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EXECUTIVE SUMMARY
 

A. Introduction
 

Belize is a 
small country with an open economy. The country is
endowed with extensive natural resources, such es arable land, water,
and timber, although it lacks mineral resources and has an undersupplyof skilled human resources. The output of the Belizean economy in 1987,as measured by the gross domestic product (GDP), was BZ$432,447,000.
The agricultural sector accounted for 22.2 percent of the GDP. The
per capita GDP for Belize was BZ$2,468 in 1987.
 
According to the 1988 Belize Abstract of Statistics, the 1987
mid-year population estimate for Belize 
was 175,153 residents. The
country has a population density ratio of 19.9 persons per square mile.
 
One of the country's main resources that often goes unmentioned
in discussions of the economy is its small-scale enterprise sector.
However, the importance of the small-scale enterprise sector in
providing needed goods and services has not gone unnoticed in the Five-
Year Macro-Economic Development Plan, 1985-1989, of the Government of
Belize. This plan lists no less than fifty-eight different project
areas that have the potential for commercial development. 
These
commercial projects, ranging from tortilla factories to handicrafts,
from furniture .king to soap production, etc. are uniquely suited fordevelopment as small-scale business ventures. Such areas for new or
additional small business ventures have the potential to reduce the
dependency of Belizeans on imported goods, while at the same time
creating wage employment opportunities and generating personal and
business income.
 

In spite of the potential promise the small-scale enterprise
sector offers in the development of Belize, there is a continuing needto develop and target new policy approaches to encourage and strengthenthis sector. This is also necessary in order to spread the benefitsof providing credit and technical assistance to the broadest segmentsof the small business coimxuuity. The United States A.I.D.Belize (U.S.A.I.D./Belize) recognizes such a 
Mission to 

need and, through the
commissioning of this survey, seeks not only to better understand the
requirements of the micro-enterprise and small business sector, but
also to develop effective and efficient policy initiatives for meeting
these requirements. In order to accomplish these tasks, the followingobjectives were set forth by U.S.A.I.D./Belize in the Scope of Workas basis for guiding the survey research.
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B. Objectives of the Survey
 

The objectives of this survey of micro-enterprises and smallscale enterprises are set forth in four specific areas of research.
The objectives are to:
 

1. Compile a comprehensive profile of the micro-enterprises

and small-scale enterprises.
 

2. Describe and analyze the inputs needed for the development

of these sectors.
 

3. Estimate the extent to which the credit and technical
assistance 
 needs are being met and by whom.
 
4. Recommend A.I.D. 'srole in meeting the needs of these
 

sectors.
 

This survey of micro-enterprises and small-scale businesses was
a country-wide effort undertaken on behalf of U.S.A.I.D./Belize.
survey The
was conducted for the purposes of developing a comprehensive
profile of the type and level of assistance needed in the areas of
credit, technical assistance, and marketing in order to strengthen the
small business sector. 
The information obtained from the survey
research and the resulting scope for policy intervention is intended
for inclusion in U.S.A.i.D./Belizes Country Development Strategy
Statement for 1990. 
This survey was conducted along with a companion
survey of small holder farms. 
The companion survey is reported on under
the title, ''Small Holder Farms in Belize: A Survey, Part II".
 
The survey field work was conducted in Belize from November 2nd
through November 14, 
1988 with the assistance of the National
Development Foundation of Belize (NDF/B). 
The field work covered the
nine major urban centers in Belize including: Belize City, Belmopan,
Benque Viejo del Carmen, Corozai, Dangriga, Orange Walk, Punta Gorda,
San Ignacio and Santa Elena. 
Interviews were conducted with 189 smallscale business owners and managers comprising some eighteen business
sectors.
 

The term small-scale enterpzise is used throughout this report
for ease of reference only and is fully intended to incorporate microenterprises. 
 The authors make 
no attempt to
enterprises. While exclude microwe recognize that there is a
difference between
small-scale enterprises and micro-enterprises, for all practical
purposes in the Belizean context the real differences may only be at
the margins. For purposes of this survey research, however, we 
have
used the generic term small-scale enterprise.
are defined in this study Small-scale enterprisesas all small business enterprises engagedin manufacturing, processing, assembly, or repair and servicing
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activities. Additional criteria included small-scale enterprises

employing less than five employees and those firms that have less than
 
BZ$50,000 in fixed assets. The criterion with regards to fixed assets
 
exceeds the present level of NDF/B's requirement of BZ$25,000.
However, as the demand for credit continues to increase both in average
loan amounts and volume, it is expected that a substantial market of
firms with fixed assets between BZ$25,000 to BZ$50,000 will develop.
Additionally, as financial intermediaries, such as NDF/B, seek to 
recover their administrative overhead through loan charges they will
have to make larger loans to the small business sector. Such loans 
will have to be secured by business assets that provide sufficient 
comfort to the lending institution. Should borrowers default on their
loan obligations, the assets of the firms can then be used to recover 
the loan loss. 

C. Main Findings of the Survey
 

Small-scale business enterprises, like any other sector of the
 
economy, have peculiarities that are only unique to small businesses.
 
This section provides a summary of the type and level of credit and

technical assistance needed and requirements for improved marketing

arrangements.
 

The most important findings of the survey are summarized in the

following sections. The results reported below are based on field

interviews conducted in Belize with 189 small-scale enterpreneurs in
 
eighteen different small business groups.
 

1. Credit Demand
 

The lack of credit continues to be one of the most significant

constraints to small-scale business development in Belize. This

situation persists despite the fact that, in recent years, there has

been a sizable increase in the supply of credit assistance for small
scale enterprises. A variety of international sources (e.g.,

U.S.A.I.D./Belize, Foundation for International Training, and I.A.F.
 
etc.) provide assistance. Nonetheless, the demand for credit
 
continues to outstrip the supply as more firms seek assistance to

improve and expand their business operations. The results obtained
 
from the survey indicate that the median loan demand across all

industry groups is BZ$5,000. The average size loan needed is
 
BZ$1l,669, about two and one-third times the median demand for a loan.

The average loan demand for all firms surveyed is approximately seven 
times the average size loan disbursed by NDF/B (BZ$1,608) in 1987. Only
about 25 percent of the loans in NDF/B's loan portfolio was in the range
from BZ$5,001 to BZ$12,500. 

The industries with the highest median loan demand ar, health 
care at BZ$15,000, auto repair, food processing, metal work, woodwork
 
and furniture making, motorcycle repair, and other services, each of
 
which has a median loan demand of BZ$10,000.
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Aggregate Credit Demand
 

The total demand for crecdit assistance by micro-enterprises and
small-scale enterprises in Belize, excluding retail establishments,
distribution firms, and agribusinesses is estimated at approximately
BZ$5,750,000. 
The total estimated credit demand also excludes firms
that qualify for assistance at cormmercial banks and credit unions. 
The
aggregate credit demand figure is based on wi estimate of 1,150 smallscale enterprises times the median loan demand of BZ$5,000 per
business. 
The loan portfolio for NDF/B for the period ending 1987
represents only 15.2 percent of the total estimated credit demand.
This means that NDF/B would have to increase it loan portfolio more
than six and a half times to meet the 
future demand for small business
 
loans.
 

Use of Loan Funds 

The manner in which the entrepreneurs would use their loans, if
granted, is indicated by the following results. Some 31.7 percent ofthe small business owners said that they would secure building space,followed by 19.8 percent who would use their loan to purchase equipmentand tools for their business operations. 

Collateral
 

The aggregate demand for credit assistance to small-scale
enterprises was estimated at BZ$5,750,000. The question then arises
as to the ability of the small business sector to collaterize such
credit, if granted. The small-scale enterprise sector, with 74.1
percent reporting, indicated that fifty percent would use their
business assets to secure this credit, followed by personal assets

(27.1%) and both personal and business assets (22.9%). The average
net worth of all small-scale enterprises was estimated at BZ$21,173.
 

2. Technical Assistance and Factor Input Requirements
 

In addition to the need for the financial support discussed
above, the small-scale enterprise sector also requires technicalassistance and training to aid in expanding their business operations.Some 45.2 percent of the small businesses reported that they intendto seek technical assistance for their business in the coming year.
Based on the results obtained from the survey, two areas of technical
assistance will be required by small businesses in the coming year.These include technical assistance involving professional servicesand factor input requirements. The professional services requirementsrefer to such areas as accounting, budget control and management,employee training, personnel management, legal affairs and financialmanagement, etc. 
The factor inputs relate to the production capacity
of the firm and include, for example, equipment and machinery, plant
space, transportation, spare parts, and raw material and supplies,
etc.
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Professional Services Needed
 

The type of professional services cited most often by smallscale enterprise owners as most important to help in expanding their
business was assistance in marketing their products and services.
33.5 percent of all businesses indicated that 
Some 

assistance withmarketing was the most important area of support. 

Employment and training 
was indicated by small businesses as the
second most important type of professional assistance needed to expand
their business. 
Twenty percent of all small-scale enterprises
reported employment and training 
as their choice for professional

assistance.
 

Factor Inputs Needed
 

The factor inputs mentioned most frequently as being needed by
small-scale enterprise owners were equipment and tools. 
Twenty-six
percent of all firms reporting indicated that equipment and tools werethe most important inputs needed to expand their businesses. 
The need for plant space was cited as the second most important
input needed by small-scale enterprise 
owners to expand their
businesses with 22.3 percent of all firms reporting.
 

D. Recommendations and Scope for Policy Intervention
 

In view of the credit and technical assistance needs of smallscale enterprises discussed above, a
number of recommendations and
policy actions are set forth below. 
These recommendations are
formulated for the expressed purpose of assisting U.S.A.I.D./Belize
in shaping its role and strengthening its support in the area of smallscale and micro-enterprise development. The recommendations are
presented in four main policy areas. 
The policy areas include credit
support, technical assistance and business management training,
marketing, and institutional linkages. It is recommended that the
United States A.I.D. Mission to Belize undertake the following:
 

1. Credit Support
 

A. Increase its grant support to non-governmental financial
intermediaries in the area of credit to an annual level of
BZ$1,150,000 per year 
over five years. Such credit assistance
should be aimed at those small-scale enterprises sectors that
have the potential to increase domestic employment, to reduce
import dependency of foodstuffs and other goods, and to increase
foreign exchange earnings through exports. 
An aggregate amount
of BZ$5,750,000 is required over five years to meet the demandfor credit by micro-enterprises and small-scale enterprises. 
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B. 
Expedite efforts through direct consultations with NDF/B
and the Belize Institute of Management to have the existing
revolving loan funds released in order 
to increase the program
support for small businesses in management, training, and
technical assistance. An instrument such as a 
Memorandum of
Understanding setting forth the specific roles of each of the
parties concerned should be negotiated in order to facilitate the
transaction and provide the needed assistance.
 

2. Technical Assistance and Business Training
 

A. Increase 
financial support to institutionally-based

technical assistance and business management training programs
for small-scale enterprise owners with a 
view towards
strengthening their basic management skills. This financial
support should extend beyond what is already provided for in the

revolving loan fund.
 

B. Promote collaboration between those institutions that
provide technical assistance and business management training
through specialized training programs 
..
,idseminars country-wide.
 

C. Promote the establishment of a centralized Small-Scale
Enterprise Management Institute that focuses exclusively on the
provision of business management training and technical
assistance to small-scale enterprises using the case study

approach.
 

D. Target technical assistance support to specific industries
with export potential, as well as those industries that have the
potential to reduce import dependency such as woodwork and
furniture making, soap production, food processing, etc. Such
assistance 
 on
should focus improving mass production
capabilities and small business management.
 

E. Sponsor a study of the feasibility of developing incubatortype facilities for those business groups with export potential(e.g., handicrafts, food processing, woodwork and furnituremaking, and shoemaking, and soap production, etc.).
 

F. 
Promote through sponsored publications and support for
conferences, training seminars and courses the 
use of
cooperative production facilities, cooperative transport
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systems, 
bulk purchasing of raw materials, and other costminimization schemes for small-scale enterprises.
 

G. Undertake a detailed sector study of the woodwork and
furniture making industry in order to fully assess its capacity
to produce and export its products. The study should also seek
to establish the market and financial feasibility of this
industry to export.
 

3. Marketing and Promotion
 

A. 
 Intensify efforts and provide additional assistance to those
institutions that offer programs and courses in marketing forsmall-scale enterprises for domestic and international markets. 

B. 
Review existing policies and proceedures in order to
intensify efforts and provide promotional assistance to those
targeted industries that have 
an interest in joint ventures or
cooperative efforts with U.S.-based companies.
 

C. Intensify efforts in collaboration with the Government of
Belize in organizing 
trade delegations
international trade fairs 
to travel to
and to other forums to display
domestically produced products for the export market.
 

4. Institutional Linkages
 

A. Promote institutional cooperation in the areas of credit
assistance 
 and technical 
 assistance 
 among financial
intermediaries, institutions that provide technical assistance,
and public sector institutions through the establishment of a
joint coordinating council of local financial intermediaries ard
technical assistance organizations.
 

B. 
Promote international cooperation and coordination of
development assistance with U.S.-based and Belizean 
nongovernmental organizations, particularly in the areas 
of
technical assistance and training through information exchanges,
brochures, etc.
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C. Sponsor 
a national conference of organizations and
institutions operating in Belize that provide credit and
technical assistance to micro-enterprises and small-scale
enterprises., The purpose of such a conference should be to
explore the most effective means of cooperation and coordinating
assistance programs to the small business sector.
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I. INTRODUCTION
 

A. Background to the Survey
 

This survey was commissioned by United States A.I.D. Mission to
Belize (U.S.A.I.D./Belize). The survey was a country-wide effort
conducted for the purpose of gathering information on the micro- and
small-scale enterprise sectors in the areas of credit, technical
assisstance, and marketing. 
This information is intended to provide
a 
background profile and a scope for policy interventior in the smallscale enterprise sector for inclusion in U.S.A.I.D./Belizels Country
Development Strategy Statement for 1990 and beyond. Additionally,this survey was conducted along with a
companion national survey on
small holder farms. The companion survey will be reported on under
the title, 'Small 
Holder Farms in Belize: A Survey'', Part II.
 
The Scope of Work which is presented in its entirety in Appendix
A was discussed during the survey team's presentation to U.S.A.I.D./
Belize on the plan of work after arrival in Belize. Following these
discussions, some modifications were made to the survey questionnaire
to include household information of the business owners. 
This resulted
in five additional questions being added to the original survey
instrument. 
The final survey ques4tionnaire is presented in Appendix


C.
 

The survey field interviews were conducted in Belize over a
twoweek period from November 2nd to November 14th. 
The work of the survey
team was facilitated by the support provided by the management andstaff of the National Development Foundation of Belize who providedlogistical, administrative, and technical support during the survey
period. The survey methodology and proceedures used to conduct the
survey are presented in Appendix B of this report.
 
The main focus of this chapter is to provide an overview and
background information 
on the different types and level of business
activities carried on by small-scale enterprises in Belize.
results reported The
on here are based on a country-wide survey of nine
major urban centers in Belize. 
The survey results are based on
interviews conducted with 189 micro- and small-scale enterprises in
eighteen industry groups.
 

B. The Target Population
 

One of the main tasks of this study was to estimate the target
population of small-scale enterprises in Belize. 
However, there does
not appear to be a 
uniform definition of what type of business
 

I-I
 

A 



constitutes a small-scale enterprise. 
The lack of a uniform definition
of a small-scale enterprise is 
not peculiar to development
institutions or financial intermediaries in Belize. 
Although no
unanimity exists, the development literature 
is replete with
characteristics 
that we are 
told are unique to small-scale
enterprises. The World Bank has reported that tnere are at least fifty
different definitions of small-scale enterprise being used in seventyfive countries, (World Bank, 1978). Some researchers define smallscale enterprises or SSEs as own-account workers and establishmentsemploying fewer than five workers (Squire, 1981). 
 More often than not,
financial intermediaries use several criteria to define a small-scale
enterprise. Typically, the criteria include, for example: 
a ceiling
on fixed assets; less than five employees, and a ceiling on annual gross
sales. 
The National Development Foundation of Belize during its startup years defined small-scale enterprises as firms engaged in
productive activities, having less than ten employess and with fixed
assets valued less than BZ$12,OO. This definition has been
subsequently expanded to include retail establishments, dist:ribution
firms, and agribusinesses. At present, the loan ceiling fur NDF/B loan
 
is BZ$25,000.
 

For purposes of this research, the target population has beendefined as all small business enterprises engaged in manufacturing,processing, assembly, or repair and servicing activities with assets
under BZ$50,000 and having less than fiva employees. The range of
enterprises included (e.g., auto repair, woodwork and furniture
making, crafts and related, food processing, and tailoring, etc.).
Such enterprises 
are typically own-account workers or sole
proprietorships. Retail establishments, distribution firms or other
firms not engaged in such productive activities as described above were
not included in the survey, because they tend not to produce added
value. 
Such small firms generally do not sell locally produced goods,
but mainly sell imported goods.
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II. THE SMALL-SCALE ENTERPRISE SECTOR
 

A. Type of Businesses
 

Although there are several hundred, if thousands of, smallscale enterprises carrying on a 
variety of business activities in
Belize, we have for purposes of this study and to the extent possible,
attempted to group the enterprises into sixteen categories. These
business categories are in accordance with the major divisions,
divisions and major groups listed in the International Standard
Industrial Classification of All Economic Activity (ISIC) code.
exceptions are for those enterprises that 
The
 

are not listed in the code
as a separate industry category. 
Those firms that were few in niuber
and which could not be classified as described above were included intotwo additional generic categories of Other Services or OtherManufacturing.
 

The results of this country-wide survey of 189 small-scale
enterprises by type of business activity is presented in Table II-1.
As shown in Table II-1, auto repair services and woodwork and furniture
making represent the two largest categories of enterprises by number
of firms in the same industry group. Auto repair services which includemechanical repair work, and body and fender work, etc. represent some
20.6 per cent of all businesses in the survey.
furniture making, industry 
The woodw,irk and
,which also 
include carrantry and
cabinetry, comprise about 15.4 per cent of all firms surveyed. Why
these two business sectors constitute such large shares relative 
to
other small business sectors is perhaps explainable by the fact that
severe tariffs (e.g., in excess of 70% import duty on automobiles) are
imposed on imported automobiles and furniture. 
The net results of suchtariff policies have been to encourage import substitution wherebydomestic manufacturing of furniture and other woodwork is stimulated
and the importation of finished wood products is restricted. Thus,increasing domestic consumption and developing a
market. sizable domestic
Whereas, in the case of automobiles, a rather sizable resale
market in used automobiles has developed. This market appears to be
supported by the ubiquitous auto repair service industry.
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TABLE II-1
 
SMALL-SCALE ENTERPRISES IN
 

BELIZE BY BUSINESS TYPE 

BUSINESS TYPE TOTAL L'ERCENT SHARE 

Auto Repair 39 20.63% 
Beauty Care Services 15 7.94% 
Bicycle Repair
Construction Material 

2 
3 

1.06% 
1.59% 

Craft and Related 3 1.59% 
Dressmaking 3 1.59% 
Electrical Work 18 9.52% 
Food Processing 13 6.88% 
Health Care 1 0.53% 
Jewelry & Watches 15 7.94% 
Metal Work i0 5.29% 
Motorc-cle Repair 
Shoe Making &Repair 
Tailoring 

1 
5 

16 

0.53% 
2.65% 
8.47% 

Tire Repair
Woodwork & Furniture 

5 
29 

2.65% 
15.34% 

Other Manufacturing 4 2.12% 
Other Services 7 3.70% 

TOTAL 189 100.00% 

It is difficul: to know, in the absence of any detailed sectorstudies, the extent to which these two industries are overly saturatedby firms. In an open competitive market such as that of Belize, firmsthat do not sell quality products at competitive prices eventually areforced out of business. The survey results reveal that the median
number of years in business for small firms operating in the woodworkand furniture making and the auto repair industries is eight years. 

What can be said, in addition to the above, is that these seciors,as measured by their median annual gross sales, have remained ratherstable over the past three years, although the auto repair industry
sales were flat. 
On the other hand, the woodwork and furniture makingindustry, as a whole, actually experienced a net increase of 3.3 per
cent in its madian &inual gross sales from 1985 to 1987. Although,
the sector needs to be examined in much more detail than what was
possible in this survey, the woodwork and furniture making industry

appears to have significant export potential. The export potential
of the woodwork and furniture making industry suggests that export

promotion policies should be directed specifically towards this
 
sector.
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The results of this survey regarding the type of business
enterprises are consistent with the widely held view that the small
business sectors are largely providers of services (Mazumder, 1976).
Fully two in three of the firms in the survey can be characterized asservice enterprises.
 

B. Demographic Characteristics of the Entrepreneurs
 
This section examines the personal characteristics of smallscale entrepreneurs in terms of their sex, age and education.
Additional information is provided regarding the business training of
the small business owners.
 

1. Sex
 

An analysis of the demographic data
enterprises on the owners of small-slaleindicates that of the 189 firms in the survey, 91 percentwere either owned or were managed by males. Comparatively, as FigureII-1 shows only about 9 percent of the small-scale enterprises areoperated by female owners or managers. Moreover, of those few womenowned and operated
almost entirely in 

firms that do exist, 82.4 percent are concentratedthree out of eighteen businesssurvey. sectors in theThese sectors include beauty care services, dressmaking, andthe food processing sectors of the economy.
 
Small firms owned and operated by males, on the other hand,
tended to be more evenly distributed throughout the small business
sector. The only business classification which men-owned firms are
not represented in is dressmaking, 
a 
type of business activity that
could easily be carried on by a 
tailor.
 

2. Age
 

The age of the entrepreneurs interviewed in the survey tended
to indicate a rather mature and stable population.all business The median age ofowners or managers interviewed2 indicates. was 41 years as Figure II-When the age of respondent is analyzed onsector basis, a sector bythe sector representing other services (i.e., laundry,car wash and undertaking, etc.) reveals the lowest median age at 27
years. 
 The next industry with the highest median age is the shoe
making and repair industry at 59 years. 
However, the main point to
be nade about the age of small business owners is the maturity of their
 age.
 

Additionally, when the median age is compared to the median
number of years the enterprises have been in business this provides
an indication of the durability and longevity of such firms. The surveyresults indicate that the median number of years in business for allsmall-scale enterprises surveyed wasnumber of years in 
8 years. Subtracting the medianbusiness from the median age of the business owners 
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provides an estimate of the median age entreperneurs start their
businesses in Belize. 
This calculation suggests that most businesses
are started when the owners are about 33 years old. 
This is an age
well after they would have theoretically completed at least secondary
schooling, entered the adult labor force for the first time and would
have possibly accumulated some personal savings.
 

3. Education
 

The level of education achieved by small-scale enterprise owners
is revealed in Figure 11-3. Some 97.3 percent of all entreperneurs
interviewed had completed either primary, secondary or post-secondary
or technical school; while only 2.7 percent of the respondents
indicated that they had no formal schooling. As would be expected,
those business sectors where at least a secondary level of education
or technical schooling would be required, such as in the technical
trade areas, the auto repair, electrical work, and woodwork and
furniture making firms, were more significantly represented in
comparison to the other business sectors.
 

4. Business Training
 

When asked the question "do 
you have any special technical
education or management training," 
 67.2 percent of the entrepreneurs
who answered the question said no, as shown in Figure 11-4. 
Although,
when the data is examined by business category, we find, as expected,
that the more technically-oriented industries such as electrical work
tended to have special training as did such sectors as motor cycle
repair, health care and dressmaking. Surprisingly, in the auto repair
and woodwork and furniture making sectors, two of the largest business
categories in the survey, 38.5 and 18.5 percent, respectively, of the
entrepreneurs said they had no special technical training. 
This may
suggest that the majority of these business owners are learning their
trade either through formal vocational training of an apprenticeship.
or through some other method of on-the-job training.
 
For the remaining 32.8 percent of entrepreneurs who had special
training, much of this training was actually learning a trade or skill
at a vocational or technical school.
 

C. Household Characteristics of the Entrepreneur
 
In addition to the personal characteristics of the entrepreneur
discussed in the previous section, the following sections are intended
to provide a 
profile of the entrepreneur's household. The results
reported 
on below include data on 
household size, household income,
household employment, household members employed in the firm, and the
income of the household member employed in the firm.
 

11-5
 



1. Household Size
 

With 96.8 percent of all firms surveyed reporting, the average
household size as shown in Figure 11-5 for all business enterprises
is 5.07 persons per household. This figure is well within the range
reported in the 1988 Belize Abstract of Statistics for communities with
more than 200 persons. With only a few exceptions, the average
household size appears to be rather evenly distributed across theindustry groups. 
 The exceptions are the construction materials andthe other manufacturing groups which were both below the survey averageat 3.0 persons per household. The industries which reported householdsizes above the survey average were food processing at 6.54 persons
per household and the tire repair industry at 5.88 persons per
household. Because these firms are located in urban centers where
labor, although expensive, is abundant there is no reason to suspect
that the type of firm should be in some way correlated with the size
of the household, as might be the case in the agricultural sector. 
It
is reasonable to suspect, however, and the empirical evidence seems
to support this, that small-scale enterprises are likely to hire a
family member or relative first.
 

2. Household Income
 

In addition to collecting information on the size of the
entrepreneur's household, household income data were also collected.
The results of the household income data for all firms reporting 
are
presented in Figure 11-6. The median household income is about $167
per week or (BZ$166.54 x 52) approximately BZ$8,660 per year, as shown
in Figure 11-6. Average household income, on the hand, for all
enterprises is about BZ$215 per week or about BZ$11,190 per annum. 
The
small-scale enterprise group which reported the highest median
household income was shoemaking and repair at BZ$700 per week or
BZ$36,400 per annum. 
Households which owned dressmaking,:tailoring,
and craft and related businesses fared the worst of any industry
groups. 
The median income of households owning dressmaking shops was
annualized to BZ$980. Households owning tailoring and craft andrelated businesses had slightly improved incomes with the medianincome annualized to BZ$1,200. 

The average annual household income of BZ$11,190 works out to
be approximately BZ$2,207 per capita, based 
on an average household
size of 5.07 persons per household. However, the annual per capita
household income estimate of all small-scale enterprises surveyed is
below the per capita GDP in 1987 of BZ$2,468 by 10.6 percent.
 

3. Household Employment
 

The results of data on the number of members of the household
employed, excluding the small business owner, are presented in Figure
11-7. 
With 95.8 percent of the respondents reporting, the survey
results indicate that the average number of household members employed
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across all industry groups is 1.59 persons per household. Although
several industry groups had higher than average rates of household

members employed, owners of food processing and shoemaking and repair

businesses 
tended to have the highest rates of household members
employed. These two sectors reported an average of 2.77 and 2.60
 
persons household members employed, respectively. No industry group

surveyed had less than one member of its household employed. For the
small-scale enterprise sector as a whole, we can infer from the above

results that, apart from the owner, there are at least an additional
 
0.59 member of the household "gainfully" employed.
 

4. Household Members Employed in the Firm
 

The average number of household members employed in the business

excluding the owner for all industry groups is 1.16 as shown in Figure

II-8. With the exception of the motorcycle repair business, which had an average of two household members employed in the firm, only threeindustries (food processing, woodwork and furniture making, and otherservices) exceeded the average for all industries. The food

processing, woodwork and furniture making and other services had an
 
average of 1.69, 1.17 and 1.17 household members employed in their
 
businesses respectively.
 

The job production rate for household members employed in the
firm for all industry groups as indicated above is 1.16 persons per
household. The employment data in Section III indicate that the
 
average number of employees per business for all industry groups is

1.0 person per business. We can assume that the respondent may have
interpreted the question so as to include themselves when they reported
the number of household members employed in their business. Assumingthis to be case, then the average number of household members employedin the business should be adjusted downwards to 0.16 persons per
household employed in the firm. 
The difference between the number of
employees per business (1.0) and the number of persons per householdemployed in the firm (0.16) represent the number of non-family members 
employed in the firm or 0.84 persons.
 

5. Income of Household Members Employed in the Firm
 

The median income of household members employed in the business

for all industry groups is BZ$7,800 per annum. However, this figure

is not consistent with the results reported for wages by the industry

groups. The median wages paid in 1987 for all business sectors were

BZ$4,160 per business. This finding seems to understate the annual
 
wage bill. It does not seem reasonable that the wage bill per business
would have increased by 87.5 percent over the previous year. The
 entrepreneur may have included his income in the total when reporting

the total income received for household members employed in the firm.

This effectively means that the reported income of the household

members employed in the business should be adjusted downwards.
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III. OPERATIONS OF SMALL-SCALE ENTERPRISES
 

A. Business Start-ups, Ownerships, and Outside Support
 
This section presents additional information on the backgrouncharacteristics of the small-scale enterprise sector. The sectio
examines the equity invested to start a small business, the source o
this equity, and some of the management characteristios of small-scalE


enterprises.
 

1. Business Start-ups
 

The estimated median age for starting a
based small business in Belize
on the difference between the median median age and the median
number of years in business was estimated at eight years.
assumes This estimate
that the entrepreneur did not start any business other than
the one he was questioned about. 
to start a 
The amount and source of equity used
small business in Belize is presented below. The sources
of equity used to start small businesses and the preferred types of
business ownership are also discussed. Additional information is
provided on type of outside assistance received from the public and
non-governmental sectors.
 

2. Equity Invested to Start Business
 

With some 88.9 per cent of all entrepreneurs reporting, Figure
III-1 reveals that the median equity invested by all entrepreneurs to
start their business enterprise was BZ$1,500. The average equity
invested, on the other hand, was calculated at BZ$4,443 or about three
times the median equity investment. 
Because the median equity invested
is the value dividing the sample population into two equal groups, it
is likely to reflect amore accurate measure
than the average. of the central tendency
The average equity investment in this survey appears
to be artificially inflated by a few exceptionally high values,
particularly in the the woodwork and furniture making and the metal
work industries.
 

The business category which shows the highest median equity
investment compared to other businesses is the food processing
industry at BZ$10,000. This industry, which consists primarily of
tortilla factories, is highly competive. 
The need to procure modern
equipment for product differentiation in manufacturing and packaging,
as well as for transportation to deliver the product on a reliable
schedule, might help to explain why the median equity invested in the
food processing industry is so high.
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3. Source of Equity Invested
 

The source of their equity investment as revealed by Figure III2 shows that 65.7 percent of those entrepreneurs reporting used their
personal savings to start their business, while only 5.3 percent relied
on a loan from a bank. The use of personal loans and other sourcesof funding for business start ups such as DFC, NDF/B, credit unions,
and money lenders account for 
more than 29 percent of the source of
the equity used to start a 
business in Belize.
 
Commercial banking support for small business start-ups
appears to be more prevalent in the auto repair and other services
sectors. As reported in Appendix D-10, these two sectors represent
a 1.4 and 20.0 percent share respectively of the firms reporting
commercial banks as their 
source of equity to start their business.
Even in these two sectors, only five such loans were made. 
And of thetotal of eleven business start-up loans made by commercial banks inthe entire survey, such loans averaged BZ$7,339. This is well above
the average equity of BZ$4,443 most entrepreneurs claimed they
invested to start their business. 
Commercial institutions provide an
overall share of 5.3 percent of funds for small business start-ups.
Although, commercial institutions make larger loans on a per loan basis
than other institutions, such results clearly indicateoffer only marginal support, that the banksas revealed by their percent share of loanto small-scale enterprises, in the start-up phase for small-scaleenterprise development. 

The findings indicated above are not entirely surprising. First,
setting aside the risk involved, most small-scale enterprises,
particularly those firms seeking start-up capital, cannot meet the
loan requirements such as collateral that commercial banks require.
They, therefore would naed credit on 
some concessionary terms which
most of the commercial banks in Belize are unwilling to make.assuming that the Second,entrepreneur 
could meet
requirements, the commercial banks still may be unwilling to make
 
the banks' 
loan
 

business StZrt-up loans because of the loan size and the cost
associated with processing such loans.
we This is especially evident whenconsider the fact that the median equity invested to start ain Belize is BZ$1,500 businessas the results obtained in this survey indicate.
Clearly, commercial loans of this size for starting a 
business are
uneconomical for commercial banks to process in any significant

volume.
 

It has been observed in other studies of small-scale enterprise
development that the loan processing costs of small business loans doesnot vary substantially with loan size, (World Bank, 1978).conducted at the World Bank indicates that because there is 
Research 

cost associated with processing any size loan, 
a minimum 

tend to be more small business loansexpensive
commercial loans. 

per unit of principal than larger sizedTherefore, as profit maximizing institutions, there 
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appears to be little, if any, financial incentive for commercial banks

in Belize to make small business loans 
to start new business
 
enterprises.
 

4. Business Ownership
 

Small businesses in Belize are owned and managed by a rather
 
mature population with amedain age of 41 years old. Such firms tend
 
to be predominately sole proprietorships or one-person owned

enterprises. Out of a total of 171 entrepreneurs interviewed, Figure

111-3 shows that 90.5 percent of all the business ownerships in the
 
survey are sole proprietorships. Comparatively, only 7.9 percent were

partnerships and only 1.6 percent indicated that they 
were a

cooperative. This finding was not unexpected, because small-scale

enterprises more often than not tend to be owned by one person.
 

5. Business Registration
 

Although it was not expected, some 64.8 percent of the
respondents claimed that their business, as shown in Figure 111-4 is

registered with a public licensing authority. One of the predominant

characteristics found in the literature on small-scale enterprises in

developing countries is that they tend to be unregistered andunincorporated business enterprises,(World Bank,1978). It is
difficult to verify this claim directly in Belize, because there is
 
no national business registry that can be used to determine the number

of small-scale enterprses. However, information provided by the

Belize City Council on small business in Belize City seems to be

consistent with the results obtained in this survey.
 

B. Gross Sales, Employment and Wages
 

1. Gross Sales
 

As we have already observed, the median length of time that a
small-scale enterprise has been in business is eight years, while mean
number of years in business was calculated at 11.8 years. These central
tendency measurements provide an indication of the staying power and
the ability of small firms to compete in ithighly competitive market.
However, this is Because,not the entire story. in the final analysis,
what counts in the business world is business performance. The survey
sought to determine how well the small business sectors were performing
on a industry by industry basis by collecting data on the revenues of
 
the firms as measured in annual gross sales. 
Gross sales information
 was collected for three years beginning in 1985 and ending in 1987 and
 
are presented in Figure 111-5. As Figure 111-5 shows, the median gross

sales for all firms reporting a complete series for the years 1985,

1986, and 1987 were respectively BZ$10,000, BZ$7,000 and BZ$8,000. The

median gross sale for the last years have been somewhat uneven with
 
a decrease in sales in 1986 and an increase in 1987. However, the net
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results are that median gross sales for all industry groups show a
annual increase of 15.2 percent between 1987 and 1985. 
net 

The business sector with the highest median annual gross sales
is the woodwork and furniture industry. 
This industry had annual
average gross sales of BZ$26,655 over the last three years.
 
2. Employment Characteristics of SSES
 

An argument for encouraging the development of the small-scale
enterprise sector in Belize is its potential to create employment.
This is not to suggest that this sector should be treated simply as
a 
source for residual employment for urban dwellers, but rather, as
a
dynamic linkage to stimulate demand for both labor, as well as for
locally produced goods and services.
 
Figure 111-6 shows the average number of employees per business,
excluding the owner, by industry group. 
The survey results revealed
that five in eighteen (27.8 percent) of the business groups averaged
more than one worker per business and that 11.1 percent averaged more
two workers per business. 
Taken together, the average number of
employees per firm for all businesses surveyed is 1. The industry
groups which emerge from Figure 111-6 as having the highest job
production rate, as measured by the average number of employees, are
bicycle repair, craft and related, food processing, and other
services. 
These industries averaged 2, 2, 3, and 3 employees per
business, respectively.
 
The overall job production rate for small-scale firms in Belize
is not consistent with results reported from other countries (Ettema,
1984). The job production rate of small-scale enterprise sector inBelize appear to be almost three times the rate of similar sized firms
reported in other studies of small-scale enterprise employment
(Ettema, 1984).
 
Hired labor appeared to be significant in at least 33 percent
of the small enterprise groups surveyed.
service enterprises, have at least one 

Some 33 percent, mainly
employee per business.
Surprisingly, the two largest industry groups, in terms Cf 1987 gross
sales and the number of firms represented in the industry, averaged
only 
one employee per business. When the service industry firms are
compared with those in the manufacturing sectors, the job production
rate, as revealed in Figure II-6, for the manufacturing firms is
higher.
 

3. Wages
 

This section discusses the differences in wages paid out by
industrial groups. The annual wage bill in 1987 for all small-scale
enterprises reporting 
are presented in Figure 111-7. Although less
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than 50 percent of the businesses (44.4%) provided a
response, some
si,AJ.icant 
results were obtained nonetheless. Overall, the median
annual wages paid out by all firms, as revealed in Figure 111-7, was
BZ$4,160. The average wage bill per business enterprise in 1987 was
BZ$7,703. The industry group which reported paying the highest median
annual wages per enterprise was 
the generic category of other
manufacturing, although these results are not meaningful because only
one observation was reported in this business category. 
The business
group which had the next highest median annual wage bill was other
services at BZ$8,400. This group is followed by the metal work and
auto repair sectors with median annual wage bills of BZ$5,412 and
BZ$5,330, respectively.
 

a 
The results of the data on wages in Figure II-7 indicate that
rather sizable 27.8 percent of the businesses reported paying out
no 
wages in 1987. This does not necessarily
no employees. mean that such firms had
Family members or relatives are oftentimes employed in
small-scale enterprises but may not receive cash income for their
labor.
 

C. Small Business Assets, Liabilities and Net Worth
 

1. Business Assets
 

The type and average value of assets held by small-scale
enterprises are detailed in Table III-1. 
 As Table III-I shows, smallscale enterprises own a variety of both fixed and liquid assets,
including land, buildings, machinery, as well as cash and other
receivables. 
The average value of the fixed assets such as land,
bulidings and machinery owned by all small-scale enterprises were
respectively BZ$30,500, BZ$21,765 and 
BZ$I0,625. The average value
of the liquid assets, such as securities, cash and recievables, held
by small firms were respectively BZ$2,000, BZ$2,813, and BZ$l,450.
 
Table 111-2 presents the total assets of small-scale enterprises
by business type. As Table 111-2 reveals, metal work firms had thehighest average value of assets of all firms at BZ$70,667 followed bydressmaking firms at BZ$45, 500. Service related businesses such 
as
bicyclr repair, tire repair and motorcycle repair reported having
little or no assets.
 

2. Business Liabilities
 

The type and average value of liabilities owed by small-scale
enterprises is shown in Table III-l. 
The reported liabilities of
small-scale enterprises consisted of loans and taxes owed. 
The average
loan and taxes owed by all small-scale enterprises in the survey were
respectively BZ$5,540 and BZ$390 respectively.
 

The amount of the liabilities owed by the different types of
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TA.L.BLE III-1. FINANCIAL ASSETS OF SSES BY TYPE
 

BUSINESS TYPE 
 LAND 

Auto Repair 

BUILDINGS MACHINERY INVENTORY SECURITIES CASH RECEIVABLES OTHER
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$8,000 $45,000 
 $2,457 $35,000 $0
Metal Work $0 $0
$200,000 $40,250 $27,571 
$0 


$0 $0 $0
Mot.rcycle Repair $0 $1,500
$0 $0 $0 
 $0 $0 
 $0
Other Manufacturing $0 $0
$0 $0 $10,000 $0 
 $0 $0 
 $0 $0
Other Services 
 $7,000 $10,000 $15,000 $5,000 
 $0 $10,000
Shoemaking & Repair $0 $0
$10,000 $8,000 $1,750 
 $0 $0 $1,000
Tailoring $0 $0
$4,500 $19,250 $1,271 
 $0 $0 $0
Tire Repair $0 $4,000
$1,500 $16,000 $1,650 
 $0 $0 
 $0 $0
Woodwork & Furniture $31,545 $0
$20,682 $10,622 
 $5,000 
 $0 $2,000 $1,000 $0
All Firms 
 $30,500 $21,765 
 $8,028 $10,625 $2,000 $2,813 $1,450 
 $4,583
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small firms were aggreg....ted and are presented in111-2 indicates, Table 111-2. As Tablethe food processing industry hadvalue of liabilities outstanding at BZ$17,400. the largest averageFood processing firms
were followed by the woodwork and furniture making industry withaverage liabilities at BZ$4,944.
 

3. Small Business Net Worth
 

The financial position of small-scale enterprises was estimatedusing the net worth criteria. 
The net worth of a 
business is calculated
by taking the difference between the assets and liabilities. 
The
results of this analysis is shown in Table 111-2 for each business
group. 
As revealed in Table 111-2, average net worth for all firms
is BZ$21,174. 

at BZ$67,367. 

The metal work firms had the highest average net worth
 
related firms 

Metal work firms were followed by dressmaking and craft
with net 
worths at 
BZ$44,800 
and BZ$36,500,
respectively.
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TABLE 111-2: ASSETS AND LIABILITIES OF SSES
 

Business Type 

Auto Repair 

Beauty Care Service 

Bicycle Repair 

Construction Material 

Craft & Related 

Dressmaking 

Electrical Work 

Food Processing 

Health Care 

Jewelry & Watches 

Metal Work 

Motorcycle Repair 

Other Manufacturing 

Other Services 

Shoemaking & Repair 

Tailoring 

Tire Repair 

Woodwork & Furniture 

All Firms 


Mean 

Assets 


$28,538 

$2,167 


$600 

$7,167 


$36,500 

$45,500 

$14,657 

$32,222 

$35,000 

$11,320 

$70,667 


N/A 

$10,000 

$11,750 

$7,500 

$8,262 


$0 

$31,877 

$24,337 


Mean Estimated
 
Liabilities Net Worth
 

$833 $27,704
 
$200 $1,967
 
$0 $600
 

$700 $6,467
 
$0 $36,500
 

$700 $44,800
 
$900 $13,757
 

$17,400 $14,822
 
$0 $35,000
 

$1,511 $9,809
 
$3,300 $67,367
 

N/A N/A
 
$0 $10,000
 
$0 $11,750
 

$450 $7,050
 
$600 $7,662
 

$4,820 ($4,820)
 
$4,944 $26,933
 
$3,163 $21,174
 



IV. MANAGING SMALL-SCALE ENTERPRISES
 

Owners of small business enterprises are typically one-person
operations. 
 Such owners have the responsibility for business
administration, finance, production, marketing and other functions
necessary to sustain their business operations. As previously
revealed in Figure 111-3 on the ownership structure of small-scale
enterprises, 90.5 percent of the businesses surveyed were sole
proprietorships. 
Such firms are occasionally assisted by family
members or relatives in carrying out their business management
functions, although one person generally has sole responsibility for
managing the business.
 

The survey team collected data in three principal areas
regarding the type and nature of the management of small-scale
enterprises in 
Belize. 
 The areas investigated involved
administration of the businesses, the business finance and credit
 
the
 

histories, and the extent of marketing products and services. 
The
results of these efforts are discussed in the following sections.
 

A. Business Management
 
Only 27.2 percent of the enterprises interviewed indicated that
they shared the responsibilty for mananging their business with
someone else. 
 The three reasons cited most often for not sharing their
management responsibilities 
were that their business js too slow
(14.4%); inadequate finances (16.5%); or that it was unnecessary
(42.3%). As presented in Appendix D-17, of those firm that did share
their management responsibilities,


member or a some 77.6 percent had a 
family
relative assist them. Only 12.2 and 10.2 percent of the
firms respectively either had a partner or someone else assist them.
Family members provided management assistance mainly in the areas of
personnel management, administration,
markeating and a generic category other. 

accounting, purchasing,

Figure
distribution IV-I shows the shareof assistance provided partners, family members and
others. As the Figure IV-1 indicates, administrative assistance at
30.6 percent is the area of shared responsibility cited most often.
 

B. Business Administration
 

It is not uncommon for small-scale enterprises not to keep
records or some form of accounting of their business activities. 
 When
asked the question *'what type of business records do you keep",almost half (47.1%) of the business owners said none. Of those firmthat maintained records, the owner of the business kept records for
92.4 percent of the firms surveyed. Such records were 
mainly of the
firm's accounts payables and accounts receivables.
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Even managing to maintain a separate bank account of their
business transactions seemed difficult for most small-scale

enterprises. Some 81.7 percent reported that they did not have a
 
separate bank account for their business. Of the remaining 18.3
percent (29 firms) of the firms with a separate business account, 65.5%

used a savings account and 34.5% used a separate checking account for
their business transactions. 
This result is not entirely surprising,

because it is not unusual for small-scale enterprises to comingle bankaccounts for their personal financial transactions with those for
their business. The results obtained from the survey indicate that,of those enterprises that do not have a separate business account, 46.4 
percent comingled funds in their personal bank accounts with those oftheir business. The remaining 53.6 percent of the enterprises did not use their personal accounts for their business transactions.
 

C. Quality of SSE Management 

The survey results presented above indicates that the management
of small-scale enterprises, with the exception of a small percentage
of firms, clearly lack appropriate adminstrative controls and
 
management structures to effectively expand their business

operations. This is evidenced by: the lack of record keeping; the
comingling of personal funds with business transactions; the inability

to share or delegate busniess management responsibilities with others;the inability to seek outside assistance in the areas of credit,
business management assistance and training, and marketing. Many of
these management shortcomings are structural in nature in that they

are derive from a lack of capital resources, insufficient market

information, and inadequate business management skills. They also
reflect a lack of knowledge regarding the range of resources availableto the small business sector. They can, however, be mitigated withthe intervention of financial intermediaries. Financial

intermediaries are in a position to provide credit assistance, as well
 
as offer business management, employee training and marketing

assistance in many of the areas that often inhibit the ability of small
scale enterprises to expand. 

D. Marketing of Products and Services 

It should not come as a surprise that the principal market for
the vast majority of small-scale enterprises in Belize is the local

market of urban consumers comprising mainly individuals and

households. 
Some 80.3 percent of the firms reported that their market
 
was principally local. As shown in Figure IV-2, the foreign export

market accounting for less than 1.0 percent (0.53%) of the small-scale

enterprise sales. 
As can be seen in Figure IV-2, the remaining

geographical sales are distributed at the national level at 3.0
 
percent, district-wide at 10.0 percent, and city-wide at 6.0 percent.
With regards to the specific question of who buys the goods and services
produced in small-scale enterprises sectors of the economy, there is
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little doubt that it is overwhelmingly individuals or urban consumers. 
Urban consumers or individuals &--counted for 90.7 percent of the small
scale enterprise market in Belize. 

In order to gain market share, stimulate demand and iicrease
 
sales, advertising and promotion is usually the approach adopted by

the business sector. Although there are alternative methods, this
 
approach is widely accepted. Normally, advertising is done through

advertising agencies using mass media outlets such as the electronic
 
and print media. This promotional approach generally tends to be too
 
expensive for many small businesses to consider as an option. Only

31.7 percent of the businesses interviewed said they promoted their
 
products or services. Of those who did, 52.0 percent said they used
 
the electronic and print media for their advertising while others
 
(30.9%) used less conventional approaches such as distributing flyers

and posters (16.4%), and distributing information at public events
 
(1.8%).
 

The survey results further revealed that 80.6 percent of the
 
enterprises had plans to expand their business in the coming year. The
 
reasons offered most often for not having done so were financial
 
(53.5%) and business too slow (7.1%). Some 39.4 percent of the firms
 
indicated other reasons for not expanding their new business. These
 
reasons clearly suggest potential areas (i.e., financing and
 
marketing) in which to strengthen outside support to the small-scale
 
enterprise sector.
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V. FINANCIAL INTERMEDIATION
 

A. Lending Criteria, Loan Size and Finance Charges
 
Both governmental
intermediaries in Belize offer a wide range of financial packages to
 

and non-governmental 
financial
small-scale enterprises. 
 These financial transactions involve

various criteria for making a loan, different requirements with regard
to the loan size and various approaches to loan financing. 
1. Lending Criteria
 

There are no 
uniform criteria among financial intermediaries for

granting loans to small-scale enterprises in Belize.
criteria used by financial intermediaries The lending
are generall 
derived from
in question. 

the program objectives and the mission of the particular intermediary
However, one 
common
intermediaries is that they make concessionary loans to small-scale
 

feature 
among 
financial
enterprises. 
Their lending policies are generally less restrictive
than those of commercial banks. 
Financial intermediaries, 
more often
 
than not, offer credit 'assistanceto those small businesses that
commercial institutions find too risky to lend to.
 

The lending criteria of the NDF/B for example are based on: 1.)
 
firms with a maximun of BZ$25,000 in assets; 2.)
ten employees; 3.) firms with less than
firms engaged in productive activities including
service industries, distribution firms, agribusinesses, and retail
establishments providing they sell locally produced goods, and 4.)new
firms provided they have previous experience.


The basic loan policy of the credit unions, such as Holy Redeemer
Credit Union the largest credit union in Belize, is that the loan

applicant must-be a member of the cerdit union. 
Holy Redeemer Credit
Union also requires fixed assets as collateral to secure its loans or
alternatively loans can be secured by third party guarantees.


The loan policies of Development Finance Corporation (D.F.C.)
are designed so as to determine the suitability of a loan request based

on: 1.) the viability of the
capabilities of the borrower; 3.) 

enterprise; 2.) 
 the management

enterprise in terms of soundness; 4.) 

the financial structure of thearrangements, and 5.) the suitability of the marketingthe ability of the loan recipient to provideadequate security for the loan.
 

Belize 
tend to 

The lending policies of the four commercial institutions in
be more restrictive
intermediaries. than those 
of financial
As profit maximizing business, commercial banking
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institutions base their loan policies on market conditions and the
ability of the loan recipient to repay the loan. 
 They require
collateral to secure 
their loans and do not make loans on a

concessionary basis.
 

2. Loan Ceillings
 

Because of limited resources and the risk factors involved,

financial intermediaries typically have a ceilling on the loans 
they
grant. The NDF/B, for example, does not make loans above BZ$25, 000.
The Holy Redeemer Credit Union also has a 
loan ceilling of BZ$25, 000
on small business loans. 
The D.F.C has a loan ceilling of BZ$750,000
but their loan portfolio also include large industries.
 

In addition to a ceilling on loans, some financial
intermediaries also have a minimun loan amount that they will grant.
The NDF/B does not make loans below BZ$250. Such small business or
micro-loans are usually granted if they 
can be guaranteed by a third
party guarantor. In practice, however, the good character of the loan
applicant is sufficient to grant the loan. 
Holy Redeemer Credit Union
also has a minium loan amount of BZ$1,000 that they will make. Such
loans are usually personal loans.
 

Some commercial banks such as Belize Bank make personal or
consumer loans in the range of BZ$1,000 to BZ$5,000. Such loans are
usually secured by the assets of the borrower or by a third party
guarantee. 
 These loans can also be granted if the borrower has a
steady job. In such a
case, the loan payment to the bank is remitted

directly to the bank from the borrower's employer.
 

3. Loan Finance Charges
 

The interest rates charged on loans to small-scale enterprises
by financial intermediaries range from 12 percent to 15 percent nominal
interest. The NDF/B charges nominala interest rate of 12 percent onthe principal. However, because of the way the interest is calculated,the effective interest rate is approximately 20 percent. 

Commercial lending institutions charge a nominal interest rate
of between 15 to 18 percent on the declininng loan balance. In the
event the borrower miss a payment 
on the loan, the past due amount is
added to the principal resulting in interest being paid on interest.
 

In addition to interest rate charges, financial intermediaries
in Belize also charge loan processing or loan administration fees on
the loans they disburse. Holy Redeemer Credit Union, for example
charges a loan processing fee of 4 to 5 percent above the nominal
interest rate on its loan. 
The NDF/B charges a fee of 2 percent of
the loans disbursed to cover its administrative costs. The D.F.C.
charges a loan processing fee of 3 percent on loans under BZ$5,000 and
 a loan committment fee of 1 percent of the loan on loans over BZ$20,000.
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4. Staffing and Loan Administration
 

The operational policy staff of NDF/B consist of a 
senior level
management team that include the managing director, the financial
controller, the accountant/administrator, and the assistant loans
officer. The management team is supported by a
loan portfolio staff
that include five field extension officers. 
The management staff is
also supported by a clerical/accounts staff that include a four-person
administrative staff. 
The specific staffing and loan administrative
functions of the NDF/B is reported in detail in the evaluation report
of NDF/B prepared by Barash and Yumiseya (1988).
 
B. Small Business Credit and Finance History
 

Credit and financial assistance to small-scale enterprises in
Belize can be divided into two groups of lenders.
include institutional The two groups
lenders 
and non-institutional
Institutional lenders lenders.
can 
be further divided into 
two credit
categories that consist of the four commercial banks in Belize and nonbank lenders or financial intermediariesunions. such NDF/B, D.F.C. and creditThis section reports on the credit and finance experience ofthe small-scale enterprise and seeks to document the level and typeof financial assistance made available by both institutional and noninstitutional sources.
 

1. Institutional Credit
 

A widely held view of small-scale enterprises is that their
inabilty to grow is directly related to their lack of access to
commercial credit and to technical assistance.
information This survey collectedon the 
credit histories 
of some 189 small-scale
enterprises in order to assess the extent to which credit and technicalassistance from traditional institutions have been forthcoming tosmall-scale enterprises. 
 Some 56.4 percent of the enterprises
interviewed had never applied for a 
business loan from 
a commercial
lending institution. Of the remaining firms who said that they had
applied for a commercial loan, 85.7 percent indicated that they were
successful in getting the loan. 
Such a success rate is somewhat
surprising because it goes against the conventional wisdom regarding
the credit history of small-scale enterprises and their inability to
attract loans from conventional credit institutions. 
However, because
concessionary lending through financial intermediaries (e.g.,D.F.C. NDF/B,credit unions, etc.) has increased substantially in the lastfive years in Belize, the results are not entirely unexpected.
additional inferences can be drawn from these survey results, 
Before 
it isnecessary to document: when these loans were made; what institutionsmade the loans; what were the amounts of loans made; what were the terms
of the loans; what purposes were the loans to be used for, and whattype of loans were sought. 
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Approximately 80 percent of the loan assistance to smallbusinesses in 1987 was disbursed through institutional lending. Of
the loans disbursed by institutional lenders in 1987, commercial banks
had the largest institutional share at 34.7 percent followed by credit
unions at a 30.42 percent share. 
NDF/B and the D.F.C. had only a 10.9
percent and a 2.2 percent share, respectively, of the loans disbursed.Such results are quite surprising because of the increasing
availability of loan funds through, for example, NDF/B in the last five
years. 
Because NDF/B loan funds are targeted specifically to the
micro-enterprise and small-scale enterprise sectors, one would have
expected that this institution would have had a 
more significant share

of the market.
 

2. Non-Institutional Credit
 

Development policy initiatives on small-scale enterprises
development oftentimes seeks to interpose itself between the smallscale entrepreneur and the non-traditional or the non-institutional
credit source. This is done by trying to replicate the operational
flexibility (i.e. decision making ability) and low overhead that noninstitutional lenders operate on, as well as minimize the sometimes
exploitative nature of loans made by informal moneylenders. The
obstensible purpose for such an approach is to provide more effective
and efficient organized credit support to small-scale entrepreneurs.
 

The availability of loans from non-institutional lenders or
informal sources such as money-lenders, family members, friends and
business associates is not as significant as the institutional support
received from both the D.F.C. and NDF/B in meeting the credit and
financial needs of small-scale enterprises in Belize. 
 The vast
majority of small-scale enterprises (91.8%) indicated that they did
not seek a loan from a non-institutional source in the past. 
Some 19.6
percent of the firms indicated that they had received a loan from a
non-institutional source in 1987.
 

The distribution of non-institutional loans to small-scale
enterprises by lending source is presented in Figure V-i. 
 Figure V1 reveals that the largest share of non-commercial loans to small firmsmade by a either friend or a family member is 46.2 percent and 38.5percent respectively.
 

Of the few firms which reported interest rate charges on loans
from non-institutional sources, the interest rates charged are
comparable to those charged by commercial lenders, i.e, 10% to 14%.
 

C. Technical Assistance to SSES
 

There does not appear to be any significant support in the area
of technical assistance that small-scale enterprises receive from
either the public sector or from private sources. When asked the
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FIGURE V-i: SHARE OF NON-INSTITUTIONAL 
LOANS TO SSES BY SOURCE 
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question "have 
you received any outside assistance other than
financial from either government or other sources", 86.2 percent of
all those who provided a response indicated that they had not received
any outside assistance, as Figure V-2 shows. 
Of those firms that did
not seek technical assistance, when the results are examinedon an
industry by industry basis, there is a significant improvement and a
surprising results. 
One in three of the small business sectors in the
survey indicated that they had received outside support for their
business. 

Several reasons were offered to explain why so many firms in the
survey had not sought technical assistance for their businesses. Of
those firms who did not seek technical assistance and indicated why
they didn't, 63.5 percent said it was not necessary. These results
were obtained in spite of the fact that several organizations in Belize
such as the Belize Chamber of Commerce, NDF/B, DFC, Belize Institute
of Management, B.I.C.E.T.D., and credit unions, etc. offer either
direct or third party technical assistance in a variety of business
areas. 
It still remains quite surprising, however, that so few firms
sought their help. This, perhaps, is due in part to several factors;
1) the lack of knowledge regarding the availability and type of
assistance; 2) not having a clear understanding as to the type of
assistance needed; 3) the lack of knowledge as to where to seek the
assistance, and 4) unavailability at the time the assistance is
offered, particularly in classroom situations.
 

Of the 17.3 percent of all enterprises that had received support
from the government or other sources, almost all of them interpreted
the question to mean financial assistance rather than assistance inthe management of their business operations. This is evidenced by thefact that almost all of the respondents indicated financial as the typeof assistance received. Nonetheless, the results reported on heresuggest that financial intermediaries in Belize, such as the NDF/B,DFC, etc. fall short in meeting the non-financial (technicalassistance) needs of small-scale enterprises in four out of five cases
examined in this survey. This is understandable in light of the fact
that so few firms have sought technical assistance from such
organizations.
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VI. CREDIT DEMAND OF SMALL-SCALE ENTERPRISES
 

A. The Size of the Small-Scale Enterprise Sector 
Before proceeding to estimate the size of the small-scali
enterprise 
sector in Belize and assess the level of financia
assistance needed, several issues were discoverd during the course o:this research that should not pass without a few comments. To begii
with, some researchers have reported that there are a 8,245 small-scal(enterprises conducting business activities in Belize (Barash an(Yumiseva, 1988). Further, these estimates have been made on the basiE
of employment statistics from the Belize Labor Force Survey of 19831984. This estimate in
our opinion grossly overstates the size of thEsmall-scale enterprise sector. 
No distinction was made between firms
engaged in productive activities and those which are retailers ordistribution firms. Many researchers seem to agree that retailers
should not be included when estimating the size of the small-scale
enterprise sector (Ettema, 1984). 
Other researchers even 
go so far
as to exclude, in addition to retailers, personal care service firms
and transport providers. 
While a variety of definitions are present
throughout literature on small-scale enterprises, in most empirical
research, small-scale enterprises are usually limited to employers
with five or less workers (Squire, 1981). 
In the Belizean context,
which has such a small economy, a firm with ten employees should be
considered as a small-scale enterprise.
 

The extent to which financial intermediaries in Belize such as
the D.F.C., NDF/B and credit unions, etc. choose to offer credit to
retailers and distribution firms is a 
policy decision to be made by
these institutions. 
Such policy choices will have effectively little,
if anything, to do with affecting import substitution, tourism, or
export promotion and development of the small-scale enterprise sector.
A large number of the retail firms typically purchase and sell imported
goods, not locally produced goods. Imported goods consume 
valuable
foreign-exchange resources without creating added value.
 
In order to provide a fuller appreciation as to the magnitude
of the credit needs of the productive small-scale enterprise sector
in Belize as a
whole, we have attempted to determine the size of the
sector. 
It is useful to again point out here that this survey coveredall of the urban centers in the six administrative districts of Belize.Because complete data on loans made by credit unions in 1987 were onlyavailable for one credit union, some allowances have been made for
firms that may have received assistance from credit unions and were
underreported during the survey. We have increased our estimate of
loans provided by credit unions by 10.0 percent to account for this
fact.
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Because there is no public directory or registry of small-scale
enterprises in Belize, several methods have been utilized in order to
estimate the size of the sector. 
As we have suggested above, previous

estimates of the total size of the small-scale enterprise sector appear
to overestimate the size of the small business sector by 
a factor of
two. 
Having said this, the following estimates should be-treated with
 
some caution.
 

The total number of small-scale enterprise seeking credit
assistance was estimated on the basis of the number of firms in the
 survey that received a loan in 1987 as shown in Table VI-l. The survey
sample revealed that twenty loans were disbursed, from the three
principal lending sources. Based on the disbursement sources, the
number of loans were then divided by the total number of firms in the
survey (189) and taken as a proportion of the loans disbursed in 1987
by NDF/B, D.F.C. and credit unions, respectively 100, 25, and 282
loans. The results of these calculations yielded an estimate of the
total number of small-scale enterprises based on the share of loans
disbursed. The estimated results for each loan source 3,780, 4,725,
and 3,807 firms respectively were then adjusted by a weighted average
of the three estimates. This brings our estimate of the total number
of firms in the small-scale enterprise and micro-enterprise sector

engaged in productive activities to 4,151 firms.
 

TABLE VI-l

SAMPLE DISTRIBUTION OF SSE LOANS IN 1987
 

Lending Loans Loans In Share of
Source Disbursed Sample Total
NDF/B 100 5 10.9A%
D.F.C. 25 1 2.2% 
Banks N.A. 16 34.7%
Credit Unions 282 14 30.4% 
Other N.A. 1 2.2% 
Informal Lenders N.A. 9 19.6% 
Total 46 100.0% 

One of the most surprising findings based on the above resultsis that the share of loans made by D.F.C. has fallen dramatically since1983 when it commanded a share of 18.6 percent of all loans made tosmall-scale enterprises. While the share of loans in the sample arefairly consistent for commercial banks from the 1983 period, credit
unions and NDF/B have increased their share of the credit market. 
It
is concievable that D.F.C. had very limited credit resources available
to lend during this period. Although, it is also quite plausible that
because of the increased credit assistance made availabale through
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other institutions, such as the NDF/B and credit unions, D.F.C. may
have targeted its credit resources to other sectors of the economy.
 
The estimated number of small-scale enterprises were further
adjusted downwards to 3,296 firms from 4,151 firms or by 20.6 percent
to arrive at the total demand for credit. This downward adjustment
was made because the results obtained from the survey indicated that
only 79.4 percent of the firms surveyed said that they wanted a loan.
This is against 100.0 percent of the firms in the 1983 small-scaleenterprise survey who indicated that they wanted a loan, (Mintz,1983).
These factors, taken together, brings our estimate of the total number
of firms in the small-scale enterprise sector which may seek creditassistance to 3,296 firms.
 

In order to determine the specific credit demand for NDF/B loans,
firms that could qualify for a loan from commercial banks and creditunions were excluded from the final estimate of 3,296 firms. 
This
further reduces the total estimate by some 65.1 percent to 1,150 smallscale enterprises that may seek credit from NDF/B in the future.
 

The estimated distribution of small-scale enterprises that will
seek a loan by district is presented in Figure VI-l. 
As Figure VI1 reveals, approximately 47.0 percent of the estimated 1,150 firmsseeking a business loan will be located in Belize City. 
This is against
only 2.0 percent of such firms that will be based in the town of Benque

Viejo del Carmen.
 

B. Level of Credit Assistance Needed 

As stated throughout this report, the lack of credit support
continues to be one of the most significant constraints to small-scale
business development in Belize. However,in the last five years, there
has been a sizable increase in the supply of credit assistance for
small-scale enterprises. Such assistance has come from a variety of
international sources 
(e.g., U.S.A.I.D./Belize, Foundation for
International Training, and I.A.F. etc.). 
 Apart from the D.F.C., there
are also a number of non-governmental organizations such as the NDF/
B, and credit unions, administering credit assistance programs.
Nontheless, the demand for credit continues to outpace the supply as
more small-scale enterprises seek credit assistance to improve and
expand their business operations. 
 The results obtained from the
survey indicate that the median loan demand across all industry groups
is $5,000. 
The average size loan needed is BZ$1,669, about two and
one-third times the median demand for a 
loan.
 

As can be seen in Figure VI-2 for each industry group, the
industries with the highest median loan demand are health care at
BZ$15,000, auto repair, food processing, metal work, woodwork and
furniture making, and other services, each of which has a median loan
demand of BZ$10,000. The results of the analyses of the small-scale
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enterprises credit needs clearly indicate that median and average size
loan demands (with a few exceptions) are well within the proposed
$50,000 credit limit of NDF/B to consider granting more 
loans
throughout the country.
 

C. Aggregate Credit Demand
 

Apart from the demand for credit on an industry-specific basis,
there is also a need to determine what the total requirements for credit
assistance 
development. 

are throughout the country for small-scale enterprise
The number of small-scale enterprises engaged in
productive activities, as have been defined in this research, was
estimated to be 1,150. Taking the total number of small businesses
(1,150) times the median loan demand (BZ$5,000) yields the aggregate
demand for credit assistance that financial intermediaries will have
to face. Were each of the 1,150 micro-enterprises and small-scale
enterprises to seek a loan today, an estimated BZ$5,750,000 would be
required in loan funds to meet the demand. 
Figure VI-2 shows the demand
for credit an industry-specific basis should all businesses seek a
loan.
 

D. Use of Loan Funds
 

Figure VI-3 shows how the use of loan funds would be distributed
by each small-scale enterprise group. 
Some 31.7 percent of the small
business owners said that they would secure building space, if granted
a loan followed by 19.8 percent who would use their loan to purchase
equipment and tools for their business operations. The purpose for
which entrepreneurs would use their loans, if granted, tended to be
predictable because such uses tend to relieve the barriers to smallscale enterprise expansion.
 

E. Collateral
 

The aggregate demand for credit assistance to small-scale
enterprises was estimated above at BZ$5,750,000. The ability of the
small business sector to collaterize such credit, if granted was
assessed on the basis of the small business owners' assets available
to secure the loans. The small-scale enterprise sector, with 74.1
percent reporting, indicated that fifty percent would use their
business assets to secure their loan, followed by personal assets
(27.1%) and both personal and business assets (22.9%) for other
businesses.
 

The reported average net worth for all firms in the survey was
BZ$21,174. 
Although financial intermediaries will have to examine theloan requests on a loan-specific basis, the average net worth positionof the small-scale enterprises surveyed offer evidence that the
median(BZ$5,000) and the average credit demand (BZ$lI,669) that smallscale firms seek can be supported by the assets they hold.
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VII. TECHNICAL ASSISTANCE AND FACTOR INPUT REQUIREMENTS
 

As has been pointed out earlier in this study, the need for
technical assistance to improve the business management skills and the
production capacity of small-scale entrepreneurs continues to be one
of the main obstacles to small-scale enterprise development in Belize.
The first step in seeking to overcome this obstacle is to get an
accurate assessment of the technical assistance needs. Because of
limited resources, it is not likely that technical assistance can be
made available to all firms who request it. 
As such, financial
intermediaries and the public sector agencies will have to devise
policy actions and specific strategies which target those industry
groups for assistance that serve the broader public policy objectives
of reducing the dependency 
on imported goods, increasing the export
capacity and generating employment.
 

This section examines the technical assistance needs and the
factor input requirements of the small-scale enterprise sector.
Technical assistance as defined in this study refers to professional
business management assistance. Professional business management
assistance include those areas of outside assistance that can improve
the business management skills of the entrepreneur. Professional
services such as accounting, employee training, financial management
and budget control, marketing, legal affairs, and banking, 
etc. are
the types of outside assistance typically included in this category.
 
In addition to technical assistance involving business
management training, there is also a need to assess the factor inputs
requirements necessary to improve the production capacity of 
smallscale enterprises. 
Factor inputs include, for example, equipment and
machinery, plant space, transportation, spare parts, 
and raw
materials, etc. 
Assuming that there are no supply constraints, such
factor input requirements can usually be met with an infusion of
outside capital.
 

The need for outside assistance to 
improve small-scale
enterprises' capacity to grow and expand is fully recognized by small
business entrepreneurs in Belize. 
 Almost half (45.2%) of the
businesses surveyed indicated that they intend to seek technical
assistance in the coming year.
 

Small business entrepreneurs were asked to "indicate 
the most
important type of professional assistance needed to expand their
business operations". 
They were further asked to "identify the most
important input needed to expand their businesses". The results
obtained from these two questions are discussed below.
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A. Professional Services Needed
 

The professional assistance cited most often by small-scale
entrepreneurs as the most important to help their business expand areshown in Figure VII-l. Approximately 34.0 percent of all the firmsreporting indicated that assistance in marketing is the most importantprofessional input need to expand their business operations.results are not surprising and is 
Such 

an acknowledgement by entrepreneurs
of the need to more effectively market their goods and services to
improve sales. 

Employee training was the second most important type of
professional assistance needed to improve small business expansion.
This category accounted for 20.0 percent of the professional services
needed. The employee training category as the second most important
category of professional assistance needed is somewhat unexpected.This is because of the widely held view that the business management
skills of small business owners in Belize are not as developed as they
should be and one wounld expect this category to either be in need firstor second. Moreover, business management training is often a conditionfor being granted a loan by such organizations as the NDF/B and D.F.C.This seems to lend support to the view that entrepreneurs need to firstimprove their skills in this area. Nonetheless, what these resultsappear to suggest is that there is a perceived connection between
marketing and the need for improved employee training. 
Successful
marketing tends to induce sales which in turn signals production
increases. 
Production increases may in turn require additional labor
inputs, including more experienced labor, in order to satisfy the

production requirements.
 

B. Factor Input Requirements
 

The factor inputs mentioned most frequently as needed by smallscale enterprise owners are shown in Figure VII-2. 
Twenty-six percent
of all firms reporting indicated that equipment and tools were the most
important inputs needed to expand their businesses.
 

The need for plant space was cited as the second most importantphysical input needed by small-scale enterprise owners to expand their
businesses with 22.3 percent of all firms reporting. 
Such a need may
suggest that special manufacturing zones such as those found in theUnited States. 
 These special zoning areas take advantange of
intermodal transshipment facilities, bonded warehouses, 
joint
purchasing arrangements and modern security systems, etc. 
Such areas
can be developed as incubator type facilities. While this research
did not focus on the market demand for manufacturing and storage space
for *small-scale enterprises, such an effort may warrant an
investigation to determine if such facilities are appropriate for
satisfying plant space needs of small businesses.
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VIII. SUMMARY, CONCLUSIONS AND POLICY IMPLICATIONS
 

A. Summary and Conclusions
 

The survey research findings presented in this report were
guided by four principal objectives: i) to compile a 
comprehensive
profile of the micro-enterprise and small-scale enterprise sectors;
ii) to describe and analyze the inputs needed for the development of
these sectors; iii) to estimate the extent to which credit and
technical assistance needs are being met, and iv) to recommend
U.S.A.I.D./Belizels role in meeting the needs of these sectors.
results obtained from the survey The
are summarized below.
 

1. Background Characteristics
 

Small-scale business enterprises, like any other sector of the
economy, have peculiarities that aresection provides a unique to small businesses. Thissumary of the background characteristics, type andlevel of activity of the small business sector in Belize. The mostsalient result are as follows:
 

Type of Business
 

The auto repair and woodwork and furniture making industries
account for the largest share of the eighteen industries in the survey.
These two industries represent 20.6 and 15.3 percent, respectively of
all firms surveyed. 
The woodwork and furniture making industry,
because of its size and export potential, offers the 
most promise of
any industry group in the survey to increase Belize's export capacity.
 
Demographics of SSE Owners
 

Ninety-one percent of all small-scale enterprises are owned or
operated by 
men. Of those firms that are women-owned, 82.4 percent
are concentrated almost entirely in the three business sectors
consisting of beauty care services, dressmaking, and food processing.
 
The median age of all small-scale enterprise owners is 41 years
old.
 

Some 24.5 percent of all small-scale entrepreneurs indicated
that they had completed at least a secondary level of education, while
only 2.7 percent had no formal schooling.
 

Household Characteristics
 

The average household size across all firms in the survey is 5.07
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persons per household. 
The median annual household income wa., reported
at BZ$8,660 per household for all businesses surveyed. The average
number of household members employed is 1.59 persons per household for
all industry groups. The average number of household members employed
in the business for all industries is 0.16 persons per household. 
The
median income of household members employed in the business was
estimated at BZ$7,800 per 
annum.
 

Credit and Finance History of SSES
 

Of the 189 firms surveyed, 56.4 percent had never applied for
a commercial loan before. 
Of those firms which had applied for credit
in 1987, institutional lenders such as commercial banks, the National
Development Foundation, the Development Finance Corporation, and
credit unions, etc. provided approximately 80 percent of the
commercial credit to small-scale enterprises. Non-institutional
lenders (e.g.,, other businessperson, friends, and family members,

etc.) provided 19.6 percent.
 

Business Startups
 

The median age for starting a small business is 33 years old.
This figure was estimated indirectly by taking the difference between
the median age and the median number of years in business. It further
assumes that the entrpreneur did not own a previous business. Themedian equity invested to start a business was BZ$1,500. Some 65.7
percent of the firms indicated that the source of equity to start their
business was from personal savings, while only 5.3 percent indicated
that commercial institutions were the source of their business startup

capital.
 

Non-financial Assistance
 

Only 17.3 percent of the businesses surveyed indicated that theyhad received outside non-financial assistance involving businessmanagement training and technical assistance. Some 45.2percent of
the entrepreneurs intend to seek technical assistance for their
business in the coming year.
 

Gross Sales, Employment and Wages
 

The median annual gross sales for all firms reporting for 1987,
1986 and 1985 were respectively BZ$10,000, BZ$7,000, and BZ$8,000.
Woodwork and furniture making firms had the highest median annual gross
sales of any industry group.
 

Only 27.8 percent of all firms averaged more than one employeeper business. 
The average number of persons employed per business for
all enterprises is one. 
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The median annual wage bill for all firms who responded was
BZ$4,160. 
Some 27.8 percent of the firms in the survey indicated that

they paid no wages.
 

Business Management
 

Only 27.2 percent of the firms interviewed reported that they
shared the responsibility for managing their business with someone
else, citing not necessary (42.3%), the lack of business or the
smallness of the business (30.9%) as the principal reasons for not
doing so. 
Of those businesses that do share responsibility, a family
member shared the responsibility for managing small businesses in 77.6
percent of the firms surveyed. Family members assisted mainly in the
areas of administrative and personnel management, accounting,
purchasing and marketing.
 

Marketing and Promotion
 

An estimated 80.3 percent of the small-scale enterprisessurveyed indicated that the market for their goods and services wasthe local market made up of individuals and households. The foreignexport market accounts for only 0.53 percent of the market share of
small-scale enterprise products. 
The remaining sales are distributed
at the city-wide level, district-wide and nationally.
 

Some 80.6 percent of the entrepreneurs said that they had plans
to market their products or services in the coming year. 
Lack of
finances was cited most often as the principal reason for not having

done so before.
 

2. Credit Demand
 

The lack of credit continues to be one of the most significant
constraints to small-scale business development in Belize. 
In recent
years there has been a sizable increase in the supply of credit
assistance for small-scale enterprises from a variety of international
sources (e.g., U.S.A.I.D./Belize, Foundation for International
Training, and I.A.F. etc.). 
 However, the demand for credit continues
to outstrip the supply as more firms seek assistance to improve their
business operations. The results obtained from the survey indicate
that the median loan demand 
across all industry groups is BZ$5,000.
The average size loan needed is BZ$l1,669, about two and one-third
times the median demand for a 
loan. The average loan demand for all
firms surveyed is approximately seven times the average size loan
disbursed by NDF/B (BZ$1,608) in 1987. Only about 25 percent of the
loans in NDF/B's loan portfolio was in the range from BZ$5,001 to

BZ$12,500.
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The industries with the highest median loan demand are auto
 
repair, food processing, metal work, woodwork and furniture making,

and other services, each of which has a 
median loan demand of BZ$10,000.
 

Aggregate Credit Demand
 

The total demand for credit assistance by micro-enterprises and

small-scale enterprises in Belize, excluding retail establishments,

distribution firms, and agribusinesses is estimated at approximately

BZ$5,750,000. The total estimated credit demand also excludes firms
 
that qualify for assistance at commercial banks and credit unions. The
 
aggregate credit demand figure is based on an estimate of 1,150 small
scale enterprises times the median loan demand of BZ$5,000 per

business. The loan portfo.lio for NDF/B for the period ending 1987
 
represents only 15.2 percent of the total estimated credit demand.
 
This means that NDF/B would have to increase it loan portfolio more
 
than six and a half times to meet the future demand for small business
 
loans.
 

Use of Loan Funds
 

The manner in which the entrepreneurs would use their loans, if

granted, is indicated by the following results. Some 31.7 percent of

the small business owners said that they would use loan for the purpose

of securing additional building space, followed by 19.8 percent who

would use their loan to purchase equipment and tools for their
 
business.
 

Collateral
 

The aggregate demand for credit assistance to small-scale

enterprises was estimated at BZ$5,750,000. The question-then arises
 
as to the ability of the small business sector to collaterize such
 
credit, if granted. The small-scale enterprise sector, with 74.1
 
percent reporting, indicated that fifty percent would use their
 
business assets to secure this credit, followed by personal assets

(27.1%) and both personal and business assets (22.9%). The average

net worth of the small business was estimated at $21,174 per firm which
 
is more than adequate tc collateralize their loans.
 

3. Technical Assistance and Factor Input Requirements
 

In addition to the need for the financial support discussed
 
above, the small-scale enterprise sector also requires technical
 
assistance to aid in expanding their businesses. Some 45.2 percent

of the small businesses reported that they intend to seek technical
 
assistance for their business in the coming year. 
Based on the results
obtained from the survey, two areas of technical assistance will be 
required by small businesses in the coming year. These include 
technical assistance involving professional services and physical
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input requirements. 
The professional services requirements refer to
such areas as accounting, budget control and management, employee
training, personnel management, legal 
affairs and financial
management, etc. 
The physical inputs relate to the production capacityof the firm and include, for example, equipment and machinery, plantspace, transportation, spa:e parts, and raw material and supplies,
etc.
 

Professional Services Needed
 

The type of personal services cited most often by small-scale
enterprise owners as most impor 
.nt to help in expanding their business
was assistance in marketing tAeir productz and services. Some 33.5percent of all businesses indicated that assistance with marketing wasthe most important area of support. 

Employee training was indicated by small businesses as the
second most important type of professional assistance needed to expand
their business. 
Twenty percent of all small-scale enterprises
reported employee training 
as their choice for professional

assistance.
 

Technical Inputs Needed
 

The technical inputs mentioned most frequently as being needed
by small-scale enterprise owners are equipment and tools. 
Twenty-six
percent of all firms reporting indicated that equipment and tools are
the most important inputs needed to expand their businesses.
 

The need for plant space was cited as the second most important
input needed by small-scale enterprise owners to expand their
businesses with 22.3 percent of all firms reporting. 

B. Policy Implications
 

There are a
number of areas discussed in this report that have
implications for public policy at the international, national and
local level. However, what shall be the primary focus in this section
are the implications for policy from the perspective of U.S.A.I.D/
Belize. 
The principal areas having implications for public policy are
i.) credit assistance, ii.) technical assistance and training, andiii.) marketing. This section discusses the implications for policy
by assessing both the constraints and opportunities for small-scale

enterprise development.
 

1. Constraints and Opportunities for SSE Development
 

Although several of the small-scale enterprises sectorsreviewed in this study offer tremendous promise in reducing importdependency, increasing exports and creating employment, they continue 
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to be burdened with structural constraints. Many of the constraints
 
that the small-scale enterprise sector face are symptomatic of simply

being a small business. For example, their inability to attract
 
commercial loans is attributed to their lack of assets, or their
 
inability to grow is because they lack market support, etc. At this
 
low level of business activity, very little can be done without the
 
support of government, the private sector, and non-governmental
 
organizations to overcome these problems. If, however, such a
 
collaborative effort is not mounted, then the obstacles to small-scale
 
enterprise development are likely to persist well into the future.
 

The structural constraints occur primarily in three areas.
 
These include business management and training, marketing, and credit
 
assistance. Despite the fact that in Belize, there are at least a dozen
 
public and non-governmental organizations providing technical
 
assistance in the area of business managemsnt, the business management
 
skills of small-scale enterpreneurs remain inadequate. This is,
 
perhaps, attributed to the fact that the institutions which offer
 
business management training are too dispersed. Thereby, creating

confusion as to what support is offered, when it is offered and under
 
what circumstances it is offered. What is required, in our view, is
 
a more comprehensive approach to the problem of inadequate small
 
business skills. One in which the institutional support is more
 
centralized in, for example, a small business management institute.
 
Such an institution could not only offer a variety of scheduled
 
business courses but also has the advantage of maximizing the use of
 
available resources. This approach we believe will be effective in
 
improving the business management skills of the small-scale enterprise
 
sectors.
 

Even if the problem of improving the business skills and 
providing sufficient credit to small-scale enterprises is.adequately
addressed, marketing will continue to be one of the most serious 
obstacles toe small-scale enterprise development. Not only does the 
marketing of goods and services produced by small-scale enterprises 
need to be improved at the domestic level, it is even more of a 
challenge to penetrate foreign markets for those business sectors with 
export potential. Taking the problem associated with the export market 
first, what's required in order for small businesses to significantly 
penetrate foreign markets is clearly an aggressive strategy which 
identifies and targets those business sectors for assistance with 
export potential. Secondly, a mechanism needs to be developed to 
ensure that only high quality products at competitive prices are 
aggressively promoted. This can be accomplished through international
 
trade fairs and direct contacts with foreign companies who have
 
distribution channels and a need for such products.
 

Increasing market share in the domestic markets is less of a
 
problem of policy than it is with foreign markets. Notwithstanding
 
the fact that most small businesses sell their goods and services in
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the domestic markets, 
the small entrepreneur is likely to have a
understanding betteras to how to approach this market than he will with
foreign markets. Promotion of small business products and services
vis a vis mass media is pe%haps one such approach. 
However, the
availability of funds to secure advertising space can be overcome when
small-scale enterprises apply for credit assistance. 
 If their
marketing strategy, like business management training, is made a part
of the condition for getting the loan, this will effectively encourage
small businesses to include an advertising budget in their loan
request. 
This, in turn, should increase the sales of other small firms
in the advertising and promotion industry because of additional
business, as well as the sales of the firms advertising.
 
In addition to promotion, small-scale enterprises can be helped
enormously with the cooperation of the public sector. 
As we have
already observed, the central government only accounts for about 6.3
percent of the small-scale enterprise market share.
government can The central
be more 
effective if procurement policies
established which ensure that the goods and services produced by small

are
 
scale enterprises are purchased more frequently.
 

In spite of the fact that a number of public and private nongovernmental financial intermediaries (D.F.C., NDF/B and credit
unions, etc.) provide credit assistance to small-scale enterprises,
the need for credit continues to be a major impediment to small-scale
enterprise development. The problem might not be that the supply of
credit is limited because funding for credit to these institutions have
increased significantly over
to continue. the past five years and it is expected
Rather, the problem appears to be one of how best to
deliver the credit assistance to a wider segment of the small business
community and to areas of the country yet underserved. With the
exception of the D.F.C., many of the credit programs of the financial
intermediaries are limited to a few areas of the country and cannot,
as yet, be considered to be truly national in 
scope; although, thisis rapidly changing as the financial intermediaries seek to extend
their programs to new 
credit markets.
 
The results of this survey should provide some guidance to the
financial intermediaries in Belize in terms of how to approach the
national market, particularly in terms of their credit, marketing, and
technical assistance requirements. 
Having said this, two strategies
for extending credit assistance to small business become apparent.First, financial intermediaries should concentrate their resources on
providing assistance to those small firms that create additional
employment, produce goods which reduce dependency on imported goods,
and/or to increase foreign exchange earnings through exports. This
effectively means adopting policies which target or prioritize
assistance to specific such industries as woodwork and furniture
making, auto repair, soap production and food processing etc.
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An alternative strategy is to focus credit assistance on the
 
broadest segment of the small business community by providing

assistance to any firm which meets the basic credit requirements of

the financial intermediary. Such a strategy is not without pitfalls.
To begin with, unless there is a companion strategy within a particular
industry group that can take advantage of, for example, joint
purchasing of raw materials, storage, transportation, and market 
supply, the prospects for growth and expansion will continue to be 
limited. Additionally, while it is desirable to have as many small
scale enterprises as the market can support, it is also desirable to

have a wide variation in the type and supply of products and services
 
available on the domestic market. Therefore, the second strategy

should also seek to encourage and support new business ventures and
 
avoid those business sectors with limited expansion potential.
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±A. xUW1UJATI0NS AND SCOPE FOR POLICY INTERVENTION
 

While there are many constraints to small-scale enterprise
development in Belize as we pointed out above, there are also a numberof opportunities which can significantly improve the capacity of thesmall business sector to grow and expand. It is our view that thiscan be accomplished through increased institutional support at the
level of the public sector and non-governmental organizations and with
the adoption of more comprehensive credit, technical assistance and
marketing policies 
towards small-scale enterprises 
than had
previously been the case.
 

The recommendations and policy actions set forth below are
intended assist U.S.A.I.D./Belize in shaping its role and
strengthening its support in the area of small-scale and microenterprise development. The recommendations are presented in four
main areas including credit support, technical assistance and business
management training, marketing, and institutional linkages. It isrecommended that the United States A.I.D. Mission to Belize undertake
 
the following:
 

1. Credit Support
 

A. Increase grant support to non-governmental financial
intermediaries in the area of credit to an annual level of
BZ$1,150,000 per year over five years. 
 Such credit assistance
should be aimed at those small-scale enterprise sectors that have
potential to 
increase domestic employment, reduce import
dependency of foodstuffs and other goods, and increase foreign
exchange earnings through exports. An aggregate amount of
BZ$5,750,000 is required over five years to meet the demand for
credit by micro-enterprises and small-scale enterprises.
 

B. 
Expedite efforts through direct consultations with NDF/B
and the Belize Institute of Management to have the existing
revolving loan 
funds released in 
order to support small
businesses in management, training, and technical assistance.
An instrument such as a 
Memorandum of Understanding setting forththe specific roles of each of the parties concerned should benegotiated in order to facilitate the transaction and provide the 
needed assistance. 
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2. Technical Assistance and Business Training
 

A. Increase financial support to institutionally-based

technical Fssistance and business management training programs

for small-scale enterprise owners with a view towards
 
strengthening their basic management skills.
 

B. Promote collaborative efforts such as jonit cou:ses,

training seminars, etc., among those institutions that provide

technical assistance and business management training.
 

C. Promote the establishment of a centralized Small-Scale
 
Enterprise Management Institute that focuses exclusively on
 
provision of business management training and technical
 
assistance to small-scale enterprises using the case study

approach.
 

D. Target technical assistance support to specific industries
 
with export potential, as well as those industries that havt the
 
potential to reduce import dependency, such as woodwork and
 
furniture making, soap production, food processing, etc. Such
 
assistance should focus on providing mass production

capabilities and small business management.
 

E. Sponsor a study of the feasibility of developing incubator
 
type facilities for those business groups with export potential

such as, handicrafts, food processing, woodwork and furniture
 
making, soap production, etc.
 

F. Promote through sponsored publications and support for
 
conferences, training seminars and courses the use 
of
 
cooperative production facilities, cooperative transport

systems, bulk purchasing of raw materials and other cost
 
minimization schemes for small-scale enterprises.
 

G. Undertake a detailed sector study of the woodwork and
 
furniture making industry in order to fully assess its capacity
to produce and export its products. The study should also seek 
to establish the market and financial feasibility of this 
industry to export.
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3. Marketing and Promotion
 

A. Intensify efforts and provide additional financial and
technical assistance to those institutions that offer programs
and courses 
in marketing for small-scale enterprises for
domestic and international markets.
 

B. Review existing policies and proceedures in order to
intensify efforts and provide additional promotional assistance
to those targeted industries that have an interest in joint
ventures or cooperative efforts with U.S.-based companies.
 

C. Intensify efforts in collaboration with the Government of
Belize in organizing trade delegations to travel 
to
international trade fairs and to other forums to 
display
domestically produced products for the export market.
 

4. Institutional Linkages
 

A. Promote institutional cooperation in the areas of credit
assistance 
 and technical assistance 
 among financial
intermediaries, institutions providing technical assistance,
and public sector institutions through the establishment of a
joint coordinating council 
 of development assistance
 
organizations.
 

B. Promote international cooperation and coordination of
development assistance with U.S.-based and Belizean nongovernmental organizations, particularly in 
the areas of
technical assistance and training through information exchanges

and conferences.
 

C. Sponsor a national conference of organizations andinstitutions operating in Belize that provide credit and
technical assistance to micro-enterprises and small-scale
enterprises. 
The purpose of such a conference should be to
explore the most effective means of cooperation and coordinating

assistance programs to the small business sector.
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Attachment C
 

SCOPE OF WORK-SURVEY OF MICRO AND SMALL SCALE ENTERPRISES
INCLUDING SMALL FARMS
 

I. Background

The Belizean private sector is 
traditionally 
trader/importer
dominated. 
 Yet to 
develop economically, 
with its limited
domestic market and untapped natural and archaeological
resources, Belize must develop exports and 
tourism.
private sector, as 	 The
a whole, 
must expand. 
 One way of achieving
such goals is to develop the private sector from the
up" in 	 "bottom
both the agricultural and non-agricultural sectors.
There are 

Belize 

several thousand micro and small scale enterprises in
in a wide variety of areas, 
including wood-working, food
processing, tile manufacturing, services, etc.
there are some In 	addition,
8,000 small farm holdings in Belize.
numbers 	 Such
represent a potentially powerful force
sector of Belize. Yet, 
in the private
these types of businesses
underdeveloped, and have 	

have remained
 
not received adequate inputs
for development such as 	 necessary
credit and technical and marketing
assistance. 
 If assisted, micro and small businesses and farms
could contribute significantly 
to the development of 
the
economy, 
on a broad-scale basis, and in both the domestic and
foreign markets. It 
is A.I.D.'s 
intention 
to specifically
address the 
development of 
these sectors 
in its Country
Development Strategy 
Statement for 
1990 and beyond.
 

II. Objectives
 

A. Through sampling and surveyiag techniques, compile
comprehensive profiles of the micro, and small scale
enterprises, including small 
farms. 
(higher priority)
 
B. Through sampling and surveying techniques, describe and
analyze inputs needed for the development of 
these s-ctors,
focusing especially 
on the perceived need 
for credit. (higher

priori ty) 

C. Estimate the 
extent to 
which credit and technical assistance
needs are being met and by 
whom. (lower priority).
 
D. 	Recommend A.I.D.'s role in meeting the needs of 
these
 sectors. 
(lower priority)
 

III. Tasks (To be achieved 
through a combination of
interviewing, gathering existent information,

sampling/surveying, extrapolating)
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TASK GROUP 1-GENERAL BACKGROUND:
 

A. Using the 
survey instrument 
in the survey entitled A Survey
of Micro-Enterprises and Small-Scale Businesses in Belize,
prepared.by 
S. Mintz in Nov./Dec. 1983, develop a
instrument/questionaire and a 
survey


methodology to 
gather information
 
as described 
below.
 

B. Through discussion with USAID staff, officers of Government
of Belize, 
the National Development Foundation of Belize
(NDFB), the 
Development Finance Corporation (DFC),
purposes of the survey, for the
define the 
terma: micro-enterprise,
small-scale enterprise, and small 
farm. 
 Through discussion
with USAID, establish target groups for such businesses.
(Presumably operations directly 
or indirectly producing
products related 
to 
exports, import substitution or 
tourism.)
 

C. Through sampling and interview with the
of Agriculture, NDFB, 
GOB, DFC, Ministry


etc. estimate total numbers of each
micro-enterprises (ME), 
small-scale enterprises (SSE) and small
farms (SF). Estimate total numbers by 
district.
 

D. Through sampling and extrapolatiQn, estimate total numbers
of MEs, SSEs, 
or SFs according to 
type of business, activity,

or 
product produced.
 

TASK GROUP 2-
SURVEY THE 
FOLLOWING AND GENERALIZE TO 
TOTAL TARGET GROUPS
 

E. According to 
business 
or 
activity category describe
following general (non-credit) information: 
the
 

age, sex,
education of 
owner; gross sales, average assets, liabilities,

and net worth of business.
 

F. Through surveying the businesses, and consulting with
financial institutions such as 
NDFB, DFC and commercial banks,
etc., gather the following credit related 
information:
demand of target loangroups, average size of loan by businesscategory and loan source, distribution 
source and of loans by lendingborrowers, loan demand by 
business categories,
distribution of 
loans by use.
 

G. Describe banking and financing experience of
including terms target groups,
and source of loans, 
use and availability of
 
collateral.
 

H. Describe other important aspects of 
target groups, such as:
quality of management, 
technical knowledge, support from
cooperatives, government.
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I. Describe perceived needs of 
target groups, other
credit: than
technical assistance, marketing, business
guidance/management, 
etc.
 

TASK GROUP 3-
DESCRIBE FINANCIAL INTERMEDIATION THROUGH DISCUSSIONS WITH AND
GATHERING INFORMATION FROM FINANCIAL INSTITUTIONS LENDING TO
TARGET GROUPS
 

J. Through obtaining information from
lesser the NDFB, DFC and
extent commercial banks and credit unions describe 
to a
 

following: lending criteria, loan ceilings, minimum loans,
 
the
 

finance charges, technical assistance, and staffing and loan
adminstration.
 

IV. Reports
 

A. Description: 
 Include 
information generated from carrying
out the tasks into 
a report. 
 The following chapters 
are
recommeuded: Executive Summary, Introduction, Survey
Methodology, Survey Results and Interpretations, 
Financial
Intermediation, Recommendations 
to USAID.
 
B. Timing: 
USAID expects 
a draft report to 
be completed within
six weeks of arrival in Belize. 
 Fiel.dwork
expected to in Belize is
be completed in 
three
compiling/writing in the 

to four weeks and
U.S. is expected 
to be completed 
in
two to three weeks.
 

C. Submission of 
Reports: Contractor will provide oral reports
to 
the USAID Program and 
Project Development Office
a week, after arrival in Belize. (PPDO) once
Contractor is
submit the written draft report expected to
to USAID/Belize six weeks after
the arrival dare in Belize. 

two weeks. USAID will respond
Final report will be 

to draft within
due one 
week later (nine weeks
after arrival in Belize.)
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APPENDIX B: SURVEY METHODOLOGY
 

The design of the small-scale enterprises involved a number of 
steps. First, the main objectives and purpose of the survey, in 
addition to specific work activities to be accomplished were set forth 
in a detailed Scope of Work prepared by the United States A.I.D. Mission 
to Belize. Second, the methods and procedures for collecting the 
information on SSEs as specified in the Scope of Work had to be 
determined. To accomplish this task, a structured survey
questionnaire was developed to collect the primary information on 
SSEs. Additional information were collected through interviews with 
officials of the Government of Belize and other non-governmental 
organizations involved in the provision of credit and technical 
assistance to SSEs. 

Survey Instrument
 

The survey instrument was designed to collect information in
 
eight specific categories comprising a total of sixty-six questions.
 
The information categories are detailed in Appendix B include the
 
following: 1) background information; 2) operational profile; 3)

business management; 4) credit history; 5) marketing; 6) credit
 
demand; 7) technical assistance needs; and 8) household information.
 

Sample Size Determination
 

The sample size was determined on the basis of several factors.
 
First, the sample distribution based on the the population in each
 
geographical location of the major towns and cities in Belize was
 
taken. The underlying assumption of using the population as the sample

distribution was based on the notion that the number of small-scale
 
enterprises in any locality is directly proportional to the size of
 
the population. Additionally, no registry of businesses exist in
 
Belize to use as a sample frame. Having said this, the original sample

size was determined to be 244 with a confidence level of 94.26 percent

that the observations would fall within the sample distribution. An
 
allowable error of plus or minus 10% was estimated on the basis of a
 
Z-value of 1.9 from the normal curve table. The original sample survey
 
was designed to cover only six urban centers. However, during the
 
consultants presentation of their plan of work to U.S.A.I.D./Belize,
 
it was agreed that three additional towns and cities (Punta Gorda,
 
Dangriga, and Benque Viejo del Carmen) should be added to the survey
 
coverage area. The final survey sample size was adjusted to reflect
 
the increase in the number of additional urban centers and was
 
estimated to be 245. The theoretical sample size was not achieved for
 
two reasons. First, because of time and logistical constraints,
 
follow-up visits were not possible to all of the sitiall business owners
 
who were not available to be interviewed during the first visit. The
 

B-1
 

\%94
 



spatial distributions of the firms simply made it impossible to conduct
follow-up visits in all cases. 
Second, some locations, such as Benque
Viejo Del Carmen, Punta Gorda and Belmopan, were overestimated in termsof the expected number of small-scale firms operating there. Becauseof these factors, the final survey sample was resulted in only 189 firms 
being surveyed..
 

Survey Coverage Areas
 

The sample survey was designed to be representative of not only
all of the different types of micro- and small-scale enterprises

conducting business activities nation-wide but was
also to represent their geographical distribution in the country. 
As
such, all of the major urban centers in Belize were sampled. The
localities where sample surveys were taken included: Belize City,
Belmopan, Benque Viejo Del Carmen, Corozal, Dangriga, Orange Walk,

Punta Gorda, San Ignacio, and Santa Elena.
 

Field Surveys
 

As we have already indicated, field survey interviews were
conducted in Belize from November 2nd through November 14ti. 
The field
interviews involved fielding two-person teams of enumerators to a
specific area in a 
town or city. Within that zone, the enumerators
 were instructed to interview firms that were of a 
specific type. A
list of potential small-scale enterprises by type of business had been
identified and preselected in consultation U.S.A.I.D./Belize for use
in the survey. Enumerators were instructed only to interview those
business on the approved list. 
The survey interview technique involved
interviewing only the owners or managers of the firm. In situationswhere the business owner/manager was not available, return visits were
undertaken when appropriate. Enumerators were 
instructed to canvas
their assigned areas block by block. 
Each team of enumerators were
also assigned a field supervisor who had responsibility for monitoring
the progress of the field work, checking for accuracy and proper
recording of the information, verifying that the assigned areas ware
surveyed, and collecting completed survey forms.
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SMALL-SCALE ENTERPRISE SURVEY QUESTIONNAIRE 

DATE: 
CITY/TOWN:ENUMERATOR: 
DISTRICT:
 

SECTION 1. 
 BACKGROUND INFORMATION 

1. Name of Business:
 
Address:
 
Telephone: 

2. Type 	of Business: 

3. Type of goods produced or services offered: 

4. Type of Ownership: 

Corporation Sole Proprietor
Cooperative 

5. 	 What is your position in this business?
 

Owner 
 Partner m
Manager JOther 

6. Sex 	of Respondent: Male Female 

7. Age of Respondent: 

8. How many years have you been in this business? 

9. What's the highest level of education you've achieved? 

10. Do you have any special technical education or management training? 

Yes No 

kind?
11. If 	 yes, what 

SECTION 2. OPERATIONAL PROFILE 

12. Have you received any support from the government or other 	sources? 

Yes 
 No 

13. If 	 yes, When? 
From what agency?

What kind of support?
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1985 

14. What 	 were your gross sales for the last three years? 

1987 	 1986 


15. How much money did you invest to start this business? 

16. What 	 was the source of this money? 

Savings Personal Loan
 
Bank Other
 

17. How many people do you employ in this business? 

18. 	 How many of your employees are the following:
 

Full-,time Part-tim 
 Family 
Male Male Male 
Female [ JFemale Female 

19. How many of your employees are skilled workers? 

20. Is 	 your business registered? Yes [ No 

21. How much do you pay out in wages annually? 

SECTION 3. BUSINESS MANAGEMENT 

22. What 	 type of business records do you keep? 

Accounts Receivable Payroll 
Accounts Payable P & L 
Material Inventory Sales 
Checkbook None 

23. By 	whom are these records kept? 

Owner 	 Bookkeeper 
Accountant 
 Other
 

24. 	 Do you have a separate bank account for your business?
 

Yes No
 

25. 	 If yes, what type of bank account do you have?
 

Savings Checking
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26. If 	 no, does your personal bank account include your business transaction 

Yes No 

27. Does 	anyone share the responsibility with you 	for managing the business? 

Yes 	 No m 
28. If 	 yes, whom? 

29. 	 What kind of assistance does he/she provide?
 

Accounting 
 Purchasing I
Personnel Mgm't Marketing

Administrative 
 Other 

30. If no one assists you, why not? 

SECTION 4. CREDIT HISTORY 

31. 	 Are you a member of a Credit Union or Cooperative?
 

Yes 
 No 

32. If 	 yes, which one? 

33. Have applied a loan ayou ever for from lending institiution before? 

Yes No 

34. 	 If yes: When?
 
Where?
 
What 
 type of loan?
 
What amount?
 
For what purpose?
 

35. 	 Were you successful in getting the loan?
 

Yes 
 No 

36. 	 If yes, what were the basic terms of the loan?
 

Interest Rate 
 Repayment Schedule
 
Loan Period 
 Borrower's Contribution 
Collateral Other 

37. If 	 not, why were you 	turned down? 
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38. Have 	 you ever sought a loan from a non-institutional source 	before? 

Yes No 

39. If yes: When? 
What type? 
From what source? 
What amount? 
For what purpose? 

40. Why 	 did you go to this source for a loan? 

41. 	 What were the basic terms of the loan? 

Interest Rate Repayment ScheduleLoan Period ' JBorrower's Contribution 
Collateral Other 

SECTION 5. MARKETING 

42. Where 	 is your principal market? 

National 	ELocal 	 City-wide _10therDistrict-wide -- Foreign 

43. 	 Who buys your products/goods/services? 

Individuals Local 	Manufacturers
Institutions Local 	Wholesalers 
Exporters Central Government 

44. 	 Do you promote your products or services? 

Yes No 

45. If 	 yes, where do you advertise? 

Newspaper 
 Mailings
Radio/TV Public Events 
Flyers/Posters Other 

46. Do 	you have plans to expand your market in the coming year? 

Yes No 

47. What 	has prevented you from 	doing so? 
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SECTION 6. CREDIT DEMAND 

48. If 	 you applied for a loan today, how much would you seek? 

49. What would this money be used for? 

50. 	 What assets would you use to secure this loan?
 

Personal 
 Business Both 

51. What are your business assets and how much are they worth? 

Value Value 
Land Securities
 
Building 
 Cash
 
Machinery 
 Receivables
 
Inventory 
 Other 

52. 	 What are your business liabilities?
 

Loans 
 Accounts Payable
Suppliers' Credit Business Taxes
Loan Guarantee Other 

SECTION 7. TECHNICAL ASSISTANCE NEEDS 

53. Have you ever sought technical assistance/training for you business befo 

Yes 
 No 

54. 	 If yes, When?
 
What kind?
 
From whom?
 
What for?
 

55. Were you succesbfUl in getting the technical assistance or training? 

Yes 
 No
 

56. If 	 not, why not? 

57. If 	 yes, did you find the technical assistance/training useful? 

Yes 
 No 

58. If 	 you did not, why not? 
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59. Will you seek any technical assistance or training in the coming year? 

Yes 	 No 

60. 	Wha is the most important type of professional assistance needed 
to expand your busniess? 

Accounting Personnel Management 
Marketing Business Management 
Legal Employee training 
Credit Managem't Other 

61. What is the most important input needed to expand your business? 

SkiUed labor Plant space 
Equipment/tools Warehouse/storage 
Raw materials Transportation 
Spare parts Supplies 
Heavy machinery Other 

SECTIOq 8. HOUSEHOLD INFORMATION 

62. WVat is the size of your household? 

63. What is the total income of yourhouse? 

64. How many members of your household are employed? 

65. 	 How many members of your household are working
 
in the enterprise? 
 L 

66. 	 What Is the total income of the household members working
 
in the enterprise?
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PROfILE Of SMUl-SCALE WIRIMERSU BY CITY 

U 

MYE 
Auto 
Beauty 
acyck 
coust 
craft 
Drew 
Dee. 
Food 
hedlth 
Jewelry 
melt l 
mtreyele 
S6oe 
Tailor 
TireFbuu 

0Jig 
OSer 

BI. %C R- % 
talCi TOTAL O'L MAL 
39 16 41.03% 7 17.ZZ 
16 4 26.7 3 20.00% 
2 2 100.00% 0 0.00% 
3 2 88.M7 0 0.00z
3 1 333N 00.00% 
3 3 100.00% 0 0.00% 
18 7 30M I 66 
13 5 R46% 17 .69% 
I 0 0.00% 0 0.007, 
15 II 732N 2 13 
0 6 60.% 2 20.00% 
I 1 100.00% 0 0.00% 
6 4 80.00 0 0.00% 
16 6 37b0% 2 120%
6 1 20.M 3 20.00%29 14 48 2 6.0 

4 2 60.0r3 0 ON 
7 4 7.14% 1 142 

SAo x 
ICU TOTAL 

2 6.13% 
1 6.67Z 
0 0.00% 
0 0.00% 
00.00% 
0 0.00% 
4 226 
1 7. 
0 0.00% 
1 6.67% 
0 0.00% 
0 0.00% 
0 0.00% 
2 12.0 
0 0.00%5 17.24% 

2 50.00% 
0 0.00% 

SANTA 
EM TOTAL 

2 5.13 
0 0.00% 
0 000% 
0 0.00% 
0 0.00 
0 0.00% 
1 6.6% 
5 38.46% 
0 0.00% 
0 0.00% 
1 10.00% 
0 0.00% 
0 0.00% 
2 120 
1 20.00%3 1034% 

0 0.00% 
0 0.00 

ORNG x UiA X DAN- %BXO- % BEN
VALK TOTA COR TOTAL CMA T PAR TOTAL IEJO TOTAL

5 M=. 2 5.13% 3 7.69% 2 5.13% 0 0.00%
3 20.00% 0 0.00% 3 20.00 0 0.00% 1 6.70 000% 0 0.00% 0 0.00% 0 0.00% 0 0.00 
0 0.00% 1 M3.33% 0 0.00% 0 0.00% 0 0.00%0 0.00 0 0.00r 2 66.67% 0 0.00% 0 0.00%0 0.00% 0 0.00% 0 0.00% 0 0.00% 0 0.00%
23111% 16.68% 16.% 16 5M 0 000%
000% 0 0.00% 0 0.00% 17.6% 0 0.00W%
0 0.00% 1 100.00% 0 0.00% 0 0.00% 0 000%1 6.67% 0 0.00% 0 0.00% 0 0.00% 0 0.00%
0 0.% 1 10.00% 0 0.00% 00.0% v 0.00%
0 0.00% 0 0.00% 0 0.00% 0 0.00% 0 0.00%
1 20.0r 0 0.00% 0 0.00% 0 0.00% 0 0.00% 
2 1260% 0 0.00% 0 0.00% 62% 1 65%0 0.00, 1 000% 1 20.00% 0 0.00% 0 0.00D%0 0.00% 2 6.90% 0 0.0r I a45% 2 6.0 
0 0.00% 0 0.00% 0 0.00% 0 0.00% 0 0.00
0 0.00% 2 8.7 0 0.00% 0 0.00% 0 0.00% 

TOTAL 189 89 47.0, 22 1.64% 18 9.62 15 ".94% 14 7.41% 11 5.M% 10 6.2m% 6 3.17% 4 2.12% 



PROFILE CF AL-SCALE lNT.EFIINEURM 
BY TYPE CP ONNER IPAND F IflON OF RFCNPNDT 

TYPE OF OWNEPSHIP -- _-"_TINSole %, % % 0", % % , - - -. 

BUSINO TYPE Total Pro. Totl Part. Tod r.__Tol C . To er Tol 9ff.- Total P t. Total Other TotalAuto Rq.3jr 39 34 a7.18% 5 12.M 0 0.00% 0 o.0 34 7.1A i 2.5% 4 10.0, 0 .4.Beauty Care Servics 1 15 100 .,A 0 0.0, 0 0.0,% 0 0.00% 15 10.,0 0 0.0-'% 0 0.0= 0 0.0r"Bieyle Repair 2 2 100.= 0 0.00% 0 0.0c; 0 0.0r, 2 10 .00% 0 0.0% 0 0.0, 0 0.0,Construction Material 3 3 W.N,% 0 0.00, 0 0.0C% 0 0.0= 3 100.0W% 0 0.0no 0 0.0t 0 0.,o0%Craft and Related 3 2 66.6M, 0 0.0,r 0 0.0. I .33% 3 100.00, 0 0.0"A 0 0.4,0 0 0.,;9%Iremakieg 3 3 10,1.00%,W 3 100.0o0 0 0.06% 0 0.0'% 0 0.,'%0 0.0,, 0 0.(00%Y0 0.0N% 
Electrical Work 18 15 83.3,S 3 16.-7% 0 0.00% 0 0.00% 17 94.44% 0 0.00% I U.s6 0 0.00wFA lPros..nl 13 12 9221% I 7.6. 0 0.0"% 0 0.00. 12 92.31% I 7.67. 0 0.044% 0 0.?100Health Care I I 101.0, 0 0.00, 0 00., 0 0.00, 1 100.00% 0 01.0% a 0.00% a 0.00,Jewelr & a,:he, 1 14 93.33, I 6.6, 0 0=11 0 0.0V. 14 93.3% 0 0.00*% 6.6"7 0 0.00%Metal Work 10 10 100.0N 0 0=04 0 0.00% 0 0.00, 10 100.0(A 0 0.=o% 0 0.00% 0 0.,)7%Motory.le PepAir I 0 0.07; I 100.0% 0 0.07. 0.0 0 0.0c 0 0.00% I 100.0= 0 0.1X7Shoe Makirl &Reair 5 5 100.0, 0 . 0o, 0.0r. 0 0..% 6 100.0v. 0 .O A 0 0.0, 0 0.0.% 
Tdioring 16 14 Vb7.50% 2 12.60, 0 0.0%Z 0000% 13 81.26; 1 6.25% 2 l12.5W, 0 0.=0lire Per-air 5 5 1,P0.0% 0 0.0, 0 0.00% 0 0.R% 6 100.0r. 0 0.0,n 0 0.00' 0 0.c0%Voowcrk &lrmiture 29 29 100.00 0 0.00r 0 0.0%, 0 0.00.% 29 100.00. 0 0.00% 0 0.001 0 0.0WOtlier Manufacturing 4 3 75.00w, I 25.00,%0 0.00% 0 0.0C% 4 100.00% 0 0.00, 0 0.00W 0 0.00,Other Srikes 7 4 57.14, I 14 .A, 0 0.00. 2 28.,7% 4 57.14% 0 0.013 1 14.%M 2 28.'7 

TOT)AL 189 171 90.11 IS 7.94% 0 0.00% 3 1.560 174 92.06 3 1.59% 10 6.2. 2 I.C6" 
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PROFILE OF SMALL-SCALE ENFTIF_.EEUi 
BY LEVEL OF EDUCA7jON 

BUSINESS TYPE 
Auto Repair 
Beauty Cue Services 
Bicycle Repair 
Construcion Material 
Craf and Related 
Dresmsjng 
Electrical Work 
Food Processing 
Health cae 
Jewelry& Wdbes 
Metal Work 
Motorcycle Re.air 
Shoe Making k Repaii
Tailorinug 
Tire Repair 
Woodwork &Furniturt 
Other Manufacturing 
Other Services 

Told 
zu 
15 
2 
3 
3 
3 
18 
13 
I 

15 
10 
I 
5 
e 
5 

V 
4 
7 

TOTAL 
RESP. 

37 
14 
2 
3 
3 
3 

18 
13 
1 

13 
10 
I 
5 

16 
6 

29 
4 
7 

PRIARY 
29 
I 
0 
2 
2 
I 
8 
7 
0 

10 
4 
0 
5 

12 
3 

24 
2 
3 

TOTAL 
782 , 
78.57 
0.00% 

6.6"7% 
66.67% 
33= 
44.44% 
53.8 
0.00% 

76.= 
40.00% 
0.00% 

IO.OC% 
75.00% 
60.00% 
8.7 % 
50.OC% 
42.8'% 

SCONDARY 
5 
3 
2 
1 
I 
0 
7 
4 
I 
3 
4 
0 
0 
3 
2 
5 
1 
3 

% 
TOTAL 
13.l% 
21.4r, 

100.00% 
33," 
33.33% 

0.00 
38M. 
30.77% 

100.00% 
23.0, 
40.00% 
0.00% 
0.00% 

18.75% 
40.00, 
17.24 
25.00% 
428 

SEN OR 
HIGH 

I 
0 
0 
0 
0 
I 
0 
0 
0 
0 
0 
0 
0 
1 
0 
0 
0 
0 

% UNIVER-
TOTAL ShY 
2.70% 0 
0.00% 0 
0.00% 0 
0.00*, 0 
0.00% 0 

33 0 
0.00% 0 
0.00% 0 
0.00% 0 
0.00%. 0 
0.00% 0 
0.00% I 
0.00% 0 
6.25% 0 
0.00% 0 
0.00% 0 
0.00% 0 
0.00, I 

TOTAL 
0.0"% 
0.00 
0.00% 
0.00% 
0.00% 
0.00% 
0.00% 
0.00% 
0.00% 
0.00% 
0.00w, 

100.00% 
0.00% 
0.00% 
0.00% 
0.00% 
0.0, 

14.29r 

OTHER 

0 
0 
0 
0 
0 
3 
0 
0 
0 
2 
0 
0 
0 
0 
0 
0 
0 

% 
TOTALNONE 

2.70% 1 
0.00% 0 
0.00% 0 
0.00% 0 
0.00% 0 
0.0r, I 

16.67, 0 
0.00% 2 
0.00% 0 
0.00% 0 

00.00% 0 
0.00% 0 
0.00% 0 
0.00% 0 
0.00% 0 
0.00% 0 
0.00% I 
0.00% 0 

% 
TOTAL 
2.70% 
0.00% 
0.00% 
0.00, 

.0.00% 
33.3, 

0.00% 
15181 
0.00% 
0.00% 
0.00% 
0.00% 
0.00% 
0.00% 
0.00% 
0.0W0 

25.00% 
0.00% 

TOTAL IN 184 123 66.85% 45 24.46, 3 1.63% 2 1.091 6 3.26% 5 2.72% 



PRonLE OF SALL-SCALE EN.91DEURS 

BY SP[IXAL UTAINING 

0Tailorimg 

BUSINO TYPE 
Auto Repair
Beauty Care Servk 
Bicycle Relar 
Contuctio Material 
Craft and Related 
Dremaking 
EDectrical WTk 
Food Processig 
Health Ctre 
Jewelry &Wtches 
Metal Work 
Motorcycle Repair 
Shoe MakinJ &Repair 

Tire Repair
Woodwork &funiture 
Other MVeuftcuriDI 

Other S1eri 

TOTAL 
TOTAL ,%1'AL 

I 39
16 15 
2 2 
3 3 
3 3 
3 3 

]8 18 
13 13 
I I 

16 15 
10 10 
I I 
6 5 

16 16
5 6 

29 27 
4 4 

7 6 

I00.00% 
100.00% 
100.00% 
100.00% 
100.00% 
100.00% 
100.00' 
100.00% 
100.00% 
100.00% 
100.00% 
100.00% 
100.00% 

100.00%
100.00% 

.l0% 
100.00% 

85:41% 

SPECIAL T 
NO "TOTAL 
24 61.4% 
10 66.7 
2 100.00% 
2 66.67% 
3 100.00% 
0 0.04 
5 Z7.787 

11 84.62% 
0 0.00% 
11 73=. 
6 60.W% 
0 0.00% 
4 8000% 

13 81.25%
4 80.00% 

22 81.48% 
4 100.00r 

4 66.6 

INNG 
YES 

16 
5 
0 
I 
0 
3 

13 
2 
1 
4 
4 
1 
I 

3
I 
5 
0 
2 

%TOAL 
X46% 

0.00% 
3= 

0.00% 
100.00% 
72.22% 
15.38% 

100.00% 
26.67% 
40.00% 

200.0% 
20.00% 

In.7%
2000% 
18.5% 
0.00% 

33.=3% 
TOTIAL 289 186 X&41% 125 67.20% 61 32h0% 



PRFILE OF ALL-SCA ENTRWPRPNIS 
BY GOION! ET &OTHER SUPPORT 

AUSNO To 
Auto ReparBeauty Cre Service 
Bleyele Repdr 
Coxs3mction Material 
CraftandRdaled 
Dressiakial 
llettrical Wrl 
FoiProce ng 
Health Cae 
Jewelry &Wdcbes 
Metal Work 
Motorcycle Repair 
Moe Jlekig& Repair 

TailoringTire Repair
Woodwork &hFrlture 
Other Manutcluriag 
Other Servic-

TOTal 

TOT.AL 
TOTALRONDENTS 

N15 15 
2 2 
3 3 
3 3 
3 3

18 d 
13 13 

1 
1 16 
10 10 
I I 
6 5 

16 166 5 
29 28 
4 4 
7 7 

189 188 

GOVERNMNT &OTHER SUPPORT

OTAL 

100.00%
100.00% 
100.00% 
10000% 
100.00% 
100.007. 
100.007. 
1010010 
10000% 
1000% 
100.00% 
100.00% 
100.00% 

10.00%100.00, 
965% 

10000% 
100.007. 

99.47% 

NO 
35 
16 
2 
3 
3 
3 

18 
IQ 
1 

10 

1 
6 

165 
19 
4 
4 

162 

%MAL 
89.74-

100.00% 
100.00 
10000% 
100.00 
0WO% 

100.0% 
76.9 

100.00% 
66.7. 
80.00% 

100.00% 
10.00% 

100W%100.00% 
67M% 

10.00% 
57.14% 

86.17% 

Yls 
4 
0 
0 
0 
0 
0 
0 
3 
0 
6 
2 
0 
0 

00 
9 
0 
3 

26 

%MTAL 
10.28 
0.0%
 
0.00,
 
0.007,
 
0.00%
 
0.00%
 
0.00 

23.0 
0.00% 

3= 
2.0" 
0.0
 
0.00%
 

0.00%0.00% 
M14% 
0.00% 

428W, 

lM 



PFi"LEOF sm-sCaLE DEhME1EUM 
BY MEDLUNaM FOR 3985-9I7CM08 

TOTAL % MEDAN TOTAL 2 WMAN TOTAL 2 MEWIANA NM3TYR TOTAL RMPM7 TOT SA E8? RESP86 TOTAL S1l]88 EP85 TOTAL SAIJ.8Auto Repa" 39 18 46.165 M 9 108%Beauty Cutre se'ri 6200 14 3.90 910015 9 MM00 4000 1 6.6"7Ncycle Refer 2 2 60.00% 8000 
M 1 6.64 3000

1 60.00, 000 0 0.002 N/ACon.tructiom Materiel 3 2 6.67 300 1 33.33 600 0 O.02 N/AOr end Rdated 3 3 100.002 800 0 0.00% N/A 0 0.00%Dremimaln N/A3 3 100.00 3800 2 6.67% 4400 I 3133 6000Decddc WYak 18 10 66M2 600 4 222 13000 7 MM 20000Food Procesdn 
 13 8 61m64 5 3 23.08% 3o70 6 3.46% 10800Beth Cue I 1 100.002 4000 1 100.002 4500 1 100.002 46000Jewelry &wtches 15 II 73. 7800 6 40.00, 7100 9 60.002 7800merw Work 10 5 60.00% 7800 1 10.00%Motorcycle ,,ipr I 1 .00.0 2000 
7000 2 20.00% 7400 

1 .0.00 2000 1 100.00% 9000
bo l &Repei 6 4 100.002 800 5 100.00% 700U 5 200.002 800Tailoring 18 20 62.6M2 3M6 2 12.602 680 6 IT.60% m88Tire Rep* ~ 6 4 80.002Woodwork &Forniture 29 15 51.722 6900 1 20.002 6000 1 20.002 6007000 9 31.03% 10400 16 61.72% 14582Otber Maufturing 4 3 1.00% 10000 2 60.00% 6660 3 76.00% 3120Other ,.r4s 7 4 57.242 18538 1 14.29, 3:200 4 57.14% 11500 

TOTAL 189 113 69.792 62 60 Z.46% 650 75 39.68 7800 



PROFILE OF S L-SCALE NTIPRENEURS 
BY GRC 

TOTAL % I987BUSINIO( TFE TOTAL TOTAL - -1D 1986 TOTALRE-P.87 TOTAL MUiF. IN MAX 1 . % SAL SI1m9TOTAL MEAN MINAuto Repair lux RtP68 TOTAL M.AR MIN M39 l8 46.16% 8M 300 41600 9 2308. 1] 9aBeauty Care Serwim 2000 41600 14 5.9n% 12566 200015 9 60.00% = 1300 2000 416001 6.- 20000 20 0 - 6.67% 00 3000 3000Bieyck Repair 2 1 000% 8000800080 1 000% 50000 005W000CowDrutCiJon Material 3 0000%n 0 0 02 68.67% 3000 1000 6000 1Craftnd Related 33M 5000 60003 3 IW.00% 160 700 3000 0 0.00% 500 0 0.00% 0 0 0Dre2.aming 0 0 0 0 0.00% 03 3 100.0,% 5000 1200 10 0 02 68.67 4400 3800 5000 1Ekitrea Work 18 I0 66.56% 7660 20 I0 0.3% 6000 6 60)0
Fo PhlwRessc 13 8 61.64% 6M 300 ,0)))0 

4 = l26I 10)I)182W 7 38.8% 940 125 182W'3 23.08 6690 2400 14000leelib Cae 5 38.46% 10574 24001 I 100.00% 24004M 4U0 0 I 10.0% 460Jewebly &lakhes 4600 450 100.% 4 4,W3015 !1 3.33% 17Ur6 3900 4w 4606 40.00% I1 3900 30000met IWork 9 60.o% I9 300010 5 50.00% 6556 3000 300000 I 10.00% 50000
7000 700 7000MotorqcAteRepair 2 20.00% 7400I I 100.00% I=0 I 120 7000 78001 100.00% 12 0 1200012 000Shoe Makimn/Repair 5 5 100.(= I 100 .00% POW 9000 01160 600 V) 5 100.00 1140 600 3000Tailoring 16 I0 5 100.0 1100 300 3000Q= 4402 1000 10400 2 12M% 6680 4160 000Tire Reir 5 6 37.50% 4893 700 1004 80.00% 6 2000 10400 I 20.00% 6000 6000coWoodworvik &Fumrilur. 6000 20.00% 6000 6000 600029 I5 51.72% 1669 500 10000 9 31.=3 24Z78 150 10000 15Other Macuracturing 4 3 51.72 29199 1500 16000075.=0 7V0 ;120Other Sertis 10))) 2 50.00% 6W6 3120 M007 4 57.14% 194 9100 312M I 14.29 3120 31200 

3 75.00% 4833 1380 10))W312W 4 57.14% 13644 3M 31200 
TOTAL 189 113 59.74, 59%, 200 50 50 26.46% 11 09 600 10000 75 39.60Z 137 3 125 1600rO 



PROILE OF SALL-SCAE ENTRE EU BY MEIAN GW SAD
FOR1985- 967 FOR B S REPORTING ALL T.1R11 T1JUNl 

D'E.~LTOL% MEDIAN MOWIAN WE.N EPNILE)IA MEN MAM0I YEpi TOTAL W . TOTAL m mI~EsII&S8 sumL Sam1~ SUBM8 SamE8Aui h8 
 a 20.1f.800 7800eauty Can Serwices 15 7800 11210 11210 11210I 6.T4 3000 2000 00 0 2000 300
Dicyck Repair 2 0 O.O0% N/A NIA N/A N/A N/A N/AComutro m4aterial 3 0 0.00 NI/A N/ N/A N/A N/A N/ACrat ad Related 3 0 0.0o N/A N/A N/A N/A N/A N/ADrezmaking 3 1 332N 1000 60 6000 1000 6000 800Eltcirieal Work 3e 4 22 !%0 1300 31000 13800 1350 I20Food frotwesn 13 3 2108, 3670 3670 30 023 6690 583lth Care I I 100.W0%45 0 4500 4600 4600 4500 45000 
U 

Jewelry &Watcbes 15 6 40.00% 7800 7100 600 I8 I083 137'0meld Work 10 I 10.00% 7000 7000 7000 7000 7000 7000Molorcycle Repair I I 100.o00 32000 12000 9000 12000 1200 00Shoe making &Repair 5 5 100.00% 800 700 80 1160 1140 1100?alloring 16 2 150 7080 668 7080 7W 6580 7080Tire Repair 6 1 20.0m 6000 6000 60 6000 600 6Woodork & nrnitu 29 8 V59 1900 16200 13200 2M738 26238 2588Other Ilaufturing 4 2 50.00 6 560 65 80 6660 6660 8660Otbter Servies 7 I 14.2K 310 31200 31200 33200 31200 31200 
TOTAL 189 45 %.81% 700010000 W 13a36 11890 13047 



PROfiLE OF SMALL-SCALE ENTU~RENEURS 
BY START-UP NV1OflLLNT ANDSOURCE OF MONEY 

BIO1E1 TYFE 
AutoRepair 
Beauty Care Services 
NycleRerair 
Coustrution Material 
Cralt ad Related 
Dresmaking 
flectridWork 
Food Procesing 
Heelh Care 
Jewelry& 1tebes 
Metal lork 
Motor yleP.e;.alr 
Sboe Wkin k Repaii 
?Tailoring
Tire Repair 
Woodork &I'urnitur,
Other Manufaturing
OtherServices 

TOTAL % sTART-UP INNXTEWNT
TOTALRESP. TOTAL NE L.N M. MIN 

x 36 92.31% 00 OZ26 0 
5 12 80.00% 0 126 20 
2 2 100.001 300 300 100 
3 3 100.00% 1000 933 300 
3 2 6 .67% 460 460 400 
3 3 100.00% 300 3 00 
1 16 8.8% 1100 172? z 
13 13 100.00% 10000 94 23 
! I 1IO.O0 30 3000 3000 
5 12 80.0% 20 366 30 
10 9 90.00% 4000 10067 600 
I I 100.00% 60 600 600 
, 6 100.00% 100 81 15 
16 57.," 275 362 05 4 8000% 200 304 15 
29 27 93.10% 300 7443 35
4 2 50.0 7 1 M6 1276 607 6 85.71% 3000 3 0 

.X 
22000 
1200 

600 
160 
600 

10000 
600 

30000 
3000 

20000 
00 

600 
I60 

I,0
800 

50000 
2500

10000 

TOTAL % 
1OP. T'OTAL 

35 89.74% 
13 86.67% 
2 I.N0% 
3 I00.00% 
2 66.67% 
3 0.,% 

17 94.44r 
13 100.0% 
; 100.00% 

13 8667% 
9 90.00% 
I 100.00% 
5 100.0o, 

11 R.5%
480.0% 
8 96 56% 
4 W0.00%
5 71.4% 

% % PER. %
SAVINS TTAL BANK TOTAL LOANTOTAL 

23 6&71% 4 11.4-.1%4 11.43% 
9 6923% 0 0.00% I 7.60% 
I ,00% 0 000% c 0.0W% 
3 100.00% 0 0.00% 0 0.00% 
2 i-G.O 0 0.00% 0 0.0c% 
1 33m 0 0.00% I U 

12 70 1 6.88% 4 23.b, 
5 38.46% I 7.69% 2 16.8% 
1 100.0, 0 O.0% 0 0.00% 
8 61wl 0 0.00%, 2 1m.38% 
7 778 0 0.00% 1 11.11% 
I N00% 0 0.001 0 0.00% 
4 00% 0 0.o% 1 20.00% 
9 8182% 1 9.0% 1 9.09%3 75.0% 0 0.0% 00.0% 

16 67.14% I 3.57% 1 21.4.9% 
3 75.= 0 0.00% I 25.00%3 S0.R I 120.0% 0 0.00% 

OTHER TOTAL 
4 11.43% 
3 230, 
I 50.00% 
0 O.00% 
0 0.00% 
I . 
00 .00% 
5 318.46% 
0 0.0% 
3 23.8, 
1 11.11% 
0 0.0,% 
0 0.00% 
0 0.0,
1 25.00% 
5 17.8b% 
0 0.00%I 20.00% 

TOTAL 10 168 88.8% 15W 4443 0 0 160 89.42% III 65.6% 9 5=. 24 14.M 25 14.76 



]PROMUOF SIAL-SCALE ENlRWEURS
 
BY NUMBI Of EMPLOYEW
 

TOTALBUSMEIS'IPE TOTAL RP1. TOTAL MMiAI IMEA 
-. 

N IN xAuto Repai 39 3 92.1% 1.00 1.00 0.00 6.00Beauty Care ere 15 12 80.00% 0.00 0.00 0.00 zooBicycle Repair 2 2 100.00% zoo 2.00 0.00 .00CoDgterton Material 3 2 66.67% 0.00 0.00 0.00 0.00Crall ad Related 3 3 100.00% zoo 2.00 0.00 4.00resskirig 3 2 66.67% !.'0 1.00 0.00 200Eectrical Vorl 18 12 66.6 % 1.00 1.00 0.00 2.00Food Processing 13 13 !00.00% 2.00 3.00 0.00 20.00Heelth Care I 1 100.00% 0.00 0.00 0.00 0.00Jewelry &Watcbes 15 14 9 0.00 1.00 0.00 4.00
metalwot 10 8 80.00% 2.00 200 0.00Motorcycle Rtpair 4.00

I I 100.00% 1.00 1.00 1.00 1.00Se Makinz &Repai 5 1 210.00% O.0 0.00 0.00 0.00TaIlorIng 16 13 81,25% 1.IA 1.00 0.00 2.00
Tire Repair 6 6 100.00% 0.0 0.00 0.00 0.00Wowork&Frmitur, 29 26 89.66% 0 1.00 0.00 5.00
Other Mamualturing 4 4 100.00% 0.00 0.00 0 1.00Otler Services 7 7 100.004 2.00 3.00 0.00 13.00 
TOTAL 189 162 85.7% 1.00 1.00 0.00 20.00 



PROFILE OF SMALL-SCALE EMNPFRENEUfM 
BY BUSRNI REGISTRAT1ON 

DUSIN~ ~TOTALBUtN STYR TOTAL. 

Ato3
Beaty Care Services 15 

Bicycle Repair 
 2 

ContmdioD Material 
 3 
Craft n Related 3 
Dres-ainj 3 
Electrial Work 18 
Food Precesing 13 
Health Care I
jewelr & atehes 15 
Metal Work 10 
Motoreycle Repair I 
Shot lalig&Re.ar 5 
Tailorfrg 16TifreitirR 5 
Woodwrk &Furniture 29 
Other Manufacturing 4 
OtherServices 7 

TOTAL I8 

1-"DETS 

14 
2 
3 
3 
2 
17 

12 
I 

15 
20 
I 
5 

155 
8 
4 
6 

182 

M'AL 
1ao.or
93= 

I00.09 
IO0., 
IO0.00% 
6&1 
94.44% 
9.31% 

100.0a 
100,06 
100.O1 
l00.00% 

000Z 

M.,5Z100.00% 
*6% 

100.00% 
85.71% 

96x.% 

NO 
13 
4 
I 
2 
2 
1 
5 

2 
0 
2 
5 
0 
2 

63 
15 
I 
0 

64 

BUSINESS REGISTME

VOTIAL 
333%
2857% 
O.00% 

66.M 
66.67 
5.0O= 
29.419 
1M67% 
0.00% 

13,3= 
50.0r, 
0.,0,% 

40.00% 
40.00%
0.0% 

5U7 
25.w0 
0.00 

M16% 

YES MAL 
26 66.M
10 71.43% 
I 6O.06% 
I M= 
I a= 
I 60.00% 

12 70.R
 
10 M=
 
I I001.00 

13 86.87M 
5 50.00% 
I I0O.C., 
3 M00% 
9 60.w%
2 40.00% 

13 46.43% 
3 75.00% 
a I00.00% 

lie 644% 



PROJUE OF WLLI-SCALE ENTHRENCURS 
BY ANNUAL WA)CESPAID 

0 

wi 

BUSN1M TIPE 
Auto Repair 
Beeaty Care Services 
Eiqyoe Repair 
C1o'i.5m Material 
Crai aW Related 
Dredmaling 

teehrical Work 
Food Frocessing 
HEalbt Care 
ewely &Watcbes 

Metal Work 
Motorcycle Eelair 
Shoe Making &Repalji 
Tuorin 
Te Rep ir 
Vootiork &FtrniIur 
Oter Menufacturing 
Other Servti. 

TOTAL 
39 
15 
2 
3 
3 
3 

18 
13 
1 

15 
10 
1 
5 
16 
5 
29 
4 
7 

TOTAL 
. 

20 
3 
2 
0 
0 
2 
7 

10 
0 
7 
8 
0 
0 
3 
0 

16 
1 
5 

TOTAL 
61.28n 
20.00% 

lO0.00' 
0.00% 
0.00% 

66 64 
3BB9 
76= 
0.00 

46.67% 
80.00% 
0.00 
0.04 
IB 
0.00% 

5.17 
25.00% 
71.43 

NEDWl&MIIJR 
5330 8631 

60 723 
2100 2101 
N/A N/A 
N/A /A 

3940 3940 
1800 2179 
3780 17078 
N/A N/A 

5200 4795 
5412 p7 
N/A N/A 
N/A N/A
1300 1120 
N/A A 

5000 7043 
10400 10400 
800 700 

-
MIN MAX 

70 31200 
40 200 

300 3m0 
N/A N/A 
N/ N/A 

80 780 
0 7800 

1200 1000 
N/A N/A 

25 7800 
50 .31200 

N/A N/A 
NIA N/A
60 2000 
NA HA 

76 23140 
I=00 10400 

700 1500 

TOTAL 189 84 44.44% 4160 7703 0 I0LO0 



PROFILE OF S)L4L-SCALE ENWRVRSU 
YTYPE OF REC&RDKEPING 

0 

BUSINEM TYPE 
Auto Repair 
Beauty Care Serdic 
Bicycle Repair 
Construclion Material 
Crai ta4 Related 

resmading 
Electrical "Iork 
Food Pro.eDIn 
Health Cae 
Jewelry &Vatcbes 
Metal Wcrk 
Moloreycle Repair 
SoeMakin k Repair 
Tailoring
Tire Repair 
,ijvOrk & I'ilure 
0(ber Manur uring 
OherStrv', 

TOTAL 
39 
16 
2 
3 
3 
3 

18 
13 
I 

16 
10 
I 
5 

18 
5 

29 
4 
7 

AC r 
REC. 

8 
3 
0 
2 
1 
I 
3 
2 
I 
2 
6 
1 
0 
1 
1 
7 
1 
2 

AUCT hA?. 
PAY IMW . 
6 2 
2 0 
0 0 
0 1 
1 0 
1 1 
4 ! 
2 2 
I I 
0 0 
6 3 
0 0 
1 0 
0 3 
0 0 
5 7 
I 0 
2 2 

CHECK 
BOOK 

0 
0 
0 
0 
0 
0 
2 
I 
0 
0 
4 
0 
0 
0 
0 
0 
a 
2 

PAYROLL 
I 
0 
0 
0 
0 
0 
! 
4 
0 
I 
5 
0 
0 
0 
0 
5 
a 
2 

P&L 
0 
0 
0 
0 
0 
0 
I 
0 
0 
1 
2 
0 
1 
0 
0 
2 
0 
i 

SM -
3 
0 
0 
0 
0 
0 
7 
5 
I 
6 
4 
0 
3 
2 
0 
6 
I 
4 

ENl 
24 
!1 
I 
0 
2 
I 
8 
4 
0 
7 
I 
0 
0 
9 
4 

13 
2 
2 

RECCRIDX.EEER 
TOTAL ONI ACC-O.BKENEROTHER 

15-- 14 0 0 I 
3 3 0 0 0 
0 0 0 0 0 
2 2 0 0 0 
1 I 0 0 0 
2 2 0 0 0 

10 !0 0 0 0 
9 9 0 0 0 
! I 0 0 0 
7 7 0 0 0 
9 6 I I I 
1 1 0 0 0 
6 6 0 0 0 
6 6 0 0 0
1 I 0 0 0

13 13 0 0 0 
2 2 0 0 0 
5 2 2 I 0 

TOTAL 18 42 31 23 9 19 8 41 89 86 3 2 2 



ROFILE OF SMALL-SCALE ENTO RL'J YWHE'IHE 
THiRE ISASEPARATE ACCOUNT 1tR F'U5N 

TOTAL SEPARATE ACCOUNT TOTAL TYPE OF ACCOUNTBUSINESS m TOTAL l NO MITAL FZ,.Auto Repai 3 YES VOTAL SAVINGS TTAL CHECUNG %TOTAL35 89.74% 31 8.57% 4 I1.40 4 3 75.00 I 2.00lauty CareServiccs 15 14 9333% 10 71.43% 4 28.5,XBcyck Repdr 3 2 66.67% 1 33.3=2 2 100.00% 2 100.00% 0 0.00%Cons mliou Materia 0 0 N/A 0 N/A3 2 66.67% 2 100.00% 0 0.00% 0 0 N/ACraflt and Felated 3 3 100.00% 2 66.67% 1 
0 Nil

33 1 1 100.00% 0Dr.,=diD 3 2 0.0C%66.6"n 2 100.00% 0 0.00% 0Detrikal Work 0 N/A 0 N/A18 18 100.00% 13 72=''
Food Proei 13 

5 27.7% 6 3 60.04, 2 40.00%13 100.00% 10 76.=, 3 23.0%BelIb Dire 3 1 a=3 2 66fffn,I 1 100.00% 0 0.00% I 100.00%,lery&Walebes I 1 100.00% 0 0.00%15 12 80.C% 10 83.33% 2 16.67% 2 2 100.00% 0 0.00%Newd Work 10 8 0.00% 6 75.00% 2 25.00%Molorcycle Rear I 0 0.00% 0 N/A 0 N/A 
2 0 0.00% 2 100.00% 

Soe Makiqg& Re.dr 5 0 0 N/A 0 N/A5 100.OC% 5 100.00% 0 0.00% 0 0 N/A 0 N/A
Tailoring 16 15 93.75% 14 93.33%Tire Rerr 5 3 060.00% I 6.67"% I 100.00% 02 6.64 1 33.= 0.00%
W.odwork k Furiture I 1 10000% 0 0.00%20 26 89.66% 24 W I% 2 7.69% 2 2 10C.0% 0 0.(=Otber vaureaturing 4 3 75.00% 3 o.00% 0 o.o0% 0 0 N/A 0 N/AOlber Services 7 7 100.OC% 2 28.57% 5 71.43% 4 2 5C.00% 2 5.0% 
TOTAL 189 160 89.42% 138 81.66% 3 18.4% 29 19 65m 10 34.48% 



PROFILE OF SMML-SCAI.E ENTREPRENEURS 
BY IFTEY USE PERSON.AL ACCOUNT FCR BUSINES 

CA 

BUSINE TYPE 
Into Repair 
Beauty Care servies 
Bkycle Repair 
Costmtwin Material 
Wand Related 

Dremnaking 
Eleetricd Work 
Food Proceing 
Heelth Care 
Jwelry &I"atches 
Metal W4rk 
Mfotorcycle Repair 
Shoe Making &Repair 
Tailoring 
Tire Repair 
Woodwork &Furniture 
Other ManufacturingOther Servi.es 

TOTAL 
39 
15 
2 
3 
3 
3 

18 
13 
1 

15 
10 
I 
5 

16 
5 

29 
47 

TOTAL 
F 
27 
10 
2 
2 
3 
2 

10 
12 
0 
9 
6 
0 
2 

13 
2 

21 
22 

TOTAL 
69.23% 
66.67 

100.00% 
66.67% 

I00.0O 
66767rv 
656"6 
92319 
0.0M 

60.00% 
60.OM 

0.00% 
40.0m 
8125% 
40.00% 
72.41% 
50.00%286,57% 

USE PEIMNAL ACCOUNT 
NO TOTAL YES ITOT.L 
13 48.16% 14 61.6* 
6 60.00 4 40.00 
I 5O.% 1 60.#0 
0 0.00 2 100.,0% 
2 66.M 1 
I O.Wx I 50.00% 
6 60.0 4 40.00% 
6 41.M 7 6.= 
0 iIV/01. 0 IMi/M
4 44.44% 5 6,56% 
3 60.00% 3 O.O0% 
0 ICPJIo. 0 MlVIV/
2 100.00% 0 0.009 
P Q923% 4 30.77?% 
2 10000% 0 0.00% 

10 47.62% if Um 
I .00% I 60.00%2 100.00% 0 0.00% 

TOTAL 189 125 6.14% 67 5360% 68 46.40% 



PR0FILE OF S C-ALEEU'TE1EUR 
BYIFTHEY MM kW ICElTNR :IZMIUY 

BU1~TOTAL 
BTNOTTIE
Auto Repair 
Besalty Ctre Servi, 
Biey.le Repair 

onstrueLlon Naterial 
r and Related 

Dreemeking 
Meetricai Work 
Food Pro.ftesi 
Heelib Ctre 
Jewelry watebes 
ietal York 
Notoreyele Repair 
Sboe I t k&Repair 
TailorinI 
Tire Repair 
Woodworl & wnilure 
Other Manufacturing 
Other Servkes 

TOTAL 
39 
1 
2 
3 
3 
3 

18 
13 
I 

15 
10 
I 
6 

16 
5 

29 
4 
7 

% 
REJP TOTAL

38 77.44% 
16 I100.00% 
2 100.00% 
3 100.00% 
3 100.00% 
3 100.00% 

17 94.44% 
13 10.00%* 
I 100.00% 

14 93= 
10 100.00% 
1 100.00% 
4 80.00% 

16 I0.00% 
5 100.00% 

28 96b5% 
4 100.00% 
710.00% 

SPIAM, RPNSIBIUITY 
NO % OT EIS
29 76.,M- 9 Z68% 
15 !00.00% 0 0.00% 
1 50.00% 1 50.00% 
3 100.00% 0 0.00% 
? 66.7% I 
1 33. 2 66k74 

10 68M:% 7 41.18% 
6 46.15 7 63M 
0 0.00% 1 300.0% 

10 71.43% 4 2857% 
6 60.00% 4 40.00% 
0 0.00% I !00% 
4 300.00% 0 0.00% 

12 75.00% 4 25-00 
4 80.00% 1 20.00% 

24 85.71% 4 1429% 
3 75.00% I 25.00% 
4 57.14% 3 42.8M 

TOTAL -. I? . WHO"U)
_-OMLR FAMILY %rOTAL PARTNER %( OTOTAL9 6 66.67% 3 .33= 0

0 0 NIA 0 N/A 0 
1 0 00 0 0.00% 1
0 0 N/A 0 N/A 0 
10.33I 0 O.OG% I 100.00% 0 
2 2 100.00% 0 0.00% 0
7 6 85.7 % I 142 0
7 7 100.00% 0 0.00% 0

I 100.00% 0 0.00% 0
3 2 66.M 0 0.00% 1
4 4 100.00% 0 0.00% 0
I I I0.00% 0 0.00% 0
0 0 N/A 0 N/A 0
4 3 7.00% 3 2.00% 0
I 1 1 00.00% 0 0.00% 0
4 4 300.00% 0 0.0% 0
1 1 100.00% 0 0.00% 0
3 0 0.00% 0 O.00 3 

WAL 
0.00% 

NIA 
100.00% 

N/A 
0.00% 
0.00% 
0.00% 
0.00%f 
0.00"% 

33."3 
0.00% 
0.00% 
N/A 

0.00 
0.00% 
0.00% 
0.00% 

100.00% 
TOTAL 189 184 7% 134 72M 50 2V.17% 49 38 77.5% 6 12.24% 5 !0.0 



PROFILE OF SMIALL-SCALE WTRPEEUPS
 
BY IFNOONE ,LAR RSPONSIBILITY. YU NOT?.
 

BUS!- NO CONE!- NO WfT NOTNOT Bn!- No' RUI*-- DENTIl..I)OD?7 DOD?ArX- ONE APPRO- IUCH PERHN)N- NO T03 JUST ABLE PUR- RWEISINESS TYPE .TOTAL TPm NEVER INIVE- ACHED JOBAO- SONALMM CL, SLOW SMAk SFTWA ON POSES A'YONE AYONE ASAuto Rej.-r 5F 9 4 5 2 
ED P 00 ANYONE CAflON REASOT0 a ! 0 1 0Bueauy Cue Serdces 15 8 0 I f 0 

0 0 0 00 0 0Bicyc Reair 2 0 0 0 0 0 0 0 
0 0 0 0 0 !

0 0 0 0 0 0Corsruction Material 3 I 0 0 02 0 0 0 0 0 0 0 0 0Cfd Rehtd 3 2 0 00 0 0 0 0 0 0 0 0 0 0 0Iro ing 3 1 0 0 0 0 0 0 0 0 0 0 0 0 0Work 1l8ri,'d 2 a 01e 1 0 0 0I.>i Pr.sing 13 2 0 0 0 1 0 02 1 0 0 0 0 0 0 0 aU He-bbCa e I 0 0 0 0 
a 0 0 

1 0 0 0 0 0 0Jewelry &kldleb 0 0 a15 2 I 2 1 0 0 a 0 0 0 0co Meal Work I 3 0 0 0 a0 0 0 0 0 0Motorcy,1: Ee .air I 0 0 a 0 00 0 0 0 0 0 0 a0ShoeMing& Repir 5 ! 1 0 00 0 0 0 0 0Tailoriqi 16 3 1 I 
0 0 0 0 02 a 0 0 0 0Tire R. air 5 0 1 0 
0 1 0 aa0 a 0 0 0 0W, work &I'riture 29 5 4 0 0 0 02 2 2 0 0 0 a aOtberJmanga.kring 4 0 0 a0 0 0 0 0 0 0 0Otlrervkis 0 07 I 2 C a 0 0 0 0 0 0 a 0 0 

TOTAL la; 41 18 H 13 3 2 I ! I 1 



0 

PROfILE OF SL-SCALE ENTDRPDEURS 
BY MIT UNION MEMBI I1P 

TTAL MEMBER Of CREDT UNwON-BUSIES TYPE TOTAL VlOiDENTS VT(ALAuto Repair 39 NO &TTLYES TTAL,V7 94.87% _7 ,.m7% 10 Z?.=ieauty Care Servic-s 15 15 100.00% 8 63.33 7 46.67%icyclk Repair 2 2 100.00% 2 100.00% 0 0.00%Consructon Material 3 3 100.00% I 33% 2 66.67%Craft and Related 3 3 f00.00% 2 66.67% I 333%Dresmaing 3 3 100.00% 1 33.3% 2 66.67%Electrical fork 8 18 100.00% 12 66.67% 6 33.33%Procr3*1FOOd 13 22 92.21% 6 60.0r,healtb Care I 6 60.00%I 100.00% 0 0.00% I 100.00%kwelry &VatchesMetal Work 15 1 100.00% 9 60.00% 6 40.00%10 10 too.=0% 4 40.0r, 6 60.00%Motorcycle Repair 1 0 0,00% 0 N/A 0 NI/ASho hakinz &Repair .5 .5 200.00%Taikrir 6 100.01% 0 C.00%16 16 100.00, 15 93.7b%Tire Repair 1 6.25%5 6 100.00% 3 60.00A 2 49.00%bo:vJork & urmiture 29 28 96.5% 18 6429% I 35.71%Otter Mmufalturing 4 4 100.00% 4 100.00% 0 0.00%Otter r*rees 7 6 85.71% 4 66.67% 2 332Z% 
TOTAL 189 13 96.M3 121 6.15. 6214 



FROFLLE OF SMLL-SCALE N'rITF LENEUP 
BYHI CREDIT UNION 

Holy Pe-lemer Crdit Unin 27
Saint arUtins Credit Uni-,M 14 
S. Francis Xavier Credit Union 9
Monte Carmelo 2
Art Coop rative Belize I 
Beize Cooperaie Loue I
Bernque credit Union I 
Uit NIs Farmers Coop,ratve I 
H.B. Hershey Credit Union I 
Immaculada Credit Unioc I
Nen.otica Credit Union I
Southern Ibbermen I 

C)esn TTIL 6l 



PROMLE OF SLIl-KALE DNTRPfUIS BY WUEHI 
HAWE APMIED FOR ILOANFOM ALPNDVG In rlO 

EY 

BUSINES TYPE 
Auto Repair 
Beauty CutServkts 
Bicycle Repair 
Coi~struct o IMlerial 
Cr 0eJRele 
reiai in1 

Dedtrical Work 

Foo hesiq13Eeellb Care 
jeiaelry &vatbes 
MetaJWort 

Yotorcycle Repair
.ekkirl kRep, r 

Teilorinj 
Tire Repair 
To'.ork &Furniture 
Other manuactuini 
Other Sriies 

TOTAL 
39 
15 
2 
3 
3 
3 

18 

I 
16 
No 

I 
5 
16 
6 

29 
4 
7 

TOTAL 

38 
16 
2 
3 
3 
3 

17 

12
I 

15 
10 

I 
5 
15 
6 

29 
3 
7 

V7.44% 
100.00, 
100.00% 
100.00% 
100.00 
100.00% 
94.44% 

92.3i%
100.00% 
-0o.% 

100.O0 

100.00 
100.00% 
9.76% 

100.00% 
100.00% 
75.00% 

100.00% 

NONO 
21 
7 
0 
3 
3 
2 
9 

3
1 
8 
3 

1 
5 

11 
3 

12 
3 
3 

PUL%TTA 
5.26% 
46.6" 
0.00% 

100.00% 
1o0.O00 
&M, 
62.94 

11.0r
100.00i 

=33% 
30.00 

100.00% 
100.00%r 
73.33% 
60.00% 
41.38C 

100.00% 
42..M% 

RLOAN
Y1s 

17 
8 
2 
a 
0 
I 
8 

9
0 
7 
7 

0 
0 
4 
2 

1 
0 
4 

?OAL 
44.74% 
63= 

100.00% 
0.00% 
0.00% 

33.33%, 
47076 

75.00%
0.00% 
46.67% 
70,00 

0.00
0.00% 

Z.67% 
40.00, 
68.6 
0.00% 

67.14% 

TTAL 

17 
8 
2 
0 
0 
1 
8 
8
0 
6 
7 

0
0 
4 
2 

17 
0 
4 

NO 
4 
1 
0 
0 
0 
0 
0 
0
0 
0 
2 

0 
0 
1 
0 
4 
0 
0 

WEP yOU SCL U L
% 0TA %OL 

23M 13 76.4," 
12.50% 7 87.60% 
0.00% 2 100.00% 

N/A 0 N/A 
N/A 0 N/A 

0.00% 1 100.00% 
0.00% 8 100.00% 
0.00% 8 100-o0%

N/A 0 N/A 
0.00% 6 100.00% 

2&57% 6 7143% 
N/A 0 N/A
N/A 0 N/A

25.00% 3 76.00% 
0.00% 2 100.073 

23.63% 13 76.47% 
N/A 0 N/ 

0.00% 4 100.00M 
TOTAL 189 184 P7.% 98 51.31%6 86 46.74% 84 12 14,% 72 85.71% 



0 

PROFILE OF SA- SCALE 1EEUP3 hi SOURCE Of 
INTITU7IONAL LOANS A P ED IrR SNCE I76 

NDF 
 14
 
Belize Bank 

Bardays Bak 8
 
Holy Redeemer (edit Uion 6
 
Nova ScoUa Bank 5

Saint Mdrtins Credit U6M 5
 
LFrhneis Xavier Credit UnioDn 5
 

Royal Bank 4
 
Royal Baek di Caada 2
 
Bank
 
Barelap I
Benque Viejo Del Camen I
 

IDrzaniation 
 for Refulee I
MRral Bk I
 
TOTAL: 72
 



FROHLE O~FSU-SCAtL UMMO~EURS BY AJ4OUlT 
Of LOANOUGET 

EmSJTI. TPE 
luto Ripair 
Beauty Cre Srcs 
Bicycle Repair
Contructim Mate-ria] 
CARf ad Related 
Dresmalki 
Eeetrical Wo1t 
Food rrocW2io 
Heall Care 
Jewelry Walbes 
Met Work 
Imotorcycle Fejdr 
Shoe Vding &Reliar 
Tailoring 
lire Rte-ir 
Woodwork &frniture 
Other Manufaeluing 
Otter Services 

TOTAL 

I SfTJWIORjI LENDERS 

ML~ANLOAN 
ALOU5L'SOUGHT 

60) 
2000 
425 
N/A 
N/A 

4W0 
050 

0 
N/A 

1600 
000 
N/A 
N/A
IN0 
2000 
6wO 
N/A 

7000 

300 



PUIFILE OF SJLL-SCA ENT FPIUE16 BYPURP(S 
FOR AIL LOANS APPLIED FCR SINCE 1IM1 

Transpo.rtation I0 
C ipiment 7 
SM Busiess
 
Materials 5
 
VNevep Busines 4
 
Maehinery 4
 
Spae Purts 3
'ols 3 
Land 2 
Meehinerr/aterials 2
 
Build caral
 
Build HOU I
 
Build Worksbop
 

cbefging aee 
Construct Building I 
Pqipment/Materib I 
Bupment/5tlt Buinss 
EzpMd Busintz I 
Expad Equipment I 
Family PurIes 
Farmirl I 
Furniture l 
Materials/Tools I 
Mortze I 
N&ee sities I 
Op-en Bigger Business 
Pa D44 I 
Personal 
Personal Purposes I 
Personal Use I 
Renovate Building I 
Repairs 
Sbool Material 
stcfteiE uipment I 
Tools./(ateial I 
Tortilla Busne I 

TOT-opI 
TOT.A "74 



PMOMI OF SLLI-SCALENTPRME RaulL 0or SILAI-SCAI MMh~UMS BY I?=' PR01IL Of' fLUL-SCULE 1EIUY lNTFU R&TES PAID ON WnTUI1OhiA LWJ NEWEPAT PFD FOR "O-lNsnTVIMo LCANS BYSOURCE OF N4-III ONfL~hLOANIS 
12% I9 

1we~d 6
;% 9 
 1% 1 
 Family 4
10% 6 
 10% 1 
 Cusome I
11% 6 
 14% 1 
 Father 1
6% 2 
 TOFTAL. 3 
 iick-Pat. I
18% 2 

TOTAL. 13
 

9% 1
 

TOTAL- I
 



FROJILE OF S L-SCAlX DTRERLNEUP3 BY WI ERTHEY 
HAVE mROuSSOUGHT LOAN NON-INArlA LENER 

TOTAL 
BUSIN OR"WE
Auto Repair 
Beauty Cae S vices 
Bicycle Repair 

.-TOTAL 
39 
15 
2 

38 
14 
2 

%B-NDETSVOTL 
97.44% 
n= 
100.00% 

CounmrckDn taterial 
Cr ft anRela6l 

3 
3 

3 
3 

100.00% 
l00.0O 

Dremaing
Electri.l "Work 

3 
13 

3 
17 

100.0 
94.44 

Foo, Proce , 
bealth Care 
ewelry &Watches 

13 
I 

15 

II 84.62% 
I 10VOV 

16 1 I00.0 
Metl Work 
Ootoreycle Repair 
Shoe Making k R.pair 
al.)rig 

Tire Repair 
Wfootork &Fmrriture 
Other manufutring 
Other Serices 

i0 
I 
5 
16 
5 
29 
4 
7 

!0 I0.00 
0 0.04 
6 ]am.O% 
16 100.OV, 
6 100.W% 
2 00.0% 
4 100.., 
8 86.71% 

TOTAL 189 182 96m 

m h7 NOi-INSTIUTIONAL 
NO OTL 
7 07Zt% 

14 !00.0a 
2 !0).0-r 

I 33 
2 65.7 
2 66.M,

17 I00.0 
10 90.91% 
0 0.00% 

14 93 
9 90.OO( 
0 N/A 
4 80.W0, 
15 93.76% 
6 10.0" 

26 89.66 
4 100.00, 
5 83= 

167 91.76% 

LOAN 
f"i TMAL 
1 2.6% 
0 0.O0 
0 O.O0 
2 66.67, 
I333 
I M=33 
1 0.00 
I 9.09 
I I00.00% 
I .6m 
I 10.00% 
0 N/A
 
I 20.0r'
 
I 6.2b 
0 0.0n 
3 10.34% 
0 0.01% 
I 16.67 

15 824X 



PR0*1L OF SMAL-SCALE ENT1lRI.7E1UJJ 
BY MRDT D3WD 

BU ENSVE 
Auto Repair 
Beauty Care Servkes 
Bioyck Repair 
comemtrionc mateial
Cral and RelatoN 
Dremaking 

TOTAL 
39 
15 
2 
3 
3 
3 

TOTAL 
PMP. 

13 
2 
3 
3 
2 

TOTAL 
92.3 I 
86.64 
00.0m 

100.00% 
100.00 
66. 

MDI 
20000 
1000 

3500 
WW0 
5000 

0 

M R 
222 
1400 
350 
4000 
967 
2750 

-. 
MIN 

0 
0 

2000 
20W 
2500 

00 

MAX 
70 

5000 
5000 
500 

20000 
3O0 

Eletrical Vorl
Fo Proeing 
Hoalb Care 
Jewelry &Wtatebs 
Metal Work 
Motorcycle Repair 
Shoe Making &Repai 

le 
13 
I 

15 
20 
I 
5 

16 
9 
1 

II 
9 
1 
5 

E 
6923 

100.00X 
7 
90.00% 

100.00% 
I00.00% 

soo0 
o100030 

25000 
2000 

10000 
10000 
1000 

6W 

15000 
2864 
733 

10000 
1400 

1000
a70 

I5000 
0 
0 

10000 
I000 

zooWo 
0 

15000 
500 

2'0000 
I0000 
2000 

?Taforing 
Tire RepairWoodork &Furniturn 

16 
5

2 

12 
4

27 

75,00% 
80.00%

.I0% 

3000 
6000

2000 

3050 
6250

22130 

50 
30OO 

0 

000 
I0000 

2000 
Other Manuacuring
Other Services 

4 
7 

3 
5 

500% 
71.43% 

60 
100W0 

3833 
1,800 

150 
1000 

W00 
4000 

TOTAL 289 162 85.71 000 21669 0 200 



PROfiLE OF flJL-CAIE ENTREPODWE 
BY HOWCPflIT i)DLAND WILL BE SECURED 

TBT.N TYPEUSNIES3 TYPE TOTAl, PI TOTL 
Auto Repair
Beauty CutSep ices 
&cycle Repr 
ComstruCion Material 
Crafl antRdated 

39 
15 
2 
3 
3 

35 89.74 
7 46.670 
2 100.00, 
-3 100.00% 
2 66.67Z 

Drenaking 
DectricelV 
Food Proce-ming 
leath Care 

3 
18 
13 
I 

2 
16 
6 
I 

66.6M, 
al,=I 
46.16% 

100.00% 
Jtvelry k Witebts
metal wort 
Motorcycle k±pair 
Shoe Makial k Repair 

16 
10 
I 
5 

8 
7 
I 
4 

5.=3. 
70.00% 

100.00i 
80.00 

o Teiring
Tire Repair 

16 
6 

I 
4 

68.*U 
80.,0 

&FurnitureOtter mJaufoaluri g 
Other Serim 

29oobork29 4 8.16
4 3 75.00% 

5 71.43% 

TOTAL 189 140 74.07V% 

FEION.L 
8 
0 
2 
2 
I 
0 
5 
1 
0 
3 
1 
0 
1 
5 
2 
5 
1 

.38 

%TCTL 

0.00% 
10.001 
66.67% 
50.0,) 

0.00*1 
33.= 
16.67% 
0.00% 

37.60% 
14.2VZ 
0.0 

2".00% 
4.5.45% 
60.00% 
20.83% 
33.3, 
20.00 

2?.14% 

F0 SECUED
EUSINE,,%OTAL BOTH 

17 
5 
0 
0 
I 
2 
9 
5 
0 
6 
4 
1 
3 
5 
2 
7 
1 
3 

70 

48.5, 
71.43w 
0% 
0.004 

50.00, 
100.00 
60.00 
83 
0.,.Z 

K.50% 
67.14% 

100.00% 
75.00 
46.46% 
60.00t 
29.1..% 
33.33% 
60.Z4 

50.0r, 

10 
2 

1 
0 
0 
I 
0 
1 
0 
2" 
0 
0 
l 
0 

12 
1 
I 

3 

%TOTAI 
2&57t 
2.7% 
0.00 
. 

0.07Z
 
0.00,
 
6.6"% 
0.00. 

100.034 
0.V0% 

28 
0.001.. 
0.00% 
.0'% 

0.00% 
50.0, 
33.3, 
20.00r 

2 .8r 



PROMiE OF SJUALL-SCALE DWREh1EJIS 
BY flOUS1MOLD SIZ 

BEMNESS TYPE 
Auto Repair 
Beauty Care Servie 
Bicycle Repair 
CoDStr UtonMaterial 
Craft and Related 
Ire.moking 
Eletrcal Work 
Food Processing 
healtl Care 
,eivelry &Watches 
metal Work 
kolorcycle Repair 
Shoe lakint &Repai
Tailorinl 
?ire Repair 
Wooliork &hmilur, 
Other anufacturing 
Otber Services 

TOTAL 
9 

15 
2 
3 
3 
3 

18 
13 
I 

15 
10 
I 

16 
6 

29 
4 
7 

TOTAL 
R1T. 

38 
13 
2 
3 
3 
3 

17 
13 
1 

15 
10 
I 
5 

16 
5 

28 
4 
6 

TOTAL 
g?.44 
86.67% 

100.00% 
100.00% 
100.00% 
100.00% 
94.44% 

100.00: 
100.00% 
100.00: 
100.00: 
100.00% 
10.00% 
100.00% 
100.00: 
96,%% 

100.00: 
85.71% 

mEIA 
6.00 
3.00 
4.60 
1.00 
4.00 
6.00 
4.00 
7.00 
6.00 
6.00 
3.00 
6.00 
1.00 
6.00 
6.00 
6.00 
3.00 
3.00 

kEA 
6.0 
4.31 
40 
3.00 
4.33 
6. 
4.88 
654 
5.00 
6.00 
420 
6.00 
3.80 
4.88 
5.80 
5.68 
3.00 
3.83 

M 
1.00 
1.00 
4.00 
1.00 
1.00 
3.00 
I.0 
3.00 
6.00 
1.00 
l.00 
5.00 
1.00 
1.00 
2.00 
1.00 
1.00 

200 

w 
17.00 
10.0 

.0 
7.00 
8.00 
7.00 

15.00 
10.00 
6.00 

10.00 
&00 
6.00 

12.00 
8.00 

11.00 
14.00 
5.00 
8.00 

TOTAL 189 183 986. 6.00 6.07 1.00 17.00 



PROfiLE OF WJALL-SCALE ENTP.EREUPS 
BY WEEKLY HOUSEHOLD INCCME 

BtI TYPE
Auto Repair 
Beduty Care Services 
Bicycle Repair 
U(astruijon Jlelriai 
Craft ad Rel.310 

ressmalin 
Elecriel Work 
Food hocesing 
Health Care 
keweljy &Wfatches
Metal Work 
Motorcycle Repair
Shoe Making &Repdl 
Tailoring 
Tire Repair 
Ifoodwork &h iuOther manuacturing 

Other Servims 

TOTAl, MP. 
-
15 I2 
2 2 
3 3 
3 1 
3 3 

18 16 
13 10 
I I 

15 13
10 10 
I I 
5 5 

16 16 
5 5 

29 254 3 
7 5 

TOTAL MEDIAJAMEAN kin
4.6 200. 9259.09 40.00 

80.00 80.00 109.13 20.00 
100.00% 27.00 2M.00 150.00 
100.00% 150.00 151.28 160.00
33. ;00.00 100.00 100.00 

W00.01; 80.00 120.90 75.00 
B.W, 150.00 176.62 39.00
76.="% 200.00 249.42 1923 

100.00% 320.00 3W20.0032.00 
86.674 150.00 Ig97 41.67100.00% 17.00 222.13 0-.00 

100.00% 173 173.08 17.08
10.00-% 100.0 483.00 6.00
100.0% 100.00 122.07 15.00 
100.00% 15.00 227.00 100.00 
82% 200.00 253.39 57.6975.0W% 192.31 150.77 60.00 
71.4C% 2.00 224.00 70. 

WKCy
800.00 
200.00 
4000 
163.35 
100.00 
07.69 

3a5.00 
600.00 
32000 
W40.15 
60.00 
173.08 

800.00 
275.00 
800.00 
923.0200.0 

400.00 
TOTAL 189 164 86.77% 166.,54 21 20 15.00 923.80 



ROfLE OF SWALL-SCAE E NTPIEURS 
FY TOTALJOUSiD EMPLONINT 

TOTAL 
8USNIZ TYPE 
Alo Repair 
Beauty Care Services 
Bicycle 'epair 

TOTAL 
39 
15 
2 

EMT. 
37 
12 
2 

TOTAL MEDIANMEW1 
94Z? 1.00 1.43 
80.00% 1.00 1.17 

100.O0D 1.50 1.50 

H 
1.00 
1.00 
1.00 

MwX 
8.00 
2.00 
2.00 

CoDeruetio Material 
Crafl and Related 
Dr'emdinj 

3 
3 
3 

3 
3 
3 

100.00% 
10O.00% 
I00.00% 

1.00 
1.00 
1.00 

1.00 
1.00 
1.00 

1.00 
1.00 
1.00 

1.0 
1.00 
1.0 

Electrial York 18 16 88B% 1.00 1.44 1.00 3.00 
Food Procemsnig 

eath Care 
13 
I 

13 
1 

100.00% 
100.00w 

20 
2.00 

2.77 
2.00 

1.00 
2.00 

7.00 
2.00 

Jewelry &'atcbes 
i(cte] Vork 
Motorcycle Repair 
Sboe iVdin &Repai 

15 
10 
I 

15 
10 
I 
5 

100.00% 
100.00% 
100% 
100-00% 

1.00 
1.00 
5.00 
1.00 

1.47 
1.30 
6.00 
2.60 

1.00 
1.00 
6.00 
1.00 

4.00 
3.00 
6.0 
8.00 

Tailoring
Tire Repair 
Woodwork &Furmitur, 
Otber Manufacturing 
Other Servies 

16 
5 

29 
4 
7 

16 
5 

29 
4 
6 

100.00% 
100.00% 
100.00% 
100.00% 
85.71% 

1.00 
1.00 
1.00 
1.60 
2.00 

1.44 
2.0 
12 
1.75 
1.83 

1.00 
1.00 
1.0 
.0 

1.00 

4.00 
5.00 
4.00 
3.00 
3.00 

TOTAL leg 181 5.77wv 1.00 1.59 1.00 8.00 



PROFILE OF S)ILL-SCALE ENRPENEURS
BY NUMBER OF PERSONS INHOUSEHOLD EMPLOYED INEHTEPFISE 

TOTAL % 
-

BUSlNlO TYP TO 7AL PLMT .TTA MEDIANIAuto Repair 3 37 94.8"7, 1.0 
MEAN 

1.!6 
MIN _MAX
1.00 3.00Beauty Care Seryces 15 12 80.00, 1.00 1.00 1.00 1.00Bicyclt Repair 2 2 100.00%, 1.00CortsrueiJon Material 3 3 100.00, 1.00 

1.00 
1.00 

1.00 1.00 
1.00 1.00Cralt and Related 3 3 100.00% 1.00

Dresmakirl 3 3 100., 1.00Electrical Wort 18 16 88.W, 1.00 

1.00 
1.00 
1.13 

1.00 1.00 
1.00 1.00 
1.00 00Food Processint 13 13 100.00%, 1.00Health Care I 1 100.00%, 1.00 

1.69 
1.00 

1.00 7.00 
1.00 1.00Jewelry &Watches 15 15 lo0.0t 1.00 1.07 1.00 2.00Metal Vcrk 10 10 100.00, 1.00Motorcycle Rear I 1 10000, 2.00 

1.10 
2.00 

1.00 2.00 
2.00 2.00She Making &Repai 5 5 100.007 1.000TalcDI 16 16 100.00% 1.00Tire Repair 5 5 100.00,Woo4,rk &Fornituro 29 29 100.00% 1.001.00 

1.00 
1.13 
1.001.17 

1.00 1.00 
1.00 2.00
1.00 1.001.00 3.00 

Other Manufaeturir , 4 3 75.00%. 1.00Other Smrvices 7 6 85.71% 1.00 
1.00 
1.17 

1.00 1.00
1.00 2.00 

TOTAL 189 180 924% 1.00 1.16 1.00 7.00 



PROfILE Of SIL-SCAIE ENM MEEUIBY WOIY HOUEOLD 
ICOME J!0 PEmmS ENPLM INETUERPR 

TOTAL %
BUSINE T E TTAL IZP. TOTAL-kEDLAN MEAN A
Auto Repair 39 26 06.67% 2120 249.76 40.00 800.00
Beauty Care sernics 15 6 40.00%, 60 64.94 40.00 134.62Itcyele Repair 2 1 60.00% 300.00 300.00 300.00 30 .00
Cons'r'tion Material 3 3 100.00% 160.00 16128 150.00 153.
Cral, ad Relaled 3 1 30.33% 100.00 100.00 100.00 100.00
Dres ,aki 3 2 66.=7 141.% 141.35 75.00 207.69
Electrkea Work )a 10 66M% 176.00 171.39 12.00 360.00
Food Proesing 13 6164%8 175.00 M2813 50.00 600.00Beitt Care I 1 100.00% 150.00 150.00 160.00 160.00 
Jewelry &vatebes 15 15 100.00% 125.00 167.85 2.00 840.15
Metal Work 10 8 80.00%142.1 187.76 60.00 480.77
Motoreycle Repar 1 1 100.00, 173.08 173.08 173.08 173.00
Shoe Making k Repa 6 5 100.V,( 700.00 483.00 565.00 800.00 
TaleoHi 16 10 6260 86.00 102.81Tire Repir 5 . 1 20.00 300.005 100.00% 147. 100.90200.00Woodwork &ftrnillar 29 21 72.41% 200.00 243.46 67.69 923.08 
her Mamufacturinl 4 2 60.00% 126.15 126.1560.00 1p2.31Other SrvJ 7 6 85.71% 237.50 23.67 7.00 400.00 

TOTAL 189 131 631% 150.00 206.07 12.00 923.08 


