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EXECUTIVE SUMMARY
 

This report provides a preliminary assessment and status/progress update of all APEC/PFE 
programs--individually and collectively--along with recommendations for achieving program 
improvements, greater collective impact, and increased private sector involvement and training. 
Baseline input and guideposts are provided for developing a Scope of Work for a major evaluation 
in 1993. 

APEC is the Asia Pacific Economic Cooperation, a grouping of 15 Pacific member states, including 
the United States, whose aim is to build the economic growth of the region and enhance the 
economic and institutional interdependence of the region. APEC/PFE (Partnership for 
Education)--focusing specifically on the ASEAN and South Pacific island nations--is the U.S. 
contribution to the Human Resources Development (HRD) working group of APEC, one of several 
APEC working groups addressing APEC's overall mission. 

The original program development/implementation goals were quite specific and have, with one 
exception, been met or are well on the way to being fulfilled as follows: 

GOALS 

0 	 Establishing 10 to 15 educational partnerships between U.S. and ASEAN/SP educational 
institutions. 

* 	 Reaching more than half of the 200,000 Asian/40,000 ASEAN students at U.S. institutions 
through a newsletter and other means to keep them current on the initiative's activities. 

* 	 Involving 20,000 Asian/4000 ASEAN students in the U.S. in on-campus activities sponsored 
by the initiative. 

0 	 Facilitating the participation of 5000 APEC/1000 ASEAN students in U.S. private sector 
internships and co-op education programs. 

* 	 Training of 2500 APEC/500 ASEAN private sector employees in their home country; 
500/100 of these employees in short courses in the U.S. 

APEC/PFE PROGRAM MECHANISM AND FY 1992 ACTIVITY LEVELS 

* 	 A total of 20 U.S./ASEAN university partnerships have been established through the 
National Science Foundation and Department of Education. 

ASEAN and South Pacific Island student outreach in the U.S. is being conducted via USIA 
by the 	National Foreign Student Advisory Association (NAFSA) through: 

a newsletter (ASPIRE) to be published 4 times/year with about 50,000 copy 
distribution; 
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three regional centers and 20 small incentive grant projects targeted for ASEAN/SP 

student populations at universities across the U.S.; and 

international recruiting (Peterson's Connexion). 

A co-op education (work/study) network run by Northeastern University and 7 other 
university co-op programs. 

USAID Mission private sector training programs through attributions. 

The only activity goal which has not yet been achieved, or is on a high enough path to being 
achieved, is in the facilitation of private sector internships for ASEAN/SP students in the U.S. At 
present, Northeastern's plan for 339 co-op placements is the only internship mechanism. It is now 
appropriate to reconsider the original goal statement and/or additional or alternative ways to 
address it. 

1992 TRANSITION FROM RAPID DEPLOYMENT TO ESTABLISHED PROGRAMS 

The first phase of rapid deployment and program implementation (late FY '91 plus FY '92) for 
APEC/PFE has been completed and the individual projects can begin to be evaluated at the level 
of performance versus plan. At this stage (one operational year into a 5 year program) some 
observations can be made about the appropriateness of project missions and plans and their 
benefits and costs. 

However, a thorough mid-term evaluation two years into project operations will be necessary to 
sufficiently assess: (1) appropriateness, (2) benefits and costs, (3) the comparison of program 
strategies to other alternatives, and (4) how they as "parts" fit into the larger "whole", i.e. the 
aggregate, collective, cumulative "system" and the overall impacts that may be desired or possible. 

Several major themes and hypotheses come out of this preliminary evaluation--some at the level 
of individual project assessment (the parts) and some relating the parts together into a larger 
framework (the whole). These elements are elaborated throughout the report. 

Briefly 	stated, the themes and findings are: 

Progress is significant and ongoing--albeit somewhat uneven in the case of university 
partnerships and the co-op education programs among the various ASEAN/SP countries. 
The individual programs are, for the most part, proceeding positively and according to plan, 
or in the direction of plan, if a little more slowly. Quantifiable benchmarks of progress are 
being documented and achieved, as are some of the morC qualitative measures. 

* 	 A two-track approach to the future is appropriate: 

1. 	 Expand and build on the "assets" that are being created. 

2. 	 Undertake some new initiatives at both the program and overall strategic 
levels. 
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"Program assets" are developing in the field which create promise for the future. It takes 
substantial time and effort to develop real partnerships and relationships based on shared 
objectives, to build the infrastructure and understanding necessary for long-term 
involvement, and to construct bridges between institutions, cultures, and locations. Forward 
progress may seem to be slow at first, while a platform and foundation are being built for 
the long-term. 

It is too early in many situations to measure real benefits and impact, although the 
possibilities and potentials for individual project/program "success" appear significant in 
some aspects of each major program component. 

At present, the parts (individual projects) of APEC/PFE are separate and relatively 
unrelated to one another--with very little integration, synergy, or multipler effect across 
programs. However, there is a healthy pluralism and distribution of initiative which could 
evolve into a "bottom-up" approach to synergy. 

* 	 There is a need/opportunity to develop a "strategic framework and agenda" which will help 
integrate, focus, and leverage both the "program assets" in the field and the remaining
"program capital" toward more sharply defined ends or goals. This strategic agenda is 
particularly important to attracting the sustainable private sector participation which is 
essential for long-term success. 

UNIVERSITY PARTNERSHIPS FOR EDUCATION - UNIVERSITY PFE'S 

University partnership information is based on in-depth telephone interviewing and completed 
survey 	forms for the 13 PFE's currently in operation. Assessments and summaries reflect self
evaluation in a telephone dialogue rather than on-site objective verification. Estimates therefore 
should be considered somewhat "soft" until a formal comprehensive mid-term evaluation is 
conducted. 

Most partnerships appear viable and are progressing toward the accomplishment of their 
objectives. The majority are proceeding according to plan--a few better than planned. 
Some have experienced delays or a slower start-up curve--one or two have encountered 
frustrating gaps in communication and collaboration. 

* 	 Most U.S. participants express enthusiasm and confidence about the institutional 
relationships being built, the present and expected accomplishments, the potentials being 
created, and the prospects for the future--although the specific forms of continuation and 
financing methods are not yet fully clear in the majority of cases. 

Cost sharing appears to have exceeded plan in the majority of partnerships by 10-20% and 
equalled plan in the others. 

The majority of partnerships expect to become financially sustainable in some form, 
although level of effort may diminish in some cases--significantly in a few. Some are 
working on specific funding .iiiiegies. A smaller number (2 or 3) have already achieved 
sustainability or have clear plans in place. The remaining PFE's (4 or 5) expect to find ways 
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to continue collaborating but are likely to be less formal and experience a leveling or loss 
of momentum while trying to match their enthusiasm and interests with ongoing sources of 
support. Some express concern about sources of interim support until longer-term financing 
is sufficiently developed. 

A.I.D. funds (APEC/PFE "capital") are creating significant "program assets" in the ASEAN 
region which should be recognized, nurtured through their formative stages, and capitalized 
upon in the future. 

* 	 The private sector marketplace and the focus/vision/commitment of the individual 
partnerships will ultimately determine the long-term sustainability of the university PFE's. 

* 	 Options for continued university PFE development include merit-based add-on grants, 
expanding the number of PFE's, periodic workshops (affinity or country groupings) for the 
partners, more focus on sustainability in the grant-making process, and semi-annual 
monitoring and exploration of a PFE "federation" or network which can enable the PFE's 
to become more than the "sum of the parts." 

FOREIGN STUDENT OUTREACH - ASPIRE-NAFSA 

Overall, NAFSA staff have administered the ASPIRE grant with demonstrable commitment, 
conviction, economy, responsibility, diligence, and hard work. Somewhat of a shotgun strategy has 
been adopted from the beginning with dozens of different activities, points of communication, and 
modes of participation. It is analogous to a "fill-in-the-dot" puzzle where, for awhile, there are lots 
of disbursed and seemingly unrelated points and markings, and the overall picture is difficult to see 
in the early stages. 

* 	 This strategy almost by definition, requires time, patience, persistence, "critical mass," 
synergies, and cumulative impact before the real picture emerges. 

* 	 It would be useful to review, and redefine the purpose, goals, and desired outcomes of the 
outreach component and where it fits into a larger strategic agenda of APEC/HRD 
economic and institutional development and "training the trans-Pacific leaders of the future." 

ASPIRE NEWSLEITER 

The newsletter is emerging from its early development phase with three issues published and 
distributed in locations of ASEAN student populations (50,000 copies per issue). There is a 
demonstrable learning curve, issue-by-issue improvement, and lots of lessons being learned in the 
process. However, there is a long way to go to become a serious market responsive and self
financing periodical which serves the development interests of APEC/PFE. 

RECOMMENDATIONS 

* 	 Incorporate a long-term commitment to developing and implementing a management, 
editorial, and marketing strategy appropriate to the APEC market and constituencies. 
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Provide the newsletter staff with exposure/access to the professional expertise, 
guidance, and techniques necessary for market-supported success. This is a highly 
specialized field of experience and expertise. 

Develop long-term continuity in the "ownership", sponsorship, governance, and 
leadership of the newsletter. 

POTENTIAL FOR SUSTAINABILITY 

Possibilities for sustainability revolve around a well-defined target audience that could be of interest 
to certain companies and other potential sponsoring organizations. This will depend, over the next 
year, on developing the prerequisites necessary for attracting advertising revenues. 

In the body of this report, over a dozen specific recommendations are suggested for creating the 
foundations of a well-targeted, self-sustaining newsletter that addresses the needs of its readership, 
the providers of information, various APEC/PFE stakeholders, component programs, and paying 
advertisers. 

INCENTIVE GRANTS 

For the most part, these events--while varying in content, purpose, participation, and level of 
outcome--have been well-planned, creative, economic, cost-leveraging, and diligently undertaken. 

The major issue is their lack of critical-mass, one-time impact, and the short half-life of their 
residual effects--which depend almost entirely on whether one or more individuals are spurred to 
a new level of ongoing initiative without ongoing outside or institutional support. 

RECOMMENDATIONS 

The biggest challenge is considering how to capitalize on these multiple "points of light" before they 
fade out by one or more of the following methods, as appropriate for each situation: 

* 	 encouraging and supporting the capture and replication /repackaging/republishing 
of useful information; 

0 	 creating or supporting an information clearinghouse function; 

0 	 plugging these "points of light" into a network by supporting the development of the 
ongoing national ASEAN/SP student network; 

0 	 utilizing the newsletter as a purveyor of ASEAN/SP clearinghouse information 
products; and 

0 providing small ($2-5K) follow-on grants for projects of exceptional merit aimed at 
creating a resource of continuing value to the ASEAN/SP student community 
nationwide. 
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REGIONAL CENTERS (RCs) 

The RCs appear to have generated active interest and support from a core of ASEAN/SP students 
and program coordinators have done an admirable job of providing services/activities/events to 
satisfy student requests and fulfill grant obligations. At this stage, the RCs are experimenting with 
an ad hoc mix of activities and services for ASEAN students within a relatively nearby radius. 
Major future expectations and challenges include: 

* 	 the need to develop a proactive strategy, communications, and operations plan for serving 
a very large "market area" (2,500 to 5,000 students each) with many student constituents 
spread over a wide geographical area; and 

the requirement to become a self-sustaining, ongoing enterprise which means addressing 
these service needs and target groups in a way that coincides with the economic and social 
interests of potential corporate, public, or individual sponsors--and the students themselves. 

POTENTIAL FOR SUSTAINABILITY 

Although all three RCs view continuation and expansion as long-term goals, it is still early for 
major long-term efforts to be in place. They have all established linkages with the private sector 
and are focusing future plans around expansion in this area. Telipon-Link (teleconferencing) has 
generated keen interest from both students and the private sector. For the private sector, it has 
the potential to reach a larger audience at less cost. 

RECOMMENDATIONS 

Utilize the APEC workshops and other forums to engage RC managers, NAFSA, 
College Placement Council, and others in confronting these challenges and issues. 

* 	 Consider the possibility of relating all the outreach programs into one overall 
communications and information network in which each project plays a 
complementary and reinforcing role--e.g., capitalize on possible synergies and 
economies between the RC newsletter and the ASPIRE newsletter. 

Continue to expand teleconferencing activities and increase private sector 
involvement; the movement should be toward private sector investment in RC 
programming. Investigate video-conferencing as an additional option for appropriate 
circumstances. 

Provide "business planning" and "marketing campaign planning" assistance to the RCs 

as a group--perhaps in the context of workshops just for the outreach programs. 

NORTHEASTERN UNIVERSITY (NEU) CO-OP NETWORK 

At this stage of development--one year into the program--we can say that the NEU Co-op Program 
is moving positively, in the right direction, and a little more slowly than planned. 
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Actual placements are happening more slowly because of: 

a 6-12 month lag/lead time in the budgeting cycle and the commitment process of U.S. 
companies; 

the hiatus in U.S. foreign assistance in Thailand; 

three out of five companies not initially willing to pay necessary long distance travel costs 
associated with placements; and 

the substantial distance, time, and cultural aspects of relationship-building and institutional 
pioneering which are different for each country. 

The NEU co-op program is being conducted with professionalism, pride, and judgment borne of 
experience and success in the U.S. and other international environments. In addition, the building 
blocks necessary for potential long-term success appear to be developing. 

With only one year in the field it is premature to evaluate the NEU Co-op Program in terms of 
long-term benefits or impact compared to alternate strategies. First, because the benefits of 
ASEAN co-op cannot yet be well enough documented in relation to the costs. Secondly, because 
a long-term strategic framework is needed (APEC/ASEAN purposes, goals, priorities) within which 
to evaluate the appropriateness of the co-op mission or the comparative benefit/cost outcomes 
versus other private sector training/employment strategies. 

POTENTIAL FOR SUSTAINABILITY 

It is too early to project the future sustainability scenario for the NEU Co-op--one year into a 
proposed three year grant. Program leaders are hopeful but cautious about the terms and timing 
of private sector support. However, many of the foundation stones for a sustainable program are 
being developed and could be set in place over the next two years. These are listed in the main 
body of the report. 

However, there are several other factors whose effect on sustainability is much less clear and which 
warrant closer examination over the next year as well as in a future program evaluation (also 
outlined in the main body of this report). NEU, to its credit, understands that ASEAN coop needs, 
in the long-run, must be met by indigenous coop-ed programs--and therefore NEU is beginning to 
consider ways to address this need. 

Bottom-line: 	 The home placement market, and the NEU network's ability to serve the market, will 
determine whether, and on what terms, sustainability will be achieved. 

RECOMMENDATIONS 

Most co-op recommendations are included under the Private Sector Training section of this report, 
however, three recommendations are listed here which, along with the issues raised above, should 
be factored into the mid-term evaluation and program development: 
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* 	 Given the magnitude, complexity, degree of pioneering and relationship building 
involved, a minimum of three years seems like an appropriate "greenhouse" phase 
rather than any less. 

NEU needs some more time to evaluate the effectiveness of the other co-op network 
universities and the rationale for expanding or pruning the network--or going beyond 
the formally designated network schools for sourcing students. NEU is conscious of 
the issues underlying these choices: 

sourcing and placements from the 7 affiliates are uneven, and in some cases 
there is marginal to little activity; and 

some are slow to get on stream with a full contribution. 

NEU should consider establishing reasonable goals for affiliates and after another 

6 months either discontinue non-performing affiliates, or expand to other schools. 

PRIVATE SECTOR TRAINING 

Two levels of recommendations are presented throughout this section: 

1. 	 ideas for improving and building upon training-related initiatives of existing APEC 
programs and projects; and 

2. 	 the need, rationale, and ideas for new private sector training options, strategies, and 
programs--some quite different from the present approach. 

The present program status can be characterized as follows: 

The development of educational institutional linkages, partnerships, and relationships (the 
precursors of a network) has been the driving focus and goal structure over the first year 
and a half. The majority of these first stage goals have been met or are in the process of 
being addressed. 

• 	 A wide range of training-related activities (broadly defined), which for the most part are 
separate and unrelated to one another. 

There is little evidence (at this stage) in the way of unifying, integrative, coordinating 
themes, focus, and goals--that could make the APEC "whole" greater than the sum ofo the 
parts. Beyond developing counterpart linkages and relationships, there is a lack of critical 
mass, multiplier effect, strategic leverage, or cumulative impact directed toward achieving 
some major and measurable difference in a larger and clearly defined cause. 

No funds are yet programmed for so-called "non-traditional" private sector training 
organizations. This is a somewhat arbitrary distinction which refers more to the "delivery 
vehicle" or "channel" than the purpose or beneficiary of the training. 
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Based on the above, there is a need to develop a larger strategic framework of training purposes, 
goals, and priorities which could focus both traditional or non-traditional efforts (e.g., selected 
industry, market, economic, or HRD sectors; particular levels of intervention or institution/capacity 
building). 

Another perspective involves the language around "private sector training and involvement." In 
some 	respects, the idea of educational linkages has served as both an end and a means for this 
stage of APEC and perhaps blurred the distinction between goals and methods for achieving them. 
The fact is that training generally, and private sector more specifically, refer to the means for 

achieving intentionally defined ends. 

None of the above is to say that the present mixed bag of activities--which are decentralized and 
distributed among many reputable, well-motivated, committed institutions--is without significant 
potential merit. This is a "bottom-up" portfolio approach which decentralizes and hedges both risk 
and reward among many ventures. Some of the larger possible rewards--that could come at the 
level of synergy among projects, and collective/strategic/cumulative impact--may be sacrificed or 
"traded-off." 

The opportunity now is to iranslate the larger long-term purposes of APEC into a 
strategic/mission/priority framework which can focus and leverage private sector training 
capabilities and limited resources toward more clearly selected/defined objectives. 

PERSPECTIVES ON PRIVATE SECTOR INVOLVEMENT 

Private sector involvement can be stimulated by: 

0 	 Clearly defined purposes and goals which are aligned with corporate needs and capabilities. 

0 	 Real benefits and values which contribute to their competitive, market, and 
economic/financial advantage. 

* 	 Programs that contribute to their long-term strategic mission and build the human, technical, 
and managerial capabilities that will drive their success. 

* 	 Predictable, stable, long-term "rules of the game" ground rules for participation/ 
competition/involvement, within which they can plan and commit resources. 

0 	 Incentives like development or seed capital in the short-term which give them time and 
latitude to develop sustainable profit-making activities in the long-term. 

0 	 Appea Isto social responsibility and corporate citizenship that will contribute to creating and 
sustaining a favorable business environment in the ASEAN/SP region. 
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SPECIFIC RECOMMENDATIONS AND OPTIONS 

Basic Decisions and Action Steps 

Incorporate private sector training perspectives into the third year evaluation, focussing on a two
track approach: 

* 	 maximizing the potential of training-related programs already underway, thereby capitalizing 
on the investment already made--while at the same time; 

* 	 initiating a new, complementary private sector training agenda and strategy (part of which 
might leverage the experience/capabilities of present program participants). 

Most importantly, and as soon as possible, set in motion a process to develop an overarching 
strategic training agenda that is: (1) directly related to, and supportive of, the larger vision, 
purposes, goals and priorities of APEC at this stage of evaluation, (2) enables the HRD component 
to contribute to the desired development and institutionalization thrusts of APEC, and (3) is 
attuned to the competitive and economic needs of the private sector (indeed is focused even more 
sharply to selected segments, sectors, priorities within the private sector). 

This means defining a powerful vision, appropriate purposes, goals and priorities that will more 
sharply focus private sector involvement and training strategies. 

Strategic Considerations and Issues 

A range of factors should be addressed, including the following: 

0 	 A vision/mission/purpose that relates private sector training/involvement to APEC's 
strategic vision, development priorities, and institutionalization objectives. 

0 	 A unifying focus and theme so that limited resources can be targeted. 

* 	 A needs assessment that defines goals and desired outcomes in terms of changes in skills, 
behaviors, systems, and processes that advance the real competitive market and financial 
self-interest of private companies/organizations. 

0 	 Opportunities for APEC HRD to provide/implement private sector training for other APEC 
working groups--on a targeted and collaborative basis. 

0 	 The level of funding and duration of time commitment A.I.D. is prepared to apply to a 
private sector training strategy. 

* 	 Cost-effectiveness of training in ASEAN/SP countries compared to the cost of transport 
back and forth to the U.S. ($2000-$3000 per person). 
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* 	 The appropriate balance between developing long-term sustainable benefits versus 
demonstrating near term impact and accomplishment. 

* 	 The type of strategy to achieve the greatest long-term impact and the appropriate point of 
leadership and accountability for direction/action/results. 

6 	 The degree to which U.S. partners and experts are co-learners with ASEAN/SP. 

0 	 An acceptable balance of innovation and risk for the possibilities of greater reward. 

* 	 The values and efficiencies of building on the considerable existing relationships and PFE 
infrastructure. 

0 	 The political and economic importance of demonstrable results in the near term--and 
consequently the relative priority of speedy private sector initiatives. 

* 	 An expanded and longer term view of cost-effectiveness. 

Increasing Private Sector Involvement in Present Programs 

Make decisions about where "non-traditional" training organizations per Beck report fit into 
a larger "strategic agenda." Recommendation: that their role be determined only after 
resolution of the larger issues raised in this report-- and that "non-traditional" be viewed as 
a means of delivery rather than a goal in itself. 

Develop and articulate in more current, clear, and tangible terms the U.S. government's 
commitment to APEC and vision for its future--and how this is related to specific, real, and 
long-term vested interests of the private sector. 

* 	 Develop mechanisms and forums that will engage private sector leadership in the 
APEC/HRD process at the policy/strategy/program levels, Business Advisory Councils, or 
Visiting Committees. 

* 	 Implement an appropriate electronic networking and conferencing system to enhance on
going private sector collaboration with other public and trans-Pacific counterparts--as well 
as more integration and synergy among component programs of APEC PFE. 

0 	 Capitalize on the perspective and knowledge of the U.S. Embassy, USIS, and USAID 
mission private sector officers and other public and private sector collaborators in each 
country. Clarify how the APEC strategi training/private sector agenda relates to their 
programs resources, and possibilities for participation. 

Private 	Sector Training and the DoEd/NSF Partnerships 

After a strategic agenda is formalized, consider smaller highly focused add-on challenge grants for 
the express purpose of furthering and ensuring long-term private sector relevance, participation, 
and sustainability. (e.g., $20-50K requiring cost sharing and matching at 1:1 or 2:1). 
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PrivateSector Trainingand the Northeastern Co-op Network 

Consider: 

0 	 Undertaking a more systematic exploration, documentation, and analysis of the benefits/cost 
equation for business participants over the short- and longer-term; 

0 	 Involving companies, in, rethinking/reinventing the co-op model to fit the unique differences 
and requirements of the ASEAN/SP environment (and differences among ASEAN/SP 
countries)--NEU might consider convening a working group of co-op companies to provide 
input about how ASEAN/SP needs, cultural, and educational realities require modifications 
or adaptations to the mainstream international co-op model used by NEU. 

* 	 Exploring the idea of developing a co-op network and system based within the indigenous 
ASEAN/SP universities and private sector communities, i.e., a train-the-trainer and capacity 
building strategy. 

* 	 developing a co-op alumni advisory group of ASEAN/SP co-op graduates. 

* 	 clarifying the purpose/objectives/priorities regarding U.S. private sector beneficiaries. 
Address the questions: (1) What is the strategic agenda for co-op education in ASEAN?, 
and (2) Whose interests should be served and what kinds of participation are desired within 
both the U.S. and ASEAN/SP private sectors? 

New Private Sector Training Initiatives 

Other ideas which are elaborated in a private sector section of this report need further 
development prior to and during the mid-term evaluation. 

0 Trans-PacificLeadership--TheAPEC Fellows Program 

0 A version of the above sponsored by private sector companies 

0 A permanent APEC Summer Institute 

0 An APEC 2000 Projector 21st Century Project 

0 An APECPrivateSectorDevelopment Center 

* An APEC/USA HRD Leadership Exchange Program or Management Exchange Program 

0 An Entrepreneurto EntrepreneurProject (E2P) 

* 	 An APEC Programfor TrainingRelated Innovation and R&D 

* 	 An HRD/PrivateSector TrainingCouncil (Advocacy Group) 
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* An HRD/Training/ODCenterto be included in the APEC Summer Institute 

Envision all of the APEC partnerships and linkages in their totality as one large multi-node 
network with the potential to synthesize and distribute strategic information and skills within 
the entire APEC "marketplace" 

RECOMMENDATIONS TO DEVELOP A SCOPE OF WORK 

The approach, framework, key issues, and points of emphasis are detailed in Section VI of this 
report. This January 1993 "Preliminary Evaluation" identifies. highlights, and puts into perspective 
many issues (major and minor) which warrant closer assessment in a formal evaluation, Rather 
than repeat all of these points in this section. it will be assumed that this entire report will serve 
as input for developing the future Scope of Work, 
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A MASTER TABLE OF ACCOMPLISHMENTS
 

PARTNERSMP SUMMARY - ACCOMPLISIMEN.TS. 

PARTNERSHIP ACCOMPLISHMENTS 

.2 

0 E 

Carnegie Mellon University 
National University of Singapore 

advice & consultation 
establishing 

on 

New Jersey Institute of Technology 4 1 1 1 1 
University of Indonesia at Jakarta 

Rutgers University
Industrial Research Institute of Malaysia 

University of Pittsburgh
University of Malaysia 
National University of Singapore 

3 1 4 1 counseling 

Washington State University 1 
University Teknolgi Malaysia 2/9ome 3 administrative visits 
Bentley College 
Ataneo de Manila University 

4 1 1 or 2 student visits per 
year expected 

Fletcher Law School 
National University of Malaysia 2 upcoming visits 

Memphis State University
Southern Illinois University 9 2 2 . 3 administrative visits 
University of Utara Malaysia 

Texas A&M University
University of Texas at Austin 
University of Indonesia 

2 1 administrative visit 

University of California at Los Angeles 

National Universiiy of Singapore 
University of Michigan57 
ASEAN Chambers of Commerce' 

8 

8seminar 
1 1 

3 

possible self-financing; 

in LA next year 

University of Michigan 
ASEAN Chambers of Commerce2 4 8 10-15 

University of Southern California 
MBA/Bandung Institute-Jakarta 
Institute for Mgt. Educ. & Dev't. - Jakarta 

8 4 1 administrative visit 
:o traveling internships 

University of Southern California 
MBA/Bandung Institute-Jakarta 
Institute for Mgt. Educ. & Dev't. - Jakarta 

7 1 ",ore. 

[TOTALS: 69 f 20 14-19 _22_2+ 

http:ACCOMPLISIMEN.TS


B. MULTIPLIER OF U.S. GOVERNMENT FUNDS THROUGH COST SHARING 

MULTIPLIER OF U.S. GOVERNMENT FUNDS THROUGH COST SHARING 

PROGRAM AREA 

PARTNERSHIPS 
National Science Foundation 
Department of Education 

OUTREACH 

CO-OP WORK/STUDY 
NEU Network 

TOTALS 

"Soft estimate. 

U.S. GOV'T 

$$$1991/1992 
(12 months) 

$500K 
$800K 

$300K(Approx.) 

$300K 

$1.9M 

COSTSHARING TOTALS 

$400K $900K 
$950K $1.8M 

$120K" $420K 

$170K $470K 

$1.8M $3.6M 
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I. INTRODUCTION
 

A. 	 CONTEXT 

This draft report constitutes the preliminary evaluation requested by the Agency for International 
Development (A.I.D.) Bureau for Asia/Technical Resources Division Statement of Work, July, 
1992. Creative Associates International, Inc. (CAII) has been asked to provide: 

* 	 A report which will assist A.I.D. in reviewing and evaluating the progress to date as well as 
recommend/develop future activities under the (APEC) Partnership for Education Project. 

A report that will "serve as the baseline study for future detailed evaluations and activities." 

As requested, this assessment will include: 

Status/progress updates on all program components, in quantifiable and descriptive terms. 

Preliminary evaluation on how APEC activities do or do not reinforce each other and 
partnership goals, including the potential towards sustainability and the breadth and depth 
of outreach to ASEAN/SP students in the U.S. 

* 	 Recommendations to: 

1. 	 improve and/or coordinate any of the APEC activities to ensure optimal 
effectiveness; 

2. 	 help develop a scope of work for a future detailed evaluation; and 
3. 	 get more involvement from the private sector. 

The APEC/PFE program is a set of human resource development/education/training related 
programs authorized in February of 1991 in response to the APEC initiative undertaken by 
Secretary of State James Baker in mid-1990. Framed within an overall purpose of enhancing the 
economic growth of the ASEAN/SP region by building lasting institutional linkages and 
relationships, the specific programs and p-9iects vary greatly in objective, size, duration, focus, and 
approach. Except for several recently aniiounced university partnership grants, most elements of 
APEC/PFE are 6 to 12 months into implementation as the third fiscal year of APEC/PFE gets 
underway. 

The project assessment is being conducted at a timely point at which to take stock of progress, 
lessons being learned, and prospects and challenges for the future--particularly those of 
sustainability and increasing private sector involvement. Newly created "program assets" in the field 
plus the "program capital funds" not yet allocated make it an opportune time to confront the larger 
strategic issues of direction, priority, focus, and resource allocation. 
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The intent and desired outcome of this assessment is to contribute useful perspectives, 

recommendations, ideas, and questions at several levels: 

1. 	 understanding, supporting and improving performance versus plan; 

2. 	 revising (or further developing), considering, or focusing the plan and/or mission of 
the respective program components; 

3. 	 developing a framework for looking at impact, benefits and costs, sustainability, and 
private sector involvement (at both the individual project level and the 
collective/cumulative, synergistic/aggregate level); and 

4. 	 opening up larger issues of overall strategic focus, leveraging of resources, and 
institutionalization. 

The methodology employed in conducting this assessment involved: 

1. 	 gathering and analyzing all relevant program information and documents; 

2. 	 developing purposeful frameworks and questions for gathering hard and quantifiable 
data--and for highlighting relevant qualitative factors; 

3. 	 conducting informal survey research within each program and project (see program 
survey profiles included at the end of this section); and 

4. 	 engaging in a process of questioning, dialogue, and guided self-assessment with all 
key program leaders about their experience, reflections, and judgements at this stage. 

B. 	 BACKGROUND 

A brief review of APEC/PFE background follows as abstracted from program documents. 

NARRATIVE: 

The Asia-Pacific Economic Cooperation (APEC) is a regional mechanism to deal 
with the effects of growing interdependence and the opportunities for regional 
economic growths. APEC is a formal grouping of 15 members to strengthen and 
enhance economic ties in the Asia-Pacific region. They include Australia, Brunei, 
Canada, Indonesia, Japan, Malaysia, New Zealand, the Philippines, Republic of 
Korea, Singapore, Thailand, Hong Kong, the People's Republic of China, Chinese 
Taipei, and the United States. 

APEC provides a forum for multilateral dialogue on matters of interest affecting the 
Pacific Basin. The countries meet together in an effort to improve multilateral 
cooperation and address common regional problems. Priority areas have been 
identified and working groups established to develop approaches and activities in 
these areas.
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In July 1990, Secretary of State Baker announced that the U.S. Government would 
support a program in the area of human resources development--the APEC 
Partnership for Education Initiative. In January 1991, A.I.D. authorized the APEC 
Partnership for Education to implement the Secretary's initiative. 

The APEC Partnership for Education Project has three components: 

1. education or university partnerships; 

2. outreach and co-op education to ASEAN/SP foreign students in the U.S.; and 

3. private sector training. 

Activities have been started under the first two components through interagency 
agreements with the National Science Foundation (NFS), the Department of 
Education (DoEd) and the U.S. Information Agency (USIA). Thirteen institutional 
partnerships have been established through the NSF and DoEd programs. USIA has 
signed a grant with NAFSA (National Association of Foreign Student Advisors) to 
develop an outreach program in the United States. In addition, a cooperative 
agreement has been signed with Northeastern University to support cooperative 
education activities. Constant efforts are also underway to identify current A.I.D. 
activities which can be attributed to APEC Partnership goals. 

While economic growth has surged generally in the Asian Pacific region, it has grown 
faster in the newly industrialized countries than in the countries of the Association 
of Southeast Asian Nations (ASEAN): Thailand, the Philippines, Indonesia, Brunei, 
Malaysia and Singapore. The lack of a skilled workforce, especially in the areas of 
science, engineering, business and management, has been identified as a significant 
constraint for the ASEAN countries. 

In the area of human resources development, A.I.D.'s APEC Partnership for 
Education (APEC/PFE) project was authorized in January 1991 to focus on the six 
ASEAN nations as well as 10 South Pacific nations: Cook Island, Fiji, Kiribati, Niue, 
Papua, New Guinea, Solomon Island, Tonga, Tuvalu, Vanuatu and Western Samoa. 
The project will enhance educational links across the Pacific and contribute to the 
training of the trans-Pacific leaders of the next century. 

A.I.D. has authorized $6 million for the five-year APEC/PFE project and will 
identify $4 million of funds for other projects related to APEC/PFE goals, for a total 
of $10 million. The first $2 million was allocated for FY '91. 

C. HIERARCHY OF APEC PURPOSES AND GOALS 

The quoted language from various APEC/PFE documents is arranged from the highest and most 
general level of purposes and goals--in descending order--to the most specifically defined objectives: 
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General Purposes 	 Contribute to long-term, sustainable economic growth, 

and Goals: 	 prosperity, and development. 

* 	 Expand process of cooperation...strengthen economic ties. 

* 	 Establish long-lasting relationships and new ties between 
public and private sector (organizations and institutions). 

* 	 Link U.S. institutions to counterparts in the APEC region. 

* 	 Identify new ways of exchaging information and 
transferring experience among APEC countries in fields 
such as business administration, industrial training, technical 
innovation, project management, and development planning. 

* 	 Training of trans-Pacific leaders of the 21st century. 

* 	 Conduct outreach for students and the private sector. 

* 	 Expand private sector training programs in the U.S. and in 
ASEAN countries by: 

--	 identifying training needs; 
--	 facilitating appropriate employment through

government sponsored private-sector training;
increasing skills supporting training and 
employment opportumties; 
implementing multiple programs, models for 
replication, and using the multiplier of private 
sector support;

sproviding exposure to U.S. ideas, values, 
institutions; and 
facilitating company internships for potential 
employees. 

* 	 Establish 10 to 15 educational partnerships between U.S. 
and Asian educational institutions. 

Reach more than half of the 200,000 Asian/40,000
ASEAN/SP students at U.S. institutions through a 
newsletter and other means to keep them current on the 
initiative's activities. 

Involve 20,000 Asian/4000 ASEAN/SP students in the U 7Z. 
in on-campus activities sponsored by the initiative. 

Facilitate the participation of 5000 APEC/1000 ASEAN/SP
students in U.S. private sector internships and coop
education programs. 

More Specific and * Training of 2500 APEC/500 ASEAN/SP private sector 
Objective Purposes and employees in their home country; 500/100 of these 
Goals: employees in short courses in the U.S. 
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D. SUMMARY OF CUMULATIVE ACCOMPLISHMENTS 

The start-up year for APEC/PFE was 1991. The following summaries include information for both 
1991 and 1992. 
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FIGURE 1 

APECPM PROGRAM ALLOCATiONS AN iMPLEMENTATION FY'1991 and 1992 

ACTUAL FY91 
PROGRAM 1991-92 IMPLEMENTATION & FY92 

CUMULATIVE 
TOTALS
 

I. EDUCATIONAL PARTNERSHIPS 

National Science Foundation/ 10 university/partnership programs with counterparts in ASEAN/SP 
Science & Engineering $1,031,000 

Department of Education/ International Business * 10 university/partnerships with counterparts in ASEAN/SP 
Education * Accomplishments to date include: 

- 69 faculty visitations, 20 students participating in degree programs and 
research, 22 workshop/seminars, 2+ curriculum development projects, 14-19 $1,000,000 
publications/written Froducts, and additional administrative visits/advice/ 
consultation, and traveling internships 

.................................................................................................................... 
 . .............................. 
.... .. .. .....................
 

Ii. OUTREACH * 	 Published 3 ASPIRE newsletters for APEC students in U.S. and distributed 
50,000 copies to key ASEAN/SP student populations and other outletsASEAN/SP Student Outreach Program - ASPIRE * Designed the ASPIRE program to include 4 components: 
1. 4X year ASPIRE Newsletter with about 50,000/copy distribution 

National Association of Foreign Student Advisors 2. Incentive grants of $2,500 for 20 activities providing ASEAN/SP
(NAFSA) students with information and support 

3. 	 3 Regional Centers in the U.S. to provide ongoing support to $720,70 
ASEAN/SP students 

4. 	 International recruiting network for ASEAN/SP students as a subset 
of Peterson'sConnexion, a private/for-profit recruiting database 
serving companies and students around the world 

CO-OP EDUCATION AND PRIVATE SECTOR TRAINING 

Northeastern University and seven other universities formed network which
Northeastern University placed 52 ASEAN students in work-study internships with private sector $600,000 

companies (U.S. companies operating in ASEAN countries) 

$3,351,708 



FIGURE 2 

EDUCATIONA PARTNERSHIPS ESABLIED 
FY 1991 & FY1992 

INSTITUTIONAL LINKAGE 

U.S. 	 ASEAN/SP 
National Science Foundation 

Engineering Research Centers and Industry/University Cooperative Research Centers6 
Carnegie Mellon University : National University of Singapore 
Data Storage Systems Center FY91 

I. 
New Jersey Institute of Technology i University of Indonesia at Jakarta 
Hazardous Substance Mgt. Research Center FY91 i 

Rutgers University Industrial Research Institute of Malaysia 
Center for Ceramic Research FY91 I 
University of Pittsburgh I University of Malaysia and 

National University of Singapore 
FY91 

Washington State University University of Teknolgi Malaysia 
Center for Design of Analog-Digital 
Integrated Circuits FY91 

North Carolina State University a Institute Pertanian Bogor (Bogor Agricultural 
FY92 i University)

4 
Texas A&M University Institute Teknologi Bandung 
and 
University of Texas at Austin FY92 

State University of New York at Buffalo FY92 	 i University of Indonesia at Jakarta 
I 

Texas A&M University 	 Institute of Technology in Papau, New Guineaand 
University of Texas at Austin FY92 

New Jersey Institute of Technology I University of the Philippines at Diliman 
Hazardous Sustance Mgt. Research Center FY92 i 

PROGRAM FOCUS 

Data storage technology 

Hazardous waste management research 

Research related to advanced ceramics, rubber, 

and palm oil products 

Information capture, processing, storage, and 
delivery;, emphasis on multimedia and 
multilingual, knowledge-base systems design 

Design of analog and digital circuitry 

Engineering, processing, and safety needs of 
aseptically processed and packaged foods 

Establishment of an Industry/University 
Cooperative Research Center in offshore 
technology 

Development of polymer technology 

Establishment of an Industry/University
Cooperative Research Center in offshore 
technology 

Hazardous waste management research 
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EDUCATIONAL: PARTNERSHIIPS ESTABLISHED
 
FY 1991 &FY1992 

INSTITUTIONAL LINKAGE 

U.S. ASEAN/SP 

U.S.Department of Education
 
Center for International Business Education and Research
 

Bentley College National University of Malaysia
and and 
Fletcher School of Law and Diplomacy at Ataneo de Manila University
Tufts University FY91 

Memphis State University Universiti Utara Malaysia 
and 
Southern Illinois University at Carbondale FY91 

Texas A&M University Universi; ,-cf Indonesia 
Center for International Business Studies 
and 
University of Texas at Austin FY91 

University of California at Los Angeles iNational University of Singapoie
John E. Anderson Graduate School of Mgt. FY91 1 School of Business Administration 

University of Michigan, School of Business ASEAN Chambers of Commerce and Industry
Southeast Asia Business Program FY91 
University of Michigan, School of Business ASEAN Chambers of Commerce and Industry 
Southeast Asia Business Program FY91I 

4 
University of Southern California ,MBA/Bandung Institute in Jakarta 
School of Business Administration FY91 a4 
University of Southern California a Institute for Management Education andSchool of Business Administration FY91 iDevelopment in Jakarta

4 
Michigan State University FY92 * De la Salle University 
University of Maryland at College Park FY92 Institute Pengembangan Manajamen Indonesia 

PROGRAM FOCUS
 

Technology management, negotiations, business 
ethics, and environment 

International business management 

Development of case studies 

Financial risk management 

Development of case studies 

Management education 

Telecommunications management issues 

Development of case studies and teaching
materials 

Business education programs 

Management education 
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E. PROGRAM SURVEY/INFORMATION GATHERING FORMS 

Four survey instruments were developed and mailed to the thirteen PFE's and the NAFSA/ASPIRE 
Program. The instruments were: 

1. Updated PartnershipProfile and Survey information, September 1992 

2. Updated Summary Profile of ASPIRE Incentive Grants 

3. Updated Summary Profile of ASPIRE Newsletter 

4. Updated Summary Profile of Regional Centers 

These forms and the completed responses are included in Appendix A. 

The survey discussion with NEU Co-op Education Program was conducted verbally on-site in Boston 
in September. The NEU responses are contained in a memo included in the co-op education section 
of the main report and other memos in Appendix F. 
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11. PROGRAM COMPONENTS
 

A. 	 PARTNERSHIPS FOR EDUCATION (PFEs) - A Collective Summary 

The following summation is based on three complementary sources of information for each 

partnership: 

1. 	 a progress report file; 

2. 	 a detailed survey profile filled out in October 1992; and 

3. 	 a telephone dialogue further exploring and elaborating the survey information and 
the current status of partnership development. 

This process was completed for the 13 partnerships established in 1991 and would appear to be a 
representative universe of partnerships of this kind. 

It should be noted that this preliminary evaluation (including sustainability) is based on a process 
of guided "self-assessment" by the PFEs in response to questions asked by the author of this report. 

1. 	 NATIONAL SCIENCE FOUNDATION PARTNERSHIPS 

APEC Partnerships For Science and Engineering are supported through the U.S. National Science 
Foundation's (NSF) U.S. Engineering Research Centers and University/Industry Cooperative 
Research Centers (U/I Centers). A.I.D. funds provide support for faculty and student exchange 
to foster greater cooperation in research activities. The projects build off exsisting NSF 
partnerships for science and engineering. Individual partnership profiles follow. 
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CARNEGIE MELLON UNIVERSITY - NATIONAL UNIVERSITY OF SINGAPORE 

Project Description: 
The Data Storage Systems Center (DSSC) at Carnegie Mellon University (CMU) and the Magnetic
Technology Centre (MTC) at the National University of Singaore (NUS) are participating in a two
year cooperative partnership in data storage technology. The partnership involves an exchange 
program, with an engineering and science PhD program student taking courses at CMU and 
working on cooperative research projects at the center. Also, a collaborative effort to establish 
linkages between the institutions and the data storage industry has been undertaken in both 
countries. The goal is to enhance educational and research experience of NUS students by 
broadening their technology base in data storage technology. 

Cost Sharing:
$65.000 (major Increase over original proposed budget of $44,153); plus possibilityof additional cost 
sharing via three potential years of NUS graduate students' participation in Carnegie's advanced 
degree program. The cost per student of $50,000 per year (x 3 years = $150,000) will be paid by
NUS; possibility of additional students which would increase cost sharing. 

Accomplishments:
 
Faculty visitations/exchanges: 2
 
Student degree programs and research: 1 "outstanding student"
 
Workshops/seminars/lectures: 1
 
Publications/written materials: 
Curriculum development: 2 discussions with NUS faculty 
Other: Advice and consultation to NUS for creation of 

Magnetic Technology Center in Singapore to 
serve ASEAN disk storage industry 

Sustainabilit: 
* 	 High Drobabilitv 
* 	 Strategy and plan is in process of development with minimum level being: 

- continued faculty interaction/participation 
- possibility of student participation and exchange in CMU degree programs 
- technical services through MIC to private industry and industrial sponsors on U.S./ASEAN 
side 

* 	 Seaaate Technologies, the largest disk drive company in the world, is providing: 
- corporate leadership 
- strategic involvement and time to NUS research program

0 Potential future involvement of other U.S. and Singapore data storage companies 
0 Possible NUS funding of student degree and research programs 
• 	 Short courses and consultation service by DSSC 

Private Sector: 
* 	 Seagate Technology (see above) and other U.S. and ASEAN sponsors of DSSC and MTC 
* 	 DSSC member companies (sheet attached) represent possible further corporate interest 
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NEW JERSEY INSTITUTE OF TECHNOLOGY - UNIVERSITY OF INDONESIA 

Project Description: 
The Hazardous Substance Management Research Center (HSMRC; an Industrial/University Center) 
at the New Jersey Institute of Technology (NJIT) and the University of Indonesia (UOI) have 
participated in a two-year program to establish an industry/university cooperative research center 
in Indonesia. The program began by working with the World Environment Center to train people in 
industry on steps they can take Immediately to reduce pollution. Research at the new center will 
focus on aspects of pollution prevention. Future training will Involve educating industry on how to 
reduce the amount of pollutants created without reducing productivity. The program has also 
identified and recruited as members of the center firms with the potential to be major contributors 
to pollution. 

Cost Sharing: 
$45,000 

Accomplishments: 
Faculty visitations/exchanges: 4 
Students degree programs and research: 1 
Workshops/seminars/lectures: 1 
Publications/written products: 1 workbook in progress 
Curriculum development: 1 project in progress 
Other: 

Sustainability: 
* 	 ProsDects for sustainability unclear 
* 	 Concerned that private sector/industry will take longer than two years to develop 
* 	 Strong university and government support 
* 	 Looking for source of funds to send NJIT professor on-site for 3 months, critical for long

term progress 
0 Helping Indonesians get support from Japan; cultivating support among U.S. companies 
* 	 Strategies to demonstrate to Indonesian industry that academic and Industry linkages and 

cooperation can be beneficial to Industry in achieving profits and productivity 
* Expect to create regional I/U Centers with revenue-generating potential 
0 Looking for additional A.I.D. money as well as funds from other private sources 

Private Sector: 
* 	 Union Carbide Chemicals and Chemical Waste are already Involved 
* 	 Thirty three major U.S. companies are sponsors of HSMRC; most are interested In business 

in Asia 
* 	 Advantages of I/U Center is that Industry companies share common costs of R & D 
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INDUSTRIAL PARTICIPATION
 

ASSOCIATE/AFFILIATE MEMBERS 

Alcoa 

Applied Magnetics 
BASF 
Data General 

DEC 

Eastman Kodak 
IBM 

Maxtor 

Raymond Engineering 

Read-Rite 

Seagate Technology 
Storage Technology 

SPONSORS 
Advanced Materials Corp. 
Ansoft 

General Electric 
Hewlett-Packard 

Hitachi 

MOVID/Teijin 

Data Storage Sgstems Center E l/
 



RUTGERS UNIVERSITY - INDUSTRIAL RESEARCH INSTITUTE OF MALAYSIA 

Project Description:
 
The Center for Ceramic Research (CCR) at Rutaers University (RU) has a two-year program
 
involving four areas of joint research with the Industrial Research Institute of Malaysia (SIRIM). The
 
four areas of research are the use of Indigenous raw materials, slip casting of whitewares, research
 
on binders and lubricants for ceramics, and seminars (for scientists and Industrialists) on advanced
 
ceramics.
 

Cost Sharing:
 
$130,000 from State of New Jersey and U.S. companies ($90,000 in 1992, estimated $159,000 in
 
1993). See attached memo.
 

Accomplishments:
 
Faculty visitations/exchanges: 2
 
Student degree programs and research: 1 Malaysian graduate student started at Rutgers
 

January 1992 
Workshops/seminars/lectures: 2 (one visit by retired Rutgers professor on U.N. 

Program; visits by Professor McLaren on NSF 
study team and for lectures, discussions of future 
exchange plans; workshop held in Malaysia) 

Publications/written products: Proceedings of workshops of November 1991 in 
press 

Curriculum development: 
Other: 	 Three more graduate students from Malaysia to 

begin study at Rutgers on January 1993; 
Professor Haber to present lectures and discuss 
exchange program at SIRIM, January 1993; 
Rutgers graduate student to work at SIRIM, 
summer 1993 

Sustainability:
* 	 100% confidence that itwill continue--"going as well as possible"
* 	 $40,000 has not been spent from original grant 
• 	 "Tremendous growth opportunitiesl" 
0 	 Expect students exchange at the rate of 4 per year ($50,000 per year equivalent to be 

funded by SIRIM)
* 	 1 or 2 continued joint research projects
* 	 Continued networking, industry to Industry dealmaking, with research contracts resulting 

for RU 
* 	 Commitment by SIRIM to increase approximately by 15 the number of graduate students 

funded each year; some of these 15 will go to RU 

Private Sector:
 
0 "Can help companies network into ventures in ASEAN countries"
 
* 	 Involvement of U.S. companies with major research going to RU and business partnerships 

to U.S. companies
* 	 Significant business opportunity of U.S. private sector 

- $42 million electrical grid expansion 
- Possible high-tension insulator plant 

* 	 RU in facilitary role between U.S. and Malaysian private Industry because they were Involved 
with ceramic project and were able to see business possibilities, e.g. big plastic pallet deal 
could be big dollars 
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DATE: October 5, 1992 

TO: David Bruneli 

FROM: Dale Niesz 

SUBJECT: SIRIM Costs for Exchange Program 

SIRIM Costs Through 1992 

1. 	 Salary, fringe benefits, travel costs and tuition for one SIRIM staff to 
attend graduate school at Rutgers during 1992, estimated cost $50,000. 

2. 	 One third of a year support for 3 students to attend Rutgers graduate 
school starting 1/93 plus supervision time, estimated cost $30,000. 

3. 	 SIRIM staff time committed to program, estimated at $10,000. 

Total Cost for the Year, $90,000 

Estimated Cost for SIRIM in 1993 

1. 	 Salary, fringe benefits, travel costs and tuition for one SIRIM staff to 
attend graduate school at Rutgers during 1993, estimated cost $50,000. 

2. 	 Stipend, fringe benefits, travel costs and tuition for 3 additional 
graduate students starting 1/93, estimated cost $75,000. 

3. 	 SHIM cost for Rutgers graduate student to work at SIRIM for 3 
months (use of laboratories, supervision, housing), estimated cost 
$5,000. 

4. 	 SIRIM senior staff visit to Rutgers for one week, estimated cost $4,000. 

5. 	 SIRIM staff time committed to project, estimated at $25,000. 

Total Cost $159,000. 

Enclosed: Brochure, Strategic Plan,
 
List of Members, List of Companies Assisted
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UNIVERSITY OF PITTSBURGH
 
UNIVERSITY OF MALAYSIA & NATIONAL UNIVERSIFi OF SINGAPORE
 

Project Description: 
The Center for Parallel Distributed and Intelligent Systems (CPDIS) at the University of Pittsburgh 
(UPItt) has joined with the Department of Mathematics at the University of Malaysia (UOM) and the 
Institute of Systems Science at the National Iniversity of SingaDore (NUS). Their partnership 
Includes cooperation with the Malaysian National Computer Confederation (MNCC). This two-year 
program forms a partnership among the three Institutions, who cooperate in research, exchange 
of researcher/students, education and training. It focuses on multimedia, multilingual knowledge
based systems design. UPitt has offered short courses in Malaysia and Singapore. 

Cost Sharing:
 
$111.757 from private sector and government sources.
 

Accomplishments: 
Faculty visitations/exchanges: 3 
Student degree programs and research: 
Workshops/seminars/lectures: 4 in both Malaysia and Singapore 
Publications/written products: 
Curriculum development: Multimedia smart courseware 
Other: "When our faculty visit APEC countries, they not 

only give short courses and seminars, but also 
provide free consulting to participants." 

Sustainability:
 
0 Already sustainable
 
* 	 $70,000 of $100,000 grant not yet spent - applying for time extension as continuing

"programs capital" for industry workshops (networking, technical transfer, business 
opportunities)

* 	 Remaining funds from original grant will be used for progmm expansion and sustainability. 
* 	 Workshops cost $15,000 and generate $20,000 in revenue, leaving a net surplus of $5,000 

per workshop.
* 	 This revolving fund is recycled Into more workshops and expansion of joint research and 

technical transfer activities. 

Private 	Sector: 
* 	 ALCOA, DEC, NYNEX, Siemens, and Westinghouse are sponsoring members of CPDIS and 

pay a membership fee of $25,000 per year. 
0 IBM was a member and has expressed interest In renewing its membership. 
* 	 MNCC has 2,000 members, all of them from local industries: "Many local companies 

therefore are Involved In the APEC program."
* 	 Foresee long-term expanding for U.S. private sector and university relationship with private 

sector and university in Malaysia. 
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WASHINGTON STATE UNIVERSITY - UNIVERSITI TEKNOLOGI MALAYSIA 

Project Description: 
A two-year grant has created a partnership between the Center for Design of Analog/Digital 
Integrated Circuits (CDADIC) at Washington State University (WSU) and the Universiti Teknologi 
Malaysia (UTM). During the program, UTM students worked on MS degrees and research projects 
at WSU, including training at Center-member firms with investments in Malaysia. WSU faculty
presented short symposia at UTM on recent research. WSU experts are helping UTM develop 
partnerships with firms in Malaysia, as well establish CDADIC program in Malaysia. 

Cost Sharing: 
$77.000 

Accomplishments:
 
Faculty visitations/exchanges: 9 (6 WSU to UTM, 3 UTM to WSU)
 
Student degree programs and research: 4 UTM to WSU
 
Workshop/seminar/lecture: 1workshop in planning stages for February 1993
 
Publications/written products:
 
Curriculum development: Some: labs/classroom
 
Other: 3 administrative visitations
 

Sustainability: 
0 Minimum case continuing student and faculty interaction and participation even with no 

additional monies 
0 Plan to propose renewal of NSF grant 
* 	 Greater expansion of corporation involvement because of and beyond the APEC grant 
* 	 Expect continuation via proposed renewal of grant and competition for World Bank-funded 

RFP on training of Malaysian faculty as part of U.S. consortium 
* 	 It is taking longer to plan, sustain and implement symposium than had been expected 
* 	 One goal is to develop CDADIC Center in Malaysia (possible funding by Motorola) 

Private Sector: 
* 	 Motorola, Tektronix, Hewlett Packard, John Fluke: U.S. company members of CDADIC 

supply funds for WSU cost-sharing 
* 	 Interest in further development and sustainability because of company investments and 

operations in Malaysia. 
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APEC Partnership for Education 
October 14, 1992 

Revised Cost Sharing Estimates: 

WSU 

This match is that originally reported 
inthe NSF Grant and represents a 

Direct 
Indirect 

$62,372 

good estimate for the project. 
Total $77.451 

UTM 

1) 4 student exchanges, 2 supported by NSF 
includes travel, salary, tuition; estimated cost share $ 87,300 

2) 3 each faculty exchanges UTM to WSU 
2-3 months, travel and salary; estimated cost share 12,000 

3) UTM resident faculty project director 
salary and travel 5000 

Total UTM estimated cost share 1104.300 
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2. DEPARTMENT OF EDUCATION PARTNERSHIPS 

The APEC Partnerships for Business Education are supported through the U.S. Department of 
Education's (DOEd) Center for Internaional Business Education and Research (CIBER). A.I.D. 
provides support to CIBER centers that are interested in developing additional international 
business or management programs by establishing or substantially increasing ties with appropriate 
ASEAN/SP institutions. These partnerships link U.S. universities and other higher education 
institutions with ASEAN/SP institutions in the pursuit of mutually beneficial activities. The 
rationale for this activity under the APEC process is to help sustain the pace of regional economic 
growth which is of importance to all participants. Individual partnership profiles follow. 
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BENTLEY COLLEGE & TUFTS UNIVERSITY
 
ATENEO DE MANILA UNIVERSITY & NATIONAL UNIVERSITY OF MALAYSIA1
 

Project Description: 
Bentley Colleae (BC) and the Fletcher School of Law and Diplomacy at Tufts University (TU) have 
joined with Ateneo de Manila University (AMU) and the National University of Malaysia (NUM) for 
a one-year program. The goal is to create sustainable linkages between the Bentley/Fletcher Center 
for International Business Education and Research (CIBER) and the AMU and NUM. It Involves 
cooperative joint training programs, faculty and graduate student exchanges, and joint research 
projects. The Fletcher-NUM partnership Is focusing on three areas: environmental law and issues 
related to international business, technology transfer and negotiations, and contract law. 

Cost Sharing:$69.000 

Accomplishments:
 
Faculty visitations/exchanges: 2
 
Student degree programs and research:
 
Workshop/seminar/lecture: "Strategies for Business in Malaysia" workshop
 

scheduled for Spring 1993. 
Publications/written products: 
Curriculum development: 
Other: Upcoming visit to U.S. by one Malaysian scholar 

and one Malaysian business executive 

Sustainability: 
0 Highlv Drobable. but at % the present level 
a On-going exchange for research and workshops is probable 
* 	 Key Is which faculty are interested and how they maintain level of priority 
* 	 Financial resources come from partner institutions and from business paying to attend 

workshops. 
a Possible adoptioln of Memorandum of Understanding between the two schools 

Private Sector: 
* 	 Senior Manager of Malaysian Mining Corporation attended Fletcher executive education 

program; $7,500 paid by CIBER and travel expenses paid by company. 
* 	 MMC executive was an active contributor to the program and brought a unique perspective 

of a developing country to the discussion. 
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BENTLEY COLLEGE & TUFTS UNIVERSITY
 
ATENEO DE MANILA UNIVERSITY & NATIONAL UNIVERSITY OF MALAYSIA2
 

Project Description:
Bentley College (BC) and the Fletcher School of Law and Diplomacy at Tufts University (TU) have 
joined with Ateneo de Manila University (AMU) and the National University of Malaysia (NUM) for 
a one-year program. The goal is to create sustainable linkages between the Bentley/Fletcher Center 
for International Business Education and Research (CIBER) and the AMU and NUM. It Involves 
cooperative joint traininl programs, faculty and graduate student exchanges, and joint research 
projects. The Bentley-AMU partnership focuses on the training of junior and mid-level faculty at 
AMU, particularly in the fields of business ethics, technology management and corporate training. 

Cost Sharing: 
$50.00 

Accomplishments:
 
Faculty visitations/exchanges: 4
 
Student degree programs and research: 1 or 2 per year is likely
 
Workshop/seminar/lecture: I
 
Publications/written products:
 
Curriculum development: some
 
Other:
 

Sustainability:
 
* 	 60-80% probable 
* 	 One possible scenario is that funding would come in form of round-tip transportation

provided by Ateneo for 1-2 faculty to travel to Boston where Bentley would provide 
assistantships to support faculty attending degree programs and doing research. 

* The scenario for the future will still focus on faculty development; Bentley will most likely
continue sending faculty for short-term visits. 

Private Sector: 
* 	 Data General has shown contingent Interest. 
* 	 U.S. Involvement will consist of 15-25 New England-based companies. 

*Note: 	 AMU has a very generous grant from the EC which is 8-10 times 
the size of the APEC grant. 
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MEMPHIS STATE UNIVERSITY & SOUTHERN ILUNOIS UNIVERSITY AT CARBONDALE
 
UTARA MALAYSIA 

Project Description: 
MemDhls State University (MSU) and Southern Illinois University at Carbondale (SIU-C) have joined 
with Universiti Utara Malaysia (UUM) for a one-year program that will Involve assistance to the 
Malaysian University In some of the following areas: curriculum development, joint faculty 
development (including doctoral training of Malaysian faculty In MSU/SIUC), joint academic 
teaching, joint executive development teaching, teaching material development and joint research. 

Cost Sharing:
 
$116.000; higher than expected because two additional students were covered by SIU.
 

Accomplishments:
 
Faculty visitations/exchanges: 9 (totaling 25 weeks for all 12 faculty and
 

administrative visits) 
Student degree programs and research: 2 long-term 
Workshops/seminars/lectures: 2 short courses (45 attendees each); 

2 workshops (30 attendees each); 
6 presentations (100 attendees total) 

Publications/written products: Some joint research papers in progress 
Curriculum development: 
Other: 3 administrative visits 

Sustainability: 
* 	 Oltimistic: 75% - 100% probability for Iona-term 
* 	 High degree of personal and Institutional commitment 

- expect UUM to provide continuing partnership resources 
- expect SIU and Memphis State to provide continuing partnership resources 
- expect long-term support from private sector 
- doctoral program for ASEAN region, joint graduate courses, internships in Malaysia, and 
short courses and workshops are intended as part of sustainability strategy 

* 	 "The chemistry of the relationship is really working!" 
* 	 Three visits from Deputy Vice Chancellor of UUM to meet with Petronas 
• 	 Managers of U.S. companies will provide their time as faculty members 
* 	 Applying for 2 year proposal with USIA 

Private Sector: 
* 	 Petronas (the national oil company) has expressed serious Interest 

- expect they will open the door to other ASEAN companies 
- expect them to be significant source of funding for long-term 
- U.S. companies are interested in operating in the ASEAN region 

* 	 Expecting development of revenue-generating seminars and databanks 
* 	 Annual International business day at both U.S. Institutions with special segment on 

ASEAN/APEC Involvement 
Expect to integrate Malaysia partnership with activities In Taiwan and Bangkok University 
InThailand at the politically appropriate time 
Dr. Elsald of SIU has compiled a detailed list of U.S. companies operating in Malaysia and 
Thailand (see Appendix A) 
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TEXAS A&M UNIVERSITY & UNIVERSITY OF TEXAS AT AUSTIN
 
UNIVERSITY OF INDONESIA
 

Project Description:
Two U.S. universities, Center for International Business Studies at Texas A&M University (TAMU) and
the Graduate School of Business at the University of Texas at Austin (UT), have joined with theFaculty of Economics at the University of Indonesia (UOI). UT initially had a Thai partner. Their
share of the grant has been used to establish a partnership with an APEC/PFE institution. The
focus of the partnership Is to establish linkages between TAMU, UT and UOI in the field of business
administration to stimulate faculty contacts and enhance the quality of UOI's business administration
faculty. It involves a series of workshops at all universities to considor their needs, TAMU and UT
faculty teaching at the partner institution, and faculty and student exchanges among the institutions. 

Cost Sharing: 
$145.250 (See attached sheet on cost sharing by UOI.) 

Accomplishments:
Faculty visitations/exchanges: 2 (these people are also in degree programs);

additional exchange being considered 
Student degree programs and research: 
Workshops/seminars/lectures: 
Publications/written products: 
Curriculum development: 
Other: 1 administrative visit 

Sustainability: 
.	 Highlyprobable
 

- dates, schedule, timing less clear
 
- significant regular, major efforts are likely between the partners
 
- 'tremendous opportunity
 

* 	 Will be sustained by four sources:
 
- revenue-generating executive development programs
 
- ARCO Interested In long-term involvement 
- president of Pier1 retail chain is Interested in collaboration, and is TAMU graduate
- potential for other Texas companies to become interested following these two

* Expect on-going teaching and research but need to develop priorities
* 	 Other sources of funding Include the World Bank, University of Indonesia, the Asian
 

Development Bank, and A.I.D.
 
* 
 Synergy with TAMU science and engineering APEC and ASEAN activities 
* 	 Indonesian private sector may sponsor UI faculty visits to TAMU 

- joint executive development program for future and regular teaching of TAMU faculty at 
UOI highly probable and in high demand. 

Private Sector: 
* 	 ARCO International already Interested (see above)
* 	 Big Six accounting firms potentially involved because of links with TAMU business and 

accounting departments 
- international partner of Arthur Anderson has expressed Interest 
- TAMU has major finuricial and educational ties with Big Six accounting firms 

* U.S. companies potentially Involved In research and consulting activities
* Indonesian private sector Involvement critical to financial sustainability in long-term 

- case studies are a significant possibility
• 	 IMPM and Institute of Technology in Bandung are interested in getting involved 
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APEC Partnership for Education Project
 

Texas A&M University, the University of Texas in Austin, and the
 
University of Indonesia in Jakarta
 

Cost sharing by the University of Indonesia
 

For academic year 1992-93
 

One Junior faculty enrolled in the Ph.D. (Accounting) program.
 

Tuition $ 6,000
 
Health ins., allowances 2,250
 
Living expenses 9,000
 
Research support 1,500
 
Travel 2,000
 

Total (via World Bank loan) $20,750
 

Program Administration
 

Dean Arsjad Anwar (10% of time) $ 5,000
 
Dr. Kuntjaro-Jakti (10% of time) 5,000
 
Dr. Ronnie Muntoro (10% of time) 5,000
 
Dr. Katjep Abdoelkadir (10% of time) 5,000
 
Secretary 1,500
 
Supplies, faxes, telephone,etc. 3,000
 

Total (UOI) $24,500
 

Cost sharing from Indonesia $45,250
 

lIE
 



UNIVERSITY OF CALIFORNIA AT LOS ANGELES
 
NATIONAL UNIVERSITY OF SINGAPORE
 

Project Description:
The University of California, Los Angeles (UCLA) has teamed up with the National University of 
Sinoalore (NUS) for a program titled, "Advanced Executive Program: Financial Risk Management 
in an International Environment". It Is a one-week residency program to give upper and middle 
managers the tools to succeed in a rapidly changing global market place. Participants are senior 
managers and chief financial officers from U.S. and ASEAN firms as well as investors from the 
region. The partnership institutions will publish a manual on "Financial Risk Management in an 
International Environment: The ASEAN Region", as an extension of this program. 

Cost Sharing: 
$100.000 

Accomplishments: 
Faculty visitations/exchanges: 8 
Student degree programs and research: 1 
Workshops/seminars/lectures: 1 
Publications/written products: 1 
Curriculum development: some 
Other: Possible self-financing seminar in Los Angeles 

next year 

Sustainability: 
* 	 Uncertain; Information to make that decision has not been made available by NUS. 
* 	 Some sustaInability will develop, but it Is likely to be with this partner.
* 	 Other institutions have expressed interest in collaboration but form and/or focus has not 

yet been determined. 

Private Sector: 
• 	 No U.S. companies Involved, but the seminar is repeated in Los Angeles, then U.S. 

companies would be invited to participate. 

**Note: On-going problems and difficulties dealing with NUS. 
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UNIVERSITY OF MICHIGAN - ASEAN CHAMBER OF COMMERCE' 

Project Description:
 
The first of two grants to the University of Michigan (UM) and the ASEAN Chamber of Commerce
 
(ACC) provides for developing management education In the ASEAN countries. Asurvey of ASEAN
 
firms helped them design the first series of three seminars, which are being tailored to the specific
 
needs and environment of the ASEAN reionn
 

Cost Sharing:
 
$135.000 (working on three seminars that will generate additional revenue of $44,000)
 

Accomplishments:
 
Faculty visitations/exchanges: 5 (2 ASEAN, 3 U.S.)
 
Student degree program and research: 7 (3 ASEAN, 4 U.S.)
 
Workshops/seminars/lectures: 3 (planning in progress; requests for dealing
 

specifically with Southeast Asian companies and 
business practices) 

Publications/written materials: 
Curriculum development: 
Other: 1 administrative visit 

Sustainability: 
* High Drobabilitv: virtually 100% in some form
 
a Financial support from local ASEAN sponsors (public and private sector)
 
* 	 Funds from U of M business school - committed to be leader in International business 

education with specialty in Asia 
* Self-financing from business community after 3 years - marketing will be a challenge
0 Expect to have local sponsors on the ASEAN side (both public and private sector) 

Private Sector:
 
56 companies represented in seminars; 50 were ASEAN, several were J.S. multinationals (e.g.
 
ADDle, Colgate/Palmolive, Sun Microsystem, Prentice Hall)
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UNIVERSITY OF MICHIGAN - ASEAN CHAMBER OF COMMERCE 2 

Project Description: 
The second of the grants to the University of Michigan (UM) and the ASEAN Chamber of Commerce 
(ACC) Is for conducting case studies on several ASEAN firms. The studies will be used in 
conducting seminars as well as in business schools and the executive education programs. The 
cases will help disseminate knowledge about ASEAN business In U.S. business schools, and to 
provide relevant English language case material for use in ASEAN business schools. The project
will also foster collaboration among ASEAN and U.S. faculty, and ASEAN and U.S. business 
students, providing opportunity for the latter to do field research on business in the ASEAN 
countries. 

Cost Sharing: 
$135,000
 

Accomplishments:
 
Faculty visitations/exchanges: 4
 
Student degree programs and research: 8 (4 ASEAN, 4 U.S.)
 
Workshops/seminars/lectures:
 
Publications/written products:
 
Curriculum development: Creating 10-15 case studies, other follow-on 

possible depending on funding
Other: 

Sustainability:
* 	 High, but need more money from other sources because companies are much less inclined 

to finance case development and curriculum development 
0 Need to find this type of funding 
* 	 Producing 15 quality cases for $80,000 Is very cost effective 
* Expect big demand, long-term interest in cases 
0 Some concern about Intermediate funding 

Private Sector: 
* 	 Case studies on the following companies: _lgjh Indonesia, Sony in Southeast Asia, 

Natsteel Singapore, EMI Philippines, Mandarin Hotel Group
* 	 ASEAN Chamber of Commerce Instrumental in marketing to ASEAN private sector 
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UNIVERSITY OF SOUTHERN CALIFORNIA
 
INDONESIAN INSTITUTE FOR MANAGEMENT EDUCATION AND DEVELOPMENT &
 

MBA BANDUNG INSTITUTE1
 

Project Description: 
The University of Southern California (USC) received two one-year grants to create partnerships with 
two Indonesian institutions, the Indonesian Institute for Manaaement Education and Development 
(IPPM) and the MBA Banduna Institute (MBA-BI). The partnerships Involve joint education and 
research projects. With the first grant, USC and IPPM faculty are doing joint research projects on 
managing strategic alliances between Indonesian and U.S. firms. For comparison, they will also do 
a similar study on Indonesian and Japanese firms. The project Involves 3 on-going research and 
literature search on Indonesia, joint ventures in the Far East, and economies. 

IPPM 
Cost Sharing:
 
$99.827 Dlus $30.000 from 20 additional students traveling to IPPM in 1993
 

Accomplishments:
 
Faculty visitations and exchanges: 8 (also 1 administrative visit)
 
Student degree programs and research:
 
Workshops/seminars/lectures: 4
 
Publication/written products:
 
Curriculum development:
 
Other: 20 traveling internships
 

Sustainability: 
* 	 Hlah confidence of continuation in some form 

- structure and pace unclear 
- at least continuation of research and good faculty linkages 

* 	 President of IPPM visited USC and Is committed to continuation 
- will receive 10 USC student Interns in Indonesia 

Private Sector:
 
The following companies have/are participating as case study subjects in joint venture research:
 
AMCHAM, PT Toyota, Indosat, Detlas, Dow Chem, AT&T, PT Guinan, USA-UTAMA, Pertamina, US.
 
oil companies, Hughes Aircraft Systems, PT Astra, ARCO-Polvol, PT lederal Motors, PT Honda, PT
 
Goldstar, PT Kumatsu, PT Gs Battery, Bank Njara Indonesia, PT Bangun
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UNIVERSITY OF SOUTHERN CALIFORNIA
 
INDONESIAN INSTITUTE FOR MANAGEMENT EDUCATION AND DEVELOPMENT &
 

MBA BANDUNG INSTITUTE 2
 

Project Description: 
The University of Southern California received two one-year grants to create partnerships with two 
Indonesian Institutions, the Indonesian Institute for Management Education and Development 
and the MBA Bandung Institute (MBA-BI). The partnerships involve joint education and research 
projects. MBA-BI was set up several years ago by PERMUTEL, the national telecommunications 
company, to better educate their management. The program creates and disseminates the 
understanding of strategic and policy issues facing the telecommunications and information 
industries in this rapidly changing environment. 

MBA-BI
 
Cost Sharing:

$100.000 

Accomplishments: 
Faculty visitations/exchanges: 7 (for periods of 2 weeks to 4 months)
 
Student degree programs and research:
 
Workshops/seminars/lectures: 1 (5 day workshop for 40 students and 30 officials)
 
Publications/written products:
 
Curriculum development: Some case studies and teaching materials
 
Other:
 

Sustainability:
 
* 	 60-80% probable 
* 	 Seminar will continue annually in some form. 
* 	 Funds will be generated from workshop fees. 

Private Sector: 
* 	 AT&T, Hughes, ATT Asia, Astragraphia, NTT, DIMHART and Assoc., UNPAR, NEPOSTEL 

Indonesia, PT Indosat 
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3. PARTNERSHIP SUMMARY 

Following are two charts. The first (Figure 3) depicts a compilation of cost sharing and 
sustainability, and the second (Figure 4) depicts the level of involvement of private sector 
companies. 
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FIGURE 3
 

PARTNERSHIP SUMMARY - COST SHARING & SUSTAINABILITY
 

PARTNERSHIP 

Carnegie Mellon University 
National University of Singapore 

New Jersey Institute of Technology 
University of Indonesia at Jakarta 

Rutgers University 
Research Institute of Malaysia 

University of Pittsburgh 
University of Malaysia 
National University of Singapore 

Washington State University 
University Teknolgi Malaysia 

Bentley/Fletcher 
National University of Malaysia 
Ataneo de Manila University 

Memphis State University/ 
Southern Illinois University 
University of Utara Malaysia 

Texas A&M University 
University of Indonesia 

University of California at Los 
Angeles 
National University of Singapore 

University of Michigan 
ASEAN Chambers of Commerce and 
Industry (management education) 

University of Michigan 
ASEAN Chambers of Commerce and 
Industry (case studies) 

University of Southern California 
MBA/Baneung Institute-Jakarta 

University of Southern California 
Institute for Management Educati,)n 
& Development-Jakarta 

TOTALS: 

A.I.D. 

GRANT 


AMOUNT
 

$100.000 

$100,000 

$100,000 

$100.000 

$100.000 

$100,000 

$100,000 

$100,000 

$100,000 

$100,000 

$100,000 

$100,000 

$100,000 

$1,300,000 

COST SHARING 

$65,000 
(plus) 

$45,000 

$130,000 

$111,757 
(plus) 

$77,000 

$119,000 

$116,000 

$145,250 

$100,000 

$135,000 
(plus) 

$135,000 

$99,827 
(plus) 

$100.000 

$1,301,834 

SUSTAINABILITY
 
(primarily a guided self-assessment)
 

Very high probability 

Prospects for sustainability unclear 

100% confidence that it will continue 

Already sustainable 

Minimum case: continuing student and faculty interaction 

Fletcher: Highly probable, but at 'A the present level 

Bentley: 60-80% probable 

Optimistic; 75% - 100% probability for long-term 

Highly probable 

Uncertain; information to make that decision has not been made available 
by NUS 

High probability; virtually 100% in some form 

High, but need additional funds from other sources 

High confidence of continuation in some form 

60-80% probable 



FIGURE 4 

PRIVATE SECTOR INVOLVEMENT 

COMPANY LEVEL OF INVOLVEMENT 

Proactive I Active I Contingent 
Commitment Interest Interest 

ALCOA 0 

AMCHAM _
 

Apple _
 

ARCO 
 _
 

ARCO-Polyol _
 

AT&T 0
 
Arthur Anderson (and other _
 

Chemical Waste _
 

Colgate/Palmolive _
 

Data General _ _ _
 

DEC 0 

Dow Chemicals 0 

Hewlett-Packard _ 

Hughes Aircraft Systems _ 

IBM Singapore 0 

John Fluke _ 

Motorola _ 

NYNEX _ 

Oil companies _ 

Pepsi Philippines _ 

Prentice Hall 0 

Seagate Technology 

Seimans 0 

Sun Microsystems _ 

Tektonix 0 

Union Carbide Chemicals _ 

Upjohn Indonesia _ 

Westinghouse 0 
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PRIVATE SECTOR INVOLVEMENT 
(Continued) 

COMPANY LEVEL OF INVOLVEMENT 

Proactive Active Contingent 
Commitment Interest Interest 

ASEAN 
Bank Njara Indonesia _ 

Detlas _ 

Indosat _ 

Mandarin Hotel Group _ 

Natsteel Singapore _ 

Pertamina _ 

Petronas _ 

PT Astra _ 

PT Bangun _ 

PT Federal Motors .0 

PT Goldstar _ 

PT Gs Battery _ 

PT Guinan 0 

PT Honda 0 

PT Kumatsu 

PT Toyota _ 

Sony S.E. Asia _ 

USA-UTAMA 

15
 



4. PRELIMINARY EVALUATION 

General Status and Progress 

Most of the PFE's are progressing according to plan and are very enthusiastic about the value and 
possibilities being created. A few have exceeded their expectations. A few are developing more 
slowly than anticipated and working out issues and problems as they arise. A small number have 
encountered frustrations and problems in communication and modes of collaboration. 

Most have learned from experience that the courtship, engagement period, communication, 
understanding, and mutual investment necessary to create a productive partnership take more time 
and involve more effort than originally expected. Obviously, cross-cultural issues, very different 
environments, and the distance/time of communication are primary reasons. However, once the 
roots of the relationship take hold, the pace of development and potential for the future begin to 
grow rapidly. 

With a few exceptions, the U.S. partners are excited, committed, and feel the developing benefits 
and possibilities will fulfill their original hopes and expectations and in a number of cases exceed 
them. The substantial accomplishments--many quantifiable and many others more qualitative but 
no less significant--suggest that promising institutional relationships and partnership infrastructure 
are being created. 

As noted under PFE accomplishments, collectively there are/will be over 125 faculty and student 
visitors/exchanges, and joint activities in the areas of degree programs, curriculum and materials 
development, research, teaching, and consulting. There are also increasing involvements with the 
public and private sector, particularly focusing on industry, management, and technological needs 
and opportunities. Cost sharing has exceeded plans in several situations and at least equalled 
expectations in the rest. The net result is a significant private sector multiplier of U.S. government 
funding. 

Among the U.S. partners, there is clear evidence of serious and substantive involvement with a 
strong potential for contributing to the overall purposes and goals of APEC. The pluralism of 
content and style is significant, as are the common themes of the shared development experience. 

The grant application and review process--in the area of sustainability and private sector 
involvement--appears not to have conveyed to grantees the high level of imperative and expectation 
envisioned or intended by A.I.D. Many PFE's seem to have provided "pro-forma" responses to 
these criteria, but have not developed rigorous, systematic, disciplined, substantive approaches and 
plans. 

Prospects for Sustainability 

The prospects for sustainability (based on guided self-assessment) appear to be relatively good 
among the majority of PFE's, though the degree, forms and pace of sustainability will vary. In most 
cases, some kinds of productive, ongoing contact and joint efforts are anticipated. In the majority 
of partnerships, the outlines and directions of fruitful future collaboration are already developing, 
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and potential sources of funding (direct and indirect) are in the process of being identified. The 
most common financial sources are ASEAN supported students in the U.S. partner's degree 
programs, market responsive seminars, workshops, or technology development supported by paying 
private sector participants, and continuing commitments by the institutions involved. 

Some PFE's are uncertain about medium-term or "bridge" funding after the grant expires while they 
continue to create/explore sources of longer-term financial support from private and public sources. 

Several PFE's 	suggest that partnership development would be better served with two or three-year 
grants totaling $150-200K given the challenges of the complexity, distance, time and relationship
building. Some PFE's that allocated their full grant over only one year find that 12 months is too 
short a time to accommodate academic schedules, build the necessary comfort and chemistry, create 
a shared agenda, develop critical mass/momentum, and transition to fully self-sustaining financial 
sources. Though A.I.D. intended the PFE grants to be used over a period of up to 24 months, a 
few DOEd/PFE grants were made for a 12 month period to co-terminate with the cycle of the 
university's Center for International Business and Reseach grant from DOEd. 

Some partnerships will face an interim period of less predictable support while they continue to 
pursue the relationships, learnings, and "assets" in a less formal, and perhaps more ad hoc way until 
they develop ongoing financial support. Most of these relationships expect to find some way to 
continue and perhaps flourish given their mutual investment and enthusiasm, though in a less 
formal way and with a leveling or loss of momentum for an interim period. 

Bottom-line: 	 The U.S. government "seed capital" appears to be creating very significant "program 
assets" with multi-faceted possibilities for long-term dividends and potentially long
term relationships with the potential for contributing to the economic development 
of the APEC/ASEAN region. However, this is a hypothesis which must be examined 
during a formal mid-term evaluation with on-site assessment of both US and ASEAN 
counterparts. 

Recommendations 

Recognize and capitalize on these "program assets" and the potentials being created through the 
PFE programs. Consider the following options for nurturing, expanding, and leveraging these assets 
in order to realize the greater long-term benefits that are possible. 

* 	 Encourage PFE's to spend their grant funds over at least a 2 year period. 

* 	 Competitive add-on grants of $40-80K to provide the time and continuity to more 
fully develop promising partnerships and support/promote the transition to 
sustainability and significant private sector involvement. Cost sharing, matching 
funds, and specific strategies for sustainability should be built into the grant process. 

Expansion of the PFE program with several new partnerships over the next few years, 
perhaps two or three year grants of $150-200K requiring very specific programs for 
sustainability and private sector involvement. 
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Periodic (annual) forums or workshops bringing the PFE participants on both sides 
to share experiences, network, synthesize learnings, lay groundwork for the future, 
and build synergies among the PFE's. 

Some form of electronic networking on both sides and trans-Pacific. Discuss in 
APEC/PFE Workshop and follow-up/investigate according to level of interest. In 
this regard, explore expansion of ASPIRE networks. This requires analysis beyond 
the scope of this preliminary report. 

Exploration and development of a larger strategic framework in which the various 
PFE's could participate, contribute, and create a higher dimension of synergy--a
larger "federation"that can leverage the pluralism of the PFE's into a higher strategic 
agenda for APEC development of economic growth, and "trans-Pacific leadership of 
the future." Challenge the PFE's to help generate this framework on a "bottom-line" 
basis in future workshops and as a condition of follow-up or ongoing grants. 

More stringent grant application and review process by A.I.D., DOEd, and NSF, 
focusing on expectations of sustainability and private sector involvement with 
requirements for written and verbal discussion of specific strategies and action plans-
and perhaps semi-annual updates of a plan during the grant period. 

Provide newly selected grantees with an orientation of learnings from PFE's that 
have gone through one year of development--in order to make for quicker and higher
learning curves, avoidance of pitfalls, more cost-effective use of resources, etc. This 
could be accomplished through teleconferencing, electronic networking, and a 
background package of lessons learned and discussed at the workshops. 

Factor the following issues into future evaluation, program development, planning 
and management. Each issue has come up in survey dialogues with several of the 
partners and each has a level of significance worth further attention and analysis: 

Questions of $100K grant size being too little and one year duration being too 
short to sufficiently develop lasting relationships that are fully self-sustaining, 
especially faculty and educational development partnerships that may not have 
a direct and immediate appeal to corporate profitability. Recommend to 
grantees they should spread grant funds out over 24-30 months and work-out 
procedures with DOEd. 

Questions about the long-term goals against which the APEC/PFE's results 
should be judged and the priority of benefits desired on each side. For 
example, making a serious impact in ASEAN countries (educational or private 
sector) is a very different objective than giving many U.S. schools new 
familiarity with the APEC/ASEAN region. 

Delayed disbursement of grant funds (October 1991 versus May or June) 
causing disruptive changes in plans, commitments, expectations, cash flow 
realities, and revenue generating opportunities. 
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Recognition that "private sector support" is not always the realistic or 
appropriate solution to sustainability. Private companies are often extremely 
constrained financially, as are universities, and some form of public funding 
might be appropriate in the R&D stages of institutional partnerships-- if 
indeed "partnership development" is a primary goal. 

Understanding that "one year does not a marriage make" and the importance 
of examining the issues, dynamics, and challenges of sustainability in the 
second and third year after the initial "rush" of enthusiasm, novelty, and 
excitement is overtaken by the harder, long-term economic realities and
"professional pressures" that make it difficult for faculty to break away for 
extended visits or exchanges over long periods. 

Requirement that PFE's submrit updated strategies/plans for sustainability and 
private sector involvement every 6 months during the duration of their grant 
period. 
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B. 	 OUTREACH - NAFSA ACTIVITIES 

OVERALL PERSPECTIVE/STATUS 

Given the initial goals and premises of foreign student outreach, NAFSA staff have administered 
the ASPIRE grant with demonstrable commitment, conviction, economy, responsibility, diligence,
and hard work. While it is hard to "book" the amount of in-kind services contributed, "sweat 
equity" provided, or "soft" cost sharing that have supplemented the USG grant funding--it appears 
to be significant, perhaps in the 20-30% range. 

Somewhat of a shotgun strategy has been adopted from the beginning: dozens of different activities, 
points of communication, and modes of participation. It is analogous to a "fill-in-the-dot" puzzle
where, for awhile, there are lots of disbursed and seemingly unrelated points and markings, but the 
overall picture is difficult to see in the early stages. 

In addition ot the highlights mentioned in the main body of this report, detailed information on 
each outreach program is included in their respective survey forms in the Appendix. 

RECOMMENDATIONS 

Understand that this strategy almost by definition, requires time, patience, 
persistence, "critical mass", synergies, and cumulative impact before the real picture 
emerges. It involves the "hard wiring" and "software development" of a network, and 
requires a continuing energy flow--or it will relapse as fast as it was created. 

* 	 Revisit, review, and redefine the purpose, goals, and desired outcomes of the 
outreach component of APEC/HRD, and clarify the what. why. how, and where of 
outreach and where it fits into the larger strategic agenda of APEC/HRD economic 
and institutional development, and "training the trans-Pacific leaders of the future." 
Suggest this dialogue be conducted by APEC/HRD and program staff as the specifics 
are appropriately within their preview and beyond the scope of this report. 

Note that the only significant shortfall versus the original APEC/ASEAN goals is to 
have "5000 APEC/1000 ASEAN students in private corporate internships and co-op
workstudy programs in the USA." Only the Northeastern Co-op Education program 
with plans for 339 co-op placements would qualify. It is an appropriate time to 
revisit this subject and make a conscious determination whether this goal is cost
effective, realistic, strategically relevant to some larger, yet-to-be defined agenda, or 
whether to gracefully revise or supercede the goal with another goal more 
appropriate to the current "going-forward" agenda for APEC. It should be noted that 
USAID Missions, through their private sector training programs, are addressing this 
goal with attributions which are outlined in State Department Cable #355132 which 
is included in Appendix H. 

Review of ASEAN student concentrations in the U.S. shows two areas not fully 
covered by outreach activities other than the ASPIRE newsletter and a few incentive 
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grants. These areas are Texas and Florida. It may be appropriate for NAFSA to 
build up coverage in these two areas over the next year. 

Following is a reprint of the brochure developed by Project ASPIRE which provides a succinct 
overview of the project, as well as a map showing the concentration of foreign student populations 
across the United States in 1989/90, along with a table estimating ASEAN/SP students in the U.S. 
in 1989/90 with outreach potential of Regional Centers and initial incentive grants. 
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1. ASPIRE NEWSLETrER 

Description 

The ASPIRE Newsletter is one component of a multi-tiered outreach program designed by NAFSA 
for ASEAN/SP students studying in the U.S. It is designed to promote the successful reintegration
of students into the cultures and economies of their home countries. It is a forum for disseminating
information on personal, social, and professional issues related to preparation for the student's 
return home. Articles cover a wide range of topics which link a student with other ASEAN/SP
students, increases their chances for successful reintegration, and encourages them to make the best 
use of their time and the resources available to them while in the U.S. 

The ASPIRE Newsletter is also a major mode of communication about the services offered by
ASPIRE Regional Centers which are tasked with organizing a series of activities in conjunction
with campuses and community organizations in their region. 

Status/Progress 

The newsletter is emerging from its early development phase with three issues published and 
distributed. There is a demonstrable learning curve, issue-by-issue improvement, and lots of lessons 
being learned in the process. The NAFSA staff is enthusiastic, committed, open-minded, and has 
done a good job getting it off the ground from scratch--all this with relatively little experience.
However, there is a long way to go to become a serious market responsive and self-financing 
periodical which serves the development interests of APEC/PFE. NAFSA and USIA staff are 
already thinking along some of the lines outlined below. 

Recommendations 

* There needs to be a long-term commitment to developing and implementing a 
management, editorial, and marketing strategy appropriate to the APEC marketplace 
and constituencies. 

Provide the newsletter staff with exposure/access to the professional expertise, 
guidance, and techniques necessary for real newsletter success. This is a specialized 
field of experience and expertise; it is available through numerous seminars and 
workshops as well as highly regarded Washington , D.C. area practitioners and 
consultants. This could be done in periodic doses over the next year at a reasonable 
cost (with the potential for returning the investment many times over). 

There needs to be long-term continuity to the "ownership", sponsorship, governance, 
and leadership of the newsletter. Consider some form of constituent Board or 
advisory board that accesses the publication, marketing, and APEC/ASEAN 
constituency expertise. 
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Potential for Sustainability 

Possibilities for sustainability revolve around a well-defined target audience that could be of interest 
to certain companies and other potential sponsoring organizations. This will depend, over the next 
year, on developing the prerequisites necessary for attracting advertising revenues (see 
recommendations below). NAFSA and USIA staff are already thinking about private 
sector/corporate advertising through direct mail solication to ASEAN regional operating companies 
(U.S. and ASEAN), and a regional sales agent selling ads on commission. Printing and distribution 
cost per copy appears to be approximately 27C. 

Recommendations 

General. Continue to sharpen the real purpose, focus, strategy, "market niche" as a function 
of gaining a better, deeper, more comprehensive analysis of this market of readers. Learn 
more about their needs and wants and what kinds of information can serve this (these) 
market niche(s) with more uniqueness and value than alternative/information sources. 
Focus the content and communications power of the newsletter to create a common ground 
between the needs/interests of readers and the objectives/interests of the providers of 
information. Providers include both paid advertisers and the other APEC/PFE programs 
and stakeholders, many of whom are non-paying but some of whom could perhaps become 
sponsors or ad buyers (e.g., embassies, associations, certain ASEAN public agencies or 
organizations). 

Market analysis. Develop a reader profile with a newsletter reader response survey (all 
pertinent reader characteristics). Conduct more focus groups and informal surveys of the 
market and the providers of information--their information needs/interests, most effective 
styles of communication, and how to engage them in an "ongoing relationship" with the 
publication. Include a systematic survey on mid-term evaluation to analyze reader reaction 
and market/audience penetration. 

Content and editorial programs. Develop a more strategic, long-term approach to content, 
substance, and editorial priorities as a function of better understanding of Ole mission, 
market, information providers, and prospective sponsors/advertisers. 

Graphics. layout. style. Needs work; it looks too much like "another plain vanilla semi
boring institutional" publication. There are a myriad of ways to use print styles, pictures, 
graphics, headlines/headings, and many other visual and stylistic devices to "reach out" and 
"connect" with the intended reader. The k.y is getting the prospective reader to distinguish 
ASPIRE from all the other "quasi-the-same-looking" newsletters, to pick it up, to kee.it 
around, and use the information in it. Example: in the second issue, there is nothing
visually that immediately "hooks" the ASEAN reader and strongly communicates the 
ASEAN identity. You have to read the small print. However, the third issue names the 
ASEAN countries at the top--which is good!. 

Isu. Finding the proper balance between: (1) serving the information needs of 40,000 
ASEAN students, and (2) making the newsletter the "integrative publication" of all 
constituent parts of APEC/PFE without sinking to the lowest common denominator. A 
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newsletter cannot be "all things to all people." Some very thoughtful consideration needs 
to be given to how to provide students high-value information while purposefully creating 
a forum for information synergies across the various component programs, e.g., regular
depaitments, special features, special inserts or editions, personalities and interviews, 
surveys, particular APEC/ASEAN regional developments of interest to all. 

Distribution to the ultimate reader. Per the staff's realization, much more systematic efforts 
and arrangements must be made to get newsletters into the hands of the ultimate individual 
readers. Presently, there are bulk points of distribution with little assurance of who (how 
many) actually pick it up, take it home, read it, and use it. Suggestions include: 

Direct mail distribution where lists are automated or otherwise convenient. 

Requiring "bulk distribution" points to submit annual or semi-annual distribution 
plans that specify their market of ASEAN/SP students, their methods/timing and 
follow-up to ensure receipt of the ultimate readers. Newsletter staff review and 
counsel about plans twice per year. 

Targeted telephone sampling of ASEAN/SP students by "distributors" and newsletter 
staff to assess efficacy of distribution and perceived value of newsletter. 

Distribution committees/task forces of ASEAN/SP students charged with reaching 
their constituencies--possibly exploring response to "subscriptions" at 27C, or sponsors 
who will underwrite the distribution at 27¢ per copy. 

Marketing. advertising, sales, and sponsorships. Develop a strategy and program based on 
providing a cost beneficial, medium for advertisers/sponsors who want to reach the 
ASEAN/APEC student market niche. Again, all the essential aspects of this process can 
be greatly accelerated by getting specialized guidance from experienced practitioners. 

Targeted telemarketing to potential advertisers and bulk subscribers. Telemarketing has 
proved a powerful, almost indispensable tool in the selling process--whether in qualifying 
prospects or closing sales. Again, professional coaching is recommended. 

Increasing private-sector involvement. Explore the potential common interests between 
companies (employers), students, university programs, and ASEAN/APEC regional 
development opportunities. Engage private sector managers in defining how the newsletter 
can serve their business interests. 
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Accomplishments 

Publication 
* 	 3 issues published, 16 pages per issue, about 50,000 copies per issue printed and
 

distributed (total of 150,000 copies distributed)

o.o,°°..,.,,..°*....°.,.°°.o.°..,.......°o.°°oo°....,,°°.°,..o.°.,-,......... ,,........ ,.,,.,,.,.,,.,o.o,,,....... ............................ .... . . ,o,,,, o °o,,° . o•,..,.. •
..-- .. ,,, ,,. , ........ **.............. °,°**,** 


Distribution ADDRESSES # COPI_
 
* 	 Colleges and Universities (including partnerships and NEU) 619 33,460 
* 	 Student Organizations 253 10,120 
* 	 Job Fairs, Regional Centers, Peterson's Connexion 5,000 
* 	 NAFSA Conferences 1,000 
* 	 ASEAN 108 1,000 

.. ...
.. .. ...... ................................. 	 . ................................................................. .. .. . . ..................... .......................
.	 ........... .


Content Analysis 	 #OF 
A. Topic/Subject ARTICLES
 

0 Reentry 9
 
* 	 Job Search/Fairs 8 
* Interviews/Resumes/Cover letters 8
 
0 Networking/E-mail 5
 

B 	 Information about or for other APEC Program Components

0 Partnership
 

• Co-op/Workstudy 	 5 
• Regional Centers 2
 

0 Private Sector 5
 
• 	 Incentive Grants 7 

C. 	 Special Features 8 
* 	 Petersons Conncxion (Eight hundred ASEAN/SP 3
 

students have registered with Peterson's Connexion (+3 ads)
 
via the newsletter.)
 

. .. . ...I.................... .... 	 .I ..... .... ............ ..
. .... ................................... .................. ... ........... 
Direct Cost (of first two issues)* AMOUNT 

* 	 Printing $20,276 
* 	 Distribution $ 6,888 
* 	 Total Cost $27,164 

"Cost 	of 27C per copy. 
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2. 	 INCENTIVE GRANTS 

Description 

The ASEAN/SP student population is widely dispersed throughout U.S. colleges and universities. 
While 	the three regional centers provide resources to the majority of ASEAN students, there was 
a need to develop a more decentralized activity in order to reach students at campuses far from 
the three regional centers. Incentive grants became the mechanism to fill this void. Incentive 
grants share the same goals as the Regional Centers, but are directed specifically towards ASEAN 
students on one campus or in one city. Incentive grants were also intended to provide: increased 
exposure to small to mid-size U.S. businesses that are becoming increasingly international, access 
to opportunities for practical experience with such firms, and expanded opportunities for home stays 
with employees from these firms. 

Status/Progress 

The incentive grant program has stimulated a wide range of innovative and information-rich 
activities targeted to ASEAN student clusters in over 20 locations across the U.S. For the most 
part, these events--while varying in content, purpose, participation, and level of outcome--have been 
well-planned, creative, economic, cost leveraging, and diligently undertaken. Collectively, they
probably contributed to an increased response to the needs and concerns of ASEAN students. 

Taken together, the nature, initiative, and level of effort of these projects is impressive, both at the 
level of grantee initiative and of NAFSA in its oversight and support functions. One needs only 
to review the stacks of detailed project papers and reports to appreciate the fertile pluralism and 
possibilities that have been evoked. While some of these activities do not appear necessarily APEC 
or ASEAN/SP specific, NAFSA isnow focusing on this as an imperative--and requiring participants 
to do the same. 

The major issue is their lack of critical mass, one-time impact, and the short half-life of their 
residual effects--which depend almost entirely on whether one or more individuals are spurred to 
a new level of ongoing initiative without any outside or institutional support--or whether an 
information, product, or service lives on. 

Recommendations 

The biggest challenge is considering how to capitalize on these multiple "points of light"before they 
fade out--by one or more of the following methods, as appropriate. Beyond the scope of this report
and would more appropriately come out of a working group from NAFSA and ASPIRE project 
leaders. 

* 	 Encouraging and supporting the capture and replication/repackaging/republishing 
of useful information of value to ASEAN students. 

Creating or supporting an information clearinghouse function at some logical location 
(e.g., one or all of the 3 regional centers), or NAFSA, that is able to receive, 
package, and distribute replicable information to ASEAN students country-wide. 
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* 	 Plugging these "points of light" into a network by supporting the development of an 
ongoing national ASEAN student network in which all grantees would be required 
to participate as a condition for grant qualification. Expanding on the ASPIRE 
computer network for ASEAN students could play a role. 

* 	 Utilizing the newsletter as a purveyor of ASEAN clearinghouse information products 
which can be selected and ordered by readers. 

Providing small ($2-5K) follow-on grants for projects of exceptional merit which 
would create a resource of continuing value to the ASEAN student community 
nationwide. 

In the future, allocate incentive grants only if they meet one or both of the following 
considerations: 

They contribute something of ongoing value to the national ASEAN student 
community or the ASEAN/APEC institutionalization objectives. 

* 	 Each grantee is a part of a large cluster of incentive grants that all together are 
aimed at developing a larger national ASEAN student project or program (with 
ongoing potential), thereby designing in synergy and critical mass from the beginning 
(e.g., all 5,10, 20 grantees would each contribute to the development of or each 
create a key part of--the overall "umbrella" project). In this way, the resources would 
be leveraged and multiplied and would build a base for the future. 

Build the above conditions into the incentive grant process, and include the 
requirement to become an ongoing participant in the emerging ASPIRE 
electronic/computer networking systems--as well as periodic teleconferencing with 
all other ASPIRE Projects semi-annually. 
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Accomplishments 

Grants Awarded 
* 	 A total of sixteen grants have been awarded in the fifteen-month period between July 

1991 and September 1992. The amount of funds committed to date is $39,500. ....,,,.........°..
....... .........,,,,.,,,.,,,,,,,.,,,.,.,...,,.,,.................................... ,, ... ........
...... .. .. ,,,,,,,,,,,..,,,,.,,,,,,.........................°.....,.. 
Location by Region 

REGION 	 No, 
* Northeast 1
 
0 Mid-Atlantic 1
 
0 Southeast 0
 
* 	 Midwest 7 
* Northwest 4
 
0 Southwest 3
 

I. ....................
...... 	 ..... ......... ..... . . ......................... ... ... . .......... .. . . ...... ........ . .......O.. . .... ...........
 

Tve of Event
 
EVENTr No.
 
0 Workshop 20
 
* Network Development 5
 
0 Written product/publication 5
 
* Roundtable 2
 
0 Conference 1
 

............................................ 
 . .......................................................... 
............................... . ..............


Content 

P&ENo. 
* 	 Interviewing Techniques 8 
* 	 Networking 2 
* 	 Employer roundtables/Job search 5 
* 	 Resume preparation 3 
* 	 ASEAN news updates/discussions 5 
* 	 Practical training issues/Immigration 4 
* 	 Cross-cultural differences in the
 

workplace/Reentry issues 2.
 
* 	 Orientation/reception 2 
• 	 Alumni questionnaire 1 

Eight newsletter articles have come from Incentive Grantees. They are also sources of 
student feedback when determining the content of the articles for the newsletter. 
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3. 	 REGIONAL CENTERS (RCs) 

Descrption 

Three Regional Centers were established via a five-year grant as reentry programming centers. 
The three centers are located at: Metro International of New York (East), the University of 
Southern California & the Southern California International Careers Consortium (SCICC) (West), 
and Ball State University (Central). In year one, the centers have already organized substantive 
programming and provide outreach services to a "market area" of nearly 17,000 ASEAN students. 
Only a portion of these 17,000 students have been reached during the first year. Each RC was 
charged with the following: 

organizing career advising/reentry workshops twice each year, to be held in conjunction with 
job fairs; 

* 	 offering informal home country employment roundtables on a monthly or bimonthly basis; 

0 	 contributing information to the ASPIRE Newsletter; 

* 	 developing materials and otherwise encouraging opportunities for internships in the U.S.; 

0 	 linking into international teleconferences and cable networks carrying home country sports, 
news and other programming; and 

0 	 working with student organizations to develop campus-based activities. 

Status/Progress 

The RCs have generated strong interest and support from a small core of ASEAN/SP students. 
In some cases, student volunteers devote their time and energy to work on projects of special 
interest. Program coordinators have done an admirable job of providing services/activities/events 
to satisfy student requests and fulfill grant obligations. However, many students have the 
expectations and perception that RCs should operate as job placement bureaus--something the RC's 
are not equipped to do at any scale. 

The RC's are somewhere between fish and fowl and have yet to define themselves for the longer 
term. At this stage, they are creating and experimenting with an ad hoc mix of activities and 
services for ASEAN students within a relatively nearby radius with the notable exception of 
publishing a newsletter, using teleconferencing and creating electronic computer networking to 
reach people further away. Major future expectations and challenges include: 

expanding application of newsletters, teleconferencing, and electronic computer networking; 

the need to develop a proactive mission, strategy, and operations plan for serving a very 
large "market area" (4,400 to 6,600 students each) with many student constituents spread 
over very large geographical areas; and 
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the requirement to become a self-sustaining, ongoing enterprise which means addressing 
these service needs and target groups in a way that coincides with the economic and social 
interests of potential corporate, public, or individual sponsors--and the ASEAN students 
themselves. 

As yet it is unclear just how realistic their mission is and who may be willing to pay for what, w~h., 
and what their needs will be to move from where they are to fulfilling their proposed mandate. 
This should be a point of focus during the mid-term evaluation. 

Potential for Sustainability 

RCs are buoyed up by the momentum derived from the interest, enthusiasm, and commitment of 
the RC Program Coordinators and by the ASEAN/SP students they serve. During the first year 
of operation, the focus has been on start-up and establishment activities. Once programmatic 
efforts are well-established, attention will shift increasingly toward efforts designed to achieve 
sustainability--particularly as NAFSA funding begins to decrease after year two. It is still 
premature for major long-term efforts to be in place, although all three RCs view continuation and 
expansion as long-term goals. 

The RCs have all established linkages with the private sector, primarily through roundtables and 
job fairs. Telipon-Link (teleconferencing), initiated at Ball State University, has generated keen 
interest from both students and the private sector. Teleconferencing provides a low-cost and time
saving alternative to attending conferences at disparate locations in the region. Teleconferencing 
is attractive for involving the private sector because it has the potential to reach a larger audience 
at less cost and provides access to students at the "Big Ten" universities without the high 
recruitment costs. Fund-raising and tapping into corporate sponsorships are other options being 
considered. 

Recommendations 

Continue to foster increased contact and networking between the RCs and other 
ASPIRE projects as well as other APEC programs in order to create more of a two
way information flow between ASEAN students and APEC resources--do this 
through workshops, teleconferencing, electronic networking, and the newsletter. 

* 	 Utilize the APEC workshops and other forums to engage RC managers, NAFSA, 
College Placement Council, and others in confronting these challenges and issues. 

Consider the possibility of relating all the outreach programs into one overall 
communications and information service enterprise in which each project plays a 
complementary and reinforcing role. For example consider ways to capitalize on the 
ASPIRE newsletter and possible synergies between the RC newsletters and ASPIRE. 

* 	 Continue to expand teleconferencing activities and increase private sector 
involvement. Develop strategies and programs that will attract private sector 
investment. Consider video-conferencing as an additional option--evaluate the 
capabilities and costs. 
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Provide longer-term "business planning" and "marketing campaign planning" 
assistance to the RCs as a group--perhaps in the context of workshops just for the 
outreach programs. 
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Accomplishments 

Some 	Overall Highltghts 

* 	 Two out of the three RCs publish their own newsletters to showcase events in their
 
region.
 

One RC has established an Advisory Committee; private sector linkages are often 
initiated through this relationship. 

* 	 Databases have been established and continue to expand on: students, private sector
 
employers, and member institutions.
 

* 	 All three RCs have conducted student surveys (formal and informal) to assess student 
needs. 

Fourteen skill development workshops have been conducted by the RCs with a full 
complement of activities planned for the coming year. 

One RC has harnessed student enthusiasm and directed it toward volunteer activities. 

.............................................. 
 . . .	 . . ..........................................................................................................
 

Membership/OutreachAssesinent 

REGIONAL CENTERS 

Univ. of California & 
Southern California 

Metro International Ball State University Careers Consortium 
(East) (Central) (West) 

A. 	 Membership 65 16 40 
(Institutions) 

B. 	 Potential 305 200 200 
Membership 
(Institutions) 

Outreach of Current 2700 5000 2500.
 
Members (A)
 
(# Students)
 

Potential Outreach (B) 5800 6600 4400
 
(# Students)*
 

These arenot numbers of studentsactually involved orreachedby RC/APECactivities,but represents 
the 'ASEAN Market" within enrolled member institutionswhich the RC is currently working to reach, 
e.g., with bulk distributionof the newsletter. 
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4. ASPIRE COMPUTER NETWORK 

Description 

Electronic networks are being established with the potential for linking Project ASPIRE regional 
centers, campuses, embassies, student organizations, and multi-national corporations interested in 
the ASEAN region. Project ASPIRE's Midwest Regional Center at Ball State University (BSU)
has introduced two new electronic mail network-building services expecially for ASEAN/SP 
students. P.A.N. for "Project ASPIRE Network" includes both ASPIRE "E"Mail and ASPIRE-L 
for Project "ASPIRE Listserve." Any student or organization with access to a computer modem 
can link into these services free-of-charge through the BITNET and INTERNET networks. 
Currently, BITNET is used to provide over 1,000 net users with ASPIRE information and activities. 

P.A.N. has the potential to interconnect 20,000 students and hundreds of organizations through a 
low cost mechanism to exchange information and discuss ASEAN/SP issues. P.A.N. enables 
students to contact BSU without writing letters or paying for long distance telephone calls. 
Students can ask questions and receive prompt answers relating to immigration regulations, current 
events in Southeast Asia, reentry concerns, job search information, and forthcoming Project
ASPIRE activities. P.A.N. also allows campus-based ASEAN student organizations to maintain 
contact with BSU to help them keep :ieir members informed. 

ASPIRE-L is a bulletin board-type service hosted and monitored by Indiana University in 
Bloomington. Users can access the listserve through their computer and modem and enter into 
discussion with other users, thus permitting campus to campus or campus to corporation
communication. ASPIRE-L will also be networked with SEANET and SEASIA (two current Asia
related list-serves) and their many users. 
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5. 	 PETERSON'S CONNEXION 

Description 

NAFSA's Project ASPIRE is now linked with Peterson's Connexion for the purpose of compiling 
an employment database. The database has become the official registration vehicle for ASEAN 
students participating in the ASPIRE program. Peterson's Connexion affords students the 
opportunity to be contacted by potential employers and sponsors of private sector internships. Over 
700 ASEAN students have now registered with Peterson's Connexion. Twelve companies have 
requested employment searches of ASEAN/SP students. 

Benefits. The benefits to ASEAN students for participation in Peterson's Connexion include: 

* 	 linkage with home country and other global employers and sponsors of private 
sector internships; 

0 	 receipt of periodic bulletins providing up-to-date on the latest Connexion 
services and Project ASPIRE updates; 

a 	 inclusion of co-op program students in the Northeastern University 
Cooperative Education Network; and 

0 	 the service is provided free of charge. 

Registration. All ASEAN nationals and foreign students, regardless of country, major, or 
academic level, are encouraged to join. Registration involves completing an application
form that can be obtained from international student or career planning advisors. Requests
for application can also be found in each issue of the ASPIRE Newsletter. 

Peterson's Connexion continues to receive registration requests from the initial mailing of 
the first issue of the ASPIRE Newsletter. A significant increase in registration is anticipated 
for year two, resulting from announcements in each issue of the newsletter, and from 
Connexion publicity at Regional Centers and Incentive Grant activities. 

Outreach. Peterson Connexion's outreach is accomplished by: 

U.S. Promotion 

direct 	discussion with Project ASPIRE Grant recipients; 

direct mailing of Connexion's material to foreign student offices at over 600 
colleges and universities in the U.S.; 

* direct mailing of Peterson's bulletins with ASPIRE updates and registration 
forms to over 30,000 Connexion's members; and 
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* direct mailings to over 200 ASEAN and Pacific Island student organizations 

in the U.S. 

In-Country Promotion 

telephone contact and meetings with local and regional businesses (e.g., 
Infosys, Inc.) to promote Project ASPIRE; and 

direct mailings to local AMCHAM offices to promote Project ASPIRE. 

Connexion Connects. Developed originally to join students and mid-career professionals with 
career and education prospects, the Connexion network is now over 51,000 strong and is 
accessed by corporations and educational institutions all over the world. 

Multinational corporations are beginnning to realize that Connexion is an easy, cost-effective 
way to reach international students for home-country and other international employment 
opportunities. They are relying more and more on Connexion to put them in touch with 
those students. Already, multinational companies such as the Coca-Cola Company, Price 
Waterhouse, Molex Incorporated, AT&T, Becton Dickinson & Co., and the global 
corporations of the Wharton Export Network, have made Connexion an important 
component of their international recruiting programs. The list of companies will continue 
to grow as word of this inexpensive recruitment tool continues to spread. 
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C. NORTHEASTERN UNIVERSITY EDUCATION CO-OP 

DESCRIPTION (ABSTRACTED/REPRODUCED FROM CO-OP BROCHURE) 

The Asia Pacific Economic Cooperation (APEC) - Partnership for Education 
Initiative was launched by U.S. Secretary of State James A. Baker III in July 1990 in 
response to concerns expressed by members of the American Chambers of 
Commerce (AMCHAMS) about human resource development priorities. An integral 
part of this initiative included the expansion of cooperative education (co-op) 
programs in Southeast Asia. 

Northeastern University in Boston, a world leadcr in cooperative education, was 
requested by the U.S. Agency for International Development (USAID) to conduct 
a feasibility study on expanding co-op in the ASEAN region. Several U.S. companies 
in Southeast Asia expressed positive interest in the Cooperative Education Expansion 
Project at the 44th semi-annual meeting of the Asia Pacific Council of the American 
Chambers of Commerce (APCAC) in October 1990. 

As a result of the feasibility study, USAID awarded Northeastern University a three
year contract (1992-1994) to carry out the cooperative education objectives of the 
APEC initiative. The specific goal of the contract is to provide assistance to U.S. 
member companies of AMCHAMS in: Indonesia, Malaysia, the Philippines, 
Singapore, Thailand, Brunei and the South Pacific Island nations to further human 
resource development for their business needs and growth. The Southeast Asian 
members of APCAC have agreed to help expand co-op placements within their entry 
recruitment programs: 

"to attract, train, and retain entry level nationalsfrom their respective 
countries who are enrolled in pre-professional degree programs in 
Northeastern University's Network of 8 co-op education institutions." 

The implementation of cooperative education programs involving talented foreign 
national students returning to their home countries is expected to address critical 
human resource problems facing U.S. firms in Southeast Asia. Foremost among 
these problems are: 

* high cost of traditional methods of recruitment; 

high rates of annual turnover of entry level technical and managerial staff 
which further increases recruitment and retention costs; and 

a sbortage of trained people both in terms of education and understanding of 
American business methods. 

U.S. companies desire programs which will enable them to attract qualified foreign 
nationals who would be more likely to remain with the organization over an extended 
period of time. Cooperative education alternates academic study with company work 
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experience thereby enabling students to develop a natural bonding with the company
early in their undergraduate education and more quickly become productive 
members of a company upon graduation. This is especially true for foreign students 
who learn both the corporate culture and American work ethic while they are on a 
co-op assignment. 

Accomplishments 

0 55 co-op students placed with American companies who have operations/affiliates 
in the ASEAN/SP region; 

* 	 8 students placed in permanent home country jobs with American firms; 

* 	 34 companies actually receiving co-op students; 

* 	 47 companies willing to receive co-op students in 1992; 

• 	 70 companies willing to participate in 1993 with total prospective placement slots of 
53 students, indicating major expansion of placement requests and opportunities; 

* 	 8 companies are receiving 30 of total placements, indicating expansion of interest in 
co-op by these companies; 

* 	 29 students in U.S. worksites, 27 students in home country worksites; 

* 	 Pool of 881 qualified ASEAN students in 73 academic majors from which to 
source/refer to participating companies; and 

* 	 4 U.S. companies requested by ASEAN governments to include internships and co-op 
placements as part of present and future business arrangements with host countries. 

Other Accomplishments 

Indonesia-eci& 

Four Indonesian students sponsored by the Agency for Strategic Industries, who had 
strong co-op placement experiences at ABB/Combustion Engineering, Allison, 
Boeing, General Electric, IBM Indonesia, won admission to the MIT Center for 
Advanced Engineering Study (CAES) and Master Level Degree Programs in 
Mechanical Engineering, Electrical Engineering and Intelligent Engineering Systems. 

Freeport McMoran Inc., New Orleans, Louisiana was encouraged by the Indonesian 
Minister of Energy & Mines to utilize the Home Country Co-op Placement Program 
to prepare talented Indonesians for technical and managerial positions in their 
Executive Training and Co-op Programs. James R. Moffet, Chairman and CEO, 
made a commitment for 12 placements, with 11 placements from the Network in 
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1992. Freeport will also become a major co-op employer in Indonesia through PT 
Freeport Indonesia. Freeport is recommending the co-op model to their suppliers. 

PT Telkom, Indonesia's telecommunications enterprise has selected the co-op
educational and training model, as presented by Northeastern University for its new 
polytechnic institute: STITELKOM, in Bandung, U.S. companies, such as AT&T 
Network Systems, Bell Atlantic International, Motorola, and NYNEX Network 
Systems Company are enlisting their business units in Indonesia and in the U.S. to 
formalize their entry level programs with co-op placements from the U.S.-APEC Co
op Project and from STTTELKOM. 

Dr. Pyaman J. Simanjuntak, Director-General of Industrial Relations and Labor 
Standards for Indonesia, indicated that Minister Cosma Batubara approved the 
formation of the Centre for Cooperative Education to work with employers and the 
U.S.-APEC Project. The Centre would be a source of information for companies.
The Ministry is organizing an Inter-Ministry Committee to expand internships and 
co-op placements as part of future contracts. It is also informing the companies 
about Article #770, Ministry of Finance, which provided [financial] incentives for 
covering the costs of education and training, including co-op placements, internships, 
and training programs. 

Status/Progress 

A comprehensive status/progress report is included in two current memorandas prepared by the 
NEU co-op staff in response to an on-site visit and survey discussion in September 1992 (See 
Appendix F). 

At this stage of development, one year into the program, progress can be characterized as follows: 

* Moving positively, in the right direction and according to plan--but somewhat more slowly. 

Actual placements are happening somewhat slower than planned because of: 

a 6-12 month lag/lead time in the budgeting cycle and commitment process 
of U.S. companies and their international affiliates operating in the field; 

the hiatus in U.S. foreign assistance in Thailand (which had been projected 
as a significant co-op participant); 

3 out of 5 companies are not initially willing to pay necessary long distance 
travel costs associated with placements until they first experience the benefits 
of co-op students (a small but significant catch-22); and 

the substantial distance, time, and cultural aspects of relationship-building and 
institutional pioneering involved. 
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The co-op program is being conducted with professionalism, pride, and judgement borne of
 
experience and success in the U.S. and other international environments.
 
The building blocks of potential long-term success appear to be systematically developing.
 

There 	are currently no South Pacific Island interns. 

Potential for Sustainability 

It is too early to project the future sustainability scenario for NEU Co-op--one year into a proposed 
three year grant. Program leaders are hopeful but cautious about the terms and timing of private 
sector support (see Appendix F for Northeastern's memos on this and other survey issues). 
However, many of the foundation stones for a sustainable program are being developed and could 
be in place over the next two years, such as: 

0 	 the pre-eminent track record and reputation in co-op education; 

0 	 a demonstrated success (in other regions) in serving the employment interests of private 
business and earning their support; 

* 	 in-the-field response which indicates a need for this option among U.S. companies in the 
region; 

0 	 reasonable progress in developing the private and public sector relationships necessary to 
underpin a successful program; 

0 	 per accomplishments summary, sufficient progress in engaging increasing numbers of 
companies and students along with evidence of early stage company/student success stories; 

a small nucleus of American business executives who are committed believers and 
"champions" of the program; 

a highly dedicated professional leadership staff doing necessary missionary work and 
program development; and 

* 	 favorable word-of-mouth institutional and networking support of the concept and its 
potential among host country officials and U.S. corporate executives. 

However, there are several other factors whose effect on sustainability is much less clear and which 
warrant closer examination over the next year as well as in the midterm evaluation. They include: 

the region, culture, and country-specific applicability and appropriateness of the co-op 
model, the market realities and requirements to which it must respond, and the competition 
of other modes of employee development and recruiting; 

an understanding of whether and what adjustments to the program may be necessary; 

* 	 an uneven pace in co-op development among the various countries; 
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0 	 the cost/benefit parameters of an overseas co-op program that are far away; 

0 	 more compelling evidence and benchmarks of the longer term benefits and savings 
experienced by the private companies in comparison to alternative modes of recruiting and 
employee development; 

* 	 more empirical indicators of just what companies are willing to pay for, when and under 
what circumstances, and how much tailoring necessary to serve the needs of the emerging 
market; 

* 	 clearer evidence of market size and segmentation among various types of companies and 
groups of students; 

0 	 how to build economies and leverage into the cost/benefit structure (e.g., travel, location 
and timing of internships); and 

* 	 finding the desired balance between a U.S. sourced co-op program and transferring the "co
op technology" to indigenous/host country institutions. 

Bottom-line: 	 The home placement market and the NEU network's ability to serve the market, will 
determine whether, and on what terms, sustainability will be achieved. 

Recommendations 

Most co-op recommendations are included under the Private Sector Training section of this report, 
however, two recommendations are listed here which, along with the issues raised above, should 
be factored into future evaluations and program development. 

1. 	 Given the magnitude, complexity, degree of pioneering and relationship building 
involved, a minimum of three years seems like an appropriate "greenhouse" phase 
rather than any less. 

2. 	 NEU needs some more time to evaluate the effectiveness of the other co-op network 
universities and the rationale for expanding or pruning the network--or going beyond 
the formally designated network schools for sourcing students. NEU is conscious of 
the issues underlying these choices. 

Special Inclusion of September 1992 Co-op Education Memo 

This memo is included within the body of this report because it articulates important information 
and insight into the co-op education program in several areas as listed below. 

0 how to measure success 
quantitative or tangible measure, or 

- more qualitative or subjective indicators; 

0 	 employer support; 
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0 

* 	 cooperation with and among U.S. and ASEAN organizations; 

student and company success stories; 

* 	 major accomplishments; 

* 	 long-term impact; 

* 	 early stage development of private sector support and sustainability; 

* 	 a proposal about co-financing of co-op travel for participating students. (The implication of 
this approach is that funding come from a supplemental allocation from A.I.D. rather than 
NEU's existing grant allocation.) 

Rather than repeat, translate or continually refer to this memo, it is sufficiently cogent and to-the
point as to warrant direct review by readers of this report. 
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CC 

MEMORANDUM 

TO David Bruneli, Senior Consultant, Creative Assocates International 

Dean Rcbert E.Vczzella, Rosemary Kelly 

FROM Prof. L. Zion, Coordinator, Northeastern University Network / .4,q ,-
Home Country Co-op P'lcment Program 

SUBJECT: Comments regarding the APEC Home Country Co-op Placement Project: 
How to Measure Sucess 
Brief Summaries of Key Issues and Paints discussed during 
Consultation 

DATE: September 21, 1992 

Endcosed you will find a Newsletter: £9JI igh I/_2 4 pages 
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US. - APEC Cbo-q Uy u P.,± 

How to Luqn suum 
THROUGH INDICATORS and QUALITY ct IXPERlENCES as naaed by Stuxeds 
Empizies ad InsUtutuou: 

1. By lnuz o adf a Gcq plam= : Each placement may be either for 3 or 6months. From September, 1991, through July, 1992, arrangements were made for 48undergraduate and graduate co-op placements and 8 permanent placements. 

2. By number f pbtidpding ompauis : 34 different business units (companies)
arranged apprccimately 56 placements. 

3. By 	sunm-of ' rhs in each canj[Wy: While, initially, a company may placeone student, as a pilot model, in time, as the co-op program is formalized, there tends tobe an increase in the number cdplacement. Please see pages 17-21, as a partial listing 

. zpae 	 Placements: 
I x 9= 9 
I x 7= 7 
2 x 3= 6 
4 x 2 = 8 

-Z x 1 = 26 
Total: 34 	 56 

4. By numberof plan tsin US. priato in the Ham. Cuonyilaps rR on: Students consider the U.S. work experience as an added value to their U.Seducation and training, thereby enabling them to return home and make 	a moreeffective contribution to the productivity of their work group and employer. See partial
listing 	in APEC Report #2, pages, 17-21: 

U.S. 	Worksites I Home Country Worksites
 
29 27
 

5. By 	P reinrive xma ad IanadPI s: Companies which expressed apcitive interest to participate in the Project during 1993. See partial listing in APEC 
Report #2, pages 22-26: 

1992 	 / 1993 

Prcspective Companies 47 70
 
Prospective Placements 93 
 153 
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6. By uoaqmu,- requesing the co-op student to retum fr aiditicnal wcrk 
por for ater gziuaiuon emplom : 

In the case of NYNEX, Singapore the third year co-op student in industrialenginering, following her first coop placement, was offered after graduation
employment. See Student Comment #1: Jacquelyn L. Koh. 

7. By rmucian umofrW.uate enqloayv md the impact n after graduaiin
ampuynnent in the Hamu Camutycr Reicm (*): 

(*)It should be noted that it is too early in the history of the Project to ascertain the ranges of retention for companies, students and countries. There is a long experience ofthe proven benefits of co-op to the recruitment process in the U.S., based on more than50,000 participating companies and more than 230,000 students, participating in co-opprograms. Northeastern has the largest co-op program, annually placing more than

7,000 students at more than 2,000 companies
 

"Studies show that at the leading co-operative education institutions, approximately 80per cent of co-op students receive an offer fr permanent emplcyment from a ccmpany
that participates in the institution's program; 63 percent of the co-op students receive
offers from their final employer, 48 percent of the co-op students accept the job offers."
See attached brochure: 
 CQo-= p e-in The -Advant Some Co-op Statistics,

"National Commission on Cooperative Education: (1990)
 

Company managers familiar with Co-op Programs in the U.S., when assigned overseas,would also value adapting their recruitment programs to expand co-op placements, if 
local arrangements permit. 

iMiam J. PId, Vice President and Director, PT CHICAGO BRIDGE AND IRON, in
Indonesia, has indicated that he only wants to recruit co-op undergraduates, from YearII onward, so that he may nurture a higher retention rate for productive entry level 
employees in the future 

8. By num at sinuts ad range at ao* c maffs frn whidh to soume studmubto ernploys: There are apprcximately 260 graduate and 621 undergraduate students 
represented in 73 academic majors. 
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9. By wnw at ufeils fnxnthe Nbdwcrk to the ,emriniwCaeh.:ve 

Total -107:
 

Northeastern University - 56 
Georgia State University International Consortium - 15 
Rochester Institute of Techr..iogy - 12 
Drexel University - 10 
Virginia Polytechnic Institute and State University - 6 
University of California at Fullerton -3 
Purdue University - 2
 
American University -1
 
University of Maine - i
 
University of Wisconsin - 1
 

See Page 16 of Report #2, Referrals from the Network, by institutions and by countries. 

10. By s ffumizueh include' internuijs olive haiing ][W andjr
Gouqp Pi- with US. uies th have w with affliaim in the hos
an": These formal arrangements facilitate U.S. co-op placements. 

Efforts are being made to expand the proven success of the Home Country Co-op
Placement Program by having the host country include "internships and co-op
placements" in contracts, or requesting U.S. companies to arrange these placements
within their work program. 

In the case of ABB / COMBUSTION ENGINEERING and ALLISON TURBINE GAS,,
students have had more than one co-op placement. In the case of BELL ATLANTIC
INTERNATIONAL and GAS VENTURE ADVISORS, arrangements may include
sponsored students in their work programs as a bridge to future business associates 
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EHMFLOYERS AND THEIR SUPPORT FOR TIlE APEC (fl-OF PROJ r 

11. Positive referrals from one conpany to another company:
 

ABB /COMBUSTION ENGINEERING 
 is renewing commitments through the APEC 
Co-op Project. 

AMERICAN EXPRESS will support two placements in 1993.
 

AT&T INTERNATIONAL has recommended the Co-op Program to their business units
 

AT&T NETWORK SYSTEMS is providing co-op placements in Indonesia and the U.S. 
FREEPORT McMoRan recommended the toProgram Freeport Indonesia and to 
supplier companies such as FLUOR DANIEL. 
GAS VENTURE ADVISORS, in addition to Indonesia, is expanding the program to 
other countries in the region. 

HILL & KNOWLTON has provided its support to the Program by disseminating the 
information to its clients. 

IBM INDONESIA expects to continue the APEC Co-op Project with 6 business partners. 

INGERSOLL-RAND has made its commitment to place 4 students in ASEAN and will
refer the Program to its dients 

MOTOROLA HQ has recommended the APEC Co-op program to MotorolaSernicaiductor, in Malaysia. and Motorcda International Cellular, in Singapore. In bothgroups, U.S. co-op placements are being arranged with worksites in the U.S. inPhoenix, AR, Austin, TX and at Arlington Heights, IL. 

NYNEX NETWORK SYSTEM COMPANY has recommended the Program to all their 
business units 

SEARS BUYING SERVICES, Singapore, recommended the APEC Program to FRITZCOMPANIES and the HARPER GROUP, San Francisco, CA Both companies havelarge operations in the Asia-Pacific Region and are prospective companies for
placements during 1993. 

WARNER LAMBERT COMPANY, Indonesia, was able to employ an industrialengineering student who had two previous co-op placements with Warner Lambert,Cambridge MA This was an excellent match for the company's new production plantin Bogor. WARNER LAMBERT will recommend the program to all its business units in
the region. 
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C0qperiCn with zaiicnms 
12. Benefits for the Proect's objectives have resulted from developing relationshipswith U.S. business organizations, American Chambers of Commerce Abroad(AMCHAMS) and Government Organizations in the Host Countries. 

Support from business organizations has been reflected through invitations to submititems for publication in their bulletins and make presentations at their meetings. Thefollowing organizations provide wide exposure for their members to the APEC Co-opProject and opportunities to learn of the su s stories that are likely to stimulate U.S.companies and their business partners to participate, or increase their participation in
the Project: 

American Indonesian Chamber of Commerce: 
the 

Prof. Zion was elected to the Board ofAICC in April, 1992. At these meetings, there was an introduction toVENTURE ADVISORS, which subsequently arranged 
GAS 

a graduate co-op assignment andis expanding the number of placements to three in 1993. Many prospective companies
have been identified and enlisted through this association. 

U.S. - ASEAN Council for Business and Technology: The Council has offices in each ofthe ASEAN countries. Their representatives have extended cooperation in-country. 

Business Council for International Undertanding: At a luncheon Briefing held forRobert L. Barry, the newly appointed U.S. Ambasador to Indonesia, it was possible forProf. Zion to brief Ambassador Barry on the APEC Co-op Project and to meet LeonardBrownfield, President Director, GENERAL MOTORS, INDONESIA who is located in 
Indonesia. 

AMCHAM Thailand. AMERICAN BUSINESS COUNCIL of Malasyia, AMCHAM ThePhilippines: Rosemary C. Kelly met with the Board of Governors during a recent trip inMay-June 1992, and secared their cclective support and cooperation for introducing
the Project in these countries. 

AMCHAM Indonesia: The AMCHAM has designated the Chairman of the HumanResources Committee to assist the APEC Co-op Project. 

American Business Council(ABQ of Sing1r The ABC has designated the Chairmanof the Education Services Ccmrrrttee to assist the APEC Co-op Project. 

ANNOUNCEIENIS and ARTICLES 
in 

have been included in the publications ofAMCHAMS, Indonesia, Singapore, Thailand and The Philippines. A recent articlewas prepared by Dr. Robert E. Vczzella, APEC Co-op Director, for EXPERIENCE, apublication of the Cooperative Education Association, June, 1992. 

An article on the APEC Co-op Project appeared in OUTLOOK INDONESIA apublication of the American Indonesian Chamber of Commerce, May, 1992. 
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QUALTA"VIE ASPECTS TO MASURIN CO-OP SuOCSS 

Introduction: There is a significant set cf qualitative indicators that impact on thesuccess of Co-op and, in particular, co-op placem-Tents for international students. Thesemeasures are associated with wrksites in the U.S. or an overseas business unit. It is 
reflected 

1) in the evaluation of students regarding their assignments and the cowqpstudntt's Mliuuip with supervism and nangm 

2) the comments of supervisors about the pmrducivity level of the umqp
sit, and 

3) the impact the co-op placement has upcz the nuunity cf thein evciaing a aer pah in inug academic rfm m and in s ting the 
U)c3 oneor gadlzh e jlaamvu 

hiat are students saying axut thercoqp exrience 

1. Jauelyn L Kmh a Singaporean and a 3rd year industrial engineeringstudent at NU, comments about her co-op assignment with NYNEX NETWORK
SYSTEMS COMPANY, Singapore on February 12, 1992: 

"I was given more responsibility with each passing week. As the ccmpany becameinvolved as a finalist for a strategic partnership with Telecom Asia and a Thailandtelecommunications tender, my assignment included working with the negotiating teamunder the Managing Director, Michael Heath, gathering data for the business and 
technical presentation. 

. .. I learned hc it was to work as part of a large team and met the multi-talentedpersonalities that made a sucsful team .... It was very exciting. We won the contract.I found NYNEX to be a warm and caring company. There is a comfortable familyatmosphere, and I am glad that I had the opportunity to work for NYNEX." 

2. Ayn Bixmda is a 3rd year Indonesian student and Accounting major atNU, on a co-op placement with BELL ATLANTIC INTERNATIONAL, HQ, Arlington,VA She comments to ASEAN students in a letter to be shared with ASEAN studentsattending an Orientation Program on February 24, 1992: 
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"I was assigned to do cost analysis on three projects related to Australia New Zealandand Czechoslovakia. In addition to the accounting duties, I still have to deal withbillings as I did last year on my first co-op, I have the obligaticn to prepare the wholebill myself. I have the responsibility to prepare the monthly dosing and the balance 
sheet review." 

Further, Ayu remarks to students gang out on co-op, "... become very familiar withall the accounting terms and try to be comfortable speaking English, as you will bemaking telephone calls to gather information you need to complete your tasks.Enthusiasm, dilegence and willingness to improve are good qualities to be successful." 

3. Two Indonesian students, Henry Sinmijuntak and Giaiuna Arifi,majoring in Mechanical Engineering, both 
were assigned to the Logistics Department at PTFreeport Indonesia. They write from indonesia, August 14, 1992: 

"We are both enjoying our co-op assignments. Our supervisior, Bill Maehl would like tohave more co-op students when we complete our assignment. We are planning to fly tothe worksite at Irian Jakya next week." 

4. H]dra Valiamu, an Indonesian sponsored student, is in the fourth year ofhis five year B.S. Program, at NU, majoring in Electrical Engineering. In his previousco-op assignments, he worked at BOEING, Seattle WA and GENERAL ELECTRICAIRCRAFT ENGINES, Lynn, MA On this third co-op placement for six months, he wasassigned to an instrumentation group at ALLISON TURBINE & GAS, a Division ofGENERAL MOTORS, in Indianapolis, IN. He writes on May 15, 1992: 

"My prime assignment is to set up an actuator to drive a yaw probe of sensors. Thepurpose is to understand the actuator controller and its effect on taking pressuremeasurements at a certain depth of the aircraft engine and generating a program toautomate the controller using BASIC programming language As a progress report, Ihave written the automation program, and I am in the process of mounting the yawprobe to a section of the engine The jobs assigned have helped me to to develop myengineering skills ,and I am very grateful to my supervisor, Craig Dorste, andManagers: Larry Wirt and Nannette Radford." Hendra will be returning to ALLISONfor a fourth co-op placement of 3 months before graduation. 

5. Soo C Chan is a Malaysian student majoring in Finance at Georgia StateUniversity. He was on a 3 month co-op assignment at INTEL, in Malaysia When hearrived in Malaysia in early June 1992, he interviewed with IBM, MATTEL and INTEL,three conpar-srs suggested by the Administrative Center. He was selected by INTEL as a praczial tra1 . In a letter of July 1, 1992, he comments: 
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" I am responsible for two projects: is calledone the "Double Deduction Incentive
Program (DDIP)", which is introduced by the Malaysian Government. I am helping
INTEL claim compensation for any expenses incurred when attending seminars ortraining programs. The DDIP is one of the ways in which the Malaysian Government isencouraging companies to send their employees to seminars and training programs,
and the government will pay fcr all expenses: i.e. fees, meals. accomodations, travel and 
training materials. 

. . The second project is forecasting the future trends c the Malaysian economy, withparticular interest in the wage trends.The report will be about 200 pages. The project isimportant to me becaue I am given the chance to do independent research as well as
applying what I have learned about the U.S economy to the Malaysian economy...Following my graduation, I would like a full time position. Thank you for all your
help.".. INTEL, MATTEL and IBM are very excited about participating in the APEC 
Prcect." 

6. Ima Badrudkin,an Indonesian student enrolled in Business Administration at
NU with a major in Marketing, was recently placed for a near 3 month co-op placement
at Hyatt Jakarta Aryaduta. His employer, Joeph KraI General Manager, writes in theevaulation of the student: " He created an integrated marketing database for hotel
clientele, and we want him to come back to implement the package he designed. He 
was given a great deal of responsibility and delivered." 

Imat's comment on his evaluation form: "This was a great opportunity for me toproduce something of real value for the company. I really enjoyed it and would
recommend other students to take advantage of the program." 

7. !ao Kuswantaur is a fifth year student in Mechanical Engineering at NU,
sponsored by PT PAL INDONESIA He had two placements at ABB / COMBUSTION 
ENGINEERING, Windsor, CT., and will have a senior co-op placement in January, 1993.
Following graduation from NU, he plans to continue with a M.S. program upongraduation, but would also be associated in the jcnt venture company with ABB/CE
in PT ESI, in Indonesia His model reflects the original intent of Indonesian companiesworking with U.S. supplier companies to train their future technical and professioani
leaders. On one of his assignments, Eko modified tube arrangement dimensions that 
made it easier to manufacture 

Eko comments: "The assignment improved my ability to solve real life problems
effectively. I also learned to plan everything in advance and meet my deadlines." 
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MAJOR ACCO MPLISIMEs 

Co-op prepares Indonesian Sponsored Students at Northeastern University for Entering 
MIT Graduate Degree Programs: 

Four indonesian students sponsored by the Agency for Strategic Industries, (IPTNaircraft, and PT PAL INDONESIA-shipbuildin& have completed their B.S. academicdegree at Northeastern University, June and September, 1992. They had strong co-opplacement experiences at ABB / COMBUSTION ENGINEERING, ALLISON, BOEING,GENERAL ELECTRIC, IBM INDONESIA during their four, or five year programs.
addition to their excellent academic records, their 

In 
productive co-op assignments wonthem admission, in 1992, to the MIT Center for Advanced Engineering Study (CAES)

and Master Level Degree Programs in Mechanical Engineering, Electrical Engineering
and Intelligent Engineering Systems. 

FREEPORT establishes an Annual Co-op and Executive TrainingProgram with the U.S.-APEC Co-op Project for 6 Co-op and 6 Executive Training Placements 

FREEPORT McMORAN Inc, New Orleans, LA upon receiving a thirty year contract todevelop the gold mines in Irian Jaya, Indonesia, was encouraged by the Minister cfEnergy & Mines, to utilize the Home Country Co-op Placement Program to securetalented Indonesians at NU and its Network and prepare them for technical andmanagerial positions in their Executive Training and Co-op Programs. 

James R. Moffet, Chairman and CEO, made a commitment for 12 placements, with 11placements from the Network during 1992. Freeport will also become a major Co-opEmployer in Indonesia through PT Freeport Indonesia and develop placements withstudents from local universities and institutes. Freeport is recommending the Co-op
Model to their suppliers. 

U .. cmpanies in the Telecommunications Sectr in Indonesia Suppot Exanding
Co-op Progms-

PT TELKOM, Indonesia's telecommunications enterprise has selected the co-opeducational and training model, as presented by Northeastern University for its newpolytechnic institute STTTELKOM Bandung.in U.S. companies, such as AT&TNETWORK SYSTEMS, BELL ATLANTIC INTERNATIONAL, MOTOROLA andNYNEX NETWORK SYSTYEMS COMPANY are enlisting their business units inIndonesia and in the U.S. to formalize their entry level programs with co-op placements
from the U.S -. APEC Co-op Project and from STITELKOM 
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INDONESIA FORMS CENTRE for COOPERATIVE EDUCATION in the MINISTRY ofMANPOWER to SUPPORT THE U.S. - APEC CO-OP PROTECT 

The Ministry of Manpower, Indonesia: On January 17, 1992, Prof. Zion was invited tokeynote a Seminar" The Advantages of Cooperative Education Through the APEC Coop Project: Its Relevance for Indonesia". Subsequently, Dr. Payaman J. Simanjuntak,Director-General of Industrial Relations and Labor Standards, indicated that MinisterCosma Batubara approved the formation of the Centre for Cooperative Education to
work with employers and the U.S. -APEC Project. 

The Centre would be a source of information for companies. The Ministry is organizingan Inter-Ministry Conmittee to expand internships and co-op placements as part of 
future contracts. 

It is also informing the companies about Article #770, Ministry of Finance whichprovided incentives for covenng the costs o education and training, including co-opplacements, internships and training programs. Approximately 55 officials andexecutives of companies and agencies attended the Seminar, of whom 25 participants 
were from U.S. companies. 

LONG TERM IMPACT: 

It is already possible to note the groving awareness that the co-op concept is receivingwithin the Human Resources Development (HRD) programs which are a high prioroity
for Indonesia's future plans. 

There are continuing conversations among government officials and executives.Minister Habibie, Chairman, Agency for Strategic Industries (BPIS), has given hissupport to include 330 undergraduates who will receive overseas sclarships in co-oprelated programs, based on the success of the first co-op model implemented throughNortheastern University, in 1989, and the need for more integrated learning and
training before students return to Indonesia 

Discussions have recently been held with Michael C McGowan, Chairman ofAMCHAM's Human Resources Committee, for developing closer cooperation withmembers of AMCHAM and the Ministry of Manpower to help realize the long termgols of the U.S. - APEC Co-op Prcect by supporting an HRD project within theIndonesian Centre for Cooperative Education. 
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Privaie Sealcr C)- rizn&%i the APEC Cb-cpPrrqe± 
Sustainability. While in Year 1,1991-1992, no formal request or requiremnent has beenmade to the participating companies to co-finance their participation in the Project, theprospect for a co-finanang arrangement has been shared with each of the companies atthe appropriate time, in personal meetings and in the Project Brochure and Guidelines.. 

Arrangements are being made to develop a Business Leadership Group that wouldassist in enlisting employers to express their commitment of financial support duringYears I and III towards a Three Year Support Program beginning in Year IV of thePrqect. The Home Country Co-op Placement Program has had a Business AdvisoryGroup, since its inception, in 1982. This group will be greatly expanded to reflect thelong term focus of the U.S. -APEC Co-op Project. We think the parties would include
the private sector companies, the participating institutions, with their indirect, or direct 
support. and a measure of continuing support from the public sector. 

In working towards a sustainable budget for the Project, in Years IV through VI,companies would be asked to participate at various annual levels, from $2,500 - $50,000,acording to their utilization of the Prcject's resources and benefits they have derivedfrom the initial seed funding from the U.S. Government and the co-op institutions. 

It humid be m'mi th*: 

As a measure of its commitment, FREEPORT McMoRan has budgeted in excess of$450,000 during Year I to streamline 12 placements, including salaries, reimbursement
of student travel to and from the worksite, interviews, travel and related costs tosupplement housing; or local transportation needs, as appropriate. In addition, JamI. ]Klofe Chairman, FMI, wants "to broaden and deepen the commitment to the co-opand executive training programs", including a schoarship program. A carrent effort is
explonng various scholarship arrangements. 

Amsoe fhr (b-Iinming Trazd for paripaingsuiduls: 

While 2 out of every 5 companies may be currently willing to consider providing airtravel to and from the overseas wrksite, in full, or in part, it would greatly assist inmeeting the Project's objectives, if funds were available to meet travel requirement inorder to accelerate the employers' participation and students' acceptance of the 
program. 

Wepropose that $100.000.00 beset aside within the APEC Funding Program in 1993and 1994. to assistparticipating studentsin their need for overseas travel support. while
oxnpanies epare their budgets to finance- or toco-finance overseas travel. 

otle: See further information regarding co-financing and sustainablity of the Project
in R Kelly's Report. 
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D. 	 RECOMMENDATIONS FOR PRIVATE SECTOR INVOLVEMENT AND TRAINING 

1. 	 THE PRESENT PROGRAM - OVERVIEW AND CONTEXT 

The Statement of Work asks for ideas that will be "helpful in developing future APEC activities, 
especially in the private sector training area", and recommendations for increasing private sector 
involvement in training "especially in the use of non-traditional organizations" per the Beck report. 

Accordingly, two levels of recommendations are presented throughout this section: 

1. 	 ideas for improving and building upon training-related initiatives of existing APEC 
programs and proiects, and 

2. 	 the need, rationale, and ideas for new private sector training options, strategies. and 
programs, some quite different from the present approach. 

In suggesting these recom-mendations, it is assumed that APEC/HRD will have to operate within 
its remaining budget allocation, rather than be able to secure more funds or change any allocations 
that have already been made. However, the trade-offs between various suggestions and 
recommendations are left to APEC/PFE staff since such judgements are beyond the scope of this 
report. Perhaps they could be included in the mid-term evaluation. 

In addition, there is at least an implied objective that training should contribute to increasing the 
competitiveness of U.S. companies in the region. This assumption underlies the NEU Co-op 
Network. 

2. 	 PRIVATE SECTOR TRAINING ACTIVITIES 

Another important perspective on APEC private sector training comes from an assessment of what 
i1 being done and what is not being done. The present program status can be characterized as 
follows: 

An incipient network is being successfully developed through educational institutional 
linkages, partnerships, and relationships which have been the driving focus and goal 
structure over the first year and a half. Objectives have been defined largely in terms of 
establishing certain numbers and types of linkages and implementing certain quantifiable 
activities (e.g., number of co-op placements, number of newsletters distributed to 
ASEAN/SP foreign students in U.S., number of educational partnerships formed). The 
majority of these first stage goals have been met or are in the process of being addressed. 

In some respects, the idea of educational (training related) linkages has served as both an 
end and a means for this stage of APEC and perhaps blurred the distinction. Having 
accomplished the rapid deployment phase, the next challenge is to become more intentional 
and strategic about the end purposes/goals/priorities of I-RD impact in APEC and the 
means required to achieve them in the next stage of development. 
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A widely varying range of training-related activities (broadly defined) are carried on through 
13 (20 in FY 1993) university partnerships, the Northeastern Co-op Network, and a number 
of short, one-shot, occasional ASPIRE workshops for ASEAN students in U.S. For the most 
part, these activities are separate and unrelated to one another. 

There is little evidence (at this stage) in the way of unifying, integrative, coordinating 
themes, focus, and goals that could make the "whole" of APEC greater than the "sum of the 
parts." Beyond developing counterpart linkages and relationships, there is a lack of critical 
mass, multiplier effect, strategic leverage, or cumulative impact directed toward achieving 
some major and measurable difference in a larger and clearly defined cause. 

APEC grants were intended by A.I.D. to create follow-on sustainable strategies and 
programs. Some grantees have thus far been focusing on operations more than on long
term strategy, vision, and sustainability. 

No funds are yet programmed for so-called "non-traditional" private sector training 
organizations. (Northeastern co-op education could be viewed as quasi non-traditional). 
This is a somewhat arbitrary distinction which refers more to the "delivery vehicle" or
"channel" than the purpose or beneficiary of the training. 

Based on the above points there is a need to develop a larger strategic framework of training 
purposes, goals, and priorities which could focus both traditional or non-traditional efforts (e.g., 
selected industry, market, economic, or HRD sectors; particular levels of intervention; or high 
leverage institution or capacity building). As also implied in the Beck report, the absence of a 
long-term strategic view involving U.S. government partnerships with the private sector can 
translate into a disincentive for many private sector organizations/companies. 

It is not appropriate or within the scope of work of this preliminary evaluation to develop this 
strategic agenda. This task is properly the purview of the APEC/PFE HRD staff, and will 
necessarily be influenced by whether or not the APEC/PFE program receives more resources and 
extended funding. If there is no further funding, a strategic agenda for future private sector 
training is less necessary. 

None of the above is to say that the present mixed bag of activities--which are decentralized and 
distributed among many reputable, well-motivated, committed institutions--is without significant 
potential merit. However, it does suggest that their collective effectiveness and long-term impact 
will be a function of how each disparate, independent entity defines and carries out its proposed 
mission, including their mandate for sustainability and private sector involvement. 

This is a "bottom-up" portfolio approach which decentralizes and hedges both risk and reward 
among many ventures. This is analogous to a "blind pool" of venture capikal. There could be some 
big individual winners along with some that do not yield much "return on investment." Only time 
will tell. Using this approach, some of the larger possible rewards--that could come at the level 
of synergy among projects, and collective/strategic/cumulative impact--may be sacrificed or "traded
off." It should be noted that the various partnerships and Northeastern ventures are only one year 
or less into their work. They are achieving varying levels of success in building "assets" that could 
yield varying levels of benefit in the future. 
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Another perspective involves the language around "private sector training and involvement." These 
phrases carry with them some built-in confusion about "ends" and "means." A review of the 
hierarchy of APEC purposes and goals leaves one with an impression that private sector trp.ining 
is a program looking for a purpose. The fact is that training generally, and private sector more 
specifically, refer to the means to achieve intentionally defined ends. 

In the absence of a strategic agenda with vision, mission/purpose, goals, objectives, and priorities 
of change and corresponding strategies for achieving these changes--private sector training 
(traditional or non-traditional) can take many different forms and directions if there is not a clear 
alignment and focus of resources, effort, purpose, results, and desired benefits. 

The APEC language at the overarching theme level is very general, and on the objective/tactical 
level, the language isoverly specific. The opportunity is to translate the larger, long-term purposes 
of APEC into a strategic/mission/priority framework which can focus and leverage private sector 
training capabilities and limited resources toward more clearly chosen objectives. 

Private sector training and HRD technical assistance, broadly defined, can play a role in assisting 
ASEAN/SP participants in developing competitive economies for the 21st century. 

Different kinds and levels of training needs require different time frames of commitment in order 
to adequately address organizational human resource requirements and the issues of institutional 
change. The following page illustrates one spectrum of training and HRD interventions. Designing 
an appropriate focus is a function of both a strategic agenda and a needs assessment. 
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_______ 

FIGURE 5 

TYPES OF PRIVATE SECTOR TRAINING ___ 

Industry 
Professional Business and Organization/ Dev't.:Rgulatios Proedus Sstes Technlls Management Market Institutional Policy,

Regulations Methods Functions Task Skills Dev't. and Consensus 
and Skills Development Capacity Bldg. Building, 

Advocacy 

Near Term Training Needs 

1 - 2 years 

Medium Term 

2 - 3 years 

Long Term 

3 - 5 years 

47
 



3. 	 PERSPECTIVES ON PRIVATE SECTOR INVOLVEMENT 

It is helpful to understand what motivates private sector companies/organizations, and what draws 
them into new challenges and opportunities. Key factors include: 

* 	 clearly defined purposes and goals which are aligned with corporate needs and capabilities 
(also noted throughout Beck report); 

* 	 real benefits and values which contribute to their competitive, market, and 
economic/financial advantage; 

0 	 things that contribute to their long-term strategic mission and build the human, technical, 
and managerial capabilities that will drive their success; 

* 	 predictable, stable, long-term "rules of the game" ground rules for participation/ 
competition/involvement, within which they can plan and commit resources (noted in Beck 
report); 

* 	 incentives like development or seed capital in the short-term which give them time and 
latitude to develop sustainable profit-making activities in the long-term; and 

0 	 social responsibility and corporate citizenship that will contribute to creating aid sustaining 
a favorable business environment. 

Specific Recommendations and Options (forconsideration in developing future private sector training 
activities) 

With the foregoing in mind, these additional recommendations will be grouped under four 
headings: 

a. 	 Basic Decisions and Actions Steps 
b. 	 Strategic Considerations and Issues 
c. 	 Private Sector Involvement in Existing Programs 
d. 	 New Directions/Initiatives 

a. 	 Basic Decisions and Action Steps 

This path forward involves a two-track approach: 

1. 	 maximizing the potential of training-related programs already underway and 
capitalizing on the investment already made--while at the same time; 

2. 	 initiating a new, and ideally complementary, private sector training agenda 
and strategy (part of which might leverage the experience/capabilities of 
present program participants). 

These 	two tasks, involving evaluation and program development, could be done concurrently with 
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the requisite mix of skills, or could proceed separately--with the program development functions 
beginning as soon as possible and the more formal evaluation coming later. 

There are 12-18 months and over $3M invested in existing partnerships and programs. They are 
each proceeding on their own development/start-up/learning curves, involving planning and people, 
building relationships, creating tangible and intangible assets associated with each project. While 
certain measures of accomplishment, progress, and output are appropriate at this point, the real 
benefits and potential for longer term value/impact/payoffs are still quite speculative and difficult 
to discern at this stage and may vary widely among projects. 

The next 6-12 months will be a critical time period for assessing what levels of "harvest" can b
expected from today's "root stock", and what return on investment may be possible. In many cases, 
the project assets are still in the fragile development stages and will require further cultivation and 
nurturing to start yielding long-term benefits. Much can and should be learned during this next 
year about the values, potentials, and limitations of present programming, given a conscious thrust 
to maximize the possibilities that are being presently created. 

Most importantly, and as soon as possible, develop an overarching private sector strategic training 
agenda that is: (1) directly related to, and supportive of, the larger vision, purposes, goals, and 
priorities of APEC at this stage of evaluation, (2) enables the HRD component to contribute to 
the desired development and institutionalization thrusts of APEC, and (3) is attuned to the 
competitive and economic needs of the private sector (indeed is focused even more sharply to 
selected segments, sectors, priorities within the private sector). 

This means defining a powerful vision, appropriate purposes, goals, and priorities that will more 
sharply focus private sector involvement and training strategies. More than anything, this step will 
enable the remaining HRD "program capital" and the "program assets" already in existence to be 
leveraged with greater effect. 

Perhaps, this private sector "strategic training agenda" can be outlined or articulated from what is 
already known, or can be derived with those working with APEC/ASEAN/SP--State Department, 
A.I.D. Asia/DR/TR, Mission private sector officers, ASEAN/SP counterparts, or others. It is also 
possible that a few months could profitably be spent developing this "strategic agenda" with a 
systematic assessment ofM. ion, needs and strategies--gathering of the best thinking available from 
the key "stakeholders" and others. 

b. Stregkc Considerationsand Issues 

The following is an outline of important factors, issues, and questions to consider in shaping 
a strategic framework for APEC. By definition this is an iterative and interactive process. 
The intention here is only to flag some of the most important factors in the process, 
whoever may be involved, not to make the ultimate judgements that others are in a better 
position to make. 

Whether a private sector "strategic training agenda" can be quickly formalized out of what 
is already empirically and informally known, or whether a further systematic process of 
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inquiry and assessment is required, a range of factors should be addressed, including the 
following: 

A vision/mission/purpose that relates private sector training/involvement to APEC's 
strategic vision, development priorities, and institutionalization objectives and to the HRD 
needs of the other APEC working groups. 

, 	 A unifying focus and theme so that resources can be targeted, e.g., by industry, market, 
sector of the economy, particular HRD priorities or capacity-building needs. 

A needs assessment that defines goals and desired outcomes by way of changes in skills, 
behaviors, systems, precesses that advance the real competitive market and financial self
interest of private companies/organizations. Potential benefits must be clearly understood 
and exceed the related costs of involvement. 

The level of funding and duration of time commitment A.I.D. is prepared to apply to this 
endeavor.
 

Cost-effectiveness of training in ASEAN/SP counties compared to the cost of transport back 
and forth to the U.S. ($2,000-$3,000 per person--without per diem in the U.S.). Illustratively, 
one million dollars could be spent on just 300 people for travel and logistics to attend U.S. 
trai ing sessions or internships. 

The appropriate balance between developing long-term sustainability versus demonstrating 
near-term impact and accomplishment. 

The type of strategy to achieve the greatest long-term impact and the appropriate point of 
leadership and accountability for direction/action/results. three aspect of strategy are: 

- rifle-shot (quality)--versus shotgun (quantity) 
- targeting whole systems/institutional change--versus individual change; and 
- train-the-trainer and capacity-building, centrally driven training agenda--versus 

distributive or decentralized approach, with each node developing their own 
training agenda (who, what, why, how, when, where). 

The degree to which U.S. partners and experts are co-learners with ASEAN/SP in a 
mutually beneficial development process--versus teachers in a one-way transfer. 

An acceptable balance of innovation and risk aimed at possibilities of greater reward--versus 
the more conventional and orthodox approaches. 

The values and efficiencies of building on existing relationships--versus the creation of new 
ones from scratch, e.g., the Kenan School of Business at the University of North Carolina 
is already focusing on programs with Asia (Beck report). 

The political and economic importance of speed of deployment and the relative priority of 
demonstratable results in the near term. 
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* An expanded and longer term view of cost-effectiveness--from cost per unit of delivery to 
the benefits and values being created over the long-term (benefits/cost compared to other 
feasible alternatives). This requires much more rigorous and long-term approach to strategy, 
planning, intervention, follow-through, sustainability and defining/measuring outcomes and 
also a degree of patience and consistency of support. 

c. Increase Pivate Sector Involvement in Present Programs 

Address the question: how important and realistic is the stated goal of "5000 Asia-Pacific 
students (1000 ASEAN/SP) in U.S. in short courses and private sector internships?" 

Make decisions about where "non-traditional" training organizations per Beck report fit into 
a larger "strategic agenda." Recommendation: that their role be determined only after 
resolution of the larger issues raised in this report and that "non-traditional" be viewed as 
a means of delivery rather than a goal in itself. The most common response in the Beck 
report--from a wide variety of organizations- -was the request of a more clear statement of 
purpose, direction, goals, priorities, strategies to which "non-traditional" organizations could 
relate. At this stage, "non-traditional" is not a very useful term, partly because it is so broad 
and catch-all, and partly because without more precise purpose/goals/strategies/priorities, 
it remains very unclear what type of non-traditional organization fits with what kind of 
programming. 

Develop and articulate in more current, clear, and tangible terms the U.S. government's 
commitment to APEC and vision for its future and how this is related to specific, real, and 
long-term vested interests of the private sector (why and how they will gain from 
participating; how they can advance their business interests); how the HRD part is related 
to the whole (synergy of HRD with other component work groups); also the level and 
predictability of intentions, incentives, and commitments over the long-term. 

Develop mechanisms and forums that will engage private sector leadership in the 
APEC/HRD process at the policy/strategy/program levels, e.g., Business Advisory Councils 
or Visiting Committees for the various programs and for the overall Partnership for 
Education Project. The private sector needs to "buy in" to the overall strategic 
HRD/training agenda. To really get private sector involvement means engaging desired 
participants as co-partners, investors, and co-developers so they can help tailor programs to 
their private sector goals, needs, capabilities and competitive opportunities. Other 
mechanisms include program working groups, full participation in APEC workshops, direct 
seed capital/program developments grants, more systematic involvement in agenda 
development and training needs assessment. 

Explore and implement an appropriate electronic networking and conferencing system to 
enhance on-going private sector collaboration with other public and trans-Pacific 
counterparts--as well as the integration and synergy among component programs (See 
Appendix G for information about electronic networking.) 
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PrvateSector Trainingand the DOEd/NSF Partnerships 

After a strategic agenda is formalized, consider smaller, highly focused add-on challenge grants for 
the express purpose of furthering and ensuring long-term private sector relevance, participation,
and sustainability. (e.g., $20-50K requiring 1 to 1, or 2 to 1 match/cost sharing.) 

PrivateSector Trainingand the NortheasternCo-gD Network 

Consider: 

* 	 Undertaking a more systematic exploration, documentation, and analysis of the benefits/cost
equation for business participants over the short and longer term. What savings and benefits 
are really experienced? How can they be estimated? What are the longer term co-op
relationships really worth to a company compared to alternative methods of recruiting, local 
job dynamics, Petersons Connexion, etc. 

Conducting more systematic survey research, and involving companies in, 
rethinking/reinventing the co-op model to fit the unique differences and requirements of 
the ASEAN/SP environment (and differences among ASEAN cc- ntries). 

* 	 Exploring the idea of developing a co-op network and system based within the indigenous
ASEAN/SP universities and private sector communities, i.e., a train-the-trainer and capacity
building strategy versus only a training delivery strategy. Among other things, this could help
bring down the unit cost of placement and involve the ASEAN private sector as well. 

Working to achieve fully sustainable private sector leadership in the two- or three-year time 
frame from the original grant, perhaps convening a USAID/Northeastern sponsored working 
conference with present and potential private sector participants. 

* 	 Developing a co-op alumni advisory group of ASEAN co-op graduates working in the 
region. 

Acknowledging the difference between the projected role of the American Chambers of 
Commerce and their actual role today. They appear to be far more passive, less invested 
and less involved than the proactive partner role originally envisioned in early APEC papers. 

Clarify the purpose/objectives/priorities regarding U.S. private sector beneficiaries. 
Presently, the program is aimed at contributing primarily to U.S. company competitiveness
in the APEC region. In the process of building supportive relationships in ASEAN/SP,
Northeastern is also becoming catalyst/advocate for public sector policies which enhance 
private sector development in those countries. Question: What is the strategic agenda for 
Co-op education, whose interests should be served, and what kinds of participation are 
desired within both the U.S. and ASEAN/SP private sectors? 
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ForAll APEC Programs 

View potential 1993 workshops (with ASEAN/SP counterparts) as high priority forums for 
engaging, focusing, and developing private sector involvement with the training/HRD
agenda. This means getting the participation of appropriate U.S. and possibly ASEAN/SP 
private sector representatives. 

Capitalize on the perspective and knowledge of the U.S. Embassy, USIS, and USAID 
mission private sector officers and other public and private sector collaborators in each 
country who can provide strategic guidance and even implementation points for the 
APEC/HRD agenda. Involve them in appropriate ways and forums. Clarify how the APEC 
strategic training/private sector agenda relates to their program's resources, and possibilities 
for participation. 

d. New Private Sector TrainingInitiatives 

As previously mentioned, the prerequisite for new directions, initiatives, and resource allocations 
is to first resolve a strategic private sector training agenda. Then new programming alternatives will 
become more clear. In this process, also consider the expanded potential and powers of state-of
the-art training technology and the spectrum of possible applications within an APEC strategic 
training agenda. Consider the kinds of change desired, the levels of intervention, and the time 
frames required to make an impact. 

technical, to 

management, to 

No leadership, to 

organization/institution, to 

larger industry/market/economic systems 

Other program ideas include: 

Trans-PacificLeadership--The APEC Fellows Program is an innovative program to identify
and provide professional development, internships and high-level experiences for the Trans-
Pacific leaders of the future (21st Century). Like the White House Fellows Program, or the 
Federal Execute Fellows Program, they would be geared to the unique public/private
partnerships essential to APEC's transition to a thriving interdependent regional economic 
system. Nomination of exceptionally able and committed people from the private and public
sector--who demonstrate significant leadership potential--are given extraordinary exposure,
mentoring, and participation in private and public enterprise, private sector development
policy and programs, APEC regional activities, management/leadership forums, APEC 
participation in the global economy, etc. They would also meet together periodically, and 
with sponsors, to share and synthesize experience and over time, would constitute an active 
alumni leadership network in APEC's continuing development. 
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A version of the above APEC Fellows Program sponsored by U.S. and ASEAN private 
sector companies--each sponsoring a fellow and providing support services for the program. 

A permanent APEC Summer Institute which would institutionalize an auspices, setting, focal 
point, time, and structure for a high level multi-track HRD/Training program--like the 
ASPEN Institute, or various other summer institutes based out of university settings. The 
Institute could serve as the "integrator" of all APEC/HRD programs and projects. It could 
be formed and supported by a consortium of private sector companies and universities, with 
some government development funds. Perhaps all APEC partnership grantees could be 
required to participate in the permanent summer institute in some ongoing way as a 
condition of every grant. The Institute could rotate appropriately from one country to 
another like the U.N. or have concurrent sessions in different countries with full electronic 
conferencing and networking all year round. It could also be an expanding center or 
umbrella structure that embraces multiple tracks including the APEC Fellows Programs and 
other projects developed by the constituent parts of APEC. Finally, the Institute could be 
APEC/HRD's contribution to creating "critical mass" and synergy among the various other 
facets and working groups of APEC and is also a way to create a supportive forum for 
continuing institutional development. 

An APEC 2000 Project or 21st Centuw Project which focuses all participants, training
energies, strategies, resources toward a vision and action plans for the year 2000. There are 
many existing models for state, city, institution, regional year 2000 projects. An 
APEC/HRD 2000 Project which focuses all participants on vision, goals, strategies, and 
priorities for the HRD imperatives of the 21st century. 

AnAPECPrivateSectorDeveloDment Centerwhich brings together private and public leaders 
and organizations with a vested interest in private sector driven economic growth, vitality, 
and itnerdependence. 

An APEC/USA HRD Leadership Exchange Program or Management Exchange Program
involving reciprocal exchanges between ASEAN/SP institutions and counterparts in the U.S. 
It would include companies, as well as traditional and non-traditional HRD and 
education/training institutions. The emphasis would be on developing counterpart
relationships, perspectives, capabilities, and HRD capacity-building for APEC economic 
growth. 

An Entrepreneurto EntrepreneurProject (E2P) - U.S. and ASEAN/SP Entrepreneurs would 
be trained on a self-selecting basis to work together to develop market-driven regional
business opportunities and co-mentor one another on successfully exploiting these 
possibilities. Initial government seed funding would be required, supported, and sustained 
by the private sector. 

AnAPEC Programfor TrainingRelatedInnovationandR&D - Four to six competitive grants 
of $20-50K for innovative, cutting edge projects which apply state-of-the-art HRD 
"technology" to the unique challenges and strategic priorities of APEC and which build a 
sustainable private sector involvement as a prerequisite. 
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An HRD/Pivate Sector Training Council (Advocacy GroutD) - Leading experts in the field 
who know the APEC regional scene and who meet twice a year for one day to review and 
counsel about the APEC strategic agenda, acting as both sounding board and council of 
experts about the larger directional and strategic issues. They would also provide guidance 
for an HRD/Training/ODCenter to be included in the APEC Summer Institute. 

Envision all of the APEC partnerships and linkages in their totality as one large multi-node 
network with the potential to synthesize and distribute strategic information and skill 
development within the entire APEC "marketplace"--thus becoming a "value-adding" 
facilitator of intellectual, experimental, institutional, and system-wide learning and 
development. 
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MI. 1991 AND 1992 APEC WORKSHOPS
 

The 1991 APEC Workshop was the first occasion in which the participating agencies and 
partnerships had a forum to discuss the project and interact with representatives of all the 
components of the program. All three components of APEC were present at the workshop: 
university partnerships, outreach and cooperation education, and private sector training in addition 
to the participating agencies--the National Science Foundation, the Department of Education, the 
United States Information Agency, and the Northeastern University. 

One of the primary objectives of the workshop was to encourage discussion around motivational 
activities that would incite collaboration among participants and build on their respective strengths. 
Through the one-day event, A.I.D. hoped that the lessons learned through the collective sharing 
of experiences would contribute to stronger linkages and foster a synergy that would allow the 
programs to exist beyond grant support. In one word: sustainability was the key mission. 

The event took place at a centrally-located conference center in Washington, D.C. and 
approximately 35 participants were in attendance. In spite of the short time together, the group 
mixed well and seemed very open to new approaches, ideas, and strategies that would further 
enhance the existing programs and lead to new possibilities. Commonalities among the participants 
emerged. Avenues to encourage stronger communication among the groups was a high point of 
conversation. It was clear that all participants shared the concern of the availability of funding to 
continue the programs. Through discussions led by A.I.D. around the issue of future funding, the 
participants demonstrated a great deal of interest in looking at creative ways to continue program 
activities. Everyone shared the goal of gaining long-term benefits and were willing to support ways 
to overcome short-term obstacles. 

The 1992 APEC Workshop is a two-day event to be held on December 9 and 10 with 
approximately 60 participants attending. This year's workshop is particularly timely due to the 
recent APEC Ministerial Meeting held in Bangkok, Thailand during which APEC was formally 
approved as an international organization. Following are the invitation letter and agenda for this 
year's workshop. 
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SAMPLE INVITATION LETTER
 

The Agency for International Development (A.I.D.), along with other participating offices of
the U.S. Information Agency, Department ofEducation, and the National Science Foundation,
is pleased to provide an advanced Dlanning notice inviting U.S. Asia-Pacific Economic
Cooperation (APEC) Partnership for Education Proiect Leaders to a workshop in Washington,
D.C. beginning at 5:30 p.m. the evening of December 8 (Tuesday) and continuing through
Wednesday. December 9 and Thursday. December 10, concluding at 5 p.m. 

This workshop is especially timely in that the United States has assumed the chair of APEC
this year, and APEC was formally approved as an international organization last month during
an APEC Ministerial Meeting in Bangkok, Thailand. The APEC Secretariat will be 
established in Singapore. 

In this context, the purpose of this A.I.D. sponsored workshop is to share experiences,
identify lessons learned, build linkages and synergies with other APEC program components
and, most importantly, consider the future challenges, directions and opportunities that lie
before us. It will be important for the United States and the APEC Partnership for Education 
Project Leaders to explore and develop HRD strategies for sustainability and to increase
participation of the private sector to support long-term economic growth in the APEC region. 

This workshop is being designed to foster optimal collaboration among the 20 university
partnerships, the Northeastern Cooperative Education Network, the NAFSA outreach program,
ASPIRE Newsletter, and participating leaders from U.S. companies and associations. We 
expect an attendance level of about 60-70 people which includes representatives from the
State Department, A.I.D., USIA, Department of Education and the National Science 
Foundation. An abbreviated draft workshop agenda is enclosed for your review. 
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A formal letter of invitation will be mailed to you in a few weeks complete with an
information packet that will include hotel and transportation information, a preliminary
participant list, and an updated agenda. Although A.I.D. will arrange lodging at discounted
U.S. Government rates, all attendees will be responsible for their own travel, hotel and meal 
expenses. All other workshop expenses will be covered by A.I.D. 

Although some grant cycles will have technically concluded prior to the workshop, it will be
of great mutual benefit for those involved to actively share their experiences and insights into 
future plans and possibilities. 

We hope this advance notice provides you maximum lead time to schedule your participation
in the workshop and to also stimulate thoughts on how to make it most productive for you
and your colleagues. To get an idea of attendance levels, please complete the registration
form to tentatively confirm your participation. 

Creative Associates International, Inc. (CAll) will be handling the workshop logistics. If you
have any questions or wish to discuss aspects of the workshop, please do not hesitate to 
contact Ms. Kim Enferadi or Ms. Marie Laurion of CAR. Their telephone number is (202)
966-5804 and fax number is (202) 363-4771. 

We believe your participation and experiences are vital ingredients for a successful workshop
and look forward to seeing you in December. 

Sincerely, 

Thomas Nicastro 
Chief 
Technical Resources Division 
Development Resources Office 
Asia Bureau 

Enclosure 
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WORKSHOP AGENDA 
Asia-Pacific Economic Cooperation (APEC) Partnership for Education 

First Day: December 9 
Morning Plenary: Format will be panel discussions with plenary questions and answers. 

8:00 - 8:30 Registration; coffee and pastries 

8:30 - 8:45 Administrative workshop announcements 

8:45 - 9:00 Opening remarks: Phyllis Forbes 
Director, Office of Development Resources 
Bureau for Asia 
Agency for International Development 

9:00 - 9:15 APEC Partnership for Education Overview: 
Kerri-Ann Jones, Deputy Chief 
Asia Development Resources and Technical Resources 
Bureau for Asia 
Agency for International Development 

9:15 - 10:00 Overview - NSF Partnerships and Plenary Q&A/Discussion 

10:00 - 10:45 Overview - Department of Education Partnerships and Plenary Q&A/Discussion 

10:45 - 11:00 BREAK 

11:00 - 11:45 Overview - NAFSA Outreach and Project ASPIRE 

11:45 - 12:30 Overview - Northeastern Cooperative Network and Private Sector Programs 

12:30 - 1:45 LUNCH (on your own) 

AfternoonWorkgroups:Workgroups will assemble by project activity 

1:45 - 3:15 Session I 
Workg oup Objectives: Information sharing and lessons learned 
(A) University Partnerships 
(B) Outreach 
(C) Co-op 

3:15 - 3:30 BREAK 

3:30 - 5:00 Session I 
Workgmoup Objectives: Strategies for sustainability and private sector 

involvement 
(A) University Partnerships 
(B) Outreach 
(C) Co-op 

Evening Reception 

5:30 7:00 Welcoming Remarks: Sandra Kristoff, Deputy Assistant Secretary
Bureau of East Asian and Pacific Affairs 
Department of State 
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Workshop Agenda, continued 

Second Day:
Morning Plenary and Workgroups: 

8:00 - 8:30 Coffee and pastries 

8:30 - 10:30 Workmoup Presentations: Reports on Work Sessions I and II from 
previous day 

Session 1 (20 minutesper workgroup)
(A) University Partnerships 
(B) Outreach 
(C) Co-op 

Session 11(20 minutesper workgroup)
(A) University Partnerships 
(B) Outreach 
(C) Co-op 

10:30 - 10:45 BREAK 

Afternoon Workgroups and Plenary: 	 Three parallel cross-section workgroups will mix 
participants across project activities.10:45 - 12:00 Session I 

Cross-Section Workgroup Objectives: Building linkages, integration, and 
synergies across project components

(A) Workgroup I 
(B) Workgroup II(C) Workgroup III 

12:00 - 1:15 LUNCH (on your own) 

1:15 - 2:30 Session 11 
Cross-Section Workgroups Future directions, opportunities, challenges,

strategies
(A) Workgroup I 
(B) Workgroup II(C) Workgroup III 

2:30 - 2:45 BREAK 

2:45 - 4:45 Cross-Section Workgroups: Reports on Work Sessions I and II from 
morning workgroups 

Session1 (20minutesper workgroup)
(A) Workgroup I 
(B) Workgroup II 
(C) Workgroup III 

SessionNI (20minutes perworkgroup)
(A) Workgroup I 
(B) Workgroup II 
(C) Workgroup III 

4:45 - 5:00 Wrap-up 
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IV. SUMMARY OF ALL APEC COMPONENT ACCOMPLISHMENTS 

This section is represented by three summary charts that provide a composite picture of the 
accomplishments achieved by the APEC Partnership for Education Project. The three charts are: 

A. Master Table of Accomplishments 

B. Multiplier of U.S. Government Funds through Cost Sharing 

C. List of U.S. Private Sector Companies 
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A MASTER TABLE OF ACCOMPLISHMENTS 

PARTNERSHIPS FOR EDUCATION 

PARTNERSHIPSUMMARY - ACCOMPLISHMENTS:. 

PARTNERSHIP ACCOMPLISHMENTS 

° 
UU 

:5 L. 0 E 

__ 0 

Carnegie Mellon University advice & consultation onNational University of Singapore establishing 

New Jersey Institute of Technology 4
 
University of Indonesia at Jakarta
 

Rutgers University

Industrial Research Institute of Malaysia
 

University of Pittsburgh

University of Malaysia 3 1 4 
 counseling 
National University of Singapore 

Washington State University 1University Teknolgi Malaysia 1 *2me" 3 administrative visits 

Bentley College . m. 1or 2 student visits per
Ateneo de Manila University year expected 

Fletcher Law School
 
National University of Malaysia 
 1 2 upcoming visits 

Memphis State University
 
Southern Illinois University 9 2 
 2 3 administrative visits 
University of Utara Malaysia 

Texas A&M University
 
University of Texas at Austin 2 
 1 administrative visit 
University of Indonesia 

University of California at Los Angeles 8 possible self-financing;
National University of Singapore II______ seminarin LAnextyear 

University of Michigan
 
ASEAN Chambers of Commerce3
 

University of Michigan
 
ASEAN Chambers of Commerce' 4o8
 

University of Southern California
 
MBA/Bandung Institute-Jakarta 8 
 4 1 administrative visit
Institute for Mgt. Educ. & Dev'. - Jakarta 20 traveling internships 

University of Southern California
 
MBA/Bandung Institute-Jakarta 
 71 .=. 
Institute for Mgt. Educ. & Devt. - Jakarta 

TOTALS: 69 20 22 2+ 14-19 

* These two partnerships fall under one NSF grant 



2. 	 OUTREACH 

Aspire Newsletter 

Publication 
* 	 3 issues published, 16 pages per issue, about 50,000 copies per issue printed and
 

distributed (total of 150,000 copies distributed)
 
.....................................................
 . ..................
**.**....... ....... .I ................... ....
 

Distribution 	 ADDRESSE # COPIES 
* Colleges and Universities (including partnerships and S 33,460
 
NEU) 619 10,120
 
* 	 Student Organizations 253 5,000
* 	 Job Fairs, Regional Centers, Peterson's Connexion 1,000 
* 	 NAFSA Conferences 1,000 
* 	 ASEAN 108 

. ...............
.......o.............................................................................o. 	 .o......................
,.............................,.
....... .... ................................................
. . . ....... 

Content Analysis 	 #OF 
A. Topic/Subject 	 ARTICLES 

* 	 Reentry 9 
* Job Search/Fairs 8
 
a Interviews/Resumes/Cover letters 8
 
0 Networking/E-mail 5
 

B. 	 Information about or for other APEC Program
 
Components
 
* 	 Partnership 5 
* 	 Co-op/Workstudy 2 
* 	 Regional Centers 5 
• 	 Private Sector 7 
* 	 Incentive Grants 8 

C. 	 Special Features 3. 

* 	 Petersons Connexion (Eight hundred ASEAN/SP (+ 3 ads) 
students have registered with Peterson's Connexion
 
via the newsletter.)
 

.........................................................................
... ................................ 
 .......... ....
................... 


cst 	 AMou 
0 	 Printing $20,276
* 	 Distribution $ 6,888
* 	 Total Cost $27,164 
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Incentive Grants 

Grants 	Awarded 
* 	 A total of twenty grants have been awarded in the fifteen-month period between July
 

1991 and September 1992. The amount of funds committed to date is $39,500.
 
....... 	 .............. 
 ........... ,. . .......... .............. . ............................. . . .......... ,...............


Location by Region 

REGION 	 No. 
* 	 Northeast 1 
* 	 Mid-Atlantic 1 
• 	 Southeast 0 
* 	 Midwest 7 
• 	 Northwest 4 
* 	 Southwest 3 

......................................................................
. ..... ...... .......................
......................................


Type of Event 

EvNrr No.
 
0 Workshop 20
 
0 Network Development 5
 
* 	 Written product/publication 5 
• 	 Roundtable 2 
* 	 Conference 1 

....
..................................................................... ................................................................................................ 
.............................................................. 
. . . . . . . . ..... .......	 ... 


Content 

TYPE 	 No 
* 	 Interviewing Techniques 8 
* 	 Networking 2 
* 	 Employer roundtables/Job search 5 
* 	 Resume preparation 3 
* 	 ASEAN news updates/discussions 5 
* 	 Practical training issues/Immigration 4 
* 	 Cross-cultural differences in the 

workplace/Reentry issues 2
 
0 Orientation/reception 2
 
* 	 Alumni questionnaire 1 

Eight articles have come from Incentive Grantees. They are also sources of student feedback
 
when determining the content of the articles for the newsletter.
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Regional Centers 

OverallAccomplishments 

* 	 Two out of the three RCs publish their own newsletters to showcase events in their
 
region.
 

* 	 One RC has established an Advisory Committee; private sector linkages are often
 
initiated through this relationship.
 

0 	 Databases have been established and continue to expand on: students, private sector
 
employers, and member institutions.
 

* 	 All three RCs have conducted student surveys (formal and informal) to assess student 
needs. 

0 	 Fourteen skill development workshops have been conducted by the RCs with a full
 
complement of activities planned for the coming year.
 

* 	 One RC has harnessed student enthusiasm and directed it toward volunteer activities. 

. ........
... ...... ,....................°............ ,...
.... ............ ,.,............................ ......
........ 
 . ... . ... .° . .............................
 

Membership!utreachAssessment 

REGIONAL CENTERS 

Univ. of California & 
Southern California 

Metro International Ball State University Careers Consortium 
(East) (Central) (West) 

Membership 65 16 40 
(Institutions) 

Potential 305 200 200 
Membership 
(Institutions) 

Outreach 2700 5000 2500 
(Students) 

Potential Outreach 5800 6600 4400 
(Students) 
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3. NORTHEASTERN UNIVERSITY EDUCATION CO-OP
 

* 	 55 co-op students placed with American companies who have operations/affiliates 
in the ASEAN/SP region; 

* 	 8 students placed in permanent home country jobs with American firms; 

* 	 34 companies actually receiving co-op students; 

• 	 47 companies willing to receive co-op students in 1992; 

* 	 70 companies willing to participate in 1993 with total prospective placement slots of 
53 students, indicating major expansion of placement requests and opportunities; 

* 	 8 companies are receiving 30 of total placements, indicating expansion of interest in 
co-op by these companies; 

0 	 29 students in U.S. worksites, 27 students in home country worksites; 

* 	 Pool of 881 qualified ASEAN students in 73 academic majors from which to 
source/refer to participating companies; and 

* 4 U.S. companies requested by ASEAN governments to include internships and co-op 
placements as part of present and future business arrangements with host countries. 
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B. MULTIPLIER OF U.S. GOVERNMENT FUNDS THROUGH COST SHARING
 

FIGURE 6 

MULTIPLIER OF U.S. GOVERNMENT FUNDS THROUGH COST SHARING 

U.S. GOV'T COST 
PROGRAM AREA 1991/1992 SHARING TOTALS 

PARTNERSHIPS 
National Science Foundation $500K $400K $900K 
Department of Education $800K $950K $1.4M 

OUTREACH $300K )120K $420K
(Approx.) 

CO-OP WORK/STUDY 
NEU Network $300K $170K $470K 

TOTALS $1.9M $1.8M $3.6M 

" Soft estimate. 
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C. LIST OF U.S. PRIVATE COMPANIES 

1. UNIVERSITY PARTNERSHIPS 

U.S. ASEAN 

ALCOA AMCHAM 
Apple Bank Njara Indonesia 
ARCO Detlas 
ARCO-Polyol Indosat 
AT&T Mandarin Hotel Group 
Arthur Anderson (and other Big Six Natsteel Singapore 

accounting firms) Pertamina 
Chemical Waste Petronas 
Colgate/Palmolive PT Astra 
Connor PT Bangun 
DEC PT Federal Motors 
Dow Chemicals PT Goldstar 
General Electric PT Gs Battery 
Hewlett-Packard PT Guinan 
Hughes Aircraft Systems PT Honda 
IBM Singapore PT Kumatsu 
John Fluke PT Toyota 
Maxtor Sony S.E. Asia 
Motorola USA-UTAMA 
NYNEX 
Oil companies 
Pepsi Philippines 
Prentice Hall 
Seagate Technology 
Seimans 
Sun Microsystems 
Tektonix 
Union Charbide Chemicals 
Upjohn Indonesia 
Westinghouse 
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2. OUTREACH 

American ASEAN Trade Council, Inc. 
Arthur Andersen 
Asian American Higher Education Counsel 
A.T. Kearney 
Banker's Trust (Hong Kong) 
Chemical Bank 
Citibank 
Dana Corporation 
Economic Board of Singapore 
Esso/Exxon 
Harvest International 
IBM 
Infosys Pacific 
Intel Technology of Penang 
Johnson & Johnson 
Lee Foundation 
Malaysia Tobacco Company 
Manchester International 
McKinsey & Company 
Mobil 
Motorola 
Perwira Habib Bank Malaysia 
Peterson's Connexion 
Proctor & Gamble 
SC Johnson Wax 
Singapore Economic Development Board 
Spicer Asia in Thailand 
The Coca-Cola Company 
The Southeast Asian Initiative 
The Philippine Center 
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3. 	 NORTHEASTERN UNIVERSITY EDUCATION CO-OP 

Refer to the following two data sheets from NEU which are overlapping in content but convey 
useful information in different formats: 

1. 	 Northeastern University Education Co-op - Corporate Participant List 

2. 	 Northeastern University Education Co-op - Corporate Participation List by Stage of 
Development 
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NORTHEASTERN UNIVERSITY EDUCATION CO-OP
 

CORPORATE PARTICIPATION LIST 

DATABASE 5. 	 Corporate Participants based on current 
communications. 1991/1992: Prospective Racements. 
1991/1992: Actual Placements. 1991/1992 and Prospective 
Placements. 1992/1993: 

Worksites of Countries: (U.S.) - United States / Southeast 
Asia and South Pacific Island Nations: (1) - Indonesia: (M) 
- Malaysia: (P) - The Philippines: (S) - Singapore: (T) -
Thailand: (SAI) - Saipan /Asia-Pacific (H.K.) - Hong
Konr,(C) - China 

An asterisk (0) next to a number indicates that the Employer has confirmed a 
p__]ement for Fall '92. Students have not been selected, 

Corporate Participants 
121992 /19L92 

Actual 
Placemnts 

219192 

Pro 
la 
199

n 
21993 

ABB/CE (U.S.) (1) 2# 2 2 

ADHI PERMATA (1) 1 

ALLISON (U.S.) 3 1 2 

AMERICAN EXPRESS (1) 2 2 2 

PT AMERINDO (1) 2 

APPLE COMPUTER (S) I 

THE ASIAN WALL STREET 
JOURNAL (H.K.) (S.) 

I I 

AT&T NETWORK 
SYSTEMS COMPANY 
(U.S.) (I) (T) (M) 6 3 6 

AVON PRODUCTS I 

BADGER (U.S.) (1) 1 I 

BANK OF AMERICA (T) 1 

66A
 



BELL ATLANTIC 
INTERNATIONAL 
(U.S.) 

BOEING (U.S.) 


BRISTOL MYERS SQUIBB 


BURSON - MARSTELLER (T) 


CALTEX (U.S.) (M) (T) 


CALTEX (ASIA) LTD. (S) 


FT. CBI (1) 


CATERPILLAR (S)(1) 


CHASE MANHATTAN 
BANK, N.A. (1) 

CHIQUITA BRANDS (1) 


CIGNA WORLDWIDE (U.S.) (1) 


CITIBANK, N.A. (1)(T) 


COMPAQ (S) 


PT. CORELAB (1) 


CSN ASSOCIATES () 


PT DANAPAINTS (1) 

DEC (H.K) (S)(T) 

DFS SAIPAN (SAI) 

ECONOMIC and BUSINESS/ 

REVIEW INDONESIA (I) 
ERNST & YOUNG (M) 

7 
 7 
 7
 

2
 

2* 
 3
 

1
 

2 
 3
 

1 
 1
 

2* 
 2
 

1
 

1
 

4 
 4
 

10 
 1 
 4
 

2# 1 
 3
 

2 
 2
 

2 
 1
 

2 
 2
 

1
 

3
 

I 
 1
 

I 
 I
 

1 
 1
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EXXON INTERNATIONAL (1)(M) 	 2 

FREEPORT 	McMoRan (U.S.) (1) 12 12 12 
° 1 

FLUOR-DANIEL (1) 1" 2 

FRITZ COMPANIES 2 

GAS VENTURE ADVISORS (U.S.) 2 1 2 

GENERAL ELECTRIC (U.S.) 2 1 2 

GENERAL MOTORS (S)(1) 1 

GTE SYLVANIA (S) I
 

HARPER GROUP 2 

HARRIS SEMICONDUCTOR (S) 1 

PT. HARVEST 
INTERNATIONAL (1) 1 1 

HUGHES (U.S.) I 

HEWLETT-PACKARD (S) 1 

HILL & KNOWLTON (U.S.) 1 

HOYT MANUFACTURING (U.S.) 1' 1 

HYATT INTERNATIONAL 
JAKARTA ARYADUTA (1) 1 1 

IBM INDONESIA / 4 1 4 
PT USI INFORMASI 
JAYA (I) 

and BUSINESS PARTNERS (1) 6 6 

PT. INDO-AD (1) 2 1 2 

INGERSOLL-RAND (I) (M) (S)(T) 30 4 

INTEL (M) 1 1 1 
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JARTON ASSOCIATES (I) 

J.P. MORGAN (U.S.) (S) 


JOHNSON &JOHNSON 

MEDICAL (1)(M) (S) 

MATTEL (U.S.) (1) (M) 

MOTOROLA (U.S.) (M) 

MOTORO TA 
INTERNATIONAL 

CELLULAR (U.S.)
 

NORTHERN TELECOM (U.S.) 
(1) 

NYNEX 	NETWORK SYSTEMS 
COMPANY (U.S.) (1)(M) 
(S) (H.K.)
 

OCCIDENTAL 


PARSONS BRINCKERHOFF 


(U.S.) (H.K.)
 

PT. TRIPATRA
 
ENGINEERING (1) 

REGENT HOTEL (M) 

RICH 	FOODS (U.S.) (S) 

SEARS (S) 

SALOMON BROTHERS (U.S.)* ° 

SHELL INTERNATIONAL 
(I) (M) (T) 

SIAMTEC T 

SPIRA SARCO () 

PT SIEMENS (1) 

1 

1 

3 

3 

2* 

7 

1 


1 

2* 

1 

1 

1 

20 

2 

1 

1 

2 3 

3 

2 

3 

1 

5 7 

1 

1 

2 

1 

1 

1 1 

1 

6 

2 

I 

3 3 
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SIEMENS E &A (U.S.) 1
 

3M (M) 1
 

UNOCAL (I) 1
 

WARNER LAMBERT (1) (T) 2 
 1 2 

WORLD WILDLIFE FUND (1) _ 

Total: 
 93 56 153 

Sunimary.
 
C Participants, 1991/1992% 
os Placements: 1991/1992:-


Actual Placements to date: 1991. 992
 

Actual Placements to date: 191 /1992
 
Related to APEC Project: 56
 

Related to Asia-Pad 1
 
Pending Placements, 1992: /
 

See ) Note to Database 5.
 
mo;e a nt
Paements: 1992/1993:?15"3 

fl NOTE to,D-ab , I
 

Partial Listing of Employers. Fall. 199? Prospective Placements Available: 

• ABB/Combustion Engineering (U.S.) 2 
* Badger (U.S.) I
 
° Bristol Myers Squibb (1)(M) 
 2
 

PT CBI (1) 
 2 
• Citibank, NA (I) 2 
* Cigna Worldwide (U.S.) 1 
* Fluor Daniel (U.S.) I
 
* Freeport McMoRan (U.S.) () 1
 
• Jarton Associates (1) 1 
*Hoyt Manufacturing (U.S) I 
• Ingersoll Rand (M) (C) 3 
• Motorola International Cellular (U.S.) 2
 
• PT Tripatra Engineering (1) 1
 
* Siamtec (T) 2 

TOTAL 
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NORTHEASTERN UNIVERSITY EDUCATION CO-OP
 
CORPORATE PARTICIPATION LIST BY LEVEL OF DEVELOPMENT 

0 	Companies with Pilot Programs 
ABB Combustion ngineenng
 
Allison Gas Turbine
 
Amencan Express
 
Bank of Amenca
 
Bell Atlantic International
 
Caltex Asia Ltd.
 
Cigna Worldwide
 
Citibank
 
Ernst & Young
 
Gas Venture Advisors
 
General Electric
 
IBM Indonesia
 
Ingersoll Rand
 
Intel
 
Johnson & Johnson
 
Motorola Semiconductor
 
Motorola International 
 Cellular Infrastructure
 
JP Morgan
 
Ogilvy & Mather (PT Indo-Ad)
 
Regent Lghting
 
Siemens
 
Warner Lambert 

0 	 Companies which will r ram in 109q 
Advanced Micro Devices 
Asian Wall St. Journal 
Bristol Myers Squibb
 
Burson Marsteller
 
CSN & Associates
 
Caltex
 
Chicago Bridge & Iron
 
Compaq
 
PT Corelab
 
Digital Equipment Corp.
 
Hewlett Packard
 
IBM
 
IMS, a Dun & Bradstreet Co.
 
International Systems Management
 
Mattel Toys
 
Mission Energy
 
Occidental
 
Regent Hotel
 
Salomon Brothers
 
Seagate 
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Shell
 
Siamtec
 
Spirax Sarco
 
Texas Instruments
 
3M
 
Uniroyal
 
Warner Lambert
 

OComoan h vPfnrm"i•"e ro am 
Freeport- McMo Ran
 
NYNEX Network Systems
 
AT&T Network Systems
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V. SUMMARY OF APEC RECOMMENDATIONS FOR IMPROVEMENT 

AREA' .RECOMMENDATIONS FOR IMPROVEMENT 
Recognize and capitalize on these "program assets" and the potentials being created through the PFEprograms. Consider the following options for nurturing, expanding, and leveraging these assets In order 
to realize the greater long-term benefits that are possible. 

- Competitive add-on grants of $40-80K to provide the time and continuity to more fully develop
promising partnerships and support/promote the transition to sustainability and private sector 
Involvement. 

- Expansion of the PFE program with several new partnerships over the next few years. 

A. PARTNERSHIPS FOR Periodic (annual) forums or workshops bringing the PFE participants on both sides to shareEDUCATION*: experiences, network, synergize learnings for the future, and build synergies among the PFE's. 
Some form of electronic networking on both sides and trans-Pacific. 

Exploration and development of a larger strategic framework in which the various PFE's could
participate, contribute, and create a higher dimension of synergy. 

More stringent grant application and review process by A.I.D., DOE, and NFS. 

- Provide newly selected grantees with an orientation of learnings from PFE's that have gone_through one year of development. 
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AREA RECOMMENDATIONS FOR IMPROVEMENT 
* Understand that this strategy almost by definition, requires time, patience, persistence, "critical-mass", 

synergies, and cumulative impact before the real picture emerges. 

B. NAFSA - ASPIRE Revisit, review, and redefine the purpose, goals and desired outcomes of the outreach component ofAPEC/HRD and clarify the what, why, how, and where of outreach and where It fits Into the larger
strategic agenda of APEC/HRD economic and institutional development, and "training the trans-Pacific 
leaders of the future." 
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AREA 


ASPIRE NEWSLETrER 

RECOMMENDATIONS FOR IMPROVEMENT 
* There needs to be a long-term commitment to developing and implementing a management, editorial, 

and marketing strategy appropriate to the APEC market and constituencies. 

Provide the newsletter staff with exposure/access to the professional expertise, guidance, and
techniques necessary for real newsletter success. This is a specialized field of experience and expertise. 

There needs to be long-term continuity to the "ownership," sponsorship, governance, and leadership of 
the newsletter. 

Continue to sharpen the real purpose, focus, strategy, "market niche" as a function of gaining a better,
deeper, more comprehensive analysis of this market of readers. Learn more about their needs andwants and what kinds of information can serve this (these) market niche(s) with more uniqueness andvalue than alternative/information sources. Focus the content and communications power of the 
newsletter to create a common ground between the needs/interests of readers and the 
objectives/interests of the providers of information. 

° Develop a reader profile with a newsletter reader response survey (all pertinent reacher characteristics). 
* Develop a more strategic, long-term approach to content, substance, and editorial priorities. 

* Utilize the myriad number of ways to use print styles, pictures, graphics, headlines/headings and many
other visual and stylistic devices to "reach out" and "connect" with the intended reader. 

Find the proper balance between: (1) serving the information needs of 40,000 ASEAN students, and (2)
making the newsletter the "integrative publication" of all constituent parts of APEC/PFE without sinking to 
the lowest common denominator. 

Implement much more systematic efforts and arrangements must be made to get newsletters into the
hands of the ultimate Individual readers, per specific suggestions in body of report. 

Develop a strategy and program based on providing a cost beneficial medium for advertisers/sponsors
who want to reach the ASEAN/APEC student market niche. 

Explore the potential common interests between companies (employers), and students, university 
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AREA 


2. INCENTIVE GRANTS 

3. REGIONAL CENTERS 

RECOMMENDATIONS FOR IMPROVEMENT 
* Encourage and support the capture and replication/repackaging/republi3hing of useful information of 

value to ASEAN students who did not attend.
 

Create or support an information clearinghouse function at some logical location (e.g., one or all of the 3
regional centers), or NAFSA, that is able to receive, package arid distribute replicable information to
 
ASEAN students country-wide.
 

Support the development of an ongoing national ASEAN student network in which all grantees would be
required to participate as a condition for grant qualification. Expand on the ASPIRE computer network
 
for ASEAN students.
 

Utilize the newsletter as a purveyor of ASEAN clearinghouse information products which can be selected

and ordered by readers.
 
Provide small ($2-5K) follow-on grants for projects of exceptional merit which would create a resource of
 
continuing value to the ASEAN student community nationwide.
 

Allocate iricentive grants only if they meet one or both of the following considerations: 

they contribute something of ongoing value to the national ASEAN student community or the 
ASEAN/APEC institutionalization objectives; or 

- each grantee is a part of a large cluster of incentive grants that all together are aimed at 
developing a larger national ASEAN student project or program. 

Consider the possibility of relating all the outreach programs into one overall communications and
information service enterprise in which each project plays a complementary and reinforcing role. 

Continue to expand teleconferencing activities and increase private sector involvement. Developstrategies and programs that will attract private sector investment.
 

Provide "longer-term business planning" and "marketing campaign planning" assistance to the RCs as a
group-perhaps In the context of workshops just for the outreach programs.
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AREA 	 RECOMMENDATIONS FOR IMPROVEMENT 
C. 	 NORTHEASTERN CO- * Given the magnitude, complexity, degree of pioneering and relationship building involved, a minimum ofOP EDUCATION three years seems like an appropriate "greenhouse" phase rather than any less.
 
(Specific Recommendations for


NEU Co-op Education are a 
 It will take a little more time to evaluate the effectiveness of the other co-op network universities and theincluded under Private Sector rationale for expanding, or pruning the network or going beyond the formally designated network schools
Training Section) for sourcing students. 

0 	 Infusion of ideas for improving and building upon existing training-related initiatives of existing APEC 
programs and projects. 

* The need, rationale, and ideas for new private sector training options, strategies, and programs, someD. 	 PRIVATE SECTOR quite different from the present approach. 
TRAINING 

* Develop a larger private sector strategic framework of training purposes, goals, and priorities which could 
focus both traditional or non-traditional efforts and leverage private sector training capabilities and limited 
resources toward more clearly chosen objectives. 

* Clearly defined purposes and goals which are aligned with corporate needs and capabilities. 

* Real benefits and values which contribute to their competitive, market, and economic/financial 
advantage. 

1. 	 PERSPECTIVES ON 0 Things that contribute to their long-term strategic mission and build the human, technical, and managerial
PRIVATE SECTOR capabilities that will drive their success. 
INVOLVEMENT 

Predictable, stable, long-term "rules of the game" ground rules for participation/competition/involvement,
(Key factors that motivate the within which the private sector can plan and commit resources. 

private sector) 
Incentives like development or seed capital in the short-term which give them time and latitude to 
develop sustainable profit-making activities in the long-term. 

Social responsibility and corporate citizenship that will contribute to creating and sustaining a favorable 
business environment. 
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AREA RECOMMENDATIONS FOR IMPROVEMENT 

Strategic Considerations and Issues 

2. SPECIFIC 
RECOMMENDATIONS 

OPTIONS 

AND 

0 

T 

Develop an overarching strategic private sector training agenda that is: (1) directly related to, and
supportive of, the larger vision, purposes, goals, and priorities of APEC at this stage of evaluation, (2)
enables the HRD component to contribute to the desired development and Institutionalization thrusts ofAPEC, and (3) Is attuned to the competitive and economic needs of the private sector (indeed is focused 
even more sharply to selected segments, sectors, priorities within the private sector). This means
defining a powerful vision, appropriate purposes, goals, and priorities that will more sharply focus private
sector involvement and training strategies. 

Identify a unifying focus and theme so that resources can be targeted. 

Conduct a needs assessment that defines goals and desired outcomes by way of changes in skills,behaviors, systems, processes that advance the real competitive market and financial self-interest ofprivate companies/organizations. 

* Establish the level of funding and duration of time commitment A.I.D. is prepared to apply to this 
endeavor. 

* Be guided by the cost-effectiveness of training in ASEAN/SP countries compared to the cost of transport
back and forth to the U.S. 
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AREAI RECOMMENDATIONS FOR IMPROVEMENT 

Determine the appropriate balance between developing long-term sustainability versus demonstrating 
near term impact and accomplishment. 

Identify the type of strategy to achieve the greatest long-term impact and the appropriate point of 
leadership and accountability for direction/action/results. 

* Determine the degree to which U.S. partners and experts are co-learners with ASEAN/SP. 

* Allow an acceptable balance of innovation and risk aimed at possibilities of greater reward. 

Build on the values and efficiencies of existing relationships. 

Recognize the political and economic importance of speed of deployment and the relative priority of 
demonstrable results In the near term. 

2. SPECIFIC Develop an expanded and longer term view of cost-effectiveness.
 
RECOMMENDATIONS AND Increasing Private Sector Involvement In Present Programs

OPTIONS (CONUED) 

Make decisions about where "non-traditional" training organizations per Beck report fit into a larger
"strategic agenda." Their role should be determined only after resolution of the larger issues raised in
this report and that "non-traditional" be viewed as a means of delivery rather than a goal in itself. 

Develop and articulate in more current, clear, and tangible terms the U.S. govermmcnt's commitment toAPEC and vision for its future, and how this is related to specific, real, and long-term vested interests of 
the private sector. 

Develop mechanisms and forums that will engage private sector leadership in the APEC/HRD process at
the policy/strategy/program levels, e.g., Business Advisory Councils or Visiting Committees. 

Explore and implement an appropriate electronic networking and conferencing system to enhance ongoing private st-:tor collabcrtion with other public and trans-Pacific counterparts-as well as the 
Integration and synergy "mong component programs. 
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AREA RECOMMENDATIONS FOR IMPROVEMENT 
For the DoE/NSF Partnerships 

After a strategic agenda is formalized, consider smaller highly focused add-on challenge grants for the 
express purpose of furthering and ensuring long-term private sector relevance, participation, and
sustainability (e.g., $20-40K requiring 1 to 1,or 2 to 1match/cost sharing.) 

For the Northeastern Co-op Network 

* Conducting more systematic survey research, and involving companies in, rethinking/reinventing the co
op model to fit the unique differences and requirements of the ASEAN/SP environment (and differences 
among ASEAN countries). 

0 Undertake a more systematic exploration, documentation, and analysis of the benefits/cost equation for
business participants over the short and longer term. 

* Explore the idea of developing a co-op network and system based within the indigenous ASEAN/SP
universities and private sector communities, i.e., a train-the-trainer and capacity building strategy. 

2- SPECIFIC 
RECOMENDAONS AND 
OONS E)their 

0 
0 

Develop a co-op alumni advisory group of ASEAN co-op graduates working in the region.
Acknowledge the difference between the projected role of the American Chambers of Commerce and 

actual role today. 

0 Clarify the purpose/objectives/priorities regarding U.S. private sector beneficiaries. 

For af APEC programs 

View future workshops (with ASEAN/SP counterparts) as high priority forums for engaging, focusing, and
developing private sector Involvement with the training/HRD agenda. This means getting theparticipation of appropriate U.S. and possibly ASEAN/SP private sector representatives. 

* Capitalize on the perspective and knowledge of the US Embassy, USIS, and USAID mission privatesector officers and other public and private sector collaborators In each country who can provide
strategic guidance and even Implementation points for the APEC/HRD agenda. Involve them in
appropriate ways and forums. Clarify how the APEC strategic training/private sector agenda relates to 
their programs resources, and possibilities for participation. 
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AREA RECOMMENDATIONS FOR IMPROVEMENT 

New Private Sector Training Initiatives 

* 	 Trans-Pacific Leadership-The APEC Fellows Program
* 	 A permanent APEC Summer Institute 
* 	 An APEC 2000 Project or 21st Century Project 

2. 	 SPECIFIC 0 An APEC Private Sector Development Center 
RECOMMENDATIONS AND • An APEC/USA HRD Leadership Exchange Program or Management Exchange Program
OPTIONS (CONTINUED) 0 An Entrepreneur to Entrepreneur Project (E2P)* An APEC Program for Training Related Innovation and R&D

* 	 An HRD/Private Sector Training Council (Advocacy Group)
* 	 Envision all of the APEC partnerships and linkages in their totality as one large multi-node network withthe potential to synthesize and distribute strategic information and skills within the entire APEC

marketplaceo 
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VI. RECOMMENDATIONS TO DEVELOP A SCOPE OF WORK
 
FOR A FUTURE EVALUATION
 

A. 	 PURPOSE AND CONTEXT OF EVALUATION 

The Statement of Work asks for a "report that will serve as a baseline study for future detailed 
evaluations," and more specifically for "recommendations to develop a scope of work for such an 
evaluation." 

The original statement of purpose for this evaluation is found in the February 15, 1991 A.I.D. 
Project Paper which specifies: 

Funds have been included in the project budget to conduct an evaluation during the 
third year of implementation. The evaluation will focus on three principle topics: 

1. 	 Progress in meeting quantitative targets and the likelihood of 
accomplishing overall project objectives (e.g., numbers of education 
partnerships, outreach activities). 

2. 	 A qualitative assessment of the project's impact (e.g., effectiveness and 
potential impact of partnerships and training components on students 
and local organizations and institutions; placement of student 
participants). 

3. Sustainability of principal program components, focusing on 
maintenance of partnerships established through the project. 

B. 	 RELATIONSHIP OF PRELIMINARY EVALUATION TO FUTURE EVALUATION 

This October 1992 "Preliminary Evaluation" identifies, highlights, and puts into perspective many
issues (major and minor) which could warrant closer assessment in a formal evaluation. Rather 
than repeat all of these points in this section, it will be assumed that this entire report will serve 
as input for developing the future Scope of Work. This "preliminary evaluation" lays the 
framework, the directions and the priorities of emphasis for a subsequent formal evaluations. In
this regard, it is useful to highlight both the contributions and the limitations of this report so that 
evaluation resources and capabilities can be targeted more effectively. 

CONTRIBUTIONS/STRENGTHS: 

descriptive information about the operations of component programs--history, plans,
activities, some quantitative indicators of progress, and some qualitative/subjective 
indicators; 

* 	 identification of early stage issues, challenges, and areas of improvement; 
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* 	 how resources/funds are being deployed and used; 

perspectives, questions, and ideas about the overall APEC/HRD and component 
program purposes, objectives, strategies, and priorities; and an 

understanding of the American partners and their participation. 

LIMITATIONS (which need special attention in the formal evaluation): 

• 	 lack of "hard" and well-focused information about the "market"and constituencies of 
APEC programs--who they are, what they need and want and why; 

* 	 lack of "hard" information about benefits and values being created (for whom, in 
what terms) and useful benefit/cost measures that will help answer the question
"compared to what?" (alternative strategies and programs); 

0 	 lack of personal feedback information directly from private leaders, managers, and 
ASEAN/SP students in the U.S.; 

0 	 lack of on-site contact and direct assessment of the ASEAN/SP side of partnership 
programs and projects; and 

* 	 still early and premature for clear assessment of cumulative long-term impacts-
especially the more qualitative areas such as institutional or corporate relationships, 
or the results of education, research or training, or the outreach "penetration level" 
of APEC/ASPIRE newsletter and information among ASEAN/SP students in the 
U.S. 

OTHER KEY FACTORS AND CONSIDERATIONS
 

Several other factors will effect the approach to evaluation, including:
 

* 	 the importance of leveraging the "program assets" already in the field; 

the particular visions, goals, priorities of the U.S. Chairmanship of APEC, and the 
mandate for institutionalization; 

the extent to which strategic program development is included or excluded--major 
decisions need to be made about how the evaluation will relate to the larger matters 
of developing a strategic agenda for APEC/HRD programs and the level of further 
program development desired or required; 

the timing of the evaluation--the further in the future it is, the more it will need to 
cover 	new ground since this "baseline study." 

the amount of APEC "program capital" remaining and the degree of latitude 
remaining to influence future programming decisions--the more funds and the more 
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flexibility, the higher the stakes for evaluation, and the greater the emphasis on 
recommendations for the future; 

the importance of assessing the APEC/HRD program at the level of its collective, 
strategic totality, e.g., synergies, integration, cumulative development and impact--this 
is an evaluation dimension and challenge beyond merely the summation of 
component project evaluations; 

the extent which APF'7 participants are using communication technologies like 
electronic networking and conferencing; and 

the emphasis on private sector involvement and the need to assess private sector: 
perceptions of investment and benefit regarding APEC/PFE 
decision making factors versus APEC/PFE 
market forces that determine character and degree 	of participation. 

C. 	 GENERAL PURPOSES OF EVALUATION 

With these background specifics, a review of the general purposes of evaluation is in order. Four 
levels are important for APEC/PFE: 

Level 	 Pgtential Benefit 

1. 	 Performance versus plan (operating 1. Ways to improve performance
 
effectiveness)
 

2. 	 Plan versus mission/goals (program 2. Possible review and revision of project 
appropriateness) plans and/or missions 

3. 	 Benefits versus cost (impact versus 3. Possibilities for increasing the benefits 
resources required) versus costs 

4. 	 Comparison with other appropriate, 4. Perspectives and decisions about 
feasible 	alternatives alternative approaches, strategies, 

programs 

The most important thing to have in mind about an evaluation is the uses to which it will be put. 
How can the information be used after the evaluation has been conducted? What choices, 
alternatives, courses of action, and decisions can the evaluation help address? 

D. 	 SCOPE OF WORK - GENERAL OUTLINE 

I. 	 Background and Overview 

A. 	 Summary Description 
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B. 	 Brief history of origin and key development stages of 1991 and 1992 
C. 	 Position and relationship of HRD component among the other APEC workgroups 
D. 	 Significance of U.S. Chairmanship and resulting institutionalization agenda for APEC 
E. 	 Overview of APEC in 1993 and the next stage of development with the main issues 

and challenges for the next couple of years 

F. 	 Preliminary evaluation--key perspectives, contributions, and limitations, references 

to this report. 

G. 	 1992 Workshop--key outcomes 

H. 	 Purposes and intended uses of the 1993 evaluations--progress and planning 
information, strategic decisions/alternatives/courses of action to be considered 

subsequently 

I. 	 Relation of USAID Mission/Private Sector Programs with APEC/PFE 

II. Outline of Key Perspectives and Issues Raised in Preliminary Evaluation/Baseline Study 

A. 	 Overall APEC/PFE Program 

B. 	 Partnerships 

C. 	 Outreach 

D. 	 Co-op Education 

E. 	 Private Sector Training 

I. Statement of Work 

A. 	 To provide detailed quantitative and qualitative assessment of each program and 

project at 4 levels: 

1. 	 Performance versus plan (progress versus goal, objectives) 

2. 	 Plan versus mission (appropriateness and possible revisions) 

3. 	 Impact-short and long-term (benefits versus costs) 

4. 	 Benefits/costs versus alternative approaches being considered 
B. 	 To focus on priority areas of emphasis requiring detailed and documented 

assessment: 

1. 	 Cost sharing and resources supplementing U.S. funds 

2. 	 Sustainability in programmatic, financial, leadership and market-driven aspects 
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3. 	 Private sector involvement in all HRD and training-related activities 

(appropriateness and nature of participation, degree of commitment, resources 

allocated, value-added, benefits generated and received, needs being 

addressed, realistic outlook for future levels of private sector participation, 

issues/limitations/opportunities regarding private sector involvement) 

C. 	 To assess long-term future prospects of all programs and projects, and lessons being 

learned 

D. 	 To conduct surveys of several major groups not reached by this preliminary 

evaluation 

1. 	 ASEAN/SP partners and counterparts in all programs and projects 

2. 	 ASEAN/SP students in the U.S. who are prospective beneficiaries of the 

outreach activities 

3. 	 ASEAN/SP students participating in the co-op program, including those 

joining and not joining the company of their internship 

4. 	 The management of private companies participating in the co-op program and 

in all other program areas 

5. 	 A sample of other private sector leaders and organizations (both U.S. and 

ASEAN/SP) who might be considered potential/possible participants in 

APEC activities 

E. 	 In addition to component program/project assessment, evaluate the collective 

dimensions of APEC programs as a total system, i.e., synergies (or lack thereof), 

cumulative impacts (the extent to which the whole is/is not greater than sum of 

parts), integrative relationships among programs, extent of strategic focus of 

collective efforts, and resources (impact, leverage, benefit/cost synergies) 

F. 	 Provide recommendations for improvement, change, redirection in all of the above 

areas as well as noting programs that merit further/continuing support, and those 

where further support may not be justified 

IV. 	 Methodology and Tasks 

A. 	 Gather and analyze all program documents, plans, reports, etc. 

B. 	 Include preliminary evaluation/baseline study 
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C. 	 Conduct a purposeful and systematic inquiry and dialogue with all relevant people 

and organizations that will yield the necessary quantitative, qualitative, and 

judgmental information 

D. 	 Conduct quasi-survey research activities by phone as well as in-person where 

appropriate 

E. 	 Conduct sufficient on-site assessment in ASEAN/SP countries with program and 
private sector counterparts in order to accurately evaluate the overseas side of the 
partnerships and programs--from a provider, participant, and beneficiary point of 

view 

F. 	 Conduct the necessary amount of on-site assessment in the U.S. to meet the 
substantive and credibility requirements of the evaluation 

V. 	 Skills Required
 

The following skill/experience areas are needed:
 

A. 	 Evaluation of complex, multi-faceted resource programs 

B. 	 Broad understanding of HRD and training related strategies, program development, 

program management 

C. 	 Understanding of public/private sector partnerships 

D. 	 Understanding of higher education 

E. 	 Understanding of the private sector and the dynamics of the marketplace; the factors 

that drive private sector participation in HRD/training activities 

F. 	 Familiarity with A.I.D. programs, particularly private sector development 

G. 	 A strategic perspective that goes beyond individual programs and their constituencies 
to how all programs and projects interrelate strategically in a larger context and 

system 

H. 	 Ability to relate to a broad spectrum of people, many fairly senior in their work 

I. 	 Understanding of informal survey research methods 

VI. 	 Level of Effort 

The main issue here is whether, and to what extent, the evaluation will extend beyond 
assessment of the existing programs, into the larger strategic dimensions outlined in this 
report and the associated aspects of strategic program development. 
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Level of Effort will be a function of evaluation, scope and purpose. The more the strategic
and program development issues are included, the greater the effort. Accordingly, an 
illustrative range is estimated. 

Straight
Evaluation 

Inclusive 
"Strategic Agenda" 

Evaluation 

Senior 

Generalist/Consultant/Evaluator 50 days 80 days 

Second Senior Person 40 days 50 days 
Program/Technical/Admin. Person 30 days 45 days 
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APEC PARTNERSHIP FOR EDUCATION 

UpdatedPartnershipProfileand Survey Information 
September, 1992 

Please return this form by fax to David Brunell at Creative Associates International, Inc. 

1. Institutions/Organizations Involved 

II. Working Title (current language) 

III. Updated Program Description (language based on experience to date) 

Mission/Focus: 

Objectives and Activities: 

The "market(s)" or constituer.y for the above program (who's being served 
and in whay ways) and the "values" to be created or added: 

IV. Financial/Budget Information 

U.S. Government funding: Amount:
 

Date funds actually transmitted:
 

Grant Cycle: Beginning date: 
 Ending date: 

CREATIVE ASSOCIATES INTERNATIONAL K
5301 Wisconsin Avenue. N.W., Suite 700, Washington. DC 20015
 
PHONE: (202)966-5804 FAX: (202)363-4771
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IV. Financial/Budget Information (continued) 

Cost Sharing: Total Amount: 
Direct 

By whom: 

Indirect 

V. Program Progress/Accomplishment: (Please use numbers and specifics as 
applicable - quantify as much as realistic) 

To date: 
e.g. faculty exchanges 

student exchanges 

workshops/seminars/lectures 

curriculum development 

publications/written products 

other 

Other work-in-progress (i.e., where outcomes/accomplishments will be
demonstrated later) 

Benefits already created-e.g. what kind, for whom, and how much (in what
terms) (consider how you define "success") 

r-
Internal to institution 

What kinds? 
External to industries or markets 

CREATIVE ASSOCIATES INTERNATIONAL z
 
5301 Wisconsin Avenue. N.W.. Suite 700, Washington. DC 20015
 

PHONE. (202)966.5804 FAX (202)363-4771
 



V. Program Progress/Accomplishment (continued) 

U.S. 

For whom?
 
Asia/Pacific counterparts
 

L 

IQuantitative terms 

How much/ I
 
in what terms I
 

[Qualitative terms
 

VI. Sustainability (considerations, possibilities, plans, actions) 

Strategies 

Participants 

Resources 

Projects intended/envisioned beyond grant expiration 

VII. U.S. Private Sector Involvement and Potential 

U.S. Companies 

CREATIVE ASSOCIATES INTERNATIONAL z 
5301 Wisconsin Avenue, N.W., Suite 700, Washington, DC 20015

PHONE: (202)966-5804 FAX: (202)3634771 
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VII. U.S. Private Sector Involvement and Potential (continued) 

Nature of participation 

Resource commitments/ possibilities/ cost sharing 

Potential and Significance 

VIII. 	 ASEAN/South Pacific Private Sector Involvement 

Companies 

Nature of participation 

Resource commitments /possibilities/ cost sharing 

Significance 

IX, 	 Integration Across Other APEC Programs/Projects: Contacts and linkages with
other universitly partnerships (NSF or DOE); and outreach programs (ASPIRE,
Northeastern University Coop Network, Citizens Exchange) 

Actual to date 

CREATIVE ASSOCIATES INTERNATIONAL 
5301 Wisconsin Avenue. N.W.. Suits 700. Washington. DC 20015 

PHONE: (202)966.5804 FAX: (202)363-4771 



IX. Integration Across Other APEC Programs/Projects: (continued) 

Desired in the future 

X. 	 Key Issues and Lessons Being Learned From Experience 

Program objective: 

Program strategies: 

Benefit/cost 	and cost effictiveness: 

Project targeting, outreach, involvement: 

Sustainability: 

Private sector involvement. 

Other: 

**Please use additional sheets of paper if you wish. 

CREATIVE ASSOCIATES INTERNATIONAL 
5301 Wicontm Avenue. N.W., Suits 700, Washington, DC 20015

PHONE: (202)966-5804 FAX: (202)363-4771 
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APEC PARTNERSHIP FOR EDUCATION
 
Updated Summary Profile of ASPIRE Incentive Grants 

1. 	 Period: July 1991 - Sept 1992 

Number of Grants: Total Funds Committed: 

3. 	 Location (by region): NE _, MA ___, SE -- a MW .a S NW __. SW _ 
See Attachment 1: Maps 	(with grantor name/location, also regional centers) 

4. 	 Target Market: Attachment 1, map with number of ASEAN/SP students at each 
institution) 

Other 	data? 

5. 	 Profile of Projects and Events (number of event type) 

A. Number by event type Number attending or involved 

-.. workshops /seniinars
 
-_ network development
 
-__ written product/publication 

B. Number by content/subject/purpose Number attending or involved 

CREATIVE ASSOCIATES INTERNATIONAL
5301 Wisconsin Avenue. N.W., Suite 700. Washingtn. DC 

4 
20015PHONE: (202)966.5804 FAX: (202)363-4771 
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6. Outcome/Accomplishments /Benefits/ Successes: 

A. One-time 	Impacts: 

e.g. 	 information imparted 

data collected 

outreach 

B. Ongoing 	Values: 

e.g. 	 replicable information products/services 

networks organized/established 

linkages/relationships 

Key Issues and Learning
 

management and planning
 

ASEAN/SP 	student focus and outreach 

the target "market" and their needs/priorities 

ongoing value and impact 
(building, expanding, leveraging, replicative) 

strategic information collection 
(participant info, survey data, etc) 

CREATIVE ASSOCIATES INTERNATIONALE
 
5301 Wisconsin Avenue, N.W., Suite 700, Wuhingun. DC 20015
 

PHONE: (202)966-5804 FAX: (202)363-4771
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7. 	 Key Issues and Learning, continued 

communication and information distribution 

synergy/linkages with ASPIRE newsletter
and other parts of APEC program 

Private sector involvement 

Sustainability of worthwhile activities 

CREATIVE ASSOCIATES INTERNATIONAL 
5301 Wisconsin Avenue, N.W., Suite 700, Washington, DC 20015 

PHONE: (202)966-5804 FAX: (202)363-4771 
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APEC PARTNERSHIP FOR EDUCATION
 

Updated Summar, Profile of ASPIRE Newsleter 

1. Period: July 1, 1991 - Sept 1992 

Funds committed:
 

Actually spent.
 

3. 	 Production: 

Volume Number printed 

4. Content (brief content analysis): 

A. 	 Topic/subject Target audience(s) Number of articles/% space 

B. Information 	about or for other APEC Program Components: 

Partnership 
Coopwork/study 

C. 	 Special Features: 

- Pertersons Connexion 

CREATIVE ASSOCIATES 


Regional Centers 
Private Sector 
Incentive Grants 

INTERNATIONAL 4
5301 Wisconsin Avenue. N.W.. Suite 700, Washington. DC 20015 

PHONE: (202)966.5804 FAX: (202)363-4771 
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5. 	 Distribution (Outline/Describe)
 

USA Channels "Retail" 


Number of Institutions:
 

Number of Partnerships:
 

Number of Regional Centers:
 

Number of Networks/Associations: 

Number NAFSA mailing: 

ASEAN/SP Channels 

Number of Institutions: 

Number NAFSA mailing: 

6. Market/Constituency/Information 

A. 	 ASEAN/SP student in USA 

Group 

Number Distribution 

Reader Audience/Number(s) 

CREATIVE ASSOCIATES INTERNATIONAL 
5301 Wisconsin Avenue. N.W., Suits 700, Washington. DC 20015

PHONE: (202)966-5804 FAX: (202)363.4771 
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6. Market/Constituency/ Information, continued 

B. Other APEC 	Program Components (USA) 

Group Reader Audience/Number(s)Partnerships 
Coop Network
 
Regional Centers
 
Incentive Grants
 
U.S. Private Sector
 
APEC Embassies
 
Other:
 

C. APEC Program Components Abroad 

Group Reader Audience/Number(s)
AMCHAM's
 
US Companies 

USIS Centers 

7. 	 Market Awareness Response: 

Indicator Feedback Measure 

- Peterson Connexion 

- Information requests 

- Other: calls or mail responses 

- Reader surveys/profile (formal,

informal) (e.g. wordmouth, telephone,
 
mail)_ 


- Unsolicited 	reader feedback 

CREATIVE ASSOCIATES INTERNATIONAL
5301 Wisconsin Avenue, N.W., Suite 700, Washingtn, DC 20015 

PHONE: (202)966-5804 FAX: (202)363-4771 
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8. Sustainability: 

- Potentional_ 

- Strategies/plans 

- Income generation 
_ 

9. Private Sector Involvement
 

- Potentional
 

- Strategies/plans 
_ 

- Income generation 

10. Integration/Cross-linkages withh other APEC Program Components 

11. Key Issues and Lessons Being Learned 

- economics/costs 

- Editorial content/priorities: 
_ 

CREATIVE ASSOCIATES INTERNATIONALE
5301 Wisconsin Avenue, N.W., Suite 700, Washington. DC 20015

PHONE: (202)966-5804 FAX: (202)363-4771 



. Key Issues and Lessons Being Learned, continued
 

market/constituency 

needs/wants: 

- multiple market sectors/purposes:
 

newsletter as "integrative" publication for 
 all APEC Partnership for 
Education component/participants:
 

distribution:
 

- graphics /layout/ format:
 

- sustainability:
 

private sector involvement.
 

cumulative impact over time:
 

- cost sharing
 

ways to define/guage:
 

1. success 

2. impacts 

3. benefits 

CREATIVE ASSOCIATES INTERNATIONAL
5301 Wisconin Avenue, N.W., Suite 700, Washington, DC 20015 

PHONE: (202)966-5804 FAX: (202)3634771 
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APEC PARTNERSHIP FOR EDUCATION 

.UpdatedSummar, Profile of Regional Centers 

1. Period: July, 1991 - Sept 1992 

Grantee 

3. Grant $ 

Start date renewal date 

4. Market/Constituency - Brief Description: 

Geographic Area
Number's, types of institutions

Number ASEAN/SP students in target area

Targeting priorities:

Top 10 major student concentrations
 

Location Numbers 

5. Services/Activities/Events - Brief Description (purpose/content) 

A. e.g. Info requests: 

Counseling:. 

Outreach: 

CREATIVE ASSOCIATES INTERNATIONAL 45301 Wisconsin Avenue, N.W., Suite 700, Washington. DC 20015PHONE: (202)966-5804 FAX (202)363-4771 



2 
5. 	 Services/Activities/ Events (continued) 

Information /publications: 

Workshops/Seminar: 

Clearinghouse/Outreach:
 

Networks:
 

Databases: 

Private sector linkages: 

B. Number of people participating/attending in each activity. 

C. Degree of "market penetration," i.e. percentage participants from top 10 
target concentrations. 

6. Outcome/Impacts /Benefits: 

e.g. 	 replicable information products/services
networks organized/established 
linkages/relationships 
clearinghouse function 
directories/database 

CREATIVE ASSOCIATES INTERNATIONAL 
5301 Wisconsin Avenue, N.W., Suito 700, Washington, DC 20015 

PHONE: (202)966-5804 FAX: (202)363.4771 
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7. Strategies/Plans for: 

A. Sustainability: 

B. Private 	Sector Involvement and Resources: 

C. Integration with Other APEC Program Component:. 

8. 	 Key Issues and Lessons Being Learned 

Management and planning 

ASEAN/SP 	student focus and outreach 

The target 	"market" and their needs/priorities 

Ongoing value and impact

(building, expanding, leveraging, replicative)
 

Strategic information collection

(participant info, survey data, etc) 

Communication and information distribution 

Synergy/linkages with ASPIRE newsletter
and other parts of APEC program 

CREATIVE ASSOCIATES INTERNATIONAL w5301 Wisconsin Avenue. N.W.. Suite 700, Waahinon DC 20015
PHONE: (202)966-5804 FAX (202)363-4771 
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8. Key Issues and Lessons Being Learned, continued 

Private sector involvement 

Sustainabilitv of worthwhile activities 

Cost sharing
 

Ways to define/guage:
 

1. Success 

2. Impacts 

3. Benefits 

CREATIVE ASSOCIATES INTERNATIONAL 4

5301 Wisconsin Avenue, N.W., Suite 700, Washington. DC 20015
 

PHONE: (202)966-5804 FAX: (202)3634771
 



H. PROGRAM COMPONENTS
 
A. PARTNERSHIPS FOR EDUCATION (PFE'S) - A Collective Summary 

The following summation is based on three complementary sources of information for each
partnership: 

1. 	 a progress report file; 

2. 	 a detailed survey profile filled out October 1992; and 

3. 	 a telephone dialogue further exploring and elaborating the survey information and the current 
status of partnership development. 

This process was completed for 10 of the 13 partnerships (not included are partnerships recentlyannounced--and not yet implemented) and would appear to be representative of the total universe ofthese partnerships. The survey of remaining partnerships will be completed as soon as key facultyreturn from extended travel or other activities which have prevented their participation as of this
date. 

1. NATIONAL SClECE FOUNDATION PARTNERSMPS
 

APEC Partnerships For Science and Engineering are supported through the U.S. 
 National ScienceFoundation's (NSF) U.S. Engineering Research Centers and University/Industry CooperativeResearch Centers (U/I Centers). A.I.D. funds provide support for faculty and student exchange tofoster greater cooperation in research activities. The projects build off exsisting NSF partnershipsfor 	science, math, and engineering. Individual partnership profiles follow. 



APEC PARTNERSHIP FOR EDUCATION
 

Lldated PartnershiipProfile and Surmve, Information
 
Sevtenber, 1992
 

Please return this form by fax to David Bruneji at Crcanve Associates Internamonal. hic. 

[. Institutlons/Organizations Involved 

-y '5 -PFP7 

H1. Working Title (current language) 

II1. Updated Program Description (language based on experience to date) 

Mission / Focus: 

Objectives and Activities: -*-I & d, mL.,

r'l/ 

The "market(s)" or constituency for the above program (who's being served 
and in whay ways) and the "values" to be created or added: 
CV,, , ,~' -t ,
, , 


IV. Financial/Budget Information 

U.S. Government funding: 

.,,, ,--r i -p' 2 va~~c 

L 

Amount. A,/", .
 

Date funds actually transmitted: -?/t/3,/4 

Grant Cycle: Beginning date: '/.7/P/ Ending date: ,,'.,Y 

CREATIVE ASSOCIATES INTERNATIONAL 
5301 Wicotsin Avcnuc. N.W.. Suitc t00. Wasrungum. DC 20015 

PHONE: (2021966-58U4 FAX. (202)363.4771 



___________ 

V. FinancialJBudget Information t 'c, 4 /,. . & ' '* - / 

Cost Sharing: Total Amount: By1whom: 0''r 
Direct 
Indirect ? , z,,,, " 

. 1rogress/Accumplishment: ,Please use numbers and specificsA
applicable - quantify as much as realistic) 

To date: 
e.g. faculty exchanges ,

I,"e 'eee 7, ., 72P, .sa=,_, "dz4,.,-a,, 
student exchanges . ,_', S -,-. , 

worksho s/seninars/lecturcs , - ,-,. /., .. ,.
curriculum evelgp ~ ntUb - . '/, _ .,,.. /. = ,--' .,J 

publications/written products * . 

other - . . , .. 

Other work-hi-progress (i.e., where outcomes/accomplishments will be
demonstrated later) 

.d~4 *7.7zde, ',Jv .j . Z, ,, -- ''' . 4,, /1. ' .- ,. V, %1 v"A),-. ?a. 

, W 7 -t j /4 v_p _ J_ _eV 

Benefits already created-e.g. what kind, for whom, and how much (in what
terms) (consider how you define "success") 

.Internal to institution e-1,..W - 464,r-O,,,_, 

U~What kinds? ~ ~ >-C''~yt% o<.External to industries or markets-.- ,e€. -', -sa.. - o. , -,-,'* , - S."'" 

,-.;~ I7-2 e t' - .4.vi4PL d 

CaNA-trivE A,.boutIATES INTERNATIONAL L 

__ 5301 WiumnP Avenue N.W.. Su() 700. Wshinn. X 20015 
b 

PHONE: (202)966-3904 FAX: (202)363-4'171 



3 
'. Program iProgress/Accomplishment (continued) 

.r-

OC.S. ec'- 4 #-c.r~ ~' , 2$.''- 07Ce t: e6'/ J 

Fur whom! 

Asia/Pacific counterparts - !Zj.' 'X//--j .- .A<-d-r V-

Hnwrmuch/ 

in what terms 

Quantitative terms 

I ,_, 

I
IQualitative terms 

/-J 

-

-i..,~ 

. . 

r.j 

-

,'7 (..,( (j 

'L-,-

VI. Sustainability (considerations, possibilities, plans, actions) 

Strategies C-,. ,.f-, _ &- e !-_ ,¢f, .i, 7 -

C& 

L -tAC 

rM 

-7T2e~ Ao.ev1. 4 -6-1 e 

Resources 

.--

. -' r rl=-" 

-

z/. 

- L 

-.. 

Ct 

Projects intended/envisioned beyond grant expiration 
-,,r -,, J-t.'e' ...,,,.) - --i j  -,Z.r . 

/ 
C. 

, e 
..p-p. - .' z 

VII. U.S. Private Sector Involvement and Potential 

U.S. Companies &"c.u7j 

CREATIVE ASSOCIATES INTERNATIONAL 
5301 Wimt)nrn Avenuc. N.W., Suite 70U. Washington. DC 2W3015 

PHONE: (202)96.5804 FAX: (202)363-4771 



4 VI1. U.S. 	 Private Sector Involvement and Potential (continued) 

Nature of participation _''.... - ' 	 V e -, S 

Resource commitments/ possibilities/ cost sharing f-, r, -? 
............
.....
 

Potential and Significance , .q, -'-,.e,_l , , _ 
T' ,-9 ./,. , A 	 .,-

VIII. ASEAN/South Pacific Private Sector Involvement 

Companies e~'-- - r 

Nature of participation .,",-	 " ''--P- _ , 

Resource conmnitme/ possibilities/ cost sharing 

Significance -,- me'"e,---. .,, , ,a. 

IX. Integration Across Other APEC Programs/Projects: Contacts and linkages withother universitiy partnerships (NSF or DOE); and outreach programs (ASPIRE,
Northeastern University Coop Network, Citizens Exchange) 

Actual to date ,.,--

CREATIVI ASSOCIATES INTERNATrjONAL 

5301 Wicons Avenue. N.W.. Siut 700. Woshinton. DC 20015 
PHONfl - (202)96-.5804 PAX: (202)363-4771 



IX. 	 Integration Across Other AI'EC Programs/Projects: (continued)
 

Desired in the future 
 e--0) 
_.,-_.-,.,.__,.
 

X. Key 	Issues and ons Being Learned From Experience 

rogr m objective: -''e "4. 

Program strategies: I/,-.P . . -- '--, -'.,,,,,
 

Benefit/co cost e 

Project targeting, outreach, involvement 4.,-- 77e4- \i 

Sustainabilitv: .e r , .. 	 , .,J 

>( 
Private sector involvement: - _-. , ,
 

,/A.E.,L.-V "'W r 	 l.4,wa W	 , "-" 
Other: 

'gee 	 .. 7Cr-,et 	 ,7 -c.4 4 V 

1W--(oz~=L"%v '3 	s S 
.
 

use additional sheets of paper if you wish. 
LPlease 

CRETIICVi ASSOCIATES INTERNATIONAL 
5301 WIsian Avenue.N.W.. Suite 700. WsIhingumL. VC 20015 (1.

PHONE: (202)966-5804 FAX: (202)363-4771 
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APEC PARTNERSHIP FOR EDUCATION
 

Updated PartnershipProfile and Surveu Informatiou
 
Sevtember, 1992
 

Please ren this iorm by iax w David BrmeLi at Creative Associates Intemationai, Inc. 

I. InstitutionsiOrganizations Involved 

Standards an Industrial Research institute, Malaysia (SIRIM)

Center for Ceramic Research, Rutgers University (CCR)
 

II. Working Title (current language) 

Rutgers CCR - SIRIM Coooerative excnanue program, ceramic 
science ana tecnnology 

III. Updated Program Description (language based on experience to date) 

Mission/Focus:Establis-h cooperaie reerch program in ceramic science &Technology
 

Objectives and Activities: 
Exchange students/research staff 7. uI--y st
Excianae research results: excnanqe F cuiZy/staff lecturers 

The "market(s)" or constituency for the above program (who's being served
and In whay ways) and the "values" to be created or added: 

IV. FinancialBudget Information 

U.S. Government funding: Amount: S1OO00 00-

Date funds actually transmitted: 

Grant Cycle: Beginning date: 5/15/91 Ending date! 2/28194 

CUTIVE ASSOCIATEs INTERNATIONAL 
5301 WiSaoMnn Avmu N.W,. Suit 700, Wutahlton. DC 20015 

PHON& (202)96.5904 PAX: (20)363-4771 



IV. 	 Financial/Budget Information (continued)
 

Cost Sharing: Total Amount: 
 :'In.o(I" By whom: .'ew Jersey CommjsslonDirect 112,500 on Science ana Tech-Indirect 17,500 nology ana CR - _..A. 
V. 	 Program ProgressiAccompishment: Industria]TMemoers t(Please use numbers and specifics as 

applicable - quantify as much as realistic) 

To date: 
e.g. faculty exchanges None 

student exchanges See next. naae 
workshops /seminars /lectures 

curriculum development 

publications/ written products 

other 

Other work-in-progress (i.e., where outcomes/accomplishments will bedemonstrated later) 

See next Page
 

Benefits already creatr-e.g. what kind, for whom, and how much (in whatterms) (consider how you define "success") 

I-
Internal to institution ° close 	 tie exabiishea with 	SIRIM forlona-rerm 
exchange
 
" Current student and 3 committed for 1/91 (naid by SIRIM)

What kinds?! 
i External to industries or markets 0 Commttmentapproximately15 the number of graduate by SIRIM to increase tostudentsfunced each 	year tobe sent toU.S. (before our program 30 sent to U.K. eachYear: SIRIMLugOai is t10 

° 

sen, L/ of 'the stucents tney sponsor to U.s. UniversityPossible industrial Joint venture identified/networkea/with US
industry, Rutgers and Malaysian indLstry.
 

CRZATMVE ASSOCIATEs INTERNATIONAL
5301 Wift6M Avonom N.W.. Suite 700. Wuhinwqb 	 ' DC 20015

PHONE: (202)966-5804 FAX: (202)3U4771 



. Program Progress/ Accomplishment:
 

To ate:
 
e.g. Faculty excnanges: 
 Uft 2-, wv-t1 .
 

student exchanges: 1 Malaysian Graduate student started
 
at Rutgers 1/92, Prior, separate funding.
 

Worksnops/seminars 
 Visit by retired Rutapr- Pfessor on

lectures U.N. Program.kProf. McLaren visited
 

Malaysia on NSF study team (2/90)

orKsnop neld in Malaysia (SIRIM)(11/91)


Prof. :IcLaren/Niesz visit SIRIM 8/92

Lectures, cisucssions of future excnange plans.
 

Curriculum Deveiopmenc: None
 

Publications/written products: 
 Proceedings of workshop of
 
Novemoer 1991 in press.
 

Other: 
 None
 

Other work in Progress: Three more graduate students from
 
from Malaysia to begin study at Rutgers
 
on January 1993.
 
Prof. Haber to present lectures and discuss
 
exchange program at SIRIM, January 1993.
 
Rutgers grauaate student to worK at
 
SIRIM, summer 1993
 

I' 



V. Program 	Frogress/Accompiishunenr (continued) 

U.S.
 

For whom? 

Asia/Pacific counterparts 

[Quantitative terms 

How much/
 
in what terms
 

Qualitative terms
 

VI. Sustainability (considerations, possibilities, plans, actions) 

Strategies 	 Student trainin.S!RIM staff training 

Partidpants 	 SIRIM/Malaysian Industry
 
Rutgers University
 

Resources 	 SIRIM Funas
 

Projects intended/envisioned beyond grant expiration SIRIM student/

staff trainino Joint vent-ure orojects with industry 

VII. U.S. Private Sector Involvement and Potential 

U.S. Companies U.S. based Hi tec insulator 

CREATIVE ASSOCIATES INTERNATIONALE
 
5301 WNOnMn AVMUe. N.W.. Suim 700, Wuhiantn. DC 20015
 

PHONE, (202)966-5804 FAX: (202)363.4771
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VII. U.S. Private Sector Involvement and Potential (continued) 

Nature of participation Possiole Joint venture 

Resource commitrnents/possibilities/'cost sharing paid by Malaysia 

Potential and Significance 

VIII. ASEAN/South Pacific Private Sector Involvement 

Companies Malaysian Electrical Boara (45% privae) 

Nature of participation Joint v nrure/Human Rognur 0Q I/R&r fniep1; 

Resource commitments/possibilities/cost sharinggrid exo~ansion (paid b Malaysia $42 mi lion electric
/-/ 

Significance 

IX. Integration Across Other APEC Programs/Projects: Contacts and linkages withother universitiy partnerships (NSF or DOE); and outreach programs (ASPIRE,
Northeastern University Coop Network. Citizens Exchange) 

Actual to date NOne 

CREATIVE ASSOCIATES INTERNATIONAL 
5301 Wimmi Avenus N.W. Suim 700. Wuhinsmn. DC 20015 

PHONE: (202)966.S04 FAX: (2M)363-4771 



IX. Integration Across Other APEC Programs/Projects: (continued) 

Desired in the future (,th~r S. Unye..tIPA 

X. Key Issues and Lessons Being Learned From Experience 
Program objective: 'niiare cooerative excance with SIRI I 

(,L ,=', f it SIRI 4 

Program strategies: Establish I -termcollaoration with SRIM 

Beneit/cost and cost effictiveness: .ook for greater than 25:1 
S Government funds - . 

on' 

Project targeting,outreach, involvement: u 

Sustainabiliv: Nucleating long-term exchanae 

---a- . " 

Private sector involvement. US hai hi tic initia1tM CO 

-P 

Other: 

"Please use additional sheets of paper if you wish. 

CREATIVE ASSOCIATES INTERNATIONAL5301 Wiscon, nAvenue.N.W.. Suits 700. Washinsmn. DC 20015
PHONE: (202)966.5804 FAX: (202)363.4771 



APEC PARTNERSHIP FOR EDUCATION
gdatd Partnen 

d Susi
Uvae a tsit?Profileand Su~rvey Infom~atiolt 

September 1992 
Please return this iorm by fax to David Bruneii at Creat2ve Assocmates Intermraonal, Inc. 

L. Institutions/Organizations Involved 
University of 
Pittsburgh
 

It t te of Syste ms ; c,.'Pncr ... fn-jv. or .Q-ng.qnan,-

Malaysian National ComDuter 
 Confederation and Univ. of alaya 

II. Working Title (current language) 
SU - APEC Partnership for 
Education
 

[II. Updated Program Description (language based on experience to date) 

Mission/Focus: 
To help accelerate economic and 
technolo±~i.a develonme t
by fording strong bonds between the particinating institution
and technology-based industries in 
their home countries.
 

ObJectives and Activities:The partnership will offer short 
courses and seminars in
ta aysia-
 'J.ngapore andotner AFE7 countres,-on multimedia 
systems. softwareengineerin2 , nowledg engineeringand othe
topics, to 
stmlu.ate cooperation researcn 
on muift .meaia compu
The "rnwket(s)" or constituency for the above program (who's being servedand in whay ways) and the "values" to be created or added:Local industry in Malaysia and 
Singapore send their engineers
programmers and managers to 
attend such short 
courses and
 
seminars.
 

IV. Financial/Budget Information 

U.S. Government funding: Amount: 100 000-1ti 

Date funds actually transmitted: October 1991 

GrantCycle: Beginning date: Oct 1, 1991 Ending date: S 

5301 Wiacos vama. N.W.. Suite 700. Washinaton, DC 20015PIlONE (202)966.5804 FAX: (202)3634771 -,,. 
99 

Ardf-vr"A--(A~san1V 



IV. Financial/Budget Information tconnnued) Univ Pitt $45,757 

Cost Sharing: TotalAmount: 

Direct 
Indirect 

Ull .757 

__jo 7, u,8 
S13,7 59 

(Univ Singapore $33.(
Bvwhom:Jniv Malaya $33.0( 

_ _"_ _-

V. Program Progress/Accomplishment (Please use numbers and svecifics as/~o. 
applicable  quantify as much as realistic) 

To date: 
e.g. facuity exchanges 3 ( 2. 6 

student exchanges 

workshops /seminars/lectures 3 4-( 

curriculum development (see smart courqpware decribe 
below)


publications/written products 

other 
 when our faculty visit APEC
 
countries, they not only give
short courses ana seminars, bu 
also proviae Tree consulting 
to participants.
Other work-in-progress (i.e., where outcomes/accomplishments will be 

demonstrated later) 

A joint research project on multimedia smart 
courseware 
is i.n Drogress , to develop courseware based upon the short
courses o3tered, wnicn can 
Tater be marKeted:distributed

LU L , 1,JLuCI flUust7-:es. 

Benefits already created-e.g. what kind, for whom, and how much (in what
terms) (consider how you define "success") 

r_IInternal to institution r nling f pnr_-nnnR] for Unit SingaWore
and Univ of Malava" 

What kinds? 
External to industries or markets raining of personnel for 
local industries, consulting to hl local industrig, 

CREATIVE ASSOCIATES INTERNATIONAL a
4301 Wiscown Avenue. N.W.. Suit 700. Waahiqw u. DC 20015PHONE: (202)966.5804 FAX (202)363-4771 
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V. Program Progress/Accomplishment tconnnued) 

U.S. 

For whom? 
Asia/Pacific counterparts 

[Quantitative terms 

How much/ 
in what tems I Quantitative 

I tMb eterr's over 'i00 pn npergtmnnn *rn rersivyd f-r ining 
and 10 companies received c.onsulting help 

L. 

VI. Sustainability (considerations, possibilities, plans, actions) 

Srategies The registratiun fees to attend short courses and 
seminars are used as a revolving fund to support the future 
somingrs And ghorr rourstes.__ 

Participants Institute of Systems Science. Univ of Singapore an(
Malaysian National Comouter Confederation, in cooDeration witiUniv. of Pittsburgh 

Resources We have already estabished a revolving fund to
 
sustain future operations
 

Protects intended/envisioned beyond grant expiration We will continueoffering short courses 
and seminars beyond grant expiration
 
and engage Ln joint research projects
 

VII. U.S. Private Sector Involvement and Potential 

U.S. Companies 

CREATIVE AsSOCIATES INTERNATIONAL A-J
 
5301 Wiwcoam Avemne. N.W.. Suia 700. Washingwm DC 20015
PHONE: (20966-5804 FAX: (202)363-4771 



4 VIL U.S. Private Sector Involvement and Potential (contnued) 

Nature of participation 

Resource commitments/ possibilities/cost sharing 

Potential and Significance 

VIII. ASEAN/South Pacific Private Sector Involvement 

Companies MIanv (such as iBM Singapore. etc.) U.S. companiesand local industries 
are ,.nvoived
 

Natureofpari' paion through short course and seminarsconsulting activi ties and ..
 

Resource comnttments/possibilities/costsharing
fees-pyrgsrto they pay reistrtion 

Significance for the companies, theyart neminars. want more of such state-of"ey

to Un-v 

arealsopanningtosend their ersonnelor F. s urgn. Uete? for rarA..e±, I d 

IX. Integration Across Other APEC Programs/projects: Contacts and linkages withOther u.versi.y partnerships (NSF or DOE); and outreach programs (ASPIRE.,NOrtheastern University Coop Network, Citizens Exchange) 

Actual to date 

CRiATIVE ASSOCIATES INTERNATIONAL 65301 Wisxomn Avonue N.W.. Suitc 700. Washington. DC 20015 
PHONE: (202)966-5804 FAX: (202)363-4771 



IX. Integration Across Other APEC Programs/Projects: (continued)
 

Desired in the future
 

X. Key Issues and Lessons Being Learned From Experience
 

Programobjective: 
 'he obiective of providine shortand seminars coursesto 3s botn rea~rst7c
"countries
anoueful
 

Programstategies. 
Both TSS and MNCC actively Promote the
courses ancoae 
,LTDP 
 e thcaeI
 

Benefit/cost and cost effictiveness: "With theas revolving fund, reistration income surplthe Program is 
cost efective and canDe se±T7--s-u-sralniri 

Project targeting, outreach, involvement:alr of themfrom the local 
MNCC has about 2000 membersindustries. Many ocalcompanies
Enerelore 
ar nole ntn 2kt p ram.
 

Sustainabilitv: self-sustaining 
as explained above
 

Ptivatesectorinvolvement- Companies are eager to send their peopitto the trainin2 programs
 

O ther: _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 

*t*lenm Ose additional sheets of paper if you wish. 

CREATIVE ASSOCiATEs [ERNATIONAL 65301 Wisconam Avciur. N.W.. Sm 700, Washiawon. DC 20015PHONE: (202)966.5804 FAX: (2(r)3634771 



APEC PARTNERSHIP FOR EDUCATION 

Uvdated Partnership Proffle and Survey Information
$ tembgr. 99 

Pleam return this form by fax to David Prunell at Creative Associates Lntrnational, Inc. 

1. Institutions/Organlzations Involved 

I. 	Washington Statc University (WSU), Center for DesirM of kaglo/Dintal. 
integrated Circuits - School of Electrical Engineering and Computer 
"t4Icnrp. 

2. Universitv of Technology-Malaysia (UTM) - Electrical 13ningerin. 

I. Working Title (current language) 

Asian Pacific Economic Cooperation Partncrship for Educational Initiative:
 

WashLU£ton State nixgrgir And i-hp |TnlfUprrit-9 TPknln'tp M41auin. 

Ili. Updated Program Description (language based on experience to date) 

Mission/Focus;
Foster ties between the US and Malaysia in the arep of Analog/Digital 
Tntegrated Circuits. 

Objectives and Activities: 

2. 	Establish a CDAD1C proEram in Malaysia
 

The "market(s)" or constituency for the above program (who's being 6erved 
and In whay ways) and the "values" to be created or added: 
1. 	 UTM, WSU Faculty and graduate students 
2. 	 Idustry in US and Malaysia 

IV. Financial/Budget Information 

U.S. 	Government funding: Amount: 100000 

Date funds actually transmitted:
 

Grant Cycle: Beginning date: Julv1. 1991 Ending date: June 30. 1993
 

CIATVS ASaOCIATI INTEINATIONAL 
5301 Wlomln Avonn, NW., Sula 700, Wahingltn. DC 1001S

PRON11- 20)966-SI04 FAX., (2=334"1 



IV. Financia/Budget Information 	(continued) 

Cost Sharing; 	 Total Amount: $77-451/813.L4- By whom: .T,/,TT,
Direct $62.372/$13.640 WSU/UT.MIndirect ,_079/o_ wsu/UTM 

t__ tnie _ _ _ __ _ 	 _ __ _ _ _ _ 

V. 	 Program Progresu/Accomplishment: (Please use numbers and specifics as 
applicable - quantify as much as realistic) 

To date: 
e.g. faculty exchanges 	 3 WSU 4 UTM 

3 nl 4 	WSIT

student exchanges 	 4 UTM 4 WSU 

workshops/seminars/lectures 

curriculum development 

publications/written products 

other 	 _ 

Other work-in-progress (i.e,, where outcomes/accoinplishments will be 
demonstrated later) 

Planning a CDADIC Symposium in Kuala, Lumpur, alawvia - Feb. 1993 

Benefits already created-e.g. what kind, for whom, and how much niwhat 
terms) (consider how you define "Success") 

[internal to institution . new graduate students are working- on 
coursework and CDADIr 

What kinds? 
External to Indusiries or markets )Ione visible vet. 

CltATivit AssociATES INTIRNATIONAL 
5301 Winmin Avsnuo. N.W., Suits 700, W&hingtoo, DC 20015 

PHONE: (202)966.5804 FAX: (2M)363.4771 

http:77-451/813.L4
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V, Program Progress/Accomplishment (continued) 

r 
U.S. 'SU benefits f'vp.'r. rege.arh cinabtlitv. 

For whom? I 
Asia/Pacific counterparts UTM benefits from the advanced education 
obtained by its faculty,memb-ers. 

Quantitatlve terms 4 additional graduate studenrs 

Hownmuch[/.. . 
Inwhat terms[ 

Qualitative terms 4 faculty working on additional advanced degrees 

Vi. Suetainabllity (considerations, possibilities, plans, actions) 

Strategies We plan to propose a renewal of this grant and to 

respond to a Malayslani RFP_ on srilnny rf Malwagan f~e'ttlety 

Participants WSU and a consortium of US Universities will. bid 

Resources 

Protects Intended/envisioned beyond grant expiration 
The above mentioned projects. 

VII. U.S. Private Sector Involvement and Potential 

U.S. Companies Motorola. Tektronim. H!eulr P.Inrkrd .:ohn Fliikf. 

CItATIVIR ASSOCIATES INTERNATIONAl. 
3301 Wlscorwin AvMU, NW., Sult 700, Wuhlnglon. DC 20015 

PHONE: (202)966.5804 FAX. (202)363.4771 
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VIJ. 	 U.S. Private Sector Involvement and Potential (continued) 

Nature of participation All are CDADIC member companies and participate 
in CDADIC review meetings. 

Resource conmuitments/ possibilities/cost sharing These companies 
=s2ply fundtne"I" JIn WqTT rqNa Onrjn., 

Potential and Significance These companies have an interest in further 
- developments due to their ±nvtents in MaLavAiR. . 

VIII. 	 ASEAN/South Pacific Private Sector Involvement 

Companies Motorola 

Nature of partidpatlon . Motorola (Malaysia) has particivated in 
initial meetings with WSU and UTM to begin research cooperation with 

Resource commitments/possibilities /cost sharing
 
Possible funding of Malavxia ODADIC by Lfatorola
 

Significance Privat sector involvement is important for long term 
ustailnabilitv.' Tghae nomnnne qrr rho0 n taho 1! hIrI I!'IM 
graduates.
 

IX. 	 Integation Across Other APEC Programs/Projects: Contacts and linkages with 
other universitlypartnerships (N9F or DOE); and outreach programs (ASPIRE, 
Northeastern University Coop Network, Citizens Exchange) 

Actual b date none 

CUAmmE AuOCIATEs I[NTMNATIONAL 
3101 Wiwa,,ua Avuu, N.W., IhW ?00, WOMnawn. C2003S 



IX. 	 Integration Across Other APEC ProraniProjecta: (continued) 

Desired in the future _ .ve n2or 	 considered this. 

X. Key 	Issues and Lessons Being Learned From Experience 

Program objective: The primary objective to bring UTH 	 faculty to WSUhas gone smoothly. 
There has 	been more difficulty in getting
CUADIC activties going in Malaysia since more than WSU initiative 
_is required. 

Program strategies: One good way of recruiting students is (as we
have done) 	 to brinsi them hare firsr for 2 month vlsyft gonsnredby the Asian Development Bank. We ,can then identifv good matches 

Benefit/cst 	and cost effictiveness: .o opinion yet. 

Project targeting, outreach, Involvement: 

Sustainability: Tmnn-rnnt rn dnt-Ify P =0h A E n-r-nnnearly sin~ce they arg o-ften slowto deyglon. , 

Private sector Involvement: Very imyortant forlong trm. 

Other: 

'Please use additional sheets of paper if you wish. 

CUAwTIVE A3SOCIATIC INTERNATIONAL5301 Wiafosin Avenue, N.W,, Solic 700, Wishiagm DC 20015 
PONi (202)9 -5.804 FAX: (202)3634771 



APEC PARTNERSHIP FOR EDUCATION 

Uvdated PartnershigProfile and Survei Information 
Satember,1992 

Pleau reun this iorn by iax to David Bruneji at Ceative Assoc!1ts Intenatonai. Inc. 

I. InstitutonsiOrganizations Involved 

CIBER at Memphis State University (MSU)/Southern lllnois University

(SIUC) and Universiti Utara Malaysia (UUM)
 

[I. Working Title (current language) 

APEC Linkage with UUM, Malaysia
 

II. Updated Program Description (language based on experience to date) 

Mission / Focus: 
Cooperation in business and management eaucation for mutual benefit

of the academic institutions involved.
 

Objectives and Activities: 
Development of a sustainable long-term relationshin concentrating
on: 
 staff developnent, curricul',m aevelooment. instructional
 
material development, and Jolnt research.
 

Tho "market(s)" or constituency for the above program (who's being servedand In whay ways) and the "values" to be created or added:Faculty members -- international and cultural exposure

Students -- curriculum changes and instructions 
Private Sector -- local exoertise and information source
 

IV. FinancdaYBudget Information 

U.S. Government funding: Amount: $100,000 

Date funds actually transmitted: EarlyOctober,1991 

Grant Cycle: Beginning date: 10/1/91 Ending date: 9/30/92 

CiUryTM ASsOCIATES INTERNATIONAL A

5301 WINouM AvenaL N.W.. Sui s 700. Waahipm. DC 20015
 

PHONE. (202)966-5804 FAX: (202)363-4771
 



V. FinanciaUBudget Information tconnnued) 

Cost Sharing: Total Amount: $116,000 By whom: SIUC, MSU, JUMDirect 77, 500 _SIUC, MSU, UUMIndirect 38,500 -- SIUC, MSU, UUM 
V. Program ProgressiAccomplishment: (Please use numbers and specifics as 

appicab  realistic) 

To date: , 
e.g. facul exch es 9) facul1ty members 4,J'-'t 

student exchanges Two (2)graduate s1,tu 
(workshops/seminars lectures Two (2) short courses, two (2) 

workshoos, and six (S)presentatncurriculum development UUM's doctoral orgram forthe a/c 
ASEAN Regionpublications/ written products Only research roposa 1S 

ccmp etea 
other
 

Other work-in-progress (i.e., where outcomes/accomplishments will bedemonstrated later) 
Joint research papers __\ .
 

Benefits already created-e.g. what kind, for whom, and how much (in whatter=s) (consider how you define "success') 

I Internal to institutionITraining of 45 UUM sta ExDosureof g facu]t members to differntSYSonresearchmethodsandmanuscriptrs
!development. Acceptance of 2 UUM staff membersinSLC'sgraduate Drogram.

What kinds? I 
IExternal to industries or markets Initiationof a dialog with Petronas(NationalOilCompanyofMalaysia)onmuta c-ooperation.
 

CRIATIVE ASSOCIATES INTERNATIONAL
5301 WiOMMa AvUe. N.W.. SuIN 700. Wuhiqum DC 20015PHONE (202)966.5804 FAX: (22)363.4771 



V.rral PrOgressiAccompiishment (contnued) 

U.S. See 	 above. 

For whom? 

Asia/Pacific counterparts See above. 

Quantitative terms See above.
 

How much/
 
In what tenms I
 

Qualitative terms 
 Se--a e. 

VI. 	 tainabuhty ( rations, possibilities, plans, actions) 

tegies 	 Establishedmutualbenefits.
Generate funding tosuoPOrt future cooperation. 
 er 

Participants 
 SIUC, MSU, UM, 
andorivate sectorcomoanies
 

Resources
,otrher frms 
To be secured from SUC, SU, UUM, USA, Petronas and
Z
 

Projects intended/elviszoned beyond grant expiration cralrogra'For 	 3 WA&ASEANiReion. Jointgraduatecourses. Internships -inMalasia.Short courses and workshops. 

VII. U.S. Private Sector Involvement and Potential 

U.S.Companies -"S.comaneS_/ 
 np. p	 "
"mt
in Ma lays i a / t h e A N Re ion.	 n L_'t 
 '
 

CaIZATIVE ASVOCIAT£, INTERNATIONAL 
i
5301 W9Mnm 	AvGe. N.W.. SeW 700. Waushingm DC 20015PHONM (202)66.5804 FAX: (2M)3634771 
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VII. U.S. Private Sector Invoivement ana Potential (continued) 

Nature oi participation Seminars and data bank 

.........................
 

Resource commrtments /possibilities/cost sharing Companies havecover cost of such activities/services
 

Potential and Significance 
Access to local 	exoertts. ,',n nntLnti
for private sector and academtc institutions partn~rghio if Irecwful 

VIII. ASEA /South Pacific Private Sector Involvement 

-C Q eroai definitely tacroet IS.1 q~ihji-~A~n. . erei.n. Other companies. .. ting
 

Natueofpartcipaion 	 Consultations 
Manaement deveponoent Aminart 

Resource commitments/possibilities/cost sharingcover cost. 	 Private sector needs toAcademic institutions will 
nprAtc nn m 
 cf
 
recovery basis.
 

Signricance Potentiallv a signlficantsourceoffundingfnrCIBER/UUM coooeration. 

IX. Integration Across Other APEC 1Progrms=lProacts: Contacts and linkages withother universitiy partnerships (NSF or DOE); and outreach proprms (ASPIRE,Northeastern University Coop Network, Citizens Exchange) 

Actual to date 
 Inorogress.
 

CREATIVE ASsOCIATES INTEINATIONAL M5301 WIN=a 	 IW.,N. Suim 700, Wa~ijgM, DC 20015
PHONE (202)9M104 FAX: (202)303.4771 
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CORADON 9 BLACK
021ad Blnel Sdn. INTLSta., Wall Street Plaza. New York, NYWlSac Bugo Raya. P.O. 235 lo0012 Jlon Apopng, KulaAOND 

Lump~ur04-07. Mlaysia 2hes. 15 J401spn.KaaDAODSARC(ins brokers) 
Crc INTERNATIONAL 
INC Intl Plaza, Englewood Cliffs. NJ
CPC ( l 07632
bI. naCPC (Mal asyslio )Oad m. khd.,* LoLOtt 1l9E la.?. BBloclk oC, BC kkiml ioffs . Nj 0l 6 2.Lue~pur, P.O. B x 

at l at a, JailedS KualaDner'seo eea ,uS, Petolalng Kua ia(J a , Mloy l(C 
Stomfar Chemical Industries San. 
 Ond..i12 Jolon Semangot. Peal ing Jaya. Maloysla
(Food prdas) 


Malays Ia
Cro.onCars of Malaysia S-n. Bkd.. Jlon Teapol. P.O. Ban 252.(Cans. battle caps; filling I Packaging mach) 
Jahore Sahru Juaore. 

D-M-E COMPANY 29111 Stephenson Highway, Madison Heights, Ml 
4011 


leong Bee I Soo Bee Sdn. BM., 1-3 Mac Callum St.. P.O. Sox 23, Penang. Malaysia(Basic tooling for plastic molding 9 die costing) 

DAMES Z MOORE 445 S Figueroo St. Los Angeles, CA 
90011 
DomeS I A"re Malaysia. 4A Jolan Oato Sulalean. Taman Tun. Dr. Ismal. 
Malaysia

(Planning, engineering earth I environmental scienco, waste mjet. surveys I analyses)

DANCER FITZGERALD 
SAMPLE 
INTL 405 Lexington Aye, New York, NY 
 10114
CFS alaviT . ongunon Caruy SurIL 40SL ion . New Yo r ,NY l101la 
Sailngng.5005 Kuala Lumpur. Malaysia 

DANIEL MANN JOHNSON & MENDENHALLDMJ5 tec.'ilcal Management 3250 Wilshire Blvd. Los Angeles. CA 90010Services. Inc..(ArChitects £ engineers) P.O. Box 761. Penang. Malaysia 

(Arcitecs 
 9 nginers)(Photo

Da Lea,.Cotner Intl. Ltd., (/0 KTADE LEUW CATHER INTL (arawak), P.O.LTD 1211 Connecticut Ave, lox 1312, Kuchlng.Nw, acshingn. Sarawak. MalaysiaDC 20036 
(Consulting engrsI 
 planners) 


DELOITTE HASKINS 9 SELLS INTL 
 1114 Ave of
Deloit, the Americas. New York, NY
iskins 9 Sells Intl.. 10036
2nd Floor, 46/48 JOlon Sultan
Rd.. Ipoh. aeloyslo Ilrls Shah, Brewster 
Delaitte. Haskins 9 Sells Intl., 
many other locations tnroughout Maloysla 


(Accountants aauditing 
.Tax I get dv sry serv) 

DELTA AIR LINES Inc., Jaon Sul.tan Isali. Iaoa 
Delta Air Lines, 

INC llartsfield Atlanta Intl Airport, Atlanta.
Lsq~ur, 04-04 malaysiaGA 30320 

Air nes 
, IIlisca 

MALAYSIA
 

Dx SHAmROCK CORP 1100 Superior Ave. Cleveland, ON 44114 
£-0Inrgni ODIon Smrock (loyslo) P eciKalaltprSon. Kuol Lupur 1-2eMaayiIBd., P.O. Box 45 K-a?, laysa(Organic 9 Inorganic coems g specialties. agrlc Chems)
 

DINERS* CLUB 
INTL 515 lexIngton Ave. New York. NY
Club (AOllOysiu)8 rnoJ. P.O. Box 15. Killiney 10043C e l Co d s r Ra. Pasu Office. slngpog, 9123
ce
 

e i co d er i e
DOW CHEMICAL CO-
 2030 ij..Center, Midland. Mi 48640

P'acific Chemicals20la.
Ma/o
 

Dow Chemical Pacific Ltd.. 
P.O. Box 
114. Kuala Lumpur 01-02. Malaysia
 
DOW CORNING CORP 
 2220 w Salzburg Rd. PO .?ox 1767. Midland. OlSch Malaysia Slid.bUr.. 40640
Lut 2 IorIng Eng Gong 35. Ulu KIora Free Trading Zone.
Sione. ilonsl o
 

(Silcones, silicon cna~r. sOlid lubricants}

DREW CHEMICAL CORP 
 One Drew Plaza. Boonton. NJ 01005
 

r rMalaysia
 

chems 
for nd mater 
a fue treatment, 
cnem processing)
 
(Specialty 

EASTERN AIR LINES INC 
 Miami Intl Airport. miami. 
FL 33148
 
Automooll: Association ut boloyloo, 22 A 23
(Air 
 The Arcade. totel
transportation) Equatorial. 
 Jalon Sultan
Kuala Lumpur. Malaysia
 

E/
 

EASTMAN KODAK COIR©molSad. Bha., P.O. 343 SI e St. Rochester,Box 628, NY 146s05.olo Luepur 01-02, MalaOysia 
prdlS. theme, info egef)
 

EATON CORP 100 Erieview Plaza, Clevelan.d, OH 44114 
Joya. 


Selangor. 
 Snd. 1Bd., Lot 90 JOlon, Kemajuan 12/10. P.O. Box 156, Petallng
 

laco Cutler-Hoamer 

Malaysia
 

(Advoncea tech prots for trunsp A 
 Ind kfs)
ECONOMICS LABORATORY 
INC 
 310 Wabash St.
ECNOIC St Paul. AN
LABORATaRs 55102
als0INC. 2n Wabashll.t0. St l . P.O Bo51.02lng
Cemicals End., Wlsmo Mega 

o 2nd MIle, Jalon, Dot. liao P.O. Box 94, Kelang

(Ind I household detergents, cleaning agents aequip)
 

£6le INC 
 4S William St. Wellesley, MA 02161 

(Mloysla) San. Bli.. 44 Jolon Landak. Pell Surat 6190 Pudu. Kuala Lumpur 06-10.
(Geophysical serv)
 



MALAYSIA 

EMERY AIR FREIGHT CON? Old Danbury Road. Wilton, CT
GAS (11laysle) Sdn. SM.. KuoalaLumpur, Malaysia 06891
 
(Air fit forwarders) 


FLYING 
IGER LINE INC 
 1401 World Way W. Los Angeles. CA 90009 

Flying tleer Line. Inc.. 
Lot S. Mixed Tenants Cargo Complex. Slbang Intl. Airport.Cuala Lumtpur.lolaysla 


(Air frt carrier, air cargo service worldwide) 


FORD MOTOR CO ITre American Road, Dearborn. l 48121 

Ford Motor Co. of Malaysia San. BHd.. U4SC Bldg., Jolon Sulolmon, KuoalaLumpur 01-33. 

MalaysaAis Holdings San. Ba.. G.P.O. Box 2612, Kuala Lumpur. Malaysi
(Automoiles. trucks) 

FOXBORO CO 38 Neponset Ave. Foxboro. &A 02035
Fcxooru (Malaysil) Sdn. Snd.. 
1 Lorong IahlisKaJol 13. Taman Tun Dr. Isail. 60000 

Kualo Lumpur. Malaysie

Fo-bara (Malaysia) Sdn. Arid..41 Lorong SS2I/1A, Donsra Uama. 
talng Jay.


Malaysia 


(Control equip. Ind lnstru) 


GAMLEN CHEMICAL CO 
 121 S maple Ave. S San Francisco, CA 94080
 
GaMci r.neeicoi Co., c/o McAister A Co.. Ltd.. 91 Jalon Tow.
Lumpur. aaYsIa P.O. Box 114. Kuala 

(Crems. detergents 9tank cleansers) 

GATX CORP 120 S Riverside Plaza. Chicago IL 60606 
.

San. Bh.. Mul Plaza. Jolan P. Rolee. Kualo Lumpur 


04-Cl. Malaysia 

(Railcar leasing. 


KuoL-GATX LeasIng (Ioayslo) 

oint I ogmi. ouik liquid storage. fin serv. shipping. mineral 
Sracessing) 

6ELCO CTI CONTAINER CORP 
 3 Goico Or. Eden Prairie. AlN 55344 

rontena Naional Sdn. Bh.. TingkoT Sltu Sik B.. 
 cgmplex Peajoat Damonsaro. Damonsoro 

heights. Kuola Lumpur 23-04. Malaysia 
Konteno Naslonal 

teas.i Kuola 
San. SBa., Ttngkol Setu Sick B. Komplex Pelabat Domaensora. amonsoraLoapur 2304. Maloysia 


(Leasing marine cargo containers) 


GENERAL INSTRUMENT CORP 181 Fift Ave. NeroYork. NY 10133-00S2 

General Instruamnt Malaysia San. 3Md.. 
S Jalt S.S. 3/2. Sungei Uwy Free Trade Zone. 

Kuoala Lumpur. Selangor, Malaysle(Electronic components S sys) 


GOODYEAR TI RE 9 RUBBER CC 
 1144 E Market St. Akron. OH 44316Gocdyear Malaysio Bm.. P.O. Box 49., Shli Ale. Selangor. MOICVoIl 

MALAYSIA
 

If I GRACE a co 1114 Ave of tre Americas. New York. NY
MV.S.Grace (Ma~laysia) San. Slid.. 80OfIUnan Cho-Tok. 10036Jim. 104. 135 Jalan Tuanku Abdul 
RaiSOn. Kuala Lumpur. Maloyslo 

(Specialty Chiles.natural 
resources. consumer serv)
 
GROLIER INC Old 
Slus Tpk. anury. CT 06816 

Grolier Intl.. Inc.. IE Jlo, Ampang. KualaLupur 04-OS. Malaysia
 
(Duollhers)
 

G
 

GTE Itll. Inc.. 112Jolon Pudu. Kala Luopur 05-C0, Maaysia
(Comuct.ins.A1 e al u ipmt)
 

(Cojnlcotions R hlectricol equipment)
 
FRANK B HALL Z CO 
INC 549 Pleasantville Rd. Briarclltt Manor. NY 10510 

Fr02 K. Lsurace UrucerHall M9alaysieaPI,Sdn. Bir., Lot Jolan Rob Ctruln.(insurance)
 

I
 
HARRIS SEMICONDUCTOR PRODUCTS 
 200 Palm Bay Blvd, Melbourne. FL 32905
 

Harris Smlconductor (majoysla) San. 3Md.. P.O. Box 
 4. Jolan Gurney KuoalaLumpur
 

15-la31.a)aGurney
IS-Cl, Malaysia
 

(Coeajnlcatlonn A inforojilon handling equip) 

HEWLETT-PACKARD CO 
 3000 Hanover St. P0Hewlett-Packard Sales Box 10301. Palo Alto. CA 94304-0890(e4la)sla) Sdn. Bild..GPO Box 11119. Kuala Lumpur, Mlaiysio

Hewlett-Packard (l,l.to) 
Sdn. Ond., oyan Lepas Free traon Zone, Penong. Malaysia 

(measureent .computo.lon prdts 9 sys)
 
HILL 9 KNOWLTON INC 420 Leingtn Aye, 
 Nw York. NY 10i1
 

Eric While Associates Sd. Ebn.. I Jalan Ceylon. 
 Kuala Lumpur 05-02. Malaysia

Eric While Associates San. Bird..2-4 Standard Chartered Bank Chaomers. Penang. Malaysia
 
(Public relations, public atfairs, come counseling)
 

HOLIDAY INNS INC 
 3142 Lamar Ave. Memphils. IN 38195
 
holiday Inn. 23111 Julan toun Aaul Roiwan, KVchlr%. Sarawak. E. Malaysia

(Hotels. restaurants. casinos)
 

HORATH 9 HORWATH INTL 919 Third Ave. New York. NY 10022
 
Lie All I Co.. SOngunon Wing On Life Bldg.. I& Jalon Silng. KuoalaLumpur 01-19.
 

MalaysiaLi. All 9 Co.. P.O. Box 296. Songunon Asia Life. 45 D Jolan Bandar Raya. Ipoh. Malaysia 
(PublIc accountants £ auditors) 

HUGHES TOOL CO 
 PO Box 2539. Houston. TX 71001
 
rJ Service (Malaysio) San. 
ad., m. 32, Mezzanine Floor. Kualo Lumpur Hilton. JolanSultan 1Smll. Kuala Lumpur 04-03. Malysle
 
(Equip A serv to oi1 
a gas explor 9 prod Industries)
 



MALAYSIA 
MALAYSI A 

HYATT INTL CORP 
 200 West Madison Ave, Chicago. IL 60606 

Hyatt Kuantoa, Tick Chompedak. LEVi STRAUSS a CO Two Emborcodero
Kuontan. Parong. Malaysia Center, Son Francisco, CA 94106
 
flyif1 Kinabalu Levils (aloyslo)
Intl., Jalan Datuk 	 Son. Bhix., MalaysiaSallul Sulong, Kota Kinabalu, Sabah. Mayolsla(into hotel ingot) (searing apparel)
 

e
ELI LILLY I

IC INDUSTRIES 

CO 30 E McCarty SI.
III I:uocker Dr. Cnicago. L 	 Indianapolis.60601 
 IN 46285Eli Lilly Malaysia Sdn. Bivd.,Kompleks Antorbangso. Lot 212. 2nd Floor. Jalon SultanBLOie UP [.,(holding ca: Inc.. Kuala Lupur. Malaysia
consumer & comrcloi prats. real estate 9 transportation) Ismail. Kuala Lumpur. Malaysla
 
(Phorms. agric I cosmetic profs)


INA CORPORATION 
 1600 Arch St. Pniladel hlo, PA 19101Insurance Co. of 
North Americo. P.O. Box 	 LiTRONIX815. Kuoala Lumpur 01-02. Malaysia 	 INC 19000 HomeStead Rd. Cupertino. CA 95014 
(holding cc; Ins, financial serv) 	

Lltronlx Malaysia Son. Ono.. Boyan Lepas Free Trade Zone. Penang. Malaysia 
(Numeric displays isoliltes)


INGERSOLL-RAND CO 200 Chestnut Ridge Rd. Wooadclft Lake. NJ 07675Ingersoll-Rand Malaysia Sin. Bno.. Lorong 223 A, Malaysia 	 LOFFLANO BROTHERS CO 8301 E Slist St. PO Box 2841. Tulsa. Or 14101 
(Compressors, rock drills, pumps, air tools. etc) 	

Lattland Bras. Co. (molaysIa) San. ltd., 101 Wisa Central. Jolsn Aeparg. Kuala Lumpur

o r04-07.Malaysia
 

INMONT CORP 1255 Brood St. Clifton. NJ 07015 I (oil a gas well drilling contractor) 
IntirClneg-tO (S.E.A.) Ltd.. 
5 Jalan Bar.I Ptlaing Jaya, Selangor.(Printing I sealants. etc) 	

Malaysia LOUIS BERGER INTL INC 100 hoisted St. East Orange NJ 01019Louis eOrgterh1ill. Islc.. c/o SINCO, . 
P.O. Box 2263. Kuoo Lui pur. MalaysiaI NTERNAT IONAL TELEPHONE JoTELEGRAPH CORPITT For Est I Pocific 	 320 Park Ave. NewYork. NcY 10022Inc.. P.O. Boa 2182. Kuala L1i1.ur 	 (oslig01-02, Malaysia


IITetronSeletronks (Malaysia) Son. lic., 	 MANPOWERP.O. 	 lax lilt. Penang. Malaysia 
INC 5301 h irono.i Rd. P0 Box 2053. Mllvaukee. WI 53201-2053Manpower Temporary Services Son. Olno., Lot 2.1, Angkoso Royo. Jalon Ampong. Koala

ILumpur, Malaysia
(Excronc equip. etc) 

FRED S JAMES 9 CO OF NY 55alOysio Mllnet waler S1. He. York. 	 ISn. Bral.. P.O. Box 2355, HY 110041	 (Temporary help)Kuala Lumpur 01-02. Malaysia(Group pension Consultants, actuarial 	 MANUFACTURERSServ. Ins brokerage) 	 HANOVER TRUST CO 350 Park Ave. New York. NY 10022Manufacturers Hanover Trust Co.. fangunan Doat ZoInol.JOHNSON 	 2Sn Floor. Jalan aeloko. Kualaa JOHNSON 501Je George St. New Brunswick. NJ 08903 

Lumpur 01-il.Hanover Trust Co..
Manufacturers oloyalo P.O. Box 2614. KJohnson I Johnson San. BIN.° Selangor. Malaysia 

ala Lumpur 01-02. Malaysia
 
(Surgical. 
 med 1 boy prots)	 (Banking) 

S C JOHNSON 11SON INC 1125 Ho.e St. Rcine. NI 53403 	 MARSTELLER INTL I E Mocber Or.S.C. Johnson I 	 Chicago. IL 60601Pte. Ltd.. P.O. Box 109. JOlon Semonget, Petaling 	 Burson-Marstelier (Malaysia) San. lBh..Jayo. Selongor. 	 1OS-A Jolon Ampang. Kuala Lumpur. Malaysia(Advertising, marketing research, sates promotion)
(ome, auto, comaiercial I personal care prats. specialty chats) 

MARIOOD 
CORP P0 Box Z041. Birmingham. AL 35201 
KIMIIERLY-CLARK CORP 120 INLake St. Neenah. WI 	 L o reood Co.. Ba.ngunon549S6 	 UABC. Jolon Suleilnan,

LIzoerly-Clarx Malaysia San. Blnd.. Paealing Jayo 	 (Holding Cc) 
gbO,;-Lumpur 01-33. Malaysia 

(Fior-oased, pulp A forest prots) malaysia 

MORGAN GUARANTY TRUST CO 23 Wall St. New NYYork. 100IS
KORN-FERRY INTL 237 Park Ave. New York. NY 10011 	 I Morgan Suaoey Trust Co.. 1201 Wil1maStephens. 11 Jalan Rojo.torLF"erry Intl. San. 	 lan r. Kuala Lumpur. MlaysiaWisma RISC. Jolan Conlay. KualoBr.. 	

Lumpur 04-09. MalaysIa
(Executive search) 


MOTOROLA INC 1303 E Algonquin Rd. Scroal;2urg, IL 60196 
s ftoroloa Malaysia Son. Rho.. 116 Jolo0 Petallng Jaya. Selangor. MalaysiaSomongot. 

Motorola Semicorductor Son. Bh.. Lot 122. Senawonq Ind. Estate. Seremoon. Neqeri 



MALAYSIA 

SemblanMalaysia .OTIS 

Motorola Military 9 Aerospace 
Electronlcs 
Inc.. Sungel fay Free Trade Zone,nay/Subong. Selangor. Malaysia Stngsl 

(TV and radios. camfn equip. semiconductors) 

RMFORD INC 
 1860-74 Peachtree Rd. NW. Atlanta. GA
Cold 51orugu (Malaysia) BMlv., Box 303091040. Koala Lu pur 01-02. Malaysia
(Convenience & specialty stores) 


MCCANN-ERICKSON INC 
 485 Lexingion Ave. New York. NY 10017
McCann-Erickson (aloysla) Son. aid.. 
10th Ff.. Wsm Stephens. 88 Jolan gala Chuian,Kuala Lumpur. Malaysia 


(AdverflS ing)
 
NATIONAL CAR RENTAL SYSTEM INCNTINALCR ENTL SYSTEM IrN 

1100 France Ave 5, Mlnneapolis.oo C MN 15435&aiO Cur Oental, G10 Ground Frane venS. Ma pol AI5Floor. Wisma Stephens. $1 S 
MOicysi jalan gala Chule, Kuala Lumpur. 

(Vehicle rental a leasing) 

NATIONAL SEMICONDUCTOR CORPhS Electru;Ic Son. Bhd.. 2900 Semiconductor Dr.Boyan Lepas Free Sant Clara, CATrode Zone. Penang. 95051Malaysia(Semiconductors. computers 9 point-of-sole sys) 


NCR CORP 1100 S Patterson Blvd. Dayton. OH 
 45479 

hCR Aolayslo 
 Son. EBa.. Jolan Yong Shook LIn. Petaling Jaya. Malaysia(Dota process sys. related Supplies & Serv) 


NEEDHAM HARPER I STEERS INChE• .nB..Neeon~Petrol909 Third Ave. New York. NYJolO 10022 
 u.uTeaoLunpnr 

Nr.K Isan S, uonaroMalaysia San. Bte., 20 A & iuJaNn Tun Maba, Fod Safe, Taman tun 

(Advertising agency) 

Otfshore Drilling Services Ltd.. Chose Manhattan Bank Bldg.. 9 Jolan Gereo
Luemplr0l-1. ui
Malausia 

(Oil mel drilling contractors) 

OFFSHORE NAVIGATION INC PO NAVIATINBox 23504, 5128 Jefferson IN PDPtlng
iny,Horahon. LA 10183
Offshore NavigalionM MailoysiaKuala. Lumpur. alaysia San. 1111M.,42-3J, 3rd Floor, City Touer. Jalm Alar.
 

(marine airborne surveys l 
. ght-fo lioulngequip)
 

OGILVY 9 SATHER INC 
 2 E 48th St. New York, NY 10011Oglvy & Mother (Malaysia) Son. M.. ib Floor, RumJaya. Malaysia MlS Jln Marat, Petaling 


(Advertising agency) 


MALAYSIA
 

ELEVATOR CO I0 Farm Springs. Farmilngton, CT 06032
 
ltor 
 o. huFl 
 CS
(Elevators 9 escaotorslo Col
 

PACIFIC TELESIS 
INTL 
 595 Morkel St. 
Son Francisco. CA 94105 

Paciuic Telesis (Noicysga) Son. Sho.. Lot 420. Kospieks Antarobongsa,118011 50250. KuOloLupur. Maloysia Jalan Sultan 
(Telec u 5 info sys), 


PACIFIC TIN CONSOLIDATED CORP 280 Pork Ave - 25 Vest. New York. NYPacific fin Consoliduld Corp., P.O. Box 10292. KuoalaLupur. Malaysia
(Tin concentrate, Int minerals, metal powders) 

PAN AMERICAN WORLD AIRWAYS INC 200Sri Awn Services (.S.A.), 20 Park Ave. New Yurk. NY 10166Church St..26230Borneo Co. (G.S.A.), 10 River Ro., Penang. MalaysiaMire, Sarowok, Malaysia
Borneo Co. (G.S.A.). 15 lalon Gae, Koo Kinooalu. Sobah, Malaysia
 
(Air tronsp)
 

PEAT MARICK MITChELL & Co 34F Park Ave. York, Jo 10022ngP
Peat, Morwlic, Mitchell 
KuoloLupur 01-02. MOyOlo
I CO.. 4111Floor, Wisno Perdana* Jaon Oungun, P.O. Box 41. 

Peat, Moarvick,MlIhicnlI9Co..(Int accountants, consultants) eany other loaotions throughout Malaysia 

PETROLITE CORP 100 N brooaway. St Louis. 60 63102
 
Malaysia
me (Moiaylsiaslb n. A2gkosaB 1Tun.. 
Jalon Ampony.


(Specialty chem 04-01.treating programs, performance-enhoncing additives I related equip) 

PFIZER INC 235 E 42nd St. New York. NY 1001 

Pffr Pfe. Ltd.. Lot 3. Jlaon 241/243 Sec. SIA. Petal ing Joya. Selangor. Malaysia(Pharos Cosmetics, hasp prys. ches, tac)
QUAKER OATS CO 345 merc.odlse MtartPlaza. Chicago IL 60654
 

uaer Pro ucts ( alaslo) Son. i .. 

. 

3rd Floor. WIma .C.I.S.. P.O. Box 242. 

Jaya. Maiaysia
(Foods, pat foads, toys chms) 

READING 9 BATES CORP 
 2200 Aid-Continent Tower, Tulsa. OK 74103 
ReaIbldinga.
Metes (iN) Son. 01ba.,P.O. lox 414. Miri, Sabowak, Malaysia 
(ail 9 gas explof 9 prod. offshore contract drilling. water Nget sys)A J REYNOLDS TOBACCO INC -. Winston-Salem., C 27102tN.A. Reynolds Totacco Co.. Sdn. Brd.. Jolon PerbOdonon 3/5. Shah Alam.,Industrial 

Estate. Selangor. ialoysla 

10017 



MALAT-IA 

RICHARDSON-VICKS INC Ten Westport Rd. Wilton. CT 06197

Rlccoedson-Vicks 
 Sdn. Brd.. Lot I8. Jolan 223. etaling Jaya. Selangor. Malaysia
(Consumer health I personal core prds) 

SCOTT PAPER INTL INC Stott Plaza. Philadelphia. PA 19113
Scott Paper (Malaysia) San. Bho.. Aloloyslo 


(Paper 9 paper prfs. bleached pulp) 


SECURITY 
 PACIFIC NATIONAL BANKSecrlk acific Nall. Burk. 16-2D 
PO Box 928P0. Los Angeles. CA 90009
Leach Pudu, Kuala Lumpr 01-22. falaysia 


(Banking) 


SERYCO CORP OF 
AMERICA III New South R. Hlcksville. NY 11802 
Servco Co.. 
Suite A. 14th Floor. AnlkOsaraya Jolan Ampong. Kualo Lumpur. Malaysia
(Electronic equip) 

SGS CONTROL SERVICES INC 42 Broadway. New -ork. NY 10004
SL.S (MAclaysia) 
 Son. Od.. gin Floor. Oriental Plaza Bldg.. Jolan Parry. P.O. BOA Z623.
guloLumpur. MlaOIysia
 
SGS (Malaysia) San. Bld., 
 many other locatIons throughout Malaysia(Compliete range of quality £ quantity ccntrol checks 9 related tecn serv) 


SHERATON CORP 
 60 State St. Boston, MA 02109 


SJerltoj, Dc al Beach Resort, 
P.O. Box 280.
(hotel operations) Kuchilng.Saroank. Maloysio
 

SSCEB:LINTAS WORLOIDE I Dog Hammorskjold Plaza, New York. NY IDOlSSCH Lli rcs San. Ind.. at Floor. Wlis PerdOnd, Jolan DOngu. Domonsera Heights. 
Kuala Lumpur 50490. Malaysia 

(AdvertIsIng agency) 

STANLEY CONSULTANTS INC 225 Iowa Ave. Muscatlne. IA S2161 
Stonl.y Consultants. Inc.. P.O. Bc 2319. Kuala Lumpur 05-10. Malaysia

(Arcitectural 9 engineering Rerv) 


STOKES DIV 5500 Tobor Rd. Philadelphla. PA 19120 

Connell Bros. Cc. Ltd.. IIA 
 oio45S.S.. 15/48,(Vacuum p"pS 1 €Components. Suaani; Joya. Selangor. Malaysiavacuum dryers, oil-upgrading equip) 

STONE a WEBSTER ENGINEERING CORP 245 Summer St. Boston. &A 02101

Slona I w, ster Malaysia Corp.. WIIS, SPK lox 
 26. Jolan Sultan liumbll, Kualo50250. Malaysia Lumpur 

SULLAIR CORP 3700 E Michigan BIvd. Michigan City, IN 46360
SulItir Malaysia Ltd., 11 Jolon 4t06. Off Jlen. SS 11/3 S"MV. Jaya IndustrIal 

Estate. Suong Jaya. Selangor. Malaysia
(Refrlgeratln sys. 
vacuum pumps. generators. etc)
 

MALAI SA 

SUllIT INDUSTRIAL CORP 600 Third Ave. New York. NY 10016
SiI I Co. (laysia) Sin. Blnd.. P.O. Box 1083. 
 lon Semongat. Paling .ayo Malaysia
(Plhers. ogric chP1 prdts) 

SYBRON CORP 
 1100 Midlown TIwer, Rochester. NY 14604
 
Taylor Instrument sdhi. BI d.. 
 P.D. sox 635. Kuala Lumpur. Malaysia
 

Taylor Instrument San. BItd.. No.
(Professional health prdts, 14 Jolon 553/S9E. Petallag Joya.specialty CRleIS, Selangor. MalaysiaInstru. eater a waste mater 
treatment sys)
 

TED BATES WORLDWIDE INC ISIS Broadway. New York. NY 10036 

Ted Bates (Malaysia) Sin. 8W., 12/F 
lsismoLIn Foo Yoj, Jolan alo CaaLutn 50200.KulaI Lumpur 5010, MolOysla
(Adverlising agency) 

TEKTRONIX INC 
 PO BAx 50. Beaverton. OR 91011Tektronl alacysio. Mecm.easaloysla San. Badl., Site 20. JOlon 225. P.O.Pitoling Jaya. Selangor. Malaysia Box 24.
 
(Electronic display I meosurement equip)
 

TEXAS INSTRUMENTS INC PO Box 655474, Dallas, TX 15265
Texas Instrusenis MAloysla SJ11. B1.. 
 No. I. Lorong Eaggang 33. Ampong/Ulu Keland, 

Juolo Lumpur. Malaysia(Semiconductor. electrical 
controls)
 

J WALTER THOMPSON CO 466 Lexington Ave, Now York. NY 10017.
 
PTM Tl mpson Adverllslng ,4n. 
 bha., WismOPerdonao Domonsora heights.MOlaysla : Kuolo Lumpur. 
PIN ThoepSon Advertising San. Bhd.. Wisma Perdona, Domansara tlgts., Jualo Lumpur. 

Malaysia 
(Advertising) 

TIDEWATER INC PO BOA 61111. Nw Orleans, LA 70161 

Tildex (Malaysia) San. Bl.. Peguamzbela Dan. Peguaazcara. 3rd Floor. Bonguanaln Jolon. 
Sukit 
 aomS. Kuaa Lumpur 04-01. Malaysia
 

(marlne 
sorv I equip to companies engaged In explor, development A prod of ol, gas Iminerals)
 

TOUCHE ROSS & CO 1633 blootwuyo New York. MY 10019
 
Touch@ Ross & Co.. 1961B° Ist Floor. Jolon Data
ToUChe oss Poll. Kota Bhoru. Kelantan. MalaysiaIt Co.. mony Other locations throughout oloysIo

(AccountIng 8 auditing, 
 tax A agat serv)

TRANSAIERICA CORP 600 Montgomery St. PO Box 7648. Son Francisco. CA 94111
I( tiea artIlts of Malaysia, Inc.. 
 S3 Jlom Kmpong Oolloh. 
 Off Puda Rd., Kuolo Lumpur
06-1. Selengor. Malaysia 
(Diversified service co) 



"LA1111A 

TWENTIETH CENTUR)Y-FOX FILM CORP 10201 N Pica Bivd, LOS Angeles. CA 9003SWOlntiotn Century FO. Films (Malaysia) Sdne 22 
li 

JOiR Padang Walter 6reniarR 
Lpiur 06-23. oaysia 

(motion pictures. V p rog rams film processing music pu oIetc) 

U S LEASING INTL INC 
 133 Front St. San Francisco. CA 94111 


0 ILC L O In j S n . " .. W ISM O n TId 16 1-0 J in A epng.
Mayieysia uala Lu mur 04-0 .A 


(Equip ea in g) 


U S SUMLIT CORP 600 Third Ave. New York. NY 10016
Summlt Co. (Malaysia) Sdn. Ord,, P.O. am leg. Jaoln Semangat. retllng Jaya. Malaysia(aktg/dIsirlb ptbres, Cioes) 
UNION CAMP CORP 1600 Valley RU, Wayne. NJ 
 01410 


busn BOOe Allen (Malaysia) Sdn. Bhd.. 908 Jalon S.S. IS/4. Subang Joya. Selangor.
Malaysia

(Flavors. frorances, essential oils. aroma Chems. corrugated containers)
UNION CARBIDE CORP 
 OiP Rlogebury Rd. Danbury. CT 
06811 


LJCMal a ys ia S n .
 @ . . 83 J o lan To mpo l . Ja ilo r 8oh ru, J oho r , Ma laySi aIC Malaysia Sdn. 8M., many other locations throughout Malaysia(Carbon prdTs, cres, plastics, gases £ related profs, etc) 


VF CORP PO Box 1022. Reading. PA 19603 


Lee Apparel Son. 
 BM0.. I oplekx Antarabangso" Jolon Sultan Ismal.,Kuoio Lumpur. 
(Mlr/sktg apparel) 

VICX RST I £ Ie, oy , 14 1 084(Rorl4 Cr oksVICKERS 
INC 1401Crooks Rd. Tray, at 
 48084

Sperry San. BnM., 2na Floor, Xman hop Chee Bldg.. i8a Jolan 223 Sec. SIA, Paling

Joyo, Selonqor. Malaysia
 
(Fluid pawer Sys & coop)
 

WEATHIERFORD INTL INC 1360 Past Oak Blvd. PO Box 21608. Houston. TX 11056 

Weatherfora/LoM 
 (Malaysia) Son. Btd., Sangora A Co.. 3rd Floor, angunan Ming. JalonRuklt Nonos, Kuala Luepur 04-01. Malaysia
(ir all 
tools 9 equip, oil field Serv)


WESTERN DIGITAL CORP 2441 McCbe Way, Irvn, CA 92114WeStern DIgitAl MaiaORPo Sdn. Ohd.. 6 JelMnW4a S.S. SIriel Wy Free Trade Zone. 
Sungel dy Subong. Seiaigor, Malaysia 


(SemIconductor devices, electronic components)

WOOWARD 3 DiCKEBSON 

m I4C 931 lverford Road, BrynWOARj D OlcKerson aysia San. Bd., Imso mPI 
Nr PA 190i0 


Chulan. 9Rh ltr ,PALot /,Oa. Iglon
Kuala Lumpur $0200. Malaysia Rja 

(intl marketing organization) 


MALAYSIA / M.LI / UMLTA 

XEROX CORP PO Box 1600. Stamfor1, CT 06904
 
ed. Xer San. Id.. Sang 
 forn 13SCook. Jlan Tuanku Abdul Rateman. Kualo Lumpur

1 01-03. Malaysla
(Copiers duplIca tor , comput rs, data processing equip. computer Serv) 

ARTHUR YOUNG 9 CO 21 ParS Ave. Ne York, NY 10112
 
rt hfu
r Young I Lo.. 4 h F lo or. ing On Life B ldg.. Id Jo lon S i len . rula Lumpur 0 1 19.
a 

a. Malaysia
 

(Inti accountants)
 

MALI 

CITIBANK A 399 Park Ave.
In Ntu York, NYtl. pour 10043
'Arlque Occidental@. Balt. Postal. IS. Bamako.

I t lban k ing) Mail 

(Intl aing) 
LOUIS BERGER INTL 
 ILO Halsted
INC St. Est Orange. NJ 01019
(o l tng )
 

(ConSulting) 

TEXACO

Societe MOllenne dos Petroles Texaco. Bolt@ Postal. 


2000 WestchesterINC Ave. while Plains, NY 10650 
dide empior. marketing of crude 200. Bamako. Malla l £L Its prdts, p trochems, ec) 

MALTA 

AMERICAN BUREAU OF SHiPPING 6s Broadway, New York, NY 10006 
Amerlcan Suroou of Shipping. Transcantlnentol house. 54 Tochary St.. P.O. Box 31, 
(Ship surveys A Claification) 

AMERICAN LIFE INSURANCE CO (ALICO)
Aericen Life Insurance PO Box 2226. Wilmington. OECo.. c/o J. 39899mntaldo Insurance Ltd.. 98/2(Life I pension I annuity plans, health prdts) 
Nelito St.. 

I 



TRANS WORLD AIRLINES INC 105 Third Ave. New York. Y lTrans World Airlines. Inc. P.O. a1. E.A.L. lon HouseOar s Se den.Tanz niaPressure Independence Ave.Aol ,Tan.e 1230 IAs. Inepena 
 Avt.e 


(ir 
 P ote4l. fodert. ral estat)
UNISYS PO Box 413, Detroit. 01 45232 

Burrougts Machines Ltd.. 
 Awepu St.. P.O. Box 2609. Oar as Saloam, Tanzania 
(frS. rtg 9 servicing of *iectr 
Into Sys)
 

THAILAND 


3M CO 32 Center. St Paul. AN 55144 
36 Thai aend Ltd.. .P.y. 15 

i 
ngkk. Thailand2601

(Aorasives. adhesives. Chem. diversifiej I
Id cosumer prats Z serv) 
ABBOTT LABORATORIES Abbott Park, North Chicago. IL 60064A6Bol Pna.ra Ltd. (Jv).P .O.Box 2633. Bangkok. Thailand 


Abbott Labs.. 
 Ltd.. P lox 2633. Bangkok. Thailan
(Phsoro £ lan prdtS) 

ADVANCED aICRO DEVICES INC 
 PO Box 3453. Sunnyvale. CA 94038 

Advancea lcra Devices Ltd.. 299/14/60 ChangetynG Rd.. Jeeng Tung Seegun.Ken. Bangkok 10210. Thailand Knt Bang 

(M'r integrated Circuits) 


AEROhAUTICAL 
INSTRUMENTS Z RADIO CO 
 234 Garibaldi Ave.langkoleCo.. Lodi. NJ 01644
Ltd.. 
10/1-2 Ulpo-woerungsit Md., Bangkok. Thailad 


r aerontical Instrud 
ATIA 
 110 iilam St. New York. MY 
 103a 


The utie Insurance Co.. 
Ltd., P.O. Box 1148. Bangkok, thailand 

fIsurance) 


AIR EXPRESS INTL CORP 120 Tokeneke Rd. PO Box 1231.
Air Express Intl.. Darien. CT 06320C/o Comercial Trasfport lefl. CO.. Ltd., 
Thavic ids 
 . 61
Keseras
r d.. Bangkok. Thiland(Air frt forwarder) 


AIRWAYS ENGINEERING CORP 1100 North Moore St Suitel10. Arlington. VAAlrwuys Engineering Corp., 222096th Fleer. Sorlyetol Blig., 260 Pfwhoyelilw Rd.. P.O. Box
4-112. Bangkok 4. Thalload 


(Airport planning. design. constr. A supervision)
 

ALLIED AFTERMARKET Div toS Pawtucket Aye, East Providence. RI 02916P 
Ind.. 79 CrI plrg gCowtlner l ad.. .G.P.O.FP soxov&28. Bangkok,n . 12. Thailand( fr sp rk plugs, waste treatm en t Sys. filters . brakes)
 

AMERICAN AIRLINES 
INC 
 PO Box 619616. Dallas-FtPacifIc Lelsurd. $18-2 Plotnctit Rd.. Worth Arpt. TX 75261-9616Bangkok. thallan
 
(Air tronsp)
 

AMERICAN APPRAISAL ASSOCS 
INC S25 E Michigan St. Milwaukee.
Asian Appraisal Tholiond. vi 53202
Ltd.. 121h Floor. Boonaltr Bidg.. 138 Slide Rd..8ongrok, AmpurBOngkok, Thailand 

(Valuation consulting serv)AMERICAN BUREAU OF SHIPPINGS Aaerlcan Bureau 65 Broadway.of Snipping. New York,295/29 Surlwengs. Md.. 
NY 10006

P.O. Box 2319, Bangkok, Thailand 
(Ship surveys I Classification)
 

AMERICAN CYANAMID CO I Cyanamla Plaza. Wayne. NJ 01410 
gkk. Thla 

(Phaos. chaos. agrtc 9 cons 
or prdgs)
 

AMERICAN 
INTL UNDERWRITERS CORP 10 PineUniversal Insurance St. New York. NY 10270Co.. Ltd.. P.O. Box 846. American Intl. Bldg.. lII Surlwongse Rd..Bangkok. Thailand
 
(General Ins worldwide)
 

AMERICAN STANDARD 
INC 
 40 W 40th St. New York. NY 10018 

hoin sanar y uip. SuC) 
Bcngkok. Thailand 

American Standard Sanitaryware (Tholena) Ltd.. 392 Sukhumvly Rd..
( e t in £sanit ry equip . etc) 

lAMERICAN TRADING CO
.American INC 633 third Ave. New York.Trading Co.. NY 10011P.O. Box 1717. Bangkok. ThailandAntrace Engineering Ltd.. P.O. Box 1771. Bangkok. Thailand 
each)
 

AMERON PROTECTIVE COATINGS DIV 
 201 N Berry St. Brea. CA 9262iglen Co.. Ltd.. 6.P.O. 417. Bangkok. Thailand
 
(Protective Coatings. ld linings, flberglss reinforced plastic pipe)
 

ARBOR ACRES FARM INC 41 UariborognRd. Glastonbury..'Arbor CT 06033ACres (Thailand) Co.. Ltd.. 2381 New Petchturl Ba.. Songkapl, Huy Xwang.
Bangkok i0.Thalland 

(Preducers of mole a 
 female broiler Breeders. commercial egg layers)
 

AT&T INTERNATIONAL 
 At Kemble Ave - Rt 202. PO Box 7000. Basking Ridge.AT&T (Thailand) Inc.. NJ 01920Hilton Intl Bangkok, Z Wireless Rd.. Bank, Troliond
 
(Telecoonn) 
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COOPERS 9 LYBRAND INTLCoopers t Lybranj (Thuiland) 
1251 
CO.. 

Ave of the Americas. 
Ltd.. P.O. 1U. 

si York. NY 
Beq Tllln 

10020 

(Accountants.~~ auiosCCN BLACK dITLr WalSretlaa(Specialty
Btd.K05/6L'lWcllSplseekain B ACeriItL. all Steet Ploor. 140 Wores R. logOSMinerthailandjLtd.. Sneli House, 7thFloor, 140 Wireless R., Bagkk 

(ins brokers) 

CPC INTERNATIONAL INC Intl Plaza, Englewood Cliffs. NJ 0163z 
CPCIbtlautcl Ltd.. P.O. Box 2646, Songkok, Thailand 
(Food ,lrd a .for 

TflinPotir 

DOREW CHEMICAL CORP One Ore* Plaza. Boonton, NJ 01005NpcoI 8 Co. Ltc.. 0516 IJCnooplsoe, a.. 8nkioh,. Bankok 12. Thailandchins for Ind mter 1 fuel treatment. chin processinglIpCRfIOaCo. 
d.laza.gloh, 

Bagkok.ii.ThIilOn 

E I Dl PONT DE NEMOURS a CC Du Pont Bldg. 1007 Market St. Wilmington. DE 19898
aIn.I 

ln i/CnvtThailand 
Pont Fr East Inc.. Siboonruong 11 Bldg.. l/1 Convent Ra.. Boangklok, Thailand 

(afg I soles of diversified 
lines of chess, plastics. specialty prdts I fibers)EASTERN AIR LIKES INC AIaMI Intl Airport, Miami. FL 33148 

FrEs 

CROCKER BANK INTERNATIONAL 
299 Park Ave. New York, NY IO01. 

Cracker Bank. TlaI Military Bank Bldg.. RtN Floor, 34 Phaya Thai Ri.. Bongkok, Thailand(Intl bonking serv) 

CROWN CORK A SEAL CO INC hol1eSburg Station. PD Box 6208. Philadelphia. PA 19136 
Thailand Cre.n Cork i Seal Co.. Ltd.. 903 Rosenll 1lvd., 120 Slie ft.. Bogkok. 

Thailand 
(Cans. battle cops; filling A packaging macti) 
Ceto General Thailand PRlBldg., 2n81 New Peth.uri Rd.. hngkokIThailand 
(Design, ofr gin purpose cOmputer Sys 9 peripheral prdts a serveDE KALB-PFIZER GENETICS 3100 Sycamore Rd. De Kalb. IL 60115Charoen P1kphana Feecmill Co. Ltd.. 36 SoiYencisit Chand Rd.. Bangkok. Thailand 

(Agrlc~ sEme 

(Agric seeas)
DE LEUW CATHER INTL LTD 1211 Connecticut Ave. tN. Washington. DC 20036Do Lew, Cather Intl. Ltd.. I as 2113. ThalloP 

(Consulting engrs aplanners)
DELO1TTE HIASKINS £ SELLS INTL 1114 Ave Of the Amercas, New York, Nt 10036061ou118Hoskin$ A Seils Intl.. P.O.uditing.Ba ngkok. Thailand 

(Accountants Aauditing. taxI emtadv s ry ser )DINERS' 
CLUB INTL 575 Lexington 

Ave. New York. NY 10043SCrkfSClub TaicndL 4Ba ngkok 5 ,T h ail and 

Iangkok. 

East Travel Conle LId., 89/12 Rogadomarl Rd., Bangkok Bogoor. Bangkok. Thailand
(Air transportation) 

Kodak COLd 3 SbRe SlRo . ng T4 iln(Photo pr.DAs chos, Info se) 

:K4oka (Trsallind) Lt.. 11 Sub R., Sphyo, Bangkok, IThOlind 

EATON CORP 100 Erlevie.. Plaza. Cleveland, O 44114I Cutler Naxier Inc.. 3Z1 Sal lelanut Ekaml Rd., Sokhelmult 63. Thailand 

(Advanced tech prdts for transp I IndUcts) 
ECONOMICS 

LABORATORY 
INC 370 Wabash St. St Paul. MN 55102( oe holddtergnt. clann ank equip) l 

l 
EXERY AIR FREIGHT CORP Old Danoury Rood. WIlton. Cl 06891

(Aer r fregtorpo 
,F.ry Air freight Corp.. P.O. Box 1269. Bangkok. Thailand(Air frt frwofders) 

EXXON C aRP 1251 Ave ofin Americas New Yo kokY 10020le S trolemdt.i(Pe r leu m Apetroleum prdts } 

FELTON INTERNATIONAL INC 599 Johnson Ave. Brooklyn. MY 11231
Thailand 

(Essential oils I extracts, perfumes Aflavor material, aromatic chims) 

4 a m 4 R . 
RERIt aR Es I C E(Tires. 

DRlESSER INDUSTRIES INC 1505 El. St. P0oBOX 111. Dallas, 1"4 1522!1 
Dresser industries. Theland Rdrlle Co., Ltd. ith Fleer. Shelf he"* ldg., 140 

wifeless1 Rd.. ongkoN S. ThillooIe do 

(Olverslfled supplier of equip £ tech serv to energy 2 natural resource lnd) 

Firestone Tiro L Rubber Co. (Thailand) Ltd.. P.O. Box Prakonong 11/11. Bangkok.tubes & other rubber prdts. synthetic • natural rubber textiles, etc) 

FLYING TIGER LINE INC 1401 World Woy W. Los Angeles. CA 90009
Flying TIger Line, Inc.. 2114 NewPetclmurl Rd., Rotary Trading Bldg., Bangkok.(Air fri carrier, air cargo service worldwlde) 

S;:ll



FAC CoxP 200 E Randolph Dr.FMCThai Ltd.. Ree lle to:1. iChicago.113 hidoarl Rd..IL Bangkok(Bac• I 60401 1OS00. Thailandchos for Industry, ogrlc I gevt) 

FOXORD 
 Co 38 Neone 

FOXtrOa CO. 
Ae, Foboro,

Ld POnsfluv. MAk02035F oxo A0t035 u 
001u Bxtadig1-105.C.. td. P-.etcbur Ex. n.. angok.Thalan

(Control quip . Id lftru)GARLEN CHEMICAL CO 121 S Mapie Ave.Gcalen S Son Francisco.Che cal CA 9408110CO.. c/o Creation Centre Co.. Ltd.. 199/l-I Patsuman Intersectlon.
Payo Thai Rd., Bangkok. Thailand 

(ChesS. detergents a look cleansers) 

6ELCO CTISOChad CONTAINERCoro Co., Lao.,CORP 3 Geico1960 Thanon Dr. Eden Prairie. MN 55344Rmaholsieng, "u@lk. P.O. BOX 11-401. Bangkok 11. 

(Leosing mrlna cargo containers) 


GENERAL ELECTRIC CO 


Thailand 


3135 Easton Tpk. Fairtleld. cr 06431 

Generail Elctric 
 Intl. Operations Co.. InC.. 5/7 wireless ft.. P.O. Max 11-1453. ':naPast Ofice.(Diversified Bangkok 1. Thailand(Gl.bsalasotll*upft of high technology, electrical A related prale) 

GETZ CORP 
 1S0 Fost St. San Francisco. CA 94108Golz Corp.. Transportation Div., 1/2 Convent Rd.. Bangkok, ThailandGet1 Corp. Thailand Ltd.. 123 Slphye(Overseas marketing serv) 
ltd., Bangkok. Thailand 


B F GOODRICH CO CHEMICAL DIV 
 6100 Oak Tree Blvd. Cleveland, OH 44131 


GcOdyeor (Thailand) Ltd., Sirinee Bldg., 3ra Fleer. S18/4 PleenClir I.. B 

Thailand
 
(Polyvinyl Chloride resins) 

GOOYEAR TIRE & RUBBER CO 1144 E Market St. Akron, OH
Goodyear (hallangJ 44316
Ltd., Sirinee Bldg..
(Tires, rubber prdts) 111/4Ploefchit Md.. 
Bangkok. Thailand 


GRIFFITH LABORATORIES 
INC I Grifflth Center, Alsip. IL 
60653 


Griffith La s ThalilaGn Inc.. 482 Ma I sal Peo altr, RadRang Ko Mi.. Soarong Tol e 

(IldFhroprodoeng.
food Ingredients 1 equip)Sumutpfkorn. Thailand 

OLIER INC Did Shremon Tpk. Danbury, CT 0611dGrelier Intl.. Inc.. $01 Slbunruee Bldg.. 92. 1/7 Convent No.. Bargkok. ThailandGreller Intl.. Inc.. Ith Floor. Sivode Bld.. I Coavgne Ba.. BaglI.ThaIngig 

- __. 


I nAILANa 

aTE CO R One Stanford forum. Stamford. CT 06104Asia Loop Idstry Co.. Lid.. Biagkok Thal land(Electronic prdie. tlecomnct Ions sys. e) 

GTE DIRECTORIES CORP West Airport Dr.GTL (hai) Ld.. Srlulee DFWAirport. TX 156i-98i0Slg.. 1814 Plonchif R.. Bankok. Trhaland(Pub telephone directories )
 

FRANK HALL I CO 
INC 549 Pieosantvilie Rd. Briarciff Manor,LsIe -Hail Pa. LIU., P.D. Ba NT 10510
-125. 17 SukBriuvt 4, Na ot. BangkokI1,

ehilland 
(insurance) 

THE HARPER GROUPCircle Alirfreight Intl.P0 taox26029.(Tailand) Ltd.,Son Francisco. CA 94.1266th Floor, Prrlnyo Bldg.. 544/11 Ploenchit 
(Ocean/ulr
Rd.. BnktS 
 roln
Irt, customnouse
R.. Bangkok S. Thailond
 brokerage. 
container 
leasing.
HILLERICH I *RAOSBY cargo Serv)CO INC 
 PO Box 3S700. Louisville, KY 40232-5100
 

Merry Year Ltd.. 51/il-21 1tanon elthoyu. GPOBox 2434, Bangkok S, Thailand 
HILTON 
INTL CO 
 605 Third Ave. Ne. York. NY 1OISHilton Intl. Co.. ravel East.I(hotel Anglol-Thai Bldg.. 44 Slion Rd.,ons) Bngjk Thailand 

operations) 
HOLIDAY INNS 
INC 3742 Laor Ave. Memphis.holiday In TN 3195Paloyo Bangko Thailand 

(Hotels, restaurants. casinos)
 

HUGHES AIRCRAFT CO PO Box 90515. Los Angeles. CA 90009
tugns Aircraft Co.. Colhy Trust Bldg.. 4th Floor. 1016 Rom IV Rd., Bangkok S. 
Thailand 

(Aircraft I aerospace sys I equip)HYATT INTL CORP 200 West Adison Ave. Chicago. IL 
60606
 
Iengko. 
Thailand
 

( ntl otell e 

INA CORPORATION 100 Arch St. Philadelphia. PA 19101
 
Borneo Adjusters. Lt.. Somatshovanlch Bldg.. 231/2 
 S. Sothorn Rd., Bangkok. Thailand 
(Holding col Ins, financial serv)
 

IINGERSOLL-RAND 
 CO 200 Chestnut Ridge Rd, Woodcliff Lake, NJ 
 01675 
I e reorol - re I d lBansl.. pso ai(Co m presso r s. r o ck dri l l s . o olspump s . a ir too ls. e t c)
 



INTERNATIONAL BUSINESS NACHINES (IBA) Old Orchard Rd. Armonk. NY 10504-1183 

(InTo-hndling sys. equipa servi 

INTERNATIONAL TELEPHONE a TELEGRAPH CONP
III For Eust & Pacific. Sh@ell Bldg., 320 Pork AvG, Ne140 Wireless Rd., Bengkok. York. NYThilena 10022III Thailand. Ltd., 233 Poocnae Samlngprol Ed.. Smautprome TTaobil 

KAISER CEMENT a GYPSUM CORP 300 Lakeside Dr. Oakland, CA 94623
Thai Fluorite Processing Co.. Ltd.. Joloprofai Cement Bldg.. 2114 NOWPeltChurl Rd.. 

Thai Fluorite ResourcesBangko, Tooailand a.. Ltd.. Joloprothan Cement Bldg.. 2974(cemen. rock N w PetchurI Rd... sand. gravel. roodyix Concrete, gypsumfllboard) 

IRIM ERLY-CLARK CORP 128 N Lake St. Neenah.Klmiurly-Clarx WI 54956 
Thailand Lid.. 415(Fiber-Dosed. Pulp 9 forest prdts) 

SukluVit Rd.. Somrog Nun. SOmutprakorn. ThaIland 

KOLMAR LABORATORIES INC 123 Pike St. Port Jervis. NY 12111SlJ Intl. Lnterprisus Ltd.. S53/l8 Sol SengSaik Solhupradimh No.. yonneo. Bangkok 
10120. Thailand 

(Household prdis. Cosmetics. pharms] 

ELI LILLY a CO 
 301 E McCarty St. Indianapolis. IN 46285
Ell Lilly Asia. Inc.. P.O. ax 1620. Bangkok GPO. Bang ak.(Pnorms. o0rlt: Thailand9 csetic prdfsj
LTNr 


LITTON INDUSTRIES 
 INC 360 N Crescent Dr. Beverly Hills. CA 90210Western G6cphysicol (Thailand). 120/I

nd
 Doroon Somron St..T l ao Telodnol. Nuenduhonkoen. 

(EIec sys. bus macths I equip, marine engineering, paper, printing. puo) 

LOUIS BERGER INTL INC 100 Halsted St, East Orange. NJ 07019
LOuis Berger Intl. Inc.. P.O.
(Consulting) Box 11-1369. BangkOk. Thailand 

LTV CORP 1600 Pacific St. PO tax 225003, Dallas.LTVAerospace Corp.. BUmCBldg.. Tx 15222144 Suokhjvlf Be.. .ngko. ThAiland 

(Seel, energy profs. keroSpoCe Z ecean shipping)MANUFACTURERS 
HANOVER

Manuftcturers Hanover TRUST COTrust Co., Ous:t 310 Park Ave.Thant Bldg.. New York.P.O. I" I&60. 944NY 10022Rabm IV Rd..BangokBaokngko14.ha ln
14. ThAilandi 

I 
TAIL 

ILCHEM INCyhli 
 Drilling3900FluidsEssex Lane, P0 Box 22111. Houston. TX 1021
Inc.. 629 President Hotel.! (Gas 9 oil wall drilling fluids I chei additives) 
125/6 Gaysorn Rd.. Bangkok. Thailand 

MOBIL CORP 
 1SO E 42nd St. New York. NY 10011I Oil 
(Eilc 

Ialland Ltd.. P.O. Box 1696, BangkoK. TnaIland
011 Thailand Ltd.. 2948 Sol Somproshg 3. PetchOurl Rd.. Bangkok 4. Thailand 
(Petroleum euplor, prdts) 

OCONSANT500 N Lindbergh Blvd, St Louis. C0 63166
T n MOns to Thalland 

(Chio, plsics . petroleum prdtso an-m me fibrs) 120 SIlom Rd., Bangkok. holiland 
5ULLER & PHlIPPS INTL CORP Box 

B k 
Ltd.. Kosmkil Bldg.. 5th Floor. 

3994. Son Francisco. CA 94119(cro tlller 9 PIIpps (Thull Lta.. P.O. Box 392. Borgkok. Thailand 

(Genercl Merchondise) 

F aa MUNFORD INCrHomecraols 

Co. 186U-74 PeoLhlree Rd. NW. Atlanta. GALtd.. A4 M~ol 14. 30309Bangchan

Iongiok, 
Ind. Estate. Sukoplban Rd., mlnburc.

Thailano
J (Convenience £ specialty storasl 

. BCCANN-ERICKSON INC 485 Lexington Ave. Now York. NY 10011
 
McCann-Erickson Litd..BngkoK 5. Tholla ndKlanI(wan Bldg.. . Th Floor. 140 Wireless Rd., G.P.P. Box 251S.

j (Advertising) 
NATIONAL SEMICONDUCTOR CORP 2900 Semiconductor Dr. Santo Clara. CA 95051 

14S ElKtronIcs Ltd.. 40/10 Sol Bongo (LaSalle) Sukhumvlt 105. Bangkok II. Thailand
Computers 9 pointt-o-saie(SeMIConduclors. 

ye) 

j Yang Hong SongNORTHROP ARCHITECTURAL
Co.. Lid.. SYSTEMS666-668 PO Box 1215.Somyook. New Rd.. Cit y ot Industry, CA 91149P.O. Box 1350, Bangkok. Thailand 
(Metal architectural prdts £ sys) 

OILVY 9 RATHER INC 2 E 46th St. Hew York. NY 10011Cenudt n lAdvertising Ltd.. Olympia Thai Bldg.. Y h Floor. 956 Roma IV Rd.. Bangkok. 

Thailand 
OgiivV 9 Rother (Thallond) Ltd.. HLR Bldg.. 4th Fir.. 285 Convent Rd., Bangkok. 

Talan c
(Advetilsing agency) 

OTIS ELEVATOR CO 10 Form Springs. FrmingO tis Elv Slon.CT 06032atr Co.. 4 h Floor Slim Bldg.. 191/1 S lon ft .. P.O. Box 177. Bangkok.
(Baevt)
TllIi (Elevears esMd$ escalators) 



PACIFIC ARCHITECTS a 	ENGINEERS INC 1III IUSixth St.(TcII 	 Los Angeles. CA 011Terhins er .. 

PACIFIC 
TELESIS
Pacfiolis INTL
(t 5 i O )59S Market nL d , R g
St. o s , 1 3 ~ aSan Francisco, r 0 0RCAacii 	 94105
Tlan(r L.3e 

(Teieco.mn g Into Sys)ednc 


PAN AMERICAN NORLD AIRWAYS INC Z00Pan Amerlcan 	 Park Ave. New York. NYWorld Alreays. Inc., 	 10166Sias Center. 965 Rome I I., BangSo. Thailand 

(Air tronsp) 

PARKE DAVIS & CO
Parke-Oavis (Thailand)
PD 8a4 118.Detroit. of 48232Ltd.. 358 Sukhamvir ER., Bangkok. ThailondEP Sbi o c giN i0Aetson(Pherm. 	 i r sISEA-LAND
oooICaIs 
etc)
PEPSICO INC 
 "00 Anderson 
 ill Rd. Purchase. iN losyl 

Pepsi-Colo Intl. 81hAePur Pooumean, Floor. PonuneesangkokMetropolis.slag.. 511141, loechit ld., Taa l Lumpilni. 

(Beverages.PFIZER iIIC od prds services. Sporting goods)235 E 42nd St. NewYork, NY 10011 
PFIZEr 
 . arp.3s.Boxp 25. Pwor,
Pfizer Intl. 	 ac 1007Corp.. Box 2513. G.P.O., Bangkok. Thailland 
( Pnares,cosmetics , h sp prd S. che s. 
*?C)


PHELPS DODGE CORP 
 300 Park Ave. Now York, NY 10022
Phelps DodGe Thailand Ltd., 6th fl.. Panunee Bldg..1inl-S 	 5111/3 Ploenchlt Rd..Bangkok. Thailand 	 P.O. Box 

PIONEER 
Ii-REO INTL INC 700 Capital
Pioneer Hi-Sred 	

Sq. 400 Locust St. Does Mlnes. IA S0309Overseas Corp. (Thailand) Ltd., Propurthaoa,
(Seed corn. feed 	

Ahra Pradsh. Thailandseed, data Sys a equip) 


PRC ENGINEERING 
CONSULTANTS INC 
 PO Box 3006. Englewood. CO 
Bails
PtC Engineering Consultants. Inc. 
P.O. Box 101r. Bangkok. Thaeion 

n
EN Fng ring c onsult ants, s 
 .rv
fr deve p of oa 	r)
PRICE WATERHOUSE 9 	CO 1251 Ave of the Americas.Price BaterhoSe. 	 New York. NY 10020Inc.. ChongsoInee Bldg., 56 Suramong ald., P.O. Sox5C1on. 	 O, Bangkok1hali1n r 

(Accountants 	 I 
A auditors) 

RAMADA 
INC 3838 EVon Buren. Phoenix. AZ h500aa a a an ,R a s T ow er , 8 1 Sli m ill. .B k ok Tha i land 

(Meter hotels. restaurants. 
 hospitality & led falit1fes) 

RESEARCH-COTTRELL 
INC 
 PO Box 1500. SOrvllie. NJhIC41f I Eddy 	 00816Intl., Inc.. 294/8B Sol Seeprosong 3, Pelchaurl Rd.. Bangkok 4,
(Air pollution control equip, engineering I consulling Serv) 

OCHESTER N ID LAN D CORP 90 Box 151 . Rochester. IN' 14603 
Asia Consultants Ltd.. P.O. Box S-1055, Silom Post Office, Bangkok 101200, Thailand


specialty chaos for end cleaning/maint. water treatment. personal hygiene)
aiws. 
hldlhiP 
90
 

ROHS 9 HAAS CO
I 	 N Independenceone & Maus Asia. Kali West. Philadelphia,Inc., 7tn F oor, 	 PA 19105(Id 5 agrlc Ches, 13 40SiiaesRd.. Bun.1jkplastics)	 k 5. Thailaund(In a agros Aso. ic s)tSCOTT PAPER INCINTL S acottPlaza. Philadelphia. PA 19113 

SCScojyPTroding RL. 
 Ttbj!-sColt paper Co.. LIU., Thailand(Paper a paper prats. bleached pulp)
SERVICE 
INC PO Box 900. Edison. NJ 08011 

Sea-LaO Service. Inc.. Tuv.lLh Biog.. Sth Vi., 61 KoSgmrat Rd., Khong Toey. Eangkok.
Thailand
Sea-Land Service, Inc.. c/o Coa.merclal Transport Intl.. International Airport.
Bangkok. InalilnCdI(Contolnerized carrier, container serv. warehouse operations) 

SECURITY PACIFIC NATIONAL BANK 
 PO Box 92890. LOS Angeles. CA 90009
Security Pacific H lt. Ba k.. SiiOm Bldg.. 19 /I Silo mRd.. Bangkok S. Thailand
 

11Rgin00
56S CONTROL SER ES INC 42 Broadway..SS For East Ltd.. 4 Celo Rd..(Complete range Of 

P.O. Box 429. Bangkok. Thailandquality a quantity control checks t related ltch serv)
SHERATON CORP 
 60 State St. Boston, MA 02109
Tanana Sheraton. P.O. Box 1142. 
Bangkok. Thailand
 

(hotel operations) 

SIGNETICS CORP 
 PO Bu. 3409. Sunnyvale. CA 94088-3409Slgnetlcs (Thailand) Co. Ltd.. 303 Cnoorgotor Il.. Bankok, Thailand 

Bangkok. 
C o r aoSQUARE 0 CO 	 s TiaiuindExecutive Plaza. Palatine. IL 60061I Sqare 0 Co. (Thai low) Ltd.. P.O. Box 2160. Ik0k. Thailand(Ponr dltreisvtlan 9 siec/electr Ind central equip) 

P i c t n J 0 1 0 0 31E it SQUIBB 9 SONS INC PO Box 4000. Princeton. NJ 08S40-0130I 	 Squibb For East Ltd..
( Ph r m ) Ruam Rudee Bldg.. S66 PloenchlIt 
 Rd., Bangkok. Thailand 

(hrs 
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APEC PARTNERSHIP FOR EDUCATION
 
vda ted Parners~i Profile and Survei Information

September. 1992 
Please return this form bv fax to David Brunedi at Creative Associates lnternationai. Inc. 

Institutions/Organizations Involved 

Y1,.A. ,%
- t ,a..- .,-A-'A.
"
 -&-,"..I
-X.LL.Ir: 


II. Working Title (current language) 

e. 4- At~ -- ~ j V 
'~ L~ C 

flII. Updated Program Description (language based on experience to date) 

Mission/ Focus: 

~A ~? ~ ~ 
CIO-vtrr~fZa~-Objectives and Activities: 

--n 
 6" / " '- --,t ,- ,.t,. - ,. , 

The'iTarket(s)" or constituency for thtabveprogram (who's being servedand in whay ways) and the "values" to be created or added:,6. 
 _ ,-7. -,., ,
,
. ..... ,k, -...- LV rt- tc- , ) rz v cLL ,' 4,,.
 

IV. Financial/Budget Information 
A5.4.,
 

U.S. Government funding: Amount: / "'
 
Date funds actually transmitted: . /9?/ 
Grant Cycle: Beginning date: ' :,c6 , , /' Ending date: .tgi .;Ar. L .
 

CREATIVE ASSOCIATES INTERNATIONAL 45301 Wisconsin Avenue., N.W.. Suite 700. Washington. DC 20015PHONE: (202)966.5804 FAX: (202)363-4771 



IV. 	 Financial/Budget Information tcotnhiueai) 

-

' 

Cost Sharing: Total 	Amount:,, 5 - Bvhom: a P-Direct '-3 /7 " 

Indirect 	 'I .. 

V. 	 Program ProgressiAccomplishmi-t:-
, 

!Please use numbers and specifics as 
applicable - quantify as much as realistic) 

To date: e.g. faculty exchanges 

student exchanges 

workshops/seminars /lectures 

curriculum development 

publications/ written products 

other 

Other 	 work-in-progress 

A__'.¢u.o,1e. 
 'iQIU0. 

ai 

-t 
-9Y .,fj- d,4gJ7S-
4-q," 	 'jor " 'CAA

. -1-, .. 
 .
 

*A 
'-(J Uf3C 

-"- V .H~~r .eA.i 
 .r.7
da --

(i.e., 	 where outcomes/accomplishments
demonstrated later)	 will be 

Benefits already created-e.g. what kind, for whom, and how much (in whatterms) (consider how you define "success") 

Internal to institution ,-
 U l,./-	 tc4,t,.€.,
 

What kinds? 
..
 

External to industries or markets .,"
 
l.
t Lo , - . ,.,,.A u- 0- . d -A & 	 _L C4 .. . ..

kA . \ 	 .. 

CREATIVE ASSOCIATES INTERNATIONAL5301 Wiscmnsin Avenue. N.W., "
Suite 700. Washingmn. DC 20015PHONE: (202)966-5804 FAX: 	 .. ..(202)363.4771 	 ,,' 
."
 



V. Program Progress/Accompiishment 
(continued) 

I3
 

IU.S. :~- A.'~~i*AL 
- ~~
 

For whom? ' 
 -


IAsia/Pacjii counterparts /,.,I Cl a t ll -d.o,t.On .
.'l......................... Zfi-f
II e- J4'*- .C { ~~.~ #' 
C. 

-A 
6i 

Quantitative terms :-,. Ac A,-__ .,/S A,How mnuch/ 6'L_.I ,I1 1 7%k,. , A " ,-j- tVa-t46. oa-

inwhat terms I 
Qualitative terms >~~ 

L.. 

VI. Sustainability (considerations, possibilities, plans, actions)
 
Strategies 
 gx,,p^ . ,. .
 

. .-
 AJ-.Z, , " 

F-artlipants, D)17id I ,iv/L .. , -ro,'-uj  - ;
- 7 I . , . 

Resources 
 eay'd, 
 yi wcL.-, 

,ct",eded /envisioned beyond grant.expiration.-
 CL
" ,.--.../ 
 .,  ....
 .- - f j~ ') 
C4 

PEA L~V - . A .....-.. •
J 1 h -i~ .~",L A A.4--,Ao -3..(At_ 

-'~ - z 0AV1. \U.S. Priva In, .Sector 
1 

e ent and Potential 

U.S.Companies 
,, 
 - a--. 
 .
 

,-;
7 .
 
t, (Cn\A / 

- A\^.~ z,4Jei 

LA& a(^,V .r 
' WEATIVE ASSOCIATES INTERNATIONALWi_.
w sconsm Avenue. N.W.. Suite 700. Washingw. DC" 20015 ,

"
 

/ / 
7
 

804 FAX: 2 02 363 7.47, -..,V 202 )9 66-5 .(20)363477 



4 V1I. U.S. Private Sector involvement and Potential (continued) 

Nature of participation i.) i&. ., 

Resource commitments / possibilities / cost sharing 

Potential and Significance 7yt, oj r., C 'A :v. , j 

VIII. ASEAN/South Pacific Private Sector 7.-v vement 

Companies t'.- C.k ux 1c_ a A.A_-A _ . . 

Nature of participation ,,'''',-t, c/C4P-C - . - -- , 

-
I e rC=? C 

Resourcecommitmnts/ossibilities cost sharing 

Si nfca d" A "(c ' - - _,1-_ -i- .-- -_ __ __A-_ 
/I L 

IX. Integration Across Other APEC Programs/Projects:other un..versiti Contacts and linkages withpartnerships (NSF or DOE); and outreach programs (ASPIRE,Northeastern University Coop Network, Citizens Exchange) 
Actual to date 

CREATIVE ASSOCIATES INTERNATIONAL 45301 Wisconsin Avenue. N.W.. Suite 700. Washinoemn DC 20015PHONE: (202)966.5804 FAX: (202)363-4771 



IX. 

X. 

Integration Across Other APEC Programs/Projects: (continued) 
Desired in the futu-re , , , ', 

I. 7 . 1 - /7V -mX 

( - Lv-
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DESCRIPTION OF APEC PROPOSALS
 
FROM THE NATIONAL SCIENCE FOUNDATION
 

There were five NSF proposals with three selected for funding.
 
All three have Indonesian partners:
 

PARTNERSHIP: 	 North Carolina State University with the Institut
 
Pertanian Bogor. A Letter of Agreement between
 
the institutions is on file.
 

TITLE: 	 Cooperative Partnership Initiative Between CAPPS
 
and the Institut Pertanian Bogor.
 

PROPOSED
 
DURATION: 	 9/1/92 - 8/30/94
 

DESCRIPTION: 	 This partnership is between the Center for Aseptic
 
Processing and Packaging Studies (CAPPS) at North
 
Carolina State University with the Faculty of
 
Agricultural Technology and the Inter-University
 
Center for Food and Nutrition at the Institut
 
Pertanian Bogor (Bogor Agricultural University)
 

The widespread lack of refrigeration throughout
 
Indonesia provides an environment for development

of food processing industries that are focused
 
toward aseptically packaged foods. This project
 
addresses the engineering, processing and safety
 
needs of aseptically processed and packaged foods.
 

This partnership will offer CAPPS mini-symposia or
 
short courses in Indonesia as an outreach program
 
to the local industries; CAPPS faculty will visit
 
the Institut Pertanian Bogor and will select four
 
visiting Indonesian scientists/engineers to
 
interact with North Carolina's faculty and
 
participate in 	research projects; and Indonesian
 
graduate students will visit CAPPS to assist in
 
conducting cooperative research projects.
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PARTNERSHIP: 	 Texas A&M University and the University of Texas
 
at Austin with the Institut Teknologi Bandung. A
 
Cooperative Agreement between the institutions is
 
on file.
 

TITLE: 	 An Asian Pacific Economic Cooperation (APEC)

Partnership between the Offshore Technology

Research Center (TAMU/UT) and the Institut
 
Teknologi Bandung (ITB) Indonesia.
 

PROPOSED
 
DURATION: 	 9/1/92 - 8/30/94
 

DESCRIPTION: 	 The Offshore Technology Research Center (OTRC) was
 
founded in 1988 as a joint venture between Texas
 
A&M University and the University of Texas at
 
Austin. The OTRC is involved in a broad range of
 
research areas related to offshore technology

including hydrodynamics, structures, materials,

and sea floor engineering. Their research
 
projects include a complete portfolio of advanced
 
engineering problems that presently limit offshore
 
petroleum production- in deep water.
 

Institut Teknologi Bandung is an academic
 
engineering institution founded in 1920 with a
 
petroleum engineering program tiat deals with
 
offshore technology. Five of their 26 faculty

members have advanced degrees from Texas A&M
 
University and the University of Texas at Austin.
 

This Texas/Bandung partnership will serve as the
 
nucleus for the establishment of a broad based
 
Indonesian Industry/University Cooperative

Research Center (I/UCRC) between the U.S. and
 
Indonesia as well as associated centers and
 
programs in Australia (Australian Maritime
 
Engineering Cooperative Research Center and the
 
Monash University Offshore Engineering Program)

and the Papua New Guinea University of Technology.
 

The I/UCRC is expected to expand collaboration
 
between different institutions and industries in
 
Indonesia and TAMU by seeking to increase the
 
number of Indonesian engineers seeking advanced
 
degrees in the United States; strengthening the
 
offshore engineering curricula in Indonesian
 
collaborators; encouraging timely seminars and
 
workshops between institutions and industry; and
 
inviting one or more Indonesian graduate student
 
and/or faculty 	from ITB to participate in the OTRC
 
research program.
 



-3-


PARTNERSHIP: 	 State University of New York at Buffalo (SUNYAB)

with the University of Indonesia, Jakarta. A
 
Letter of Agreement between the institutions is on
 
file.
 

TITLE: 	 Industry/University Center for Biosurfaces.
 

PROPOSED
 
DURATION: 	 9/1/92 - 8/30/94
 

DESCRIPTION: 	 This partnership is between the
 
Industry/University Center for Biosurfaces (IUCB)

of SUNYAB and the University of Indonesia at
 
Jakarta. The University of Indonesia will also
 
represent other local universities and will
 
interact with the Indonesian Institute of Sciences
 
(LIPI), the Agency for Assessment and Application

of Technology (BPPT) as well as the Indonesian
 
Polymer Association.
 

Indonesia is the world's second largest producer

of natural polymers and also has a strong oil
 
industry on which to-base a synthetic polymer

industry. However, the country is still in the

early stages of polymer development and lacks
 
state-of-the-art sophistication and technology.

In fact, many of the monomers needed for polymer

production are 	still being imported. 
Specific

topics on which this partnership will focus
 
include polymer utilization in advanced photonic

and electronic applications; biomedical
 
applications in prosthetic devices and controlled
 
drug release; and polymer analysis.
 

The partnership activities will include an
 
academic/industry exchange of five junior

Indonesian faculty members and five industrial
 
researchers to 	SUNYAB. 
 In turn, an unidentified
 
number of SUNYAB experts will travel to Indonesia
 
to present lectures or short courses and interact
 
with the local polymer industry.
 



TELEPHONE RESPONSES TO SURVEY 

CONDUCTED BY CA!! 



WEST COAST REGIONAL CENTER 

UNIVERSITY OF SOUTHERN CALIFORNIA 

CAROL ROBERTSON TELCON 10/9/92 

In-Kind
 
Have not concentrated on direct cost sharing. 
 Wanted to get the grant off the ground. Have had alot of indirect costs. $15,000 in salaries from the grant. Hired 2-3 graduate assistants able to do alot of the work. Two co-directors: Steve Chang-Rice (2-3 hours per week) and Carol Robertson(5-6 hours per week). Both are co-receivers. 

Time is spent on supervision of graduate assistants. Attend a weekly meeting: two co-directors,the graduate assistants, and volunteers. 

The number of hours is not great. This is the universities contribution. In addition, the universitysupports the grant through office space, computer use, phone use, fax costs. The office supportsthe work of ASPIRE. Some costs are billed to the grant. but not all of them.
 
Volunteers: 
 there is a lot of interest from students with the grant. Philippiahtudent studyingpublic administration. She came up with a proposal to do a "development desk." Accumulateresources for private sector companies has been the focus of th;: grant efforts. She was interestedin anything that was not a private sector company. Non-private, government voluntaryorganizations (NGOs, PVOs); she is trying to develop this. She worked for three months free.she is now being paid through the grant money.
 
Organizations involved in the economic development of countries that are not private. Have large
good school of public administration. Indonesia; come and go back to work in government.
Gather resources for the students so have more information when they go home.
 
Southern California International Career Counselors (SCICC); organization of career counselors
and international Student Advisors. Made up of members from 40 colleges and universities. Meet
Every other month to discuss issues related to international employment. Approx. 20-25 members

attend each time.
 

ASPIRE board meeting follows the SCICC meeting. This is an in-kind cost-sharing activity.
Bringing together people. Joint venture.
 

International Career Fair. This is the third year they have held this. American multinational
companies interested in hiring nationals to go home. It will be November 3rd this year. 
 Twelve
companies (3-4 are looking for students from ASEAN countries).
 
Foster: development relationships to companies in ASEAN countries. The average cost ofrecruiting one student is $10,000. Beneficial for the companies to come talk to the students: costeffective. There were 600 students last year, they expect 1500 this year. Recession has caused more students to consider going home. 

Singapore Development Board; March-April; Career Fair, attract Singapore and other interested inworking with Singaporean students. 

Have contacted a large number of local companies who have expressed an interest. Have not beeninvolved for some reason or another. 



Next year, plan to have country specific roundtables. Rotating campuses: inviting employers whohave information on positions in ASEAN counmes. Sort of like a "mini career fair." 

September 26, IBM Western Consulting did a presentation: IBM in the ASEAN region wasreceived very well. What doing; information on salaries and benefits. 

Su naaliux 
Still trying to get things off the ground. Have come a long way. Lots of enthusiasm with thestudents. Volunteer help--be able to bring on student volunteers without paying them will help
sustain the program. 

Private sponsor funding of need. 

USC--SCIIC--an interest in continuing and expanding to other areas of the world. 

Beneficial to the students. 

had two big events; asked students to fill out: evaluation forms. One of the questions was "Whatdo you want?" They got good answers. Students wanted: hands-on experience with resumewriting; interviewing skills; small group sessions where they could talk about their needs. 

Did a survey at the beginning of the year to a number of students and surveyed interests. 

Newsletter called ASPIRATIONS; end out to showcase the events in the region: know that they
exist; I issue so far. 

Dbase: students attended 2 events this year. calling to get intemational student associationdocumentation in the computer for campus communication: best way to reach students is through
the campus leaders. 

ASPIRE E-mail at Ball State University very useful. 

Dbase: company contact names. 



MIDWEST REGIONAL CENTER
 

BALL STATE UNIVERSITY
 

JACK BREWER TELCON 10/9/92
 

In-Kend 
Do we have the budget information? If so, it clearly shows what monies they have available.
 
Martin Lindberd, Director of International Programs at Ball State: 
 10% of his time/salary are an in
kind gift from the University.
 

They are getting more of his time than 10%.
 

Jack Brewer has 20% release time. 
 He has taken that 20% and hired someone to do some of his
other projects and some of the ASPIRE work for him. The University is flexible. That is an
important thing. The time on ASPIRE is paid by ASPIRE monies. Frees up 20% vs letting itfloat. This was taken to hire someone.
 

One of the program activities this summer. Telephone link. Reach out with other campuses.
Telephone conference calls. Contacted companies who recruit international students to work for
their companies. Three good examples are: 

1. 	Exxon 
2. 	 Arthur Anderson 
3. Joint venture between Dana Corporation and Spicer Asia in Thailand 

Pay for international calls. Recruiting needs as an American company. Outside funding; he sees
this happening.
 

Picked up tab. Pilot testing now. Cost-effective for the employer. All you need is a speaker
phone. The university has a large teleconferencing room.
 

It is difficult to find the time to go out and court these companies. Who to approach?
 

£u~anahfiUi 
How it works: All universities and speakers call in at the specified time. Last one they had was
Barbara Cbhn from Peterson's Connexion. 
 Speaker talks for 20 min. Then there are questions
and answers.
 

Audio teleconference (vs video teleconference). You must register to call, so he knows exactly
who will be on the line. In an orderly fashion, he goes round robin.
 

Videoteleconference in Indiana. Fiber optic network. 
 TV studio on campus. Could do it easily. 

Is on his agenda for this fall. Plans to do a program on cross-cultural interviewing. 

This is more cost-effective than holding a conference at the university: 

* 	 cannot afford it (cost)
• 	 transportation; most do not have cars or money to rent them* 	 scheduling; such dedicated and diligent students, it is hard to tear them away from their
 

studies
 
* 	 spread out in the midwest; 3-4 hours from each other 

'v 



Satellite to beam out to universities outside Indiana.
 

Telephone conference call.
 

Charge to dial in $30.00. Singapore Student Association: have 30 kids then it is only $1.00 per

student.
 

Get employers tied into it. $300-400 buys avenue to the big ten schools: could never reach this
 
many students travelling.
 

Problems with AT&T the last time he tried it. They ended up giving him the call for free.
 

H??university have on board.
 

Student going back to Asia; potential
 

SE Asia are big growth area for AT&T. Plan to corner the cellular market there. Businesswise it
makes sense to make this small investment.
 

If ASPIRE was not to continue, then the telephone conference call idea would continue. Program.
School Student Association (Foreign Student Advisors) do their own program. 
 Initial recruiting inProctor and Gamble. Co-sponsor, reduction in cost. 

Good idea as a professional career developer is his background. Placement office is excited aboutthis idea. They were worried that they were not able to provide services to their students. Like the
idea because...Many fun??? of NAFSA
 

Home country involvement.
 

Why weren't the Career Development Planning side involved. He is talking about a proactive role.
 
Home-country employment. Trying to find resources.
 
Need to tie in the Foreign Student Advisors (NAFSA) with the College Placement Council (CPC).
ON a lot of campuses these two don't talk to each other. It is a "we" and "them" situation. Need
to be working together as a TEAM effort.
 

He sent a letter suggestion that both offices co-sponsor the calls. At IU, held call Foreign Student

held call at the Placement Office.
 
Career planning and placement people need to be involved. It is in their court too. The FSA are
 
interested in immigration and other such problems.
 

Incentive grants. University of Illinois, University of S. California.
 

They are not U.S. citizens, why should I help them? Is the attitude of some of the career

placement people?
 

However, companies are hiring and recruiting actively. Students who could work here for a year
and then go back to their home countries. ???in SE Asia.
 

Problem: Reaching the international student. FSA. 
 Outside funding is there. Support. What's init for them? Access to students from that region of the world. 

Awareness: school and students. Programming now. 

Doesn't know what it means. Could be because he is coming from the career planning side of
things. 

12 



Put everything into the first year. No way...Takes a long time. Trying to accomplish too much.Money has not been the problem. IN fact, with salaries, they are on target. He has actually
overbudgeted. 

Working on having a resource guide developed. Printed materials that students could have: takewith them. Still needs to be formally assembled. 

Now doing more outreach. 

Students want employment in the U.S. That is what they are saying to them. Home country

employment focus of the project.
 

FSA and Career Placement office are not working together. 

Next incentive grant (NAFSA grand) should let them know; give them a chance to apply; career 
planning people need the information. 

Always submit articles to the newsletter. 

Set up an E-mail network. Indonesian student on the cover. Bulletin board. He looks through theWall Street Journal, magazines, etc. looking for relevant articles. Clips them and then puts themon the bulletin board. Recently he put on an article on the most popular majors of Asian students;AT&T important cellular market in Asia. News; business related news on...awareness backhome...American business--what are they doing in country. 

150 students subscribe now. Expect many more once the newsletter goes out. 
This is cost-effective. University telephone; in kind gift. They can even tie into it from Singapore. 

Most students have. 

Foreign students use it and communicate all the time. PERMIAS--the Indonesian Student 
Association--is all tied together by E-mail. They are very organized. 
Malaysians Student Association isdoing the same thing with ASPIRE. 

Singapore Student Association. Campus association; held a regional conference; tieing it in with
the Singapore Job Fair. 

Thais like to party too much. 

All students are tied together,no letters/mailings/electronically done with the push of a button;
automatically it goes out to everyone. Much cheaper. 

Dbase set up. 

1. Can identify each student and university and country. No names. UniversAies will not releasenames. Knows numbers of students at each campus. 

2. Identify student associations on campus in the region. President's name and address. 

Helps with mailings from companies. 

NAFSA board to other boards (i.e., personnel); would garner even more support; tie in with
businesses outside. 



EAST COAST REGIONAL CENTER 

METRO INTERNATIONAL 

Private Sector 

Has been around for 15 years. 

Aspire: all 3 centers are equal. 

Metro is a nonprofit organization; applied for a grant, received $; hired her to coordinate project
ASPIRE. 

Her first contracts were with members of the Board of Directors of Metro Intl. Some had writtenletters of support for the grant. They knew the activities of ASPIRL. Through them, sheestablished her resource people. She put together an Advisory Committee. About half of the
members of the Advisory Committee are from the Board of Directors.
 

Anna Stulini is on the Board of Directors. She helped with a Roundtable at Citibank. 

Chemical Bank Reentry Programn--done Pro Bono. 

Petersons and Barbara Cahn (Dir of International Recruiting). Gave her a list of people sheworked with. She puts them in her computer. Contacted them and told them about ASPIRE.
Letter and follow-up. Visited site. 

National Starch and Chemical: Roundtable discussion 

AT&T 

MacKenzie and Company 

Citibank: two top recruiters for Asia (again with assistance from Anna). 

Sustainahility 

After year two, decrease of funds.
 

Fund raising is a long-term goal. Tapping into corporate sponsors. Large multi-nationals (many

of the members of the board are part of these) also trying to tap into.
 
Are planning to keep program going.
 

Would like to see ASPIRE used as a pilot program for other groups of countries (Eastern Block
 
and Latin America). Grant and focus on other countries.
 
There is a tremendous need for these kinds of program for students here; helping them with issues
 
on reentry, etc.
 

International student advisors; published metro directory?
 

Contacted lots of people/members.
 

Will be restructuring after October 15th; one year anniversary date.
 



In-Kind
 
No other monies! The 25,000 isall they have. 
 Some money is available in the grant to give a
small honorarium to speakers. This is only $25.00. She has done this once. 
Many of the people she talks to, or who are aware of the program, know that they have little
 
money. She gets them to donate space.
 

#1 

400 students on her dbase for direct mailing. 

Institutional members of metro international. 

Last 0
 
53% of students on dbase are graduates
 

2% are PhD
 

45% are undergraduates
 

She has gone to student organizations on campuses. Get names directly from students who are
interested. She has an excellent rapport with students in ASPIRE. Talk about what can do to
improve programs; items of interests. Often have informal conversations with students.
 
End of year part in a Southeastern restaurant. Good opportunity for students to voice their
opinions; what would like to see begun; opportunity to hear fhst hand.
 

Generally they are happy.
 

Students have the impression that it is a placement bureau. She must explain that they are not, butwhat they can do r.offer them opportunities to learn about what is available. (networking,valuable people to see, contacts, names, job search skills, self marketing tips). Empowering them.Educating them about growth in their region and the future prospects for their region. 

This is often a new concept to them; many were expected to work in father's business. 
Will be having a dinner. One of the suggestions that came out of the end of year dinner. ASEANopen house Country Fair. Initiated by students at dinner. Regional Workshop to learn about othercountries that their own in the region. Identified key students (with the exception of Brunei--this isone of her focuses for this year is to find some and get them involved). Student representatives;coordinated; tables of info on their country, what's happening in their country (10 min. talk).Speaker was the second Secretary to the Philippines Mission to the U.N. Talked about the historyof the agreement. What is happening today in their region and what will be happening in the year2000. Impress upon them the importance of going home. 

Students not included in Aspire; anyone interested in ASPIRE gets on the dbase and gets allinformation. Stay on dbase until she hears otherwise. 

Gets students excited; sparking desire to return to home country. Have had this experience; knowwhat it is like in the U.S. Their country needs them. 

Reentry process; what it is like now in their country (since they have been away for 5 years);reverse culture shock; adjustment will be necessary; 



APPENDIX B 

Newsletter 



ASPIRE Newsletter Period: July 1, 1991 
- September 1992
 

1. Funds committed: 
$25,000 (printing) + $4,000 (distribution) = 
$29,000 

2. Funds actually spent: $20,274 (printing) + $6,888 $27,000
= 


3. Production: 50,000 newsletters for each issue
 

Colleges & Universities 
 619 addresses, 33,460 newsletters

Student organizations 253 addresses, 10,120 newsletters
 
(3) Job Fairs 
 5,000 newsletters

NAFSA Conference 
 1,000 newsletters

Other 
 180 addresses, 1,000 newsletters
 

4. Content:
 
A. Topic/subject 
 4 of articles 

Reentry 9
 
Job Search/Fairs 8
 
Interviews/Resumes/ 8
 
Coverletters
 

Networking/E-mail 5
 
B. Information about or for other APEC Program Components
 

Partnership 5
 
Coopwork/study 2
 
Regional Centers 5
 
Private Sector 
 7
 
Incentive Grants 
 8
 

C. Special Features:
 
Petersons Connexion - 3 articles and 3 advertisements
 

5. Distribution:
 
USA Channels 
 Number Distributed
 

Number of Institutions
 
619 
 33,400
 

Number of Partnerships
 
included above +
 
Peterson's Connexion 
 800
 
Northeastern Univ 
 2,200
 

Number of Regional Ctrs
 
3 (included above) 1,000
 

Number of Associations,
 
includes embassies
 
253 (x 40 ea.) 10,120
 

Others
 



161 


ASEAN/SP Channels 


Number of Institutions:
 
20 USIS posts 

150 companies 


1,100
 

Number Distributed
 

20 each
 
1 each
 

6. Market/Constituency/Information (IDEAL)

A. ASEAN/SP students in the USA
 

Thai 

Malaysian 

Singaporean 

Indonesian 

Brunei 

The Philippines 

Pacific Islands 


Total 


7090
 
13610
 
4500
 
9520
 
20
 
4270
 
1660
 

40,670
 

B. Other APEC Program Components (USA)
 
Grout)

Partnerships 

Coop Network 

Regional Centers 


Incentive Grants 

U.S. Private Sector
 
APEC Embassies 


Reader Audience/Number(s)

This has not been coordinated
 

if
 
Activity distribution (not
 
asked to distribute otherwise)

(same as above)
 

currently only ASEAN are
 
targeted
 

C. APEC Program Components Abroad
 
GReader 
 Audience/Number(s)

AMCHAM's 
 5
 
US Companies

USIS Centers 
 all
 

7. Market Awareness Response:
 
Indicator 
 Feedback Measure
 
Petersons Connexion 
 800
 
Information Requests 
 100
 
Other: calls or via mail 100
 
Reader surveys/profile not yet

unsolicited feedback 
 50
 

8. Sustainability:
 
- Potential 
- five full-page ads would allow the newsletter
 
to be completely sustaining.
 
- Strategies/plans 
- direct mail to 200 overseas companies,

1 full-time agen in the region selling ads on commission.
 
- Income generation - no plans to sell it
 



9. Private Sector Involvement:
 
- Potential 
- We will be researching the possibility of any
entire issue (or supplement or special issue) being funded

by an embassy
 

10. Integration/Cross linkages with other APEC Program Components
There have been seven articles written (among the three
issues) about APEC components. There will be an "APEC
column" starting with the next issue with information that
is relevant to student needs and interests.
 

11. Key Issues and Lessons Being Learned:

Economics/costs: The distribution costs are higher than we
expected and the newsletter printing costs are lower than we

anticipated.

Editorial content/priorities: We have learned that we should
provide information relevant to students from all six
countries rather than trying to be too country-specific. 
We
have also self-censored ourselves in the way of steering
away from minority group issues.

Market/constituency needs/wants: Specific job search
 
information
 
Multiple market sectors/purposes: We have sent copies to
recruitment offices of multinational corporations.

Newsletter as "integrative,, publication for all APEC
Partnership for Education components/participants: It has
provided momentum for workshops. We have learned to not let
it look too much like a government publication. There is a
danger in letting it look too slick. 
When it looks too
"government" students do not pick it up.
Distribution: 
(1) We would like to have more control over
the newsletter once it reaches the International Student
Offices. (2) We need to time the release of the newsletter
with the academic year. 
 (3) The foreign student advisers
 are instrumental in helping the newsletters reach the target
audience therefore we want them to feel very positive about
 
the newsletter.
 
Graphics/layout/format: It should not look too professional,

like a government handout. 
We have heard from many
universities that we should simplify the language for the

intended student audience.

Sustainability: There does not seem to be any shortage of
articles. 
 The Regional Centers and Incentive Grantees have
contributed articles and suggested topics of interest.
Financially the newsletter is not yet self-sufficient.

Private sector involvement: There has been a good response

for interviews with students.

Cumulative impact over time: 
Increased recognition of the
publication has helped the project establish an identity.
 



The embassies have also been cooperative.

Cost sharing: Advertising from the private sector
Ways to measure success: We are planning a reader survey in
the spring issue.
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PROJECT 

ASPIRE: 

A NEWv RESOURCE FOR 
ASEAN AND PACIFIC 
ISLAND STUDENTS IN THE 

UNITED STATES 

As one of 40.000 ASEAN and 

Pacific Island students studying in 

the United States. you should know 

about Project ASPIRE. 

Project ASPIRE is one component 

of a new U.S. initiative under the 

Asia-Pacific Economic Cooperation 

(APEC) Partnership for Education. 

The Hon. James A. Baker. U.S. Sec-

retary of State. introduces this ini-

tiative in his welcome letter on this 

page. In future newsletters we will 

describe the APEC Partnership. 

The purpose of Project ASPIRE is 

to help you plan for your return 

home. We hope to be able to help 

you with the important personal. 

social. and professional issues that 

you need to think about as you pre-

pare for this move. 
As well as this Newsletter. Pro-

ject ASPIRE offers you: 

* Three U.S.Regional Centers 

located in the east. west, and cen-

tral United States. See page 2 for 

details on the programs planned at 

the centers. 

0 Campus programs. A dozen 

campuses across the country have 

received funding to organize career-

counselling workshops, resume-

writing classes, and linkage pro-

grams with overseas alumni. The 

addresses of some of these campus-

OF INTERNATIONAL EDUCATORS 

Inside: Interviews ...Tips for the job search ...Culture shock 

UNITED STATES 

LAUNCHES 
NEW EDUCATION 
NITIATIVE
 

Secretary of State.James A. Baker III 

provided the following comments for 
inclusion in the brochure describing the 
U.S.-APEC Partnershipfor Education: 

Secretary of State James A.Baker IIIPartnership for 

es are on page 10. The others are 

now being selected! 
0 A whole range of other planned 

activities, including an Internation-

al Teleconference to link students 

on campuses in the United States 

with those who have already 

returned home. All these programs 

are described in our new Project 

ASPIRE brochure. If you have not 

received a copy, your international 

students office will be able to pro-

vide one. 
The Newsletter, offered free of 

charge, will give you an idea of the 

kinds of programming offered by 

ASPIRE Regional Centers and on 

individual campuses. We hope that 

you will find some of the articles 

interesting and useful! 
I hope you enjoy this newslet-

ter. and I look forward to meeting 

you individually at some of the 

Project ASPIRE activities on your 

campus. 0 

Colin Davies 
Director, Project ASPIRE 

Education exemplifies our belief 

that investing in education is 

investing in the future. As Presi

dent Bush has made clear, educa

tion is a critical building block for a 

more tolerant, productive, and 

democratic society-domestically 

and globally. 
In the dynamic APEC region. edu

cation is vital to sustaining growth 

and prosperity. The APEC Partner

ship for Education will contribute to 

the training of trans-Pacific leaders 

of the next century. It links U.S. 

institutions to counterparts in the 

APEC region. It reaches out to stu

dents and the private sector. identi

fying training needs and facilitating 

appropriate employment. 
We believe the U.S.-APEC Part

nership for Education provides 

opportunities for all partners 

involved-the APEC nations: public 

and private sector institutions: and 

individuals, students, teachers. 

employers and employees. Through 

the Partnership we are establishing 

long lasting relationships which 

will contribute to the APEC 

re'ons continuing growth. N 
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ASPIRE 
REGIONAL CENTERS 

W e are pleased to announce the 

establishment of three ASPIRE 
Regional Centers in the east. west. 
and central United States. The cen-
ters will be organizing a series of 

activities in coniunction with cam-
puses and community organiza-
tions in their region. 

The activities will include regular 
employment and career-guidance 

roundtables. job fairs, meetings 
with local companies to encourage 
practical trainina internships. reen-
trv workshops, and other activities 
to help you plan for your return 
home. 

be the Midwest Hemonai Center fr 
Project ASPIRE. Ball State Univer-

sity is a comprehensive, publicly 
assisted institution of higher educa
tion about one hour outside of Indi-

anapolis. Indiana. Ball State will be 
working in conjunction with 18 Mid-

west colleges and universities. 
The primary objective of the Mid

west center is to establish a net-
work to help students from the 

.SEAN nations with home country 
employment and to make full use of 
skills and experiences they have 
acquired while studying in the 
United States. For many students. 

this is not an easy transition. They" " 

have experienced the convenience 
of living in the United States and. 
in many instances, see the job mar-
ket here as more attractive than 
what they imagine exists backThe hreecentrs: ome.Paul 

The three centers: 

East coast-Metro International, New 
York. Metro International is the 
officially designated coordinator for 
visiting Fulbright scholars at New 
York area colleges and universities. 
Metro also serves thousands of 
other international students study-
ing at more than 65 area campuses. 

Metro International will be hold-

ing home-country employment 

roundtables every other month and 
career advising/reentry workshops 
twice a year. These are in addition 
to regular discussion groups on top-
ics of concern to those returning 

horne-professiona,1Financial. cul-
tural, and social. Metro will also be 
using its extensive links with local 
corporations to encourage intern-ships, 

ship. 
For further information contact 

Metro International. Project 
ASPIRE Information Office. 285 
West Broadway, Suite 450. New 
York, NY 10013. USA. Tel: 212. 
431.1195. Fax: 212.941.6291. 

Midwest-Ball State University. Ball 
State Universitv has been chosen to 

ISPIRE.\Ell SLETTER 

home. 

For further information contact 
Ball State University, Project 
ASPIRE Information Office, 2000 
West University Avenue, Muncie, 
IN 47306. USA. Tel: 317.285.5634. 
Fax: 317.285.3757. 

West coast-University of Southern Call-
fomia. The University of Southern 
California in Los Angeles is the site 
of the western regional center for 

the ASPIRE Project. The center 
will be administered by the South
ern California International 
Careers Consortium (SCICC), a 
group of over 40 colleges and uni-

h fsia,versities interested in facilitating
international employment opportu-
nities for stu4ents. An advisory 
committee composed of SCICCmembers and student leaders will 
mmber an stuentleadrs ill 
oversee the programs and activities 
of the center. 

The center has identified three 
interrelated project goals to assist 
students from ASEAN nations in 
obtaining home country employ-

ment: training, employment pro-
grams, and network building. The 

continued on page 10 
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-till to be made. What kinds of deci-C-(ICES N Just tell me what to do! 
The feelings expressed above are sions face you when you arrive in 

AMERICAN understandable. It's hard enough to the United States to live? To men-
EDUCATION: live in a new culture, and it's even tion just a few: You will need to 

more difficult when you are asked decide where to live. who to live 

SHAPING YOUR FUTURE to make important life decisions with. what type of medical insur
within days or weeks of arriving. ance to buy, what type of trans-
By the time you reach the United portation to use. and what type of 

States to study, you will have gone fbod to eat. The problem is not just 
Students from abroad often come through the difficult process of what type of food to eat, however, it 
to the international student office deciding where to attend school. is also what brand of food to eat. 
during their first weeks in the There are many colleges and uni- You may have to choose from twen
country to get answers to questions versities to choose from. and the ty or more different kinds of rice! 
they might have. I often hear stu- subtle differences are not always Academically you will be making 
dents say something like: "I didn't 
know I would have to make so "Afterarriving in the United States many studentsare surprised 
many decisions! At home I just go to learn that they have only begun to exercise their decision
to school: I have been given a place making skills." 
in a particular department. and 
they tell me what classes I have to 
take. I take all or most of my class- easy to determine from a distance, important decisions that will influ
es with the same people. That's why but the decision you make will play ence the type of job you get when 
we become such good friends with an important part in your future. you complete your studies, and per
our classmates! Here the system is After arriving in the United haps even where you will be able to 
so different. I have to choose every- States many students are surprised practice your profession. You will 
thing, and I may never see my to learn that they have only begun need to decide on a department. a 
classmates outside of one particular to exercise their decision-making major, your adviser, and which 
class. This system seems chaotic. skills. Many important choices are continued on page 12 

STRENGTHS AND WEAKNESSES OF U.S.-EDUCATED INDONESIANS 
Recently an informal study was United States. more rigid Indonesian family
 
conducted by Harvest Interna- U.S.-trained employees environment.
 
tional. Inc.. a business develop- aneed to improve knowledge of' wStudents who have lived for an
 
ment firm specializing in South- the written American language, extended period of time in the
 
east Asia. Six U.S. and Indo- @need better and more on-the- United States experience prob
nesian companies in Jakarta. job training lems with other Indonesians
 
Indonesia, were interviewed and 'need more computer training when working in their home
 
asked their opinions on U.S.-edu- aneed instruction on responsibil- country.
 
cated Indonesian employees. ity and how it should be used. * Indonesian students often take
 

The results were as follows: General comments on returning U.S. their MBA at too advanced an
 
U.S.-trained employees graduates age, for example. around 27-30
 
n have the experience of getting nMany students do not quickly years. This means that they start
 
in touch with another culture adapt to the unstructured Indonie- in their first job without any
 
"have a more global perspective sian business environment. They experience.
 
" have a good knowledge of the often work or study in a struc- * Students with MBAs have gen
spoken American language tured environment in the United eral knowledge and often do not
 
"have expatriate experience States and cannot relate to the fit into more specialized posi
"have apprenticeship experience contrasts in Indonesia. tions.
 
mare better educated w Many returning students s All students could take addi
"are more open-minded quickly forget the independent tional courses in business writ
' have many potential business thinking they acquired in the ing, computer science. and prac
contacts from their years in the United States because of their tical management. N
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CAREER for a letter or recommendation. 
PLANNING which I was delighted to provide, 

and writing several versions of YourFOR 	 resume.This student had assisted me witha program for 	 a Look for mentors who cana 	 helpgroup of students, you find things toINTERNATIONAL 	 do that you likeShe had organized mailings, doneW OV'MEN STUDENTS 	 and who can provide letters of recpublicity, made reminder calls. ommendation.KA.C. :O 	 helped choose readings and activi- or appreciation. Startties and had organized the with peoplefinal office, in the internationalor with your institution's 
event. After that, she had spokenon student panels and had been an 

women's center, with the director ofIHowcome they made up all the 	
your residence hall. or with olderrules before 	 active officer in a student group.I got here" was the 	 women students from your homeThe staff at the internationalinscription on a coffee mug I was 	

cen- country. Talk to womenter were 	 professorson the lookout for anygiven by an ASEAN 	 you admire andstudent of 	 see if they need
mine 	 practical experience opportunitieswhen she graduated. Her 	 help in their research.that might comegreatest fear upon her return home 	

up. During the w If you are able legally to accepttime she volunteered for uswas that she would 	 and in employmentnot be able to other 	 on your campus, talkareas of the university sheuse the knowledge she had grew 
to people to see if there are partto understand the bureaucra-acquired. Fortunately she had 	 time jobs available that will furthercvtaken steps to help ensure that she 

and the way the system worked. your knowledge in your field.
She found ways to
would 	 put her educa-not end up in a job that tion to piactical 	
a Look in the university newspa.use. gaining expe-would not be acceptable to her. This pers for speakers or programs that 

article is 
rience that would enable potentialabout what you. 	 may highlight employment trendsas an employersto assess her strengths ininternational woman student, can 	 in your area of interest.an interview.
take during your sojourn in a Talk to older women
the 	 students

United States to help you find the 
In the early days and months of a and see what they have done.new cultural and academic experi-kind of employment you want upon ence it seems odd to 	

Through these formal, informal and your return home. be thinking of personal networks you are volunhome employment. but thereInternational 	 tarily linked inwomen students 	
are a communication 

returning home with degrees 
little things a student can do, suchmay as 	 web that can only help you.some of those mentioned above,not have jobs waiting for them 	 a Many institutions have annualor topromised to them. They may be pio-

help pave the way for practical
experience 	 job fairs which include companiesand futureneers 	 homein their fields and nontradi- employment. 

with offices in ASEAN countries. 
tional in their employment choices. Plan to take a look and pick upmExamine
And they may face pressures that on 

ways to stay informed information your first year. talk tohome-country employmenttheir male compatriots 	 news recruiters informally your secondmay not. as well as sources of information orFor example, family members may 	
year, and take your resume yoursupport. Students havehave needs and plans for 	 recom- third year.the mended keeping in touch withreturning graduate including type 	 a Keep a record of your accomhome by regularly reading newspa-and place of work. time of mar-	 plishments and activities in andpers and watching home countryriage, and future career plans, 	 out of the classroom. If you do wellnews programs via satellite. It isInternational women students 	 in a class, ask your professor for anal3o important to attend programsmust constantly balance their own 	 academic recommendationput on 	 andby various dignitaries and
plans with thosc of their families educational representatives 

have it sent to your college's career

and. while adjusting to the 

from office. If you have participated in a
the home nation and to get to know
demands of college life and behav-	 student panel, takethe other students from your coun-	
a copy of theioral expectations 	 program with your nameon American try so 	 on it andas to have acampuses, keep a 	

pool of peoplesense of their 	 put it in your resume file. If youwho know you and canhome culture's expectations, 	 help you create a flyer for your club or interwhen you return,The student who gave 	 national centerme the cot-	 or dormitory, puta Women students also recom- your namefee mug had used her time well in 	 on the bottom and putmend joining an alumnae or alumnithe United States. After she had 
returned home she wrote me asking 

organization, researching women's 
that in your resume file. 

n If you like to write, writegroups and professional 	 a groups. small article for the student news-
ISPIRE.'1EWSLETTER 
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paper. the dormitory newsletter, or 
the international center newsletter. 
or even write an 'American life" 
article for a local newspaper at 
home or a student group at home. 

All of these small efforts, over 
time. will add up to a record of your 
abilities and interests that will help 
you show parents. relatives, men-
tors. and future employers a fullei 
picture of your worth and potential. 
This will help them help you choose 
employment that will suit your 
aspirations. E 

Kay Clifford is program director at the 
University of Michigan International 
Center. 

i~l'igra ofis 

Talent 
Yhu'll find new perspectives 

on the migration of talent-

an issue of vital concern to 

todav's international 
-tudents-in the Fall 1991 

issue of NAFSX's 
International Ed,,ator. 


Each semester. %'urguide to the 
best in international education in a 
lively magazine format designed for 
faculty. academic administrators, 
aid othernengaged in the issues f 

e\(hantte. 

F-,or more information on the 
International Educator and other 
\\VSA publications. please 
c'ontact \ XFSA: A.-ociation 1)l 
International Educators. 1875 
ILoiiicticii -kCenue. NW. Suite 
10W0. Wiioi. DC 2000)9-
5723 LS.\: icl. 202.162.4811. 
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CULTURE SHOCK 

G, 


As you adjust to another culture, 
you will experience some form of 
culture shock. This is simply part of 
the normal process of cross-cultural 
adaptation and affects everyone dif-
ferently. However. adjustment 
doesn't end when you catch the 
plane home. Potentially, reverse 
culture shock can be more stressful, 
begin sooner, and last longer than 
the stress of adapting overseas. 

In fact. it' you had little trouble 
adjusting to life in United States. 
you will most likely experience 

some form of'reentry/transition 
stress upon returning home. 
Because of your successful adjust-
ment overseas, your self-confidence 

high and you may not anticipate 
r difficulties. 

As a returning ASEAN or Pacific 
Island student, you may have 
unconsciously picked up some ver-
bal and nonverbal communicative 

patterns typical of Americans. For 

example. you may have aquired 
American English words and 

phrases. The distance you keep 
between yourself and others when 
speaking is probably greater now 
than it was back home. you main-
tain direct eye contact with those 
with whom you talk. regardless of 
age or status, and you have 
learned that pauses or silences in 
conversation make Americans 
uncomfortable. 

Upon reurning home. you may 
strike your family and friends as 
overly assertive and even rude 
because you talk too much, stand 

too far away during conversation. 
and no longer show respect to 

elders by averting your eyes. While 
these changes may cause discom
fort and confusion, they are rela

tively minor. Within a few weeks. 
old patterns of communication 
should return. 

Individual achievement and com
petition are important American 
values which are highly rewarded 
or reinforced. At home. relation
ships with others and maintaining 
harmonious relations are among 
the most salient values. 

Returning students are often 
accused of being arrogant. "Ameri
canized." disrespectful to their 
elders, abrasive, self-centered, and 
so forth. Differing behavior or com
munication often simply leads to 
awkwardness or amusement. Dif
fering values lead to conflict. That 
is why it is important to become 
aware of how your values have 
shifted. 

Coping with Reverse 
Culture Shock 
The primary motive for your study 
in the United States is to develop 
knowledge and skills to take home. 
You become an agent to transfer 
technology for national develop
ment. Yet you will have changed 
because of your sojourn. Different 

ways of communicating and doing 

things, new ways of thinking, and 
an altered hierarchy of values all 

contribute to the stress of reverse 
culture shock which, in turn. inter
feres with the transfer of technology. 

How can you minimize this stress 
and its duration so that you can 
maximize the effectiveness of 
readapting and the transfer of tech
nology? Among the suggestions the 
experienced sojourner might make 
are the following: 

Anticipate reverse culture shock. Before 
returning home. almost everyone 
claims they will never experience it. 

Yet nearly all returnees do in fact 

experience it and report that it was 

more stressful than culture shock. 
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continued from previous page 

Anticipating this new transition 
period will greatly minimize its 
severity, 

You are not the same as when you left 
home. Your behavior and communi-
cation patterns have changed as 
well as your hierarchy of values, 
Theretbre. anticipate where conflict 
is likely to occur with traditional 
home behavior, communication. 
and values. 

Prepare for leaving the United States. 
Take time to say good-bye. Attend 
all the going-away parties and allow 

friends to accomanv you to the air-
port. Abruptly ending reiationships 
and leaving a social and physical 
environment is much more stressful 
than slowly letting go. 

Find mentors who have successfully 
readapted. They can suggest ways of 
overcoming reverse culture shock 
and they understand how you feel. 
While these returnees can be a 
,ood support group, be careful that 
they not become your only friends, 

Briag some of the United States home. 
Before leaving, subscribe to jour-
nals in your field of study, join 
alumni associations, and be sure 

THE F:VE PHASES OF REENTRY
 
Going home after training 
abroad can be very different 
from what is expected. but some 
fairly predictable things occur. 
Five phases have been identified 
in the change, or reentry, pro-
cess. Understanding the phases 
may help one to handle the tran-
sition more effectively, 

1. High Hopes and Positive Expec-
tations for the Future. Before 
returning, students have been 
away from home for some time. 
They look forward to their 
return and feel very good about 
it. Some of their rosy expecta-
tions may reflect nostalgia or be 
based on outdated information. 

2. Doubt and Uncertainty. This 
phase may take place a few days 
before boarding the plane. when 
the final tests are over and the 
preparation for going home 
begins. The student wonders 
what the old Ior newt job will be 
like. Doubt and uncertainty 
begin to set in. (Sometimes this 
phase does not occur until weeks 
after arriving home.) The stu-

I.S1PIRENEWSLETTER 

dent starts to question. "Was the 
training worthwhile?" "What if I 
had stayed home?" "Can I use what 
I have learned?" At this point, one 
may have a tendency to withdraw. 
It is a time when contact with oth-
ers is helpful. Here are some sug-
gestions for how to get through this 
period: 

e Contact friends and colleagues 
who may have had similar experi-
,nces. 

* Write letters, make calls, attend 
alumni or professional association 
meetings. 

a Share doubts with trusted peo-
ple. 

a Take time to list the good things 
that are occurring as a result of the 
training, 

a Remember friends and contacts 
made while in training. 

3. Hope. Returnees begin to recog-
nize in this phase that their train-
ing was helpful. These positive feel-
ings help them to move ahead on 
projects that they have delayed. 
The returnee's hope now is more 
realistic than it was in the first 

6 

you have the addresses and phone 
numbers of American friends. Dur. 
ing your first few months back 
home. writing and phoning these 
friends will help you cope with 
reentry stress as much as letters 
and phone calls from home helped 
you adjust to the United States. 
Photographs of your American 
friends and experiences will relieve 
some stress, just as photographs of 
your friends and family from home 
helped you adjust to the United 
States.
 

Use coping strategies you developed 
overseas. You learned how to be self
reliant and you developed many 

phase because it is based on
 
more current and accurate infor.
 
mation.
 

4. Confidence and Feeling Better
 
About the Situation. Now the
 
returnee adds self-confidence to
 
the hope of the previous phase.
 
The returnee begins to see how
 
the training was helpful and rec
ognizes other benefits, such as
 
letters or calls from friends, or
 
opportunities that arose as a
 
result of the training experience.
 

5. Satisfaction. This last phase 
may happen quickly or over a 
long period. Good or bad. the 
entire experience is accepted. 
The returnee recognizes that the 
benefits of the training may be 
different than originally antici
pated. 

C. David Esch is Project Officer, 
HRD, at the USAID Mission in Pak
istan. 

Adapted, with permission, from the 
Advising Quarterly, a publication of 
AMIDEAST, Washington, D.C. 
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coping skills as You went through 
culture shock. Now apply this
learning and those skills as you go 
through reverse culture shock. 

Lastly, realize that both culture shock 
and reverse culture shock are normal 
and beneficial. Most people return
home more self-confident. flexible. 
tolerant, creative, and with a 
widened worldview. More impor-
tant. most return home with 
greater awareness of their home 
culture, 

The pain ot" adapting and 
readapting brings about enormous 
personal growth. But no one grows
without experiencing some pain. 
You cannot, and should not. avoid 
culture shock and reverse culture 
shock. Instead. you must minimize 
its duration and severity by devel-aping effective coping strategies. 

In years to come, you will look 
back upon these transitions as peri-
ods of positive growth. Your experi-
ences will have enabled you to 
understand your own culture bet-
ter. You also will have developed 
the ability to be tolerant of cultural 
differences. You will have become 
more flexible, as an individual and 
as an employee. 9 

Gary Weaver isprofessor of Internanon. 
al and Intercultural Communications at
the American Universty School of Inter, 
national Service. 

NAFSA: Association of International 
Educators is a nonprofit membership

association that provides training,

information, 
 and other educational 

services to professionals in the field of 

international educational exchange, 

Its 6,500 members-from every statein the United States and more than 50 
other countriesmake it the largestprofessional membership association 
in the world concerned with the 

advancement of effective international 

educational exchange.
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SOME POSSIBLE REENTRY PROBLEMS 

Severai Years ago a group of' relations.internationalstudents meeting Lack of amenitiesfound in the United States. 
at the University of Texas sat Social alienation. 
down and came up with a list of
 
reentry problems they had seen 
 Linguistic barriers. Adoption of verin others or experienced them- bal and nonverbal codes unfamil.selves. The list of problems was iar to compatriots. Adoption of
reviewed by groups of'interna speech mannerisms and styles oftional participantsin seminars speech that are sometimes misof the Managemen, Training interpreted by compatriots.
and Development Institute Absence of colleagues who speak(MTDI). The most important the same professional language.
items were summarized and are

presented below. The mere act of' 
 National and politlical problems.
asking internationaistudents to Changes in political conditions
review and comment on the and views andior in national prireports of their peers is a Laiu. orities and policies. Political clioble consciousness.raisingactiv- mate not conducive to profesity for preparingparticipants/br sional activity or advancement. 
reentr.v.-Robert C. Morris, Execu. Politicization of office or col-Dc Washington, leagues. Changes in bureaucrat

ic leadership. 
Cultural adjustment. Identity prob- Educational problems. Relevance oflems. Expectation that home education received to the homeenvironment would not have situation. Fulfillment of objecchanged much. Recognition of tives in going abroad andchange in self. Insecurity. Dif- changes in objectives while
ferent daily work routine. Fami- abroad. Lack of facilities andly and community pressures to resources for research. Absence 
conform. Adjustment from indi- of programs, means, and chanvidualism in U.S. life to the fam- nels to keep up in one's field.
 
ily orientation 
 and group
demands at home. Dissatisfac- Professional problems. Inability totion with some ritualized pat- work in chosen specialty. Place
terns of behavior. Frustration ment inappropriate to training
from conflicting attitudes, or field. Entering a glutted jobmarket. Need to use technical
 
Social adjustment. Erroneous or 
 terminology not readily translatunrealistic expectations. Ad-
 able into local language. Probjustment to different lifestyle. lems in communicating what hasNew. broadened, and unshared been learned. Coworker andinterests. Tendency of relatives client resistance to change. Nonand friends to focus more exclu- recognition of foreign degree.sivelv on local concerns. Feeling, Jealousy byand perception of 

F g a bor being perceived as feeling, being a threat to colleagues.superior because of internation- Lack of stimulus of interactional experience and travel. Envy with trained professionals inand distrust in interpersonal one's field. U 
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FRIENDS 
DROVE 
200 M ILES TO 
W ELCOME M E 

I/

BACK! 

Hadi Pasaribu studied at Colorado 
State University from 1984-86, and 

then returned to Indonesia. He is 
now back in Colorado, where he 

spoke to the ASPIRE Newsletter. 

Tell us about your studies in the United 
States. I studied for my master's in 
watershed science, which, as you 
know, is not a one-discipline sci-

ence. I took a lot of civil engineer-
ing courses dealing with hydrology, 
a course in natural resources, and 

an economics course. These were 
my basic courses. 

Did you keep in touch with your col-
leagues when you were here? Yes. I 
wrote to them regularly. I sent 

postcards. 

We hear a lot about technology trans-
fer. What was your experience? Before 
returning home I contacted my col-

leagues and asked them what type 
of facilities they had there. They 
told me what equipment I could 

expect to be using. 
Let me talk about my field. 

watershed science. [Watershed sci-

ence is the study of the interaction 
among land. land uses. and water.I 
The facilities at Colorado are so 

beautiful! The maps we have at 

home aren't as good. and there are 
other important differences. For 
example. the simulation modeling 
courses I had taken assume pure 

habitat, no people - wilderness in 
fact. At home we had to take 
account of the communities and so 

ISPIRENEW'SLETTER 

had to modif\' and improvise our 
models. But the important point is 

that it was good enough for deci
sion-making. 

How did your colleagues behave 

towards you on your return home? I 

can differentiate between attitudes 
in my office and in my community, 
In our office I could tell that some 
people were feeling uncomfortable, 
perhaps worried about their posi-
tion. I tried to keep a low profile. I 
realized that not all I had learned 

could be applied. 
This is different from the appreci-

ation in my community. My family 

and friends appreciated what I had 
done. At home education is in first 
place. 6ome people drove 200 miles 
to see me. When I returned I 
couldn't sleep for a week. 

What kind of long-term professional 
relationships did you form while you 
were in the United States? When I was 
here I was a member of a club of 

people in the same field, the Water-
shed Club. and I gave a presenta-

tion about my country. I have kept 
up with these people. and I still 

write to them. That club keeps in 

regular contact with its members. 
and sends me information every six 

month 
I also joined the World Associa-

tion of Soil and Water Conserva-
tion. They send me regular infor-
mation. 

What were some of the other ways you 
kept in touch professionally? After my 

return I had a chance to go to an 

international workshop in Taiwan 
on Conservation Farming Systems, 

and also I was sent to Kuala 

Lumpur for an international work-

shop on sustainable agriculture. I 
then proposed to my government 
that we should hold the same work-

shop at home. A.I.D. gave me 

$200,000 to organize an interna-
tional workshop on conservation 
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policies which we held in central 
.Java. 

Well donel Did you take any extra 
courses when you were inthe United 
States, which you have since found use

ful? I was not able to take a course 

in qualitative analysis of natural 
resources which would have helped 
me improve my managerial skills. 
This time around I am taking two 
courses in computer application 
dealing with natural resources. 

What else have you done differently this 
time around? I have been trying to 

get more information from the pro

fessors involved in natural resource 
policy. I'm making more profession
al contacts and attending more 
workshops!
 

What advice would you give to people 

who are now studying in the United 
States for the first time? Undergradu

ates are often so ambitious. and on 
their return they get frustrated. 

The facilities cannot support them. 
They think everything people are 

doing at home is wrong. 
Tell them to expect things to be 

different. Office hours are different. 

For the first month I found it hard 
to wake up on Saturday mornings 

to go to work! 
Ask them to keep a low profile 

after they return. 
Part of the problem is that they 

have not had close relationships in 

the United States with other stu
dents from their home country. 
They do not feel comfortable with 

them, they try to be different. This 

is natural. They should also try to 
get information about their home 

countries from those who have 

recently arrived in the United 

States
 
The most important thing is that 

they keep in touch with their fain
ily, friends, and colleagues at 

home. M 
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PRACTICAL 


TIPS FOR THE 

JOB 

SEARCH 


Resumes. cover letters, inter-

views and thank-you notes are cru-

cial tools of the job search. They 

should not be used haphazardly. 
Appropriate styles and approaches 
vary from country to country. In ap-

proaching potential employers, you 
will need to ascertain for yourself 

what techniques are appropriate, 

Below we highlight things to which 

you should pay attention when 

approaching transnational corpora-

tions or organizations operating on 

a North American system. 
It is essential to dedicate a good 

deal of thought and energy to writ-

ing your resume, cover letters and 

thank-you notes. and to preparing 
for your interviews. With a quality 

resume and clearly thought out 
answers for your interviews you will 

convey an air of confidence that is 

appealing to employers, 
The career planning and place-

ment center on your campus is like-

ly to have valuable resources for 

this tactical side of job hunting. 

With a few exceptions. the tech-

niques they suggest for America 
will also be applicable to you when 

applying to American companies. 

Resumes 
The resume itself is a vital part of 
the job search. Putting together 

your resume helps to clarify your 

career objectives, your skills, and 

the knowledge you gained from 

past work experience. Your goal 

should be to convey, as concisely 

and strikingly as possible. the per-

sonal qualities and accomplish-
mcnts that qualify you for a partic-

ular job. Remember that your 
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resume is the initial (and some-
times final) impression a potential 

It is worthemployer has of you. 

extra time and energy to make it as 


favorable a statement as possible. 
Since practices concerning cover 

letters and resumes differ for differ-
ent organizational cultures, you 
will need to develop an approach 

appropriate to your situation. 

The four basic possibilities are 

v No cover letter or resume. 

Instead, have a friend or relative 

provide an introduction and get you 

an interview, 
v Introductory letter without 

resume. A flowing prose style intro-

duction which expresses your inter-

est in the organization can be more 

appropriate than a general list of 

accomplishments and/or qualifica-

tions. 
a American-style resume and 

cover letter. This style is hard hit-

ting and accomplishment oriented. 

It is consciously designed to control 

the reader's evaluation of your 

background. 
mInternational-style resume and 

cover letter. This style is milder 

than the American resumes, with 

more objective and descriptive 

information for each experience. 

Know the proper resume content 

and format for firms in your coun-

try. Resumes should be neatly 

typed and laid out in an easily 
readable fashion, ideally on just 

one sheet of paper. 

Phrases should be used instead of 
full sentences to keep it concise and 

direct. 
Wording should be carefully 

selected to emphasize the strongest 

aspects of your background and 

accomplishments, 
Make sure all spelling is correct 

and all categories are properly 

spaced and indented. There is no 

excuse for careless mistakes on 

your resume. 
Career objectives should be stated 
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in clear, concise terms. Stress what 
you wish to offer employers rather 

than what you want from them. 
Your objectives should also indicate 

your plans (ifany) for practical 
training. 

Under your formal name at the 

top of your resume. give the English 

pronunciation. If you have acquired 
an English name or nickname, indi

cate this name in brackets. 
Your visa status should be clari

fled when applying to indicate your 

present classification, probable 

length of stay, and availability for 

practical training break in the U.S. 

"home office." 
Emphasize the practical value of 

the education and training you 

received overseas. Don't assume 

that potential employers under

stand the unique benefits of your 

overseas higher education. 
Standards vary and some employ

ers may require inclusion of person

al data (age, height, weight, mari

tal status, children, etc.). If you feel 

uncomfortable including such data. 

look into whether it is actually nec

essary.
 

Once you are back in your home 

country, overseas references. unless 

internationally known, are seldom 

contacted. On the other hand, the 

name of a well-known figure in 

your country will add considerable 

weight to the strength of the 

resume. 

Cover Letter 
You should accompany each resume 
with a cover letter which allows you 

to introduce yourself to prospective 

employers and briefly outline your 
interest in a position. It should also 

call attention to those aspects of 

your resume you wish to highlight. 

You might mention your field of 

study, highest degree. and your 

future employment plans. Mention

ing particular aspects of your inter

continued on next page 
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continued from previous page 

national background that make you 
a unique candidate for the position 
can also prove valuable. 

Interview 
Students are sometimes startled by 
the interview questions asked by 
potential employers. To avoid being
surprised or offended in an inter-
view, it is worth your while to study 
the possible questions and formu-
late your personal answers prior to 
the session, 

We strongly recommend doing a 
mock interview session. Such simu-
lations are available in many over-
seas campuses. These interviews, 
sometimes videotaped, give you a 
chance to practice your interview-
ing techniques in a low-pressure 
setting. It is especially valuable for 
foreign students interviewing with 
North American firms to encounter 
their direct, hard-hitting style prior 
to the moment when their perfor-
mance really counts. 

Below is a partial list of some dif-
ficult interview questions for which 
international students should be 
prepared. It would be wise to ask 
your career advisor for a compre-
hensive list of typical interview 
questions used by American and 
international employers. It might 
also be helpful to ask someone at 
your career center for advice on 
how to answer difficult questions. 

0Questions that require individu-

als to speak highly of themselves: 

What are your strengths? What do 

you have to offer our company? 
How are you more qualified for this 
position than other applicants? 

nQuestions that force the appli-
cant to criticize the company: If you 
were hired, how would you change 
our process of marketing? What 
aspect of our company does not 
appeal to you? What would you do 
to improve our operations? 
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8 Questions that put the candi-

date on the spot: Have you ever 
applied for unemployment compen
sation? Have you ever been arrest
ed? Are you divorced? 

e Personal questions that may 
seem irrelevant: What books have 
you read in the last few months? 
Are you married? What do you 
think about women's liberation? 
What do you do in your spare time? 

* Open ended questions: If you 
had complete freedom to be a suc-
cess in any field, which field would 
you choose? Why? What is the ideal 
job for you? What would you like to 
be doing five years from now? 

In addition to answering ques-
tions from the employer, most 
interviews run more smoothly 
when the applicant also asks ques-
tions. This often promotes a conver-
sational atmosphere and reduces 
the tension of an imbalanced mono-
logue that often occurs in inter-
views. Questions also suggest that 
the applicant is truly interested, 
listening, and processing the infor-
mation about the employer. Be pre-
pared with well-focused questions, 
and wait for natural openings in 
the conversation to ask them. 

Thank You Letter 
It is important to mention the bene-
fit of responding to each interview 
with a brief thank-you letter. 
Regardless of the outcome of the 
interview, send thank-you letters 
immediately. Such a letter will dis-
tinguish you from most other appli-
cants, bring your qualifications to 
the forefront of the employer's mind 
once again, and help to expand 
your friendships in the job market. 
It is a fine courtesy. N 

Adapted from Returning to Hong Kong, 
published by the American Chamber of 
Commerce in Hong Kong with the Insti. 
tute of International Education. With 
thanks to Glenn Shive, Tara Brown, and 
Carl Zachrisson. 
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CENTERS continued from page 2 

L\ 

S fro ASEAN countries join Carol 
Robertson and Steve Cheney-Rice in inhoduc
ing the ASPIRE Regional Center at the USC 
Carmer Development Center. 

goals will be met through career 
advisory/reentry workshops, home 
country employment roundtables, 
internship and practical training 
programs, a database of ASEAN 
country employers, and networks 
with alumni and employer/business 
groups. 

For further information contact 
University of Southern California/ 
SCICC Project ASPIRE Informa
tion Office c/o USC Career Develop
ment Center, Student Union 111, 
Los Angeles, CA 90089-4897; Tel: 
213.740.5627; Fax: 213.740.9140 

If you live outside these regions, 
don't worry. Programs specially 
designed for students from the 
ASEAN countries and Pacific 
Islands will be held at a dozen 
other campuses. Grants for career
related reentry programs have 
already been awarded to the follow
ing institutions: 

Project ASPIRE, Institute of 
International Education, 401 North 
Wabash Avenue, Suite 722, Chica
go, IL 60611-3580. 

Project ASPIRE, International 
Student Affairs Office, University 
of Illinois-Urbana Champaign, 510 
E. Daniel St., Champaign, IL 
61820. 

Project ASPIRE, Office of Inter
national Programs, University of 
Wisconsin-Stout, 400 Bowman 
Hall, Menomonie. WI 54751. 
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You looked forward to studying 
overseas with excitement. carrying 
with you not only your own hopes 

and aspirations. but also the hopes 
of your family and nation. When 

you arrived at the university the 
new sights and sounds were stimu-

lating, but the excitement quickly 

gave way to daily concerns about of 
adjusting to the new environment. 
finding your way around campus. 
participating in class discussions. 
taking tests. and handling the 

numerous tasks required in daily 

living. 
All this can get tiring and it's nice 
to see a familiar face. eat familiar 

food, and speak a familiar lan-
guage. 

Fortunately, at many campuses 

there are foreign alumni who have 
returned for graduate study or who 

are involved in practical work expe-

rience. These alumni can be very 
helpful in answering your questions 

about social customs and life in the 
United States, the educational 

COMMUNICATING WITH 

HOME 

Professionals who have been 
through the reentry process will 

tell you that maintaining communi-
cation with home is important if 

you are to resume work with a min-
imum of difficulty and a maximum 

of effectiveness, 
Regular communication with your 

professional counterparts means 
that you will be better informed
thtyuwl"ebte nomd 

about changes in your organiza-

tion's power structure. Perhaps you 
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datina expectations.
and what kinds ao'adjustments you 

can expect upon y'our return home. 
You can use them as role models 
and mentors. realizina that there is 

a positive future for those who have 
participated in international educa
tion. 

Here then is a source of strength 
in a strange land. A word of cau

tion, however. Spending too much 
time with alumni can become very 

comfortable making it more diffi-
cult to move out and explore the 
new and exciting culture of the 

ofUnited States. 
"How do I locate the alumni?" In 

addition to your student organiza

tion, an important but often over
looked shortcut is to contact the 

alumni office on your campus to get 

suggestions. names. and addresses. 
Be assertive and it will pay off. 
This contact also lets you see what 

services the alumni office provides 
and how it can help you when you. 
too, are an alumnus. 

After getting a list of alumni. see 
if any are from your hometown or 

nearby. Write to them to find out if 

there is an alumni newsletter and, 
if so, get on the mailing list. They 

might also be helpful by giving you 
leads on possible summer intern-

will be forewarned about changes 

in your job responsibilities. Or you 

might find out that your depart-
ment has a new microcomputer 

that will enable you to process your 
data if you take the right software 

home with you. 
Readjusting to your family is 

often a trying experience after a 
year or more away. You may lose 

some of your ability to operate inde-

pendently when you return home 
because decisions must be processed
through other family members.
hog te aiymmes 
Often the family has changed over 

time. but not as radically as you 
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ships and employment possibilities. 

and by sharing their experience 
with you. The alumni can become a 

link between you and home. 
Please let us know how alumni 

have been able to help you so that 
we can share the experience with 

other students. M 

Foster Brown is associate director, Inter
national Programs and Services, South
ern Illinois University at Carbondale; 
and Nick Goh is assistant director of the 
SIU Alumni Association. 

have changed during your experi

ence abroad. If you know what has 

happened while you have been 
gone. and if you attempt to keep 

them informed of the experiences 
you have had, you may find the 

adjustment process a little easier. U 

From Going Home: A Workbook for 
Reentry and Professional Integration pub

lished by NAFSA, Washington, D.C. 

Are you sharing this newsletter? 
Your international student office has extracopies. Why notpay temaovisit and pick 
up y o pyt 

up your own €opyl 
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A PEC/ 

NORTHEASTERN 

UNIVERSITY NETVVORK-

HOME COUNTRY 

CO-OP PLACEMENT 


PROJECT 


-' ROBERT I. VOZZELLA 

Students from Southeast Asia 
enrolled in U.S. institutions having 
cooperative education programs 
will have the opportunity to return 
to their home countries to work for 
U.S. companies as part of the out-
reach component of the APEC-Part-
nership for Education Program. 

Under a contract awarded by the 
U.S. Agency for International 
Development, Northeastern Uni-
versity in Boston will be responsi-
ble for expanding cooperative edu-
cation (co-op) programs with the 

CHOICES continued from page 3 

classes to take every semester you 
are in school. You will also be asked 
to select elective classes to supple-
ment your program of study, 

While making your career-related 
decisions, it is important to 

I. Learn what your country needs 
in the way of skilled employees, 
iThese can often be found in "man-
power studies".) Your chances of 
getting a good job when you return 
will be increased if you choose a 
field of study that is likely to be in 
demand when you get home. 

2. Lay out the courses you will 
take each term, and how many elec-
tives you can choose. Study the cat-
alog of courses that describes what 
you must take. and know when you 
plan to take each course required 
for graduation. The plan may 
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U.S. private sector in SoutheastAsia. 

Northeastern will serve as the 
administrative center for this pro-
ject which includes seven other 

leading U.S. co-op institutions,
They are: the American University, 
Washington. DC: California State 
university at Fullerton: Drexel Uni-
versity, Philadelphia. PA: Purdue 
University, Lafayette. IN: 
Rochester Institute of Technology, 

Rochester, NY; Virginia Polytechnic 
Institute and State University, 
Blacksburg, VA: and another insti-
tution yet to be named. The project 
is expected to address the region's 
lack of skilled manpower in the pri-
ority areas needed for private sec-
tor growth, such as engineering, 
computer science, and business and 
management. Through extensive 
development of cooperative educa-
tion programs, this APEC initiative 
will encourage coouperation between 
higher education and the private 
sector and thereby strengthen the 
overall human resource capability 

change during the course of your 
study, but you will know exactly
what you will need to do to com-
plete your degree. 

3. Seek out an academic adviser 
who can help evaluate the program 
of study you have prepared. 
Explain to the adviser what you.-

career goals are. Don't forget to 

include courses in management. 

organizational development, per-
sonnel, business management, and 
things that may be of general use to 
you when you return home. 

4. Talk to classmates and friends 
from your country but do not rely 
on them for sound academic advice! 
We hear of friends recommending 
courses to their friends because 
they like the teacher, but what if 
the course is irrelevant to your 
plan? What if you do not have the 
background you need to do well? 
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of' U.S. business interests in South
east Asia. The project is based on 
Northeastern's experience since 
1982 in extending opportunities for 
professional development to inter

national students. 
Staff of the administrative center 

will work closely with American 
chambers of commerce in the region 
as well as with individual U.S. com
panies to develop appropriate 
placements for students. The 
results of a feasibility study con
ducted by Northeastern University 
in the region during October-
November 1990 show that there is 
considerable interest on the part of 
American companies in employing 
students through cooperative edu
cation placements. Companies hope 
to enhance their recruitment 
efforts, reduce training time, and 
increase retention. 

Compensation arrangements for 
in-country placements include a 
monthly salary paid in local curren
cy, consistent with prevailing 
norms for the educational and 

Use the resources available to you 
at the university. If you don't know 
who to talk with. go to the interna
tional student office for advice. 

5. Use the career services office 
ffound at all major colleges and uni
versities in the United States) to
 
learn more about what you can do
 
with a certain degree. Have 
some 
job goals in mind from the very 
beginning of your program, but
 
don't forget to stay flexible.
 

Remember ... your education can
not serve your needs, or your coun
try's, if you do not take great care in 
making wise choices. If you choose 
carefully and thoughtfully, you will 
have the opportunity to expand your 
career possibilities for best results 
when you return home. U 
Martha Denney is the coordinator of 
Sponsored Programs at Colorado State 
University 
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experience level of the individual. 
Most companies also provide econo-
my class roundtrip airfare from the 
United States. Since most place-
ments are approximately six 
months in length, students must be 
able to arrange their academic cal-
endars to permit their participation. 

Students who wish to be consid-
ered for the project must be nation-
als of the following nations: Brunei. 
Indonesia, Malaysia, the Philip-
pines, Singapore, Thailand, or the 
South Pacific Island nations. In 
addition, they must submit the fol-
lowing: 

m a cover letter indicating why 
they want to participate in the pro-
gram and the country of preference 
for work 

0 a resume which has been 
reviewed by their Co-op or career 
placement office 

a a statement that their resume 
can be released to interested com-
panies 

d a recommendation from their 
adviser in the Co-op or placement 
office and from their international 
student office. 

wa time frame for their availabili-
ty for placement. 

Eligible candidates must be in 
their second year or higher and 
enjoy good academic standing. 

In addition to the above, creden-
tials should be faxed or mailed to 
APEC Partnership for Education, 
Northeastern University Net-
work-Home Country Placement 
Project, 502 Stearns Center for 
Cooperative Education, 360 Hunt-
ington Avenue, Boston, MA 02115: 
Fax 617-437-3444. E 

Robert E. Vozzella is directorof 
International Cooperative Education 
at Northeastern University 

Ar yousharing thisnewsletter? 

Your international student office has extra 

copies. Why not pay them a visit and pick 

up your own copyl 
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CONNEXION 

LINKS 

PROJECT ASPIRE 
STUDENTS WITH 

JOBS AND 

INFORMATION 

Peterson's, through its Connex-
ion network, is very pleased to be 
involved in Project ASPIRE. For 
the past two years, Connexion has 
encouraged international students 
to participate in the network so 
that they may be identified by 
home-country and other global 
employers. Connexion is now the 
official registration vehicle for 
ASEAN and Pacific Island stu-
dents participating in the ASPIRE 
program. 

The benefits Connexion participa-
tion brings to ASEAN students are 
several: In addition to being linked 
with employers, Connexion partici-
pants will be notified first-hand of 
upcoming career workshops on 
resume writing and interviewing 
skills, summer jobs, internships, 
enrichment programs, and corpo-
rate roundtables. Connexion regis-
tration is free of charge. 

Developed originally to join stu-
dents and mid-career professionals 
with career and education 
prospects, the Connexion network 
is now over 25,000 strong and is 
accessed by corporations and edu-
cational institutions all over the 
world. 

For international students, Con-nexion is especially valuable. More 
and more multinational corpora-
tions are realizing that Connexion 

is an easy and cost-effective way to 
reach international students for 
home-country and other interna-
iom loynt and aering

tional employment and are relying 
on Connexion to put them in touch 
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with those students. 
Already, multinational companies 

such as the Coca-Cola Company, 
Price Waterhouse, Molex Incorpo
rated, AT&T, Becton Dickinson & 
Co., and the global corporations of 
the Wharton Export Network have 
made Connexion an important com
ponent of their international 
recruiting programs. The list keeps 
growing. 

Peterson's has initiated plans to 
work closely with the American 
chambers of commerce in the 
ASEAN countries. Peterson's is also 
working with Sidney Lee at Infosys 
Pacific, the publisher of Graduate 
Opportunities (Singapore's career 
handbook), to make Connexion 
available and more accessible to 
local corporations and the multina
tional subsidiaries located through
out Singapore and Malaysia. 

Peterson's Connexion is commit
ted to providing student partici
pants the most comprehensive out
reach to corporate recruiters. 
Companies with job openings that 
match a student's educational back
ground and career preferences will 
be sent the student's Connexion 
profile, which contains an outline of 
the student's qualifications. Corpo
rations will then contact the stu
dent directly. 

All Project ASPIRE students, 
regardless of country, major, or aca
demic level are encouraged to join
 
Connexion 
 to receive valuable 
career information on workshops, 
international job opportunities, 
internships, summer jobs, enrich
ment programs, and more. To join 
Connexion, simply obtain a Con
nexion registration form from yourinternational student or career 
planning adviser or request one 
directly by completing and mailing 

the form found within Peterson's 
Connexion advertisement on page
15 of this newletter.E 
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MICRON',ESIA:APOITIA PRIMERATTENTION MICRONESIAN STUDENTS INA POLITICAL PRIMER _H NTDSITSTHE UNITED STATES! 

The nearly two thousand Microne
sian students in the United States The Micronesia Institute of also indicated their desire to sup

come from a variety of political Washington. D.C.. is interested port the program. 

communities. They include Kiribati in the educational needs of Direct contact with RPCVs will 

pronounced "Kiribas" and Nauru. Micronesian students at home give Micronesian students access 

which are associated with the and in the United States. The to American society and culture, 

British Commonwealth. Students Institute has been looking for and the Peace Corp involvement 

from these two islands are "foreign ways to mobilize resources and builds on the long friendship 

students" in the commonly used interested persons to improve between the RPCVs and their 

meaning of that term. The Republic the quality of predeparture friends from Micronesia. 

of Palau. which is under U.S. preparation and orientation for The Micronesia Institute is 

administration as the last United Micronesian students and estab- now canvassing RPCVs around 

Nations trusteeship, sends students lish a support network of con- the country and working to 

who are not U.S. citizens but have cerned persons in the United develop a more complete list of 

.i unique status, including access to States. Micronesian students in the 

U.S. domestic education. In addi- Alumni of the Peace Corps in United States. Micronesian stu

tion, there are two "Freely Associat- the Marshall Islands (organized dents are invited and urged to 

ed States": the Republic of the Mar- into a group calling itself the send their names and addresses 

shall Islands and the Federated Friends of the Marshall Islands) land those of their Micronesian 

States of Micronesia (made up of have enthusiastically agreed to friends) to the Micronesia Insti

the states of Chuuk-formerly work with the Institute to provide tute at 1275 K St., NW, Wash-

Truk. Kosrae. Pohnpei, and Yap). a network of hosts and friends for ington, DC 20005. Students will 

Students from these areas make up students in the various parts of receive by return mail a brief 

a unique category of foreign stu- the country. Returned Peace questionnaire to help the Insti

dent: they can reside permanently Corps volunteers tRPCV) from tute understand their problems. 

in the United States. hold jobs. and other parts of Micronesia have needs, and interests. N 

obtain certain U.S. education bene
fits such as Pell grants. N 

CAREER-RELATED es may be available on your cam- son's Guides. P.O. Box 2123, 

pus, through the extension service. Princeton. NJ 08543-2123. 
SHORT-TERM or off-campus through your local Research Centers Directory 1992. 

TRAINING COURSES Small Business Administration and 1992 Seminars Directory. Gale 

office. Research Co., Book Tower. Detroit. 

The following directories include MI 48277. 
Have you considered adding some listings of short-term training Short-term Training Courses 

practical, career-related courses to courses. You should be able find offered by Universities of the Con

your curriculum? There are literal- copies at your library or interna- sortium for InternationalDevelop

ly hundred of these courses held tional student office. ment. 1901 N. Moore Street, Suite 

every year, on campuses and at The Advising Quarterly. 804, Rosslyn, VA 22207 

other training centers throughout AMIDEAST, 1100 17th Street. NW. Specialized Study Options U.S.A. 

the United States. Washington. D.C. 20036. 1986-88. Volume I: Technical Edu-

Your international student office Bricker's InternationalDirectory cation; Volume II: Professional 

probably keeps listings of these of University Executive Programs Development. IIE. 809 United 

courses, and your faculty adviser 1992) and Bricker's Short-Term Nations Plaza. New York, NY. 

may offer some suggestions. Cours- Executive Programs 1992). Peter- 10017.E 
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A 
VANAGER'S 

PERSPECTIVE 

ASPIRE Newsletter spoke in New 
York with Shakil Riaz of Chemical 
Bank. Until recently Mr. Riaz was 
Manager of Chemical Bank in Sin-
gapore with responsibility for Thai
land, Malaysia. and Indonesia. 
Asian-born and U.S. educated, Mr. 
Riaz has many years of managerial 
experience in the Middle East and 
Asia. 

What do you see as the overall 
strengths and weaknesses of U.S.-
trained graduates? In the bank we 
have a mixture of locally trained 
and U.S.-trained staff. The U.S.-
trained tend to have a broader per-
spective and to be more questioning 
in their work. The most common 
weakness is their high level of 
ambition where their salaries and 
advancement are concerned, 

What advice then would you give to 
students who are currently studying in 
the United States? My first piece of 
advice would be to acquire general 
skills that are applicable in the 
work-place-for instance, computer 
software if that is not already their 
major subject, writing and commu-
nication skills, management, and 
other practical skills that may not 
be part of their coursework. Sec-

1875 Connecticut Ave, NW, 
Suite 1000 
Washington, DC 20009-5728 

ondly, Iwould get expertise in a 
particular area and pursue that 
interest both in your studies and 
with practical experience. My third 
piece of advice is to research inter
national corporations early on in 
your college career and develop a 
relationship with them through 
summer work experience. Find out 
where their overseas locations are. 

What kinds of reentry issues are of the 
greatest concern to the U.S. graduates, 
especially in the workplace? The 
issues are usually of a cultural 
nature. U.S. graduates are used to 
an American environment in which 
differing opinions are expected and 
subordinates may challenge exist-
ing ideas. In an Asian environment. 
the boss does not usually expect to 
be challenged at all 

I imagine you must.have interviewed 
hundreds of potential employees. What 
kinds of questions do you usually ask 
them? What courses did you like 
and why? Describe your main 
achievements. Assess yourself in 
terms of your strengths and weak-
nesses. What are your plans for the 
next three to five years? Why 
should Chemical Bank offer you a 
job? These are the basics. 

What is your view on internships and 
short-term practical training? Of course 
we attach great importance to this. 
Many American companies such as 
ours like to have home-country 

"
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Shakil Riaz 

nationals working in the overseas 
offices because they are well versed 
in their home-country culture. This 
is preferable to sending an Ameri
can who will need a lot of orienta
tion.
 

What about summer jobs? Sure. The 
main thing is to aim to build a long
term relationship with a well estab
lished organization. Do not look 
simply for a high-paying summer 
job. 

Any other advice? I strongly suggest 
looking for a company with long
term career planning for their own 
staff. And look for areas that are 
growing in the individual's own 
country. Whereas banking for 
example, may not be expanding in 
the United States it certainly is in 
the ASEAN countries. What's real
ly important is that you should look 
at your U.S. training as one of the 
components of your overall career 
planning. And good luck! U 
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PROJECT ASPIRE 
ACTIVITIES ACROSS 
THE UNITED STATES 

Welcome to the second issue of the 
ASPIRE Newsletter. The Newsletter is 
just one example of the many new and 
,xciting things happening with Project 
ASPIRE. which is part of the U.S.-APEC 
Partnership for Education. 

There are now three Project ASPIRE 
Regional Centers and twelve Incentive 
Grant campuses and community organi-
zations offering programming to over 
40,000 ASEAN (Brunei. Indonesia. 
Malaysia. the Philippines. Singapore. 
Thailand) and Pacific Island students 
studying in the United States. For the 
address of the Regional Center or Incen-
tive Grant campus nearest you. see the 
list on page 14. 

Some recent Project ASPIRE activi-
ties: 

* workshops on resume writing and 
interviewing techniques 

" workshops on job search strategies 
" workshops on networking tech-

niques. 
At an ASPIRE Job Skills workshop 

held in February by the Southern Cali-
fornia International Careers Consortium. 
students learned valuable networking 
strategies, resume-writing skills, and 
were videotaped for playback while 
responding to typical job-interview ques-
tions. This is just one example of the 
many programming activities offered by 
Project ASPIRE. 

Students attending Project ASPIRE 
activities not only get the experience of 
ASPIRE educators, but also an opportu-
nity to meet business leaders in their 
career fields. A recent Project ASPIRE 
roundtable held by Metro International 
in New York featured Mr. Jonathan 

OF INTERNATIONAL 


Yuen. director of the New York office of 
the Singapore Economic Development 
Board, who discussed resume tech
niques with students. 

Student reaction to the outreach activi
ties of Project ASPIRE has been abso-
lutely positive! In addition to meeting 
new people, one student attending an 
interviewing skills workshop at the Uni
versity of Illinois-Urbana/Champaign 
said. "I always enjoy these kinds of activ
ities. They give me an opportunity to 
!earn new skills, form networks, and pre
pare for my job search." 

In addition to the many skill-building 
activities. Project ASPIRE's Midwest 
Regional Center introduces two new 
electronic network-building services 
called Project ASPIRE Network (PAN) 
and the Project ASPIRE Listserve. Any 
student with access to a computer 
modem can link into these services free-
of-charge through the BITNET and 
INTERNET networks. 

Students accessing PAN and the 
ASPIRE Listserve will be able to ask 
questions and receive prompt answers 
relating to immigration regulations, cur-
rent events in Southeast Asia. reentry 
concerns, and forthcoming Project 
ASPIRE activities. For more details see 
"Project ASPIRE Network" on page 3. 

Through Project ASPIRE's outreach to 
overseas graduates, students have had 
the opportunity to contact recently 
returned alumni from their home coun
tries. The University of Wisconsin-Stout 
is one of the schools which is actively 
using its alumni to develop program-
ining for current students. Contact the 
.\SPIRE Center or campus nearest you 
to inquire about alumni activities. 

Upcoming Project ASPIRE activities 
include job fairs, career workshops, and 
other events such as the Institute for 
International Education.Chicago's "Pro
fessional Opportunities in Their Home 

coninued on page 14 
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:'RON BOGGS 

Project ASPIRE's Western Regional Cen
ter held its first workshop on Saturday, 
29 February 1992. at the University of 
Southern California. The all-day pro
gram started with an address from Sin
gapore's Ambassador to the United 
States. His Excellency S.R. Nathan. 

I The Ambassador's speech. "How to 
Put Your Education to Use in the New 
World Economic Order." noted the very 
promising and challenging future that 
lies ahead of the graduates returning to 
the ASEAN region. Nearly 90 partici
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WORKSHOP connnued from page I 

pants heard the ambassador address the
need for cultural adjustments upon their 
return home in order to put their newly
acquired knowledge and training to use. 
He urged them to be flexible as the 
"New World Economic Order" is geared 
to rapid growth in information and tech-
nology, and returning graduates are 
likely to work in different fields and for 
different organizations over the course 
of their careers, 

Participants. from 20 different colleges
and universities in California and else-
where, represented 34 different aca-
demic fields and were evenly distributed 
between undergraduates and graduate
students, 

Following the ambassador's keynote
address, participants were given the 

ing to typical job interview questions.
They then reviewed and critiqued the 
tape. A discussion of the interview pro
cess followed. 


The third workshop focused 
on the 
"networking" resources available to par-
ticipants. including the Institute for 
International Education's pamphlet "Six 
Steps to Good Networking." Participants 
were given the chance to practice their 
networking skills in teams and were 
quizzed on their understanding of the 
elements of networking and the 
resources available. 

During the lunch, which featured 
Malaysian cuisine, participants got to 
know each other and talked with Mr. 
Nathan. All three morning workshops 
were repeated in the afternoon. 

"'The workshops gave me a chance to find out about 
job planningand opportunitiesat home." 

opportunity to select one of three work-
shops: "How to prepare and disseminate 
your resume," "How to go through a job
interview successfully," and "How to 
increase your chances of finding a job 
you want through networking." 

The resume-writing workshop 
included a review of the different kinds 
of information which need to be 
included in a resume depending on the 

country and culture involved (for exam-pie, in some countries, more personal 
information is expected, such as marital 
status or age). 

Almost all the participants found the 
workshops very helpful and said that 
they looked forward to participating in 
and inviting their friends to future 
ASPIRE activities. "The workshops gave 
me a chance to find out about job plan
ning and opportunities at home," said 
one participant. "It was great meeting
students from my country who are 
studying at other universities." said 

another. E 

.y -,Funded 

ASEAN students at USC resume writing workshop. 

ISPIRENEWSLETTER 2 

In the interview skills workshop, par
ticipants were videotaped while respond-........."
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PROJECT ASPIRE NETWORK (PAN) 
The Midwest Regional Center for Pro-
ject ASPIRE at Ball State University 
(BSU) has developed the Project 
ASPIRE Network (PAN) to serve as a 
computer-based communications net-
work among the ASEAN students in the 
Midwest. 

Jack Brewer, director of the Midwest 
Center. announced that ASEAN stu-
dents with access to a computer with a 
modem can link into BITNET or the 
INTERNET networks, and consequently 
can communicate with BSU through 
PAN without charge. 

PAN allows ASEAN students to con-
tact BSU without writing letters or pay-
ing for long distance telephone calls. Stu-
dents can ask questions relating to 
immigration regulations, home country 
employment, reentry concerns, or forth-
coming Project ASPIRE activities, and 
receive answers promptly! 

Inaddition. PAN allows campus-based 
ASEAN student organizations in the 
Midwest to maintain contact with BSU 

The new E-mail addresses are: 
eASPIRE@BSUVAXI.BITNET 
"ASPIRE.LEO.BSUVC.BSU.EDU 
"ASPIRE@BSU-CS.BSU.EDU 

Inaddition to PAN. the Midwest Cen-
ter will soon have a computer-based list-
serve discussion group for Project 
ASPIRE. The ASPIRE Ustserve. hosted 
and monitored by Indiana University-
Bloomington. will offer a bulletin-board-
type service for students, educators, and 
anyone interested in Project ASPIRE. 
Users can access the listserve through 
their computer and modem. and enter 
into discussion with other users. 

The Project ASPIRE Ustserve will be 
used in conjunction with SEANET and 
SEASIA (two current Asia-related list
serves). 

This service will soon be available. 
without charge, throughout the United 
States. and has the potential for applica-
tion overseas. n 

EDB'S SINGAPORE CAREER FAIR '92 
In an effort to attract students to return 
to Singapore. the Singapore Economic 
Development Board (EDB) will be host-
ing a number of career fairs throughout 
the world in 1992. The career fairs will 

* 

S.activities, 

Mr. Agus Besar 1I),graduate student from Indonesia, and Mr. Jack Brewer (r),
Midwest Project Director at Ball State University, are shown demostrating the Project 
ASPIRE Network. 
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he coordinated and directed by anewdivision of the EDB. the International 
Manpower Division dMD). 

The purpose of the fairs will be to 
stimulate Singapore's growth by promot
ing the return of talent abroad. Accord
ing to an article in the October 5 issue of 
Singapore Scenes. the "EDB said it would 
be seeking talent and critical skills 
including technical and skilled person
nel, fresh and experienced graduates, 
postgraduate scholars, researchers and 
entrepreneurs." 

For information on upcoming EDB 
career fairs in your area. write to Mr. 
Chan Kai Mun. The Singapore Eco
nomic Development Board, Two Pru
dential Plaza. 180 North Stetson Avenue. 
Chicago, Illinois 60601. m 

INDONESIAN STUDENTS 
At present, with more than 9.500 Indone
sian graduate and undergraduate stu
dents in the United States, the Indone
sian Professional Association (IPA) 
caters to the specific career needs of 
Indonesian students seeking home 
country employment. 

IPA offers Indonesian students infor
mation on: (1) types of expertise sought 
from U.S.-educated graduates: (2) in
country employment opportunities and 
job postings; and (3) names of Indone
sian. U.S.. and other multinational corpo
rations seeking U.S.-educated Indone
sians, such as The Salim Group, Sinar 
Mas Group, Bimantara Group, Gajah 
Tunggal, Barito Pacific Group, and 
Seyen Investments. 

To encourage networking, IPA makes 
available computer-accessed electronic 
mail services that connect students with 
other Indonesians. These E-mail ser
vices-janus, isanet. PBDList. SEANET, 
and the Bulletin Board Systems--reach 
anywhere in the United States. 

For more information on IPA events, 
and job-search-related infor

mation please contact IPA at 1018 Joleen 
Court, Hayward, CA 94544 or through E
mail with the following address: ipa-offi
cers@earone.eng.sun.com. U 

For information on advertising in the
 
ASPIRE Newsletter, contact Paul Mouigi at
 
NAFSA Central Office, tel: 202.462.4811;
 
x202.667.3419.
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~A N4OTE To tor-husband andnewrigConversely, women managers still 

INDONESIAN need to resolve many issues. Internal
constraints such as inner conflict andexternal factors such as traditional val-

W OMAEN ues can create problems. Even today,
BUSNE many societies still believe that "a
B SIS woman's place isinthe home."
 
Let's face it.we Indonesian women are
STUDENTS still very much culturally and traditionally bound. Social pressure will always

" A r HA-rIBUAN'SEDYOtO shape a woman's role. Among the
Javanese. the biggest sub-ethnic group
 
Although this article is targeted at 

inIndonesia. the woman's task is spelled Chrfsanhand friend.
out as"masak macak, manak." which lit-
Indonesian women studying business in erally means "cooking, being wellthe United States, the ideas it offers groomed, and giving birth."may also inspire other ASEAN women in 
ing an understanding husband is also aA 1990 survey of middle class mensimilar situations. in crucial part of the strategy (unless youJakarta who had responded positively to prefer to stay single) toEach year, more and more Indonesian the statement. "Married 

ensure you will 
women workwomen are studying business with the have the chance to practice the excitingoutside the home." yielded some veryexpectation or balancing act of housewife and manager!assuming managerial interesting results. Of those surveyed. Good luck. apositions. Indeed. Indonesian womenhave begun to make their mark as cor-

only 40 percent of their wives actuallyworked. Furthermore.porate managers in Indonesia's male- according 
an ideal wife. Chrysanti Hasibuan.Sedyonoisa facultyto almost 60 percent of them, member of IPPM-Jakarta. She is currently studying at the American Gradu

ate School of International ManagementLers face it, we Indonesian women are stillvery much (Thunderbird). She has worked as aculturally and traditionally bound, manager intwo multinational corporations. 

dominated business world. These would be a homemaker who is good atwomen, despite such obstacles as work- housekeeping, taking care of their hus- ATTENTIONing conditions oriented to male behavior bands and children, and staying atand traditional social values, have home! 
searched and /MICRONESIANSIcnd an executive room
of their own. And once 

.Asa woman, it is therefore worthwhilehaving sampled to start thinking about these thingsthe sweet taste of success, nothing can Students from Micronesia can come toearly, while you are still studying in thestop them! the United States without visas but mayUnited States. Chances are that expo-In 1985-86. the Asian Institute of Man-
still face as many problems as thosesure to the very different American cul-agement (AIM) spearheaded a study to international students with visas!
ture will have an effect on you. Internally
document profiles, strategies, and expe- Ifyou &e from the former Trust Terriit may change your outlook and help youriences of successful women corporate tories and arrived here without a visa,through the soul searching process ofmanagers in ASEAN countries. AIM, you are probably not considered a fordeciding whether it is a good thing to go eign student by your college or univerwith the help of the Institute for Man- out and work. The external factors. sity.agement Education and Development though, are harder to beat,
(IPPM), extended the study in 1988 to Please contact the office on your cam-
The key word is STRATEGIZE! Ainclude pus that assists international students.women managers in non-profit solid business education in the Unitedorganizations and entrepreneurs. Take advantage of the available resourcesStates is a very good start. Cultivate yourIn the study we found that women 

that can smooth your transition to andnetworks from now on and find a men-managers attributed their success from the United States. It is also a goodto a tor. When the time comes and you've idea to develop a support group of othervariety of internal and external factors, landed the job you want back home,These internal factors include hard 
Micronesian students; such anetwork ofremember a few important things. Workwork. determination to progress, and friends and aquaintances with a comhard and work smart. Be competitive in mon background helps remove some ofpersonal values such as honesty. Exter- a womanly, subtle way; never try to "out-nal factors include the support of a men-
those feelings of isolation that all intermacho" the men. Last but not least, find- nadonal students have. m 
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PR SPECTIVE 
PERSPE T IVEvaluable 

ASPIRE Newsletter spoke with Ms. Vale-
ria Edmonds of Exxon Company Inter-
national, who coordinates the recruiting 
of U.S.-trained graduates seeking home 
country employment for their overseas 
affiliates. including those in Malaysia. 
Singapore. and Thailand. 

What do you see as the strengths of 
U.S.-Irained graduates? What are some 
areas which could use improvement? 
The advantages of U.S.-trained gradu-
ates are several. For one. their adapta-
tion to working for multinational corpo-
rations tends to be better having just 
been through amulticultural experience 
while studying overseas. Secondly, grad-
nates seeking employment with U.S. 
companies have already become familiar 
with the American mentality and way of 
doing business while abroad. These 
qualities put them in high demand in 
their home countries, 

One area which could use improve-
ment is the broad-base learning 
approach of an American education. In 
the United States, student learning isnot 
skill-specific enough. Returning gradu-
ates often require a warm-up period to 
learn specific skills. Also, U.S. graduates 
could use more hands-on experience. 

What qualities do you look for in 
graduates? When searching for a job or 
doing interviews, how can students dis-
tinguish themselves? Generally, we look 
for graduates who are confident. mature, 
and have good interpersonal skills. Inter-
personal skills include the ability to com-
municate intelligently, be enthusiastic, 
and maintain eye-to-eye contact during 
the interview. There have been times 
when people we're interviewing stare at 
the ceiling. This leaves a bad impres-
sion. 

During an interview, students can dis-
tinguish themselves by having knowl-
edge about our company and what we 
do. It's a "turn-off" when an applicant 
knows nothing about our business oper-
ations! In addition, recruiters find it 
impressive when an applicant knows 
about his or her home country business 
;nd industry. 
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Ms. Edmonds (c)with ASEAN students. 

On adifferent note. if during an inter-
view, an applicant's transcript shows a 
period of academic weakness, recruiters 
will usually inquire why. It is important 
that the applicant be able to articulate 
why the problems occurred and not 
make excuses. Recruiters will respect a 
person who handles positively his or her 
past mistakes. 

Do you have preconceptions about 
U.S.-trained foreign nationals? What 
should these graduates do to break-
down preconceptions and stereotypes? 
The only preconception I've encoun-
tered with U.S.-trained graduates has to 
do with the number and quality of 
schools in the American colleges sys-
tem. Because there are so many col-
leges and universities in the United 
States, it's hard for in-country employers 
to distinguish between the quality 
schools, so they tend to rely on estab-
lished names such as Harvard. MIT. etc. 

If aschool isnot well-known, students 
need to overcome this stigma by making 
themselves more visible. More hands-on 
experience through internships and 
good academics are helpful in creating 
visibility. A school is only as good as its 
students. If you can't sell your program. 
why would anybody want to hire you? 

What do recruiters look at besides 
academic majors? Other courses? Prac-
tical experience? Internships? Involve-
ment in associations? I think it's impor-
tant for students to be active outside 
academics. We look for graduates who 
are well-rounded and able to maintain a 
balance between work and outside activ-
ities. Often extracurricular activities help 
students acquire leadership and commu-
nication skills which are always impor
tant. 

5 

Are internships as important as extra
actives? Internships are an 

advantage because they give studentsb,,e
 
work experience, but they are 

not the deciding factor in hiring. We 
understand that internships are difficult 
to get, and not many foreign graduates 
will have had career-related work experi
ence. 

What kind of reentry issues do you 
find returning graduates face? In my 
experience, reentry has not been a big 
problem for the graduates we've hired. 
We have found that the students who 
really want to return keep in touch with 
their family and friends and generally 
know what's happening at home. 

Students who have the hardest time 
readjusting are those who have become 
too immersed in American culture. Gen
erally you know them, because they 
want to stay here. We weed out these 
graduates because they will not be satis
fied going home and we only offer home 
country employment opportunities. 

What is the attitude of in-country edu
cated employees towards returning U.S. 
graduates? I have not heard of any prob
lems between returning graduates and 
in-country educated employees. We hire 
people with an emphasis on teamwork, 
and this has wo, Ked well. People treat 
one another with respect. 
Ithink it would be wise for graduating 

students to consider and anticipate 
potential problems. Chances are they 
won't happen, but at least it will help 
graduates prepare mentally for their 
return. 

Any other advice for students as they 
plan their careers? My advice for stu
dents would be to sharpen your English 
verbal and written communication skills! 
Remember. one reason U.S. graduates 
are so valuable is because they have bi
lingual capabilities. 

Be sure to maintain good academic 
standing! A lot of emphasis is placed on 
grades when recruiting. However. the 
best grades without good interpersonal 
skills will not make you the ideal candi
(late. 

Overall I've been very impressed with 
the U.S. graduates I've met and inter
viewed. E 
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Strong UncertaintyAvoidance 

Japan 
Korea 
Germany 
Thailand 
NetherlandsIndonesia 

USA 
Philippines 
Malaysia 
Great Britain 
Hong Kong 
Singapore 

Weak Uncertainty Avoidance 

Individualism or Collectivism 
Individualism means a society in which 
individuals take care of themselves and 
their immediate families only. Collec
tivism means a society in which a larger 
group cares for each other. 

Individualism
 
USA
 
Great Britain 
Netherlands 

Japan
 
Philippines 
Malaysia 
Hong Kong 
Thailand 
Singapore 
Korea 
Indonesia 

Collectivism 

Masculinity and Femininity
In this case masculinity means a prefer

in society for achievement, hero
ism, and success. Femininity means a 
preference for relationships, caring for 
the weak. and the quality of life. 

Masculinity Japan
 

Great Britain 
Germany
 
Philippines 
USA 
Hong Kong
Indonesia 
Malaysia 

Singapore
 
hKorea
 

Netherlands
 
Femininity 
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ABOUT THIS? 

As you plan your return home. and as 
you think about your future career, it 
might be useful and interesting to know 
how you view yourself. You have almost 
certainly changed the way you think 
about yourself since you have been in 
the United States, and you may find that 
the way you interact with other people 
has also changed. 

Research by the International Labor 
Office and other organizations suggest 
that these attitudes and values vary from 
country to country, and these differ-
ences have to be taken into account 
when transferring management ideas 
from one country to another. Otherwise 
skills and techniques that a company 
has used successfully in one of its over-
seas branches, for example, may prove 
to be unworkable and irrelevant in 
another. 

Geert Hofstede, of the Institute for 
Research on Intercultural Cooperation 
in the Netherlands described in an arti-
cle in the Asia PaciicJournalofManage-
ment (January 1984) a survey of people 
from 67 countries working for 90 of the 
largest multinational corporations, 

The answers to his questions showed 

pl aence 

academic](ca. 1991): of or pertaining to education in its 
abroadest sense, 

See also, International Educator magazine 
InternatinaiEducator magazine isdesigned for all people interested in international 
education: students, educators, and other professionas. The magazine publishes original and 
provocative essays on major new issues and trends in the field. Upcoming issues: 
"evaluating study-abroad programs for quality and safety

" international exchanges in science. technology, and the fine ars 

"advances and innovation ineducation for economic development

"the place of, itemational students and faculty in the U.S. social and educational matrix 


subscribe todav!one vr t2 iss i: 

512 United Sutes -hailand 
S18
CniaiMexico: $24 clsewhere 
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that people from the same country 
tended to have very similar attitudes. 

Have alook at his results, and see where 
you think you fitin! 

Power Distance: LargeorSmall?Should people be content with their 
position ("Large Power Distance") or 
should they work for a more equal soci-
ety ("Small Power Distance")? Here are 
the results from some countries with 
which you may be familiar. 

Large Power Distance 
Malaysia 
Philippines 
Indonesia 
Singapore 
Hong Kong 
Thailand 
Korea 
Japan 
USA 
Netherlands 
Great Britain 
Germany 

Small Power Distance 

Uncertainty Avoi-ance: Strong or 
Weak? 
How uncomfortable do you feel with 
uncertainty and ambiguity? Strong 
uncertainty avoidance means you are 
happiest with strict codes of belief and 
behavior. Weak means you are comfort-
able with less structure and can "go with 
the flow." 
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ITE. OF RETURN 
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Once again, it's that time of the year 
when you fret over final exams, pack 
your belongings, and leave college for 
the summer. But this time. there's one 
difference - you've graduated! Yes. this 
time it's for good - you've bought a 
one-way ticket home! 

It seems like yesterday when you first 
arrived at college. Now you're graduat-

*ing! Returning home after all these years 
can be a traumatic experience. But. if 
you plan in advance, it just ain't so bad. 
Here's are some suggestions on how 
you should proceed in preparing for 
your return. 

At the start of your final semester. 
make your flight reservations home. 
Most flights during the middle and end 
of the year are heavily booked, due to 
the holiday and vacation season and 
returning students like yourself. So pick 
your departure date, and get the flight 
you want early. Plan your departure date 
3 to 5days after commencement to allow 
for final packing, vacating your apart-
ment. and clearing up any administrative 
matters that may need your personal 
attention (e.g., closing your savings and 
checking accounts, paying your bursar's 
bill. etc). 

Start making your job plans during 
your final semester! Assuming that you 
have decided to work in your home 
country, write to various companies 
informing them of your return and ask if 
they are willing to grant you an inter-
view. Better still, capitalize on job fairs, 
Students from Singapore should contact 
the Professional Information Pro. 
grammes Management Services (PIPS), 
which provides a link between employ-
ers and students seeking home country 
employment, and also the Economic 
Development Board of Singapore (EDB) 
(see related article on page 3). In addi-
tion. look for opportunities in overseas 
editions of your local and national news-
papers, since most in-country job adver-
tisements will be targeted at returning 
foreign graduates like yourself. 

The biggest trauma, in my view, is 
returning home without knowing your 
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career plans. Tle least you should do is 
have job interviews prearranged for you 
return. Of course, it would be most satis-
fying to secure a job before you gradu-

ate. That way, you know exactly what 
lies instore for you upon return home. 

Nearing the end of your final 
semester, start thinking about how to 
ship your belongings home. Look for a 
reputable moving company with experi-
ence in international moving. Ask 
around and compare the moving rates. 
Once you have decided which company 
to use. set a date for them to pick-up 
your belongings, preferably from your 
doorstep. In this way, you know your 
exact packing deadline, 

Start by packing those things you do 
not need for the rest of the semester, 
especially winter clothing and gear, used 
textbooks. etc. Over time. continue dis-
carding what is not needed, selling or 

on news and gossip. In time. with regu
lar outings, you will find that you are 
.dowly assimilated back into the group
that you once were so much a part of. 

Becoming reaquainted with your local 
environment will smooth your reintegra
tion into society and culture. 

Recognize that you are now home, 
and no longer in the United States. This 
could mean less freedom in many ways, 
but it's important that you come to grips 
with the political system and culture at 
home. Only then will you feel more 
comfortable. Remember. most Asian 
societies are often more conservative 
than the United States. so you may have 
to adapt your lifestyle accordingly. 

By spending quality time with your 
friends and family, the impact of the so
called "reverse cultural shock" can be 
softened tremendously. And when you 
finally start working on your new job, 

By spending quality time with your friendsand family,the impact of so-called "reverse culture shock" can be
softened tremendously. 
so _tenedtremendous
 

giving away what won't be brought 
home. Finally, when the deadline draws 
near. you will have little to pack except 
for your current textbooks and the few 
sets of clothes you normally wear. 

OK you're in the airplane on the way 
home. You've made it! But the story 
does not end here. Although you are 
excited about seeing family, friends, and 
relatives whom you have missed all 
these years. you also have certain reser-
vations. What has happened to the 
friends you knew while you were away? 
How have things changed while you 
were gone? Expect things to have 
changed during your absence. These 
things include people, places, loved 
ones, and all else you took for granted 
while at home. Be prepared to accept 
the fact that change is inevitable. Do not 
be too hard upon yourself. Brace your-
self psychologically and you will not feel 
as bad. 

Give yourself time to get back into the 
swing of things. Keep up with the local 
news and all the new regulaticns that 
now affect you as a citizen. Get in touch 
with your old friends who can fill you in 
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you will have new friends and col
leagues to make your transition even 
smoother. So. don't worry, be happy! 
Welcome home! 

For more information on PIPS contact 
Mr.Ronald Tans, PIPS.8 Shenton Way, 
#47-01 Treasury Building. Singapore 
0106: telephone: 2259911. w 

Wang Hong Meng was a student at 
Comell University and currently works 
for Shell Eastern Petroleum Pte Ltd. 

NAFSA: Association of International I 
Educators is a nonprofit membership i 
association that provides training, infor
mation, and other educational services i 
to professionals in the field of interna
tional educational exchange. Its 6,500 I 
members-from everi' state in the United i 
States and more than 50 other countries-make it the largest professional
meme it the worl 

concerned with the advancement of i 

effective international educational 
exchange.
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RESUME 
DIFFERENCES 

B ETW EEN THE 
U.S. AND ASIA 
Resume differences between the United 
States and Asia stem from different cul-
tural and legal environments. For 
instance, personal information, while not 
required on resumes in the United 
States. is necessary in some Asian coun-
tries. 

Due to changing labor trends in Asia.employers in some countries are no•. 
emploer cin omeni ountirnto 
require ver personal information. How-

ever, there is still some information that 
employers would like to see in resumes: 

Age: Most countries prefer to have the 
applicant's age listed, especially in the 
countries that respect seniority, such as 
Japan, Taiwan. Malaysia. and Indonesia. 

Completion of Militar Services: Amust for males in Korea. Taiwan. and
Singapore. w20. 

Singapri. S21. 
aitalStatus: Once required by most 

Asian countries, is now seen as lessimportant. 

Race: Information on race is usually


required by employers in Malaysia and 

India. 


Religion: Employers in Malaysia and 

India still prefer to have religious infor-

mation provided. 


Family Business and PersonalAssets: 
Good information to have in Thailand. 

Malaysia, Indonesia. and the Philip-
pines: not so important in Hong Kong,Japan, and Singapore. n 

Courtesy of Philip Tsoo, assistant vice 
president Citibank, U.S. Campus 

Recruiting for Asia and Pacific. 


Are you sharing this newsletter?Your intemationai student office hs extra 

copies. Why not pay them a visit and pick 

up your own copyl 
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QUESTIONS YOU CAN COUNT ON
 
Below is a list of questions commonly asked by potential employers in an inter
view. How many are you prepared to answer? 

1.What are your short.range goals and objectives? 
2. What would you like to be doing in five years? 
3. What are your long-range career objectives?
4. What are the most important rewards you expect from your career?
5. Why did you choose the career for which you are preparing?
6. Which is more important to you, the money or the type of job?
7.What do you really want to do in life? 
8. What do you consider to be your greatest strengths and weaknesses? 
9. How would you describe yourself?

10. How do you think a friend or professor who knows you would describe you? 

11. What motivates you to put forth your greatest efforts?
12. How has your college experience prepared you for a career? 
13. Why should I hire you?
14. If you were hiring a graduate for this job. what qualities would you look for?
15. What qualifications will make you successful in your career?
16. What do you think it takes to be successful in a company like ours?
17. In what wayado you think you can make a contribution to our company?
18. What qualities should a successful manager possess?
19. Describe the relationship that should exist between a supervisor and those 

reporting to him or her. 
. 

What accomplishments have given you the most satisfaction? Why?Why did you select your college or university?22. What led you to choose your field of major study? 

23. If you could do so. how would you plan your academic study differently? Why?
24. Do you have plans for continued study? An advanced degree?
25. Are your grades a good indication of your academic achievement? 
26. What have you learned from participation in extracurricular activities?
27. In what kind of a work environment are you most comfortable? 
28. How do you work under pressure?
29. In what part-time or summer jobs have you been most interested? Why?
30. How would you describe the ideal job for you following graduation?
31. Why did you decide to seek a position with this company?
32. What do you know about our company?3Whtdyoknwauturcmn?
33. What two or three things are most important to you in your job?34. Ve you seeking employment in a company of a certain size? Why? 

35. Do you have a geographic preference? Why? 
:36. Will you relocate? Does relocation bother you?
37. Are you willing to travel? 
38. Are you willing to spend at least six months as a trainee? 
39. What major problem have you encountered and how did you deal with it? 
40. What have you learned from your mistakes? 
Reprinted from the Northwestern Endicott Report by V.P. Lindquist bypermission of Northwestern University Placement Center, Evanston, Illinois. 
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GUIDELINES FOR A COVER LETTER 

A cover letter accompaning your resume allows you to introduce yourself to a 
prospective employer and express your interest in a position. It should also high
light the achievements that make you the ideal candidate for the position. The 
cover letter below is an example of the format you should follow. 

Jon E.Doe 
222 Main StreetNorthfield. Minnebraska 59801 

Nrtfeleho ne5 5521 

Telephone: 403-555-1212 


March 18. 1992 

Mr. John P.Johnson. Vice President 

Ajax Accounting Company 

555 Tamarack Drive 

Billings. Montana 59801 


Dear Mr. Johnson: 

First Paragraph: In your initial paragraph, state the reason for the letter, name the 
specific position or type of work for which you are applying, and indicate from 
which resource (placement center, news media, friend, employment service. etc.) 
you learned of the opening. 

Second Paragraph: Indicate why you are interested in the position, the company,
its products or services-above all. what you can do for the employer. If you are a 
recent graduate, explain how your academic background makes you a qualified 
candidate for the position. If you have some practical work experience, point out 
your specific achievements or unique qualifications. Try not to repeat the same 
information the reader will find in the resume. 

Third Paragraph: Refer the reader to the enclosed resume or completed applica-
tion form. or whatever media you may be utilizing to summarize your qualifica-
iot, aining, and experience. 

Final Paragraph: In the closing paragraph, indicate your desire for a personal
interview and your flexibility as to the time and place. Repeat your phone number 

in the letter and offer any assistance to help in a speedy response. Finally, close 

your letter with a statement or question which will encourage a response. For 

example, state that you will be in acity where the company is located on acertain 

date and would like to set up an interview. Or. state that you will call on acertain 

date to set up an interview. Or. ask if the company will be recruiting in your area. 

or if the reader desires additional information or references. 

Sincerely, 


Your Name
 

Prepared by the University of Illinois at Urbona.Champaign for a Project ASPIRE workshop. 
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COMMON COVER 
LETTER MISTAKES 

ND How To
 
SOLVE THEM
 

These are the most common mistakes 
that recruiters see in student-written 
cover letters: 

Mistake: Sending the same letter to 
different companies. 

Solution: Use the same basic information, but tailor each letter to the com
pany that will receive it. 

Mistake: Forgetting to include areturn 
address and/or telephone number. 

Solution: Put your address and tele
phone on the cover letter, as well as on 
the resume. The two documents could 
become separated. 

Mistake: Addressing the letter to ajobtitle ("Business Manager") instead of a 

person. 
Solution: Learn the name of the per

son who holds the job, and use it in all 
correspondence.

Mistake: Including aphotograph.
Solution: Do not send a photograph 

unless the employer specifically asks for 
one. Photographs may be appropriate if 
you are applying for a modeling position 

or an acting job, but recruiters prefer not 
applicants. 

Mistake Telling your life story in the 
to see pictures o rjob 

cover letter.
Solution: Keep the letter brief and to 

the point. Exclude your philosophy oflife and details of your childhood unless 
they relate directly to your employment 
objective. 

Mistake: Making statements such a, 
"I'm the ideal person for the job," with
out knowing what job openings exist. 

Solution: State your preference for cer
tam areas of employment within the 
company, but avoid phrases that sound 

pompous or silly. n 

Article reprinted courtesy of MS/PhD, 
the Career Directory for Advanced 
Degree Engineers and Scientists. 
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PEOPLE SKILLS?
PAPIENE H:PSCH 

You're going to need more than techni-
cal ability to succeed at your first job. 

Good interpersonal skills are at the 
heart of successful career development,
Take the following true or false quiz to 
see how you rate in the "people depart-
ment." 

1.It isnot necessary to join a profes-
sional group if you have agood working
relationship with your present employer,

2. During an interview, you should 
always take the lead in order to gain 
more control over the interview. 
3.You got beat out of a promotion

which you rightfully deserved. You 
should immediately write your resume 
and begin job hunting since it is clear 
that you have no future with the com-
pany.4.It isyour first day on your new job.
You should plan to enter "with asplash."
You realize that it is important to make 
your presence felt so that people will 
recognize and respect your competence,

5. It is okay to date someone who 
works with you. 

6. You are supervising an older 
employee for the first time. You can tell 
the person resents your youth. You 
should coniront their bad attitude imme-
diately lest you be perceived as weak 
and incompetent. 

7.You feel th-" your performance eval-
uation was unfair. You should try to cor-
rect the record. 

8.Your boss has been taking all the 

credit for your accomplishments. You 

should take it upon yourself to correct 

the misperception, 


9.You are having a feud with one of 
your co-workers who you feel does not 
do his/her fair share of the work. You 
schedule an appointment with your
mutual supervisor in order to "discuss" 
the situation, 

10. You have heard that networking is 
the best way to find a new job, so you
tell everyone you know that you want 
them to help you. 
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Answers 
1.False. Professional groups serve 

than simply job-hunting purposes,
They are organizations where all kindsof information is transmitted. It is a great 
way to keep abreast ot industry trends. 
Moreover. since there is no such thing 
as job security in today's employment 
market, it is best to establish and main-
tain outside contacts before you need 
them. 

2. False. Each interview should be 
treated as a uniqut experience. Often, it 
isbetter to let the interviewer take the 
lead until you develop a better feel for
the person you are talking to. There will 
be time later to assert yourself through-
out the interview, 

3.False. Don't assume that the hand-
writing is on the wall. Your employer 
may have other (equally appealing)
plans for your future. Talk to your boss 

Stay away from angry
confrontations or accusa-
hions. 
candidly about his/her perception of 
your future. Express your concerns as 
well as your willingness to do what it
takes to succeed with the company. If 
possible, map out specific goals that you 
can work toward to guarantee your suc-
cess with the company. You may be 
pleasantly surprised to discover the 
rewards of commitment, enthusiasm, 
and perseverance, 

4.False. Start out by developing a rep-
utation as a team player. Take time to 
meet the people and understand the 
company's culture you are entering
before you make any sweeping changes.
Otherwise. you are likely to step on 
some of the wrong toes. If you acciden-
tally threaten or antagonize someone in 
a position of power, this could be a 
costly, political error. 

5.True. Unless a company has a spe-
cific policy prohibiting dating, it is con-
sidered acceptable behavior. But you 
must always be discreet: don't gossip or
flaunt your affair. Another caveat: Ifyou
decide to date your boss, the risk factor 
goes up if the relationship goes sour. 
You are the one who will be job-hunting. 
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of your networking contacts as possible
when looking for new work. You never 
know when a lead will materialize. One 
caveat however: the more widely you 
cast your net, the greater likelihood that 
your present employer will hear that you 
are looking. If this presents a problem
for you, you may want to cast your net
working net more discreetly. . 

Arlene S. Hirsch is a career counselor 
and psychotherapist in Chicago. 
Article reprinted courtesy of Graduating 
Engineer. 
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Inother words, know the risks (and the 
rewards) before gambling with your 
career.
 

i. False. Often older employees are
threatened and resentful of younger 
supervisors. You can often earn their 
respect by showing respect for their 
vxperience and expertise. Solicit their 
ideas and listen openly to their sugges
tions. At the same time be firm and con
fident in your own authority. If the prob
lem persi3ts. have aheart-to-heart talk to 
clear the air: but try not to be defensive 
or confrontational. Honesty and sensitiv
ity are an unbeatable combination. 

7.True. The key here is objectivity.
Stay away from angry confrontations or 
accusations. Instead. calmly and ratio
nally address each of the areas in ques
tion by objectively documenting your 
performance. 

3.True. But proceed cautiously. This 
isa very sensitive political issue which 
must be treated tactfully. You can create 
more visibility for yourself by document
ing your accomplishments in appropri
ate places. During casual conversationswith colleagues, you can also discreetly
make your accomplishments known. Be 
careful, however, not to brag or com
plain. In other words, court recognition 
diplomatically. 

9.False. Most supervisors resent hay
ing to mediate feuds between squab
bling employees. Before antagonizing 
your boss. try to work this out yourself.
You have two options. First. document 
your efforts and results so that there will 
be no question who did the work. Sec
ondly, discuss the situation directly with 
the offending party. As alast resort, take 
the matter up with your boss. 

10. True. It is best to access as many 



How can student organizations help
ETIING Toprepare students for returning to their

You ome countries? We help returning stuKNOW Y Udents with shipping and plane ticket pur

..In interview with Wan Kamal Wan 
.Vapi, President of the Malaysian Student 
Association at Southern Illinois Univer-
sity at Carbondale. 

What was the most helpful thing in 
adjusting to the United States? My 
Malaysian friends helped me the most to 
settle down here. Especially I owe a lot 
of thanks to the Malaysian Student Asso-
ciation staff. They picked me up from 
the airport and helped me look for an 
apartment, open a bank account, and 
register for classes, 

Think about your first year studying in 
the United States. Ifyou could do it over 
again, what would you do differently? I 
want to advise new students to become 
acquainted with American English 
before they come here. Fortunately, I 
learned about computers, and a knowl-
edge of computers is more than neces-
sary inthe United States! 

Since arriving in the United States, 
have you kept incontact with home and 
why isit important to do so? I write my 
parents and call them once amonth. As 
president of the Malaysian Student Asso-
ciation. I need the latest news and infor-
mation about my country. I talk about 
various things such as family affairs, 
political and economic situations, and 
sometimes job market news. I think that 
continuous contact helps smooth over 
the homesickness many international 
students carry. 

What are some of the benefits of stu-
dents belonging to student organiza-
tions? Our student organization ispartic-
ularly important to new and returning 
students because we pay special atten-
don to them. Usually new students con-
tact us to get information about South-
ern Illinois University-Carbondale 
(SIUC) and ask us to pick them up at the 
airport. We provide every available infor-
mation for them. When they arrive here 
we hold an orientation session, and our 
senior members help them with various 
things such as apartment hunting, open-
ing bank accounts, and class enrollment. 
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chases. We also give them give job-mar
ket infonnation through contact with the 
Malaysian Student Development (MSD) 
office in Chicago. which is like a con
sulate for students. MSD supplies tips 
about resettling back home. as well. Just 
as we pick up a new student at the air
port, so we give a returning student a 
ride to the airport. 

Do home country alumni stay in 
touch? I don't think they have estab-
lished a formal organization, but I heard 
a radio advertisement about an SIUC 
alumni dinner meeting in Kuala Lumpur. 
It means that they get together annually 
even though they don't have an official 
organization. I was told that an SIUC 
alumni organization in Malaysia will be 
constructed soon. A number of SIUC 
alumni are teaching in good universities 
in Malaysia. and some of them call us to 
ask for transcripts and references. 

Upon returning home for vacations, 
did you experience any difficulties read-
jutting to the culture, climate, etc.? Of 
course there are some difficulties, but 
nothing serious. I was told that some 
Malaysian students from rural areas face 
troubles when they go home during 
vacations because many things they 
become accustomed to are not available 
at home. Young people absorb American 
culture so easily, and some prefer Amer-
ican hairstyles, clothes, and foods, 
which are frowned upon by conservative 
elders back home. People say that they 
have trouble readjusting to the driver's 
seat because in Malaysia the steering 
wheel ison the right side! 

How have you changed? I think I 
have gotten competitive and individualis-
tic since coming to the United States. A 
good thing is that I now gladly help my 
wife even with kitchen work. As you 
know, my country is a male-dominated 
society to an extent that Americans can-
not imagine. Males are not supposed to 
take care of female work such as dish-
washing, babysitting, and so on. 

What will be the effect of your U.S. 
study on your marketability back home? 
I am sure that my study here increases 
my job marketability because I am learn-
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Wan Kamal Wan Napi 

ing many things about U.S. buying of 
Malaysian products. I think that 
Malaysian companies doing business 
with the United States need my knowl
edge of American culture, politics, and 
economy. 

Have you done any job networking? 
We gain job information from Malaysian 
professors and businessmen who visit 
the United States. We invite them to tell 
us about the job market back home. And 
we collect good information through 
contacts with Malaysian companies at 
home and with MSD in Chicago. Some 
Malaysian companies send their person
nel managers here to pick up good stu
dents. Even Shell Oil company dis
patches its regular recruiters every year 
to hire Malaysian students for their 
branch inour country. 

What isthe current job market like in 
your country? I think the job market 
there is still good even though it has 
worsened slightly because many degree 
holders return to Malaysia. As the reces
sion continues in the United States. peo
pie try and seek jobs back home. But 
since SIUC alumni in my country have 
established agood reputation for this 
school. I am optimistic that I can find a 
job. n 

Wan Kamal Wan Napi is currently 
studying sports medicine at Southern Illi
nois University at Carbondale and has 
lived in the United States for two years. 
He was interviewed by Lee Hong-Pil, 
graduate assistant, and Faster Brawn, 
associate director, International Pro
grams and Services. Southern Illinois 
University at Carbondale. 
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APEC UPDATE: SCIENCE/ ENGINEERING PARTNERSHIPS 
REPRESENT BRIGHT JOB PROSPECTS 
:' MARY PC3:5 

One of the purposes of this newsletter is 
to introduce you to the other compo-
nents of the U.S.-APEC Partnership for 
Education. 

In the last newsletter we quoted U.S. 
Secretary of State James A. Baker III: 
"The APEC Partnership for Education 
will contribute to the training of trans-
Pacific leaders of the next century ...It 
links U.S. institutions to counterparts in 
the APEC region." 

Currently, partnerships between U.S. 
and ASEAN/Pacific Island institutions 
have been established in the fields of
business education, science and engi-
neering; and partnerships in business 
management and economics are also 
planned. 

The five APEC Partnerships for Sci-
ence and Engineering, supported
through the U.S. National Science Foun-
dation. are currently providing opportu-
nities for future APEC graduates, 

0 Carnegie Mellon University's
(CMU) Data Storage Systems Center 
and the National University of Singapore 
are cooperating in the area of data stor-
age technology. Sponsors of the center 
include Seagate Technology (who have 
already expressed interest in offering
employment to APEC graduates). IBM, 
General Electric. and Digital Equipment 
Corporadon. 

A SEAN BUSINESS 

Contact: Dr. Mark H. Kryder, Direc-
tor-Data Storage Systems Center. 
Hamerschlag Hall-D220. Carnegie Mel-
Ion University, Pittsburgh, PA 15213-
3890, tel: (412) 268-3513 

, New Jersey Institute of Technol-
ogy's (NJIT) Hazardous Substance 
Management Research Center and The 
University of Indonesia at Jakarta are 
collaborating on hazardous waste man-
agement research. Ten of the center's 
34 sponsors are potential employers
with manufacturing operations in 
Indonesia. 

Contact: Dr. Dan Watts. Deputy Exec-
utive Director. Hazardous Substance 
Management Research Center. 323 
Martin Luther King Boulevard, New Jer-
sey Institute of Technology, Newark. NJ 
07102. tel: (201) 596-3465 

• Rutgers University's Center for 
Ceramic Research and the Standards 
and Industrial Research Institute of 
Malaysia (SIRIM) are collaborating in 
the areas of advanced ceramics, rubber, 
and palm oil products. Again, the Ameri-
can sponsors represent likely sources of 
employment for APEC graduates. 

Contact: Dr. Malcolm G. McLaren. 
Director. Institute for Engineered Mate
rials. Rutgers University, P.O. Box 909. 
Piscataway, NJ 08855-0909 

e The University of Pittsburgh will be 

uct companies, electronics (especially 

working with APEC students from the 
University of Malaysia and the National 
University of Singapore. Sponsors of the 
U'niversity's Center for Parallel. Dis
tributed. and Intelligent Systems
including IBM, NCR. and Siemens
have joint ventures with local industry in 
APEC countries and are expected to pro
vide employment opportunities. 

Contact: Professor S.K. Chang,
Department of Computer Science. Uni
versity of Pittsburgh, 215 Mineral Indus
trial Building, Pittsburgh, PA 15260. tel: 
(412) 624-8465 

* Washington State University's Cen
ter for Design of Analog-Digital Inte
grated Circuits now hosts four students 
from the Universiti Teknologi Malaysia.
and expects to double this number. The 
center will arrange for APEC students to 
intern with its industrial sponsors while 
studying inthe United States. 

Contact: Professor Yacov Shamash.
 
School of Electrical Engineering and
 
Computer Science. Washington State
 
University, Pullman. WA 99164-2752, tel:
 
(509) 335-3818 n 

Mary Poats is a program analyst in the
 
Engineering Centers Division of the
 
National Science Foundation. 

facturing (especially textiles and gar
ments) still make up the largest compo
nent of GNP. 

Malaysia: GDP grew by 10 percent in 
1990, 8.6 percent in 1991, forecast at 8.5 
percent for this year ... Malaysia is now 
the world's largest exporter of semicon
ductors, also a top exporter of air condi
tioners and video cassette recorders ... 
annual growth rates of 15 percent or 
more in the construction industry ... 
manufacturing growth averaging 18 per
cent, with 30 percent in the metal prod
ucts, electrical and electronic, and trans

coninued on 14 
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Singapore: Average economic growth
reached 8 percent in 1990, 6.5 percent
last year, 6 percent predicted for this 
year ...Gross Domestic Product (GDP)
expected to increase by 6 to 7 percent 
annually ...increase in employment aver-
ages, more in manufacturing industries. 
tourism, electronics ... 8 percent
increase in salaries, highest increases in 
banking, followed by chemicals, high-
tech sales/marketing, consumer prod-
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disk drives) ... Economic Development 
Board highlights the need for technical 
and skilled personnel, recent and experi-
enced graduates, post-graduate scholars.
researchers, and entrepreneurs ... now 
America's leading trading partner in 
Southeast Asia. 

Thailand: Enjoying an economic boom 
... 9 percent Gross National Product 
(GNP) growth in 1990. 7.9 percent last 
year, 8.5 percent projected for this year 
...major investment projects in 1988 and 
1989, with Japanese investment at nearly 
Sl0 billion a year ... new U.S. projects in
1991 were valued at S1.I billion ... manu-
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ing, sales. finance, enneenng, com-NNEXION: puter science, and sotware engineer-
ing. Connexion was able to sendT E YTthese corporations Connexion profiles 

N ETW ORK 

Peterson's Connexion is committed to 
providing ASEAN students with the 
most comprehensive outreach to corpo-
rate recruiters. 
Over the past three months, five corpo-

rations-American Standard. Intel Cor-
poration. McKinsey & Company, P.D. 
Manufacturing (Singapore). and Perwira 
Bank Malaysia-utilized Connexion to 
identify ASEAN students. Among the 
positions available were jobs in market-

of 63 ASEAN students who specifi-
cally met the recruiters' require-
ments. 

Working with NAFSA's Project 
ASPIRE. Connexion is very pleased to 
welcome over 200 new ASEAN stu-
dents as Connexion members. In 
addition to linking these members to 
home country and other global 
employers. Connexion will also send 
them valuable career information and 
periodic bulletins to keep them up to 
date on the latest Connexion services 
and Project ASPIRE updates. 
All ASEAN and Pacific Island nation-

ATTENTION F-1 STUDENTS!
 
Here is an overview of the types of 
employment authorization which may be 
available to students in the F-1 status. 

On-Campus Employment "Incident to 
Status." General: Work on your campus 
is usually permissible if it meets certain 
requirements. Immigration and Natural-
ization Service (INS) regulations state 
that this employment is automatically 
authorized for any lawful F-I status. 

Type 1: Employment by Your School. 
On-campus work performed for your 
school is always acceptable.whether itis 
employment in your academic depart-
ment, the library, the computer center, 
or the housing office. Work required by 
a scholarship, fellowship, or assis-
tantship isalso acceptable. 

Type 2: Other Employment on Your 
School's Premises. Work performed on 
your school grounds or premises for an 
outside contractor or firm is considered 
to be on-campus employment as long as 
the employer provides direct services to 
students. Examples of this might be 
your school's food service or bookstore, 
if they are operated not by your school, 
but an outside firm. 

Type 3: Work Off-Campus which Quali-
fies as On-Campus Employment. Some 
types of off-campus employment are 
defined by the INS as "on-campus 
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employment." There must be an official 
relationship between your school and 
the off-campus employer: the work must 
be associated with your school's curricu-
lum or related to a graduate level 
research project: and the employment 
must be an important part of your pro-
gram of study. 

The Pilot Off-Campus Employment 
Program. If you are in good academic 
standing and have been in lawful F-1 sta-
tus for at least one academic year. and if 
your prospective employer has filed a 
document called the -labor and wage 
attestation" with the U.S. Department of 
Labor, you may be eligible to be 
employed in that job. Your international 
student services office may have further 
information on this special work pro-
gram. 

Curricular Practical Training. Some 
work experiences which are an impor-
tant part of your study program may be 
considered "curricular practical train-
ing." These experiences may include 
alternate work/study programs, intern-
ships, cooperative education programs. 
and practicum experiences. Any student 
who works for one year or more in full
time curricular practical training is not 
eligible for practical training after com-
pletion of studies. 

13 

als and foreign students, regardless of 
countrv., major, or academic level, are 
encouraged to join. 

Becoming a Connexion member early
in one's academic career provides sev
eral benefits. Connexion members 
enrolled in a "co-op" program at any 
institution will now also be considered 
part of the Northeastern University 
Cooperative Education Network. which 
works with the American Chambers of 
Commerce in Southeast Asia to provide 
six-month co-op placements. 

To join Connexion. complete the appli
cation on page 15. The Connexion net
work is free and the benefits are invalu
able. m 

internship with an International Orga
nization. Ifyou are maintaining lawful F
1 status, an internship in a "recognized" 
international organization, such as the 
United Nations and the World Bank. can 
be obtained with written permission. 
You must maintain your F-I student sta
tus while employed by such an origaniza
tion. 

Practical Training After Completion of 
Studies. You may be eligible to be 
employed in a job which is directly 
related to your major field of study for 
one year after you complete a study pro
gram. Such employment may take place 
at any location in the United States. 

Employments for F-2 Dependents. 
Immigration regulations prohibit all 
employment for F-2 dependents 
(spouses and children of F-1 students). 

Further Information on employment is 
available from the international student 
services office on your campus. Office 
staff are pleased to offer information. 
counseling, and assistance on all federal 
regulations related to maintaining your 
status. n 

Prepared by the Government Regula. 
tions Advisory Committee of NAFSA: 
Association of Internation Educators. 
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Activiies continued fom page I Robertson. USC Career Develop- (618) 453-7670. fax: (618) 549-8595. 
Country" (scheduled for June 5,1992). 

ment Center. Student Union III. •Stanford University-Bechtel Inter-This full-day seminar offers the exper-
Los Angeles. CA 90089-4897: tel: national Center, John Pearson.(213) 740-5627. fax: (213) 740-9104.tise of liE board members, consulates P.O. Box 5816. Stanford University, 

and country representatives, corpora- Stanford, CA 94309: tel: (415) 725-Project ASPIRE campuses and organiza-tions doing business in ASEAN and 0889. fax: (415) 725-0886.tions:
Pacific Island countries, campus career * Syracuse University, Paul Peder• The American Graduate School ofcounselors, and foreign student advisers sen. 376 Huntington Hall. Syra-Internatonal Management. MarvLeeto students. (For a cuse. NY 13244-2340: tel: (315) 443complete list of Carter. 15249 N. 59th Avenue,upcoming Project ASPIRE activities 

2266,fax: (315)4435732.Glendale. AZ 85306: tel: (602) 978-please see page 16.) * University of Illinois at Urbana7805. fax: (602) 439-5432.Contact the the coordinator at the Pro- Champaign, Jan M. Lenz, Interna• Indonesian Professional Associa-ject ASPIRE Regional Center or Incen- tional Student Affairs, 510 E.tion (IPA). Andiyono Tan. c/o 4828tive Grant campus or community organi- Daniels St.. Champaign, IL 61820:Creekwood Drive, Fremont. CAzation nearest you to tel: (217) 333-1303, fax: (217) 244learn about these 94555: tel: (510) 797-1546.and other planned activities. 3716.• Institute of International Education. University of Minnesota. Teresa 
Project ASPIRE Regional Centers: Chicago, Robert S. Houston.. 401North Wabash Avenue. Suite 722, 

Harrell. Office of International Edu-
Eastern Region. cation, 149 Nicholson Hall. 216Chicago, IL 60611: tel: (312) 644-•Metro International. Carolyn Edds. Pillsbury Drive. S.E.. Minneapolis.1400. fax: (312) 644-3759.

285 W. Broadway, ff450. New York. 
MN 55455: tel: (612' 1;24-5580, fax:• Institute of International Education.NY 10013: tel: (212) 431-1195. fax: (612) 626-1730.San Francisco office. Dr. Carl(212) 941-3291. * University of Oregon, Maradel KZachrisson 41 Sutter Street, Suite Gale, Department of Planning,

510, San Francisco, CA 94104: tel:Midwest Region (415) 362-6520. fax: (415) 3924667. 
Public Policy, and Management,

* Ball State University, Jack Brewer. 102 Hendricks Hall, Eugene, OR* Michigan State University, David2000 West University Avenue. 
97403; tel: (503) 346-3815, fax: 

Muncie. IN 47306: tel: (317) 285-
D. Homer, 103 Center for Interna- (503) 346-2040.tional Studies and Programs. East * University of Wisconsin. Stout Dr.5634, fax: (317) 285-3757. Lansing, MI 48825; tel: (517) 353- Stephen Snyder, Director of Inter-

Western Region 1720, fax: (517) 355-4657. national, Ms. Suzette Franks,• Southern Illinois University. Director Alumni* University of Southern California & Services,Carbondale campus, Foster Brown. Programs.the Southern California Interna- 400 Bowman Hall,
International Programs and Ser-
tional Careers Consortium. Carol Menomonie. WI 54751: tel: (715)
vices, Carbondale. IL 62901: tel: 
 232-1896, fax: (715) 232-1749. . 

BUSINESS conhnU n paoe 12 ration. services, consumer products . .. GDP expanding by about 3 percentport equipment industries ...25 percent banking, manufacturing, and the news- annually ...annual growth in private investment, and inflation under 2 percentpaper industryb ...U.S. investments15 percent growth in exports, Pacific Islands: Fiji's economy is nowhave doubled over the last three years ...Philippines: Economy expected less reliantto on sugar and gold producnew ventures announced in automotive,expand by 3 percent this year ... tion, with the new industries of theexpan- aircraft, and especially electronics indus-sion of the Shell oil refinery at Batangas investment zone (particularly garments)tries ...inflation now 6 percent (640 per-... playing a larger rolemore foreign investment in electron- ...GDP growing atcent in 1966) ...1991 steel exportsics and in hotels export growth of 5 3 percent annually ...... increased by 30 percent over 1990 ... 
the government of

agri-percent with growth of 9 percent in elec-
the Cook Islands cancelled Cable andculture still the largest source of incometronic equipment and parts ... Wireless's telecommunicationsthe Devel- contractand employment opportunities, with oilopment Bank of the Philippines is now 
...the new Sheraton Hotel and theand gas still the most important sourceset to receive its fourth foreign credit 
planned cultural center expected toof export earnings, but manufacturing increase tourist revenues.this year for re-lending to small and has increased its share of GNP from 8medium-sized industries. 


Indonesia: Economic growth of 7 per-
percent to 18 percent over past decade
 ... state sector still the fastest growing
cent last year, projected at 5.5 percent Sources: Far East Economic Review,employer.

this year ... Financial Times,currently attracting massive The Washington Post,Brunei: Economy still dominated byforeign investments: $70 billion invested The Economist Intelligence Unit Countrythe oil and gas sector, but in recent Reports (1991)from 1989 to 1991. mainly in oil explo- and Country Profilesyears the service sectors have expanded (1991-92). 
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PROJECT ASPIRE ACTIVITIES CALENDAR 
Upcoming Project ASPIRE Activities
 
April 1992
 

* Successful Strategies for Getting Hired-April 21. 1992 (Stanford University, California). 
* ASEAN Student Graduation Reception-April 23. 1992 (University of Illinois at Urbana-Champaign, Illinois). 
* Creating a Positive Interview Experience-April 28, 1992 (Stanford University, California). 
* ASPIRE Introductory Meeting and Speaker "Overview and Economic Projections for the ASEAN Region"-April 30, 1992 1 
(Stanford University, California). 

May 1992 
* Job Recruitment Event-May 2, 1992 (Indonesian Professionals Association, California) with Kedaung Group Manage
ment Services PTE.Ltd. Kadaung will be recruiting for in-country positions in accounting, management, marketing, engi
neering, and computer sciences. 
"The Job Search: Interviewing for the Non-Native Speakers-May 5,1992 (Stanford University, California).
 
"Alumni Association Workshop/Reentry Issues Workshop-May 6, 1992 (Stanford University, California).

" Immigration Overview. Who Can Work Where on What Visa and for How Long-May 7.1992 (Stanford University, Call
fornia).
 
"Job Hunting and Networking Strategies-May 9,1992 (Metro International. New York).

" Country Panels: Singapore-May 11. 1992 (Stanford University. California). Presentation by Adeline Lir, director, Singa
pore International Board of Trade. Ms. Lir will present an overview of employment opportunities in Singapore and will
 
speak on the services the Board provides.
 
"Country Panels: Indonesia. Malaysia, the Philippines. and Thailand-May 12. 1992 (Stanford University, California).
 
"Citibank Roundtable Discussion-May 14, 1992 (Metro International, New York).
 
* Industry Site-visits-May 14-15, 1992 (Stanford University, California).
 
* Telipon-Link Teleconferences (organized by Ball State University, Illinois). Ball State will offer students telephone contact
 
with:
 

Peterson's Connexion-May 20, 1992.
 
International Manpower Programme (Singapore EDB)-June 17, 1992.
 
AT&T-July 15, 1992.
 

* Employment Roundtable: Malaysia and Singapore-May 16, 1992 (University of Southern California. California). 
June 1992 

* Professional Opportunities in Their Home Country -June 5, 1992 (Institute of International Education-Chicago, Illinois). 
Aone-day seminar for ASEAN and Pacific Island students seeking home country employment. 

For more information on these and other Project ASPIRE activities, please contact the Center nearest you. See Center and
 
Grantee listings on page 14.
 

I 'AblO iAFON 0 ,*g*0* IIO&I IOUC*IOII Non-Profit Org. 

1875 Connecticut Ave, NW, U.S. Postage
PAID
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WELCOME TO PROJECT ASPIRE! 

If you are a student from Indonesia. 
Malaysia. the Philippines, Singapore. 
Thailand. or the Pacific Islands-this 
newletter is for you! First-year stu-
dents. returning students, undergradu-
ates. graduates are all invited to join 
Project ASPIRE activities. 

Activities to help you with your job 
search and your return home are held 
on campuses across the United States. 
See page 10 for the name of the 
Regional Center or Project ASPIRE 
campus nearest you, and turn to the 
back cover for acalendar of activities, 

How can you make sure your 
resume reaches the companies you 
might want to work for? No problem! 
Peterson's Connexion is at your ser-
vice. See page 15. 

Do you want to contact other stu-
dents across the United States? Elec-
ironic mail is the answer. See the arti-
cle on ASPIRE-L in the next column. 

Remember, Project ASPIRE is for 
you, the 40.000 ASEAN/Pacific Island 
students here in the United States. 

Enjoy this issue of the newsletter. 
and have a good year! I 

INSIDE 


Advice for Graduates 
An interview with Andiyono Tan from 
the Indonesian Professional Association. 
Page 5. 

New Programs for Students 
Project ASPIRE awards four new grants 
for ASEAN student activities. Page 10. 

Home-Country Co-ops 
Learn career-related skills through 
home-country cooperative education 
programs. Page 6. 

Student Job Search Strategies 
How to use-and not abuse-your net
working contacts. Page 8. 

Fall 1992 

STUDENTS-NOW 
You CAN 
COMMUNICATE 
ELECTRONICALLY! 
Project ASPIRE Announces New 
Electronic Mail Network For 
Students 
!. SUSAN SNIDER SALMON AND JACK BREWER 

Do you have questions about U.S. immi
gration procedures and practical train
ing? Do you want to learn more about 
what Southeast Asian students are doing 
in the United States and back home? Do 

you know about the job fairs taking 
place in your part of the country? And 
most importantly: How can you best pre
pare for your job search back home? 

To help you answer these questions. 
Indiana University, in conjunction with 
Project ASPIRE's Midwest Regional 
Center at Ball State University, has 
developed an information service 
especially for ASEAN and Pacific Island 
students. This service, called ASPIRE-L 
can help you with all phases of your U.S. 
educational experience and eventual job 
search. 

ASPIRE-L is a computer-accessible 
electronic mail network. It's free. easy to 
use, and open to any ASEAN or Pacific 
Island student, employer, student 
association. or group interested in 
international education and Southeast
Asian and Pacific Island issues. 

To use ASPIRE-L is easy. All you need 
is your university's computer center or 
your own computer and modem. If you 

are unfamiliar with electronic mail. go to 
your university computer center and 

contknusd on page 14 



TELIPON-YOUR LINK TO THE EXPERTS! 

Soon-Ching Tan (left), student advisory board member, and Xiang Ming Jia, Telipon-
Link coordinator, listen intently during the first Telipon-Link conference call. 

Would you like to spend an hour on the 
phone with a recruiter from a multina-
tional corporation? Or with an economist 
with specific expertise on your home 
country? Or with an official from your 
embassy? 

Now you can-hrough Telipon-Link. 
an interactive telephone conference call. 
Telipon-link is another Project ASPIRE 
service, organized through the Midwest 

LETTER TO THE EDITOR 
Dear Editor: 

Studying at the City University of New 
York-Baruch College for nearly five 
years was an enjoyable and worthwhile, 
but at times a miserable experience. To 
be a New Yorker is tough! 

As a student from Malaysia in New 
York. I didn't have much opportunity to 
discuss my country's developments with 
other Southeast Asian students, which 
left me anxious and eager to know what 
was happening back home. I wanted 
information, but didn't know where to 
go. 

One day, I read about Project ASPIRE 
in Metro International's (ASPIRE's East-
ern Regional Center) fall newsletter and 
decided to get more information. After 
speaking with Carolyn Edds. the pro-FuddbthU..AecfoChee Wee Tan. Malaysia 
gram coordinator. Idecided to join.gra coordinato Pecdto ji. Accounting Major. Baruch College, New 

as a be o roj aR York 
attended valuable workshops and 
roundtable discussions designed espe- Editor's note: 7is is a genuine letter! We 
cially to help students like me develop a welcome letters-bothfavourableand crit-
good prospective resume, improve net- ical--from our readers. a 
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Regional Center at Ball State University. 
The first Telipon-Link took place on 

July 22. and more than 25 ASEAN stu-
dents from Ball State University. Indiana 
State University, and Indiana University 
participated. 

They spent an hour putting questions 
to Ms. Barbara Cahn. director of Inter-

conimid onpp 14 

working skills. and discuss career objec
tives. I even had an opportunity to dis-
cuss my home country's developments 
with other students. 

I met new friends and made some 
great contacts with people like the 
consulate general of Malaysia and with 
corporations like Citibank and Manch-
ester International. 

Next month I will be returning to 
Malaysia. There I will have an 
opportunity to practice the networking 
and other skills I have learned through 
Project ASPIRE. I feel I am prepared. 

Lastly, if you are a Southeast Asian 
student and are not already enrolled in 
Project ASPIRE. I encourage you to do 
so. It will help you. as it helped me. 
make new friends, keep up with home 
country developments, and teach you 
valuable job-related skills. 

.. .. . -
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Washington. D.C. 
ile Third Annual International Student 

Job Fair for the Washington. D.C.. area 
will be hosted by The American Univer-
sity on Thursday, October 29. 1992. This 
event is sponsored through the collabo-
radon of the following schools: 

The American University 
Carnegie-Mellon University 
Catholic University 
Gallaudet University 
George Mason University 
The George Washington University 
The Hariri Foundation 
Hood College 
Howard University 
Marymount University 
Southeastern University 
Trinity College 
University of the District of Columbia 
University of Maryland 
Virginia Polytechnic Institute and 

State University 
The College of William and Mary 

Students from ASEAN who attend any 
of the above institutions are encouraged 
to obtain information regarding the job 
fair from their international student 
office or career center. Only students 


enrolled at these institutions are eligible 
on-siteto participate. There will be no 

registration the day of the event. E 

Northern California and Southern 
California 
Two International Careers Days are 

University of California-Los 

Angeles. November 3,1992. and Univer-

sity of California-Berkeley, November 5. 
1992. 


Each event will have three fairs: the 
International Jobs Fair. the Public Sector 
International Careers Fair. and the Inter
national Affairs Graduate School Fair. 
Representatives from more than 60 com
panies and 20 graduate schools will be 
attending. 

Attendance of between four to five 
thousand students is expected at each of 

bALL 1992 

the events, and a full day of activities is 
planned. 

Each day will include a series of Inter-

national Careers Panels. Topics will 
include "Getting Started in an Interna-
tional Career" and "Overseas Careers 
for International Students." 

These International Career Days are 
hosted by the schools that form the 
Northern California and the Southern 
California International Careers Consor-
dum,and are open to students attending 

these schools. However. before being 
admitted you must first attend an orien-
tation program--either at your school or 
on-site. Please see your careers otice or 
your international students office for 
more information. 

And don't forget to take plenty of 
copies of your resume! a 

ASEAN Advantage Tour 
The ambassadors to the United States 
from the six ASEAN countries will par-
ticipate in three seminars this fall to dis-
cuss newly emerging business opportu-
nities in the dynamic markets of 
Southeast Asia. 

The seminars, a follow-up to the 
spring 1992 ambassadors' tour, are 
being organized by the U.S. ASEAN 

Council. in coordination with the 
ASEAN embassies here in the United 

States. It is the ideal opportunity for U.S. 

executives to learn more about the mar-

At Exxon Company, international(ECl), 

we put a premium on results ana value 
how those results are ootainea. Inorder 
to be the most formioaole ana successfulcomp~etitor inthe international petroleum 
business, we need pieople wth a variety 

of skills and backgrounas who are eager 
to meet the challenges of our industry. 

On behalf of its affiliates, ECI is 
looking for U.S.-trained graduates 
seeking home country employment. If 
you have the background and the desire 
to succeed, consider a career with a 
powerful international competitor-
Exxon Company, International. 

Career Opportunities for ASEAN 
Natk.nals include: 
The Esso Companies in Malaysia 
Citizens of Malaysia:

* BS &MS inGecogy/Geophysics 
0 Computer Science 
m Accounting 
d All Engineering disciplines 

Eso Singapore Private Limited 
Citizens of Singapore: 

0 MBA, BS &MS inChemical 
Engineering 

Citizens of P.R.C.: 
NPh.D. in Chemical Engineering 

Citizens of Taiwan: 
N BS &MS inChemical Engineering 
* 	MBAw/Engineering
 

undergraduate degree
 
Citizens of Hong Kong: 

NMBA wdChemcal or Meehancal 

Easo Standard Thailand Ltd. 
Citizens of Thailand:C oAB&in Cp 

kets of Southeast Asia and to hear aboutComputer
sesf S t a and evel-.-SEAs 

successful U.S.-ASEAN trade and devel-

opment strategies. The seminars will be 

Miai. Florida October 19to: 

Oklahoma City, OK. October 21 
Minneapolis/St Paul,Minnesota 

Minnea PuOctober 23 

For furthereinformationeincluding reistration fee, contact the ASEAN Advan

rage Hotline 1-800-92-ASEAN. u 
Please see the calendar on. the back cover 
of this newsletterforother ProjectASPIRE 
activitiesin your area. 
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Science 
All Engineering disciplines 

To be considered, submit your resume 
with a copy of your academic transcripts 

Exxon Company, International
 
Valeria S. Edmonds
 

200 Park Ave
 
Florham Park, N.J. 07932
 

Power to succeed 
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PRACTICAL 
TRAINING W ITH A 
Tw:ST 

This past summer. Malaysian engineer-
ing students from Texas A&M Univer-
sity and the Colorado School of Mines 
trained at Eastern New Mexico Univer-
sity's Oilfield Training Center in 
Rosewell. New Mexico. to learn oil 
drilling, production, and exploration, 

Each summer, Royal Dutch/Shell 
sponsors a five-week Summer Field Pro-
gram for students interested in 
petroleum technology. Jle program is 
e*specially advantageous to foreign stu-
dents who do not have a work permit 
and have limited access to practical
training in the United States. Because of 
its practical training value, the program
isnow offered as part of the petroleum 
engineering curriculum at Texas A&M 
University in place of their co-op training
requirement, 

The Oilfield Training Center consists 
of classrooms, laboratories, and a shop-
ing area. In addition, there is a 13-acre 
outdoor lab with a drilling rig and 
pulling unit, where students learn to pull 
rods from an oil well. install tubing, and 
downhole equipment in completion and 
workover operations, 

•,ndreas 

TW S! 


ition 

Pdima lngka (center) ovesees the 
pulling unit operation. 

The outdoor lab introduces students 
to the oil field production unit. Skills 
such as pumping well performance, 
maintenance of pumping units, tank 

4,700 foot deep active weils from the San
formation. 'Tere students 

where it is commingled in the stock tank 
with other oil produced on-site. 

Students training at the center also 
have an opportunity to visit the producfacilities of other oil companies in 

the area. These specially arranged field 
trips include visits to active oil and gas 
fields and a refinery. 

Apart from the Summer Field Pro
gram. the Oilfield Training Center offers 
a two-year associate of science degree 
program in petroleum technology. Train
ing for this program includes courses in 
math. English. physics, chemistry, eco
nomics. communications, and of course 
hands-on field experience. Upon comple
don of this degree, many students go on 
to earn bachelor's degrees in engineer-

We were the ones who did the work, with theguidance of the instructors. It was interesting andtiring, but a lot of fun. -Perpelua Bondan 

gauging, oil analysis and treating, 
and sales preparation are taught at the 
center. 

A simulated gas well with circulated 
compressed air teaches students gas 
meter operation, meter reading, and the 
function of orifice meters. 

For true field experience, students 
travel north of Rosewell to work at four 

di.ploedemoic adj. [fr. 
academic](ca. 1991): of or pert 
abroadest sense. 

Ite Ed

See also. Iftemati 
Inernationl Educator magazine is tne. for all
dcation: sstudents. nducaors. and o trifessinals 

vtue esa od pogamsor alityes
new and s
Sevaluating stuhv-anhrad programs tor v and squal 

advanceh and innovation ineducation Ioreconomic 
the place fiinternational students and faculv in thesubscribe todav. U 
ncVrb2issues: ta 

SI2 Unite51QU(e :i hr
States: 
518CanadajMtco: i2i elsewhere 
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ing or geology/geophysics from a four
year institution. 

The center also offers certificate pro
grams in drilling, producti' and well 
servicing. In addition, industry short 
courses in safety, well control, and other 
subjects are offered regularly. 

The Malaysian students who attended 
the Summer Field Program will go on to 

complete degrees in chemical, mechani
cal, and electrical engineering and, upon
 
graduation, will work for Sarawak Shell
 
Berhan Oil.


For more information on the Oilfield 

Training Center please write to The Oil
field Training Program. Eastern New 
Mexico University-Roswell. P.O. Box 
6000. Rosewell, NM 88202-6000. 

Jim Light isan instructorat the Oilfield 
Training Center. Tom Rhea works in theInternationalScholarship and Recruit

meat Department ofShell Oil Company.
 

For information on advertising inthe 

ASPIRE Neweer,contact Paul Morigi at 
NAFSA Central Office. Tel: 202.462.4811;Fa: 202.667.3419. 
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IT'S EASIER TO 
English. Some Companies are recruitingpeople from outside who don't speak 
Indonesian and so you have to be able toGTACB BACK communicate in English.

HOME THAN ITIS What advice do you have for job
seekers?HERE IN THE 
As a fresh graduate it is easier to get aSTATES! job in Indonesia than here in the states. 
However. I would recommend that peo

ple try to stay on and work here for a 
couple of years. That gives you much 

The Indonesian Professional Association Andiono Tan (2nd from right) and 
more leverage back home. For those 
going straight back. try to get some(IPA). based in Fremont. California. sup- colleagues from the Indonesian thing lined up before you leave. Manyports the career needs of Indonesian Professional Association. companies come here to recruit.


professionals and students in the United
States. IPA received a 1992 Project 
 flow are foreign-trained graduates How can people find out about theseASPIRE grant, regarded? recruiters?
This summer six IPA officers visited Very positively. Many companies are 
 Through IPA. through their communi-Indonesia. where they each held meet- using the United States as their main ties. through churches, through Peterings with five or six companies to dis- -,ource of recruitment, trom entry- to ,on's. Don't wait until you return. Startcuss employment possibilities for return- middle- and even upper-level manage- talking and building your networks!ing graduates. ment. Many of the conglomerates are
Project ASPIRE recently spoke to expanding rapidly and need better You have spoken with a lot of
Andiyono Tan. director of IPA's Opera-
 trained people, and so they are recruit- employers. What do they look for?tions Department. who was visiting ing heavily. The school you attended and your GPA.Indonesia for the first time since 1986. The choice of major is not that critical. 
The company will retrain you. Of courseWhich companies did you visit?2 practical work experience helps.Astragraphia. a computer manufacturer. In order to be successfullyand the sole distributor of Xerox. Also integrated you must have Any other advice?

the Kedaung Group that works in glass-Interpacific Financial Corporation. and anl open minld The economy back home is doing well. 
but your salary expectations should notmaking and ceramics. And Metrodata. a be too high! Things are developingcomputer distributor, 
rapidly, but the telephone system hasn't!

What advice do you have for return-How have companies changed over ing graduates? 
And of course there are the traffic jams
and the pollution. But as I said. most ofthe past six years? In order to be successfully integrated the returned graduates I met are doingCompanies have become more profes- you must have an open mind. The tech- very well.sional and look very high tech. In 1986 nology and many of the products havethey were mainly family-managed busi- changed, but the basic ways of thinking For more information on IPA activitiesnesses. Now they are hiring MBA's and and operating have not. Some overseas call Andi Tan at (510) 797-1546. .foreign graduates. Business is good, and trained professionals come across as toobusinesses have grown and consoli- blunt and too direct. They seem too NAFA: Association of Internationaldated, particularly in the manufacturing assertive and don't seem to consider Educators is a nonprofit membershipand packaging fields. Small companies other people's feelings. Most returnees association that provides training, inforare no longer viable: they have to form are succeeding, but some of them find mation, and other educationalconglomerates in order to survive. Of servicesthat even the best managed companies to professionals in the field of interna.course the human factors have not do not come up to their expectations. tional educational exchange. Its 6,500changed: non-professional people are The happiest people are those who were members-from every state in the Unitedstill pretty much laid back. homesick and missed things when they States and more than 50 other coun. 

were in the United States! tries-make it the largest professional
Do most offices now have membership association in the worldcomputers? How important is English-language concerned with the advancement of
Yes. I saw PCs in most offices. In 1986 proficiency? effective international educational
they were basically just status symbols. You have to be able to communicate in exchange. 
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HOME COUNTRY 


Co-ops- To
 
ASEAN AND
 
BACK,... AND
 

BACK AGAIN
 
PqCF. LE ARD .,-, AND Dv. E.ROBERT 

As part of his business administration 
and marketing major, Imat Badruddin 
spent a year back home in Indonesiaworking for Hyatt International as a mar-
ket research analyst. His supervisor
commented. "We want him to come 
back to implement the package he
designed. He was given a great deal of 
responsibility and he delivered." Imat 
said. "'his was a great opportunity for 
me to produce something of real value 
for the company. I really enjoyed it and 
would recommend other students take 
advantage of the program." 

" i..qVav
 

Northeastem University's Indonesian Science and Technology Club during a 
company visit in Massachusetts. 

The following schools participate in 
the Home Country Co-op Placement 
Program: 

* The American University, Washing-
ton. D.C. 
e California State University, Fullerton 
* Drexel University, Philadelphia
0 Georgia State University Interna-
tional Consortium. Atlanta 
9 Northeastern University (Adminis-
trative Center), Boston 

"This was a great opportunityfor me to producesomethingofreal value for the company. 

Imat was in Jakarta. Indonesia. as part
of the Home Country Co-op Placement 
Program. managed by the Office of 
International Cooperative Education, 
Northeastern University, Boston. This is 
a component of the APEC Partnership
for Education and provides international 
students with the advantages of coopera-
tive education, an education plan that 
alternates academic study with company
work experience. 

Graduate and undergadnate students 
develop their career-related skills 
ihrough co-op employment in compa-
nies involved with projects back home. 
and so become more attractive to home 
country employers after graduation. 
Undergraduates usually work two or 
three placements, each of three to six 
months, starting in their sophomore 
year. Graduate students usually work one. 

ISPIRENEWSLETTER 

-Imat Badruddin_ _ _ __ r n 

* Purdue University, Lafayette, Indi-
ana 
- Rochester !ristitute of Technology, 
Rochester, New York 
e Virginia Polytechnic University & 
State University, Blacksburg 
During the first year of the program.

approximately 40 companies partici-
pated. Among them were ABB Combus-
tion Engineering, AT&T, Allison Gas 
Turbine, American Express. Bell 

Atlantic, Citibank. Freeport McMoRan,

General Electric. Hyatt International. 
IBM, Johnson & Johnson, Motorola. 
NYNEX. Ogilvy & Mather. Rotek. 
Siamtez. Siemens, and Warner Lambert. 

For example, in Indonesia last year.
four national industries-PTN, (air-
craft), PT PAL (shipbuilding), PT PIN-
DAD (defense), and PT TELKOM 
(telecommunications) -sponsored 20undergraduate and 6 graduate students. 

6 
6q 

As the Indonesian economy continues to 
expand (last year's growth was 7%), a 
continued demand for students in these 
placements is expected!

Here are some answers to questions 
you might have about participating in 
cooperative education. 

Where can I go? Brunei, Indonesia, 
Malaysia, Philippines. Singapore, Thai
land, and Pacific Island Nations. 

Who is eligible? Students from Brunei. 
Indonesia. Malaysia. Philippines. Singa
pore, Thailand. and Pacific Islandnations. 

Can I go to a country other than my 
home country? Our focus is to place students in their home country. This will 

allow you to make contacts for possible
future employment after graduation. We
 
will consider exceptions.
 

What are the academic requirements? 
Students should be in good academic
 
standing. Consult your academic adviser
 
if you are having problems.
 

Do I need previousjob experience? It is
 
helpful to include in your resume any

previous work experience. It is impor
tant to emphasize your skills.
 

What kind of salary will I have? Co-op
 
students will earn 
a salary in local cur
rency comparable to what other country
nationals at the same professional level 
make. It is probably advantageous to live 
at home since co-op salaries may not 
allow you to pay for all of your living 
expenses. Some companies will provide 
one-way or roundtrip airfare. 

caned on pop 10 
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You're a Ilaysian gradualing soon. 
You'll have an Amedcan degree.
You'll want to 

a = 
O u .j 92 1 ItsGraduate Opportunities you ql 3.Alphabetically by Discipline

find all kinds of information on the Here, if you are an about-to-graduate 

,vou'il companies in Malaysia who might student in Electrical Engineering, forexample,mnMalaysia,., find a list of ail the employers
want to hire you. Easy to get at, the wnho litoical t eeog graduates.

whedElectrical Engineerngrauts
facts are arrangedin sections. 4.Alphabetically by Occupation 

Ifyou think of your career as an occupation,
1. Alphabetically by Employer Profile you want a career "in Auditing", for example, 
In ,as section are short monographs not "in Accountancy". This section makes it 

describing employers mMalaysia- what they easy for you. By looking up "Marketing", you
do, where they are, and - unique to G.O. - can find the names of all the employers who 
whatkindofgraduatesthey hireandwhatthev are looking for people who want to make a 
may ask you to do. Each profile gives the career in that occupation. 
disciplines hired, theoccupations offered, plus 5. Career Guidance 
ddress and contact details, right down to the In addition to the four sections designed to 

name ui the person to write or speak to. helpyou find employers backin Malavsia, G.O. 
2.Alphabetically by Employer Information has a great store of helpful information for you
This section is your opportunity to get the to use when you try for a job with them. G.O.T1s am z n full storyof thekind ofemployment Malaysian offers professional advice from authoritative 

.....L. I *companies are offering. Here YoulII find idetail sources on all these subjects: 
on the organization, products, services, staff ehow to write agood CVguidepolicyand philosophy of each company. 0 how to interview a prospective employer 
Information that shows you which is the kird ehow to present a good image 
of employer you are looking for. Every word * how to win in meetings
in this space is paid for, so you know the ehow to pick the best employment packageFemployers are choosing their words careruily! * how to identity career peterences 

Graduate Opportunities was written to help you plot your career path. 
With this one small book you get to know most of the Counselor, from your local Malaysian Students' 

companies in Malaysia who will be looking for a grad, Association or ASPIRE Regional Center.* 
just like yourself, only months from now. Glance through it once and you'll want to keep it handy

For the first time this Fall, G.O. will be printed and for the rest of the academic year - To learn more about 
given FREE to all Malaysian students graduating from US the companies who might hi'e you back in Malaysia. To
colleges and Universities in 1993. check names and addresses. For some friendlv advice on 

In one handy, plump 200-page guide, you'll have at the fine art of winning a job. 
your fingertips the very best professional career Don'tmiss G.O. You reallyshould readevery page!
information and guidance PLUS full details on the 
companies who really want to hire you back home in Publhed 
Malaysia. by 

You can pick up a free G.O. from the International I OsysPa
Students' Office on your campus, from your Career 

117A Somerset Road, Somerset House, Singapore 0923 
"lf you can t get acopy from anu of these sources, please write to the Publishers Telephone: (65)734-4155 Facsimile: (65)734-8691

explainin your problem and one will be sent to you. Ifyou are not entitled to a 
tree copy, but u,ould like one. send USS8.00 with Your name and address to: 1003 Menara Bakti, 2 ralan 14/20, 46100 Petaling Jaya
Post Office Box 1526. Livingston. New terse 07039. Please make check payable Selanger Darul Ehsan, Malaysia 
.o "'Infosus Pacific' and allow three weeks for 

v 
deliveryu. Telephone: (60)3-757-4812 Facsimile: (60)3-757-3822 



HOW TO USE AND 

NOT ABUSE YOUR 

NETW OR K 

BY WVILLIAM J. IMVORIN 

One of the best avenues for exploring 

the hidden job market is networking-
using your friends, acquaintances, andreferalundverisetofin jo opor-
referrals to find unadvertised job oppor-

Most job seekers use some degree of 

networking in their campaigns. Unfortu-
nately, some of them-inadvertently or 

rwhich aydminih netwkits 
roneimpact

for everyone, 

Abuse of the networking process can 

son too frequently or overstaying one's 
welcome at an appointment. In many 
cases, abuse is simply overuse that 

resutspor fomlannng ad mae-
qut sefrom-pacing pinthe jobeg a d-
quate self-pacing in the job search

Successful networkers pace them

selves by arranging calls and meetings 
at an easily managed tempo. 

Hasty efforts at getting the message 
into the marketplace can lead to less 
successful meetings. Make sure you 
have given yourself reasonable time for 
self-appraisal and planning before taking 
up other people's time. Schedule a good 
measure of rehearsal time before 
attempting high-level personal network-
ing. 

One way to learn to network well is to 
begin with those people with whom you 
feel most relaxed. Start with someone 
you know on a first-name basis, some-
one you are certain will respond. 

Remember to keep your interviews 
brief. When you make the appointment, 
mention that it will not take more than 
10 minutes. Then stick to that. If you 
find the interview going beyond that 
time, acknowledge it. Give the person 
who is seeing you the option of continu-
ing. 

Also. remember to keep your inter-
views to the point. If you are likely to for-
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Do's AND DON'TS TO AVOID ABUSING YOUR NETVORK 

'Through our experience in meeting with and counseling outplacement candi

dates. we have discovered anumber of errors people make while engaging in net
working no matter how well intentioned they might be. Here are five points worth 

remembering: 
* Be prepared for your interviews. Getting through to people and making 

arrangements to see them isn't the victory. That comes only after you have com

pleted a successful interview, and that doesn't happen by accident. Do homework 
on yourself. Know what you want to say and practice it first. What 6 or 10 key
strengths, skills or achievements do you want to get across? It would be helpful to 

write your ideas down on paper. 
Remember that in every interview you should identify your capabilities. ex

perience and talents. You cannot always predict in advance who will be most help

ful to you. You never get a second chance to make a good first impression. 
n Pace yourself. Even though you need ajob and may be feeling rather desper

ate about it. it is counter-productive to try to do too much too quickly. Maintaining 
a slow. steady pace is far more productive and will help you avoid dissipating your 
effects. No one can be "on" constantly-and forcing your energy level seldom
leads to making a good impression. 

• Don't be dishonest about your purpose. Most people today know when 

they're being networked and are aware that the real purpose of your interview is 

to help you locate ajob. That doesn't mean they won't help you. It only means youshouldn't try to fool them. 

Don't assume you won't ever see these people again. No one knows what his 
or her career path will be. If you did not make a favorable impression the first 
time, in all probability they will not be responsive or receptive if you follow up. E 

get your questions. try keeping them in themselves unemployed or in need of 
a notebook. During the interview, ask making an advancement more than once 
the person if he or she minds if you take in their careers. The way you treat net
notes, and use that opportunity to refer working contacts the first time around 
to your questions, will determine not only their immediate 

Learn the names of secretaries. They impact on your career, but also how 
may be receiving many phone calls from much they will be available to help you 
you, and it helps to make them your in the future. m 
allies. 

Immediately after your interview. send Mr. Morin is chairman of Drake Beam 
a handwritten thank you note. Don't for- Morin, Inc., a New York-based outplace
get, these people are giving you the ben- mentfirm.
 
efit of their experience and should be
 
thanked for it. Use this as an opportunity This article is reprinted by permission
 

to mention the positive work the com- from the National Employment Weekly,
 
pany is doing, rather than reminding Dow Jones & Co. Inc. All rights reserved. 
them what you believe you can do for For subsciption information, call 1-800
them. JOB-HUNT. 

What all this finally means is this: use 
your network, but use it cautiously. 
These contacts may be some of the most Are you sharing this newsletter? Your 
valuable you will make in your career. international student office has extra 

Guard them jealously and treat them copies. Why not pay them a visit and pick 

with care. Many people have found upyourawncopi 
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WHAT Do EMPLOYERS EXPECT FROM You? 
r' 	 JOHN A r-P "",D ALAN P G-',O[MAN 

This chart was used in a series of career-planning workshops developed by Catholic University in Washington. D.C.. and is
designed to help you plan your job-search with both home-country and U.S. multinational employers. The "Cultural Variations"
information, although not country-specific, should serve as a useful starting point for comparisons. 

U.S. Employer Expectations 

1.Self-Promotion 
*Assertiveness 
eConfidence in openly discussing goals and accomplish-
ments 
'Follow-up with employers (telephone inquiries about sta-
tus of application, thank-you notes) 
*Appropriate dress 

2. Directness in Communication
 
" pen and direct responses to questions 

"Eye contact with interviewer, relaxed posture, and other 
appropriate non-verbal behavior 

3. Self Disclosure 
' Personal descriptions of experiences, hobbies, strengths. 
weaknesses 
*Answers to questions related to personality (e.g. leader-
ship style, problem-solving abilities) 

4. Career Goals 
*Demonstrating knowledge of self. career goals, and how 
they relate to the job 

'Discussion of long-range career plans 


5. Informality in the Interview Process 
'Congenial interviewing environment that encourages 
openness, some joking, exchange of information 

6. 	Individual Equality
'Race, sex, age should not affect interview relationship 

7. 	Preparation about Organization
'Obtain as much information as possible about job and 
organization before interview 
'Demonstrate awareness of organization in letter of appli
cation and during interview 

Cultural Variations 

* Unless presented as part of group activity, citing accom
plishments and skills is viewed as boastful, self serving, 
and too individualistic 
*Asking employer directly about status of application is 
rude 

'Eye contact, especially with persons of higher status (e.g. 
employer, interviewer) is disrespectful 
•Appearance of criticism must be avoided to save face 

* Personal questions about likes, dislikes. etc.. are consid
-ered 	an invasion of privacy and are discussed only with 
close friends and family 

*Questions about role in a company indicates potential 
disloyalty 
'Company assigns work responsibilities 
* Individual must be flexible to accept whatever job 
becomes available 

* Sitting with person of higher status requires deference. 
oThe job applicant is very polite and does not ask any 
questions or provide information that may indicate lack of 
respect for interviewers position 
'Handshaking, touching, using first name. and crossing 
legs are inappropriate 

'Males are expected to assume dominance in interactions 
with females and younger persons defer to older ones 

'Research about organization may indicate excessive and 
undesirable initiative or independence 

John A. Hartt isa manager for student services at American University. Alan P. Goodman isdirector of career services at Catholic 
Universit. 
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NEW PROJECT ASPIRE PROGRAMS! BAKAGNcnSfpae 

FOUR NEW GRANTS AWARDED 
WVill
a home-countr, co-op affect my eligibilit for post-completion practical train-

We are pleased to announce that four University of Hawaii. Hilo. Honolulu 
ing? Your eligibility will not be affected 

new Project ASPIRE Incentive Grants 
as long as your co-op takes place outsideUHH has planned six workshops to be the United States.have been awarded! The universities conducted throughout the academicreceiving these grants will be organizing year. They are 

What types of companies hire us? The 
activities ranging from interviewing and 

majority of our employers are American° "Working in the Pacific in the Yearjob-search techniques to starting your 
multinational companies. If you have a 

own 
2000: Needs and Prospects." Speakers particular interest, please let us know.business in your home country. All will discuss human resource needs. eco-these programs are specially designed Is there an opportunity to work in thenomic independence, and developmentfor students from ASEAN countries and United States? Some employers mayof the Pacific Islands.

the Pacific Islands. require training in the United States* "Discovering Career Opportunities."Programs will include regular employ- which would precede your home coun-A panel of professionals will discuss ,
ment and career-guidance roundtables. try co-op. Remember. stateside trainingtheir professions,
job fairs, meetings with local companies 

will count toward your post-completion
* "Starting a Business in the Islands."to encourage practical training intern- practical training allotment.Focus will be on entrepreneurship in theships and cooperative training opportu- As a co-op student in my home country,islands, 

nities. all will I be regarded as a valuable memberto help you plan for your * "Creating a Job for Yourself in thereturn home. This is what is scheduled. Islands." Explores the ways students can 
of the team? Yes. 

Is co-op a cost effective way to preparc 
East-West Center, Honolulu, Hawaii 

obtain grants to pursue projects,
* "Reentering the Home Culture." 

myselffor a career aflter graduation? Yes.
The center is planning a series of work-

During my co-op employment will I* "Reentering the Home Economyshops on professional and academic have a productive set of tasks related toand World of Work."integration and reentry, to be held upon 
my academic major and be able to applyFor further information contact, solutions to problems in the real world?arrival in the United States, three ASPIRE office. International Studentmonths after arrival. and shortly before Yes.Office. University of Hawaii at Hilo. HIleaving the United States to return 

When should I apply? We recommend96720-4091. Tel: (808) 933-3616. Fax:home. They are also developing you begin the application process four toa (808) 933-3691. 
reentry resource center with books. six months in advance. Remember a 

placement abroad takes longer than ajournals, articles and tapes, and an Virginia Polytechnic Institute andalumni directory. local placement.State University, Blacksburg, VirginiaFor further information contact: 
How do I apply? If you are at one of theVP1 has scheduled three workshops as eight participating schools listed above.ASPIRE Information Office. Participant well as being prepared to assist studentsServices. 1777 East-West Road. Hon-

see your international co-op counselor.with practical training needs in the wayolulu. Hawaii 96848. Tel: (808) 944-7710. of internships and cooperative education 
Ifam studyingat another school ma*i 

Fax: (808) 944-7970. still apply? Yes. see the FAX number andplacement. The students will also be instructions below. 
traveling to Washington. D.C.. to attendIowa State University, Ames, Iowa For further information, please contactAmerican University's International JobIowa State will be helping ASEAN and Program Coordinator. U.S.-APEC HomeFair. 

Pacific Island students with career Country Co-op Placement Program.plan- The three seminars arening through workshops on job search 
Office of International Cooperative EduoResume Writing and Job Fair Prepa-and marketing skills, through a recruit-
cation, Northeastern University. Fax:ration. (617) 437-3444. ament exhibition at their annualInternational Opportunities Festival. and 

e Job Search Strategies and Interview
ing Skills.


through paid and unpaid internships to 
Leonard Zion is the program coordinator
* Returning Home: Reentry and Pro-be coordinated A'r the Home Country Co-op Placementwith the assistance fessional Integration.

of the International Student and Scholar 
Program. Dr. Robert E. Vozzella is deanFor further information contact Vir-Office. of the Department of Cooperative Educaginia Polytechnic Institute and State Uni- tion, Northeastern University.For further information contact IowaState University, ASPIRE Office. Office 

versity. ASPIRE office, University Coop. 
of International Students and Scholars, 

erative Education Program & UniversityPlacement Services. 252 HendersonE.O. Building, Aines. IA 50011. Are you sharing this newsletter? YourTel: 
international student office(515) 294-1120. Fax: (515) 294-8263. has extra

conui ndone 14 copies. Why not pay them a visit and pick 
up your own copyl 
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ASEAN: THIRD LARGEST U.S. OVERSEAS EXPORT MARKET 
HIGH-TECH ITEMS DOMINATE U.S-ASEAN TRADE 
! ttZABETH HERNANDEZ rlKER 

According to data from the U.S. Depart.
ment of Commerce. U.S. exports to the 
six ASEAN countries in 1991 amounted 
to USS21 billion, making ASEAN the 
third largest overseas market for U.S. 
exports after the European Community 
and Japan. and fifth if cross border trade 
with Canada and Mexico is included. 
ASEAN was also the fastest growing 
U.S. export market in the past three
 
years. U.S. exports to the region grew 61
 
percent from 1988 to 1991. 


The top U.S. exports to the ASEAN 

region in 1991 included high-tech items 
such as photocathode valves, aircraft. 
and data processing and other office 
machinery. The list of U.S. imports from 
the region was also led by high-tech 
items such as data processing equip
ment and radio broadcasting equipment. 
The two-way trade in electronics and 
data processing equipment is reflective 
of the strong links between U.S.-based 
companies and their suppliers or sub
sidiaries in Southeast Asia.

Cotton. gold. petroleum, and wheat 
were the top U.S. commodity exports to
ASEAN countries, while natural rubber 
and seafood led the list of commodity 
imports to the U.S. from the region. 

A complete list of the top 50 items in 
U.S. trade with each of the ASEAN coun. 
tries is available upon request. Please 
contact the U.S.-ASEAN Council's 

ASEAN Advantage Hotline at (800) 92-

ASEAN. 

Ms. Hernandez Tinker, a native of thePhilippines,has been with the U.S.-
ASEAN Council since 1990 as director 
/brInformation Services. She is also the 
editor of U.S. ASEAN Business Report, 
the council's monthly membershipncuslet-
ter. Beginning with this issue, Ms. Her-
nandez will be writing a column in the 
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Top 5 U.S. Exports to ASEAN 1991
 
Millionsot U.S. Dollars
Thermionic. cold cathode. photocathode valves ................ 4.040
Aircraft and associated equipment spacecraft vehicles ......................... 2.830
Automatic data process machinery ...................................................................... 770
Printed matter........................................................


765
Parts for office & auto data process machinery .................................................. 710
 

Source: U.S. Department ofCommerce 

Top 5 U.S. hmports from ASEAN 1991
 
Millions of U.S. Dollarsj

Automatic data process machinery ........ 
 ................ 
 4,450Thermionic. cold cathode, photocathode valves ................ 3.820Telecommunications equipment ....................................................................... 1.520Parts for office & auto data process machinery .............................................. 1.100Radiobroadcast receivers .................................................................................. 1.070 

Sourm U.S. Deparhment of Commerce 

U.S. Export Markets 

1988 1989 1990 
 1991 Growth %Growth8 

Billions ofU.S Dollars


European Community 76 87 
 98 103 
 5% 35%Japan 38 45 49 48 
 -2% 26%ASEAN 13 16 19 21 
 10% 61%Canada 69 78 84 
 91 9% 31%Mexico 21 25 28 33 
 17% 57%Korea I1 14 14 15 
 7% 36%Taiwan 10 11 12 13 
 8% 30% 

Source: U.S. Departnent of Coe 

ASPIRE Newsletter, on U.S.-ASEAN government tradeand investment policiescommercial relations, andprograms thatfoster the expansion ofThe U.S.-ASEAN Council is the only commercial ties, and implement pronational organizationin the United grams that assist U.S. andASEAN corn-States representingprivatesector interests panies to identify and compete for comin ASEAN. 77e Council and its corporate memial opportunities.W 
members support U.S. and ASEAN 
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Do THE RIGHT THING: How APPROPRIATE ARE YOUR STUDIES? 
S r.Ev t '';EENBLAn" 

I have been thinking about the concept ests to the faculty and administraion,of "sustainable development" and how it 	 think about how approaches to problemsYou. the students, can also be proac-relates to the goals of Project ASPIRE 	 in their own countries might work fortive in transterring your knowledge toand the exchange of knowledge between other countries and regions of the world.
the university community. Having
the United States and ASEAN nations. access to universities with centers of 
An extra class session on an evening
 

Sustainable development is an approach 	 or weekend could illustrate how current
Southeast Asian studies helps a great
to development that empowers men and issues and concerns are being dealt with
deal. With these resources and capabili-
women to maximize their potential as 	 in ASEAN countries. This might work
ties, you should, at the very least, ask
individuals in communities and soci-	
particularly well in classes on sustainyour instructors to permit you to write a
edes.This approach argues for open col-	 able agriculture, urban planning, transresearch paper, cite case studies, and
laboration in trade and exchange, partic- portation infrastructure and managecompare laboratory and survey findings
ipation in decision making and the 
ment, population and demography, and
using data drawn from ASEAN sources,
protection of the environment. 	 information systems.Ask your instructors to list sourcesA good illustration of knowledge 	 Students can help shape their curricufrom your home country or regionexchange between the United States and 	 lurito advance sustainability in other 
important ways. They can and shouldASEAN nations is provided by Indonesian graduates of American programs in Students training 
turred to them isappropriate knowledge,
demography (the statistical science of 

for insist that the knowledge being trans,
 
Populaton). They have played a central 

degrees in computer applicable back in the home country.
engineeringrole in blending population control 	
are often Malaysian students training for*degrees

strategies with a sensitivity to the reli- instructed in computer 
in computer engineering are 

gion and culture of Indonesia. Their con- often instructed in computer languageslanguages -that cannottribution to sustainability is exemplary. 	 that cannot presently be used at home.at present be used at To secure appropriate knowledge,They are helping to solve a critical prob- these students need to extend their
theyarealsoteahingus
ow t imle-stays 
they are also teaching us how to imple- thes beyondsentperiodsed authorizedtoredby'theirtheir 
ment government to add useable languages, 

lems for the people of Indonesia. and home, 
birth control in religiously and 

socially conservative communities all such as Fortran, to their skills. Theywhere they are relevant to the subjectover the world, including the United 	 then risk being accused of reentryyou are studying, so that all studentsStates. 	 delays, and their hosts are charged withhave access toWhat can students and faculty at the 	
them. For example, contributing to brain drain. 

international university do to advance 
courses in urban planning, information I urge students to express their needsciences, economic development, and for appropriate knowledge and ask forthe goals of sustainable development?


First of all. university administrators can 
social change would be enriched if all the opportunity to describe their experi.
students had access to the conferencebegin the process even before students ences in class. For example, manufactur

reach the United States. When students 
papers listed in Kekal Abadl. an invalu- ing engineers and computer engineersable source of current research under-apply to an American institution, they 	

from Southeast Asia are often well awareway in South and Southeast Asia fromshould write an essay describing their 	 of the effects of intermittent, sometimesthe University of Malaya. Continuingaspirations. In that essay they should 	 random. shortages of electrical power oncorrespondence with faculty mentorspoint out. as specifically as they can. the 	
process manufacturing and computerand colleagues at home may also pro-real life problems they want to address 	 networks. They understand what isvide new materials for your host institu-from the knowledge acquired here. Ask 	
required to design for partial or totaltion. 
power failure. Thatthem to explain how their experience ASEAN 	 knowledge isstudents can also organize increasingly important to Americans asand knowledge might be helpful to their 
 their own seminars on sustainability,
hosts or fellow students from other 	 well.inviting students from different disci.countries who they meet in America. 	 Another example concerns the controlplines to deliver papers on what they areIf they are accepted. suggest that a 	
of freight transportation on the Missisdoing for sustainable development atcopy of the essay be sent to the interna-	 sippi River. which shares some featureshome. Ask interested American studentslional students office asking the interna, with the control of river routes in Thaiand students from other countries to join land.tional advisers to help the students find 

Though the comparison is 
appropriate ways to express their inter-

so that different issues and approachescan be compared. Ask participants to continu on page 4 
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APEC UPDATE: UNIVERSITY OF KANSAS UNIVERSITY-

INDUSTRY PARTNERSHIP STUDY PROGRAM
 

.-.-'
M_ 


This newsletter gives us the opportunity 
to describe some components of the 
U.S.-APEC Partnership for Education. 
One purpose of the program is to link 
U.S. institutions to their counterparts in 
the APEC region. 

In May of this year the University of 
Kansas Center for East Asian Studies 
organized (with funding from the U.S. 
Information Agency) a study tour for 10 
university and business school adminis-
trators from institutions in Thailand. 
Indonesia. Malaysia. and the Philip-
pines, 

The program provided participants 
with an overview of American business 
and management education systems. 
and is helping to form linkages between 
APEC business schools and their coun
terparts in the United States. 

The study program began in Los 
Angeles. at the University of Southern 
California's Center for International 
Business Education and Research: this 
center organizes an annual Asia/Pacific 
Business Outlook Conference and 
Pacific Rim Management Seminars. 

The second stop was the Lawrence. 
Kansas. area. where visits included the 
University of Kansas Small Business 
Development Center. Hallmark's execu-
tive education programs, the Midwest 
Research Institute. and the Mid-America 

APEC administratorsstop for a break 
duringtheir study tourof U.S. business 
school 

Manufacturing Technology Center. Par-
ticipants also met with faculty from St. 
Louis University's executive master's 
program in international business, 

U.S. government officials, they managed 
to fitin visits to the University of Mary
land and George Mason University's 
Small Business Development Center. 

Throughout the trip individual partici
pants discussed matters of concern to 
their home institutions, particularly 
graduate student applications for study 
in the United States and faculty 
exchanges.
 

The University of Kansas will continue 
linkages with these institutions through 
newsletters, and a conference in South
east Asia is planned for early 1993. The 
conference will probably involve other 
institutions in the region and will include 
updates on university and industry link
ages. 

For further information on the study 
tour contact Felix Moos. Center for East 

The program will help form linkages between APEC
 
business schools and their counterparts in the United
 
States. 

Their visit to Ann Arbor. Michigan. 
included a three-day program at the Uni-
versity of Michigan Southeast Asia Busi-
ness Program where the visitors 
informed their hosts about recent busi-
ness developments in their countries. 

They then moved on to Washington. 
D.C.. where, aside from meetings with 

Asian Studies. 105 Lippincott Hall. Uni
versity of Kansas. Lawrence. KS 66045. 
tel: (913) 864-3849. u 

Clyde Stoltenberg and Felix Moos served 
as co-directorso/'the University of Kansas 
Centerfor East Asian Studies from 1990 
to 1992. 

NEw F-] RULE: OPTIONAL PRACTICAL TRAINING
 
In a new Immigration and Naturalization 
Service (INS) ruling, precompletion 
practical training has been reinstated 
and combined with postcompletion prac-
tical training into optional practical train-
ing. 

F-i students may now apply for 
optional practical training relating to 
their course of study in the following 
cases: (1) during annual vacations or 
times when school is not in session-

FALL 1992 

this applies to students who are cur-
rently enrolled and intend to register for 
the next session: (2) while school is in 
session, provided that the practical train-
ing does not exceed 20 hours a week: 
(3) upon completion of course require-
ments-but betre completion of a the-
sis or dissertation: and (4) after comple
tion of course of study. 

Optional practical training is limited to 
12 months. 

13 

Further information on practical train
ing is available from the international 
student services office on your campus. 
Office staff are pleased to offer informa
tion. counseling, and assistance on all 
federal regulations related to maintain
ing your status. E 

Preparedby the Government Relations 
Staff of NAFSA: Association of Interna
tional Educators. 
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New Grants connnued from page 10 PROJECT ASPIRE REGIONAL CENTERS AND INCENTIVE GRANTS 
Hall. Blacksburg, VA 24061-0107. Tel: 
(703) 231-6491 or (703) 231-6241. Fax: 
(703) 231-3293 or (703) 231-8018. 

In addition to the four new grantees. 
activities are planned this fall at Project 
ASPIRE Regional Centers and on Pro-
ject ASPIRE campuses across the United 
States. 


These activities include international 
banking seminars, employment roundta-
bles with Fortune 500 companies, mock 
interviews, writing workshops, discus-
sion forums on contrasting organiza-
tional cultures and managerial styles. 
videotapes on reentry, high-tech telecon-
ferences. alumni groups. home-country 
employment directories and handbooks 
,n surviving in America. lecture series. 
and there is more to come! 

Contact an ASPIRE Regional Center 
or Incentive Grant campus or commu-
nity organization nearest you to learn 
about these and other activities. m 

ASP-L continued from page I 

ask about subscribing to ASPIRE-L You 
can access ASPIRE-L through either 
BITNET or INTERNET. the two com-
puter networks most used by universi-
ties and businesses in the United States 
and around the world, 

Subscribing is simple. Just send 
an e-mail message to ASPIRE-L 
either on BITNET, addressed to "list-
serv@iubvm": or on INTERNET. at "list-
serv@iubvm.usc.indiana.edu". As your 
message, type: "SUB ASPIRE-L (YOUR 
NAME)" and your name will be added to 
the ASPIRE-L subscription list. 

Your message, and all incoming mes-
sages, will be moderated, which means 
the items are reviewed prior to posting 
on the network. The moderator. Mohan 
Veloo. is a student from Singapore who 
is studying computer information sys-
tems at Ball State. 

To find out more, contact Jack 
Brewer. Project ASPIRE Information 
Office. Ball State University, 2000 West 
University Avenue, Muncie, IN: tel: 
317.285.5634: fax: 317.285.3757. n 

ISPIRENEWSLETTER 

Project ASPIRE Regional Centers: 
*Metro International. 285 W. Broad-

way, #450. New York.NY 10013: tel: 
(212) 431-1195 
•Ball State University. Career Ser-

vices. 2000 West University Avenue. 
Muncie. IN 47306: tel: (317) 285-5634 

* University of Southern California. 
Office for International Students & 
Scholars. Student Union 300. Los 
Angeles. CA 90089-4897: tel: (213) 740-
5627 

Project ASPIRE Incentivre Grant 
Campuses and Organizations 

* Institute of International Education-
San Francisco. 41 Sutter Street. Suite 
510. San Francisco. CA 94104: tel: 
(415) 362-6520 

aIndonesian Professionals Associa-don. c/o 4828 Creekwood Drive. Fre-
mont. CA 94555: tel: (510) 797-1546 

*Stanford University. Bechtel Inter-
national Center. P.O. Box 5816. Stan-

ford. CA 94309: tel: (415) 725-0889 

JIUPON continued from pacg2 

national Recruiting at Peterson's. She 
discussed Peterson's Connexion with 
students, and explained how the Con-
nexion computer database can be their 
continuing link to companies seeking 
international students for employment in 
their home countries. 

The session will be repeated on 
September 23 at noon. EST. for ASEAN 
student associations in the midwest. 

Telipon-Link conference calls will be 
held monthly during the 1992-93 school 
year. and ASEAN and Pacific Island stu-
dents and student associations are 
encouraged to participate. 

For small groups, all you need is a 
speaker phone in an office. Larger 
groups will need to use their university's 
conference facilities or portable amplifi-
cation equipment. 

For more information contact Mr. Jim 
Jia through electronic mail at the Project 
ASPIRE Midwest Regional Center at 
Ball State University (BITNET: 
aspire@bsuvaxl.bitnet. INTERNET: 
aspire@leo.bsuvc.bsu.edu). m 

14 

•University of Oregon. Department
 
of Planning, Public Policy and Manage
ment. 102 Hendricks Hall. Eugene. OR
 
97403: tel: (503) 346-3815 
•The American Graduate School of 

International Management. 15249 N.
 
59th Avenue. Glendale. AZ 85306: tel:
 
(602) 978-7805 

@University of Minnesota. Office of 
International Education. 149 Nicholson 
Hall. 216 Pillsbury Drive. S.E.. Min
neapolis. MN 55455: tel: (612) 624-5580 

eSouthern Illinois University-Car
bondale. Pacific Rim Development.
 
International Programs and Services.
 
Carbondale. IL 62901: tel: (618) 453
7670
 

* Michigan State University. Office of
 
International Students & Scholars. 103
 

Center for International Studies & Programs. East Lansing, MI 48825: tel: 
(517) 353-1720 

•Syracuse University, 376 Hunting
ton Hall, Syracuse. NY 13244-2340: tel: 

(315) 443-2266 * 

Righi Thing continued from page 12 

rarely drawn, those who are aware
who know the sources for information 
on both systems of river transporta
don-are at an advantage. 

Teamwork for sustainability, once in 
motion, shortens the time line for devel
opment. speeds the transition from 
import substitution to export orientation. 
and narrows the gap between informa
tion-rich and information-poor societies. 
By participating in your own training 
you cross the cultural and political 
boundaries to address problems of 
development: and that is the purpose of 
education for sustainability and adds to 
the ultimate goals of Project ASPIRE. . 

Sidney L. Greenblatt is the adviser to 
international student and scholars at 
Syracuse University, Syracuse, New York. 

Do have any practical suggesons for students
 
who are planning their return home? Why not
 
write them down and send them 
 to the ASPIRE
 
Newsletter? We always welcome articles from
 
our reades_. 
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INTERNATIONAL CONNEXION:
 
YOUR OUTREACH To GLOBAL EMPLOYERS
 
Peterson's International Connexion is cooperative venture with the Institute of able career information and periodic bul
the free recruitment network that links International Education and the letins to keep you up-to-date on Connex
international students with employment American Chamber of Commerce in ion services and Project ASPIRE 
opportunities, summer internships, co- Indonesia. activities. 
op positions, and graduate study. Connexion will continue to work with To join Connexion. simply obtain a 

"I am applying to graduate schools, and through Connexion I have received information from 
several MBA programs. I appreciate the excellent service and hope it will continue to help me 
when I look for a job back home." Siew-Lian Tan-Malaysia, businessstudent 

Currently over 650 ASEAN and Pacific Infosys Pacific. publisher of Graduate registration card from your international 
Island students are enrolled as Connex- Opportunities. to broaden Connexion's student or career planning adviser or 
ion members, and during the 1991-92 availability to companies in Malaysia and request a form directly from Connexion 
academic year 30 corporations used Singapore. by completing and mailing the applica-
Connexion for their international recruit- In addition to linking members to tion form below. The Connexion net
ing. home-country and other global employ- work is free. informative, and can link 

Discussions are now taking place for a ers. Connexion will also send you valu- you with employment opportunities! . 

S 

•Peterson's International 

tome-Country Employment @ASPIRE Workshops : Yes! I'm interested injoining the 
IE free International Connexion networl 

International Employment @Future Newsletters... : Please send me a registration form.
)ummer Jobs, Internships,A 

and Enrichment Programs And More!__ Name 
Regi0 

AddressRegistration is easy and it's FREE! ._Current 
Peterson's Connexion can be your ongoing link to global companies who are 
-eking to identify international students for specific job opportunities 0 

./orldwide. As the official Project ASPIRE registration vehicle. Connexion 
will also enable you access to ASPIRE career guidance workshops and re- Citv 
ntry programs. 

onnexion is utilized year-round by corporations and government organiza- * State Ziplions-in the United States and overseas-to identify international talent for 
ome-country employment. internships, and summer jobs. Country of citizenshp
 
'he growing list of companies that use Connexion includes:
 

The Coca-Cola Company American Standard * Peterson's & 

NALCO Chemical Malaysia Tobacco Company 
Penwira Bank (Malaysia) PriceWaterhouse :conneiion 
PublicService Commission (Singapore) Esso Malaysia --
FischerControlsInternational Becton Dickinson& Co. IInternational Connexion 

_Dept. 992. P.O. Box 2123 
0_ Princeton. New Jersey 08543-2123 
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PROJECT ASPIRE CALENDAR OF EVENTS 
September
* Workshop: Home Country Professional Opportunities-September 19, 1992 (Institute of International Education-

San Francisco) 
" Seminar. Mac Programming-September 19, 1992 (Indonesian Professionals Association)

" Telipon-Link Teleconference with Ms. Barbara Cahn of Peterson's Connexion-September 23, 1992 (Ball State University)
" Employment Roundtable Discussion-September 26, 1992 (Southern California International Careers Consortium & Univer

sity of Southern California)
" ASEAN Country Fair, participants will be able to "visit" other countries in the region and have questions answered-date 

T.BA (Metro International). 

October 
* Workshop: Business &Political Risk in the ASEAN Region-October 9, 1992 (American Graduate School of International 

Management) 
* Workshop: Beginning Your Job Search-October 12, 1992 (University of Minnesota)
* Workshop: Mentors and Internships-October 19, 1992 (University of Minnesota)
* Telipon-Link Teleconference, topic T.BA-October 21. 1992 (Ball State University)
* Workshop: Resumes and Cover Letters-October 26, 1992 (University of Minnesota)
* Telipon-Link Teleconference: Graduate School: Paying the Bill sponsored by The National Consortium for Graduate

Degrees for Minorities in Engineering and Sciences-October 28. 1992. for more info, write to P.O.Box 537, Notre Dame, 
IN 46556 

* Reentry Workshop-date T.BA (Metro International)
* Roundtable Discussion: The role of a chosen company in the ASEAN region-date T.BA (Metro International) 

November 
* Workshop: Job Interviews: How to Prepare, What to Expect-November 2, 1992 (University of Minnesota)
* International Career Day - November 3, 1992 (University of California-Los Angeles)
* International Job Fair sponsored by the Northern California International Careers Consortium, held at University of California-Berkeley-November 5, 1992 (Stanford University is taking several groups of ASEAN and other international students.)
* Workshop: Meet the Employers-November 9. 1992 (University of Minnesota)

* Conference: Research About Reentry-November 21, 1992 (Syracuse University)

" Workshop: Visa Options After Graduation: Practical Training and H-1 Visas-November 23, 1992 (University of Minnesota)

* Roundtable Discussion: The United Nations Development Program. a chance to learn what the UNDP is doing in the region
 

-- date T.BA (Metro International)
 
"Telipon-Link Teleconference-subject and date T.BA (Ball State University)

* Business Seminar, sponsored by the Indiana ASEAN Student Association (Ball State University will participate) 

December 
* Roundtable Discussion, possibly at AT&T-date T.BA (Metro International)

" Semester-end social event &evaluation of ASPIRE--date T.B.A. (Metro International)
 

Non-Profit Org.N A SA A S OCIA I ON O FIN I NAIiO N A kIDUCA OiS 

1875 Connecticut Ave, NW PAIDSuite 1000 
Temple Hills, MDWashington, DC 20009-5728 Permit #5315 

Pr®ed
IP
 



APPENDIX C 

Incentive Grants 

V,
 



PROFILE ASPIRE INCENTIVE GRANTS
 

1. Period: July, 1991-September 1992
 

2. Number of Grants: 16 
 Total Funds Committed: $39,500
 

3. Location by region: Northeast 1 Mid-Atlantic 1
Southeast 
 Midwest 7 
 Northwest 
 4 Southwest 
 3
 

See Attachment 1: 
Maps (with grantor name/location, also

regional centers)
 

4. Target Market: Attachment i, map with number of ASEAN/Pacific
 
Island students at each institution
 

5. Profile of Projects and Events (number of event type)
 

A. Number by event type

Workshop 

Network devpmt 

20
 

Written product/pub 
5
5
Roundtable 

2
Conference 

1
 

Attendance from 5 to 50 participants, 
average attendance=15
 

B. Number by content/subject/purpose
 
Interviewing techniques 
 8
Networking 

Employer roundtables/Job search 

2
 

Resume preparation 5
 
3
ASEAN news updates/discussion 5
Practical training issues/Immigration


Cross-cultural differences in the 
4
 
2


workplace/Reentry issues
 
Orientation/reception 

Alumni questionnaire 

2
 
1
 

6. Outcome/Accomplishments/Benefits/Successes:
 

A. One-time Impacts:
 

Information imparted:

Job search skills, networking, opportunity to meet with
recruiters, business updates in the region, personal reentry

issues addressed.
 

Data Collected:
 
All data collected or publications printed concerning ASEAN
students should assist in future workshop programming.
 

Outreach:
 
Studehts, local businesses, international businesses, Indiana
ASEAN Council, SEAI Conference-Princeton, NJ, campus newsletters
 



B. Ongoing Values:
 

Replicable information products/services/publications:

0 ASEAN Student Newsletter (Southern Illinois University-

Carbondale)

0 Director of Illinois Corporations Operating in ASEAN Countries
(Southern Illinois University-Carbondale)

* 
New Santra and Indonesian Career Connection Program Information
Sheet (Indonesian Professionals Association) (IPA)
* 
ASEAN Directory of Home Country Employers (University of
Illinois-Urbana-Champaign)

* 
Job Search Strategies and Resources: A Handbook for
International Students (University of Illinoi.s-Urbana-champaign);

several of the incentive grants are creating alumni databases.
 

Networks organized/established:

0 Michigan State University's alumni organizations in the

Philippines, Malaysia, Indonesia
• Indonesian Professionals Association in-country visit
" Univ of Oregon's visit to Pacific Islands
 

7. Key Issues Learned:
 
Management and planning:

Timing of workshops is crucial to good attendance. Multiple
sources of publicity help to increase awareness and attendance.
From NAFSA's perspective sending the committee members to make
site visits was very helpful. The committee members were able to
guage the impact of the programs they attended and the grantees
had the opportunity to ask questions and learn about other
 
components of the program.
 

ASEAN/Pacific Island student focus and outreach:
Concerning attendance, participation was high until Spring Break
on most campuses. Students' increased workloads prevented them
from attending many activities after that point in the semester.
Secondly, most grantees found that advertising was greatly
enhanced through personal contacts in the student organizations.
 

The target "market" and their needs/priorities:

Varied response-- Some grantees found that students wanted only
information that was applicable to the entire region i.e. resume
writing, interviewing techniques. 
Others told us that they
wanted country-specific information. 
It became clear to us in
most cases that only nationals of the country highlighted in a
workshop would attend.
 

Ongoing value and impact:

Students showed a positive return rate to workshops after
attending one ASPIRE activity. 
Campuses reported that the ASPIRE
Newsletter helped to involve then in other aspects of Project

ASPIRE and APEC.
 



Strategic information collection (participant info, survey data,

etc.):

Students are concerned about giving personal information and the
 purposes for which it is used.
 

Communication and information distribution:

Names of well-known companies (i.e. Citibank, AT&T) attract
students to programs. "Outsiders" are often given greater
credibility than program staff in international student offices.
Businesses are viewed as having first-hand information.
 

Synergy/linkages with ASPIRE newsletter and other parts of APEC:
Eight articles have come from Incentive Grantees. They are also
sources of student feedback when determining the content of the
articles for the newsletter.
 

Private sector involvement:
 
Speakers, facilities in kind. 
No other funds required.
 

Sustainability of worthwhile activities:
Mostly in-kind contributions; there has been little evidence of
financial contributions.
 



ESTIMATED INCENTIVE GRANT IN-KIND SUPPORT
 

1. AMERICAN GRADUATE SCHOOL OF INTERNATIONAL 
 $5,500

MANAGEMENT
 
Institutional support: administrative expenses,

participant expenses, salaries
 

2. EAST WEST CENTER 
 $1,865

Institutional support: administrative expenses

Participant fees (to be collected): $60
 
Room rental:
 

3. INDONESIAN PROFESSIONALS ASSOCIATION 
 $2,280

Institutional support: administrative and
 
evaluation expenses
 

4. INSTITUTE OF INTERNATIONAL EDUCATION-CHICAGO 
 $5,719

Volunteer time by presenters: estimated by IIE at
 
rates of $10, $28 $70, $75, and $90 per hour
 
Institutional support: $1,997

Roosevelt University: $520
 
Participant fees collected: $136
 

5. INSTITUTE OF INTERNATIONAL EDUCATION-SAN FRANCISCO 
 $6,850

Institutional support: salaries $2,250

administrative expenses, evaluation expenses

Participant fees: $2,400
 
Meeting space: $250
 

6. IOWA STATE UNIVERSITY 
 $2,500

Institutional support: Coordinator's salary
 

7. MICHIGAN STATE UNIVERSITY 
 $19,700

Institutional support: salaries $15,000 (3 x 1/8
time); adminstrative expenses, overhead: 
$1,000;

Participant fees: $300
 

8. SOUTHERN ILLINOIS UNIVERSITY-CARBONDALE 
 $3,858

Institutional support: administrative expenses,

printing costs (newsletter), evaluation & follow-up
 

9. STANFORD UNIVERSITY 
 $450
Institutional support: administrative expenses
 
room rental: $300
 

10. SYRACUSE UNIVERSITY
 

11. UNIVERSITY OF HAWAII-HILO 
 $3,000

Institutional support: administiative expenses
Meeting space: $50/workshop X 6 workshops: Video
taping of workshops: $75/workshop X 6 workshop
 



12. 
UNIVERSITY OF ILLINOIS-URBANA-CHAMPAIGN 
 $774
Institutional support: graduate assistant,

international student office; graduate assistant,
 
career center @ $5 per hour
 

13. UNIVERSITY OF MINNESOTA 
 $8,350
Institutional support: salaries for director

($6,000) and secretarial assistance ($2,350)
 

14. UNIVERSITY OF OREGON 
 $6,098

Institutional support: salaries ($4,000),

overhead
 

15. UNIVERSITY OF WISCONSIN-STOUT 
 $5,590
Institutional support: salaries ($3,700), admini
strative expenses
 

16. VIRGINIA POLYTECHNIC INSTITUTE & STATE UNIVERSITY 
$3,750
Institutional support: administrative expenses,

evaluation expenses, participant expenses
 

Total = 

$76,284
 

Administrative expenses include: postage, telephone, secretarial,

materials and supplies
 

Evaluation and follow-up expenses include: materials and
supplies, evaluators' professional time
 

Participant expenses include: 
costs associated with a
"per/person" expense i.e. museum entrance fees, tickets
 

ESTIMATED IN-KIND CONTRIBUTION TO PROJECT ASPIRE ADMINISTRATION
 

1. Committee time:
 
Regional Center and Incentive Grant selection: $1,000
4 persons x 10 hours x $25/hour
 

Site visit by committee member $375

15 hours x $25/hour
 

Article submission to newsletter 
 $100
 
4 hours x $25/hour 

Project steering meeting $500
4 persons x 5 hours x $25/hour 

Total = 
$1,975
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Project ASPIRE Regional Center Summary
 

1. Period October 15, 1991 
- October 14, 1992
 

2. Grantee: Metro International
 

3. Grant $25,000
 

Start date: October 15, 1991
 
Renewal date: October 15, 1992
 

4. Market/Constituency 
- Brief Description:

Geographic Area: Northeast and Mid-atlantic area
Numbers, types of institutions: 
18, mostly colleges and
universities.
 
Number ASEAN/Pacific Island students in target area: 
2,700
Targeting priorities:
 

Top 10 major student concentrations:

CUNY (Baruch & LaGuardia Comm Coll) 
 250
Univ of Hartford 
 208
Rutgers Univ 
 122
Columbia Univ 
 100
New York Univ 
 93
Univ of New Haven 

NY Inst of Technology 

90
 
84


Yale Univ 
 73

Fordham Univ 
 62

Pratt Institute 
 47
 

5. Services/Activities/Events 
- Brief Description
(purpose/content) 
Please note: 
We accept that the Regional
Centers may be able to provide more current information.
 

A. Info Requests:
 

B. Counseling:
 

C. Outreach:
 

D. Information/publications: 
 Metro publishes its own Metro
Newsletter. 
 In it they have publicized ASPIRE information
 
and announcements.
 

E. Workshops/Seminars:
 

February 8th

Job Search Strategy Workshop, the workshop was hosted by
Manchester International, 
a career development consulting

firm and by Citibank.
 
Number of Participants: 15
 
Number of Countries: 4
 
Number of Institutions: 
8
 



February 20th
Opportunities in Singapore, featured the Singapore Economic

Development Board.
 
Number of Participants: 18
 
Number of Countries: 5
 
Number of Institutions: 
7
 

February 29th

Reentry Workshop for Filipino Students, Chemical Bank and
The Philippine Center participated in the workshop

Number of Participants: 7
 
Number of Countries: 1
 
Number of Institutions: 6
 

March 23rd-24th
 
Intel Technology Recruiting Program, Intel Technology of
Penang, Malaysia came to Now York to interview U.S. 
 educated

Malaysian nationals.
 
Number of Participants: 30
 
Number of Countries: 1
 
Number of Institution: 20
 

March 27th-29th

SEAI Conference at Princeton, Project ASPIRE attended and
brought students to a conference by The Southeast Asian
Initiative (SEAI), 
a student organization at Princeton
University, issues in the region. 
The keynote address was
given by the former Singapore Ambassador to the United
 
Nations.
 
Number of Participants: 14
 
Number of Countries: 5
 
Number of Institutions: 
8
 

April 11th
Conference for Asian and Asian-American Students Attending
CUNY Schools, The Asian/American Center at Queens
College/CUNY and the Asian American Higher Education Council
organized a one-day conference. 
 Metro tried to coordinate a
delegation of ASPIRE students but had no response.
 

May 9th

Feentry Workshop for Indonesian and Malaysian Students, in
addition to the students, participants included the former
executive director of the Fulbright Program in Indonesia,
the Minister Counselor from the Permanent Mission of
Malaysia to the United Nations, and a U.S. educated
Malaysian who was hired by Citibank.
 
Number of Participants: 10
 
Number of Countries: 2
 
Number of Institutions: 9
 

May 14th
Citibank Roundtable Discussion on Southeast Asia, Citibank's
Institute for Global Finance hosted the program on economic
 



growth.

Number of Participants: 29
 
Number of Countries: 14
 
Number of Institutions: 15
 

May 29th
 
End of 
'he Year Party at Mangez Avec Moi. i group ofstudents gathered at a Southeast Asian restaurant for thelast program of the semester. Students were able to
socialize with each other and also to provide feedback and
suggestions for the fall calendar.
 
Number of Participants: 16
 
Number of Countries: 6
 
Number of Institutions: 8
 

F. Outreach/Clearinghouse function: 
 Metro International
exists as an outreach center. 
They reach institutions and
students who choose to become involved with Metro
International in addition to ASEAN students as a result of

this project.
 

G. Networks/Private Sector Linkages: approximately 65
education institutions in the New York area. 
 Private firms
such as Manchester International, Citibank, Intel
Technology, The Southeast Asian Initiative, the Singapore
Economic Development Board,- Chemical Bank, Asian American
Higher Education Counsel, representatives from the United
Nations. These are only the ones we know of because of their
direct participation in Metro's activities.
 
H. Databases: all student participants and member
 
institutions in their area.
 

I. Number of people attending each activity: 
see above
 
J. Degree of "market penetration", i.e. percentage
participants from top 10 target concentrations:
 

6. Outcome/Impacts/Benefits:
 

Replicable information products/services
 

Networks organized/established
 

Linkages/relationships
 

Clearinghouse function
 

Directories/database
 

7. Strategies/Plans for:
 

A. Sustainability:
 



B. Private Sector Involvement and Resources:
 

C. Integration with Other APEC Program Component:
 

8. "ey Issues and Lessons Begin Learned
 

A. Management and Planning
 

B. ASEAN/Pacific Island student focus and outreach
 

C. The Target "market" and their needs/priorities
 

D. Ongoing value and impact (building, expanding,

leveraging, replicative)
 

E. Strategic Information distribution
 

F. Synergy/linkages with ASPIRE newsletter and other parts

of APEC Program
 

G. Private sector involvement
 

H. Sustainability of worthwhile activities
 

I. Cost Sharing
 

J. Ways to define and gauge success, impact, benefit
 



Project ASPIRE Regional Center Summary
 

1. Period October 15, 1991 - October 14, 1992
 

2. Grantee: Ball State University
 

3. Granz -5,000
 

Start date: October 15, 1991
 
Renewal date: October 15, 1992
 

4. Market/Constituency - Brief Description:
 
Geographic Area: Midwest
 
Numbers, types of institutions: 16, mostly colleges and

universities.
 
Number ASEAN/Pacific Island students in target area: 
5,000

Targeting priorities:
 

Top 10 major student concentrations:
 
Univ of Toledo 
 483
 
Sthrn Ill Univ-Carbondale 387
 
Western Michigan Univ 374
 
Indiana Univ-Bloomington 318
 
Purdue Univ 
 227
 
Univ of Ill-Urbana-Champaign 213
 
Univ of Michigan 152
 
Indiana State Univ 
 135
 
Western Ill Univ 
 86
 
Ball State Univ 
 55
 

Total = 
 2,430
 

5. Services/Activities/Events - Brief Description

(purpose/content) Please note: 
We accept that the Regional
Centers may be able to provide more current information.
 

A. Info Requests: through Ball State Univ E-mail
 

B. Counseling:
 

C. Outreach:
 

D. Information/publications: two ASPIRE brochures have been

published to attract students to the project.
 

E. Workshops/Seminars: Telipon-Link (teleconferences)

The first one was with Peterson's Connexion (Barbara Cahn).
Many teleconferences are scheduled with employers and
 
others.
 

F. Outreach/Clearinghouse: approximately 15 education
 
institutions in Indiana and bordering states; student

associations at Eastern Michigan University and Marquette
University, the Indiana ASEAN Council and the Indiana ASEAN
 



Student Association; Representatives have attended the
Ambassador's Tour 
- Chicago, the Singapore Economic

Development Board of Chicago, attended the NAFSA Annual
Conference in Chicago, Ball State University has sent

students and coordinated efforts with the Institute of

International Education-Chicago activities.
 

G. Networks:
 
Telipon link (student/employer conference call)

Project ASPIRE Network (PAN)/e-mail/ASPIRE listserve
 

H. Databases: ASEAN student database is current
 

I. Number of people attending each activity: 
see above
 

J. Degree of "market penetration", i.e. percentage

participants from top 10 target concentrations:
 

6. Outcome/Impacts/Benefits:
 

Replicable information products/services: Project ASPIRE Network
 
(PAN)
 

Networks organized/established
 

Linkages/relationships: 
Ball State and the Indiana ASEAN Counsel
have been working closely to provide what is needed for the ASEAN
 
student population.
 

Clearinghouse function: please ask Ball State more about PAN (BSU

e-mail/ASPIRE-L
 

Directories/database
 

7. Strategies/Plans for:
 

A. Sustainability:
 

B. Private Sector Involvement and Resources:
 

C. Integration with Other APEC Program Component:
 

8. Key Issues and Lessons Begin Learned
 

A. Management and Planning
 

B. ASEAN/Pacific Island student focus and outreach
 

C. The Target "market" and their needs/priorities
 

D. Ongoing value and impact (building, expanding,

leveraging, replicative)
 



E. Strategic Information distribution
 

F. Synergy/linkages with ASPIRE newsletter and other parts

of APEC Program
 

G. Private sector involvement
 

H. Sustainability of worthwhile activities
 

I. Cost Sharing
 

J. Ways to define and gauge success, impact, benefit
 



Project ASPIRE Regional Center Summary
 

1. Period October 15, 1991 - October 14, 1992
 

2. Grantee: Southern California International Careers Consortium
 
& University of Southern California
 

3. Grant $25,000
 

Start date: October 15, 1991
 
Renewal date: October 15, 1992
 

4. Market/Constituency 
- Brief Description:
Geographic Area: Southwest; Southern California and Arizona
Numbers, types of institutions: 
40, mostly colleges and
universities.
 
Number ASEAN/Pacific Island students in target area: 
2,700

Targeting priorities:
 

Top 10 major student concentrations:
 
Cal State Univ-Los Angeles 
 459
 
USC 
 419

UCLA 
 303

Cal State Univ-Long Beach 
 288

Cal State Poly U-Pomona 155

Cal State Univ-Fullerton 
 143

Cal State Univ-Fresno 
 131
 
LA City College 
 108

San Diego State Univ 
 106

Cal State Univ-San Bernardino 89
 

Total = 2201
 

5. Services/Activities/Events 
- Brief Description
(purpose/content) 
Please note: 
We accept that the Regional
Centers may be able to provide more current information.
 

A. Info Requests:
 

B. Counseling:
 

C. Outreach:
 

D. Information/publications: ASPIRE Newsletter, ASPIRE
 
Brochure
 

E. Workshops/Seminars:

ASEAN Skills Workshop, participants were able to choose and
attend several sessions focusing on job-search, networking
and practical training options. (February 29, 1992)
Number of participants: 90

Number of countries representod: 6
 

Employment Roundtable, presenters included IBM, ASEAN
students who had entered the job market, and 
... (September
 



26, 1992)

Number attended: 60
 
Number of countries represented: 6
 

F. Outreach/Clearinghouse function:
 

G. Networks/Private Sector Linkages: approximately 40
education institutions in the Southern California area,
Organizations such as 
the Singapore Economic Development
Board, consulates for the ASEAN countries, the Southern
California International Careers Consortium, as well as with
Northern California International Careers Consortium.
 

H. Databases: Extensive student and employer database.
 

I. Number of people attending each activity: 
see activities
 
above
 

J. Degree of "market penetration", i.e. percentage

participants from top 10 target concentrations:
 

6. Outcome/Impacts/Benefits:
 

Replicable information product:s/services
 

Networks organized/established: Southern California International
Careers Consortium (SCICC) and the Northern California

International Careers Consortium (NCICC).
 

Linkages/relationships
 

Clearinghouse function
 

Directories/database: Student and employer database, help

students find short term practical training and employment.
 

7. Strategies/Plans for:
 

A. Sustainability:
 

B. Private Sector Involvement and Resources:
 

C. Integration with Other APEC Program Component:

not required
 

8. Key Issues and Lessons Begin .Learned: SCICC & USC have shared
some of their information on this subject. 
Again, we accept that
they may have more current information.
 

A. Management and Planning:
 

B. ASEAN/Pacific Island student focus and outreach:
researched target population as one of initial steps for
 



year i.
 

C. The Target "market" and their needs/priorities
 

D. Ongoing value and impact (building, expanding,

leveraging, replicative)
 
E. Strategic Information distribution: 
sources of publicity
include: advertisements in campus newsletter, contacts with
student organizations, direct mailings, posters, flyers. 
We
understand they use most if not all of these methods for any
workshop or activity.
 

F. Synergy/linkages with ASPIRE newsletter and other parts
of APEC Program: submission of articles, student interests,

photographs, etc.
 

G. Private sector involvement
 

H. Sustainability of worthwhile activities
 

I. Cost Sharing
 

J. Ways to define and gauge success, impact, benefit
 

J
 



APPENDIX E 

Peterson'sConnexion 
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SUTIEDA CAJTMAK 
Permanent Address Current Address (09/90-06/91)

Citizenship: Available: May 1991
 
Authorized to work in Thailand.
 

Goals/Preferences
 
Career goal in the financial sector as a financial analyst or investment analyst.
 

Geographical Preferences: International.
 
Career Field Preferences: 
 Business management, Financial services, Management consulting, Marketing/sales, 

Public relationsiadvertising. 

Personal Characteristics/Skills
 
Motivated, entrepreneurial, efficient and responsible.
 
Personal Skills: Attention to detail, Money management, Organization, Problem solving, Project management,
 

Risk-taking.
 

Computing Skills
 
General: Word processing, Spreadsheets.
 
Systems/Languages: Cobol.
 

Foreign Languages: Thai, Korean.
 

Education 
New York University. BA, Mav 1991. 

Overall GA..: 3.40 on 4.0 scale. 
Major in Economics (GPA in Major: 3.50 on 4.0 scale). 
Second major or minor in Government/Political Science. 

College Activities: Academic honor society, Intramural sports, Publications, Student/class government.
 
Interested in graduate study at some point (Finance and Banking).
 

Work Experience 
Translink, New York, NY 10019. 09/90-. Researcher.
 
Citibank, New York, NY 10003. 05/89-08/89. Financial Analysist-International Monetary Exchange.
 
Total number of years in full-time employment: 1.
 
Relevant Professional Experience: Research and financial analysis of trade between the US and Asia. 

TrI 
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Peterson's r
connejion
 

CAREER PLACeMENT AND INTERNATIONAL STUDENT OFFICES ENTERING STUDENTS INTO 
PETERSON'S CONNEXION NETWORK
 

Alabama 

Alabama Agricultural and Mechanical 
University 

Alabama State Universit 
Auburn University 
Aubu University at M tgmervState 
Birmngfham'Southern Colleg 
Bishop State Communty College 
Huntingdon College 

Jacksonville State University 
Judson College 

Oakwood College 

Samford University 

Troy State University at Dotian 
University of Alabama 
Universityof Alabisma at Birmingham 
University of Montevallo 
University of North Alabama 

Alaska 

University ofAlaska, FaldiikUniversity of AlaskaSouthem, Juneaueri 

Ariz ona 
Arizona State University 
Embry-Riddle Aeronautical University 
Gateway Community College 

Grand Canyon Universit 

Northern Arizona Univerity 

Southwestern College 

University ofArizona 


Arkansas 


Arkansas State University 

Arkansas Tech University 

Harding University 

Southern Arkansas University 


University of Arkanma 

University atVonicllCaionaUniversity ofof AranaArkansas at Monticello 

California 
Academy of Art College 


American River College 

Armsrong College 

Azusa Pacific Universi. 

California Lutheran University 

California State University, Bakersfield 
California State University, Fresno 
Calforna State Univert, u 
California State Univesity, 

Uv ty, Sa 
C.,ibrnia State Univerity, San Bernadino 
California State Univemty, 
Chapman Colege 

Chatham College 


Christian Heritage College 

Claremont McKenna College 
Columbia College 

Fremo Pacific College 

Golden Gate University 

Harvey Mudd College 


John F. Kennedy University 

Lincoln University 


Lores Linda University 
Mmaers College
Monterey Institute of International StudiesNoortop Unive.lty 

OrangeCoast College 

Oxnard College 

Pepperdine University 

Pitzer College 

Pomona College 


San Diego State University 

San Francisco State University 

Srpps College 


Southern California College
 
United States International University 

University of California, Berkeley 
University of Californi, lvine 
University of California, Riverside 

University of Califoria, San Diegonvriyo aiona a ig 
University of California, Santa Barbara 
University of LA Verne 
University of Redlands 
University of San Diego 

University of Southern California 
Whittier College 
Woodb7 Universit 

World College West 

Colorado
 

Colorado College
 
Colorado School of Mines 
Colorado State University 
Univerty of Colorado at aDenva 
Univesty of Denver 
Wester State College of Colorado 

Connecticut 

Albertus Magnus College 
Charter Oak College 
Connecticut College
 

Saint Joseph College
 
University of Bridgemt
 
University of Connecticut
 

Univesity of Hartford
 
Univesty of New Haven
 

Wmleyan University 
Yale University 

Delan e 

Uni ve/- ityo f D le ge
 

Univerty of Deleware
 
District of Columbia 

American Universt 
Gallaudet University 

Howard Universty
 
Southeastern University
 
Trinity College 

o o c 
Colege of Boca Raton 
Daytona Beach Communty Col. 3. 
Ech adCollege 

Edward Waters College 
Embsy-Riddle Aeronautical Univezry 
Flagl College
 
Gulf Coast Commu Collee
 

lCosCo untCleg

Hobe Sound Bible College
 

Orlmao College 
Palm Beach Communty College 
Ringling School ofArt and Design 

202 Carnegie Center P.O. Box 2123 Princeton. New Jersey 0 8 543-293 Pape I ofyright 1992, Peteson's GuieTelephone 609-243-9111 Fax 609-243-9150 
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Peterson s Career Placement Office Connexion Participants 
as oi 7/14/92 

Rollins College Elmhurst College owa 
Saint Leo College Illinois State University i C Cl 
Steim University KnoxCollege Briua Cliff College 
University of Florida Forest Bu Vista College 
University of Miami Univer Ceyora oIowa 
University of West Florida 
Weber College 

Georgia 

ill Universty 
Monmouth College 
North Central College 

Coo College 
CDrak College 
Drake Universit 
Emarnus Bible College 

Agnes Scott College 

Arnus g State College Atlata ~11~ 
Quincy College 
Rokfor ColegeGrandlaiewRooevelt University 

Gracelan College 
CollegeGrand View College 

Brmau Wom 'sColleg Saint Xavier College Grinnell Colleg.-
Iowa State University of Science and 

Clark Atlant UniversityClayto State UniversityCv 
Southern Illinois University at Carbondale
Soutern Ilois University atEdwardsville 

Technology
Iowa Wesleyan College 

Columbus College University of Illinois at Chicago Loe College 
DeVry Institute of Technology UniversityLof at Urbana-Chainagn henoisartCollege 
Emory University 
Georgia histitute of Technology 

Westyn llinois Univershy 
Weaton CollegeUiest 

Maryreso College 
Simpson College 

Mercer Universty lyo TeWo Marycres University 
Macer University Atlanta Indiana Teiky Wesmur University 
Maris Brown College Andson University University of Dubuque 
Oglethorpe University Ball State University University of Iowa 
Savannah Collere of Art and Design 
Savannah State college 

Bethel College 
Butler University 

Warbu College 

William Penn College 
Spelman College 
University of Geogia 
Valdosta State College 

DePauw University 
Eadlam College 
GoshenCollege 

BeedictineColleg 

Fot S University 
Hawaii Grace College Friends Bible College 

BiHawa ongiiery-aaiBrigha Young University-Hawaii Huntington CollegeFredr=Technical Institute Fri 
ivtv

Urivesity 
CAMUS IJohnson County Community College 

Chaminade University of Honolulu Indiana University at SouthBnd Kansa State Univerity 
Hawa Lon Colegei 
Hawai Pacific University 
University of Hawaii at Hilo 

v 
Indiana University - Purdue University atState 

FortWayne 

MidAmerica Nazarene College 
University 

Saint Mary College 
University of Hawaii atkIano Indiana University - Purdue University at Southwestern College 

Idaho Indianapolis Sterling College 
CoI of Iaho Indiana University Southeast University of Kansas 
Lewis-Clark State College Manchester College University of Kansas Medical Center 
North Idaho College Marian College Kentucky 

Northwest Nazarene College Purdue University Asbury College 

Illinois 
Augustana College 

Saint Francis College 
Saint Joseph's College 
Saint Mary's College 

Brescia College 
Centre College 

Eastern Kentucky University 
Bradley University 

East-West University 
Tri-State University 

Valparaiso University 
Morehead State University 
Murray State University 

Eastm Illinois University Wabash College Thoalas More College 

Page 2 of 8
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Peterson s Career ilacement Office Comneoon Particir 
as of 711 

Union College Boston University Hope College
University of Kentucky Brandeis University Kalamazoo CollegeUniversity of Louisville Bridgewater State College Lake Superior State Universaty 

Louisiana Clark University Michigan State University
Centenary College oL Colege or the Holy Cross Michigan Technological Univemsity
Loyola Univemty, New Orleans Curry College Northern Michigan Universiay
Louisiana State University at Shreveport Eastern Nazarene College Olivet College
Louisiana State Universty and Agri. and Elms College Saginaw Valley State UniversityMech. College Emmanuel College Saint Mary's CollegeNorthwestern State University of Lou Hampshire College Siena Heights CollegeTulane University Lesley College Spring Arbor CollegeXavier University of Louisiana Massachusetts Institute of Technology University of Detroit 

MaineBate College Mount Holyoke College University of MichiganNorth Adams State College University of Michigan Dearborn 

owdoin Collegeortheastern University Wayne State UniversityColbyv College Quinsigamond Community College
 
Colby College Regis CollegeMinst
Saint Joseph's College RemAugsburg CollegeUnitycollege Simmons College Beatd State UniversityUniversity of Maine Smith College College of Saint Benedict
 

Univeity of Maine at Farmington Southeasten Massachusetts University Collee of Scholaics
SLp

University of Maine at Fort Kent Springfield College Gutvus Adolphus College
 
University of Maine at Preque le 
 Springfield Technical Community College Hamline University
University of Southern Maine Stprnhil Co lege Macalstar College 

Maryland Moorhead State UniversityTufts University
Bowie State University Ntoa olg-t al.CmuUniversty of L.owell Nationw College-St Paul CampusCollege of Notre Dame of Maryland Univesity of Massachusetts at Amherst Nonthwesn CollegeCoppin State College
Gouc Colege University of Massachusetts at BostonWeilhsley College S OaC erSt. Olaf College 
Hood College Goucer~oleg Welesly~olegeUniversityWestern New England College of Minnesota-DuluthUnivety of Minnesot
Johns Hopkins University Westfield State College University of Minnesota- Twin Ctie 
Maryland Institute. College of Art Wheaton College Univers.t of SLnhoas 
Morgan State University Wheelock College Univeri. of St Thomas
 
Salisburv State University 
 Williams College Mississippi
St. Marys College of Maryland Worcester Polytechnic Institute Millsaps College
Towson State University 

Mississippi CollegeMichiganUniversity of Maryland-College Park Adrian College Rust College
University of Maryland-Eastern S Albion College Misoi
Washington college Alma College Avila College 

Massachusetts Andrews University Cental Methodist College
American International College Aquinas College Central Missouri State UniversityAmherst College Cleary College of Business Columbia College
Bay PathCollege Davenport College of Business Drury CollegeBecker Junior College-Leicester Campus Delta College Evangel College
Becker Junior College-Worcester Campus Eastern Michigan University Harris-Stowe State CollegeBentley College Grand Rapids Baptist College and Missouri Baptist College

Seminary Northeast Missouri State University 

Page3o 
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Peterson s Career Placement Office Connexion Participants 
aso7/14/92 

Northwest Missouri State University 

Park College 
Saint Louis Universty 
Southeast Missouri State Univesmty 
Southwest Baptist University 
University of Missouri - Columbia 
Washington Univerty 

Webster University 


William jewell College 

William Woods College 


Montana 


Montana State University 

MontanMoutaiUnive'Rocky Mountain CoLlege 

Universy or Montana 

Nebraska 

Creighton University 

Dana College 


Grace College of the Bible 


Hastings College 

Midland Lutheran College 


Peru State College 
Universty of Nebraska-Lincoln 

University of Nebraska. Omahaac 

Nevada 

Universat of Nevada, Las Vegas 
N 

New Hampshire 

Colby-Sawyer College 
Darbouth CollegerartmuPierCleg e 

Fkl ee w ra Cete 

Keen State College

New England College 
New 

Hampshire College 
Plymouth State College of the Univermty 

System of New Hampshire 
Saint Anseim Colege 

University of New Hampshire 
New Jersey 

Bloomfield College 

Caldwell College 

Camden County College 

Centenary College 


College of Saint Elizabeth 


Drew University 


Fairleigh Dickinson University, Florham. 

Madison Campus 

Fairleigh Dickinson Univermty, 

Teaneck-Hackensack Campus 
Georgian Court College 
Glasboro State College 

Jersey City State College 
Kean College oiNew Jersey 
Monmouth College 
Montclair State College 

New Jersey institute of Technology 
Princeton University 

Ramapo College of New Jersey 

RiderCollege 
Rutgers University-CamdenRutgers University-New Brunswick 

Rutgers Univertszv-Newark 

Seion Hall University 

Stevens Institute of Technology 

Trenton State College 

Upsala College 


William Paterson College 
New Mexico 

College o the Southwest 
College ofwthe uthwest 

New Mexico Institute of Mining and 
TechnologyP
 

New Mesico State University 

St. John's College 


New York 
Adelphi University
Alfred Univertsty 

Bard College 
Barnd College
B~lr Colee 
BCollegeBauh College of the City University of 

New York 

Brooklyn College of the City University of 
New York 

Canisius College 
CityCollege or the City University of New 

York 

Clarkson University 


Colgate University 


College of Saint Rose 

College oi Staten Island of the City 


University of New York 
Columbia Univesnty 

Cornell University 

Dammen College 

DowlingCollege 

Fordham Universitv 

Hartwick College 
Heidm County Community Coliq-ge 
HobartCollege 
Hofh;ta University 
Houghton College 
HunterCollege of the City University o 

New York
 
lome College
 

Kings College 
Le Moyne College
 
Manhattan College

Manhattan School of Music 

Manhattanville College 

Marist College
 

Marymount College
 
Medgar Evers College of the City
 

Universty of New York 

Mercy College
 
Mount Saint Mary College
 

New York Institute of Technology 

New York School of Interior Deign
 
New York University
 
Nyack College 

Pace University 
Pace University, Pleasantville Briarcliff 

Campus 

Polytechnic Univemty, Brooklyn Camp-
Polytechnic University, Farmingdale
 

Campus
 
Queens College of the City Univermty o 

New York
Resale Polytechnic Institute
 
Rohm siawof Technolog
 
Rochester Institue of Technology
 
R Sage College
 

Siam College 
St. Bonventure University
St. John Fisher College 
St. Lawrence Univemty 

St. Thomas Aquimas College 

SUNY at Albany 
SUNY at Binghamton 
SUNY at Brockport 

SUNY at Buffalo 

SUNY at Fredonia 

SUNY College at Cortland 

SUNY College at Potsdam 
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?eterson s Career Placement Office Connexion Paric 

as of 71 

SUNY College oi Technology, Alfred 
SUNY Institute oi Technology at UticaSuivan County.Commuzty College Ashland Univertv 

Cental Oregon Co 

EasternOregon State College 
Syracuse Unive Batyldwin-Wallace College lTFTecuncalinstitute 
Tedmical Career lnstitutes Case Western Reserve Univet Lane Com uty College 
Union College Central State Universty Lewis ad Clark College 
Univemstyof Rochester Cleveland State Univemt Linfeld College 

Utica College oiSyracuse Univemtv College oi Wooster Oregon institute of Technology 
Va.sr College Columbus College or Art and Design Pacific University 

WagnerCollege The Defiance College Reed College 

WeUs College 
Yeshiva UniveH .tYshia 

Denison Univermty 
Hiram CollegeKenvon College 

Southern Oregon State College 
University of Portland
Ween Oregon State College 

Nt Crin 

Atrber-cCtian College 
Barber-Scota College 
Bennett College 

Caldwell Commtunty College &Tech Inst. 
Carteret Community College 

Catawba College 

Malone College 

Marietta College 

Mushingurn College 
Notre Dame College or Ohio 
Ohio State University 
Ohio State University-Mansfield Campus 
Ohio University 

Pennsylvania 

Albright Collese 

Allegheny College 
Allentown College oi St. Francis de Sa 
Beaver College 
Blo s Univeraw. of Pennyvan 
Buellmb University 

Coastal Carolilna Community College 
Davidson College 

Duke University 

Elizabeth City State Universty 
EnCollege 

Genmsboro College 
Guilfrd College 

High Point College 
Johnson C Smith University 
Lees-McRae College 
Livingstone College 
North Carolina Wesleya College 
Pfelffer College 
Saint Augustine's College 
Stem College 

St. Anldre'w Presytenan College 
University of North Caolina at Chapel Hill 

University of North Carolina at Greensboro 
University of North Carolina at 
Wa Fore Univet w 
Warest ivs itoeeOklahoma 
W mWlsC ollrmUniegeOklhoma 

Western Carolina Unveity 
WingteCcllege 

Owens Technical College 
Shawnee State Universwt 
Universty of Dayton 
University of Findly 
University of Rio Grande 
University of Toledo 
Urbana University 

Wilberforce Univerity 
Wittenberg University 
Wright State University 
Xavier Univemt 

Youngstown State University 

Oklahoma 

Centl State University 
Northeaster State Universit 
Northwestesn Olhma State Univerit 

Oklahom hoa StatesUnimmv ersitye
"Universitv 

Oklahoma Christian Univesity of Science 
of Art 

City University 
Panhandle State University 

Oklahoma State Univermty 
Phillips Universty 

Cabrind College 
California University o Pennsyvarda 
Carnegie Mellon Univerity 
CadeCrest College 
Delaware Valley College 
D Colege 
Eas Saroudsburg University of 

Pennsylvania 

Eastn College 

Elizabethtown College 
Franklinand Marshall College 
GettysburgCollege 

Grove City College 
Gwynedd-Mercv College 
H College 

JuritsCollege 

Kings College 
n~em 

La Salle University 
Lebanon Valley College 
Lehigh University 
Lincoln Univemty 
Lock Haven Univemty of Pemsywlvania 
Lycommg College 

Meiah College 

North Dakota 
North Dakota State University 
Univemt of Mary 

University of Oklahoma 
Univemty of Tulsa 

Oregon 

Moon College of Art and Design 
Moravian College 
Muuin~beg CoUege 
Neuan College 
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Peterson s Career Placement Office Connexmn Partcivants 
asoi 7/14/92 

Pennsylvania State University 
Penmyivania State University at 

Harrisbmrg 
Philadelphia College o Textiles and 

Science 

Saint Joseph's University 
Saint Vincent College 
Shippensburg University of Pennsylvania 
Slippery Rock University of Pennsylvania 
SpringGarden College 
Sus uehana University 

Swarhmore College 
Temple University 
Thomas jefflron Univemt 
University of Pennsylvania 

University of Pittsburgh 

University of Scranton 


U ColO8 S 
Washington and Jefferson College 
Waymbemrscouege 

West Chester University 

WaminmisColege 

Widener Universty 


Wilke Univermy 

Wilson College 


Rhode Island 
Brown University 

B~1~cnia~.
BryantoeeCollege 


Providence o 

Rhode lndUniveiRoger Williams College 

Salv Regina Coe 
Universty of Rhode land 

South Carolina 

Bob om University 

Casmn University 

c o fces...i 

Conmbia College 


Converse College 

Francis Marion College 

Furmum University 

Tri-County Technical College 

University of South Carolina 


University of South Carolina at AikenVoodees College
Wio College 

South Dakota 

Augustana College 

Dakota State University 

Huron Univeritv 


National Collee 
Sioux Falls College 

South Dakota School of Mines and 
Technology 

South Dakota State University 
Tennessee 

Austin PeSy State University 

Belmont College 

Bethel College 


Christian Brothers Universitv
 
Crichton College 


Eas Ten State University 

Fis University 

Fred-Hardemnl University 

KingCollege -


Knoxville College 

Lee College 

Lincoln Memorial University 

Maryvile College 

Memphis State University 


Res College 

Roan. State Community Colege 


outern ollge o SeenthDayUniversity
Advlern S e 

Universit of Tennessee at MartinUnAdventiosTxama 
of Te ee at Kn 

University of the South 
William Jennings Bryan College 

Texas
 

TenA C
 
Abele Stan Universty
 

o Univentv
 

Bayor Univerut
 
Da Baptist University 

JarvisChristian College 
LAm University 

Laredo State University
 
Pau QuAtonn College
 

S tonio Art Intrtute 
St. Edward's Univeity 
Soueirw Mehv 

Southwest Texas.State Univety 

Southwestern University
 
TepeA&M University
 
TexaA tM
Univerty 
Texas Christan Unive ty 
Texas LutheranCollt 
Te.a Tech University 
Univrsity of Cenral Txas 
University of Hous 
Univemty of Housm - Dow wnn 

Univmsity of H -D yion 
Univerityof Mr hovr 

of St. Thomas 
Urdvmtv of Texas at Arlington 

ty o Tex t AsuA n 
University of Texas- Pan American
 
Univeity of Texas of the Perua 
 Ban 

Baptist University
 
Weber State Universty
 

West Texas State Universty 

Wiley Colle 

Utah 
BrighaeeYoung Universty 

Utah Stat. University 
Vermont 

Bulngton College

Buel State College
 
Champlain College
 

mpiddlebur College
 

Saint Michael's College
Southern Vemront College 

University of Vermont 
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Peterson s Career Placement Office Connexion Part, 
as of 7 

Virginia
Averet College 

Christendom College 
Collee of Wilam a r.West 
Eagsn Mennonite College 

Feorum CollegeCoege 

Fairmont State College
Marshall University 

West Virginia institute of Technology 
Virginia Univermt 

Wisconsin 

Loyola University, New Orlem 
School of Busie 

Michigan State Univemitv 
Graduate Business School 

Stan school at ute 
Admni tion 

GeoLae Mason Univestv 
HaznM-aneyrColleg
Hollins College 
James Madison University 

J.Sargeant Reynolds Community College 
Liberty University 

Longwood College 
Mary Baldwin College 

Mary WashinponCollege 
Mary Washington ColegeM~urYmount Universty 
Norolk State University 

O d University 

Universiy 
Ramndolph.M m College 
Randoiph-Macn Womans College 
Regent Univerity 

wstBrrCoege
University of Ridmond 

U ni mi y fUniversity of Virginia 
vi* Military Insatitt 

Virginia PolyFtecnic institute and State 
Univusity

Virginia Union University 

Washingto and Lee University 

Washington 
City University 
Cornish College of the Arts 

Eastern Washington University 
Evergreen State College
Gram Commuty clege 

Lutheran Bible Institute and University 
Padifc Luthem University 

Lawrence University 
Marquette University
Mount Senairo CoUege 
Ripon College 

St. Norbert College 
University of Wisconsin-La Crosse 
University of Wiscojmn-Madison 
Uivet o WisconsOshkhGraduate 
Universitv of Wisconmsuipahekjo

Wisconsm-PlattevLieUniverstyUniversty ofof Wisconsm-River Falls 

OldDomyUniversityof WconinStevens Point 
University of Wisconmn-.Supeor 
Univerity of Wisconsin-Whitewater 
Viterbo College 

Wyoming 

Westrn Wvoming Commuity CollegeBusiness Schools 
'ugi iaC

AmercanGraduate School of International 
Manaemmen t 

Arthur D. Little Management Education 
Institute 

Belmont College 

School of Business 
Boston University 

School of Management 
Brigham Young University 

Mariott School of Management 
Case Western Reserve University 

Watherhead School of Management
CiveColumbia UniversityGraduate School of Business 

Cornell Universitv 

Johnson Graduate School of 

Oklahoma State University 
C of Bisdminia, 

Pennyvania Sta Univeity, Univ 
The Seal.Colleg of Busi 

Purdue University 
Kimutert School of Mnagment 

Sfimmol College 
School of Manaement 

cho f aagmnSUNY at BuffaloSchool of/vManaemen t 

University of Dallas
Graduate School of Management 

University of Iowa 
Schol of Business 

Univetyof Maine 
College of Bumnm 

University of Mamchusets at Amher, 
Scool ofMainagum

University of Mihi .a-AnnArbor 
utt .for ntl B u m EducatonUner o aness aton 

Universiy Of MiChin-Ann Arbor
School of Busines Adminisration 

(both Undergraduate and Gradua . 

Univety of Minnoe, Twin Citie 
CamS of Managn

Uniwesi. of Pittsburgh
U onipi M. Katz ofBus 
Uverity of Rochet 

Graue School of Buines 
Administration 

University of South Carolina 
Graduate School of BusinemAdministration 

University of Southern Califrnia 
Graduate School of Business 

Saint Martin's Colleg Ma emet Administration 
Settle Pacific University
University of Pugt Sound 
University of Wahington 

Whatcom Commuity College 

Duke University
Fuqua School of Busines 

Emory University Busines School 
Howard University 

University of Texas atAtin 
School of Business 

University of Wiscon-Madi 
School of Business 

West Virginia 

AiduonBroddus CoU. 

School of Business and Public 
Administraon 

Indiana University School of Business 

Wake Forest University 
Babcock Graduate School of 
Management 

Concord College 
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Yale Universitv 
School of Organizaton andManagement 

Engineerng Schools
Cornell UniverstyColee o 

olle eUinineezg

OhoState University 


School of Engineerng 

University of 
 illinois at Urbaa-Champagn 

Cone'i~r of n in g 
Univesty of Kansas 


School of ineering 

UIB. v
peed Scietific School 

Univety of California, Berkeley
 
College of Engineeming
 

University of Missoun
 
School of Engineeng
 

Washington Univermt
 
School of Engineenng
 

West Virginia Univerty
 
College of Engineering
 

Other Professional Schools 

Columbia Univeclth 
School of PublicHealth 

Harvard Universty 
ardJohn F. Kennedv School of Government 

Saint Louis University
School of Public Health 

Simmons College 
Graduate School of Health Studies 

University of North Carolina atChapel Hil 
School of Public Health
 

University of Pittsburgh
 
Graduate School of Public Health
 

Peterson's Connexion Services202 Carnegie Center, P.O. Box 2123, Princeton, New Jersey 08543-21231-800-338-3282 (outside the U.S. 609-243-9111), Fax 609-243-9150 
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YOUR CAREER OPTIONS
 

FOR CONNEXION TODAY
 
Anew free service for ALL students and ALL majors.

Reistration fonu are available 
at yourice. 

WHY? 

• .. LL.U,I: , 

SJOIN CONNEXION NOW!
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-
HAVE A QUESTON? 

valid for one full year from 
dote of subscription and is 
annually renewable, 
Connexion services continue 
for.the entire subscription 
periodeven after on 
employment or educational 
opportunity has been 
acceored.and ongoing
CannexionMembership is a 
valuable ana important 
resource ol careerplanning,
Call the Connexion Hotline 
at 1-800-338-3282, 
extension 561, at any time 
with questions, changes, or 
updates. 

W 0 R N E W S
 
Welcome to the premier issue of Connexion Network News 
Peterson's Connexion is pleased to present you with the premier issue of Connexion
Network News, the network's official quarterly membership publication. Whether you are 
a Full Connexion Member or an Associate Connexion Member, for the duration of vour
subscription period you will automatically receive copies of this newsletter. Here you will 
learn of Connexion's plans to reach out to new industries and will be brought current onConnexion successes and highlights. Aspecial feature of Connexion Network News willbe a full-length article that focuses on useful job-hunting tips. In this issue, you'll find 'he 
Secrets of a Successful Cover Letter." reprinted from Peterson's recently published hit, The 
Advanced 90-minute resume. 

Upcoming issues of Connexion Network News will contain reports on business and 
economic trends that could affect your employment future. As Peterson's develops newways to assist you in your ongoing career planning, Connexion Network News will be but 
one of the benefits of Connexion membership. 

Connexion LinksMembers to How Does Connexion Work?
 
Educational Opporhmitles On a daily basis, corporations, nonprofit
 

Membership in Peterson's Connexion 
 organizations, government agencies, andmeans more than being linked to educational institutions utilize Peterson's 
employers. Connexion has become a vital Connexion Services to identify potential 
resource for graduate schools and graduate candidates for available employment
departments to identify prospective positions and educational opportunities.
students. Peterson's has a thorough If a Member's background meets the
knowledge of graduate education and requirements of any of the-se organizations.
graduate educational institutions the Member's resume/Connexion profile is
developed through a close 26-year sent to the employer or educational
relationship with this communrtv. When a institution who then contacts candidates of
 
Connexion Member is considering further interest directly.

education. Connexion can be extremely Connexion broadens Member's

valuable in helping the Member make 
 exposure to a wide range of corporations 
informed decisions through links with large and small, high - tech and low - tech,
appropriate graduate programs. U.S. and foreign. Employers represent all 

industries, including Consumer Products.
Profile Circuation Tops 100,000 Financial Services, Health Care. Office 

This has been a great year for Connexion Systems. Publishing, Manutacturing, Re
and its Members. We are delighted to tailing, Education, and telecommunications
 
report that more than 100,000 Connexion A sampling of Connexion's nearly 200
repot tat mrehan 00,00 CnneionCandidate Profiles have been sent to employer clients includes:Blyers ibb 
enaplovers and graduate schools during the Eiastman Chermical 
past 12 months. Like our clients. Intel C hemion 
Peterson's Connexion focuses on results. Intel Corporation

Asampling of recent Connexion Caltex Oil nHong uong)
searches provided Candidate Profiles for: Total Business Solutions

EDP Auditors NPublic Relations EEditors Goldman Sachs &Company 
0Network Administrators U Teachers Tucson Electric Power 

(K12, ESL. Special Education) E Program - The Coca-Cola Company 
mers (C. UNIX. PL. JCL) E Engineers (Civil. Memorial Sloan-Kettering
ME. EE. Chemical, Industrial. Environ - Cancer Center 
mental. Petroleum, Ceramic) E Sales 
(Insurance. Securties. Computer. Medical) 
See pages 2 and3 for complete details. 



Connerjon targets
c€rPorations that Connexion membersrecruiting ar are diverse,highly eucated, and extremeily motivated 

helo ihYeicvc,memoers iind ore than 50.000 individuals from all walks of life are nowemloymenr in These difficult Connexion members.tines, Peterson s Connexion With nearly 200 employers and 800 graduate schools and departmentshas paustaking y researched 
those usiness areas and 

utilizing the Connexion network as an integral component of their
comoanies who are nor only recruiting strategies, members have the advantage of being linked tohiring now but wo are 

employment and educational opportunities daily. In 1991, 70.000looking to grow in the future, 
Connexion member profiles were disseminatedi 1992 promises to beUtilizing Peterson scareer 
even better. From January through March. more than 240 searches wereconducted and more than 30.000 Connexion profiles were sent topublications as resources, corporate clients and graduate schools.Connexion marketing takes 

on a national a,pproach or aregional slant to create
 
opportunities through

building our client base.
 
high-tech2,000 Fast-growing,50companies5o 

included in Peterson s 
BaChe/ors I 70%Hidden Job Market were 

presented a Special 20%
March. Within oneConnexion Trial in early 202 

° month, 12 corporations 8%D.2 
took advantage of the Associate 3, % 

Professiaioffer. Masters 

-InJanuary Connexion
 
was made available to
 
those summer camps,

resorts, and organizations
 
described in Peterson's
 
Summer Employment

Directory. Reaction was 
enthusiastic, and based onthis initialsuccess 
Peterson'sis broadly _M16.394 MBusinessManagement U 

Engineering 6,793the hospitality industry. 9,773 Marketing,SalesTo assist those members 9.367 8.894Educaion computerScience 6,552Government/NonProfit
interested in the health ManuActuring 5,9158.894 Education Environmentaltechnologies, Connexion 5.529 

8.188 EninmennaCommunications 5.91is being marketed to '.900 FinancialServices SocialServices 5,129 
hospitals within the New Health 4.380 

TechnologyYork City and Philadelphia o.062
metropolitan areas, Otherlarge regional centers are Connexion's outreach to public school districtsSchool districts, particularly in rural andplanned for the immediate suburban areas. have traditionally relied on 

provides them with a proactive strategy tofuture. 
word-of-mouth and local classified 

meet their Affirmative Action goals butadvertising when there was a need to hire gains them ongoing access to a diversenew teachers. And as they've told 
pool of talent. ()f particular interest arePeterson s Connexion. sometimes they get 
those Connexion members with formerlucky. Through a specialized Connexion 
military experience, returning Peace Corpspackage designed for school districts, 
volunteers, special education professionalsand individuals with backgrounds in thesuperintendents have enthusiastically math and sciences.discovered a recruitment tool that not only 



cause studies: CONNEXION CORPORATE SEARCHES
 

A consortiumof I 7eastern 

. lassachtsetts public 
 * 
schoolsystems sought to 
enhancetheirAffirmative 
Action programsand 
ilMentib, certifiedteachers 
in elementary education. 
chemistry,plysics.social 
studies,andforeign 
languages. Connexion 
providedthem with 
profiles of30 individuals, 
includingseveralformer 
PeaceCorpsvolunteersand 
militarppersonnel,allof 
whom currently residein 
Massachusetts. 

.4nenvironment and 
wildlife organization 
needed to identify.students 
with a biology degree-and 
ability to identify specific 
birdspeciesfor a short-
term researchprogram. 
Connexionprovided38 
profiles,andallof the 
individualswere 
interviewedb,the 
compan, 

.4Colorado-basel
 
computerconsultingfirm
 
sought an individualwith-
experience on SPG3 andSPG400 ardwareand 

knowledge ofJD Edwards -Ou 
software. Through 
Connexion. 12 individuals (Ccr 
wyere identifiedandone look 
candidate(currently 
residingin Virginia) was Jap 
consideredidealandmade
 
ajob ofr 
 "To i 

takenisoid 
slew, 

.4multinationalbeverage Itl 
company utilizes rear 

Connexion on a monthly (Cot 
basisto identii, 
internationalMBA 
candidates br internships 
andpermanentpositions 
within its operationsin 
South andLatinAmerica. 
Africa. andAsia. Several 
candidateshave been 
identified.prescreenedby qui 
the US. headquarters,and pl 
invited to interviewsthis 
spring with representatives -lt's 
of the international to 
subsidiaries. recei. 

INTERNATIONAL CORNER Itol 
In fall 1990. Peterson's began actively
encouraging international students to 
become Connexion members and thus be 
linked to home - country, third - country,
and practical training employment 
opportunities. Since that time. 1.462
international student profiles have been 
sent to clients. Over this past academic 
year. over 20 corporations - including The 
Coca-ColaCompany,American Standard. 
McKinsey & Company,Procter& Gamble. 
PerwiraHabib BankMalaysia.and Caltex 
Oil (Hong Kong) - utilized Connexion to 
identify their international talent. Positions 
were available worldwide. Backgrounds in
engineering, computer and information 
science, business administration and 
accounting, and other disciplines are of 
particular interest. From September 
through March. Connexion searches were 

conducted for nearly 50 countries within the nc:
Europe, Asia. La m-andFic-., we' 

terson's is also ven,proud to be working loo. 
with the NAFSA Project ASPIRE Program
designed to ease the re-entry of students 
from ASEAN countries. Connexion has
been named as the official registration 1 
vehicle for the ASEAN students, and han 
through their membership they will (sever
receive direct notification of upcoming
ASPIRE programs. Additionally. Connexion 
members who are enrolled in a co-op" 
program at any institution will also be 
considered part of the Northeastern. 
University Cooperation Education 
Network. Through this program. ASEAN 
nationals may have the opportunity to 
return home for a sLX-month co-op
placement and work for a U.S. company. 
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THE SECRETS OF A SUCCESSFUL COVER LETTER
 

Sending a resume without an 
accompanying letter is like giving a gift 
with no card - it's incomplete and can 
be confusing. You stand a much better 
chance of being invited for an interview 
if you take the trouble to briefly explain 
why you are writing to a particular 
employer. If you find the prospect of 
writing a cover letter intimidating, the 
following suggestions can make the 
process simpler. 

Write to specific person. 

It's far better to target someone at 
the department youd like to work in 
who has the power to hire than it is to 
send your letter to someone in 
personnel. A manager receives far fewer 
resumes and is more likely to at least 
skim yours even if he or she isn't 
currently hiring. Even if it ends up 
getting passed on to personnel, it mav 
get more attention (particularly if the 
manager attaches a positive comment) 
than one that was sent directly to 
personnel. 
Explain your i 

In the first paragraph, mention 
how you heard about the job opening or 
why you are interested in applying for a 
job with the company. Try to be as 
specific as you can - say that you saw 
the company's ad. that a mutual friend 
recommended you contact the person. 
that an employee told you about plans 
for expansion. Be sure to get permission 
to name the people you refer to. If 
possible. discuss why the work of the 
department or company is of particular 
interest to you. 

Avoid using phrases that sound 
canned or disingenuous, such as "your 
xyz department is the best one in the 
industry" or "working for a company 
such as yours. with its excellent 
reputation." Instead, attempt to relate 
your interests to the products or services 
of the employer "Having been an 
amateur astronomer since high school. I 
would welcome the opportunity to use 
my promotional skills in the public
relations department of the 
planetarium." 

Describeyour credentials, 

Don't lift parts of your resume and 
insert them into the cover letter, searches or you can use standardInstad.deciekils / ccop -For wich 
Instead.decide which skills /accomp 
- reference books such as the Buiess 
lishments,or experiences are particularly lPericalsIndex,the New York Timesrelevant to what the employer is looking Lnde ,or the Wall Street Iourna Index. 
for and describe them, incorporating If the prospective employer is a 

Ifyou have Connexion news. a job-hunting tip. or a success story youd like to share with us or 
with other members through Connexion Network News. pleasc write to Barbara Labn.
Connexion Services.P.O. Box 2123. Princeton.NJ 08543-2123. 

terminology the employer has used in a 
help-wanted ad. written job description. 
or conversation, if possible. It's a good
idea to refer back to your fact sheet or to 
the working draft of your resume to get 
ideas on language or details worth 
incorporating, 

If, for example. the employer is 
looking for a sales professional with'at 
least one years experience in office 
equipment markets, a job hunter could 
explain hi c-iher experience as follows. 
'After completing a six-month training 
program. I competed with experienced 
salespeople in the computer hardware 
business and was named second runner-
up in the Top Sales Person of the Year 
award among a sales force of fifty." 
Mentioning three key credentials is 
plenty. After all. the purpose of the 
cover letter is to pique the interest of the 
employer, 

State what you can dofor the 
company. 

The purpose of the third paragraph 
is to set you apart as an applicant who 
understands the employers needs. not as 
someone who is simply looking to better 
his or her own situation. ou might
write, "I'm confident that I can use my 
writing and presentation skills to 
increase attendance at the planetarium 
and would be prepared to share my 
ideas on how that might be done in an 
interview" or "I would enjoy the 
opportunity to put my selling skills to 
work for a company whose product line 
I'm already familiar with because of my
experience.' 

The more you understand about 
the current business situation of the 
employer you'll be talking to, the easier 
it will be to know how to talk about 
what you can do for that company. 
Articles that have been written within 
the last year about the industry or the 
employer are often the best sources of 
information and are easy to locate, 

If you subscribe to a database 
information service such as 
Con, uServe. Dialog, or Prodigy, you can 
search for article citations and 
summaries on your computer. A less 

expensive alternative is to visit your local 
library. You may be able to use its 
computer or CD-ROM disks to do similar 

publicly traded company, call and 
request a copy of its annual report from 
its public relations or corporate 
communications department. Annual 
reports often describe organization 
structures and provide photos of office 
and plant facilities. 
Ask for an interview. 

If you havent already mentioned
 
that you would like a chance to meet in
 
person. as was the case in the
 
planetarium example. add a sentence
 
that requests an interview. Saying that
 
you have ideas about how to improve
 
the employer's service or product 
particularly if you know it has been
 
targeted by the employer as an area of
 
concern - is a good way to couch a
 
request instead of simply stating, -I hope
 
we have an opportunity to meet." You
 
might also indicate when it's easiest to
 
reach you. whether it's all right for the
 
employer to contact you at work. and
 
when youlI be following up with a
 
check-in phone call.
 
Use a professional-looking design. 

Be sure that the design and look of 
your cover letter are as professional and 
inviting as your resume. You can 
achieve this if you do the following. 

Use the same type and size of 
- ddfor'our resume. 

paper as you 
Personal stationery paper with the 
letterhead ofyour current(orpast) 
employer,or plain tping paper are
 

taboo. 
Use the same pepce as you did 

onyour resume. For a long cover
 
letter, a 10-point typeface will look 
besL For a short fetter, a 12-point 
typeface is fine. 

, Set up the letterusing traditional 
business-letter techniques. The 
preferredformat is to align your 
address the date the closing and 

'ourname andphone numberat the 
centerofthe page. 7he employers 

name.address,and the salutation 
should be./lush left.
 
shouldbeolush left. 
Excerpted The Advanced 90-Minute Resume:Rom
ResumeRevisers by'Peggy bchidt. 

Copyrght 1992 by Peggy bchmidt (published'by
Peterson s Guides) 
r C N N pubkstvd quiCIIV bvPelen s 

Gumm nc.. nco.Ncw"-Jecv 1992 

Peterson s 
C#nn,% 5-, m ,
 



CONNEXION 

LINKS 

PROJECT ASPIRE 

STUDENTS WITH 


JOBS AND 

IN FORMATION 

Peterson's. through its Connex-
ion network, is very pleased to be 
involved in Project ASPIRE. For 
the past two years. Connexion has 
encouraged international students 
to participate in the network so 
that they may be identified by 
home-countrv and other global 
employers. Connexion is now the 
official registration vehicle for 
ASEAN and Pacific Island stuz-
dents participating in the ASPIRE 
program. 

The benefits Connexion participa-
tion brings to ASEAN students are 
several: In addition to being linked 
with employers, Connexion partici-
pants will be notified first-hand of 
upcoming career workshops on 
resume writing and interviewing 
skills, summer jobs. internships. 
enrichment programs, and corpo-
rate roundtables. Connexion regis-
tration is free of charge. 

Developed originally to join stu-
dents and mid-career professionals 

with 
 career and education 

prospects, the Connexion network 

is now over 25,000 strong and is 

accessed by corporations and edu-

cational institutions all over the 

world. 


For international students. Con-
nexion is especially valuable. More 
and more multinational corpora-
tions are realizing that Connexion 
is an easy and cost-effective way to 
reach international students for 
home-country and other interna-
tional employment and are relying 
on Connexion to put them in touch 

with those students. 
Already. multinational companies 

such as the Coca-Cola Company,
Price Waterhouse. Molex Incorpo
rated, AT&T. Becton Dickinson & 
Co., and the global corporations of 
the Wharton Export Network have 
made Connexion an important com
ponent of their international 
recruiting programs. The list keeps 
growing. 

Peterson's has initiated plans to 
work closely with the American 
chambers of commerce in the 
ASEAN countries. Peterson's is also 
working with Sidney Lee at Infosys 
Pacific. the publisher of' Graduate 
Opportunities (Singapore's career 
handbook), to make Connexion 
available and more accessible to 
local corporations and the multina
tional subsidiaries located through
out Singapore and Malaysia. 

Peterson's Connexion is commit
ted to providing student partici
pants the most comprehensive out
reach to corporate recruiters. 
Companies with job openings that 
match a student's educational back
ground and career preferences will 
be sent the student's Connexion
 
profile, which contains an outline of
 
the student's qualifications. Corpo
rations will then contact the stu
dent directly.
 

All Project ASPIRE students. 
regardless of country, major, or aca
demic level are encouraged to join
 
Connexion 
 to receive valuable 
career information on workshops, 
international job opportunities, 
internships, summer jobs, enrich
ment programs, and more. To join 
Connexion, simply obtain a Con
nexion registration form from your 
international student or career 
planning adviser or request one 
directly by completing and mailing 
the form found within Peterson's 
Connexion advertisement on page 
15 of this newsletter. U 



EXION: 

FETVVORK 

Peterson's Connexion is committed to 
providing ASEAN students with the 
most comprehensive outreach to corpo-
rate recruiters, 
Over the past three months, five corpo-

rations-American Standard. Intel Cor-
poration. McKinsey & Company, P.D. 
Manufacturing (Singapore). and Perwira 
Bank Malaysia-utilized Connexion to 
identify ASEAN students. Among the 
positions available were jobs in market-

ing, sales. finance. engineering, com-
puter science., and software engineer-
ing. Connexion was able to send 
these corporations Connexion profiles
of 63 ASEAN students who specifi-
cally met the recruiters' require-
ments. 

Working with NAFSA's Project 
ASPIRE. Connexion is very pleased to 
welcome over 200 new ASEAN stu-
dents as Connexion members. In 
addition to linking these members to 
home country and other global 
employers. Connexion will also send 
them valuable career information and 
periodic bulletins to keep them up to 
date on the latest Connexion services 
and Project ASPIRE updates. 
All ASEAN and Pacific Island nation

als and foreign students. regardless o, 
country, major, or academic level, are 
encouraged to join. 

Becoming a Connexion member early
in one's academic career provides sev
eral benefits. Connexion members 
enrolled in a "co-op" program at any
institution will now also be considered 
part of the Northeastern University 
Cooperative Education Network, which 
works with the American Chambers of 
Commerce in Southeast Asia to provide 
six-month co-op placements. 

To join Connexion. complete the appli
cation on page 15. The Connexion net
work is free and the benefits are invalu
able. m 
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*Home-Country Employment

*International Employment

*Summer Jobs, Internships,


and Enrichment Programs 
eASPIRE Workshops
*Future Newsletters 
-. And More! 

Registration is easy and it's FREE!Peterson's Connexion can be your on-going link to global companies who are seeking to identify international students for specific job opportunities worldwide. As the official Project ASPIRE registration vehicle,Connexion will also enable you access to ASPIRE career guidance workshops and re-entry programs. 

Multinational Corporations Can Find You Through Connexion
Connexion is utilized year-round by corporations-in the United States and overseas-to identify international talent for home-country employment, U.S. opportunities, internships, and summer jobs. The growinglist of companies that use Connexion includes: 

The Coca-ColaCompany Molex Incorporated
CarrierTransicold AmericanStandard 
AT&T PepsiColaInternational 
PrudentialInsurance PriceWaterhouse 
Rockwell International Becton Dickinson & Co.


In addition, the global corporations of the Wharton Export Network consider Connexion an integral

component of their recruiting programs. 

Send for a 
rst Iregistration Yes! I'm interested in joining thefree International Connexion network.form today! "Please send me a registration form. 
fo o& ! Narne 

• CurrentAddress 

fillotim o thth miitCountrylo Suu n of citizenship. m u • 1in 

)mtttil h~i 
n uu 

fomPetersons Intenatonal Connexon.it% tt 0Dept.Ito uvk. 392, P.O. Box 2123,SPrinceton,New Jersey 08543.2123 'l''
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What is Connexion? Connexion is a high-quality, state-of-the-art recruiting service-vet you need nocomputer equipment or technical knowledge to use it. Connexion s continually

refreshed pool of applicants grows by hundreds of candidates each week.
Candidate files are meticulously kept up-to-date and inactive profiles are 
deactivated regularly. 

What is International International Connexion is your easy and cost-effective tool to identify thoseConnexion? international students enrolled in U.S. colleges and universities, many of whomwill return to their home countries upon graduation. In early 1991. Peterson's 
began to actively encourage international students to participate in theConnexion recruitment network. Today. international students account for 15%
of the network and the numbers continue to increase. 

HowdoesConnexionwork? Connexion is quick. easy. personalized, and cost-effective. A phone call or faxlinks you with the Connexion specialist who works directly with you to achieve
maximum results. No computers. No unwanted resumes to be pre-sci,.ened.
Your searches may be as broad or narrow as your needs dictate, utilizing anycombination of 25 distinct search criteria-including country of national origin. 

Who are the international The Connexion pool of students is versatile and dynamic:studentsIn the Connexion fi1 countries are represented
network? 

* 53% are pursuing master's degrees: 44% are pursuing bachelor's degrees
* 38% are in business disciplines: 32% are in engineering, computer science, 

and other technical programs 

How willInternational Peterson's is implementing plans to work more closely with the major MBA andConnexion grow? engineering programs as well as the institutions with substantial internationalstudent populations to further build the international component of Connexion.We have developed cooperative arrangements with several of the international 
student association leaders-particularly the Asian student groups-in order to 
promote Connexion to their membership. 
Peterson's is also very proud to be working with NAFSA: The Association ofInternational Educators. NAFSA's Project ASPIRE program has made Connexionthe official network for ASEAN students to be identified for employment as well 
as to enable them to access guidance workshops and publications. 

PeterSon's standsbehind Career and education information publishing has been Peterson's business forConnexion the past quarter century. Connexion is a natural progression of our 25 years of 
bringing institutions and people together. 

The best way to appreciate Connexionis to experience it.
Call now toscheduleyourfirst internationalsearch. 

1-800-338-3282, Ext. 324
 
Outside the U.S., 609-243-9111. Ext. 324
 

Fax 609-243-9150
 

~Peterson's 
202 Camegie Center, P.O. Box 2123, Princeton. NJ 08543-2123 /89 
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REPRESENTATIVE LIST OF CORPORATIONS
 
SEARCHING INTERNATIONAL CONNEXION
 

ALLEN BRADLEY
 

AT & T
 

A.T. KEARNEY
 

AMERICAN STANDARD
 

BECTON DICKINSON & COMPANY
 

CALTEX OIL HONG KONG
 

CARGILL INC.
 

CARRIER TRANSICOLD
 

COLGATE-PALMOLIVE
 

ESSO (MALAYSIA)
 

FISHER CONTROLS INTERNATIONAL
 

GOLDMAN SACHS & COMPANY
 

INTEL CORPORATION
 

INTER-AMERICAN DEVELOPMENT BANK 

MALAYSIA TOBACCO COMPANY
 

NCKINSEY & COMPANY
 

MOLEX INCORPORATED
 

NALCO CHEMICAL COMPANY
 

P.D. MANUFACTURING
 

PERWIRA HABIB BANK MALAYSIA BERHAD
 

PEPSI-COLA INTERNATIONAL
 

PRICE WATERHOUSE
 

PROCTER & GAMBLE 
PRUDENTIAL -- PRUCOA VITA
 

PUBLIC SERVICE COMMISSION (SINGAPORE) 

RAYCHEM CORPORATION
 

S.C. JOHNSON WAX
 

THE COCA-COLA COMPANY
 

202 Camegie Center P.O. Box 2123 Princeton. New Jersey 08543-2123 
Telephone 609-243-9111 Fax 609-243-9150 
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LIST OF CORPORATIONS AND THEIR 1991-92

INTERNATIONAL CONNEXION SEARCH NEEDS
 

(NON-MBA RECRUITING NEEDS) 

ALLEN BRADLEY
Electrical& Mechanical Engineeringand Computer ScienceChina (willing to go home), Indonesia, Taiwan. Korea. Malaysia. Mexico, Singapore, Thailand,
Venezuela 

AMERICAN STANDARD
All engineeringexcept electrical for Indonesia, Thailand, Korea 

CARGILL 
Business (Marketing,Economics, Finance.Accounting) and Computer Science (undergraduate)
for Japan. 

CARRIER TRANSICOLD
 
MechanicalEngineers (all levels) French-speaking.
 

ESSO MALAYSIA
Engineering(all disciplines) undergraduate & graduate from Malaysia 

FISHER CONTROLS INTERNATIONAL
MechanicalEngineering,Electrical/ElectronicEngineering,MetallurgicalEngineering,

Chemical Engineeringfor Japan
 

GOLDMAN SACHS & COMPANYComputerScience, Information Science, MIS for Japan, Hong Kong, Germany, Korea
UndergraduateBusiness majors for Germany, Italy, Hong Kong, Japan, Singapore. Spain,

Sweden 

INTEL CORPORATION

ElectricalEngineers, ComputerEngineering, & ComputerScience for Malaysia
 

MAYLAYSIA TOBACCO COMPANYBusiness Majors (undergraduate and graduate) interested in Marketing/Sales from Malaysia. 

NALCO CHEMICAL 
Chemical Engineers (worldwide) 

PRICE WATERHOUSE 
Accounting and ComputerScience majors who are fluent in Japanese 

PROCTER & GAMBLEBroad spectrum Business majors (undergrad& grad)Asia, Latin/South America. Europe (west) 
RAYCHEM CORPORATION

All Engineers (prefergraduate/PhD)for Korea 
(MBA RECRUTING NEEDS) 

A.T. KEARNEY MOLEX INCORPORATEDBECTON DICKINSON & CO PERWIRA HABIB BANK MALAYSIACALTEX OIL (HONG KONG) PRICE WATERHOUSE
COLGATE-PALMOLIVE PROCTER & GAMBLE
MALAYSIA TOBACCO COMPANY SC JOHNSON WAXMCKINSEY & COMPANY THE COCA-COLA COMPANY 

202 Carnegie Center P.O. Box Z123 Princeton, New Jersey 08543-2123 

Telephone 609-243-9111 Fax 609-Z43-9150
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Database Analysis 
Region of Origin 

4% 3% 

66 

"ii Asia 

t Europe 

South/Latin 
America 

Am eica 

66% IMmiddle East 
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Dalabase Analysis
 
Countries of Origin: Asia
 

36% 

LI ASEAN 

* China 

. Taiwan 

L-Japan 

l Hong Kong 

* Other 

7% -EE-
 12%
9%
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Academic Major
 

8% 

l Business 

%38% Engineering 

..Social 
Science 

L Computer 
Science 

I111I
Physical 
Science 

[] Other 

19% 
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Academic Level 

3% 
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4-1 Bachelor's 
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conne xfon
 
V Yes. We would like to access the International Connexion network. 
Name 


Title
 

Company 

Address 

City 
State/Province Zip/Postal Code 

Country 

Telephone ( Fax ( 

Search Levels
 
New international students register with Connexion daily. 
To take best advantage of thiscontinual growth cost-effectively, multiple-search packages are available. And no matter howoften you search, we guarantee that you will not receive duplicate results! 

Please place a check mark next to your desired search level.(I Search $ 500 (Prod. No. 92XN37) 2)1 9 Searches $3150 (Prod. No. 92XN3,9)()3Searches $1200 (Prod. No. 92XN30) 2) 10 Searches $3250 (Prod. No. 92XN39)()6Searches $2250 (Prod. No. 92XN31) C2)12 Searches $3900 (Prod. No. 92XN32)For each additional search beyond 12, there is a $300 fee (Prod. No. 92XN40) 

Initial Search Criteria
 
Countries of interest:
 

Majors of interest: 

Degree: D Bachelor's D1 Master's Graduation Date: Grade Point Average: 

Is this for home-country employment? C] Yes Q) No 

Other criteria of interest: 

Accepted: 

(Signahtre) 
(Date) 

Return this form to: Barbara Cain, Director, International Recruitment Services 
Peterson's 
202 Carnegie Center, P.O. Box 2123 
Princeton, NJ 08543-2123 
Telephone 1-800-338-3282 (outside the U.S., 609-243-9111) 
Fax 609-243-9150 

[Peterson's
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 Helps in career decislon-making. Students can reality-
 5~"test careers and make choices based on dual, on-the-	 A good source of manpower (preprofessional andparapro,fessional) 
Job experience in achosen field. Findings show thatV7 ' as aresult of co-op, students have aclearer and more 

OPspecific sense of their career objectives than students r ' .ncrates p~rofessional release time.laboratory of the real world.i~ in traditional college programs. If jAllows students to r 	 theiIest classroom learning i 
"'"o 
 o terawor 

i [.... Improves personnel selection process b3}u.sing actlual on-the-job performance as a basis for perma-Enables students to pay for a significant portion nent hiring decisions. 
of their college expenses through earnings from colegE tdes cop ets with olg t hmEX-RIE 	 cooperative education jobs. Enhancescollege 	 and thestudents. Co)-op students returning o cam

r .~ Improves after-graduation job prospects h gi% ingstudents vxuable work experience... pus are ambassadors of goodwill for the company.
stdns ubeoke-e ; ., Improves access' !'	 to and by ,ninoriti students forTHE ADVA NAGE:i	Teaches students valuable job-search skills such as permanent employmntu. 
resume writing and interviewing techniques. 

I' acreases 
*A trainng 

DSA 	 r ~in cost-el leci'eaaess o1 recruitmnet and 
.,a.
2--U Produces a more direct relationship betseen college

major and full-time permanent employment, as well career plans.i Getraeaertninrtsaogprlnn
as a more direct relationship between current job and 	 9:'HGreater average retention rates among permanent
Provides a means of financial assistance that is program.
available to all students, regardless of family income levels or-other financial aid arrangements, and 

Cooperative Education is a unique form of 
does not leave students burdened %ith educational
debts.education which integrates classroom L'0 The Inclusion of a work component and the con-study with paid, planned ant supervised Iribution from co-op earnings are major factors in 

I' [ 
work experiences in the public and pri- encouraging first-generation college students to 

co-op builds a strong and positive relationship be
pursue a college degree. tween the institution and the surrounding business 

vale sectors. Itallows students to acquire
essential practical skills by being exposed 	 community. 
C__.'_to the reality of the world of work beyond 	
Co-op. because of its many advattages. helps inAdvan tfe Igjietj- the recruitment and retention of student-.the boundaries of the campus, enhancing By relating classroom study to the world of work,their self-confidence and career direction. 	 LH 

the effectiveness and relevance of education is Institutionsincre.sed. can make more efficient Ese of theirfacilities and faculties. By alternating students between the classroom and the workplace, essentially'I Co-op fosters a respect for work and for money two students can be enrolled for every one classroomUf *earned through work, thus building respect for the seat. 
qF American free enterprise system. By using tlae workplace asi I.i By preparing young people for careers, co-op helps 	

aaac Ieaided
classroom/'laboratory, colleges hase access ,otleunemployment.to address the nationwide problemn of youth -I latest and most sophisticated equipmet. 

CoopeNa tiv Educotion f 
unt 	 V 1 Constant input from the employment sector keepsjBecause co-op is not a public hand-oul

opraiv 	 t or loaa pro- i durcollegeEducatio gram, 	 currit'la up-to-date with changes inIt is not a cost to society. Rather, it con-	 industry. 
_ stalutes a benefit In that co-op builds confidenceinthe free enterprise system and returns sizable lax 

-N.. 	
revenues from student co-op earnings. 

.
 



SOME
 
CO-OP 


STATISTICS 

Approximatel) 1,)1101 c7llegc.iii awr.t 

tioeisities, both two and four year, offer 
cooperative education programs. 

Co-op is available in virtually v%erIiltlegc Catli h111Lllla. 

(operative programs are ',l at allteiu 
le cls. from the associale's to the 


doctoral degree. 

An estimated 511.0110 .tilnllI,. ... both 

public and private, hire cooperative 


education students.
 
Ilie federal government is the nation's 

largest 4:1pleh0 ti of r, (1 %lutdelits.
 

employing+ ter 16.l11111 Nilviul% through 36
 
federal departments and agencies at almost
 

2,000 worksites.
 
r'.tt. mstudents participate in cooperative 

education programs. 
Although student earnings vary with college 

major, year in school, and geographic
location, C(-opI ',tj(lglt% arnl. on a national
aav.~' alpprxitual.i $7. k,()1). r~ ivar. 

I ir z1a.1frilt I k4-411 votllplm elrs ;lit 
S111.1! e)I gatt;lliit le . employing one to three 

co-op students. 
Several studies have shown that co-op students 

are more likleh Ii persist lt graduatii. 

Studies show that at the leading cooperative 
education institutions, approximately

NOJpicenit o Co-lop %ll(|1llist' llfte rI iie' '. a 

fill llitef el lt.F l I 
 l el IIi I tIIl ilI .1 t l lllll 
that participates in the instilution's program;

63 perceln ol lilt- Co-op sutlellh' receive 
tllter%frae Imiheir final I .4p i-iltl)l)t r; 

and 48 l -ni oil te Cooliltf tll sh leltls accu'pl 

th. j-h offers.
 

The
Advantages 

. jnin1Arite: 
ADVAN\TAIGES QNATIONAL COMMISSION FOR 

COOPERATIVE EDUCATION Cooperative 
360 ltt;NTING1ON AENUE
 

BOSION T I
MASSA SEFS 1121 In E ducation 
or cull: 

(617) 437-3770 



To: Dave Brunnell, Bob Vozzella. Leonard Zion 
From: Rosamarv Kelly 
Re: Input to AID report for Creative Consultants 

Date: September 18. 1992 

The primary market that the APEC Home Country Co-op Placement 

Project serves is the member companies of the American Chambers of 

Commerce (AMCHAMs) in the ASEAN region and specifically addresses 

their human resource needs. US government agencies, foreign government 

agencies as well as foreign students are certainly secondary markets. This 

APEC initiative serves the overall goals of APEC in that economic 

cooperation is fueled in part by the personnel available to further economic 

growth among the member nations. For example, the economic development 

of the petrochemical industry in the ASEAN region is improved significantly 

by the availability of educated persons to staff the companies investing in this 

industry. The APEC Home Country Co-op Placement Project further allows 

the introduction through government ministry contacts and foreign 

university contacts of an educational model, co-operative education, that 

links the educational process and the workplace. This more efficiently utilizes 

the resources of a scarce labor pool and scarce university space. 

Further, linking government ministries with the US corporations 

helps corporations identify to the ministries the critical areas of personnel 

shortag, and demonstrates through programs such as this APEC Partnership 

for Education initiative that the US government and the corporations are 

eager to help train the foreign nationals within their companies and 

industries. Foreign government officials respond well to the US corporation 

which is doing something of direct benefit to their students and to the US 

government agencies, AID and APEC, which are supporting these efforts 

through direct funding. 

company to more cost effectivelyCo-operative education allows a 
utilize students as a source of labor who can contribute to the bottom line by 

producing work that is of value to the firm at a lower cost than those who 

have a degree. Also, companies such as Ingersoll Rand have found direct 

savings of between 6 to 12 months of intial training time of newly graduated 

engineers and have thus continued to bring co-op engineering students in for 

training and primarily hired only engineers who have received training 

through the co-op program at their university. The student benefits by being 

exposed to the actual workings of a company and tackling real world 

problems that they only read about in school. Students see the direct link 

between what they are learning or need to learn in school and its application 

in the workplace. The student gains by securing the tools they need to succeed 

in the workplace and the company is able to tap into a labor pool that 

heretofore had been ignored. 
-1



them recruitment costs as well as initial training costs because we eliminatethe first step in the recruitment process and allow them to provide training tothe students before graduation and commencing work with Motorola. 

Because our program is so new, it is unclear how many students willactually join the company upon graduation and be retained by the company
for more than 2 years. Our expenence with domestic co-op is that thisbonding of student to employer ar an early age does impact a students choiceof employment and their retention rate. At this early stage the benefit- thatare most striking to companies are 1) the reduction of costs of initial screeningof foreign nationals, 2) the benefit of having the student perform productivework for them, 3) the ability to evaluate the student firsthand rather thanonly in the interview process. and 4) to reduce the cost of initial training
 
upon graduation.
 

By being given the opportunity to try this concept for 1 or 2 years beforeinitial AID funding has ceased, the firms are able to try a new concept withoutincurring large expenses. Hence we believe by 1994 there will be a core groupof companies who have found this concept a success and will be willing tofund this program. However, the full complement of companies may not be 
committed yet. 

Convincing companies to provide funds by July 1994: because manycompanies have a 6 to 12 month lag from the time they are presented withthe program until they get this program implemented for a trial run, we hopethat we will be able to have enough companies on board to continue afterfunding ceases in 1994. Also, corporate funding cycles are such that they are,negotiated and approved 12 to 15 months before the money is spent. If we
want to be included in the corporation's budget for monies to be allocated for
 use in July of 1994, we must present this program funding issue to
corporations in the spring and summer of 1993. Not many companies willhave actively participated (0 full year) by then and may not be willing to
 
commit funds yet.
 

There are approximately 900 students across the 8 university networkwho qualify to participate, i.e. they can participate in the co-op program attheir school and they do not have a "green" card. These students areencouraged to apply to the program and a determination by the counselors ismade that the students are willing to return to their home country to workwhen they graduate. Counselors and directors at each school had oneorientation session in the first quarter of 1993; each school was officiallv
brought on board in the fall of 1992. During 1992, 107 students submittedresumes for consideration of a co-op position. Now that some students havereturned to their campus after their co-op work assignment and schools aregearing up for their fall orientation programs. a total of 200 referrals are 
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expected to be made in order to reach our goal of 107 placements in 1993.
During our first year. we had 22 company placements that we were unable tofill due to a mismatch of the companies' requirements and the studentsavailable. With a larger pool of students available during 1993, we expect tohave almost all company placements filled and have a surplus of students, 
not placements. 

While travelling overseas, both Leonard Zion and I have made.a pointto visit US government agencies to make them aware of our program andlook for ways to leverage our goals and aims and theirs. We meet with

officials from AID, USIS and the Commercial Section of the State
Department. Each are able to make us aware of the business climate andwhich companies and industries are most likely to need students and helpedto facilitate this process. Each have been willing to distribute our literature toappropriate audiences and to make students in each country aware of the
benefits of the program at each of the network schools. There is an
opportunity here for universities, government agencies and the Amencan
companies overseas to work in concert to promote this program as a positivestep of American goverrnment to aid both Amencan companies and thedevelopment of the human resource potential of the foreign countrys'

citizens.
 

While overseas we are also meeting with various government officialsto encourage the implementation of co-operative education programs in theiruniversities as a way to efficiently train students and to optimize space at theuniversity. We also use this opportunity, when appropriate to introducegovernment officials to corporate heads who are interested to further thehuman resource development programs within each country and promote
the work that our universities are doing through this APEC program. 

There are however several limitations to ensunng the success of thisprogram. First is the budget cycle of corporations that has reduced the numberof companies willing to participate during our first year and may limit thenumber willing to commit to full funding of the program in July 1994.Second is the issue of roundtrip airfare to get the students back to work intheir home countries. This has been a large stumbling block and has directlyaffected our ability to place students at 22 companies and at others who aretrying to get additional funding from headquarters to cover this expense.Third is the change in immigration laws which makes it easier for foreignnationals to work in the US on co-op rather than foreign students who arenot at such schools. Although we support this change, it has affected thenumbers of students participating. On the flip side, more companies areasking for domestic placements first, so this issue may subside in 1993.Fourth has been the number of schools in the network able to provide 
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student referrals. Fifth has been our inability to strongly target Thailand dueto the political unrest and ban on the use of AID funds in that country. 

There have been several hidden benefits to this progam that shouldalso be highlighted: First, the goodwill of the American government throughthis program to aid in the human resource development of each ASEANcountry in the APEC alliance. Second, the use of scarce tax dollars to helpAmerican companies succeed in the ASEAN region by providing a source oftalented American educated students through this program. Third, the APECprogram is directly aiding the economic development of each ASEANcountry by promoting the training of their students in American companies. 

Hence this program-has been successful not only in placing foreignstudents in American companies but in positioning the APEC Partnership forEducation initiative as one that benefits American companies who needaccess to well educated foreign nationals and foreign governments byproviding training to their students studying abroad and the opporuntity tocome back to their home country and see firsthand the opportunities thatawait them upon graduation. 
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Companies with pilot programs
 
ABB Combustion Engineering
 
Allison Gas Turbine
 
American Express
 
Bank of America
 
Bell Atlantic International
 
Caltex Asia Ltd.
 
Cigna Worldwide
 
Citibank
 
Ernst & Young
 
Gas Venture Advisors
 
General Electric
 
IBM Indonesia
 
Ingersoll Rand
 
Intel
 
Johnson & Johnson
 
Motorola Semiconductor 
Motorola International Cellular Infrastructure 
JP Morgan 
Ogilvy & Mather (PT Indo-Ad) 
Regent Lighting
 
Siemens
 
Warner Lambert
 

Companies which will try program in 1993
 
Advanced Micro Devices
 
Asian Wall St. Journal
 
Bristol Myers Squibb
 
Burson Marstelier
 
CSN & Associates
 
Caltex
 
Chicago Bridge & Iron 
Compaq 
PT Corelab 
Digital Equipment Corp. 
Hewlett Packard 
IBM 
IMS, a Dun & Bradstreet Co. 
International Systems Management 
Mattel Toys 
Mission Energy 
Occidental 
Regent Hotel 
Salomon Brothers 
Seagate 



Shell 
Siamtec 
Spirax Sarco 
Texas Instruments 
3M 
Uniroyal 
Warner Lambert 

Companies which have formalized program
Freeport-McMoRan 
NYNEX Network Systems 
AT&T Network Systems 



U.S. 	- Asia Pacific Ecnomic Cooperatin / APEC 
Partnership for Education:

A Project of the Home Country 	Co-op Placement Program 
Northeastem University (NU) and its Network cf 8 Co-op Education Institutions (0)

Administrative Center - Office of Internationa Ccxperative Education360 Huntington Avenue / STS52 / Boston. MA 02115 / FAX: 617-437-3444 / 	TEL 617-437-4221 

Co-op Highlights/9 
Ih~pat Expands Co-op Program with the U.S-APEC Co-op Proect 

Ruqxxt MCMoRai Ine. (FLM (HQ),New Orleans, LA, U.S., a Fcrune 500
company, has a long term gold mining contract with PT" Fieepw Indnea FM! is
recuiting Indonesian students from NU and its Network 
fr their Co-op Placements
and Executive Training Program in support of their expanding operations in Indonesia
 

James L Moffe; Chairman, has made a major commitment to the Program andhas recently appointed ]Rdmt Gety Assistant Vice President, Human ResourcesDevelopment (HRD), and Jerry J. Fdsq Manager of Training and Human Resources
Develcpment, to coordinate the initial 6 undergraduate and 6 graduate placements in
1992-1993. Rabman AMiI, a former co-op student from NU, was selected to be the
Executive Trainee to Mr. False in related HRD activities for Indonesia. Campus visits
will be made periodically to acquaint students with these opportunities.
 

Inevaluating the Program with the students, JamesK.Kocrfe indicated that: 

He was impressed from his meetings with 	 the Indonesian students and thecomments about their productive placements. According to Jerry FRdsq he expressed
interest "to deepen and broaden our commitment at Freeport McMoRan 
 to the Co-opand Executive Training Program" and to recommend the APEC Co-op Project to our
executives and supplier companies. 

*OO00000000000000000000@000
 

(0) Patidpafinzg Lnitmcnms 

American University, Washington, D.C.
University of California at Fullerton, Fullerton, CA 
Dracel University, Philadelphia, PA 
Georgia State University International Consortium, Atlanta, GANortheastern University, Administrative Center, Boston, MAPurdue University / Rochester Institute of Technology,Lafayette IN
Rochester Institute d Technology, Rochester, NY
Virgina Institute of Technology State University, Blacksburg, VA 

y40 
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_Q_ fHighlights 192 

Kevin HL Pcilan President, Indonesia Freeport Financevisited Northeasten, Company (IFFC),in March, 1992, and the University of California at Fullertcn, inApril, 1992, to interview students for initial placements During his visits, he noted that: 
FREEPORT, through IFFC, is engaged in starting new business unitsand service over to produce9,500 enployees. In this effort, many young people will have academicrelated work, or co-op placements in the U.S, prior to conpleting their U.S education,in order to apply their technical and managerial skills as entrepreneurs and projectmanagers in the Indonesian operations 

NYNEX-A Co-op Success Story 

NYNEX Netwcx Sysuxm Qxnop y (NYNEQFortune 500 company, is engaged in 
(HQ), White Plains, NY, aproviding worldwidetelecommunications services to thesector. Since 1990,

President, 
Paul C Duffy, newly appcnted Senior ViceManaging Director, has encouraged 9 co-op executiveandplacements, including 5 placements with the U.S. -APEC Co-op Project. 

training 

In Indonesia, Gerald F. Rcmi, Managing Director, and Midua C. H]recently appointed Vice President, Managing Directr, Asia-Pacific, have been directlyinvolved in placements for Indonesia, Malaysia, Singapore and Hong Kong.Clarvinq Senior NichdasDirector, Asia-Pacific, at HQ arranges the initial U.S. placements asrequested by in-country managers 

Midual HIeah 

without Jacquelyn Kch 

comments that the work could not have been done as efficiently
a Singaporean student, majoring in industrial engineering atNU. She is an outstanding co-op student and has a future with NYNEX NETWORKSYSTEMS COMPANY when she graduates. "Iam recommending that all our businessunits participate in the U.S.-APEC Prcect with NU and its Network". 
 Subsequently, a
co-op placement was confirmed with NYNEX Malaysia 

Jacquelyn Kdu, was invited to join the NYNEX negotiating team for a I billionU.S. dollar project in Thailand. She writes of her first six month co-op experience fromSingapore in February, 1992: 

"Ihad a great experience to work almost round-the dock fr many weeks with adedicated group of diverse business professionals in submitting the proposalmajor first entry in the Thai for atelecommunications sector. My assignments includedinformation research, analysis, organizing the support data systems for presentingcomplex business proposal and athe associated adjustments that had to be donethroughout the entire negotiating process. We won the contractl" 
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Brun the Netwadk A total cf 107 ASEAN students expressed interest in the Prject andwere pre-qualified for referral to the Center from the 8 co-op education institutions. 
A uxnuy may have mo u e uxx--y b snes unuLUand 

t 	 A Patial listing ofnld graduatei a a at pa idjing.... LI-dafed-- - rdes waddeignated ozintry warksites - 1991-1992: 

ABB / Combustion Engineerng U.S. 	 2AJllison Turbine & Gas Division of General Motors, U.S. IAmerican Express, Indonesia 

PT Amerndo (Motorola International Cellular), Indonesia 

2
 
IAT&T Network Systems Company, U.S 3
Bank of America, Thailand 


Bell Atlantic International, U.S. 
1
 

Caltex (Asia) Ltd, Singapore 6
1
Cigna Worldwide U.S. 

2Citlibank, NA Thailand. 


Ernst & Young, Malaysia 1
 
1Freeport McMoRan, U.S. 9PT Freeport Indonesia, Indonesia 
2Gas Venture Advisers, U.S 

General Electric Aircraft Engines, U.S, 	
I
 
1
General Electric Power Systems, U.S. 


PT Harvest International, Indonesia 
1
 
IHill & Knowlton, U.S 
IHyatt 
 Jakarta Aryaduta Hotel, Indonesa I
PT Indo-A4 Indonesia 

INTEL, Malaysia 	 I 

Johnson & Johnson Medical, Malaysia 	
1 

Malaysia International Shipping, Malaysia 	
I 
I
 

J. P. Morgan, U.S 1

Motrola International Cellular. U.S 
 I
Motorola Seiconiductor, U.S. I
 
NYNEX Network Systems Company, U.S.,


Indonesia, Malaysia, Singapore 
 5Salomon Brother 
 U.S 
I
Semrs Buying Servcs, Singapore I
PT Siemens Indonesia 

2Siemens Energy & Automation, U.S. 1Warner Lambert Corpany / indonesia I

Total Number of Companies 32 
Total Number o Placments: 56 

A partial listing of 15 ,rnpanies are cunsidering an additional 29 placenents during 1992 for 1992, or for1993, Including U.S business units and/or affiliates In: IndonesiaSqbb (1), 	 B lEninufming(), lIdld Ltym1r OdCii Bdde aml Ida (2), IBM INDONESIA (4) ; Malaysia: CirlPa amulnl), lIM & Yuzng(2), NYNEX(2); 	 (2), Ocddma
Singapore' COMPAQ C=m[aztA(2), InSidl(4 in ASEAN), jduu 	 - Raid& Johnsm Medical (2 In ASEAN), Mldoala IntemThailand: SLaIld.(2); 	 imal Ccllar (2);Hong Kong: idl My.Sq bb(1), NYNEX (1) 
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Co-M 992ighligis 

In Indnt -a 

P1niste-a kinns Batubara Ministry of Manpower, agreed to the establishmentof a Centre for Cooperative Education, in response to the U.S.-APEC Human Resources
Development (HRD) Initiative, as 
outlined by Dr. Paymxa I. Simanjuntak. DirectorGeneral of Industrial -Relations and Labor Standards, who serves as Chairman of anInter-Ministerial Committee on Co-op Education Programs. The Centre will disseminateinformation to employers about co-op practices. 
 A package of incentives fur education
and training costs is available to employers under Article #770, Ministry of Finance in
1991.
 

Pn. Leonard Zicn Program Coordinator, conductedAdvantages of Cooperative Education", 
the Seminar on "The 

on January 17, 1992, to 30 participatingagencies, enterprises and 25 American companies, co-sponscred by the Ministry ofManpower and the Co-Production Board, BPKKA affiliated with PERTAMINAnational cil company, Ministry of Energy the
& Mines. Michael CManager, PT Garest McGom. General,Agi Jaya is Chairman of the Human Resources Committee,


AMCHAM INDONESIA
 

InSingqxre 

Placements were made with Call= (ASIA) Lid, NYNEX t*work SysthmsandSEARS Buying Senmice Alan Goodye, Deputy Managing Director, Deumtsce Bank,
is the current Chairman of the Education Services Committee, AMERICAN 
 BUSINESSCOUNCIL OF SINGAPORE. 

Rcun The Fhililines, Malaysia and Thailand: 

Rmnay C Kelly,APEC Assistant Project Coordinator, was hosted during hervisit to Southeast Asia in late May and early June, 1992, by the Governing Boards of theAMERICAN BUSINESS COUNCIL OF MALAYSIA AMCHAM THAILANDAMCHAM PHILIPPINES. andCompanies which confirmed placements includedfollowing: in Malaysia: theEmst & Yamg / hudl / Malaysia ntematioriux Ship/ MIbgxxa Semigaidau ng/ NYNEK. in Thailand: Bank of Amnrica / C3hbank,
K.A / Sian1 .Ltd 

Erfuther W-miixiDr. Rabrt E Vovdllak Dean, Department of please u atk 
Northeastern University, and Director, 

Cooperative Education,
Office of International Cooperative Education;APEC Project Director;

Inhi. Leonard Zcq Program Coordinator, Home Country Co-op PlacementProgram, including the APEC Prcject for Indonesia and Singapore;Rnmnary C.. Kelly, Assistant APEC Project Coordinator, includingPhilippines, Malaysia and Thailand; 
The 

Alane Sulliv'm% APEC Project International Placement Counselor. 
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Qj Northeastem Universitv
NORTHEASTERN UNIVERSITY NETWORK
 
HOME COUNTRY CO-OP PLACEMENT PROJECT
 

Office of International Cooperauve Education
 
Mr. David Brunell 
 October 13,1992 
Creative Associates International
 
5301 Wisconsin Ave NW, Suite 700
 
Washington, DC 2015
 

Dear David: 

Listed below are supplementary resources contributed to the APECProject by Northeastern and the Network institutions which are not
accounted for in the approved budget. 

In kind contributions: 

American University $11,227.00 
Cal State Fullerton 4,500.00 
Drexel University 6,100.00
Georgia State 8214.00 
Purdue Universit) 5,700.00
Rochester Institute of Tech 7,400.00
Virginia Tech 7778.00 

$50,919.00 TOTAL 

50% of Retainer fee paid to 9,000.00
 
Harvest International Inc by

Northeastern University,

from NU funds. Approximately 1/2 of Harvests' efforts during

the past year has focused on supporting the APEC Project.
 

Photocopying, supplies and 
 500.00 
regular mailings done on a
 
daily basis and not charged
 
off to the APEC grant
 

$60,419.00 • GRAND TOTAL 

Hope the above information helps. 

Sincerely, 

Robert Vozzella 
Dean, Cooperative Education

502 Stearns Center
 
Northeasern Univenity
 
Boston. Maswachwusettz, 02115
 
017.437-422J (office) 617-4,7.:1444 (fax)
 
94864 (telex)
 

http:60,419.00
http:9,000.00
http:50,919.00
http:7,400.00
http:5,700.00
http:6,100.00
http:4,500.00
http:11,227.00


BUDGET SUMMARY (?&UNJ 


Network for International Cooperative Education
Administrative Center - Northeastern University 

YEAR I YEAR 

iI N.U. N.UL.A 
Personnel $101,599 $61,860 $106,680 $64,953 
Support Functions $ 12,500 $ 6,000 $ 13,750 $ 6,000 
Travel $22,188 $10,594 $24,078 $ 11,339 
Overhead $ 32,578 $32,578 $ 34,418 $34,418 

Institutional $ 70,000 $ 73,500 
Participation Fees 
Subtotals $238,865 $111,032 , $252,426 $116,710 

Network Liaison Office in Asia Pacific Region 

Personnel $22,500 $23,625 

Support Functions $ 6,000 $ 6,800 

Capital Equipment $ 3,500 xxxxxx 

Travel $ 7,500 $ 8,275 

Cost of
Liaison Office 



$39,500 $38,700 

Total Cost ofApec-Network $278,365 $291,126 
Project to USAID 

GRAND TOTAL OVER 3 YEARS: USAID: $879,932 N.U.: $351,497 

-7"S 4.VZ"4., 

A& 

NU 

$112,014 $68,201 

$15,800 $ 6,650 

$27,075 $ 12,163 

$ 36,741 $36,741 

$ 77,000 

$268,630 $123,755 

$24,807 

$ 7,850 

xxxxxx 

$ 9,154 

$41,811 

$310,441 

/
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he NehvurkR hn A total c 107 ASEAN students expressed interest in the Prcect andwere pre-qualified for referral to the Center fron the 8 co-op education institutions. 

A c ,xm y may have nre than cne camty busines unit
und a1'" e and gr iu&a ejlmenumf ad 
dgnat amby workites - 199-1492: 

artidaic ng 
A Pafifa listing d 

[S. reld Cmnmamues and 

ABB / Combustion Engineering U.S 
Allison Turbine & Gas Division of Gneral Mocrs, U.S. 
American Express, Indonesia 
PT Amerindo (Mctoroa International Cellular), Indonesia 
AT&T Network Systens Company, U.S. 
Bank of America, Thailand 
Bell Atlantic International, U.S. 
Caltex (Asia) Ltd., Singapore 
Qgn-_ Worldwide U.S 
Otlibank, NA, Thailand, 
Ernst & Young, Malaysia 
Freeport McMoRan, U.S. 
PT Freeport Indonesia, Indonesia 
Gas Venture Advisers, U.S 
General Electric Aircraft Engines, U.S, 
General Electric Power Systems, U.S 
PT Harvest International, Indonesia 
Hill & Knowlton, U.S. 
Hyatt Jakarta Aryacluta Hotel, Indonesia 
PT Indo-Ad, Indonesia 
INTEL, Malaysia 
Johnson & Johnson Medical, Malaysia 
Malaysia International Shipping, Malaysia 
J. P. Morgan, U.S 
Mtoroa International Cellular, U.S 
Motorcia Semiconductor, U.S 

2 
I 
2 
1 
3 
1 
6 
I 
2 
1 
I 
9 
2 
I 
1 
1 
1 
1 
1 
I 
I 
I 
I 
I 
I 
I 

NYNEX Network Systems Company, U.S., 
Indonesia Malaysia, Singapore 

Salomon Brothers U.S 
Seem Buying Servic Sngapore 

5 
I 
I 

PT Siemens, Indonesia 
Siemens Energy & Automation, U.S. 
Warner Lambert Conpany / Indonesia 

2 
I 
I 

Total Number of Conpanies, 32 
Total Number of Placements: 56 

A partial listing of 15 copianies are considering an additional 29 placanents during 1992 for 1992, or for1993, Including U.S business units and/or affiliates In: Indonesia: Bado Flngniing(1), &Irs Mky.Squilbb (1), 11 OdlW Brddge and hn(2), IBM INDONESIA(4) ; Malaysia: Caiix(2), OcddmtaFedozn(1), Emst & Youmg(2), NYNEC(2); Singapore* COMPAQ Cbmna.w(2), IngsI - Rad(4 in ASEAN), Jdumsoz & Jdhnsm MeMlk (2 In ASEAN), Mihirda ntem nimal Cdlluar (2);Thailand: SianinUd.(2); Hong Kong: BrIsd Mby. Sqzlbb(1), NYNEX (1) 



APPENDIX G 

Electronic Conferencing 
and Networking 



For Individuals 
The Meta Network gives you access to
the on-line world of electronic mail
and electronic conferencing - whereyou can meet and interact with awide variety of other people who are 
concerned, smart, friendly, and 
conversational. 

For Teams and Groups 
You and your colleagues can useprivate conferences on The Meta 
Network to brainstorm possibilities, 
make decisions, develop plans,manage projects, and stay in high-
quality and continuous contact witheach other in spite of busy calendars,complex travel schedules, and 
multiple work locations, 

For Organizations 
Your entire organization can operateon-line on 77he Meta Network - and 
use it to support your strategic goals,
distribute information electronically, 
manage organizational change and"total quality"communication,programs, open upbuild a learning
organization, and create new
 
channels of comunication
 
with your clients and with
your other constituencies. 

° 
Electronicconferencingcan enhancevirtuallyallfunctionsin an
organization-including decisionmaking andplanning,project 

management, product development
dealersupport,marketingandsales, 
customersupport,and internal 

communication. 

0 0 
0v 

Where electronicconferencingmakes itsmost significantcontributionis when it 
is used to support the managementof 
change in an organization. 

0 

Forten years, Metasystems Design
Grouphas helped leaders understandthenew on-line communicationtechnologies 
and bring the advantagesof these tools 
to theirorganizationsin ways that 
support theirstrategicobjectives. 

e 9 

M etaMt 0 0 

Metasystems Design Group, Inc.2000 North 15th Street, Suite 103 For Individuals 
Arlington, Virginia 22201 Teams, Groups,E-mail: info@tmn.com
 

Phone: 703-243-6622 
 & Organizations
Fax: 703-841-9798 

mailto:info@tmn.com


The Meta Network is an on-line "metanet" of 
networks and networkers. 

All you need to access The Meta Netwrk is
any computer with a modem. 

You can log on at any time of the day or 
night and from just about anywhere in the 
world. 

The Meta Network provides on-line group 
support tools - including electronic mail,
electronic conferences, databases, and fileo 
libraries - to individual members, 
businesses, private networks, and other 
groups and organizations. 

Many different groups and organizations 
use The Meta Network for private 
conferences. Examples include small 
businesses, teams of managers and 
executives in large corporations and 
government agencies, national and 
international professional associations, and 
a wide variety of special interest groups. 

Qo 0o .Izu0 o o 


Whether you join as an individual or as a 
member of a private group - you can 
participate in any of the "open conferences"where discussions cover such topics as 
politics, leadership, organizational change, 
public policy, travel, technology, personal
and professional development, education,the arts, social change, and global issues. 

You also can exchange e-mail with virtually 
anyone who has an electronic mail address 
on almost any on-line system in the world. 

An "electronic conference" is first and foremost a
 
gathering of people meeting for a purpose.
 

Some conferences are very
 
One or more of the participants in a conference
is designated as the organizer - large with hundreds of activeor moderator  participants.
 
of the conference. Organizers are responsible
for the management and overall success of a Others are tightly focused andconference in much the same way as leaders of serve small, private groups.

face-to-face meetings.
 

nference
 

Item 1 Item 2 Item 3
aI wRBr em 2u IRpom 3d More items 

R po 210 p 2 3 R npo W3ime.
Carmen 
 b4 I epoawe 2 3teMaexnwe 1U .:_ Uu3 

Organifker P.mpome Z12:5 Rempoma,3
Harold 
 Ju ,eZ ao respons.
Jennifer I over time.
 

mW illiam 

The on-line discussions in a conference are called "items." After you read an item you areprompted for a "response" - which is then appended to that item. Items are fully searchable
and can be indexed by the conference organizers.
 

The system keeps track of which items and responses each participant has seen and you are 
automatically informed when new items or responses have been added. When you read newresponses and new itcms they are shown to you in the order in which they were added. Youfeel like you are interacting in ongoing conversations with the other participants  even thoughyou are not physicallyin the sameplace, norareyou all "on 'at the same time. 



(continued) 

most significant contribution is when it is 

i".: "management 

used to support the managementof change
inside an organization - and the 

of relationshipsbetween the 
organization and its suppliers, dealers, and 
customers and clients. 

-•
i 

VP: 
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0 
0-0 

0 

With electronic conferencing - the critical 

owniExtnaI 

organizational functions of product
development, marketing and sales, and 
customer support can be fully integrated. 

', . 
• I ' 

. 
lorgnizatioms 

. • Enterprise networking is the new 
competitive edge  and electronic 

_:._-___ WTII -M_ 

-

r. 
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- conferencing is the new business frontier. Ther 

structure The 
veal- where you For ten years,Metasystems Design 

yqur.wrk on-line. 
i eck on your 

Grouphas helped leaders understandthe 
new on-line communication technologies 

I ons providesg-oup memory
gmpnia"ion, 

of n team 

and bringthe advantagesof these tools 
to theirorganizationsin ways that 
supporttheirstrategicobjectives. 

epg.krtnental
tspartlarly 

Ve all task 
t~esjoadsad councils . 

Call Us. We can have you up and 
runningtonight ifyou're on a tight 

schedule.Prv. .°d~sPrivate t 
d.,SP and space Metasystems Design Group, Inc. Conferences 

c "coeencin 
, .i .i. 

makes i2000
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North 15th Street, Suite 103 
Arlington, Virginia 22201 

E-mail: info@tmn.com 
Phone: 703-243-6622 

For roups
& Organizations 



A wide variety of groups 
and organizations use The 
Meta Network host 

system for their own private 
conferences. You can too. Onlythose persons you designate will be 
grante'd access to your private 
cor.terences. Each of your members 
will receive a copy of the Guide to 
The Meta Network that explains how 
to access and use the system. Also, 
a telephone "hot line" is available toanswer any questions your
members have as they gain
experience in getting online and 
learning to use a computer 

conferencing system. Over the 
years, we have helped thousands ofpeople get online. We have heardevery possible question about 
modems and communications 
software -- and we take pride in our 
friendly, personal style in 
responding to people's requests for 
assistance. 

Based on our experience in working 
with many different kinds of 
organizations, we believe the 
integration of this medium into thedevelopment of your organization 
is the most important benefit you 
will gain - and this almost alwaysrequires some consulting and 
training. We will be happy to work 
closely with you to design services 
that match your situation. 

Fees 

Conferences: (Privatefile librariesarechargedat the same rateas conferences.)
Initial private conference setup fee ...... .. $ 50.00 
Monthly private conference maintenance fee . . 25.00 

Participants: (Monthly statement contains breakdawns by individual.) 
Initial registration fee for each individual .. . . $15.00
 
Monthly membership fee per individual . . . . 20.00 *
 SprintNet surcharges, per hour. ......... 6.75 *
 

Access 

* The $20 per month is a "flat fee"  which means your members can access our host computer asoften as they want and stay online for as long as they want. There are no other costs if they arein the local Washington DC dialing area. If your members are outside the Washington DC area,their only additional costs will be whatever they pay for their own long distance telephone
charges.
 

** The Meta Network can also be accessed through the SprintNet data network (formerly Telenet)for a surcharge of $6.75'per hour. This method of accessing The Meta Network isrecommended for users outside the Washington DC area because it is highly reliable, availablein almost any city in the continental U.S., and usually costs much less than regular long distancetelephone charges. (Our SprintNet connection also is available -- at higher but still economical
rates -- from Alaska, Hawaii, and most countries in Europe and Asia.) 

", * 4 + 

In addition to proprietary conferences for businesses and other private groups, The Meta Networkis the electronic home for a wide variety of other organizations. Here's a sampling: 

American Bar Association; Iris Network for Teachers; Arts Wire network for artists and artsorganizations; Union Institute; Animal &Plant Health Inspection Service, USDA; OpenSpace Technology Network; Association for Humanistic Psychology; The Chaos Network;Institute for Transpersonal Psychology; Pathwork Foundation; International Forum for Child
Welfare; Center for the New West; Innovation Associates; Omega Institute. 

- --. 


-



The Meta Network
 

Metasystems Design Group, Inc. 

2000 North 15th Street, Stute 103Arlington, Virginia 22201 U.S.A. 

E-Mail: info@tmn.com
Modem: 703-243-9696 

Fax: 703-841-9798 
Voice: 703-243-6622 

mailto:info@tmn.com


Introduction to The Meta Network 

INTRODUCTION TO THE META NETWORK 

Overview 

The Meta Network provides online group support 
tools - induding "electronic conferences," "electronic 
mail," and databases and file libraries - to individual 
subscribers, businesses, private networks and other 
groups and organizations. 

The Meta Network (TMN) was started in 1983 with a 
vision of using information technologies to enhance 
organizations and empower people and in the-
process, to contribute to ".... closing the gap between the 
human condition and the human potential." 

Because TMN is, literally, a network of networks and 
networkers, many people refer to TMN simply as "the 
metanet." We-also regard TMN as a virtual 
community. As in any community, our behavior is 
shaped by the values we share. In particular we 
promote the values of candor, cooperation and 
creativity in our online communication. 

Individual members of The Meta Network represent 
a wide variety of professions, points of view, 
experience and education. What we all have in 
common is the realization that our individual efforts 
are amplified by the mind-to-mind connections we 
are able to make and sustain over our network. 

Whether you join The Meta Network as an individual 
member or use TMN as part of a private group, you
will have access to the full spectrum of online capabilities
that comprise the system. You will receive a copy of the 
Guide to The Meta Network that provides you with an 
overall familiarity with the structure of the system
and instructions for using the features. 

We at Metasystems Design Group are always happy 
to discuss the benefits of TMN to individuals and to 
organizations. Give us a call at 703-243-6622. 



Metas.stems Design Group 

The Meta Network
 
Host System
 

.File
Libraries 

Open Conferences 

Electronic Private Conferences 
Mail 

Conferences, E-mail andFile Libraries 

These pages provide you with an overview of the 
online environment you enter when you log on. 

'The Meta Network" (TMN) is the name of both the 
community you have joined and the host system. 
When you log on, you enter spaces-- called 
"conferences" -- which contain group discussions. 
You also can send private electronic mail (E-mail) 
messages to one or more other members. And, you 
can access online databases and file libraries. 

The Meta Network system supports a wide variety of 
different conferences. Some are open to everyone 
with an account on the system and others are private. 

TMN runs on a highly cut,tomized implementation of 
the Caucusm computer conferencing software -- and 
additional programs based on the Unix operating 
system. 

Caucus is a Copyright and Trademark of Camber-Roth 

2s
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Electronic 
Conference 

Q Andrew
Babra Martha 

An electronic conference 
Dorothy

Q- Evelyn 

0\ ggo-i 

is first and foremost 
isaun 

a gathering of people
meeting for a purposeTherifSamanthan 

pasodas"ondhomas o 

_Linda William 
Organizer Asst Organizer 

What is a conference 

The first promptyou see after you enter your ID and
password is "Join which conference?" You are 
always in a conference, even when you are sending
electronic mail or searching a database or file library. 

Conferences are organized for different purposes,
which are usually reflected in the name chosen for the 
conference. Conferences tend to develop differenttpersonalities" - for instance, some are fast-paced
with a lot of action and free and open discussion. 
Others may move more slowly, vith members' 
remarks more deliberate or reflective. Some are
working conferences with agendas and a tight focus. 

In other words, a conference is shaped by its purpose,
its organizer and its members. 

3 
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Electronic 
Conference " 

r-\ Andrew 
" WBarbara Item I Item 2 Item 3 Item4 =4> 

SCharles 	 Response 1:1 Repnse 2:1 Response 3:1 Response 4:1 More items
Response 1:2 	 Response 2:2 Response 32 Response 42 M 
D o t yR 	 Response Rp onse 3:3 Res 4:3 added overe 13 23 
Respome 1:4 	 Response 2:4 Rep e 3:4 Response 4:4 time.
Response 1:5 	 Resp e 2:5 Re nse 3:5 Response 4:5Even 	 Response 1:6 Respe 2.6 Re e 3:6
Response 1:7 	 Respne2:7 Rese 3:7 

Response 2:8 Response 3:8 
Response 2:9 Response 3:9 ii 
Respn 2:10 R e More responses

211onse 	 added over time. 
Harold o ...... 	 WtorO" 

Lina 	 Wna 

Organizer Asst Organizer 

Inside a conference 
The diagram above depicts the structure of a 
conference. The group discussions in a computer 
conference are called "Items." After you read an Item 
you are prompted for a Response -- and if you add a 
Response it is appended to that Item. 

A conference with a large number of participants can 
grow over time to contain many Items - and an Item 
can grow to have many Responses. 

Each Item is given a one-line title by the author of the 
Item. The name of the author and the date and time 
the Item was entered are automatically added by the 
host system software. Items are numbered 
sequentially. 

4 



Introduction to The Meta Network 

The Caucus software keeps track of which Items and
Responses have been seen by each of the participants
in each conference. Every time you check in to a 
conference you are informed if any new Items have
been entered -- and which Items have new Responses
that you have not seen. 

When you ask to see new Responses or new Items 
they are shown to you in the chronological order in 
which they were added. This results in the feeling
that you are interacting in an ongoing conversation 
with the other participants -- even though you are not 
physically in the same place, nor areyou all "on" at the 
same time. 

FileLibraries 

A conference may have an attached file library for
storing lengthy documents, reference materialis, or 
binary files. 

Conference Organizers 

One or more of the participants in a computer
conference are designated as the "organizers" of the 
conference. Sometimes called "moderators" or 
"facilitators"  the organizers are responsible for the 
management and overall success of a computer
conference in much the same way as leaders of face-to
face meetings. 

The conference organizers make sure that the 
purposes of the conference are clear and that 
participation is broad and on track. 

Organizers control the conference access list for the
conference. They can change or update the 
conference "masthead" that participants see each time 
they enter the conferenze. They also manage the
conference subject matter index -- especially useful in 
very large conference.; that grow over time to contain 
hundreds of discussion items. 

5 
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{The Meta Network Host System 

IOur seasonal salon Good~echSoit 
conference, a public 

thatalso aper n Not all "hi~h tech" is Discussions about law, 
our sister systems in "good tech, and vice justice, democracy 
Tokyo, London and versa, and the focus economics, publi 
several other systems in this conference is policy, values and 
and networks. on GOOD technology. communit. Hosted

by Don Mason. 

Sangha Learning Passport 
Our contemplatve This is where we About trips takcn 

cofrne-where we;; tdiscuss personal andhow we and lanted whether 
org.anizational realities learn, as individuals, to N ocal market or 
in high candor. as organizations, and exotic foreign land. 

societies. 

OD2Books NtSmarts 

Foesopmntcane Reports, reviews and 
dmeeipmentand giningthe ms

transfo'rmation in opinions from our from this system.Sorganizations. members. 

Open Conferences on The Meta Network 

The set of conferences which make up The Meta 
Network is fluid -- new conferences are added from 
time to time and old ones may be archived or deleted. 
For example, our central SALON conference is started 
fresh each season -- and carries the name: winter, 
spring, summer, or fall. 

The diagram above shows some of the open 
conferences now available. To see a listing of current 
open conferences or announcements of special events 
and guest authors, type JOIN MAP at any AND 
NOW? prompt. Map is a special purpose conference 
that contains desciptions of all currently available 
open conferences on TMN. (You can enter JOIN 
LIST at any AND NOW? prompt to see a list of the 
names of the conferences that you have access to, 
including private conferences.) 
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I The Meta Network Host System 

Op erencs PrivatConferences 

onfertnces 
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Goodtech 
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o grup an oraniatonusOgntion 
Map 
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PrivateConferences on ite Meta Network 

A variety of groups and organizations use the TN 
system for private conferences. Examples include 
small businesses; teams of executives in large
corporations and federal agencies; law firms; national
and international professional associations; a national 
network for artists and arts organizations; and aninternational network for teachers. 

Private conferences are not visible to others who use
the system. An access list ensures that only your
group may join your private conferences. 

Let us know when you want to sponsor your own
private conferences. We will work closely with you
to design and implement conferences suited to your
purposes and your particular organization's needs. 

7 
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E-MAIL TO INTERNET ADDRESSES 

The Meta NetworkH ost S ystem 

,, the.
 ,,I ~Btn t teitrt 

OeCofrences The WELMCI EaI 
S File [E etoi 4 ) ii:iii~i:~i::i~i:.i.i~iiPeacenet Econet S itMa i~ :i:i!:i::i::iii:iii. AT&T Mail iii:!i:i 

L4irre~is ElectronicM Electronic Mail Gateway !iiiiiiiiiiitMail .. a a t 1iiiiiiiiiiiiiii
Mail (and

including virtually all 
K oni~c G~ateway many others,

I' 
 universities and most 

El 

ImajorPrivate Conferences corporations)j 

The "internet" is a global matrix of interconnected computer systems which 
maintain electronic mail "gateways" with each other. TMN can be your 
window into this rapidly expanding electronic universe that some people call 
"cyberspace." 

Metasystems Design Group, Inc. 
2000 North 15th Street, Suite 103 
Arlington, VA 22201 

TO: 

8/ 
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Metasystems Design Group, Inc. 
2000 North 15th Street, Sutte 103

Arlington, Virginia 22201 U.S.A. 

E-Mail: info@tmn.com 
Modem: 703-243-9696 

Fax: 703-841-9798 
Voice: 703-243-6622 
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INTRODUCTION TO THE META NETWORK 

Overview 

The Meta Network provides online group support 
tools - including "electronic conferences," "electronic 
mail," and databases and file libraries - to individual 
subscribers, businesses, private networks and other 
groups and organizations. 

The Meta Network (TMN) was started in 1983 with a 
vision of using information technologies to enhance 
organizations and empower people - and in the 
process, to contribute to ".... closing the gap between the 
human condition and the human potential." 

Because TMN is, literally, a network of networks and 
networkers, many people refer to TMN simply as "the 
metanet." We also regard TMN as a virtual 
community. As in any community, our behavior is 
shaped by the values we share. In particular we 
promote the values of candor, cooperation and 
creativity in our online communication. 

Individual members of The Meta Network represent 
a wide variety of professions, points of view, 
experience and education. What we all have in 
common is the realization that our individual efforts 
are amplified by the mind-to-mind connections we 
are able to make and sustain over our network. 

Whether you join The Meta Network as an individual 
member or use TMN as part of a private group, you 
will have access to the full spectrum of online capabilities 
that comprise the system. You will receive a copy of the 
Guide to The Meta Network that provides you with an 
overall familiarity with the structure of the system 
and instructions for using the features. 

We at Metasystems Design Group are always happy 
to discuss the benefits of TMN to individuals and to 
organizations. Give us a call at 703-243-6622. 
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Metasustems Design Group 

The Meta Network
 
Host System
 

File 
LibrariesOpen Conferences 

Electronic Private Conferences 
Mail 

Conferences,E-mail andFile Libraries 

These pages provide you with an overview of the 
online environment you enter when you log on. 

"TheMeta Network" (TMN) is the name of both the 
community you have joined and the host system. 
When you log on, you enter spaces-- called
"conferences" -- which contain group discussions. 
You also can send private electronic mail (E-mail) 
messages to one or more other members. And, you 
can access online databases and file libraries. 

The Meta Network system supports a wide variety of 
different conferences. Some are open to everyone 
with an account on the system and others are private. 

TMN runs on a highly customized implementation of 
the Caucus-m computer conferencing software -- and 
additional programs based on the Unix operating 
system. 

Caucus is a Copyright and Trademarkof Camber-Roth 



Introduction to The Meta Network 

Electronic
 
Conference
 

0 B-arb~ara Martha-(
00 Charle NaeDorothy An electronic conference N 

isTelectroni Oliveris first and foremost OulerEvl a gathering of people Paul 

02nd meeting for a purpose 0 
0 Harold Thomas 

0 JnnierVictor 0 

gm Lida William 
Organizer Asst Organizer 

What is a conference 

The first prompt you see after you enter your ID and 
password is "Join which conference?" You are 
always in a conference, even when you are sending 
electronic mail or searching a database or file library. 

Conferences are organized for different purposes,
which are usually reflected in the name chosen for the 
conference. Conferences tend to develop different 
"personalities"  for instance, some are fast-paced 
with a lot of action and free and open discussion. 
Others may move more slowly, with members' 
remarks more deliberate or reflective. Some are 
working conferences with agendas and a tight focus. 

In other words, a conference is shaped by its purpose, 
its organizer and its members. 
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Electronic 
tArConference " 

Barbara Item 1 Item 2 Item 3 Item 4 

U1 .Response 1". Response 2:1 Reponse 3:. Respse 4:1 Mor 
R=spons 12 Repnse 22 RepoSe 31 Respos 4:2 reitems 
Reponse 1'3 Response 2'3 Respne 33 Response 4"3 added overQ oroithv Reponse 1"4 Respons 2:4 Reone 3:4 Respons- 4:4 me. 
Response5 Response 2: Response 35 Response 45
ResPonse 1:6 Response 2:6 R 3:6Response 2.8 R e 3:8Fred Response 2:7 Re e 3:9 

Response 2:R /More10 responses
- Repons 2.11 added over time. 

\ - Harold • 
( ennifer Victor ( 

Organizer Asst Organizer 

Inside a conference 
The diagram above depicts the structure of a 
conference. The group discussions in a computer 
conference are called "Items." After you read an Item 
you are prompted for a Response -- and if you add a 
Response it is appended to that Ifem. 

A conference with a large number of participants can 
grow over time to contain many Items - and an Item 
can grow to have many Responses. 

Each Item is given a one-line title by the author of the 
Item. The name of the author and the date and time 
the Item was entered are automatically added by the 
host system software. Items are numbered 
sequentially. 
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The Caucus software keeps track of which Items and 
Responses have been seen by each of the participants 
in each conference. Every time you check in to a 
conference you are informed if any new Items have 
been entered -- and which Items have new Responses 
that you have not seen. 

When you ask to see new Responses or new Items 
they are shown to you in the chronological order in 
which they were added. This results in the feeling 
that you are interacting in an ongoing conversation 
with the other participants - even though you arenot 
physically in the same place, norareyou all "on" at the 
same time. 

FileLibraries 

A conference may have an attached file library for 
storing lengthy documents, reference materials, or 
binary files. 

Conference Organizers 

One or more of the participants in a computer 
conference are designated as the "organizers" of the 
conference. Sometimes called "moderators" or 
"facilitators" - the organizers are responsible for the 
management and overall success of a computer 
conference in much the same way as leaders of face-to
face meetings. 

The conference organizers make sure that the 
purposes of the conference are clear and that 
participation is broad and on track. 

Organizers control the conference access list for the 
conference. They can change or update the 
conference "masthead" that participants see each time 
they enter the conference. They also manage the 
conference subject matter index - especially useful in 
very large conferences that grow over time to contain 
hundreds of discussion items. 
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SThe Meta Network Host Systemn 

Slimmer 

Our seasonal salon GoodTechSoit 
conference, a ublic 

tl appearsn Not all NO tech" is Discussions about law, 
our sister svstems in "good tech', and vice justice, democracy, 
Tokyo, London and versa, and the focus economics. publii 
several other systems in this conference is policy, values and 
and networks. on GOOD technology. community. Hosted 

by Don Mason. 

Learning Passport 
fdiscuspersonal and discuss how we an whether 

organizational realities learn, as individuals, to a ocal market or 
in-high candor. as organizations, and exotc foreign land. 

societies. 

OD2Books NtSmarts 

Focuses on chanye, reipew and-"1development and Reports, reviews an "- nn aendste mostn Hin th: mos 
transformation in "opinions rOm our m system.I rganizations , e mb r. 

Open Conferences on The Meta Network 

The set of conferences which make up The Meta 
Network is fluid -- new conferences are added from 
time to time and old ones may be archived or deleted. 
For example, our central SALON conference is started 
fresh each season - and carries the name: winter, 
spring, summer, or fall. 

The diagram above shows some of the open 
conferences now available. To see a listing of current 
open conferences or announcements of special events 
and guest authors, type JOIN MAP at any AND 
NOW? prompt. Map is a special purpose conference 
that contains desciptions of all currently available 
open conferences on TMN. (You can enter JOIN 
LIST at any AND NOW? prompt to see a list of the 
names of the conferences that you have access to, 
including private conferences.) 
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PrivateConferences on The Meta Network 

A variety of groups and organizations use the TMN 
system for private conferences. Examples include 
small businesses; teams of executives in large 
corporations and federal agencies; law firms; national 
and international professional associations; a national 
network for artists and arts organizations; and an 
international network for teachers. 

Private conferences are not visible to others who use 
the system. An access list ensures that only your 
group may join your private conferences. 

Let us know when you want to sponsor your own 
private conferences. We will work closely with you 
to design and implement conferences suited to your 
purposes and your particular organization's needs. 
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E-MAIL TO INTERNET ADDRESSES 

The Meta Network _
 
Host System| 
 the internet" 

rences The WELL MCI mail 

Pcacenet & Econet S nntMail 

Fil AT&T Mail 
ElectronicMail

Mal Electronic MailGaey 
(and many others, 

including virtually all 

erencesajor corporations 

The "internet" is a global matrix of interconnected computer systems which 
maintain electronic mail "gateways" with each other. TMN can be your 
window into this rapidly expanding electronic universe that some people call 
"cyberspace." 

Metasystems Design Group, Inc. 
2000 North 15th Street, Suite 103 
Arlington, VA 22201 

TO: 

Is 
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UNCLASSIFIED 
 OUTGOING
 
AGENCY FOR INT'L DEV TELEGRAM
TELECOMMUNICATIONSPAGE 11 OF 05 STATE 3j5132 3Il42Z 
 CENTERORIGIN AID-10


O . . . 
3541132192 A102314 
.
 .
 . . T T
. . . STATE 5 lj il2
. . . . 355132 381402Z 3541 132112 A102]34
ORIGIN.............. WITH PETERSON'S CONNEXION AT NO COST FOR ASEAN AND SOUTH
 

OPiE 

...............
ORIGIN OFFICE .
 ACIFIC ISLANDASTR-I3 STUDENTS TO IDENTIFY EMPLOYMENTINFO ASAA-01 ASOR-11 
 POlO-I] ROAA-Il OPPORTUNITIES IN THEIR NOME COUNTRY:ED-93 ASIA-2 
NSF-Il 
 PLACEMENT AND NOME COUNTRYUSIA-I1 /114 A4 L OF 12 ASEANSTUDENTSINTO COOPERATIVEA 13/1452Z EDUCATION 

INTERNSHIPS WITH THE U.S. PRIVATE SECTOR.
.................................................................
INFO LOO-S8 
 AIT-03 
 EAPo00 
 E0-14 
 NSF-12 
 USIE-
 I A 
 PRIVATE SECTOR TRAINING: 
A.I.D.WILL At EXPANDING THIS
DRAFTED IT: AIO/A$IA/IOlTR.RYAlADA.Ry 

APPROVED NY: AID/ASIA/Dh/TR:TNICASTRO 
 COMPONENT AS A RESULT OF DEVELOPING OPPORTUNITIES AND
AID/ASIA/EA:LMORSE 
DRAFTI STATE/EAP:JNUTTER EFFORTS VITH OTHER USCAGENCIES.


WRAFT
USIA:SRORJA IDRArTI 4. 
THIS UPDATE CABLE WILL
EDUCATION:SEASTON IINFO) RE SENT OUARTERLY TO THE FIELD.
ANY COMMINTS OR INPUT ARE HIGHLY APPRECIATED AND SHOULD BE
AIT/W:CELLIS IRAFTI 
 AID/ASIA/OR/TR.RAJONCS 
CRAFTI
...............
(DRAFT) SENT TO RANDY YAMADA, APEC PROJECT COORDINATOR,
AiO/ASlAO/TR. TEL:
R 311351Z OCT 92 212-647-251, FAX: 2

12-647-111S.
-----------......... END
FM SECSTATE WASHOC AIE 3111 /72 U 1A .
SUMMARY.
 

TO AMEBiASSY CANERRA 5. THEAPIC PARTNERSHIP FOR EDUCATION CONSISTS OF THREE
 
COPON[NTS:


AMENJASSY TONYD 

AMIEMIASSY SANMAR SERI 
REGAWAN a UNIVERSITY PARTNERSHIPS (INTHE FIELD OF I1)

HONGKONG SCIENCE AND ENGINEERING AND 121BUSINESS
AMCONSUL 
AMNEMASSYOTTAWA EDUCATION).
AMENIASSY WELLINGTON C OUTREACHANDCOOPERATIVE EDUCATION. 

C PRIVATE SECTOR TRAINING.
AMEMIASSY BANGNOK 

AMN(lASSYAEMIASSY JANASTASEOULN 

AMNMRASSY 
REIJING 6. TII[ APIC UNIVERIlTY PARTNERSHIPS ARE TO ESTABLISHSUSTAINABLE LINKAGES BETWEEN U.S. WITH ASEAN AND SOUTH
ANIMIASSY KUALA LUMIPUR
 
AlEMIASSY SINGAPORE 

AlT TAIPEI 
 FROMAlT WASHOC8930 PACIFIC ISLANDUNCLA$ STATE 355132 UNIVERSITIES TO ENSURETHATNIGHEREDUCATION AND TRAINING KEEPS PACE WITH TECHNOLOGICAL
DEVELOPMENTS 
IN THE REGION.
RECEIVES A S1l,111 EACH UNIVERSITY PARTNERSHIPGRANTFORA I - 2 YEAR PERIOD. 
THE
 

AWARDSWEREAS FOLLOWS:
1.0. 12355: NOA
 

TAGS: A. APECPARTNERSHIPS FORSCIENCE ANDENGINEERING:SUPPORTEDTHROUGHTHE U.S. NATIONAL SCIENCE FOUNDATION'SSUIJECT: 
 UPDATE ON ASIAN PACIFIC ECONOMIC COOPERATION
LAPECI PARTNERSHIp FOR EDUCATION 
 ENGINEERINGCOOPERATIVE RESEARCH CENTERSCENTERS
CO~TV 

RESEARCH ANDTHE INDUSTRT/UNIVERISITY

PARTNERSHIPS [[RNCN(S GRANTS WERE AWARDED TO THE
RNS [A~lDT 
 H
IN THE FOLLOWING 

FISCAL YEARS:
PLEASE PA!STHIS CABLE TO APPROPRIATE PERSONS/OFFICE 


FISCAL YEAR
!N U.S. EMBASSY AND USIS POSTS. 
Il!


A I.O./STATE/USIA APPROVED CABLE. THIS IS AN
 
"" 
CARNEGIE MELLON UNIVERSITY WITH T E NATIONAL
 

2. SUMMARY! 
 THEAGENCY FOR 
INTERNATIONAL DEVELOPMENT
IA.
I.D.)HAS BEEN THE LEAD USG ORGANIZATION RESPONSIILE UNIVERSITY oF SINGAPORE.

FOR THE APECPARTNERSHIP TOPIC:
FOR EDUCATION SINCE ITS DATASTORAGETECHNOLOGy
IMPLEMENTATION "" 
IN 191. THE NEW JERSEYTHEOTNR PARTICIPATING USG 

INSTITUTE OF TECHNOLOGY VITO THE
AGENCIES INCLUDE THE U.S. UNIVERSITY OF
INFORMATION AGENCY, THE INDONESIA AT JAiARTA.
DEPARTMENT 
 TOPIC:
OF EDUCATION AND THE NATIONAL SCIENCE 

HAZARDOUS WASTE MANAGEMENT RESEARCH.
FOUNDATION 
 THIS CABLE UPDATES THE 
 IMPLEMENTATION OF 
 "" 
RUTI$RS UNIVERSITY WITH THE
ACTIVITIES AND OUTLINES FUTURE OR PLANNED ACTIVITIES. INDUSTRIAL RESEARCH
 
INSTITUTE OF MALAYSIA.
 

2. 
THE APEC PARTNERSHIP FOR EDUCATION CONSISTS OF THREE 
 TOPIC: RESEAIICH RELATED TO ADVANCEDPAL" OIL PRODUCTS. CERAMICS,RUBNER.ANDCOMPONENTS:
 
-
 THE UNIVERSITY Or PITTSBURGH WITH THE
UNIVERSITY rARTNERSNIPS: UNIVERSITY Or
20 PARTNERSHIPS LINAING U.S.
UNIVERSITIES WITH ASEAN AND SOCUTN MALAYSIA AND TN
PACIFIC ISLAND NATIONAL UNIVERSITY OF SINGAPORE.


TOPIC: 
 INFORMATION CAPTURE, PROCESSING, STORAGE, AND
UNIVERSITIES 
IN BUSINESS EDUCATION, SCIENCE AND
 

ENGINEER IN. INGIN 
 ING.KNOVILIDGE-*|ASE 

[DELIVERY 
 SYSTEMlSDESIGN.AND IMFNASIS MULTIMEDIA AND MULTILINGIIAL,
OUTREACH AND COOPERATIVE EDUCATION 
 PURLICATION Of THE 
 ". WASNINGTON STATE
ASPIRE NEWSLETTER ESTABLISHMEHNT UNIVERSITY WITH THE UNIVERSITY OF
OF THREE REGIONAL CENTERS 
 TEKNOLOGI -.
MALAYSIA.
 

TOPIC:

INTEGRATION AND RE-ENTRY ACTIVITIES FOR ASAN AND SOUTH 

DESIGN OF ANALOG AND DIGITAL CIRCUITRY
 
PACIFIC ISLAND STUDENTS STUDYING IN TN U.S.; REGISTRATION 


FISCAL YEAR 
1112
 

UNCLASSIFIED
 

http:AIO/A$IA/IOlTR.RYAlADA.Ry


UNCLASSIFIED OUTGOING
 
AGENCY FOR INT'L DEV TELEGRAM

TELECOMMUNICATIONS CENTERPAGE 
92 OF 95 STATE !1.1132301482Z 
 3543 932102 AIo23g1 STATE 355132 301412Z 14ia 132102 A10334-
 NORTH CAROLINA STATE UNIVERSITY WITH THE FACULTY OF
AGRICULTURAL TECHNOLOGY AND THE 
INTER-UNIVERSITY CENTER 
 THE UNIVERSITY OF SOUTHERN CALIFORNIA AND
FOR FOOD AND NUTRITION AT THE INSTITUTE PERTANIAN BOGOR THE
 
*NSTITUTE FOR MA04GEMENT EDUCATION AND DEVELOPMENT IN
BOGO AGRICULTURAL UNIVERSITY).


!OPIC: ENGINEERING, PROCESSING. AND SAFETY NEEDS OF
ASEPTICALLY PROCESSED AND PACKAGED FOODS. 
.AKARTA. INDONESIA.
 
'OPIC: DEVELOPMENT OF CASE STUDIES AND TEACHING
 

MATERIALS.
TEXAS A&M UNIVERSITY AND THE UNIVERSITY OF TEXAS AT
 
AUSTIN WITH INSTITUTE TEKNOLGI 
BANOUNG. INDONESIA. 
 fISCAL YEAR 1992
TOPIC: 
 ESTAILISHMENT OF AN INDUSTRY/UNIVERSITY
COOPERATIVE RESEARCH CENTER IN OFFSHORE TECHNOLOGY. 


* THE UNIVERSITY OF MARYLAND AT COLLEGE PARK WITH THE 
STATE UNIVERSITY OF NEW YORK AT BUFFALO WITH THE NSTITUTE PENGEMBANGAN MANAJEMEN INDONESIA.
"OPIC: MANAGEMIENT EDUCATION.
 

UNIVERSITY OF INDONESIA AT JAKARTA.
 
TOPIC: DEVELOPMIENT OF POLYMER TECHNOLOGY. 


" 
MICHIGAN STATE UNIVERSITY VITN DE LA SALLE UNIVERSITY

"" TEXAS A&M UNIVERSITY AND THE UNIVERSITY OF TEXAS AT 
 iNMANILA. PHILIPPINES
AUSTIN WITH THE INSTITUTE OF TECHNOLOGY IN PAPAU NEW 
 TOPIC: 
 BUSINESS EnUCATION PROGRAMS.
 

GUINEA.
 
TOPIC: 
ESTABLISHMENT OF AN INDUSTRY/UNIVERSITY COOPERATIVE
 
RESEARCH CEN;TER
INOFFSHORE TECHNOLOGY. 


.THE APEC OUTREACH AND COOPERATIVE EDUCATION COMPONENTS
 

::NSIST OF PUBLICATION OF 
THE ASPIRE NEWSLETTER:
vEwJERZEY INSTITUTE OF TECHNOLOGY WITH 7:TABLISHMENT OF THREE REGIONAL CENTERS AND THE AWARD OF

THE UNIVERSITY 
 :2 INCENTIVE
OF THE PHILIPPINES AT OILIMAN. GRANTS TO UNIVERSITIES FOR INTEGRATIONAD.E-ENTRY 


ACTIVITIES FOR ASEANAND SOUTH PACIFIC ISLANO
OPIC: MAZARDOUS WASTER MANAGEMENT RESEARCH. 
 :TUOENTS STUDYING 
IN THE U.S.; REGISTRATION WITH
 

B. APEC PARTNERSHIPS FOR BUSINESS EDUCATION: 
PETERSON'S CONNEXION At NO COST FOR ASEAN ANDSOUTHSUPPORTED


THROUGH THE U.S. DEPARTMENT OF EDUCATION'S CENTER FOR 
PACIFIC ISLAND STUDENTS TO IDENTIFY EMPLOYMENT
 

INTERNATIONAL BUSINESS EDUCATION AND RESEARCH. 
OPPORTUNITIES IN THEIR NOME COUNTRY; AND NOME COUNTRY
GRANTS


WEREAWARDED TO THE PARTNERSHIPS IN THE FOLLOWING FISCAL 
PLACEMENT OF 52 ASEAN STUDENTS INTO COOPERATIVE EDUCATION
 
INTERNSIPS WITH 
THE U.S. PRIVATE SECTOR.
 

YEARS: 
 ....................... .
 

FISCAL YEAR 1991 

A. PROJECT ASPIRE: 
 THROUGN THE UNITED STATES INFORMATION
 

"" COLLEGEBENTLEY AND THE FLETCHER SCHOOL OF LAW AND 
AGENCY(USIA), ISTHEPROJECT ASPIRE PROGRAM CONDUCTED

DIPLOMACY AT TUFTS UNIVERSITY WITH THE 
NAFSA: ASSOCIATION OF INTERNATIONAL EDUCATORS. 

BY 
PROJECT
 

ASPIRE INCLUDES ACTIVITIES CONDUCTED THROUGH REGIONAL
 
NATIONAL UNIVERSITY 


OF MALAYSIA AND ATENED CE MANILA UNIVERSITY IN THE 
 OUTREACH 
CENTERS. SMALL GRANTS ACTIVITIES, PETERSON'S
PHI IPPINES. 

TOPIC: TECHNOLOGY MANAGEMENT. NEGOTIATIONS 

CONNEXION DATABASE, AND QUARTERLY NEWSLETTERS. IT ASSISTS
BUSINESS 
 ASEANAND SOUTH PACIFIC 
ISLAND STUDENTS STUDYING IN THE

E S. AS THEYADDRESS THE RETURN TO THEIR HOME tOUNTRIES
 

"EMPHIS STATE UNIVERSITY AND 'ND EMPLOYMENT
ISSUES.SOUTHERN ILLIhOIS
.NIVRSITY AT CARBONDALE WITH 
THE UNIHERSITI UTARA 
 THREEASPIRE REGIONAL CENTERGRANTSWEREAWARDED.MALAYSIA.
TOPIC: INTERNATIONAL BUSINESS MANAGEMENT. 
 THIS FUNDING HAS BEEN USED TO ESTABLISH THREE REGIONAL
CENTERS FORREENTRY WORKSHOPS AND SEMINARS FOR CAMPUSES 
-* 
THE UNIVERSITY OF CALIFORNIA At LOS ANGELES WITH THE 

AND COMMUNITY ORGANIZATIONS. THE GRANT DURATION IS 5
YEARS. THE THREE REGIONAL CENTERS ARE:
SCHOOL OF BUSINESS ADMINISTRATION AT THE NATIONAL
 
UNIVERSITY OF SINGAPORE.
TOPIC: FINANCIAL 
RISK MANAGEMENT. 


Al. METRO INTERNATIONAL. NEW YORK.
INCLUDE: 
DISTRIBUTION ONGOING ACTIVITIES
 
THE UNIVERSITY OF MICHIGAN WITH THE 

OF ASPIRE NEWSLETTER TO 65
ASEAN CHAMBERS OF 
 INSTITUTIONS IN NEW YORK AREA: STUDENT REENTRY WORKSHOPS:
COMMERCE AND 
 NDUSTRY (FEDERATION OF CHAMBERS OF COMMERCE 
 AND OUTREACH THROUGH CAMPUS CLUSTERS.
AND INDUSTRY. 

1. BALL STATE UNIVERSITY, INDIANA. 
ONGOING ACTIVITIES
 

TOPIC: DEVELOPMENT OF CASE STUDIES. 
 IRNCIUOE:REENTRY WORKSHOPS AND SEMINARS: PRIVATE SECTOR
 
THE UNIVERSITY OF MICHIGAN WITH THE ASEAN CHAMBERS OF CONTACT: ELECTRONIC MAIL 
OUTREACH: AND TELIPON-IINN FOR
CONFERENCE CALLS AMONG U.S. UNIVERSITIES.
COMMERCE AND 
INDUSTRY [FEDERATION OF CHAMBERS OF COMMERCE
AND TRADE ASSOCIATIONSI. 


Cf. UNIVERSIIY OF SOUTHERN CALIFORNIA AND THE SOUTHERN
TOPIC: MANAGEMENT EUCATION. 

CALIFORNIA INTERNATIONAL 
CAREERS CONSORTIUM. ONGOING
 

'EXAS ARM UNIVERSITY AND THE UNIVERSITY OF TEXAS At ACTIVITIES INCLUDE: 
 ALUMNI NETWORKS; BUSINESS CONTACTS.
REENTRY WORNSHOPS AND SEMINARS: AND 
STUDENT ASSOCIATIO;:.

AUSTIN WITH THE UNIVERSITY OF INDONESIA
TOPIC: DEVELOPMENT OF CASE STUDIES. 

:!. TWENTYPROJECT ASPIRE INCENTIVE 
GRANTS WERE AWARDED.
UHE PURPOSE OF 
THESE GRANTS IS TO AID U.S. CAMPUSES 
"BA/ANDUNG"* 

INSTITUTE IN JAKARTA 
AND4( UNIVERSITY OF SOUTHERN CALIFORNIA AND IRE
IN3ON(SIA. :2MUNITY ORGANIZATIONS IN DEVELOPING REENTRY PROGRAMS FOR
ASEANTOPIC: E.ECOCM UNICAfIONS MANAGEMENT ISUES. 

ANDSOUTH PACIFIC ISLAND STUDENTS. WE DURATION OF
EACH GRANT IS ONE YEAR, 
 FOR EXAMPLE. UPCOMING INCENTIVE
 

UNCLASSIFIED 
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 OUTGOING
TELEGRAM
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GRANT ACTIVITIES TI1S YEAR INCLUDE: 


THEEAST WEST CENTER IN HONOLULU, HAWAII WILL 

ESTABLISH A RESOURCE 
CENTER AND PRESENT A SERIES OF
.;ORKSHOPS ON PROFESSIONAL REINTEGRAT;DON AND REENTRY: AND
4ILL DEVELOP AN ALUMNI RESOURCE DATA BASE TO IDENTIFY 

ALUMNI 
IN EACH OF THE ASEAN AND PACIFIC ISLAND COUNTRIES 

.HO ARE INTERESTEC IN ASSISTING STUDENTS AND RECENT 

GRADUATES WITH REENTRY AND JOB NETWORKING. 


IOWA STATE UNIVERSITY VILL PRESENT SEMINARS AND 

wORKSNOPS TO NONE JOB SEEKING SHILLS FOR ASEAN STUDENTS: 

WILL BRING EMPLOYERS TO CAMPUS TO 
INTERVIEW THESE STUDENTS
FOR EMPLOYMENT IN ASIAN COUNTRIES; AND WILL DEVELOP 

INTERNSHIP OPPORTUNITIES TO PROVIDE PRACTICAL WORK 

EXPERIENCE 
TO MAKE THEM MORE ATTRACTIVE TO PROSPECTIVE 


EMPLOYERS.
 

AMERICAN UNIVERSITY IN VASHINGTON DC ISPLANNING AN
NTERNATIONAL CAREERS DAY WITH A COMIONENT SPECIALLY 

:!DICATED FOR ASEAN STUDENTS. 
 :TUDENTS WILL HAVE 
THE 

:PPORTUNITY 
TO MEET WITH CORPORATE RECRUITERS WITH

S.'SINESS INTERESTS 
IN TN[ ASEAN AND PACIFIC ISLAND REGION 


3. APPROXIMATELY S BI9 COPIES OF THE FIRST TWO ASPIRE
NEWSLETTERS WERE DISTRIBUTED TO OVER 
1,998 CAMPUSES, 

STUDENT ORGANIZATIONS, EMBASSIES, AND BUSINESSES ACROSS 

THE UNITED STATES. THIS A.I.0./USIA FUNDED QUARTERLY 

NEWSLETTER HAS BEEN DISTRIBUTED TO ASEAN AND PACIFIC 

ISLAND USIS POSTS OVERSEAS. 
 THE ASPIRE NEWSLETTER IS 

EXPECTED TO BECOME A SUSTAINABLE PUBLICATION. 


-. THE FIRST A,PIRE NEWSLETTER WAS PUBLISHED AND 

DISTRIBUTED i1 THE FALL OF 2991. 
 ARTICLES RANGED FROM
 

DESCRIBING THE U.S. APEC PARTNERSHIP FOR EDUCATION AND
DISCUSSION OF PROJECT ASPIRE ACTIVITIES TO PRACTICAL TIPS 

FOR JOB HUNTING AND REVERSE CULTURE SHOCK. 


THE SECOND ASPIRE NEWSLETTER WAS PUBLISHED AND 

:'STRIBUTEO IN TNE SPRING OF 
 192. ARTICLES RANGED FROM 


;JIOELINES ON DRAFTING A COVER LETTER FOR A RESUME 
TO 

DEVELOPING PEOPLE SKILLS AND IDENTIFYING AN EMPLOYMENT 

:EEKING 	NETWORK OPERATED BY P[TERSON'S CONNEXION. 


THE THIRD ASPIRE NEWSLETTER HAS BEEN PUBLISHED AND

DISTRIBUTED MID-SEPTEMBER 1932 WITH ARTICLES RANGING FROM 

ANNOUNCEMENT OF INTERNATIONAL JOB FAIRS TO HOME COUNTRY 

COOPERATIVE EDUCATION. 


4l PROJECT ASPIRE 
OFFERS ASIAN AND SOUTH PACIFIC ISLAND 

STUDENTS AN OPPORTUNITY 
TO REGISTER WITH PETERSON'S 

CONNENION AT NO COST. 
 THEPETERSON': CONNEXION LINKS 

TUDENTS AND PROSFECTIVE EMPLOYERS FOR POSSIBLE EMPLOYMENT 


INTERNSHIP OPPORTUNITIES
AND IN TNEIR NOME COUNTRIES. IN 

ADDITION. PARTICIPANTS ARE KEPT 
INFORMED OF UPCOMING 

CAREER WORKSHOPS. INTERNSHIPS, CORPORATE ROUNOTABLES. AND 

ENRICHMENT PROGRAMS. 
 'HIS RECRUITING NETWORK HAS 

REGISTERED ABOUT 118 
ASEAN AND SOUTH PACIFIC ISLAND 


TUOENTS 	TO DATE. 


B. THE NORTHEASTERN UNIVERSITY COOPERATIVE EDUCATION

PROGRAM: 
 TNIS PROGRAM ENCOURAGES THE DEVELOPMENT OF 

TE:NICAL JO6 SKILLS OF UNDERGRADUATE AND GRADUATE ASEAN 

AND SOUTH PACIFIC SI'ANDSTUDENTS BY PLACING THEM IN
INTERNSNIPS WITH AMERICAN PRIVATE SECTOR COMPANIES LOCATED 

k THE UNITED STATES AND/OR IN THEIR HOME COUNTRIES.
 

NORTHEASTERN UNIVERSITY WORKS CLOSELY WITH THE AMERICAN
 

A1D2334 STATE 	 3!5132 391412Z 3543 032192 AIC:334 
:HAMIERS OF COMMERCE IN THE ASIAN REGION AS WELLAS 

4DIVIOUAL U.S. 
COMPANIES TO DEVELOP THE APPROPRIATE
PLACEMENTS FOR STUDENTS.
 

I1 THE ASEAN AND SOUTH PACIFIC ISLAND STUDENTS ENROLLED
 
:NU.S. INSTITUTIONS HAVE THE OPFORTUNITY TO RETURN TO
 
THEIR HOME COUNTRIES TO WORK FOR 
U.S. COMPANIES AS PART OF
 
'HE NORTHEASTERN UNIVERSITY NETWORK NOME COUNTRY CO-OP
 

PLACEMENT PROJECT.
 

'1. NORTHEASTERN UNIVERSITY HEADS A CONSORTIUM Or SEVEN
 
LEADING U.S. COOPERATIVE 
EDUCATION INSTITUTIONS:
 

AMERICAN UNIVERSITY, WASHINGTON D.C.
 
CALIFORNIA STATE UNIVERSITY AT FULLERTON
 

.
 DREEL 	UNIVERSITY, PHILADELPHIA, PENNSYLVANIA
 

GEORGIA 	STATE UNIVERSITY INTERNATIONAL CONSORTIUM.
ATLANTA, GEORGIA
 
"" 
 PURDUE UNIVERSITY, LAFAYETTE. 
INDIANA
 
"" 
 ROCHESTER INSTITUTE OF TECHNOLOGY. ROCHESTER, NEW
 

yORK
 
"" 
 VIRGINIA POLYTECHNIC INSTITUTE AND STAT7
 

UNIVERSITY, BLACKSBURG, VIRGINIA
 

3). THE NORTHEASTERN UNIVERSITY NETWORN K'S BEEN ABLE TO
 
MANE THE FOLLOWING STUDENT PLACEMENTS IN U.S. COMPANIES
 
FROM SEPTEMBER 1, 193 THROUGH AUGUST 31, 1992 
(NOTE:

INTERNSHIP PLACEMENTS IN THE USA ARE WITHIN THE
 
INTERNATIONAL DIVISION OF THE 
U.S. COMPANY FOR POTENTIAL
 
HIRING IN THE NOME COUNTRYI:
 

U.S. COMPANY 
 NUMER COUNTRY
 

AMERICAN EXPRESS 


All COMBUSTION ENGINEERING 

"" 
 ALLISON GAS TURBINE
IOIVISION 
OF GENERAL MOTORS)
 

*-	 PT AMERINDO (MOTOROLA) 
AT&TNETWORK SYSTEMS CO. 

BANK OF AMERICA

"" 
 BELL ATLANTIC INTERNATIONAL 
- CALTEX (ASIA) 

* 	 CCIGNA WORLDWIDE 


FREEPORT MCMORAWd 


"" 
 GAS VENTURE ADVISORS 

* GENERAL 	ELECTRIC 


PT HARVEST INTERNATIONAL 


HILL & KNOWLTON

HYATT INTERNATIONAL. JAKARTA 


"" IBM INDONESIA 


"- PT INDO-AD 

"- INTEL 

" 
 JOHNSON AND JOHNSON MEDICAL 

- MALAYSIAN SNIPPING 
IINT'L) 

"* MOTOROLA 

"" 
 NYNEX NETWORK SYSTEMS CO. 


"-
 EARS BUYING SERVICES 

** SALOMON
BROTHERS 

--	 PT SIEMENS/SIEMENS E&A 

vARNER LAMBERT 


2 INDONESIA 

I USA 
I USA 

-NOONESIA
 

SA
 

MALAYSIA
 
U:A
 

I SINGAPORE
 

: USA
 

II NODo(2)
 

I USA
 
I USA
 

I INDONESIA
 

I USA
 
INDONESIA
 

I INDONESIA
 

I INDONESIA 
I MALAYSIA 
I MALAYSIA 

MALAYSIA 

I USA 
S MALAY ItI, 

INDO 4I1. 
INGO 11'
 

SINGA I 
I SINGAPORE 
I USA 

I INOD I21. 

III
NOONISIA
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TOTAL s: 


TOTA1AVE 

il 
 EXAMPLES OF PENDING HOME COUNTRY PLACEMENTS WHERE 

'.S. COMPANIES HAVE ACCEPTED STUDENTS 
THROUGH 1992 AND
;93: 


BADGER 


BRISTOL MYERS 

PT CORELAB 


PT CHICAGO #RIDGE & IRON 


FREEPORT INDONESIA 

INGERSOLL-RAND 


MOTOROLA INT'L 
CELLULAR 


I USA 

I 
2 

INDONESIA 
INDONESIA 

2 INDONESIA 

3 
INDONESIA 
HO 11) 

MALAY I,
 
SING (1)2 USA 


C. APEC UNIVERSITY-INDUSTRY PARTNERSHIPS: 
 USIA'S OFFICE 

OF CITIZEN EXCHANGES DEVELOPED THIS PROJECT WHICH FOCUSES
ON THE ROLE OF 
INDUSTRIES AND UNIVENSITIES IN THE
DEVELOPMENT OF A VIABLE WORK FORCE. 
 TEN PARTICIPANTS FROM
NOONESIA 
 THAILAND. 
MALAYSIA, AND THE PHILIPPINES TOURED 


jARIOUS CITIES IN THE UNITED STATES IN MAY 1992 TO
PECIFICALLYOBSERVE HOW VARIOUS INDUSTRIES AND 


JNIVERSITIES INTERACT TO BENEFIT SOCIETY AS A WHOLE.
FOLLOW-UP CONFERENCE IS PLANNED IN
THE PARTICIPANTS INCLUDED UNIVERSITY DEANS AND PROFESSORS 

ASIA FOR EARLY 1993.
 

OF BUSINESS ADMINISTRATION AND MANAGEMENT.
AGENDA FOR THE SITES IND
THE PARTICIPANTS TWO WEEK TOUR INCLUDEC; 


LAIRENCE, 
KANSAS WHERE THEY VISITED THE UNIVERSITY OF
KANSAS. SPRINT 
MIDWMST RESEARCH INSTITUTE AND MARION 

LABS, DREAD LABS, THE INSTITUTE OF PUBLIC POLICY AND
RESEARCH. 
THE SMALL BUSINESS DEVELOPMENT INSTITUTE, 
ANO
THE GEOLOGICAL SURVEY. 
 THE UNIVERSITY OF KANSAS WILL
CONTINUE LINKAGES WITH THE 
INSTITU7IONS REPRESENTED 

THROUGH NEWSLETTERS. 


A B C 
 WE
ANN ARBOR, MICHIGAN WHR 
TREY PARTICIPATED IN A

SERIES Or THREE SOUTHEAST ASIA BUSINESS SEMINAR SERIES
rOCUSED ON *BUSINESS IN INDONESIA' 
 'BUSINESS IN SOUTHEAST

ASIA: 
 A FACULTY SEMINAR" 
 AND 'THIRD BIENNIAL SOUTHEAST 


ASIA BUSINESS RESEARCH CONFERENCE" AND 


WASHINGTON D.C. WHERE THEY VISITED THE UNIVERSITY OF
ARyLAND AT COLLEGE PARK, GEORGE MASON UNIVERSITY AND 
IHE 


ASSOCIAT IO N o r AMER ICAN COLLEGE S. 

....................................................
 

ECONOMIC GROWTH IN THE APEC REGION:
 
............... 
 ................................. 


A. A.1.0.WILL EXPAND THIS COMPONENT BASED UPON 

DEVELOPING OPPORTUNITIES AND COLLAIORATIVE EFFORTS WITH
OTHER USG AGENCIES INVOLVED WITH APEC. 
 THE ABOVE
NORTHEASTERN COOPERATIVE EDUCATION PROGRAM IS AN EXAMPLE 

OF PRIVATE SECTOR TRAINING INTERNSNIPS.
UNIVERSITY PARTNERSHIPS ARE ALSO, THE
INVOLVED WITH CONDUCTING
WORKSHOPS, SEMINARS AND COURSES FOR AND WITH THE PRIVATE 


:ECTOR. 
A IOlf DETAILED ACCOUNT OF THESE ACTIVITIES 
SUCH
AS A LIST OF FIRMS INVOLVED AND EXTENT OF THEIRPARTICIPATIOJ WILL RE THE SUBJECT OF THE NEXT UPDATE 

CABLE. 


THERE ARE 
SEVERAL OTHER USG APPROPRIATED PROGRAMS
-miCH ARE DIRECTLY RELATED TO THE APEC PARTNERSHIP FOR 


EDUCATION. 
ALTHOUGH THESE BILATERAL AND REGIONAL PROGRAMS
BEEN IN EXISTENCE YEARS BEFORE THE 
INCEPTION OF APEC.
"HEIR NOTABLE ATTRIBUTIONS STILL MERIT MENTIONING.
EXAMPLE:
 FOR
 

SOUTH PACIFIC CONDUCTED
A. THE USAID MISSIONS IN INDONESIA. PHILIPPINES AND THE
TRAINING 
FOR PRIVATE SECTOR

FOREIGN NATIONALS IN THE UNITED STATES. INFISCAL YEAR
1912, THE TOTAL NUMBER OF ACADEMIC DEGREE SEEKING AND
TECHNICAL TRAINING ATTENDEES FROM THESE COUNTRIES FOR EACH

SUBJECT AREA IS OUTLINED BELOW:
 

SUMMARY TOTAL
 

ACADEMIIC
PHO 


PRIVATE U.S. INSTITUTIONS:
 

SCIENCE UjON-AGRICI 

MANAGEMENT 

ENGINEERING 


.U
BUSINESSNE. ..
 

.
 

U 

U 

0
 

IC 

PUBLIC U.S. 
INSTITUTIONS:
 

SCIENCE UON-AGRICI U 

MANAGEMENT I 

ENGINEERING 9 
BUSINESS B 

B. THE ABOVE REPRESENTS A TOTAL 

INVESTMENT COST FROM THE USAID MISSIONS IN INDONESIA, THE
 

3788I
NILIPPINES, AND THE SOUTH PACIFIC OF APPROXIMATELY
Y2
 

|G7,DUB 
IN FY32
:. UNIVERSITY-AFFILIATIONS 
PROGRAM: 
 THE U.S. INFORMATION

AGENCY SPONSORS THE 
UNIVERSITY-AFFILIATIONS 
PROGRAM TO
 
PROMOTE UNIVERSITY LINKAGES BETWEEN THE UNITED STATES WITH
ASIAN AND THE 
SOUTH PACIFIC INSTITUTIONS.
AWARDED FOR THREE YEARS. 
 THEGRANTS ARE
AT PRESENT, USIA NAS 7
UNIVERSITY AFFILIATIONS OR 
LINKAGE PROJECTS CONSISTENT

IT E RIT OAL S.
 

VT PC 
NR OL .
 

TECHNICAL
MASTERS
 

I
 

I
 

. : . . . .
 
6 

3 
 B
 
2
 

PRIVATE SECTOR TRAINING
 

E.......................................................... 

6. . ........................................................
THE APECPRIVATE SECTORTRAINING COMPONENTIS INTENDEDTO INVOLVE PRIVATE ENTERPRISE IN NELPING TO MOBILIZE 
 It......... UTURE......ANN.D.A .... IN.LU.E.. .....
ITIE 
................................................ 

APEC FUTURE OR PLANNED ACTIVITIES INCLUDE:
 
..........................................................
 

EDUCATION
A. DECEMBER 
1992 WORKSHOP: 
 AN APEC PARTNERSHIP FOR
 
WORKSHOP IS BEING HELD IN WASHINGTON 


DECEMBER DC FROM1-16, 1992 FORALL U.S. ENTITIES INVOLVED. ITEMS 
FOR DISCUSSION RANGE FROM SUSTAINAILITY ISSUES "¢ !ESSONS
LEARNED AND INTEGRATION OF 
ACTIVITIES TO FUTURE
 

DIRECTIONS. CHALLENGES AND OPPORTUNITIES.
 
1. SUMMER 1993 WORKSHOP: 
 A 1.0.IS EXPLORING THE
 

POSSIBILITY OF HOSTING AN INTERNATIONAL
FOR EDUCATION WORKSHOP ON THE WEST COAST IN THE SUMMER OF
 
APEC PARTNERSHIP
 

111. 
 THE PLAN IS TO INVITE 
THE ASIAN AND SOUTH PACIFIC
ISLAND COUNTERPARTS TO SHARE AND EXCHANGE IDEAS AND
 
PROGRESS WITH THE U.S. PARTICIPANTS.
 

. NOVEMBER 1992 UPOATE/PRELIMINARY EVALUATION REPORT:
CONTRACTOR WILL SUBMIT AN UPOATE/PRELIMINARY EVALUATION
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REPORT OF ALL ACTIVITIES ON THE APEC PARTNERSHIP FOR
 
EOUCATION THIS NOVEMBER. 
THIS REPORT ALONG WITH THE
 
DECEMBER 1992 WORKSHOP RESULTS SHOULD PROVIDE AN IDEA OF

'HE IMPAT AND DIRECTION BEING MADE BY THE APEC
 
PARTNERSHIP FOR EDUCATION.
 

FALL 1933 EVALUATION: 

rORMAL MID-TERM EVALUATION WILL BE CONDUCTED BY A TEAM OF
 
CONSULTANTS TO EXAMINE IN DETAIL ALL 


3. IN THE SUMMER/FALL OF 1993 A
 

THE ACTIVITIES IN THE
 
APEC PARTNERSHIF FOA EDUCATION.
 

E. THIS UPDATE CABLE ON THE APEC PARTNERSHIP FOR

EDUCATION WILL BE SENT QUARTERLY TO THE FIELD. 
PLANS ARE
 
BEING DISCUSSED TO EXPLORE BETTER COMMNICATIONS AND
 
COOROINATION OF ALL ACTIVITIES BETWEEN AND WITHIN THE 
U.S.
 
AND ASIAN/SOUTH PACIFIC PARTICIPANTS. 
ANY COMMENTS OR
 
INPUT ARE HIGHLY APPRECIATED AND SHOULD BE SENT TO RANDY
 
YAMADA, APEC PROJECT COROINATOR, AID/ASIA/R/TR, TEL:
 

1292) 647-265'. FAX: (2921 647-115. REGARDS. 
 PANTER
 

/ 
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