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INTRODUCTION 

A. BACKGROUND
 

In 1989, USAID/Ghana requested that J.E. Austin Associates, under contract to Arthur Young,
conduct an assessment of private sector strengths and weaknesses, review USAID private sector 
strategy, organize focus groups, and make rcommendations on follow-up activities for 
USAID/Ghana as it revised its private sector strategy. These activities were all pursued
according to a methodology dveloped by J.E. Austin Associates, otherwise known as MAPS: 
Mandrl for Action in the Private Sector. MAPS-Ghana was carried out from Februarv to 
September, 1989. 

Since MAPS ended in 1989, USAID/Ghana has developed a private sector strategy that has 
focused on improving dialogue with the Go, mment of Ghana (GOG), enhancing the 
institutional capacity of Ghana's private sector to play a responsible role in policy formulation, 
and generating broad-based employment growth and increases in per capita incomes. 
USAID/Ghana requested that J.E. Austin Associates work with a local consuiting firm to update
findings from the private sector survey conducted in 1991 to further these reforms. As in 1989, 
the survey measures private sector perceptions of the policy environment, business climate,
infrastructure, resources and business associations in Ghana. In June-July, 1991, this survey was 
carried out by J.E. Austin Associates (under contract to Ernst & Young) in conjunction with the 
Consortium for Innovations in Human Settlements Development (CIHSD), an Accra-based 
consulting firm. 

B. RECOGNITION 

The J.E. Austin Associates team comprised the following individuals: Michael Borish (Team
Leader), Michael Grossman (Survey Manager) and Tessie San Martin (Survey Technical 
Analyst). The key CIHSD individual was Frank Tackie, Director of CIHSD. Both firms would 
like to thank USAID/Ghana for their exceptional support, most particularly from Joe Goodwin 
(USAID/Ghana Director), Ed Birgells (Program Officer), Peter Weiser (Training and Private 
Sector Officer), Bob Wuertz (Prograni Economist), and Daniel Gyimah (Private Sector Officer). 



I. STUDY BACKGROUND AND OBJF.TIVES 

A. STUDY BACKGROUND 

The Government of Ghana (GOG) has been undertaking an ambitous structural adjustment 
program since 1983. The USAID/Ghana-sponsored MAPS private sector assessnent, undertaken 
in 1989', was one of the first attempts by the donor community to examine the private sector's 
role in the Ghanaian economy, and its perceptions of and responses to the reform program. The 
research also established baseline data by which to measure entrepreneur responses to the 
economic liberalization process over time. The 1989 assessment was one of a series of 
analytical exercises by the Mission to provide information essential to the development of a 
sound program for achieving private sector development objectives. On the basis of the results 
of MAPS research and dialogue activities, recommendations regarding the role of USAID in 
encouraging and further facilitating the transition to a liberalized economy were provided. 

!nthe spring of 1991, the Mission asked J.E. Austin Associates (JAA), the firnk charged with 
the design and implementation of the initial MAPS assessment, to update the baseline 
information on macroeconomic indicators L-nd firm-specific survey data gathered in i989. Th;s 
report focuses on the firm-specific data, comparing statistics on the structure and performance 
of different types of firms over time. 

B. STUDY OBJECTIVES 

The data presented and analyzed in this report come from two nationwide surveys of private 
sector companies. The first is a survey of 300 firms undertaken as part of the private sector 
assessment in 1959. In 1991, JAA sought to trace the whereabouts and update data on firm 
structure and performance for these same firms. The purpose of the 1991 update was to trace 
the effect of the structural adjustment process on the private sector. Both surveys gathered data 
on: 1) firm structure (including sales volume, labor use, location, market orientation); 2)
perceptions of the business community regarding the investment climate; 3) resource constraints 
to business development in Ghana; 4) the effect of public policies on business growth; 5) the role 
and effectiveness of business associations; and ) interez in export and other investment 
opportunities. 

'A report on the MAPS findings of the research and dialogue activities was published in a five­
volume set. These studies are available from tha USAID/Ghana Mission or the Africa Bureau's 
Office of Market Development and Investment in Washington, D.C. 
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Both surveys were undertaken in partnership with local consulting firms based in Accra. The
1989 survey was conducted with the assistance of the Accra-based representative of Price 
Waterhouse. In 1991, the survcy was implemented in collaboration with the Consortium for 
Innovations in Human Settlements Development (CIHSD). 

C. ORGANIZATION OF THE REPORT 

The report is organized as fllows: 

o Chapter II presents the methodology used for gathering data on private sector 
perceptions. This includes a discussion of the scope of the survey, the sampling
frames, the stratification techniques, and the key issues addressed by the survey.
It also presents a discussion of the analytic tools used to understand and interpret 
the survey results. 

o Chapter III presents the major _findings and analysis of the survey. It includes a
profile of the survey sample, and a comparative assessment of private sector 
perceptions on a wide range of key issues between 1989 and 1991. 

o Chapter IV summarizes the study's key findings and implications for more 
effective private sector support activities. 

o Chapter V summarizes GOG, donor and private sector strategy considerations for 
general private sector development. 
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H. STUDY METHODOLOGY2 

A. SURVEY OUALITY CONTROL MEASURES 

1. Survey Instrument Design 

The survey instrument used in 1991 was identical to that used in 1989, with some minor
modifications. In particular, CIHSD re-designed the front page of the questionnaire to provide 
more space for basic information which will facilitate locating the firms interviewed should any
subsequent surveys be required. 

No pilot survey to test the instrument itself was required since the survey questionnaire used in
1991 was exactly the same as that tested and refined in 1989. On tile other hand, a pilot session 
was held to train the enumerators. Each enumerator was assigned a firm not appearing in the
sampling pool. This practice session served to refine interview skills and resolve last minute 
doubts concerning response coding. 

2. Enumerator Training 

Interviewers were carefully selected. CIHSD initially identified a pool of 50 interviewers for 
the study. After a series of short tests to evaluate their interviewing skills, a team of 25
interviewers was selected. All interviewers selected for the team had completed their pre­
university education and national service. CIHSD also used three of its full-time staff members 
as supervisors. All supervisors had previous survey experience. 

Interviewers were trained in a classroom situation for a period of nine days by the CIHSD 
Technical Director and the JAA Survey Monitor. The CIHSD Project Coordinator and JAA 
Survey Monitor went through each of the questions in the 1989 survey questionnaire with the 
enumerators and supervisors in order to ensure that all understood the purpose of the questions,
and would ask the questions and interpret responses in the same manner. Several sessions were
held on interview techniques and the psychology of eliciting responses from interviewees. 
Special training sessions for enumerators charged with the informal sector interviews focused 
on conducting the survey in the main Ghanaian languages and on interpreting questions for this 
type of respondent. 

2Most of the information in this section refers solely to the methodology used for the 1991 survey. 

A full report on the 1989 survey methodology can be found in Le 1989 MAPS Phase III report. 
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3. Ouality Control Measures During Survey Implementation
 

CIHSD supervisors and the JAA Survey Monitor reviewed every completed questionnaire at the 
end of each day. At the end of each interview day, the supervisor met with the enumerators 
under his/her charge to review each completed questionnaire in detail. The supervisor made 
sure all questions had responses, that the skipping instructions had been followed, and that the 
responses were internally consistent. Questionnaires which were not completed accurately were 
not approved until errors had been corrected through follow-up interviews. Follow-up
interviews with the supervisors were arranged to clarify unclear responses when necessary. No 
data from an unsigned questionnaire were entered. 

CIHSD supervisors adopted a random call-back system to verify that interviews had taken place
and attest to the authenticity of responses. 

The CIHSD supervisors and the JAA Survey Monitor accompanied each enumerator on at least 
one interview in each city. This gave supervisors an opportunity to check periodically on
interview technique and coding practices. Poor techniques were immediately addressed. 

The survey was also conducted at roughly the same time of year to avoid ary inconsistencies that 
would result from seasonality. 

B. SAMPLING METHODOLOGY 

1. Formal Sector 

CIHSD used the same list of firms which participated in the 1989 survey. Price Waterhouse,
the firm charged with implementing the 1989 survey, provided the list of 219 formal sector firms
inteiviewed in 1989. Three weeks prior to the start of the interviews, CIHSD attempted to 
contact each of the firms on the list, establish their whereabouts, alert them as to the purpose
of the follow-up study, and enlist their support. CIHSD also deployed a team to physically
locate those firms which could not be contacted by phone or post. The results of this attempt 
to locate firms is provided in Table 1. 
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Table 1 

TOWN TOT. TOT. NO. OF # NO # WHO TOT. 
NO. THESE LONGER REFUSED NEW 
FIRMS F I R M S OPERATING IN 1991 FIRMS 
I N T E R -PARTICI-IN1991 CHOSEN 
VIEWED PALING IN 1991 
IN 1989 IN 1991 

SURVEY 

ACCRA-TEMA 148 117 18 13 31 

KUMASI 35 30 2 3 5 

TAKORADI 18 18 6 1 7 

SMALL 18 0 Unknown NA 18 
TOWNS 

As can be seen, a total of 61 new firms had to be chosen, either because the firms interviewed 
in 1989 could not be located, or because the firms had actually ceased operating. In only a 
small percentage of cases (eight percent) did firms actually refuse to cooperate with the follow­
up study. In order to preserve the same overall sectoral distribution as in 1989, the firm,. chosen 
as replacements in 1991 operated in the same sectors as those firms which had to be dropped 
from the original 1989 sample. 

In the case of the firms interviewed in the seven smaller towns3 , locating the 1989 firms was 
particularly difficult. Not enough detail existed on record regarding their location and address. 
As a result, JAA and CIHSD, in consultation with USAID/Ghana, decided to repJace this group
of 1989 registered firms with substitutes of similar firm size, legal status and economic activity
in just three towns: Cape Coast, Koforidua and Ho. Six firms were interviewed in each of these 
towns. 

2. Informal Sector 

Approximately 33 percent of the total sample was reserved for non-registered or informal sector 
firms in 1991, as had been the case in 1989. Since it was impossible to locate those same small 

3 These towns were Ho, Keta, Koforidua, Kade, Swedru, Senya Bereku and Ejisu. On average, 

only one firm was interviewed in each of these locations in 1989. 
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unregistered establishments interviewed in 1989, the decision was made to replace all 1989 firms 
with new ones in 1991, but to ensure that the final sector distribution in the 1991 informal sector 
sample was as close as possible to that in 1989. 

The 1991 informal sector firms were chosen using the same methodology as in 1989: geographic
cluster sampling. Under this scheme, CIHSD field supervisors first established those 
geographical areas or clusters in each city where there were informal sector firms operating.
A sample of clusters was drawn from that list of clusters. Each cluster was broken down into 
blocks, and supervisors assigned each enumerator firms to interview within each block. The 
methodology used by the supervisors to assign firms within each block sought to ensure that the 
enumerators chose a sample within each cluster that was roughly representative of the sectoral 
distribution of firms in that cluster. It reduced enumerator discretion in choosing the firms and 
thus reduced the likelihood of systematic biases introduced in the manner in which the firms 
were chosen. 

Note that the above procedure minimizes biases in the responses. But because the sample of the 
informal sector firms was a non-probability sample, we cannot generalize the results to the 
universe of informal sector firms in the country. We have no mathematical theoy to estimate 
the chance of any unit in the universe being selected into the sample and, therefore, no basis for 
estimating population parameters. On the other hand, by minimizing biases when choosing the 
respondents, we can be fairly confident that the responses were a "good" (though not
"statistically valid") representation of the population of firms found in the clusters chosen. 

3. Overall Assessment of Response Biases 

The sampling methodology used to choose both the formal and informal sector firms helps 
ensure that the 1991 data are as comparable as possible to the 1989 results. The rejection rate 
for the 1991 surveys was low (less than 10 percent in 1991--see Table 1 for rejection numbers).
And in every case of rejection, firms that could not be interviewed were replaced with firms 
with similar characteristics. Hence, in the end, the composition of the sample on a sector, firm 
size and location basis remained basically unchanged to that in 1989. Since the basic integrity
of the sample was kept intact, one can be fairly confident that observed differences between 
years in a specific category of firm are due to changes within the structure of the enterprises
questioned, or in the perceptions of the respondents themselves (e.g., changes at the firm level),
rather than to changes in the pool of respondents. This enables the analyst to use observed 
differences across time to make inferences regarding tie effect of the economic environment at 
the firm level. Moreover, the sampling in 1989 was itself conducted so as to reduce possible
biases and provide as accurate a picture of various private sector strata as possible. This gives
the analyst greater ability to extrapolate from the sample to the universe of firms operating in 
the country. 
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C. SURVEY ANALYSIS 

1. Software Used 

Special software reduced the probability of data entry error. All survey variables and responses 
were coded and entered by CIHSD, which used a data entry program to flag inconsistencies in 
responses during the data entry process. The program reduced the probability of error by the 
key operators. The data were analyzed using SPSS, a software package for statistical analysis. 

2. Output Produced 

The first output produced from the survey data was a complete set of frequency tables -- a count 
of the number of respondents per answer per question. For those questions where responses 
were integers rather than categories, the mean and median response was computed. 

Contingency tables, or "cross-tabulations," were then prepared in order to examine the effect 
of firm size (using full-time equivalent employees), economic activity (sector), ownership 
(women-, foreign- and Ghanaian-owned), orientation (export, domestic), and geographic location 
on the responses. Excel, a spreadsheet package, was used to consolidate the cross-tabulated 
information. Tabular presentation of responses in general and by sector, scale, gender, 
ownership, and export orientation is presented in Appendix A. As a small sample from Tamale 
and Bolgatanga was included as a separate group in 1991, findings and data from these operators 
are presented in Appendix B. 

Finally, several statistics were computed to test the probability that the differences between 
groups or types of firms in the cross-tabulations were different from zero. Unless otherwise 
indicated in the text, those differences between groups presented and discussed in this report are 
"statistically" significant to the 0.05 level (there is better than 95 percent chance that the 
differences between groups are different from zero). 
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m. PRIVATE SECTOR SURVEY RESULTS AND ANALYSIS 

A. PROFILE OF FIRMS INTERVIEWED 

1. Location 

Nearly 70% of all firms interviewed in both surveys have been in Greater Accra (Accra and 
Tema), and nearly 90% in Greater Accra and Kumasi. The distribution of firms interviewed 
was almost exact between the two years. In 1991, 61% of all firms were located in Accra, 17% 
in Kumasi, 9% in Tema, 8% in Takoradi-Sekondi, and 6% in other locations (e.g., Cape Coast 
and Ho). In 1989, the distribution was 63% in Accra, 18% in Kumasi, 7% in Tema, 6% in 
Takoradi-Sekondi, and 6% in other locations. The geographic distribution of firms reflects the 
relative concpntration of industrial and service sector enterprises in the south, highlighting the 
importance of demographics (Accra, Kumasi), access to port facilities and other transport links 
(Accra-Tema, Takoradi-Sekondi), and resource endowment (Kumasi). 

2. Sector Distribution 

About 60% of firms interviewed are manufacturing enterprises when including agro­
processors. The sectoral distribution of firms interviewed in 1991 is as follows: 43% in 
manufacturing (net of agro-processing), 24% in a wide range of non-commercial services, 18%
in commercial trade, and 14% in agro-processing. This is similar to the distribution in 1989,
when 49% of firms were manufacturers, 22% in a range of services, 15% in commerce, and 
14% in agro-processing. 

3. Distribution of Firms by Number of Employee 

Ghana's enterprises are small-scale when measured by employment totals, and neither the 
manufacturing nor service sector appear to have experienced significant increases in frm­
level employment since 1989. However, foreign-owned and export-oriented firms are large
scale, and employ significantly greater numbers of people per enterprise. For purposes of 
survey analysis, scale of enterprise is defined on the basis of employment levels rather than 
revenue figures, share capital, asset values or other criteria4 . Based on this definition, nearly
70% of all firms interviewed in 1991 had 20 employees or less, and 55% had 10 employees or 
less. In 1989, 75% of firms interviewed had 20 employees or less, ad 57% had 10 employees 
or less. These distributions show there has been little change in firm-level employment between 
1989 and 1991. The distributions also demonstrate how small Ghana's enterprises generally are. 
(Average employee size is estimated to be 44 in 1991, compared to 36 in 1989. However, these 

4 Firms are reluctant to share financial data, above all with outsiders. Requests for financial 
information cause suspicion, lead to substantially higher rates of non-cooperation, and bias the 
responses of those who do participate in interviews. Thus, size of firm is based on numbers of 
employees, as this information is not perceived by interviewees as proprietary. 
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changes are skewed by the presence of four firms in our 1991 sample with more than 500 
employees as opposed to two such firms in our 1989 sample. In most cases, firms do not appear 
to have shown increases in employment levels, and in many cases these levels are down as firms 
either go out of business, start up new enterprises that are owner-operated and have few 
employees, or streamline to becone more competitive. Thus, it appears safe to conclude that 
most Ghanaian firms remain small.) 

As for sectors, agro-processors and manufacturers appear to employ more people per enterprise 
than commercial trading and service sector operators. In particular, commercial trading firms 
rarely employ more than 20 people in Ghana. 

Firms that appear to have experienced employment expansion are foreign-owned and export­
oriented. In 1991, 60% of foreign-owned firms interviewed employed more than 20 people.
This compares favorably with only 30% in 1989. Export-oriented firms employed more than 
20 people in 73% of the cases in 1991, an improvement over 47% in 1989. Thus, not only do 
these firms hire more people than locally owned and domestically focused enterprises, but 
employment trends have been favorable. 

4. Land Tenure 

There has been a slight increase in land ownership since 1989, although the majority of 
enterprises still rent. In 1991, 30% of firms interviewed owned the land on which their 
business premises were located, compared to 26% in 1989. The largest percentage of land 
owners were medium-scale (11-20 employees) manufacturers. Significant increases in land 
ownership appeared with small- (6-10 employees) and medium-scale enterprises, commercial 
traders and women. Significant decreases appeared with microenterprises (0-5 employees),
large-scale enterprises (more than 20 employees), and foreign-owned and export-oriented firms. 

5. Ownership 

The vast majority of firms interviewed in both surveys were owned by private Ghanaians 
(91% in 1991; 92% in 1989). Ghanaian public sector entities (e.g., GOG, SOEs) had some 
equity participation in 5% of firms interviewed in 1991 (6% in 1989). Among firms surveyed,
GOG/SOE investment has tended to be on a minority or equal shareholding basis in both years;
only 6% of those firms reporting GOG/SOE equity reported that public sector equity was more 
than 50% of those firms in 1991. This number represents a substantial decline from 1989, when 
33 % of those firms reporting GOG/SOE investment reported that public sector investment 
represented majority participation in these firms. Due to the poor financial and operating
condition of Ghana's SOEs, it is assumed that the active collective ownership of private sector 
firms by SOEs has declined since 1989. This, in effect, has a "privatizing" impact on the 
economy, although it is unclear the extent to which significant increases in private investment 
would occur if these SOEs were privatized themselves. 
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Foreign investment has likewise been limited, with only 8% of firms interviewed reporting any
foreign investment. The equity composition of these firms has changed considerably, however, 
as foreign investment has tended toward majority ownership. Among foreign firms investing
in Ghanaian enterprises, 57% controlled more than 50% of shares compared to 25% in 1989.
Foreign investment appears to have gravitated to the rm.nufacturing and agro-processing sectors. 
Foreign-owned firms are also large-scale by Ghanaian standards, with 60% employing more than 
20 employees compared to the norm of 31 %. These trends are significant, and would likely
increase if Ghana were able to present a more favorable enabling environment for foreign
investors. Direct foreign investment in Ghana continues to be low in all sectors of the economy 
except mining. 

Women owned 19% of all firms interviewed in 1991, unchanged from 1989. However, the 
sectoral distribution of women-owned firms changed significantly between 1989 and 1991. In
1989, women-owned firms were more likely to operate in the manufacturing sector (43 %). In 
1991, manufacturing was the activity of 33 % of women-owned firms, and far more were active
in commercial trade (30%) than in 1989 (14%). Women's participation in other services 
increased from 21 % to 27%, while agro-processing appeared to decline from 21 % to 11 %.
Thus, women appear to be shifting their focus increasingly to commercial trade and other service 
sector activities, and away from agro-processing and manufacturing. Four out of five women­
owned firms are microenterprises or small-scale firms (employing up to 10 workers), a trend
that has intensified from 1989 (76%) to 1991 (81 %). Thus, as women move increasingly into 
the services and trade, the average firm size appears to be shrinking. This may reflect 
difficulties in accumulating capital for entry into more capital-intensive sectors of the economy,
inability to compete in those fields, or improved opportunities in trade and service sector 
activities for smaller, more independent operators. 

6. Market Orientation 

Ghana's firms continue to be focused almost exclusively on the domestic market, and their 
iinited export trade appears confined almost entirely to the EEC and West Africa. In 1989 
and 1991, 94% of firms interviewed sold their goods and services (almost) exclusively in Ghana. 
Only 6% sold more than a quarter of their output to export markets, mostly to the EEC and 
neighboring countries in West Africa. 

Combined with firm size snd land tenure considerations discussed above, these ownership
characteristics reflect the prototype of the Ghanaian enterprise as privately and locally owned,
renting premises for operations, usually having no more than 10 employees working for a male 
owner, and with an almost entirely deinestic market orientation. 
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B. FACTORS ACCOUNTTNG FOR OVERALL BUSINESS PERFORMANCE 

7. Perceptions of the business environment have remained virtually unchanged since 
1989. On average, 40% of firms interviewed in 1991 believe the business environment 
improved from 1990, while 43% thought it was worse and 17% thought it was the same. In
1989, 38% thought conditions had improved over 1988, while 44% thought conditions had 
worsened and 18% thought they were unchanged. Firms that appeared to see the greatest
improvement were large-scale enterprises in agro-processing, a wide range of services, and 
export activities. Firms experiencing the greatest deterioration appeared to be medium-scale 
operators in all sectors. One possible explanation for these trends might be that companies, ith 
greater resources have demonstrated superior ability to compete in an increasingly libe.ralized 
business environment. Moreover, smaller and medium-size firms often operate in commercial 
trade, a sector where capacity utilization rates are down. This may reflect reducea barriers to 
entry and heightened competitiveness under Ghana's more liberaiized trade regime, and the 
relatively recent start-up of many of these enterprises. 

8. Firms appear to be operating at slightly higher capacity utilization rates, with 58% 
of firms interviewed operating at a minimum 50% in 1991 compared to 52% in 1989. The 
survey team did not pursue capacity utilization rate measurement on a technical or scientific 
basis, but rather as a general measure of overall operating erformance. Improvement seems 
to have occurred in the 75%-100% rate categories. In 1991, 20% of all firms were operating 
at a mirimum 75%, compared to only 14% in 1989. (The 50%-74% category was identical in 
both years at 38%.) Improvements were particularly evident with medium- and large-scale
enterprises in the agro-processing, manufacturing, and non-commerce service firms. Women­
owned, foreign-owned and export-oriented firms all showed improvements. Commercial traders 
showed a slight decline, with fewer enterprises operating at the 90%-100% rate and more firms 
operating at less than 50%. 

9. The main change in erceptions of factors affecting business performance concerns 
raw materials, which appears more available but at higher prices. The most dramatic 
change in perceptions was the increase in firms viewing raw materials availability as a ositiyg
factor affecting business, rising from 32% in 1989 to 55% in 1991. The same percentage of 
firms (55%) complained about nxw materials prices as a negative factor, little different from 
1989. Nevertheless, the supply of raw materials appears to have substantially improved,
benefitting firms of all sizes and sectors. This demonstrates that Ghana's trade libf;ralization is 
beginning to have positive effects on production, as indicated by higher capacity utilization rates 
(see #8). 

The number of firms viewing the availability of cedit as a negative factor decreased from 61 % 
in 1989 to 43% in 1991. However, only 25% of firms view credit availability as a positive
factor in 1991, compared to 17% in 1989. While credit availability remains a problem, these 
trends signify an improvement, possibly due to the success of some firms in generating improved
profits and therefore reducing some credit needs. However, pricing of credit is still a problem.
Firms view interest rates and other costs associated with credit as negative, partially reflecting 
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limited credit allocations. Interestingly, the greatest declines in negative perceptions we.'. with 
microenterprises and small-scale firms (both at 24%), while the largest incr.ses in positive
perceptions occurred with medium-scale (18%) and microenterprises (12%). All sectors 
appeared to benefit, although there was little change among manufacturers about credit 
availability being a positive factor. 

As for other factors, there appears to have been little change since 1989. Entrepreneurs continue 
to be lukewarm iii their views of posiiive factors, .vith most in the 20%-29% range and showing
little change from 1989. More firms viewed raw materials availability, credit availability, GOG 
policies and actions, and output prices as positive factors in 1991 than in 1989. Firms were 
unchanged (21 %) In their view of taxes as a positive factor, and more negative in 1991 than in 
1989 about auction exchange rates, interest rates, raw materials prices and employce
performance. Aside from raw materials availability, however, there wos relatively little change
in most cases. As for tax reform, the significant reduction in tax rates recently introduced by
the government had apparently not had enough time to register an impact on private sector 
responses. 

10. The four most negative factors affecting business continue to be raw materials prices,
interest rates, taxes, and credit availability, although their impact on different sectors has 
varied. In 1991, the four most negative factors were raw materials prices (55%), interest rates 
(52%), tO.xes (50%) and credit availability (43%). In 1989, these factors were the same,
although the rankings differed: availability of credit (61 %), taxes (56%), interest rates (54%)
and r? w materials prices (51 %). These factors continue to be perceived as more negative than 
outp.it prices, exchange rates, government policies and practices, raw materials supplies and 
employee performance. 

In all four cases, the negative factors appeared to hurt large-scale enterprises more than smaller 
firms. This partly reflects larger firms being formal sector firms, registered with the tax, Social 
Security and other authorities, and likely to be subject to stricter monitoring by the GOG. 
Sector responses, on the other hand, were varied. Raw materials prices were cited by agro­
processors, manufacturers a.Iti service sector firms as the leading negative factor, whereas 
commercial traders ranked it eighth. This likely reflects the higher costs associated with a 
devalued currency, despite improvements in access to goods and services under Ghana's 
reformed trade regime. Interest rates were second for all sectors except services, which ranked 
it fourth. Taxes were first (with raw materials prices) for services, third for commercial traders,
and fourth for manufacturers -"nd agro-processors. This may reflect implementation of certain 
tax reforms geared to providing greater incentives for agro-based industry and other 
manufacturers using local inputs. The recent reduction in tax rates will likely have a more 
favorable impact on all sectors in 1992 and beyond. Credit availability was ranked third for 
services and manufacturers, sixth for commercial traders and seventh for ag"o-processors. The 
last ranking is particularly interesting in light of difficulties in recent years that agro-industry
has had in accessing credit. That commercial traders would rank credit availability sixth is not 
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surprising as they have generally been the one sector that has continued to receive credit, albeit 
almost entirely on a rshort-term basis. (While official bank statstics would and do show a 
different composition in credit allocations, these allocations are fungible and often used for 
trading purposes even when designated for other sub-sectors of the economy.) 

C. FIRM PERCEPTIONS CONCERNING SALES VOLUME 

11. Firms believe there has been a slight improvement in sales volume since 1989. While 
not dramatically different, 1991 survey results show 42% of firms sales improved from the 
previous year, while 34% of sales were worse and 24% did not change. In 1989, 38% of firms 
sales had improved from 1988, while 34% reported sales declines and 28% reported no change.
These perceptions roughly approximate general perceptions of the business environment (see #7 
above). 

12. Areas of particular improvement seem to be land transport, tax policy, and general
licensing and regulation. The factor most likely to account for sales increases appears to be 
improved transport of goods and people to markets. In 1989, transport was viewed by 70% of 
all firms as a problem in limiting sales, and 57% complained of distance from markets. In 
1991, these factors are viewed as less important, with transport at 55% and distance to markets 
only 34%. These improvements likely reflect the substantially increased number of vehicles in 
Ghana, as well as a vibrant informal transport sector that has grown in recent years. This 
appears to have particularly benefitted microenterprises and small-scale firms in all sectors of 
the economy. What is puzzling is that the roughly 150% increase in petroleum prices between 
1989 and 1990 does not appear to have affected private sector responses. This may signify that 
increased access to transport is more important to the private sector, that they are willing to pay
for enhanced service, and that the increased cost can often be passed on to the consumer. 

Tax policy is still considered problematic, but less so than in 1989. In 1989, 85% of hirms 
interviewed be;-eved tax policy (and collection) was the major factor in reducing sales by
limiting procurement and production from the supply side and purchasing power from the 
demand side. In 1991, this percentage was reduced to 69% (although perceptions of weak 
consumer demand remain unchanged and are now viewed as the most serious problem).
Perceptions of tax policy as less problematic than in 1989 are consistent across sector and firm 
size. It also appears as if the recent tax rate reductions introduced by the GOG have not yet had 
an effect, and that private sector perceptions are likely to be more favorable in the future. 

Viewed as less serious than many other problems, firms surveyed in 1991 believe that gOG
regulation, licensing and foreign exchange controls are also much less problematic than in 1989. 
Foreign exchange is clearly more accessible with the spread of the country's foreign exchange
bureaus. Licensiag and regulatory issues appear to be less of a problem in absolute terms as 
well as relative to other factors. Most noteworthy in this area are the improved perceptions of 
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licensing and regulatory procedures for all sectors and firm sizes, GOG incentive policies for 
microent-rprises and small-scale firms, and foreign exchange access for service sector firms and 
enterprises with up to 20 employees. These are all significant in contributing to an improved 
enabling environment and investment climate. 

13. Despite progress in some areas, there has been little change in perception concerning
weak consumer demand, insufficient market information, and unsatisfactory access to
production technology. Firms agree that weak consumer demand remains the major problem
limiting sales volume, characterized by the constant refrain of "no money in the system." In
1989, 84% of firms viewed this as an important constraint, second only to tax policy. In 1991,
82% of firms not only recognized weak Purchasing power as a problem, but as the major
problem and well ahead of the second leading problem (market informnation). Thus, while recent 
policy and rciglatory reforms appear to have improved Ghana's private sector productiori and 
operating capabilities, it also appears that incomes are lagging and unable to provide the needed 
stimulus that would occur with greater consumption. All sectors and scales recognize weak 
consumer demand as the leading problem with the sole exception of small-scale enterprises,
which view limited access to production technology as a more significant problem. Consumer 
demand appears particularly weak in the agro-processing and service sectors. 

Limited market information, particularly concerning international markets (see #24 below), is 
viewed as the second leading problem (71% in 1991) and virtually unchanged (705) since 1989. 
While the agro-processing sector views market information as less of a problem, the commerce 
and service sectors see lack of market information as a larger constraint on sales volume. This 
difference is largely based on firm size. Commercial traders and service sector firms are smaller 
on average, and often times less sophisticated than larger manufacturers and agro-processors.
Consequently, they appear to often have less access to market information, particularly as that 
information is primarily sourced from personal contacts. Smaller operations usually have fewer 
contacts, limiting their market information. 

Access to production technology continues to be problematic, although some improvement was 
registered between 1989 and 1991. In 1989, 71% viewed this as a problem, particularly among
manufacturers and service sector firms. In1991, 66% view access to production technology as 
a problem, mostly in the services. Curiously, microenterprses have improved their access,
small-scale enterprises have seen access deteriorate, and medium- and large-scale enterprises
have seen no change at all. This may mean that some small-scale service sector firms have been 
unable to procure the equipment they need to be efft-tive in the marketplace, while self­
employed manufacturers have gotten some of the tools and machines required to compete. 

14. Ghanaian firms remain increasingly optimistic about sales prospects for the coming 
year. Fully 72% of firms interviewed in 1991 anticipate improvements in next year's sales 
figures, while 16% expect stagnation and 12% deterioration. This compares favorably with
1989 results, when 64% were optimistic, 19% expected no change and 17% forecast declines.
All sectors but commerce are more optimistic than in 1989. Firms of all sizes are optimistic, 
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with the greatest change found with large-scale firms. This probably reflects positive changes
in the policy and regulatory environment (e.g., fewer problems with licensing, improved access 
to raw matefials), particularly as most firms interviewed are formal sector firms. 

D. INFRASTRUCTURE CONSIDERATIONS 

15. Firms appear to recognize improvements in the pricing of and/or access to 
electricity, transport and communications, but feel quality of and/or access to water,
premises, spare parts and equipment have declined. (General perceptions of transport have 
been discussed in #12 above, and are discussed in #16 below in more detail). Firms in 1991 
in all sectors - : size categories are less likely to perceive electricity costs as a constraint to 
business operations. However, reliability of electricity services diminished as a positive factor 
in the agro-processing and manufacturing sectors, primarily with large-scale enterprises. It may
be that progress in the provision of electricity services slowed due to higher costs associated with 
improved service ajid higher electricity usage. As for large-scale firms absorbing higher
electricity costs, this may be due to a combination of factors related to power usage, efforts to 
promote more efficient use and conservation, and unfair targeting to facilitate administration and 
payment collection for the electricity company. 

Firms in 1991 are also more likely to believe the quality and availability of communications 
services are a positive factor affecting business performance. All sectors appear to have 
benefitted from improved communications services, although there appeared to be a slight
decline in access for commercial trading firms. The greatest advances seemed to favor smaller 
firms (up to five employees) in terms of both quality and access. Such improvements may
reflect improved telephone and FAX links to foreign countries, and the increased number of 
business services companies providing telex and FAX services to firms unable to purchase such 
lines and equipment. 

On the negative side, quality of water services declined 15% as a positive factor affecting
business performance, the most dramatic change in perceptions of infrastructure aside from 
transport-related developments and electricity prices. Water quality declined in all sectors, an 
important consideration for agro-processors, manufacturers and some service sector firms. The 
same negative trends were evident with all firm sizes except medium-scale enterprises (11-20
employees). This puzzling finding may reflect greater demand than in 1989 that Ghana Water 
ano Sewerage is unable to supply, and consequent problems associated with hook-up which may
be causing delays. If demand has increased on the part of enterprises, it may also signify
growth and sophistication of these enterprises as they are demanding increased access to 
improved resource quality. 

In addition to declining water services, firms appear to have reduced access to suitable premises. 
spare parts and equipment. Firms in 1991 are less likely to believe it easy to find suitable 
premises, with noticeable declines from 1989 to 1991 in all sectors except services and afl but 
medium-scale firms. Thus, it appears that most production and distribution operations have 
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problems finding suitabi,' business structures, even if access to land is not a serious obstacle.
This may reflect both positive and negative economic developments. On the positive side,
increased capacity utilization by agro-processors, manufacturers, and traders may necessitate 
larger premises as their businesses expand. On the negative side, many new microenterprise and 
small-scale start-ups may be unable to access the premises they need, keeping them in the 
informal sector and depriving these firms of the benefits of a fixed location and more efficient 
operations. The extent to which government (e.g., City Council) "beautification" campaigns
have influenced these perceptions is uncertain, although creation and stimulation of employment­
generating businesses would be better served by increasing the supply of suitable premises, and 
being less preoccupied with the appearance of those premises. 

Reduced access to spare parts and equipment may reflect the general sense that production­
related technologies are still not as accessible as private sector operators would like, both for 
production and maintenance requirements. Nevertheless, these findings are puzzling in light of 
Ghana's increased trade liberalization, as shown in improved access to raw materials. Feelings
of limited access may, in fact, be partly related to limited information about affordable parts and 
equipment that are appropriate for operations. There may also simply be less equipment
available in the market due to stricter customs regulations and the inability of some firms,
including larger firms with unreaiistic cost structures, to pay market prices for these goods. 

16. Ghana appears to have made significant progress addressing land transport
constraints, adequate progress in maritime transport,and limited progress in air transport.
While everyone has benefitted from land transportimprovements, only manufacturers and 
service sector firms appear to believe maritime and airtransportconditions have improved.
As discussed in #12 above, private sector operators appreciate improvements made in Ghana's 
land transport infrastructure, access to vehicles, and increased competition. While pricing
remains an issue on most goods and services, land transport prices seem to be less important a 
constraint than in 1991. This is curious in light of the dramatic 150% increase in petroleum
prices between 1989 and 1990. The proportion of respondents who view land transport prices 
as an important constraint to business growth declined from 80% in 1989 to 61% in 1991. More
importantly, the proportion of firms perceiving the availability of land transport as a constraint 
to business growth declined from 72% in 1989 to only 39% in 1991. This has been 
accompanied by improved perceptions of the reach and quality of Ghana's road network,
previously ridiculed as a national disgrace. All sectors and firm sizes believe the availability
and pricing of land transport have improved since 1989, although commercial traders and small­
and medium-scale firms differ on the generally favorable perceptions of improvements in 
Ghana's road network. Thus, consistent with raw materials, pricing is higher than preferred
(due to use of scarce foreign exchange for imports of vehicles, parts and fuels), but access 
appears to have increased. This is particularly significant for unprocessed agricultural
producers, the largest segment of the Ghanaian economy that was not included in the survey 
sample. 
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Maritime transport, while higher priced, has also become less of a constraint on business 
growth. The proportion of firms perceiving the availability of maritime transport as an 
important constraint to business growth declined from 38% in 1989 to 26% in 1991. Sector 
responses in 1991 were mixed, with manufacturers and service sector firms more likely to 
perceive significant improvements in maritime transport availability while agro-processors and 
commercial traders believe conditions have worsened. Agro-processors perceptions are 
particularly important in light of Ghana's efforts to increase horticultu al and other non­
traditional exports. Interestingly, manufacturers and service sector firms noticed improvements
in the pricing of maritime transport, whereas agro-processors and commercial traders perceive
pricing as a serious constraint to business growth. Once again, with regard to agricultural
producers, this is significant in terms of their ability to produce sufficient export-quality volumes 
to benefit from maritime quantity discounts, and the ability of maritime lines to render needed 
services (e.g., refrigeration) for the transport of agricultural products. There seem to be clear 
sectoral winners and losers with regard to maritime transport changes. These differing sector 
responses may reflect better margins in manufacturing and services compared to agro-processing
and commerce. It may also reflect the cost structure of operations, with agro-processors and 
commercial traders expending greater sums on transport than manufacturers and service 
companies. On a firm size basis, all scales believe availability has increased. Only large-scale
firms believe pricing of maritime transport has diminished as a significant constraint to business 
growth. This may reflect large-scale firms ability to obtain better per unit rates as they are more 
likely to export and import in greater quantities, thereby reducing per unit costs. This 
consideration is important for Ghana's overall export promotion efforts. 

As for air cargo transport, the private sector appears to believe that prices have increased while 
there has been no improvement in availability. Air transport was not considered a major
constraint in 1989, and is not viewed as ore i, 1991, ranking well after land and maritime 
transport considerations. Nevertheless, as Ghana , attempting to increase exports and encourage 
greater use of agricultural and natural resources, air cargo space is indispensable for quick
linkage to other markets. According to firms interviewed, the availability of air cargo space was 
viewed as an important constraint by 31% in 1989 and 30% in 1991. Pricing of air cargo space 
was viewed as an important constraint by 39% in 1989 and 45% in 1991. In both cases, the 
sectoral impact was similar to that of maritime transport: favorable or stable in the 
manufacturing and service sectors, but negative in the agro-processing and commercial trade 
sectors. On a firm size basis, only large-scale firms appeared to view both availability and 
pricing as a relatively insignificant constraint to business growth. This may reflect increasing 
use of air cargo space by large-scale producers, particularly given increased emphasis on 
exports. Similar to maritime transport, it is possible that larger firms have been able to obtain 
better results because of the greater volume of goods flown in and out. Expansion of the runway
and improved warehousing at Kotoka Airport would likely encourage greater use of facilities and 
stimulate increased trade. 

17
 



E. CREDIT AND OTHER CAPITAL CONSIDERATIONS 

17. Despite apparent improvements in credit availability, frm responses show the 
commercial banks do not meet entrepreneurs credit needs. Firms continue to rely on 
personal capital for business start-up. In 1989, 81% of all firms relied on personal capital
and 24% from family and friends for at least 20% of start-up capital. In 1991, 76% of firms 
started their businesses with at aast 20% of capital sourced personally, and another 19% 
augmented their investment with capital sourced from friends and family. 

Moreover, commercial banks were cited by only 9% of firms as the source of at lezst 20% of 
their start.-up capital, compared to 13% in 1989. This appears to contradict earlier findings that 
credit availability is increasing. Even if credit availability is diminishing as a constraint, the 
small percentage of credit sourced for start-up shows credit avai'ability remains a constraint that 
is likely to diminish only over a period of years. Not until the Ghanaian economy is 
fundamentally more stable, the money supply and inflation rate under control, private savings
and investment significantly higher, and the banking system sufficiently reformed and more 
strictly managed will credit likely play a significantly greater role in the capital structure of 
Ghanaian firms. Aside from increasing loans to microenterprises and agro-processors, access 
to credit appeared to decline in all other sectors and firm sizes. (In general, credit to the private 
sector has stagnated in real terms in recent years while credit to parastatals has declined. The 
private sector share of net domestic credit averaged 17.7% from 1985 to 1990, and did not 
exceed 19.4% in 1985. Thus, while there have been nominal increases in credit allocations to 
the private sector, in real terms they have had little impact and most private firms have not 
directly benefitted.5) 

Foreign capital appears to have increased moderately since 1989. Among firms surveyed in 
1991, 6% obtained at least 20% of their start-up financing needs from foreign partners,
compared to 2% in 1989. Foreign partners increased their investments in all sectors, and 
primarily in large- and medium-scale firms. The impact of foreign capital for business start-up 
should not be exaggerated as it still represents a very minor portion of private investment in 
Ghana. Nevertheless, the survey appears to confirm a slight increase in foreign investment. 

Other sources of capital, such as Rural Banks, offshore remittances, supply credits and the 
informal sector, appear to play a very limited role in business start-up. This is significant
because of the net private transfers that are funnelled into Ghana, some of which come from 
Ghanaians living overseas. While funds are transferred, their full impact on employment,
investment, trade and tax revenues has yet to be felt because of uncertainty or concerns these 
investors still have about confidentiality, freedom to operate, transparency in the application of 
rules and regulations, and the general business climate. 

'See Ghana: Progress on Adjustment, World Bank, April 16, 1991, pages 4 (inflation rates) 

and 14 (credit allocations). 
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18. Financing needs for ongoing operations are generally met in the same way business 
start-up occurs: through heavy reliance on personal capita1 and support from family and
friends, and very limited support from banks and other institutional sources. However,
there appears to be far less reliance on personal and family capital for ongoing operations,
suggesting that other unreported sources exist or businesses are simply stagnating. In 1991,
38% of firms relied on personal capital for ongoing needs, compared to 84% in 1989. This 
would be logical if another source, such as commercial bank credit, showed a significant
increase. Nevertheless, the other two major sources (family/friends and banks) showed declines 
as well. The implication is that operating needs are being neglected due to personal and family
capital shortages, or in anticipation of cash generation next year (see #14). If Ghanaians are 
deferring investments or neglecting operations, this may partially explain why the economy is 
sagging after several years of buoyant GDP growth. Another possible explanation is that 
company profits are up, and firms are now retaining more of thuse earnings for operations and 
capital expenditures. While this is not true of most firms, it is likely true of some. 

19. It is still difficult to obtain bank financing, but the impediments appear to have 
diminished. Interest rates and lack of equity capital are considered the main difficulties 
associated with bank credit. In 1989, respondents cited credit ceilings (83%) and collateral 
requirements (78%), along with short-term interest rates (86%), as the biggest problems
associated with obtaining bank credit. The supply of credit was limited and costly, and most 
firms lacked the collateral required to provide the banks with the confidence and assurances they
needed to extend credit in the first place. 

In 1991, credit ceilings (69%) and collateral requirements (63%) are still considered to be 
significant impediments, but less so than in 1989. Today, the main challenge appears to be 
affording the interest expense associated with both short- and long-term debt, and demonstrating 
to banks that the firm has safficient equity. In 1991, 80% of firms cited short-term interest rates 
as a constraint, 72% cited long-term interest rates, and 71 % cited lack of equity capital. Short­
and long-term interest rates appear particularly onerous to commercial traders, while lack of 
equity capital appears to be hindering the agro-processing and commercial trading sector. There 
do not appear to be major disparities in perceptions based on firm size, perhaps reflecting a 
decline in bank reliance on collateral requirements and increased focus on cash flow, liquidity,
and firm prospects for debt service and repayment. Interestingly, lack of equity capital and high
interest rates were generally viewed as less of a constraint by microenterprises than by larger
firms. In some cases, this may reflect a trend towards rationalization of operations and greater
cost-competitiveness, with owner-operated firms reducing overhead and relying more on s;b­
contracting. It may also reflect less resistance by banks to lend to smaller enterprises. 

20. Lack of credit and capital appears to have prevented or reduced investment in a 
manner similar to 1989. In 1989, 47% of firms interviewed claimed investment in many
projects was stopped due to capital constraints, and 29% said some projects received no 
investment for the same reasons. In 1991, 42% said many projects had been stopped due to lack 
of capital, while 37% said some projects had been stopped. Manufacturers, commercial traders 
and service sector firms appear to be making some investments that were not being made in 
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1989, while agro-processing firms are having difficulty. In terms of firm size, larger firms seem 
to be making more investment than smaller firms. However, in general, it appears that there 
are few sources of capital available for investment, and that personal sources are declining (see
#18). Thus, if investments are being made, they are being made from retained earnings.
However, earnings are not so strong as to be able to provide for firms total investment and 
operating needs. 

F. HUMAN RESOURCE ISSUES 

21. Private sector frms appear satisfied with the productivity of the Ghanaian labor 
force, although firms are complaining increasingly ofhigh compensation. Few firms in 1991 
believe labor productivity is low (11%) or worker absenteeism a problem (25%). In fact, these 
numbers are an improvement compared to 1989. Where there has been a weakening in 
perceptions is with compensation. In 1989, only 26% of firms interviewed believed high
compensation was a constraint to business growth. In 1991, that figure reached 37%. This may
reflect most firms limited liquidity and greater efforts to reduce costs for efficiency. All sectors 
except commercial trade feel high compensation has become a greater constraint, with the 
greatest increase in agro-processing. All firm sizes except microenterprises also said high
compensation had grown as a problem, with the largest firms complaining the most. 

22. One of the single greatest changes since 1989 is the private sector's improved
perceptions of Ghana's professional and managerial market. In 1989, finding suitable 
Ghanaians for management, technical, professional, and even secretarial functions was perceived 
as difficult by firms interviewed. In 1991, the situation has clearly improved. According to 
firm responses, 55% found it difficult to find managers in 1989, compared to only 12% in 1991. 
Another 50% found it difficult to find suitable professionals in 1989, compared to 11 %in 1991. 
Technicians were difficult to find for 40% of firms in 1989, compared to only 11 % in 1991. 
Secretaries and clerical personnel were difficult to find for 35 %of firms in 1989, compared to 
only 4% in 1991. One of the reasons for this startling change may be that firms could be paying 
more for higher quality skills, as discussed above in #21. Another reason may be rationalization 
of operations in the GOG (civil service reform) and parastatals, with skilled laborers and 
managers leaving the public sector for private employment. Private firms may also be letting
skilled people go to reduce employee head count and become more cost effective. These 
perceptions are uniform in all sectors and firm sizes. 

23. Women-owned firms hire more women (skilled and unskilled) and have more women 
in top management. Otherwise, women-owned firm ptrceptions ate consistent with 
Ghanaian firms in general. Women-owned firms interviewed in 1991 employed 63% women,
down from 82% in 1989. Ghanaian firms interviewed in 1991 employed 24% women overall,
down from 29% in 1989. Thus, it appears that women are declining as a percentage of the work 
force, or at least in the formal sector. (That women are less of a percentage of the formal sector 
work force, working increasingly in the commercial trading and service sector instead of agro­
processing and manufacturing, and for smaller and microenterprises instead of larger companies 
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suggests that many of the policy and regulatory changes in recent years may have marginalized
the economic role of women in the formal sector. It may also be that, in some cases, males in 
the work force who have recently been released from their government, SOE or private sector 
posts have more skills and are replacing women.) In most cases, top management and skilled 
labor in women-owned firms is provided by women. Aside from this work force profile,
women-owned firms do not differ from Ghanaian firms at large on issues of labor productivity 
or compensation. 

G. MARKET INFORMATION 

24. Ghanaian firms believe reliable information on local markets is usually available, but 
information concerning international markets is not. The availability of reliable local market 
information has improved since 1989. In 1991, 83% of firms believe sufficient reliable 
information is available, compared to 71 %in 1989. Improvements were found in all sectors and 
firm sizes. While there has been improvement from 1989 to 1991 in the availability of reliable 
information concerning international markets in all sectors and firm sizes, these numbers have 
changed from 22% to 39%. Therefore, a majority of respondents believe reliable information 
on foreign markets is still lacking, a serious weakness in a country attempting to reduce import 
costs and increase export earnings. (Some of the improvement can be attributed to the role of 
the Ghana Export Promotion Council, although few of the respondents use the GEPC's services; 
see #25.) Most entrepreneurs seem to still value information on prices and product standards 
more than contacts with companies and information on trade regulations. 

25. Personal contacts are still the dominant source of market information, and private 
sector operators rarely use the GOG or business associations for this function. In 1989,
89% of firms interviewed used personal contacts for information. This figure was 90% in 1991. 
Aside from personal contacts, the only other source of information appears to come from trade 
journals (22% in 1991). Only about 12% of firms use business associations (e.g., Association 
of Ghana Industries, Chamber of Commerce), and only 8% use the government (e.g., Ministry
of Industry Science and Technology, Ministry of Tourism and Trade, Ghana Export Promotion 
Council, national marketing boards). These responses are virtually unchanged from 1989, 
suggesting that entrepreneurs personal contacts are the main reason for improved market information. 

H. TECHNOLOGY 

26. The main obstacle to accessing improved technology is cost. While about two-thirds 
of firms interviewed in 1989 and 1991 have claimed to be able to access appropriate production
technology, the same number cited access to production technology as one of the most serious 
problems limiting sales volume (see #13). There has been little change in perceptions since 1989 
concerning local expertise, GOG licensing requirements, maintenance problems and foreign
exchange; none of these factors is cited as a significant problem. There also appears to be 
substantially greater information on production technology, with only 13% citing this as a 
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problem in 1991 compared to 44% in 1987. The real problem continues to be cost, cited by
42% in 1989 and 45% in 1991. Responses were similar in all sectors except commercial trade, 
where production technology is a minor consideration. Responses were also reasonably similar 
in all firm sizes. The cost issue likely reflects limited cash resources for purchases and the weak 
value of the cedi. It also reflects lack of progress in developing and/or marketing more 
appropriate, locally sourced technologies that might fulfill production requirements and cost less 
to purchase, operate and maintain. 

I. PERCEPTIONS OF MARKET OPPORTUNITIES AND INVESTMENT PLANS 

27. The few significant shifts in perceptions of market opportunities concern improved
perceptions of agriculture and agro-processing and weaker feelings about manufacturing 
prospects. In 1989, 20% of firms believed agriculture and agro-processing offered the best 
return on investment, primarily unprocessed agriculture (16%) for the domestic and export
markets. In 1991, this figure is 28%, primarily due to the increase in favorable perceptions
toward agro-processing (11 % compared to 4% in 1989) for both domestic and export markets. 
Most interesting is that no firms in the agro-processing sector felt this economic activity offered 
the best return on investment in 1989. In 1991, the figure increased from 0% to 15%,
signifying substantially increased confidence among agro-processors in their own economic 
prospects. 

On the down side, manufacturing prospects appear to have diminished. In 1989, 22% of firms 
believed manufacturing for export offered the best return, and an additional 16% believed 
manufacturing for the domestic market was best. In 1991, these figures have declined,
respectively, to 14% and 11 %. Among manufacturers, 40% believed manufacturing offered the 
best returns in 1989, declining to 30% in 1991. Thus, the manufacturing class appears to have 
lost confidence, probably due to a range of production, financial and marketing problems (e.g.,
technology, quality control, international competition, economies of scale, weak financing
prospects, limited consumer demand). Particularly noteworthy is that confidence appears to have 
diminished more with large- and medium-scale manufacturers than with smaller producers,
suggesting that larger producers may have excessively high cost structures to be competitive
domestically and internationally. On the other hand, smaller-scale producers with lower cost 
structures may be more competitive on a cost basis, at least for local market share. 

Commercial trade showed no significant change, with 23 %of firms believing this sector to offer 
the best return in 1989 compared to 22% in 1991. What is important is that 43% of commercial 
traders believe it to be best in 1991, by far the highest ranking and a significant increase over 
perceptions in 1989 (22 %). This is particularly true among microenterprises, which may suggest
that petty trade is the only area of opportunity for a significant portion of the labor force. 

As for other ativitit%and services, construction, mining and pharmaceuticals showed an 
increase while banking and finance showed a decline. Real estate and tourism remained virtually
unchanged from 1989. These activities accounted for 24% of 1991 responses, compared to 19% 
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in 1989. Construction is widely viewed as an area of opportunity by all sectors except
cowmercial traders, and by all firm sizes except microenterprises. This may reflect increasing
demand for housing and public works, especially with increasing population growth in urban 
areas. 

28. Most Ghanaian firms have plans to invest in their frms to become more competitive
than in 1989, primarily marketing capabilities. In 1989, firms were primarily planning to 
invest in plant and marketing. In 1991, firms are most concerned with marketing. Importantly,
when asked about specific plans or commitments on a wide range of concerns (e.g., marketing,
management skills, personnel training, quality control, plant and equipment, procurement), 
response rates were far higher in 1991 than in 1989. This suggests firms may be getting more 
aggressive in addressing their weaknesses to become more competitive. These responses are true 
for all sectors in virtually every category except commercial trade investment in plant and 
equipment. As for size of firm, all firms plan to address these weaknesses more than in 1989 
with the exception of microenterprise investment in plant. Such aggressiveness appears to
signify increasing awareness of non-financial business weaknesses, growing sophistication among
Ghanaian entrepreneurs, and a willingness to allocate scarce resources achieve greaterto 

competitiveness and efficiency.
 

J. DOMESTIC AND INTERNATIONAL TRADE 

29. Among the limited number of Ghanaian firms that export (6% of those interviewed), 
most focus an the EEC and ncighboring West African countries. These export flows 
approximate perceptions of export market profitability, where firms continue to rank the EEC
and West Africa as the most profitable export markets. There has been little change and,
presumably, little penetration of additional export markets since 1989. 

30. Firms believe market information, taxes, credit controls and technology are the main 
constraints to achieving and expanding exports, although constraints generally appear to
have eased since 1989. Export firms appear particularly burdened by bureaucratic delays
and taxes. Lack of reliable information on inLernational markets has been discussed (see #24),
and currently is viewed as the leading constraint to export development. There has been little 
change in this area, with 84% citing market information in 1989 and 79% in 1991. All sectors 
appear to view this as the major problem, particularly commercial trade. This was the leading
constraint for all firm sizes as well, except small-scale enterprises which ranked appropriate
technology and credit controls as greater constraints. 

Export-oriented firms ranked market information third, behind bureaucratic delays and taxes. 
In 1989, exporters ranked market information third, behind taxes and credit controls. Thus, it 
appears that taxes remain problematic, bureaucratic delays have worsened (see #3 1), and credit 
constraints have eased since 1989 for the export sector. 

As just mentioned, taxes still appear to limit firms abilities to increase exports, although less 
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than in 1989. In 1989, 88% cited taxes as problematic, making it the leading constraint to 
exports. In 1991, 77% cited taxes as blocking increased exports. Commercial traders and
microenterprises arpear to find taxes more cumbersome than other sectors. This may be due 
to limited cash flow generation from their activities, rather than special taxes that apply to their 
specific sectors or firm size. The impact on exporters, which is almost identical to the overall
view in both 1989 and 1991, is discussed above. It is likely that recent tax reforms will address 
these problems. 

While credit controls appear to have eased, they still rank as one of the leading constraints. In
1989, 84% cited these as disrupting export trade, compared to 73% in 1991. Credit controls 
have eased for all sectors, particularly services. Most firm sizes, particularly medium- and
large-scale enterprises, have benefitted. Exporters have seen an improvement as well, although
less dramatic than the private sector at large. 

31. Despite no marked improvement in their expores, firms appear to believe that
significant improvements have been made concerning foreign exchange, bureaucratic 
delays, infrastructure and raw materials. However, export-oriented firms have generally
not seen improvement in foreign exchange and bureaucratic intrusion. Foreign exchange 
was cited by 80% of firms as an important constraint to export development in 1989, compared
to 63% in 1991. With the spread of foreign exchange bureaus, to foreign exchangeaccess 
services has increased. The main problem for entrepreneurs remains liquidity. While agro­
processors and service sector firms did not appear to benefit between 1989 and 1991,
manufacturers and commercial traders did substantially. All but microenterprises also appeared
to benefit. However, export-oriented firms saw no change in impact. 

Bureaucratic delays also appeared to ease as a constraint to exports for most firms. In 1989,
76% of firms cited these as a constraint to export growth, compared to 59% in 1991. These 
improvements benefitted all sectors, and all firm sizes except large-scale firms. Both large-scale
and export-oriented firms cited bureaucratic delays as not only problematic, but worse than in
1989. It may be that the GOG bureaucracy has improved in general, but that its efforts to 
control, block or regulate larger, export-oriented firms has increased. If so, it is likely that
bureaucratic harassment is having a negative impact on firms abilities to compete in international 
markets, and therefore on Ghana's export earnings and balance of payments. This constraint 
also constitutes a recurring problem Ghana has had in attempting to create a satisfactory business 
environment for trade and investment. As loig as larger firms feel targeted for higher tax rates 
or bureaucratic delays, other firms will have no incentive to grow or invest. This will negate
incentives for firms to become more efficient. 

Infrastructure and raw materials improvements have been discussed above (see #9, 11, 16 and 
17 above). These improvements have been felt in all sectors and firm sizes, as well as with
export-oriented firms. Above all, exporters have benefitted from improvements in raw materials 
access. In 1989, 86% cited this as a serious constraint to export growth. In 1991, only 50%
cited it as a problem, and that generally relates to cost. This constitutes the most dramatic 
change in perceptions among exporters, particularly as most exporters experienced fewer 

24
 



problems with infrastructure in 1989 than the private sector in general. This finding may
portend greater value-added economic activity, as the trend implies the transformation of raw 
materials into intermediate goods and/or finished products which, if for export, should command 
greater value in international markets. 

32. Aside from financing, there appear to be few obstacles to obtaining inputs,
domestically sourced or *mported. However, exporters consider customs regulations to be 
onerous. According to 93% of firms in 1991 (98% in 1989), financing remains a serious 
obstacle and this applies to all sectors and firm sizes. Interestingly, only 71% of export-oriented
firms cited financing as a problem, compared to 100% in 1989. Thus, ir exporters, there 
appears to have been significant improvements in accessing capital for needed purchases. Other 
problems such as "middleman" margins, product shortages, transport costs, licensing controls 
and foreign exchange regulations are viewed as far less serious than financing, and all improved 
since 1989. 

If there is a second problem concerning imports, it has to do with customs regulations. Firms 
have seen little improvement in this area, with 67% citing it as an impediment in 1991 compared
to 70% in 1989. Manufacturers and commercial traders appear to have the most difficult time,
and 100% of exporters complained of customs regulations in 1991 compared to only 60% in
1989. Thus, it appears that critical imports that are re-exported (commercial trade) or further 
processed/produced (manufacturing) for export are subject to far more difficult customs 
regulations than in 1989. For importers, there may well be a direct correlation between 
financing remaining problematic, and customs being more cumbersome. It appears that customs 
regulations have increased the cost of many imported items to the detriment of manufacturers,
commercial traders and export-oriented firms. It also appears clear that few exporters are aware 
of the drawback duty scheme, that procedures are too complex, or delays too long for exporters 
to benefit from the scheme. This, in tin, reinforces the sense that taxes and customs are 
detrimental to production and trade. 

33. Firms continue to import about one-third of their raw materials, primarily from 
EEC countries. There has been little change in the composition of raw materials sources since
1989. About 68% of raw mateiials appear to be domestically sourced (66% in 1989), and the 
EEC accounts for about 60% of raw materials imports. Lack of change in these trade flows may
be partially due to the lack of reliable information on international markets, as discussed in #24. 

34. Ghanaian firms appear increasingly interested injoint ventures with foreign partners
for capital, market access and improved technology. In 1989, 72% of firms interviewed were 
interested in joint ventures with foreign partners. In 1991, that figure increased to 81%,
particularly manufacturers and service sector firms. Capital continues to be the main reason why
firms seek joint ventures, followed by market access and technology. Management expertise
continues to rank as the least important of the four factors discussed. 
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K. THE ROLE OF BUSINESS ASSOCIATIONS 

35. Approximately two-thirds of firms interviewed were members ofat least one business 
association. In 1989, 73% of firms were members of business associations, usually the 
Association of Ghana Industries, the Ghana National Chamber of Commerce, or the Ghana 
Employers Association. In 1991, this number was 66%, with declines in all sectors except agro­
processors. This may represent a decline in membership, although it may also simply reflect 
the change in firms interviewed. While efforts were made to replicate the 1989 survey sample,
in some cases firms interviewed in 1989 had moved or foreclosed. To the extent the latter is 
true, the associations may have seen a slight drop in membership. 

3 Among members, the three largest organizations were viewed as effective, and more 
effective than in 1989. The Association of Ghana Industries (87%), Ghana Employers
Association (86%) and Ghana National Chamber of Commerce (81%) all received good ratings
from member responses. The number of responses was too small to assess the capabilities or 
effectiveness of other associations (e.g., Federation of Business and Professional Women, Ghana 
Institute of Bankers, Ghana Hotel Association, Ghana Pharmaceutical Association). However,
the Ghana Institute of Bankers has played an important role in banking sector reform, and may
be viewed as effective in playing a functional role by its members. 

37. Among non-members, most firms do not belong to associations because they do not 
believe services provided are useful. In 1989, only 50% of non-members believed associations 
did not provide useful services. This figure increased to 64% in 1991. Once again, this may
reflect changes in the firms interviewed in 1991. It appears as well that firms do not view fees 
or membership requirements as restrictive. As such, it is likely that more firms would join and 
be active if business associations were able to demonstrate their effectiveness to a wider 
audience. 

38. Firms primarily want three forms of assistance from business associations: financial 
assistance (e.g., access to credit), market information, and influence on GOG policy.
Financial assistance ranked at the top of the list, as 44% of firms interviewed cited it as the 
single most important form of assistance business associations could provide. It is highly 
unlikely that a business association could manage a credit program, although associations can 
play a role in facilitating access to credit and investment capital. Financial assistance can also 
come in the form of cost-reducing activities among members coordinated through associations 
(e.g., bulk purchasing, joint processing, cooperative transport, collective marketing), and by
helping members with certain GOG tax rebate procedures (e.g., duty drawback scheme). A 
distant second and third are market information (24%) and influence on government policy
(20%). Thus, when forced to rank priorities, financial assistance is the most important need 
stressed by firms. This may clarify the private sector's perception of its liquidity crunch relative 
to other problems. 
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IV. SUMMARY OF KEY FINDINGS 

A. EMPLOYMENT. INVESTMENT AND GENERAL FIRM CHARACTERISTICS 

1. Ghana's enterprises are primarily small-scale, domestially focused and locally
owned, although there is some fomign investment. Four of five enterprises are owned by
Ghanaian men, and there is very little foreign investment in Ghariaian firms. When foreigners
dc invest, it tends to be in large-scale enterprises in the agro-processing and manufacturing 
sectors, and as majority shareholders. 

2. When measured by employment totals, neither the manufacturing nor service sector 
appear to have experienced significant increases in finm-level employment since 1989. This 
suggests that most sectors are stagnant, largely due to limited capital formation and weak 
consumer demand. To the extent that average firm size employment increased from 36 in 1989 
to 44 in 1991, this was due to the presence of two additional firms in the sample with more than 
500 employees, and another three firms that had 100-500 employees. 

3. Foreign-owned and export-oriented frms are large scale, employ significantly greater
numbers of people per enterprise, and have increased employment levels since 1989. This 
diffeA:s significantly from the average firm in Ghana. The number of foreign-owned firms 
employing more than 20 people doubled from 1989 (30%) to 1991 (60%). Export-oriented firms 
employing more than 20 people also nearly doubled, from 47% to 73%. These firms generally
hire more people than locally owned and domestically focused enterprises, and employment
trends appear to be favorable. 

4. GOG/SOE investment has declined since 1989. GOG/SOE investment has tended to 
be on a minority or equal shareholding basis, with only 6% of public sector equity accounting
for more than 50% of those firms in 1991. This number has declined substantially since 1989,
when 33 % of firms with GOG/SOE investment had majority participation from these institutions. 

Due to the poor financial and operating condition of Ghana's SOEs, it is assumed that this 
reflects declining investment in private sector firms by SOEs. 

5. Women-owned enterprises are small, and range across sectors. Women owned 19% 
of all firms interviewed in 1991, unchanged from 1989. These firms were evenly distributed 
among manufacturers, commercial traders and other service sector firms. Women-owned firms 
usually are microenterprises or small-scale firms, employing up to 10 workers. Fewer women 
are engaged in agro-processing and manufacturing than in 1989, and more women work for 
microenterprises and small-scale operations than in 1989. This suggests that the role of women 
,i the formal sector may have changed and been somewhat marginalized over the last two years. 

6. The market orientation of Ghanaian firms is domestic. Nearly all (94%) Ghanaian 
firms sell exclusively to the local market, and only 6% sell more than 25% of output to foreign 
markets. 
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B. THE BUSINESS ENVIRONMENT AND FACTORS AFFECTING SALES 

7. Perceptions of the business environment have remained virtually unchanged since
1989, with about 40% each believing conditions have improved ahd deteriorated and 
another 20% seeing no change. Firms that appear to have seen the greatest improvement are
large-scale enterprises in agro-processing, a wide range of services, and export activities. Firms
experiencing the greatest deterioration appear to be medium-scale opeiators in all sectors. It 
appears that larger businesses have a significantly better feeling about the business envronment,
with nearly half believing conditions have improved compared to less than one-third in 1989. 

8. Firms appear to be operating at slightly higher capacity utilization rates, with 58% 
of firms interviewed operating at a minimum 50% in 1991 compared to 52% in 1989.
Improvements were particularly evident with medium- and large-scale enterprises in the agro­
processing, manufacturing, and non-commerce service firms. This may be a factor in some 
firms believing access to suitable premises is more limited in 1991 than in 1989. Women­
owned, foreign-owned and export-oriented firms all showed improvements. Commercial traders 
showed a slight decline. 

9. The main change in perception of factors affecting business performance concerns 
raw materials, which appears more available but at high prices. The supply of raw materials 
appears to have substantially irnproved, benefitting firms of all sizes and sectors, particularly
large-scale firms. Credit appears to be less of a constraint in 1991 than in 1989, although the
commercial banking systemn plays only a minor role in business start-ups and support for ongoing
operations. This may hint at improved earnings and cash flow, with enterprises covering
operating costs and (re, "apitalizing from retained earnings rather than the perennial search for
credit. Firms were unchanged (21%) in their view of taxes as a positive factor, and more
negative in 1991 than in 1989 about auction exchamge rates, interest rates, raw materials prices
and employee performance. Aside from raw materials availability, however, there was relatively 
little change in mast cases. 

10. The four most negative factors affecting business continue to be raw materials prices,
interest rates, taxes, and credit availability, with large-scale fnms apparently the most
negatively affected. These factors continue to be perceived as more negative than output prices,
exchange rates, government policies and practices, raw materials supplies and employee
performance. In all four cases, the negative factors appeared to hurt large-scale enterprises more 
than smaller firms. This probably reflects the lack of competitiveness of some of the larger
enterprises, particularly considering that other large-scale enterprises have the most favorable
perceptions of the business environment in 1991 and are the most optimistic about prospects (see
#7 and #13). Sector responses, on the other hand, were varied. 

11. Consumer demand, or general lack of liquidity and purchasing power, is considered
the biggest problem affecting sales volume. Policy and regulatory reforms appear to be
improving Ghana's production capabilities, but incomes are unable to provide the needed
stimulus that would occur with greater consumption. All sectors and scales recognize weak 
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consumer demand as the leading problem with the sole exception of small-scale enterprises,
which view limited access to production technology as a more significant problem. Consumer 
demand appears particularly weak in the agro-processing and service sectors. 

12. Limited market information, particularly concerning international markets, is 
viewed as the second leading problem affecting sales volume and is virtually unchanged
since 1989. While the agro-processing sector views market information as less of a problem,
the commerce and service sectors see lack of market information as a larger constraint on sales 
volume. This has been particularly true in smaller operations (up to five employees), as large­
scale firms appear to have greater access to market information than in 1989. The Ghana Export
Promotion Council has played an important role in disseminating international market 
information, and is one of the reasons why access to reliable international information has 
increased. Nevertheless, despite improvements, limited market information remains a problem
and continued improvements will be required, particularly as Ghanaians still rely
overwhelmingly on personal contacts for their information (see #22-23). 

13. Ghanaian firms remain increasingly optimistic about sales prospects for the coming 
year. Nearly three-quarters of firms interviewed in 1991 anticipate improvements in next year's
sales figures. All sectors but commerce are more optimistic than in 1989. Firms of all sizes 
are optimistic, with the greatest change found with large-scale firms. Most optimistic are 
medium-scale and service sector firms. 

C. INFRASTRUCTURE AND FACTORS OF PRODUCTION 

14. Finns appear to recognize improvements in the pricing of and/or access to 
electricity, transport and communications, but feel quality of and/or access to water,
premises, spare parts and equipment have declined. Land transport improvements have been 
particularly significant in stimulating the flow of goods, services and people to enhance market 
activity. Perceptions are favorable in this regard despite the 150% increase in petroleum prices
from 1989 to 1990. Improvements appear to have been recognized in terms of communications 
(greater telephone and FAX capabilities) and electricity (better pricing). Access to suitable 
premises is particularly important in terms of promoting business formation, although it does not 
appear to be among the most significant constraints to private sector growth. In some cases, this 
constraint reflects growth of firms that need larger premises as their operations expand. It is 
uncertain why perceptions of water quality have declined since 1989, although more firms may
be entering agro-processing, manufacturing and service sector activities where quality water is 
in greater demand and in quantities that exceed Ghana Water and Sewerage's capacity to supply. 

15. Progress in maritime and air transport has been far less than in land transport, and 
only manufacturers and service sector firms appear to believe maritime and air transport
conditions have improved. As Ghana is attempting to increase exports and encourage greater 
use of agricultural and natural resources, improvements in maritime transport and air cargo 
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space are indispensable for quick and sustained linkage to other markets. Corollary services 
such as weighing stations, enclosed sheds and refrigeration will also likely need improvement 
to accommodate increased levels of trade. 

D. CREDIT AND INVESTMENT 

16. Firms continue to receive very limited support from commercial banks, relying on 
personal capital and support from family and friends to launch new businesses and sustain 
operations. Other sources of capital are insignificant. Commercial banks provide less credit 
for start-up and ongoing operations than in 1989. Personal capital is the primary source of 
investment and operating capital, with family and friends being the only other significant source 
of financing. This suggests firms may be relying on retained earnings for growth and sustained 
operations. That credit is viewed as less of a constraint may also suggest that earnings are 
slowly increasing, making debt financing less necessary. 

17. Investment is stagnating due to limited liquidity, and perhaps in anticipation of 
better sales in 1992. Manufacturers, commercial traders and service sector firms appear to be 
making some investmc-its that were not being made in 1989, while agro-processing firms are 
having difficulty. In terms of firm size, larger firms seem to be making more investment than 
smaller firms. 

18. Despite limited bank financing, impediments to obtaining credit appear to have 
diminished. Interest rates and lack of equity capital are considered the main difficulties 
associated with bank credit. Credit ceilings and collateral requirements are still considered to 
be significant impediments, but much less so than in 1989. The main challenge appears to be 
affording the interest expense associated with both short- and long-term debt, and demonstrating 
to banks that the firm has sufficient equity. Short- and long-term interest rates appear
particularly onerous to commercial traders, while lack of equity capital appears to be hindering 
the agro-processing and commercial trading sector. There do not appear to be major disparities
in perceptions based on firm size, perhaps reflecting a decline in bank reliance on collateral 
requirements. 

E. LABOR AND HUMAN RESOURCES 

19. Private sector firms appear satisfied with the productivity of the Ghanaian labor 
force, although firms are complaining increasingly of high compensation. Complaints about 
higher compensation may reflect most firms improved perceptions of finding suitable employees 
(see #20). All sectors except commercial trade feel high compensation has become a greater
constraint, with the greatest increase in agro-processing. All firm sizes except microenterprises
also said high compensation had grown as a problem, with the largest firms complaining the 
most. 
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20. One of the single greatest changes since 1989 is the private sector's improved
perceptions of Ghana's professional and managerial market. In 1989, finding suitable 
Ghanaians for management, technical, professional, and even secretarial functions was difficult. 
In 1991, the situation has clearly improved for the better. This may suggest that greater
numbers of skilled people are available for work as other firms, the GOG and parastatals reduce 
their employee ranks to rationalize operations and become more cost effective. 

21. Women-owned firms employ more women, but their perceptions of the business 
environment are consistent with Ghanaian firms at large. There are more women working 
for women-owned firms, including in management and skilled labor positions, than in the 
average Ghanaian firm. However, the actual percentage of women in these categories has 
declined since 1989 in all firms, including women-owned firms. Overall, women-owned 
perceptions of strengths and weakness in the economy are consistent with the norm. The 
declining role of women in the work force, manufacturing and agro-processing, and medium­
and large-scale enterprises suggest possible marginalization of the economic role of women in 
recent years, particularly if mo:e skilled men are entering the job market as a result of layoffs 
from the GOG, SOEs and private companies. 

F. MARKET INFORMATION 

22. Ghanaian firms believe reliable information on local markefs is usually available, but 
information concerning international markets is not. The availability of reliable local market 
information has improved since 1989 for all sectors and firm sizes. However, a majority of 
respondents believe reliable information on foreign markets is still lacking, a serious weakness 
in a country attempting to promote exports. The GEPC has improved international market 
information flows, but this is still not satisfactory if Ghana is to achieve greater GDP and export
growth (see #12). Most entrepreneurs rely on personal contacts for their information (see #23), 
and still seem to value information on prices and product standards more than contacts with 
companies and information on trade regulations. 

23. Personal contacts are still the dominant source of market information, and private 
sector operators rarely use the GOG or business associations for this function. Nine of 10 
firms routinely rely on personal contacts for information. The only other source of information 
appears to come from trade journals (22% in 1991), and only one in 10 use business associations 
or the government for market information. 

G. TECHNOLOGY
 

24. The main obstacle to accessing improved technology is cost. Areas such as local 
expertise, GOG licensing requirements, maintenance problems and foreign exchange are not 
cited as a significant problem. There also appears to be substantially greater information on 
production technology. The cost issue likely reflects limited cash resources for purchases and 
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the weak value of the cedi. It also reflects lack of progress in developing and/or marketing 
more appropriate, locally sourced technologies that might fulfill production requirements and 
cost less to purchase, operate and maintain. One possibility is that microenterprises are now 
entering more complex activities, and therefore demand increasingly sophisticated technologies.
rhat greater numbers of microenterprises are concerned with access to water and air freight
costs suggests a growing sophistication of some Ghanaian microenterprises. Thus, it follows that
technology needs are likely increasing with growing sophistication. The cost issue may also
reflect the perceived need of larger firms for technologies that, in fact, inflate their cost 
structures, are unaffordable or uneconomical, are now more expensive due to stricter application
of customs duties, and are not readily found in the market because of firms inability to pay. 

H. PERCEPTIONS OF MARKET OPPORTUNITIES AND FIRM WEAKNESSES 

25. There have been few significant shifts in perceptions of market opportunities, and 
these concern improved perceptions of agriculture and agro-processing and weaker feelings
about manufacturing prospects. There has been a noticeable increase in favorable perceptions
toward agro-processing since 1989, particularly among agro-processing firms. On the down 
side, manufacturing prospects appear to have diminished, including among manufacturers. 
Particularly noteworthy is that confidence appears to have diminished more with large- and 
medium-scale manufacturers than with smaller producers, suggesting that larger producers may
have excessively high cost structures to be competitive domestically and internationally.
Construction is also widely viewed as an area of opportunity by all sectors except commercial 
traders, and by all firm sizes except microenterprises. This may reflect increasing demand for 
housing and public works, especially with increasing population pressure on urban areas. 

26. Ghanaian firms appear to be addressing internal weaknesses more aggressively than 
in 1989. Firms currently appear to be far more aggressive in addressing marketing, training,
quality control, plant and equipment, and procurement weaknesses. These responses are true 
for all sectors in virtually every category except commercial trade investment in plant and
equipment. As for size of firm, all firms plan to address these weaknesses more than in 1989 
with the exception of microenterprise investment in plant. 

I. INTERNATIONAL TRADE FLOWS AND INVESTMENT PROSPECTS 

27. Ghana's limited export trade appears confined almost entirely to the EEC and West 
Africa. In 1989 and 1991, only 6% sold more than 25% of their output to export markets,
mostly to the EEC and neighboring countries in West Africa. These export flows approximate
perceptions of export market profitability, where firms continue to rank the EEC and West 
Africa as the most profitable export markets. There has been little change and, presumably,
little penetration of additional export markets since 1989. 
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28. FIrms believe market Information, taxes, credit controls and technology arethe main 
constraints to achieving and expanding exports, although constraints generally appear to
have eased since 1989. Lack of reliable information on international markets has been 
discussed (see #22), and currently is viewed as the leading constraint to export development.
Export-oriented firms ranked market information third, behind bureaucratic delays and taxes. 
In 1989, exporters ranked market information third, behind taxes and credit controls. Thus, it 
appears that taxes remain problematic, bureaucratic delays have worsened (see #29), and credit 
constraints have eased since 1989 for the export sector. 

29. Large-scale and export-oriented finms have generally not seen improvement in 
bureaucratic intrusion, contrary to general private sector perceptions. Bureaucratic delays
appeared to ease as a constraint to exports for most finns, benefitting all sectors and firm sizes 
except large-scale flrms. However, both large-scale and export-oriented firms cited bureaucratic 
delays as not only problematic, but worse than in 1989. This is significant as it is the larger
firms that are more likely to be able to export, unlike the smaller firms that may be less 
pressured by GOG bureaucrats. Thus, while the GOG bureaucracy may have improved in 
general, its efforts to control, block or regulate larger, export-oriented firms may also have 
increased as these are easier targets. If so, it is likely that bureaucratic harassment is having a 
negative impact on firms abilities to compete in international markets, and therefore on Ghana's 
export earnings and balance of payments. Such intrusion also sends a signal to potential
investors, reouces private investment, and slows the economy. 

30. Aside from financing, there appear to be few obstacles to obtaining inputs,
domestically sourced or imported. According to 93% of firms in 1991 (98% in 1989),
financing remains a serious obstacle and this applies to all sectors and firm sizes. Interestingly,
only 71% of export-oriented firms cited financing as a problem, compared to 100% in 1989. 
Thus, for exporters, there appears to have been significant improvements in accessing capital
for needed purchases. Other problems such as "middleman" margins, product shortages,
transport costs, licensing controls and foreign exchange regulations are viewed as far less serious 
than financing, and all improved since 1989. 

31. Exporters view financing for needed imports as less of a problem than most firms,
but customs regulations are considered onerous. Frms have seen little improvement in 
customs since 1989. Manufacturers and commercial traders appear to have the most difficult 
time, and 100% of exporters complained of customs regulations in 1991 compared to only 60% 
in 1989. Thus, it appears that critical imports that are re-exported (commercial trade) or further 
processed/produced (manufacturing) for export are subject to far more difficult customs 
regulations than in 1989. It is also likely that these firms ae not taking advantage of the duty
drawback scheme as a result of limited advertising, cumbersome procedures or time-consuming 
delays. 

32. Firms continue to import about one-third of their raw materials, primarily from
EEC countries. There has been little change in the composition of raw materials sources since 
1989. About two-thirds of raw materials appear to be domestically sourced, and the EEC 
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accounts for about 60% of raw materials imports. Lack of change in these trade flows may be 
partially due to the lack of reliable information on international markets. 
33. Ghanaian frmns appear increasingly interested in joint ventures with foreign partners
for capital, market access and improved technology. In 1989, 72% of firms interviewed were 
interested in joint ventures with foreign partners. In 1991, that figure increased to 81%, 
particularly manufacturers and service sector firms. Capital continues to be the main reason, 
followed by market access and technology. Management expertise continues to rank as the least 
important of the four factors discussed. 

J. BUSINESS ASSOCIATIONS 

34. Approximately two-thirds of firnm interviewed were members of at least one business 
association, and members think the larger organizations are effective. Four of five members 
view the Association of Ghana Industries, Ghana National Chamber of Commerce, and Ghana 
Employers Association as effective. This includes high ratings from small- and medium-scale 
enterprises, not just larger firms. Nevertheless, many firms do not belong because they do not 
view services provided as useful. It is likely that more firms would join and be active if 
business associations were able to demonstrate their effectiveness to a wider audience. Focusing 
on areas which will make firms more competitive (e.g., cost reduction, facilitating trade and 
investment linkages; see #35) would likely increase membership. 

35. Firms primarily want three forms of assistance from business associations: financial 
assistance, market information, and influence on GOG policy. Financial assistance ranked 
at the top of the list, as 44% of firms interviewed cited it as the single most important form of 
assistance business associations could provide. This could be conducted by promoting joint
procirement, processing and marketing arrangements, assisting with the processing of tax 
rebates (e.g., duty drawback scheme), and encouraging group transport. Market information 
and influence on GOG policy are also considered important, although less critical than financing. 
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V. CONSIDERATIONS FOR PRIVATE SECTOR STRATEGY DEVELOPMENT 

A. EMPLOYMENT, INVESTMENT AND GENERAL FIRM CHARACTERISTICS 

While most Ghanaian firms employ fewer than 10 people, the greatest employment per
enterprise comes from larger, foreign-owned and export-oriented firms. Thus, it follows that 
efforts to alleviate Ghana's unemployment problem should focus on attracting additional 
investment in large-scale and export-oriented firms. When investing, foreign firms have invested 
in the agro-processing and manufacturing sectors, consistent with the GOG's goal of increasing 
investment in these areas. However, there has been little incremental foreign investment, and 
local private investment has been sluggish due to problems of capital formation and weak 
consumer demand. Any effort to improve Ghana's economic performance will have to address 
the country's inability to attract sufficient private and foreign capital for employment-generating 
investment. While Ghana is making progress in a number of sectors, these efforts might also 
include accelerating investment reviews at the Ghana Investments Center, intensifying
privatization of SOEs, easing bureaucratic delays, encouraging greater ownership of land and 
premises, eliminating any discrimination in the application of customs procedures, continuing 
with civil service reform, stimulating growth anJ development of venture capital schemes, and 
further scaling down tax rates if recent reforms fail to provide needed economic stimulus. 
Efforts should continue to focus on policy, regulatory and institutional reforms that facilitate 
private investment from domestic and foreign sources. 

B. THE BUSINESS ENVIRONMENT AND FACTORS AFFECTING SALES 

Perceptions of the business environment appear similar to those of 1989, with significant
improvements in raw materials availability and marginal increases in capacity utilization. 
Changes in policy and regulation appear to have also encouraged greater entry into the 
marketplace, reflecting a more accommodating enabling environment. Nevertheless, the private 
sector is still lacking the capital resources it needs for significant economic growth, and weak 
consumer demand combined with limited commercial bank financing suggests the liquidity crisis 
will continue. Aside from net private transfers and continued donor assistance, the only viable 
external source of capital is direct foreign investment. Special effort should be made by the 
government to make Ghana as attractive an investment site as possible. Given similar activities 
in other African countries, and more attractive investment opportunities elsewhere, the GOG will 
have to be particularly aggressive in continuing with its efforts to improve the overall business 
environment for the private sector. Recent tax reforms are a significant move in this direction, 
and similar initiatives to attract and speedily approve new investment projects and privatize 
privatizeable SOEs would contribute to this momentum. 
In addition to capital constraints, firms generally believe that reliable information on foreign
markets is not available. This limits firm access to cheaper imports and technologies, and 
potentially lucrative export markets. This is a proper role for business associations to pursue 
on behalf of their members. 

35 



C. INFRASTRUCTURE AND FACTORS OF PRODUCTION 

The biggest improvement in infrastructure is land transport, critical to facilitating the free flow 
of goods, services and people to enhance market activity. Firms also appear to have seen 
improvements in electricity and communications, but feel water, premises, spare parts and 
equipment have worsened. Efforts should continue to support infrastructure development (e.g., 
feeder roads) as there is consensus that progress is being made in rehabilitating Ghana's 
infrastructure. Specific efforts might be focused on improvements in maritime and air transport 
to increase exports. Privatization of Ghana Airways, and investment in air cargo service 
companies and cold storage facilities are examples of how private and foreign investment might 
encourage reduced costs, increased access, and improved market links. 

D. CREDIT AND INVESTMENT 

The commercial banking sector, currently undergoing major structural change, is rarely a source 
of investment or operating financing. Moreover, the GOG has been attempting to tame the 
inflation rate by maintaining far stricter control over the money supply than in the 1960s and 
1970s. While there is evidence the inflation rate is finally declining and that bankers may be 
willing to increase lending, there is little likelihood that firms will be able to access sufficient 
commercial credits to "jump start" the economy. Given weak consumer demand and purchasing 
power, equity incentives to local private investors plus the attraction of outside sources of capital 
will be required for increased economic activity. Efforts should focus on increasing Ghana's 
attractiveness as an investment site to address these capital weaknesses. This includes a 
promotional and supportive role by the GOG to encourage private sector development and 
growth. 

E. LABOR AND HUMAN RESOURCES 

Most sentiments appear to be favorable concerning labor and human resources, as needed 
employees are much easier to find at the managerial, professional, technical and clerical levels. 
Firms had few complaints about productivity, absenteeism, sickness or motivation. The only 
complaint concerned compensation, which appears to have risen (at least nominally) in recent 
years. Efforts should continue to support business management training and to improve the 
general efficiency of the labor force, as this is another area (with raw materials availability and 
land transport) where Ghana appears to be making progress. 

F. MARKET INFORMATION 

Reliable information on local markets is not a problem for Ghanaian firms, but information on 
international markets is. Firms continue to re y almost exclusively on personal contacts 
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for their market information, and rarely use business associations or public sector institutions. 
Efforts, should be made to support the role of business associations to provide more links to and 

information on foreign markets for imports and exports. Increased market information is also 
a reason for the GOG to support greater foreign investment as a means of accelerating its export 
goals. 	 As Ghanaians rely on personal contacts for their market information, and as only a small 
percentage of locally owned firms export in the first place, it is difficult for these firms to obtain 
the information they need without legitimate partners. Survey results show four of five firms 
would welcome joint venture partners, primarily for capital and market contacts. Increased joint 
ventures would help address insufficient information flows on international markets, thereby 
helping to identify both new export markets and better import sources. 

G. 	 TECHNOLOGY 

Ghanaian firms rank access to appropriate technology as a problem, although less severe than 
in 1989. As with other goods (e.g., raw materials), production technology is available but often 
not affordable. However, Ghanaians still import roughly the same percentage of goods and 
services that they imported in 1989, despite higher costs. This may imply a dependency on 
imports, or unsuccessful marketing of some locally produced goods that may be most cost­
effective investments. Efforts might be made to reinforce support for local institutions that have 
successfully developed appropriate technologies that meet local production requirements and cost 
less to purchase, operate and maintain. 

H. 	 PERCEPTIONS OF MARKET OPPORTUNITIES, DOMESTIC AND 
INTERNATIONAL 

Firms 	appear to have become more optimistic about agro-processing and construction, but more 
pessimistic about manufacturing. In addition, firms continue to be focussed almost exclusively 
on the domestic market, and their limited export trade appears confined almost entirely to the 
EEC and West Africa. Exporters appear to have the most problem with bureaucratic delays, 
taxes and market information. Both large-scale and export-oriented firms cited bureaucratic 
delays as not only problematic, but worse than in 1989. Customs regulations appear to be a 
problem for many importers, including those who re-export. Imports are still one-third of total 
(despite a weaker currency), and primarily from the EEC. Efforts to increase access to 
international market information will help Ghana increase export earnings, improve its trade 
balance, diversify its products and markets, and reduce its traditional dependence on the EEC. 
As more entrepreneurs recognize agriculture as a key sector of opportunity (e.g., unprocessed 
and processed for domestic and international markets), efforts should continue to improve the 
transport sector (including maritime and air transport for exports) and other infrastructure as has 
been pursued by the GOG in recent years. Efforts to further improve the investment and 
business climate for private sector development are essential to maximize Ghana's comparative 
advantages. This includes addressing bureaucratic delays, which were cited by large-scale and 
export-oriented firms as worse in 1991 than in 1989. 
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I. BUSINESS ASSOCIATIONS 

Business associations appear to have lost membership from 1989 to 1991, although members of 
the three largest organizations continue to believe these associations are effective. Firms that 
are not members have not joined because they view associations as failing to provide useful 
services. To be effective, ousiness associations need to address member financing requirements,
provide market information (especially international), and demonstrate it can constructively 
influence GOG policy. Financing requirements, by far the greatest need expressed by firms, can 
be addressed by bulk purchasing, joint processing, collective marketing, and a range of other 
economic activities that help lower costs for members. Associations may be appropriate, along
with other public institutions (e.g., GEPC), in assisting with the processing of the duty drawback 
scheme or other customs- and tax-related areas that are either not utilized or are perceived as 
problematic. Efforts should continue to support business associations to more effectively serve 
their members. Focussing on these three areas, particularly tangible cost-saving services to 
members, may help make Ghana's business associations stronger agents in private sector 
development. Tangible results, such as the Ghana National Chamber of Commerce's library, 
are bound to help members and strengthen these organizations to play a constructive role in that 
development. 
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...... ............................. 1 8%
..........
....... 22upn I8%!, 1 

.. .....................
.p..... ....... ............................................................%
.....................
so ....a ..................... .20%
............ ................................................
213 .......Fame1i..Friends .. .


214 Peronal.C.ital............ ....... 38
 

215....................... .......#.................
 

216 Lack of Credit/Capital Has Arrested the Followina." 
.......... 42.%
217 Many Projects I 1 47% ! 1 

......................................... ..........t....................................................
........... ........................... 

;219 i .... ............ .................... 

......................
. ............... 


2... i. ...... .......
NoProject J i 4.... .....
218 Some Pro ec ts. I 29%!37 

.........................
 ............
. .......... . ..............................................:
.................
.......... 


221 bia!itera OqairnFinancing Imp.ded b ..................................................................
.......................... ........................
 

222 Collateral nts 78%'nt 1 72%.I224 Lon-Term Interest Rates . .... . ..8 .60.% .......80%......
 
.. . .,...........
22 ho ttem Iteet ae... 

78%....63.. 
.................-.
....... 


225 LaeBankoFeelsE.,ui .C pt l ........ .....................i6 .............28...............................1 8354% !"........i............................i....6%71
~~~~~~.......................... 

...
.............
. . . .................. 
..... ................... . . ..................I
.....
....
............... .... 69
226 Credit Ce!Uings 83%!. 

.........
..................................... 


229Distance to Banks I 14 13% 
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'COMPREHENSIVE MAPS PRIVATE SECTOR SURVEY RESULTS: 1989-1991 

A BI C D EI FI G 
... I............................
220 .............
. ... ...... .. ..............................................................................
.. ......- . ........... 


23 1o,,......- "- - - "".' .. . I o~o.,=,.~..o,,711% 1,.oo.,o,,-i ' 8383%o.,,.,i.,232__-Reliable Information on Local Markets is Available: . . . 
s ..... ................................................. .
 

2 4 o 29% 17% 
__________o__o__. . . ___ . . . . . . .o.. . . . . . . . .oo....~l*... _____________________________.. .I 

235 I 
230 Reliable Information on International Markets isAvailable:. .. . 

237 Yes 22% I 39%
238 No 1..........
 

.3. ..... o,. . .... . . . . . . . . . .. ...
o.................. 


242 Ministr of Industr Science and Tech. 

...... ................. .............. ..... ...... .... ....................................... ........................
............... 
.. ........
3 ..Promotion Council 7% 9% 
............................
I........ ..........
241 Maitqry*tnrd and1Torim%

244] Personal Contacts I 89% 
... ... 

90 
.. 

o °. 7% I 
...........................
S o........................... . ........................................ 


246 Association of Ghana Industries 13%I, 12/ 

247 National Chamber of Commerce.. ............... .....
 
J i. ............ 2% ..........
........... ........ .
248.2..............................National Marketing........Boards .... ..I .............i. 7% ...... ................4%
 

249 Trade Journals ............. 27 .. . .
 
250 .. ,*o, .. . . ..... .... 

251 Most Interested inInformation On: 

. ............. .... 25 Tads Rglaio 
.... ................ .. ; J .......... .......................i.............
P s. .. ..............................
253 Prodct Stnars% ..... I . 

.. . ........ . . . ....... ......... 
 I_ I 

. .................
. . .... ...... . . ............................ ..........
 

253 Trodueth anoas 11%- 83% 

..............o i................................I,I ..................... t...........°...............
.; ..............................................
....................... ...............
 
6.258 CHavnn Access to propriate.Technolo6y:8%

260 . .. __...._......_.............. ...........................
_ ..... ______... 

26.o 1 I 34%i I 65% ..... ..................... ..........
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MAPS PRIVATE SECTOR SURVEY RESULTS: 1989-1991COMPREHENSIVE 

F G6 B C D 
...... .......... ..........................
2_ .. ..I................ ....... ........................... ....................... ...
 

......... ................ ... ..... ................................................ ..................
262 Factors Hindering Access to Technolo v: ..............
................... 

.......... .........
.......
Lack of Infor atio c l ... ... .. ...... !.............. ..................... .
on T n y. ......... %.. . 

263 Lack of Information on Technology 44% 13% 
264 Lackof Local Expertise I L 11% T 10% . ....
I kqs i....................... 

265 lCost of Techn y_ 42%... . 45%,.. 

266 Imorted Technology Inadequae for Market 6%. 8%........... +...................................
GLOce si R .qu.re.~e~t... . ... ................. ................ ... ............8...
 
267 GOGLcnsig.q euiremelt5 3 8% 

_.......................
 

. SprobPat .... ...........................................
2 -. .'1........
28 Mifcltbainten.. ................n .. .e. . ..... ... . 6%1. 


..........................
:...... .............................. 
...... .......... ........ ... . . ... t.. ..... ............. .............. .........
 
...... 4 13%1 . 13%- ...270LackofForeignExchangeR 

271 _ 1 - I 
272 ;.. 

273 IV.Market Perceptions, Trade and Investment Opportunities. 
275........i1 7 7 .I...........".....'....t"''.... ......... I
t"""""....''

274....................................................274......I
 : ,..........................
...... ..+.... ..... .. ........... ..........................,.................................... 

276 A %Believing the Following Offer the Best Return on investment 

. ............. 
277 Agriculture for Domestic Market I . 10%.1 9%

............ ............ . . . ......... . .................. ............ .... . ........................
. . .. . . .................... 


..... ............. .. :.. .............
...................... . . . -...--. . ............... ........... ......................................
 .. .. . ................ ........... . .
 
........
_.............-..,
Ag~e.......o. ... rk~t..... .... .............. .......... . ............. .............
u~u ..... •......... 

279 A9ro-nrocessingjoManufacturingfor Domestic. pr Make.Market 2%1 I% 7%I 2% 
....... ................. ....
A ro-proc ..................................................... .....*....... ........
.-' .. ..... ... ......................
........................ 
". '.............................. t....................
".. ......................


16% I11 

.............. ................
 ..................
........................... ".""."".""""......
................................. "o" ........'"".......


2om rce.... .2 ..............
3..... 7% 
...o........................................ 

ous/elEstate ' t :, 4 0 

........
25Tourione .......
 
2848 akn/ianen s ~. ................................................................
288 Construt 
27 terestdininPharmaceuticals) 

. 

2% I .. 7% 
.. .................................................. .. . 

..Rf a ......... I ........ ...... ..... 8 •."...... i 8...
290 Plntestenlns .......................... ...
..... .. .......... ............. ............... ..........................

289.B a..ns .n.e............................................... ...... .... ...........................
 

291 teresl n in .... .. .............. ...................................
................. 
 a a 
29,rcrmn 83 80% 

- 0.. .....-. .q .. '. ..! .. .................
 

Qumarvedpr dc 'onTrech~ol t , ! 85%!j,79
 

..... ...... ~~~..... .........................
................. 


297 Management Skills 076%1 79% 
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COMPREHENSIVE MAPS PRIVATE SECTOR SURVEY RESULTS: 1989-1 991 

A B C D Lel F G 
298
 
299 % With Specific Plans to Invest in:
 

.............. I.......... .........................
...........................
. .. ............. . .......................... 

300 Personnel Training 1i * 36%1 63% 

301 Improved.................... Production Technology..................~~ . ,.~.....................41% I.............................i..................61%
 . ........... .

302 Plant. . i ......... .t 63%
......................... 57%i 


302..Plant./.o.. 1...................63

303 Maktn 2% ;%. 

....... ............... .....
 

304 Procurement 4 55%
 
305 QualiySControl .. 40% . 63I
 

__1Mq~ n Skls381 4 .....................
........... ............ .............,........................... 

..... .. ,............I..............!...........
_ 


309 % Sales in Ghana .. .........I 4%.........1 I TI..........4%....
................... 4
! 


_i I I 5%! 

311.%SalesAroad...6.... % .... 5.............
 
2%, 

"" 

312 o/w% of Sales to EEC t 

$ 2 o.,3ooo.o,,.. ., .,.,% . .. . ,... . .o° .oo. ... .. 
.... ........ °.... .. o.. .o. ,, ,°,
,........o..,..o......... 


...........................
.......... 
. . . . . . ... ..o. sto.......... .................
 

0%.......... 0% 
315 o/w% of Sales to North America 1% 1% 
316 o/w% of Sales to Asia Ii 0%I...% 

314 o/w % of Sales to Other Africa %I 1 

........................... . .
7 . .. ......................... .
 
317 : '..." 

..
................. ........
......................... 

319 Factors Considered ImpoRant in Impeding Ability to Obtain Inp.uts
 
320 Lack of Financing i . 98% i 93...%
 

.......... ................... 8 3
 
321 Lack of Coperative Buyg. ... 49%! 54% 

... 4 . . . . . ........... %
 
I 442%322 Avaiablity of Transport 

323 Cost of Transpr L. 85% ....... 95,9
. . . ...... .C..........q..
324 Import.Ucese Controls li 62%iI I 4I 
°°'"" .o...,.o°ooooo
_""""'*°°°*=".


325 Foreign Exchange.Regulations 1 1 73%! 1 57% .......... ...................
......................................................................... 

326 Customs Regulations I 1.. 70%! 1 t 67% 

.. ........o. .......... . ........... .
 

327 Middlemen Margins . 61%............. 64% 


328 Product Shortaes... 
.o.ut.I. .............. .,
... ................. ... 8%.. .........................
. ...................... ............
32. .... ........ 

329 ! 

ded Raw Materials: ............. de ...............
330 % Having.Q......Difficulty...............Obtaining...Ne M.a.................
.. 

331 Yes .'........ 27% 
............ 


. 42%1 


332 No 58%I ___ 73% 
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COMPREHENSIVE MAPS PRIVATE SECTOR SURVEY RESULTS: 1989-1991 

A TB Jc ID E F G 

S.. .........
....................... 
S ....... ........... . 

335 Domestic Sources 66% 68% 
''''
Sources .........
33 oei ... .......
_ 34% oIo~ .. . ...........
ooooo.ooooo.oo..o..o,
 

337 O1w from EEC i 22% 
__ _ _ _ 1 1% °'°'°° °338 o/w from Middle East I .__ J . I_ 

3 f 4%......
p ......... .............
 
34 .... .....i ................. .......... .........................
ro. O he. ........... . !,..........................., 


340 o/w from Other Asia ... .4% 
............. ......... 
 ....... ...
..................
f.............
341 o~vfrom USA 4%1..~. . 

......... .................
342 o/w from West Africa 1 4%J 
....................................................
# ........


343 o/w from Other Africa i 0%: 
------------ .. .......................................................... ........................
 - t..........................
r4. i i L... I 

3441. . ... • ., ,..: 

..........................
......................................
 
346 What is the Most Profitable Export Market?.I 

... ..
......
347West Africa • .......................... ' 38%i I.......30%
,..
 
S,. . . ............. ....................................................


348 Other Africa . i 3%1J 3% 
........ .. ..................................
349E E t i 42%I 9 .......................
I.......................
 ...... ............... .......°..........................*I°..............
 

350 Middle East 1 .4%_. O%i_
0Md.i..E ast ......................... .................................% ,
...-. ...................... .......................


351 Asia 2% i 
_ . ........... ...............
................. .............
 

.....o...ot11o ~m ~ - I"1-11 ................ ........ . .. .
 ~o o o -o 111,111... .. ooI... ....... ... . .
 

S ........ ..............................................................
.... ; ;.......... ...........................
 
355 %Considered Important Constraints to Achieving/Expanding Exports:"y 6...................6.........
;......... .................
....... 
.... .................................................
......... 

356 Foreign ExchaineControl I. . 80% 1 63% 
357 Credit Controls I . i i 4% ' 73% 

................................... 


. ................................................................., ' ; =i .%
358Bureaucratic Dela s ........... "..... .... ..........................76%/."....................................59.
.......................... ...........................
 
359 Taxes I.................. 88%
 

.. . ................. ...... t. : ............... o.....
.. • ................
.............~ ..... .................... ....... ......,............................................. "....................
360 Lack of Approri..eT.chn1oy 72%361 Inade..quate TransportInfrastructure 73% .........
...........................
 

362 Other Infrastructure Problems..........................f. i.....
...........................
...................... ... ................f..... ........................................
 ... . ...................................
69 ... . ........................................................................
... 


364 Raw Materials• ... 77%. i. .. 58% 
365 Low Labor Productivity I 69% i . .. 56% 
366 Lack of Market Information.
367 ... 

. ., . . . . 84% 1 1 79% 
....;..
............... ...........................
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COMPREHENSIVE MAPS PRIVATE SECTOR SURVEY RESULTS: 1989-1991 

A I B C D E F G 
368 	F.Joint Ventures 

F..oint.. .. ........ ... ............. ............. ........................... .......... .......................... 
369 %Interested in Joint Ventures with ForeigS72%............................................................
rs I 2% 	 81%

...... .. . ....... .......................... .... ... 8.
... ... ........... 

.	 .. i370 

.... .........
.,.....-.. , ... ......... .... ......
 

371 	 Itrel Jon99%Vnuef 95% 

. ...........................
1 	 .... ... .......................... 

37 Tchoo. 	 9% I.. 1 3 ....................................... 

3741M A prs 79% 65% 
.... 


--	 ....... .. 91%..I . .
r... . 
89%375 Access to Markets37_._66~ 	 ..............~~.......... ............ ................... .
.. .[ ............. I ........................... ..........................
 

. .	 .. ... . . ............ . "... ...... .. ....................... :........................... .......... ........................... ...........................
 
376 	 . i I 181I 19 
378 V. Business Associations 	 .................
 . .. . .
 

t ... .. .......... ....... ............ t .......................... I.......... :........................... ...........................
 

380 1 	 ... . ..... ............ .............................
..... ;..... 	 ...
............ 	 ......................
...........................
38 	V. Businesse Associations Beas:381 %Member of anyAsoitn 1 73%i 66% 
............. ........... ............... .................."..".........................'"'"'".....".."..............."....°
 

.......
38 	 ................ .... ...................... ..... . . . . . .................... 


........... ............................ ......... 	 ;...........................
.......................... .......................... .......... ..............................
......... 


........... ./. 	 50% ........... .....................
.3....Sar............................................................ It.....I................. 

385 	Fees Discourae My Joinii .... 6% 

380 ;I 	 ;381 oMeer ofan Association W o A3%M, 	 6 
........ 	 ............. . ................ ......... .. ......... t ...........................
....... 	 :...........................
 

, -• o o,,o •o
 
6%
385 Fees Discourge MyoJoining 	 9 ,.oooooo--oooo-,o ~

h~stcainrfGaIcindstre 	 .28%39embs 	 Assciationto s ~cau e M 4% i....389 	 % otemBer 
................................... ,...................... •......................... ?.......... ........................... ...........................
 

:39 	 Seration ofusefl i e 5om0%i 2% 

....... ................ . ............... ........................... ...........................
.............. . . ..........

39 	 Ghana Em aes Association 3%! 1I 26% 

39 	GhsoianoHoftmelongt dustriofan..........s Wh Ar4emes....................43%': ..........................
3916 Associationes 	 .......... ......................... 2%I
...................................
Ghana In 
. ......................................................................................................... ........... ................................ .:. .... t . .... .. .. ... . . . ........ . .....5 .
395 	 ................


396 FedaIstitutof B nes PrfsinlWoe% 4% 

3938 eeainofBsns Prsi ona S....................Wome . . . ...1%!..........i........................... ...........................
 

, .	 . . . .3 9 8.................. 	 . ... . . , .o. ,.. ..


Association 	 20%6392 Ghana E oer 	 76% 

395 	Ghana Phm aceuoticaAssociation ........ 76% ...... • 5.......6%
 

1403, 	 ........ ......................
 ............. ...... i.......... ...
~ ..................................... 	 .. ............. ...............
Ag AssociationofGanae4 .. ~~~~aCommodit~ ~ ." s8 
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COMPREHENSIVE MAPS PRIVATE SECTOR SURVEY RESULTS: 1989-1991 

A B C D E F G 
404 % Distribution of Sin2le Most Helpful Assistance Desired from Business Associations: ............
 . I......................A....... ...... .......
.... .
4.

40 Financial Assistance NAI 44%

lre
40 .........................
t tsis!......... i.... ... ..........................
...."..............
................... 

406 Market Statistics i t. .................
 

. ....... ..............................
 
.......... . NA 24%
 

N 20%
407 Influence on Government Policy

II 
. . . 

I NA! , 5408 TraininQ]& Development 
. 

.... I...................................... 

40 Nq IN 3% 

. ........ ...........
.... ....... ..
410 Other I N .........
... . 

.......
411................... ......... ................ 


I i 
412 % Interested in the Following Services from Associations: I .......... 
413 Access to...Credit . .i 88%.. .


........................ ..... .....-... .*... ....................
....................... 6..........
 

414 Technical Assistance 2 80% 1 70% 
415 Personnel Trainin..... 7%........................ .
 

416 Feasibility.Studies 74% 67% 
-'......... . . .................... .


417 Increasinq Contacts with Government # 73% t i 65% 
............. ............................................
............
__.............................................. 


418 Provide Marketin Information j 88%! 89% 
419................................ .
 

420 iI _ 
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MAPS PRIVATE SECTOR SURVEY RESULTS BY SECTOR: 1989-1991 

A B C 1 GI H I J IDK
 
1 IProfile of Flrms 1989 19 9 1989 1989 1991 19911 1991 1991
 

. .. . .. .. .................... ................. .......................... •........ I.......... Il................ T................. ................ T................
T ............... ! ; ........ ;...1 co1,s.
.i -i........... 
. .......... .... .............. .................... ................
. t o . .. . ... .. ........ . ................. . ......... ;..... *................
 

3A. Location I I. .1........ 
4~Accra ___ 67%1 63%! 56%1 69% , 63%: 62%~ 58% 58%... .-.. T.......... - . +
 

5 Kumasi 21 % 16% 20 0%7 17% 1 8%~ 15%
 
6 Tema 7% 8%11 10%: 8%! f,%j 12%
 

...................................... ....... ....... ...........
................ ...... 

Takoradi-Sekondi 0% 8%' 7%! 3%, 4%I 8%! 10% 7% 

. . . .1 . . . ... ................
. ...... ....... ................. 


8 Other I 5% 6%1 13%! 0% 1 6% 3%I 3% 6%
 
11 * !,** .-11-11...-11, 11-. . I 

-0.... ...... . ... ............................ ... ................ ................
 

oe.................. ....
o1 .s.1. .......... ...... 1I .............. 


.......... . . .... 10% ............. ................ 0 ...... ......... .......... ................ 1 0%!"................ +................13%
'- Y.'............ . ..... ................ 2% + 3% 1%1 ................ 0%
 

12 lto5Employees. . . . 50%i 25%1 29%! 20%! i 31%1 23%! 47%! 41% 
..... ..... .. .......... I.... t................
..................................... ............... ........................... 

10 .:: 36%!1 10% 5!13 6to.2~29.s 1 14%- 25%or 30%.0! . 11% 24%12% 15% 99%14 . o..........s ... .............. ............... ........... = ..................................
........ ..............:................ ................
......... ... ................


14 11to 20 Em..ovees 5%! 15%! 22%! 31%1.I 8%1 12% 13%1 23% 

15 21to100 Employees 12 %1 26%i 13%! 14%! ,27%! 30 8% 24% 
16 101 to 500 Employees 5%'!............................6%.-......0%i 2%1: 10% 7% I 2%1 1%
 .
 

...................................
S ......................... ........ .... . ...I ............. ' 

17 More than 500 Empaa.. Fims . * 4%.! 1 1% 1 14%%114% 18 2 5 ................................. ..; ..... .......... ................ ........ ...... ........... ................ i................ •................ i................
... ..... ... 

........ .. .... .... . ................ .............. *..........................
19 C. Ownership. i .I.........
P...~~~~~~~~~~~~~~~~] ................................I........
.~~ ................................
~ .................................
........................................... 

20 Distribution of Ghanaian Firms ... 14.% 22%1 48% 16% 14% 44% 18% 25% 

21 Distribution of Womens' Firms j21%1 43% 14% 21%; 1 33%. 30%! 27% 
2. ................ ........ ...... ........... ............ ... ................ ................ .............. .....
 

............................................ . ................
............... . ........ 
23 % o eI 91% 90%! 100% 94%.87%! 94%' 90% 94% 

22.. .... . ................................ ........ ......... ................
 
. ........................... ...........M ... ..... ... ............ . ................ ................. :.......... ................ ................ T................ ..................
.............. 


2n........ . ........ ................ ... ,...
. . .............
25 :! 024 %owned by Woegn........ 17%!, 1813%s!
19%:, 0 1 

27........ . . ........................................
.. 1 

.......................................... ..... ........ • ................ , ........ ..... i. ........ .... . ....0 . . ........
 

* SI I 
 •..............
28 
......... ....... .... ...... ... ... ....... . ................ • ....... "... .....
29 D.Land Tenure-I .................. ... . ............ ................ |. 1.
 

.............................................. I...........................................
.............
............................................................


.................. ....... ................
...... ........ I.. 
30% 41%J . ..... 33%1 22%
30 %'itle.Deed !36%I

"'"''"''" '' ''"''" ........-...... 15%1 ............ ;........... 33%1 ............................... 25% 

31 %Lease I i 64%l 70% 85%' 59% 67%! 67%1 75% 78% 

H3P .. ..' ........................... 1".. ................
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MAPS PRIVATE SECTOR SURVEY RESULTS BY SECTOR: 1989-1991 

A . C D II I JIK 

................................................................................. ...................
.
............ ...............
34 11.Factors Accounting for Busi ness Performance 
35 1989 989,1989, 19891 1991 1991: 1991 1991 

........ ...............................
 

36 AGR MAN1 COM: SERl AGR MANI COMI SER
 

37 A. Factors Negatively Affecting Business Performance .
 

38 Taxes 55%1 65% 54% 43% 47% 48% 58%
....

, ...............
..o..Mo ,......................... .......... ..................


39 Availabilit of Credit ] 1 57%! 59%! 56%1 73% 1 34%! 48% 36% 45% 
............... ... ......
.. 

40 Raw Materials Prices 1 46%....54%. 44% 51% 63% 59% 3.. .5.8%.% ...
41inerstRae ................ . , 


41 Interest Rates i 44%! 63%1 56%: 49%! 61%! 53%1 
. 

53% 43% 
...................
............. ..... ...............................................


42O 9%! 39%! 41%! 44% 37% 
42..Output P i4. . . . ... %............................ ... ... .. I . ...............
 

43 GOGActions/Policies -. ! 30% 38%! 38%1 35%! 1 18%! 34%1 31%! 34%44... ................F.O.RE..o... °.a..t o,36%......
. ...... ............................
.... ....
 
44 FOREX Rate ,14%! 38%, 58%i 45%1 39% 37% 43%. 36% ................... 
45 Raw Materials AvaIab:i! 18%! 25%1 24%! 17/0 : 20%: 22%1 7%: 28% 

46 Auction Exchanqe Rate I ! 25% 33%1 24%: 46%1 38%1 51%1 28% 

47 Employ eePerformance I 22%! 15%. 20%! 20% 14%! 21% 8%1 17% 
..... . . ... ......... ....... ....... ...... .,................/ .... ..... ............. .
....... A.................. ............... ....... ................
.......... .............. ............ ................
 _............................
48......... ................. ................
 

..4........ . .
 

4e B. Factors Positiveiy Affecting Business Performance i i 
. . . .. . . . . ................ . ............. ........
. ............. .. . ............ 


50 Taxes I : 20%, 9%! 1 12/a 19%! 22% 24%! 19% 
.................. '
. ......... ........ .................. '...... . ....... f ....................... 


51 Availabiityof..............0-dCredit ......................24%! ................15%: 6%.. ... ...................22%: ..................................34%I 19%
1 b. t ..... 9%. .............. 37%s: ...
...... 


52 Raw Materials Prices 24%! 26%1 26%! 23% 15% 24%! 36% 21% 
.. . . ... ... ............... ............ ..........................
5 . .... . ... ................. .............. ........................................
 

53 InterestRates 9%: 18%! 14%: 16% 15%! 13%! 14%! 9% 
.................................. --. o................. . .. .. 4 .................. . .. . . . .....
. 

33%! 28%! 
..

21%! 20% I 32%! 25/a 339' 3
Ou.u ............... ..... i...........................................: •
....... ........ ................................
. ................ i................:................................


55 GOGActions/Policies ! 6%! 16%1 18%! 15% 29%1 22%: 19%! 20% 
. . . . ...........................
 

56 FOREX Rate 9%1 9%i 19%. 10%:: 25% 11%: 10%: 18% 
. .......................... ... ..................... . .......... ................+.
0................... ........... ............. •................: ................
.............. ...... ................. :................
57 Raw Materials Availability!3% 5{2913% 2 i 4 15% 4 

58 Aucto Exchange Rate 5%,1 17% 231 10% 12% 10l%.. 10% 13% 
.. ............... 


,....................o..o......................... ................................ 

.... 

................... ......................... 
a! 

......... ............t° 
10/a.......

° 
... 

...............
 

59 Employee Performance _ _ 1 31%1 22%! 28%! 19% 33%: 20% 16%1 27% 
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A (B C D El F HJ~ IGI K 
60 . i. I i ! I 
61 C. Factors HavlngImp..ortant Impact on Sales Volume 

.. . . ............... ............. .... ................. ................ .t............. ..................... ................. .................. .......... .......
................ I , ,. 


62 Tax Policies % 87% 88%! 89%! 1 69%' 67%, 76%1 66% 
63 Consumer Demand . 90%, 82%!. 86%! 82% i 85%. 77%! 79%. 93%.........•... .. ...............
.... ................ 

64 Market.--..... ---- j. 74%!.*2%!70%t 74% 63%! 63%1 68%it . 74%Information ,,--- ........ 79%! 

65 Competition: Priv. Ghanaian Firms 68% 66%1 68%I 72 56%1 58%1 73%! 62%
 
6 ccess to Production Technolo 67%1 76%1 50%! 70%! 1 57%! 67%, 38%: 77%
 . ........................ . .t................................ ....... . ............
Production Technolog.... ........ i.............I......................... ....................I..........; ................ :"................
 
67 rnpo ra 90%# ... 63%! 1 54%! 56%
 

:6:e:F 
69%: 49% 55%! 57%:6 T...s............... . . ......... 


68 Credit......... Regulations 1 1 67%1...... ..... 74%!.......... ................. t ...........68%..... i.......... ................ 55%1 72%!".........53%.......
. . . .... . ............ .... 62%: 66%!!.................t ................ 

69 Distance from Markets 1 ,.=79%! 50%1 443% 68%i 23%i 33% . 34% . 32%
 

... -......... ,.... ..................................... .......... t................ "................................ I...............
 
. .............................. . ' 55%1 55%1
70 Middleman Margins.......... ...... I 78%! 59%: 52%! ! 48%! 58%! 42%
. .......... •.............. ,............. I...... o..........
. ....... • ................ ................ ............ ................ •................ 


7 Ineniv..liie.5 .-... 

. ................ ....=58%!............. . . .......70%". 56% . ................ .................44%
71 GOGIncentivePolicies[.... ............. :................61%1 ............... 54%. .......... .............. .............43%! 42%1 

72 UcensinW. r ations 58%' 52%. 51%i 69%! 29%1 24%! 41%,. .................... .. ................................................... ... ................ .............. ....... I......... i.......... ................ i.................$ ................ .............45%...
 
73 ForeignEx.hange.eulatons I 57% 59%1 79%. 66%1 : 58%: 52%1 65%! 42% 

. ........................... ........... ... ... ................ ..... 4 ................ :................ • .. ....... ................ ........... ................ ?................ ................ •................
 
74 Market Infrastructure t 74%1 41%' 48%1 49% 51% 41%. 42%1 54% ........................... : i ............... . ................ " ................ ............... . ................
. ...... .. ... .... ........................ ................ . "..........: ................ " i................
 
75 Marketing Controls ! 61%! 51%! 43% 48% 1 53% 36%! 53%! 44% ......... . ......... ....... ..... .. . ..... . ................ ................. i ................. . ...... $............... . ...... ..........i .............. ................
 
76 Competition from Parastatals 39%. 43%" 41% 25%! 16% 29% 36% 17%
 

........... ... ................................................................ .. . . ........................... ................ .................
.. . . . .... ................ ................ ............... ..............

77 Competition from Foreiqn Firms 1 35%! 46%. 38%! 29%! 21% 1 41%! 23%: 49% 

.. t.............. ..................
On.... ... ... . ....... ......... t............. ......... . e.......
 ....
..................
78 gport Promotion Incentives ! 52%! 41%! 32%! 28%! 57%: 35%' 25%: 6% 
.. -- ...............6 R........o........ .........
. n .................. ......... ......... ......... 


79 Lippin aiiI...... ..... ..................i .............59%1 *..........38%! 43%1•........** *........57% •...•*• ................40%! 36%
*.....*.*....*....... 37%1 ................... 47%!.•
.......... ................
 

80 I= .S........................ . .. . . . . . . .
................ ................. ..............................

81 D. Porceptions of the Business Environment !I ! i 

.................................................. 
"................................. .......... ................ 
 .............. ................ ................
82 Beter Than One Year Ao %... 37% 41%! 40% . 52% 32% 32%1 49%......".................... •.. .. .............. ................ ................i.......... ........... .....i. ............... •................=................
 
83 Same as One Year Ago . 1 52%. 47%: 36%#. 38% i 15% 22% 17% 12% 

.................................... • ........ .................. ............... ................ • .......... ................ $................................. $................
 

84 Worse Than One Year Ao 
-

16% 23%1 22%: 33% 46% 52%, 38%
= 14! 16! 23%! 22% 33/ 46% 52 8 
............. ....... ............... ................ ...
.............. . ....... ..... ................ ...... ..... ..................... ............. #................ ................ ...... ...... .....
 

tt 
86 E.Perceptions of Sales Volume ! I !I . ..............................................................................................................................................................
 

".. # .......... .

87 Improved in the Last Year I 43%1 36%1 44%! 34%: . 58%: 35% 33%i 51% 

.... ............................................... ................... *................... ........ :... .......... ................ ................................. ................
 

88 Same as the Last Yea 1 24%1 27%, 26%! 36% i 7 0 I 2%... .......................... .. ........... 

89 Worse than Last Year. . . . 33% 37%! 30%! 31%! 25%! 36%! 43%1 28% 
. ....... i. .
................ ..


I $" 
.... .. .............................. ....... ................... . ............. .I................ ..........
 

91 Epected toimprove NextYear I 68%! 60%I 73%! 63%J 174%! 72%! 64%1 75%" . ............................................. T............... .................. ................. ............... ........... :. ............ ................ ................ ................
 
92 Should Stay the Same Next Year 1 19%! 20%! 10%! 24%! i 11%! 18%! 15%i 18% ............................... ;............................. .. ........ ..... #' 
93 Expected to Deteriorate Next Year i 13%i 20%1 17% ! 14% ! 15%1 10%! 20% 6% 

.......= 0.. . ............ .. ;........ ................ ................ i......... .......
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A _c D E F ._GH I J K 

_ __. ... . ........ ............... ..........I............................................................ 
95 %Firms Operatin at the Following Caachy Utilization Rates: .. . .. 

9775%to89% 1% 9% 18%1 109. 15% 13% 21'1 '5%.... . .......... .................................................
. .......... ...........

98 50% to74%__ _ j33%i 35%! 46%! 43%! 35% 35 451..%
 
99 25% to49% _ 42. 01**i 5 38%! I ...............
_ 1 .29%1 ...............................21%1 28%
..............................
,... ...................I .........
........
................
........... 


100 less than 25% 118% 1 10%1 10% 11I 1 1% 6% 
;...............
 
t*...............
........
................
*..... ................
................
..........
:~ ................
101 '; t................... I I
 

.... ... ... ................
. .... ...... .......
 
___ __ ______[ II ..... .............I........
 

103 Ill. Resource Constraints mtid Government Policies I...
 
104 19891.1989: 19891 198 19911 19911 1991! 1991
_ .!.8 

105 " IAGRI MAN COM! SER I AG R MAN1 COMISER 
M
106 11 . 

_; __ __ 

107 A. Factors. Nenatively Affectin Business Performance Inthe Last Year: .... ...........................................
.... ..................................
...............
..........
.................................
 
108 Access to Credit 71%1 61%: 48%. 66%. 1 51%! 58%1 56%! 52%
 ... ~ 71!................................................

109Pce ofElectrci 45%! 57%! 58%! 69% 1 38%1 40%! 38% 51%109..... . . ...... [... ...... ..........
......i................ 

1;0 Priceof Transport I S50%.43%. 4 9 %! 58%! ! 36%1 36%1 46% 37%
 

.... ....... ................ ................
 

,..........................
........ :: 4..........% ............
u,,% 58%u.................
........ .
11Access toSuial Eqipment 1% : 7% 39%1, ! 27%! 319'! 7%' 30%.. . ................ ...........................
.t.a ........................ ............... ...........................

i.................
• . j......... .......i................;................
..............
.... ..1. .......-................................................ 
...............................
112 Quazrdvof Communications 39% 31%! 24%! 36%" 39%! 28%! 26% 35% ....... . .......................
 

............ .... ................! ...........
113 Reliability of Electricity . . . ............ i .................................... .............. !...........
 ......
... . .....................
. .... .
 18%! 27% 1 24%! 38%1 . 27%! 26%! 22% 1 3 1% 
.
. ... ,......
f.................
I ................
................
I ................ !.......... 
................ 
.. ;... ... .................. 
. ..........
114 Access to..................Tranpo t 18%J 24%! 28%| 19%! 9%1 19%4 2% 15%
. 

I................
................................
................
.......... :
.................
................................
.... ...t..............
115Accessto Raw Matenals 1 . ....33% 29%1%# 
18%1 7% 25% 

...........•.....
.................
29%1 28%! 14%!'=.... ..... ................
116 Access to Land ... .. ...................... 
..... 27% i 30% 26%1 19% 32%t................
................ 
.......................... 
. .....
117 Availabilityof Communications I 38%! 24%! 26%, 29% I 38%; 25% 28%. 22% 
. ........ ..
... 4,.... .................................. . .................. ......... 


118 Availabiliy of Suitable Premises 1 15%! 21%! 7% 31% 31%! 26%! 17%1 22% 
... 

.............................................. 18% 17%
- .. .......................... 15%!
16%! . 10%!..........................
9%! ....................... ................: f ................
119 Access to Publc Services!; 4 ......... . 20%i , 7%! ................
..........
................ 
.......... i................
................
................ i....................................... :"'+'":' ""....... 
.............f................
. .....................................
. .

................................
t................................
120 Access Skilled/Supervisory Labor ........ ........ ........ .....
................................... .. ! 12%l
. . .......... 1i.......139' .. % 7%1 5% 7%
...... ..........................


i1% 6%|; 9%! 5%1 11%| 15%1 9%i 13%

121 Quaiyf ae0eve 

.. ... ....., ............ i................
; .t................................
....................................
................
...........
. ..... ........ ..... . .......
122 Access to Water 10%! 5%! 0% 11%1 15%! 149' 5% 16% 
. .......
..... 

23 AccesstoSparePads J 129%125%1 24% 29%] I 25%1 28%, 0% 45% 

Page 4 



MAPS PRIVATE SECTOR SURVEY RESULTS BY SECTOR: 1989-1991
 

Af C D E F IG I-H I J K 
124 J .............. ,..........--..........--..........--...........--.......- ................ ............: ..................
 
125 B. Factors...... ..Positively......... Affecting... .................. Business Performance. ................In the Last Year:......'....... '.................. ..
...... ............ ............. ............ ............... ............. ! ................... ......
 
126 Access toCredit 9I.. 28%..26%L14%. 29%!.27% 21%
I I..... j.... § 26 11% 35%12%
 
127 Priceof 15% 20% 25%! 21% 35% 19% 17% 20%
 

,I .................................. It........... , 

. ............... 35%.1%...


PiceofTrans 19%1 25%1 28%li0% ! 26% 20%; 16% 20% 
...................
o ....... .............. .................................
 

*.o......o...........o.o.....*. •......... 37%. ..............
129 Access to Suitable................Equipment ........ 57%, °................46%:.......... 39% ..............°1° 57%
...............51%39'39%1 43%.........•..............•i 


130 Quality of Communications 14% 26%: 30% 20%: , 33%: 38%. 40%, 32%' 
 ..... ................................... .......... . "..............
o." . t . . . ................................ . ................................
 
_ 45 !44%J 41%! 39%! 1 32%! 36%1 43%1 40%131 Reliability of Electricity 45%1 2 136 3 0

S........................... .......... ...............
................................ 

132 Access to Transport I 1 38%! 39%! 37%! 31%! 1 55%1 35%. 47%1 36%. . ................. ................ i................ ................. I........................................... ................................
133 Access to Raw Materials I 38%1 46%: 40%. 43% 1 62%: 60%1 53%L 49% 

S. ............................ 
 ......................................
...........................
134 Access to Land t 1 29%! 28% 31%1 27%' 1 43% 26% 17%! 14% ..................................................................................................................................
.....................................
............................ 


135 Availabii.!Pf Communications 14%1 34% 39%: 27% ' 35%: 38%' 37% 48%. ..~~........................ ................ ........ ,................ ...........
................ ..... $.......... ,................ ............... .................
 
136 Availability of Suitable Premises .......................~~~° ............. ' 58%: ...... 62% 38%::• 48%!
................. .. 55%:1 45%! 34%! 53%
........................•4 •°°° ... °. ,o°.°°.....
 

137 Access to Public Services! 1 45%! 48%1 26%: 48% 42% 32%. 41% 50%..........................."................ :............... ....................
........................... •................ ................ ................................. t........
 

138 Access Skilled/Superviso Labor : 45%- 46%: 39%: 57% 64%: 45%! 45%! 51% 
....... t..... . :........."......... :........................:.....•t.........:... ...... $. .t
......... ........ . ......... ................
 

139 Qua.liof Water Services ! 64%' 417! 26% 49%. 49% 30%' 22%! 32% 

......... .. .... + .... .. .. ... ... ... ... . . ................ ......... ........ . ... ... ..... ... ... ... ..... ..... . .. .. . . ....... . ....... t ......
•~ --...~ °°.....°°...°..... . ... °°•° °•• °°°°••140 Aces to Wae 68% 39% 23 39 56 31 30 1 
. 

1 . .. ......... ......... ..... ...... '.............. ......... ................ ................ :................ .
............... ........... ................ ,................ ................ .............. ..
 
143 C. Infrastructure I • , I :.................................................................................. 
 ...................... . . ...... ....................
 
144 Factors Constituting Important Constraints to Business Growth: I
................................................... . .................................... 
 ............................... 
 ................ ........... ................ ................ ................................
145 Availability ofA r.Cargo . 27% 31%: 30%1 30%! 146%! 13%!................. ...............
................. ..............................................................j $. ,............ 50% 26%
. • ,........... ......... $ ,................................
................
146 Price of Air Cargo Space 27%1 34% 43% 36%4 30%: 77% 37%
 

.r ....... ................343............................................................................. ................ ........................... . ......................
...................... 

147 Availability of Land Transport 1 81%1 73%: 59%! 71%1 ' 44%1 36%! 43%! 42%
 

...................... . . ....................... ... ........ ........ ........ ................ ................ t ................................. .......... '"................ ................ ................ "................
148 Price of Land Transport i i82%. 83%! 70% 79% 67% 1 55% 69%: 60% .... .........................................................
................................. .................................
............. 

149 Availability of Maritime Transp.ort 31%: 37% 31%! 45%..= 2 40%! 18%! 38%: 23% 

........ . .. .... ". ................ 4........... ..• ................
.... ................ °....... .. ..... ........... -:................ "........... :.................................
 

150 Price of Maritime Transport 41%: 41%, 44%: 54%. 63%! 35%! 75%! 42% 
............................................................. i. ............. ............ :................
.. ~~~~~~~~................. ................ ................ . ................ " .......... ................135 ................ .... .........42 

151 Inadequate Road Network j 86%! 60%! 54% 65%. . ................ ... .............. . ................ . ........ 51%i 44% 55%: 42%
................ :................ .......... :................ ......................... ................
 
* . .. 

.... ................ .... . 1111.11.
152 Quality of Road Network I i 80%! 63%! 62% 62% 1 63%! 52% 65%! 53% 

......... . ...... o.
I..............................
.. ................... ........
I .......
154 Access to Water 1 10%' 5% 0%1 11%1 ! 15%! 14%! 5%! 16%.................................................... 
 ....................... .. . . . . ............
........ . ....... 
 ..........
. . . . . ........... ................................. ................ ................
155 Reliability of Water 137: 67 9/a 5% 1 11%f 15%! 9% 13% 
............... ....................... . . ........ ...... . ................ I................ ................ .......... :. ...... 1 % ? ...... .E .. ................
. :................ .... *........


156 Cost of Electricity t i 45%i 57% 58%1 69% 38%! 40%! 38%i 51 
. .................................... . ..............Z i .#................ .......... i................ .,,.,", ,,, ,;,i ,
i......... . .......... ... . ..................... ........... ............ .,,,, , .... , 


157 Reliability of Electricity 1 18% 27% 24%.............. ......... ...........38/ I t 26%! t 31%
....... ................ .................27%! .............................22%! ..............
 
. ............... =
..................
158 Access to Communications 1 38%! 24% . 26%i 29% 38%1 25%1 28%!1 22% 

159 Reliability of Telecommunications 39% 1% 24%! 36%' 39%! 28% 26%[ 35% 
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A j- E IIGF G H ILJ K 

S.. . ....... .. .................................................
 
162 Cost of Land -4% I 4% 34%' 53%' 76%! I I 

.. . ................................
 
163 Access to Land I 62%' ~a 60% 94%!
j 56%1 

1_4 73% 64.4118% A NA!- NA-. NA 
........... .... ..... .... .......... ................ ................. .....
.......... .... ..... . ........
 

.................... ....... ..... .....
 

168 %Labor Force Women . 40%i 28% 25%! 25%.: 19%= 18% " 35%1 28% 
S• . .................
........... o.....


16 h n i n !:.............. :. 7%1• .................. ................98%1...............
a o .o...................c e n97%..... 98%1 96%!,................1 95%! i 96%1°................100%
 
.-. . .. . -~-.. ......I. ... . . . .......
 

om. ....... 15%1 

171 %.SkilledLabor.Ghanaian. i 26%! 39%" 31%. 24% 1 49%. 57%! 38%! 63%
 
170 %Skilled.7-.SiledLboLabor-Women 1 = 34%1 16%: 20%1 19%!.I 19%: 31% 1 31% 

.... .. ..... .......... ................
. ... ...... .... ...............
................ 

172 . p. 32%: 24%! 16% : 19%! 19%! 42%! 30% 

S.. .......... .

173 %TpMangementGhanaian 87% 9 5%! 94%i 97 95% 91 % 96% .97% 

_ . . .. . ........ . ... ..... ........ .. . . .
 
............... ......... : ... 6 20%
1741 

175%Believing Labor Productiv!ty Low 113% 18%! 21%] 14%! l 5% 14% 6 20%4% 
........ ................ ................ .................
._....._ .......... ......... .......... ......................... t..................... 


.--, ................ ................. . . ..•. .... 0. ..... .33%
..............6....... .
176 %WorkerAbsent'ismaProblem 133%1 23%! 20%. 34%! 113%! 21 % .........
 
177 . . . . . . .. ..
1 I ...............: . . . .. .. . . . 2 . . . . . . .
 

178178 %_eivn .. ..................................I 2
% . ..... ao. .... Productivi..... ...... ...Reduced..........By: 1 ... .......... ................... f 2
 

. ....... .. . ................ ............... #................
. ....... .. .................................. 

180 Absence for Funerals/Other Pers'l = 48%!? 2 ., 25%i 27%"! ,21%31%! 26%! 5• 22%! 3% , 28%j 3 8 0/2I 31%: 5! 33% 
181 Lack of Motivation i 21% 25% 30%! ! o~ 32i 2 % 25 

___ ....i............................i ..................................i.
t...... I ................! ................
.......... ................

182 .................-.-..-..- I............. ... .............
183 Fnding.Suitable Ghanaians for the.. Fo. I.on.g..P.o.stons H.as••Been ....Difficu.t.:.,................................ .............. ................ 

184 Manaqers i , 62%! 53%! 55%: 58%! 1 3%! 13%. 11%! 17% 
.................... ................
 

185 Secretaries/Clerical Personnel 1 48%! 27%! 42%i 41%. I 3%! 3%! 0%! 8% 
....... -... ............ ........................ 6................... 4 ......... ..............


186Technicians I 53%! 41%! 36%! 32% 3% 10% 4%! 18%...........~~ ............."...........................
.... ...................................... ................
.........................
 
187 ProfessionalPersonnel I 63%! 44%! 45%1 60%! 1 3% 7% 7%. 21%e !............... ................ ......
................ ................. ! ......... ......... .........#........
 

........... ....... ........... ... .......... i .. ....... ................. t................ .........
1881 Hig 3M.. 
189% High Compensation a Constraint ! 23%. 17%! 42%! 31% 1 43%1 33%t 29%I 41% 
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A B c .ID E l H I J K ,_I I j I 
191 E.Credit Issues ----............... ........... ........... .........
..... ........
i ....................
192 %Obtaining At Least 20% of Start-u Financing Needs from the Foowin 
l R l......k.... ...... ... ........... .... .................. I % .....
.......... ..... 0 It .. ............ .0..
.... .. .0%I .. ..........
193 Commercial Banks j % 1% 12% 12%%" 

.. 

9% 10% 4% ..... . . .-. --..-. , ---.......... .. . ....... ...........................................
 

194 Rural Banks 0%1O0%1 0%1 0% 1 0% (196% 0% 0%
 
195 Other Local Formal Fin. Institutions 0%! 7 0% 5%1 0% 1%! 0% 0%
 

. ...... ...... ........#.......
196 Foreign Partners i 8%: 7%, 4%,.0% ! 8%! 6%! 3% 6% 
...... ..................... ...............


197 Susu/Other Informal 0%' 0%! 0%! 5%1 0% 1% 3%! 3% 
.....
..... ... . -... ......... ........ .....
.....................................


198 Remit's...................from Offshore Ghanaians0% 1 .........................................I................0%
. . i'................................; 0%.I......5% ............ " 0% #................0% I...............

199 Suppliers' Credits I I 0%! 2%! 8%! 0%!. 0%1 3%! 5% . 3 

......... ! ......................................• ..........................................• ................
................t.......
 

,I 
 . .. . .
___- . . .. .......... .... , . . . . .
200Famly.Frens 4% 2% 3 12%! I 75%; 7"8%! 23 1 70%{ 
201 Personal Capital I76% 81% 85%! 81 i 7% 8 77%, .0 
21............................ ...................81%............85 ......8 %i............ ! ................
Pe s n lC l"J .
20 _.-.~ 

! 
. 
7 %I................... ............. 1"............................................; 78 77 ."...............
 -. .......... ...............
 

203 %/ Obtaining at Least 20% of On going Capital Needs from the Following:..........
 
204Commercial Banks 24% 25 :2% 2T 1%1 .512%7
 

S................................................ ..................... :....................... #................................
......... i .................................. :............... ................
 
205 Rural Banks . . . I 0%1 0% 4%! 0%1 j 0 0%1 0%! 0%
S . : 0%! % % 
206 Other. Local...........................Formal Fin. Institutionsi.... ... 4%!...................7%... ..........0%!i................ 4%................
.... ............. 4% ................12%! ................ 0%.
. .......... ................. ............ .............. 1%t................ 

207. ......Fore.in................................Partners .... ....... . 0% ......0%!. +...........4%1 0%1
.......................4%1 ................0% 1: 4%
. ..... ........ # 4%................................
................I I................
 
208 Susu/Other Informal 0%i 0%! 1
 . ............................................................. ................ .................................
...........................................
.............
 
209 Remit's from Offshore Ghanaians I 0%1 0%! 0%! 09%1 i 0 % i 2%, . 

.. .. . . .......... °... ...........
.... ........ .. . . ,......... . ... * . ..........................................
210Suppiers'Credits 16%! 12%I 28%! 5%! 1 8% 8%! 12% 5% . .................................|...................... ............................. .................... ....... *............................................
............. 
 .................
. . .............
 
211 Family/Friends. . . . . 8%; 1291 31%! " I 8%! 7% 7% 14% 

..................................... I i..........................t ................. ..........................t................................+ ................................
................
212 Personal Captal I 92%! 85%1 73%: 83%! 40%! 34% 48%! 38%2 
........ ....... .... .... 0%134....4%..38
..........................
 . . .........
...............
.. ........ .... . . .................................................................
................
 

21 ........................... ...................................................
... t.................................. t................
?.......... =................
................ ?................
214 Lack of Credit/Capital Has Arrested the Following: I I I 
. ................................................
............ ........... ................
.......... ................... :................
................. ............... .......... ,................ 


......... ........... 33%! 33%! 44% 39%
............. .........• ................ 

215 Many. ........Projects .............. I .......... ........ 53% i ..........................• .......... 38%1;................:..............43%...................
 

216 Some Projects I. . .29%! 26%! 47%j 23%!. 46%! 39%1 20%! 43%. ...............................................................................I ' ......................................i.............................t.................
... ............ ...
.................

217 No Projects , 38 21%! 21%1 23%! ! 17%! 17% 37%, 19%
 

_. . .. . . .. .8/8. . .. . . .. . . *..........................
 ............ .................. ....................... ..............................
..... ...............
................
. .[..............................................y....................y.......... .......... ................................
............. ...........
.......................... 
................
219 Abilityto Obtain Fn cn Impeded by:.. .. ~... 

220 Collateral Requirements I 1I 86% 78% T65%, 88%!. I, 73%" 54% 83% 60% 
................................. ........................ ..................... ........................
. ..........
..........
 

. .............
221 Short-term Interest....................Rates! ............1................89% ..85%j 76%! 92%! i 77%, 77% i 95%: 77%
............
i :.................I I..............
.................................................I ........ **.....;.........-........ " $...%...:
........

i" 77% i 77%;................. .
. Rates, !...........67%! i..........64%! I................
222 Long-Term........e ..............I...........86% ................48%!t 1................................................70%! .................71%
223Ba..k..e...e.s. ................... 53%..4.
............... ................................ 


.. 4! . ........- ......... ....
 
2_.5 .a. kes 6............. ............I..... .........:................4% 56%: ................ ... 61% ................ 53%1
224 Credit Cei ins ................ ..................... 48%
....... .... 52%! ............ 1 3% ................
85%7 9%7 % % 2%1 77% 7 67% 60%
 
. ...............
....
R5Pp41% ......... 46!1.... 36%! .......
....... .......... , 37% .. ...48%1I .. ................
55% 43%. 

. ... ...... ....... ...... .
.................... ........ ....."I........ ................ ........
 

226 Lackof 2EL.. 71/c6% 70%! 81%! .66%* 80%! 67P6pita 
227 Distance to Banks 30%1 14%l 8% 12%! !14%. 12%! 15%1 8% 
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MAPS PRIVATE SECTOR SURVEY RESULTS BY SECTOR: 1989-1991
 

A B CC D E IF =GI Ji K
 
228 . ............................... . . . .
..................................... .
 

230 Reliable Information on Local Mariets is Available: I 
.-............................................
 2=. ...............
 

__........... ... ."...................................... t............. .............. %! ...3%..81%.........

231 Yes 1 73%1 74% 65%, 62%! 84% 84%1 83% . o
~~o o...............................,-o..o..........o4 o.............................
.......... . °.°, ;o .. ... ..I ... 81% o.......
 

232 No 27% 26%! 35%. 38% . 16%1 16%1 17%! 19%
S. ........ I . ... ................
............. .... i...............
 

............................... ....... .....
233 I... I.........................i..................................
.......... • #................ 
234 Reliable Information on International Markets isAvailable: I | I 

... ... .. ..... ...................... ......................................... .t..... ............... ........................... ...
....... .. 

235___Yes 29% ..2.4%] 19%1 19% 4 3 5% 4% 7
 

236 NoI r 7 1%I 76%! 81%1 81%! 57%! 65%. 55% 63%
 
.....................................
. ................
. .....
.................................
 _ _, _I........
 

238 Sources of Market Information: 1 % 4 ! % 1 2 1 %I................
................
of Trade and Tourism 4%239 .Ministry. 2%j ..... 14%": 11%.. ..........2%1 10%:: 13%:: 4%
 
- . ............
:... .............................................• i. ........................................".......... ................;.................".............
"................ .
 

240 Ministry Industry Science and Tech. 7%' 13%1 5/% 8%; 1 4%1 17%: 5%1 4%
 .....
.,_ . .... . . ..............
. ............................ ............... ........................ .....
................ .............
241 Exort Promotion Council 12% . 7%1 7% 3%1 13%1 13%! 7%! 1% 
................. . ...... ..... ....... ... . .... ...............................° .........° ° o,,
,, ,,,, ; ................ = °° * .............
 

242 Personal Contacts 88%: 91/i 90%;i88%!i 79%! 92%! ...................... ,.................................
................... ...........................
i.................
........
 
88 .8%_1 '7% 9% 93%: 89%243 Forein Partners. . . . 5%j 6%, 9%1 3%:1 10%i 9%! 12%! 6% 

244 Association of Ghana Industries 1 10%: 18% 9%: 0% 10%I 20%! 5% 4%,,o°°ooo .,.o,. .o... ............. ........ . o....
,,°-,,°,,°,, o., ...... -........o.. . .°.o4,,,o......... o...
 
: .t
 

245 National Chamber of Commerce i 0%! 9%! 23%1 10%! 1 4%! 13%i 20% 5%
............ ................ ................ "
.......... ................
.... .=..................=.................i $ ..................................
 
246 National Marketing Boards.,. 5%! 3%! 2%! 0%! 2%1 5%! 5%! 1% 

.............................................................. t............. ....I........
........................................
247 Trade Journals i . . . 25%1 30% %t ...............i T...................... ?
................ ................ ............
............ 


... .... ............................................ =................$........
...... ...... ................ ........
....... ................
248 1 ! I , I 1 
249 Most Interested in Information On: .............................I ....... .... .... ................
............... i........ *........
i...... ............... 


............... I................... .......... I........
 
250 Prices I t 90%! 98%! 98%' 85%' . 85%! 89%! 95%! 86%= .............
......... •................=.....t................
=i......... :....................................... ..........i. 


251 Product Standards ! ........... 776%7 91%4 90%! 85% 93%1 81%
......... " ......................................... "................=.............. ........ t........
............... ...... .. ........................... .... 


......................................................
.......................72%1 +.........'........80%1 ................ ................
252 Contacts with other Companies I 79%!................ .......... .......... [.................
82% ! 73%! 74%- 81%1 70% 
253 TradeReulations 55%! 80%! 81%! 69%! 59%! 70%! 80%1 61%.. ........................................................................
s.... ................................
................ 


........ ".' ................................................................................................
......... ................
255 G.Technology .............. i 
I


1..... ....... .
........,.............,...........................................................................................
 
56%
anAccess to Anroriate Technology: ! .... °'~~~~~!"' , ' ................t..............................."
"*"***,-*"" ......... .............. /. ................
................*I .......... ...............


oo..... .o........ ............. . o..o. ....... ..
o. ......... . ..
. .. o... ..... ............... o.o o..ooo.o o..... oooooo..*. .i.. ... ...... ...
 

258 No ! 1 25%! 34%! 59%1 27%! 1 31%! 32%: 43% 41% 
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MAPS PRIVATE SECTOR SURVEY RESULTS BY SECTOR: 1989-1991
 

A B C D E F G H I J K 

•.........-..... .
.... .... .. ............... .......... ....... ... . ... .........
 
.260 Factors Hindering Access to Technolo y: I I I I 

___- -.. ... . --. . .- t Io
261 Lack of Information on Technoloy 48% 41%! 39% 48%! 1 15%! 15%. 7% 14% 

... ..... ....... .......... 
262 Lack of Local Exerse 9% 11 13%. 8% 9%! 10% 10% 

.. "- . i"".... T " 'S...'i........'... 'i..............
 
.7%j........... . !.... .. ............ ....
... ..... .......... _ I.. _. .......... ............ ....5....... .... .
 

263 Cost of Technooy. I1 1 29%j 47%?. 33 44% f 50% 53%l 5 2 
264 mported Tech nappropriate 10% 4% 9%j 2%j 6% 11%1 2% 7% 

................. '.............. + 
265 GOG Licensing Requirements . 0%! 2%! 2%! 3%1 2% 9%! 3% 11% 

..... ........... . .......... .......... .................................. "................. ...............
 

a n.n Pr............... ' .~' t ....
M .6. c ....... ........ ..... ......'4 . .. ........ . . ..... ... _-....... 'I..; ;i";
~266~~~~~~~ ~ DifclyOtiigSaePrs75 21 7I% % 8 % 7
267 Maintenance Problems I i% 5% * % 1% 3 0% 

.t........ . ..... ....... .....
. ..... . ... . . .. .. . .... .... . .... .. ...... ..... . ... ............ ............... ......... ................ ........ ... ...... .............
 

270 ~.........! 1I !..... .

271 IV.Market Perteptions, Trade and Investment Opportunities i •..... ..........j.q.&.T.a.....n........... ... ... ........ "'... F. ....... . ...... .......... "................ ......... .................
.. ............ ...... .. ................ ................ 

272 19N9 19891 1989 1989. 1991: 1991 1991 1991
........ .......... ..... t................ ................ 0.......... ................ 4................ ................ ................
 

27 .. .................. . ..................... I.........R........ .C .. S.E..
. ............ ........ ....... ..... ..... ......
A!CM AGRI COM1 R273' .... CID..1 SER!I MAN' SER 

.....
274 A.% Believing the Following Offer the Best Return on Investment ..275 Agriculture for Domestic Market I 12%! 9%! 13%1 8%! ! 22%1 6%! 8%! 9%
 
... . . ....................
.................... .....


276 Agculturefor Export Market i 5%j 6%1 11% 3% '13%2-....................... ..................................... ........................ t .................. .. ..........:. . .......I ................6%1 5% ....... ........
 
277Agro-processingfo.Dom. Market 1 0%1 3%I 0%! 5%: 2%j 6%1 2%! 4%
 

. I ........ i................ 11%
 

_ 
 .....
 ..................... 

.278 Agro-processin for Export Market 1 0% 2% 2% 2% i 13% 8% 2% 5% .... ............. . .......... ............... ................ ................ ................ .......... ................ ................................. ................
279 Manufacturing for Domestic Market i 17%! 16%! 18%! 23%! 1 4%' 11%! 13%! 14% 

. .........................
anu forF.....................................
c u.rn.. ....................... ................. ................. t ................ ................
 
280 Manufacturing.............................. for Export Market.'............... 21%!1 24%!1% 4% 19%1;................ 0................9
. ............................. " . .... ............ t............................... .......... I"................°9%, ................ 12%1 

281 Commerce 24% 25%! 22%! 17%! 15%: 17%! 43%!
 

......... ... . ....... ....... .......... ................ ................ ................ : ................
 
282..........Bnin!Finance~ ........... ..... 7%%%! 13% 

.... 
2 4% 0% 4%
.. ................... ......... . ............... .......... .................. ................
 = ." .................. ....... t................ ................. 


283 Tourism/Real Estate i 2%! 1%. 2%1 8%t , 0% 6% 2% 6% . .............................................. ....... ... .. .............. ............ :................ t. ............ .. ...... .............................. V-................................
 

28. ..............10% 2%1 13%j 5%!
. i 6%.1 11%! 13% 
285 Other.(Miing, Pharmaceuticals) 2I ................. j....... .... ... .. .;.. .8..................................... 

. ............... . ...................... ....................=i ......... ................ f
28 6 _i ...... .. . ....... ............... t................. . .............i ................ t................
 
286 ._ .i........
nves;t.,- fl Pian !........ ......... i........ i........ ........ i........
287 . ,: .... ... ........ I........ ! ...... I .............

288 % Inrterested in investinq in: I .. . . . ..
 

289 Personnel Training . 58% 81%, 68%! 90%: ! 81%! 80% 61%! 82%
. .......... ............................ . ............ ................. . ..... .. ............. ....... .•................ ................ .......... , ....... ...'...... .................... ............ .,
 

290mp rd oduction Technology 76% 95%1 57% 81% 1 92% 91% 32%1 83%
291Plant.. ,...Plant .. + 0..%!: 8. 9 32% 8% ....... ................. .....
.. . .......u.[.~ .e..n..... .... ...... ........ .......... I6 4 70%........ 92.. 77I J
292 Marketing..... 93%1 ....., ,.. 95%!' , .. o~ o....,....o 93%oo oi, .oo95%....,o. ooo82%!.o.. .. ., ,.o... 98%!:.o.....I... 88%' o.. o...........82%o....Procurement...............................
293. ........................ ......................... #.............
 

294 Quahty.Control 76% 94% 68%! 72% 87% 88%1 65% 797%. 

295 Management Skills 60% 81%1 80%! 73%. 85%1 80%: 73% 
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MAPS PRIVATE SECTOR SURVEY RESULTS BY SECTOR: 1989-1991
 

A B C D G I H J K 
297%.With .Specific Plans to Invest in: -........ i .V...........
 

.........................................................................•......... ...... ......... ................................
....................... ................ ................
................
e • : 1o
298 Personnel Training ........ 29%, 45% 22%, 34%. 66%! 65% 47%! 67%
. ...... i................ I...........
. ...... ...................... 

299~~~ oePrdcto .... 
.. ..............................". .. .....................#..........................................,...............T.......
 

....................
2991mprovedProductionTechnolong .. 31%. 47%! 40%! 38%: j 77%* 71%! 21%! 62% 
• • ..................... ....
.. . .. ..o..•.,., • ... .. ........ .................


300 Plant t 67% 60% 47% 53%: 63%. 68%J 50% 63% ........... ... ..................$................i ... " ...........
............................... ................ ...............
................. ......
19..~- . . ........
301 M...48% 59%1 51%j1 42%:I 81% 74% 71% 68% .............
t................
.......
...........
.................
... ............ .......".... ..... 
.....................
......................
302 Procurement 1 41%! 46%. 39% 1 27%, 1 67%1 55%! 53%1 49%
 
303 QualityControl ;,36%. . .................... ........
#.....46'3% 33'i7% ... 700/1 48% 156% 

.~ ~~ ~ ~ ~ ~. ...... ~ ;...~~~ ~~~~~~~a...... ... +............... .................. ........~" ...... .............. ..... .............................. 
304 a36%! 46%- 27%! 31%! 65% 66%1 56%1 65% 
_o__I_!____ Skil............ .. ........................ ...
. . .......................................
................ ...............
!........
 
305 1 ............. I.........
T... .. .... ..... .1- .11........ ........ . 11.... ................... ................ 

306 C.Sales Profile 

307 %Sales in Ghana 94%! 97%! 99%! 90%! 90%!1 94%! 98%] 94%................... ...........................................................................
................ ...............
................ ................ 
308 

" i oi.,........ 
 ......
..............
 I "t.* o
309 %Sales Abroad ! 6%1 3%, 1%, 10%1 10%. 6%, 2%! 6% 
,: t i ! " , .... . . ."310 o/w% Salesto EEC i 5%! 1%1 0%1 3% 1 8%! 4%1 1%! 2% 

_.. .. .......... t.._ ............ 4 .1. • . .
. . . .....

311o/w %Sales to West Africa i1% 2%: 0%1 2% : 1%1 1%! 0%1 2% ........................... . ............... .......... t.......
t................ 

312 o/w % Sales.....~~~.........to Other Africa...... .. ..................... ........................................o.. 0%. 0........
 

.... ................................................ 

.... ........
... • ..... • : .........0%.......... t 0%
 

.ooo.....oo
 •....•..•o..........-o..•o. 

313 o/w % Sales to North America. . 1%! 0%1 0% 2/a s 1% 1%! 0%1 1% 

..............
.......... ...............................
..........................................
.......... . .................
314 o/w % Sales to Asia I 00% 1%! 0% 0% 0%! 1% 
. ........ .............°..•.°.*."....... ...........4. . ....... .
. . .. •...... . .. 

315 i ! 
.. . . I ! 1............ ................................
316 D~.Inputs. . ... andImports............... ...... . .......i ...... ' i.... •..........................1................: I................................!................
 

I S ! t 

318 Lack of Finacn - -. I .95% .97%1 95% 100%: 95%193%i 93%1 94%I................
................
................
 . ....................................... ......... .................................$..........
.................
.... ... .......... ................ !................ i........ ........
 

319 Lack of Cooperative Buying ' 50% ! 56% 51% 66%.......... 40%1
0%! 49% 45% 47% 56%! 5j

320 Availabilityo .o... 85%! 71%! 85%! 61% 55%! 35%! 50%1 41% 
320............I 
 ................. .. 4 . . 4
321 Cost of Transport 95%! 85%! 80%! 83% 1 70%! 55% . 50%! 66%3 ..............................C s . ................ ................ ...........................................................................................................
 

322 se Controls 54% 48%1 82% 82 44% 32% 57% 50% ....... ..........•................................................... ..
°................................................ 

..... ............. 62%!t................68%!i.................o.....................45%:i................................69%
 

i...... ................ ................
 
3e,Rgnq..................Exchange".........Regulations
. i...........................i................88%! ...........85/ ........64%! ................75%1 


324 Customs Regulations
. ........................ 58%: 63%! 89% 79% 56%! 71%! 75%1 65%
............ ;. ............
.........................* ................................i....... ........:................................
;.... ................
 
325 Middlemen Margins 1 78%! 59%! 56%1 76%: i 71%! 49%! 90%' 59% ... ............ J .........
. .hra. .................72 ..........t.........4%
76 %
...................o uc ............................e ..........." T................i................!................|t..............%6% J.........7 

326 Product Shortages 1 82%!' 76% 72%17%:%............... ........................... • i................ ................ 
. . . t ................!............................... • ....... ................ 775%14%! ................6........
I!•ii I 
327. . . . . . . . ....~ .......... ~ ~.:.....................................I..............~ ~ ~ ~ ~ ..........
........~ ~~ ~ ~ ................................................................................
............
 
328 %Having Difficulty.........Obtaininq...... y.9.7Needed Raw Materials: :
..... 1 ..........% i................
....... ..............I5.........i i........ .. ......=.......................... " % •................
 
329 Yes 39%!4% 2% 5 29%: 28%! 7%1 33%........................... 4........................................... . . . 
330 No ! 161%1 53%1 68% 65% 171%"F72%1 93%1 67% 

.......... ..............% ................i........... . ...... 
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MAPS PRIVATE SECTOR SURVEY RESULTS BY SECTOR: 1989-1991
 

A__B____D EL F_ G H IIJ K 
___I i L ............ ...........
........ !........

331..­

% Inputs Imored" -- .......-... 1 7%.....................32% 50% 48%1 .....23%1.........30% !.............. 32%
....... -- ... ............ ............ 3
..................... ,.........................................
..........

333 o/w.from1EEC 3%! 24% 29% 1 23% 13%, 20%I 27%! 14% 
. ................................. . ... .........................................2 1%................:... . I..........................................
# ................................


334 o/w from Middle East 0%1 0%! 0%1 3% 0%! 1% 0% 5% 
.......... ....... .. . ...... .. ..........................
............... ................ ................................


335 o/wfrom Asia 1 1% 3% 6%! 15%! 4.% 3%! 8% 3% 
.. .. ................ ....
............ ........ ........ I .8%


336 o/w from USA . .3%1 3 4%i . ! 3%. 3%, 7% 8% 
......... ....I........................... oooo o.....................
.'................ ...............
 

337 o/w from West Africa I 0%. 2%! 8%! 2%. 1 2%! 2%! 3% 2% 
-. -..... .....-... ....... ..... %. 1% .


338 o/w from Other Africa I 0%! 0%! 2% 0%! 1 1%! 1% 
....................................
9 ...... ..... ............... ................
.........t . ...
 

39 I ............... . ................... . ................ ..
I .........
I............ 


34.E... ports .... ..............................., ........ . ........ ........t .
. i . I341 What isthe Most Profitable Export Market?..... ,...... ..

....... ..............................................................
.................................................... .................. 1-- - . ....... ......... .......
. o...... .. ..
 

342 West Africa 42%! 46% 28%! 34 34% 36%! 18%1 21%
 
. • I................
t ................ ................
 

.3%1
343 Other Africa 3% 3%1 3% 12% ......,% ... .. ... '...........I
......... . ...

344.EEC 51% . ...45/..133%t 56% 47%... 5....54% 

345 Middle East ! 0%1 1%! 0%: 0%! 5% 4% 3%,4 

...... ..... ................t ..........I. , .................
...............
................
.................................................................

347 USA i.I 3%1.1..1.9%1 15%i 11%i 13%i 3%i 13% 

.......... i. t......................................................... i................
..... I..... i................
. ................ 

3........... . I I • ..... 

349 %Considered Important Const-aints to AchievinlExpandin9 Exports: i 
. T............. ......',........ ;
T............... !
pp.........................................................i.............i..............si0 ...........................................
 

30 ForeiqnExchange ontrol.i 75% 74% 94%! 78% ! 79% 53%: 56%t 80% ... ...i ..... ................
................... ............................ ....................................... ........
 

31 Credit Controls 89%! 82%; 95%: 83%i 1 73%! 71%! 78%. 63% . . ....... . . ..................................
. .........
. .. ........................ I................................ 

352 Bureaucratic Delays ............. 1 69%! 72%! 88%1 83%! 60%! 55%. 67% 62%
 ... .... .................................................
..........cDe .. . . . . . .. ........... . ................

353 aes i 90%1 83%1 95%! 89%i 73%: 75%i 91%! 79% 

................ . ....i.. ............ ................
.. ............ . .............
......... ....................

354 Lack of Aprc . i 75%! 76%! 87%!1 91% 81%J 72% 33%1 67% 

355 .n..a.dequate.Transport.........................Infrastcure 75% 75........7.8............ 46../o................
...............

356 Other Infrastructure Problems . 80%! 67% 74%! 73% 73% 50%: 67%- 43% 

.. ............... ....... +...............
.......... .................
..... ................ ......................... ................
357 ......... 69%! 60%! 68%: 78% ! 53%! 66%1 63%1 50% 
358 Raw Materials i 8 72 % 83%! ! 57%! .,. 6 %'
.......... ." ...... 65%..7 %84%1 83%i_ 57%. 1%. 5 3%
 ......... ..........................
................. 6 
359 Low Labor Productivity 5% 7 7% 6 %11 56%i 63% 
360 Lack of Market Information i87% 78% 98%1 87%! 81% 75% 100%1 83% 
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MAPS PRIVATE SECTOR SURVEY RESULTS BY SECTOR: 1989-1991
 

JHA B C D El F IJJ K 

361 .. . ................. 

362 F. Joint Ventures ....... ... ,
363% Interested inJ-V's with Foreign's 76%1 72%1 70%! 69%! I 74%! 82%! 78%! 86% 

..........
..... ......................................................................................................
................ ................ 

364 ,I . ...... ............... ................ . .... I ..... ,................ ................ iI ................. ................

365 Interested inJoint Ventures for: 

.......no~ogy.i ............................................ , .....................5%................86
..............
Tec ]8 %... , ..........87
, ................................
366 Capital :11100%. 98%! 100% 98%! 94%1 98%1 91% 94%-_ _ _ 

___ _ _~1~~ .............................................. 

. . ............. .............. !................
....... .. .. . . . ................ ................ ................. 1;. ...... ;................ i................
387jTechnology 187%:: 92%,1 96% 90%! 83% 87%1 55%! 86% 
368..Ma .e.al..Experise I. i 70%' 78% 80% 80%: 56%I 72%! 63%! 58% 

369 Access to Markets 93% 91%. 85% 93%1 89%. 92%1 95% 78% 
. ..... .. .... . . .r i. ............ ............... : ........... ................. .......... ................. ................ "................ i.................
 

370 ____ i.L i.... i ' I 
 I.370. . !.. . ...... i ............ . ................ i................ .......... i......... ...... i................ ................
.......... ................. I 

3711 = 1 i , 

372 V. Business Associations ; .., . . . . . . 
_73_ _. ! 1989j 1989i 1989; 1989, 1991 1991' 1991! 1991 

374 .. IAGRI MAN'~l COM SER AGR! MAN! coeM SER
 
375 1%Member ciation..61%. 80% 74%! 91%. .............
1 67%! 67%. 51%, 74% ....... ......... ......... ................
................................. ... ................................ 74
 

....................................
................
.
376 A ................
I.
 

I .
 
378 Services are Not Useful i 56%! 41%! 71%. 48%. 38%1 57%! 80%! 71%
 
377 %Not Member of Associations Because: ..... i.... 

I• "" 4 
. %I% 21%! 13%!. 8%, 9%!, 3%, 4%379 Fees Discourage My Joining] $................ ................ 

t4
 
.......................................... " "................ I................ .......... ................ .... . ..... ......... ? ........
 

1
380 Membership Restrictions 19%1 25%! 0%! 12 15% 5%. 10% 
..... ...........
..... ,.
 

i 30%! ,, 38%, , ,. ......29%!......... ............. 7%:
381 Other i 19%! 7%! .. i 27%!... ...... ....21%.,.,.... ...... ,.. , ,...,...I I t 

382 I I I I383........... ... .......
to Belon.oingo•,,oo.o,,o..... o.. •.• .... .. ......................g ................................: :........................... ............................. ............ ...
................. .

~q~ '383 % Associaloqiqqtions Who Are Members of:!' I. ..I 

384 National Chamber of Commerce 1 35%' 41%1 33% 36% 21%! 35%j 53%! 39% .................I ...............
,,................,.........................,...,.........,..........,.............................,..........
.... ..
 

..... 54% 54%: 61%! 9%............
385 ......Association of Ghana Industries i62%!+..................i................'...................................45% 127%1 9%1
............................................................................................

.. 3.........2....1 ........ 111.1-.-..............
..m lo............q R ..s...o.iation 3.2%%:............. ..........................38%1 ............
20%!1 24%' 18%. I38 42%! 16%: 21% 

387 Fed. of Bus. &Profes'l Women o%: 3% 0%! 0%: 6%1 5%: 0%1 0% 
388 Ghana EmTployrs .. 9c......... °... .....
... tn13% °...,,,.. °°.. 

. . . . ...... .. ... ..... ... . ..... ....................................
 
388 Arictura.Commodi.yAssns 0%1* 2%: 0%I 0%: 1 16%: 0%1 0%1 0% 

*- ?-t..6................ ...........................
 

389 Ghana Pharmaceutical Association 4% 21 
.

3%i 
. 

3%1 5% 11%1 5%! 21%: 0% 
390 Ghana Institute of Bankers 0% 6%: 3%1 5%1 i 6%' 2%j 0%! 0%' 

............... . . .... ., " ...... ............ ............. . ,...... ,, ,, "' .° . .............. .............. ................., ? ............ . ....6,,,,.. .........
 

391 Ghana Hotel Association 1 0%' 5%: 0%' 8%: 6%: 2%: 4%. 6% 

......... ..................... . ................................ .... ; ............ ................
3.. 
 . .73..

393 %of Actual Members Believinq Their Associations Are Effective: iI i . ... .... -......................... .......................... ................... ................ y................ i................ ................. i.......... •................ ................ ................ .........
 

64% 1 76% 81%! 86%394 National Chamber of Commerce •.78%, ...................................62%! ................
. ......... . .. ...... . . .. ...... ....... . . . ........... .... 73% i. ....... ..... ......... ... ...................
 .................... ...... 2E
.
 

395 Association of Ghana Industries I 88%, 82% 87% 76100% 67 
. ....... ........ 7 ! .. 86.......................
.... 8 

,396PGhana Employers Association 89% 89% .50%! 57%'1 88%1 86%1 86% 
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MAPS PRIVATE SECTOR SURVEY RESULTS BY SECTOR: 1989-1991
 

A B ClD E lF G) HI I J K 
397 I t I 
398 % Distribution of Single Most Helpful Assistance Desired from Business Associations: . ,. 

.................................... ................................... ................ ........ ............................... ................ I
. I ........ 
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46. . . . . .,... . . . .. . . .. .... .. . .. . ..-,.. . . S . . . I . .. -. .. :..,... .. . . . .410 Feasibility Studies. j.I 71%! 73% 71%! 75%! I 79%! 69%! 58%! 63% 
--............................................................ ...........................................................................
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i.Profil i....1.sg.L!. ..............L.........1...g,1 ......,.g,1
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..................
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91 6%%8 
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..........................
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. ......... . .............................................................
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..............
".............. ... ................"..........................=.................€
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..... .......................
... !......................
..................
 
.... 2. .......
 

17 Distribution of Ghanaian Firms ...... ..........
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.................
........................... . .................................. t..........I..............................................


18 Distribution of Womens' Firms 44%: 32%!:::16%! 9%I 1 69%1• 13% 9% 9% 
..............................
. ..............................................
... ...............................
'............................ ................................................t................
 

19 . ' :. 
_......_ .............................. ........ ....... .. ........
T-- I................. I........................


20 %owned.by Ghanaians I I 96% 99%1 93%! 79%! I 97%1 89%!...
........................................................................................... ...............................93%! 86%
. . •........ $ - 1 - $........... . ..............
..................
 

21 %ownedby Women 1 27%. 23%1 16%! 7%2 ............................................................................ ... .........:.......... ..........
.
 ................ 
................................ 


23 %ownedbyGOGorParastatals 1 1%: 4%j 4%! 17%! 1 3% 2%! 8%! 10% ..........................................
...............................
......................
..............
...............[.............................................
.................
'.
24 %owned by Foreigners I4%~ 1%1 6%! 19%. 2%! 11%j 7%I16% 
............
Te ur ................
.......
.... ". .............................
................
....
I............ .............
..........
....................
.......
.........
 ..........
. ...... 40 ...30.
 

............
25 .. .. ...................................................
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I ................ ...........
............... 

29 ...... .I.. ...................
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..... 
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............... 
 ......... ...........
i ............... . ............... ................
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..... t................ .......... ....... ................ 
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=. .. . . .. . I ....... t ............... .......... i............... . ............... ..............
 

S................. ............... ................ ........................... ................
- ..-;_.... ......... ................. 1 34%' 
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........................................ ............
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44 EmployeePerformance I 15%! 13% 1 20%! 24%! 11%! 24%! 24%1 17%
.o....................II ooo. o..o.,o....... ...
..... ..,.......o.... ......... oo..Ii o ....... " ... .,...... . . . .
o.. .........................
,iI j :...... i.................I ' 

46 B. Factors 
__ 

Positively Affecting Business Performance .............. . ............ ...................... ................. y................ ................ ,................ !.. .... ........ :.........$.................
 
..... ... ...... ......... .........


47 Taxes x 116%! 21%1 19%, 26%: I20%1 24%! 29%1 17%•; .. ................ •I. ..................... * ............ I...............
. ... i ............... . ................ .......... ................ ................ 
. . , . . .. 

48 Avai/abii.ioof.C. e d!, .Cred 12%! . 19%. 20% 25%I i. 17% 18%! 24% 36%1 . . . . . ............ 

4....................
49 Raw Materials Prices 2 1 ............24% 1j........ 3 .6%
28% 16% ...........................................
% 18%....... 24%!......32%:......
.... . 21% 28%!..... 26% 16%................


50 Interest Rates ! i 13%: 11%! 13%! 24%! 1 8%! 8%! 19% 15% 
.............. . ................ ................................................. .... ........ .... .. ........... ................ .......... ................................


51 outpu.Prices j 20%1 34%: 25% 29%! 1 30%! 25%1 36%! 28% 
.! . . .. .. .. .. ......................... .. ................. ........52 GOGActions/Policies..........° ........."........ ' . ! 9%! 9.% 21%! 17%! 28% . 5%
................................ ..................... ........ 21/
.....................
........... .............. ............... •................. ........... .........
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2 "2 I 5 1 
......... ... -'". . 8%! 10%! 14%1
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...........................
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59 Tax Policies . . . .........t 1.. 87%......... ............. ............. .............88% " 70%I .............74% ..............
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k.t !no RN% ...... ......... .......... . i ...7.......
61 Market Inform.tion Iti:6 67% 73% .73%1 1 77% 1 74%.i 75%1 60%
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............. .......... "
" " i.. ...... *.............................. ................ t ................. i................ ...............
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64 Transportation I 72% 71%. 71%1 69% 57% 61%1 53% 51%
 
65 Credit Regulations 1 64% 65%: 87%' 68% 56%! 48 68% 64%
 

Distance.. .. fromMarkets"........................ I ." . ............... 57%= ....................41% t"" 38% .................t....... ........ 33%! . ............... ....
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 .
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. . . .................................... ...... ............... ....... . .. ..to
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 .. ......
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":.......... ................ i................ ' ................ ................
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 ,, o r m P r s a as.......... ... i.................. ................ (...............46 . ' ............1 %".............44
........ .... ........................... 1.. ..... ..............
p tto . . ........... :.... "........23
 
73 !;oMpetition from Parastatals 41%! 35%! 30% 46/% 21%: 19%: 44% 1 23%
 .. . . .. ................ ................ ................ .......... ................................. ................ •................
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.......................
S. . ...... . .... ................. ...... ........ ................
.............
.................. ........... .... ................

75 po.rt Promotion Incentives 44%: 28%! 37%1 43%! , 9%" 27%: 25%! 40% .............................. . ........................... ................ .......:. ; . . ...
. . ............. ................ . ,t ................. ,............ . .. .*. ................
 

76 Sh!pgReg..ulations I4% 43%j 36%9 35% 47%% 30%! 23%"-j ".. ...~~~~~............. . .. ............. !................1 5 ................ 0
..... ........ . . . ........... i ......... 7 :.......... ................ 1.3i............... ................. ................
 
78 DPerceptions of the Business Environment ............................
 

.................. . . .................... ............... ................ ................
. . ................................ ................ .......... ................ ................
79 Better Than One Year Ago I 34%! 42%! 45%i 31%! 1 34%! 39%! 38%! 47% . .... ................................ : . ........... ............ ... ................ ................ .......... ................. :................ ................ .................
........ ............. : ............ 4 , 9 8 1 4
 
so Sa%! Ya 3 !e /t8 SameasOne Year Ao i..........20% 13% 23%1 18%!.: 19%! 14%: 22% 15%
 

................... 
 ............... ................ ................ . ................ ................ ................

81 Worse Than One Year Ago ! 46%1 45% 32% 50%! | 47%! 46%. 40%! 38%
 

I ..... : ... .... !.... ... ....... ................. .o..........: ... . ........
 

83 E.Perceptions of Sales Volume ! . ..... .....................................................................
............................................. V.......................................................
 

!nthe Last Year 42%: 46%84 !Tp .gvd 1 37%' 46% 29% '33%! 48%( 50%1 .... . . ................ ........... 
 ............... ................ ................ ................ 
 ..... .........
85 Same as the Last Year 24%'.22%..29% 1% 21% 20%29% ..... .. 20%! .............. ................... 341I4 22%: 9/ 31% 21 [:20
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.............
86 Worse than Last Year ,29%: 34%( 32%1 43%.. 1 36%1 31 % 30%1 34% 

87 87 .... . ................. ...........
 

. .. ............ ............... !................ #................ ............... .......... ................ ................ 
 ................ ................
89 Should Stay the Same Next Year I 19%1 16%! 12%! 27%!.................. ................ ............. ......................... ...... ... ..... ................ ,................. i.........., 22%!• .........15%: ................ • ............13%
... . ... , ..... ................ 11%! 


90 ExpectedtoDeteriorate NextYear 18% 16% 12%.1.% 9%! 11%[ 15% 

Page 3 



MAPS PRIVATE SECTOR SURVEY RESULTS BY FIRM SIZE: 1989-1991
 

A B C D EI F G 1 H I 
91 ! . 9 1 ,..
92 % Firms Operating at the Following Capacity Utilization Rates: i . 

93 90%to100% .. 1 4%! 1%! 7%i 1%! 1%j 5%1 2% 9% 

9 .%17 7%1 13%! 12%~ 9% 22 14% 
95 50% to74% 2 1 31%. 45%1 25%" 31%: 40% 

................ ................ #............... .
................ .......................... ................ ............
................
96J25%to49% I3 28%. 26%! 28%! 33%1 47%! ..22% 125% 
10. ........ ..... .....................................
................ ................ 


97 iysthan25% 24% 10% 119%1 26%. 9% 13% 11% 11%].....I..................4...........................
........I .........


. ..........................................................
:............... ................................
: ................
9 9 . ........... ...............I...............
.............1............ ................
................

I_ __ .100 Accesuto Cd it and Government Policies6 4 - j . . . .. . .. 

101 1989! 1989!: 1M 1989! 19911 19911~1991, 1991_J... 

1021 MICI SMA4 MED LAR MIC; SMA MED. LAR 
........ ....................................,
......43............. 36%............•. 48% . 44%
1..Pi.....5........+ . ......... ... ...... ............
.....
 

104 A. Factors Negqa!tivey jfMctklq..Business Performance In the Last Year: 
.................................................
................
50.........9 ........... 14%
107_ Pr_ ofTasIt{J5% 15% ................3%.5 8
.......
I".....................
105 Access to Credit... 6..5%. 69%.. 50%. 1 60% 62%! 49%....... 6%! 49%! 


....... ..............
 

106 Price of tlectricit ' 4 46%65% 43%! 36% 44% 
,......... 4 ,: °. °... .....,............. o....
 . ...... ... . ,.................,°,,%
. .................-. 


107 Price ofTransport I51%: 50%. 54%: 39%1 37%! 35%! 46%! 38% 

108 Access to Suitable.Equpmn 25 % :31 38%: 22%35/ 2% W6/ i 17%1 

of Communications109 Q .ua!ly. 37%: 35%1. 33% 25% ! 25%: 37%: 38% 31% 
..... ,.. °.............. ...............
...................... .........
.............................................. ,i .............. ............. ............. ..............................
 

.. .110 Reli.ability. of Electrici.t yi 1 19%. 20%, 31%. 32%! 26%1 24%!: 36%! 25% 
..... ..... ................ .......... :................
I . ...... ........ .
... .... .. ...................... ........................ ......... ................................ ................
It
 

!........ !............."..............
............. ...............
'i T ...........................20%! 14% 17%!
111 Access to Transport ! .............29%1 .............32% 15%! 15%! 10%
 
112 Access to Raw Materials ! 25%3 25%: 19% 34%: i 21% 23% 23% 12%...... .........................
1i............................................................... .............. .........

13 c s..........i 27%' 11%. 35% 33% 28%1i,'
 

. ..................................................... ............'.............. ................
.,........... ................ o.,... .......... 't' '
ll3Accesstoiand"!2 
114 Availability of Communications ,34% 19%. 23%1 41%1 311 '22%32%t 23%!1 .......................................................................... ................
....... .......................................................... .............t..............
 

115 Av abtyof Suitable Premises 1 19% 28%i 11%. 6% 29%' 31%' 30%. 10%............ .......................................... ...............
.................................
. . . ................ .................

116 Access to Public Services I 1 12%: 14% . 14%1 10% 14%. 8/ : 27% 14% 

................................................. ........ ........ ................. .............
_......_........ ........
117 Access Skilled/Supervisory Labor 9%i 9%! 15%! 10% i 10% 20%1 8% 

uai of Water Services 11% 3%" 9%: 6%! 13% 13%! 18%! 11% 
...... . ;....... . . .............................................................................................
119Access tc Water t 1 5%! % % 17%! 13%!....5% 9% 

12. ... . . . I............ 15........%1........
.. . 9% ............................. 
120 Access to Spare Parts 1 22%1 32% 25% 25%1 34% 36%1 37%1 23% 
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121 .......... .... ......... ........
. ....
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. .... . ...... ......... .......... . .............. -* . .......- ........ I ..........yi.........................
............... ................ ................ t ........... .... ................
 
125Pico. a.s. ort 2%1217%! 2 i2% 4 8 11% 7 

123 Access to Credit ... . ......i....;32% 20%15; ...;~%|T 1 4 %! 36%.......0 .................... ........
25% 2 480%124 Price of Electricity 1 21% 23%! 21%1 23%39%j 019%21.%! 45...... ...... . ............... . . .... .......%..................................22%! 4 ! 1 8% t...............17%
1% ...... .................................................
125 Priceof Transport . ................23% 4% 17%! 

126 Access to SuitableEqipM n I 45% 44%. 56%I 36% 38%! 59%! 48%
 

of Communications p6 !1% 39%! 41% 30%, 39% *42% 37%
 

128 Relability of Electrici 13% 5 I4% 4% 40%- 34 45% 34%. .............. ...................... ................ t .......... i.......... •......... ...... ................. t. •................ .........
.......... ........... i....... . .. .............
tT ;T o 1
129 Access toTranpr .. .............39 l3%..... 3%.q.......... 40%!1 37 37 43%
9 ! 
130 Access toRaw Materials 4% 45 45%! 38%: 50 15 639' 64%
 
131 Access toLnd 1 24%! 1 I2% 25% : 4% 24%! 17%j 26%
 . .. ..... ....... ."................... .......... " . ................ •................ i........... ..... ........... ; ............ .i................
... . ... ............. ............
........ ...... i................ 

132 ,vaab!ity.ofComunications i 12%: 21% 47% 48........ ........ ... ......
 

_ . . . . ............................................................. .... 36%.......47........
8% 39% 42%..............
133 Availability of Suitable Premises 61%! 48%! 40%[ 62% ! 42%! 41% 43% 42% 
.................................................. ....................... .................
....... ................ ..............


134 Access to Public Services i 47%: 4 5%i 45%: 40%! ! 36%i 41%! 42%! 40% 
................................;.................................. t ................ .... ............... ...................
. ..... 

135 Aecess.Skilled/Supervisor Labo • ........ 49%! 49%: 42%' 49%j
1 46%! 48%! ! 52%! 51%?•................ :.......... • ............... .i................ , ................ ................
 ..........................y ...................... ..
u . a e r i e .... !........
.....l ~ f ~ ......... '........... . ..... ................ '........
136 Quality of Water Services 53%! 38%! 40%! 43%j. 29%: 27%1 40% 35%
 
137 Access to Water % 0% .39%. 36%
54% 29%.. 35%! .38%. 36% 

o * ....... .................................... .......40%:.................... .............I #................
.... .........

138 Access to Spare Parts 1 36%! 37%1 50%! 49% j 15%! 30%! 40%1 39% 

.............. .......... ..... ..
 

.................... 
9 _ . ................ . . . ....... !
•............... ................ ................
 ,............ ........................ .nr .......-.......................
r.. ...........................
._4 s ru t ,C........ ...... ................ .................................
 

141 Factors Constituting Important Constraints to Business Growth: ! i 
1142 va ibi ocj 38%1 39%. 32%. 21%! I 44%! 11% 26%! 26%142..........ic .§..........oa pace ..... I! ;
i ,
 

............... ........... .............. 
 ............ .......... ................ ............... ................ . ................

143 Price 38% 46% 42% 27/o 65%! 44% 65%! 37% 

. ................................... . . ..... .. . ............... . ................ .......
............ t ............................................

144 Availability of Land Transport 84%! 69%1 67%! 62%: 147%! 43%! 41%1 30% 

145~~~ PrcI~t11145 Price of Land Transpor 87%: 77%1 81%' 73%,! 62%! 68%! 72%: 48%................................................i.............. ............... :................ :................ !................
.. ................ t................ .......... t................

146 Availability of Maritime Transport 37%! 38% 37%! 37%1 !33%1 23%! 19%! 26% 

"-"....................... ".... ................ ................... ................ ........... :................
............ .................. #................ .... ,....... ..... ................ . ................
! f...... ....... 4

147 Price of Maritime Transpo 39%1 45%! 40%i 51%1 i 55%. 47%! 50%! 44% ........................... ......... ..... ....... . .. ................. . ..... ... ............ 4 ................ .................
...... ..... ................................ .. 


148InadequateRoadNetwcrk 76%1 58%j 51%! 68% 46% 56%! 54%! 40%d c ................ ................. . .. .................
. ......... .... •ew !................ •................ I ................ ................. 4................
49Quai of Road Ne r 70%! 58%j 56%! 727 52% 61%! 71% 52% 
149 .Tran etork......... ................44%................... 07% 52%...................Q!....d .... ................ .......... . .............. .... 
150 TrAnspo 56% 45% 44%! 47%1 f i 

. ...........
T.........
151 Access to Water 1 1 5%! 3%i 8%!.9%. , 17%! 13% 15%, 9% 

152 Reliability of Water ,.upply I11%! 3%! 9%! 6% 1 13%! 13%! 18%! 11% 
. .......... ........ .. ... .... .. ...... . ........ 
 . ........... ................ .4................ i................. .t.......... ................. . ................ :................ f ................
153 Cost of Electricity 1 53%: 65%! 63%! 54%1 1 43%1 36%! 46%1 44% ................ ..................... ... .................... .. ................ ............... T t ................ .................
t ........................... ..... •............. ...i. ............ 


154 eAility of Electric 24%! 20%! 31% 32%! ! 26%! 24%1 36%J 25% 
--"...........'"............................... I I ..........................................
................................ ................
............................................... 


155 Access to--Communications 1• 34%! " 32% I 23%! ", 19%! 23%! 41%! 31%!l7 , 22%d'7 
156 Reliability of Telecommunications ! 37%! 35 % 2, 1 25%1o37% 

4 

38% 31% 
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MAPS PRIVATE SECTOR SURVEY RESULTS BY FIRM SIZE: 1989-1991 

A __ C I D E F G! H I J 

....... .....I ....... ...............
158 The Following Land Tenure Issues Have Had an Important Effect on Operations: 
--.8 s to - - . ... ................[...% '...................7350 ......................................Ac. ...... ....... 68 ............ .......... ......... 
- ... ............
159 CostofLand 1 63%! 47% 64% ~50%:., ..o 

.............................. .....................................,.................................i..............
....Y.. ................... .....I..............
16 Aes d n 68%. 60% ItoLan 71%167% 5 
.................................................................... ...............
.


161 D.oLabo ae I 74%j 8I 64% -50%. I NA N NA NA
 
162 Clear Titlina 6 16% 0 M.,. NSA. 

. .................................. . . . • * ........ ....... .
. ... j ... ................
. .
 

... ........ ........... ........ 
164 D.Labor I su '.... . ......... .j..................
 .165 % Labor Force Women 34%. 29%! 30%! 22% I 34%. 20%! 18%. 16%
 
........... .!............... .. . ................
. .................................. ................ 
................
 

166 % Labor Force Ghanaian * J 93%i 100 %1 97%! 98% . 100%j 98%! 98%! 96% ..........................................4,... . ................ ................ t.......... ..............,I
... . +............... :"........................
..... ................. ,................. 


167 % Skilled Labor Women 24% 22%, 15%1 16% 30% 25% 19%1 17% 
................i t...............................................................................
. ..........................................


168% Skilled Labor Ghanaian! 33% i 32%1 29% 27% 51%1 52%1 57%1 56%........................-• .... •. ..... .$ ..
•........................... .... ................ 

........... .. . ~ ....... 29% 27 : 1
 

.... . .... . ... . ...........$... ............ .............#................
 

169%T.p.Ma nament Women 1 25%! 29%1 21%1 13% 40% 28% 19% 11% 
170%L.02 94%1 95%. 99%, 89%1 I 98%! 95%! 98%! 88%
 

171...... t......... ..... ..............................
:... ................
17 ;......................... ................................. ...............
..............................
....; ......................... 

172 %Believinm Labor Productivity Low 21%0 19%1 28%: 25%i 6%1 14%: 24%1 10% 

.................. ..........................................................!...............: #...................
... t.... . t ..............................;......... ............*................
................ 


173 %Worker Absent'ismaProblem . 1 21%! 21%! 35%1 31% 1 21%1 23%! 40%! 14% 
.............................. . ...............................
.......... ................ 


.4 .... ....................... ........................... 


................ ................
174. 
...............................
................
................
...............
175 %Beieng LbrProductivity Reduced By: I I I : 

".".................................................................................. .................................................
. ... ......... .......................
................
 
176 Sickness..................... I .... ....31%! . ................28%. .................i...............................
. . . ... ..............53%! .............................30%! #.........31%; 38%! 40% ..30%
. . ........... ................ 


..............................................................................
................ 35% ................
177. Absence.... for Funerals/Other Pers'l 42%! 23%!i................20%. ........19%1".....t..........................31% ................32%! 29%
 
178 Lack of Motivation I I 30%!24%1 20% % .......... . . . . . 2. .32% 3............


179 ! .........I . I I 

.. . . . A . . .......... ..... ^.............................. .......


180 R ......................................................
... 76%..................;..............5
...... Suitabler........................................ Ghanaians ............... for the Followingae............ Positions Has Been3................2............................6...Difficult: I ..............
. 8 ... ............... ...................
 
181 Managers ....................................................t ................:...........
-176%! . '..... .. ..I " . ........ ...
61%J 53%! 28%! 6%:............12%!.... .........18%1.............11%....
 

........................................... 
182 .....Secretaries/Clerical.. Personnel....................... 56%! 35%! 34%! 14%! 1 3%! 3%1 2%' 6%
............... ................
.............. ................ .
: •................ ......• .........................................
 

" :! t..'"."....
 
...........................................................
. .. ....... #...........................................................................
................ #................ #...............................
 

184 Professional Personnel.._ ................. 71.%!.. 56%! 26% 8%1 13%
. 45%! 4%1 16% 
15 _.............. ....................................... 

186 % High Compensation a Constraint" 26% 27%1 27% 222%! 42-1 38% 46% 
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MAPS PRIVATE SECTOR SURVEY RESULTS BY FIRM SIZE: 1989-1991
 

A JB CJD E F JG HI I jJ jK 
1............ ...... i..........................................
......... ................ ................
•................


18711188 E.Credit Issues I ........ II
 
.......... '"'..'" ................ ........
....... . ....... . .......... ... "..".."....... ...............


189 iObtaining At Least 20% of Start-up Financing Needs from the Followinq: I 
190 Commercial Banks !. . . 2%! 13%! 14%! 25%. I 7%! 2%! 13%! 12%
 

............................................. .
.......................... ......................
. .......
..
191 Rural Banks I 0%1 0%! 0%1 0%! 0% 0%1 0%1 0% 
.... . . .........................................
............. .................................................................
 

......... ... ...........0%! 9%! ................ 0%
192 Other Local..........Formal Fin. Institutions.........I 0%!.................I.................2%! .........0%! 0%1..................................2%1................
:................ # 


193 0%1 0%! 2%1 17%. 1%1 2%I 6% 13%S--'.,---. ............ 4 ................................................ .................
 

194 Susu/Other Informal 1 ! 0%! 4% 2%1 .0% i 2% 2 2% 0% 
................I ................
.............. ................................................ ................
.......... ................


195 Remit's from Offshore Ghanaians 0% 20%0% 0% 1 0%! 0% 
....................................
........ ................................................
..................................................
 

...
196. ... .e ................................# ...............
i . . .. ; ........................................................... 

197 Family/Friends 39%1 25%! 24%!1 9%! 26%! 27%! 17%! 9% 
198 Personal Cpital 82% 87%, 83%a 72% 84% 60%......................8..3......% .85%.. 
... ............................ .....
. ................ .
 
19 =I ! i I t 
. ............................ 
 ............................
the I..... ......20C %Obtaininq at Least 20% of Ongoing Capital Needs from the Following: i 

_.....
............... ... .... ................. ................ ................
. ........................
201 Commercial Banks = 8%. 22% 19%. 40%! i 6%1 7% 21% 29%ua 202 fJ=. ...... O ........... I..
. ................................a k ..... ....I j ........................." ................i ..............0% t".................0
................
.............. 1 • 0% ................


202.Rural.Banks. 0...1.................. .. .......
 
203 Other Local Formal Fin. Institutions i 4%! 4% 5% 13%!. i 0%! 0%! 2%! 1%
"................................'.
................ ............
. ................................... . •............................................. 


. ..: . ......... ........
4.......
".-.-----t----.................................
204 Foreign Partners I j 0%! 0%1 0%! 2%!1 0%! 0%! 4%! 7% ............................................... . . . . . ...........
.......... . .................
................ . .................... 

205 Susu/Other Informal 1 0% ! 2%! 0%! 0%1 0% ............................
............................................
 
206 Remit's from Offshore Ghanaians !.0%! 0%! 0%! 0% .1 2%!: 0% i 2%! 2% 

........................ 
 ... ... ....... ............. .......... ......
. ...... ........ ............. ...........
207 Supp!!sredits iI 8%J 2%! 10%! 10% 9%! 9%1 6%! 8% ................... ................
......................................
...............
 
2_ Faily.Friends 116%i 16-,.. 21%! 4%!1 13%' 16%! 4%1 2% 
. .... .......................... ......... . ............ . . ;................
... . ........................................ .... ..............


209 Personal Capital .,,,,,........... ! .....o . .. ! 16% 69%! 46%1 3oo1 24%%
.....- ... ... .. ............. 85% 75%! o....,,ooo.oo7ooio oo4
................ 54% i 2
.,o-o .o............................., 


.. . . . . . . . . ................... ..... ........ ......
 

~~..................................i....,.........i................................................
....... .............
210 _ ... ....... .............. I= i ,................
i.!...............
 
211 Lack of Credit/Capital Has Arrested the Follow I 
............................................
............
........ ...... .=. 
 . ..............
. . . . . ......... . . ... ........... .................
................

212 Many Projects ! 46%! 53%1 43%1 47% 42%! 55%i 47%! 32% 

................. ................
. ............ .........................................................................
. T ................

213 Some Projects i i 19%! 31%! 40%. 31% ! 37%! 27%i 32%! 46% 
214 No Projects 35%i 16%1 17%! 23%!1 21%1 18%i 21% 22%2121% , 18% 22%,• 

215................ . ........... 


216 Ability to Obtain Financing Impeded by:.. ..................................................". . .......... .... .................. .........................$..........! . ................
. ............ "................t........
 

217 Collateral Requirements ! . 94%! 75%| 85%! 70%: 74%1 63%! 71%! 53% 

218 Short-term Interest Rates! ! 85%1 86%1 90%! 83%i ! 77%1 77%! 83%1 82% .................
..............
.....4........................................ ...............* ..............
. ........... 
 ................
................
. ................
.......... ..............
219 Long-Term Interest Rates! I 78%1 63%1 68%! 66%. ..70%! 68%! 70% 73% 
220 Bank Fees I55%i 45%! 48%! 64, 46%! 30%! 58% 64%........ .... ................................... ................
................ ....... .......... . ............... ...........................
................ ...............i................
22 Crdt .elig. I ............... . . .
221 CreditCeiZns 
 87%1 82%! 80%! 79%: 64%! 49%! 66%1 79%. ................... ..... .......................... ................: .........
................ ..........................................
....... i. ...... I 

................ I.........-7.. "i
222Paprw.......r. 44 39 38%! 40%
........ ... ...................................................... 37%1t................41%.'.................,'45%1 ...............
'.................;
........ . :.................; i................ 48%
 
223 Lack of.Eui ;Capital 1 70%! 79% 72%! 56%!. 67%! 73%! 78%! 72% .... .............. ......
.. ................................ ..............
 
224 Distance to Banks _ _ !22%' 13% 11%1:11% ! i 14% 1 13%i 13% 8% 
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MAPS PRIVATE SECTOR SURVEY RESULTS BY FIRM SIZE: 1989-1991 

A B C l ) E I F G H IJ K 

.. . . ....... .................
.... ................. ...............
.......... 

226 F.Market Information.o. ......... . .............
..... - . ................
 

Av iab e .... ..........................
27. m t n et .Re.......l.e... ........II...........................I ............
Ino is ... .. .... .I
227 Reliable Information on Local Markets is Available:
228 Yes J 71%1 72%! 54%j 78%! I 86%! 74%! 83%! 86% 

................
........ . ................................. I ..........................................
.... ............................. ................ 


229N0 29%1 28%1 46%1 22% 1 14% 26%1 17%! 14%N 
.................................
t ................................
...................... .... ................


I... .............. 


231 Reliable Information on International Markets is Available: I . | .
 
....... .............. T 


230. ................... I ................
 

...... ................................... ... . ....................................................
 
232 Yes___.. 23% , 6% 15%1 41%1 I 25%F 24%, 52%j 52% 

.............. 


233 No I 77%1 94%[ 85% 59% 75%1 76%1 48%1 48%
 
. ...... ... .. .. ..........................i .. . ....2 . .%... 5
 

23S I i , * 2 j234 U- -- . i'on ..................... .................. .......... ................
 
234 ... ... . . ........."....... . . ................ ...... ...........
.... .................... . ........................ ......... .................
.. ;........... . ?.................
.............................................................. 


236 Ministry of Trade and Tourism 1 3% 5%! 9% 10%.I 3% 5% 13%1 13% 
. .. . ...... . . ........ .


1 6%1 1% 13% 22% 4%! 4% 13% 19%237 Ministry Industry Science and Tech. .. 1%...................+ t.......... i..............
-- ............ 

238 Ex.ort Promotion Council I I 5%! 0%1 6% 13%. I 2%! 7%1 4% 26%
 

....... P............t ............ ..... . . ....................
+ .................
 
239 Personal Contacts... 94% 93%1 91%. 93% 89% 85%77%....... 

241 A s c a ...on.of.Ghana... 1%. .....................
............ 1................1...........................
........... 


i...................................
................................
..........
..............
............
............
............ 
242 National Chamber of Commerce 6%1 4%1 19% 15%! i 4%! 13%: 13%! 19% 

.................... ..........2%........................... #................
 
243 National Marketing Boards ..2%! 0%1 4%, 4%: 2% 4% 2%' 7% 

244 Trade Journals,. . . 28% 27%! 20% 28%16% 13% 36% 26% 
. . ............................. ................ .......................... ...............
.................................
 

245 . . ! . ......................
 
_ "''""+lt . "' '""+" ""'..

246 Most Interested in Information On: ..... I. i | 
... .... ............ ....
. ........... .................................................... 


.....e ............. 4%.,....%.... ............................ 8....
........ ...................I........ *.9.... ....
~ 4 8% C4, 88% 
248 Product Standards I ! 74% 93% 92%! 92%.! 87%! 85%! 94% 83% 
247 Prices ?! C 9!9%'3~ .

...... ....... ................. 69......................
................ ....... ......................... .............
249 Contacts with other Companies 168%! 84% 85%! 82% 69% 75%. 83%!' 77% 

250 Trade Requlations 66%: 79%: 72%!81%! I 55%! 53% 82%! 78% 
250 T . ..................' I 1 1251 ! ............................................
................ 


252 .G.Techn.ooy .!..o.g.......... . I I.I! 2 :
 
. *........... ......... . . .
.. ......................... .. ........ ........*... ... .. *...*.-o.... ...............


253 %Having Access to A.ppropriate Techology: 

254 Yes 72%, 52%. 60% 769/ 1 49 75% 69% 81%'t t ~~ 60........76..........1; t.................t........
.....~~~.......... .......... .............
%......... ............... 

24%!..............4
__________ _ ............
255No !1 28%! 48% 40%!2%- 51%! 25%1 31%! 19% 
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MAPS PRIVATE SECTOR SURVEY RESULTS BY FIRM SIZE: 1989-1991
 

A B C D ElFGj H I' J K
 
256 I~ ..I
 
257 Factors Hindering Access to Technolo.... . . . . . . . . . 

258 Lack ofo.. Information on Technology i .....52%o e .. .......... " ............. t................1 %................. ...... 1.......... 9%.3%i....r5%1 

259 Lackof Local Expe!rie f10%. 17%; 11%: 5% 11%' 13%1 13%
 
.-........a x ........................e ~ ..... 46% 47%17 ...........241 %i...... ..... ...........................1%.%................ ............12%
 

............ ........................................ .. .... . . . ...... ................ i ......... ............
....z. . .... i ............... 11 .............. ................ ................ ...............
 
260 Cost of Technology . ... 39/ 1 51% 43% 35% 43% 54% 53%1 40% 

'261 lrI orted Tech. Ina reriate . 0/'."27.oi.....7'oi"2% ..... .... "3.,'";4/'.... 9% ..... 8%,2_1 ":1. 0%1 ................7%! ................ t 1 3%! 14%"................ ...............
262GO. sin , . ............. .. ................27%!1 .. 27%. ... ................................... 9%
L.....cen.... Re.. r.e.................. .. ..
 
26"2GOGqLicensin Requirements 0% 3%1 2% .3% 8%1 7% 13%! 6% 

..... .......................... ..... ...... ............ ............... ................ ........... *................
........ . ....... . . . ... ".. I :.................* ................ ........
 
263 Difficuly.. taining Spare Parts 5%! 7%! 17%1 15%! 1 2%1 5%1 13%! 8% ................ . ....... ....................... ...... . ......... ..... ................ #..............
................ 
 ................................. 4..........................
264 Maintenance Problems I . 1% 7% 13%1 19%1 . 6% 13%1 17%1 10% 

............................................. 
 . . ...... ............ .......... ................. . ....... ........ .
265 Lack of Foreign Exchange! . . 6%1 7%1 19%! 23%! 10%' 23%' 17% 9. .. ................ .......... ......
. . . . ... . ....... ................ ................. , .......... . . .......
............. ................ ................
 
266 ..................... ..........!................................
...I...............................
...............
'................ 


... ...... .. ........ . ............

269 1989 1989 ! 1989: 1989, 1991. 199 1991 1991


27-........ . .. ~~~~~~~~.. • ................. ...........................SMA . ............M $ ..... ............4...SMAI......i.............. LAR
.~~ .............. . ................:.. MIC MED "................
 

................
. .... .... .. . .. the. . Followin.... ............ ......... .... .............................. ................ !................ f ................ t.................
271 A. % Bellevn. Offer.......the.......Best Retun on InvestmentOpotnie1. ............ ........... 

................................ ................... ................. ..y................ ................ ........... ................
272 A .............. .... 14%1 5%1: t........7%1....... ................ 9%
_gcuture for Domestic Market 8%:1 11% 12%! 6%1t........
 

. .. ..... ......... .............................. ................ ................. •. ........... ... ............ ................. ........ :........
......... ........................... 

273 Agriculture........................................for Export Market 6%: 7%:f. ....... 5%!... ..... .i................4%!................ 11%1 12%
...... 7%, ......... 7% .........t ........
 

74Agro-.processingfo.Dom..............................Market .. : . ... ,.......... .. ............... . ............ ..... ........ ................
... ...... ................ 1 2%! 3% 5%..0....2..5% .................2%t ..................7
 
275 .Agro-procss.ngfrE.xport Market 1 0% 0%2%%2M 1% 2% 0%! 4% 1[ 7 5%!5!2!7 4 9% 

....
 
......................... ......... ......... ............ 2.7
. . . .% 

4. ................ .. . t......
276 . Manufactnucrien ... r 8 16% 1% 11%!.. .... mestic Market % 20 8% 3%.. . ..... ... ............. . ....... . ............... ................ ..............
.................. . ....... .......... t................ ................. .

278 Coq-.jmmrce Marke 2%i 25%: 0% 19%. 33% ...16%..19%!.15%.~277 Manufacturingfor Expt ............. 1 ........................ ........ ................
 . ............................................... 29 % 18% 27% 11% 20% 6% 18%
................ ............... ................ ............ 1........................
 

.................
............... ...........
 
..............
.T . ........................ .... ........ ..... :........................... ................ ......=................................ .................. ................
282 Other (Mining, PharmaceuIcal 1% 5%! 0%! 4%. 8%1 9% 6% 15% 

283 ---- . % 5 : , 8% : ,. 0 : 6 
. ~~~~~ ~~ ................................
84.B. ... i. ....Investment Plans .. 

....... ..........................................
.............. .... ............... ................! ....................... ....... ..
................ .. .......... .. ............................. ..........

285 %Interested inInvesting in: : 2. 4 i 2 1 6

287Imp.oved r cTn........................... ,............................................... ............ 
........ . ........ ... ..... .. ............. ".........
. ... . .. ....... T... . .. * ........... . ................
28 Paont 8% 96%: .......... ................70%1 83%1 ................
eruin 85% 4 ................11%!"................ 84%
 

al.t...tro
29 .. ...... ................. ! 85 ! 9% 86%.' 87% 80 9 %. 8%4%
 
292PanagenT Sills 58% % 85% 898% 77%: 79%! 8%]82%_1287...!p...2en~ Prdcto Teholg 82% 9%: 83%1 9% 74%" 76%1 83%i 85%
290 P~rdrocureme t io ehnlg. t 2 47%1 3% 89%i i74%i76%i 84/a 76%......
....................................8 .....#......4..... .......... L........ . ..... 8.4........6.
..... . . .............. 0..... ..... 
2881 Plani.t |7%! 9 1 78%t 83%i82to 85%1 6%: 95%' 84% 

................ ,........ ................ ................ . ................! .......... . ................. ......................................... ............. 0 $........
Manageenti "______ 1 83/a93%t2 1 81% 8%!96lsi58891%1 927%1749%:a: 85% 
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MAPS PRIVATE SECTOR SURVEY RESULTS BY FIRM SIZE: 1989-1991 

A B C lD El F G H I K 
293 I I .. ....... ........ ........... .. . .. .........
294 %.With.Specific Plans to Invest in: *...........l
 

295 Personnel Training I I 36%[ 36%! 36%! 38%! j 49%I 67%j 77% 70% 

29 p_E)e PrdcinTcnlg 38%! 46%! 32%/j 49%I I 54%!8
296.........e..P.oduct..on.T..c.nolo..y.......................,.....................5% 1%.............
68%......
297 Plant 62% 57 50%! 58%! 1 54%! 67%i 62%! 71%I ........ ............
297Plant.... .. 211 ...................................................
 
2854%1 53%3 46%i 54%!1 65%1 73%! 81%. 79% 

299 Procurement 41%3% 431% 48%! 62% 55*'**. . .................. .. ................. . ,.................................. ........, . .,,.........I......2 . . oo. . .. 5,
. ... ..................................................... o~,= . . "
,.,°....... ... .°o~oo . +.~...................................o....oo....,.o..o..
 

3,i Management Skills I I 44%J 34%I 34%, 39%! 1 58%1 69%4 64%1 67% 
.......... ................. .................. .......... ...........
............... ............................... 


30 ... .......... ...... . . ................. + 1................................. ...............
. . .......... ................ 


_ .............

3 %S i G i305. . . . . ............ . ........................................................... ................ .
°o.o,
3. 7 o"as o C ........ ...... 
.. ................ ................. 


tt 9%I9%
 
............................................ I :................ •.......... ................. ................. :............. ... ................
 

306 Salestoad e i1 2%! 9% %! I 2%, 5%! 0%! 13%3% ......... .......... 5%............. ................
 
.. .......
......... .. % . ........ .0%....2%...........8%.
 

% Sales to 0% 1%3097 Er A 2w 1% 0% 0%i 0% 5%1... ................ ................................................................13%
 
308o/w%SalestoetA rica 1%! 1% 1%! 1%! 1% 2%o 0/ 2%t...........................................................................................................................................i 


309 o/w %Sales to Other Africa 0%! 1%! 0% .0% 0%! 0% 1%, 0% 
.... .. .................. 9.....: ...
__ . .. . . . . . . .. .4............. .................. ................t.4....i9................ .............
310 o/w %Sales to North America 0%1 1%! 1 1% 1%: 1%( 0%, 2% 

....... . ..... i................
............... ...
 
311o/w%Salesto Asia (i 0%. 1%( 0% 0% o%' 0%( %:0
 

...................... ............ ................ ................ ................................ "............ ................
 

312 . ='.... i.i......
 

I.....................................--~~ ~ ~ ~ .......... 2 2i......... i.........
~ ~ ~ ..... I........... ................ ........
313 O.Inputs& nd Imports I ..................... . I I 


314 Factors Considered Important in Impeding Ability to Obtain Inputs:. 

315 Lack of Financing •10%! 79% 100%= 94%!: 96% 81%1 95%! 97% 

316 Lack of Cooperative Buying . . 50% 48%! 52%! 43%:: 57% 56%: 67% 44%
 
317 Availabili of Transport i 85%. 79% 65%! 59%1 I 48%' 33%! 30%! 40%
 

... ...... '... ............. . ".............. :................ 4'................ :.......... .•........... ,..... ................ t ............... ........ .........
 

318 Cost of Transport ... 85% 76%: 70% 44%1 67%! 54%9% 83%: 
. ................................. .. .......................... ................ ...... ......... 0
........... ............ ........ .... ................................ 

319 Import License Controls I i 57%. 67%: 76%" 50% 39%1 50%! 54%1 36% . ................ ................
.. .......................... . ............. . ................"................ ................ .......... ................................
 
320 Fore.,nExchan.eRegulations 70%! 75%! 76%! 74% 50%! 40%' 64%! 60% 

. ....... ... .......................... . ........... ..... ..............
. ........ ...... ................ •................ ......... .................. *................ =.................; .................
 
321 Customs Regulations 74%iS....... ...... 83%1 65% 59/i 61% 78%! 71% 65% 

........... ............... ........... *.....................
322 Middlemen Margins............% 79%! 37% 80% 64% 59% 39%
 

323 Product...............Shortages 77% 67% " ........ 44%
...........................i 86%!
................ t................ ............... 3........ 85%....... 33 ........ ........4 4........ 

324 =" "324 ...................f...........
..I ................ ........


.................. ..................
; ............ ...... 0 ...............

325 % Havin Difficulty Obtaining Needed Raw Materials: i 

_ . . . .. ..................-----
 . ....... .............
t,................................ 39% t ............ ......... 
327 No 63% 59%' 61%i51% 77% 76% 62% 73% 

326 Yes - . .............! 41% .........................51%!..................... 23%! 24%:.1:................38%!t 27%
 

Page 10 



MAPS PRIVATE SECTOR SURVEY RESULTS BY FIRM SIZE: 1989-1991
 

A B ClD ElF G I J K328 ........j 1 I
I 


329 %1 uS!p .ed: i 17%i 36%..46%1 44%! 122%! 25% 1 40% 44%
 
_-_§ ... j 11...#............ ......... ........
I............... ............. ..................
................oI;........o! I..
...I.....
25%' 1 13% 24%' 


331 o/w from Middle East 0% 3% 0%%"0 0% 0%1 2%
 
330o/wfromEEC 11% 25%1.28 ....... 18% 26%
 

I- - t.............................0 ........
.........I .................. .. ?................
...............
332 owfrm Japa j 2% 3 , 12%! 3%1 1%1a 0%1 2%. 2% 
..................
.......
333 O/W from Other Asia 1 0% 0%1 3%1 3%1 2%1 3%1 u%: 2%. . .*.. . . .. ...................................
. .. . ........
 

334 o/w from USA 1 j 3%! 5% 4%1 4%! 1 2% 3% 11% 6%
 
... ..............................
. .


335 o/w from WestAfrica 2% 1% 1% 2%! I 3%1 1%. 1% 1%
 
......
..... ........ ................................
 

336 o/wfrom Other Africa i0 0.% 0%. 1%.! 1%! 0%! 1%! 4%
 
~~~............ ............. ...
i I I I ...S• .............
 

. . ...... 
 ...............................
............
................
................
.......... ...............
.............
.

338 E. Exports. , -I: I. ..... ... 

S... ....... .. . .............
........ .......................
................
I.................
..............
...............
339 What isthe Most Profitable Export Market? I . ..............................t.............................................t................i................:..........
............... ................ ..
 
340 West Africa 45%1 36%! 28% 39%! 30% 26%. 34%, 31%
 

... .. ...............
.................................................................. . I................
I . ......... #................ 

341 Other Africa | 0%! 3%1 2%. 6%1 8%1 0%! 0% 2% ......... ... .. .! t................................
......... .... ..................... .............................. I................................ 

342 EEC 41%1 51%! 36%.: 31%! 46%: 56% 53%f 47%
....................................... t................................................
• '".................... .. ;................. 

343 Middle East i 1 0% 0%! 0% 2% ' 1%i 0%1 3%1 9% ..................................... " :
 

344 Asia . 0% 3%1..1%,4% 0%! 3% 1%
 

3 U o12%' 9%: 18% • 14%! 8%1 10%
7%; 16%! .................
. ... ...............................=................................
3456 USA............. .. ................= •............................................ 

....... ...... ................
. .... .. ........... 


347 %Considered Important Constraints to Achievin /Exoandin Exports : .= 

348 Forein.ExcageCotrol -1 88%! 78%! 81%' 82%1 .. 73.. 56..60. 6.
34 Crdi Conros :. l ' 
349 Credit 88% 88%! 83%! 82%j 73%! 85%1 46%! 73% 
350 Bureaucratic Delas 75% 80%! 79%! 71% 1 40% 1 42% 76% 

................5%! . ................. 

..............................................................
t............t.
 

....................
... ..........................
 
351 Taxes I . 87%! 91%1 90%: 84%1 84%! 75%! 73%! 77% 

......... ......................... ......... ................
... T................................................ 

352. Lack of.Ap.r. .... .. 1................83........82%:i................................1................56% 86% 73%
.................... ..... ................. •................ • 70% .......... ................67%! .................
.................. 


35 Inadequate Tran qpor.Infrastructure 77% 1 75%! 64% 71%" 1 47%. 43% 53% 63% .................................... .T
......................i.......................... ...............................................
.......... .................. 

354 Other Infrastructure Problems ! 73%1 75%! 72%! 66% i 53%1 58%! 43%1 59% 
I..........
 _ .-.. -............... .................. ......... ....................................
355 Packaging 68% 71% 67%! 61% - 56%. 50%I 62%. 67% 

..... . . •,... ,= " t"1111 " -1..........
................ : 
356 Raw Materials 79% 86%1 72%! 73% 63%! 64%! 50%i 57% 

..... . .. ............. ............t.........................................................11 1-........ f................
 

..................... ... •................#................i................... $..................................
. ......... . ..................6................. t. :................ 


357 Low Labor Product, t i61%! 84%1 63%! 68% 47%! 64%j 79%1 51%
L b . .. . ................................ 

358 Lack of Market Information 86%1 82%: 86%1 84%' I86%1 75% 86%i 77% 

357 Low..............................Produ ........ ..... ................ 
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MAPS PRIVATE SECTOR SURVEY RESULTS BY FIRM SIZE: 1989-1991 

A I B c D Ei F I HJ IJ K 
_9 I ....f I [... . .

360 .JointVentures. I361 %Interested in J-Vswith ori 72%! 61%1 78%1 79% 1 82% 83%1 82%, 78% 
361 % [................. ................
. ................. ..............
 
30 Inees e in.........tu rs...r:.....................{................!................!................
..........
................................

363 Interested inJoint Ventures for: 'j0: 9;T 97 9% 9%......... . 7% 98.9%198 1 .7%94
 

364
g........ 
 p...................................
#%.. 3%...98%.......
365 Techno 
41. ... 

79% 88%92 1 3% 86 
4% 
.ooo... ,... .ooo....... 

74%! 92%. 

.........
.............. o...o..'..............,
 

36 ManageiaE .pertise I 76%, 79% 72%! 84%! 60%1 69%1 69%1 64% . '.?................................... ...... "................................
.............!... .. ................
{............ 4' 

367 Access to Markets I 88% 95%! 86% 9 86% 96%1 89%1 88%
'.................... J.......?..... .............. ................
.............
!. ..... I................................ 


3 0 V. B ..........9.[ ...................l..........................................................
...............
...... 9 ................ ...............
3 _ .................
_9_ .......
 

369 } { : I M I l370 V Business Assoc iations 65%': 
...................................... t................
...............t- . ...... ............ ...... ..............
 

, ... ................ ...............................
............... ,
............... ..... { J . ................ 


373371 S er ot Usefli 1 53 %19t 198 1 1 2% 69% 7l 99 19970%1 6 ! 19911 65% 

. ................................... ...........................................
... I...............................
.......... 


_ _ ..... .. ....................................................
... . ................................I................
................
 
...................... I................ {................
................ .................
................. ...... .... t.................? ..................... i .................................
 

374............ . ..........................................................
.. .............. ................. .....................................
.......... 

379 Otheesuorot emberag~o Associations Bcs e of
378% M M.onn. 21%1 12%1, 29%l 22%.: 189% 33% 15%1 24% 

I ..........
37Oterina l o I 27%5 7%: 1% 12% 6% 77% 39%Comm46%e 65%1380_ ....... ..... ...... ........ .. . ..... ....
. . . . . . . ........... ............... ... .... ....... .....0% ..
.............................................................................6%......
.. 1%! ...............!__ ................ ...............................
...... ... ................
,, . 
................... ..........................................................o......... ........
.... ............. .......... ...... .............. 


381% of Firms Belonging.t Associations Who Are Members o I. {

soito 79'11 24%
379 Ohena Em lv 2 ! 29%! 22%. 0 18% 33%5%!.................................. ................................
.... ......................................... ................................
................................
382 National Chamber of Commerce 27%1 45% ' 45%!%! 38%! 1 15% 42%, 39% 

......... .................................... I . ................t ................ ................
...................................... f ............................
................................ ................ 


384Ghana EmpIoyersAssociation 1 22%! 11%! 29%/ 21%! 0%! 10%1 35%{ 60% .................................................... .........!- -................-" *. ".................................
........ .... ............................................
...... ...... 


385 Fedof Bus.&Profes'il Women 0% 0% 0%' 5%! 1 5%! 5%1 0% 2%386 AgnIcultural Commodity Assns 0% 2% ! 0% 2! 0% 0%! 0%1 6% 
.................
....................
o ................ ....... • I
.... ........... ......... t..................o............................ ............... .
........ .........................
{i...................................

387__Gh....Ghanaan a...PhPh r a eAssociationAs o iton:3..... 62%T %. 0.. i 0% 7%a;.................. 0%1 ........ % .................
............................. 20% ..............
.....................ute al ............1 5 "................................2 ............... 


..............................................
............. . ............. ......
389 Ghana Hotel Association 7! s69'! 0%! 2%! 2% 0% 6%M399 ...................... .........................* ........... .............
..... 
 ................t ..............." ...... .... ................... 


................
S............... ........................... ................ ...............................

392 National Chamber of Commerce 81% 64%! 53% 81%! 100%! 70%! 90% 78% 

. ................... .... ...............................t .
................. , ................................
t.......... ................
 
393 Association of Ghana Industries 1 92% 74%1 56%! 89%{ j 80%!100%!100%1 84% 

.... ...................
_.....


394 Ghana Employers Association 1 85%1 45%i 100% 1 NA! 100%1 100%[ 82%-
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MAPS PRIVATE SECTOR SURVEY RESULTS BY FIRM SIZE: 1989-1991 

A B C lD E' J K 
395 .-................ ... .... .....
... ...... .... .......
 

396 %Distribution of Single Most Helpful Assistance Desired from Business Associations: I. 
............... ...............................................................
............. ........................ ................................
..................... .......... .....
 

398 MarketStatistics I NA! NA! NA: NA! J 17%t 21%1 32%! 29% 
................. .............. ...........................................................................................
............ ............... . .............! 


399 Influence on Government Policy NA! NA! NA: NA: 15%- 16%' 15%1 30% 
..... ..... ,.... ..... .... ... ..o.... . . ........
 

400..Tinn.Dome ....................... . ......... A'...NNA 4% 5% 4% 7%
 
...... ........................ ................ t ........ ...................... .. .... ................ i.................
-.... 


40-.tig-- -- NAI NA NA- NA! 4%14% 2%1 1% 
402iOther NA NA NA NA! 1 5% 0% 4%1 8% 

................
S. ........ .................. ........
 
. . . .................
........ o404%...............in.t.
Services Associations:404 %Interested in the Following *f"."* .... . . ...... .. . ............. ...... ........ ..... .. ..... ... °. . .......... °....... . ..
 

405 Access to Credit 92%! 88%! 93%! 93%! 1 90%. 91%: 85%! 83% 
405 ............C i . .. .. t................ .......... ................................. :.
 
406 Technical Assistance.ic lA s st n e i.... 80%: 82%II .............. .......... 1,................61%!.° 74%|°................
80%1 ...... 78%i ;................ 80%
4..eh .... ... ..... ........... .... . ................68%-
407 Personnel1Trainin, i 77%! 74%! 65% 74 63% 70% 93%' 73% 

"407 Pesne " i 70% 
..................... ..... 73%1 ......... .. .7o%' 75%! 71% 1 60%:: 70%! 72%!408 .Fea.sblty.................Studies ... i ..... ..... .. ..................'.......... ................ "................ . ....... '"................
 

409 Increasing Contacts with GOG 70%:: 74%1 80%: 69%' , 58%i:5%. 7i 5 
.........
 _ . . . . . . . . . ...........................................
. . . 89""84'%o' 89%i410 Provide Marketing Information ,i 87%1 

411 ............ 1 1 Page' '!....... .......13
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15 

20 

25 

30 

MAPS GENERAL AND EXPORTER SURVEY RESULTS: 1989-1991 

A B C D E FIG
 
1I. Profiie ofFirms B _ _ _
 .. 	 ............... ......................................
2 _. .	 ? ... ............................ ...........
2 M ......................
..........-.... 

3__ _ TOTAL .. TOTAl
_EXP'RT P!RTj........ 


. . ......................................
.. 	 .......... .... 


A.Location J
 ................... ................................
_ _ 	 . .................. .... ...............
 
K m _s _" . 60% '8 "55%' 
...... -* .... 6 	 Accra ........ 0"' 63 ........ ;;...........-I 61%
i;
 

...............,. , ................ .:...............
7 	 Kumasi Jj 20% 18% , 17%27%8Tema 7% 7% ~ 9%.1 9%
 
9 Takoradi-SekonUTaor ....% 7 ..................6 ............................................................. 8..
d -S ko. 	 ........... .... 9.... 


Other 7% 6%i. ol 6% 
. .. . ... ... .. .................................. 


S...1.. ..............

12 	 B. Sector Distribution I I I ... .... .	 -.. .--.	 .......... .................................................. ...................................................

13 	 Agrc./Agr-processing. . . . 13% 14%1 27% . 4% 

...................
. .............................
...................................
14 	 Manufacturin ! 33%1 49%. 45% 43% 
.................
.	 " ........ *' . . ° .z
. ........., ........ 	 ° ...... .° .................... ....,.......... o..,...
Commerce 	 7%.15%... 5% 

..

18% 
. .......................
...... 
 ..........
...... ...............
.......................
i..... .	 1.........................
,...... .....................
16 	 Other Services I I 47% .. 	..................
=*. ..... .......................... 22%! ...........................23%
... 	 .......... • 24%
...........................
 

17 t 	 t IC. Scale of Enterrise 1 	 .......... ..........................
18 	 ..........................
I................ ........................... 

....... . ....... .. .... .... . .. ...................... .... . ........................... .
 ... . ..... .... .	 ......... ?...... i.........................." 


19 	 0 Employees (Owner-Op'd) 7% M 0%! 5% .... .........,......,....,...._
. ..... ........_ ..... _..._ , ..................................
.	 ...............
.... ....... ,,... ...................
....... ,.......,

1 to 5 EmpIoyees . I 7% 28%i 9%; 33%.............. 	 ........ i.......I...........
. .................. 	 I..........................
.......
.	 ?.......... i...........................
 

21 	 6to 10 Employees i 27%t 26%!1 14%1 17% ........................." ... 	 i... ..........
... .
..... .	 .. .....................................................t...........................
 
22 	 11 to 20 Employees 120% 1 4 2..... . . .... . .... ..................

23 	 21 to 100 EmpIo'jees I.............................. ..i........................................................27%! 20%! 1 41%! 4
 

24 	 101 to 500 Employees i 1 0% 4%! 14%f
 
More than 500 Employees | 20% - 1% i 18%! 2%
 

........ . .. ..
. . ............

26 _ ..... ... ...... .....- .....................................;...........................
.......... ......................! ........................ •...........................
 
27 D. Ownership .......... i i 

28 oWned.byGhanaians .. 87%t 	 I 81%t 91%...........................I 	 92%! 
 .............................................
29 	%owned by Women . . 0%.. 19%1!" i 19% 

......... ....... 	 . t .U :7
... ............................
.. 	 l! 
 70I 

.. ..il.-....-............ .....................................i ..........................
..........................


% owned by.GOG or Parastatals 7%! 6% i 0%! 5%I................
 
31% owned by Foreigners ! ! 13%' 8% 	 8% 
32 	 . 4 1den r ......... .............. .............
....... ............. i..................
 

.....Title..................Deed. ...... 50%1 d....32%'T
34 	 % ... . ........!! ...... I..............26%! . 30%
 
4........... 	 ..........................
t .. ... .......................

% Lease 	 . 50%!.I 74%1 I 68% 70%f

36	 S........................... ..........
+ ..........................
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MAPS GENERAL AND EXPORTER SURVEY RESULTS: 1989-1991 

A JBIC D JEJA:: E F G 

37 ." ..................
 
38 11.Factors Accounting for Business Performance
 
3-, . 19891 1989 19911 1991
 

... ................................... .......... ........ ........ ".... . .991
 
40 EXPRT TOTALI EXP'RT TOTAL 

....................... .......... ........
.... .....41 .......
 
. m~.....42 Negatiw• . .. o Factors.. . Affecting.~o... .... Bu .. .,.o.... .... ... ...... J.iness ...... ............. .............................. .... .
Performance ................ 


43 Taxes j 50%.
-o---... .....i.......
:4 A , b f~ --.....---........ .i.......... .. o Af:...... 756%07 oT-1--111-.........
 
- 4 Availabl~of C ri 70 1 j 47%.' 439%4........46~~ Rts~!2 ..................................5.4.5"1 ............ ......... ...
Iners ..... "5"tj !.......I 6" 40%
....... ;o
45 Raw Materials Prices I43%..............%.
 
4848 Interest.......Rates I 7% 54%1 52%Ac.n /P c e ....... '" . ..................... i ..................... 56%1..... ........................
 

.7u.!... . 1......... ....... ....... ......... .... . .
. ................. ........................ .s.. ............54% E.............................. .......................... ..........................
48 GOG Actions/Policies I45%! 41%...............32%i 30% 40%
35%: 31% 

50 Raw Materials Availabiity 29% 22% 1 2.5% 20% 
.... .. . ... ...... .... 
 .... . .......................
51 Auction Exchange Rate I 45% 33% . ...................................... -... 33%!
.................. .................... 39%
 ........... ".
...........
I..................................,.............


52Empoyee Performance 46% I.................. i........ . .....T........ ........... !................... ....i .............17%
...........................
 
54 B.Positive Factors Affecting. Buiness Performence a
 

"~~~~~~~il.~. ofC e i . .................Ivia~~ .......0'-- *" .......... 7............;o ........... ....2..........."oi .............. ,
 
........... 


. 2%!....21 .56 AvailabiI;Vyof Credit I 0% 17% 21%! 25%, " ..................... ........................... .... .. .... t......................... .......................... .......... ........................... I...........................
57Raw Materials Pricc.s i 21% | 26% 30% 24%,,,,,,
 
58Interest Rates | 1 % 16%! 1 28%1
 . ................ ................. ........ ... ........... ............ ..... LA......
 16 28 : 12%;7
 

.... ......... ................. .O
 
__ ..p!Prct . . . . 26%!1
. . .23%1 25%1 29%59 . ............. ........................... .......................... ..........................
60 GOG Actions/Policies i i. 18%:1 15% 1 35%! 22%........................................ . . . ............ .......................... ..........................
....... .......... ...........................


61 FOREX_ . .O Rate 11%.1....... ..... ........ . ... ........ .. ............. 5 . ..... ....... ... ..............35%!#..................4 

M~~rla~s Av . 'i.... 

._.. .. ..a ..... ..... ..... 15%... ....... 

? i....... 

. .... 
62 Raw ila.i.i. ....... ............. ........ o..........5 oo
 

- I . .................-
63 Auction Exchange Rate . .1%.........33%1....17%.. 
........................
.............
64 ....... . .................... .. ... ........................ .......... .......................... ....................... ..Employee Performance i! ... ... 15%j 24% 19%( 23%-
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MAPS GENERAL AND EXPORTER SURVEY RESULTS: 1989-1991
 

A B C D -E

I...........
"- .. ......... ........................................ 

F 
...............

G
 

66 C.Factors Havina Important Impact on Sales Volume .... .•... . ..... .............................................
 
~~~~~~~~........6 85%1 69%
67 Tax Policies . . . .. ..........................100%1:....... 81%
0% 8% ..........8
................... , ....................... ...........
 

68 Consumer Demand I i 86% . 84% 71% f 82%
 
69 Market Information . .. . . . .. I 71%1 70%!
... ... . . . .. . . ............ . ... ! . ... It0 65%: ) 7o 7.. ......
....... / 1
 

70 Com!Upetion: PSvGhanaianFims ... ......... .... " .. .. ... .. ... .. 92% 68% i 48%' 61%71 Access to Production TechnoIogy... .. .. . ..• . . .. . . . . . . . . . . . . . .. T.: ......... ." ' 7 J... ... i 66%........a n.. ................. .. 79%I 71%! 74%1
. .............. ....................... ................ " ;
.0.... t.... ........ 

72 Transq72 -, !pto orta .i... 86%!. .... ....... . ..............70%1 ... 68%1I8......
..... . 55..... ............. .......
 

. ....... ................ ....... 
 1 59%o 
74 Ditancefrom [- .... 34% 

73 Credit Regulations 54% . 68 I 76%i =­
74 Distance from Markets ; 58% .. o...o_°° ... .o... o..o......"' .........oo.o......o.. ,... .o..
Markes .. 
......... 
 ........ 
 ...................... 
 . ...........................
6..........%.....................
..........................
 
75 Middleman Margins 54% 58%, 31%! 51% 

....................................
76 GOG Incentive Policies. 85% 56%! ...1 53%1 44% ........... .,,.,..,......,..................
..... o..,..
.
 6 .........
.....
 

............
78 Foreign Exchanoe-......R ..... .......... 
 .....
92%'............ 64%,, . .................-76%1 53%
...- - ,379 Market Infrastructure . ......... .. ................. . .. . .. 50%1. 49% 56% 1 45.
1............................ ............................
 
80.,..............Marketin !
qaqE Controls . ....... .. ,...,... _ ,, . ,.... o.......o67% ....... .. ! o. ......... ) % o3..o... ,.,.... 6
. . .. ... .. . .. .. . .. . • .. ..... ,. u.,, ,,.|......!N. 

81 Compettion from Psrastatals 8:38. . _AL....... .... 22%
.... ......................... ....• 0 :or 26%
- .................
82 Competition from rForeign Firms 0..... . 40% 1 39% 26% 35% 
S................. ........... ........................... .....................................................
 

................................. 
 ........... .. ........ ........................... •........................... ...... 79 31
 
I 39% .......*:...............
83 Eporp 0 Promotion Incentives 67% 1 . .... .............
 57%84 Shipping Reuain .. 57%1 420/ 57% 43% 

_ . . . . .. ...........I ... .. . ...... ...............
. .. ........ . .................. ..... .............. 
 ..... ......... , . Iu !I/
.......................... ..........................7o '
 

......
88 SameW.............as One.......Year Ago
.......
.. o......................... ................27.1.110 
 ... ....... ............o... ............... ; ; !..... ..... 7

89 Worse Than One Year Aqo 5% 4.3% ;

3
90. . .. . ........................
....... ...........
I
91 . ercptons oLSalesVolume [ .. "..........................
 

......................
..................
............. , ..
....... ................. ...........................
92 Improved inthe Last Year ..... ....................... ..................
21%1 4 42% 
93 

21% .%.......o...o..,. o 

...... ...... .. 28%Same as the Last .............. Year ..... 50%1 i
. ...................... ............... 1.......... .......................... 23 iP...........................24%
94 Worse than Last Year ! 29% 34%,.. 32 34%oo95 .................... 
 ........ ..........
94 ..............: ..................


. ..... .. •.".."............... ;................. ................ ..... ;..... .............................
.ooYar...........
.,o~oethao .,......o..o.,.,o....,...o.o..o,,.oo,,,oo.,o, o 

96 E ected to Improve Next Year . 57% 64% 91% 72%........................................................................ 
........./I......
 

97 Should Stay the Same Next Year. ................................................................... ....... ............ ............. 292. . 19% I, %
I.................. ,..... , ...........
[€ o ........................
98 Expected to Deteriorate Next Year 

0 7 

1 14% ! 17%1 I 0% 12% 
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MAPS GENERAL AND EXPORTER SURVEY RESULTS: 1989-1991 

__A B C E F G 

.............. ..........................
100 %Firms Oaerating at the Following Capacity Utilization.Rates:.. 

101 90% to 100% 8% 3% 9% ! 5% 
'' ' = ' °' ' = '' ' ° '
 

i~~~. .' .......................................................... .........
........ •'°°°°°""°'""i
......... 


103 50% to 74% 15%1 38% 55% 38% 
... ... ... ..... ..... ................


104 25% to 49% 53%1 31% 14%! 32% 
....... . ....
..I . . ...... 

105lesstan25% 0%! 18%' 9% 10%
 
106 I i
f 

7 . ....... .................... 
 I.......................................................

10M Ill. IResource Cor.straints and Government Policies .......... .............. ...... ....... ...
......... ... 1 ..............I .......
I...9.. 


109 1989 1989 1 1991 I 1991 
.. ................................
_......._ _-...................I....................... 


110 1 1 EXP'RTI TOTAL' EXP'RT TOTAL 
t........... ........... . . .. ....
 

........... 
 .. ... . ..........................
................................
. ... ...
 

112 Negative Factors Affecting Business Performance In the Last Year: 
113 Access to Credit. . . . 42% 61. 45%. 
114 Priceof Electricity - I 86% i 59%=J 1 37%! 42 

....................................... ............. #.......................... ..........
. . ........ ..........................
......................................................
 

............................................
116 Access to Suitable Equipment...................I.. 36% 30% 24% 27%
...... .................................. 

117 Qulty.of Communications 29%I 32%! 26%. 31% 

..... .................. ........ 

118S Rellabilitv of Electricity.... ... .. 28%!.....I 

.........................y.......M 37% 27
 
119 Access to Transport 14%:! 25%! 1 15% 14%s M a e~ '"•!............... ..........
12,oAceR a ......................................... .........................
...... ........................ 

120 Accessto Raw Materia*-F*--* 1 8%1 25%! 1 15%i 18% 
121 Accessto Land 14%1 2% 0 7 

......... ........................... 6 0% 7
122 Availability of Communicatiois .. 14% 27% i |. 20% 27% 

123 AvAilability of Suitable Premises I 7% 21% 4% 23% ................
. .
.................... 
 ........ ......... ........ 
 ..........
=..........................
......................... I...........................
 
124 Access to Public Serices I .. 7% 13% 1 i 11%15% 
125 Access Skilled/Supervisoy Labor . 13%! 10% 1 5%! 9% ..........W ater........ . ................ .. ;................. .,. f.. ....... ........

126 qyaiyt f Water Services I % 7% ~ 5% 13%~........... ........... t.....
...............
1............................................................................................... .............
..... 


127 Access to Water . 0% 7% 11%! 1 % 

1281Access to Spare Parts 31%••115%!°21%•••33%• 
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MAPS GENERAL AND EXPORTER SURVEY RESULTS: 1989-1991
 

B C D E F G 
~~~~~.-----...... .... ....129 

A 
......! . . ............................. ...... ........................
.JE F
 

130Bo Performance Inthe L Year:
 
131 Access to Credit 1 . 17%. 22%1 45%' 27%
 ..... ........ . .. . ....... . ................................... ............ ........ .....................................................
132 ....Price of Electricity...... 0% 20% 42% 21%.. ........ ...... .......................... ...
.. 4 ............................. ............ . ....-...,.. ........ ........ .....
 
133 Price..of Trans.por . ".4%. 22%. 1.9% ;. .
 
134 Acess. .. ...................to SuitableEqu.. ... ... ............. . . . ........5%!-. . . . -.......'-• 1%.. ................. ..
4 .. ........ .................. .... .. %
 
1135, qality of Communications..... 29% 26% I 1 53%! 
 36% 
136 Reliability ofElectricv J. . . . . 57%j 48% 42% 37 .................................... %...3....

137 Access....................................to Transport . 4%38% I 40%1 40%
i . ................. 
 ..................... 
 ..... ..................... 
 ....... 
 ..........................
 

.... ......... ... ...... 
 ........... 

138 Access to Raw Materials ..........62%%..... ........ 42% ...... ............................7. 


139 Access to Land 36% 24% 1 35%1 23%f. ............... 
 .......................... ..................................
. .. . . ................... 

140, .!!Llt ....... 36al...........31%! 515%, 

" 

0
............
141 Availability of Suitable Premises '. ........... ................ I..........................
I 57% 54%1 i 38%| 42%.... .................................................. 

........... ..11- 2111--1-11 1--1-1-.,1 'l.........~...............
 

. .......... . .............. ..... .. ...... .t .....................3 8 ..............
 

142 Access to Public Services 1 - 57% 44% 39%%! 
............................
•....
143-- ... ..Ac-ess. ...................Skilled/Superv... ...... ...... . . .,.o..sorv Labor I 47%f. . . .,
. .. . . . . . :•................. 53% . % 1/ 6 0 % ::'4 8 %
 ...... .........50 ........ .......................
144 WQuliy.cfa erSevi esi ! 'oI......... 8%i.......... i......................... 


... . . .... ............ ............ .. . . . .. ...... ... . . . .... .. .. .. .. ........ 
144 quality of Water Services J 50%1... ..... ...... ...... .... .. .... ..... .. ....... .... .. . . . .
 48%1 ..... . .. ...... ..... 32%3% . ......................
145 Access to Water.. 
 ........................... ..................................41 154% 42%.......' ......... 
.......... ...... .................... ..... .............. •......! ........................ .'
 
- . . ....'"'."' 


'"' "! •.•••.••.... ...
146 Access to Spare Pars 62% 34%. 44o/ 
......................................................
 

147 .... ....... 
0
 

...........
 
148 C. Infrastructure .........
 
149 FactorsConstitn..!mpor.ant Constraints to Business Growth:Availabili ir Cargo S..ac J............... ; .... .......... ............".....
!50 of ............... 0 oi...............Sol..........j 5

150 Availability o.Air Ca.goSpa.e 

; o 
. ..................... ...... . ............................ 0
............. . ..... ................................. .............40%1 31% 0
...............
 

......... §, ... .•... ... 64%
151 Price of .. Air Caro 
..... •.1Sace

• ............ •......•..........................•..39% 
. ........
............ ...............
 

152 Availablityof Land TransportIII'IIIIIIIIIII~i......~iI~~iI~~iiI..... 
.. ........................ , .......................... I 5 .%..,1
50%,t ..........................72.o2 ! I2 .
.......... ............ .............. ...........................
 
153 Price ofLand Transort 71% P 47% 61% ....... ......................... ...... ......
............ ............; ............................................~ . . I......... ............................
. | ....... ........... ...... .................... 


154 AvailabilityPrce......im...........Maritime Transo.............. 38% '., .,, "26%'
... ........................ 40% 

5Q%..........3.%
156 Inadequate. oadNNto..'r% . 155 Price of 

_ 

Maritime Tran pot . . . .4 % ...........................53% ............... 4.
 . ......................................... 
 ....... 
 ................ 
 ... ............. ...... ..............................................
/o !,. , I" u 

........... .. 9 , 46%...i........
1 ~ _ i ~of Roa .................. i......... '.
............
157qqqR t5a Newr 692% 64%f 6 
.................................. .... 


158 Transp.o.......... .
 
157 Qualty oRoad Networ .............................69.
 

54% 47%!1t%, 63%!. 380%I 
................................................. 
 ..... .................
159. Access to Water • ........ t................. 0% :j 7%o 
 u7 13%7Io... ................................. .......... .. ................. ..... .. . . . . . . . .
 

. .................... ...................... :.. .o 7%! 3 

161 Cost of Electricity 86%... 5 37.1. ,, 

160 Reliability of Water Sunply.... . .................0%! ........... 5%! 


. ............................... 
 f ...................
..... .... ........ •........4"7
3.,...42%z..........................
........
. ...................y .. . . ........... .... ..... ..................... ".......................... . . ... ................ 3 7....% ...............
 

........................................................ ..... ............... .......................... 28..........277 i2
........ R...... ...... .......... .. ...........................,
...... ..........
163. Access to Communications...... 29%.32..f 26... .................
 
164 Reliability of Telecommunications 14% 27%1 1 20 '1 270/" 
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MAPS GENERAL AND EXPORTER SURVEY RESULTS: 1989-1991 

A 1 jD F GIc E 
165 .......
166 The Following Land Tenure Issues Have Had an Importanf Effect on Operaons: 

167 Cost of Land_ ___ 75%...........4%
 
......... ............... ....... . ... 1
168 Access to Land 100% 67%i 50% 

._.......... ... - - * ........ 
 ...............
18-9 bittsay on Lnd 100%I 65%1 NA NA 
.. ...... ........ . .......
.. ....... ..-.-- . .... ........... ..........................
 

172 D.Labor Issues . ............................ .........................
173 %Labor Force Women 1 17%...29% 7%' 24% 
...... .......... ......., ..........
i .........................


174% Labor Force Ghanaian.............................. 1 89%1 97%. . 94%9%
............ ,.. . . ................... ..... , .......................... ,:................................. ............ ..
 
...... .1..............A.31%K.
 

175 %Skilled Labor Women ,18% 20% i I9%: 23%%Sk11e Labor Ghanaian! S,..................... . ....... .,....,+o.......................................
o~o,..o....................

176 %Skilled Lao Ghnin2%3 56%:' 51
 
177 %Top Management Women 11%1 ........... .............. ...........................
............................
i'23%! 10%1 26%
 
178 %Top Manaqjement Ghanaian 92%1 93%i i 88%I1 94%
179 - ---- **'-'"" I"" 

9 1I I I I I 4I gI l II 
___ I ~lI IIItIIIIII I14 IIIIiI 
180 %Believing Labor Productivity Low 1 33%1. 22% I 10%1 11% 

.................. t.. 

181% Believe Worker Absent'sm Hurts I 40% 1 25% %27%
 

...................... ......


. ..... ........... . ..................... ............... ........................... I...........................
 

t.............
 

182 S. I I................

183 %Believing Labor Productivity Reduced By:........... ....... ...... .................
........ :.......... .......... ..... 
" " ........ ..... ... :...... .......... .... 't................................................
 

4%47°/.. 37c37%i. !......... 41%i 33s e c ne s . ... ............. ..... .......................................
 
...... ...................... .............. ................ ......... .. ........................ ....................... .. . .......... .......................... t...........................
 

1185186 Absence,Lack of Motivationfor Funerals/Other Pers'! . 1.....................27%27%1.......... 27%..... .......... ..I 21 ;...........................3 1%I
...... .."...... .............. ...........
26% 1i 32%1 30% 
187 ........................ .................................... . 
188 Findjg Suitable Ghanaians for the Following Positions Has Been Iifficult: 

.................................. ................. I ......... .......
 

190 Secretaries/Clerical Personnel1 ........ ....... ..... .... ................. ........... 14%
............ ... ....... .. . ............................... 13%1 35%4......... "........................... "...........................0/...
 
191 Techricians......... I . . 14% 40%1 . 11%
. ........... . .. . 10%!
~~~. ................... ........ .................. .............. I........... ........... t.... ... ... . ............. 

192 Professional Personnel 53% 50% I 16%! 11% 
................ ......
............. .. ... I.............. 


194 % High Compensation Constraint 27_% . 26%J 1 56% I 37% 
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MAPS GENERAL AND EXPORTER SURVEY RESULTS: 1989-1991
 

A _ C D El F 0G 

196 F.Credit Issues I.-------------...-..----
.. . ...-. j........... ........ - '......
 

1971% Obtaining At Least 20% of Start-up Financing Needs from the Folowi I
 
198 Commercial Banks 30% 13% J 14%1 9%
 

IuIk ..... 0% O%
................ !.................. .
 .................
a -I.' 
19 Rua Bns0%: 0%~ 0%. 

200 Other Local Formal Fin. Institutions 10% 1 2%l i 0%f 0%
 
201 Forein Partners % 18% 6%
 
202 SusWOther Informal 1l% 0%' 2%
 
203 Remitt's from Offshor, Ghanaians 0% 1% J% 0%
 
204 Suppliers'Cr . ' * .. 0%j 2%! 1 5%!., 3%
 __ ,. ... ........ .... .:... ....... ..... .................. .... ..................
+Q....... .................. .....
 
205 Fmti_y ends I 0%! 24%i 5% 19%
. 

-06 Personal Capital t 80%1 81% ! 68%,1 76% 
.....................
.....................................
.........................
 

200 o.o..........a............o..t.h....F.w...................................... . .
 
. Co mrca. atLat.0..6.%gCpta i. ........ ..edsfo.............. ........................10
208...%1..% ............................. ........ 


208 COmercal Bals 20%...... .......... ...............
 
...... %.. te 9 ............. 


frm.he...............4
7Uoi"at 
............. . ............ ...................
 

210 Rural Banks 0%1 0%! 0
 
211 Other Local Formnal Fin. Institutions 1I 10% 7%1 . 0%1%
 
212 Foreign Partners 10%. 2%.. .... 14%1 3%
 
213 Susu/Other Informal 0%1 1 1 1 ..........
J..... . ... ...- ..... ........ _ _............ ............. .......................... ..........................
 

214 Remitt's from Offshore Ghanaians i 0. |. 0%! 5% 2% 
6215pliers' Credits 10% 8% 8% 

2-. Family/Friends .. 20%.. .5%; 9%... 
...
. .. .... .'.... . .............................. ........................ .......... .......................... ............... ...........
 

217 Personal Capital . ...... . ....... 80% 4%! ........................ 38%:.
 
218 .................. .......... ..............
 
219 Lack of Credit/Capital Has Arrested the Followin.: . .. !................................... ..........
. ................... o, . ............ ,.,. ..
o....... ,,o..... .............
 

220 M ......... ........ ... T..........................T .... 47%!; 23%
yProJects I 3%. ..........................47 23%j. 42
.......... ................. I.......... :........................ 
221 Some Projects I 1 27%! 29%1 36,W 37% 

. ..................... .......................... .......... ................................................

222 N oPs 40%J 24%J 1 41%! 21% 

........ . ....... 


224 Abiit~y to Obtain Financing lmn, ied by....... . ". t ......................
 

....................I. ......................
 

.......................... 

228t"!jt Ob ai Fi a c n .....m 

_ 

.d.......... .......................... #.......................... +.......... i........................... ...........................
 
225 Collateral Requirements J 67%!' 78%! 1 59%1 63%22 ..............r In.er......................s e ......................................86 t" ,t.o n.
......... .ht...... ..... ..........................
.a ........... .......................... 


226 Short-term Interest Ratesi 67T .. ..............,......................O
*6 8% 
227 Long-Term Interest Rates I 67%! 70% 69%! 72% 

. .............. F ..... ... ........ .... ......................... =.... ...................... t
 
228 Bank Fees __ _ I58%1 56% 44% 54% 
229 Credit Ceilinqs 55% 83%!1 71% 69% 

--.....-" . . ............ ~ ~... ~...... ........................ ...................... +......!.... ............. .................... ..... 
_ l .. ............ .................. ............... ..... ...... ..I 1 7..21 Lac of E Cuit1 45%t 68% -787 ,g Distance to Banks . .. I.. .I...... !............... .'8..'.................. ..
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MAPS GENERAL AND EXPORTER SURVEY RESULTS: 1989-1991
 

A B C D E F G
233 ,

I......................I.......
2__FMaktIfr t i .............I ...............................................

235 Reliable Information on Local Markets is Available: i i 

...--..........
..................... ..........I.......
t............
........................
 
23_ Yes 
 92%4..... ................
 

S. ................ ............... . .. I . . . . . . ...................
 
237 No 3%! 29%! 2%!
 
2381 
 1I....... ......... ....... ........... ........................... ..........................

239 Reliable Information on International MarKets isAvailable: 

240 Yes-- 67%] 74% 39% 
... ..
241 No -

.. ...
33% ..... ..........78% .. 61%
..........................
I.. ... 26% ...........................
 

242 1_ ... ............
24_ _ ...... f ....................................................
 
243 Sources of Market Information: ........................... .......... ......................................................
 
244 Ministry of Trade and Tourism 27% . 7% 9%, 8%


I......................... .......... ........................... ...........................

I 7% 11%!24 Ministry' .....industqry Science.......and°.......Tech. . °.................t ...... ............................o°.o.....
 ' .. ......... .................... o,,0 ....... °*,! 
~ . ........... I.......... 


246Ex.rt Promotion Council I I 1 36% 9% 

247 Personal Contacts 11.......................................... 'F; . 67% 1 ......................89%.... 1 64% . 90
...................

246 Fore!gn Partners 0% . . 6% 14%. 9% ......... ...... T . ... .......... r...................... . .
..... .. ....................... . . .. . ?. .... ...... ..... .. ...................... 

249 Association of Ghana Industries 1 13% 13%! 14% . 12%...................................... .......... ...............
. ................. .......................... 

250 National Chamber of Commerce . . 0% 11% J 23% 11%
.25rk Ntiti na oa ds{ %{......... 'I.... ;..........................
g M ..... ....... ..... .........................
 

. ............... ..... .............................. ............ ............................ ........................... .......... . .... ..................9 12..............
251 National Marketing Boards..... 7%1 2% ...........
 . .............................
. .. ... ..... .......... ............... .. 19 . .................... ..
 

254 Most Interested in Information On: . . I. . . 
255 Product Standards ..... ..... . ........... ...................................... ............ ........... . .......................... ..........................i 100% % 89% 8% 

256,Prctoandar~,.....,o,..../?,...!.. ,.,8% 8o......... 

257 Contacts with other Companies 92%! 75%:.. 79%1 68%
25 ._................................ ............. ........ ......

258 Trade ............... 91%..1 .
 
. ......... 
 ....... ... ........ . ... .................. !................... .... .......... ?........................... ...........................
 

260G. Technology. .. . ... 
26 . ...................... .. -"....... ................
................... ... . ... 
 t ................. ........... ........................... I...........................
 
261%. ....Having Access to Appro :riate Technology: ..............
.......... ..........................
 

262 Yes .65 
NoNO__ 25%i 34% 1 11% 35% 
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278 TOi'RTI I TOTALTOTAL. EXP'RT 

.....:......... . .......'2:2V:"-:!2[:.........:
................. t..h..... =1.W........th.e.Offr the Best Return on Investment
R .. .......................
280 A. %Beilovlna the Followina .... .. ....:1..... ...........................
 
281 Ariculure for Domestic Market 1 10% 10%1 1 5% 9% 

.~~ .-.--................. 
 ................... ......
.........
282 Agriculture for Export Market 1 6% 6%1 10%. . 8% 
................... 
 ...........
5%roein for283..... m Mre2%2%....... . ...... I........
24A -ro-processing 2% 2% 2...5% 7..%for Exort Market 

ro..
.... r.o..... or....ket.......... .................
285 Manufacturing for Domestic Market 15% 16%,! 0% 11%......... ...................................................................................
..............
. . ... .... f...................................
.........................

286 Manufacturing for Export Market. . 22%t[. 22%... 25% . 14% .............. " .
....................
.......... .. .... ...... .........................• .........I................................................
 
237 Commerce!................ . ... ..... ....................23%1........... 10%..... .......
. . ...+. ............. .....23%............................1....................., 22.
................ 


Bankinginance I 0•
 .................... . . .. . .................
 
28 ois/er (ii al mcuias 3%! 2%7O 0%i 7
 

............ ....
... ... ... ........... ..................
i....... 8%'=........ilI. . .10%
. 
.
.........
n....., Pe.sInnel.....Tra....................7%1....................................20% ..........................
 ....... 
 ...... ........... 7%..
291 Olher (Mining, Pharmaceuticals) i...3%.............2%1.........................................0%
29Contructeion n Inetn 


29..............[......... 
 ..... 

29 P. nt...-..-. . ...In.......
v. . Plans,. . . . .. .......29 a . e t in..... t.... ...................................
..r d i . ........................... 
295 Personnel Training ! 3 77%!1 j 90%7% ................ ................ . ..o%. M%1
. . ............

21P.1 Improved Production Techolg 8798%%1 

8 %rcr ..... 8 %.........................
3 .....
997 Plant 93% 87%~ 82% 85% 
298 Marketinj j9K3% 90%' R32%: 89 
299 ?.rocurement 86% 83%! 8076 
300 Quality Control . 80% 83% 65% 81% 

3 Management Skil 76% 76%9 
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MAPS GENERAL AND EXPORTER SURVEY RESULTS: 1989- 1991 

A BC D E F G 

.o. o. .303 %With Spe~ific Plans to. Invest in: I .o......... ...................... 
 ......
j .............
303 % ...... ... ............................. #..............I ......................
 I...........................
304 Personnel Training, .53%, . ... . ,77%..-.............0 .......... .......
 o ............ .... 
 ........... ...........................
 

305 Improvedn Production Technology .l.. 40% 41% !........ 86% 61%0% ....................... ....... ........................ ...........................
 
306 Plant so8% 57% ~ 6.4%.. 63%4...........
307 Markeng ................ ........ .................64./..
4. /I................. 6 ..
 

. 4.....7%... ................................ 73% 73
5 2! ................ I........................
 
. ...........
....... ...
..
308 Procurement _.......33%1 ,_ 40% 
 1 59% 55%"................ . . ..................... ..... . .......................... ........................
309 2Qait Control j 47% 40%! 59%1 6.3%
 

310 Management Skills 
 .... 40% . %.......... .
 
...... 4038 5764 .__3 !i..................." " ...................................................
1 ..... ..........
.......................... 


312 C.Sales Profile l 
" " " • " ° " " " " ' ". .' . " .. '-....... .. . . . . ..............
" ° ° ' ' . ". ' " . .. .... .-... .


•~~~~~.
313 %Sales in Ghana 

! 

2! 1 26% 94...................................... ........ !..
.. . . ..... 
3 . ........................... 
 .........................
 
. ........... . ..... ........................... 
 . .. i .. .. ....... .......... ...
........................... .... l* *.. .......... ..
- _ o/w %Sales to Es rc aT . ........ "IO .t ........ " *1***" ,," " 0
............ I!f............ ...... =1 .......... ,,,O
......... ,1%
... ............
....... 

S......................
........... ...................................................................................
 

318 o/w %Sales to Other Africa i..
........ ....... ... . 0%..0
.... .... ........ ... . . ...... . ... .... ... ........... .....................
 

319 ........o/w ... %Sales to North America. .
 
I7 % .................................................... 
320 o/w %Sales 

'.............. 

to 
........................... 

Asia 
.. y ..... "................ . ............... 1 : : 

..................................................... 
' 1%
 

0/% 00/0,o .....
.....................................................
. ... .i.....................................................
,................... ..........
...........
.....
 
321 I I !S.......
322 D. Inputa and Impo.rtsI . . . . 

................... 
 .. . . ..........................
.. 

"'"'""'"'""° °" .. ..... "................. ... °. ° ... °.".°............... 
 .. .. .....-..... ... .......


323 Factors Considered Important in ImTpedin Ability to Obtain Inputs......................................................
.........y ..................R t.q..M !..........Y.....-.. r. 


325 .......... ...
 ..........
...........................
........
.•................... 
.......
. .. ................................... 
 ........................... 
 .......... t.......................... ..........................
325 .. . . . . . . . .. . . . . .; .. . . . . . . . . . . . . . . ......25%1.... ................49% ... ...
4 .... .. . .. .. .........
.. .. .. ..
67% .. ...54%... .
326 Availability of Transport 83%!. ....................... ......... ......................... .Ji......... .... .............I . . . . ... . .., ........... ... 74%1o w 42%
- V./ 5%...... ....................
 

................. .....
. ...................................
.
 .......
 
....................................
.... ......... 0............. ......
............. ...... 0... ............................... ................................. ....................
.............................
329 Foset Excaneod ., . . . ...... ............ ...... . ........................... ; ...........................
lain 80% 1 73%! 83% 57% ................................
........
........................ 
 ...... ................. ........................... ...................
329 FreignExchaa .ulatons t 2% f.................................... ...... ........................
R 8.- .. " .....................
330 Customs Regulations. ...........50Z'i ........ 2'
60% I 70% i 100%1- 67%331 Middlemen Marctins I i64% 

. .. . . . . . . ... . . .. .. . . . 
5 61%
. . . .. . . .. .. . .I. ... .. . ...... ..|....
 .. . . .. .. .. .0..... . ..... .
 . - . ... . ... ... .0.... .
332 Prout Shortages 

. 

. 0%1.. .6 7%"3 ................ 6;9
.. es4.% ........................... ...........................
I.......1 
 1,.... Il,..............
 
. ... .... ... . . . ... . .:.. . . . . . ... ..... ........... ... .... ... .... ....... 
 .... U~ ................
 

IW4%
Hvig Dffiuly Obtaining Needed Raw Materials:J 
.
 .. ........ ......................... .. ........ 27%
42%.26% 

336 No 55%! 58%A " 73%74%! 
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A B C D El F G 

......................
.. . . .......... ......... ................... .
 
338 %oRawMaterials Come From: 
 ....... .
 .............................
 
339 Domestic Sources566%68 

340 Forein Sources j%44% 3...I 35%J 32%
 
341 o from EEC 10% ... .. ........................ ....................
 
342 o/w from Middle East 0%! 5%1 

343 o/w from Japan . 1.%. 4%*I I.............. ............... 4 ............
 344 o/wfrom Othor Asia "...".." ...... ...............j% 

..............
345 o/w ...from USA ........... ......... ...................................11% .......... ..........................8%. .
..........................
 

346o/w from West Africa 1
.17% . ... ..... ...... ..... ..... .. ... ...........
...................................
 
347 o/W from Other Africa I 1% 0%: 

. .. ........................ .......... % .........................
. "..... I.................................................... 


I348 .. ... ...... ........I.......... .........
 
,*. ..... o..-=o..... 

349E. ,i°, • . .. o.o....°o,,.........o..,,,.
 

350 What is the Most Profitable Export Market? ....... . .............
 
. . .......... ... .. . . ....... ............... T...............
 

.351 West Africa 1 40%...... 38%.. ............ . 14% . 30%
.................. 

352 Other Africa 3% 1 5%j70% 3%
 

_ .... ................. ..................... t................... , I............... ...........................
 

. T..........................
 

353. EEC..... I 30%-:.... . . . ........... t| ........................ 42% .........5 .
...... ............. .... ....................... 4
.......... ...............
..........................
 
354 Middle East 0%1 0%! 5%4%
 

........................ ...
...............................
 
355 Asia .. 0%1 2% ,...0%: 1%.......... . . . .. 
 ....... .. ........ .................. .......................... ..........................
356 USA ....... 11% 9%2%
 

357 Other 1 10%1 2% 0% 0%
358 1 
....... ......
......... ....... .o........... 

.... 
oo...... 
.. 
...............
.. .... . .............................
oo.......... 
 °.°° ; '.... ..... °.". '. . ......... °.... .. . °. ".°.......
 

359 %Considered Important Constraints to Achievin/Expanding Exports: 
360 Foreign Exchange Control.. 71%!......... 6%
. .................. 80%1 71%I
....................... ................ ....... .......................... :...... ..........................
 
361 Credit .Controls...................................................................... 79% ............. 71%
84%!......................... ........................... 
 .......... ,..................................... 
 ... : 

362 Bureaucratic Delays.. 77%1 76%. 81% i 59%.o... --. o.... ..oo.o.... . ...........o..o.... o..o....... .......... ....... ... o.. ........oo...
--... ... .... .. .. .. o.v... .... . .... o..o.......... ................... ... .. ...
363 Taxes 87%8 75%! 77%. .364 Lack of Apoqprae'Tcnooy. .............. 7 1% 81%i
... ................ 65%,1 72%
...................................
 
... ..... ..................................................?........................... . ... .. ............ . .. 


366 O the apastructure 69%! 73%.1 56%5r Problems 
.... . . . ... ........ ................. . . . . ..
.... . 

37Pcaig-77%I 67%! ...... 56%1 60% 
.....Lo.... .. . ....................................
 

.­368 Raw Mater'als I 8%7%! 50%! 58%. 
369 Low Labor Productivity 6...... . . 

,7o~~ ~ ..... . ........ ..37 Lack of Market Information ~~~............................. ............................I....... . 79%..
77% 84%! .......71%!.......................

371 . 

............
..........................................
372 F.Joint Ventures I I. ................. ......
,...................
 
I.............................
 ......
73 % Interqsted inJ-Vs with Foreign's 70%i 72%8% 78%1 
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A B C D E I F G 

375 Interested inJoint Ventures for: . 
376 'Capital!.T 83% 99%I'''' 94% ''"95%37_ g9..................
 

___,I . I...... . .. o.,,oooo 

377 Technology.. _ 92% 1 100%186% ---------... 83% 
_---**** **-** ......... j ...*'*.. .................
 

379 Access to Markets I 100% 91% 94% 89%
 
8......................................................
380I38 .................................!.............. .
.............. 


382 V. Business Associations I 
383i' 19891 199 19911!M 1991 

.......
.........................i...........................
.................. 

384 EXP'RT TOTAL I EXP'RT! TOTAL o.... 

...... ...... .. .... ....... ............. 

. ......... .
385 t 

386 %Member of any Association : 86%Bc 73%a 91% 66% 
..... o-.......
: ,'~., ...,o. .... .. ..*.........
t...... .4......... .........i..............."... 


388%Nt .. . .eriAcitions 0%aue 4%........... ............. 4% ...........................0%I...........................
39 M eb rietriUseful 1........ 50%t 40%, 64%
..... . . ............................ ..... .............. 100%1
....... . ....... .... i.......................... ..........I .......................... ............................
26% 
393 . ............. .......... ....................... ........................... ........................... .......... ............... ............ !...........................
i-1-11,11-1111-.....4...................
a..............*­

_... 
 .I...................................
 
.......... ..........................
394 %of Firms Beon.ng to Associations Who Are Members of:............. ..........................
 

395 National Chambe, of Commerce 31% 40%1 50% 27% 
.. .......... 26%
........ . ....... ............ .......................... ............................


397 GhanaEmployers Association 31%1 20%. 1 36%1 23% 
398 Fed.of Business &Profes. Women 0% 0%I %1% 

.............................................. . ......... ........................... i........................... .......... .......................... "..........................
399 Agriculltural Commodity Assns. . 0% ! 1%! 0%. 1% 
400 Ghana Pharmaceutical Association.. ...... 0% . 3%1.... 0% 

...............
..... ......................................
... ........ 0%........................
..................
......... .......... ..................
 
401 Ghana Instituite of Bankers 0 1 4%% 1%. . . . . . ........................................ ................
 

402 Ghana Hotel Association 0%i 4% j 8%1 2% 
403 1. . .... ............. ...... ............................ .
404 %of Actual Members Believing Their Associations Are Effective: .. 

......................
... .... ......................................
405 National Chamber of Commerce I 75% 71% 1. 
. 

........ 71% 81%
. .............................................................
" .......................... .....r ..........................
T.....................
.......... •...........................
 
406 Association of Ghana Industries 100% 1 82% 75% 87%a . .... .... . .. ......... ........................... ................
w .h ..... ....-.....-... 
407 Ghana Employers Association 50% 76% i 80% 86% 
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MAPS GENERAL AND EXPORTER SURVEY RESULTS: 1989-1991 

A B C D E .F 

409 %Distribution of Single Most Helpfu!.Assistance Desired from Business Associations:
 
l Assistan.e.................. .................. ....... ".....................4".
.a . 

410 Financial Assistance...... NAI NA 27% 1 44%411~..... 
. .. .Make.taitis..41 Make NA 23% 24%4.... S........ . .............. ........ .....................


412 Influence on Government Policy NAI I 23% 20% 
..... .. . ................ .....................
 

O.h.......................................... ...................
413 ..... NA1 .......... ................ ...3,.. ..... ........5
5% 5 
413 Na ...............% ................... .415 Other II NA M2% n I 5% 

...................
 

....................... ..
41747...%Interestedn.... ..t... inn the Following.hlw.Fpn S..Servicesc.....s.iofrom .Associations:s a!on........................................................... 1........ 

4184-- Access to Credit 1 1 100%.......................................................... 91%
....!* - .. - .....- ,*- ........................... .......... i........... 81%. . ............. 8.
 

41 Technical Assistance i.1................ 93% 80% 73%: 70%
I ........................... 
420 Personnel Training 1 80%1 74% 59% 72% 
421 Feasibility Studies...". 6.7.%'....... 74o i 64% .... 67% 

................................... .......... ,...........................
 

............................................. .......... ................ .......... •............. .............. ...........................
.......... 

42 Incr.ain,.ontacts with GOG 73% .. 73% .73%1 65% 
423 Provide..........................................Marketing Information......%3 .................................................
.... ..i....... .....................
 
424Pag 
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MAPS GENERAL AND FOREIGN-OWNED SURVEY RESULTS: 1989-1991 

A B C D E__ 
11. Profile of Firmsi
 

1989 99 1991 1991
 
: : : eoee~ol~ooa.....ej o .. o.t ............e. tooo .~ ot.....e.
.tlltZ. 6.....l.l .. ... t o.........
 

_______FORIGNI.TOTALI3 FOR'GN jTOTAL4 ... T................. .. ........
.
 

5 A. Location I 
Accra 
 50% 63% 50%i 61% 

7 Kumasi 0% 18% 25% 17% 
_8 Tema 10%i.....7% ........ .% ............................
9,.,
 

9 Takoradi-Sekondi 20% 6% 10% 8%
 
. . . . . . . . . . . . .. .o.. ..............
., . I 


10 Other 1 20% 6%J 10% 6%
 
11 _ _1
 

.. ..............
...........
.......
...............
 
12 B. Sector Distribution ...... 

............... ...... ............... ................
.... ...... . ...... I...................
13 Aric./Agro-processinq 0% 1 ' ................
25% 14% 
14 Manufacturinq 60% 49% .. 45% . % 

scommerce15...Com merce...... 20% 15% ..i . 82..............................10% 18%
 

16 Other Services 20%I 22%1: 20% 24%
 
........................
. .............
 

17 .... .,°...°.............................
 
18 C. Scale of Enterp.ris.e ... I .. 

. ..................
190... .............0..3%..................... ...............
 ..................... ..........
.........................
.......... ..... ' .. ...........................
20 1to05Employees 28%i I 10%." 3%_"20"1 . 
2 6 to 10 Emplyes%21 .......... .. .1 %- * ...... ..........................
..
22 11 to20 Employees 40% 18% j 15% 14%
 
23 21 to 100 Employees 1 20% 20%J 30%i 24%
 

............... .... ................. .....................
 
24 1Oto500Employees 10%1 4%. I 25%1 5%
 

____. ..
... . ......... 
 .. 
 ... .... ......... I 1_1...............
... ......... 
 . ..


25 More than 500 Employees.... 0%0%.... 1%! 5%. 2% 

.........
......... ........ ..............
 

27 D.Ownership .... I ....
 
28 %owned by Ghanaian 80% 1 92%:1 16%91
 ............................................... ,,
.. ......... ........ 13%
.... ....... .... 9%
 

o.n..b..oen..........
29~~~~~~~~~ .......... %.9%...3%.9 ..... 

........ ..w ....aaa~ ...... i...... 

-

5% 5%::;
 
29 %owned by Woen 0% 9% J 1 

e ..........O ,% i.......,7 i,'::Z'i';.,i':
30 96ownead bvGOG or Parastatals I10 6%J %5 
%owned............ 1
31. . 100 8 1 10 1 ..................
31........ . . . I .............. 4... .
 

_2_ _ _II II
 
~~~~~~~~...i... I......"............
...... ...........
......... ..............


34 %Title Deed 67% . . .26% . 20%1 30% 
3 EeLaude. ... ......................... ....................
 

35 % Lease 3 74% 80%1 
138,_ -.I. . . . . . . _age . 33 I. 74% 80% _ 70% 

Page 1 



MAPS GENERAL AND FOREIGN-OWNED SURVEY RESULTS: 1989-1991 

A B C D E F G 

38 Il.
Factors Accounting for Business Performance..............-.I...
 

_ .... ............. . .
39 ign_199 19891 ........... 19 1991
 
40 ______ FORWGN! TOTL FOR'GN TOTAL 

4 1 . . . ...._ _ Z . A .. ... .. 

42 A. Negative Factors Affecting,Business Performance .........
 
43 Taxes.... 90%1 56% 39% 50% 

...0.... ..
 .................
e t3~4Avalabilitv of Credit 100%! 61% 50% . 43% 
45 Raw Materials Prices 75%j 51% 1. 82%1 55%-. ..............
.. ..........................
 
46 Interest Rates 1 86%1 54% 50% 52%
47 output Prices % 41%! 44% ............
 

Acin.Plce ..........
".%' 3 i
GO 75%20 . 2. .... "............................1
 

48 GOG Actions/Poiciesl 20%1 32%3l% 31% 
49 FOREX Rate I 20%1 40%1 . 35%1 38%
 
50 Raw Materials Availabilt. .. 25%. 22% 18%1 20%
 
51 Auction Exchanae Rate0 1 1 33 . 39%! 39%
. .......T
,.. ii ......I .....................
.. . ........................I...I............................
 
52 Emnployee Performance 0%! 18% 1 5% -17% 

I I 
..... ... ..........................
.............. 


54 B.Positve Factors Affectng Business Performance I
 
.......... . .................... .......... I'............................0......
................. 


;;j......................
=Taos . .......................................
............... ..............
55 Taxes~'J 0% 21% ~ 22%1 21% 
.....................................
..................
...... .
*..................
56 Availability of Credit 0% 17% 22% 25%
 

.. .......... ................. I................................
...................... ...........

57 Raw Materials Prices 13% 1 6%. 24%* 26%1 

.... 0 ! ......1% ..... ....... ........ 
58 Interest Rates 0% 16%1 19% 12% 

59 ! yicesq2 25.........
 
60 GOG Actions/Policies 30% 15% 38% 22%
 

.... .. ...... .............. ..... I..........................
...........................
.........at. . ............ ,........, o .......... ...............
.. ..............
!............. ..... ...........................
61 FOREX Rate 1 60% 11%! 18% ~ 14%
 
62 Raw........Materials Availabilit ... ...........38%............0 '............................9%55%
.2............................................... ..........32%
t' ..................... ...........................
 

63 Auction Exchange.Rate..........L17%j ....................... 6%.
I. ,. .......... ....... .
c,a . .. 179%I=__.A....c!.on. 10% 
64 Employee Performance !1 60%1 24%, 47% 23% 
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MAPS GENERAL AND FOREIGN-OWNED SURVEY RESULTS: 1989-1991
 

A BJ C jD El F G 
65-J _ .. ..........I .......................... ....{........... ................... .... .
66 C. Factors Having Important Impact on Sales Volume . 

67 ........ .......................o ...............
"-.... .... .................. et~o .....V {.... 9 ..........t...........................•...........................
Tax Policies... 89% 85%. 61.4% 66%li-.°---n----~r.{v- . ..... ... 9--m .. ...... . ....m ....... ... ............. .8..%. .... {.......... J........6!
68 Consumer Demnd ~ 7.5%.1 84%. . 
...... 100%1 70%1 3] 1 

...........................
..........................
69 ..... n...... ....................
.. ..... . ....... ..... .......................
."nsi:. { 70 T85........d.IatloTra............n t.. ... ....................1 % .!t...... . ...................82%.1.............5

70 CrmeiteuPriv.Ghanaian Fim s 67%! 68% 

....... 50% 5% 4%! 51%
 
7 Distance from Markets I 1 44%! 57%! 31%{ 4
 

€~. ~~...........~ ~ ~...... ... ............... ... ....... ............................... 0 ... "
...~ ~ ~~~~~-! . '.......... ...................... .......................... 

.OIncentivePolicesI I 100%l "5%1 56%~ 44%_.............................
 

S............ ............... ........................ ................
 
7 Foreign Exchange Regulations 88% 64%! I 59% . %80DsanfoMarketigoto s j - 1%: 4.%.5%. 

........................ 
......:"........ i................+_. ......... .. ...... ........ ..... ................................................ #...........................
....... : .............................................
79Market Infrastructure { 75%! 49%! { 31%{.45.

M ang..............s ........... i ... . ..........................
 

.. .......................... |....... .......... . t ...........................
. ... . ............ ................ .. ................ ................ .......................... 


;;........ .. ............................................ .......... --- ........................
. .. ............... .....
....I_........ ................................ 8.1.4%.9%3 .......................... ..........................
 
.~~ ~ ......................
............ .
83 Export.Promotion incentives 43% 5 1: 56% 44
 

79 ........................................ ... .................... F*...................."'............................ I.-.......................
..I........... 75 "" 

Re.... latios°° . ....... 42% ; 67%1 % 4
84 Sing. ... .......................... . . . V °°°° 71%1 % I 3 : 43%5%********°°°°°°°°°°°°°°°°°°°*°°°..°°°**°'°°°°°°'
....... . .. . ............. 4 9 


......... - ..... ...........
 

87Better Than One Year Ago i 60%!i 38%! 1 40% 40%
 
o..s ...41 .... ._ .........I.4% .. ...........
ha1n .f..a.3................... ................ ....... -1 1-1-11 ..I4.......................... 

88Samseas One Year Ag~o | 3% 8 0 7 
89Worse Than One Year Ao!. 10%~ 184%; 50%i. 43 

Eqqto incenti.e 4....... ...............
,,s~ou-d~ i i;J.......................I .. ....i............. I ... {........ 6
...........i.....{...........
.. . ................................... I..........................
. . . . .... ....'.... .... .. .dix i:;i; o;;i; ;xi- ,7...... i............. ;;;{............... ..........................- t..........................
91 D.PerceSaRh Nex Ya0% 49%1% 43~%87Su tions of Sales Volume. 25%S Suamen 
..................
.. . 

3 Sameasthe LastYear I ! 33%! 28% 20%! 24%98 Bxete Toa Oeeoat Nex Yea 2271%.. 

. .... ............................ . .......... ...........................
 

96 Expected to Improve Next Year i 65%!64%! 4378 31% 

88~~~neYa ~Pg 3asa 
...................... 
 .. 



MAPS GENERAL AND FOREIGN-OWNED SURVEY RESULTS: 1989-1991
 

A B C D F G
 

.......... ........................... ...............................................

100 % Firms.Operating at the Following Capacity Utilization Rates:.u.....0 . ...................... ".. '..........
....
.....00 .... 0% .......................... ............................ !...........................

101 90% to 100% Oval......1, 5S.... . ................. ...... .........................
10275%to89% i0%1 11%i 10% 15%1 02....to 89......................... .o.,*....... o.......,
103 50% to 74% 67%I 38%i 45 Yo 38% 

1 4 .. .......... . .......................... .......................104 25_ o 9__J 1% 31%. 1 35%, 32%
 
. . .......................... I.......................... *.......... .......................... :..........................
 

105 less than 25% -. 22%1 18% I 0%1 10%
10.......... ... . .......... .......
............ .....................................................
107 1 1 . 

....... ....................... . ........................ .......... .......................... ..........................
 

108 1II. Resource Constraints and Government Policies I 
...........................
..... ....... ..................... .
.. . ........... ..-. .
 

109 
. j 19891 19891 1 1.911 1991 

" 

I "2 4 .. , . . 
.......o * .............. ................. ....
0 9 ... ............. ............. ....... o~o . . ° o.... .o.....
 

0 ........... . .I FOR'GN TOTAL. FOR'GN TOTAL
 
111 " 13.' 


112 A. Negative Factors Affecting Business Performance In the Last Year: ...................................... ....... ................ ................................ ... .................. .......... t...........................
.. .............

113 Access to Credit 89%, 61% 41%1 55% 

i'.. ' ' : ............ ..
 
114 Price of Electricit!y I I 78%1 59%: . 50% 42% 

t .. ............... ..................................
 
115 Price of Transpor . . 1 67% 48%.. 44% 38% 
116 Access to Suitable Equipment 38%; 300/8 27% 

........................... ...... I..................................................... ......... ...........................

117 Quality of Communications 50% 18%, 31% 

. . . . .... . ........... .. 
 .......... .......................... t ..........................
118 Reliability of Electricity. 2% 8% 2% 7 
. ...............................
118I ... ........................ ..........................22% 28%'1 32%1 27%
.......................... 
 .......... .......................... 
 ..............
119 Access to Transpot 40%i 25% 14% .......................... ,. ...........
.............. ,.....
 

~~~~~~................ .......................... ; . ..i .................. =..... ... ........... ..............
120 Access to Raw Materials ' 13%: 25%.j 22%: 18% 
121 Access to Land 5 0%1 26%, 18%! 27% 
122 Av iabiityof Communications 1 10% 27% 1 6% 27% 

; . 
123 Availability of Suitable Premises 10%!. 21/ 21% 23% 

. .......................... .......................... .......... ....... ...................... ............................
 
. ..................... 

124 Access to Public Services 11%1 . 13% 5%1 15% 
.................. 'ri !........ :....... ............ ...........................
 

.......... ...........................
.....: ......~.......................... . ................ , .......... ...... .
 

125 Access Skilled/Supervisorv Labor 20%1 10%! 
... 

J 0% 9%. .................. ..................................... ............................ ........................... ............. ....... ........ ..
-. ............... . ....1" 

126 Quaity of Water Services i J ...............t ........................... 7% .......... i...........................6% ..............
.............. .. 1'......................... t .......... 13%
 

Access il 11%112.7 Access to128Water..to I ~ ".......................217%: 6%1iI 13%
Spare Pads :J ~~~~~~. J.....•|................... ...........................
 
28Access to SpareParts 150%1 21%i j 40% 31%
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MAPS GENERAL AND FOREIGN-OWNED SURVEY RESULTS: 1989-1991 

A lB JC D EJ F G 
129 1 1
 
130 B. Positive Factors Affecting Business Performance In the Last Year: .......


1-............................... . ....... i...... ................ I ............. ............ T...... ..................................... ," ..........................
 
_ _........ 


.. ........ 
 . . . .fE~c n.!........... ....... 1.....21
132 c .:P .... .. ...... t.........................
o ......... ........... .............. ... ................. .%
 
1Z3 Price of Transport 22%! 22%1 1 28%1 20%
 

_.o.,.._. 
 - - - - . ..... . . . . ..... .. . . . . . . ,. 

134 Access to Suitable Equipment .38%.1 49%! 31% 
.. 

43%S... .............. . 11 .o.oo.. ..... o..... o~. o ,oo......,...°oJ §
,. .. .. . ..o....o.o. .... .... ......... °.......... 
 ............ 
 ....
_1 n ca i nsI30 ... 


138 Reiablt 0! Electricity_ 56%. 48%L.. 42%1 37%
 
137 Access to Transpo t 0% 38% 1 56%! 40%
 

13 uai of CommunicationsQamLm.... ........... ... ofC ........ !..................6 ...15....... .................. N..........................
 

,R...... . .........
...................
...................................

138 Access to Raw Materials I 63%5.42% 57% 

139 Access to Land 1 25%1 24%j I 12%! 23% 
.. . ............... ...................... ............. .. ................. . .. .....................
 

140 Availabilitgof Communications 70% 31% : 56%. 40% 
.................................................. 

. 

........... !............. .........

141 Availability of Suitable Premises 1 70%! 54%1 1 37%1 42% 

......................... .. .
..........................
 
142 Access to Public Services ! 67%1 44%! . 58% 1 39%
 
14 Access Skilled/Superviso.y Labor 60%i 47%, 56% ... 48%
 

. ........................................ ........................................... ............. . . ............
"............................................... t ...........................

144 a o8%1 48%1' 44%1 33% 

............... . |...... . ....................... ...... ............................................
........


Ava.la.....y

15'P.......a~f..Ai.'.r.C. o Spac.e.... ....................... ....... ..............................: ........................... .................. 4.../........................ 4......
................
1 to Wa.t 41%°....................... 30%
149 Fazctors Constituting Imp.ortant Constraints to Business6%, Growth:% 28%1151 Avice ofAirCaro aSp ce 71% ! 34%! 3% 

1 4 8 °°C. In fr ,as tru ct.. u re..-A ooo ,oooo .............I ...............oFooo*ooooooxoo......... o ...... .....
.......... , oo.o..o..o.......o...,,...... ... o.,
 

Transport 10%24%' 63%% 1%155 Price of ariim 75 1. ..................................... ......... ................211 ........................
153 Price of LandimTranspod 810 80%' 1 ! 6 4%154 15..............Availabilityq a o.!Air itime T.ndp 1% 31% 27%1
Road. Net .......................... 0.....I::............. 3%
or I i .................. ..... . .
 ........0 .... .............. . . . . . . ........ .............. . .......... . ............... ...............
.. .....16 R~ ..i b. ,., u~py "............. .................... ... .......... ....................... ........... ...........
!. of.Wa ... %.................... 7 .....
157 Prio.Lad~Trnetwort 886%! 80% 1 1 50%' 6%15 c..o_9oEe o.irc! Spc 39%! 45%1ag 71%! 1 45% 
1__ Avilbiit ofMrtm rnpot 1 1018 7 1 2 

c."i....... ......... 0m lan.....0....................... ........................|........... !.......... ..... ......... .................... %....
.... s u .......... .... .. ..... ..................... .............. 6[;'
15 laiiate oadaterky % 4% ~ 44% 134% 
161of CosElectricity......... ... .............% " ......... %i ........ ....................... i........................"................Re i b it ofT........................................m u ia i ns5 
ec ...................... ................................ 1%
1PriceofeTransp. 10.% . 6% 49%15 ult ewr 65 E3%! 27%fRa 22% 

162 rlabist ofeglctiity.................2 %'............1: 38 
163 Access tu omWae uia n 10%1 27%1 6%1 13%1 

I ...........
 

164 Reliability of Telecommunicatim~s j 5U% 32% i 18%!i 31%1 
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MAPS GENERAL AND FOREIGN-OWNED SURVEY RESULTS: 1989-1991
 

i115 A! B J C ! D 1 ! F I a 

166 The Followin Land Tenure Issues Have Had an Important Effect on Operations:
 
S...........................T........ .T.... 57%,...... .
 .tA ............. s.................... ............... 1................I7.......... 0.............
c o L n ......... i ....
...................... ....... 


168 Access to Land..............6% 50%
. .......... ............................................ t ..............."*,,*"* ,I ........................ I'.......................... T.......... ........................... ...........................
 
169 Ablityto Stayon Land 

!** 

75%. 65% ;.....N 
.,,...,,o ......... ° '° -°° °°'
i ,..o°,. .. °.......................... °° ' °° ° " m + ' ° °° ° ° "
°.................-' ° ..................° 


* 

......
171 ...... ... I . N.......................
 
. ... .. . . .......... I......................... ..... .......................
.................... ..........................
172. ..C..ILnbor issuesi i........ " .......... . "............................
 
.............. ... ...........................
.......
. .... ........... ...... . .... ..... "................................................i !...........................
173% Labor Force Women i 18% i 29%: 1 18%!i 24% 

........ . ... ........................ ..
 

174 % Labor Fo'ce Ghanaian 1 94% 97% 1 98%! 99% 
.............................................................. . .t .......................... ..................................................................


175 % Skilled Labor Women I 6%1 20% 1 20%' 23% 

".......................... .......31%: 54%
°.°...............°........................°'
176 % Skklled Labor Ghanaian! ......... 31%: ................ 62%. °......
 

177 9',Top Management Women 10%, 23%1 
. 

4%1 26% 
1. ....... .a ..................................................................................... t...................................... ......................... t ..........................
 

-. M......... ...... ..... n... .................. '................." ............83%: 93%: 
................. ............. 4
1717 %anage.° a ....... ........................... ,.......... ,............... 73%]................
 

1180!%B!ievin Labor Productivity Low . 0%: 22% 1 5%1 11%
 
................. L or P ..........iy .................L w0%22............................ ............................ i...........................
. Be ev .....n ..............................................................du t .....................+...........................%I................ .......................... ................ ,.. ....


181 %_Believe Worker Absent'sm Hurts 1 30% 25%1 30%1 22% 
182 1 ' i i-....................

183 %Beliaving Labor Productivity Reduced By:. . . . . . . . ................. ...................... ......................... i......... ................. ........................... i.......... $. ...................... $..........................
 
184 Sickness ... 60z's 37%1. i 30%i 33% 

°...................
....... ................................. 
 ....... °
'..............°
°. °.........................°............ ...............................................................


185 Absence for Funerals/Other Pers'l 409' 27% i 25%i 31%.. °... ...................................... ......
o....o......oo..oo...oo .oo.ooo.o.......... °................................... o....oo.........o...oo.o.o.o........oo oo
.....................


188 Lack of Motivation 1 40% 26%! 20%! 30% ... .. ... .. .. ....... ...........................
 

i1 ,o ,........o......,.....o.o....o...oo........
,.o........................°...............................'..° 
 ..........
I.................... °' ...........................'' ..........................
 

188 Fndin9 Suitable Ghanaians for the Following Positions Has Been Difficult:....... ................................. I" ""............. .......... 1% j!"""
-"Ma age .....s . .................. ' 6 :' 55 ' .......... ........................ .....%..
.......................... 

189 Managers. .. .. ... .. .. 55%! I 12% 12% ._ ............................ . ......... ..........................
.................................................. 

190 Secretaries/Clerical Personnel 1 11%! 35%! 5%! 4% ..... . . . ..... . ............ !t .....................................
..... ........ .......................... ............... 3... ...........................

191 .Technicians....................... ..................... ............................. ............................
...................!. ! ........ ..........................1. 1%I
r ........ .....
 
192 Professional Personnel ' 33%1 50% 1 M 11% 

.. ..... ................... . ..... I.......... ....
 
................_ ..... ... _ ..._ ... .... o .........I_ .... _. .o . _ . .
 _ _° ° ........_ °°o~ooooo._ .o._ ... ._ oo.._ .,, o-. o._ . ...o..o......oo..I .. oo....._ oo .. o ,...t , o~.. . .o . . ... .. .. . .


% High Compensation i26%. 31% 7% 
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MAPS GENERAL AND FOREIG N-OWNED SURVEY RESULTS: 1989-1991 

A BJC D JE F a
 
195__I 1I.....,"-.,.,''".'"""
_______-__19I. ...19 D Credit IssuesI I-..Z ...-- ­ _............ 
 ..................
 ......... .............................
~~~~~~~~!......... .]........; : ........ ; : ...... .... . ..............
197 %Obtaining At Least 20%of Start-up Financing Needs from the Following: 

rcia .................. ... ...........................
Comks m Ba ................. ..... I................... 9..

198 Commercial Banks 17% 131 9%~~7!3'........ 10%__

199 Rurai Banks I I 0%1 0%i 0%. 0%
 

. ....... ._ -.... . ............................... .................
-- . 1 
200 Other Local Formal Fin. Institutions 1 0% 2% I 0% 0%
 

201 Foreigy Prtners I1%1 35% ~ 6%
 
20Susu/0t.er Informal. 0% 1 1%i . 0% %
 

203 Remitt% from Offshore Ghanaians- 0% 1.%1 0%...........................
 
204 sup..pliers' Credits- 0%' 2%! 0% 3%
 

..... .................. I ......... .......................

205 Fami.Friends I 1 17%1 24%1 5%1 19% 

__ . __ . . . .. . . . . . . . . . . . .. ............
 

206 Personal Capital| 100% 81%! 1 60%! 76% 
.......... .. .........................
. ....J.........................+
. . .. .. ...................
.. .........:.............................................................
 

208 %_Obtaining at Least 20% Ongoing tal Needs from the Followin ............. .. ........... . .... ......................... ............... no ............... ................ ..........
 

209 Commercial Banks ...33%22%! 20% 16% 
........... 
 ...........
.....................
210 RuralBanks .... .........
%.......... ..... . i
............. .. .......,......................1% ....1 ......................................................
...................................0% 0%
 

211 Other Local Formal Fin. Institutions i 0%. 7' (%1%
.. . . . . .212.....Par . . .. . . ........ .. ..... ....
.................. 


212 artners i 17%! 2%' ' 30%! 3%
 
213 SusufOther Informal ........ . ........ ...
......
0! 1 0%' 1 %........... ...... ....... ...................... ... .......... .........................
 
214 Remitt's from Offshore Ghanaians 0% 0%i 1 0%! 2% 

.. ........................... .............. .....I........ ........... ............
y.............. t.......................
5 Cdits . 0%; 88uppliers' 10% 8% .................................................. ....................... ...++"''+.'
21 amlfi"id 33%!. 20%i .........................0% 9%"'+"'++""F
................... ........... ................
...++.++ ....... ........ ............. ,+...............•.... ....... ........................... . .................... ....
 
217 Personal Capital j 84%. .83%1 30%j..... .... ........ ..................... ..... t .............
...... . .. . . ...... ........................ ..... ............ ..... .......... ........... .........................
 
2 1........................ .......................... .......................... ......... ....................... ...........................
 

219 ital Has Arrested the Following: .......................
C. ................... ....... ......................-..... ............ . ...
......... .o ..ed..... ..+. ........... .................
 
20Man 40%! 1 35%1 42%Prjects 47%: 


21Some Froects 60%1 29% I 20%l 37%
21. ............................. ................. ............... . .roj....................
Some .........................
2o Pro2ects I..24%1 
....................................-
........ ...... ........ ...... ... . . .'
 

i...... =........ t...........................
 .................
t obtOai F n c q/. e ed b .,24Abiityjto Obtain Financing Impeded b:..... 
225 Collateral Requirements I1 100% 78% 1 73% 1 63%.R.. ................................................. .......... . ......................... ........... 
226 Short-term Interest Rates j 00%" 86%E 88%~7Long-Term h,,terest Rate 83%!.70%' 75!4 ..

Ba! nk eessj.........................'
 
228 Bank Fees 67 1 56% 64%I. 54%,

Credit Ceili. .. .. ............... .................. .

.j... .. ........ .............
......... ..... /. S 6% . ............8....73 ............................
 .............. ............. .......... .............
...... . ......',, ........................................
o 11~2. 2........ ... ........ 38% . 40%1.1 43%:! 44%
21Lack of Equity Capita. 9j 6%+ j 8% 1
 

2 kc_ 1 89%! 68%1 1 8% 1
 
232 Distance to Banks _ __ 20%! 14% ' 27%! 13% 
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MAPS GENERAL AND FOREIGN-OWNED SURVEY RESULTS: 1989-1991
 

A Ij C D EF GI I 
2" E. Ma kt nfrm on -...I...~ 

................ . .L. ... .................................................
..........
. ............................................................................
 
25Reliable Information on Local Markets isAvai~able:. . 71 i8%83
 

236Yes 1 1 78%' 71%1 82%. 83%
 
S ..... .... ..................... ............................
.........................................................
I ..........................
 

237 No ~..-...-.......-......................................................................
22% 29% 18% 17%'v~~~ -...... .. . ... ...........................
 

239 1 ..............
............. .........
 
239 Reliable Information on International Markets is Available: I I

" .. ............................ ................................... ....
.......... l ............................
........... "...................................
Ye ................. . . . ..... ,....
 

240 Yes 43%:. 22%: 25%; 39% ...............
.................
_ .,......................................... .......... . .
 
241 No I 57%I 78%! I 75% 61% 

. ...... ..................................................................................................................
.................. t......... ............ 

242 .........................
.......... ......................................
 

243 Sources of Market Information: ........... 

244 Ministry of Trade and Tourism 22%1 7% 1 . 5%:1 8% 

..................................................,,1o.........................o.,... °I°.........................
.......................... ............................


245 Ministry Industry Science and Tech. 22%,' 11%1 i 5%, 10% ... .... . .._ . ..........................T.................................................................... ... .....................
 
246 Exp.rt Promotion Council' 33% 7%! 5% 9% ....... ...................................................................................................
................... .........................................
 
247 Personal Contacts 1 80% 89% 1 80% 90% . ...............................................................
t.... ..............i..........................................T.............
...........................
........ 

248 Foreign Partners I 30% 6!3%! 

.
___. .F..... .............. ....................................................................... . ...............................I .....................
I249 Association of Ghana Industries 22% 13% 1. 15%1 12% 

250 National Chamber of Commerce 20%i 11%:, 20% 11%
 
. .................................................................................................... :...........................
 

251 National Marketing Boards 22% 2%: j 10%! 4% 
,o.ooo.. .~o..oooo........ . '°°° .° 1°°° o.. o..oo.... o....
........................ ....
oo, .°............ ................. °°° ...........................°°1 .... o.,.ooooooo
 

252 Trade JournalsI 50%1 27%: 35% 22% 
2)53253...............................................................................................
'
 

...... ................................................ ...........................................................
. !...........................
... .......... . !........ ......................
 

2!4 Most Interested in Infomgation On: : 
... ........... ...............................................­.................. .............
.... .....................


255 Prices 1 100%! 90%1 94%- 87%--...................................................................................
....... ........................... ............. ...........................
........................... 

256 Product Standards. . . " 100% 82%' 1 89% 83%
 
257 Contacts with other Corn~anies I0 7% 72%! 68%
 

.......................................... .......................... ...... .........
. ...... 

258 Trade Reulations i 90%; 61%: 89%I 48% 
t.......,.....................
................................t ...... t..........................°:..........................
........................... ...........................
........ t................................... 


259 F. TIho ....................... ................ .........
A..............4............. ...... 

.I............ 

261% Having Access toA .oriateTchn o .n....v... .. 

12621y! ............................... 7.%36-%] 56 

F. Technol.y.. .. .60 ... 

........... .... ..........................
....... ..... ,.'~.................... ;........... ...................................
.............. ............. ............... 


263 NO _ _ 25%1 34% 1 25%1 S5% 
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MAPS GENERAL AND FOREIGN-OWNED SURVEY RESULTS: 198)-1991
 

A B , C D EJ F T G
 

2641 1 . i.. .. i
 
2 Factors Hindering Access to Technoiop 0.. ........
 
266 Lack of Information on Technology 22% 44%j 15%1 13% 
267 Lack of Loa xetse I 0%! 11%! 29 

........................... .. .. . . .
 

268 Cost of Technology I 38%! 42% 1 30%1 45% 
6... .269 !Mpon.dTech. lnapprop3at 0% 6% 5%8 
3%1 8%270 GOGD . u/...Licensingb @ iRequirementsg .S.p r 13% 1t. ..............i...........................10% It
.......a"~ 8 1 % ......4 ..........................
 

27 __ 2Ltiiq§ i..d 3%........I.....
 
...............................
 

272 Maintenance Problems I 25% 11% 1-. 10%, 10% 

273 Lack oForegn .chang . . 13% . 10% 13%
 

1 
: S 1,.i ...2 7..4 .. .... L... .. .. 1..................................................................
. ................ . ............ 


75 ... . ..........
............... ......... ~.........
276 IV. MarketereSp.tions.Trade and Investment Opportunities"" ..........................
.................."°*°°"" .............................. °°"°
 

277 1989 19891 1991 1 1991 

",*FR'GN
278 _ I FOR'GNI TOTALt ......... TOTAL
 
............... ............... *..... .
.......... 


.......................... . . ..... .
279 ........... .... .. . .......................... .

280 A.% Bellevln the Following Offer the Best Retim on Investmont 
281 Ar-ulture for Domestic Market I 10% . 10% 5%9. ... 


282 Agriculture for Export Market . 0% . 6%.I 15%, 8%
 
........... I ........... ...... .
 

283 Agrcj~rocessing for Dom. Market 10%. 2% 1 0%! 4% 
..............
............. .. .........................•........ 


28.r ssiq.nforExportMarket . 0%! 2% i 15%1 7% 
T . 'i.. i............. ...............
......


285 Manufacturing for Domestic Market 10%! 16%!1 0%! 11% 
__ __ ............................ 5%.14
286 Manufacturing for Exoort Market 30% 22%. 5% 14%
 

287 Commerce L"% 25%1 22%
.30%! 

8. .................... . .................. . .........
. . .... . 

289 Tourism/Real Estate 0%1 3%11 5%! 4% 
290 .Constr..ucti.o~n. '010 

. ...........................
"..................... 

.!L Inves1%1mentAPlans coui 2% %293 BIes~mnt Plarncuias %i 2! 1 1% %290 C.!.n...on r .n v..n.. .... ...................... .............10%
Tri~ .......... ........ i ................................
i ...........
.n. .... ........................ . ... 

2.92........................................................
...................
 

. .............. .. .. . . . ...
. .. .. .. ........ ...........................

295 Barknetn l an I i 0% 77 I 70 8%29. i..ntr .l .............................
oilii:I ................. ...... 
296 Im roved Production Technology8085' 7%79 
297 Plant 1.80%! 87%:/c 80%1 85% 

_l ......... .
_ _ _.... _ ... _ ­

. . ..... ...... . °. , , .. , ,,......,,,,= ., ...........
... ......
300 y~iy Conrol2Wl ........ 83%.1 ...... 68% 1 81%
1:4 _0%1 76%,, 68%!1 79%31 Marngement Skills 
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MAPS GENERAL AND FOREIGN-OWNED SURVEY RESULTS: 1989-1991 

A B I C D E F 

t
302 ___, 

30% With_...............Specific Plans to Invest in: 1 ... I. . . i.. ... I .
 
...................... ..... ...........I ..................................
..........
. . ........... .........
. . .......
...............................
..........


304 Personnel Trainin g 1 30%i 36% . 55%1 63% 
............. ............... ... 1
........................ro....od...n....ol............I... ... ..... ......... ......... . ................................. ..... 5 %16 


305 . r.. ,.... ta~t on TechnolI oy ........... ......0%........... ................. .. ...;. o.i.......... .
;-.p .... ..................... ..,'. .. ! . .. .... ......................... . .
 
30 Planti 70%i0 57% i 60%! 3% 

306la .... ... ................... ..........................•,.= t ! .............. 0% .............52%!......... ........... ...!....................... .1.....63%...
 
c ... ....... I........ ............................ ..........................
 

308 Procurement 40%: 40%: 55%1: 55% .. . .......... ............. ........... ................. . . .. .....
............ 

................. 50%! 40%!: .55%.:........6.3%.
309 2Qaiy Control .... 

~~~~~~~~~~~~............................ 1" ............................. .. .. .... ......
 
50%! !310 M.anaement Skills t ..... .............. ........................... 38%"..........T..........................50%j 64%
 

. .............. ... ......... .. ... .. :........................... T..........................
 

311 ___......1 ....................................
312 C.Sales Profile I I i ..i............
 
................................... ................... .......................... ........... .......................... 


.. 

........................................... ........ 

313 % Sales inGhana , ! 98%! 94%: 1 81%! 94% 

.. .. ..... ............ .... ...... ...................... .. ....................... .......................... .......... :........................... ...........................
 

314 : I i.....__.i...*~.....31. ........................... ........................... ......... .......................... ..........................
 
315% Sales Abroad 2% 6%! 19%1 5% 

............................................... - !I..........1l..................
./ ........ ......% 

316 ............................................................. ........... .... ....
............. 3% 1% 1...........
 

. ........... ....................................... 2%: • .....1 .................
317 of %Sales toWest Africa.I................... ...................... .......................... f..........................3%! I .......................1% 1% 
318 olw% Sales to Other Africa 1 0%! 0%i 1% 0% 

...... ..:........ . i I
32..................1....... 

321. . ......... . ........... .......... . ...................
.... ............ 
............... ........ ........... ............... .......... .......................... 

1 0% 
. .........................t .......................... ............... .. ....
 

. . .. .: , . . . . ..... 2.i. .... . .. .... .. . . ....... ...........................
. x . . . . . . . . . . . . . ..... .......... . .. . . . .. . .
. ... ......................... 


322 D nusadIo rt n in Im edn bi! A . ,t ...........................
...........................
..........
...........................
......... • ...........................
.
..........................
....
.................
........ ...............
323 Factors Considered Importn.i. m edn..iiy.oObanInus 
324 Lack of Financing........ ...... 98%!.... 93
100%!' 90%.1 
325 Lack of Cooperative Buying .. 67% 49% 50%! 54% 
326 Availabil~ty. .... of Transport.1. ............ 83%! .......... ?....................I 42%
.. ... . . ............ ... ........... .... ... ........................74%!= 50%I.... .........
 

327 Cost of Transport 100%: 85% . ... 56%.: 59% 
. ................ ...... ...........................
 

328 Import Ucense.... Controls 1:..... . . ....................... 62%!.............. ........................... t...........................41%
,ae.... ..... ...................... .... 83%, ;' 

S.... ............7 63%..
 

. ................................ .......... 67%! 


330 Cu.st.o.ms......... at ions .....71%... 70%! 88%. 67%
 

.~ ~ ~.................... 64 .... T ............67%1:......................
~ ~~'~."...........~ ........... 61%
331 Middlemen Margins 1i 467% 78010! 67%o 59%332 Product Shortaes 100%i 

......... ......................... ..... ............... ..... .......... I...................................................... 

334 % Havi fficu...Obtainn .Needud Raw Materials: i ! 
.... 

.........................................................................
335 Yes ' 75%1 42%! 1 31 %! L7% 
0 ................................................ .......................... .*. ........
 

r3 6 1'No 25%! 58%! 69%3 
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MAPS GENERAL AND FOREIGN-OWNED SURVEY RESULTS: 1989-1991 

A B C D EJ F G 
__ _ _ _ _ oolooooooooo.. ... j.ooo.....~o 

338 % Raw Materials Come From: . . . .......... ........................... .
 

339 Domestic Sources 38% .66% 55% 68%
 
Soures ..............34% 45%1. T.......... ......
340_ 62% ................. .
. 32% 

341 O1w from EEC I 29% . 1 27%. 
.... ..... .. .. . .... . . ... ., ,. 

o/w from Middle East 1% i 2 
.. . ... .... ............... . . ......t ..............
3o/Wfrom Japan 6...1 .. ... 2%j....
 

344 olwfrom Other Asia f 6%1 5%1
 
S. . .. ................... ...................................
 

345 o/W from USA 8%i .. . 
343 o .from -

.t.. 

. . West Africa . .............................. 


347 oiw from Other Africa i Other Fr.........c .......... ................... 0%1..........................
348 ow 2%!...... 0% 


348 owOther Foreign Sources 12%........... 0%.. ..
 

349 j .
 

......... .......................................... ...........................
 
.............. .... . . . .
 

.35E. Ex o s . . . . . . . . . 
...........-I**-**-.......


351 What isthe Most Profitable Export Market? . . . .. 
............... .... 0...........
. ......
352 West Africa 4338%. 19%
 

353 Other Africa 14%] 3%. 0%! 3%
 

354 . . ............ 0. .......... ! 49.%
E . . ,.242% 50.%.. 
355 Middle East I 0% 0%i1 19%1 4% 

...... .- .................. ....... ................... ;......................
 

356 Asia 0%• 2% 1 0%1' 1%.................................. ........................... i....... ..............
357 USA I 43%, 11%: 1 13%1 12% 
............................. ..... 
 .......
 

358 Other I0% ! 2% I 0%1 0% 
. .0% .......................................................
 

5 I........................... .......................... .......... i......................................................
 

360 %Considered Imp.rtant Constraints to Achieving/Expanding Exports: 
80%:: ...........................63%
.......................... 
361 Foreign Exchange 

___ 
Control 88%! =........................... =.......... ...... 75% 

.
...........................
. ........ .................. ........ 

84% 78%I 73%362 Credit ControlsC. . . . ont.. Credit ... .. ..........................-. .......................... .......... ........................... i...........................
363 Bureaucratic.Dela.s i 75% 76% 88%1 59% 

................... . ......... 
 .... ,

364 Taxes 1 78%! 88%! I 78%1 77% 
.................. . .... .... ...... ..................... .................................... 

365 Lack of .propriate Technology 1 89% 1 81%: 78%! 72% ........ ............ . . .. . .
 ......................... 


367 Other Infrastructure Problems I 67%! 73%! 56%! 55% 
..... .............. ....... o........ T. ...368 Packag!ng . . .........................
I . .. ................ 67% 60% 

369 Raw Materials 1 67%! 77%! 1 50%! 58% 
" ............... ................... i
. ............. . .. 
" .... 

3701.Low Labor Productivity 56 9%. 1 67%1 56% 
371 Lack of Market Information 1 78% 1 84%1 1 56% 

. 

79%1 
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MAPS GENERAL AND FOREIGN-OWNED SURVEY RESULTS: 1989-1991
 

A B C D : EJ F G
 
372 ,....... ....................... •
...... ................t..........................
..........
........
372 F.J oi ne ..................................
! ...... . 
373 F.Joint Ventures 'I 

.................. 1 .............72%.........................50%! 81%2
374 % Interested in .......J-V's w.th Forei.,n's .........70%1.. ...........................
 
........................... i............... .......... ........... ..........................
 

376 Interested in Joint Ventures for: I 
....... ........................ 


377 eh!yol .a.j. .........................99%! ...... ..............100%. 95%
 
. ......... .......... .:............... ............ ................... .........................
 

....... 8)% 
378 . 86% 92% i 100%1 83%
 

s t e s ........ *........................ .... ............ i.......... . 90 ......................... .
c.8e V.:r. .............. .... t.......... ........................ no 

...................
. .... ....... ... ........... . ........ . ........................ ........................... .......... •. ... ..... ............
............... ..
380 Access to Markets 100% 91% 90% 89% _ .............. 


370 aaeilx :! 7% 100%' 65
 
... . .......... ............. .......I ............................ .......... ........................... !........................
 

3821 0! 
382. ..... . ................................................. ........................... i........................... ".......... ?.......................... "...........................
 
..... .... . . ... ......... ...................... y. ....................... $. ....................
383 V. Business Associations t .......................... t .......... ,........................... •..........................
 

384 19.9. 1 199..1.... 1991 
385 . . . . FOR'GNI TOTAL.: FOR'GN1 TOTAL. .... ..........................
. ....................... .......................... .......................... :.......... ...........................
36........................ 4................. .. ............
 
388 ......... ..... ........ ....... ......................... ........................... :........................... ......... t .... ............. +...........................
............................. .
 . . . . .387 % Member of any Association 78%: 73%-! 79%1 66%.........................
•......... .........................
............... t .......... ......................................................
 

388 .......... .......................... ....................... ................. •.........
. ~~~~~~...-... 
 i.......... ............................ I ..............
............
 

389 % Not Member of Associations Because: I ... .. 
................... 
 ........
1....y.... .............
390 Services are Not Useful 1 ..... I.........
7 50%' ' 67%, 64% 

................ : ........... . .....; .....................0% .......................... .......... "...........................17% 1 6%
391 Fees. Dico Re M.........Joini............ 9%!.t ...........................
 
. .................... 
 ... ............. ......................
392 Membership Restrictions i........... ............... •...........................25% ................... 4% 17%
I........ i .......... ........................... .............. 4%
 
393 Other 0%! 37%1 1 0% 26% . ".........................
...........................
........................
........................
•........................................................................
 

394. ... ......... .......... .......................... . ..................... ........
i........ ................... l
........................... ....... 
 ..........................
 
395 %of Firms Belonging to Associations Who Are Members of: I . . .
 
396 National Chamber of Commerce 1 29%! 40%1i 45%! 27%
........................................................................................... 
 ........................... i ............. :. ...$ ................. .. ..-
 ..........................
 
397 Association of Ghana Industries 29%: 43%:1.....,.......... ...... 45%! 28%
 ....................................................
........ . ° •"
"*o '""•"" .. . ....... ........ .......... oo.......
.o.. .. o.•o...o.. o.......


398 Ghana..Emp ers Association ............................... 1 29%. 20% 1 69%' 23%
. ........................ .......... I: 

399 Fed of Business & Profes. Women %/ 2%
 

...... ............... ...... :........................... .......................... ..........................
 
. ......... ............................................................................... 0%:: 1% 0%:
; ............. +......... ...+........ ........................... ...........................
 

. .... . ..... ................. ....................................
400 Agriculltural Commodity Assns ..... .... .......................... 1%
.......... . . ................. 100%/ •.......... 0%::$...........................
 
401 Ghana Pharmaceutical Association. .................................................................................
Gh.0n I st u e of B n r " 0% 3%' I 10% 5%..." ....................... ......................... .......... i'.............. I........: .................... .......
 

. .............................................................. 
 ........................... . ..................... 
 ....................... ............ .......................... , .......................... 
403 Ghana Hotel Association i0 4% 0%1 2% .......
...................................
............................
...........................
...........................
 

... ................
..........................
.............................
...................
40 . ofActual Members Believing Their Associations Are Effective: , 

• i ........... ................ ....... ............... .........................
 

407 Association of Ghana Industries 1 50%! 82% i 60%! 87% 
t...............................
...................
..... ...................
........
...................
408 Ghana Employers Association 1 50%! 76% ! 78%1 86% 

Page 12 



MAPS GENERAL AND FOREIGN--OWNED SURVEY RESULTS: 1989-1991 

A B C n j-E F G 

409 S * " ...................................................................................
 
410 % Distribution of Single Most Helpful Assistance Desired from Business Associations: .........................a .ia .............. .......................... .......... ............................
........... .......... y ...........................
 
411 Financial Assistance i NA A 20/% 44% .................. .
4--.2............. ... N I...... ..... . ...... ........ ..................


41,aktSatsisI N NA, i ,0% i 24% 
.......
 

413 Influence on Government Policy I NA, NA 25% 20%Tr.....................
414 ........... .. ...... ......
"...A.".....0.. 
..................... ...... NA NA % % 

nt-- -1. . ...----.. . .......... - . ......................................................
414!:Tr..... Ji NA! NA: 03 3%NothinPgP~qNot~!.n. ... NA: NA 1/ 0 %: % 
.... ...................................................
4..............
416 Other NA. NA. . 15%! 5% 

..
.*................... ...... ... ...... ......... .......................... .......... ........................... ..............
 

418 % Interested in the Following. .......................Services from Associations: I
................................y T......................... .......................... .......... i........................... i......... I..............
r t" 
419 Access to Credit I 70% 91% 74% 88% 
420 Technical Assistance 1.. 70% 1 80% 68% 70% 

421 Personnel Traininc I 60% 74%' 68%: 72% 
422 Feasibilit Studies 60% 74% 79% 67%......... ............. .......................... 
423 Increasing Contacts with GOG. .50%: 73% 78%, 65% 
424 Provide Marketing Information i. 80%' 88%:, 95%,- 89% 

...... +..............................,................... ........................... ...........................
 

425 __ I i . 
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MAPS PRIVATE SECTOR SURVEY RESULTS BY GENDER: 1989-1991
 

A B C D E F 3 0 

1 1.Profile of Firms. .. II IF 
___ ...... ........... ................ .............. ............. 
 .... 

____m;[2 -;-'r ...... .. ....... w..;........................................198911 .......... ...........................199, ........................1991 .
 
3 - WOMEN TOTA
 

..
... 
I...............
t. ... ...........
4 -'-. ...........................................................
 
A.Location. ...... $. I .... ....,,,,,.,oo,,.,
 

. ............... .... ............... i .............. ........................... ........................... .......... .......................... ..........................
 

............... 1%63%!
_6 Accra 63 i 3 61%1K .. %................... ...... ...............
u..ma..s....... ......... ...................... 19% 1 % .....16% i! ...............
 
__ -Kumasi18% 16%1 17%. Kumasi . ..............................
8 Tema 15%1 7%= 1 ....... . .. . .. . .. .. .... . . ... ... ...... . . .... .... . .......................... ............ ...........................
. . . . . . . . . . ............................. 


....... ....4...
9 Takoradi-Sekondi if 24% i 6% 9 8%
 
10 Other 1% =, ' ,,
. . ... .. ........................... ........................6/ -,
.................................. 
 ... 
10 Ot e 11 !I.il I i i ... ......................
%. 6% . ..... ~ ~..... ................... . .... ...................... ........................ .................................................
; ...........................
 
12 B. Sector Distribution I
....... ...... .............................................. ' . ......... I.....I ............. it .......................... ' I i..........................
.......... •...........................


13 6... %
13. s.....nproei... ......................21%.. ... ,1,
 
.............Mau actrn . . ..... ....... .. ...............
4. ... . ..... 4.% ". ;" ........ 33%2" ........ 43%.....'. '
14 Manufacturin 43% 1. 49%13%I 42 ............ ........
. .......
 

o-. ... 0... ... , ...................... F 15%1 ,,.
15 Commerce... .. ,. ,~,. .°,.. ,.....,..........,,,oo.,14%! o,.. ,ooi,,., .. 3018%
3 0%,," " ....... . !.. ........................................
16 Other Services 21%1 22%!1 27%1 24%................................ .......................... -,7 . ..... / Y
.............................................. ......... ; ? .;4 

. ... , .....................
.. ,, .. ..
 

17 __. . .. ~I
Is1. Sao... ............................... 4..........
C. Scale of Enterrse t f . .............[

19 0Employees Own.er-Op'd) I1 5%
 

............................. ..................... ...... ... • 
 33% 

................................... . .. 13%
. ................ .
 17%.. .......... . ........................................... ........................... ......... ...............
 
22 11 to124%Emplovees
23 21 to 100 Employees [ii I 9oi 14% oo -o 

................ ".......... 2
.................... .... ........................................ |........................... ". .................... ,. . ......................5%".
: ..........................
8% : 24% 
......... ... ......................
.................. t.......................... . ............... 
 . .. ........................... .............................


25 More than 500 Employees 1 2%,. 
26 3126......................... .......
 

....................................... 
 .... .......................... 
 ........ ...........................
 
27 D. Ownersh!p t"

1...... .............. .......... .......... ... ..........................
........................... ..........................
..... . ....................... ... ............... .............
 
28 %owned by Ghanaians ! 100% 92%1i 9,%, 91%.......................
.................
 

29 %owned by Women I F 100% F 110,% 19% 

30 
S......... ................. .. .. ........... 7........
......... .. .........
.. ..... .... ............. . ........... ... .............. ... ..................... ........... .. .......
.............
31 %own.ed byGOG or Parastatais 1 6%F 6%!1 2!5 .t.............
 ................................... 2 .......
o.% . ..... .. .......... l ....... 15 %
0%to ................................... ..... !.............. 


32 0% to 2........ . 2%'l
33 ...to 50%. . .. ............
............. ................ .................8......%............i................. o% i ...................''86%
-=.........= i......... ............... :
 
3450%+ ' 5%F 6% ! I___I1% 
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MAPS PRIVATE SECTOR SURVEY RESULTS BY GENDER: 1989-1991 

A 	 B C D E F G 

ned by.ow .. ........ . .... .......... i ..........................
os.......................8. . .................. 


38 	20% to50% 3% 27% 

................ 	 ........... . . ................ .
 .......... 	 ......... 

39 	 50%+ 5%,- ....... 59%

40 	 !! il
 

.............. .,°.. °.: o. , o, , . . . . . . .
 ,, . .I . . . . .... ,
...... .......
42 	 %Title Deed j 19% l 26%i = 44%1 30% 
- .	 . . - . . ...-. ...- ........ ................. ..........................................
 

43 % Lease I SI 81%, t 74% 56%:1 70% 
4, . . . . I ..... .... .. 

......... , ............ ..... i.............................................................. ............. 

. . . . . . . . .............
 

46 II.Factors Accounting for Business Performance
 
47 	 1. 1989.! 19891 19911 1991 

......................... . ... . . . .... ..... . ...
 

48 	 . i WOMENI TOTAL' I WOMEN! TOTAL49 	 ..... !I i t i f..........
 
.... ... ........... .................................. I
 

50 	 A.Negative . ....... .......................... ...........................
Factors.....................Affecting...........Businessy." Performancey........ .......... I... "...........................
 
51 Txes '!i 48% 1 56% ........ ............ 48 . .......................


5 	 T. .. 48%:i .... 56%!.8% 50% 
52 	Availabilityo.9redit 1 52%i 61% 1 41%1 43%
 

........ ,,°, ..
°°°. 

53 Raw Materials Prices..... . 45%. 51%. 46% 55%
 
54 Interest Rates 45%! 54% %
44%1 5 

................................ ......................... t.................................................. .
 .... ..
55 	 Output Prices 1 %'.45% 40% 

56 GOG Actions/Policies 28%1 32%; 25% 31% 
57 FOREX Rate 1 29%! 40%!1 30%! 38% 

...... 	 ;............................
...........................................
 

58 	 Raw Materials Availabili .... .. 10%i 22%!. 15%! 20% 
S. ............ t
 

59 	Auction Exchange Rate i2%! 33% 1 34%1 39%
f~,, 	 ,....,.,..o,,+,,,...,....,...o.,,,,.+.o.,.,.o,.:..+,,,,,;, ..............................	 ,...
 

60 	 Em e Performance ....... ..... 23%! 18%i I 14%! 17%
-- . .. . . .. . . .. ' 	 t ................................
. . .. . t.... ...... 
61..., ................ o 

62 	 B. Positive Factors Affecting Business Performance 

63 	 Taxes 1 I 17%1 21%:1 21% 21% 
...... .-. ... . .... ........... ...................... . . . . . .. . .
 

64 Availability oCredit i i 19%i 17% 1 24%. 
. .................... . .... ........ .............. .... ................ . 

65 	 Raw Materials Prices 26% i 24% 24% 
--............................................. ................ ... ........ i ....... ..... 11*......... 1............. .......................... 

66 Interest Rates I 5% 16% 1 14%1 1 

, ..........................
 
...... .... . .............. .
 

-	 : ............. 


68 	 GOG Actions/Policies...........9%J 15%1 ' 19%! 22
 
.............. "..... i...... 

69 FOREX Rate.. 3% ! % 6%! 14% 
.. .. ... . . I ............. ..................... 	 .......... ........


70 	 Raw Materials Availabili3 55% 55% 
. ....................................................... ; .......................... t .......... .................... ...........................
 

71 	 Auction Exchange Rate , . 6%!i 17% : 6%! 10% 

72 	 Employee Performance I 28% 24% 25%. 23% 
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MAPS PRIVATE SECTOR SURVEY RESULTS BY GENDER: 1989-1991 

A 1B C D Ej F G 
73 '! 

. . .. ... . .o... .
. . ooo.... . .o.. 


74 C.FactorsPolicieHaving.... I!mportant.......Impact onT Sales86Volume 85 .......................... i 69
........... ....T. ........i............ ... 68.............................

.. ... T'.. .---**.. -T... T...... .. . ­....-

75 Tax Policies 1 86%1 85%! 68%! 69%6 ..................... ........................... ........ .....
 
76 Consumer Demand 1 80%1 84%! 83%! 82%
. ..... ... .....................................................
.........
...................... ..........................
 
77 Market Information 65% 70%! 1 81%1 71% 

...... 
 .................. ...... ?.............T.... ..............
78 Competition: Priv. Ghanaian Firms 1 72%1 68% . 1 76%! . 61% 

79 Access to Production Technology I 60%! 71% ! 59%. 66% 
.,.*.............. I . . ......-.................. ............
 

80 Transportation i 73%! 70%:I, 54%I 55% .................... I. I .......
.......... ........
81 Credit Regulations 4 .. 1 55%! 59%
 
...... . ................... ..........* .........................
;......... . .........................


82 Distance from Markets 1 79%! 57% 1 I 36%! 34% 
.. .................... ..........................
.. .......... f..........
......................................................
 

75%' 58%."83 Middleman Margins ..... i...........................
..........
..........................
................... ...........................
 
84 GOG Incentive...... Policies .. ,.,. 36%! 1 44%..... ,......*.............,............................................56%! 39%
,........ *,............................,.,.................,.......
 

4........... ..... ..........
...........

85 Lcensing/Other Regulations 64%! 56% 38% 46% ........................................
.......................
.....................
....................... .... i.... .. ....................................;.............

it8 Foreign Exchange Rgultons 46%! 64%! 1 38% 53% 

................ .............................. :.
............ ....................~.................................4. . ..............-,.; ..................................................
 

87 Market Infrastructure 5 0 49%,' 39% 45% 
..........................
..........................
...........................
!........................:.......... , 
.............


88 Marketing Controls 1 1 55% 43%: 46% ......: ..........................
.............. .............................. ............................
...
89 Competition from Parastatals 1 26% I 38%j 1 26%:J 26% 
..................................................................t.......... ..........................
i...........................
........ .......................... 


90 Competition from Foreign Firms 29%. 39% , 20% 35%
 
....... . .. . 35%............ . 4. . ... ............................. 


91 Export Promotion Incentives 29%! 39% I 93
 

92 Shippinng Regulations .....................................
I 19%1 42% 1 27% 43%...............
.................. ............ . .............
..........
............
. ...........................................
 

.................................................
....... . .... ?..........................
.. .......... ..........................

94 C. Pereptions of the Business Environment I.....I 

.... . . t . ...........................
................... ..... ............................. :...........................
 
95 Better Than One Year Ago 29%! 38% 1 34%! 40%96....m.as.ne.Year.go........................... ..........................
...........................
..........
..
.......................................
 
9 Same as One Year. o. 16%! 18% 1 14%! 17%................................................
...................
.....
..................
. ......
..........
...........................................
97 Worse Than One Year Ago 1 55%! 44%!.1 52%! 43%...
................ .........................................!......=.............. ..............
.°....... i........................... 


_ .* ....,..... .... ......... 
99 D. Perceptions of Sales Volume i I I 1 .......................
............ i..........
........................
i .........................................
100 Improved in the Last Year! 31%! . 38%' 38%: 42% 

101 Same as the Last Year 33%! 28% ' 23%: 24%...........................................
........................... 
102 Worse than Last Year 36%!1 34% 39% 34% 
103 103 _ ............................. !i 

............................ t..........................
...... ." ........................... ..........................
 

..... .............. ....................................................
. .... i...........................
..........................
........................ .......... ;..........................
 
104 Ex. cted to Improve Next Year : 64%1 64%' i 73%: 72% 

.................................. t . • . _..
05Should Stay Same Next Year 19%!i 19% ! 16% ! 16% 

106 Expected to Deteriorate Next Year 17%1 17% I 11%' 12% 
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MAPS PRIVATE SECTOR SURVEY RESULTS BY GENDER: 1989-1991 

A J B C D Et F G 
107 _

.. •...........................
107.. ... ... .............. ............... ........... ........................... .......... ..........
 
108 % Firms Operating at.the Follownq Capacity Utilization Rates: I 

.........___ .......... ......... ....... .... .... ....... ............. ..................................................


109 90%1olOO% 1 I % 3%1 7%! 5% 
... ...................
 

110 75% to 89% 7%:: 11%1 1 13%! 15%
 
111 50%to 74% I I 32%! 38%1 41%I 38%
 

...._ ......... .......................
............................i..... %
 
112 25% to 49% . 1 32%32%1 31%1 

__......._ .. .. ... *-..... .............. i...........................


113 less than 25% i 20%j 18% 1 8% 10% 
11............. . ... .... 


11611 1 .I..................... .......... .......................... |......................

1 _. ....................................... ..........................
 

............ ............... 1•.....................
117 ...* 1 1989: 19891 19911 199.1__. 

118 .: WOMEN! TOTAL! WOMEN: TOTAL .. WOMEN............ 

119 ___
 

120 A. Negative Factors Affecting Business Performance In the Last Year:
 

.118............................................................. ...... TOTAL...........
 

...... ... o.............. . ...... . . ..... ..... .. ..... ... ... . .......... .. . ..
 
121 Access to Credit .... 59%: 61%! 55%1 55%i ; ; .......................... t .............
 
122 Price of Electricity 54% i 59%! 45% 42%
 

123 Price of Transport i 42%! 48%.... 35% 38% 
. ........................ ..
......................... ........ ............. .... . .
 

124 Access to Suitable Equipment 1 24%1
2 

30%!2! 1 23%! 27% 
. . .... ...................... .....................................
 

125 ,Quality of Communications i 25%! 26%! 1 21%' 31% 
12... ...... . ..b.!..................... ............................ ............ ...........................
........... .......... J..... 

126 Reliability of Electricity. .... 33%1 28%1 K-1 27 
. . . .. ........ 7............. 


127 Access to Transport ! ! 19%! 25%. 1 8%, 14% 
... ......................... .................. ...................
 

128 Access to Raw Materials I.. 27%! 25%!1 11%! 18%
S......... ..... ............


129 Access to Land 26%!: 26%: 27%2 
a.b.............. ....... ........... ............... .. 

130 Av.ail!. ommqunications i 24%1 31% . ............... 21 
131 Availability of Suitable Premises 1 20%! 21%.' i 24% 23 
132 Access to Public Services I : 13%! 13%! 1 17%! 1 

. . . ... . ........... ........................... ........................... 
133 Access Skiled./Sup.e.rvis.oy. Labor. 8%. 10%! 8%! 9% 

. .......................... .. ... . . .... . . . ... . . 3.. 
134 Quality of Water Services 11%..... 7% . . 6%!. 13% 
135 Access to Water 8%. 7%! 16% 13%135.A.ce. ... .......................... f........................... 
136 Access to Spare Parts I i 22%! 21%1I 32%! 31% 
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A B C D E F G
 

137____ . ... ...............

............... ......................................
 

...__ i
 
..............
138 B. Positive Factors Affect!ng Business Performance in the Last Year: 

139 Access to Credit 16% 22%. . 23%1 27% 

140 Electricity 1 26%,1 20% 27% 21%22%!141 PricePrice ofof Transport I 1 25%! 1 20%! 20% 
..................... ......................
 

142 Access to Suitable Equipment I 48%1 49% ! 42%, 43%
 
143 Qualty of Communications 13%1 26% 36%
 

. ........ i........... 

144 Reliability of Electricit. ! 33%! 48%1 42%! 37%
 

._............................I...........................
..........
145 Access to Tranpr 40% i 38%: 41%: 40% 
r.. .. ....
 

146 Access to Raw Materials ! !. 50%1 42% 58%1 57% 
........ ...
. S. ...... ...... ..........
 

147 Access to Land I 1 22%1 24%. 25%! 23% 
. ...........
t .......31%.....32%. ............
 

148 Avaiability of Communications i 131%!1 32 40% 

149 Ava!ability of Suitable Premises 52%: 54%: 1 47% 42%S ..... ... •. ............i ...................................
o
 

150 Access to Public Services I 1 46%! 44%. 1 40%' 39% 
151 Access Skilled/Supe'..r Labor 1 33% . 47%! 50%! 48% 

152 QuRali'of Water Services '.. . . 39%• 48%j1 .2%l 33% 
153 Access to Water 46%1 41% 39% 38%
 

. ..... ........ .........................................
......................
 
154 Access to ,SparePars 22%1 34%! I 21%1 31% 

...................1 ...........................
.......................
156 C. Infrastructure...................... ...... ......... ........ .1..................................... 
157 Factors Constituting• Important Constraints to Business Growth: .• 

158 Availabii..of Air Cargo Space. 21% 31%' ..... 27%': 30%............................
,,,......... ° ..............
,R. ,. ... ......... .•....•..............•..............
 

159 Price of Air Cargo Space 1 21%: 39%: 1 36%1 45% 

160 Availability of Land Transport 1 69%. 72%. ' 33%' 39% 
161 Price of Land Transport 77%' 80% 1 63%1 61% 

162 Availabilit. 22%: 1 14%! 26%y o.Maritime Transport~ ~ ~ ~ ~1 <T - - ..... .... 
38% 

•.~ ~ ................. . 1 - - . ...... .. ................... .............
 ...........~ ~~ ~ ~ ~ ~ 

163 Price of Maritime Transpor . 26%: 44% : 43%!1 49%•°,°,...,.
a*°........,°...°•o. 


164 nadejq ate Road Network 51%/ 64% j 54%! 46% 
165 Qualiti of Road Network 1 S52%52% 65% f.......1...69%'
65/0 56% 

.................
...................
 ....................... _............... 44%! 38%
.'R. ... 36%: 47% •............................................................
........ ......... t............................
........................
16 

167 Access to Water 8%1. 7%I 1 16%! 13%
 

.... . ........... ....... . . *..........................
 
168 Reliabili of Water Supply., I 11%i 7%1 

I

1 16%1 13% ......................... ..
.......... .
. ............ 

169 Cost of Electricity . I .........................54%:1 ...... ................45%
.. 59%... 42%
"... .. .... 
 ....................................
170 Reliability of Electrci!y 33%! 28% 1 30%! 27% 

........... . ....... ..... ".......... ..............
i...........................
...........................
. .................
... ....... 

_..........................


171 Access to Communications .- 24%! 31%! 21%: 27% 
.. 


:.................
172 Reliability of Telecommunications 25% 1 26% ..................21%!t ................31%
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173 1 1
 . . . .. ................. . .............................. .......................... ................... ----------
........... . .........................

174 The Following Land Tenure Issues Have Had an Important Effect on Operations: 

. ........ ......... .......................................................
 

1I78 Access to Land 73% 67%1 44% 53% .. ............ ........................... .................................... ........................... ..........................
 

177 Ability to.Stay..on Lan.d . 89% 65% NA. NA 
..... ' .......................... ........................................................ .......... ..........................
178 ClearTilin 78%1 72%! ! NA. NA 

II_ I I t
 

180 C.Labor Issues II
 
17 ............................. .. . .
181% Labor Force Women 82% 29%!.............. ............. 

187 .% Labor Force Ghanaian 1 100% 1 97%! 
4 

1 1 99% 
. ................................................... . .............•..... ............. :........................... i.......... ......................... ...................
................................... 23
 

..............
183 % Skilled Labor Womena , 57%' 20%|! 54% 
184 %_Skilled Labor Chanaian 1 30%; 31%! 1 54% ........................
...........................
............... ............... ............... ............................ 


--....... .......................................................... . i...........................
....... . ........................... ............................... ............... 
186 %Top Managemen Ghanaian 1 95%! 93%i I 1 94% 

. ............... ...... ....... ......................................................................... .............. 


. . ............. I.......................................... . . . .......
. . ....... ... 
19 %Believe Waor Prodentvm Heurts By 25% 25% 22%22
 

....................... ................ ......................... .......................... ......................... .......... ........................... ...........................
 
b~~..r~ducti~. ...... ......19 %%B1eiBe. Labor. ProdBuc..................iv .. ............. ...... ..............
............ ......


192 Sicknes', 1 45%! % 33% 
,... ..
2%....
....... t........,.. .. ,.................... . 3.......o.....o.oo.,o.
193 Absence for Funerals/Other Pers'l 3b% 26%!27% : 31%. .............................................................. ............... ........................... ........................... :.......... .......................... $ ..........................
194 Lack of Motivation 1 16%. 26% 30%! 30%
 

.1......... .......................... i ......... ............................ i...........................
.......................... , ..........................

195................
 
. ............... ................................................................................................ 


........................... 
 : ... .... . ..................... i ..................
196 Finding Suitable Ghanaians for the Following Positions Has Been Difficult:
 
197 Managers.... .................................... 1.......... .............. . ..........................55% 12%
. ........... . ........................... 68%! 1
. .......... .......................... ..........................
 

198 Secretaries!Clerical Personnel 55%! 35%! 1 4% 
199 Technicians 48%! 40% i. .. .. 11% .......................... 
 ................
......... .......... .......................... ..........................
200 Professional Personnel 1 1 56%! 50/% 1 11% . ......... . ..................................... . .......................... • ......................... . .......................... .......... •............................ ...........................
 

201 .... ............................ ........................... .......... I.......................... ...........................
.... ................. ..................... t........................... 

202 %See High Compensation Hurts = 26% I 74%1 . 27%'i 37% 
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203I ed.! .!l ~ s . .. ...... ...... I I IIo ol...oo............. ...... ....... .............. .......................... ................I.................
_ ,*,oo,..oooooo.o.o oo~oooo~o.............te,......o.....

2C-4 D. 

_ 

Credit!3asue3 ...... ........................................ ..............

206% Obtaining At Least 20% of Start-up Financing Needs from the FolIoP. 

. .... ................. %.'. ...... ............
.%. .......... ......................
 
206 Commercial Banks 6% 1%!%9
 

S.... . ........ .. ................. .. .. ..2%"
 
207 Rural Banks.........%'0%
 
206 Other Local Formal Fin. Institutions 3% j...0%


o . ...... ........ ........
i .. ... ..........

209 Foregn ar% 0%P 0% 6%
 

RemOromffs ore .. ................... ........................... 
o ' , • , , o • ...........................° * . ° ° ...........................
........... 

" • ....... o. °
it's . ......F" * • o . . * . I 
.oo..,.o,.•210 Susu/Other Informal . °•• °I....° ... i° • ° •• °°° • °* . .". .... .. °|.- 6%!-°i ~ 1% 3%1 2% 

.... .............. ..........
.................. ...............................................+......................................................
211 Remitt's from Offshore Ghana..ns 0%. 0%...........................
.. 1 1% 0i.. 
. ............ .......................... i.................... .......... ......................... ..........................
212~ §!App~iers'Cedt 6%1. . 2%1 i 3%_1 3% 

......................................................
...........................
 
..... ............. 'i..........
...... . ........................... ."
...... . . . . .......L ... ...................i . ..... "i. .................... .......... ........................... t...........................
~214_Personal Capital 81! 81%1. 95%1 76%
 

.............,..... .............
, .........
 
.................................
....... ........ ...........................
 

216 % Obtaining at LeEst 20% of OngoingCapital Needs from the Follown :
 
. ........... .
. ............ . ..: ........................ . .......... ... ................ ............................
Co.mercial Banks. ..... -17 14%. 22%i 19% . 

.. .... .......................... ........................... ........... .......................... t ..........................
 
218 Rural Banks .O%! 1%: 1 0% 0%
 
219 Other Local Formal Fin. Institutions 3%! 7%! 1 0% 1%
 

220rei0 Partners 0%'.. 3%. . . ......... . ....--... 
0 4 % 

: 
 , 

......................... ....
 

221 Susu/Other Informal....................................... ............... A8%!! j.......................1%!]""...... 0%! .......... 1%­......................... ........ ..................
222 Remitt's from Offshore Ghanaians 0% 0%1.%.. 2%
 
.......................... .......................... I.......... ............ ...........................
-.... .. . . . .. 

2.4.F...m.. ./....r..... ..... .. ... ........ ........ ............ ................... 8... ............... ...0 o............ ............... ........ ........................
 
Family/Friends .................. I 28%1 20%! .................. 6%.
 

25 Personal Capital
........... . ..............
.. ..... ..... ............. I . ....... ........................... ........................... i..........T ................ ......... ...........................
79% 38%226 • , I ! 
. .... . .. ................... ....t................................................... . .......................... ...................................... 
 ..........................
227 Lack of Credit/Cap'31 Has Arrested the Followina: i 

........... . ............. I... ......... .............................. .......... ..................................................
 
28 ManP.............................. 29%! 47% I 35% 42%
 .... . ........... '.......
_.............. ........... ..... ............ ..... .... ....................
........!....... ............... .........................
22 om 11 29! 29%! 1 44%,t 37 . 1............ ..... 


23 No P.cts.I 43%! 24% .i 21%' 21%
 

................... ......
 

231S . .............. ..... ................................ i .....................................................
 ..... ...........................
. ............................. t..........................
I..... :.......................................................................
 
232 Ability to Obtain Financing Impeded by:. .......
 ........
...i n233 ,o latera tRequirements I t. . 3% 78% 77% 63% 

.. . I...... ................ .............
 
.........
234 Short-trm. Intere.. .... . .... .. ... .. ................ 8 .. I...................81 

235 .Long-Term Interest Rates ! 56% 70% i 85% 72% 

st..R ates.......... 76..7... ........ .................I ....0%....
 

_... ... .... ....... ]..... ...... ..... ............................. ................ ........ ...................... ................ ..........
. .... !t .............. :
36 ,u.. .... ... ,.......... i......................
 
236 Bank Fees 564% 32%..
237 Credit Ceilings I.,........ 71% I 48% w................. 4. ........................9 ... ............... 38% . % 442% 4%
6-9 ..... .. .. .... ... ...... ..................- t i...........................
... ... ....... ..... .. .. .................... ........ I...........................
 

I01~ s . ......... . ! 68% 67%!
29Lack of''e';"._kAEqu. Capital ...... ...... ................ .... 5%1 I 71,%
............ ' + 3
;; 0 ......................... 


240 Distance to Banks 16% 1%10%1 13% 
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243Relabl InormtO, .I. ,.......... . .........................
.
242 E.Market Information 

24, . Z.....--.-................
.... . ... ..
S . ZZ: .......:......: ........................................... 

...............................................................-...........................
24LReliable Information on International Markets isAvailable:


1501
 
48 Yes .. ~ I 9%J 2133 9
 

.,+..,... , .... ...... .......... .. .......... ....... , ........ ,....,....
.......... ...,...... °°..........° ....... ,., ,
............... .......


SN . ....... %...........................
.8.............. ......................... 


................... 0
25 M inist.. .................. 
.251 Sources of Market Information: 

.. . . . "...................................t.............. I .......
....................... ............. :...........................
........ .......... ....................
.~~~~~....." ° °.. ...... .,.oo..,oo... ,..,.,o...S.Minist.ry..of.Tra.de.. nd..Tourism.................. 4% ...... ........! 80%..................3,% 


2 Ministry Industry Science and Tech. , 4%I: 11% . 0% ..... 10%o; ;o..o........u.........................................................................
......i . ...;T ....:
254 Export Prmotion Concl %1 7 9%.. 
*1............. I, . . .. . . .
255 Personal Contacts I 95%11 89%I i 100%i 90% 

.. .. 
. 

..........................
......................................... . ..........................................
 
256 Foe~Partrnors..... 4%1 6%I 50% a 

... ..... ... ........... .......... ..
F.........n..a.....n.r............................................i ...l.....{.........O. ....... ... 

257 Association of G hana Industries. .... 2 13% 75% 12% 
258 National Chamber of Commerce 4%. 11% I 67% 1 V 

259 NationalI Marketing Boards j 0% 2% 67%
 
260 Trade Journals. . . . 11% 27%! 1 100%! 22%
 

............ ......... ....................
 

261 .... ................ ................'
 
.... ... ...................................I................................................. 


. .......
........................ I iI.......................

262 Most Interested in Information On: ............ 
 . .. . . 

. ................................................................................ J
+............t..................... ........................
.............................. 

263 ...rode.... .............rL.....................:........................2%........ ..
Pre% Stations..... ................ B.
.... . ..... ...............%4 '................B
I. 8%
 

I. ...............................................
..........................
.....................................
........................ 
................I......................... :.............
265 Contacts with other Comparies 73%!1 6........%
75% j68%1 Z 

266 Trade Regulations 1 1 61%1 5r5%!' 48 
.:,.................. ,.
_m..................1 . ...........................................................................
!.. ........... ........................... 


26 ..............
267 H.vn ...ce..s. ......r.. ... .n.....................
T o ............i............
..........
......................................................

268 F. Techno ogy ........................... . ......
......I.................... I........................


269 %Having Access to Ap.p iat Tchnology:* t 

.~........ 4%."]- .........61%........ 65%...
' N ...... 
27 o 3 35% 
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272 _ -....
 

273 Factok Hindering Access to Technolojy, " t. .
274~~ ~~ ehoqg 1 : / .......... ........................... ..........................
Lako~nomtino274 Lack of Information on Technology i 41%i 44%1! 90%! 13° 
.". .............. "......
....""" . ............. .. ...... " " " " " " 


27 , Lack of Local Expertise 1 11% 75%1 10%.-X~rtie ~ .4...................%...0%
 

276 Cost of Technology I 42%i : 100%i 45%

277 ,lmortoed Tech /nappropriate 1%'6%!' O.........
S I .......... ............ . . .....................
...... %'I.........8%
 
27.8 ,GOG.Uic.ensing.,Rqouire ments 0%: 3%:1 1 88%: 8% 

....... . ....................... .
 

.......... .f ................. 13... 100% 13%...
-281 Lac.... n.... . . 5% .................
 
281_Lack offForeign E iane 5%] ....... 13%1 100% 13%
 

_ . .. . . . . . . .......... ....................................
 

282 1 1.. .. .... .......... ...... ..........................
............. ......... .........................
 
~.283 ....................................................!..........
....... ..........................
........... !.......................i.............
 

284 IV.Market Perceptions, Trade and Investment Opportunities . .. .. ............ ..... ... ........ .... ............... •. ...... ................. I........................... :".................... !.... . .. t. ............. .. ...... ...........................
 

285 I1 19891 1989 1991 1991 
. ..... . . . . ..... ......... ..... ... ... ............. . ........................... .......................... .......... ........................... t...........................
 

286 1 I WOMEN! TOA ! IWOMENI TOTAL 
Offer......................tmen
28 A. Fo n Belein ...... ............... 


289 Arctuefor Dorrestic Market ]'i 10% i 13% 1 9%,/
 
. ....... .................. ........................
............ ........................... ...........................


290 Agriculture for Export Market , 6%:: 6%! 8%
 
291 or . Market4%
 

......
_..._......I................._...... .................. ......................... ....
 

292 Agro-processing........for Export Market I2%...................................
..... ...... ............... 7%
 
____ ____ 1...... 5% 

~~~... ............... 2...5%......%
....... ................................. ...

293 Manufacturing for Domestic Market 16%. I 15%! 11% 

..................... ~ ~ *.*. ..... .. ..............
. .......................................
~ ~ ~ .........o ..... .. i o.. .o... ,*............
 

294 Manufacturing for Export Market I 22%j 11%! 14% 
.......o,......oo...o.o...................................................... t....................
o....... ...... ...
295 Commerce JJ 2%i t 3% 2 

...........................................................23%.. !..... 22%........
.. ............... ...............!.... 

.._WBniq5nanc......... .................................. ................ ... ............
............. . .... *..........
............ ..... .............................


i 1 1 

297 Tourism/Real........... .Estate..............1I 3% . 1 4
Tourim...a Es at 2%i... 
.ce 7 j........................................
na...
Bankin.........7 . .........................................................
 
. .298 Construction*~ !i............... 10%
 
................ 3%.... o.
°...........• I............................
...............


299 Other (Mining, Pharmaceuticals) 2% 3% 7%
 
. ..... .. .... ....... . ..................... .............. t .......................... .......... .......... .........
. ....... .......................... *..........................
 

301 B. Ir festment Plans 

......... ...............
 
302 %Interested in Investing in: ... I .. .... 

303 Personnel Tre.ning ........ 64%1 77%! 65% 78%
 _ . ........... ........... •........................ .......................... .......... ............................
 
........ ........... . ... . ....................1 .82%1..... !..... .............. .......... I *...........................
304mroved Production...Technology " • 85%! ?..........................60% 1 79%
35Plant i 9 8% 5 i 85% 

. .................... ..... 4......
30Marketin ... ..... ................. .................. ........ . .......... i............... ... .......................
 
......... . . . . ................
 

307 ProcurementProcurem.0e nt . .. 41 83% •.......... 68%11 80%
............ . .......................... t .......................... 
308 Quai Control 66%. 83%. . 6 81% 

.....- 68% ! '............................. .............
 

309 Management Skills 1 61%:! 71%! 79%._ 76%, 
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310 _L ..........
.................................
..............
......................
.........................
311 % With Specific Plans to Invest in: .| i.. 
......... ....... "I"
.......................................'? .... ..................................I..................!....................................................
 

T--_....... .......... 6%.. ... ..
.......... % .

312 Personnel Training. 0 36% 45% 63%....•P..... .............. i ................................. ........
. ................ 


.P.a oduction.Technology 42%1 ...............61%
 
.......... .............,. Y.. .............1 .......... ............... 


41%1 43%] 

ent.........
Procurem ................'t..............................J........"5 ''....... F5
31 Pln_4% 57% i ........
 
................
. .... . .....................................
315 Marketing9........... .... .. ............. . .............
.44%1 ............67%73....
52% ........................
C.. . .............
1. !........onr.. ....... ...............
................40 i...............
316Procurement 3% 40%: 35%: 55%............. . . . . . . 3 ..... . 3 .......... . . t......... .. .
31 __f .onrl........ 37%1 40%1 4% 3
317........ ...... ......


318 Marla3ement..ki.......... 4.8.%
38%' .................6.4.

319 I I 
.% C. SaieR Pro.ile31 ...................................................
S es i G h n ............. . .... .................
......................
..... li.... ..............................................................
10 % ! i . ...........................
 

. ....................
. . .... . ..........................•...................... 
 ..................
...........................
321 ........ $......... .............................
%oSalesin Ghana 100%, 94/a.4....%. ...... 
. ...... ..... . .. . . ... .... . . 

323 %Sales Abroad I0% 6%: 5% ,..........E... ....................!................ ................................................. ....
w..E ........ ......i...........................
................. 


325 o/W % Est Afric 3% 
.....
...................................................
.........................
+.......... ................................
..........................
. !.......... ...........................
 

326 o/ % othrmfica I1 09'1 0%'1i . ....... ~~ %
............ "%
...... .....i... ........................................
....................


.. .......................... . .................................................. . .
. . .....................................
.................... 

.. oo. . . .° .° °
32 9o . .. ..•... ... ..... ' 
 ° ° ; ° . ...... ............ . .....................° ° '°.°. . ..° .°.. .. . . . .. .. . . . .. . .
... . . . . . . . . .... .. . .. .. . .. .. .
....................................
................ . ..........................
 

30D. Inputs and Imports I 

331 Factors Considered Important in ImpedingAbilit to Obtain inputs: 
332 Lack of Financing 1.............. 8%. ..........
... i
c...... n. ....................
.... .... ....................... ...... 0.%i................... ......
1009'........ 9.80/ ...............91%1........ 93%. 
333 Lack of Cooperative BuYina . 50%I 49%..1...I...............
...... . .
, .................................................,'... .... i.... .......................... 31%. 54%
 ..........
................
.......... i ...........................
 

334 Availabili* ofi.i 69%J 74% .. .45% 42%.35Cost of Transport..................... I. .. 75%!.85% 59%g
............................. 65%I
".... .............
...........................
 '...........................
..........
...........................
t...........................
 

Imp.ort Ucense Controls .............. 36% 62% 20%
........... .
 ... .....
.....
.....
337 Fore.gn Exchange Regulations .... ........ ..67%I 73%1 1 60%1 57%.. 
..............................4.............. ...... .................
................
.........


338 Customs Regulations 75%! 70%: 45%' 67%............................
...........
..........
.................. ........... ................................: i ..........................
... ...................." ..........•................... 

339 Middlemen Margins . I 80%1 64% 54% 61.%.. ............
....... 
 .......................................
..................................
.
 

.~~~..~... 0 ....~ . . .................................................................+ ***** ....--- --­340 Product Shortages . ...... • ...........................
86%1 78% 57% 59%...... ............. •..............
 

341 ....... ...................................................
 .......~ ~....... ................................
.. ......... ..................... .
i........................... 

342 %Havin Difficulty Obtaining Needed Raw Materials: i ........ 

.Yes .... 25%4 18% 27% 
3I4 I 75%1 58%1, 82%1 73% 
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345 I_1 ....................
.
 ...........................
..........
..........................
........................
348% Raw Materials Come From: ­"--- ............ j i I
o ........ O . . *o...t....... ....
.*H o o,. oo. ... ,....,.............,......**
347 Domestic Sources 1 76% 66% . ! 68%. 

348 Foreign Sources 24%1 34%! 1. .. 32%.49o/w from EEC .. 

* 

I 65 

__ _ . . . . .
 .........: .7.... . ..... 6 % .. ........... .. 

9°
 

350 o/w from Mide as 3 6%
 
....................... .........................!..... ......................16%
..............
351 o/w from OterAsica ;............... ..... ..... ....... .... 


353oj .... . . ..fro . a..
1....frm S .....-.......................... ..........15%15o.... .................
.. !. ....................................
352.......O.e..ia.................... 6
...........................
 

... . . ..... ;............ ...............
3540w.......from......................................................West Africa ..............50% I 15%' 29
.......................... t
..........................
........... .......... ..................16%
......... ..............
......................
............. ................... ... ...........................
.......... ..........................
35 .............. 6
355o.from Other Africa %0% i 3%
358 o w r m S ....... .................. 0%!.............
356 01w Other Foreign Sources..... I~p........... 15%..........
 

357 E.ExotI ":
 ........ .................
 
.........................................................
...........................
..............
......... ..........................
 

I-- ~ .. '............... .........." ............................• " ' " " "........
" ~~~~~~ '............ ......... ".......... "~
............ .............. "" .... .................
359 What is the Most Profitable Export Market? i 
360 West Africa... . ..... .................I
... .... ............. ............................. ... ....4.......................38%.........................?1.i.................2296..... ....' ................ . .
36 5 USA. . 50%... .......... .......................................0
 

S.... ...... ...................................
36 MdlEat0 1%1 8% 4%361 Other Afrca I 2%T 3%I 5%4 3%. ...........................
j ......................................
...........................
.........................
 .......... ...... ...... 
 ......
..... .........................;............ ............... ...t ........................
 

368 %EC..4 33%j.* 42%i 29%! 49%3,Othe 28 i • i 2%363 Middle East C 3%10%1 0%! 0%!j 8%1 4% 
............ ......
..... .................................................................................
.............. 
 .......... ..........................


364As.a.redit 9 2%. 2% . 3% 1% 

367...........................................
..................................
..........................
. .........................
 

....................
........ •........................ ..........................t.......... ...............
.......................... {............... 
 I............
 ...................... . . .
371 B.uracti.S... . ... ....j10 77% .. 7 1 :. 6% 25% 59%368 %Considered Important Constraints to Achievin/Expandin Exports.362 Uaxs 1 10717!~ 26! 1% 
336 Othec~ . r it Tehooy221 8%,.1 0%! 02%370 Credit Controls P b 93%!, 84%! 77% 75% 

. .... ..........................
I ......... ....................... .......... ..........................
 
37.ae 91%! 88%: 100%! 77%,S 

.................
.... ........ .....t....... . ..................................................... ..........
.......
..........
..........................
..........................
 

374Inadequate Transportnfrstrcture I 73%* 73% .: 25%i 5 
377 R aw M°° .- . .. . . . °-..° R°.-°.°°........ ."....°-
.... . ... .. ... .. .......... ........Z... .° 62-%°°.°... ... °............. "t .°°...........°.....°°°.. .....°!9..... ° ° °." 58%
........
........
37 Otfher Infrastructure Problems . 8%3 64% 5% 

36Pce6% 69- 50-80% 56%.... 7% 60%
377 Raw Materials .... I 82%! 77% I i 6,2 , 58%, 
378 Low Labor Productivity 7 9 ,,i z 
:379 LackofMarket Information I. 87%...84%.....00%,.79 
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381 F. Joint Ventures i I- .. 

...... ...............
.......... . ........... .......... .................
382 %Interested in J-V's with Forei n's 77%' 72%, 79%1 81% ........................ .
......... ................? .... 

........................................
..........................
384 Interested inJoint Ventures for: !383 V. . . . . . . . . . ................
 

aJjt98%] 94%! 95.
.f99% 
38 Tech ~. 92%! .. ..o. o.. .........83%o
95% ....... . . 58%! .........
o., o... o.?....... 


....~~~~ 
387 Man riaEx.. 79. 65%86%........ 

388 Access to Markets . . 90% 85%1 .............
... 91%. ...............89%
 

....................
--- .. i.............................................................
...........
.......... 

.........
............... . .............. '......
391 V.Business Associations I. . ... 

..... ....................... .......... . ...... *..............


39 19891 1989 I 1991: 1991 
oo....o.......... ... ,
............ ...............:.. .' .. ........, ........


393 IWOMEN I TOTAL: WOMEN! TOTAL 
.. .......... ..........................
...........................
4I I I 

S....... 

.. ..... ........... ...............
 

o ayAssociation 76%1 73% 55%!39 %Mebe 1 . 1 66% ....... 7......
9..mr .n.... . .......................... 


.,,, •.°....
397 %Not Member of AssociationsBecause: . . ...I...........• ,°....•..o ,,..., ,. . ............I 6 0 %
I .............

398 Services are Not Useful • i 64% 
__•_•50%! 1 63%i 

...................................
_.................
...................... 
 ....399 Fees Discourae My Jo.......14%. 9%; 1 9%1 6%
 
.. ............ . ... .. .. ....... .............
... .......
 

....... . ....
400 Membershi Restrictions.............. _._ . ........ ..... .......................7% 4%. ....................... o.......6% . ......................4%
........................


401 Other " 20%. 37%: 1 22%! 26% ............ ...... .............. ...............
 
__ -I402 .. I..............................
;.......................... 


403 %of Firms Be.!onginq .to Associations Who Are Members of. . .
 

40 •.................... ........... ...........................
 

................ T. :.....i...........................
 
404 National Chamber of Commerce i 41%! 40% 1 1 15% 27%
 . . ........... I............. ..........................
.................... ....... ..........................

45Association of Ghana Industries ....... 39%/o . 43%! 15%! 28%
 

.......................
 

406 Ghana Employers Association ! 10%! 20% i 8%1 23% 
........................................... ........................
......................... ....


407 Fed, of Business &Profes. Women 0% 1%! 8%! 2% 
4081A.,0,icultural Comnmodi tyAssns 2% .......... I1 0%11 1% .. 
 ..............
1.... 4% i 0.409 Ghana Pharmaceutical Association 4iGa Pa a tc.i5%l ...1 o%1 . 5% 

...
.............................. .... ......................................
..............................................
410 Ghana Institute of Bankers 5%1 4%: ' 0%1 1% 
.... 
 I...............
........... ...........................
411 Ghana Hotel Association 7%! 4% . 4%. 2%I...........................
...........................
4............................. ...........................
 

412 1 ... 
413 %of Actual Members Believing Their Associations Are Effective: . 

...............................
4--......... ...................... ...........................................................................
....................
 
414 National Chamber of Commerce 82% 71%' 75%1 81% ......... ........................................................................................... .......... ..........................
...... ... ..... ... .......................... 

415 Association of Ghana Industries I 81% 82% 75%! 87%31 

_. .. ._......... .......... ..... .... . . . I...... t -
I.............
.................. *'............... 6 


416 Ghana Employers Association 75%. 76%! 100%1 86% 
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418 %Distribution of Single Most Helpful Assistance Desired from Business Assns: . P........s D. I 
4%...s ......o.f......M.os. I t n.......... m..,...n...............................................
 
................................. ..............................................................
.................. ... I0.... 


42. .... NAI I 24%420 .n e MarketcStatisticson .......................................n en I NAL . 16%I
...........
:i...................jf...........................
Po i y ...... ... .S..... ............ ...........................
 
421 Influence on Government Policy . NA, NA 13%. 20% 

423 Nothnq ....... NAI 2A, %I
 
......................................... ....... ..........................
....... .......................... .


424 Other NA NA I 8%1 5% 
422 Tra.ni g .......................... .......................... .......... ........................... I..........................
 
425 NA! L1 i 

. .. . .. ..... ....................................... ............................ !........................... ,............................ I.......... . .......................... ,..........................426 % Inter vices from Associations: ! ..........................................
 
42 "__ i i oT~~~~~~~ T ......................... 't..... ....... ............ ....................... .
. ....................... ....................... 
__.. . . . . . . . . ............................ ..... . .
 . .. 91 %! 

426 TechnicalAssistance i 81%1 80%fs: 75_1 70% 
429P .......... °......................................................................................... 

427 Access..............................to Credit. ..... ..........go% ........ 88
 

......... t.............. ........ ; ....................
..... .........................74 1.7461..2 t
.................... ...........................
. . .. ..... .... ..... ....... ............. . ....................
t................
 

430 Feasibility Studies I 74%1 74 47%6 
. ... ............. ..................... ... ......................... .......................... t1................... ... 6 7.....%...............i..............
......... 


431 Increasing Contacts with GOG 1 77% 73%, 50%%' 65% 
432Provide Marketing Information ....... .......................... t........................... 

84% 1 88%1 92% 89% 

Page 13 

http:o.f......M.os


APPENDIX C: GRAPHIC HIGHLIGHTS OF SURVEY RESPONSES
 



APPENDIX D: SURVEY 
 FINDINGS AND RESPONSES FROM
 
NORTHERN GHANA 

at
 



APPENDIX B: SURVEY FINDINGS AND RESPONSES FROM 
NORTHERN
 
GHANA 



APPENDIX B: SUMMARY OF FINDINGS FROM THE NORTH: 
ADJUNCT REPORT TO THE 1991 MAPS 
PRIVATE SECTOR SURVEY FINDINGS 

Produced for: USAID/Ghana 

Produced by: J.E. Austin Associates 

Date: December, 1991 



I. INTRODUCTION 

In 1989, USAID/Ghan, and AFR/MDI contracted J.E. Austin Associates (JAA) through its
prime contractor, Arthur Young, to conduct a private sector assessment based on the MAPS
(Manual for Action in the Private Sector) methodology developed by the firm. As part of the
exercise, JAA carried out a private sector survey to generate primary data on a firm-specific
basis to test private sector perceptions of the business environment. The survey was carried 
out in the southern part of Ghana', where 300 firms were interviewed in the formal and 
informal private sectors. 

In 1991, USAID/Ghana contracted JAA (through Ernst & Young) to update the 1989 surveyto test for changes in private sector perceptions. In addition to the 1989 sample of 300 firms,
JAA also established baseline data on 26 firms in the north (Tamale and Bolgatanga). The
following report summarizes 1991 findings among those firms interviewed in the north, and 
compares them with the comprehensive results of the 300 firms interviewed in the southern 
part of Ghana. 

The JAA team consisted of Mike Borish (Team Leader), Mike Grossman (Survey Manager)
and Tessie San Martin (Survey Advisor). The JAA team would like to thank Frank Tackleand his associates at the Consortium for Innovations in Human Settlements Development fortheir field management of the survey in Ghana. Special thanks go out to Joe Goodwin 
(Mission Director), Ed Birgells (Program Officer), Peter Weiser (Private Sector Officer), Bob
Wuertz (Program Economist), and Daniel Gyimai (Private Sector Advisor), all of USAID. 

II. PROFILE OF FIRMS 

A. TIeSampl: A total of 26 firms were interviewed in Tamale (20) and Bolgatanga (6).
This compares with a sample of 300 firms in the broader private sector survey. 

B. Sector Distribution: The sectoral distribution of firms was slightly different in thenorth, particularly in the service sector (commerce and other services). While the
manufacturing (40%) and agro-processing (16%) sectors were roughly the same segment ofthe sample, there appear to be more traders and fewer non-commerce service providers in the
north. In the northern sample, 28% were commercial traders and 16% were providers of
other services. In the southern sample, 24% provided other services while 18% were
commercial traders. As "other services" include pharmaceutical distribution, health care,
education, real estate, construction, tourism, banking and finance, insurance and other services,
it is likely that the range of services provided to consumers and businesses in the north is far
less than in the south. This is logical given lower per capita incomes, distance from major
population centers and ports, and fewer business establishments. 

1 See MAPS-Ghana Private Sector Survey Report: 1989, or the Phase III report from the 
1989 MAPS-Ghana exercise. 
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C. Firm Size: The north has fewer "large-scale"2 firms than in the south. In the south, 
three in 10 firms employed greater than 20 people; one in 14 employed more than 100. In the 
north, only one in 13 firms employed more than 20 people; no firms in our northern sample 
had more than 100 employees. Among firms interviewed in the north, two of three employed 
between six and 20 people. Thus, most firms in the northern sample were SMEs3. This is 
slightly different from the south, where owner-operated firms and microenterprises' 
constituted nearly 40% of firms interviewed. Thus, the northern sample presents the image of 
a bell-shaped curve when itcomes to firm size, with most firms employing six to 20 people. 
In contrast, the south appears to have more firms in the microenterpiise and large-scale
categories. This may reflect a more advanced stage of economic rationalization in the south, 
with more competitive firms growing, smaller enterprises scaling down and idctifying niches, 
and SMEs losing ground due to competitive pressures from these extremes. This appears to 
be the case based on trends from 1989 to 1991'. The data gathered in 1991 in the north do 
not allow for trend analysis. Nevertheless, at the current moment, firm size is different 
between the north and south. 

D. Ownexship: There is little difference between the north and south in terms of 
ownership. Virtually all firms are owned by Ghanaians, with little or no foreign or GOG/SOE 
participation. The main difference is that women appear to own a greater percentage of firms 
in the north than in the south. In the northern sample, 27% of flims were women-owned 
compared to 19% in the south. This may be one reason why there is a higher composition of 
commercial traders in the northern sample than in the broader southern sample. It may also 
reflect migration patterns in Ghana, with men from the north migrating to the south for jobs 
and proximity to larger markets. 

E. LndnTom: While there are likely to be differences in local land tenure practices, 
the distribution of landowners is the same in the north and south. In both samples, 30% of 
firms interviewed owned their land and preiaises while 70% rented. 

F. Market Orientation: Northern firms are even more local in their focus than southern 
firms. Of the 26 firms interviewed in the north, 98% of their sales were to the local market. 
The southern sample figure was 94%. Thus, in all parts of Ghana, firms are overwhelmingly 
focused on the domestic market. 

III. FACTORS ACCOUNTING FOR BUSINESS PERFORMANCE 

A. General Perceptions: Most firms in the north telieve things are the same as one year 

2Large-scale is defined as firms employing greater than 20 people. 

a SMEs are small- and medium-scale enterprises; the former employ 6-10 people; the 
latter employ 11-20 pt Jple. 

'Owner-operated firms have zero employees; microenterprises have up to five employees. 

5See the MAPS-Ghana Private Sector Survey Report: 1989-1991. 
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ago. This is in sharp contrast to the south, where firms generally believe things have 
improved or deteriorated in equal numbers. Perceptions of sales volume trends are more 
negative in the north than in the south. Six of 10 northern firms believe sales have declined 
in the last year, compared to one in three in the south. Despite these negative feelings, about 
seven of 10 firms in the north believe sales should improve in the coming year, nearly 
identical to sentiments in the south. 

B. Rsurce: As in the south, northern firms appear to be experiencing liquidity 
shortages. Firms are benefiting from greater access to raw marl, but complaining of 
higher prices. Consumer demand is the major factor constraining sales, reflecting limited 
purchasing power. Credit is in short supply, although this has traditionally been the case 
given limited savings and few bank branches outside of Tamale. Firms also complain of 
middLnan.margins in the north more than in the south. Other factors, such as access to 
suitable equipment- land, premises and labor. all appear far more positive in the north than in 
the south. 

What is noteworthy is that in most price-related categories, northern responses were stronger 
than in the south. Raw materials prices were cited by three of four northern firms as negative, 
compared to one of two in the south. Fees and interest rates are slightly greater impediments 
to obtaining credit in the north, while paperwork is less of a problem than in the south. 
Middleman margins negatively affect two-thirds of northern firms, compared to half in the 
south. Even on the positive side, output prices are viewed more favorably in the north than in 
the south, suggesting that about half the northern firms were generatihg better revenue figures 
even if incurring higher costs. These responses reflect greater price sensitivity in the north, 
probably due to higher costs resulting from distance and transport. 

C. Capacity Utilization: Despite complaints about higher costs, there is little difference 
in capacity utilization around the country; 60% of firms are operating at a minimum of 50% 
capacity utilization. What is different is the structure of those rates. In the north, about two­
thirds of firms are operating at greater than 50%, largely due to increased access to raw 
materials made available under Ghana's more liberalized trade regime. However, only 12% 
are operating above 75% rates, and none are operating above 90% rates. In the south, more 
firms are operating at higher rates, but more firms are also operating at lower rates. Thus, 
similar to firm size characteristics, northern firms' capacity utilization rates resemble a bell­
shaped curve while southern firms show greater movement towards the extremes. This 
suggests that investment in new plant and equipment may be less necessary in the north than 
in the south, or that the amount of required investment in existing plant and equipment in the 
north may be less as there are fewer enterprises operating at high capacity utilization rates. 

D. Infrastructure: The north has traditionally functioned with far fewer infrastructural 
capabilities than the south, and perceptions are likely tempered by having done without for so 
many years. Thus, questions related to electricity, communications, and air transport 
generated little response in the north as constraints because they are not perceived as 
constraints. The main infrastructure constraint relates to land transpo I, with firms claiming 
the quality and adequacy of the road network is their major infrastructure constraint to 
business growth. Firms do not complain of access or price of transport, but believe that a 
better network would facilitate links with the more populous and acquisitive south. This 
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suggests that the widely recogned improvements in Ghana's road system in the south have
not yet occurred in the north. This sentiment is likely to change over the next two years aswork continues on the Tamale-Bolgatanga road. More firms in the north also complain about
the cost and quality of water services than in the south. 

E. Labor: There is very little variation among firms concerning 'abor issues. As more women own firms in our northern samp!e, more women were represented in the northern labor
force. This may also partly reflect migrant worker trends in Ghana, where men often work inthe south. The northern firms appear more satisfied with labor productivity, skill levels and
compensation than in the south. In general, firms do not believe the supply, quality or price
of labor is a problem. 

F. Credit and quldity: Northern firms, like their counterparts in the south, have to relyon personal capital for most of their financial needs. This is true for business start-up, as
well as for working capital and capital investment for growth. One key difference, however,is the northern sample showed greater support from commercial banks than in the south. In
terms of start-up and ongoing operations, nearly twice as many northern firms claimed 
support from commercial banks than in the south. This may reflect 20 of 26 firms in our
sample operating in Tamale, the one city where there is a concentration of banks in thenorthern part of Ghana. Other differences include greater reliance on supply credit in the
north, and greater reliance on family and friends in the south. Nevertheless, all of thesedifferences are marginal. What is clear is that personal sources of capital are the main source
of finance for virtually all entrepreneurs in Ghana. 

G. Markei Information: Northern firms rely entirely on personal contacts for market
information, and feel more confident than southern firms about their intelligence on local
markets. However, northern firms feel almost totally cut off from information and trends inthe international marketplace. This compares with southern firms that believe information on
foreign markets is currently insufficient, but improving since 1989. Northern firms show the 
same interest as southern firms in obtaining information on prices and product standards.
Northern firms are more eager for contactsalso with other companies than southern firms,partly reflecting their sense of isolation away from the major population centers and greater

reliance on personal contacts for market information (as opposed to reliance on trade journals,

business associations and GOG sources).
 

H. Technlogy: Northern firms complain far less about access to appropriate technology
than in the south. This may reflect a lack of awareness about improved options, or even a far more relaxed attitude resulting from less market competition. Nevertheless, only one in three
firms complained of technology costs, and four of five claim to have access to required
production technology. 

IV. MARKET PERCEPTIONS, TRADE AND INVESTMENT 

A. Perceptions of Return on Investment: The distribution of perceptions in the northabout sectors and markets of opportunity are not significantly different from those in the
south. More northern firms (31%) believe manufacturing is the best sector, particularly for 
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export markets. This may partly reflect the greater representation of manufacturers (40%) in 
our sample than other private sector actors. It also likely reflects opportunities in neighboring 
markets (e.g., Burkina Faso, Togo, Ivory Coast) for northern manufactures. Agriculture and 
agro-processing, primarily for the domestic market, were favored by 24% of respondents
despite only constituting 16% of the sample. Commerce was favored by 19%, and tourism 
by 12%. No firm cited construction, in ,zontrast to 10% of firms in the soith. Lack of 
interest in construction may reflect the lack of economic and social infrastructure development 
to which the northern part of Ghana has become accustomed. Worth noting is that 27% of 
firms cited agriculture, agro-processing or manufacturing for exportimarket as the best areas 
of opportunity, even though only 2% sell outside of Ghana's borders to West African 
neighbors. Northern producers may sense opportunities in neighboring countries for these 
exports. 

B. Investment Plans: Firms in the north have far less intention (and/or fewer resources) 
to invest in the internal operations of their firms. While about two-thirds of southern firms 
had specific plans to invest in marketing, management and personnel training, plant, 
equipment and qiulity control, only about 15% of northern firms responded with similar 
plans. 

C. International Trade: As discussed above, international trade is virtually non-existent 
in the north. Only 2% of the firms interviewed export, and exclusively to West African 
neighbors. Northern firms believe the EEC and West Africa offer the greatest potential for 
profits, similar to southern firms. Northern firms also cited 100% of raw materials being
sourced domestically, although semae of these undoubtedly came from abroad or with foreign 
content. This compares with about 68% of domestically sourced raw materials in the south. 
Consistent with perceptions in the south, northern finns complain about the cost of raw 
materials and inputs while acknowledging that availability is one of the most positive factors 
affecting their businesses today. 

V. BUSINESS ASSOCIATIONS 

A. The Sample and Membership: In our sample of 26 firms, 88% claimed to be 
members of some association, although no more than 13% were members of any of the major 
associations (in this case, the Association of Ghana Industries). It appears that these firms 
have strong local and community ties which are important to their businesses, but more on an 
informal and social basis rather than an officially registered and organized basis. 

B. Wants and Needs: There is little difference in the types of assistance firms want from 
associations: financial assistance. Other areas, such as marketing assistance and influence on 
GOG policy, are secondary to improving firm liquidity. These needs appear to be a bit 
greater in the north, although they also appear to be limiting business growth in the south. 

VI. CONCLUSIONS 

Northern firms' perceptions of the economic and business environment in Ghana are not 
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markedly different from those in the south, although they do tend to reflect slightly differentfirm sizes, greater price sensitivity, lower expectations of infrastructure development and GOGsupport, and greater isolation from markets. General trends that prevail in the south, such as
weak consumer demand and purchasing power, increased availability of raw materials at
higher prices, limited credit availability and at high rates, almost exclusive focus on thedomestic market and reliance on personal contacts for market information all obtain in the
north as well. The northern firms tend to differ in the following ways: 

a) Firm Size: more firms are SMEs (6-20 employees) in the north, while southern firms 
are undergoing consolidation and show more microenterprise (0-5 employees) and large-scale
(more than 20 employees) participation; 

b) Women-owned Firms: more firms in the north are owned by women, probably
reflecting traditional migratory pattern- in which men move to more populous and active 
southern markets; 

c) Service Sector Activity: more northern firms engage in commercial trade than other
service sector activities in the south, reflecting less provision of health, education, housing,
financial and other services to consumers and businesses in the north than in the south; 

d) Capacity Utilization: northern firms are operating at moderate capacity utilization rates,
whereas southern firms are more frequently operating at high or low rates; 

e) Credit: northern firms cite commercial banks as slightly more supportive of their
enterprise start-up and ongoing operations than southern firms, although commercial banksand other financial sources are still of marginal importance compared to personal sources; 

f) Infrastructure: northern firms are less troubled or concerned by most infrastructureconstraints, but are not yet experiencing the benefits of improved road networks that are 
benefitting southern firms; 

g) Market Information: northern firms appear to rely strictly on personal contacts for
market information, whereas southern firms pai-tially rely on trade journals, business

associations and GOG institutions; northern firms also appear to be fully cut off from foreign
markets, whereas southern firms feel there is insufficient information available but 
improvements since 1989; 

h) Production Technology: northern firms feel satisfied with information, cost andavailability of existing production technology, whereas southern firms believe that costs are
high; this likely reflects greater awareness and growing competitiveness in the south,
compared to less sophisticated manufacturing and agro-processing techniques in the north; 

i) Investment Plans: northern firms have few plans to invest in their firms, whereassouthern firms have shown a substantial increase in these plans since 1989; once again, this 
may reflect greater awareness and growing sophistication of southern firms compared to the 
more traditional thinking of northern firms; 
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j) Market Opportunities: northern firms identify neighboring West African states as their 
only real export targets, as opposed to southern firms that appear to have far more contact 
with the EEC for both imports and exports; and 

k) Business Associations: northern finns are members of associations, but these tend to be 
informal or social; this is in contrast to the south, where formal, organized associations 
prevail. 
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;....................
't..........
147 

.....
..............-..... ..........................................................
..... .....................................
...................... 
...... .......
 .............. 
. .. . .o .. ......... oo ..o...................... .
 . . ...... . .o.o... . . .......... . . . . . . .
.. o. .
tru............ . . .
..........
.u.e. I.............................................
.........................................
•*. .................
*...*... ..........
.......
*,.... ....................
14._.9 ,..**.•,.,,,
Factors Constitutin.g..Imp.ort.ant .Constraint.sto..Business Growth: i ! 

151 Price of Air Cargo Space 0 45.
 
. ...... 
 .........................
. ...s........ . . .
 ................. 
 .. . ............
.
 ..................... 
 ......
...... *t .......
152 Availability oa ndZranp 29/a 39%1........................................
.......................
.................. 
 ..........
..........
 

......... ..............................................
......................
154.Availability of Maritime Transport ...................
............... i..........i..........
..... 50/a:5. .....................................
260o! .......... 

155 Price of Maritime Transport.................. i0
I.................................................
.;...... 49% T.....................................................
. , i"....... 0 .
 

156 Inadequate Road Network 
..
 

".........................................
.......................................
.'.............................
.... 83%!...............................46%. °...i..........
..........
°... .... !.......
 
............................................................
............................ 
 ...... ..... ,........... .
 
15n8spTrartReclu .................................................................................................. 
......................
158 Trans por ....................................
................. . 18%ulat8%1s
........... 
 o.... 

159 Access to Water2 23 ;/ 1 , .........................................
.................................
. .. 23...13%it...

160 Reliablty of Water SUppyCOSt.. ..........of Electricity................... ,3/a 13% 2
161 ...................................
........... c/2. . I
..... 6.............................
t.........................................
190. t.......................................42%oz! .......
...........
......
........
 

162 Reliability of Electricity .=12/ 
227%.........................
........
.................
.. .............
......................
:..........
..............
.............
163 Access to Communications 3% ' ...... ..................... .
. . ................................................
. ............ ..........
164 Reliability of Telecommunications 4/a! 27% , 
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1991 MAPS PRIVATE SECTOR SURVEY RESULTS: NORTH AND GENERAL
 

A B C D E FIiG
165 ._
 

.-. . ......................................................
.................... 
 . ................
 

166 The Following Land Tenure Issues Have Had an Important Effect on Operations:.........
...
 "......................................................................
..........
 . .................... .....
..... . .
 ................
........
 .................................. 
 .............................
.............. °.................. .................
........
 

168 Access to Land.................... ........................................15% 50%
........................................
...............................
...................
................... 


169 ........................... .
.........................................
.........................................
......................................
...... .......
 

....................................
170mD. Labor Issues .;. ........................................
........................................
......................
: •..........
 
171 % Labor Force Women............ 35%
.........................................
.........................................
. i.........................................24% :..........•..........
:.........................................
........... 

172 % Labor Force Ghanaian I.......................................... 99.....
........................................
................. .... 96%!.................................. ...............................
 
173 %Skilled Labor Wome,..................... 29%i 23%
~~~.........................................
...................................
..........................................
i i. .................I i....................
..........
 
174 % Skilled Labor Ghanaian 1: 540 

... ............ 
 . .... . ...... ................... 4.


175 % Top Management Women 29% 26% 11 
. 

.......................................................................
..........................................
.........................................
...............................
 
176 %TOpMaagement anaian 94% 94%!. ........................................
...................................
.... "......................................
..............................
 

178 % Believing La.bor Productivi Low i0/ 11% ! ......i..........
;..........
.........................................
..........................................
...................................
.......................... 
.......... .. 
 ............ ..

179 % Believe Worker Absent'sm HurtsI........................... 8/a 22%".1 .....................
.........................................
.......................... ".................................
.....................................
.........." 

180 " :
................................................I...... ........................................
...
 ........................................
..............................
 

181 % Believing Labor Productivity Reduced By:................
.... .................................................................i.................. ...........
.....................
..........
.......... f.......... 

182 Sickness 8%1 33%1 1 ...................
. . ..... ................... .. ........................... ...............................
 . . ............ ........................................ 

183 Absence for Funerals/Other Pers'l 8/a 31%1 
184 Lack of Motivation . . . 8/ 30%... .8%.~~:........................................
........................................
..................... ........................................
4 •..............................
 
185. ................... " i!
.. ......
 

........................................... i
 ......... ........
...................
.. ........ o.. ..
................
.... ... ..... ,........,...,...,+....;... o..
 

186 Finding. Suitable Ghanaians for the Following Positions Has Been Difficult: 
.... 

............. 
 .......
............ '.............................. ....................
. . .. ........ y .............. ...........
. ..........................
.......... .......
187 Manaqers i..................................... 0%: 12% 1 
.... 


. -o
 
. ...........
..........
...........
: ................................. ..
. ... .... ..............
..........
.............
188 Secretaries/Clerical Personnel............
...............................................................................0% 4% .
.r ;........................................
$.....................................
$ ...................
....... 


189 Technicians 0/: 11%................................
....... . ................. !............... ;" '....................
................................
..........

190 Professional Personnel 5%i'°°'"~~~~...... o .. •. '•/ 11%i
•4 
 ..........


191 
.

,. ................................................
....... .................;.........................................
!......... ....................................
....................
....
.
 
192 % High Compensation Constraint 4% 37%' 
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1991 MAPS PRIVATE SECTOR SURVEY RESULTS: NORTH AND GENERAL
 

A B J___ ) E FJG . .... ................................ ...................................... ......................................... !..................................... ............
..... 

. ... ............................. 
 .................................
_'..- . .......................... .........................................
.....................................
financing Needs from theFoo ng1q . ....................f....
......
 

.....ommerci .... ........... i....... ....................... ........ ...........
........
...................... 
 ....... .....
 
................... 
 ..... ....... I


17Rural Banks 0%1. ........ ............... ............. ........ .............................. 0%1
 ........................................................

19S Othgsr Local Formal Fin. Institutions 0%![ 0% !:......................................
197 RuralBak ...................................... ........................................ ........................................ .;.....
0%! 0%!...I!Frign Partners ii0. . . .......... . . ........ ....... ......................................... I ................................ %
....... .......... ..........
29 Susu/Other Informal F199 FoeinPatnr.. .. I Io u0%! j6 0%"%! ! 1 

............................................................
. ........................................................
 
201 Remitt's from Offshore Ghanaians.. . . . . . . ./:0
 

....................................................
.................. . .........................
............
..............
. . . .203 Suppliers' Credits /%1 3%................................
........................................
........................................
...........3 .........
 
204 Persona. CaptaI I.. ... 88/% 76% [
205....... ........................................................................ !......................................... : .......... I.......... "
' .............................. *i.ens
o,, .. ,,...,....... ...... ...........
..... .. 1' 

26 % Obtaining at Least ... ong g20%ofCapital Needs from the Following:.207s .......................... .....................................
1.....................
I..........

208 Commercial Banks "27/ 16o 

a.Ba ....ks.................................. '
.........................................
......................................................
......................................................... 0 . . ....................
! .'..........
.. ...... ........
 

For.....Ps20 Ot er... ............... ................................................... ..........
. ...........
 .................................................. ........... 
 ... i ...... 
.
 .. ........................... .... ............. .................................................. i.......... ......... ..........
212 Freitn fr r e 0%! 2%L I 

......................................... ....... 38-V I ,1215 PersuO ptIfal ..... 100%!o ...... 

214 Fai0! % 
6...................
2 1 ... .... ............. ......... 
 ........... 


217 Lack of Credit/Capital Has Arrested the Followi 
.... 

223 Colera aal eteure 1 6%10% 638%1 1219 Some Projects. .... . ................. .................. I............. i 42% L 7% I
..................... .................... .....................
220 . ........ . ..................... .................... ..................... .......... .......... .......... .
 ............................................. 
 12%....... 


221 ........ ............................................. ............. ........................... !....................................... . . ................... .......... I
2 re .aiy Impede. .......... ...........
Obtain Fi a cn ......................................... ........................................ I........... .......... ..........
 
..............................................................
.........
. ...... .. ..................... ..........
 
oj~e.c~~s.................. ." ................
!C. o.P .. ................. ..... 1 %.....i.................................... .. ..... .......... ..........
 

. ...Io ........... ..
...........i~iii~ i~ ii.. ...~i~i l... .....
.........................................
........... ........................... 
........ i i :
........
225 Lao C9ere Interest Rates Ar77%1t.. 72%'. ........................ ....................... ................ i......... ............................... ........................ ........... "..........1.......... ......... 
226 Bank Fees 5 73% 54% i .............. .......... 
 .................... 
 . ..
 

228 Paperwork 1 27%'J 1 

229 Lack ofEqut Caital 69%! 71%1 
230 D.tanceto Banks i Impeded1by: i_13%i 
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JA B C =DEFG 
_ _ ___ I I 

. .............
21 I o... ..................................
.........................
....
...............................
..........
 ......................................................232.F.Markt......at.................... ................
...................................
..... ..... ...........I........................................I................
........ ..... 

233 Reliable Information on Local Markets is Available: I I
 

.__....................................................
......................... 
 .............. .......... .........
 

. . ............ 
 . ..........
 

......... ... ......................... •.........
......................................... $. ...........
............................... 
 ................ . . .....
..... ......
237 Reliable Information on International Markets isAvailable: 1 ...
 
238 Yes 
.........................................
............ i........................................4% ............39%1 ............:...........
......................................
............... 

243 N" 1 96%!242Miistry IfoTradeand ountrai a Market isA8iabe: 1 ! i 

....... ............................
........................................... ;.................. I.......
..........................................
t........................................
.........................................
....................
..........
241Sources of Market Information: I 
.. I..................... .................................. .........
240 ~ . ....................................................................................... . ......
... ......................................... 


.....a ... ... . .......
................. .. .......... . .. .... ..................................... ...... ..
..........
24 Minist Industry Science and Tech 0%! 10% 1 
.
Mnj••.................................................................................................................................
Export...omotion...uncil......... . .......................................
...............
25Personal Contacis i ................... .
100%! 90% 

.................................................................
'!.........................................%.............................
0 .L. , 

Fore ....... .. . .........................................................................
i .. ;
2 Association of Ghana Industriesn0% 12% 

2 National Chamber of Commerce I 0%1 11%. ........
......
.........................0%!......... 1
29National Marketing Boards ............................................................
............ ,........................................4%! i..............................
 

250 Trade Journals 50% 22%. .1 
...................................................
.........................................
]........................................
........................................
. ...............................
 

............................
. .......... .........................................
.........................................
.........................................
..........
...........
..........
 
22Most Interested inInformation On: I............ I
 ................................
.........................................
.......... .... ..........................................
..................................
n ............!......
. ......
Pri. y..... .c .......... 87%
. . .... ...... .........
I 

..................... ~~........................................
........................................ 
~~ 4".................... ..................................................
.......... ..........
 
............ ... ................. ..... . ... ... .......
. ... . .....2 Product Standards 100% 83%25Contacts with other Companies 1..... 88%, 68%............... ............................... ..............
 

26................................ ..;.......................!..................................
! 48%....................!.....
..... !..... 
009'o253 Pris 1cestp 879'olo 

25 y. G T ch•i 

........................ 
 .. ............................. 
 ........ ..........
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1991 MAPS PRIVATE SECTOR SURVEY RESULTS: NORTH AND GENERAL 

A B C D EF G 
262 __: .. ................ ... .... ... '............... ................. ........... "............................. I.......... "......... ... ..........
.................. 


263 Factors Hindering Access to Technology .....I. . ... ................. ..................... 
 ................................................. 
 ..... ........................................ $........................................ 
 $.......... |.......... ........ .

264 Lack of Information on Technoloiv. . 14% i 13%! . ........
.. ........................................ 
. ............................................. 
 . . .
 

........................ .................................. 
 .......... . ........................................ • ........................................ 
 .......... ....................
 
266J Cost of Iechnolonv I 33%1 45%,,
 

.. .......... ....... . ...... . .
... WA .................... .............................. ... ...... .......................................... .......... ........... ..........
 
267 Imported Tech. Inaopropriate 0%1 8% i
 ............... ,,.,........,..............................
....... ,...... .........
 ........
268 GOG Ucensin Requrements 0%! 8g .........m ,. q ..... ....
equi , S................................... ..... 

269 DifficultyObtaining Spare Parts
. .............
.... I...... ......... ................... ;........................................ ........................................5%! ........................................6%
 .......... .......... ..........
 
270 Maintenance. Problems . ................................! ......... ................................. =Iu ... ......... ........... 7 "
 .................................... 
. :....... 0%! IM%
. . ................................ 
 .............
 

271 Lack of Foreignj Exchan 0% 13 
,'l 0% 13%j:
 

272 _ 
................. 
 .... ..........
 

274 IV. Market Perceptions, Trade and Investment Opportunities.7................. ........................ .......................................... ........ .. .......1 1 J................................19....! .... ......... J..........
 

........................................
. .. .. ............. .............................. V. ................• ......................................... :......................................... .......... .......... •..........
276 . .... ............................. ... iNORTH 1I TOTALI !...

277 i.. I........
_. . . . 

...... ......................................... ........................................
............. ....... ........................................ .......... !.......... .....
 
278 A. % Believing the Followinq Offer the Best Return on Investment,,. .oo ........ ....... .... o..... .......
o .o. . ...... .. . .. ........................ ... ............................................. : I
 

...... ......
 

279 Agriculture for Domestic Market 1 9%:o.o.. , 12%!oo ............................................................ .............. 4.o........... .............. t..........t .......... 4i
. t.................... ?..........................I............. 

280 Agriculture for ExportI...............................................................Market jif "............................ 8%i- : . ,
. ... .............................. .........................................4%1 .. "..........' ..... ! 

281 Agro-processing for Dom. Market 4. I4%! .................................. ........................................ I.......... ....... 
282 Agro-proces !o.Export Market 4%! 7% 

~~ ~ ~9~~~~~~~~~~ ................................. .......... .......... ..........
 283 Manufacturing for Domestic~ Market....................................12%!t ........................................11% I.
 

S.............................
I 
. ... ............. ................................
285 Commerce ....... ............................... . ........................................19. t.......................................220/c ........... I.......... ..........
 

286 Banking/Finance 8%! 30/o 1 . ............................................. .. .. ..
.. ... ... I.........
287 Tourism/Real Estate .................................. .
................... i12/. ......................................a ......................................4% ..... I ..... !.....
 

288 Ccnstruction. i ........ %,
............................................................................................. 
10% i .......... . .
 

289 Other (Mining, Pharmaceuticals) . 4% 7%: ! 
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jA B C D I-E Gi~ 
S.......... ...... .........................................
....................
........
 
9.........................................................................................
. .........................................
.. i ..292 %li,terested in Investino in:....... ::.................
............................ .........................................I .
............. , ....
 

293 Personnel Training .... 65% .
 

................ .... ; ............................................. 

... 


29 Improved Production Technoloavy 77%!i79%. . .
"--~~~~. ..~.. ..... .......................... .....................
......... ............ ........... ".'.. ..............
~..... ..... ........................................ 
° . ;........
 

1Marketina ....:~~~~ I.~~.........................................92%i ............ 89C? ..............................
......................................
.......... 


297 Procurement I 92%i 80% I2 ..........- ..
. .. .... ... . 88 J8 Quahitv" ,.ontrol .. . t ................... '........... ....
. .. 
............
..... 
....... 
....... ....
- ................. ..... .......
......................... i.... ....
;................. ..............
........................
! I..........
299 .Management I 
.... 

85% ! 79% iSkills !E 

........i 
 .
 ........ ........ .................. .................... ... .......... ............. ... ........
. . .. ..... ........... ..... ...... ...... ...........•.. t..........
 

301% W..Specific Plans to Invest in:. .. .. .. .. "'""
........
...........
........................................
........................................
:......................................=
........................................... 

302 Personnel Trainina. ......................
............... ! - 23%1 63%
..............................
 

"...........°,,--"*,
..............
 "............................................. 
......
 ................................................. 
... .. .................................. 
 ........................... ...................... I
u!u-,imp.roved Production Technology 23%! 61%161304.Pla.t.................................. 
............ 
.........
 

30 arein. 8%" 73%,

36Procurement . . . [. 8%!, ,-,'o


S.............
 .................................
...................
,...............
..... .........................
..........................
...............................................i...
... ....................
 
..... ............................................
..... 
 .. ................... .......
 

38Management Skllo2%/_% 
 I..... 
........................................
................
........................... I.........................
.... 
 ............
. ......... ...................................................... 

.. 
....................
.. .. .........
 

310 C. Sales Profilee 2e .h... ............ .................................. ...............................
 ...a..n ......... ./ .......... ..........
.... 

......................................
.........................................
... ...... o.............................
+.......... .,.....................................• ........... .....
 

~~~~~~~................... .
•......... .....................................................
....................................... 11! i
..................... 

.............
 

31 ........................................................................................
o/w%Sales to West Africa *............................."..
..... 2% ..........* . "1 -",.f ..
**..,, ...... .... 

_o/ ..... to Other Africa
% .......................................................
313 ~% SalesSales br o erc .............................. O%2%1 .
A ...I ............................... 5/(
. ..................... 
......
o..... ......
 

.. ...............................................................A 
 .......................
o ......................... 
% ........... I ..............." •........•,.................................. .....................
 U 0 ......... 


o/w %Sales to Asia 
0%j317a tN t r 0%0 0%ag 
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A B D FC E G320 D.,-... Ii I.-. 

...................
..... ........... ..........
320 _.Inputs and Imports I I i321 Factors Considered Important in Im edinn Ability to Obtain Inuts 
..... ........... ..........
...................
.. . ............................... r. ................................................ .?..........!..........
... •...................................z,.......... 


e .... it Obt in321.Fctos Cnd I... i Inputs:
~~..........~ ........................................ .....................?................... ...... ..................................... ....................... ..........+.............322 Lack of Financn.......... 100%: 93%I
 

323 Lack of Cooperative Buvin . 40%' o [54% 

..... ....................ort...." .................................42%o_ ,.....!.....
324 Availabilityo. ••'f...... 67%a ..........
..................ras " ........................................!.........................................
I 

,........•............ .......... .... .
.. . ....... 
 .... ................
 

326 ,Imp.ort License Controls... .33% 1 41%t1 

327 Foreign.....ftqgjations. ~................= 0. ;........... .. ; ...............................
............. .......................................
..............................
38Customs Reaulations 50n/ 67,-/,s 
............
. ...............................................................................................................................
.... 
 .........
........ .........
 

329 Middlemen..... . Margins. "80%;. .. .. . ... . ........................ ..................... ................. 61%•
 . ...... ......
 

330 Product Shortages.. ..... ................................................. t ..i
. ........ . .............? ........................................ .80% 59% ....................
........................................
..........
 

331 ......................................................................................."i..........I..........
.......................................
.........................................
t.......... 

332 % Havin Needed Raw Materials
"'"-'-•. .. .....o.,.,o•..... °!y qqq5ain. Mate•rial•s:,; 

333 Yes . . .. 15%j 27%t 1 i
334 No I 85% i 73%I I i........................................
.. ........ .....................................,.......................................
. . .............................. 
 ........................................
........................................
, ,I.......... •..............................
 

335
 , .•.....o..............o.•......
.. ......... o••,• . I
. ...
336 % Raw Materials Come From:. ..... ..................................................
..... .......................................... i. .
• ........................................
........................................
.... f....................
37Domestic Sources ii 100%I 6ooI 
_ .... .................... .
 J7
 t..... . .....................
......................................................
338 Foijegn Sources 0 32% r 

339 "__" 
... .. . I..., "o • • • ...........•
. . , ..........•
..........
!........................................................
.......................... 
.. ..........................., ......... .!....................
340 E. Exports ........................................................ I............................................................
 

.341 What is the Most Profitab!e Export Market....................................
:............................
'.........................................
...........................•" !......................................
........... ......
.....
342 West Africa 39/ 30%1 
............................
........................................... ".................... ..... 4..........
•1............. ........................................"........ 


.. .................o. .
.343 Other.......Africa. ........................................................... ..............................I {
.. ............................
............
0/a 0 ....................
 
344 EE_4% 49I........ ........
344 EEC. . ... ............................................................................................
...........................
....................
.
 
345 Middle East . .............. ......................... o%1 4%l
......................i.........................................I". 0 { i
........... ............. 11 ..........:...........
........................................
........... 


346Asia ... .................
 
. ....... ...................... 
 .......... ........... *...
1/7
347USA...................... ....... 113/a 12%i i
.... ........................................
.........................................
....... ie i.........................................,'..........,
... ...........
...........
 

348ther _Pa6%e 
 0%. 
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A B ! c D E F G 
. ... -.. 1 !

350 %Considered Important Constraints to Achieving/Expa ding Exports:
 
351 Foreign Exchange Control
32Credit Controls 167%1I63" 33 3........................................ .......... ......... ...........
.;....-3.... ... .. 4 .. 7.........4..... .....
 

....................ati . ..... ................. ........... . ....................... ..................... |
......... 3..59 .. 

353 Bureaucratic Delays** 33%I 59%j34Taxes I 67%1 77% i 

.°..~° .° °° .. " ' ° °.°. . . °. °*°...........°4. . . °° : °° ° 


355 Lack of Appropriate Technology 100% 72% i................... ......... ......................... ...... ..................................................................................... 
 . . ............. . .................. ..........

36Inadequate ""ansportInfrastructure 1 100%i 56% 1 .........................................
...........
..............

357 Other Infrastructure Problems i 67% 55% iP................a k g n...... ............ .... ........ ......................... !......................................... 60
"......................................... '.......... t!..........i......
 

! 8R ! g q... ... ...... .. .... ...... 3....... ......
.........
 

................ ........................... ... .... .............................. . ........................................ ,........................................ ..... ,.....
.......... 


........................................ ....................................58%:
 
30Low Labor Productivity ...... ...........
 

359 Raw Materials ............................ 100% 5 %
 
i100% ~ .......I
56 %ji ...........................
........... 


.................
"" '' ' .... "°'.............' ' . ................ ......... ... ...... ........... o.o............. o.... .......... ....
.o... Io.t.° @....°......'...°.. 

361 Lack of Market Information I 33%:: 79%! . .............. ....................................... 
 ........................................ ......................................... ..................................... 
 .......... ....................
 

363 F. Joint Ventures....... ............................................ ......................................... "......................................... i
......................................... :.......... .......... i...........
 
364 % Interested in J-V's with Foreign's 73% 81%1. I............... ............. ......................... Y .............. ......... ..... T ......... ".......................... ' ...... *............... ........ '...... *.*....:........ .*4..........
 

_ _ .......................................... ........................................ f. .................................... ...........
 
366 Interested in Joint Ventures for: I
 

...................................................... ......................................... , ......................................... ......................................... .......... ?.......... t .........
367 Cptl . 100%1 95/% 1_..T.cn..oy................ .
 

369 Managera Ea.. er.ise. ...... . ........ I...................67 ....
............................. 

. ..................... ...... ...................... . ......................................... ......................................... ......................................... .......... 4".......... ............
 

370 Access to Markets .......... i 56% 89% I
 
........................:.. . . . . . . ......... ......................................
........
 

.........................
......................... !............................................. .................................. .. i.....?......".....
 

372 _ _.. . . . .. ........................................
............................... 
 .. .................... ..........
373 V. Business Associations .......
............................................. 
 ........................................... ......
.......... ........... .............
 
..........
... .. .. ................ :....................................... :.............................. t ........................................ ........... .......... ...........
 

3 ............... .. NORTH TOTAL
. I I376 .......................... .......... .......................................... i........................................ i......... ............................... ".......... t.......... ,..........
 

;~~• .................................o.oo.,,•...,o., .o oo.o4oo. 4.I................o.oo.-o..~..oo~.o..oo~oo 8 .....
...377 %Membe.r..of..a.nyAss.ociation................................. 


. ......~ .~~... .... .................................... ........................ . ................................ ........................................ .......... ........... .......... 
379 % Not Member of Associations Because: i ........................................... 
 ......................................... 
 ....................................... :.......... 
 .......... ..........

380 Services are Not Useful. . . . 0% 64% '.................... ..........
 .................... t........................ ........................................ 
............................

381 Fees Discourage M 0% 6%/ 

.. ............................. ...................................... 
 ...................................................... 
 ..............
.....
382 Membership Restrictions ! 0%i 4%! .....S.................................................. .......... ..........
 
83 Other ; _ _ 10094 26%j
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A B C D LE FIG 
I I | I384 

..
..........
. ......................................
....................................
.........................
..................
....... 
..... Chambe T 9 I :385 %of.Firm........s.B!n.nof ..............................................to Associations Who Are Members................................of: [........................... 27[.......... ....... ... ........
 
386 National Chamber of Commerce 27%!.... ........... .. ........................................ ....................................... i.......... .......
387 Association of Ghana Industries . 13% 28%"I . .......... . . ............. . ...........................................................................
 

T........ ............................... 
 i .. .V. -. .1 .1. -. .....................
388 Ghana Em loers As.sociation ..... .... * .......... "........... 
 . . . . 

389 Fed.of Business &Profes. Women I4% I 2%t 
. . .
. . .
 . . . ... . . .
 

. . .
 .. . . . .. . .. . *-.. . . . . . . . . . .. . . . . . . .
390 Agriculltural Commodty Assns .. ... . I0% E1 ........... .............................................
. . .".. .................... ..... ........... ..................... I....... -" -1.............. I..........
... .............................. --
391 Ghana Pharmaceutical Association 4% i5 
. ................... ... .................................... 
 ........... ........ ... ............ .:....................................... !....................... . .......
.........
392 Ghana Institute of Bankers I0%! 

. 

1%j It 

............. ............. .... . ... i..................... .. ...................................... .
... ............... ....................................
395 Ghana Hta ..... ............................................
e mbrleivAssociations .. . ... ........ ..........
394 _ hi Ar Ef0%ectioe: 
............................................. ! 81%I
39 Asoito fGaaInutis10 . .... 7........................................................ 
 ...............


398 National Chamber of Commerce 1100%18%0 ua................................... 
 ............................... 
 .......... ..........
...................................................................................
.......... !........................................ t......................................... .......... ;.......... ..........
 
398 Ghana Employers Association 1 100%1' 86%1 1
 

II !
i-*1.....................................A. .. . . . .
 

AsFinancialsistance ................................
.................................................... "..50.........................................
 
. ..............................................................
401 Financial Assistance ........................................ 50%1 44%:.................4.......... ......... ....... .
.................... .................... ........................................ 


402 Market Statistics 19% 24% 1 I I
 
............................. .. .1.. .. .. .................................... .. . .......... .......... ..........
 

.. .............. -.........................

403 Influence on Government Policy... . .. 12%i........... 20%:,
.......... ,o.... •.....,,.,..,o,.....o......................................o. ...
. .404 Training &Devloo en................
...... ............................. . o.!..............................
..... ..... .....................................
. . ' ........... I... 12%5 ............................
; 

405 Nothing I 0%! 3% I 
406 ............ Other ...... ......... . .... ................... 4% 5%o 1 1
•.............. o! !
407 ____.......i..................i..... 
 ........ i ... 
408 % Interested in the Followina Services from Associations:. ............................................................
"......................................"...................................................... I , I
".......
I .... ....................
 ...................................................
409 Access to Credit ................................ 8 ..88%.o,, ...........
410 Technical Assistance 77%1o 0%
 

. ...........................................................
 
i ............................................................... :.......... .......... ..........
410Tehia41 Prse l-Assistance.......I....................................... 72%!
411 Personneln Training - 70%162%! 72%! I ......
: ............................. ...........
 

412. ......................Feasibility Studies . .............................. . ...........................................................65% ! .................................67%!/ I I
1 
................................ 
 -........... .... .. I...................
 

413 Increasing Contacts with GOG I 85%; 65% .K. . .. . ....... .....................
414. Provide...............Marketinq...........Information.. 88%8 89%!
................. ........................................... .................. ....................................... ".'............ i .......... ........... 
E415_ __ 
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