provides specific rules-of-origin requirements
for ethyl alcohol imported into the United Statesfrom CBi beneficiary countries. 
fro b 25fI I cutesSection 225 of CBI II extends the "grandfather"
provision on ethyl aicohol or ethanol produced with 
non-CBI feedstock, which was passed in late 1989. 
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The origin of this provision is the Tax Reform Act of 
1986, which required increasing amounts of CBI 
feedstock in order for ethanol to qualify for duty-
free treatment. Beginning in 1989, 75 percentvalef temeestockhdto 1989mostobe rgin.in T 
value of the feedstock had to be of CBI origin. This 
requirement was imposed to prevent pass-through 
operations (largely using European wine alcohol). 
However, recognizing that th;-i requirement made 
existing operations uneconomical and in fairness to 
companies that had made a significant investment 
based on 1983 CBI legislation, non-CBI feedstock 
provisions were included to allow several compa-
nies to operate under pre-1986 criteria, subject to 
an overall cap of 60 million gallons of ethanol made 
entirely from no=i-CBI inputs. 

[Section 2261 

Conforming GSP to CBI rules-of-originrequire-
ments. This provisiop is an amendment to the 
GSP program, with the intent of making GSP rules-
of-origin requirements conform to CBI require-
ments, which are more stringent. 

[Section 2271 

Requirementfor investment of 936 funds in 

Caribbear.Basin countries.Section 936 of the 

Internal Revenue Code exempts U.S. companies 

doing business in Puerto Rico from U.S. corporate 

income taxes on profits deposited in the Puerto 
Rican banking system. These funds may be lent at 

below market rates to finance development projects 
in qualifying CBI countries (countries that have 
signed and put into force Tax Information Ex-
change Agreements with the United States). In 
1986, the Government of Puerto Rico committed to 
provide a minimum of $100 million in 936 funds 
per year to projects in qualifying countries. Section 
227 of CBI II formalizes this commitment. 

Scholarship Assistance and Tourism 
Promotion: 
[Section 2311 

Scholarshipassistance. This provision requires 
the Administrator of the Agency for International 
Development to establish and administer a pro-
gram of scholarship assistance, in cooperation with 
state governments, universities, community col­
leges, and businesses, to enable students from 
eligible CBI beneficiary countries to study in the 
United States. 

[Section 2321 
Promotionof tourism. This section is a sense of 

Congress that tourism is one of the CBI region's 

important industries; that it should be recog­
nized as a central element in the economic develop­
ment of the region; and that tourism development 
should be a high priority in U.S. Government 
agencies' program formation in support of the 0BI. 
This provision also requires the Secretary of 
Commerce to complete a study initiated in 1986 on 
tourism development strategies for the Caribbean 
region. 

Miscellaneous Provisions: 

[Section 2411 

Pilotcustoms preclearanceprogram. This 
provision requires the Commissioner of Customs to 
carry out pilot customs preclearance operations in a 
CBI country during fiscal years 1991 and 1992, and 
to report to Congress on the effectiveness of this 
initiative on stimulating tourism in the pilot 

country including a determination of whether 
preclearance operations should be established in 

other CBI countries. The pilot operation will be 

carried out in either Aruba or Jamaica, unless the 

Commissioner of Customs determines that the 

project is not viable in either of those two countries. 

[Section 2421 

Trade benefits for Nicaragua.This section of 
the bill authorizes the President to grant GSP and 
CBI beneficiary status to Nicaragua through the 
end of 1990, as a temporary measure to allow for 
application processing for permanent CBI and GSP 
status. (Note: Nicaragua was granted full CBI 
beneficiary status in November 1990). 

[Section 242] 
Agriculturalinfrastructuresupport. This 

provision is a sense of Congress that the Secretary 

of Agriculture should coordinate with the Agency 
for International Development the creation of 
programs to encourage improvements in the 
transportation and cargo handling infrastructure in 
CBI countries to improve agricultural trade. 
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[Section 243] 

Trade benefits for the Andean region. This 
section is a sense of Congress urging the President 
to consider the merits of extending CBI trade 
benefits to the Andean region, and to explore 
additional mechanisms to expand trade opportuni-

ties for the Andean region. (Note: Congress passed 
into law the Andean Trade Preference Act (ATPA) 
in December 1990. The ATPA grants CBI-like 
preferential trade treatment for Andean countries: 
Colombia, Ecuador, Bolivia, and Peru, pending 
designation of these countries.) 
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Appendix B
 
CBI Designation Criteria
 

Under the terms of the Caribbean Basin 
Economic Recovery Act of 1983 (amended 1990), 
the President of the United States may not desig-
nate a country for CBI trade benefits, except for 
reasons of national, economic, or security interests, 
if the country: 

* 	 Is a communist country 

" 	 Fails to meet certain criteria regarding expro-
priation of U.S. property 

" 	 Does not take adequate steps to cooperate with 
the United States to prevent narcotic drugs 
from entering the United States 

* 	 Fails to recognize arbitral awards to U.S. 
citizens 

* 	 Provides preferential treatment to the products 
of another developed country which adversely
affects trade with the United States 

* 	 Engages in the broadcast of U.S. copyrighted 
material without the consent of the owner 

* 	 Has not entered into an extradition treaty with 

the United States 

Has not or is not taking steps to afford interna-* 
tionally recognized workers rights to workers in 

that country 

The President is also required to take into 
account the following discretionary criteria in 
designating a country: 

• 	 An expressed desire by the country to be 
designated 

* 	 Economic conditions in the country 
a 	 The extent to which the country is prepared to 

prThe e table an re ae to 
provide equitable and reasonable access to its 
markets and basic commodity resources 

a 	 The degree to which the country follows the 
accepted rules of international trade 

* 	 The degree to which such country uses export 
subsidies, or imposes export performance 
requirements and local content requirements 

a 	 The degree to which the trade policies of the
 
country as related to other CBI
 
beneficiaries are contributing to revitalization
 

of the region 

aThe degree to which a country is undertaking 
self-help measures to promote its own economic 
development 

a The extent to which such country prohibits its 
nationals from engaging in the broadcast of 
copyrighted material belonging to U.S. copy­

right owners without their express consent 

0 The extent to which such country protects the 
intellectual property rights, including patents 
and trademarks, of foreign nationals 

0 The extent to which such country is prepared to 
cooperate with the United States in administer­
ing the provisions of Title 1 of the CBI legisla­
tion 
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Appendix C 
U.S. Imports from CBI Beneficiary Countries 

(US$ Millions) 

Percent Percent 
Average 
Annual 

1983 1989 1990 
Est. 
1991 

Change 
91-90 

Change 
89-90 

Growth Rate 
83-91 

CBI Beneficiaries 
CB1 Beneficiaries 
CB. Beneficiaries 
CBI Beneficiaries 

ALL PRODUCTS 
CBI Elig, Non-trad (excl Tex&App) 
Textiles & Apparel 
CBI Elig, Non-trad Agri Products 

8,930,245 
1,557,610 

403,478 
383,305 

6.895,789 
2,358,500 
1,782,491 

645,368 

7,525,208 
2,414,995 
2,002,386 

624,829 

8,154,587 
2.522,410 
2,326,607 

658,207 

8.36% 
4.45% 

16.19% 
5.34% 

9.13% 
2.40% 

12.34% 
-3.18% 

-1.13% 
6.21% 

24.48% 
6.99% 

CBI Central America 
CBI Central America 
CBI Central America 
CBI Central America 

ALL PRODUCTS 
CBI Elig, Non-trad (excl Tex&App) 
Textiles & Apparel 
CBI Elig, Non-trad Agri Products 

1,919,950 
501,326 
114,564 
248,101 

2,535,243 
790,615 
674,361 
443,112 

2,763,051 
769,359 
844,482 
429,936 

2,973,007 
802,841 

1,031,632 
461,232 

7.60(, 
4.35% 

22.16% 
7.28% 

8.99% 
-2.69% 
25.23% 
-2.97% 

5.62% 
6.06% 

31.62% 
8.06% 

Costa Rica 
Costa Rica 
Costa Rica 
Costa Rica 

ALL PRODUCTS 
CBI Elig, Non-trad (excl Tex&App) 
Textiles & Apparel 
CBI Elig, Non-trad Agri Products 

386,520 
68,895 
65,890 
33,217 

967,901 
317,937 
334,695 
136,557 

1,006,474 
316,787 
391,120 
151,071 

1,080,898 
314,715 
411,136 
155,010 

7.39% 
-0.65% 
5.12% 
2.61% 

3.99% 
-0.36% 
16.86% 
10.63% 

13.72% 
20.91% 
25.72% 
21.23% 

El Salvador 
El Salvador 
El Salvador 
El Salvador 

ALL PRODUCTS 
CBI Elig, Non-trad (excl Tex&App) 
Textiles & Apparel 
CBI Elig, Non-trad Agri Products 

358,898 
106,366 
13,690 
23,823 

243,922 
66,914 
55,868 
28,389 

237,538 
64,310 
70,107 
24,214 

260,576 
68,517 
91,862 
28,001 

9.70% 
6.54% 

31.03% 
15.64% 

-2.62% 
-3.89% 
25.49% 

-14.71% 

-3.92% 
-5.35% 
26.86% 

2.04% 

Guatemala 
Guatemala 
Guatemala 
Guatemala 

ALL PRODUCTS 
CBI Elig, Non-trad (excl Tex&App) 
Textiles & Apparel 
CBI Elig, Non-trad Agri Products 

374,692 
54,214 

6,465 
38,810 

608,280 
123,779 
142,753 
80,912 

790,900 
134,006 
203,333 

88,768 

834,341 
119,953 
297,445 

85,495 

5.49% 
-10.49% 
46.28% 
-3.69% 

30.02% 
8.26% 

42.44% 
9.71% 

10.52% 
10.44% 
61.38% 
10.38% 

Honduras 
Honduras 
Honduras 
Honduras 

ALL PRODUCTS 
CBI Elig, Non-trad (excl Tex&App) 
Textiles & Apparel 
CBI Elig. Non-trad Agri Products 

364,742 
86,281 
20,396 
58,840 

456,790 
121,276 
90,320 
87,798 

486,330 
127,615 
119,959 
88.314 

475,865 
139,547 
176,348 
100,883 

-2.15% 
9.35% 

47.01% 
14.23% 

6.47% 
5.23% 

32.82% 
0.59% 

3.38% 
6.19% 

30.95% 
6.97% 

Nicaragua 
Nicaragua 
Nicaragua 
Nicaragua 

ALL PRODUCTS 
CBI Elig, Non-trad (excl Tex&App) 
Textiles & Apparel 
CBI Elig. Non-trad Agri Products 

99,013 
15,483 

0 
14,491 

31 
31 
0 
0 

15,254 
6,927 

39 
5,644 

186,777 
33,415 

566 
34,870 

1124.44%49106.45% 
382.39% 2224.52% 

1351.28% N/A 
517.82% N/A 

8.26% 
10.09% 

N/A 
11.60% 



1983 1989 1990 
Est.' 
191 

Percent 
Change 
91-90 

Percent 
Change 
89-90 

Average 
Annual 

Growth Rate 
83-91 

Panama 
Panama 
Panama 
Panama 

ALL PRODUCTS 
CBI Elig, Non-trad (cxcl Tex&App) 
Textiles & Apparel 
CBI Elig, Non-trad Agri Products 

336,086 
170,087 

8,123 
78,920 

258,319 
160,679 
50,725 

109,456 

226,555 
119,715 
59,925 
71,924 

246,673 
140,961 
61,303 
74,309 

8.88% 
17.75% 
2.30% 
3.32% 

-12.30% 
-25.49% 
18.14% 

-34.29% 

-3.79% 
-2.32% 
28.74% 
-0.75% 

CBI Caribbean 
CBI Caribbean 
CBI Caribbean 
CBI Caribbean 

ALL PRODUCTS 
CBI Elig, Non-trad (excl Tex&App) 
Textiles & Apparel 
CBI Elig, Non-trad Agri Products 

7,010,295 
1,056,285 

288,914 
135,204 

4,360.894 
1,558,218 
1,108,136 

202,310 

4,762,384 
1,645,829 
1,157,919 

194,894 

5,184,857 
1,720,416 
1,293,930 

197,252 

8.87% 
4.53% 

11.75% 
.21% 

9.21% 
4.95% 
4.49% 

-3.67% 

-3.7% 
6.29% 

20.61% 
4.83% 

Antigua 
Antigua 
Antigua 
Antigua 

ALL PRODUCTS 
CBI Elig, Non-trad (excl Tex&App) 
Textiles & Apparel 
CBI Elig, Non-trad Agri Products 

8,809 
770 

5.795 
37 

12,274 
4,635 

111 
594 

4,120 
4,049 

3 
416 

4,567 
4,558 

29 
615 

10.85% 
12.57% 

866.67% 
47.74% 

-66.43% 
-12.64% 
-97.30% 
-29.97% 

-7.88% 
24.89% 

-48.43% 
42.09% 

. 

Aruba 
Aruba 
Aruba 
Aruba 

ALL PRODUCTS 
CBI Elig, Non-trad (excl Tex&App) 
Textiles & Apparel 
CBI Elig, Non-trad Agri Products 

0 
0 
0 
0 

1,156 
777 

29 
156 

967 
946 
21 
48 

30,834 
2,727 

87 
53 

3088.63% 
188.24% 
314.29% 

11.31% 

-16.35% 
21.75% 

-27.59% 
-69.23% 

N/A 
N/A 
N/A 
N/A 

Bahamas 
Bahamas 
Bahamas 
Bahamas 

ALL PRODUCTS 
CBI Elig. Non-trad (excl Tex&App) 
Textiles & Apparel 
CBI Elig, Non-trad Agri Products 

1,676,394 
128,756 

26 
18,153 

460,723 
348,530 

51 
25,435 

506,772 
395,136 

2 
28,112 

508,000 
446,906 

3 
27,510 

0.24% 
13.10% 
50.00% 
-2.14% 

9.99% 
13.37% 

-96.08% 
10.52% 

-13.86% 
16.83% 

-23.66% 
5.33% 

Barbados 
Barbados 
Barbados 
Barbados 

ALL PRODUCTS 
CBI Elig, Non-trad (excl Tex&App) 
Textiles & Apparel 
CBI Elig, Non-trad Agri Products 

202,047 
167,742 
24,463 

550 

38,725 
28,310 

6,274 
1,042 

30,899 
19,763 
7,518 

220 

27,470 
17,226 
7,553 

826 

-11.10% 
-12.84% 

0.47% 
275.40% 

-20.21% 
-30.19% 
19.83% 

-78.89% 

-22.08% 
-24.76% 
-13.66% 

5.21% 

Belize 
Belize 
Belize 
Belize 

ALL PRODUCTS 
CBI Elig, Non-trad (excl Tex&App) 
Textiles & Apparel 
CBI Elig, Non-trad Agri Products 

27,315 
7,651 
6,458 
6,246 

43,056 
21,412 
13,865 
18,515 

43,978 
23,805 
7,124 

21,184 

36,319 
15,294 
28,526 
11,873 

-17.42% 
-35.75% 
300.41% 
-43.95% 

2.14% 
11.18% 

-48.62% 
14.42% 

3.63% 
9.04% 

20.40% 
8.36% 

British Virgin Islands 
British Virgin Islands 
British Virgin Islands 
British Virgin Islands 

ALL PRODUCTS 
CBT Elig, Non-trad (excl Tex&App) 
Textiles & Apparel 
CBI Elig, Non-trad Agri Products 

880 
383 

9 
84 

1,112 
736 

26 
20 

1,999 
1,774 

0 
6 

4,783 
5,291 

0 
1,079 

139.28% 
198.25% 

0.00% 
17875.00% 

79.77% 
141.03% 

-100.00% 
-70.00% 

23.57% 
38.85% 

N/A 
37.58% 



Percent Percent 
Average 
Annual 

1983 1989 1990 
Est' 
1991 

Change 
91-90 

Change 
89-90 

Growth Rate 
83-91 

Dominica 
Dominica 
Dominica 
Dominica 

ALL PRODUCTS 
CBI Elig, Non-trad (exci Tex&App) 
Textiles & Apparel 
CBI Elig, Non-trad Agri Products 

242 
64 

171 
5 

7,664 
4,632 
2,821 

223 

8,346 
5,136 
3,208 

952 

7,977 
7,524 

960 
798 

-4.43% 
46.50% 

-70.07% 
-16.23% 

8.90% 
10.88% 
13.72% 

326.91% 

54.79% 
81.46% 
24.07% 
88.51% 

Dominican Republic 
Dominican Republic 
Dominican Republic 
Dominican Republic 

ALL PRODUCTS 
CBI Elig, Non-trad (excl Tex&App) 
Textiles & Apparel 
CBI Elig, Non-trad Agri Products 

806,520 
177,389 
136,931 
52,904 

1,636,931 
547,751 
645,064 

61,830 

1,725,430 
586,889 
694,682 

61,815 

1,846,997 
632,801 
832,831 
66,252 

7.05% 
7.82% 

19.89% 
7.18% 

5.41% 
7.15% 
7.69% 

-0.02% 

10.91% 
17.23% 
25.32% 
2.85% 

Grenada 
Grenada 
Grenada 
Grenada 

ALL PRODUCTS 
CBI Elig, Non-uad (excl Tex&App) 
Textiles & Apparel 
CBI Elig, Non-trad Agri Products 

211 
204 

8 
199 

7,862 
6,026 

742 
1,023 

7,783 
6,140 

744 
602 

8,755 
5,865 

610 
1,310 

12.49% 
-4.48% 

-17.98% 
117.62% 

-1.00% 
1.89% 
0.27% 

-41.15% 

59.31% 
52.17% 
71.91% 
26.56% 

00 

Guyana 
Guyana 
Guyana 
Guyana 

ALL PRODUCTS 
CBI Elig, Non-trad (excl Tex&App) 
Textiles & Apparel 
CBI Elig, Non-trad Agri Products 

67,332 
28,765 

3,650 
24,493 

55,858 
22,200 

1,548 
15,281 

52,261 
18,660 
2,214 

14,150 

58,593 
16,522 
2,879 

12,407 

12.12% 
-11.46% 
30.06% 

-12.31% 

-6.44% 
-15.95% 
43.02% 
-7.40% 

-1.72% 
-6.70% 
-2.92% 
-8.15% 

Haiti 
Haiti 
Haiti 
Haiti 

ALL. PRODUCTS 
CBI Elig, Non-trad (excl Tex&App) 
Textiles & Apparel 
CBI Elig, Non-trad Agri Products 

337,483 
201,567 

88,845 
13,839 

371,875 
161,641 
185,106 

9,489 

339,177 
150,080 
175,744 

9,413 

308,119 
131,938 
171,617 
11,894 

-9.16% 
-12.09% 
-2.35% 
26.36% 

-8.79% 
-7.15% 
-5.06% 
-0.80% 

-1.13% 
-5.16% 
8.58% 

-1.88% 

Jamaica 
Jamaica 
Jamaica 
Jamaica 

ALL PRODUCTS 
CBI Elig, Non-trad (excl Tex&App) 
Textiles & Apparel 
CBI Elig, Non-trad Agri Products 

262,360 
115,269 

12,942 
14,094 

526,726 
171,480 
226,180 

42,021 

563,723 
184,699 
236.952 
46,407 

569,156 
189,227 
234,734 
50,898 

0.96% 
2.45% 

-0.94% 
9.68% 

7.02% 
7.71% 
4.76% 

10.44% 

10.16% 
6.39% 

43.66% 
17.41% 

Montserrat 
Montserrat 
Montserrat 
Montserrat 

ALL PRODUCTS 
CBI Elig, Non-trad (excl Tex&App) 
Textiles & Apparel 
CBI Elig, Non-trad Agri Products 

924 
864 
56 
5 

2,285 
2,172 

49 
22 

562 
517 

18 
17 

1,529 
1,463 

80 
10 

172.08% 
182.89% 
42.86% 

-41.18% 

-75.40% 
-76.20% 
-63.27% 
-22.73% 

6.50% 
6.80% 
0.04% 
9.05% 

Neth Antilles 
Neth Antilles 
Neth Antilles 
Neth Antilles 

ALL PRODUCTS 
CBI Elig. Non-trad (excl Tex&App) 
Textiles & Apparel 
CBI Elig, Non-trad Agri Products 

2,274,510 
93,097 

307 
517 

374,358 
49,773 

151 
14,552 

421,789 
38,923 

226 
1,485 

812,175 
34,485 

54 
2,220 

92.55% 
-11.40% 
-76.10% 
49.50% 

12.67% 
-21.80% 
49.67% 

-89.80% 

-12.08% 
-11.67% 
-19.53% 
19.98% 



Average 
Percent Percent Annual 

1983 1989 1990 
Est.' 
1991 

Change
91-90 

Change 
89-90 

Growth Rate 
83-91 

St Christopher-Nevis 
St Christopher-Nevis 
St Christopher-Nevis 
St Christopher-Nevis 

ALL PRODUCTS 
CBI Elig, Non-trad (excl Tex&App) 
Textiles & Apparel 
CBI Elig, Non-trad Agri Products 

18,758 
5,710 
4,902 

799 

21,447 
12,899 
4,620 

160 

16,100 
11,794 
4,306 

228 

16,556 
8,427 
4,049 

352 

2.83% 
-28.55% 
-5.96% 
54.50% 

-24.93q , , 
-8.57% 
-6.80% 
42.50% 

-1.55% 
4.99% 

-2.36% 
-9.73% 

St Lucia 
St Lucia 
St Lucia 
St Lucia 

ALL PRODUCTS 
CBI Elig, Non-trad (excl Tex&App) 
Textiles & Apparel 
CBI Elig. Non-trad Agri Products 

4,700 
1,818 
2,837 

26 

23,985 
5,947 

17,973 
45 

26,920 
5,788 

20,738 
31 

25,548 
5,371 

20,020 
1,230 

-5.10% 
-7.20% 
-3.46% 

3868.19% 

12.24% 
-2.67% 
15.38% 

-31.11% 

23.57% 
14.50% 
27.67% 
61.95% 

St Vincent and Grenadines 
St Vincent and Grenadines 
St Vincent and Grenadines 
St Vincent and Grenadines 

ALL PRODUCTS 
CBI Elig, Non-trad (excl Tex&App) 
Textiles & Apparel 
CBI Elig, Non-trad Agri Products 

4,276 
2,685 
1,511 

152 

9,244 
7,240 
1,810 

170 

8,672 
5,673 
2,992 
1,157 

6,532 
3,624 
3,031 
2,505 

-24.68% 
-36.12% 

1.30% 
116.55% 

-6.19% 
-21.64% 
65.30% 

580.59% 

5.44% 
3.82% 
9.09% 

41.95% 

Trinidad and Tobago 
Trinidad and Tobago 
Trinidad and Tobago 
Trinidad and Tobago 

ALL PRODUCTS 
CBI Elig, Non-trad (excl Tex&App) 
Textiles & Apparel 
CBI Elig, Non-trad Agri Products 

1,317,534 
123,552 

2 
3,102 

765,265 
171,725 

1,711 
11,677 

1,002,661 
185,863 

1,413 
8,651 

996,674 
198,301 

1,176 
7,420 

-0.60% 
6.69% 

-16.78% 
-14.23% 

31.02% 
8.23% 

-17.42% 
-25.91% 

-3.43% 
6.09% 

121.90% 
11.52% 

'Estimated 1991 data projected from six month 1990 and 1991 data. 



Appendix D
 
Market Information and Publications
 

General Informatk r, 
LA/C Business Bulletin. This monthly bulletin

includes regional trade and investment updates, 

lists specific CBI-related business opportunities, 

and contains a calendar of upcoming trade shows, 
seminars, and other CBI-related events. Available 
at no cost from: 

U.S. Department of Commerce 

International Trade Administration 

Editor, LA/C Business Bulletin 

Rm H 3203 

Washington, DC 20230 

(202) 377-0703 

CaribbeanBasin FinancingOpportunities:A 
Guide to FinancingTrade and Investment in$85 

CentralAmerica and the Caribbean. This I10-page 
report published by the U.S. Department of Coin-
merce includes 85 specific financing sources avail-
able to support private sector trade and investment 
in the Caribbean Basin. It also includes eligibility 
requirements, procedures, and key contacts. Avail-
able for $5.50 ($6.88 international rate) from: 

U.S. Government Printing Office 
Superintendent of Documents 
Washington, DC 20402 
Attn: Order Desk (Stock #003-009-00573-6) 
(202) 783-3238 

Trade and Employment Effects of the Caribbean 
BasinEconomic Recovery Act. This publication is 
an annual report by the U.S. Department of Labor 
to the U.S. Congress on the impat of the CBI on 
U.S. workers. The report is prepared pursuant to 
Section 216 of the Caribbean Basin Economic 
Recovery Act. Available at no cost from: 

DiviionofEonoic eserchinternational 
Office of International Economic Affairs 
Division of Fi EconomicoregnResearch 

U.S. Department of Labor 
200 Constitution Avenue, NW - Room S-5325 
Washington, DC 20210 
(202) 52-7610 

Annual Report on the Impactof the Caribbean 
BasinEconomic Recovery Act on U.S. Industries 
and Consumers. This is an annual report to the 

U.S. Congress and the President on the impact of 
the CBI on U.S. industries and consumers prepared
pursuant to Section 215(a) of the Caribbean Basin
Economic Recovery Act. Available at no cost from: 

Trade Reports Division 
Office of Economics 
U.S. International Trade Commission 

Washington, DC 20436 
(202) 252-1807 

1990 CaribbeanBasinInvestment Survey. 
This report includes an inventory and analysis of 
foreign exchange earning investments established 
in the CBI beneficiary countries between 1984 and 
1989. Country-specific descriptions and a complete
listing of investors are also included. Available for

106ovresfom
 
$8.50 ($10.63 overseas) from:
 

U.S. Government Printing Office 
Superintendent of Documents 
Washington, DC 20402 
Attn. Order Desk (Stock Number 003-009­

00591-4) 
(202) 783-3238 

A Basic Guide to Exporting. This is a primer in 
the terminology and general procedures involved in 
international trade. Available for $ 8.50 ($10.63 
international rate) from: 

U.S. Government Printing OfficeSuperintendent of Documents 
Washington, DC 20402 
Attn: Order Desk (Stock # 003-009-00487-0)
(202) 783-3238 

Harmonized TariffSchedule of the United 
States. The official schedule of U.S. tariff rates 

listed by product. Available for $64.00 ($80.00rate) from: 

U.S. Government Printing Office 
Superintendent of Documents 
Washington, DC 20402 
Attn: Order Desk (Stock # 949-007000000-6) 
(202) 783-3238 

Caribbean/LatinAmerica in Action. This 
publication is a quarterly business-oriented review 

50
 



of CBI policy issues, trends and events. Available 
for $75.00 for a one year (four issues) subscription 
from: 

Caribbean/Latin American Action 
Suite 510 1211 Connecticut Avenue, NW. 
Washington, DC. 20036 
(202) 466-7464 

CaribbeanUpdate. This monthly newsletter 
reviews political, economic, and commercial devel-
opments throughout the Caribbean Basin region 
with emphasis on business news. Available for 
$150.00 per year from: 

Kal Wagenheim 
52 Maple Avenue 
Maplewood, NJ 07040 
(201) 762-1565 

CaribbeanBusiness. This weekly publication 
focuses on Puerto Rico business news with good 
coverage of CBI-related topics. Available fbr $36.00 
per year (plus $10.00 for international rate) from: 

Caribbean Business 
1700 Fernandez Juncos Avenue 
Stop 25 San Juan, PR 00909 
(809) 728-3000 

Encyclopediaof Associations. Contains com-
plete listings of U.S. based organizations and 
associations. The most relevant volume, Volume I, 
contains organizations in the trade, business, 
envirnompnt, agriculature, legal, government, 
engineering and technical areas. Each listing 
contains organization, primary function, address, 
phone, and the number of members. Volume I is 
available for $320.00 (plus 15 percent overseas) 
from: 

Gale Research Inc. 
835 Penobscot Building 
Detroit, Michigan 48226 
(313) 961-2242 

InternationalDirectory of Importersin North 
America. Contains detailed information on 24,000 
companies that import into the United States and 
Canada with a comprehensive commodity index.Available for $150.00 ($1.75 for airmail) from: 

International Directory of Importers 
1480 Grove Street 
Healdsburg, California 95448 
(707) 433-3900 

Directoryof U.S. Importers. An extensive 
listing ofU.S.-based importers organized alphabeti­
cally by company name, by alphabetical product 
index, by numeric Harmonized Tariff Schedule, and 

by state. Also includes customs information, and 
listings of revelant associations, banks, and world 
ports. Available for $300.00 ($340.00 overseas) 
from: 

Journal of Commerce 
110 Wall Street 
New York, New York 10005 
(212) 837-7000 

Tradeshows and Exhibit Schedule. An annual 
publication listing upcoming trade shows and 
exhibits around the world. Events are listed by 
alphabetical order under representative industry, 
business, oir profession, by geographic location, and 
by alphabetical order by name of event. Publica­
tion plus mid-year update supplement available for 
$115.00 pre-paid ($150.00 overseas) from: 

Bill Communications 
633 Third Avenue 
New York, New York 10017 
(212) 973-4890 

Thomas Registry. A 25 volume set of U.S. 
company information including: 16 volumes of 
companies organized alphabetically by product and 
service; two volumes of alphabetical company 
listings including address, zip code, phone, assets, 
rating, and company officials; and six volumes of 
alphabetical company listings cross referenced with 
the first 18 volumes and including detailed product 
information, such as specifications, photographs, 
and performance data. The entire 25 volume set 
available for $240.00 plus shipping and handling 
from: 

Circulation Department 
Thomas Publication Company 
One Penn Plaza 
New York, New York 10117-0854 
(212) 290-7277 

Market and Trade Data 
NationalTrade Data Bank. A compact disk­

based information retrieval service which is up­

dated monthly with a replacement compact disk 

(CD). Includes U.S. trade data by 10 digit commod­

ity and country of origin/destination; U.S. produc­

tion and demographic trends; and world production 
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supply and distribution of agricultural commodi-
ties. Requires CD-reader (estimated cost $500.00) 
that can be added to a personal computer. 

Cost for annual subscription (12 CDs) is 

$360.00 or $35.00 for the most recent monthly 

issue. 


U.S. Department of Commerce 
National Technical Information Service 
5385 Port Royal Road 
Springfield, VA 22161 
(703) 487-4600 

ForeignTrade Information Service. An auto-
mated on-line system which links a personal 
computer with a central network that includes the 
U.S. H: rmonized Tariff Schedule, U.S. trade data, 
directory of U.S. importers and exporters, primary 
wholesale selling prices in U.S. markets, U.S. Code 
of Federal Regulations, business opportunities, and 
textile quota information. Costs include an annual 
$500.00 fee for access plus $40.00 per hour of use, 
plus a refundable deposit of $3,000.00 For further 
information contact: 

Foreign Trade Information Service (SICE) 
Coordinator 


General Secretariat of the OAS 

1889 F Street, NW. 

Washington, DC. 20006 

(202) 458-3725 

Fax: (202) 458-3967 

U.S. Departmentof Agriculture- MarketNews 

Reports. Numerous types of market reports detail-

ing pricing, volumes, and trends in agricultural 
trade in the United States are available by paid 
subscription from the U.S. Departme-nt cf Agricul-
ture. These reports are generally compiled lo" 
specific regional markets. Detailed information on 
ordering the various reports can be attained from: 

USDA Fruit and Vegetable Market News 
Agricultural Marketing Service 2503 South 

Building 
P.O. Box 96456 

Washington, D C. 20090-6456 

Telephone: (202) 720-2175 


Fax: (202) 720-0547 

Available market report include, but are not 
limited to, the following: 

TerminalMarket Reports. Covers fruits, 
vegetables, and ornamental crops traded in 
most of the largest cities, including both rail 
and truck receipts. Prices reported ar'. those 

received by wholesalers for sales of less than a 
carload or truckload. 

0 	 OrnamentalReports. Covers selected impor­
tant wholesale markets with prices paid by 
retailers per unit (per bunch, flower, dozen, 
etc). 

0 	 Shipping PointReports. Issued on fruits and 
vegetables from the major commercial produc­
tion areas in the United States, in addition to a 
large volume of imports from Mexico entering 
the country at Nogales, Arizona and the Texas 
border points. The Miami and New York City 
offices report the market for commodities 
arriving by ship and distributed by importers 
located at various points in the United States. 
OrnamentalCrops Shipping PointMarkets. 
Covers price and volume in California and 
Florida productions areas, and imports from 
the Caribbean Basin and South America 
entering the country through facilities at the 
Miai Airport
 

Miami Airport.
 
NationalShipping PointTrends and Ornamen­
tal Crops NationalMarket Trends, Provides 
background information on the various ship­
ping points covering shipments, prices, trading 
during the past week, crop conditions, harvest­
ing progress, and volume outlook for the 
upcoming two weeks. 
Marketing Summary orReview. Summarizes 
data on production, supply, prices at both 
shipping point and selected terminal markets, 
and related information prepared after the 

shipping season for each shipping point produc­
tion area. 

Weekly and Annual TransportationReports. 
Rail, truck, and air movement for fruit, veg­
etable, and ornamental crops. 

and Vegetable Reports. Covers the major* F r uit a n V e e a l R e o t . C v r t h m j r 

growing areas and shows both rail and truck 
shipments. Prices are reported by type of sale 
and show what the grower or shipper receivqs 
freight on board (fob) shipping point per crate, 
carton, sack, etc., for the produce in carload or 
truckload quantities, including mixed loads. 

U.S. Government Regulations 

Code of FederalRegulations (CFR) 

U.S. Department of Agriculture, Food 
Safety and Inspection Service monitored guidelines 
for meat and poultry imports to the United States 
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as outlined by the U.S. Meat Inspection regulations 
and the Poultry Inspection Regulations are avail-
able in the CFR, Title 9, Parts 327 through 381 
available for $18 from: 

Superintendent of Documents 

(Stock # 869-013-00028-5) 

Government Printing Office 

Washington, DC 20402 

(202) 783-3238 

Environmental Protection Agency estab-
lished tolerance levels for pesticides and the raw 
commodity(ies) for which they are approved are 
available in CFR Title 40, Parts 180 through 182 
for $20 from: 

Superintendent of Documents 
(Stock # 869-013-00145-1)
 
Government Printing Office 

Washington, DC 20402 

(202) 783-3238 

Food and Drug Administration regulations 

are published in the CFR Title 21 and are available 
in book format. The entire current edition may be 
purchased for $128.00 (plus 25 percent for postage) 
from: 

Superintendent of Documents 

(Stock #869-013-000) 

Government Printing Office 

Washington, DC. 20402 

(202) 783-3238 

The following volume sets are also available 
from the Government Printing Office. Note the 
varying costs and different stock numbers associ-
ated with each volume set: 

Title 21, CFR, Volume 1, Parts 1 through 99 -
General Regulations, Enforcement of the Act, 
Administrative Functions, Color Regulations 

:$12.00; Stock #869-013-00066-8 
Cost: $opportunities. 

Title 21, CFR, Volume 2, Parts 100 through 169-
Food Standards, Special Dietary Foods, 
Good Manufacturing Practices for Foods, 
Thermlly Processed Low-Acid Foods, 
Cost: $13.00; Stock #869-013-03~067-6 

Title 21, CFR, Volume 3, Parts 170 through 199 -
Food Additives 

Title 21, CFR, Volume 4, Parts 200 through 299 -
General Drug Labeling Regulations, 
Registration of Drugs Manufacturers, Good 
Manufacturing Practices for Drugs, 

Cost: $5.50; Stock #869-013-00069-2 

Title 21, CFR, Volume 5, Parts 300 through 499 -
Antibiotic Drugs, Investigational and New 
Drug Regulations 
Cost: $28.00; Stock #869-013-00070-6 

Title 21, CFR, Volume 6, Parts 500 through 599 -
Animal Drugs, Feeds and Related Products 

Title 21, CFR, Volume 7 Parts 600 through 799 -
Cosmetics, Biologics 
Cost: $7.00; Stock #869-013-30072-2 

Title 21, CFR, Volume 8, Parts 800 through 1.299 -
Radiological Health, Medical Devices, 
and Miscellaneous Regulations 

Cost: $18.00; Stock #869-013-00073-1 

Title 21, CFR, Volume 9, Parts 1300 to end -
Regulations of the Drug Enforcement Adminis­
tration and the Special Action Office for Drug 
Abuse Prevention (riot FDA regulations). 

Cost: $7.50; Stock #869-013-00074-9 

Requirements of Laws and RegulationsEn­
forced by the U.S. Foodand DrugAdministration. 
Synopsis of major FDA regulations. Available to 
overseas buyers for $2.75 from: 

Superintendent of Documents 
U.S. Government Printing Office
 
(Stock Number 017-012-00343-5)
 
Washington DC 20402
 

(202) 783-3238. 

FederalAcquisitionRegulations. U.S. Govern­
ment procurement regulations and procurement 

Available for $146.00 from: 

Superintendent of Documents 
U.S. Government Printing Office
 
(Stock number 922-006-00000-3)
 
Washgton, DC 20402
 
(202) 783-3238 

Commerce BusinessDaily. Lists notices of 
contract opportunities and awards daily (except 
Sunday). Annual subscriptions available for 
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$261.00 for first class mail delivery and $208.00 for 
second class from: 

Superintendent of Documents 
U.S. Government Printing Office 

(Stock #703-013-00000-7) 

Washington, DC 20402 

(202) 783-3238 

Doing Business with the FederalGovernment. 
A 48-page guide detailing the requirements for 
selling to the U.S. Government and government 
procurement procedures. Listings include all U.S. 
military branches, the General Services Adminis-
tration, and 19 other civilian agencies. Available at 
no cost from: 

General Services Administration 
ROB, Room 1050 
7th and D Streets, SW. 
Washington, DC 20407 
(202) 708-5804 

Importing into the Unitod States. A U.S. 
Customs publication detailed guide on regulations 
and procedures, including information and advice 
on preparing commercial invoices and other docu-
mentation, packaging shipments, calculating 
transaction values and duty amounts, marking 
goods with country of origin, and special import 
requirements for products such as textiles and 
apparel, alcoholic beverages, fond and drugs, and 
agricultural commodities, among others. Available 
for $4.75 from: 

Superintendent of Documents 
U.S. Government Printing Office 

(Stock #048-002-00112-5) 

Washington, DC 20402 

(202) 783-3238 

ForeignAssembly of U.S. Components. A guide 
for qualifying imported articles for the partial duty 
exemption under Harmonized Tariff Schedule of 
the United States subheading 9802.00.80 (formerly 
HTSUS 807). Available at no cost from: 

Department of Treasury 
U.S. Customs Service 

(Reference Publications Number 536) 

Washington, D.C. 20229 


Agribusiness-Related Publications 

U.S. Department of Agriculture publishes a 

wide range of guides targeted toward CBI exporters 
including: 

AgriculturalMarketingHandbook for Carib­
bean BasinProducts. This handbook contains 
information on volume, price, and sourcing trends 
of Caribbean Basin products entering the United 
States; U.S. import regulations and restrictions for 
agricultural products; USDA-administered grades 
and quality standards; how to obtain USDA 
reports on U.S. market conditions, including price 
and production data; how to establish an iii-coun­
try, preshipment clearance facility for fruit and 
vegetable exports to the United States; transporta­
tion and handling guidelines for perishables; 
certification for meat and poultry processing plants 
that export to the United States; key government 
and private sector contacts; and sources of further 
information. 

TropicalProductsTransportHandbook. 
Detailed packaging and transportation recommen­
dations are provided for 120 specific fruits and 
vegetables, as well as potted plants, cat flowers, 
and florist greens. 

FreshFruits and Vegetables. This report 
profiles the U.S. markets for nine fruits and veg­
etables that are representative of the 
nontraditional fresh exports from the Caribbean 
Basin (avocado, cantaloupe, honeydew, lime, 
mango, broccoli, cauliflower, bell penper, and 
cucumber). Data on these commodities are ana­
lyzed to determine patterns in consumption, 
production, importation, seasonality, and price. 

These publications are available at no cost 
from: 

U.S. Department of Agriculture
 
Economic Research Division
 
1301 New York Avenue, NW.
 
Washington, DC 20005
 
(202) 786-1515 

Almanac of Canning,Freezing,and Preserving 
Industries. This 689-page annual publication 
contains U.S. labeling and packaging laws and 
regulations, U.S. food and drug law, current "good 
manufacturing practice" regulations, USDA quality 
grade standards, U.S. agricultural statistics, U.S. 
imports and exports, and a food processor's buying 
guide to machinery, supplies, and services. The 
Almanac is available for $43.00 ($51.00 overseas) 
from: 

Edward E. Judge & Sons, Inc. 
P.O. Box 866 
Westminster, Maryland 21157 

(301) 876-2052 
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Directory of Canning,Freezing,and Preserving 
Irdustries. This publication is available in stan-
dard and deluxe editions. The 704-page standard 
edition includes detailed profiles of 2,392 compa­
nies operating 2,852 processing plants in North 
Aji erica. The listings include plant and headquar-
ters addresses, phone and fax numbers, production 
volume, personnel, brands, container sizes and 
types, and products by factory and by process. The 
expanded 1,360-page deluxe edition adds company 
profiles by geographic region and by process type. 
The standard edition is available for $125.00 and 
the deluxe edition is available for $335.00 from: 

Edward E. Judge & Sons, Inc. 
P.O. Box 866 

Westminster, Maryland 21157 

(301) 876-2052 

Alimentos Procesados.A U.S.-based, Spanish 
language monthly periodical targeted toward the 
Latin American food processor. Includes infcrma-
tion on production technology, new developments in 
processing, and material and equipment suppliers. 
Annual subscription available for $53.00 from: 

Gorman Publishing Company 
8750 West Byrn Mawr Avenue 
Chicago Illinois 606; 1 
(312) 693-3200. 

The FoodInstitute R7eport. A weekly publica-
tion that provides important current information 
on prices for processed products, marketing trends, 
and developments in U.S. government regulations. 
Available for $495.00 per year from: 

Institute of Food Distribution Inc. 
28-12 Broadway 
Fair Lawn, New Jersey 07410-3913 
(201) 791 -5570 

Food ProductionManagement. A monthly 
publication covering industry trends and produc-
tion technology. Available for $25.00 per year 
($40.00 overseas) from: 

CTI Publications Inc. 
2619 Maryland Ave. 
Baltimore, Maryland 21218-4576 
(301) 467-3338; Fax: (301) 467-7434 

Frozen Food Age. A perindical presenting U.S. 
marketing and advertising trends for the frozen 

food industry. General industry and company 
specific developments are also included. Available 
for $55.00 per year from: 

Frozen Food Age Publishing Corporation 
230 Park [,venue 
New York, New York 10017 
(212) 697-4727 

FoodProcessing.A montly publication review­
ing new product developments by leading U.S. food 
processing companies. Available for $35.00 from 

Putnam Publishing Company
 
301 E. Erie Street
 
Chicago, Illinois 60611
 
(312) 644-2020 

IndustriaAlimenticia. A. U.S.-based Spanish 

language monthly periodical targeting the Latin 
American food processor. Includes information on 
production technology, new materials and equip­
ment, and other developments in the food process­
ing inidustry. Available for $30.00 (overseas: 
$100.00 regular mail; $150.00 airmail) from: 

Stagnito Publishing Company
 
605 Landwehr Road
 
Northbrook, Illinois 60062
 
(708) 205-5660 

The Packer. A weekly newspaper covering the 
fresh fruit and vegetable industry. Includes infor­
mation on pricing, U.S. government regulations, 
and industry trends. Available for $49.00 from: 

Vance Publishing Company
 
7950 College Blvd.
 
Overland, Kansas 66210
 

The PackerAnnual Directory. Provides exten­
sive listings of U.S. wholesale and distribution 
companies by product. Also includes information 
on product specifications, U.S. import volumes and 
prices. Available at no cost with subscription to 
The Packeror for $20.00 if ordered separately from: 

Vance Publishing Company
 
7950 College Blvd.
 
Overland, Kansas 66210
 
(913) 451-2200 
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Man ufactu ring-related Publications 

General 

IndustrialOutlook. An annual Commerce 
Department publication highlighting trends for 
over 350 manufacturing and service industries in 
the United States. Includes information on domes­
tic production, imports, and exports, as well as an 
outlook into trends for the upcoming year. Avail-
able for $28.00 from: 

Superintendent of Documents 
U.S. Government Printing Office
 
(Stock #003-009-00586-8) 

Washington, DC 20402 

(202) 783-3238 

Apparel 

American Apparel Manufacturer'sAssociation 
Directory. Directory of 900 member companies, 
including production, location, and company 
contacts. Available for $100.00 from: 

American Apparel Manufacturers Association 
2500 Wilson Boulevard 
Room 301 
Arlington, Virginia 22201 
(703) 524-1864 

American Textile ManufacturersInstitute 
Member ProductDirectory. Membership directory 
of 150 companies representing 80 percent of 
textiles manufactured in the United States. List­
ings organized by type of textile produced. Avail-
able for $8.00 from: 

American Textile Manufacturers Institute 
1801 K Street, NW, Suite 900 
Washington, DC 20006 
(202) 862-0561 

Bobbin. A monthly magazine published both in 
English and in Spanish (La Bobina). Targets 
apparel manufacturers, wholesalers, and retailers. 
English version focuses on global industry trends, 
while Spanish version concentrates on production 
trends involving Latin America and the Caribbean. 
Engliah version available for $48.00 ($85.00 
international. Spanish version available for $75.00 
from: 

Bobbin-Blenheim Media Corporation 
P.O. Box 1986 

Colombia, South Carolina 29202
 
1-800-845-8820
 

Electronics 

American ElectronicsAssociation Directory.
Membership directory of 3,500 companies including
products produced, locations, and company con­
tacts. Available for $194.00 ($229.00 overseas) 
from: 

American Electronics Association
 
5201 Great America Parkway
 
Suite 520
 

Santa Clara, California 95054 
(408) 987-4200 

ElectronicBusiness. A weekly magazine for
 
managers of electronics, computer, and systems
 
companies. Focuses on U.S. trends and U.S.
 
competition in all aspects of the electronics indus­
try. Generally available for $85.95 per year
 
($149.95 overseas), but some companies may
 
qualify for complimentary subscriptions from:
 

Caher's Publication Company
 
Customer Service Department
 
44 Cook Street
 
Denver, Colorado 80206
 
(303) 388-4511 

ElectronicsIndustryAssociation Trade Direc­
tory. Lists the 1,100 company members of this 
association including product category, geographic 
location, and company comtacts. Availahle for 
$200.00 from: 

Electronic Industries Association
 
2001 Pennsylvania Ave., NW, 11th Fl.
 
Washington, DC 20006
 
(202) 457-4900 

ElectronicsMarket Databook. Outlines U.S. 
market trends in consumer electronic, communica­
tion equipmen't, computers, electronic compontents, 
and related products. Available for $100.00 
($112 00 overseas) from: 

Electronic Industries Association
 
2001 Pennsylvania Ave., NW, 11th Fl.
 
Washington, DC 20006
 
(202) 457-4900 

ElectronicNews. Weekly newspaper outlining 
global trends and specific company activities in the 
electronics ind.istry. Available for $45.00 per year 
($P210.00 per year overseas) from: 
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Publishing Corporation industry trends. Available for $35.00 per year 
825 7th Avenue, SW from: 
New York, New York 10019 
(215) 630-0951 Gift and Decorative Accessories 

Attn: Circulation Department 

Furniture 

American FurnitureManufacturersAssociation 

Directory. Provides information on 375 furniture 

manufacturers including products, location, and 
key company contacts. Available for $50.00 from: 

American Furniture Manufacturers' 

Association 


P.O. Box HP-7 

High Point, North Carolina 27261 

(919) 984-5000 

DistributorsPre-MarketReport. Published 
twice annually, this report highlights U.S. market 
trends and provides information on manufacturers 
and wholesalers. Av .i.ible at no cost from: 

American Furniture Manufacturers' 

Association 


P.O. Box HP-7 

High Point, North Carolina 27261 

(919) 984-5000 

FurnitureDesign and Manufacturing. A 

monthly publication targeting furniture manufac-

turers. Provides information on machinery, compo-
nents, and other inputs. Available to overseas 
subscribers for $95.00 ($145.00 for airmail) from: 

Furniture Design and Manufacturing 

1020 Walbach Street 
Chicago, Illinois 90605 
(312) 922-9327 

FurnitureToday. A weekly publication that 
highlights current market trends and new develop-
ments in the furniture industry. Available for 
$225.00 ($525.00 for airmail) from: 

Furniture Today 
P.O. Box 2754 

Highpoint, North Carolina 27261
 
(919) 889-0113 

Giftware/Handicrafts 

Gifts andDecorativeAccessories. A publication 

targeting retailers and suppliers of gift and decora-

Includes information on industry
tive accessories. 

shows, sales and marketing trends, and general
 

51 Madison Avenue 
New York, New York 10010
(212) 689-4411 

Home FurnishingsDaily. A weekly publication 
reviewing U.S. market trends and product develop­
ments with a focus on retailers and manufacturers 
ofhome furnishings such as furniture, consumer 
electronics, and housewear. Available for $44.95 
from: 

Home Furnishing Daily 
P.O. Box 3088
 
Southeast, Pennsylvania 19398
 
1-800-424-8698
 

Mining 
American Mining Congress Journal. A monthly 

publication targeting mining companies and 
producers of mining equipment and supplies. 
Includes information on industry trends and 

company news. Available for $36.00 (plus postage 

for overseas) from: 

American Mining Congress 
1920 N Street, NW. Suite 300 
Washington, DC 20036-1662 

(202) 861-2800 

Plastics and Rubber 

Rubber & PlasticsNew. Published biweekly, 
this newspaper serves the rubber product 
manufactuer industry including producers of tires, 
footwear, hose and belting, fabricated rubber, 
rubber adhesives, and miscellaneous plastics 
products. Information includes global industry 
trends, company news, product developments, and 
related regulatory changes. Annual subscriptions 
are available for $48.00 from: 

Circulations Department 
Rubber & Plastics News 
Crane Commission Incorporated
965 E. Jefferson Ave. 
Detroit, Michigan 48207 
(313) 446-6000 
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Sports Equipment 

NationalSporting GoodsAssociation Retail 
Focus. Targeting primarily sporting goods retail-
ers, this periodical provides information on upcom-
ing trade shows, new products, general industry 
news, and retailer success stories. Available for 
$40.00 per year from: 

National Sporting Goods Association 
1699 Wall Street 
Mount Prospect, Illinois 60056-9968(708) 439-4000FatBo 

NationalSporting Goods AssociationA .nual 

Buying Guide. An extensive listing of sporting 

goods manufacturers and manufacturer representa-
tives including address and telephone number with 
a cross reference guide of manufacturers by product 
category. Available only to National Sporting GoodsAssociation members from: 

National Sporting Goods Association 
1699 Wall Street 
Mount Prospect, Illinois 60056-9968 
(708) 439-4000 

Toys 

Playthings. A monthly publication for toy
retailers covering new products and how to best 
merchandise products. A subscription to this 
monthly magazine also includes Who Makes It?, an 
annual publication contining listings of toy manu-
facturers organized alphabetically, by classified 
product listing, by trade name, by manufacturers 
representative, and by designer with each listing 
including company name, address, and telephone.Annual subscription available for $22.00 ($42.00
overseas) from: 

Playthings 
Geyer McAllister Publications 
51 Madison Avenue 
New York, NY 10010 
(212) 689-4411 

Toy IndustryFactbook. Published annually, 

this book describes the scope, composition and 
economics of the industry and defines the issues of 
toy safety and child-directed advertising. Included 
is industry-wide statistical information for imports 
and exports; order and shipment patterns; numbers 
of retail outlets in the United States; child popula­
tion figures; distribution of sales by generic retail 
outlet; and advertising expenditures. Available at 
no cost from: 

Toy Manufacturers of America 

200 Fifth Avenue
 
New York, NY 10010
 
(215) 675-1141 

Toy Inventor DesignerGuide. Outlines how the 
toy industry functions and also covers such topicsas: legal protection for inventors (patents, trade­marks, and copyrights); how to approach toy
 
manufacturers to sell you idea; and manufacturing 
and distributing your invention. A resource section 
contains lists of: books about inventing and busi­
ness skills; toy industry consumer and trade 
magazines; U.S. Government publications; a 
sample disclosure form; and information on toy
trade shows. Available at no cost from: 

Toy Inventor/Designer Guide
 
Toy Manufacturers of America
 
200 Fifth Avenue
 
New York, NY 10010
 
(215) 675-1141 

Wood Products 

Wood and Wood Products. A monthly publica­
tion targeting manufacturers, wholesalers, andretailers of 27 different categories of wood products 
including furniture, cabinets, doors, and trimmings. 
Subscription cost includes The Redbook, an annual 
buyers specification guide for woodworking machin­
ery and suppliers. Available for $45.00 per year 
($125.00 per year overseas) from: 

Vance Publishing
 
400 Knightsbridge Parkway
 
Lincolnshire, Illinois 60069
 
(708) 634-2600 
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Appendix E
 
Selected Trade Asssociations
 

A complete list of associations, including trade 
associations, is contained in the Encyclopedia of 
Associations. The most relevant volume of this 
publication, Volume I, contains organizations in the 
trade, business, envirnoment, agriculature, legal, 
government, engineering and technical areas. Each 
listing contains organization, primary fanction, 
address, phone, and the number of members. 
Volume I is available for $320.00 (plus 15 percent
overseas) from: 

Gale Research Inc. 

835 Penobscot Building 

Detroit, Michigan 48226 

(313) 961-2242 


The following listing includes selected, leading 
trade associations organized by sector. 

Agribusiness 
American Frozen Food Institute 
1764 Meadow LaneSuite 350 


McLean, Virginia 22102

(703) 821-0770 

Members: 500-600 companies 

Food Marketing Institute 

5775 Peachtree-Dunwoody Road
 
Suite 500-D 

Atlanta, Georgia 30342 

(202) 452-8444 

Members: 1,600 companies 


Grocery Manufactures of America, Inc. 

1010 Wisconsin Avenue, NW.
 
Suite 800 

Washington, DC 20006
 
(202) 337-9400 

Members: 140 companies 


Apparel 

American Apparel Manufacturers Association 

2500 Wilson Boulevard
 
Room 301
 
Arlington, Virginia 22201
 
(703) 524-1864
 
Members: 900 companies
 

American Textile Manufacturers Institute
 
1801 K Street, NW, Suite 900
 
Washington, DC 20006
 
(202) 862-0561
 
Members: 150 companies
 

Electronics 

American Electronics Association
 
5201 Great America Parkway
 
Suite 520
 
Santa Clara, California 95054
 
(408) 987-4200
 
Members: 3,500 companies
 

Electronic Industries Association
 

2001 Pennsylvania Ave., NW, 11th Fl.
 
Washington, DC 20006
 
(202) 457-4900
 
Members: 1,100 companies
 

Furniture 
American Furniture Manufacturers' Associa­

tion
P.O. Box HP-7
 
High Point, North Carolina 27261
 
(919) 884-5000
 

Members: 375 companies 

National Wholesa!e Furniture Association 
P.O. Box 2487
 
Highpoint, North Carolina 27261
 
(919) 884-1566
 
Members: 	130 wholesaling and manufacturing 

companies 

Giftware/Handicrafts 

Gift Association of America 
612 West Broad Street 

Bethleham, Pennsylvania 18018
 
(215) 861-9445
 
Members: 600 companies
 

59
 



Home Furnishings 
National Home Furnishings Association 
P.O. Box 2396, 305 West High Street 

High Point, North Carolina 27260 

(919) 883-1650 

Members: 12,000 companies 

Medical Equipment 
National Association of Medical Equipment 

Suppliers 

625 Slaters Lane, Suite 200 

Alexandria, Virginia 22314 

(703)-836-6263 
Members: 2,000 companies 

Metals 

American Mining Congress 

1920 N Street, NW. Suite 300 

Washington, DC 20036-1662 

(202) 861-2800
 
Members: 400 companies 


Ornamentals/Flowers 

Produce Marketing Association 

Floral Marketing Division 

1500 Casho Mill Road 

P.O. Box 6036
 
Newark, Delaware 19714-6036
 
(302) 738-7100
 
Members: 2,600 companies
 

Society of American Florists 
1601 Duke Street 
Alexandria, Virginia 22314
 
(703) 836-8700
 
Members: 10,000 companies
 

Pharmaceuticals 
Pharmaceutical Manufacturers Association
 
1100 15th Street, NW, Suite 900
 
Washington, DC 20005
 
(202) 835-3400
 
Members: 100 companies
 

Plastics and Rubber 
The Society of Plastics Industry, Inc.
 
1275 K Street, NW.
 
Washington, DC 20005
 
(202) 371-5200
 

Sports Equipment 
National Sporting Goods Association
 
1699 Wall Street
 
Mount Prospect, Illinois 60056-9968
 
(708)-439-4000
 
Members: 18,000 retail outlets; 3,000 suppliers
 

Toys 
Toy Manufacturers of America 
200 Fifth Avenue
 
New York, New York 10010
 
(212) 675-1141
 
Members: 250 companies
 

60
 



Appendix F
 
Selected Trade Shows
 

A complete lising of upcoming trade shows and 
exhibits in the United States and around the world 
is included in the annual publication, Tradeshows 
andExhibit Schedule. Events are listed by 
alphabetical order under representative industry, 
business, or profession, by geographic location, and 
by alphabetical order by name of event. Publica­
tion plus mid-year update supplement available for 
$115.00 pre-paid ($150.00 overseas) from: 

Bill CommunicationsB ird Avnuniaton 

633 Third Avenue 
New York, New York 10017 
(212) 973-4890 

The following trade shows, listed by sector, 

provide a sampling of the types of trade shows held 

in the United States: 

Agribusiness 

Foodpack of the Americas 

Features food products from Latin America for 
European and American buyers in conjunction with 
food processors and equipment suppliers from the 
United States. 

Dates: January 22-24, 1992 
Exhibits: 450 booths, 5,000 attendees 
Location: Coconut Grove Convention Center, 

Miami, Florida 
Contact: 	 Gray Jeesup 

Suite 900 
200 Glebe Rd. 
Arlington, VA 22203-3787 
Tel: (703) 	527-8000 
Fax: (703) 527-8006 

International Exposition for Food Processors 

Exhibitions by machinery manufactueres, 
suppliers, and services that support the food 
processing industry; attracts a significant interna-
tional attendance. 

Dates: February 21-24, 1993 
Exhibits: 500 booths; 25,000 attendees 
Location: Chicago McCormick Place 

Contact: 	 Cheryl Clark 
Food Processors Machinery 

Association 
200 Dangerfield Rd. 
Alexandria, Virginia 22314 
Tel: (703) 684-1080 

Institute of Food Technologists Annual 
Meeting & Food Expo 

Dates: June 20-24, 1992 
Exhibits: 1,800 booths; 16,000 attendees 
Location: New Orleans Convention Center 
Contact: Colleen McGarry 

Institute of Food Technologists 
221 North LaSalle Street 
Chicago, Illinois 60601 
Tel: (312) 782-8424 
Fax: (312) 782-8348 

National Food &Dairy Expo. 

Featuring the lastest in equipment, food 

processing systems, ingredients, packaging, sanita­
tion, transportation, and computer technology. 
Food MegaTrends Conference held in conjunction 
with Expo includes 20 sessions on latest industry 
trend at no cost to attendees. 

Dates: October 16-20, 1993 
Exhibits: 550 booths; 20,000 attendees 
Location: Atlanta World Congress Center 
Contact: 	 Liz Overstreet 

6245 Executive Blvd 
Rockville, Maryland 20852-3938 

National Frozen Food Expo 

Held in conjunction with the National Frozen 

Food Association conference. Exhibitors include 
manufacurers, distributors, and equipment/ 
machinery suppliers for frozen food processing 
industry as well as, companies supporting the 
industry such as freight carriers and warehousing 
companies. 

Dates: October 26-29, 1992 
Exhibits: 150 booths; 2,300 attendees 
Location: Las Vegas Bally's Grand Hotel 
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Contact: 	 Barbara Carney 
Trade Associates 
6001 Montrose Rd., Suite 900 
Rockville, Maryland 20852 
Tel: 468-3210 
Fax: (301) 468-3662 

Produce Marketing Association Expo 

Featuring fresh fruit, vegetable, and floral 
industries growers, shippers, suppliers, equipment 
producers, transportation, and wholesalers. 

Dates: October 11-13, 1992 
Exhibits: Over 1,300 booths, 10,000 attendees 
Location: Denver Convention Center 
Contact: 	Connie Akin 

1500 Casho Mill Road 
Newark, Deleware 19714 
Tel: (302)738-7100 
Fax: (302) 731-2409 

Sea Fare Americas Seafood Expo 

Exhibitors and attendees include seafood 
manufacturers, wholesalers, distributors, retailers, 
buyers, equipment and material suppliers, aquacul-
turists, and restauranteers. 

Dates: February 12-14, 1992 
Exhibits: 560 booths; 9,000 attendees 
Location: Long Beach, California 
Contact: 	 Sea Fare and Seafood Leader 

454 North 34th Street 
Seattle, Washington 98103 
Tel: (206) 547-6030 
Fax: (206) 548-9346 

United Fruit& Vegetable Association 
Convention 

Displays include fruit and vegetable growers, 
shippers, suppliers, wholesalers, and retailers, 

Date: February 16-18, 1992 
Exhibits: 600 booths; 8,000 attendees 
Location: Orlando, Florida 
Contact: Deborah Moss 


United Fruit & Vegetable
 
Association 


727 North Washington Street 
Alexandria, Virginia 22314 
Tel: (703) 836-3410 
Fax: (703) 836-7745 
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Apparel 

Apparel Contract Manufacturers Expo 
Features apparel contract manufacturers and is 

held concurrently with the Men's Apparel Guild 
Expo. 

Dates: March 11-13, 1992 

Exhibits: 250-350 booths; 2,000-5,000 
attendees 

Location: Las Vegas, Tropicana Hotel 
Contact: 	 Kevin Pyles 

3270 W. Big Beaver Rd., Suite 123 
Troy, Michigan 48084 
Tel: (313) 643-6807 
Fax: (313) 643-0856 

Bobbin Contexpo, The Apparel Show of the 
Ameicsn 

An international marketplace for manufactur­
ers and contractors to examine and purchase 
machines, fabrics, trims and services, and simulta­
neously for contractors to provide production

sourcing opportunities for manufacturers seeking
locations for sourcing, mostly in Latin America and
 
the Caribbean. Show attendees will also be able to
 
participate in educational seminars and tutorial
 

sessions. 

Dates: March 25-27, 1992 
Exhibits: Over 350 booths; 3,000 attendees 
Location: Miami Beach Convention Center 
Contact: Brenda Brown 

P.O. Box 1986 
Columbia, South Carolina 29202 
Tel: (803) 771-7500 

Fax: (803) 799-1461 
Bobbin 

A marketplace for manufactureres and contrac­
tors to examine and purchase machines, fabrics, 
trims and services, and simultaneously for contrac­
tors to provide production sourcing opportunities 
for manufacturers. A more domestic U.S. focus 
than Bobbin Contexpo, but still attracts a number 
of overseas manufacturers and contractors. 

Date: September 15-18, 1991 
Exhibit: 730 booths; 16,000 attendees 

Location: Atlanta, Georgia World Congress 
Center 

Contact: Brenda Brown 
P.O. Box 1986 
Columbia, South Carolina 29202 
Tel: t803) 771-7500 
Fax: (803) 799-1461 



International Fashion Boutique Show 

The largest women's fashion trade show in the 
United States attracting domestic and interna-
tional retail buyers; exhibitors include designers, 
manufacturers, and suppliers of apparel, jewelry, 
and accessories. 

Dates: 	 January 4-7 (Spring/summer 
market); March 7-10 (Fall market); 
May 30-June 2 (Fall market); 
August 29-September 1 (Holiday/ 
resort market); and October 17-20, 
1992 (Holiday/early spring market). 

Exhibits: 1,600-1,800 booths; 35,000 attendees 
Location: Jacob Javits Center, New York 

City, New York 
Contact: 	 Harvey Rubenfeld 

Larkin Group 
485 Seventh Ave Suite 1400 
New York, New York 10018 
Tel: (212) 594-0880 

National Association Mens Sportswear Buyers 
(NAMBS show) 

Highlights product lines include men's and 
boy's clothing, sportswear and accessories. 

Dates: March 29-April 1 and October 18-
21, 1992 

Exhibits: 2,500 booths, 20,000 attendees 
Location: Jacob Javits Center. New York 

City, New York 
Contact: 	 Seymour Schimel 

535 5th Ave. 
New York City, New York 10017 
Tel: (212) 986-1811 
Fax: (212) 697- 8493 

Construction 

Annual National Hardware Show 

Features lawn/ garden equipment, automotive 
aftermarket, houseware, technology showcase, 
building products, some intematonal exhibits. 

Dates: August 15-18, 1992 
Exhibits: 3,000 booths, 70,000 attendees 
Location: McCormick Place Complex, 

Chicago, Illinios 
Contact: Nancy Walsh 

Cahners Exposition Group 
P.O. Box 3833 
Stamford, Connecticut 06905 
Tel: (203) 325-5099 
Fax: (203) 964-0176 

National Plumbing-Heating-Cooling-Piping 
Products Exposition 

Industry product displays for manufacturers 
and distributors, and some international exhibits. 

Dates: October 28-30, 1992 
Exhibits: 850 booths, 12,000 attendees 
Location: World Congress Center, Atlanta, 

Georgia 
Contact: Laura Curtis 

P.O. Box 6808 
180 South Washington St. 
Falls Church, VA 22046 
Tel: (800) 533-7427 

Contracting 

ContractManufacturers Expo 
Five Contract Manufacturers Expos (CME) are 

held annually with exhibits featuring subcontrac­
tors and job shoppers that provide parts, compo­

nents, or customs manufacturing services for the 
aerospace (Long Beach and Atlanta Expos only), 
aircraft, appliance, automotive, medical, computer, 

avionics/electronics, off-road equipment, furniture, 
transportation, energy and other major industries. 
Attendees include executive managment, buyers 
and engineers, procurement, technical, research & 
design, and quality control personnel. 

Dates and Locations: 
February 19-21, 1992 - AEROCON Long 

Beach Convention Center, California (Focus 
on defense industry: aerospace and aircraft) 

March 17-19, 1992 - CME Chicago, O'Hare 
Expo Center, Rosemont, Illinois 

September 22-24, 1992 - CME Detroit, Cobo 
Convention Center, Michigan 

September 29-October 2, 1992 - CME 

Buffalo, New York 
October 6-8, 1992 - CME Atlanta, Georgia 

Exhibits: 	 250-350 booths (Detroit up to 500); 
2,000-5,000 attendees (Detroit up to 
10,000) 

Contact: 	 Kevin Pyles 
3270 W. Big Beaver Rd., Suite 123 
Troy, Michigan 48084 
Tel: (313) 643-6807 
Fax: (313) 643-0856 
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Electronics 
COMDEX 

Small computer systems, relav~d peripherals, 
software, hardware,services and supplies resold to 
end-users through sophisticated reseller channel. 

Dates: April 6-9 and November 16-20, 1992 
Exhibits: 1,509 booths, 12,000 attendees 
Location: April-McCormick Plaza, Chicago, 

Illinios 
November-Sands Convention 

Center, Las Vegas, Nevada 
Contact: Richard Heller 

Interface 
300 First Ave. 
Needham, Massachusetts 02194 
Tel: (617) 449-6600 

Data '92 

Exhibitors include computer hardware, 8oft­
ware, services, and publications manufacturers, 
dist cibutors, and vendors. Target markets include 
Latin America, Caribbean, and southern Florida. A 
conference held simultaneously featuring presenta-
tions on computer trends in the Americas. 

Dates- September 29-October 1, 1992 
Exhibits: 200 booths; 20,000 attendees 
Location: Miami Beach, Florida 
Contact: 	 George Montalvan 

Intersol 
3408 Wist ansin Avenue, Suite 220 
Washington, DC 20016 
Tel: (202) 363-4628 

Nepcon East/West 

Featuring equipment and technology for the 
packaging, production and testing of electronic 
circuitry. 

Dates: February 25-27 (West); June 16-18 
(East), 1992 

Exhibits: West-1,000 booths, 35,000 attendees 
East-300 booths, 15,000 attendees 

Location: West-Anaheim Convention 
Center, Anaheim, California 

East-Bayside Exposition Center, 
Boston, Massachusetts 

Contact: 	 Janet Schafer 
1350 East Toughy Ave., Box 5060 
Cahners Exposition Group 
Des Plaines, Illinois 60018 
Tel: (708) 299-9311; 
Fax: (708) 635-1571 

Giftware/Handicrafts 
Gift Show California 

Gift and jewelry exhibitors include domestic 
and international manufacturers, importers, and 
sales representatives; attendees are predominately 
retailers. 

Dates: January 18-22, 1992 
Exhibits: 	 3,000 booths, 40,000 attendees 
Location: 	 L.A. Convention Center, 

Los Angeles, CA 
Contact: 	 Ray Gonzales 

AMC Trade Shows 
1933 S. Broadway, Suite 111 
Los Angeles, California 90007 
Tel: (213) 747-3488 
Fax: (213) 747-6182 

International Gift Fair New York 

Premier gift and decorative accessories mar­
ket, includes accent on design, U.S. and interna­
tional crafts, tabletops, housewares, and museum 
sources. 

Dates: February 23-27, 1992 

Exhibits: 4,000 booths, 45,000 attendees 
Location: Jacob Javits Center, New York 

City, New York 
Contact: 	 Alison Milbourn 

George Little Management 
2 Park Ave., Suite 1100 
New York City, New York 10016 
Tel: ( 212) 686-6070 

Fax: (212) 685-6598 

Home Furnishings 
International Home Furnishings Market 

Exhibitors include domestic and international 
manufactures of furniture, upholestry, accessories, 
and bedding. 

Dates: April 9-17 and October 15-23, 1992 
Exhibits: 1,700 booths; 50,000 attendees 
Location: High Point, North Carolina 
Contact: Kate Cloninger 

P.O. Box 828 
High Point, North Carolina 
Tel: (919) 884-1201 
Fax: (919) 882-1873 
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National Home and Garden Show 

Exhibits include product and equipment for 
home furnishings and garden design. 

Dates: March 7-15, 1992 

Exhibits: 900 booths, 250,000 attendees 
Location: I-X Center, Cleveland, OH 
Contact: Dave Fassnacht 

Expositions Inc. 
P.O. Box 550, Edgewater Branch 
Cleveland, Ohio 44107 
Tel: (216) 529-1300 

Medical Equipment 
American Hospital Association Annual 
Convention 

Exhibitors include medical products and ser-
vices, furniture, information systems, in-
surance, and educational seminars. 

Dates: July 27-29, 1992Date: Juy9927668-B 2729, 

Exhibits: 600 booths, 9,000 attendees 
Location: Colorado Convention Center, 

Denver, CO 
Robert DonavanContact: 
American Hospital Association 
840 N. Lake Shore Drive 

Chicago, Illinois 60611 
Tel: (312) 280-6000 
Fax: (312) 280-6462 

National Home Healthcare Exposition 

Features healthare equipment, services, sports 
medicine, including some international exhibitors. 

Dates: November 18-21, 1992 
Exhibits: 3,000 booths, 23,000 attendees 
Location: Georgia World Congress Center, 

Atlanta, Georgia 
Contact- Evelyn Merriman 

Southern Exposition Management Co. 
1130 Hightower TrailAtlanta, eri 0350-nails
Atlanta, Georgia 30350-1220 

Tel: (404) 641-8181 
Fax: (404) 642-4715 

Metals 

American Foundrymans Society Castings 
Exposition 

Exhibits including operating and processing 

equipment, supplies, and services for the 

metalcasting industry, as well as, engineering and 

environmental services. 

Dates: April 24-27, 1992 
Exhibits: 225 booths, 15,000 attendees 

Location: McCormick Place, Chicago, IllinoisContact: Charles Jones 
Golf& Wolf Roads 
Des Plaines, Illinois 60016 
Tel: (708) 824-0181, 
Tel: (708) 824-781, 
Fax: (708) 824-7848 

Ornamentals/Flowers 

Flower Show Washington 
Features landscape gardens, plant, flower and 

outdoor related exhibitors. 

Dates: March 4-8, 1992 
Exhibits: 250 booths, 50,000 attendees 
Location: D.C. Convention Center, 

Washington, D.C. 

Contact: Gail StaffordFullerton Rd. 
Springfield, Virginai 22153 
Tel: ( d703)569-7141 
Fax: (703) 569-7261 

Philadelphia Flower Garden Show 

Features horticulture and horticulture educa­
tion, equipment, supplies, and services 

Dates: March 8-15, 1992 
Exhibits: 105 booths, 230,000 attendees 
Location: Civic Center, Philadelphia, PA 
Contsqct: Jane Pepper

325 Walnut St. 
Philadelphia, Pennsylvania 19106 
Thlel: ha625-825(215)lani 
Tel: (215) 625-8250 
Fax: (215) 625-9392 

Pharmaceuticals 

International Beauty Show 
Features product lines primarly for hair and 

and is attended by wholesalers. 

Date: March, 1992 
Exhibits: 700 booths, 90,000 attendees 
Location: Jacob Javits Center
 
Contact: Lee Keller
 

Edgell Expos 
Norwalk, Connecticut 06854 
Tel: (216) 826-2831 or(800) 331-5706 
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National Association of Retail Druggists -

Annual Convention and Trade Exposition 

Exhibitors include pharmaceutical companies, 
computer companies, and manufacturers and 
distributers of over the counter drugs and health 
and beauty aids. Attended by pharmacists and 
pharmacy owners. 

Date: October 25-29, 1992 
Exhibits: 425 booths; 5,000 attendees 
Location: Washington Convention Center, 

Seattle, Washington 
Contact: Susan Decter 

National Association of Retail 
Druggists 

205 Daingerfield Road 
Alexandria, Virginia 22314 
Tel: (703) 683-8200 
Fax: (703) 683-3619 

Plastics and Rubber 

National Plastics Exposition 

Exhibits include molded, extruded fabricated 
laminated, calendred, and reinforced plastics, raw 
materials, machinery, tools, research and labora-
tory equipment, supplies, and services. 

Dates: October 15-19,1992 
Exhibits: 1,300 booths, 85,000 attendees 
Location: McCormick Place, Chicago, Illinois 
Contact: 	 Jorden Morganstern 


1275 K St., Suite 400 

Washington, DC 20005 

Tel: (202) 371-5200 


Sports Equipment 

National Sporting Goods Association Western 
Market 

Featuring manufacturers and sales representa-
tive for various categories of sporting goods equip-
ment and suppliers. Attended by retailers. 

Dates: October 9-11, 1992 
Exhibits: 500 booths; 25,500 attendees 
Location: Long Beach Convention Center, 

California 
Contact: 	Paul Prince 

National Sporting Goods Association 
1699 Wall Street 
Mount Prospect, Illinois 

60056-9968 
Tel: (708) 439-4000 

National Sporting Goods Association World 
Sports Expo 

Featuring manufacturers and sales representa­
tive for various categories of sporting goods equip­
ment and suppliers. Attended by retailers. 

Dates August 2-4, 1992 
Exhibits: 1,500 booths; 83,000 attendees 
Location: McCormick Place, Chicago, Illinois 
Contact: Paul Prince 

National Sporting Goods 
Association 

1699 Wall Street 
Mount Prospect, Illinois 

60056-9968 
Tel: (708) 439-4000 

Sports Show Milwaukee 
Features 	exhibits of fishing tackle and sporting 

equipment, boats and marine products, recreational 

sports equipment, wildlife art festival, hunting 
equipment and guns. 

Dates: March 13-22, 1992 
Exhibits: 500 booths, 145,000 attendees 
Location: Mecca Auditorium, Arena and 

Convention Center, Milwaukee, 

Wisconsin
Contact: 	 Michael Pflughoeft 

Milwaukee Centinel Sports Show 
Journal Centinel Inc./Special Events 
Box 371 
Milwaukee, Wisconsin 53201 
Tel: (414) 224-2420; 
Fax: (414) 224-2485 

Toys 

American InternationalToy Fair 

A major U.S. trade fair featuring domestic and 
international toy manufacturers, importers, 
distributers, and manufacturers representatives. 

Dates: February 10-19, 1992 

Eyhibits: 	 800 booths; 20,000 attendees 
Location: New York, New York 
Contact: 	 Doreen Guerin 

Toy Manufacturers ofAmerica 
200 Fifth Avenue 
New York, New York 10010 
Tel: (212) 675-1141 
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i-ppenuix t
 

Selected Sources of Financing for CaribbeanBasin Projects
 
by Country,Sector, and Type of Financing
 

FINANCING SOURCE 
Industry Agriculture/ 

Agribusiness 

SECTOR 
Tourism Infrastructure Mining Other Loan Loan 

Guarantee 

TYPE OF FINANCING 
Equity Feasibility Technical 

Study Assistance 
Insurance 

BILATERAL FINANCING SOURCES 

Export-Import Bank of the 

United States 
811 Vermont Avenue, N.W. 
Washington, DC 20571 

Tel:(202)566-2117;Fax:566-7524 

X X X X X X X X X 

cn 
• 

Intema; Revenue - Section 936 
Department of State 

Government cf Puerto Rico 

G.P.O. Box 3271 
San Juan, Puerto Rico 00902 
Te::(809)721-1751 ;Fax:723-3305 

X X X X X X 

Overseas Private Investment Corp. 
1615 MStreet, NW 
Washington, DC 20527 
Tel:(202)457-7200;Fax:331-4234 

X X X X X X X X X 

Trade Deveiopment Program 

U.S. Department of State 

Washington, DC 20523 

Tei:(703)875-4357;Fax:875-4009 

X X X X X X X X 

INTERNATIONAL FINANCING SOURCES 

Business Adviscry Service: 

Caribbean & Central America 
International Financial Corporation/Woric 

Bank Group 

1818 H Street, N.W. 

Washington, DC 20433 

Tel:(202)473-0701 ;Fax:334-0354 

X X X X X X X 



FINANCING SOURCE 

InterAmerican Investment 

Corporation 

1300 New York Ave., NW
 
Washington, DC 20577
 
Tel:(202)623-391 5;Fax:523-2360 

International Finance Corporation 

1818 H Street, NW 

Washington DC 2V'33 
Tel:(202)473-0701 :Fax:334-0354 

Multilateral Investment
 
Guarantee Agency
 

1818 H Street, NW 

Washington, DC 20433 
Tel:(202)473-6168;Fax:334-0265 

United Nations Development
 
Program: Investment 

Feasibility Study Facility
 

One U.N. Plaza 
New York, New York 10017 
Tel:(212)906 9060;Fax:906-5365 

PRIVATE FINANCING SOURCES 

Caribbep-. Financial Services 
Co. 1joration 

Chapel Street 
Bridgetown, Barbados 
Tel:(809)436-1960;Fax:426-1869 

Agricultural Venture Trust 
5 Golf View Terrace 

Church, Barbados 
Tel:(809)435-8990;Fax:435-8995 

Latin American Agricultural 

Developmant Bank 

306 Alcazar Avenue, Suite 3A 
Coral Gables, Florida 33134 
Tel:(305)445-1341 ;Fax:446-8447 

SECTOR TYPE OF FINANCING 
Industry Agriculturel 

Agribusiness 
Tourism Infrastucture Mining Other Loan Loan Equity

Guarantee 
Feasibility 

Study 
Tuchnical 
Assistance 

Insurance 

x x x x 
X 

X X X X X x x X 

X 

X 

X X X X X X 

X X 

X X 



CARIBBEAN BASIN 
COUNTRY FINANCING 
SOURCES 

i Industry Agriculture/ 
Agribusiness 

SECTOR 
Tourism Infrastructure Mining Other Loan 

TYPE OF FINANIU 
Loan Equity Feasibility 

Guarantee Study 
Technical 
Assistance 

Insurance 

Aruba 
Aruba Investment Bank 
P.O. Box 1011 
Middenweg #20 
Oranjestad, Aruba 
Te:[297](8)27327;Fax:(8)27461 
Bahamas 

X X X X X X X 

Bahamas Development Bank 
P.O. Box N3034 
Nassau, Bahamas 
Tel:(809)332-8721 

X X X X X X X X 

Barbados 
Barbados Development Bank 
7th Floor, Central Bank Building 
Cathedral Plaza 
Bridgetown, Barbados 
Tel:(809)436-8870;Fax:429-2391 

X X X X X X 

Export Credit Insurance Scheme 
Central Bank of Barbados 
P.O. Box 1016 

X X X 

Church Village 
Bridgetown, Barbados 
Tel:(809)436-6870;Fax:427-9559 

Export Finance Guarantee 
(Contact local commercial banks). 

X X X X 

Export Rediscount Facility 
Central Bank of Barbados 
P.O. Box i016 
Church Village 
Bridgetown, Barbados 
Tel:(809)436-6870;Fax:427-9559 

X X X 

Belize 
Development -inance Corporation 
Bliss Parade 
Belmopan, Belike 
Tel:[501 ](8)22360;Fax:(8)23096 

X X X X X X 

National Development Fcundation 
109 Cemetary Road & Lakeview St. 
Belize City, Belize 
Tel:[501 ](2)72874 

X X X X X 



CARIBBEAN BASIN 
COUNTRY FINANCING 
SOURCES 

Industry Agriculture/ 

Agribusiness 

SECTOR 
Tourism Infrastructure Mining Other Loan 

TYPE OF FINANCING 
Loan Equity Feasibility 

Guarantee Study 

Technical 

Assistance 

Insurance 

Brish Virgin Islands 
Development Bank of the British 

Virgin Islands 
P.O. Box 275 
Wickham's Cay 
Road Town, Tortola 
British Virgin Islands 
Tel:(809)437-3718 

X X 

Costa Rica 
Agriculture and Industrial 

Reactivation Fund 
(Contact local commercial banks) 

X X X X X 

Private :nvestment Corporation 
Apartado Postal 8609-1000 

San Jose, Costa Rica 
Tel:(506) 33-64-22;Fax:33-65-41 

X X X X X 

Program for Financing of 
Nontraditional Exports

(Contact local commercial banks). 
X X X 

Dominican Republic 
Commercial Bridge Credit Fund 
Reserve Bank of Dominican Republic 
Isabel La Catolica 201 
Santo Domingo, Dominican Republic 
Tel:(809)688-2241 

X X 

Global Tourism Development Program
Central Bank of Dominican Republic 
redro Henriquez Urena 
Santo Domingo, Dominican Republic 
Tel:(809)688-2939;Fax:686-7488 

X 

Investment Fund for 
Ecnomic Development 

Central Bank of Dominican Republic 
Pedro Henriquez Urena 
Santo Domingo, Dominican Republic 
Tel:(809)688-2939;Fax:686-7488 

X X X X X X 



'%PU1ILior.MIN lami~ny 

COUNTRY FINANCING 
SOURCES (CONT.) 

Industry Agriculture/ 
Agribusiness 

Tourism Infrastructure Mining Other Loan Loan 
Guarantee 

Equity Feasibility 
Study 

Technical 
Assistance 

Insurance 

Erstem Caribbean 
Antigua Development Bank 

27 St. Mary's S!rret 
Box 1279 
St. Johns Antigua 
Tel:(809)462-0838 

X X X X X X 

Dominica Agricultural and 
Industrial Development Bank 

64 Hillsborough Steet 
Rosean, Dominica 
Tel:(809)488-2853;Fax:448-3982 

X X X X 

Grenada Development Bank 
Halifax Street 
St. Georges, Grenada 
Tel:(809)440-3943;Fax:440-4115 

X X X X 

Development Bank of St Kitts-Nevis 
Church Street 
Basseterre, St. Kitts 
Tel:(809)465-2288;465-4016 

X X X X X 

St. Lucia Development Bank 
P.O. Box 368 
Bridge Street 
Castries, St. Lucia 
Tel:(809)452-1493 

X X X X X X 

St. Vincent Development Bank 
Halifax Street 

Box 841 
Kingstown, St. Vincent 
Tel:(809)457-1 358;Fax:457-2838 

X X X X X 

El Salvador 
Agrarian Reform Financing Project 
(Contact local commercial bank). 

X X 

Local Currency Credit Funds 
(Contact local commercial bank). X X X 

X 

Salvadoran Foundation for Economic 
and 3ocial Development 

Santa Elena 
San Salvador, El Salvador 
Tel:(503)78-3366;Fax:78-3369 

X X X X X X X X 



CARIBBEAN BASIN 
COUNTRY FINANCING 
SOURCES (CONT.) 

Industry AgricultureJ 

Agribusiness 
Tourism 

SECTOR 
Infrastructure Mining Other Loan 

TYPE OF FINANCING 
Loan Equity Feasibility 

Guarantee Study 
Technical 

Assistance 
Insurance 

Guatemala 
Agricultural Development Bank 

9a Calle 9-47, Zona 1 
Guatemala City, Guatemala 
Tel:[502](2)22641 

X X 

Agribusiness Credit Program 

(Contact local commercial bank). 

X 
X 

Agribusiness Guarantee Fund 
Bank of Guatemala X 

7a Avenida 22-01, Zona 1 
Guatemala City, Guatemala 
Tel:[502](2)534053;Fax:28509 

Revolving Credit for Nontraditional
Export 

(Contact local commerical tanks and 
private finance companies). 

X X X 

Guyana 
Guyana Cooperative Agricultural and 

Industrial Development Bank 
126 Parade & Barrack Streets 
Kingston, Georgetown, Guyana. 
Tel:[592](2)58808 

X X X X X X 

Haiti 
Haitian Development Finance Corporation 
11 Blvd. Harry Truman 
P.O. Box 1399 
Port-au-Prince. Haiti 
Tel:(509)2-8628;Fax:2-8997 

X X X X X X 

Haitian Development Foundation 
106 Ave. Christophe 

Port-au-Prince, Haiti 
Tel:[509]5-2206 

X X X X X X X 

Industrial Development Fund
43Ruedes Miracles 

B.P. 2597 
Port-au-Prince, Haiti 
Tel:(509)2-7852 

X X X X X X X X 



COUNTRY FINANCING 

SOURCES (CONT.) 


Honduras
 
Agribusiness Credit Project
 
Central Bank of Honduras 


Edificio Amato
 
Tegucigalpa, Honduras
 
Tel:[504]22-7159;Fax:37-1876 

Honduran Pre-investment Fund 
Apartado Postal 1327 
Tegucigalpa, Honduras 
TeI:(504)22-3154;Fax:38-4953 

National Agriculture 
Development Bank 


Apartado Postal 212
 
Tegucigalpa, Honduras
 

Tel:(504)37-5663 

National Industrial Development Fund 

Edificio Las Cumbres, 3er Piso 
Avenida Cervantes, 3a Calle 

.	 Tegucigalpa, Honduras 
Tel:(504)37-5205 

Nontraditional Export Revolving Credit 

(Contact local private banks). 

Jamaica
 
Agricultural Credit Bank of
 

Jamaica, Ltd. 

11A-15 Oxford Road
 
Kingston 5, Jamaica
 
Tel:(809)929-40103;Fax:929-6055 

Jamaica Agriculture
 
Development Foundation 


19 Dominica Drive 
Kingston 5, Jamaica 
Tel:(809)92-980902;Fax:92-980932 

Jamaica Pre-lnvostment Program 
Planning Institute of Jamaica 

39-41 Barbados Avenue 
Kingston 5, Jamaica 
Tel:(809)926-14808;Fax:926-4670 

Industry Agriculture/ Tourism Infrastructure Mining Other Loan Loan Equity Feasibility Technical Insuranca 
Agribusiness Guarantee Study Assistance 

X X X 

X X 

X X 

X X X X X X 

X X X X 

X X 

X X X X 

X X X X X 



CARIBEEAN BASIN 
COUNTRY FINANCING 
SOURCES (CONT.) 

Industry Agriculture/ 

Agribusiness 
Tourism 

SECTOR 
Infrastructure Mining Other Loan 

TYPE OF FINANCING 
Loan Equity Feasibility 

Guarantee Study 
Technical 

Assistance 
Insurance 

Jamaican National Development Bank 
11a-15 Oxford Road 
Kingston 5, Jamaica 

Tel:(809)929-61248;Fax:929-6996 
X X X X X 

National Export-Import Bank 
of Jamaica 

48 Duke Street 
Kingston, Jamaica 
Tel:(809)922-96904 

X X X X 

National Investment Bank of Jamaica 
P.O. Box 889 
Kingston, Jamaica 

Tel:(809)922-09159;Fax:922-2282 

X X X X X X X 

Trafalgar Development Bank 

RDO. Box 8927 OSO 
Kingston 5, Jamaica 
Tel:(809)929-4761 ;Fax:929-6494 

X X X X X X 

" Netherlands Antilles 
Development Bank of the 

NetherlandsAntilles 

Salinta 206 
Curacao, Netherlands Antilles 
Tel:[599](9)615551;Fax:612802 

X X X X X X 

Trinidad and Tobago 
Agricultural Development Bank 
Duke & Frederick Streets 

Port of Spain, Trinidad and Tobago 
Tel(809)623-6262;Fax:624-3087 

X X 

Export Credit Insurance Company 
92 Queen Street 
Port of Spain, Trinidad & Tobago 
Tel:(809)624-0028 

X 

Trinidad & Tobago Development 
Finance Company 

8-10 Cipriani Boulevard 

P.O. Box 187 
Port of Spain, Trinidad & Tobago 
Tel:(809)623-4665;Fax:624-3563 

X X X X X X X X X 



Appendix H
 
Third Country Preferential Trade Programs:
 

LOME and CARIBCAN
 

LOME Convention 
The Lome Convention extends preferential 

treatment to many products from African, Carib-

bean, and Pacific (ACP) nations allowing them to 

enter the European Community dutyfree and 
without quota restriction. Only products originat-
ing in the ACP nations qualify for this preferential 
status. Currently, the CBI beneficiary countries 
that are eligible for the Lome preferential treat­
ment include: Antigua and Barbuda, Bahamas, 
Barbados, Dominica, Dominican Republic, 
Grenada, Guyana, Haiti, Jamaica, St. Kitts and 
Nevis, St. Lucia, St. Vincent and the Grenadines, 
and Trinidad and Tobago. 

Products are eligible for Lome status if the 
following rules of origin requirements are met: 

* 	 Products must be wholly obtained in one or 

more ACP states. Included in this classification 
are materials resulting from manufacturing 
operations conducted in ACP nations. 

Products must have undergone sufficient
" 

working or processing duriag manufacturing in 
one or more ACP nations, by re: ulting in a 
complete change of a tariff heading, with few 
exceptions. 

Exporters planning to take advantage of 

the preferential treatment for goods entering under 
Lome status are required to obtain an import 

license prior to export. The following documenta-

tion steps are also required: 

Submit an Application for a Movement Certifi­

cate 
* 

If ,he goods are not wholly originating in an 

ACP nation, the exporter should also 
include an Information Certificate to facilitate 
the issue of a Movement Certificate. 

* 	 When a Movement Certificate has been 

awarded, a company must ship goods accompa-
nied by copies of this certificate. Once the 
goods reach the European Community border, 
the customs officials of the country will review 
the Movement Certificate in order to determine 
whether or not the goods have been assessed 
and classified properly in the ACP nation. 
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If a good is to be mailed via the postal system, 
the exporter simply uses the form EUR 2. Thisform is evidence of originating status for goods• 
which are postal consignments or parcels. 

For additional information on the Lome prefer­
ential trade program, contact one of the following 
Delegations or Offices of the EC Commission 
located in the Caribbean: 

Antigua & Barbuda
 
Alpha Building, 2nd Floor
 
Redcliff Street
 
P.O. Box 1392
 
St. John's
 
Tel and Fax: (809) 462-2970
 

Bahamas
 
Federick House, 2nd Floor
 
Frederick Street
 
P.O. Box N-3246, Nassau 
Tel: (809) 32-55850 

Barbados
 
Sunjet House, Fairchild Street
 
P.O. Box 654 C. Bridgetown
 
Tel: (809) 427-4362
 

Fax: (809) 427-8687 

Belize
 
1 Eyre Street
 
P.O. Box 907, Belize City
Tel: (501)(1) 72785 

Grenada 

Old Fort 
P.O. Box 5, St Georges 
Tel: (809) 440-4958 
Fax: (809) 440-4151 (Attn: EEC Delegation) 

Guyana 
64 B Middle Street South Cummingsburg 
P.O. Box 10847, Georgetown
 
Tel: (592)(2) 63-963
 
Fax: ((592)(2) 62615
 



Jamaica 
Mutual Life Center 
Oxford Rd./Old Hope Road 
P.O. Box 432, Kingston 5 

Tel: (809) 92-93030 

Fax: (809) 9292785 


Caribcan 
Caribcan is the Canadian Government's pro-

gram that provides duty-free access to the Cana-
dian market for most Commonwealth Caribbean 
exports. CBI beneficiaries that are also beneficia-
ries of Caribcan include: Antigua and Barbuda, 
Bahamas, Bermuda, Barbados, Belize, British 
Virgin Islands, Dominica, Grenada, Guyana, 
Jamaica, Montserrat, St. Kitts-Nevis, St. Lucia, St. 
Vincent and the Grenadines, and Trinidad and 
Tobago. Non-CBI beneficiary countries that are 
eligible for Caribcan are: Anguilla, Cayman Is-
lands, and Turks and Caicos. 

Products, with the exception of textiles and 
apparel, footwear, luggage and handbags, leathpr 
garments, lubricating oils and methanol, are 
eligible for duty-free status if they are certified as 
being the growth or manufacture of the Common-
wealth Caribbean, defined as a minimum of 60 
percent of the ex-factory price of the goods (includ-
ing overhead and reasonable profits) must originate
in any of the Commonwealth Caribbean countries 
or in Canada. 

Goods will be considered of Canadian origin if 
50 percent of the cost of the manufacture of the 

goods is added in Canada. This valuation should 
include ex-factory price - total landed cost, includ­
ing freight, insurance, and local duties and taxes 
which will not be refunded upon exportation. 
Caribcan manufacturers will be responsible for 
supplying proof that the goods are of Canadian 
origin. Such proof will normally take the form of 
an appropriately annotated and completed export
certificate supplied by the Canadian manufacturer 
or exporter and certified by the Canadian Chamber
of Commerce. 

In order to qualify for preferential treatment 
under Caribcan, imports from the Commonwealth 
Caribbean must be accompanied by the original 
Certificate of Origin (Form A). This certificate 
must be signed by the exporter of the goods in the 
beneficiary country and certified by a governmental 
body of that country or by a nongovernmental body
approved by the beneficiary country which is 
recognized by Canada. 

For additional information on Caribcom, 
contact: 

Caribbean and Central America Trade 
Development Division (LCT) 

Caribbean and Central America Bureau 
Department of External Affairs 
125 Sussex Drive 
Ottawa, Ontario K1AOG2 
CANADA 
Tel: (613) 996-3877 
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Appendix I
 
Sample U.S. Customs Documents
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I. 	 Goods consigned from (exporter's business name, address, Reference No 
country) 

GENERALIZED SYSTEM OF PREFERENCES 

CERTIFICATE OF ORIGIN 
(Combined declaration and certificate) 

2. 	 Goods consigned to ( consignee's name. address, country) FORM A 

Issued in .................................................................................
 
fN-uIry) 

S" nes oirka 

3. Means of transport aid route (as far a. known) 4. F-or offical use 

5. Item 
num-

6. Marks and 
numbers of 

7. Number and kind of packages; description of goods 18. Origin 
criterioun 

9. Gross weight 
or other 

10. Number 
and datc of 

.her package% ( r.' n, tes quantity £nvoiike% 
overleaf) 

I. Ceetification 
It is hereby certified, on the basis of control carried out, that 
the dcclaration by the exporter is corrc.t. 

12. Declaration by the exporter 
The undersigned hereby declares that the above 
and statements ate correct; that all the gix)s were 

dvitils 

prod uc ed in ..............................................................................(-nuncr)) 

.nd thait they comply with the ,irigmircquireicii, spvi..icd I-or 
those goods in the generalized s%)tcli ,of prcfcr'iccs hir giiinil 
exported to 

........ ... ....................... .............................. 

................... . . .. . . .. . . . .. . . .. . . .. ............................. I.......... ..................... 
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5'.ovnl. I,, U.S Govrniiwet 1-1ill0-Ih.0..rii.Imidlit cCl0ovvrnta, Oste 
l oa~hlugIts.D.C 20402 

FORMITA.370P U.S.DEPARTMENTOF COMMERCE 
IREVl0I59) INTERNATIONALTRADEADMINISTRATION 

SPECIAL ACCESS/SPECIAL REGIME EXPORT DECLARATION 

product. may be entered Into the U.S. under these programs unless this form 
has been completed and presented upon exportand entry. 
No assembled textile 

PORTANDPORTNO I C~iTIFICAM 064 IMPORTERRECORDa 

SHIPPER'S DECLARATION (tobe completed byshipper priorto export ofcut part.) 

Fabric parts for the assembly of ­

in this exportation to were cut in the United Statesof fabric formed in the United States. Identify the 

parts. including the quantity of parts per product, ALL fabrics, including fiber content, fabric weave or knit (e.g. poplin, sheeting, 
printcloth). U.S. manufacturer(s). and U.S. firmly) cutting'the fabric. Also identify foreign findings. trimmings, & elastic strips of 
lessthan oneinch in width. (Such foreign findings, trimmings & elastic strips of themay not exceed 25 percent of the cost 

components of the assembled article.) Attachments to this form arcpermissible.
 

Retained inmy company's files are the invoicen were and my firm's cutting documents. Suchfor the fabrics from which the parts cut 
invoices comply with the Tentile Fiber Product Identification Act, 15 U.S.C. 70 el.seq. and the Federal Trade Commission 
regulations thereunder (16C.F.R. part 303) and will be retained for three years from the dale of exportation. I certify that all 
statements made and all information contained hcrcinarctrue and correct and I understand that civil and criminal penalties, 
including forefeitare and sale and prohibition fro.n fuure participation in this Program. may be imposed for making false or 
fraudulent statements herein, failing to provide requested information, or violating U.S. laws on exportation. 

SIGNATUREOF RESPONSIBLE MANAGER Ti7t COMPANY 

ADDRESS DATE
 

SIGNATURE OF RECEIVING CUSTOMS OFFICER TITLE DATE 

ASSEMBLER'S DECLARATION 

I.- of declare that the articles described below and covered 
loo.. ofoffr' mono of inJinsbo'I 

by this declaration were subject to assembly operations by this firm in from the parts described above. 

Prodt.t description: Quantity: - Unit of Measure: 

I declare that the information set forth in this declaralion iscorrect and trueto the best of my information, knowledge and belief. 

SIGNATURE TITLE DATE 

ADDRESS
 

IMPORTER'S DECLARATION (ta be completed andpresented by Importer forimpotation) 

,ofr certify that this shipment of 
Ino~pooo5I, .. o.ego/reipouiOlvaSeai (ionponmrn Ivu.awyr€(,vrrd Il 

inassembled isof parts cut 
tuon ofmaeonaool Iroduoi ioleveiq l oon.ylA r~,uy no) 

inthe United States from fabric formed in the United States to the Shippcr' Declaration in Forts 310-Pand exported pursuant
and inaccordance with the procedures of the programs. I certify that all statements made and all information contained herein 
are trueand correct I understand that civil and criminal penalties, including denial of entry or forfeiture and sale and prohibition 
from future Program. rmiy be intposed for making raise statements herein, failing I provideparticipation in the or fraudulent 

requcoted information, or violating U S. law%
s iiliiralion 

SIGNATURE TITLE 

ADDRESS DATE 

Fule rtpOclingbte fo th. coliOo f Wi.na icrea'.,i- rmaicd inair.ctito aver. Jtio tI minlt pet re n .. inioding ih img Fotrenica-nt ., -orch'n.
 
.ti...adii. -hrer ha di. nod,d and I.i ad nt oltlc.ioa Sand COMMENTS rtsadgv ItI, b.nden
--slot. and mantn i-iig the inoinll 

ealimalaon nr ,ipi. o. hi volltI on at i,,,ur. n n lcudint asa iona fr radvina Iis bordn. i ltaporis Clrarance Oflfiir.
p i. n .... i In.na.ioan l Tiad,
 
Admnam.atis, aon 4001. Dtp.vmoni .r Con-tr,.. tC 202)0 ant i. t ofa-l-1-o..tlrmuina, ad Affl.,, Ofic o Ma-n11mni
U S Dveatl. Ottol. a sId
 
Sadat.Paprvok Radctiva Frosei10623017Tg)WI?9ihg-. Il( 20503
,ij, 

PINK-Port of expoI 110ORIOINAL-Cultoms Central Office YELLOW-Exporlco USCOUMDCaO 
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DECLARATIONS REQUIRED UNDER SECTION 215, 
CUSTOMS AND TRADE ACT OF 1990 

EXPORTER'S DECLARATION 

(SECTION 215, CUSTOMS AND TRADE ACT OF 1990) 

.DISTRICT/PORT NO. , 9________ 

I, __DECLARE THAT THE ARTICLES DESCRIBED BELOW ARE THE 

GROWTH, PRODUCT OR MANUFACTURE OF PUERTO RICO; THAT THE MATERIALS FROM WHTCH 

THE ARTICLES WERE MADE, AS SET FORTH BELOW, WERE PROCESSED IN PUERTO RICO IN THE 

YANlNER DESCRIBED BELOW; THAT THE ARTICLES ARE BEING EXPORTED TO (CBI 

BENEFICIARY COUNTRY OR COUNTRIES) TO BE ADVANCED IN VALUE OR IMPROVED IN CONDI-

TION BY CBI PROCESSOR(S); THAT NO DRAWBACK HAS BEEN 

OR WILL BE CLAIMED ON SUCH ARTICLES; THAT IF THE ARTICLES ARE TO PASS THROUGH THE 

TERRITORY OF A NON- BENEFICIAlY COUNTRY (INCLUDING THE U.S.) PRIOR TO ARRIVAL IN A 

BENEFICIARY COUNTRY, THEY WILL BE SUBJECT TO THE OPERATIONS, IF ANY, DESCRIBED 

BELOW IN THE NON-BENEFICIARY COUNTRY; AND THAT ANY MATERIALS TO BE ADDED TO 

THE ARTICLES IN A BENEFICIARY COUNTRY WILL BE A PRODUCT OF A BENEFICIARY COUNTRY 

OF THE U.S. I DECLARE THAT THE INFORMATION SET FORTH IN THIS DECLARATION IS COR-

RECT AND TRUE TO THE BEST OF MY INFORMATION, KNOWLEDGE, AND BELIEF. 

MARKS OF DESCRIPTION DESCRIPTION OF NON-BENEFICIARY 

IDENTIFI- OF ARTICLE, MATERIALS COMPRISING COUNTRY, IF ANY 

ICATION, QUANTITY ARTICLE, PROCESSING THROUGH 

NUMBERS PERFORMED IN PUERTO WHICH ARTICLE 

RICO, AND COUNTRY OF IS TRANSSHIPPED, 

ORIGIN OF MATERIALS PROCESSING 
PERFORMED 
THERE 

DATE 
NAME
 

SIGNATURE 
TITLE 

COMPANY 
ADDRESS 

SIGNATURE OF RECEIVING CUSTOMS OFFICER 
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CBI PROCESSOR'S DECLARAi'."ON
 
(SECTION 215, CUSTOMS AND TRADE ACT OF 1990)
 

I, , DECLARE THAT THE ARTICLES DESCRIBED IN THE 

(ABOVE), (ATTACHED) EXPORTER'S DECLARATION, THE GROWTH, PRODUCT OR MANUFACTURE 
OF PUERTO RICO, WERE EXPORTED FROM THE PORT OF IN PUERTO RICO ON 

(DATE) AND WERE RECEIVED BY ME (US) IN .(CBI BEN-

EFICIARY COUNTRY) ON ,19__; THAT THE NON-BliNEFICIARY COUNTRY, IF 
ANY, THROUGH WHICH THE ARTICLES WERE TRANSSHIPPED PRIOR TO ARRIVAL IN THE BEN-
EFICIARY COUNTRY IS ; THAT THEY WERE ADVANCED IN VALUE 

OR IMPROVED IN CONDITION IN THE BENEFICIARY COUNTRY BY ME (US) BY THE MEANS 
DESCRIBED BELOW, RESULTING IN THE ARTICLES DESCRIBED BELOW (COVERED BY THE 

INVOICE OR ENTRY TO WHICH THIS DECLARATION RELATES); THAT THE MATERIALS DE-
SCRIBED BELOW, IF ANY, WHICH WERE ADDED TO THE ARTICLES IN THE BENEFICIARY COUN-

TRY, ARi-, A PRODUCT OF A BENEFICIARY COUNTRY OR THE U.S.; AND THAT THE ADVANCED OR 
IMPROVED ARTICLES ARE TO BE SHIPPED DIRECTLY FROM THE BENEFICIARY COUNTRY TO 

_ (U.S. PORT OF ENTRY). I DECLARE THAT THE INFORMATION SET 

FORTH IN THIS DECLARATION IS CORRECT AND TRUE TO THE BEST OF MY INFORMATION, 
KNOWLEDGE AND BELIEF. 

MARKS OF DESCRIPTION DESCRIPTION MATERIALS 

IDENTIFICATION OF ARTICLE OF PROCESSING ADDED 
NUMBERS AND QUAIJTITY IN BENEFICIARY DESCRIPTION, 

COUNTRY COUNTRY OF 
PRODUCTION, 
,AND COST OR 

VALUE OF 
MATERIALS 

DATE 

NAME 
SIGNATURE 
TITLE 
COMPANY 

ADDRESS 
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IMPORTER'S DECLARATION
 
(SECTION 215, CUSTOMS AND TRADE ACT OF 1990)
 

I, __(RESPONSIBLE MANAGER OR AGENT), OF 
(IMPORTER OF RECORD) DECLARE THAT THE 
(DESCRIPTION OF IMPORTED ARTICLES) ADVANCED IN 

VALUE OR IMPROVED IN CONDITION IN (CBI BENEICIARY COUN-
Thi ) FROM ARTICLES THE GROWTH, PRODUCT OR MANUFACTURE OF PUERTO RICO, COMPLY 
WITH ALL REQUIREMENTS FOR DUTY-FREE TREATMENT UNDER SECTION 215, CUSTOMS AND 
TRADE ACT OF 1990. I DECLARE THAT TO THE BEST OF DfY KNOWLEDGE AND BELIEF THE 
(ABOVE), (ATTACHED) EXPORTER'S DECLARATION AND THE CBI PROCESSOR'S DECLARATION, 
AND ANY OTHER INFORMATION SUBMITTED HEREWITH, OR OTHERWISE SUPPLIED OP. RE-
FERRED TO, IS TRUE AND CORRECT IN ElvERY RESPECT. 

DATE
 
TIME
 
SIGNATURE
 

TITLE
 

COMPANY
 
ADDRESS 
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DECLARATIONS REQUIRED UNDER HARMONIZED TARIFF SCHEDULE 
9802.00.8040 AND 9802.00.8060 

FOREIGN ASSEMBLER'S/PROCESSOFR'S DECLARATION 

I, , DECLARE THAT TO THE BEST OF MY KNOWLEDGE AND BELIEF THE 

WERE ASSEMBLED IN WHCLE OR IN PART FROM FABRICATED COMPONENTS 

LISTED AND DESCRIBED BELOW, WHICH ARE PRODUCTS OF THE U.S.: 

MARKS OF DESCRIPTION QUANTITY UNIT VALUE PORT AND NAME 
IDENTIFICATION, OF AT TIME DATE OF AND 

NUMBERS COMPONENTS AND PLACE EXPORT ADDRESS OF 

OF EXPORT FROM U.S. MANUFACTURER 
FROM U.S. 

DESCRIPTION OF THE OPERATIONS PERFORMED ABROAD ON THE EXPORTED COMPONENTS 

(IN SUFFICIENT DETIAL TO ENABLE CTTSTOMS OFFICERS TO DETERMINE WHETHER THE OP-

ERATIONS PERFORMED ARE WITHIN THE PURVIEW OF SUBHEADING 9802.00.80, HTSUS (19 

U.S.C. 1202))(ATTACH SUPPLEMENTAL SHEET IF MORE SPACE IS REQUIRED). 

DATE SIGNATURE 

ADDRESS CAPACITY 
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http:9802.00.80


ENDORSEMENT BY IMPORTER 

I DELCARE THAT TO THE BEST OF MY KNOWLEDGE AND BELIEF, THE ( ULOVE OR AT-
TACHED) DECLARATION, AND ANY OTHER INFORMATION SUBMITTED AEREWITHIN, OR OTH-
ERWISE SUPPLIED OR REFERRED TO, IS CORRECT IN EVERY RESPECT AND THERE HAS BEEN 
COMPLIANCE WITH ALL PERTINENT LEGAL NOTES TO THE HTSUS (19 U.S.C.1202). 

DATE SIGNATURE 

ADDRESS 
 CAPACITY 
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