
APIP
 
Agricultural Policy Implementation Project
 
General Directorate for Development Planning and Agricultural Investments (DGPDIA) 

- inistry of Agriculture, Republic of Tunisia 

STUDY OF THE POTENTIAL FOR
 
EXPORT DIVERSIFICATION IN TUNISIA: CUT FLOWERS
 

Working Paper 91-2
 

February 1991
 

Authors
 

Jerry Martin
 
Charlie Stathacos
 
Abdallah Omezzine
 

Nancy Laws
 
Cheri Rassas
 
Nicola Katz
 

Maiko Chambers
 

In collaboration with 

Abt Assoclates Inc., Washington, D.C. 
Subcontractors 

Institut Supdrieur de Gestion, Tunis, Rqblic of Tunisia 
Ithaca International Limited, Ithaca, Now York 

University of Wisconsin International Agriculture Programs, Madison, Wisconsin 

Sponsored by 

US AID/Tunis Special Mission for Economic and Technical Cooperation 
AID Contract No. 664-03430C-004016}0 



Agricultural Policy Implementation Project 
Minsy of Agricukure, General Dirorate for Devepme Planning and AriculturalIanvtme s (DGPDIA)
 

PrOjc-i Office Boite Postal 24 1003 t El Khadra, Mlis, Republic of flisia e 'Iblephon (216-1) 681.M7Q573
 

STUDY OF THE POTENTIAL FOR
 
EXPORT DIVERSIFICATION IN TUNISIA: CUT FLOWERS
 

Working Paper 91-2
 

February 1991
 

Authors
 

Jerry Martin
 
Charlie Stathacos
 
Abdallah Omezzine
 

Nancy Laws
 
Cheri Rassas
 
Nicola Katz
 

Maiko Chambers
 

Prime Contractor:. Ab Assodates Inc , 4800 Montgomery Lane, Suite 500, Bethesda, Maryland 208140 (301) 913-0500 
3ubcontractors: Institut Supdlreur de Gestlon, 41, Avenue de I Libert6, Cit6 Bouchoucha, Le Bardo, Tunis, 

Republic of Tunisia * (216-1) 260-378/261-854 
Ithaca International Umlted, 707 Cayuga Heights Road, Ithaca, New York 14850 * (607) 257-2541 
University of Wionsin International Agriculture Programs, 240 Agriculture Hali, Madison, W'sconsin 
53706-1562 e (608) 262-1271 

Suppored by USAID/I.nis SpecialMissionforEconomic and TechmcalCoopyaio 



TABLE OF CONTENTS
 

EXECUTIVE SUMMARY 
. . . . . . . . . . . . . . . . . . . . . . . . . . . i
 
1. INTRODUCTION . . . . . . . . . . . . . . . . . . . . . . . . . .
.
 

1.1 Study Objectives . . . . . . . . . . . . . . . . . . . . .. 
1.2 Methodology and Study Limitations . . . . . . . . . . . . .. 2
 
1.3 Background ........................... . . . . . . . . 3
 

2. WORLD TRADE IN CUT FLOWERS AND THE EUROPEAN MARKET . . . . . . . . 5
 

2.1 The World Market for Cut Flower. . . . . . . . . . . . . . 5
 

2.1.1 Important Exporte-rs of Cut Flowers .. . . . . . . . . 5
 
2.1.2 Important Importers of Cut Flowers . ........ .10
 

2.2 Market Trends and Preferences .... ................ ... 13
 

..2.1 Consumer Preferences . . . . . . . . . . . . . . . . . 13
 
2.2 Market Trinds for Roses and Carnations . . . . . . . . 14
 

2.2.3 Market Trends for Other Flowers . . .......... 15
 

2.3 The French Market .... ................. . . . . . . 15
 

3. TUNISIAN CUT FLOWER MARKETING SECTOR .. .......... . . . . . . 20
 

3.1 Domestic Flower Marketing Sector . . . . . . . . . . 21
 
3.2 Operation of the Cut Flower Export Sector . . . . . . ... 23
 

3.2.1 Input Purchases . . . . . . . ... . 24
 
3.2.2 Production Strategies ............... . . . . . 24
 
3.2.3 Marketing Strategies ...... . . . . .. . 25
 
3.2.4 Transport .. . . . . . . . . . 26. . . 

4. PRODUCTION OF CUT FLOWERS FOR EXPORT IN TUNISIA . . .......... 28
 

4.1 Enterprise Budgets for Roses, Carnations, and Gladiola . . . 29
 
4.2 Cash Flow Analysis..... . . . . . . . . . . . . . . . 33. 

5. TUNISIAN GOVERNMENT AGENCIES AND POLICIES . . . . . . . . . . . . . 43
 

5.1 CEPEX - Centre de Promotion des Exportations . . . . . . . . 43
 
5.2. Agence de Promotion des Investisse.,ents Agricoles (APIA) . . 44
 
5.3. Customs 
. . . . . . . . . . . . . . . . . . . . . . . . . . . 45 

5.3.1 Import Issues . . . . . . . . . 6 . . . . . . . . . . . 45
 
5.3.2 Export Issues . . . . . . . . . . . . . . . . . . . . . 46
 



TABLE OF CONTENTS (cont';nued)
 

6.0 CONCLUSIONS AND RECOMMENDATIONS . . . . . . . . . . . . . . . .
 . . 47 

6.1. Conclusions: Assets and Constraints 
. . . . . . . . . . . . . 47 
6.2. Recommended Actions .
 . . . . . . . . . . . . . . . .. . . . 48 

6.2.1 Flower Exporters Association . . . . . . . . . . ... 48 
6.2.2 Government Actions . . . . . . . . . . . . . . . . 49 

6.3 Tunisian Marketing Strategy . . . . . . . . . . . . . . . . . 50
 

ANNEXES.........
.. 
 .. .. 


Annex 1 

Annex 2 


Annex 2-A 


Annex 2-B 

Annex 3 

Annex 4 

Annex 5 

Annex 6 

Annex 7 

Annex 8 


... . . . . . . . . . . . .... .. . 53
 

Roundtable on Floriculture
 
Notes to Enterprise Budget Cost Estimate for Selected
 
Flowers Production/Revenue Assumptions

Assumptions for Calculations of Pesticide/Fungicides
 
Application Rates and Costs
 
Detailed Enterprise Budgets

Issues Related to Post-Harvest Handling and Shipping

Information on Selected Flower Varieties
 
Quality Required by the CEE
 
Cost of Analysis
 
List of Participants at Round Table on Cut Flowers
 
List of Persons Contacted in Paris
 



LIST OF EXHIBITS 

Exhibit 2.1 Major Exporting Countries - Percent of World 
Exports of Cut Flowers and Potted Plants . . . . . . . . 6 

Exhibit 2.2 Chrysanthemums: Value of Imports For Selected Importing 
Countries, By Supplier, 1985 . . . . . . . . . . . . . 8 

Exhibit 2.3 Carnations: Value of Imports For Selected Importing 
Countries, By Supplier, 1985 . . . . . . . . . . . 8 

Exhibit 2.4 Roses: Value of Imports 
Countries, By Supplier, 1985 

For Selected 
. . . . . . 

Importing 
. ... . 8 

Exhibit 2.5 Total Cut Flower Exports, Selected Years Egypt, Morocco, 
and Tunisia ........ ...................... 9 

Exhibit 2.6 Value of World Imports of Cut Flowers by Country, 1985 
and 1988 ...... .. ....................... 11 

Exhibit 2.7 Value of World Imports of Cut Flowers and Market Share 
of the Four Importing Countries 1984-1988 ......... 12 

Exhibit 2.8 France: Value of Imports and Exports of Fresh Cut 
Flowers and Cuttings, 1988 ..... .............. 15 

Exhibit 2.9 1990-91 Prices of Selected Cut Flowers as Reported by
Wholesales and Importers at Rungis Market in Paris in 
French Francs, Converted into Tunisian Dinars . . . . . 18 

Exhibit 3.1 List of Selected Growers . . . . . . . . ....... 21 

Exhibit 3.2 Map...... .............. . . ............... 22 

Exhibit 4.1 Summary Enterprise Budget . . . . . . . . . . 29 

Exhibit 4.2 Sensitivity Analysis of Net Revenue Per Hectare for 
Roses Using Different Price-Yield Assumptions . .... 33 

Exhibit 4.3 Cash Flow Analysis
Gladiolus . . . . . . 

for 
. . . 

Roses, 
. . . . 

Carnations 
. . . . . . . 

and 
. . . 34 



EXECUTIVE SUMMARY
 

International floricultural trade has dramatically increased over the past
10 years from US$1.18 billion in1981 to over US$2.4 billion in 1988. 
The USAID­
funded Agricultural Policy Implementation Project, in collaboration with the

Tunisian Center for the Promotion of Exports (CEPEX) and the Tunisian Agency for

the Promotion of Agricultral Investments (APIA) undertook this study to document

the current 
status of the Tunisian cut flower export marketing system and to

examine how Tunisia might take advantage of the consistent growth in world cut
flower trade. The study addresses the following topics: 
World Trade in Cut
Flowers, Tunisian Cut Flower Marketing System, Tunisian Cut Flower Production
 
System and the Role of the GOT 
in Promoting Cut Flower Production and Export.

The study includes a set of conclusions and recommendations for Tunisian cut
 
flower exporters and government officials.
 

WORLD TRADE IN CUT FLOWERS
 

Exporters
 

The Netherlands is the major exporter of cut flowers accounting for over

65% of the world market. Colombia (10%), Israel (6%) and Italy (5%) make up the
other principal exporters. Among North African countries only Morocco with $6.2

millicn of exports in 1987 has a significant place in tile market. Tunisian
 
exports average about $.5 million a year by comparison.
 

Importers
 

Except for Japan, the major importers of the world's cut flowers are

located in Western Europe and North America. Germany is the largest importer

(35%) followed by the United States (21%), France (6%) an6 the Netherlands (5%).

Two other countries which represent potentially lucrative markets for Tunisia are

the United Kingdom and Switzerland. Between 1984 and 1988 the United Kingdom

registered the largest growth (inpercentage terms) of world imports moving from

$73 million to $230 million of imports. Switzerland has the second highest per

capita spending on flowers in the world.
 

Consumer Preferences
 

Roses are the most important (by value) fresh cut flower traded in the
world. 
 Roses account for almost 20% of all flower imports and in the major

markets of Europe and North America they represent almost 50% of retail sales.

Cainations are the second most traded flower. 
Standard and miniature carnation

imports are growing at 20% 
per year with Colombia the dominant exporter of

standard carnations and Kenya and Israel the major exporters of the miniatures.

The cther principal traded flowers are chrysanthemums, tulips, orchids and

gladioli. Consumers preferences for flowers varies greatly among countries and
 
consumer often require very specific quality, size, color and shapes.
 

The French Market
 

Since the mid-1970s France has shifted from being an exporter of cut
flowers to 
one of the largest importers. Roses, chrysanthemums, carnations,
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orchids, gladioli and tulips are the major imports. 
 The French market demands
high quality, though 
even second quality Moroccan roses have found a sizable
market. 
Itappears that gladioli may be an important niche market for Tunisian
growers. Gladioli are 
heavy flowers and Tunisia may have a significant
geographical advantage given the shipping costs inherent ingladioli transport.
 

THE TUNISIAN CUT FLOWER MARKETING SECTOR
 

The Tunisian cut flower marketing sector isdivided into two segments. The
first consists of producers who grow flowers exclusively for the domestic market.
The second consists of a small group who produce primarily for the export market.
 

Domestic Marketing Segment
 

Domestic cut flower marketing isdominated by two large producers who sell
only in Tunisia. Their principal clients are tourist 
hotels, restaurants,
embassies and small retailers inTunis. 
Though the number of Tunis retailers has
increased inthe past five years, producers do not see the domestic market as a
 source of significant growth in the future.
 

Export Marketing Segment
 

This study identified only 5 active producer/exporters of cut flowers in
Tunisia. 
 Growers are in an experimental stage, trying different varieties,
production systems and marketing arrangements. These producer/exporters depend
heavily on European partners and contacts for production techniques and market
information. Inexperienced labor means that time consuming on-the-job training
is required from the earliest stage of production all the way through the
postharvest handling and distribution stages.
 

Export marketing strategies are closely tied to the type and 
level of
foreign involvement in these enterprises. Inmost cases the European partners
or contacts guarantee the sale of all production at a price fixed at the begin­ning of the planting season. 
This appears to be an effective strategy. Those
Tunisian growers who have no European 
partner find that their production
decisions are not well coordinated with market requirements.
 

COSTS AND RETURNS TO CUT FLOWER PRODUCTION FOR EXPORT
 

Enterprise budgets for three important cut flowers 
-- roses, carnations,
and gladioli --
were prepared in order to assist growers in analyzing factors
affecting the profitability of producing alterative crop intheir own operations.

Growers need guidelines to organize and plan the combination of crops they choose
to produce, and enterprise budgets can help growers understand the 
factors
affecting costs and possibly construct budgets for their own operations. Growers
 
may have difficulty estimating their costs due to:
 

inexperience with cost calculation methods,
 

absence of published recommended guidelines on cut flower
 
production, and
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• inexperience with cost calculation methods
 

Other factors that influence production decisions among Tunisian growers
are their experience inprevious years, their willingness to experiment with new
flowers, and their knowledge of what the European market will purchase (often

this information is provided by European partners or 
buyers). Quality isof
upmost importance, because there isno market "niche" for low-cost, low-quality
flowers. How yield, price and cost factors affect the 
profitability of
operations producing quality flowers is illustrated by the enterprise budgets.
 

The results of the analysis shown in Exhibit 8 reveal 
that cut flower
production for export can be potentially very profitable, assuming that high
yields of quality flowers are obtained, losses in transit are minimized and

flowers arrive on the market ina 
timely manner.
 

Initial investment costs for 
cut flower export production are about
$201,100 DT, or about 67,000 DT per hectare not including land for a model three­hectare Tunisian farm. Under the medium yield assumption, net revenues per
hectare for roses are 26,602.9 DT, while gladiola show 7,805.3 DT, and carnations

actually show a loss of 667.1 per hectare. 
 Under the high yield scenario, the
 
gross margin per hectare is highest for roses at 52,852.9 DT, followed by

17,555.3 DT per hectare for gladiola and 12,232.9 for carnations.
 

A sensitivity analysis was conducted to illustrate how sensitive net
 revenues are to changes inprice and yield. Overall, the analysis shows that the
effect of price changes on net revenue shows with a 20 percent decrease inprice

and a 20 increase inprice, and indicates that:
 

roses and gladiola are profitable cut flower enterprises
 

carnations are less profitable except at higher price levels
 

growers have to be concerned with quality since net revenues become
 
negative at a 20 percent discount for carnations and gladiola under
 
all scenarios.
 

Ifflower quality does not meet accepted standards, discounts can be substantial,

and make all the difference between profitability and loss. The issue of quality

was emphasized by all wholesalers inthe Paris-Rungis market.
 

Cash-flow analyses were done for all three flowers under low-medium-high
yield scenarios and average price assumptions. Estimates of capital investment
 
costs and operating expenditures are estimated based on the figures presented in
the enterprise budgets. Cash inflows are the projected revenues (using constant

prices) over a 
15-year period assuming that 80 percent of production isactually
sold. Cash outflows include the initial investment of 201,100 DT, plus
replacement costs in later years, as well as operating expeditures. Even under
low yield scenarios, positive cash flows are registered for roses and gladiola

but not for carnations which show a negative internal rate of return of 23.8
percent. Positive rate of return are shown for all flowers under the medium and
high yield scenarios. The highest internal rate of return is for roses, 196.9
 
percent under the high yield scenario, while gladiola show a 96.1 percent with
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high yields. Overall, therefore, the return on 
capital investment in flower
production appears 
to be high under these simplified models. However, much
caution should be exercised indrawing conclusions from these. The analysis here
reflects a simplified model of existing production systems, and more farm survey
work should be done, especially of agronomic practices, 
so the investment
 
analysis can be more rigorous.
 

GOVERNMENT PROMOTION OF CUT FLOWER PRODUCTION AND EXPORT
 

Export policies and procedures have been streamlined inthe past few years
to be more responsive to exporters' needs. In addition, several 
government
agencies responsible for export promotion activities have been established. The
Center for the Promotion of Exports (CEPEX), supported by the Ministry of Economy
and Finance, promotes Tunisia's foreign trade and assists exporters and foreign
importers in initiating business contacts. 
An export promotion fund (FOPRODEX)
managed by CEPEX helps exporters access market research and promotes Tunisian
products abroad. 
 Another agency under the Ministry of Agriculture for the
promotion of agricultural exports (APIA) provides services, such as information
 on the agricultural investment code for Tunisian and foreign investments, assists
inidentifying investment opportunities, and helps potential investors apply for

financing from the National Agriculture Bank.
 

CONCLUSIONS AND RECOMMENDATIONS
 

Conclusions
 

The two major conclusions drawn from this review of the Tunisian cut flower
 
export sector are:
 

1. Tunisia has the natural, physical 
ad human resources to develop a
competitive cut flower export sector ifa
concerted effort ismade to remove the

constraints identified in this study.
 

2. Most constraints that affect the Tunisian cut 
flower sector can be
attributed to its very small scale. 
 Economies of scale must be developed by
collaboration among current producer/exporters and by cooperation between them

and the relevant agencies of the Tunisian Government,
 

Recommendations
 

The report recommends that three interrelated actions be undertaken. 
The
first addresses the private sector, the second deals with GOT actions and the
third identifies the most promising foreign market for Tunisian flowers.
 

1. A private trade association of Tunisian flower exporters should be
formed. 
This Tunisian Flower Exporters Association should promote the organized
growth of the sector by representing growers' interests with the government and
foreign investors and buyers. 
Similar successful associations incountries such
as Colombia, Kenya and Morocco could serve as models for the Tunisian
 
Association.
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2. The GOT should simplify or eliminate the procedures for reimbursing

export and TVA taxes on flowers. It should also review the value of the 10% tax
 
on imported agricultural inputs. In the area of research and extension, the
 
Government should examine the feasibility (economic and technical) of
 
establishing a research farm.-nd laboratory devoted to cut flowers. Funding for
 
this facility should not be considered until the stability and viability of the
 
export sector is more certain. In the area of promotion, APIA should be
 
encouraged to follow-up more closely on the results of partnerships or joint

ventures which it has helped to arrange. Likewise, CEPEX needs to develop a
 
better understanding of the capabilities of current flower exporters so that it
 
can accurately represent Tunisia's potential at international fairs and provide

feedback to Tunisian exporters.
 

3. Tunisian flower exporters should target the French market. The common
 
language, proximity to the market and frequent air connections make France an
 
attractive option for Tunisian exporters. Several factors make 
gladioli a
 
particularly interesting possibility 
for Tunisian growers. The demand for
 
gladioli inFrance has been rising steadily over the past decade. They are heavy

flowers with high shipping costs. Off-season production in France is expensive

because of gladioli's long growing season and high greenhouse heating costs.
 
Other flowers which grow in Tunisia and are in high demand in France include
 
roses, chrysanthemums and carnations. Rigid adherence to French quality

standards will be required for Tunisia to compete successfully with Morocco,
 
Colombia, Kenya and Israel which currently supply France.
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1. INTRODUCTION
 

1.1 Study Objectives
 

A recent study of the Tunisian agriculture and food sector revealed 
a
 
number of excellent investment opportunities for products destined for export and

recommended a close examination of the cut flower inthis regard. 
It iswithin
 
this context that the present study was undertaken by the Agricultural Policy

Implementation Project (APIP) incollaboration with CEPEX and APIA.1 The overall
 
goal of this study isto assess the potential for expanding Tunisian cut flower
 
exports.
 

In order to accomplish this goal, the study was divided into two phases.

Phase I, conducted in Tunisia over a three-week period, documented the current
 
status of the cut flower export marketing system, identified organizational and

operational constraints to its development, assessed the production system and
 
its cost structure, and examined the Tunisian Government's role in promoting

investments in the flower sector. 
Phase II,carried out inthe United States and

France, identified promising European flower markets for Tunisian exports,

evaluated likely changes in the European flower market in the next few years,

identified trade and tariff constraints, and evaluated price structures at
 
wholesale and retail markets for high potential flowers.
 

The authors found that since the Tunisian cut flower sector was small­
scale, itwould be inaccurate to characterize export marketing activities as 
a
"system." Interviews were conducted with five of the six Tunisian cut flower
 
exporters who had actually exported within the past four years and itwas evident
 
that these growers benefit from a number of "natural" advantages; i.e. good

climate, adequate soils, sufficient irrigation water and proximity to the export

market. 
In addition to these assets, 4t is clear the Government of Tunisia has

begun to make important policy and regulatory changes which are making

agricultural exports, including flowers, more attractive to 
investors. These
 
positive factors, while holding potential for the industry, are balanced by

numerous problems. There are constraints on the development of the industry in

the areas of infrastructure, market information, government procedures, 
and

inadequate technical knowledge. The principal constraints identified in this
 
study are:
 

* Lack of organized air cargo shipments for flowers;
 

* Inadequate air cargo capacity, especially during peak season;
 

0 Lack of cold storage at the Tunis airport;
 

* Little technical information available from extension services;
 

'CEPEX isthe Center for the Promotion of Exports (Centre de Promotions des
Exportations) and APIA is the Agency for the Promotion of Agricultural Exports

(Agence de Promotion des Investissements Agricoles). Both are discussed in
 
detail in Chapter 5.
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* Insufficient knowledge of the European flower market;
 

• Inadequate postharvest handling procedures;
 

* An inexperienced labor force;
 

Delayed reimbursement of export tax payments;
 

• Very limited access to credit, short and long-term;
 

• Restrictions on import of special pesticides for flowers; and
 

0 Difficulties in linking up with foreign partners.
 

3ased on the findings of the study, a set of recommendations was developed

to identify and implement solutions to constraints and problems inthe Tunisian
 
cut flower sector.
 

1.2 Methodology and Study Limitations
 

This study employed a modified rapid appraisal (RA) approach2 as defined
in the Operational Guidelines for Rapid Appraisals of Agricultural Marketing

Systems. The study began with an initial desktop survey of the world market and
the collection of background information inTunisia prior to the arrival of the
study team. The study team interviewed growers at their farms as well as
relevant private sector and government officials inTunis. Information and data
gathered during these interviews gave the team a greater understanding of the
advantages and disadvantages of floriculture production for export inTunisia.
They had anticipated that actual data on production and exports would be readily
available; however, itwas found that the data dre limited and the accuracy of
 some official data is suspect. Therefore, growers became the main sources of
information on marketing and production. 
 Given the small number of producer­
exporters, and their relatively recent entry into the sector, itwas difficult
to project trends and prospects for the flower export industry with any

certainty. Therefore, to speak of a Tunisian flower export system per se may

imply a level of complexity and organization which simply does not yet exist.
 

In 1987, the Intrnational Trade Centre (ITC) published a market study on
floriculture products, 
which remains the best overall reference on world market

trends for cut flowers. Unfortunately, itwas published in 1987 and uses 1985
data. For more up-to-date information, it is necessary to examine national
 source- published by individual countries. Trade data on cut flowers by specific
flower are not published on an annual basis, although individual countries may
collect data on imports of cut flowers by flower and source. 
 The ITC study
 

2Holtzman (1986) defines rapid appraisal as a broad and preliminary overview
of the organization, operation and performance of a commodity system 
or
components thereof, designed to identify system constraints and opportunities.
 

3International Trade Centre UNCTAD/GATT, Floriculture Products: A Study of
Major Markets, Palais des Nations, 1211 Geneva 10, Switzerland, 1987.
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covered seven major importing countries (Germany, France, the United Kingdom, the
Netherlands, Switzerland, the United States, 
and Canada) and three types of

flowers (carnations, roses, and chrysanthemums). The ITC study gave information
 on market trends and consumer preferences for specific cut flowers based on
 consumer surveys conducted in individual countries. Detailed market research

information (i.e. consumer purchasing trends) 
is typically collected on a
national basis. InGermany, for example, the ITC study relied on data from the

Centrale Marketinggesellschaft de Deutschen Agrarwirtschaft (CMA), which surveys
5,000 housepolds for data on purchases of floriculture products. In France,
CNIH/SOFRES has been conducting 
an ongoing survey of 10,000 households for
several years, which provides information on trends inconsumer preferences and
purchasing habits. Apart from the 1987 ITC study, data 
sources for market
research information must be obtained from national sources in individual coun­
tries.
 

1.3 Background
 

Cut flower exports represent an excellent opportunity for Tunisia to
diversify its agricultural enterprises, generate revenues, and increase
employment opportunities for several reasons. First, world imports of 
cut
flowers increased by over 20 percent during the last half of the 1980s, and the
greatest growth was recorded inEurope. 
Second, Tunisia's climatic conditions

and soils are suitable for flower production, although growers have insufficient

experience to be able to determine the best set 
of crops. Third, Tunisia's
proximity to the lucrative European market makes itmore competitive with respect
to international shipping costs than the Latin American and Sub-Saharan African
countries. 
Finally, the Government of Tunisia isactively encouraging growth of

the sector by providing a wide range of incentives.
 

Chapter 2 of this study gives an overview of the world cut flower market,
including data 
on exports and imports and more details on market trends for
specific cut flowers. In addition, the French cut flower market 
is analyzed

based on several days of interviews at the Rungis Market inParis.
 

Chapter 3 outlines the Tunisian flower marketing system and its organiza­tion, including freight capacity and available infrastructure, and provides an

inventory 
of the important issues and factors that influence the export
potential. 
The importance and difficulty of meeting and maintaining post-harvest

quality standards are discussed.
 

Existing Tunisian flower production is described in Chapter 4. The
advantages and disadvantages of growing specific kinds of flowers inTunisia and
factors affecting costs are discussed. Enterprise budgets for roses, carnations,

and gladioli have been prepared to provide benchmark estimates for assessing the
profitability of the industry and comparing Tunisian growers to other producers
interms of.competitiveness. Sensitivity analysis of net revenue under different
 

4ITC, p. 19.
 
5Comit6 National Interprofessionnel de l'Horticulture et des Ptpini~res,


13, Rue du Pont des Halles - B.P. 309 94152 Rungis Cedex, Paris
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price-yield scenarios was conducted to determine the range of profitability under
 
different scenarios. Cash flow analyses based on costs and returns from the
 
enterprise budget analysis were also calculated.
 

Chapter 5 addresses the role of the Government of Tunisia in encouraging

flower production. Existing institutions are described and the effect of laws
 
and policies on the development of the flower export industry is considered.
 
Chapter 6 examines the assets and constraints that face the industry and makes
 
recommendations for managing them. Also discussed is a Tunisian marketing

strategy that represents a first step toward developing and implementing a plan

of action for Tunisia's flower industry.
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2. WORLD TRADE IN CUT FLOWERS AND THE EUROPEAN NARKET
 

2.1 The World Market for Cut Flowers
 

International floricultural trade has dramatically increased over the last
10 years. World imports of cut flower imports rose from US$1 18 billion in 1981
and US$1.3 billion in 1985, to US$2.47 billion in 1988. The market for

imported cut flowers is expected to remain strong over the next several years,
as 
demand continues to rise in the principal markets for cut flowers, namely
Western Europe, North America, and Japan, while local production declines.
 

Germany, for example, relies increasingly on imported flowers 
to meet
domestic demand, now importing as much as 
75 percent of its cut flowers. The
demand for cut flower imports in France and Germany, as well as in the United

Kingdom, Switzerland, Holland, Japan, and the United States, will likely continue
 
to rise. Oil-exporting nations which 
have also increased fresh cut flower
imports during the last decade, appear to be 
a good future market. The most
important exporters of cut flowers are the Netherlands and Colombia, foilowed by

Israel and Italy, These four countries account for about 90 percent of the
market. Countries such as 
Spain, Kenya, Costa Rica, the Canary Islands, and

Morocco are also important exporters of fresh cut flowers, accounting for much
 
of the remaining 10 percent.
 

2.1.1 Important Exporters of Cut Flowers
 

The major exporting countries are shown in Exhibit 2.1. 
 The Netherlands

is clearly the leading exporter of cut flowers and potted plants in the world,
holding 68 percent of the world cut flower and potted plant market share in 1989.
 
Colombia is a distant second with 10 percent of the export market in 1989, 
a
slight increase from the 1988 level 
of 9.2 percent but declining from a 13
 percent market share in 1985. 
Israel and Italy lost market share declining from
 
8 and 7 percent in 1985 to 6 and 5 percent in 1989.
 

While the Netherlands produces the majority of the flowers it exports, it
also imports flowers from a large number of exporters around the world and re­exports them. In 1988, for example, the Netherlands imported $130.0 million

worth of cut flowers, which is less than 10 percent of total exports of $1.53

billion, but if re-exported would still represent a significant percentage of

world exports °. The Netherlands is the major supplier of traded cut flowers
 

Doyle C. Johnson, USDA, ERS, Floriculture and Environmental Horticulture
 

Products, Statistical Bulletin Number 817, September 1990.
 

7 Le march6 des fleurs, p. 11.
 

8 Ibid., p.10.
 

9 Floriculture and Environmental Horticulture, pp. 219-222.
 

10 No data available on re-exports
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Exhibit 2.1
 
Major World Exporting Countries
 
of Cut Flowers and Potted Plants
 

1989
 

1985 
 Holland 
Holland 
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to all the major importing countries inEurope and since during the winter months
 
domestic production of cut flowers declines throughout Europe, the market for
 
non-European production improves substantially. Wholesalers interviewed in
 
Rungis Market inParis reported that a considerable proportion of the cut flower
 
shipments arriving from the Netherlands consisted of third-country production
 
that had been re-exported.
 

The ITC study of the major markets for floricultural products compiled

import-export data for roses, chrysanthemums, and carnations, the three most
 
important cut flowers traded. Exhibits 2.2-2.4 show 1985 data by exporting

country inorder of importance and by selected importing countries for all three
 
flowers. The Netherlands and Colombia are the two most important suppliers for
 
all three flowers, and have over 90 percent of the chrysanthemum market. Israel
 
istne third leading supplier of roses and carnations, with 8.4 and 12.7 percent

of the market respectively, but has less than 2 percent of the chrysanthemum

market, for which it ranks a distant third place. The United States is
 
Colombia's primary customer while the Netherlands is the major supplier to
 
Germany, the United Kingdom, France and Switzerland.
 

Italy ranks fourth as an exporter of roses and carnations, with Germany as
 
its most important customer. The Canary Islands are fourth for chrysanthemum

exports, with the United Kingdom as the main customer, and sixth for roses, with
 
Germany taking two-thirds of their exports. Spain is the fifth most important

exporter of roses and carnations and the sixth in chrysanthemums. Other
 
exporters include Kenya, the sixth in carnations, Costa Rica, the fifth in
 
chrysanthemums, and Morocco, the seventh in roses, which is their major crop.

Morocco has captured a niche market, exporting mostly roses to Europe in the
 
winter months when European production iscostly.
 

Exhibit 2.5 compares three North African flowers exporters, Morocco, Egypt,

and Tunisia, and shows that Morocco isthe most important, increasirig from about
 
$2.5 million in1985 to about $6.5 million in1987, while Egypt and Tunisia are
 
both well below the $1 million mark. Because of Tunisia's growth potential 
a
 
number of producer-exporters tried to enter the market inthe 1980s. The trade
 
statistics on Tunisian cut flowers cxports do not tell very much because the
 
customs service does not collect detailed records on export shipments by type of
 
flowers. However, the Plant Protection Service inspects exports of fresh
 
products at Tunis-Carthage Airport and compiles data on flowers by type of
 
flower, quantity shipped, and destination. An examination of this database shows
 
that quantities of flowers and ornamental plants exported increased from 77.5
 
tons in1988 and 109.8 tons in1988 to 570.5 tons and 1.6 million stems in1989 
and 843,000 stems in1990 . The most important cut flowers exported were ammi 
majus, anemones, carnations, chrysanthemums, irises, and statice. Further 

11 The 1987 ITC report ispresently being updated with 1988 market data by

specific flowers.
 

12 In 1987 and 1988 data were recorded only in kilos (converted to tons 
here), while in 1989 and 1990 data were recorded by kilograms, number of stems 
and bouquets. The category "bouquet" was used mostly for jasmine exports. 
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EXHIBIT 2.2 

CHRYSATEGNUMSt VALUE OF IMPORTS FOR SELECTED IMPORTING COUNTRIES, BY SUPPLIIR, 
(THOUSANDS OF US DOLLARS) 

United United 
 Nether-	 GRAND 
 2 of 
Germany States Kingdom France lands TOTAL Total 

Suppliers ....... ....... ....... ....... ....... ....... .......
 

Netherlands 49,751 670 17,136 7,165 
 74,722 59.22

Colombia 
 42,078 
 42,078 33.32
Israel 
 259 18 1,811 
 24 2,112 1.72
Canary Islands 
 163 1,404 
 214 1,781 1.4Z
Costa Rica 
 1,228 
 1,228 1.0%
Spain 	 124 10 222 
 155 354 865 0.72
Mexico 
 618 
 618 0.5%
Italy 
 554 
 57 
 611 0.52
 

Other Countries 
 384 1,091 485 
 142 169 2,271 1.81
 

Total Imports 51,235 45,713 
 21,058 7,462 818 
 126,286 100.02
 

2 of Imports 40.62 36.22 16.7% 
 5.92 0.6Z
 

EXHIBIT 2.3
 

CARNATIONS: VALUE OF FORWMPORTS 	 SELECTED IMPORTING COUNTRIES, BY SUPPLIER, 1985 
(THOUSANDS OF US DOLLARS) 

United United 
 Nether-
 Switzer- GRAND % of
Germany States Kingdom lands Canada France land 
 TOTAL Total
 
Suppliers
----.---- ....... ....... ....... ....... ....... ....... ....... 
 ....... .......
 
Colombia . 
Netherlands 
Israel 
Italy 
Spain 
Kenya 
United States 
France 

8,103 
48,403 
7,312 
13,946 
2,819 
6,055 

1,856 

47,091 
1,033 
2,241 

143 
63 

172 

11 

10,475 
13,345 
6,952 
2,314 
1,983 
1,003 

169 

1,959 

9,893 
1,019 
3,524 

592 

24 

2,515 
310 
33 
17 
10 

3,692 
10 

126 
2,040 
498 
106 
196 
549 

322 
596 
72 
793 
256 
92 

21 

70,591 
65,727 
27,001 
18,338 
8,851 
8,463 
3,692 
2,091 

33.22 
30.92 
12.72 
8.62 
4.22 
4.02 
1.72 
1.02 

Other Countries 547 3,871 1,190 1,895 360 42 15 7,920 3.72 

Total Imports 89,041 54,625 37,431 18,906 6,947 3,557 2,167 212,674 100.02 

2 of Imports 41.92 25.72 17.62 8.92 3.32 1.71 1.02 

EXUIBIT 2.4 
ROSIES VALUE OF IMPORTS FOR SELECTED I.CRTING COUNTRIES, BY SUPPLI, 1985 

(THOUSANDS OF US DOLLARS) 

United Switser- United GRAND Z ofGermany States land Kingdom France Holland Canada TOTAL Total 
Suppliers 
 ............................
 
----------.
 
Netherlands 79,932 1,782 10,080 5,645 
 4,353 
 1,015 102,807 57.62
Colombia 
 284 35,384 537 16 
 389 36,610 20.52
 
Israel 
 5,513 1,104 
 1,286 3,873 
 266 2,727
Italy 2,130 10 2,275 161 48 

266 15,035 8.42

Spain 	 4,624
331 133 3,569 9 104 71 	 2.62
 
Canary Islands 2,578 	 78 4,295 2.42
219 147 
 935
Morocco 	 3,879 2.22
9 95 1,695 157
France 	 84 2,040 1.12
168 23 1,671 2 
 30 53 1,947 1.12
 

Other Countries 
 705 3,921 121 46 
 242 341 2,018 7,394 4.12
 
Total Imports 91,641 42,366 19,634 9,971 6,855 4,261 
 3,903 178,631 100.02 

2 of Imports 51.32 23.72 11.0Z 5.62 3.82 2.42 2.22
 

SOURCEs USDA
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Exhibit 2.5
 
Cut Flower Exports
 

1983, 1985, and 1987
 
Millions of US$ 
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analysis of the database would be required to calculate the value of exports for
specific flowers by destination. A listing of quantity of cut flowers shipped
by destination was done for 1988 and showed that most of the Tunisian cut flower
exports in that year were to Fr.nce, Belgium, the Netherlands, and Switzerland,

in that order.
 

The comparison of Tunisia with Morocco is important since Morocco is 
a
relatively newcomer to the cut flower export business and is 
a good example of
the kind of market growth that Tunisia should likely expect. Also, Morocco is
a "niche" producer, that is, it concentrates mostly on one product, roses, and
 one market, France. As an established exporter of roses to France, it is now in
a position to to
expand other markets and possibly produce other kinds 
of
flowers. By concentrating on one or two flowers, and exporting to one or two
markets, Tunisia increase chances for
can its successfully entering the cut
 
flower export business.
 

2.1.2 Important Importers of Cut Flowers
 

The value of world imports of cut flowers 
in 1985 and 1988 is shown in
Exhibit 2.6 below, which indicates that West Germany isby far the most important
importing country, followed by the United States and France. 
 The U.S. share
market of world 
imports of cut flowers declined in recent years, from 21.8
percent in 1985 14.6 percent
to in 1988, although the value of U.S. imports
increased from $283.6 million to $367.4 million, or about 11 percent annually.
Japan, the United Kingdom, and France made dramatic increases in their imports,
increasing by 75.8, 46.2 and 42.9 percent per year on average between 1985 and
 
1988.
 

Except for Japan, the major importers of the world's cut flowers are
located inWestern Europe and North America. Exhibit 2.7 shows trends inmarket
share for the top 4 importing countries between 
1984 and 1988. Germany
maintained between 35 and 40 percent of the world cut flower import market from
1984-!988, while the United States dropped from over 20 percent of the market
share in 1984 and 1985 to just over 14 percent in 1987 and 1988. France's share
of world imports increased steadily from 6.4 percent in 1984 to 9.6 percent in
1988. The Netherlands continued to hold around 5 percent of the market during
those same years. 
 The market share of other countries increased by about 25
percent from 1984 to 1988, from 28.3 percent to 35.6 percent of total world cut
 
flower imports.
 

The major supplier of cut flowers to 
West Germany is the Netherlands,
followed by Italy. West Germany's greatest import demand 
is for roses and
carnations. The Netherlands 
is also the primary supplier of cut flowers to
France, although the latter 
is also an important producer of cut flowers.
Nevertheless, imports have grown substantially in the French market:
 

They [imports] increased over the period 1981 to 1985 by

as much as 62% by volume and 95% by value. There was a

threefold increase inthe volume and value of imports of
 
roses, chrysanthemums orchids a
and and sevenfold
 
increase in the volume of gladioli imports. Significant
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Exhibit 2.6
 

Value of World Imports of Cut Flowers by Country, 1985 and 1988.
 

1985 1988 Average Annual
 
Mil. $ % Mil. $ % Growth
 

West Germany 516.0 39.9 881.2 35.0 
 +19.5%
 
United States 266.7 
 20.6 367.4 14.6 +11.3%
 
France 
 83.2 6.4 242.7 9.6 +42.9%
 
United Kingdom 73.7 5.7 230.3 
 9.1 +46.2%
 
Netherlands 61.8 
 4.8 130.7 5.2 +28.4%
 
Switzerland 63.3 
 4.9 127.4 5.1 +26.3%
 
Japan 18.8 1.5 102.1 4.0 
 +75.8%
 
Italy 22.9 1.8 81.2 
 3.2 +52.5%
 

Subtotal 1,106.4 
--

85.6 2,163.0 85.8 +25.1%
 
Other countries 186.8 
 14.3 357.3 14.2 +24.1%
 

Total 1,293.2 100.0 2,520.3 100.0 +24.9%
 

Source: USDA, Floriculture and Environmental Horticulture Products, 1990.
 

11
 



Exhibit 2.7
 

Value of World Imports of Cut Flowers and Market Share of the
 
Top Four Importing Countries 1984-1988
 

1984 Imports - $1.29 Billion 1985 Imports - $1.30 Billion 
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rises in the level of imports were also recorded for
 
carnation and other flowers interms of both volume and
 
value. Although much of this increase isattributable
 
to the Netherlands, there remain clear opportunities for
 
developing country suppliers able to compete with the
 
reliability of service and quality provided by traders
 
in the Netherlands.
 

The United States isthe only major importer whose primary supply of cut

flower imports is from a developing country, namely Colombia, which shipped

$175.6 million worth of cut flowers, or 62 percent of total U.S. imports of

$283.5 million in 1988. The Netherlands isthe second most important supplier
with $63.6 million of U.S imports, or 22 percent of the market, followed by

Mexico, Canada, Costa Rica, Israel, Ecuador, Peru, and Thailand with a total of
 
$32.7 million, or 11.5 percent.
 

Other countries that represent potentially lucrative markets are the United
Kingdom and Switzerland. The United Kingdom has registered the greatest growth
in its share of world imports, from $73.7 million, or 5.7 percent of world

imports in 1984, to $230.3 million, or 9.1 percent in 1988. With the secoq

highest per capita spending on cut flowers in the world after Japan,

Switzerland isan important importer of roses and carnations, primarily from the

Netherlands and Italy. 
The ITC report states, "Inspite of strong competition,

some developin9 countries have been successful inentering the Swiss market in
 
recent years."1,1 Morocco, for example, has increased the value of its rose
 
exports to Switzerland from $95,000 in1985 to $669,000 in 1988.
 

2.2 Market Trends and Preferences
 

2.2.1 Consumer Preferences
 

One of the most important .factorsdetermining market demand for cut flowers
 
isthe celebration of special occasions, such as religious holidays. 
InFrance,

for example, chrysanthemums are purchased for All Saints Day (November 1), 
all

flowers for Christmas and New Year's, roses for Valentine's Day (February 14),

lilies of the valley for May 1, and roses 
and other flowers for Mother's Day

(last Sunday of May). The most popular cut flowers in France are roses,

carnations, tulips, chrysanthemums, and gladioli, inthat order .
 

Winter demand for flowers tends to be very strong in other European

countries also because of special occasion purchases. Inthe Netherlands, where
 
per capita consumption ishigh, consumers purchase flowers year-round (especially

chrysanthemu~ms, followed by roses, carnations, freesias, and tulips) and often
 

13 ITC report, p. 68.
 

14 The Flower Council of Holland.
 

15 ITC, p. 201.
 

16 L'Or Vert, No. 160, October 1990, p. 7.
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on impulse; however, 
as in other European countries, peak sales coincide with
special occasions.1l In Germany, the most popular cut flowers are roses,
followed by carnations, although the latter are loping popularity as consumers

become interested ina wider selection of flowers.
 

2.2.2 Market Trends for Roses and Carnations
 

Roses are the most important fresh cut flower traded inthe world according
to value. Import figures indicate that roses account for about 20 percent of the
world cut flower imports of $2.47 million. In the major markets of Europe and
North America roses comprise almost half of retail sales of fresh flowers. Rose
imports into Europe increased by 50 percent between 1981 and 1988. 
Imports into
selected European countries in1988 were as follows, according to data updated

from the 1987 ITC report:
 

(Millions of U.S. dollars)
 

Germany Switzerland 
 U.K. France Netherlands
 

Roses 175.3 
 39.4 22.7 19.6 11.5
 
Carnations 89.0 
 37.4 18.9 3.5 2.2
 

InGermany, the preferred roses have big blooms and long stems; shades of
red/pink are most popular, but demand for white and assorted pastels has recently
risen. All colors of carnations and chrysanthemums are in demand. Many
developing nations such as 
Colombia, Morocco, Ecuador, Guatemala, Kenya, and
Brazil are important rose exporters to Europe. 
Inthe last seven years Morocco's
 rose exports have risen from less than $.5 million per year to over $6 million
 
per year, a ten-fold increase.
 

Carnations are the second most important flower traded 
in*the world.
Generally they are 
separated into two categories: standard carnations sold in
bunches of 20 and spray (miniature) carnations which are packed 10 stems to the
 
bunch.
 

Trade inboth types of carnation isgrowing by about 20 percent per year.
Much of the production isswitching from Europe to developing nations, which can
 grow them lesl 9expensively due to 
more favorable climate conditions and less
costly labor. Colombia is a leading producer of high quality standard
carnations, marketing the product to Europe, North America, and Japan. 
Over 20
percent of the flower imports inSweden and Finland come from Colombia. Israel
and Kenya are the top exporters of spray carnations to Europe.
 

17 ITC study, p. 148.
 

18 ITC Report, p. 24.
 

19 Carnation growing and packing is labor-intensive, particularly when an
elastic rubber band isput on each bud. Because developing nations generally have
comparative advantage incost of labor, carnation growing has become a
profitable

export crop for them.
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Many of the European countries, such as Italy, are themselves large

producers of carnations, but rely on Colombian imports for the most part from
 
November through May. This seasonality is further sensitive to surges of demand
 
prior to Christmas, Mother's Day, and other holidays. Growers must cooperate

with their distributors in all phases of planning and guarantee cargo space on
 
the airlines during these peak periods if they want to satisfy their clients'
 
demands for flowers on important holidays.
 

2.2.3 Market Trends for Other Flowers
 

Other important traded cut flowers include chrysanthemums, tulips, orchids,
 
gladioli, gypsophila, and gerbera. As indicated earlier, the besh source of
 
information on the world cut flower market is the ITC market study. However,
 
it treats these flowers less comprehensively than roses, carnations, and
 
chrysanthemums, although much useful information on imports, consumer preferences

and market opportunities for specific flowers is included. For example, the ITC
 
study notes gypsophila isbecoming popular for bouquets in Switzerland and that
 
the principal exporters are Israel, Peru, and Colombia, although opportunities
 
for developing countries are limited due to increased production in southern
 
Europe. The lack of up-to-date information on trends in cut flower consump­
tion led the study team to examine the market for a limited number of specific

flowers by interviewing importers and wholesalers of cut flowers in Paris.
 

2.3 The French Market
 

The principal production zones for cut flowers in France are the Cbte
 
d'Azur province along the southern coast of France and the area around Paris.
 
Cut flower production in France is declining, a trend that has been attributed
 
to three factors: traditional producers are getting older and their families are
 
not taking over operations; obsolete facilities and equipment are costly to
 
replace; and urbanization and increased land values make the opportunity cost of
 
continued operations very high." The area in flower production declined from
 
3,250 hectares in 1981 to 2,030 hectares in 1988, or over 35 percent." Area
 
inroses declined from 430 hectares in1981 to 390 hectares 1988, and area inall
 
major cut flowers also declined except for gladioli which increased from 360
 
hectares to 455 hectares, or almost one-fourth of total production area.
 

20 The ITC study presents for each of the seven major importing countries
 
(a)general market data, characteristics, and opportunities, (b)product studies,
 
and (c)selected addresses of importers and other organizations. In addition to
 
roses and carnations, the market study focused on chrysanthemums, for which
 
substantial information and data are provided (synthesized from national
 
sources).
 

21 ITC Study, p.209.
 

22 CNIH, L'Horticulture Francaise, Synthbse Economique, July 1990, p. 14.
 

23 Ibid., p. 19
 

15
 



Exhibit 2.8 shows that imports of cut flowers in1988 totaled FF 1.38 bill­
ion, of which FF 301 million went to roses, chrysanthemums, carnations, orchids,

gladioli and tulips. French cut flower exports, on the other hand, totaled only

FF 118.5 million, or less than one-tenth of imports.
 

Exhibit 2.8
 

France: Value of Imports and Exports of Fresh Cut Flowers and Cuttings, 1988
 
(inthousands of French Francs)
 

Flower Imports Exports

Roses 116.0 15.5
 
Chrysanthemums 81.4 0.6
 
Carnations 59.0 7.1
 
Orchids 33.8 0.2
 
Gladioli 8.3 0.7
 
Tulips 2.8 6.3
 

Subtotal 301.3 30.4
 
Other Flowers 1,080.4 88.1
 

Total 1,381.7 118.5
 

Source: Centre Frangais du Commerce Ext~rieur
 

The number of wholesalers of cut flowers totaled 680 in 1989,24 with
 
about one-third located at the Rungis Market in Paris." Rungis is a public

market, organized as a "Marches d'Inttrts Nationaux (MIN)" and sales are made
 
through privately negotiated contracts26 in contrast with the auction system

used in Nice nnd Ollioules, catering more to producers themselves. Because
 
Rungis isa central distribution point located close to Orly Airport, it isthe
 
major market for French importers of cut flowers (although Nice also is an
 
important port of entry for imported flowers). There are two kinds of importers,

those who physically receive shipments of flowers and those who act only as

brokers and rely exclusively on freight forwarders and transport companies. An
 
executive 'for the largest importer of cut flowers at Rungis Market, Florimex,

reported that they imported almost 100,000 boxes of cut flowers in 1989.
 
Florimex has its own separate office and warehouse complex at Rungis. Another
 
importer visited islocated on the other side of Paris insuburban offices, which
 
suits the firm because it does not physically handle flowers but only brokers
 
sales. Another category of importer isthe importer-wholesaler which takes part
 

24 Ibid., p. 27.
 

25 As pointed out inthe ITC Study (p.66), one-third are insouthern France
 
at Nice, Antibes, Hy6res, or Ollioules, and the remaining third are inBordeaux,
 
Lyon, Lille, and other locations.
 

26 This isknown inFrench as "gr6 A grV".
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in both activities. Finally, there are wholesalers who never 
import although

they may purchase from an importer.
 

The flower market at Rungis is located inwarehouse C-1, a huge facility

that houses the booths of between 75 to 100 wholesalers. Most wholesalers are
 
very interested indiscussing potential imports because they are always looking

for new sources of flowers, especially high quality flowers. One interesting

trend among French wholesalers is that they are targeting a growing "niche"
 
market for high quality French flowers, especially roses, at premium prices. The
 
increase on the market of lower-cost lesser quality imported roses has aroused
 
the market for high-quality French roses, which French growers are actively

promoting.
 

The import season is from September to mid-June, although some countries
 
(Kenya and Thailand) start exporting around the end of August. The developing

countries that are well-known at Rungis for their flowers include:
 

0 Colombia: carnations and spray carnations
 
* Kenya: mini-carnations, statice, and astromeria
 
• Peru: gypsophila
 
• Morocco: roses (80 percent); mini-carnations (10-20 percent)
 

As discussed earlier, roses are the most important imported flower and the
 
most popular flower in France. Popular red roses include first Vega and
 
Samantha, and second, Madelon, Cardinale, Royal Red, and Red Success. Popular

pink roses include Omega and Sonia. One rose that is popular but not imported

isMme. Delbard. One wholesaler asserted that it is too expensive to import a
 
60 cm. rose that costs 70-75 FF CIF Rungis (per bunch of 20). This price can be

contrasted with that of the Vega, as reported by one wholesaler: a 60cm. "extra"
 
quality is48FF (per bunch of 20) inMorocco, 51FF CIF Rungis to wholesaler, and
 
60FF at Rungis to retailers. Apparently, an expensive imported rose like Mme.
 
Delbard would have to be of extremely high quality to compete well with French
 
and European roses. Quality-price differentiation is very important and in
 
Morocco different rose growers produce according to different quality standards.
 
One wholesaler cited the price/quality differences among three growers she was
 
importing from:
 

* Grower 1: 42FF/bunch of 20 for "lere choix", 38FF for "2eme choix"
 
* Grower 2: 46FF/bunch of 20 for "extra" quality

* Grower 3: 48FF/bunch of 20 for "extra" quality
 

Price differences among flowers from different growers can be significant,
 
as illustrated in the example above where a 1OFF difference between growers l's
 
"2eme choix" and grower 3's "extra" flowers represents a discount of about 20
 
percent for lower quality. Demand for Moroccan roses was very strong at Rungis

but they receive mixed reviews for quality. Several wholesalers indicated that
 
Moroccan roses were actually flooding the market 
and that while in general

quality was mediocre, a number of growers were able to regularly supply the
 
market with roses of consistently excellent quality. One wholesaler said he
 
worked with one Moroccan grower "like a partner," although they had no written
 
contract. In fact, most of the importer-wholesalers indicated that they avoid
 
taking equity positions inoperations although they often develop close and long­
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term working relationships with growers. Tunisians would have to develop such
relationships with wholesalers inorder to successfully enter the market and in

the sale of roses they would be competing directly with the Moroccans. However,

other flowers could be good market opportunities for Tunisians.
 

Of the seven wholesalers interviewed, five mentioned that shortages of
gladioli 
are common during the winter months, and two suggested outright that
Tunisia might consider this to be a high potential "niche" export. Market demand
would be strongest between November and April. Prices for gladioli at Rungis are

expected to average around 30FF/bunch of 10, although anything less than top

uality gets discounted heavily. 
 A good balance of colors would be necessary

one wholesaler recommended an export mix for Tunisia of one-third each of red,
salmon, and pink). At present, gladioli are produced in the "Midi" region of
France, and the volume of imports islow because they are heavy relative to other


flowers and therefore expensive 
to ship. Tunisia would have a geographic

advantage over countries such as Morocco and Israel, both of which concentrate
 
on producing other more profitable cut flowers.
 

Wholesalers on the Freich market are not familiar with Tunisian flowers
because the number of flower shipments have been few. In their professional

opinion, the potential for Tunisia lies in the ability of growers to supply

quality merchandise at a reasonable price. Most felt that the best way to enter

the market was to send a test shipment of probably between 5 and 10 cartons.

All wholesalers emphasized the importance of quality and packaging of flowers for

successful 
sales and good prices on the French market. Prices for selected

flowers at Rungis for 1990-91 as reported by wholesalers and importers are shown

inExhibit 2.9 converted from French Fr;;ncs to Tunisian Dinars.
 

Exhibit 2.9
 

1990-91 Prices of Selected Cut Flowers as Reported by

Wholesales and Importers at Rungis Market inParis inFrench
 

Francs, Converted into Tunisian Dinars
 

C.I.F Price Unit Sold C.I.F. Price Per Stem 

Carnations 
Chrysanthemums
Spray Carnations 
Gladioli 
Gypsophila 
Liatrus 
Roses 

15-17 FF 
2.8-3.2 FF 
6-10 FF 

30-35 FF 
45-60 FF 
20 FF 

bunch of 10 
per stem 
bunch of 10 
bunch of 10 
bunch of 25 
bunch of 10 

1.5-1.7 (240-272 millimes) 
2.8-3.2 (448-512 millimes)
0.6-1.0 (96-116 millimes) 
3.0-3.5 (480-560 millimes) 
1.8-2.4 (288-384 millimes)
2.0 (320 millimes) 

40 cm 
50 cm 
60 cm 
70 cm 
80 cm 

22-32 FF 
32-40 FF 
40-50 FF 
50-60 FF 
60-70 FF 

bunch of 20 
bunch of 20 
bunch of 20 
bunch of 20 
bunch of 20 

1.1-1.6 (176-256 millimes)
1.6-2.0 (256-320 millimes) 
2.0-2.5 (320-400 millimes)
2.5-3.0 (400-480 millimes)
3.0-3.5 (480-560 millimes) 

Statice 
Strelitizia 

5 FF 
6-7 FF 

bunch of 5 
per stem 

1.0 (116 millimes)
6.0-7.0 (960-1120 millimes) 
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These prices are for 
"extra" quality flowers; in general, wholesalers
 
expect top-grade quality flowers and discount heavily for quality problems. The
wholesalers sell flowers to retailers with an added margin of about 30-40 percent

above the C.I.F price, and retailers add a margin of about 25 percent.
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3. TUNISIAN CUT FLOWER MARKETING SECTOR
 

The Tunisian cut flower marketing system isdivided into two segments. 
The
first consists of producers who grow flowers exclusively for the domestic market.

The second cQnsists of a small 
group (the study team identified five active
enterprises) who produce primarily for the export market but also sell on the
domestic market. These "producer-exporters" 
have less than four years of
 
experience with cut flower exports.
 

Floriculture production inTunisia isby and large limited to small-scale
 growers producing for the domestic 
market. The regions known for flower
production are Mornag, B6jaoua, Sidi Thabet, Soliman, Manouba, Soukra, Bizerte,
Cap-Bon, Sousse, and Djerba. 
The largest grower of flowers and ornamental plants
in the country is the Bahri family who produce ornamentals for landscaping and
 are the primary supplier of flowers to 
the Tunis flower market. Little

information 
is available on domestic production of cut flowers and ornamental
plants. 
 A draft paper prepared in late 1988 by the Division of Horticultural

Crops in the Ministry of Agriculture reported 28.6 hectares inflower production
and 50.6 hectares inornamental plants. 
Of the 22 cut flower growers listed, 14
had less than one hectare inproduction, seven had between one and three hectares
 
in production, and one had 10 hectares in production.
 

The growers do not fit any pattern or profile in terms of their background

or reasons for entering flower production. 
Two growers (Bahri and Gandouz) are
family operations that manage related agricultural enterprises (horticulture,

floriculture, nursery production, sale of garden supplies, etc.) 
and that have
established positions in the market. 
 Some of the new growers are landowners

interested in starting new agricultural ventures 
in order to make their land
holdings more productive. One grower is part of a joint venture between a
Tunisian construction contractor and a Swiss architect who saw flowers as an
opportunity for a profitable enterprise. 
 Another flower grower is a trained
agronomist with substantial experience inagriciltural production ingeneral and
 a 
good knowledge of agronomic and cultural practices. One potential exporter of
ornamental plants is an experienced technician who left a 
farm to start his own

operation and has joined with a European partner.
 

While cut flowers and ornamental plants are sold throughout Tunisia (in
over 100 retail locations inthe Tunis area alone, according to one grower), the
volume of exports continues to be very limited. Exhibit 3.1 provides basic
information on growers who are either well established in the local market or
have entered floriculture recently to capture the export market. 
Their location
 
is shown on the map in Exhibit 3.2.
 

Given the very small scale of Tunisian cut flower production and
marketing, it is inaccurate to characterize either the domestic or export
 

27 These are Hortiftica, Socift6 Taffeloune Flowers, Florasol, Azza Flowers,

and Tunis Fleurs.
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Exhibit 3.1
 

List of Selected Growers
 

Growers 	 Status Size Produce Market Address
 

Ets Bahri 	 Private Large Flowers & Local Tunis
 
(Tunisian) (10+ha) Ornamentals Mornag
 

Ets Gandouz 	 Private Large Flowers & Local Chott
 
(Tunisian) (5ha) Ornamentals Meriem
 

Taffeloune Private Large Flowers Export Nabeul
 
Fleurs (Tunisian) (lOha)

S------------------------------------------------

Florasol 	 Joint Medium Flowers Export Oued
 

Venture Ellil
 

Tunis Fleur 	 Joint Medium Flowers Export Chott
 
Venture (3ha) Local Meriem
 

------------------------------------------------- I-------

HortiUtica 	 Private Small Flowers & Local Utica
 

(Tunisian) (3ha) Eucalyptus Export
 

Azza Fleurs Private Small Dried Export
 
Flowers
 

------------------------ m-------------------------------

Floralis Private 	 Small Flowers Export Kebili
 

(lha)
 

UPA 	 Private Small Ornamentals Local Chott
 
(Belgium) (1ha) Meriem
 

--------------------- w----------------------------------­

activities as a "system." The description inthis chapter isbased on contact
 
with five of the six Tunisian cut flower exporters who have exported within the
 
past four years.
 

3.1 Domestic Flower Marketing Sector
 

Two major producers, Ets. Bahri (Agro Flora) and Gandouz Fleurs, dominate
 
the domestic flower marketing sector. Their principal clients are tourist
 
hotels, restaurants, embassies and retailers in Tunis. The market chain is
 
short. The producers establish contracts with institutional buyers for certain
 
quantities per week or month. Ets. Bahri (Agro Flora) and Gandouz supply the
 
major retail flower markets inTunis several times a week. Inaddition to these
 
deliveries, retail sellers often drive to the farmgate to purchase flowers from
 
smaller producers. Some retailers also have their own family farms where they
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Exhibit 3.2 

REPARTITION GEOGRAPHIQUE DES PROJETS DE FLORICULTURE 

AGREES PAR L'A.P.I.A 

*1" ~ T1i9I 2 AGIOI.ORA (Horring)FLORASOL (Oued Elil)

43 SADIIRA (Horenag)

4 TAFF'ELON FLEUJS (C p5 ETS GAHDOUZ (Scusso)Be a 6 NABILA FLERS -o,t00 IIORTI-0TICA (0ti 3u tlog7 AZZA FI.EURS (Cebelet H, 
9 UPEA (Sousse)S•10 BEN OTIIHANH (Bouargoub 
11 FLORALIS (Kebili) 
12 PRfHAGRI (Silinn )9 . ARRA GRAIEB (nboul) 

L.a a. ' ~ Sousse 

Monastir 

/ /'44 
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-- )Dj erba 
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grow flowers to sell intheir stalls. They supplement their own production with
small purchases from Gandouz or Bahri. From time to 
time export-oriented

producers sell excess or second quality flowers 
directly to retailers in
 
Tunis.
 

Retail prices on the Tunis market are about the same as 
inEurope, with
 roses selling from 500m to 
1 DT each. J Other types such as dahlias, carna­tions, and lilies sell for 300m to 700m each. 
 Since all retailers buy from the
 
same producers, the domestic wholesale market has little or no price competition.
Most flower stalls have the same variety of flowers. The only major differences
 
among stalls appear to be inthe quality and elaborateness of the displays. 
The
quality of flowers varies greatly even within individual bunches. It is not
 uncommon to see diseased or wilted roses or dahlias inthe same bucket as fresh
 
and healthy ones.
 

High retail prices probably result from very uneven demand coupled with the
high perishability of the product. Retailers buy 
on consignment from the
wholesaler/producer. 
 It appears that this system depends on strong personal
relationships between the retailer and the wholesaler. 
This isprobably a thin
market which depends on purchases for mariages and other special events for the
bulk of its sales. 
 Though the number of Tunis retailers has increased inthe
past five years (from 10 in 1985 to 27 in 1990 according to one retailer),
producers do not see the domestic market as a
source of significant growth inthe
 
future.
 

The growing cut flower export sector may have some effect on the domestic
market. Several new Tunisian flower exporters are selling on the local market
 as part of their start-up strategy. The experimental nature of most export­
oriented enterprises means that these producers have second quality flowers which
they sell locally. For example, inthe case of strelitzias, a plant which takes
several years to reach 
export quality production, the local market is an
attractive alternative. Likewise, after the end of the European export season
inMay, other exporters may have supplies which they sell locally.
 

The highest domestic demand occurs at the end of the year (December I -January 15) and during tourist season (March 15 - October 15). The only off-peseasons, therefore, are January 15 
- March 15 and October 15 - December I."The capacity of the domestic market to absorb new supplies of cut flowers is
simply not well understood since it has not been studied.
 

3.2 Operation of the Cut Flower Export Sector
 

As noted earlier, the Tunisian cut flower export sector isvery small. 
 In
1990 only five producer/exporters exported flowers, none of whom had been inthis
business in 1986. 
 Tunisia is inan early phase in the development of a full­scale cut flower marketing system. Thus, a description of how the cut flower
production and marketing system operates 
is really an analysis of how five
 

28 A 40 cm red rose sells for between 2.5 to 5 francs per flower.
 
29 European Floral Market, p.17.
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entrepreneurs have attempted to enter this highly competitive and risky inteyna­tional market. 
This section will cover input purchasing, production strategies,
postharvest handling practices, transport and marketing, and sales strategies.
 

3.2.1 Input Purchases
 

Input purchases can be divided into two categories: those specific to cut
flower production, such as seeds, bulbs, and special plows, and those used
other agricultural enterprises. in
 
Almost all inputs in the first category must be
 

most the
imported from Europe, while of latter are available from local
 
manjfacturers.
 

Most Tunisian growers depend 
on their European contacts to select and
arrange for their imports of idputs. 
Growers complain of time-consuming import
procedures, particularly those which 
expose bulbs to excessive heat. The
reduction or elimination of 
import duties on these commodities would be an
important step in facilitating essential imports. 
 It appears that despite some
bottlenecks at customs, all growers are able to import what they need, though
they pay high unit costs because of the small quantities they purchase.
 

Whenever possible, growers use 
locally available materials to construct
improvised elements of their flower production and processing operations. Drip
irrigation sysLems have been modified for specific varieties of flowers, low cost
drying methods 
have been adopted, and rainwater collection systems have been
built to provide salt-free water. The unavailability of locally produced inputs

has not been cited as a constraint.
 

3.2.2 Production Strateqies
 

Tunisian 
growers depend heavily on their European buyer or partner to
advise them on 
what types of flowers to 
grow. Each enterprise contacted was
involved inexperimenting with *avariety of flowers. 
The experimental nature of
their production strategies cannot be overemphasized. These growers and their
European colleagues are searching for flowers which: 
(a)are in high demand in
Europe, (b)are suitable fur Tunisian climatic and soil conditions, and (c)can
be harvested during the European counter-season.
 

Production strategies are also tied to such factors as labor requirements,
infrastructure 
needs (greenhouses or open air production) farming practices
(weeding, tying, pruning), and training requirements for the growers and their
workers. 
Most growers obtain periodic technical advice from specialists who are
identified, and sometimes paid for, by their European contacts. 
 It is clear,
however, that Tunisian growers currently involved incut flower export production
are learning by doing, with the concomitant successes and failures.
 

The wide variety of flowers which Tunisians are growing for export is
noteworthy. They range from roses, 
which require sophisticated production
techniques in greenhouses, to gypsophila, 
a filler flower for bouquets which
grows relatively easily in open air. 
 Some of the growers report that their
flowers were well received on the European market, an 
indication that with the
proper quality control, Tunisian growers 
are 
capable of producing marketable
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flowers. Tunisian growers' willingness to experiment with new varieties isa
 
real strength at this stage.
 

The principal production constraints are also tied to the experimental

nature of the sector. Few of the Tunisian growers have acquired technical know­
how and experience to be considered expert inthe production of any one flower.

The reliance on periodic technical assistance from expatriates isa short-term

solution. Although there appears to be 
a group of well-trained Tunisian
 
horticulturalists, their knowledge of cut flower production ismore theoretical

than practical. The Tunisian growers need assistance in managing their

irrigation systems, making planting decisions, undertaking plant protection
 
measures, and applying fertilizer.
 

A second problem concerns the training and competence of workers. No

Tunisian laborers have more 
than three years of experience in the care and
 
maintenance of cut flowers. In most cases this lack of an experienced labor

force isexacerbated by the seasonal, transient nature of the work. 
As a result,
 
growers incur high costs in time and resources in the process of trainiog and
 
supervising their workers.
 

3.2.3 Marketing Strategies
 

Export marketing strategies are closely tied to the type and level of

foreign involvement inthe flower growing enterprises. At the present stage of

the export flower sector growers rely greatly on their European partners or
 
contacts to market their production. Inmost cases this involves the guaranteed

sale of all production at a price fixed at the beginning of the planting season.

This appears to be a useful way for Tunisian growers tc share risk. This
 
strategy reflects the realities of efforts to break into a new market with which

Tunisian growers are not familiar. They have neither the time nor the resources
 
to seek out European markets on their own.
 

The difficulties facing a Tunisian producer/e.xporter who has no European

partner are ill,;strated by the case of a Tunisian enterprise which had a
falling

out with its two European partners over payment for earlier deliveries. This

dispute over payments that were late and lower than expected has threatened the

viability of the largest Tunisian flower exporter. Faced with what appeared to

be irreconcilable differences, the Tunisian firm had arrange for
to sales
 
contacts inEurope on its own. The principal problem of this approach isthat
 
production decisions (i.e. what type and variety to grow) were not linked to the

market. As a result, the firm ended up selling to a 
number of buyers, which in
 
turn exacerbated the task of meeting varying quality and packing standards.
 

This case also illustrates the importance of mutual interest between the

producer and the buyer. Since most Tunisian growers know little or nothing about

the operation of the European flower market, they must rely on their buy­
er/partner to make critical decisions regarding planting 
time, colors of

varieties, and packing and quality standards. One Tunisian firm lost an entire

year's production of gypsophila because itplanted two weeks too late and missed

the critical Easter market. The grower cited the incident as an example of the
 
learning process that he and his European buyer were experiencing. He now knows
 
the exact growing period for gypsophila and expects to hit the market right on
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time this year. Although the grower asserted that his loss was the result of his
buyer's poor judgment, he had enough confidence inthe relationship to not only

try again, but to expand production for the coming year.
 

Cut flower export marketing strategies are fluid. Several growers are
admittedly in an experimental 
stage, trying different varieties, production

systems, and marketing arrangements. For example, one grower lost two hectares
of carnations from rain damage because he did not grow them under plastic cover.

As a group, Tunisian growers suffer from a lack of information about new trends
in the European flower market. The preliminary research on the French flower

market is a starting point for more extensivc st!idy on market entry strategies.

In time, it is important for Tunisian growers to consolidate their efforts and
develop a
coherent marketing strategy based on market information identifying the

best varieties and markets for Tunisian production.
 

3.2.4 Transport
 

Because of the low volume of Tunisian cut flower exports, the transport
industry (air and sea) has not adapted its operations to accommodate the special

needs of flower exporters. Tunis Air lists flower shipments in
a miscellaneous
 
category because they make up such a 
small percentage of the airline's cargo. The

quantities exported have not yet reached a level where grower/exporters have the
leverage to demand the services needed to protect their investments. According

to some growers, airlines other than Tunis Air refuse flower shipments because
flowers have a high volume to low weight ratio which makes them a low profit

cargo. 
 Tunis Air which flies 727s with limited cargo space, sometimes has to
cancel cargo shipments in April and May because planes are full of tourists and

their baggage. 
Uncertainty and limited cargo space characterize air transport

conditions for flower exporters.
 

Airline freight capacity is already a periodic problem. If Tunisia isto
become a major flower exporter, then new shipping arrangements will have to be
developed. Though there are as many as 
30 daily flights to Europe from Tunis

alone, the number of flights and the cargo capacity available to important flower
markets such as the Netherlands is limited (e.g. one Tunis Air flight and two KLM
flights per week). The 
timing of the flight also needs closer examination.

Ideally flowers should be loaded at night and flown during the coolest part of
the day, reaching the European market early inthe morning before flower markets
 
open. Passenger flights from Tunisia do not meet this timing criterion.
 

One Tunisian grower has experimented with sea shipments from Tunis to
Marseilles. 
In 1988 this grower shipped 21 refrigerated semitrailer truckloads

(capacity 60m3) to France. However, he no 
longer ships by sea and uses his
expensive refrigerated trucks to to
deliver flowers the Tunis airport. It
 
appears that sea shipment may be too slow (24-36 hours) to ensure high quality

standards.
 

The extremely high perishability of flowers places a premium on well
coordinated customs, plant inspection, and loading procedures. Since flower
exports began so recently, Tunis International Airport has no system that is

specifically designed for flower shipment. 
 Some of the missing elements are

infrastructural, such as the lack of a 
cold storage facility. Others involve the
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timing and coordination of loading and unloading flowers so that they spend the
 
absolute minimum time on the tarmac or inthe plane. Administrative procedures

need to be streamlined and routinized.
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4. FINANCIAL ANALYSIS OF PRODUCING CUT FLOWERS FOR EXPORT IN TUNISIA
 

Analysis using crop budgets based on best estimates shows that under a

variety of price, yield and cost scenarios, roses and gladiolus remain

profitable, while carnations require higher yeilds or prices to be profitable.

Reliability of this analysis for individual producer hinges on ability to produce

and ship high quality, as calculations assume that producer actually paid full
 
price for 80% of production, the rest lost in transit or to shrinkage. While
 
there are risks due to the relatively new experience inflower exports, and high

initial investment of 67,000 DT/ha, the potential of returns approaching 200% for
 
roses and 100% for gladiolus makes extremely attractive alternatives.
 

This chapter presents enterprise budgets for three important cut flowers ­- roses, carnations, and gladioli -- in order to assist growers in analyzing
factors affecting the profitability of producing alternative crops in their own 
operations. The enterprise budgets for each flower include (1)production and 
revenue estimates based on planting density, yield and producer prices and (2)

costs estimates based on input requirements specific to each flower and fixed
 
costs for a three-hectare operation. This can 
help growers in organizing and

planning the combination of crops they choose to produce. The objective of the
 
analysis was not to calculate actual cost figures representative of a particular
 
group of growers but rather to help growers understand the factors affecting

costs and possibly construct budgets for their own operations. Growers may have
 
difficulty estimating their costs due to:
 

absence of published recommended input requirement guidelines on cut
 

flower production, and
 

inexperience with cost calculation methods
 

lack of good records
 

The enterprise budgets are calculated under three yield scenarios -- low,

medium, and high -- so that growers can compare how varying yields affect the
 
profitability of different crops. The budgets are not precise estimates of
 
production costs which require detailed farm survey work beyond the scope of this
 
study. Secondly, to compensate for data limitations and account for uncertainty

inprice and yield assumptions, a sensitivity analysis was undertaken to show how
 
net revenue is affected by changes 
in price and yields. The range estimates
 
formulated here represent an attempt to provide growers with a better idea of
 
what quantities of flower production must be sold at different price levels to
 
remain profitable. Finally, cash flow analyses based on the enterprise budgets

are presented for each flower under low-medium-high yield scenarios inorder to
 
demonstrate the return on investment.
 

The three types of analyses outlined above can be used by growers to help

them determine what to grow. 
Other factors that influence production decisions
 
among Tunisian growers are their experience inprevious years, their willingness

to experiment with new flowers, and their knowledge of what the European market
 
will purchase (often this information is provided by European partners or
 
buyers). Tunisia does not have a particular flower or set of flowers that
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distinguish it inthe market (unlike Morocco which isknown for its roses).

Flowers exported by Tunisian growers in the past few years include carnations,

chrysanthemums, gladioli, gypsophila, irises, roses, strelitzia, and statice.
 
However, relative to other countries the quantities have been very small and
 
therefore Tunisia is not considered an exporter of flowers.
 

The important issue for Tunisians is how to enter into 
large-scale and

profitable production for export. What flowers should growers produce for export

and how can 
they select among the hundreds of varieties of different flowers?
 
Many new varieties are introduced each year on the export market. It is
 
important for growers to monitor trends in demand for certain varieties since
 
like most commercial products, flower varieties have product life cycles that (in

the case of roses) last approximately ten years. While some of the rose

varieties that are grown inTunisia are still popular on the French market, many

of the newly popular flowers are not.
 

Once a grower has determined which varieties are popular inthe market, he
 
or she must ensure that they are suited to the Tunisian environment. Testing is
 
an important way a grower 
can help guarantee successful production of a
 
particular flower inhis or her operation. For example, there are many hundreds
 
of spray carnation varieties purchased by the major flower markets. However,

they tend to be quite sensitive to soil and micro climates which affect their
 
productivity making it incumbant on the grower to test them on 
the farm before
 
going into large-scale production. Growers can then test the market with a

sample of their test production to determine whether or 
not they are meeting

standards.
 

One wholesaler at Rungis market in Paris received a test shipment of
 
strelitzia from Tunisia which he said did not meet the standards of the French
 
market. He suggested that itwould be difficult for Tunisia to sell strelitzia
 
because of the extremely high quality of production from France and other
 
countries. Quality is a critical factor in the flower business because the
 
discounting is heavy on flowers that are slightly less than "extra" or 
"super"

quality. Practically speaking there is no secondary market for medium or poor

quality flowers because they simply cannot be sold. Therefore, quality is of

ulmost importance and there is no market 
"niche" for low-cost, low-quality

flowers. 
 How yield, price and cost factors affect the profitability of
 
operations producing quality flowers is illustrated by the enterprise budgets.
 

4.1 Enterprise Budqets for Roses, Carnations, and Gladiola
 

In order to analyze the costs and returns of cut flower export production,

enterprise budgets30 for roses, carnations and gladioli were prepared based on
 
interviews with growers, cost estimates obtained from unpublished production

guidelines and private sector operators, and price information gathered in the
 
Rungis market in Paris. 
 A summary of the results of the analysis shown in

Exhibit 4.1 reveals that cut flower production for export can be potentially very
 

30 A detailed explanation of assumptions used to 
calculate produc­
tion/revenue and costs are given in Annex 2.
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Exhibit 4.1
 

Summary Enterprise Budgets
 
Scenarios, Per Hectare, 1990-1991 Season
 

Carnations Low Medium High 

Yield (Stems/m2) 
Producer Pvice/stem 
Value of Prod. (DT/ha) 
Total Variable Costs 

32.0 
0.120 

86400.0 
79594.1 

32.0 
0.120 

115200.0 
82594.1 

32.0 
0.120 

129600.0 
84094.1 

Total Fixed Costs 33273.0 33273.0 33273.0 
Total Costs Per Ha (DT) 
Net Revenue/ha 
Gross Margin (DT/Plant) 

112867.1 
-26467.1 

-0.037 

115867.1 
-667.1 
-0.001 

117367.1 
12232.9 

0.011 

Gladiolus Low Medium High 

Yield (Stems/m2) 40.0 50.0 60.0
 
Producer Price/stem 0.300 0.300 0.300
 
Value of Prod. (DT/ha) 72000.0 90000.0 108000.0
 
Total Variable Costs 36571.8 44821.8 53071.8
 
Total Fixed Costs 33623.0 33623.0 33623.0
 
Total Costs Per Ha (DT) 70194.8 78444.8 86694.8
 
Net Revenue/ha 1805.2 11555.2 21305.2
 
Gross Margin (DT/Plant) 0.008 0.039 0.059
 

Roses Low Medium High
 

Yield (Stems/m2j 50.0 75.0 100.0
 
Producer Price/stem 0.200 0.200 0.200
 
Value of Prod. (DT/ha) 60000.0 90000.0 120000.0
 
Total Variable Costs 33024.1 36774.1 40524.1
 
Total Fixed Costs 26623.0 26623.0 26623.0
 
Total Costs Per Ha (DT) 59647.1 63397.1 67147.1
 
Net Revenue/ha 352.9 26602.9 52852.9
 
Gross Margin (DT/Stem) 0.001 0.059 0.088
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profitable, assuming that high yields of quality flowers are obtained, losses in

transit are minimized and flowers arrive on the market ina 
timely manner. The

value of production and net revenue for low-medium-high production scenarios are

given for each flower, based on yield estimates minus 20% for shrinkage and
 
losses intransit.
 

Initial investment costs for cut flower export production are about 201,100
DT, or about 67,000 DT per hectare not including land for a model three-hectare
 
Tunisian farm. These are shown as the depreciation line item inthe enterprise

budget analysis and are assumed for purposes of this analysis to be the same for

all three flowers studied. Of the variable costs, the most significant cost item
 
was for cuttings, bulbs, and seeds. Carnations appear tobe the least profitable

enterprise probably due to the proportionate costs of cuttings which come to 75
 
percent of variable costs (including labor) and about 60 percent of total costs
 
per hectare.
 

Under the medium yield assumption, net revenues per hectare for roses are
26,602.9 DT, while gladiolas show 7,805.3 DT, and carnations actually show a loss

of 667.1 per hectare. Per stem, the gross margin for roses is59 millimes, while

carnations show a slight negative margin of 1 millime. 
This can be attributed
 
to the fact that while costs per stem sold under a medium yield assumption are

relatively close between the two flowers (141 millimes per rose and 121 millimes
 
per carnation), prices received for roses are greater than for carnations. The
 
gross margin for gladiola is 26 millimes per stem, under the medium yield

scenario. Under the high yield scenario, the gross margin per hectare ishighest

for roses at 52,852.9 DT, followed by 17,555.3 DT per hectare for gladiola and
 
12,232.9 for carnations.
 

Exhibit 4.2 displays the results of a sensitivity analysis which

illustrates how net revenues are affected by changes in price and yield. 
 For
 
example, a 20% decrease in rose prices (from 200 to 160 millimes per stem)

results inalmost 70% reduction innet revenue (from 26,602 to 8,602 DT) under

the medium yield senario. The profitability of various combinations of prices

and yields is emphasized by this type of analysis. Raising yields from low to

medium for roses has tremedous impact on net revenue (e.g., from 352 DT per

hectare for low yield to 26,602 DT for medium yield at 220 millimes per stem).
 

The sensitivity analysis shows that roses have a positive net revenue on

all but one price and yield combination - low yield at 160 millimes per stem.
 
Carnations, on the other hand, have positive net revenue under only three
 
combinations - high yield at 120 and 144 millimes per stem and medium yield at

144 millimes per stem. Inthe case of gladiola, net positive revenue isachieved
 
at all yield levels when the price isabove 300 millimes.
 

Several conclusions can be drawn from this analysis. First, roses and

gladiola can be profitable enterprises under a variety of conditions. Secondly,

carnations are unlikely to be a profitable enterprise except under the best price

and yield conditions. Finally, growers must be extremely concerned with quality

(both interms of the type of flower grown and postharvest handling) because a

20% discount in price for poor quality can have catastrophic consequences for
 
profitability.
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Exhibit 4.2
 

Sensitivity Analysis of Net Revenue Per Hectare
 
for Roses Using Different Price-Yield Assumptions
 

DT Per Ha. for Each Yield Scenario 
Producer Price (DT) 
160 MILLIMES PER STEM 

LOW 
-11647.1 

MEDIUM 
8602.9 

HIGH 
28852.9 

200 MILLIMES PER STEM 352.9 26602.9 52852.9 

240 MILLIMES PER STEM 12352.9 44602.9 76852.9 

Sensitivity Analysis of Net Revenue Per Hectare 
for Carnation Using Different Price-Yield Assumptions 

DT Per Ha. for Each Yield Scenario
Producer Price (DT) LOW MEDIUM HIGH 
96 MILLIMES PER STEM -43747.1 -23707.1 -13687.1 

120 MILLIMES PER STEM -26467.1 12232.9-667.1 

144 MILLIMES PER STEM -9187.1 22372.9 38152.9 

Sensitivity Analysis of Net Revenue for Gladiola 
Using Different Price-Yield Assumptions 

DT Per Ha. for Each Yield Scenario 
Producer Price (DI) LOW MEDIUM HIGH 
240 MILLIMES PER STEM -12594.7 -6444.7 -294.7 

300 MILLIMES PER STEM 1805.3 11555.3 21305.3 

360 MILLIMES PER STEM 16205.2 42905.229555.2 
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4.2 Cash Flow Analysis
 

Exhibit 4.3 shows cash-flow analyses31 for all three types 
of flowers
under low-medium-high yield scenarios and average price assumptions. 
Estimates
of capital investment costs and operating expenditures are estimated based on the
figures presented in the enterprise budgets. Cash inflows 
are the projected
revenues (using constant prices) over a 
15-year period assuming that 80 percentof
production is actually sold. 
 Cash outflows include the initial 
investment of

201,100 DT, plus replacement costs in later years. The incremental net benefit
represents the working capital before financing isconsidered. The estimates of
loan receipts and financing requirements show how much the grower isexpected to
borrow (100,000 DT inthis case), and what the repayment schedule (debt service)
isexpected to be given an interest rate of 9.5 percent. It isassumed here that
the grower will provide about one-half of the initial investment costs (100,000
DT) and finance future capital investments with working capital generated, as
represented by the incremental 
net benefit after financing.
 

Even under low yield scenarios, positve cash flows 
are registered for
roses and qladiola but not for carnations which show a negative internal rate of
return of 23.8 percent. Positive rates of return are shown for all flowers under
the medium and high yield scenarios. The highest internal rate of return is for
 roses, 196.9 percent under the high yield scenario, while gladiola show a 96.1
percent with high yields. Overall, therefore, the return on capital investment
inflower production appears to be high under these simplified models. 
However,
much caution should be exercised indrawing conclusions from these. First, while
exporting cut flowers appears 
to be a very profitable enterprise, there are
substantial short-term capital requirements. More importantly, as emphasized

earlier in this report, flowers must be carefully packed and shipped, and need
to arrive at the wholesalers in excellent condition. 
This requires a consider­able degree of experience, expertise, 
and reliance on a well-functioning

infrastructure. 
Timing iscritical and shipping delays can result in disastrous
losses to growers. Finally, the analysis reflects a simplified model of existing
production systems, and more 
farm survey work should be done, especially of
agronomic practices, to render a 
more rigorous investment analysis.
 

31 
The format used draws mostly on J. Price Gittenger's Economic Analysis

of Agricultural Projects, Chapter 4.
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CASH FLOW ANALYSIS FOR CARNATION PRODUCTION, LOW YIELD SCENARIO, 3 HECTARE FARM
 

Units 1 2 3 4 5 6 7 
YEARS 

8 9 10 11 12 13 14 15 

CASH INFLOW 
Yield 
Price 
Value of Total Production 
Production Sold 

(80% of Tow) 
CASH OUTFLOW 
Capital lnvstment (1) 
Operating Expenditures (2) 

stemrnm2 
DT/aem 

1000 DT/farm 
1000 DT/farm 

1000 DT/farm 
1000 DTlfarm 

140.0 
0.120 

0.0 
0.0 

200.1 
0.0 

140.0 
0.120 
378.0 
302.4 

0.0 
277.3 

140.0 
0.120 
378.0 
30Z4 

24.0 
277.3 

140.0 
0.120 
378.0 
302.4 

3.0 
277.3 

140.0 
0.120 
378. 
3024 

24.0 
277.3 

140.0 
0.120 
37o.u 
3024 

62-1 
277.3 

140.0 
0.120 
37.0 
302.4 

27.0 
277.3 

140.0 
0.120 
378.0 
302.4 

30.0 
277.3 

140.0 
0.120 
37.0 
302.4 

24.0 
7277.3 

140.0 
0.120 
37.0 
302.4 

3.0 

140.0 
0.120 
378.0 
3024 

56.1 
277.3 7 

140.0 
0.120 
37.0 
302.4 

0.0 
.3 

140.0 
0.120 
378.0 
302.4 

27.0 
277.3 

140.0 
0.120 
37o.0 
302.4 

0.0 
277.3 

140.0 
0.12 
37.0 
3024 

24.0 
277.3 

INCREMENTAL NET BENEFIT
Before Financing 1000 DT/fam -200.1 251 1.1 22.1 1.1 -37.0 -1.9 -4.9 1.1 7.1 -31.0 25.1 -1.9 25.1 1.1 

, 

FINANCINO 
Interest Rate 
Loan Receipts 
Debt Outsanding 
Debt Service 
Net Financing 

Annual Interet Payment 
INCREMENTAL NET BENEFIT 
After Financing 

9.5% 
1000 DT/lfarm 
1000 DT/f'arm 
1000 DT/fam 
1000 DT/farm 

1000 DT/farm 

100.0 
100.0 

100.0 

-100.1 

0.0 
93.6 
15.9 

-15.9 

9.5 

9.1 

0.0 
86.5 
15.9 

-15.9 

8.9 

-14.9 

0.0 
7.$ 
15.9 

-15.9 

8.2 

6.1 

0.0 
70.4 
15.9 

-15.9 

7.5 

-14.9 

0.0 
6L2 
15.9 

-15.9 

6.7 

-53.0 

0.0 
51.0 
15.9 

-15.9 

5.8 

-17.9 

0.0 
40.0 
15.9 

-15.9 

4.8 

-20.9 

0.0 
27.8 
15.9 

-15.9 

3.8 

-14.9 

0.0 
14.5 
15.9 

-15.9 

26 

6.1 

0.0 
0.0 

15.9 
-15.9 

1.4 

-47.0 

0.0 
0.0 
0.0 
0.0 

25.1 

0.0 
0.0 
0.0 
0.0 

-1.9 

0.0 
0.0 
0.0 
0.0 

25. 

0.0 
0.0 
0.0 
0.0 

1.1 

Internal Rate of Return 
-2381 

(1) Capital Invesmnent (1000 DT) 
Irrigation System 

Greenhouses: 
-Frames 
-Plastic 

-Accessmories 

Machinety & Implements 
PekindCooling Rooms 

Vehicle* 

Life of 
Product 
5 years 

15years
2 years 
3 years 

5 year 
7.5 years 

5years 

1 
17.1 

81.0 
24.0 

3.0 

30.0 
30.0 
15.0 

2 3 

24.0 

4 

3.0 

5 

24.0 

6 
17.1 

30.0 

15.0 

7 

24.0 
3.0 

8 

30.0 

9 

24.0 

10 

3.0 

11 
17.1 

24.0 

15.0 

12 13 

24.0 
3.0 

14 15 

24.0 

TOTAL 200.1 0.0 24.0 3.0 24.0 62.1 27.0 30.0 24.0 3.0 56.1 0.0. 27.0 0.0 24.0 

(2) Operating czpenditurce include iabor. variable roats f r material inputs, and f xed costs (minus interest charges and depreciation) as shown on enterprise budgets. 



',,-t r,,VW AINLY5 o I4UR CARNATION PRODUCION, MEDIUM YIELD SCENARIO, 3 HECTARE FARM 

CASH INFLOWYield 
Price 
Value of Total Production 
Production Sold 

(80% of Total) 
CASH OUTFLOW
Capital Investment (1) 
Operating Expenditures (2) 

INCREMENTAL NET BENEFITBeor:e Financin 

Units 

sternwm2 
DT/stem 

1000 DT/farm 
1000 DT/farrn 

1000 DT/farm 
1000 DT/farm 

1000 DT/farn 

1 

160.0 
0.120 

0.0 
0.0 

200.1 
0.0 

-200.1 

2 

160.0 
0.120 
4320 
345.6 

0.0 
236.3 

59.3 

3 

160.0 
0.120 
4320 
345.6 

24.0 
216.3 

35.3 

4 

160.0 
0.120 
43Z0 
345.6 

3.0 
286.3 

56.3 

5 

160.0 
0.120 
432.0 
345.6 

24.0 
286.3 

35.3 

6 

160.0 
0.120 
43Z0 
345.6 

62.1 
286.3 

-2.8 

7 

160.0 
0.120 
43Z0 
345.6 

27.0 
286.3 

32.3 

YEARS
8 

160.0 
0.120 
432.0 
345.6 

30.0 
286.3 

29.3 

9 

160.0 
0.120 
432.0 
345.6 

24.0 
286.3 

35.3 

10 

160.0 
0.120 
432.0 
345.6 

3.0 
286.3 

56.3 

11 

160.0 
0.120 
432.0 
345.6 

l6.1 
286.3 

3.2 

12 

160.0 
0.120 
432.0 
345.6 

0.0 
216.3 

59.3 

13 

160.0 
0.120 
432.0 
345.6 

27.0 
286.3 

32.3 

14 

160.0 
0.120 
432.0 
345.6 

0.0 
286.3 

59.3 

15 

160.0 
0.120 
432.0 
345.6 

24.0 
236.3 

35.3 

FINANCING 
Intereo Rate 
LAn Receipt. 
Debt Outstanding 
Debt Service 
Net Financing 

". Annual Interes Payment 
INCREMENTAL NET BENEFIT
After Financing 

9.5% 
1000 DT/farm 
1000 DT/farm 
1000 DT/farm 
100ODT/farm 

1000 DT/farm 

100.0 
100.0 

100.0 

-100.1 

0.0 
93.6 
15.9 

-15.9 

9.5 

43.3 

0.0 
86.5 
15.9 

-15.9 

&9 

19.3 

0.0 
78$ 
15.9 

-15.9 

&2 

40.3 

0.0 
70.4 
15.9 

-15.9 

7.5 

19.3 

0.0 
61.2 
15.9 

-15.9 

6.7 

-1& 

0.0 
51.0 
15.9 

-15.9 

5.8 

16.3 

0.0 
40.0 
15.9 

-15.9 

4.8 

13.3 

0.0 
27.8 
15.9 

-15.9 

3.8 

19.3 

0.0 
14.5 
15.9 

-15.9 

2.6 

40.3 

0.0 
0.0 

15.9 
-15.9 

1.4 

-128 

0.0 
0.0 
0.0 
0.0 

59.3 

0.0 
0.0 
0.0 
0.0 

323 

0.0 
0.0 
0.0 
0.0 

59.3 

0.0 
0.0 
0.0 
0.0 

35.3 

Enrna Rate of Return 23.% 

(1)Capital Investment (1000 DT) 
IrrigationSystern 

Greenbouses 
-Frames 
-Plastic 

-Acessories 
Machiney & Implements 

PackinajCooing Rooms 
Vehicles 

TOTAL 

Life of
Product 

5years 

15 years
2 years 
3 yearv 

5years 
7.5 years 

5 years 

1 
17.1 

81.0
24.0 

3.0 

30.0 
30.0 
15.0 

200.1 

2 

0.0 

3 

24.0 

24.0 

4 

3.0 

3.0 

5 

24.0 

24.0 

6 
17.1 

30.0 

15.0 

62.1 

7 

24.0 
3.0 

27.0 

8 

30.0 

30.0 

9 

24.0 

24.0 

10 

3.0 

3.0 

11 
17.1 

24.0 

15.0 

56.1 

12 

.0 

13 

24.0 
3.0 

27.0 

14 

0.0 

15 

24.0 

24.0 

(2) Operating e ditures include labor, variable costs for material inputs, and fixed costs (minus inters charges and depreciation) as shown on crop budgets. 



CASH FLOW ANALYSIS FOR CARNATION PRODUCTION, HIGH YIELD SCENARIO, 3 HECTARE FARM
 

Units 1 2 3 4 5 6 7 
YEARS 

£ 9 10 11 12 13 14 15 

CASH INFLOW 
Yield 
Price 
Value of Total Productic 
Production Sold 

(W%of Total) 
CASH OUTFLOW 
Capital Investunt (1) 
Operating Expenditures (2) 

stems/m2 
DT/xtm 

1000 DTfarmn 
1000 DT/farm 

1000 DT/fari 
1000 DT/farm 

180.0 
0.120 

0.0 
0.0 

200.1 
0.0 

180.0 
0.120 
4*6.0 
3888 

0.0 
290.9 

180.0 
0.120 
416.0 
388S 

24.0 
290.8 

180.0 
0.120 
4*6.0 
3888 

3.0 
290.S 

180.0 
0.120 
486.0 
388 

24.0 
29O. 

180.0 
0.120 
486.0 
3. 

62.1 
29Q.& 

180.0 
0.120 
436.0 
3883 

27.0 
290.8 

3 

180.0 
0.120 
436.0 
8 S 

30.0 
290.8 

180.0 
0.120 
416.0 

24.0 
29O. 

180.0 
0.120 
4*6.0 
3888 

3.0 
29OLS 

180.0 
0.120 
416.0 
3888 

56.1 
290.S 

180.0 
0.120 
416.0 
388.8 

0.0 
290.S 

180.0 
0.120 
416.0 
388.S 

27.0 
290.1 

180.0 
0.120 
4*6.0 
38. 

0.0 
2908 

180.0 
0.120 
4*6.0 
381.8 

24.0 
290L 

INCREMENTAL NET BENEFIT 
Before Financing 1000 DT/tarm -200.1 98.0 74.0 95.0 74.0 35-9 71.0 68.0 74.0 95.0 41.9 98.0 71.0 98.0 74.0 

t, 

0'% 

FINANCING 
Interest Rate 
Loan Receipts 
Debt Outstanding 
Debt Service 
Net Financing 

Annual Interes Payment 

INCREMENTAL NET BENEFIT 
After FinancingINCI MNTAL-

tq 

9.5% 
1000 DTlfarm 
1000 DT/farm 
1000 DT/farm 
1000 DT/farm 

1000 DT/farm 

JS-BE 

100.0 
100.0 

100.0 

-100.1 

0.0 
93.6 
15.9 

-15.9 

9.5 

2.0 

0.0 
86.5 
15.9 

-15.9 

&9 

58.0 

0.0 
7X. 
15.9 

-15.9 

2 

79.0 

0.0 
70.4 
15.9 
-15.9 

7.5 

580 

0.0 
61.2 
15.9 

-15.9 

6.7 

19.9 

0.0 
51.0 
15.9 

-15.9 

5.8 

55.0 

0.0 
40.0 
15.9 

-15.9 

4.S 

5z0 

0.0 
27.8 
15.9 

-15.9 

38 

58.0 

0.0 
14.5 
15.9 

-15.9 

Z6 

79.0 

0.0 
0.0 

15.9 
-15.9 

L4 

25.9 

0.0 
0.0 
0.0 
0.0 

9&0 

0.0 
0.0 
0.0 
0.0 

71.0 

0.0 
0.0 
0.0 
0.0 

98.0 

0.0 
0.0 
0.0 
0.0 

74.0 

nternal Rate of Return 6&.8 

(1) Capital lnvetment (1000 DT) 

Irrfifgati Sysem 

Greenbouses: 
-Frame. 
-Pic 

-A.ce..n9s 

Machinery & Implement. 
Packing/Cooling Rooms 

Vehicle* 

Life Of 
Product 

5 year 

15 year.
2 year 

3years 

5 years 
7.5 years 

5 years 

s 

1 

17.1 

81.0 
24.0 

3.0 

30.0 
30.0 
15.0 

2 3 

24.0 

4 

3.0 

5 

24.0 

6 

17.1 

30.0 

15.0 

7 

24.0 

3.0 

8 

30.0 

9 

24.0 

10 

3.0 

11 

17.1 

24.0 

15.0 

12 13 

24.0 

3.0 

14 15 

24.0 

TOTAL 200.1 0.0 24.0 3.0 24.0 62.1 27.0 30.0 24.0 3.0 56.1 0.0 27.0 0.0 24.0 

(1j umrtung excndsi.r cs anc|l.ic lv but. varablc culs for matcral inpuLB, and fixed cu (minus interest charges and depreciation) as shown on crop budget. 



CASH INFLOWYield 
Price 
Value of Total Production 
Production Sold 

(80% of Total) 
CASH OUTFLOW
Capital Investment (1) 
Operating Expenditure (2) 

INCREMENTAL NET BENEFITBefore Financing 

Units 

stems/m2 
DT/stem 

1000 DTlfarm 
1000 DT/farm 

1000 DT/farm 
1000 DT/farm 

1000 DT/farm 

1 

50.0 
0.200 

0.0 
0.0 

200.1 
0.0 

-200.1 

2 

50.0 
0.200 
225.0 
180.0 

0.0 
117.7 

62.3 

3 

50.0 
0.200 
225.0 
180.0 

24.0 
117.7 

38.3 

4 

50.0 
0.200 
225.0 
180.0 

3.0 
117.7 

59.3 

5 

50.0 
0.200 
225.0 
180.0 

24.0 
117.7 

38.3 

6 

50.0 
0.200 
225.0 
180.0 

62.1 
117.7 

0.2 

7 

50.0 
0.200 
225.0 
180.0 

27.0 
117.7 

35.3 

YEARS
8 

50.0 
0.200 
225.0 
180.0 

30.0 
117.7 

323 

9 

50.0 
0.20O 
225.0 
180.0 

24.0 
117.7 

3X3 

10 

50.0 
0.200 
225.0 
180.0 

3.0 
117.7 

59.3 

11 

50.0 
0.200 
225.0 
180.0 

56.1 
117.7 

6.2 

12 

50.0 
0.200 
225.0 
180.0 

0.0 
117.7 

62-3 

13 

50.0 
0.200 
225.0 
180.0 

27.0 
117.7 

35.3 

14 

50.0 
0.200 
225.0 
180.0 

0.0 
117.7 

62.3 

15 

50.0 
0.200 
225.0 
180.0 

24.0 
117.7 

38.3 

uj 

FINANCING 
Interce Rate
Loan Receipts 
Debt Outstanding 
Debt Secvice 
Net Financing 
Annual Interest Payment 
INCREMENTAL NET BENEFIT
After Financing 

9.5,
1000 DTlfarm 
1000 DT/farm 
1000 DT/farm 
1000 DT/farm 

1000 DT/farm 

100.0 
100.0 

100.0 

-100.1 

0.0 
93.6 
15.9 

-15.9 
9.5 

46.4 

0.0 
865 
15.9 

-15.9 
8.9 

22.4 

0.0 
7X.8 
15.9 

-15.9 
8.2 

43.4 

0.0 
70.4 
15.9 

-15.9 
7.5 

22.4 

0.0 
61.2 
15.9 

-15.9 
6.7 

-15.7 

0.0 
51.0 
15.9 

-15.9 
5.8 

19.4 

0.0 
40.0 
15.9 

-15.9 
4.8 

16.4 

0.0 
27.8 
15.9 

-15.9 
3.8 

22.4 

0.0 
14.5 
15.9 

-15.9 
Z6 

43.4 

0.0 
0.0 

15.9 
-15.9 

1.4 

-9.7 

0.0 
0.0 
0.0 
0.0 

62_3 

0.0 
0.0 
0.0 
0.0 

35.3 

0.0 
0.0 
0.0 
0.0 

62.3 

0.0 
0.0 
0.0 
0.0 

38.3 

EIrnal Rate of Return 27.4~ 

(1) Capital nvstm ent(1000 DT ) 
Irrigati System 

Greenbousca 
-Frames 
-Plastic 

-Acccis 

Machincy & Implements 
Paekingl/Cooling Room@ 

Vehices 

TOTAL 

Life ofProduct 

5 years 

15 years
2 years 
3 years 

5 years 
7.5 years 
5,,n, 

1 
17.1 

81.0
24.0 

3.0 

30.0 
30.0 
15.0 

200.1 

2 

0.0 

3 

24.0 

24.0 

4 

3.0 

3.0 

5 

24.0 

24.0 

6 
17.1 

30.0 

15.0 

6Z1 

7 

24.0 
3.0 

27.0 

8 

30.0 

30.0 

9 

24.0 

24.0 

10 

3.0 

3.0 

11 
17.1 

24.0 

15.0 

56.1 

12 

0.0 

13 

24.0 
3.0 

27.0 

14 

0.0 

15 

24.0 

24.0 

(2) Operating expenditures include labor, variable coats for material inputs, and fIixeL; zosts (minus interest charges and depreciation) as shown on crop budgeta. 



CASH FLOW ANALYSIS FOR ROSE PRODUCTION, MEDIUM YIELD SCENARIO, 3 HECTARE FARM
 

Units 1 2 3 4 5 6 7 
YEARS 

8 9 10 11 12 13 14 15 

CASH INFLOW 
Yield 
Price 
Value of Total Productw 
Production Sold 

(80% of Total) 
CASH OUTFLOW 
Capital Imueiment (1) 
Operating E lpenditures(2) 

stem/m2 
DT/Aem 

1000 DT/farm 
1000 DTlfarm 

1000 DT/farm 
1000 DT/farm 

75.0 
0.200 

0.0 
0.0 

200.1 
0.0 

75.0 
0.200 
337.5 
270.0 

0.0 
12.9 

75.0 
0.200 
337.5 
770.0 

24.0 
121.9 

75.0 
0.200 
337.5 
270.0 

3.0 
121.9 

75.0 
0.200 
337.5 
270.0 

24.0 
121.9 

75.0 
0.200 
337.5 
270.0 

6Z1 
12.9 

75.0 
0.200 
337.5 
270.0 

27.0 
12&9 

75.0 
0.200 
337.5 
270.0 

30.0 
121.9 

75.0 
0.200 
337.5 
270.0 

24.0 
123.9 

75.0 
0.200 
337.5 
270.0 

3.0 
121.9 

75.0 
0.200 
337.5 
270.0 

56.1 
121.9 

75.0 
0.200 
337.5 
270.0 

0.0 
121.9 

75.0 
0.200 
337.5 

0.0 

27.0 
1239 

75.0 
0.200 
337.5 
270.0 

0.0 
12.9 

75.0 
0.200 
337.5 
270.0 

24.0 
1219 

INCREMENTAL NET BENEFIT 
Before Financing 1000 DT/farm -200.1 141.1 117.1 133.1 117.1 79.0 114.1 111.1 117.1 138.1 35.0 141.1 114.1 141.1 117.1 

Lo 

FINANCING 
Interest Rate 
Loan Receipts 
Debt Outsanding 
Debt Service 
Net Financing 
Annual Interest Payment 

INCREMENTAL NET BENEFIT 
After Financing 

9.53% 
1000 DT/farm 
1000 DTIfarm 
1000 DT/farm 
1000 DT/farm 

1000 DT/farm 

100.0 
100.0 

100.0 

-100.1 

0.0 
93.6 
15.9 

-15.9 
9.5 

125.2 

0.0 
86.5 
15.9 

-15.9 
1.9 

101.2 

0.0 
7.8 
15.9 

-15.9 
1.2 

122-2 

0.0 
70.4 
15.9 

-15.9 
7.5 

101.2 

0.0 
61.2 
15.9 

-15.9 
6.7 

63.1 

0.0 
51.0 
15.9 

-15.9 
5.3 

9.2 

0.0 
40.0 
15.9 

-15.9 
4.8 

95.2 

0.0 
27.3 
15.9 

-15.9 
3.1 

101.2 

0.0 
14.5 
15.9 

-15.9 
Z6 

122.2 

0.0 
0.0 

15.9 
-15.9 

1.4 

69.1 

0.0 
0.0 
0.0 
0.0 

141.1 

0.0 
0.0 
0.0 
0.0 

114.1 

0.0 
0.0 
0.0 
0.0 

141.1 

0.0 
0.0 
0.0 
0.0 

117.1 

Internal Rate of Return 115.1 

(1) CapitalIlmstmr t(1000DT) 
Irrigation System 

Greenhouses: 
-Frames 
-Pltic 

-Aoe, 
Machinety & Implements 

Packing/Cooling Room@ 
Vehices 

Life of 
Product 
5 yearv 

15ycars 
2 years 
3years 
5 years 

7.5 years 
$yearm 

1 
17.1 

81.0 
24.0 

3.0 
30.0 
30.0 
15.0 

2 3 

24.0 

4 

3.0 

5 

24.0 

6 
17.1 

30.0 

15.0 

7 

24.0 
3.0 

1 

30.0 

9 

24.0 

10 

3.0 

11 
17.1 

24.0 

15.0 

12 13 

24.0 
3.0 

14 15 

24.0 

TOTAL 200.1 0.0 24.0 3.0 24.0 62.1 27.0 30.0 24.0 3.0 56.1 0.0 27.0 0.0 24.0 

(2) Operating expenditures include labor. variable costs for material inputs and fixed costs (minus interest charges and depreciation) as shown on crop budgets. 



CASH INFLOW
Yield 
Price 
Vslc of ToW Production 
Production Sold 

(309& of Total) 
CASH OUTFLOW
Capital Investment (1) 
Openating Expenditur. (2) 

INCREMENTAL NET BENEFITBefore Financing 

Units 

ftemsm2 
DT/sten 

1000 DT/farm 
1000 DTIIarm 

1000 DT/Iarm 
1000 DT/arm 

1000 DT/farm 

1 

100.0 
0.200 

0.0 
0.0 

200.1 
0.0 

-200.1 

2 

100.0 
0.200 
450.0 
360.0 

0.0 
140.2 

219.1 

3 

100.0 
0.200 
450.0 
360.0 

24.0 
140.2 

195.A 

4 

100.0 
0.200 
450.0 
360.0 

3.0 
140.2 

216.8 

5 

100.0 
0.200 
450.0 
360.0 

24.0 
140.2 

195.A 

6 

100.0 
0.2 
450.0 
360.0 

6Q1 
140.2 

157.7 

7 

100.0 
0.200 
45k.0 
340.0 

27.0 
140.2 

192.8 

YEARS 
8 

100.0 
0.200 
450.0 
360.0 

30.0 
140.2 

119.8 

9 

100.0 
0.200 
450.0 
360.0 

24.0 
140.2 

195.S 

!0 

100.0 
0.200 
450.0 
360.0 

3.0 
140.2 

216.S 

11 

100.0 
0.200 
450.0 
360.0 

56.1 
140.2 

163.7 

12 

100.0 
0.200 
450.0 
360.0 

0.0 
140.2 

219.$ 

13 

100.0 
0.200 
450.0 
360.0 

27.0 
140.2 

192.8 

14 

100.0 
0.200 
450.0 
360.0 

0.0 
140.2 

219.1 

15 

100.0 
0.200 
450.0 
360.0 

24.0 
140.2 

195.8 

FINANCING 
Inltopca Rate 
Loan Receipts 
Debt Outtanding 
Debt Service 
Net Financing 
Annual Interst Payment 

INCREMENTAL NET BENEFIT
After Financin 

9.5% 
1000 DT/farm 
1000 DT/farm 
1000 DT/farm 
1000 DT/farm 

1000 DT/farm 

100.0 
100.0 

100.0 

-100.1 

0.0 
93.6 
15.9 

-15.9 
9.5 

203.9 

0.0 
6.5 

15.9 
-15.9 

8.9 

179.9 

0.0 
788 
15.9 

-15.9 
8.2 

200.9 

0.0 
70.4 
15.9 

-15.9 
7.5 

179.9 

0.0 
61.2 
15.9 

-15.9 
6.7 

141.8 

0.0 
51.0 
15.9 

-15.9 
5.8 

176.9 

0.0 
40.0 
15.9 

-15.9 
4.8 

173.9 

0.0 
27.8 
15.9 

-15.9 
3.8 

179.9 

0.0 
145 
15.9 

-15.9 
Z6 

200.9 

0.0 
0.0 

15.9 
-15.9 

1.4 

147.1 

0.0 
0.0 
0.0 
0.0 

219.1 

0.0 
0.0 
0.0 
0.0 

1928 

0.0 
0.0 
0.0 
0.0 

219.8 

0.0 
0.0 
0.0 
0.0 

195.S 

ItrdRate of Return 196.91 

(1)CapitalInvtmen (1000 DT) 
Irrigtion s tem 

Greenhouse 
-Frames 
-Pltic 

-Aorim 
usnc & Implenents 

PackiglCooing Room@ 
Vehiceks 

TOTAL 

Life at
Product 

5 yea 

15 yeam
2years 
3years 

5years 
7.5 year 

5year 

1 
17.1 

81.0 
24.0 

3.0 
30.0 
30.0 
15.0 

200.1 

2 

0.0 

3 

24.0 

24.0 

4 

3.0 

3.0 

$ 

24.0 

24.0 

6 
17.1 

30.0 

15.0 

62.1 

7 

24.0 
3.0 

27.0 

8 

30.0 

30.0 

9 

24.0 

24.0 

10 

3.0 

3.0 

11 
17.1 

24.0 

15.0 

56.1 

12 

GO 

13 

24.0 
3.0 

27.0 

14 

0O 

15 

24.0 

24.0 

(2) Operati 8 expecdire. include labor, vwbl cou for matenal inputs. and fimd cost (minus intce charges and depreciatio) ash on crop budge. 



CASH FLOW ANALYSIS FOR GLADIOLA PRODUCTION, LOW YIELD SCENARIO, 3 HECTARE FARM
 

Units 1 2 3 4 5 6 7 
YEARS 

1 9 10 11 12 13 14 15 

CASH INFLOW 
Yield 
Price 
Value of Total Production 
Production Sold 

(s0% af Total) 
CASH OUTFLOW 
Capital Inve rnent (1) 
Operating Ependitre (2) 

tmsjm2 

DT/Acm 
1000 DT/farm 
1000 DTlfarm 

1000 DT/farm 
1000 DT/farm 

40.0 
0.300 

0.0 
0.0 

200.1 
0.0 

40.0 
0.300 
270.0 
216.0 

0.0 
151.5 

40.0 
0.300 
270.0 
216.0 

24.0 
151.5 

40.0 
0.300 
270.0 
216.0 

3.0 
151.5 

40.0 
0.300 
270.0 
216.0 

24.0 
151.5 

40.0 
0.300 
710.0 
216.0 

62.1 
151.5 

40.0 
0.300 
270.0 
216.0 

27.0 
151.5 

40.0 
0.300 
270.0 
216.0 

30.0 
151.5 

40.0 
0.300 
270.0 
216.0 

24.0 
151.5 

40.0 
0.300 
270.0 
216.0 

3.0 
151.5 

40.0 
0.300 
270.0 
216.0 

56.1 
151.5 

40.0 
0.300 
770.0 
216.0 

0.0 
151.5 

40.0 
0.300 
270.0 
216.0 

77.0 
151.5 

40.0 
0.300 
270.0 
216.0 

0.0 
151.5 

40.0 
0.300 
70.0 
216.0 

24.0 
151.5 

INCREMENTAL NET BENEFIT 
Before Financing 1000 DT/[arm -200.1 64.5 40.5 61.5 40.5 2.4 37.5 34.5 40.5 61.5 &4 64.5 37.5 64.5 40.5 

0 

FINANCING 
Inter Rate 
LoanReceipta 
Debt OutMandig 
Debt Service 
Net Financing 
Annual Interco Payment 
INCREMENTAL NET BENEFIT 
After Financing 

9.5% 
1000 DT/farm 
1000 DT/farm 
1000 DT/farm 
1000 DT/farm 

1000 DT/farm 

100.0 
100.0 

100.0 

-100.1 

0.0 
93.6 
15.9 

-15.9 
9.5 

4.6 

0.0 
86.5 
15.9 

-15.9 
1.9 

24.6 

0.0 
711 
15.9 

-15.9 
8.2 

45.6 

0.0 
70.4 
15.9 

-15.9 
7.5 

24.6 

0.0 
61.2 
15.9 

-15.9 
6.7 

-13.5 

0.0 
51.0 
15.9 

-15.9 
5.1 

21.6 

0.0 
40.0 
15.9 

-15.9 
4.1 

11.6 

0.0 
27.1 
15.9 

-15.9 
3.1 

24.6 

0.0 
14.5 
15.9 

-15.9 
Z6 

45.6 

0.0 
0.0 

15.9 
-15.9 

1.4 

-7.5 

0.0 
0.0 
0.0 
0.0 

64.5 

0.0 
0.0 
0.0 
0.0 

37.5 

0.0 
0.0 
0.0 
0.0 

64.5 

0.0 
0.0 
0.0 
0.0 

40.5 

Enternal Rate of Return 
30.01 

(1) apital Imetent (1000DT) 
Ir satiosysem 

Greenhouses 
-Fram. 
-Plasic 

-Accessories 
Macbinoy &Implemct. 

Padck iC Room. 
Vehicke 

Life at 
Product 
5 yer.v 

15 ycar
2 years 
3years 

5 yeas 
7.5 years 

5 years 

1 
17.1 

111.0 
24.0 

3.0 
30.0 
30.0 
15.0 

2 3 

24.0 

4 

3.0 

5 

24.0 

6 
17.1 

30.0 

15.0 

7 

24.0 
3.0 

1 

30.0 

9 

24.0 

10 

3.0 

11 
17.1 

24.0 

15.0 

12 13 

24.0 
30 

14 15 

24.0 

TOrAL 200.1 0.0 24.0 3.0 24.0 62.1 27.0 30.0 24.0 3.0 56.1 0.0 7.0 0o 24.0 



Units 1 2 3 4 5 6 7 
YEARS 

8 9 10 11 12 13 14 15 

CASH INFLOW 
Yield 
Price 
Value of Total Production 
Production Sold 
(10% of Total) 
CASH OUTFLOW 
CApitai Imesmet (1) 
Opeating ependifures (2) 

tcmdm2 
DT/sem 

1000 DTlfarm 
1000 DT/Irm 

1000 DT/fmm 
1000 DT/fam 

50.0 
0.300 

0.0 
0.0 

200.1 
0.0 

50.0 
0.300 
337.5 
270.0 

0.0 
176.2 

50.0 
0.300 
337.5 
270.0 

24.0 
176.2 

50.0 
0.300 
337.5 
270.0 

3.0 
176.2 

50.0 
0.300 
337.5 

24.0 
176.2 

50.0 
0.300 
337.5 
M70.0270.0 

62.1 
176.2 

50.0 
0.300 
337.5 
270.0 

27.0 
176.2 

50.0 
0.300 
337.5 
270.0 

30.0 
176.2 

50.0 
0.300 
337.5 
270.0 

24.0 
176.2 

50.0 
0.300 
337.5 
70.0 

3.0 
176.2 

50.0 
0.300 
337.5 
270.0 

56.1 
176.2 

50 
0.300 
337.5 
270.0 

0.0 
176.2 

50.0 
0.300 
337.5 
270.0 

77l.0 
176.2 

50.0 
0.300 
337.5 
270.0 

0.0 
176.2 

50.0 
0.300 
337.5 
270.0 

24.0 
176.2 

INCREMENTAL NET BENEFIT 
Before Financing 1000 DT/arim -200.1 9.8 69.8 90.& 69.1 31.7 66.8 63.8 69.8 90.8 37.7 93. 66.8 93.8 69.8 

r, 
. 

FINANCING 
intr PRaft 
Loan Receipts 
Debt Outstanding 
Debt Service 
Net Financing 
Annual Interat Payment 

INCREMENTAL NET BENEFIT 
After Finnn 

9.5% 
1000 DT/farm 
1000 DT/farm 
1000 DT/fsm 
1000 DT/farm 

1000 DT/farm 

100.0 
100.0 

100.0 

-100.1 

0.0 
93.6 
15.9 

-15.9 
9.5 

77.8 

0.0 
86.5 
15.9 

-15.9 
89 

53.8 

0.0 
788 
15.9 

-15.9 
82 

74.8 

0.0 
70.4 
15.9 

-15.9 
7.5 

53.8 

0.0 
61.2 
15.9 

-15.9 
6.7 

15.7 

0.0 
51.0 
15.9 

-15.9 
5.8 

50.8 

0.0 
40.0 
15.9 

-15.9 
4.8 

47.8 

0.0 
27.8 
1.9 
-1.9 
3.8 

53.8 

0.0 
14.5 
15.9 

-15.9 
2.6 

74.8 

0.0 
0.0 

15.9 
-15.9 

1.4 

21.7 

0.0 
0.0 
0.0 
0.0 

918 

0.0 
0.0 
0.0 
0.0 

66.8 

0.0 
0.0 
0.0 
0.0 

93.8 

0.0 
0.0 
0.0 
0.0 

69.8 

ternal Rate cRetrn 64.11 

(1) C ta Inustment (1000 DT) 
Irriptio System 

Oreenhouses 
-Frames 
-Pbstic 

-Accemris 
Msebinety & lmpic=ts 

Packiang 8oolingRooms 
Vehicles 

Life of 
Product 

5 jars 

15 years
2yews 
3 jars 
Sjes 

7.5 years 
Sjears 

1 
17.1 

81.0 
24.0 

3.0 
30.0 
30.0 
15.0 

2 3 

24.0 

4 

3.0 

5 

24.0 

6 
17.1 

30.0 

15.0 

7 

24.0 
3.0 

8 

30.0 

9 

24.0 

10 

3.0 

11 
17.1 

24.0 

1.0 

12 13 

24.0 
3.0 

14 15 

24.0 

TOTAL 200.1 0.0 24.0 3.0 24.0 62.1 27.0 30.0 24.0 3.0 56.1 0.0 27.0 0.0 24.0 

(2) Operating czpendatlur s include lbor,variable costs for mltcrai Laput, and fI ed cests (minus interest charges and depreciation) m idxw on crop budgets. 



CASH FLOW ANALYSIS FOR GLADIOLA PRODUCTION, HIGH YIELD SCENARIO, 3 HECTARE FARM
 

Units 1 2 3 4 5 6 7 
YEARS 

8 9 10 11 12 13 14 15 

CASH INFLOW 
Yield 
Prior 
Value of Total Production 
Production Sold 

(10% of Tota!) 
CASH OUTFLOW 
Capital Investment (1) 
Operating Expenditures (2) 

stomam2 
DT/kim 

1000 DT/farm 
1000 DTfarmn 

1C0 DT/farm 
1000 DT/Iazm 

60.0 
0.300 

0.0 
0.0 

200.1 
0.0 

60.0 
0.300 
405.0 
324.0 

0.0 
201.0 

60.0 
0.300 
405.0 
324.0 

24.0 
201.0 

60.0 
0.300 
405.0 
324.0 

3.0 
201.0 

60.0 
0.300 
405.0 
324.0 

24.0 
201.0 

60.0 
0.300 
405.0 
324.0 

62.1 
201.0 

60.0 
0.300 
405.0 
324.0 

27.0 
201.0 

60.0 
0.300 
405.0 
324.0 

30.0 
201.0 

60.0 
0.300 
405.0 
324.0 

24.0 
201.0 

60.0 
0.300 
405.0 
324.0 

3.0 
201.0 

60.0 
0.300 
405.0 
324.0 

56.1 
201.0 

60.0 
0.300 
405.0 
324.0 

0.0 
201.0 

60.0 
0.300 
405.0 
324.0 

27.0 
201.0 

60.0 
0.300 
405.0 
324.0 

0.0 
201.0 

60.0 
0.300 
405.0 
324.0 

24.0 
201.0 

INCREMENTAL NET BENEFIT 
Before Financing 1000 DT/farm -200.1 123.0 99.0 120.0 99.0 60.9 96.0 93.0 99.0 120.0 66.9 123.0 96.0 123.0 99.0 

, 

FINANCING 
Intere Rate 
LoAn Receipts 
Debt Outstanding 
Debt Service 
Net Financins 
Annual int-res Payment 
INCREMENTAL NET BENEFIT 
After Financing 

9.5% 
1000 DT/farm 
1000 DT/farm 
1000 DT/farm 
1000 DTIfarm 

1000 DT/farm 

100.0 
100.0 

100.0 

-100.1 

0.0 
93.6 
15.9 

-15.9 
9.5 

107.1 

0.0 
86.5 
15.9 

-15.9 
8.9 

83.1 

0.0 
7X1 
15.9 

-15.9 
&2 

104.1 

0.0 
70.4 
15.9 

-15.9 
7.5 

3.1 

0.0 
61.2 
15.9 

-15.9 
6.7 

45.0 

0.0 
51.0 
15.9 

-15.9 
5.1 

10.1 

0.0 
40.0 
15.9 

-15.9 
4.8 

77.1 

0.0 
27.1 
15.9 

-15.9 
3.1 

13.1 

0.0 
14.5 
15.9 

-15.9 
26 

104.1 

0.0 
0.0 

15.9 
-15.9 

1.4 

51.0 

0.0 
0.0 
0.0 
0.0 

123.0 

0.0 
0.0 
0.0 
0.0 

96.0 

0.0 
0.0 
0.0 
0.0 

123.0 

0.0 
0.0 
0.0 
0.0 

99.0 

Interna Rate of Return 96.1 

(1) Capital Invesment (1000 DT) 
nrriation System 

Greettouses 
-Frame. 
-Plasti 

-Aomore 
Machimy & Implements 

PackingCooling Room@ 
Vehicles 

Life of 
Product 
5 ye 

15 years 
2 years 
3y ars 

5years 
7.5years 

5 ears 

1 
17.1 

11.0 
24.0 

3.0 
30.0 
30.0 
15.0 

2 3 

24.0 

4 

3.0 

5 

24.0 

6 
17.1 

30.0 

15.0 

7 

24.0 
3.0 

1 

30.0 

9 

24.0 

10 

3.0 

11 
17.1 

24.0 

15.0 

12 13 

24.0 
3.0 

14 15 

24.0 

TOTAL 200.1 0.0 24.0 3.0 24.0 62.1 27.0 30.0 24.0 3.0 56.1 0.0 27.0 0.0 24.0 

(2) Operating expenditures include labor, variable osts for material inputs. and fixed costs (minus intcrest charges and depreciation) as sh n on crop budgets. 



5. TUNISIAN GOVERNMENT AGENCIES AND POLICIES
 

This section describes the principal GC" agencies with responsibilities

related to cut flower exports. Specific policies and regulations which affect
 
the cut flower sector are also addressed.
 

5.1 CEPEX - Centre de Promotion des Exportations
 

The Centre de Promotion des Exportations (CEPEX), a public institution
 
attached to the Ministry of Economy and Finance with a commercial and industrial
 
character, was created by law #73-20 on April 14, 1973. Its principal role is
 
to promote Tunisia's foreign trade, especially its exports, and to assist
 
Tunisia's exporters and foreign importers in initiating business contacts.
 
Within this task CEPEX:
 

* undertakes market and marketing research;
 
0 advises and guides Tunisian exporters;
 
* assists foreign importers;
 
* disseminates commercial information;
 
• undertakes promotional actions;
 
* contributes to the development of the national foreign trade policy.
 

FOPRODEX (Fond de Promotion des Exportations), an export promotion fund
 
managed by CEPEX, isa public fund created by law #84-84 on December 31, 1984 to
 
help exporters access market research and promote Tunisian products abroad.
 
Specific actions that FOPRODEX can fund are in two categories:
 

1. Support actions directly related to exports!
 

subsidizing transport of new products and of products being
 
exported to countries not on the current list of countries
 
already slated for transport subsidies;
 

subsidizing interest rates on credits financing exports;
 

bonus to improve competitiveness of strategic products on
 
foreign markets.
 

2. Support export promotion actions, such as:
 

market studies;
 

* prospecting;
 

* participation in international fairs and exhibitions;
 

° advertising - brochures, catalogues, etc.
 

All exporters, individuals or groups, are eligible for support by filing
 
an application with FOPRODEX, which supports these activities on a case by case
 
basis through subsidies and credit at a subsidized interest rate.
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An agreement between CEPEX and Tunis Air provides for reduced rates for
 
export shipments on Tunis Air and Compagnie Tunisienne de Navigation (CTN). For

air shipments exporters receive a 
50 percent reduction intransport rates. The

shipper must pay the full rate at time of shipment and but receives a 50 percent

rebate from CEPEX. 
The principal problem with this program islate reimbursement

by CEPEX. Some exporters noted that they had waited as long as one year to
receive their rebates. Inaddition to the delay exporters pointed out that they

incurred additional costs during the lengthy process of pursuing their claims.

This appears to be a case where the administrative procedures are negating some
of the incentives which the policy sought to create for flower exporters.
 

CEPEX's export promotion activities such as marketing research, dissemina­tion of commercial information, and participation in international trade fairs
 
are limited by scarce resources. Given the very small scale of the cut flower
 
sector, CEPEX's export promotion activities have been limited to attendance at

international fairs. It is not currently able to undertake research on cut

flower markets inEurope or provide detailed commercial information to Tunisian
 
flower exporters.
 

5.2. 	Agence de Promotion des Investissements Agricoles (APIA)
 

APIA is a public agency whose main role is to promote investment inthe
 
agricultural and fisheries sectors. 
 APIA provides four principal services:
 

1. 	 Disseminating Information. APIA serves as a source of
 
information on the agricultural investment code for
 
Tunisian and foreign investors.
 

2. 	 Identifying Investment Opportunities. APIA helps interested
 
parties identify promising agricultural initiatives,

especially those oriented toward exports. 
 It also acts as
 
liaison between potential fereign investors and Tunisian
 
partners.
 

3. 	 Resolving administrative problems. APIA provides advice to
 
business on how to take advantage of different provisions of
 
the investment code and assists them in completing their
 
paperwork.
 

4. 	 Advising on financing. APIA helps potential investors apply

for financing from the National Agriculture Bank (BNA). Since
 
this bank handles about 90 percent of credit funds for
 
agriculture, it isessential that investors learn to access
 
this source of financing.
 

Cut flower producers report that APIA's performance incarrying out the
functions listed above has been inconsistent. For firms to be eligible for the

benefits of the agricultural investment code, they must receive prior APIA

approval. Several of the cut flower producers mentioned that the APIA approval

process was long and troublesome. In two specific cases producers decided to

forego the benefits available to APIA-approved enterprises because the process
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required so much time. In an effort 
to respond to such problems APIA has

recently instituted a "one stop office" (guichet unique) speed up
to the
 
administrative procedures.
 

Itappears that APIA could play an important role inencouraging investment
inthe cut flower sector ifitmade iteasier for enterprises to apply for and
receive the incentives incorporated inthe Agriculture Investment Code. A number

of the code's provisions should be attractive to cut flower investors. These
 
include:
 

0 10-year tax exemption

* Up to 5,000 dinars for feasibility studies
 
* Preferential credit rates
 
0 Tax exemption on locally purchased inputs

• Shared training costs for personnel on projects using 
 new
 

technologies
 

APIA's knowledge of 
the cut flower sector is limited. It lacks the
 resources to follow-up on the businesses which ithas promoted inthe past. In
 
one particular case, an APIA-approved cut flower exporter pointed out that no one
from APIA had visited his operation inthe three years he had been inbusiness.

This was significant because the foreign partnership which APIA had helped to
 arrange was now defunct. Itappears that APIA does not have the means to screen

and qualify foreign investors which itrefers to Tunisian growers. Italso seems

that APIA currently isunable to evaluate the success or failure of investments
 
which ithelped to promote inthe cut flower sector.
 

5.3. Customs
 

Tunisian cut flower exporters depend on the Customs Service to expedite

entry of inputs into Tunisia and to clear the export of their outputs to foreign
markets. They expressed dissatisfaction with the Customs Service whereas they

were generally pleased with export oriented services.
 

5.3.1 Import Issues
 

Three major problems with imports were cited by firms in the cut flower
 
sector. The first concerns the speed with which customs clears bulbs and other

perishable inputs. Itappears that cumbersome import procedures have delayed the
delivery of bulbs and cuttings, resulting indamage and losses which are borne

by the Tunisian growers. 
 The second problem is related to pesticides and

herbicides that are banned for use on food crops. 
Cut flower growers would like
 to use these inputs but find that customs will not make exceptions. The Customs
 
Service says that it is not a policymaking body, so the question of clearing

these inputs for flower production isnot their mandate. The third problem with

imports that flower growers have concerns exoneration from import taxes.

Currently, if an inpu" isused for production of an export crop, it isexempt

from the import tax. 
 4owever, growers state that customs finds itdifficult to
determine whether a specific import will be used exclusively to produce export

flowers.
 

5.3.2 Export Issues
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Several flower exporters as well as transport companies pointed out that
export procedures and policies have been streamlined inthe past few years. 
This
improvement has been attributed 
to the use of one basic export declaration
document, a guide that explains the required steps that an exporter must follow.
Itappears that in this particular area the GOT's desire to promote exports has
resulted insimplified procedures that are making the system more efficient and
responsive to exporters' needs. 
One area where improvement could be made is in
reimbursement of the customs and TVA taxes. 
Exporters can apply for reimburse­
ment through CEPEX. However, as mentioned above, actual repayment can take from
 
8 to 10 months.
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6.0 CONCLUSIONS AND RECONNENDATIONS
 

This section enumerates the principal conclusions and recommendations of
the study. 
 It begins by listing major assets and constraints facing

participants in the Tunisian cut flower export sector. 
This list isfollowed by
a detailed set of recommendations centered on the formation of an association of
 
flower exporters.
 

6.1. Conclusions: Assets and Constraints
 

The cut flower sector inTunisia issmall and experimental. There are only
half a dozen producer/exporters of cut flowers in the country. 
It appears that

these growers benefit from a number of 
"natural" advantages, such as good
climate, adequate soils, sufficient irrigation water and proximity to the export
market. 
 In addition to these dssets, it isclear the Government of Tunisia has
begun to make important policy and regulatory changes which are increasing the
appeal of agricultural exports, including flowers, for investors. 
These changes

include:
 

0 Simplification of export procedures

0 Reimbursement of export and TVA taxes on flowers
 
0 Reduction of cargo rates of Tunis Air

0 Assistance to potential investors 
and exporters through APIA and
 

CEPEX
 

On a less tangible level the Tunisian public sector appears to be
interested inworking with private enterprises. This interest incooperation was
evident at the Roundtable on Floriculture held in Tunis in October 1990 where
representatives of the Ministry of Agriculture, CEPEX, APIA, Customs, and Tunis
Air met with current and potential flower exporters to discuss ways to facilitate
 
and increase flower exports.
 

These advantages are balanced by problems inareas such as infrastructure,

market information, government procedures, and technical knowledge. The principal

constraints are:
 

* Lack of organized air cargo shipments for flowers;
 
* 
 Lack of cold storage at the Tunis airport;

• Little technical information available from extension services;

• Insufficient knowledge of the European flower market;

* Inadequate postharvest handling procedures;

* An inexperienced labor force;
 
• Delayed reimbursement of export tax payments;

• Very limted access to credit, short and long-term; and

0 Restrictions on import of special pesticides for flowers.
 

Two major conclusions drawn from this review of the Tunisian cut flower
 
export sector:
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1. 	 Tunisia has the natural, physical, and human resources to develop a
competitive cut flower export sector ifa 
concerted effort ismade
 
to remove the constraints identified inthis study.
 

2. 	 Most constraints that affect the Tunisian cut flower sector can be
attributed to its 
very small scale. Economies of scale must be

developed by collaboration among current producers/exporters and by

cooperation between them and the relevant agencies of the Tunisian
 
Government.
 

6.2. 	 Recommended Actions
 

This 	section presents three interrelated recommendations. The first
addresses actions which the private sector can take to resolve problems inthe
sector. The second covers 
how the Tunisian Government can participate in this
effort. The third identifies the most promising foreign market for Tunisian
flowers and discusses flower varieties with high export market potential.
 

6.2.1 	Flower Exporters Association
 

A major recommendation of this report isthat a 
private trade association
of Tunisian flower 
exporters be formed. The association should have the
 
following goals and responsibilities:
 

1. 	 Represent growers 
in contacts with the Government, international
 
banks, donors and the local press. Educate them on the goals of the

flower growers and inform them of the impact of the flower sector on
 
employment and foreign exchange generation.
 

2. 	 Organize promotion of the flower sector. 
 Encourage professors,

consultants, and top staff of commercial flower companies inFrance,

Switzerland, and Germany to 
share their experience and expertise

with Tunisian growers.
 

3. 	 Develop basic marketing materials 
on the Tunisian flower industry

(to be used or adapted by all flower exporters) including brochures,

press kits, and video tapes. Organize participation by association

members inmajor European flower fairs and competitions as a means
 
of contacting new clients or potential investors.
 

4. 	 Host prospective foreign clients, joint venture partners, bankers,

and donor representatives who are interested in business
 
opportunities inTunisia.
 

5. 	 Hold periodic meetings with representatives of the Government
 
(including CEPEX and APIA) as 
well as the farming, transportation

and banking sectors to solve problems that limit exports. Promote
 
inter-sectorial cooperation.
 

6. 	 Help growers make bulk purchases of fertilizers, irrigation

equipment, greenhouses, and bulbs and cuttings.
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7. 	 Work with government 
and foreign firms to resolve postharvest

handling problems, especially those related to packing, labelling,

and transportation.
 

8. 	 Serve as a central data source on the Tunisian flower export sector,

giving foreign buyers and investors easy access to information.

Keep data on flower farms, hectareage, production and export volume
 
by flower type and the name, address, phone number and fax number of
 
all current Tunisian flower exporters.
 

The Tunisian flower exporters association will need assistance in its
formative stage. USAID should consider including aid to this type of trade
association in its upcoming agribusiness project. In the meantime, the GOT
should encourage close collaboration between CEPEX and APIA and any informal or

newly formed association of flower exporters.
 

6.2.2 	Government Actions
 

The Tunisian Government could take action to 
improve the conditions in
which cut flower 
exporters operate in Tunisia in three areas: government

regulations and policies, research and extension, 
and investment and export

promotion.
 

In the 
area of policy, GOT should review the procedures for reimbursing
export and TVA taxes. Considerable time and resources could be saved by simply
exonerating qualified flower exporters from these taxes. 
 The GOT should also
review the value of 
the 10 percent tax on imported agricultural inputs.

Consideration should also be given 
to reviewing current restrictions on the

import of certain banned pesticides for use on non-food (i.e. flower) crops.
 

In the area of research and extension, the Government should examine the
feasibility (economic and technical) of establishing a research facility devoted
to cut 	flowers. 
Itcould include both a research farm and a laboratory facility:
 

1. A research farm devoted to testing and selecting varieties of roses,

carnations, miniature carnation,, gladioli, gypsophila, statice,

lilies, liatrus, and other flowers including those grown from

cuttings, seeds, and bulbs imported from abroad. 
 A five-year

program of experimentation invariety selection, soils, greenhouse

types, fertilization, irrigation, pest control, 
 post-harvest

treatment, grading, packaging, chilling and shipping should be

designed along with 
a training program for agronomists and farm
 
labor. No attempt should be made to propagate bulbs or cuttings

locally inTunisia during this period. Each private farm should do

this work according to the needs of the individual markets.
 

2. A laboratory facility with microscopes, soil testing apparatus, and
 
a complete floriculture library with books, films, slides, and video
 
tapes of flower export farms from all over the developing world,
 
open to all members of the export flower organization.
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This research facility should not be considered for funding until the
stability and viability of the export flower sector is more certain. 
 In the

meantime, the GOT should consider training a 
few agronomists from Chott Meriem
in practical aspects of flower propagation and production focusing on 
roses,

gladioli, and carnations.
 

In the area of promotion, the Government should continue to support the

efforts of APIA to identify potential investors in the sector. APIA should be
encouraged to follow up more closely on the results of partnerships or joint

ventures 
which APIA has helped to arrange. CEPEX should be encouraged to

collaborate closely with any association established by growers. Inparticular,

CEPEX needs to develop a better understanding of the capabilities of current
flower exporters so that it can accurately represent Tunisia's potential 
at

international fairs. 
CEPEX should begin to develop video tapes and brochures on
Tunisian flowers for distribution in the European market. Once the flower
 
exporters association is fully functional, many of these responsibilities and
 
costs can be transferred from CEPEX to the association.
 

6.3 Tunisian Marketing Strategy
 

A marketing strategy for Tunisian 
cut flower exports must necessarily
consider the actual development of the sector. In this case 
it is at a

prefeasibility stage. That is,producers have not yet perfected or refined

technical aspects related to production, harvesting, packaging and shipping of
cut flowers. Growers are still experimcnting with different kinds of flowers,

determining what grows best and trying to match their production with market
demand. Unfortunately, with limited technical assistance and little knowledge

of outside markets, growers are encountering difficulties producing a marketable

quality product. A number of steps need to be taken for Tunisia to adopt a
 
successful market entry strategy.
 

First, growers need to identify the flowers best suited agronomically to
the Tunisian context and profitably grown at quality standards acceptable to the
 
export market. Second, market demand should be analyzed so that growers can
determine the best product mix among flowers that are indemand and also offer

the most remunerative prices. Market information from secondary sources like

ITC, combined with information from potential or existing partners or buyers in

Europe, would provide growers with a 
solid idea of market potential and trends.

Third, competing suppliers need to be analyzed to ensure that there are real

market opportunities for Tunisian flowers. 
Demand for roses may be growing but
ifother suppliers like Morocco have well-established marketing structures and
 are flooding the market with low-cost flowers (as appears to be the case with

Moroccan roses to France), there may not be room for a
new producer like Tunisia.

However, Tunisia should try to identify a "niche" in the winter market.
 

One product that a number of French wholesalers felt might have potential
for Tunisia isgladioli, a flower that grows well inTunisia. 
While gladioli do
 
not represent a significant percentage of total world flower trade, or French
imports for that matter, they have good export potential for Tunisia because of
the country's close proximity to 
France and other major markets. Gladioli

production in France 
has increased to meet growing demand, but off-season
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production is expensive because it is 
a long-cycle (three-month) flower and

greenhouse heating costs have soared with rising fuel costs.
 

Tunisia already grows many of the same mediterranean flowers that are in
high demand in France. Besides roses, Tunisia grows other flowers with good
export potential including chrysanthemum (marguerite) and gladioli. While these
and other varieties such as carnations, gypsophila, roses, statice, and
strelitzia, are 
viable flowers to produce in Tunisia, the ability to achieve
export quality in volume has not yet been demonstrated. According 
to one
wholesaler at Rungis, one shipment of strelitzia from Tunisia was tested on the
market but did not meet quality standards. The wholesaler felt that itwould be
 
very difficult to compete with French production.
 

Of course, successfully competing with 
existing developing country
suppliers is a bigger problem. 
 Tunisia would have difficulty competing with
Colombia and Peru, which are prominent producers of carnations and gypsophila
respectively. Tunisia should exploit its strong competitiveness with respect to
its location and seasonal market windows. 
The French market holds the greatest
potential due 
to the strong growth in cut flower imports against declining
domestic production, and the well-established trade, transportation, and
 
communication links.
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ANNEX 1
 

ROUNDTABLE ON FLORICULTURE
 

CEPEX organized a roundtable on floriculture held at the El Mechtel Hotel
in Tunis in collaboration with Abt Associates and APIA. 
 The purpose was to
 
exchange information on the international cut flower market, the Tunisian cut

flower sector, and government export promotion efforts for cut flowers. 
 In

addition, the agenda included discussion of Tunisia-specific problems,

comparisons with Latin American producers, and solutions to floriculture problems

that hinder exports to Europe and elsewhere.
 

Initially, participants agreed that Tunisian advantages include favorable

climate and soil, relatively low cost of labor, and proximity to Europe.

However, the need to identify market potential was highlighted. Some first steps

were recommended, including defining production and export objectives,

establishing a good flow of market information, and making the market more

familiar to Tunisians. Nancy Laws, of Abt Associates pointed out that Tunisia
 
faces a market with excellent potential, with world demand increasing 11 percent

annually. One exporter indicated that a comparison between Tunisia and Colombia
 
isinvalid because Tunisia lacks the facilities and technology that Colombia has,

and its climate and soils are less favorable than Colombia. Ms. Laws responded

to this point by commenting that Colombia and Ecuador started their cut flower
 
export industries from scratch relatively recently.
 

Another grower said that Tunisia should not try to export due to the

complexities of the cut flower sector. Exporting from Tunisia was relatively

expensive, he said, compared to other nations. This statement was followed by

a lively debate on the sector's problems. One grower pointed out that
 
floriculture poses enormous risks, which makes itdifficult to obtain financing,
 
one reason itremains underdeveloped.
 

Administrative problems were discussed, including the slow, inefficient
 
bureaucracy and the fact that airport offices do not respond to the needs of
 
perishable products.
 

Technical problems cited included the lack of technical training for staff

and producers and the inadequate technical expertise for production decisions
 
(such as which flowers to grow), soil analysis, equipment inspections, etc. One
 
expatriate grower cited a resistance to foreign experts who are not academics.
 
He also complained that Tunisian customs charges high tariffs, and does 
not
 
provide good service (e.g. they are closed on Sundays and holidays, which are
 
important days for flowers).
 

The team emphasized that 80 percent of the problems associated with cut
 
flower exports occur postharvest during packaging, and air/land transportation,

and .,rage. The lack of cold storage facilities was mentioned as a possible

probl-:m, as was the minimum number of flowers needed to justify reserving air

time for exporters. It is important to be able to reserve space for flowers on
 
passenger planes bringing tourists to Tunisia.
 

One exporter gave an example of failure due to the foreign partner's

withdrawal from agreement. 
 Also, he said that obtaining insurance to cover
 
product loss isa problem.
 



The following solutions were offered to improve the sector's performance:
 

* Training for staff, technicians, and advisors;

• Laboratory to help producers improve products for export;

* Bulk transportation, as small volume shipments are too costly; and
 
* Creation of a flower growers association.
 

Several participants voiced an urgent need to form an association of flower

producers/exporters. Whether the association should be publically-sponsored or
 
remain private was an issue, but consensus seemed to favor a private sector group

not associated with government organizations. All agreed that an association
 
should serve to resolve problems in the flower sector and call together

producers/exporters as necessary. The idea of an association pleased representa­
tives from customs and the plant inspection service, because dealing with a group

saves time. One grower voiced reservations about an association, predicting

problems between producers and sellers. The Abt team pointed out that Colombia
 
has a strong association, which has 200 members including three brand 
name
 
growers, without such problems. At the conclusion of the roundtable, cut flower
 
producers agree to form a federation of producers and exporters, and one grower

suggested that a lawyer draw up the charter for the new federation.
 



ANNEX 2
 

NOTES TO ENTERPRISE BUDGET COST ESTIMATE FOR SELECTED FLOWERS
 
PRODUCTION/REVENUE ASSUMPTIONS
 

Planting density and yields
 

These are based on 
visits to farms and production recommendations from

Chott Meriem. It isassumed that each hectare, which is 10,000 m2, will have 20
plastic greenhouse sections of 500m2 each. 
The actual surface area inproduction

is three-quarters of the covered area, 7,500 m2, which allows for
or space
between rows. For roses, the planting density refers to the number of rose
bushes per square meter. For carnations and gladiola, it refers to the number
 
of cuttings per square meter.
 

Producer prices
 

These are based 
on visits to Rungis Market. The wholesale price for
Moroccan roses are used as the reference price for Tunisian roses. Prices
reported were 24FF per bunch of 20 stems, or 
1.2FF per stem (200 millimes per
stem using an exchange rate of 6FF = 
1DT). Airfreight costs are approximately

6FF/kg. airfreight). This includes handling, packing, shipping , unloading, and
insurance. Estimates of carnations and gladioli are similarly rough, but
conservative estimates. Assumptions on prices received by grower are based on
the existing market prices in France minus air transportation costs to establish
 
an FOB price. Transport and handling charges were subtracted from the FOB price

to calculate prices paid to growers.
 

Labor
 

Labor costs are based on time estimates shown inExhibit 4.1-4.3 which were
developed by a floriculture specialist at Chott Meriem and wage rates based on
 
interviews with growers.
 

Cuttings/Bulbs/Seeds
 

The estimated cost for rose plants is2-4 DT per plant, and the productive
life of the plants varies from 7 to 10 years. 
For purposes of analysis, itwas
assumed that costs were 3 DT per plant, with a 
productive life of 7 years. Roses
plants, once in production will produce 12-30 flowers per year for 7-10 years

before they must be replaced.
 

Fertilizer Costs
 

Fertilizer costs are based on (1)application rates and schedules developed
 
by a specialist at Chott Meriem and (2)suppliers' prices in Tunis.
 

Pesticide and Fungicide Costs
 

See Annex 2-A for explanation of assumptions used for calculation 
of
 
pesticide application rates and costs.
 

Irrigation Costs
 



Miscellaneous maintenance (buying valves and repairing pipes, tubes 
or
hoses) for a 3 ha. irrigation system is estimated to cost 300 DT per year per

hectare.
 

Machinery Expenses
 

350 DT per month, or 6,000 DT per year for the operation isestimated to
be reasonable. This makes for a per hectare cost of 2,000 DT per year.
 

Packing materials
 

Based on authors' experience inother countries, a benchmark estimate of
costs for shipping and packing materials is20 millimes per flower for roses and

10 millimes per flower for other flowers.
 

FIXED COSTS:
 

Cut flowers in Tunisia are typically produced either in open fields or
under plastic greenhouses" that are simple oval-framed structures consisting
of metal ribs covered by plastic sheeting. Because the climate in Tunisia is
mediterranean and temperate there is 
no need for more sophisticated enclosed
greenhouse structures, although the plastic structures used in Tunisia protect
flowers from severe rains and cool winter nights. 
The initial investment, still
much lower than for European countries, includes the following equipment:
 

Eguipment Category New Cost 
 Life of Product Total Cost Per 3 Hectare
 

Irrigation Pumps/Pipe: 5,700/ha. 
 5 years 17,100

Greenhouse:
 

-Frames 27,000/ha. 15 years 81,000"
-Plastic 8,000/ha. 2 years 24,000
-Accessories 1,000/ha. 3 years 
 3,000
Machinery/Implements: 30,000/farm 
 5 years 30,000
Packing/Cooling Rooms: 30,000/farm 
 15 years 30,000
Vehicles: 15,000/farm 5 years 15,000
 

TOTAL 201,000 DT
 

32 A typical plastic greenhouse is6 meters by 80-85 iters, or approximate­
ly 500 square meters.
 



The depreciation schedule derived from this is as follows:
 

Depreciation: Equipment/Vehicles:
 

Equipment Cateaorv New Cost Life of Product Annual Cost
 

Irrigation: 5,700/ha. 5 years 1,140
 
Greenhouses:
 
-- Plastic 8,000/ha. 2 years 4,000 
-- Frames 27,000/ha. 15 years 2,467 
-- Accessories 1,000/ha. 3 years 333 
Machinery & 
Implements 10,000/ha. 5 years 2,000
 
Packing/Cooling Rooms 10,000/ha. 7.5 years 1,333
 
Vehicles 5,000/ha. 5 years 1,000
 

TOTAL 12,273 DT
 

Management and Staff Salaries
 

It is assumed that the management costs (salaries for a manager and
 
assistant) average 1,500 DT/month, including taxes and social security. Staff
 
salaries, including secretaries and one or two other staff persons, are assumed
 
to average 700/month. Therefore, the annual costs are 26,400 DT per operation,
 
or 8,800 DT per hectare for a three-hectare operation. Promotional expenses,
 
which would include constributions to the flower growers association, are
 
estimated to be $3,000, or $1,000 per hectare. Administrative fees (mail, minor
 
taxes, accounting fees, etc.) have been budgeted at 500 per month, 6,000 per
 
year, or 2,000 per hectare.
 

Land and Building Costs
 

Land and building costs are estimated to be 4,000 DT for a three hectare
 
operation, or 1,350 per hectare.
 



ANNEX 2-A
 

ASSUMPTIONS FOR CALCULATIONS OF PESTICIDE/FUNGICIDES
 
APPLICATION RATES AND COSTS
 

Basically, there is
no conventional way to calculate pesticide/fungicide

costs for a particular area of production of a particular period of time. It
 
depends on how many pesticide/fungicide applications you need for a particular

product (flowers) and what kind of pesticide/fungicide might be needed. This
 
information can be found in any technical reference for flowers. 
 However, for
 
roses, carnations, and gladiolus you may use the following norms 
under normal
 
production conditions (no heavy infestation). This information was collected
 
from growers in the Chott Meriem area.
 

Roses
 

Pesticides or
 

Disease Fungicides Used Number of Applications
 

Oidium Triforine 3-4/year
 

Mildion 
 Man~be 2-3/year
 

Botrytis Vinchlozoline 2-3/year
 

Perimor
 
Pucerons Verts Dimethoate 3-4/year
 

One application needs 80 to 10U hectoliters of solution
(pesticides/fungicide quantity + water) per hectare. One hectare usually

consists of 18 or 20 green houses. Therefore, the quantity of any

pesticide/fungicide needed for hectare is:
 

100 times the number of grams/hectoliter needed
 

e.g.:
 

Given a solution of Perimor of 10 grams/hectoliter
 

and,
 
an application rate of 100 hectoliters per hectare for one
 
application, then 1 application/hectare needs 100 x 10 grams
 
= 1000 grams = 1kg of perimor
 

The costs/application/hectare is 22 DT for Perimor which cost 22DT/kg.
 

If roses need 3 to 4 application of Perimor/hectare/year, then total costs
 
per year per hectare would come to 88 DT/ha/year.
 



_______________________ ______________________ 

[Ros 

[ Disease Pesticide/Fungicide Used I Number of Applications 

Acariens 


Car natio*n 

Pucerons 


Acarians 


Tordeuses
 
Mineuses 


Rouille 


Verticilliose
 
Fusaroise
 
Rhizoctone 


[Gladiolas 

Thrips 

(insect) 


Botrytis 


Rouille transverse 


Viroses
 
Stromtinoise
 
Fusariose
 
NWcroses 


Lambose
 
Tores 


_* 

Dimthoate
 
Lannate
 
PWrimor 


Lambose
 
Tores 


Lannete 


Mancozate
 
Triforine 


no chemical treatment
 

Dimethoate
 
Lannat
 
Perimor 


Vinchlozoline 


Triforine 


no chemical treatment
 

2-3/year
 

3-4/year
 

2-3/year
 

1-2/year
 

1-2/year
 

3-4/year
 

2-3/year
 

1-2/year
 



Pesticide Costs: Lannate 21.0 DT/kg. 
Karate 
D~cis 
Dimethoate 

20.0 DT/kg. 
17.0 DT/kg. 
4.5 DT/kg. 

Karatane 
Perimor 
Lambox 
Torcs S. 

4.0 DT/kg. 
22.0 DT/kg.
11.0 DT/kg. 
30.0 DT/kg. 

(Kelthane equivalent) 
(Kelthane equivalent) 

Fungicide Costs: Man~be 6.8 DT/kg. 
Folpel 
Benlate 
Vinchlozoline 
Mancozele 
Triforine 

n/a 
40.0 DT/kg. 
35.0 DT/kg. 
6.5 DT/kg. 
18.0 DT/kg. 

(Ronilan) 
(Dithane M45) 
(Saprol) 
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ANNEX 2-B
 

DETAILED ENTERPRISE BUDGETS
 

CARNATION: ENTERPRISE BUDGET, LOW/MEDIUM/HIGH YIELD 
SCENARIOS, PER HECTARE, 1990-1991 SEASON 
...... 


PRODUCTION/REVENUE 

............... . -..----------

Yield (Stems/m2) 

Plant Density (Plants/m2) 

Production Period (months) 

Area inProduction (m2/yr./ha.) 

Total Production (Stems/yr.) 

Production Sold (80% of Total) 

Producer Price per Stem 

Value of Production (DT/ha.) 


-
COSTS (VARIABLE AND FIXED) 

-
Hired Labor Wage (DT/Day) 
Specialized Labor Wage (DT/Day) 
Hired Labor.Person-days 
Specialized labor. Person-days 

Subtotal - Labor Costs 

Variable Costs - Inputs:
 
Cuttings/Bulbs/. :eds 

Fertilizer 

Insecticides &Fungicides 

Irrigation 

Machinery Expenses 

Packing Materials 


Subtotal - Material Input Costs 
TOTAL VARIABLE COSTS 
Fixed Costs: 
Depreciation: Equipment/Vehicles 
Interest 
Managements &Staff Salaries 
Land & Buildings 

TOTAL FIXED COSIS 

TOTAL COSTS PER FLA (DT) 

Low Medium High 

32.0 32.0 32.0 
120,0 160.0 180.0 

Nov-May Nov-May Nov-May 
7500.0 7500.0 7500.0 

900000.0 1200000.0 1350000.0 
720000.0 960000.0 1080000.0 

0.120 0.120 0.120 
86400.0 115200.0 129600.0 

3.5 3.5 3.5 
5.0 5.0 5.0 
970 970 970 
495 495 495 

5870.0 5870.0 5870.0 

62400.0 62400.0 62400.0 
1314.1 1314.1 1314.1 
210.0 210.0 210.0 
300.0 300.0 300.0 
500.0 500.0 500.0 

9000.0 12000.0 13500.0 
73724.1 76724.1 78224.1 
79594.1 82594.1 84094.1 

12273.0 12273.0 12273.0 
9500.0 9500.0 9500.0 

11500.0 11500.0 11500.0 
1350.0 1350.0 1350.0 

33273.0 33273.0 33273.0 

112867.1 115867.1 117367.1 
-------.-.- -. - -------
NET REV,-NTJE PFR HECTARE -26467.1 -667.1 12232.9 

Conversion Factor (ha/qty. sold) 0.00000139 0.00000104 0.00000093 
Total Costs per Stem Sold (DT) 0.157 0.121 0.109 
GROSS MARGIN (DT/Plant) -0.037 -0,001 0.011 
------------------------------------ - --------------­---------
Exchange Rate (DT/$U.S.) 0.85 0.85 0.85 
Costs per Hectare ($U.S.) 132784.8 136314.2 138078.9 
Costs per Stem ($U.S.) 0.148 0.114 0.102 
-------------------------
GROSS MARGIN ($US/Stem) -0.043 -0.001 0.013 
-.-- -.... .... .................... ---------------­



------------- 

------ --------------------- 

------------- - --------- ------------ --------------- -------------

------------- ----------- ------------ --------------- -------------

--------------- 

GLADIOLA- ENTERPRISE BUDGET, LOW/MEDIUM/HIGH YIELD 
SCENARIOS, PER HECTARE, 1990-1991 SEASON 

PRODUCTION/REVENUE Low Medium High 
------------------ ---------- ---------- .... 

Yield (Stems/m2) 40.0 0.0 60.0 
Plant Density (Plants/m2) 45.0 55.0 65.0 
Production Period (months) Nov-May Nov-May Nov-May 
Area in Production (m2/yr./ha.) 7500.0 7500.0 7500.0 
Total Production (Stems/yr.) 300000.0 375000.0 450000.0 
Production Sold (80% of Total) 240000.0 300000.0 360000.0 
Producer Price (DT/Stem) 0.300 0.300 0.300 
Value of Production Sold (DT/ha.) 72000.0 90000.0 108000.0 

-
COSTS (VARIABLE AND FIXED) 
------------ .------- .---- .....-------------
Hired Labor Wage (DT/Day) 3.5 3.5 3.5 
Specialized Labor Wage (DT/Day) 5.0 5.0 5.0 
Hired Labor Person-days 265.0 265.0 265.0 
Specialized Labor: Person-days 150.0 150.0 150.0 

Subtotal - Labor Costs 1677.5 1677.5 1677.5 
Variable Costs - Inputs: 
Cuttings/Bulbs/Seeds 30000.0 37500.0 45000.0 
Fertilizer 869.3 869.3 869.3 
Insecticides & Fungicides 225.0 225.0 225.0 
Irrigation 300.0 300.0 300.0 
Machinery Expenses 500.0 500.0 500.0 
Packing Materials 3000.0 3750.0 4500.0 

Subtotal - Material Input Costs 34894.3 43144.3 51394.3 
TOTAL VARIABLE COSTS 36571.8 44821.8 53071.8 
Fixed Cotts: 
Depreciation: Equipment/Vehicles 12273.0 12273.0 12273.0 
Interest 9500.0 9500.0 9500.0 
Management &Staff Salaries 10500.0 10500.0 10500.0 
Land and Building Costs 1350.0 1350.0 1350.0
 

TOTAL FIXED COSTS 33623.0 33623.0 33623.0
 

TOTAL COSTS PER HA (DT) 70194.8 78444.8 86694.8 

NET REVENUE PER HECTARE 1805.3 11555.3 21305.3 

Conversion Factor (ha/qty. sold) 0.00000417 0.00000333 0.00000278 
Total Costs per Stem Sold (Dr) 0.292 0.261 0.241 
GROSS MARGIN (DT/Stem) 0.008 0.039 0.059 
------- . ..--.------------.--....----------.......---------- ----------------
Exchange Rate (DT/$U.S.) 0.85 0.85 0.85 
Costs per Hectare ($U.S.) 82,582.1 92,287.9 10:993.8 
Costs per Stem ($U.S.) 0.28 0.25 0.23 
GROSS MARGIN ($US/Stem) 0.009 0.045 0.070 
....-.... ........-...........-....-............ ................ ...............................
 
Sources: See ANNEX 2 of this report for notes on calculations. 
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ROSE. ENTERPRISE BUDGET, LOW/MEDIUM/HIGH YIELD
 

SCENARIOS, PER HECTARE, 1990-1991 SEASON
 

PRODUCrION/RET"URNS 

Yield (Stems/m2) 

Plant Density (PAis/m2) 

Production Period (months) 

Area in Production (m2/yr./ha.) 

Total Production (Stems/yr.) 

Production Sold (80% of Total) 

Producer Price per Stem 

Value of Production (DT/ha.) 


COSTS (VARIABLE AND FIXED) 

Hired Labor Wage (DT/day) 
Specialized Labor Wage (DT/Day) 
Hired Labor Person-Days 
Specialized Labor Pcrson-Days 

Subtotal - Labor Costs 
Variable Costs - Inputs:
 
Cuttings/Bulbs/Seeds 

Fertilizer 

Insecticides & Fungicides 

Irrigation 

Machinery Expenses 

Packing Materials 


Subtotal - Material Input Costs 

TOTAL VARIABLE COSTS 

Fixed Costs:
 
Depreciation: Equipment\Vehicles 

Interest 

Management & Staff Salaries 

Land and Buildings 

TOTAL FIXED COSTS 

TOTAL COSTS PER HA (DT) 

NET REVENUE PER HECTARE 

Conversion factor (ha/qty. sold) 
Total Costs per Stem Sold (DT) 
GROSS MARGIN (DT/Stem) 

Low Medium High 

50.0 75.0 100.0 
5.0 5.0 5.0 

Nov-May Nov-May Nov-May 
7500.0 7500.0 7500.0 

375000.0 562500.0 750000.0 
300000.0 450000.0 600000.0 

0.200 0.200 0.200 
60000.0 90000.0 120000.0 

3.5 3.5 3.5 
5.0 5.0 5.0 

1150.0 1150.0 1150.0 
450.0 450.0 450.0 

6275.0 6275.0 6275.0 

16071.4 16071.4 16071.4 
2092.3 2092.3 2092.3 

285.4 285.4 285.4 
300.0 300.0 300.0 
500.0 500.0 500.0 

7500.0 11250.0 15000.0 
26749.1 30499.1 34249.1 
33024.1 36774.1 40524.1 

12273.0 12273.0 12273.0 
9500.0 9500.0 9500.0 
4850.0 4850.0 4850.0 
1350.0 1350.0 1350.0 

26623.0 26623.0 26623.0 

59647.1 63397.1 67147.1 

352.9 26602.9 52852.9 

0.00000333 0.00000222 0.00000167 
0.199 0.141 0.112 
0.001 0.059 0.088 

..... ------------.---------------...... ..-....---..---....-------------------------------
Exchange Rate (DT/$U.S.) 0.85 
Costs per Hectare ($U.S.) 70,173.1 
Costs per Stem ($U.S.) 0.187 
- ------------.. ------------------...-.-.--......--.---.---------------

GROSS MARGIN ($US/Stem) 0.001 
---------.-- --.--..--.- ......... ----------------


0.85 0.85 
74,584.8 78,996.6 

0.133 0.105 

0.070 0.104 



ANNEX 3
 

ISSUES RELATED TO POST-HARVEST HANDLING AND SHIPPING
 

Stages inthe marketing of cut flowers from the time of harvest to arrival
on the market include the following: (1)the harvest itself, (2)grading, (3)
preservation and packing, (4)pre-cooling and storage, (5)loading and shipping

and (6) unloading and reception. As a perishable product, flowers 
cannot
 
tolerate lengthy delays or mishandling.
 

For example, roses are packaged after post-harvest treatment in specific
solutions cooled to V0C and classified for quality in bunches of 
tens or
twenties, wrapped inwhite paper cardboard or plastic with four-color product

care instruction sheet, insturdy corrugated cardboard flower boxes. 
Grading is
by centimeters and the most popular lengths are 40-50, 50-60, 60-70, 70-80, and

80-90 centimeters. Lengths are measured from the bottom of the calyx to the end
of 
the stem. Roses are delicate and sensitive to any delays or heating in
transport and require ice in shipping to more distant markets.
 

Ifthey are to be shipped to distant markets, carnations also must be cut
inbud stage and treated with preservatives on the farm, graded and packed to
client specifications, and chilled to I°C before shipping. 
This implies ample
well-lighted grading rooms, refrigerated cooling rooms, and incases where the
farm ismore than an hour from the airport, refrigerated trucks for transport.
 

Carnations cut inbud stage are very handy, easy to pack and transport, and
ifproperly refrigerated, will last two weeks before they are forced open with
immersion of stems in 
warm water, and arranged by florist or consumer into

bouquets. Because they last a long time, carnations are important inthe flower

markets abroad, where the time between cutting of the flower and arrival at the
 
home of a consumer may be 5-10 days.
 

Tj illustrate the importance of timing, we can cite the example of the
transport of carnations from Colombia to Trondheim, Norway. Flowers are picked
at 6 a.m., graded and packed and chilled all day and night. They are flown to
Frankfort on the second day and trucked to Oslo on the third day. 
On the forth
day the shipment istrucked from Oslo to Tronheim and arrives at the wholesalers

for storage inthe cold store on the fifth and sixth days, for sale to retailers
 on the seventh, eighth and ninth days. Retailers spend the tenth and eleventh
days making bouquets for consumers who purchase flower arrangements, hoping to
enjoy them for one week (up to 
18 days from the time the flowers were first
picked). This two and one-half week time frame underlines the importance of

sending healthy flowers, with good postharvest care and cold storage. One
industry expert asserts 
that 80 percent of the problems associated with cut
flower exports occur after harvest during packaging, air/land transportation, and
 
storage.
 

// 



Annex 4
 

Information on Selected Flower
 
Varieties
 

L'OEILLET AMERICAIN 
 DIANTHUS CARYOPHYLLIS 	 FAMILLE DES
 
CARYOPHYLLACEES 

Production
 

Densit6 de plantation: 	 de 32 A 45 plants/m 2 cultiv6
 
la plantation se fait en planches
 

Rendement: 	 6 & 10 fleurs/pied la 16re annie 
Les rendements sont inf~rieures la 26me annie 
Sur les 2 ans de culture, rendement moyen de 12 A 16 
fleurs/pied 

Plantation: d'avril & 	juin-juillet
 

R~colte: elle est 	possible toute 
l'ann~e mais surtout de 
septembre A juin 

Prise de vente moyenne: 	 250 millimes/fleur (ESH Chott Mariem)
 

Intrants
 

Fertilisants: Fumure de fond:
 
fumier: 15 a 25 kg/m 2
 
100-200 g/m2 de Super phosphate 45
 
20-25 g/m2 de Sulfate de potasse

100-150 g/m2 de Sulfate de magn~sie
 

Fumure d'entretien:
 
apport d'une solution fertilisante
 
contenant dans 1000 1 d'eau: (2,2 )1

1 kg d'Ammonitrate 33%
 
200 g de Phosphate d'ammoniaque
 
800 g de Nitrate de potasse
 

Cette solution est distribute, a raison
de 10 1/m2, tous les 15 jours d'octobre A 
juin. 

Fongicides: Verticillisse: 	 Thirame 200 g/hl
 
Benlate 70 g/hl
 

Rouille: Mancozbbe 200 	 g/hl
 

Botrytis: 	 Benlate 
 70 g/hl
 
Captane 100 g/hl
 

Insecticides: 	 Pucerons: 
 Lannate 50 g/hl
 
Dimethoate 30 g/hl
 

Tordeuse: 	 Carbaryl 75 g/hl
 



Acaricides: 	 Kelthane 0,2 1/hl
 

Systbme d' irrigation 

Basse aspersion. Nombre de plants pour une 
surface de 500m 2:
 
16500.
 

Main d'oeuvre 

Pour une surface de 	500 M 2, exprim~e en journ6es de travail:
 

main d'oeuvre 	 main d'oeuvre
 
sp~cialis4e 	 ordinaire
 

Preparation du 	sol 
 3 j

Plantation 	 5 j 
 -

D6sherbage 
 -	 8 j
Fertilisation 
 15 j

Contr6le phytosanitaire 
 _ 	 10 j

Taille (pincements) 10 j -

Irrigation (manuelle) 
 1
10 j

R6colte 15 j -

Conditionnement 
 15 j
 

Autres informations 	technigues 

* Les temperatures optimales de croissance sont:
 

en hiver: 	 15 A 180c le jour
 
8 & 12*c la nuit
 

en 6td: 	 210c le jour

12*c la nuit
 

2 pincements sont g6n~ralement pratiqu~s:
 

ler pincement: 	 au dessus du 46me, 
56me ou 66me
 
noeud (selon les cultivars), soit 15
 
& 20 jours aprbs la 	plantation
 

2me pincement: 	 effectu6 30 & 50 jours aprbs le
 
premier sur les ramifications
 
secondaires obtenues et au-dessus du
 
36me noeud
 

Un rabattage des plantes est effectu6 en juin & 35-40 cm
 

Tuteurage: 	 on utilise gdn~ralement en grillage m~tallique
 
dont les mailles font 12,5 x 12,5 cm ou 15 

20 cm
 

x 



LE ROSIER 
 ROSA 
 FAMILLE DES ROSACEES
 

Production
 

Densit6 de plantation: 5 & 6 plants/m 2 sous abri-serre
 
6 A 8 plants/m sous serre
 

Rendement: les rendements varient 
 avec la r6gion, les
 
techniques de production et les vari~t~s:
 

7 & 8 fleurs/pied/an pour le cultivar "Baccara"
 
12 & 13 fleurs/pied/an pour le cultivar "Visa"
 
15 & 20 fleurs/pied/an pour le cultivar "Sonia"
 

Plantation: 
 elle est possible de fin d6cembre A fin f6vrier
 

R~colte: elle est possible toute l'ann~e
 

la culture discontinue: en moyenne 4 r~coltes/an

la culture continue: en moyenne 7 r~coltes/an
 

Prise de vente moyenne: 250 millimes/fleur (ESH Chott Mariem)
 

Intrants
 

Fertilisants: Fumure de fond:
 
organique: fumier: 20 A 25 kg/m2
 

min6rale: 100 g/m2 de Super phosphate 45
 
150 g/m2 de Sulfate de potasse
 

Fumure d'entretien:
 
fumier: 10 kg/m 2
 

apport d'une 
 solution fertilisante
 
contenant dans 1000 1 d'eau: 
(2,2%),
 
800 g l'Ammonitrate 33%
 
300 g de Phosphate d'ammoniaque
 
900 g de Nitrate de potasse

200 g de Sulfate de magn~sie
 

Cette solution est apport~e, A raison de
 
15 I/m2, une fois/mois en hiver et 2
 
fois/mois de mars & septembre.
 

Fongicides: Oidium: Milcurb 100 cc/hl
 
Saprol 100 cc/hl

Rubigan 12 cc/hl
 

Rouille: Mancoz~be 200 g/hl
 



Mildrion: 	Manbbe 160 g/hl
 

Zin~be 200 g/hl
 

Botrytis: 	Benlate 70 g/hl
 

Insecticides: Pucerons: Decis 
 100 ml/hl
 
Dimethoate 30 g/hl
 

Acaricides: Kelthane 0,2 1/hl
 

Svst~me d'irrigation
 

Basse aspersion. 
Nombre de 	plants pour une surface de 500m2 : 3000.
 

Main d'oeuvre
 

Pour une surface de 500 m 2, exprimde en journ6es de travail:
 

main d'oeuvre main d'oeuvre
 
sp~cialisde ordinaire
 

Preparation du sol 
 3 j

Plantation 
 5j

D6sherbage 
 -	 15 j

Fertilisation 
 15 j

Contr6le phytosanitaire 	 ­ 15 j

Taille 
 7 j 	 -

Irrigation (manuelle) 
 -	 10 j

Rdcolte 	 15 j 
 -

Conditionnement 
 15 j
 



Autres informations techniaues
 

Les temp6ratures optimales de croissance sont:
 

par temps couvert: 160c la nuit
 
20-210c le jour
 

pax temps d~gag6: 24-28 0c
 

Humidit6 relative: 65 A 70%
 

La culture du rosier peut atre conduite de 2 fagons:
 

culture continue: On r~colte les fleurs 
tout au long de
 
1'annie.
 

culture discontinue: 
 La r~colte des fleurs est arr~t~e en
 
Juillet et Aoft et on intervient par
 
une taille en sec en Septembre. La
 
floraison aura lieu ainsi A partir
de D6cembre. 



LE GERBERA 	 GERBERA JAMESONII FAKILLE DES COMPROSEES 

Production
 

Densitd de plantation: 9 plants/m 2 cultiv4
 
la plantation se fait en planches
 

Rendement: en moyenne 25 & 30 fleurs/peid/an
 

Plantation: elle est possible de mars & juin
 

Rdcolte: elle se fait d'octobre A juin
 

Prise de vente moyenne: 150 millimes/fleur (ESH Chott Mariem)
 

Intrants
 

Fertilisants: Fumure de fond: 	 fumier: 15 kg/m 2
 

50 g/m2 de Super phosphate 45
 
150-200 g/m2 de Sulfate de potasse
 

Fumure d'entretien:
 
apport d'une solution fertilisante
 
contenant dans 1000 1 d'eau (2%),

500 g l'Ammonitrate 33% 
1200 g de Nitrate de potasse 
300 g de Phosphate d'ammoniaque 

Cette solution est distribu6e, 
raison de 11-12 1/m2 , tous les 
jours de septembre A juin. 

A 
15 

Fongicides: Mildion: 
Fusariose: 

Folpel 
Benlate 

150 g/hl 
70 g/hl 

Insecticides: Pucerons: 
Mineuse: 

Lannate 
Bioresmethrine 

50 g/hl 
6 g/hl 

Svstme d'irriaation 

Goutte A goutte. Nombre de plats pour une surface de 500 M 2: 4500. 



Main d'oeuvre
 

Pour une surface de 500 M 2 , exprim6e en journ6es de travail:
 

main d'oeuvre main d'oeuvre 
sp~cialis~e ordinaire 

Preparation du sol 
Plantation 
D~sherbage 
Fertilisation 
Contr6le phytosanitaire 
Irrigation (manuelle) 
Effeuillage 
Rdcolte 
Conditionnement 

3 j 
4 j 
-
-
-
-
-

12 j 
-

7 j 
15 j 
8 j 

12 j 
7 j 

15 j 

Autres informations techniques
 

Les temperatures optimales de croissance sont:
 
13-15*c en hiver
 
18-200c en 6t6
 

Temperature minimale de croissance: 8°c
 

Himidit6 relative: 60 A 70%
 

Plante h~liophile (aime la lumi~re) apport dans la preparation
 
du sol de tourbe (4-5 kg/m2) ou de marc de raisin (8-10 kg/m 2 )
 



LE GLAIEUL 	 GLADIOLUS FAMILLE DES IRIDACEES
 

Production
 

r nsit6 de plantation: 	 50-60 bulbes/m 2 cultiv6 sous serre
 
la plantation se fait en planches
 

Rendement: 	 g~n~ralement 1 A 2 fleurs par bulbe
 

Plantation: 	 culture avanc~e: de janvier au 15 f6vrier
 
culture de saison: mars-avril
 
culture retard6e: de septembre A 	novembre
 

R6colte: 
 elle commence 3,5 A 4 mois aprbs la plantation
 

Prise de vente moyenne: 	 700 millimes/fleur (ESH Chott Mariem)
 

Intrants 

Fertilisants: Fumure de fond: 	 100 g/m2 de Sulfate de potasse
 
70 g/m2 de Super phosphate 45
 

Fumure d'entretien:
 
3 apports de:
 
30-40 g/m2 d'Ammonitrate 33%
 
40 g/m2 de Nitrate de potasse
 
aux stades 2 feuilles, 4 feuillles et
 
formation de l'inflorescence
 

D~sinfectants: Furadan avec la fumure de fond: 40-50 g/m2
 

Fongicides: Fusarisse: 	 Benlate 70 g/hl
 

Botrytis: 	 Benlate 70 g/hl
 
Vinchlozoline 75 g/hl
 

Rouille: 	 Mancozbbe 200 g/hl
 
Triforine 28 g/hl
 

Insecticides: Thrips: 	 Lindane 30 g/hl
 
Dim~thoate 30 g/hl
 

Systme d'irrigation 

Basse aspersion. Nombre de bulbes pour une surface de 500m2 :
 
25000.
 



Main d'oeuvre
 

2
Pour une surface de 500 m , exprimde en journ6es de travail:
 

main d'oeuvre main d'oeuvre 
sp~cialis~e ordinaire 

Preparation du sol 
Plantation 
D~sherbage 

3 j 
4 j 
- 1 J 

Fertilisation et brinage 
Contr6le phytosanitaire 
Irrigation (manuelle) 

-
-
-

3 j 
1 j 
1 J 

R~colte 
Conditionnement 

3 j 
- 5 j 

Autres informations techniaues
 

Pour des cultures sous serre (hors saison), on doit utiliser
 
des bulbes (cormus) de gros calibre: 14 cm et plus.
 

Un choix varietal s'impose pour chacun des 3 types de culture.
 
Pour la plantation, on utilise lea mailles su'un grillage

m~tallique. Les cultures avanc6e et retard6e sont faites sous
 
serre alors que la culture de saison est faite g~n~ralement en
 
plein air. Pour la culture avanc~e, la temperature optimale
 
de croissance est de 150c.
 



Annex b 

O 

Quality Required by the CEE
 

NOgRMALISATION DES FLEURS COUPEES 
FRAICHES ET FEUILLAGES FRAIS
 

RHggement CEE no 316/68 du 
12 mars 1968 fixant des 

NORMES DE QUALITE POUR LES FLEURS 
COUPEES FRAICHES ET LES FEUILLAGES FRAIS 

0 

I 	 - CHJIMP D'APPLICATION 

Les prdsentes normes sont applicables aux fleurs et boutons de fleurs, coup6s, pourbouquets ou pour ornements, frais, de la position 06.03 A du tarif douanler commun. 

i 	 - CARACTERISTIQUES DE QUALITB 
A. 	Caractdristiques minimales 

Les produits doivent avoir t6 soigneusement coupds ou 	cuelilis, selon I'espbce, etavoir atteint un d6veloppement approprid. 
B. Classification 

i) 	Catdgorie I
 
Les produits classds dans cette catdgorie doivent 6tre de bonne qualit6. Ius doivent
pr6senter les caractdristiques de I'esp~ce et, 6ventuellement, de la \vari6t6 (cultivar).
Toutes les parties des fleurs coupdes doivent 6tre
 
- enti~res,
 
- fraiches,
 
- libres de parasites d'origine animale ou 	v6gdtale ainsi que des ddg~ts provoquds

par 	ceux-ci, 
- exemptes de rdsidus de produits pesticides ou d'autres substances 6trangbresaffectant I'aspect du produit,
 
- exemptes de meurtrissures,
- exemptes de d6fauts de vdg6tation; pour les ceillets I'kiatement du 	 calice,n'est pas consid6r6 comme un dtfaut de v6g6tation. Cependant, pour les ceilletsamdricains, les fleurs calice 6clat6 doivent 6tre bagu6es, pr6sentdes sdpar~menten 	lots homogbnes, et un marquage appropri6 dolt 6tre appos6 sur :t.s emballages.
Les tiges doivent 6tre, selon I'espbce (species) et la vari6t6 (cultivar), rigides et suffi­
samment fortes pour porter la 
 ou les fleurs.
 

ii) Catdgorie II
 
Cette cat6gorie comporte des produits 
ne 	 rdpondant pas h toutes le- axigences dela cat6gorie I.
 
Toutes les parties des fleurs. coupdes doivent Ctre
 
- entibres,
 
- fraiches,
 
-	 libres de parasites d'origine animale. ,,? 



Les fleurs peuvent, toutefois, prdsenter les ddfauts suivants 
- de 	ldg~res malformations, 
- de ldgbres meurtrissures,- de l6gers d6gSts dus notamment b des maladies ou 6 	des attaques de parasitesd'origine animale, 
- des tiges moins rigides et moins fortes,
- de 	petites taches provenant de traitements pesticides.Les ddfauts admis ne 	doivent pas compromettre la 	tenue, I'aspect et la bon,,e utili­
cition des produits. 

C. D6nomination EXTRA 
Les produits qui prdsentent les caractdristiques de la catdgorie I peuvent dtre ddnom­m6s EXTRA dans la mesure ofj ils ne bdn6ficlent d'aucune toleranceToutefoi,,.. nette 	 de qualit6.dernibre ddnominatio ne 	peut 6tre utilis6e pour ddsigner les ceillets
amdricairs h calice dclatd. 

III - DISPOSITIONS PARTICULIERES 
Les dispositions particulires A certains genres de fleurs, figurant dans I'annexeprdvalent sur les dispositions pr6vues A la prdsente 	

I A, 
annexe. 

IV - CALIBRAGE 

Pour ies flers cJupdes, le callbrage dolt r~pondre au moins A 1'dchelle suivantoCode do Iorgueur Longueur Code do kmgueur Longueur0 moins de 5 cm ou 	fleurs 4 040 -	 50 cmcommercialls6es sans tlg ,50 50- 60 cm5 5- 10 cm10 I- 15 	cm 60---80cm15 15- 20 cm
20 	 80 80-100 cm20- 30 cm 10030 	 100-120 cm30- 40 cm 	 120 au-delb de 120Cas longueurs s'entendent 	 cmfleur comprise. La diffdrence par unit6 de prdsentation(botes, bouquets, boltes et similaires) entre les longueurs maximales et 	mnmales desflours contenues dons cette unit6 ne peut d(passer: 

- 2,5 cm pour les fleurs cla3ses dens ies codes 15- 5,0 cm 	 et inf6rieurs,pour les fleurs class6e 
- 10,0 cm 	

dans les codes 20 (inclus) A 50 (inclus),pour 1,s fleurs classdes dons les codes 60 et sup6rieurs.Cette diff6rence peut 8tre doubl6e pour les fleurs pr6sent6es en palme. Pour les chrysan­thbimes h grandes fleurs, prdsentdes en palme, cette difftrence peut atteindre 20 cmpcur les fleurs classdes dans les codes 20 (Inclus) i 50 (Inclus).L'd6helle de calibre et l'homoo6ndit6 de longueur pr6vues cI-dessus ne sont pas appli­cables au mimosa.
 
La longueur minimale des branches de mimosa est fixe A 20 cm. Cepend3nt, des coils et
ees bouquets compos6s exclusivement de petits brins de longueur infdrleure 4 20 cmpeuvent Otre admis sous r6ver3e que l'oxpression - boutonnlbre a ou uno mention 6qu­valente soit appoo.,e sur les emballages. 

V - TOL ,RANCES DE QUAAITE 
Des toldrances de qualitd scii idmises daiis chaque unltd de prdsentation pour lesproduits non conformes. 

i) 	Cat6gorle I

5 % des fleurs uoupdes peuvent pr6senter 
 de trbs Idgers d6fauts, h condition queI'homogdnditd des fleurs dans une unitd de pr6sentation ne s'en trouve pas affect6e. 



ii) 	 Categorie U1
 

10 % des fleurs coupdes peuvent ne pas 
 correspondre aux caractdristiques de lacatdgorie. La moitid de cette proportion peut dtre attaqude par des parasites d'origineanimale ou v6gdtale. Les ddfauts en cause ne doivent pas compromettre l'utili­
sation des produits. 

VI - EMBALLAGE ET PReSENTATION 

A. 	Presentation
 

Une unitd de prdsentation 
 (bottes, bouquets, boites et similaires) dolt comporter5, 	 10 ou un multiple de 10 pieces. Toutefois, les fleurs normalement commercialisdesb l'unitd, ainsi que celles normalement commrcialisdes au polds, dchappent A cette
r~gle. 

B. 	Homog6n6itf.
 

Chaque unitd de presentation (bottes. 
 bouquets, boltes et similaires) dolt contenirdes fleurs de mime genre (genus), esp~ce (species) ou varldt6 (cultivar) et dela mime cat".urle de qualit6, pr6sentant un d6veloppement homog.ne. 
Le m6lange de fleurs et, dventuellement, de feurs et 	 feuillages de genre (genus),d'esp~ces (species) ou de 	 varl6t6 (cultivar) diff6rents est, toutefois, admis, sousrdserve qu'il soit compos6 de produits de la mime cattgorle de qualit6 et qu'unmarquage app:.opri6 soit apposd. 

C. 	 Conditionnement.
 

Le conditionnement dolt Otre tel qu'il 
assure une protection convenable du produit. LaSpapiers ou autres matdriaux en contact direct avec les fieurs coup6es dolvent 6tre 
neufs. 

VII - MAROUAGE 

Les 	indications suivantes dolvent accompagner les marchandlses 

A. 	Identification
 

Expoditeur ou
Nom et adresse 
Emballeur identification symbolique 

B. 	 Nature du produit 

-	 genre (genus), 
-	 esp.ce (species) ou vari6t6 (cultivar) ou couleur des fleurs, 
- le cas 6chdant, la mention. m6lange • (ou l'utilisation d'un mot dquivalent). 

C. 	 Origine du produit (facuitatif) 

Zone de production ou appellation nationale, rdg'onale ou locale. 

D. 	 Caractdristiques commerciales 

-	 Catdgorie, 
-	 Calibrage (code de longuEur) ou Iongueurs minimale et maximale,
 
- Nombre ou polds net.
 

E. 	Marque officlelle do contr6le (facultative) 

http:homog.ne
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ANNEXE I A 

NORMES COMMUMES DE QUALITE 
POUR LES FLEURS COUPEES FRAICHES 

DISPOSITIONS PARTICULIERES POUR LE MIMOSA 

Le mimosa dolt rdpondre au moins aux critbres qualitatifs de la catdgorle I.

Cependant, pour ce genre, la notion de rigiditd n'est pas 6 prendre 
en consideration pourles extrdmitds supdrieures des tiges florales. La base des rameaux ne dolt pas atre tropligneuse.
 
Le mimosa dolt, en outre, pr6senter les critbres qualitatifs suivants
 
- rameau 
 bien fourni de fleurs; 
- tige non dpoint6e. Toutefois, sont admises des tiges dpointdes dont la coupe supdrleure

pr6sente un dlambtre infdrieur A 2 mm. 
Le mimosa peut 6tre pr6sent6 solt 6panoui, solt non dpanoui.
Pour le mimosa dpanoui, la floraison dolt ftre normale compte tenu de la vari6t6, le nombrede glomdrules verts, non encore dpanouis, ne devant pas exc6der
 

60 % pour le Fioribunda,
 
20 % pour les autres espYcos et vari6t6s.
 

En outre, les glomdrules dpanouis doivent Ctre de couleur franche, non tach6s, blenflx6s A I'inflorescence. 
Pour le mimosa non dpanoui, 80 % des glom6rules doivent Ctre jaunes (1dgbrement
ouverts). 

Pr6sentation 

Les branches de mimosa doivent 6tre Iitdea en couche ou pr6sent6es en bottes de 
- 150, 250 et multiples de 250 grammes.
 
Le mimosa non 
6paoui dolt 6tre conditionn6 sous sachet de poly6thyl.ne ou constitu6d'une mati.re similaire.
 
Chaque unit6 de pr6sentation, m6me offerte 
en vrac, dolt'6tre de composition homogbneet ne contenir que des branches de mame esp~ce et de m~me vari6t6. 

Marquage 
Outre l'identification de 'emballeur ou de 'expdditeur apposde sur chaque coils, le mar­
quage dolt comporter les mentions sulvantes 
- Le genre : mimosa, 
- I'espbce ou la varidt6 (cultivar), 
- I'expression - dpanoui - ou - non dpanoui,
-le cas 6chdant, la d6 nomination - boutonniere - ou une mention dquivalento,- le polds net total ou le nombre de bouquets et leur poids unitaire. 

http:poly6thyl.ne


Annex 6
 

Cost of Analysis
 

RE7UMLI93B TUMISI MIC 

KINISTE E DE L 'AGRICULIURE 

INSTITUT NATIONAL DE 
LA RECHIMCHE A'RONOUIQUE DE TUNISIE 

LABORATOIRE D'ANALYSE
 
DES SOLS, PLANTES, EAUX .- "-I- DES ANAL!SES
 

1990 

VA/ PALr:3E DJES -OL3 

I.- rGranulam~trie (ohaque ohtion.............,.. 


2.- pH, oonductivit (chaque d4termination)...................... 

3.- Calcaire total, calcaire actif (ohaque d~termination)........ 

4.- Azote total, carbone, phosphore assimilable, potassium 

6changeable (chaque d6termination)........................ 


5.- Ssls solubles, sodium, potassium, &nmonium, calcium, magn6sium
 
chlorures, nitrates (chaque d6termination) ..... ........ ..... 


6.- Bore, cuivre, fer, :anganbse, Zinc (chaque d6termination). 

ANALYSE DES PLA,'ES 

1.-Azote, phosphore, potassium, sodium .......................... 

2.-Calcium, magn4sium, manganbse, ouivre, fer, bore, zinc........ 

C/ ANALYSE DES EAUX 

1.-pH et rdsida sec (ensemble)................................... 

2.-Chlorures, sulfates, bioarbonates, carbonates, nitrates, sodium, 

potassium, calcium, magndsium (ohaque ddtermination).......... 

D/ ENTIS. FUMIER ET AUTRES 

1.-Bumidit6t matibre min~rale tetale, matire min~rale inerte, 
mati~re organique (ensemble des ddterminations).............. 

2.-Azote, phosphore, potassium, sodium, Caloium, masnosium, zinc, 

manganbse, ouivre, fer, oadnium, bore (ohaque ddtermination).. 

PRI (D
 
5-000 

1,500 

2.000
 

3.000 

2.000 

5.000 

3.000 

3.000
 

2.000
 

3.000
 

15.000 

10.000 

4?'
 



Annex 7
 

List of Participants at Round Table 
on Cut Flowers
 

LISTE DES PARTICIPANTS 

ETUDE SUR LIEXPORTATION DES FLEURS 
TABLE RONDE 

Samedi 20 Octobre 1990 
EL Mechtel 

I---------------------------------I- - - - - - - - --...................................................................... 
IPARTICIPANTS I ADRESSE TELEPHONE VAAIETES 
I----------- ----------------...................................................................... 
IPROOUCTEUR 
I -------------

I1. Mohamed BAHRI I Mornag 292 303 ptusteurs 
1 AGROFLORA I CP 2090 + ptantes 

12. Fredj GANDOUZ I Av Mohamed V 03 48 349 Roses 
I ETS. GANDOUZ I Chott Merlem 
I I Sousse 
I I CP 4000 
I 1 
13. BEN MOUSSA I Oued ELLIL 535 167 Roses 
I FLORASOL I OeiLtet 

I Gledtolus 
II 

14. Mohamed BEN HANOUDA 1 63 Av Habib Bourguiba 351 868 Gladiolus 
I PDG I Le Parnasse Oeii.Lets 
I STE TAFFELOUNE FLOWERS I CP 1000 
I 1 
15. Shabi MAHJOUB I Sidi Said 360 245 Fteurs sechee! 
I STE AGRICOLE SADIRA I Mornag 
I I CP 2090 
I 1 
16. Amor CHAALALI I Chott Merlem 03 48 476 Roses 
I NABILA FLEUR I Sousse Oeiltets 
I 
I 

I CP 4042 Gysophi La 

17. Ridha/Mounir BOSTANJI I Huiterie Gayrem 292 041 Gladiolus 
I AZZA FLOWERS I Cebatet Mornag Stacice 

18. Leila DAHBI/BOUJEMAA I Domine Utique 02 45 489 StreLitezia 
I HORTI-UTICA I Utique Eucalyptus 
I I CP 7060 
I I 
19. Yossef BENZARTI I Route Panoramique 02 337 82 
I CORNICHE PLANTE I Bizerte 
I I CP 7000 
I 1 
I10.Mabrouk MANAI I Port EL Kantaoui 03 27 665 B Plantes 
I UPEA I Sousse Nord 03 48 335 D Ornmentates 
I I CP 4089 03 27 479 fax 
I I SP 26 

1-------------.................... I..................................................................
 



------------------------------

IPARTICIPANTS I ADRESSE TELEPHONE 
 VARIETES I 
I----------------------------------------------------------------------------­

I11.Imed NEJBRI 1 12 rue Dakar 716 510 Jasmin
 

I I NouveLte Ariana
 

ICP 2080
 

112.Sadok BOUKHRIS 1 16 rue de foie 
 262 199 domicite Jasmfn 
I Bab Soulka 561 280 bureau 
I CP 1006 

113.Abdesstar Larbi BEN OTHlAN I Sidi Dhaher 02 59 617 Jasmin
 
I Bouargoub 

I Nabeut 

I CP 8040 

114.Hassine JEBARA I Route Beni Khattad 02 55 410
 

1 PDG I GroubaLia 02 55 685
 
1 Societe FLORA AFRICA 
 I CP 8030
 
1 Societe L'HUMUS
 

I15.Simon LOREIZ 
 1 4 PLace des Fatimites 535 167
 
1 Administrateur Suisse I EL Menzah V 1004 Tunis
 
I FLORASOL 
 I
 

IPRODUCTEUR POTENTIEL 
 I 

I --------------------- I 
116.Lotfi MEJBRI 1 12 rue Dakar 716 510 
I I Nouvette Ariana 

I ICP 2080 
II 

117.Tahar ABDELUAHEB 1 23 rue Hannibal 730 086 

I Salamb6
 

I CP 2025
 

118.ChedLy BEN AIMAR 11 rue Mohamed AlI Annabi 897 975 
I POG I Tunis 
I CURAT I CP 1002 

119.Youssef M)ULHI 
 I Ben Arous 225 777
 

120.Radlha ABDELLATIF 1 3 rue EL Mansousra
 

I I EL Menzah IV 767 170 
121. IsmaiL Chedly GHLALA I 

I-----------------------------I............................................................................
 



IPARTICIPANTS 
 ! ADRESSE 
 TELEPHONE
 
I-----------------------------------
........... ------------------------.........................................
 

ICEPEX 

I - ­
122.Iustapha BELHADJ YAHIA Angle rues Ghandi et KameL Ataturk 350 344 
1 Directeur Conseitter 1001 Tunis 
II 

123.DatJia SEGHIR 
 354 362 
I Sous Directeur 

I Cettute Assistance at Conseit I 

I I
 
124.Hohamed BERBECHE 
 1 
 350 344 
I Sous Directeur de Is Direction 

I des Etudes et Recherches I 
II 

IAPIA 
 I
 

I 

125.Mohamed DRIDI 1 
 288 400 
I Directeur de (a Promotion I 

I des Investissements 

I 
II 

ICCSPCI 

126.Attata GHODBANE I 45 Av Farhat Hp:hed 340 350 
I Directeur GetieraL I CP 1000 

I Cooperative Centrale des I 
I Semences at PLants Setectonindl 
I I 
I I 
lEcote d'Hortlcutture I 
I--------------------- I 

127.AbdaLLah ONEZZINE I Chott Heriem 03 48 459 
I Economiste AgricoLe I 

I I 
128.Ridha KRICHENE I 

I Enseignant I 

II 
I I 
I-------------------------I.............................................................................
 

J3V,
 



--------------------------------------------------------------------------------------

IPA.TIC!PANTS 


I---------------------


ITRANSPORT
 

I -- - - ­
129.Lotfi AYAD! 


I Douane 


II 
130.Lotfi BEN IAAOUIA 

I Directicn Commerciale 

I SOCUTU
 
III
 

131.Rachid BOUABANE 


I Chef d'Agence 

1 Direction Commerciale 
I Sous-Direction Fret 
I TUNISAIR 

132.Rachid BELHAJ 


I ADRESSE TELEPHONE
 

I Av.MuLhouse Tunis 

I 

1 59 rue 18 janvier 

1 1000 Tunis 

I Aeroport Tunis-Carthage 

I CP 2035 

I 

1 56 rue At Jazira 

I Gerant Directeur Commercial I Tunis 
I Ste de Transport International[ CP 1000
 
I Routier Aerien et Maritime 
 I
 

I 

IINRAT
 

133.Mme SASSI 
 I rue 7050 


1 Etude des Sots I Ariana
 
CP 2049 

134 .Mme CHATTI I 
I Botanique 
 I
 

PRODUCTION VEGETALE 
 I
 

I----------------------
 I
 
135.Amina BOUATTOUR 1 30 rue Aain Savary 

I Contr6te Phytosanitaire
 
II 

136.Mohamed MZALI 1 

1 Directeur de ta Direction 
 I
 
I ArboricuLture 
 I
 
I 
 I
 
I I 
IUTAP 
 I
 

137 Mohmed BOUGHERA 1 
 6 Av Habib Thameur 

I , recteur de to Federation I CP 1069 Tunis 
I au sefn do LIUTAP 

I
 

I
 
651 195
 

I 
256 781
 

253 050
 

235 000/236 000
 

poste 3078
 

342 524
 

230 107
 

680 263
 

680 262 

I 

245 095
 

---------------------------------......................................................................................
 



--------------------------------

I"--------------------------------
.. .........................---.....................................................
 

IPARTICIPANTS 
 I ADRESSE 
 TELEPHONE
 
I----------------------------------.............--------------......... 


..........................................
 

ICHAMBRE DES AGRICULTEURS DU NORD I 

138.Mohamed TERRAS 
 1 20 rue ouaouia Ibn Abi Soufiane 788 986/789 996
 
President 
 1 1002 Tunis Betvdbre
 

1ABT ASSOCIATES/PROJET APIP 
 I Hinfstere de L'Agricutture
 

I----------------------------
 I
 
I I
139.Cheri RASSAS 
 1 30 Rue Alain Savary 785 764
 
I Representante Residente APIP 
 1 1003 Tunis/BP 24 
 681 572
 

140.Nancy LAWS 
 I
 
I ConsuLtante Nations-Unies I
 
II
 

141.Jerry MARTIN 
 I
 
I Chef de mission
 
I 
 I
 
142.CharLie STATHACOS
 

I Agro-economiste
 
II
 

143.Jo4uda DAOUD 
 30 Rue Alain Savary 
 785 764

I Assistante APIP 
 1003 Tunis/BP 24 
 681 572
 
I
 

II
 

IDGPDIA
 

144.Nohamed GHARBI 
 Iinistere 
 de L'Agriculture 
 240 767/249 062
 
1 
 Directeur GeneraL-DGPDIA
 
II
 

145.Abdethakim KHALDI
 
I Sous-Dfrecteur-DGPOIA 


681 574
 

IDAVUN 

II 
146.Anouar HAMANI - DAVI 
 33 Rue K. Barberousse 
 240 767/249 062
 
I Chef de dpertment, produfts 1 
 1001 Tunis
 
I chimiques
 

I 

I 
IUSAID 
 rue Suffex 
 784 300
 

1-----
 Notre Dame
 
147.ShirLey PRYOR
 

I Ecom='te Agricole 
 I 
I Respoisable du Projet APIP 
 I 
I..................................................................................................... 



ANNEX 8
 

PERSONS CONTACTED IN PARIS
 

Wholesalers/Importers
 

Airfleurs
 
Jacques H. Lemaire, President Directeur G~n~ral
 
Centre Commercial Les 3 Fontaines,
 
Hall B, Boite 1026
 
95000 CERGY-PONTOISE
 
T61.(1) 34.25.03.65
 
T6lcopie (1) 30.73.19.50
 
T61ex 699 148
 

Fleurassistauce
 
Fabrice Fourgeux
 
94648 M.I.N. RUNGIS CEDEX
 
T61phone: (1)46 86 43 97
 
T6lex: 205 374 F
 
T616fax: (1(45 60 90 07
 

Florimex
 
61, Avenue de la Villette
 
FLEURS 384
 
94637-RUNGIS CEDEX
 
T6lphone: 46-87-12-30/46-86-91-37
 
Fax: 46-87-01-48
 
T616x: 200958
 

Francerose Andr6 OMAR
 
301, All~e des Eillets
 
M.I.N. - Fleurs 347
 
94645-RUNGIS CEDEX
 
T§lx: 270 771 F
 
Fax H9780077
 

Lauraflor
 
L. P. Biwinski, GWrant
 
Batiment: C1
 
19, Alle des Arums
 
Fleurs 229
 
94644-RUNGIS CEDEX
 
FRANCE
 
Tel.: (1)46-86-45-66
 
T6lx RUNGIS PUBLIC 250 304 pour Lauraflor
 

Laville et Cie
 
Mr. Moriniere
 
259, All~e de Anemones
 
Fleurs 465
 
94638-RUNGIS CEDEX
 
Tel.: (1) 46-86-05-92
 
Fax: (1)46-86-15-23
 

http:30.73.19.50
http:34.25.03.65


Michel Paul
 
7, Alle Orchid~es 94639
 
94639-RUNGIS CEDEX
 
T61: (1) 46.86.85.78
 

Government Agencies on Trade Associations
 

Claudine Emery
 
Sous-Direction PAEM
 
Charg~e d'Etudes et de Missions
 
Comite National Interprofessionnel de L'Horticulture et des Perinieres
 
13, Rue Du Pont Des Halles - B.P. 94152 Rungis Cedex
 
Tel: 16 (1)87 26 29
 
Fax: 16 (1) 46 75 01 41
 
Telex: 263 458 F
 

Centre Fraugais du Commerce Exterieur (CFCE)
 
10, Avenue d'Ina
 
75783 Paris Cedex 16
 
Tel.: (1) 40-73-30-00
 
Fax: (1)40-73-39-79
 
Telex: C.F.C.E. 611934F
 

http:46.86.85.78


APIP
 
Agricultural Policy Implementation Project
 
General Directorate for Development Planning and Agricultural Inveatments (DGPDIA) 

MinisUy of Agriculture, Republic of Tunisia 

STUDY OF THE POTENTIAL FOR
 
EXPORT DIVERSIFICATION IN TUNISIA: CUT FLOWERS
 

Working Paper 91-2
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Abet Jacques 
43, Avenue du Cimetibre 
59850 - NIEPPE 

LA SOCIETE 
NOM PROPRE 
Reprisenth par M. ABAT 
C.A. : 1.5 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE HORS MARCHE 

EFFECTIFIEOUIPEMENT 
CAMIONS .1 

COMMERCIAUSATION 

TOURNEE 


LIVRAISON 

NORD PAS DECALAIS 

PROVENANCE DES PRODUITS 

FLEURS DE FRANCE IToutea Provenances) 

SPECIALITES 

FLEURS DE OUALITE EXTRA 

Agen - Fleurs SARL 
23, Avenue Jean Jaurbs 

47000 - AGEN 

T61. :53.98.15.16 

T616copie :53.68.04.64 

LA SOCIETE 

SARL 

Repr entAe par Jean-Claude GUIRAL
C A. :entre 5 MF et8 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE HORS MARCHE 

GESTION 
COMPTABLE INFORMA7ISEE 
COMMERCIALE INFORMATISEE 

EFFECTIF/EOUIPEMENT 

EMPLOYES 6 
CAMIONS: 3 
COMMERCIAUSATION 
LIVRAISON 
TOURNEE 
SUR PLACE 

LIVRAI$ON 
CERTAINES REGIONS DEFRANCE 

6p.:82- 4746.24 40 3 2  

PROVENANCE DES PRODUITS 

FLEURS DEFRANCE (Toutas Provenancea)CO NTRA TS DE PRO DUCTION 
FLEURS D'IMPORTATIONBosi•ouue•Plnevaeseflue 

COMMEFICALISTIONLIVRAISON 

A.G. Fleurs 
6, rue de I'Eglise 
34410 - SAUVIAN 
T61. :67.32.41.01 / 67.32.13.09 

LA SOCIETE 
NOM PROPRE 
Repriaentle par G6rard PRIEUR 
C.A. :antre 3 MF at 5 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 
GROSSISTE HORS MARCHE 
IMPORT/EXPORT 
GEeTION
 

COMMERCIALE INFORMATISEE 

EFFECTIF/EQUIPEMENT 

EMPLOYES: 2 

CAMIONS: 2 
COMMERCIAU8ATION 
LIVRAISON 
TOURNEE
 

UVRA!?C," 

CERTAINES REGIONS DEFRANCE 

PROVENANCE DES PRODUITS 

FLEURS DF FRANCE 
CONTRATS DEPRODUCTION 

Agrexco France 
Distributeur do la marque i Carmel i
16, rue du S6minaire 
B.P. 312
 

94153 - RUNGIS CEDEX
 
T61. : (1)46.87.31.00
 
T616copie : (1)46.86.99.59
 

LA SOCIETE 

SARL
 
Repr ente par G~d~on BASHAN 
C.A, :suprifeur b12 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 

IMPORT/EXPORT 

GEETION 
COMPTABLE INFORMATISEE 

EFFECTIF/EOUIPEMENT 

EMPLOYES :10 

COMMERCIALISATION

LIVRAISON 
LIVRAISON
 

FRANCE ENTIERE 

EXPORTATIONS 

PROVENANCE DES PRODUITS 
FLEURS D'IMPORTATION (IlraAi/ 

SPECIALITES 

BonieFl l •Fluturours$scoupi:scouplte sane contre€i saisonre s - Pante:fonl • Si e s• 
•obl• 

FloursWChet
 

http:46.86.99.59
http:46.87.31.00
http:67.32.13.09
http:67.32.41.01
http:53.68.04.64
http:53.98.15.16


Airfleurs SA 
34, Avenue Fernand Lefebvre 
78300 - POISSY 
T6I. : (1) 39.79.95.05 
T6l6copie : (1) 39.79.21.18 

LA SOCIETE 

SA 
Repr6sentdo par Jacques H LEMAIRE 

CA : antre 3 MF at 5 MF 


ACTIVITE DE LA SOCIETE 

GROSSISTE HORS MARCHE 

IMPORT!EXPORT 


GES1,ONEFFECTIFEUIPEMENT 

COMPTABLE INFORMATISEE 

COMMERCIALE INFORMATISEE 

EFFECTIFIEQUIPEMENT 

EMPLOYES . 2 

COMMERCIALISATION 

GRE A GRE 

LIVRAISON 

FRANCE ENTIERE 

PROVENANCE DES PRODUITS 

FLEURS D'IMPORTATION ITous Pays1 

Anjou Fleurs Diffusion 
Boulevard de I'Industrie 
Z.I. Ecouflant 

49000 - ANGERS 

T61. - 41.43.30.60 

LA SOCIETE 
SARL 

Repr6 enthe par Norberi GREGORI 

C.A. !itnflrieur 6 3 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE HORS MARCHE 

GESTION 

COMPTABLE INFORMATISEE 
COMMERCIALE INFORMATISEE 

EFFECTIFIEOUIPEMENT
EMPCLOYE UI:M2 TCOMPTABLE 
EMPLOYES :2
 

CAMIONS : 2 


COMMERCIALISATION 

LIVRAISON 
TOURNEE 

LIVRAISON 

REGIONS DE FRANCE
 

CERTAINES 

Dip. : 49 - 53 - 72 


PROVENANCE DES PRODUITS 

ANJOU - COTE D'AZUR SUD.OUEST 
FLEURS D'IMPORTATION lHollande • Espagne • Isral-
Amirique du SudI 

Andr6 Bernard 
119, AU16e des Glaeuls 
M.I.N. Rungis 
94641 - RUNGIS CEDEX 
T61. : (1) 46.87.08.90 

LA SOCIETE 

NOM PROPRE 
Rpr entre par Bernard ANDRE 
CA. : ntre 3 EMF t 5 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR
 
ACHAT ENFERME
 
IMPORT/EXPORT 

EMEI 

EMPLOVES . 1 

COMMERCIAUSATION 

SUR PLACE 

PROVENANCE DES PRODUITS 

FLEURS DE FRANCE (Midi do Is France)
 
FLEURS D'IMPORTATION lHollande • 15, 
 • Itsbal 

Arbne Bernard 
105, AlIIe des Glaieuls
 
Fleurs 144
 
94641 - RUNGIS CEDEX
 
T6I. : (1) 46.86.91.94 

LA SOCIETE 

EXPLOITANT INDIVIDUEL
 
Repr6sent6e par M. ARENE
 
C.A. : infdrieur t 3 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDIrEUR
 
GROSSISTE SUR MARCHE
 
COMMISSIONNAIRE
 
ACHAT ENFERME
 
IMPORT/EXPORT 

GESTION
 
INFORMATISEE
 

EFFECTIFtEOUIPEMENT 

CAMIONS: I 

COMMERCIAUSATION 

LIVRAISON
 
GRE A GRE

SUR PLACE 

LIVRAISON 

SUD DEPARIS 

PROVENANCE DES PRODUITS 

FLEURS DEFRANCE (Toutes Provenancel) 
FLEURS D'IMPORTATION (Italie • Hollande • Marocl 

__ ~1 

http:46.86.91.94
http:46.87.08.90
http:41.43.30.60
http:39.79.21.18
http:39.79.95.05


Ariaflor 
Box 147 - Fleurs 4 
M.I.N. Saint-Augustin 
06042 - NICE CEDEX 
TdI. : 93.83.24.15 

LA SOCIETE 
NOM PROPRE 
Reor6sent6e par Philippe SAILLEY 
C A nf6reur 6 3MF 

ACTIVITE DE LA SOCIE rE 

GROSSISTE EXPE.)ITEUP 

GESTION 

COMF'iABLE INFORMATISEE 

EFFECTIF/EQUIPEMENT 
EMPLOYF.S 1 

COMME7::IALISATION 

LIVRAISC 
LIVRAISON 

FRANCE ENTi 'RE 

PROVENANCE DES PROOUITS 
C6TE D'AZUR (06 + 83) 

Azur Flor 
22, rue Joseph-Marie Jacquard
Z.I. Sud - BP 58 

67402 - ILLKIRCH CEDEX 
T6I. : 88.66.47.96 
T6l6copie : 88.67.36.81 
T6lex : 890 579 

LA SOCIETE 
SA 
Repr6sentle par Charles MEYER - Edmond HAMM 
C.A suparieur 6 12 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE HORS MARCHE 
ACHAT ENFERME 
IMPORTEXPORT 

GESTION 
COMPTABLE INFORMATISEE 
COMMERCIALE INFORMATISEE 

EFFECTIFIEQUIPEMENT 
EMPLOYES. 49 
CAMIONS. 18COMMERCIAUSATION 

LIVRAISON 
SUR PLACE 

LIVRAISON 
CERTAINES REGIONS DEFRANCE 
EXPORTATIONS 

PROVENANCE DES PRODUITS 

FLEURS DE FRANCE (Touteas Provenances) 

FLEURS D'IMPORTATION (Toutes Provenancas)
 

SPECIALITES 
Specalsre de Is flout coup&e de toutes vartbe at do 
toutes provenances 

Artero Michel 
Cidex 106 - PONTANEVAUX 
71570 - LA CHAPELLE DE GUINCHAY 
T61. : 85.36.76.84 

LA SOCIETE 
NOM PROPRE 
Repr6santAi par Michel ARTERO 
CA : nihrauri31F 

ACTIVITE DE LA SOCIETE 

GROSSISTE HORS MARCHE 

EFFECTIFIEQUIPEMENT 

EMPLOYES : 1 
CAMIONS. 2 

COMMERCIALISATION 
TOURNEE 

LIVRAISON
 
AIN • JURA - RHONE . SAONE.ET.LOIRE
 

PROVENANCE DES PRODUITS
 
FLEURS DE FRANCE (Ollioula - Nice M IN. Lyon)

FLEURS D'IMPORTATION (Hollande) 

Fleurs coupS: - Plantes
 
Fournltures Fleurlstes et Hortlculteurs
 

Sp6clalltds
 

Fleurs coupees
 
Fleurs seches
 

Fleurs et Plantes artificielles
 
Cache-pot en ceramique
 

Mousse florale
 
Articles de d6coration pour les fetes
 

Vannerie
 

Slhga 
22.Rua J.M Jacquard 12brz.Ru, data Rossella 
Z.I. SUD- B.P 58 57470 HOMBOURG HAUT 
67402 LKIRCHCED T61:87 04 72 02 
T61:8866 47 96 Fax :87 8129 41 
Fax .88 67 36 81
Tilox : 890 171 

45 his,Rue d Chailot 
bau ~Caio31,RuD do$ Jardins Centra Cial Afarnanca 

68000 COLMAR 25000 BESANCON 
T61 89 24 1561 T61: 81530026
Fax 89 41 72 22 Fax :81 53 05 85 

AZUR FLOR LE MARCHt DANS L'EST 
DES FLEURISTES ET DES HORTICULTEURS 

http:85.36.76.84
http:88.67.36.81
http:88.66.47.96
http:93.83.24.15


Bailet et Cie i 	Ballet Goiran Felix 
25, AIIe des Orchid6es Flews 195 - BAt. C1
 
Fleurs 532 94634 . RUNGIS CEDEX
 
94639 - RUNGIS CEDEX T61. : (1) 46.86.41.09 
T61. : (1) 46.87.07.46 / 46.86,45.49 
T6lcopie : (1) 46.87.53.62 

LA SOCIETE 	 LA SOCIETE 

SNC NOM PROPRE
 
Repr~sent6e par Antoine BAlLET Reprdsentde par Felix BAILET-GOIRAN
 
C.A : entre 5 MF at 8 MF 	 C.A : entre 3 MF at 5 MF 

ACTIVITE DE LA SOCIETE 	 ACTIVITT DE LA SOCIETE 

GROSSISTE EXPEDITEUR GROSSISTE SUR MARCHE
 
GROSSISTE SUR MARCHE COMMISSIONNAIRE
 

ACHAT E14FERME
 
GESTION IMPORT/EXPORT
 

COMPTABLE INFORMATISEE 	 GESTION 

EFFECTIF/EQUIPEMENT COMPTABLE INFORMATISEE 

EMPLOYES 4 EFFECTIF/EQUIPEMENT 

COMMERCIALISATION EMFLOYES : 2 
GRE A GRE CAMIONS: 1 

SUR PLACE 	 COMMERCIALISATION 

LIVRAISON 	 LIVRAISON 
GRE A GRE

FRANCE ENTIERE SUR PLACE 
PROVENANCE DES PRODUITS 	 LIVRAISON 

FLEURS DE FRANCE REGION PARISIENNE 
FLEURS D'IMPORTATION IHollande at Toutes PROVENANCE DES PRODUITS 
Provenances) VAR . COTE DAZUP -NANTES 

FLEURS D'IMPORTATION (Hollandel 
SPECIALITES 
Fleurettes - Mi,fhrs • Gerbera - Glaieula - Tulipas • etc... 

Baron 	 Benoit Fleurs 
170, AIIde des Orchid6es MarchA Floral MWditerranden 
BAt. C1 -Fleurs 329 Quartier Piedardant 
94645 - RUNGIS CEDEX 83190 - OLLIOULES 
T61. : (1) 46.87.55.74 T61. : 94.89.56.63 / 94.25.62.58/ 

94.94.86.61 

LA SOCIETE 	 LA SOCIETE 
NOM PROPRE 	 SARL
 
C.A inf6rieur 6 3 MF 	 Representde par Jean-Pierre Benoit 

ACTIVITE DE LA SOCIETE 	 ACTIVITE DE LA SOCIETE 

GROSSISTE SUR MARCHE GROSSISIE EXPEDITEUR 
COMMISSIONNAIRE COMMISSIONNAIRE 
ACHAT EN FERME 

GESTION 

COMMERClALISATION COMPTABLE INFORMATISEE 
SUP PLACE EFFECTIFIEQUIPEMENT 

PROVENANCE DES PRODUITS 	 EMPLOYES 2 

FLEURS DE FRANCE (Midil CAMIONS 1 
FLEURS D'IMPORTATION (Hollande • Italiel COMMERCIALISATION 

LIVRAISON PAR TRANSPORTEUR 

LIVRAISON 

FRANCE ENTIERE 
EXPORTATIONS 

PROVENANCE DES PRODUITS 

FLEURS DE FRANCE IToutes Provenances, 

____ 	 AV 

http:94.94.86.61
http:94.25.62.58
http:94.89.56.63
http:46.87.55.74
http:46.87.53.62
http:46.86,45.49
http:46.87.07.46
http:46.86.41.09


____ ___ ____ ___ __ 

Berry Fleurs SARI 
Ruelle des Gats 

Pierrelay

18000 - BOURGES 

T61. : 48.21.16.03 
T6l6copie : 48.20.50.20 

LA SOCIETE 

SARL 
Repr6sentle par Richard PESCE 
C.A : entre 8 MF el 12 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 
GROSSISTE HORS MARCHE 
ACHAT ENFERME 

* GESTION 

COMPTABLE INFORMATISEE 

EFFECTIF/EQUIPEMENT
[MPLOYS 

EMPLO YES : 
CAMIONS. 4 

COMMERCIALISATION 
TOURNEE 
GREA GRE 
SUR PLACE 

LIVRAISON 

CHER ALLIER -NIEVRE 

PROVENANCE DES PRODUITS 

Beurton Jacques 
224, AII6e des Arums 
Bat. C1 Fleurs 548 
94639- RUNGIS CEDEX 
T6l. : (1) 46.86.10.24 / 46.86.11.24 

LA SOCIETE 

NOM PROPRE 
Repr6aontie par Jacques BEURTON 
C.A. : entre 3 MF et 5 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 
GROSSISTE SUR MARCHE 
COMMISSIONNAIRE 
ACHAT ENFERME 

EFFECTIF/EQUIPEMENT 
EMPLOYES : 2 

: 8COMMERtCIALUSATION 

FLEURS DE FRANCE (Toutes Provenences) 
CONTRATS DE PRODUCTION 
FLEURS D'IMIORTATION (Toutes Provenancel 

B.L. Flours Diffusion SARL 
30, rue Jeanne d'Arc 
76600 - LE HAVRE 
Tdl. : 35,42.08.55 
T6lcopie : 35 54.35.01 
Box 100. Fleus 15 - M.I.N. St Augustin 
06042 - NICE 
T61. : 93.83.32.73 T6lcopie : 93.65.95.16 

LA SOCIETE 

SARL 

Repr6sent6e par MM LELEU (Le Havre) BURAY INce)

C.A. entre 3 MF et 5MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 
GROSSISTE HORS MARCHE 

GESTION 

COMPTABLE INFORMATISEE 
COMMERCIALE INFORMATISEE 

EFFECTIF/EQUIPEMENT 
. 6 

EMPLOYES 
CAMIONS : 4 

COMMERCIALISATION 

LIVRAISON 
TOURNEE 
SUR PLACE 

LIVRAISON 

FRANCE ENTIERE IDepuis Nice)
 
CERTAINES REGIONS DEFRANCE (Normandiel
 

PROVENANCE DES PRODUITS
 
FLEURS DE FRANCE INice • Antibes • Varl
 
FLEURS DIMPORTATION (Hollandel
 

LIVRAISON 
GRE AGRE 
SUR PLACE 
LIVRAISON 

FRANCE ENTIERE
 
TOURNEE JOURNALIERE OISE 60)
 

PROVENANCE DES PRODUITS
 
FLEURS DEFRANCE IMidi - C6te d'Azur - Breta9;.el
 
FLEURS D'IMPORTATION lHollande. Italie -Pdrou .
 
Colombia)
 
SPECIALITES 

ROSES 

Blanchet Ets 
27, rue du Four 
31150 - GAGNAC SUR GARONNE 
T61. : 61.09.07.92 

LA SOCIETE 

NOM PROPRE 
Repr6sent6a par M. BLANCHET 
C.A, infriaur h 3 MF 

ACTIVITE DE LA SOCIETE 
GROSSISTE HORS MARCHE 
GROSSISTE SUR MARCHE 
GROSSISTEQUR MRHEFFECTIF/EQUIPEMENT 

EMPLOYES : 2 S 
CAMION . 2 
COMMERCIALISATION 

LIVRAISON
TOURNEE 

LIVRAISON 
GRAND SUD OUEST 

PROVENANCE DES PRODUITS 
CORSE - MEDITERRANEE 

SPECIALITES 

Agrumes - Plantes m6dilerranierines 

I(~I
 

http:61.09.07.92
http:Breta9;.el
http:93.65.95.16
http:93.83.32.73
http:54.35.01
http:35,42.08.55
http:46.86.11.24
http:46.86.10.24
http:48.20.50.20
http:48.21.16.03


Blot J.P. 
70, AIIe des Orchid6es 
94645 - RUNGIS CEDEX 
T6I. : (1) 46.87.11.10 

LA SOCIETE 
NOM PROPRE 
Reprbentie par M BLOT 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 
GROSSISTE SUR MARCHE 
COMMISSIONNAIRE 
ACHAT ENFERME 
IMPORT/EXPORT 

GESTION 

COMPTABLE INFORMATISEE 

EFFECTIF/EQUIPEMENT 

EMPLOYES. 4 
CAMIONS: 1 

COMMERCIALISATION 
LIVRAISON 
GRE A GRE 
SUR PLACE 

LIVRAISON 

CERTAINES REGIONS DE FRANCE 

PROVENANCE DES PRODUITS 

FLEURS DE FRANCE (Toutes Provenancel 
FLEURS D'IMPORTATION 

Bottino - Giuge SAR. 

Quartier Petit Baron 
26300 - BOURG DE PEAGE 
T61. : 75.72.39.55 
T6I6copie : 75.05.08.13 

LA SOCIETE 

SARL 

Repr<sente par M. et MME GIUGE 
CA . entre 8 MF et 12 MF 

ACTIVITE DE LA SOCIETE 
GROSSISTE HORS MARCHE 

GESTION 

COMPTABLE INFORMATISEE 
COMMERCIALE iNFORMATISEE 

EFFECTIFIEQUIPEMENT 
EMPLOYES .10 
CAMIONS . 3 

COMMERC!ALISATION 

LIVRAISON 
TOURNEE 
SUR PLACE 

LIVRAISON 
CERTAINES REGIONS DEFRANCE 

- 26 • 07 - 38 • 73 • 74 . 01ODpartements 06 
84 69 

PROVENANCE DES PRODUITS 
aLEURS DEFRANCE IToutes Provenancesl 

FLEUR5 D'IMPORTATION IHollande • Israel - Amiroque 
du Sudl 

SPECIALITES 
Flours traiches Flours 26cn6es exotinues Fournitura$ 
fleuristcs 

Bonny Limouse Philippe 
Rue du Mas du Boulanger
 
81660 - PAYRIN
 
T61. : 63.61.14.01
 
T616copie : 63.98.53.75
 

LA SOCIETE 
NOM PROPRE 
Reprilsentre par Philippe BONNY LIMOUSE 
C.A. ; entre 8 MF at 12 MF
 

D LA SOCIETE
 

GROSSISTE HORS MARCHE
 
COMMISSIONNAIRE
 

GESTION 

COMPTABLE INFORMATISEE
 
COMMERCIALE INFORMATISEE
 
EFFECTIFIEQUIPEMENT 

EMPLOYES : 3 

CAMIONS : 4 

COMMERCIAUSATION 
LIVRAISON 
TOURNEE
 
SUR PLACE
 
LIVRAISON 

3UD DELA FRANCE 

PROVENANCE DES PRODUITS 

FLEURS DE FRANCE IToutes Provenances) 

FLEURS D'IMPORTATION lHollande • Espagnel 

EmI 

Bourgeois SA 

Bief Godard
 
Ciottet BP 57
 
01290 - PONT DE VEYLE
 
TdI. : 85.31.52.65
 
T661copie : 85.31.52.32
 

LA SOCIETE 

SA 
Reprhsentie par M JANIN 
C.A . suptrieur 6 12 MF 

ACTVITE DE LA SOCIETE
 
GROSSISTEAHTE HORS MARCHE
EM 
ACHAT ENFERME
 
GESTION
 

COMPTABLE INFORMATISEE
 
COMMERCIALE INFORMATISEE
 

EFFECTIFIEQUIPEMENT 
EMPLOYES 40 
CAMIONS: 13 

COMMERCIALISATION 
LIVRAISON 
TOURNEE
 
SUR PLACE
 

LIVRAISON 
BOURGOGNERHONE.ALPES - ROGNEROVENANES 

PROVENANCE DES PRODUITS 
FLEURS DEFRANCE IToutes Provenanceal 
CONTRATS DEPRODUCTION 

http:85.31.52.32
http:85.31.52.65
http:63.98.53.75
http:63.61.14.01
http:75.05.08.13
http:75.72.39.55
http:46.87.11.10


Briois Christine 
219, All6e des Oeillets 
Flours 217 
94150 - RUNGIS 
T61. : (1) 46.87.14.11 

LA SOCIETE 

NOM PROPRE 
Repr6sentie par Christine BRIOIS 
C.A : entre 3 MF et 5 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE SUR MARCHE 
COMMISSIONNAIRE 

EFFECTIF/EQUIPEMENT 

EMPLOYES . 2 

COMMERCIALISATION 

SUR PLACE 

PROVENANCE DES PRODUITS 
FLEURS CIEFRANCE
FLEURS D'IMPORTATION 

Caire Dominique 
239, All6e des Orchid(es 
M.IN. - Fleurs 372 
94637 - RUNGIS CEDEX 
T61. : (1) 46.86.40.58 

LA SOCIETE 
NOM PROPRE 

ACTIVITE DE LA SOCIETE 
SUR MARCHEGROSSISTE 

COMMISSIONNAIRE 
ACHAT ENFERME 

EFFECTIF/EQUIPEMENT 
EMPLOYES 1 

COMMERCIALISATION 

LIVRAISON 
SUR PLACE 

PROVENANCE DES PRODUITS 
FLEURS DEFRANCE 

SPECIALITES 

Fleurs couples 

Caflor France 
Bat First 
Zone Saint-Charles 
66000 - PERPIGNAN 
T61. : 68.55.58.47 
T616copie : 68.55.29.57 

LA SOCIETE 

SARL 
Repr6sentte par Fronqoise rERTENAIS 
C.A : nfirieur A 3 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 

GESTION 
COMPTABLE INFORMATISEE 

COMMERCIALE INFORMATISEE 

EFFECTIF/EQUIPEMENT 

EMPLOYES : 15 

COMMERCIAUSATION 
LIVRAISON 

LIVRAISON 

FRANCE ENTIERE 

PROVENANCE DES PRODUITS 

COTE D'AZUR . ROUSSILLON 
FLEURS D'IMPORTATION (Espagne - Pays-Bes 

Cecchinato Jean-Pierre 
Route de Cuiseaux 
Bruailles 
71500 - LOUHANS 
Td1. : 85.74.83.24 
T616copie : 85.74.85.30 

LA SOCIETE 
NOM PROPRE 
Repr$sentle par Jean-Pierre CECCHINATO 

ACTIVITE DE LA SOCIETE 

GROSSISTE HORS MARCHE 
EXPORT
 

GESTION 
COMPTABLE INFORMATISEE 
COMMERCIALE INFORMATISEE 
EFFECTIF/EQUIPEMENT 

EMPLOYES : 8 
CAMIONS : I + 2 camionnettes 
COMMERCIALISATION 
LIVRAISON 

TOURNEE 
GRE A GRE 
SUR PLACE 

LIVRAISON 

FRANCE ENTIERE 
EXPORTATIONS AIemagnel 

PROVENANCE DES PRODUITS 

FRANCE • (Produits Forestiors do France) 

SPECIALITES 
Feuilagos do Buis Laurier - Branches deSepinm(pour 
d€corrtiou wl coutOfnsl) • Pllrroel Rectnos 

http:85.74.85.30
http:85.74.83.24
http:68.55.29.57
http:68.55.58.47
http:46.86.40.58
http:46.87.14.11


Centre - Fleurs 	 Charbonnier G6rard 
20, AII6e des Arums 
Bureau 21549, rue Pierre Semard 
Avenue de Ia CMte d'Azur42300 - ROANNE 
94150 - RUNGIST61. : 77.72.71.88 

T61lcopie : 77.71.52.77 	 T61. : (1) 46.87.11.39/46.86.43.67 
T616copie : (1) 46.87.02.12 

LA SOCIETELA SOCIETE 
NOM PROPRENOM PROPRE 
 ReprisentOe par G6rard CHARBONNIERReprosenthe par Jean-Fran;ois MONCORGE 
C.A. : entre 8 MF at 12 MF

C.A. entre 8 MF at 12 MF 

ACTIVITE DE LA SOCIETEACTIVITE DE LA SOCIETE 
GROSSISTE SUR MARCHEGROSSISTE HORS MARCHE 
ACHAT EN FERME 

GESTION GESTION 

COMPTABLE INFORMATISEE 
COMPTABLE INFORMATISEECOMMERCIALE INFORMATISEE 

EFFECTIFIEQUIPEMENTEFFECTIF/EQUIPEMENT 
EMPLOYES : 4 EMPLOYES 4 

CAMIONS . 4 COMMERCIALISATION 

COMMERCIAISATION 	 SUR PLACE 
TOURNEE 	 MVRAISON 
SUR PLACE
 

FRANCE ENTIERE
 
LIVRAISON 


PROVENANCE DES PRODUITS

CENTRE 

(Loir . babneat Luire - Rhbne Allier) FLEURS DE FRANCE (Touteas Provenances)
 

FLEURS D'IMPORTATION
DES PRODUITSPROVENANCE 

FLEURS DEFRANCE
 
FLEURS D'IMPORTATION (Hollande)
 

Charras Serge SA 
260 / 268, AIIde des Iris 
Fleurs 114 - BAt. C1 
94631 - RUNGIS CEDEX 
T61. : (1) 46.86.41.68 
T6 l6copie : (1) 46.87.34.28 

LA SOCIETE 
SA
 (I A R R tS;Repriuentie par Serge CHARRAS 
C.A. : entre 8 MF et 12 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR
 
GROSSISTE SUR MARCHE
 
COMMISSIONNAIRE 
 FLEURS NATURELLES EN GROS 
ACHAT ENFERME
 
IMPORT i EXPORT 
 IMPORT - EXPORT 
GESTION 

COMPTABLE INFORMATISEE
 
COMMERCIALE INFORMATISEE
 

S6lections do Fleurs Frangaises
EFFECTIF/EQUIPEMENT 

EMPLOYES: 5 Llvraleon France Entidrre
 

COMMERCIALISATION 

LIVnRAISON 
SUR PLACE 

LIVRAIGON 

FRANCE ENTIERE 

Serge CHARRASPROVENANCE DES PRODUITS 

FLEURS DE FRANCE (Toutes Provananceal 2 6 0 
FLEURS DIMPORTATION IHollas.- Maroc) 	 Bit. C1" , 268, AIIde des Iris 

Fleurs 114 - 94631 RungIs cedex 
T4I : 46.86.41.68 

http:46.86.41.68
http:46.87.34.28
http:46.86.41.68
http:46.87.02.12
http:46.87.11.39/46.86.43.67
http:77.71.52.77
http:77.72.71.88


Cochet Thierry SARL 
160, AII6e des Orchid6es 
Fleurs 328 
94645 - RUNGIS CEDEX 
T61. : (1) 46.86.44.55 
T6lcopie : (1) 64.05.96.96 

LA SOCIETE 
SARL 
Reprisent~e par Thierry COCHET 
C.A : entre 3 MF et 5 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE SUR MARCHE 
COMMISSIONNAIRE 
ACHAT EN FERME 

GESTIONGESTION 
COMPTABLE INFORMATISEE 
COMMERCIALE INFORMATISEE 

EFFECTIF/EQUIPEMENT 
EMPLOYES :1 

COMMERCIALISATION 
GRE A GRE 

PROVENANCE DES PRODUITS 

FLEURS DE FRANCE IToutes Provenances) 

Comptoir du Bonsai 
7, Avenue du Gdniral Leclerc 
54000 - NANCY 
T6I. : 83.30.28.11 

LA SOCIETE 
SARL 

Reprdsentde par Jean-Luc BASTIEN 
C.A entre 3 MF at 5 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR
HORS MARCHEGROSSISTE 

IMPORT/EXPORT 

GESTION 

COMPTABLE INFORMATISEE 

EFFECTIF/EQUIPEMENT 

EMPLOYES 4 
CAMIONS. 2 

COMMERCIALISATION 

LIVRAISON 
TOURNEE 

LIVRAISON 

GRAND EST . RH6NE ALPES 
PARIS REGION PARISIENNE 

PROVENANCE DES PRODUITS 
FLEURS D'IMPORTATION IJapon • Chine) 

SPECIALITES 

Bonsai 
Accessofres 

La Compagnie 
des Plantes SA 
18, rue Pasteur 
94278 - LE KREMLIN BICETRE CEDEX 
T61. : (1) 46.72.90.91 
T61dcope :(1) 46.72.26.73. 

LA SOCIETE 
SA 
Reprisentle par M LOUGARRE 
C.A. :entre 8 MF et 12 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE HORS MARCHE 
IMPORT/EXPORT 

COMPTABLE INFORMATISEE 

EFFECTIF/lQUIPEMENT 

EMPLOYES : 40 
CAMIONS. 2 
COMMERCIAUSATION 

GRE A GR, 
SUR PLACE 

LIVRAISON 

ILEDE FRANCE 

PROVENANCE DES PRODUITS
 
FLEURS DE FRANCE IToutes Provenances)
 
FLEURS DIMPORTATION (Hollande - Maroc - Israel.
 
Thailande)
 

Couegnas 
143, AII6e des Oeillets 
Fleurs 262 
94644 - RUNGIS CEDEX 
T61. : (1) 46.86.94.97 

LA SOCIETE 
NOM PROPRE
 
Reprdsentle par M MME COUEGNAS 
C.A : infriour 6 3 MF 

ACTIVITE DE LA SOCIETE 

COMMISSIONNAIRE 

COMMERCIALISATION 
GRE A GRE 

PROVENANCE DES PRODUITS 

DEFRANCEFLEURSFLEURS D'IMPORTATION (Hollande - Italie• 
P~rou • etc... 
SPEC IALITE S 

Fleuretles du Midi 

http:46.86.94.97
http:46.72.26.73
http:46.72.90.91
http:83.30.28.11
http:64.05.96.96
http:46.86.44.55


Courtai 
43, AII6e des Arums 

Fleurs 231 

94644 - RUNGIS CEDEX 

T61. : (1) 46.86.49.45 


LA SOCIETE 

SA 

Reprlsentie per M. COURTAI 


ACTIVITE DE LA SOCETE 
COMMISSIONNAIRE 

GESTION 

COMPTABLE INFORMATISEE 

EFFECTIFIEOUIPEMENT 

EMPLOYES : 3 

COMMERCIALISATION 

SUR PLACE 

PROVENANCE DES PRODUITS 

FLEURS DE FRANCE (Toute, Provenancesl 

Damiani SARL 
Fleurs 23 - Local no 76 
M.I.N. Saint Augustin 
06042 - NICE CEDEX 
T61. : 93.83.24.33 
T6l6copie : 93.71.80.36 

LA SOCIETE 

SARL 

Repr~sentde par M DAMIANO 

C.A. . entre 5 MF et 8 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 
IMPORT/EXPORT 

EFFECTIF/EQUIPEMENT 

EMPLOYES 3 

COMMERCIALISATION 

LIVRAISON ICamion t Tram 

IIVRAISON 

FRANCE ENTIERE 
EXPORTATIONS 

PROVENANCE DES PRODUITS 
ALPES MARITIMES 

SPECIALITES 

Feuilleges - An6mones 
Renoncules - Oeillets 

Culterra France 
Administratif
 
47, Avenue de Ia Marne
 
59700 - MARCQ EN BAROEUL
 
Commercial
 
MI.N. - 59160 - LOMME
 
T61. : 20.72.81.19 fAdm.) / 20.09.23.09 (Comm.) 
T616copie : 20.89.99.93 

LA SOCIETE 

SARL
 
Reprimenti6e par M. DE MOOIJ
 
C.A. : entre 8 MF at 12 MF 
ACTIVITE DE LA SOCIETE 

GROSSISTE HORS MARCHE 
GROSSISTE SUR MARCHE 

GESTION 

COMPTABLE INFORMATISEE 

EFFECTIF/EQUIPEMENT 

EMPLOYES: 5 
CAMIONS: 4 

COMMERCIAUSATION 

LIVRAISON
TOURNEE 

SUR PLACE 

LIVRAISON 

NORD
 

PROVENANCE DES PRODUITS
 

FLEURS DE FRANCE (Toutea Provenances)
FLEURS D'IMPORTATION (Hollnde - Isr el • Maroc)I 

Damiano SARL 
32, rue Gounod 
06000 - NICE 
TdI. : 93.87.07.93 / 93.88.17.55 
T616copie : 93.87.34.95 

LA SOCIETE 

SARL
 
Reprdsent6e par Edmond NOCE
 
C.A. entre 3 MF et 5 MF 

ACTIVITE DE LA SOCIETS 

GROSSISTE EXPEDITEUR 
GROSSISTE HORS MARCHE 

GESTION 

COMPTABLE INFORMATISEE 

EFFECTIF/EQUIPEMENT 

EMPLOYES : 5 

COMMERCIALISATION 

LIVRAISON 

LIVRAISON 

FRANCE ENTIERE 
EXPORTATIONS 

PROVENANCE DES PRODUITS 

VAR • ALPES MARITIMES 

http:93.87.34.95
http:93.88.17.55
http:93.87.07.93
http:20.89.99.93
http:20.09.23.09
http:20.72.81.19
http:93.71.80.36
http:93.83.24.33
http:46.86.49.45


David Barthdlmy Charlin; Delamare G.
 
200, Traverse des Loubes 6, Avenue G. Clmonceau 
83400 - HYERES 
T61. :94.38.55.07 
T61Icopie : 94.38.98.60 

83190 -OLLIOULES 
T1.:94.63.23.40 

9 

LA SOCIETE LA SOCIETE 
SARLNOM 
Roprd:ent6e par Joan-Luc DAVID PROPRE 

C.A. :entre3 MF ct5 MF 
C s u 1ACTIVITE 
ACTIVITE DE LA SOCIL-TE DE LA SOCIETEGROSSISTE EXPEDITEUR 
GROSSISTE EXPEDITEUR EFFECTIFIEGUIPEMENT 
GESTION 

COMPTABLE INFORMATISEE 
EMPLOYES: 2
CAMIONS I1 Wourgon) 

COMMERCIALE INFORMATISEE COMMERCIAUSATIONL VRAISON 
EFFECTIFIEOUIPEMENT 

SUR PLACE 
EMPLOYES: 15CAMIONS :2 UVRAISON

FRANCE ENTIERE 
COMMERCIALISATION EXPORTATIONS 
LIVRAISONLIVRAISON PROVENANCE DES PRODurTSREGION MEDITERRANEENNE 

LIVRAISON 

FRANCE ENTIERE 
EXPORTATIONS 

PROVENANCE DES PRODUITS 
FLEURS DU VAR ET DES ALPES MARITIMES 
FLEURS D'IMPORTATION 

Delbourg et Cie Delebarre Pierre Ets 
106, AII6e des Iris M.1.MN. 
Bat. C1 - Fleurs 115 
94150- RUNGIS CEDEX
T6I. : (1) 46.86.08.04 / 46.86.09.24 

.Cidex n 11-13-B2 
59160 -LOMME 
T61. :20.92.24.02 

_ T616copie : 20.93.27.63 

LA SOCIETE LA SOCIETE 
SARL 
Represente par Jean DELBOURG 
S.A entre 5 MF ei 8 MF 

I SA 
Repr~sentile par Christian CAUBERGHS 
C A supdrieur b 12 MF 

ACTIVITE DE LA SOCIETE ACTVITE DE LA SOCIETE 
GROSSISTE EXPEDITEUR 
GROSSISTE SUR MARCHE 
COMMISSIONNAIRE 
ACHAT ENFERME 

GROSSISTE SUR MARCHE
COMMISSIONNAIRE 
ACHAT ENFERME 

IMPORT/EXPORT 
IMPORT/EXPORT 

EFFECTIF/EQUIPEMENT 
CMET IN 

EMPLOYES 5 COMMERCIALE INFORMATISEE 
COMMERCIALISATION I EFFECTIF/LLQUIPEMENT 
GREA GRE 
SUR PLACE I EMPLOYES 11 

CAMIONS . 3 
PROVENANCE DES PRODUITS
FLEURS DE FRANCE IToute$ Provenances COMMERCIALISATION 

LIVRAISON 
FLEURS D'IMPORTATION Iltalie . Maroc . Hollandel SUR PLACE 
SPECIALITES 

LIVRAISON 
Rose% 
Toutes flours coules do 16re qualitiPD 

NORD -PAS.DE.CALAIS 
PROVENANCE DES PRODUITS 

FLEURS DE FRANCE (Toutes Provenance'l 
FLEURS D'IMPORTATION 



Delpierre - Halluin Ets Desgranges Fleurs SARL 
Vannans
 

1601, rue du Halage 01140 SAINT-DIDIER S/CHALARONNE
62400 - BETHUNE T61. : 74.69.72.95 
T61. : 21.57.45.11 

LA SOCIETE LA SOCIETE
 
NOM PROPRE 
 SARL 
Roprdsent6e par MME ET M. OELPIERRE Repr6mentie par Andre DESGRANGES 

C.A. : entre 3 MF at 5 MF
ACTIVITE DE LA SOCIETE
 
GROSSISTE HORS MARCHE ACTIVITE DE LA SOCIETE
EGROSSISTE HORS MARCHE 

GESTIONGESTION
 
COMPTABLE INFORMATISEE
 
EFFECTIF/IEQUIPEMENT COMPTABLE INFORMATISEE
 

COMMERCIALSATIONEMPLOYES .2CAMIONS 2 I+ 1 camionetle) LIVRAISON 

COMMERCIALISATION TOURNEE
 
LIVRA)SON LIVRAISON
 
TOURNEE RHONE-ALPES • BOURGOGNEGRE A GREIR AISON 

PROVENANCE DES PRODUITS 
FLEURS DE FRANCE (Toutes Provenances)PAS DECALAIS FLEURS D'IMPORTATION (Hollande) 

PROVENANCE DES PRODUITS 
FLEURS DE FRANCE (Toutes Provenances)

FLEURS D'IMPORTATION (hjillande)
 

Desmoulin Serge Dubois A. 

Condemene 99, AIIde des Andmones
Lalayere 94150 - RUNGIS CEDEX

71530 - CHALON SUR SAONE T61. : (1) 46.86.43.23
 
T61. : 85.45.78.55 T616copie : (1) 46.87.52.49
 
T616copie : 85.45.78.38
 

LA SOCIETE LA SOCIETE 
NOM PROPRE t
 
Raprhsent6e par Serge DESMOULIN ReprLsente Pat Alain DUBOIS
 
C.A ; entre 5 MF at 8 MF C A entre 5 MF et 8 MF
 
ACTIVITE DE LA SOCIETE 
 ACTIVITE DE LA SOCIETE
 
GROSSISTE HORS MARCHE 
 GROSSISTE EXPEDITEUR
 
IMPORT/EXPORT 
 GROSS STE SUR MARCHE
 
EFFECTIFIEQUIPSMENT COMMISSIONNAIRE
ACHAT ENFERME 
EMPLOYES 2 IMPORT:EXPORT
CAMIONS 3 GESTION 

COMMERCIALISATION COMPTABLE INFORMATISEE
 
TOURNEE 
 EFFECTIFIEQUIPEMENT
 
SUR PLACE
 
IVRAISON EMPLOYES : 3
 

COMMRCILISTIO
 
BOURGOGNE - FRANCHE COMTE COMMERCALISATION 

PROVENANCE DES PRODUITS SUR PLACE 

FLEURS DEFRANCE (Toutes Provenances)

FLEURS D'IMPORTATION (Hollande . Maroc . Italia • LIVRAISON
 
Espagnal FRANCE ENTIERE 

EXPORTATIONS 
PROVENANCE DES PRODUITS 

FLEURS DE FRANCE (Toutes ProvenanceslFLEURS DWIMPORTATION (Diverse$ Provenances) 

SPECIALITES 
Anthuriums - Red t Pink Ginger. H~iconial Tillandzia 

http:85.45.78.38
http:46.87.52.49
http:85.45.78.55
http:46.86.43.23
http:21.57.45.11
http:74.69.72.95


I 

Dia - Fleurs 

Box no 2 - SICA - Marchd aux Fleurs
 
Quartier St Gervais
 
83400 - HYERES
 
T6l. :94.66.74.16
 
T616copie : 94.66.04.75
 

LA SOCIETE Un service do quallt6
 
SARL
 
Repr'e nt6e par Pairick BANNWARTH pour vous offrir los plus bellos flours 
CA. :entre 8 MF eI 12 MF 

ACTIVITE DE LA SOCIETE du mondo dons les meilleures conditions 
GROSSISTE EXPEDITEUR
 
IMPORT/EXPORT
 

GESTION 

COMPTABLE INFORMATISEE
 
COMMF'NCIALE INFORMATISEE IDIA ,NR-


EFFECTIF/EQUIPEMENT lo portenalr, prlvl6 des grossistes 
: 11EMPLOYES 

CAMIONS , 2
 

COMMERCIALISATION dons le MIDI de a France
 

LIVRAISON 

LIVRAISON 

FRANCE ENTIERE 
EXPORTATIONS Quartier de Ia Gore - 83260 LA CRAU 
PROVENANCE DES PRODUITS T61: 94.66.74.16 - Fox : 94.66.04.75 
VAR PACA T6lex: 404 748 
CONTRATS DEPRODUCTION (Phila-Flor - Roses. Future adressedes nouveaux locoux 
Muf liars
 
FLEURS D'IMPORTATION BOX No 2
 
SPECIALITES 2060, Vieux Chemin de Toulon
 
Fluras de [a 2. gamma 83400 HYERES
 

Diffusion de Fleurs SOCIETE DE DIFFUSION DE FLEURS 

Van Den Berg 
160, AIIde des Arums
 
94635 - RUNGIS CEDEX
 
TI. : (1) 46.87.22.50
 

Importation directe de tous 
LA SOCIETE marchds et producteur5 mondlaux 
SARL 
Repr6sentle par Gerard VAN DEN BERG Si6ge social 160, alle des Arums 
C.A . supdrieur A 12 MF Fleurs 284 

ACTIVITE DE LA SOCIETE 94635 RUNGIS CEDEX
 

GROSSISTE EXPEDITEUR Rungis Fleurs 46.87.22.50 TI
 
GROSSISTE SUR MARCHE 46.87.86.81 Fax

ACHAT ENFERME
 
IMPORT/EXPORT Rungis Plantes 46.87.77.00 Tel
 

46.87.18.25 FaxGESTION 

COMPTABLE INFORMATISEE Slge Hollande BP. Veiling Westland
 
EFFECTIF/EQUIPEMENT Postbus 516
 

2675ZT HONSELERDIJK
EMPLOYES 17CAMIONS. 2 
COMMERCIALISATION Hollande (19) 31.17.40.30.054 T61

Fleurs-Plantes (19) 31.17,40.21.167 Fax 

LIVRAISON Siege Midl Quarier Piedardant 
SUR PLACE (F.P.H.) 83190 OLLIOULES
 
LIVRAISON (16)94.63.74.50 T6l.Fax
 
FRANCE ENTIERE Vento do fleurs, plantes vertes et
 
PROVENANCE DES PROIUITS fleurles, bouquets secs, bulbes,
 
FLEURS DEFRANCE IToutes Provenancel motdrlel ot accOssolres
 
FLEURS D'IMPORTATION IHollandel
 

Llvralsons France at 6tranger
 
par route, air, rail
 

http:16)94.63.74.50
http:46.87.18.25
http:46.87.77.00
http:46.87.86.81
http:46.87.22.50
http:46.87.22.50
http:94.66.04.75
http:94.66.74.16
http:94.66.04.75
http:94.66.74.16


Elifleur SARL Esposito SAR, 
Box 210 - 211 
M.I.N. Saint-Augustin 
06200 - NICE 

39, AIIde des Orchid6es 
Fleurs 357 
94550 - CHEVILLY LARUE 

T61. : 93.65.01.32 
I T61copie : 92,94,01.93 

Tdi. : (1) 46.87.56.76 

LA SOCIETE LA SOCIETE 
SARL SARL 
Repr6aentbe par Girard BLANC
C.A. .sup4rieur 6 12 MF 
ACTIVrTE DE LA SOCIETE 

Reprisentil per M ESPOSITO 
CA. : antre 3 MF at 5 MF 
ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 
GROSSISTE SUR MARCHE 
ACHAT ENFERME 

GROSSISTE SUR MARCHE 
COMMISSIONNAIRE 
ACHAT ENFERME 

GESTION GESTION 
COMPTABLE INFORMATISEE COMPTABLE INFORMATISEE 
COMMERCIALE INFORMATISEE 

EFFECTIF/EQUIPEMENT EFFECTIF/EQUIPEMENT 

EMPLOYES . 6 EMPLOYES . 2 
CAMIONS - 1 COMMERCIALISATION 
COMMERCIALISATION SUR PLACE 
LIVRAISON
GRE A GRE PROVENANCE DES PRODUITS 

FRACE ENFLEURS 
FRANCE ENTIERE 

MIDI- BRETAGNE 
D'IMPORTATION (Hollande. Italiel 

EXPORTATIONS 

PROVENANCE DES PRODUITS 

ALPES MARITIMES 
CONTRATS DEPRODUCTION 

SPECIALITES 
Lys • Iris 

Europ'Fleurs Ferrari et Cie SA 

Route du Chatenet 
87410 - LE PALAIS SUR VIENNE 
T61. : 55.35.48.50 
T6l6copie : 55.35.29.37 

68, rue Saint-Leu 
38/40, rue de Lannoy
80000 . AMIENS 
T61. : 22.91.81.38 

LA SOCIETE LA SOCIETE 
SARL 
Reprdsent6e Par Jacky MOINE 
CA. entre 8 MF et 12 MF 

SA 
Repr~sen6e par Brigtte LLONGARRIU 
C A. entre 5 MF et 8 MF 

ACTIVITE DE LA SOCIETE ACTIVITE DE LA SOCIETE 
GROSSISTE HORS MARCHE GROSSISTE HORS MARCHE 
IMPORT ACHAT ENFERME 
GESTION EFFECTIF/EQUIPEMENT , 
COMPTABLE INFORMATISEE EMPLOYES 7 
COMMERCIALE INFORMATISEE CAMIONS 4 
EFFECTIF/EQUIPEMENT COMMERCIALISATION 
EMPLOYES 7 
CAMIONS 4 

LIVRAISONTON 

COMMERCIALISATION SUR PLACE 
S LACE 

LIVRAISONTOURNEE LIVRAISON 

LIVRAISON PCRI 

D*p 87 • 86 16 - 79 - 19 23 • 24 36 

PROVENANCE DES PRODUITS 

PROVENANCE DES PRODUITS
FLEURS DE FRANCE (Toutes Provenancesi 
FLEURS D'IMPORTATION 

FLEURS DE FRANCE IToutes Provenances) 
FLEURS D'IMPORTATION IToueas Provenances) 

J1
 



Fleurassistance GlE 
149, Avenue des P6pinibres La force de 
M.I.N. 

(1)45605269/ fkurassisancz'94150 -RUNGS

T61. :(1) 46.83.43.83 / 46.86.43.97

T616copie : (1) 45.60.52.69/ 

45.60.90.07 parler 

LA SOCIETE le meme langageque vous. 
GIE
 
Roprhsentle par MM. Gerard FRANCOIS 
Joan-Michel BINET 

Ce West pas le fruit du hasard.C A.. sup6rieur &12 MF 
ACTIVITE DE LA SOCIETE La connaissance de vos mPiers 
GROSSISTE EXPEDITEUR est notre meilleur atout. 
GROSSISTE SUR MARCHE G[ace

COMMISSIONNAIRE
 
ACHAT EN FERME - cette exprience concrete,
 
IMPORT/EXPORT
 

GESTION nous savons travailler 
COMPTABLE INFORMATISEE avec les producteurs 
EFFECTIF/EQUIPEMENT et s~lectionner
 
EMPLOYES .40 les fleurs et plantes

CAMIONS :5 
 dont la qualitk r~pond 
COMMERCIALISATIONLIVRAISON auy exigences des fleuristes. 
GRE A GRE
 
SUR PLACE
 

LIVRAISON 
FRANCE ENTIERE fklYSilf'
 
EXPORTA TIONSS~~11a~i17f
 

BOa- 2031221 atmnuedosQuiai pnni.resPROVENANCE DES PRODUITS BP S5 94648 Rungis Cedex 
FLEURS DEFRANCE (Toutes Provenancel) Tdldp wne (1)46 86 43 83
 
CONTRATS DEPRODUCTION Tkix :FLEURAS 261565 F
 
FLEURS D'IMPORTATION (Tous Pays) Tdasfar(1)45605269
 

Fleurs Diffusion Rungis SARL 
Ets Herman 
 SARL FLEURS DIFFUSION 
259, ,l6e des Mimosas 
 ETS HERMAN
Fleurs 289 
94635 - RUNGIS CEDEX 
T6I. : (1)4(.86.42.49 
T616copie : (1) 45.60.94.94 

LA SOCIETE 

SARL 
Reprilsentis par Jacques GUYOT 
C.A. ;supdriour A 12 MF 

ACTIVITE DE LA SOCIETE 
GROSSISTE SUR MARCHE 
COMMISSIONNAIRE IMPORT-EXPORT 
ACHAT ENFERME FLEURS COUPEES 
IMPORTIEXPORT 

SERVICE LIVRAISONSGESTION 
COMPTABLE INFORMATISEE 

EFFECTIFIEQUIPEMENT 
EMPLOYES 8 259, ALLEE DES MIMOSAS 
CAMIONS 2 FLEURS 289 
COMMERCIALISATION 94635 RUNGIS CEDEX 
LIVRAISON TEL : (1) 46 86 42 49 
GRE A GRE TELEX 205393 HERMAN
SUR PLACE FAX :45609494 
LIVRAISON 
REGION PARISIENNE - NORMANDIE 
EXPORTATIONS (Hollnde -Afriqual 

PROVENANCE DES PRODUITS 
COTE DAZUR -SUD OUEST •VAL DE LOIRE (AngerA -
Nanteal $ARLHERMAN SARL HERMAN 
FLEURS DIMPORTATION (Uruguy -Espagn Italia MARCHI BOXN1- . FLORA. 200,ALLEEDES G.AIEULS 
Ilrall 0UArTER PIEDARDANT FLEURS551 

83 190 OLLIDULES 94639 RUNGIS CEDEX 
SPECIALrrIS TEL94 d62 25 TEL (1)46 86 05 46Rayon rilsevii de LuxeAIs fiejr 


http:45.60.94.94
http:4(.86.42.49
http:45.60.90.07
http:45.60.52.69
http:46.86.43.97
http:46.83.43.83


Flours Anjou Service SARL 
M.I.N. Angers 

Avenue Joxr 

49000 - ANGERS 
T6I. :41.43.99.78 
T616copie :41.43.75.36 

LA SOCIETE 
SARL 

Repr~sent6e par Paul RAHOU 
CA. infdrieur 6 3 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 
GROSSISTE SUR MARCHE 
COMMISSIONNAIRE 
ACHAT ENFERME 

EFFECTIF/EOUIPEMENT 

EMPLOYES - 1 
CAMIONS. 2 

COMMERCIALISATION 

LIVRAISON 
GRE A GRE 
SUR PLACE 

LIVRAISON 

MAINE ET LOIRE let D6partements Voisins) 
RUNGIS 
PROVENANCE DES PRODUITS 

FLEURS DEFRANCE IToutes Provenances)
 
FLEURS D'IMPORTATION IMaroc Italia Hollande -

Colombia -Espagne -P6rou)
 

Florazur SA 

42, rue Saint-Charles 

59140 - DUNKERQUE
 
T61. :28.60.59.10 (+)

T616'opie :28.61.79.36 

LA SOCIETE 
SA
 
Reprdsentle par Andr6 CERRETANI 


ACTIVITE DE LA SOCIETE 
GROSSISTE HORS MARCHE
 
ACHAT EN FERME
 

GESTION 
COMPTABLE INFORMATISEE 
COMMERCIALE INFORMATISEE 

EFFECTIFIEQUIPEMENT 

EMPLO', -S 9 
CAMIONS 4 

COMMERCIALISATION 
LIVRAISON 
TOURNEE
 

LIVRAISON 
NORD -PAS DECALAIS 

PROVENANCE DES PRODUITS 

MIDI DELA FRANCE INice •Var)
FLEURS D'IMPORTATION (Hollande •Maroc . larael 
Italia) 

SPECIALITES 
2ame activit* fourmiures at accesaores fleuristes 

Flours Van Der Mey 
4, rue Henri Brunet
 
14000 -AUTHIE
 
T61. : 31.26.57.73
 
T616copie :31.26.61.29
 

LA SOCIETE 
SARL
 
Repr6antl par M. SMETS
 
C.A. : entre 8 MF at 12 MF 

ACTIVITE DE LA SOCIETE 
GROSSISTE EXPEDITEUR
 
IMPORTIEXPORT
 

EFFECTIF/FQUIPErENT
 

EMPLON ES : 6
 
CAMIONS: 4
 

COMMERCIAUSATON 

LIVRAISON 
TOURNEE
 
SUR PLACE 

LIVRAISON 

NORMANDIE BRETAGNE 

PROVENANCE DES PRODUITS 

MIDI DELA FRANCE
 
FLEURS D'IMPORTATION IHollende)
 

fleurs et fournltures en gros 

_____ __,__ ._ 

. ,o 1.. 42, rue Saint Charles 
5.1 ,0DUNKEROUE 
T(9 28.60.59.10 

2 ACTIVITES POUR MIEUX VOUS SERVIR 

1 FLURSCOJUES 

GENgRALES2 FOURNITURES 

"FLORAZUR une 6cluipe toujours A votre jervice" 

http:28.60.59.10
http:31.26.61.29
http:31.26.57.73
http:28.61.79.36
http:28.60.59.10
http:41.43.75.36
http:41.43.99.78


Flora Partner SA 

23, rue Nicot 

33000 - BORDEAUX 

T61. : 56.24.59.92 

T6l6copie : 56.99.15.03 


LA SOCIETE 

SA 
Repr6sentie par Michel POSTULKA 
C.A :enre 8 MF e 12 MF 

ACTIVITE DE LA SOCIETE 


GROSSISTE HORS MARCHE

ACHAT ENFERME 

IMPORT/EXPORT 


GESTION 

COMPTABLE INFORMATISEE 
COMMERCIALE INFORMATISEE 
EFFECTIF/EQUIPEMENT 

EMPLOYES :4 
1CAMIONS. 

COMMERCIALISATION 

LIVRAISON 

LIVRAISON 

FRANCE ENTIERE 

PROVENANCE DES PRODUITS 
FLEURS DE FRANCE lCertaines Provenances) 
FLEURS D'IMPORTATION (Holland) 

Florimex 
61, Avenue de la Villitte
 

Flours 384
 
94637 - RUNGIS CEDEX
 
TdI. : 46.87.12.30 / 46.86.91.37
 
T6l6copie : 46.87.01.48
 

LA SOCIETE 

SARL
 
Reprisentie par M. Denitl JAKOB
 
C.A : supdrieur * 12 MF 

ACTIVITE DE LA SOCIETE 


GROSSISTE SUR MARCHE 

GROSSISTE HORS MARCHE 

ACHAT ENFERME
 
IMPORT/EXPORT 

GESTION 

COMPTABLE INFORMATISEE 
COMMERCIALE INFORMATISEE 

EFFECTIF/EQUIPEMENT 
EMPLOYES 14 
CAMIONS. 3 

COMMERCIALISTION 

LIVRAISON 
TOURNEE
 

LIVRAISON 

FRANCE ENTIERE 
PROVENANCE DES PRODUITS 

FLEURS DIMPORTATION llmrall • Kenya - Colombie 
Afrique du Sud - Theilande - C6:e d'lvoire - Maroc • 
Equateur - Plrou - Chili Australie Florida 
Costs Rice lfie Maurice Singapouri 

Florimex Nice 
M.I.N. Saint-Augustin
Fleurs 3 
06042 - NICE CEDEX 
T61.: 93.83.50.62
 
T616copie : 93.71.06.48
 

LA SOCIETE 

SARLRepeLent6. par M. FAIVRE PICON 

C.A. : supdrieur A 12 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR
GROSSISTE SUR MARCHE 
ACHAT ENFERME 

IMPORT/EXPORT 

GESTION 

COMPTABLE INFORMATISEE 
EFFECTIF/EOUIPEMENT 

EMPLOYES 10 

COMMERCIAUSATION 
LIVRAISON 
GRE A GRE 
SUR PLACE 

LIVRAISON 
FRANCE ENTIERE 
EXPORTATIONS 
PROVENANCE DES PRODUITS 

FLEURS DE FRANCE (Toute. Provenances)
FLEURS D'IMPORTATION (Toutel Provenances) 

IMPORT - EXPORT 

FLEURS FPAICHES 
ET 

FEUILLAGES 
DE TOUS PAYS 

9krinieX 

61, Avenue de la Villette
 
FLEURS 384.
 

94637 RUNGIS CEDEX
 
TI : 46.87.12.30. 46.86.91.37
 

Tlex : 200958
 
Fax : 45.87.01.48 

http:45.87.01.48
http:46.86.91.37
http:46.87.12.30
http:93.71.06.48
http:93.83.50.62
http:46.87.01.48
http:46.86.91.37
http:46.87.12.30
http:56.99.15.03
http:56.24.59.92


France Commerce Fleurs 
F.C.F.FRANCE 

105, Avenue de I CMte d'Azur 

Fleurs 423- Bht. C1 

94647 - RUNGIS CEDEX
 
T61. : (1) 45.60.99.06
 

LA SOCIETE 

Reprdsentde par MM HERMAN (PDG) LAVRILLAT (Res­
ponsableI
C.A. : entre 5 MF et 8 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE SUR MARCHE
 
ACHAT ENFERME
 
IMPORT/EXPORT
 
GESTION 

COMPTABLE INFORMATISEE
 
COMMERCIALE INFORMATISEE
 

EFFECTIF/EQUIPEMENTEMPLOYES:4 
CAMIONS: I 

COMMERCIALISATION 

LIVRAISON 

LIVRACSON 

FRANCE ENTIERE 

PROVENANCE DES PRODUITS 
FLEURS DE FRANCE (Toutes Provenances)
FLEURS D'IMPORTATION 

SPECIALITES 
Livraison en grandes surfaces, commerces modernes. 
lardineriesFa:468683 

Forez - Fleurs 

12, Place Chavanelle 

42000 - SAINT-ETIENNE 
T61. : 77.25.06.49 

LA SOCIETE 

SARL 
Reprlsent"e par Michel FRANC 
C.A. : infdereur 6 3 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE HORS MARCHE 

EFFECTIFIEQUIPEMENT 

EMPLOYES 2 
CAMIONS I 

COMMERCIALISATION 

TOURNEE 
SUR PLACE 

LIVRAISON 

LOIRE - HAUTE LOIRE 

PROVENANCE DES PRODUITS 
j

REGIONALE . DROME SUD DELA FRANCE 
FLEURS D'IMPORTATION (Hollandel 

COMMERCE 
FLEURS 

'" o ' 

Grosslsto en Flours et Plantes 
pour la Grande Distribution 

1, rue du Val d'Yvette 
FLEURS 423- BSt F 1 B
94647 RUNGIS CEDEX 

TdI: 45 60 99 06 
Fax 46 87 68 30 

Tex : 263 553 

Francerose 
120, Avenue des Maraichers 

301, AIl1e des Oeillets 

Fleurs 347 
94645 - RUNGIS CEDEX 
T61. : (1) 46.87.50.18 
T616copie : (1) 49.78.00.77 

LA SOCIETE 

SARL 
Representlle per Andr6 OMAR 
C A. : sup6rieur A 12 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 
GROSSISTE SUR MARCHE 
ACHAT ENFERME 
IMPORT/EXPORT 
GESTION 

COMPTABLE INFORMATISEE 

EFFECTIF/EQUIPEMENT 

EMPLOYES : 9 
CAMIONS. 1 

COMMERCIALISATION 

LIVRAISON 
SUR PLACE 

LIVRAISON 
REGIOrNPARIS-BANLIEUE 
EXPORTATIONS 

PROVENANCE DES PRODUITS 

FLEURS DEFRANCE (Toutes Provenances)
FLEURS D'IMPORTATION 

http:49.78.00.77
http:46.87.50.18
http:77.25.06.49
http:45.60.99.06


Galoppe Christine 
135, AII6e des Oeillets 
Fleurs 196 
94150 - RUNGIS CEDEX 
T61. : (1) 46.86.42.04 

LA SOCIETE 
ENTREPRISE INDIVIDUELLE 
Reprtsent~e par Christine GALOPPE 
C A inf rieur 63 MF 
ACTIVITE DE LA SOCIETE 

GROSSISTE SUR MARCHE 

EFFECTIFiEQUIPEMENT 

EMPLOYES : 2 

COMMERCIALISATION 
SUR PLACE 

SPECIALITIES 

Feuillages varls • Phenix - Chamerops - Fouglres -
Ruscus - Spingera • Asparagus at autras feuillages 

Gastaldi SARL 
M.I.N. Saint Augustin

Box 126 - 129 - Fleurs 24 

06042 - NICE CEDEX 

T61. : 93.83.25.62 

Tl6dcopie : 93.83.07.13
 
Td1dx : 970729 

LA SOCIETE 

SARL 

Iepr sentea par M. GASTALDI 

C.A. sup6rieur 6 12 MF 

ACTIVITE DE LA SOCIETE 
GROSSISTE EXPEDITEUR 
IMPORT/EXPORT 
GESTION 

COMPTABLE INFORMATISEE 

EFFECTIF/EQUIPEMENT 
EMPLOYES : 9 
CAMIONS: 2 

COMMERCIALISATION 
LIVRAISON 

LIVRAISON 

FRANCE ENTIERE 
EXPORTATIONS 
PROVENANCE DES PRODUITS 
VAR . COTE D'AZUR 
FLEURS DIMPORTATION (Itali1- Bolivie - Espagnal 

SPECIALITES 

Pleurs Cote d'Azur 

Garreau Monique 
217, AII6e des Arums 
M.I.N,
 
94150 - RUNGIS
 
T61. : (1) 45.60.58.05
 

LA SOCIETE 
NOM PROPRE
 
Rsprisentle par Monique GARREAU
 

ACTIVITE DE LA 8OCFETE 
GROSSISTE SUR MARCHE
 
COMMISSIONNAIRE
 
ACHAT ENFERME 

COMMERCIAUSATION 

SUR PLACE 

PROVENANCE DS PRODUITS 

DEFRANCE IToutes ProvenanceiFLEURSFLEURS DIMPORTATION (Hollande - Itali - Isradl • 
Espagne - Pilrou - Colomboe) 
SPECIALITIES 

Touies flours sux tons pastel 

Geernaert Floriculture 
MAGNAN
 
32110 - NOGARO
 
Tdl. 62.09.18.31 /62.09.11.26 

LA SOCIETE 

SARL 
Repr6sentde par Alexander GEERNAERT 
C.A : entre 3 MF et 5 MF 

ACTIVITE DE LA SOCIETE 
GROSSISTE EXPEDITEUR
 
GROSSISTE HORS MARCHE
 
EFFECTIF/EQUIPEMENT
 

EP.IPLOYES : 4
 
CAMIONS :4
 

COMMERCIALISATION 

LIVRAISONI 	 TOURNEE 
SUR PLACE 
LIVRAISON 

SUD OUEST 

PROVENANCE DES PRODUITS 

COTE DAZUR - LOT ET GARONNE 
FLEURS DIMPORTATION (Hollande - Espagne) 

SPECIALITIES 

Lys - Tulpes 

http:62.09.11.26
http:62.09.18.31
http:45.60.58.05
http:93.83.07.13
http:93.83.25.62
http:46.86.42.04


Geoflre Noell 
180, AII6e des Oeillets 
Fleurs 200 
94634 - RUNGIS CEDEX 
T61. : (1) 46.86.48.79 
T6I6copie : (1) 46.87.11.10 

LA SOCIETE 

ENTREPRISE INDIVIDUELLE 
Reprlsent6o par Noel GErlFFRE 
C.A.: entre2MF .i 5 M1 

ACTIViTi DE LA SOCIETE 

G9OSSISTE EXPEDITEUR 

GESTICN 

COMPTABLE INFORMATISEE 

EFFECTIFIEUIPEMENT 

EMPLOYES 2
CAMIONS 1 

COMMERCIALISATION 

LIVRAISON
SUR PLACE 
LIVRAISON 
FRANCE ENTIERE 

PROVENANCE DES PRUDUITS 

FLEURS DEFRANCE 1Toutes Provenances) 
FLEURS DIMPORTATION 

Gilbert Jacques 
171, AIlle des Orchid6es BAt. C1 
M.I.N. Fleurs 326 

94645 - RUNGIS CEDEX 

T61. :(1) 46.86.54.52 


LA SOCIETE 

NOM PROPRE 

Ruprsent6e par M GILBERT 

C.A. . infrseur 6 3 MF 

ACTIVITE DE LA SOCIETE 

GROSYISTE SUR MARCHE 

COMMISSIONNAIRE 

ACHAT EN FERME 

IMPORT/EXPORT 

GESTION 

COMPTABLE INFORMATISEE 
COMMERCIALE INFORMATISEE 

COMMERCIALISATION 

SUR PLACE 

PROVENANCE DES PRODUITS 

FLEURS DE FRANCE fToutes Provenancesl 
FLEURS D'IMPORTATION 

FLEURS NATURELLES EN GROS 

N olel Geoffre 

4­

i' 

Livraison Paris Banlieue 

- Expeditions Province -

TOI. 46.86.48.79 - Fax : 46.87.11.19 

Bit. Cl- 180, Alte des Oeillets 
Fleurs 200 94634 Rungis Cedex 

Goupil Jacques 
99, All6e des Arums 
Fleurs 237 
94634 - RUNGIS CEDEX 
Tdl. :(1) 46.86.42.80 

LA SOCIETE 

NOM PROPRE 
Reprlsent6e par Jacques GOUPIL 
C.A. : antre 5 MF at 8 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE SUR MARCHE 
COMMISSIONNAIRE 
ACHAT ENFERME 

GESTION
 

COMPTABLE INFORMATISEE 
EFFECTIFIEQUIPEMENT 

EMPLOYES : 3 

COMMERCIALISATION 

GRE A GRE 

PROVENANCE DES PRODUITS 
FLEURS DEFRANCE IToutes Provens icesl
FLEURS DIMPORTATION (Hollande) 

http:46.86.42.80
http:46.87.11.19
http:46.86.48.79
http:46.86.54.52
http:46.87.11.10
http:46.86.48.79


Granier Michel Ets 
28, Avenue Pierre de Coubertin 
34500 - BEZIERS 
T61. : 67.49.12.63 
T616copio : 67.49.19.90 

LA SOCIETE 

NOM PROPRE 


Repritent6e Par Michel GRANIER
C.A. : ntre 3 MF at 5 MF 

ACTIVrrE DE LA SOCIETE 


GROSSISTE HORS MARCHE 


GESTION 

COMPTABLE INFORMATISEE 

EFFECTIFIEQUIPEMENT 
EMPLOYES : 5 
CAMIONS: 4 

COMMERCIALISATION 

LIVRAISONTOURNEE 

LIVRAISON 

SUD DE LA FRANCE 

PROVENANCE DES PRODUITS 
FLEURS DE FRANCE (Ceriarnee Provenances) 
FLEURS DIMPORTATION 

Henri Laville et Fils 
53, Avenue Martial Valin 
87000 - LIMOGES 
T61. : 55.30.40.94 
T6Ilcopie : 55.30.50.99 

LA SOCIETE 
SARL 
Repr6sente par Alin MICHELET 
C.A : entre 3 MF et 5 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 
GROSSISTE HORS MARCHE 
ACHAT ENFERME 
IMPORT/EXPORT 

GESTION 
COMMERCIALE INFORMATISEE 

EFFECTIFIEQUIPEMENT 

EMPLOYES . 2 
CAMIONS. 1 

COMMERCIALISATION 

LIVRAISON 
TOURNEE 
SUR PLACE 

MVRAISON 

CENTRE LIMOUSIN 

PROVENANCE DES PRODUITS 

FLEURS DE FRANCE (Toutes Provenances)
FLEURS DIMPORTATION lHoilande • Colombial 

Guilbert G. 
251, AlIde des Orchid6es 
Bat. C1 - Flours 373 
94637 - RUNGIS CEDEX 
T61. : (1) 46.86.49.54 

LA SOC!ETE
 
NOM PROPRE
 

Reprlsent6e par G6rard GUILBERT
CA entre 3 MF at 5 MF 

ACTIVITE DE LA SOCIETE 
GROSSISTE SUR MARCHE 

EFFECTIFEQUIPEMENT 

EMPLOYES :3 
COMMERCIALISATION
 
SUR PLACE
 

LIVRAISON 

FRANCE ENTIERE 
PROVENANCE DES PRODUITS 

FLEURS DE FRANCE (Tout*& Provenancel 

FLEURS DIMPORTATION (Tout., Provenances) 

of
 

I Henri Laville et Fits Ets 
M.I.N. Flours 14 - Box : 36 
06042 - NICE CEDEX 
Tdl. : 93.83.17.85 
T1dcopie : 93.71.27.24 

LA SOCIETE 
SARL 
Reprtsentie par Bernard at Gdfmrd LAVILLE 
C.A. :entre 8 MF et 12 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR
 
GROSSISTE HORS MARCHE
 
ACHAT ENFERME
 
IMPORT/EXPORT 

GESTION 
COMPTABLE INFORMATISEE 
COMMERCIALE INFORMATISEE 

EFFECTIFIEQUIPEMENT
 
EMPLOYES . 9
 
CAMIONS. 2
 

COMMERCIALISATION 
LIVRAISON 
TOURNEE
 

LIVRAISON 

FRANCE ENTIERE 
EXPORTATIONS 

PROVENANCE DES PRODUITS 
FLEURS DE FRANCE (Toute* Provenancel 
FLEURS D'IMPORTATION (Pays-Bas. Colombia • Itarel 

I 

http:93.71.27.24
http:93.83.17.85
http:46.86.49.54
http:55.30.50.99
http:55.30.40.94
http:67.49.19.90
http:67.49.12.63


Herman Rungis SARL 
200, Ae des Gleuls 

Fleurs 551
 
94639 - RUNGIS CEDEX
 
T61. : (1) 46.86.05.46
 
T616copie : (1) 45.60.94.94
 
Tdlex : 205 393 F
 

LA SOCIETE 
SARL
 
Retre entie per Claude HERMAN
 
C A. Ssupdrieur12 MF
 

ACTIVITE DE LA SOCIETE
 
GROSSISTE EXPEDITEUR
 
GROSSISTE SUR MARCHE
 
COMMISSIONNAIRE 

ACHAT EN :ERME 

IMPORT/EXPORT 

GESTION
 
COMPTABLE INFORMATISEE
 
F.FFECTIFIEQUIPEMENT
 
EMPLOYES 17 

CAMIONS . 2 1- 2 camionnettes) 

COMMERCIALISATION 
LIVRAISON 

GRE A GRE 

SUR PLACE 

LIVRAISON
 
FRANCE ENTIERE
 
EXPORTATIONS lHollande • U.S.A.- Outre Met- Afriquel 

PROVENANCE DES PRODUITS 
FLEURS DEFRANCE (Toutes Provenances. Enpanicu­
liar: Midi - Var Val do Loire Angers - Rbgion Nantaise 
, Vendie - Sud-Ouest) 
FLEURS D'IMPORTATION (Espagne - Colombie - Turquie 
. Maroc - Kenya . Uruguay - Mexique • Israel - Italia -
Thailande) 
SPECIALITES 
Impor/Expori 

Horti Ouest GIE 

49330 - MARIGNE
T61. : 41.93.13.26 
T616copie : 41.93.14.80 

LA SOCIETE 

GIE 
Reprhsentie par M. BOISBOUVIER 
C.A. entre B MF at 12 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 

GESTION 

COMPTABLE INFORMATISEE 

EFFECTIF/EQUIPEMENT 

EMPLOYES 1 

COMMERCIALISATION 
LIVRAISON 
SUR PLACE 
LIVRAISON 

REGION PARISIENNE- CENTRE 

PROVENANCE DES PRODUITS 
OUEST SUD.OUEST 

ANJOU 

HERMAN
 

IMPORT.EXPORT 
ILPOR-XO E 
FLEURS COUPEES 

200, ALLEE DES GLAIEULS 
FLEURS 551 

94639 RUNGIS CEDEX 
TEL : (1) 46 86 05 46 
TELEX 205393 HERMAN 

FAX : 45 60 94 94 

SARL HERMAN SARL Fl.ElJDFRIOl 
MARCHE BOX 259.ALLIEEDS MMOSASFLORAL N1 
aUARTER PIEDARDANT FLEURS289 
83190 OLLIOULES 94635 RUNGIS CEDEX 
TEL:94 89 62 25 TtL:(1) 46 86 42 49 

Interfleurs SARL 
Le H6ron 
76780 - ARGUEIL 
51 x Passage Godeler 
76100. ROUEN 
T61. : 35.72.80.72 
T616copie : 35.03.35.24 

LA SOCIETE 

SARL 
Raprilsentre par Michel CORBILLON 
C.A. : infirisur 13 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE HORS MARCHE 

EFFECTIFIEOUIPEMENT 

EMPLOYES . 2 
CAMIONS 2 

COMMERCIALISATION 
LIVRAISON 

TOURNEE 
LIVRAISON 

REGION ROUENNAISE 
PROVENANCE DES PRODUITS 

COTE D'AZUR - NANTES • REGION PARISIENNEFLEURS D'IMPORTATION IHollmnda • Marocl 

SPECIALITES 

Flours couples 

http:35.03.35.24
http:35.72.80.72
http:41.93.14.80
http:41.93.13.26
http:45.60.94.94
http:46.86.05.46


Iris 200 
199, AII6e des GlaTeuls 

200, AII6e des Iris 

94150 - RUNGIS 

T61. : (1) 46.86.45.37 

T16copie : (1) 46.87.21.07 


LA SOCLETE 
SARL 


Reprlsentle pir M. VAN AMERONGEN 

C.A.. entr 5 MF e 8 MF 


ACTIVITE DE LA SOCIETE 

GROSSISTE SUR MARCHE 

ACHAT ENFERME 

IMPORT 

OESTION OESTIONIMPORT/EXPORT 

COMPTABLE INFORMATISEE 

EFFECTIF/EQUIPEMENT 

EMPLOYES : 2 

COMMERCIALISATION 

SUR PLACE 

PROVENANCE DES PRODUITS 

FLEURS DU MIDI 
FLEURS D'IMPORTATION 

Jean RenO 
159, All6e des Andmones 

Fleurs 303 - MIN. 

94635 - RUNGIS CEDEX 

T61. : (1) 46.86.48.91 


LA SOCIETE 

ENTREPRISE INDIVIDUELLE 
Reprhsenle par h' JEAN 
CA - infdrieur a 3 MF 
ACTIVITE DE LA SOCIETE

CRSISITE SUE ARCIEE 
CROSSISTE SUR MARCHE 

COMMISSIONNAIRE 

COMMERCIALISATION 
LIVRAISON 
SUR PLACE 

LIVRAISON 
PARIS 

PROVENANCE DES PRODUITS 

FLEURS DEFRANCE IToutes Provenances) 


Jackline Flours 
127, AII6e des Arums 
Flours 280 
94635 - RUNGIS CEDEX 
TdI. : (1) 46.87.96.61 
T616copie : (1) 46.87.97.10 

LA SOCIETE 
SARL
 

Repr6sentim par Jacqueline SANCEY 
C.A. : intrieura 3 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 
GROSSISTE SUR MARCHE 
COMMISSIONNAIRE 
ACHAT ENFERME 
EFFECTIE O P E 

EFFIECTIF/EQUIPEMENT 

EMPLOYES : i 
CAMIONS: I 

I COMMERCIAUSATION 

LIVRAISON 
GRE A GPE 
SUR P.ACE 

UVRAISON 
PARIS . REGION PARISIENNE 
EXPEDITIONS SUR LA FRANCE ENTIERE 
EXPORTATIONS 

PROVENANCE DES PRODUITS 
FLEURS DEFRANCE (Toutes Provenances)
FLEURS D'IMPORTATION (Hollands at toutes prove­
nances)
 

Jean-Louis Ets 
172, AII6e des Oeillets 
M.I.N. Fleurs 199
 
94150 - RUNGIS CEDEX
 
T61. : (1) 46.86.17.40
 
T616copie : (1) 46.86.60.01 

LA SOCIETE 

SARL 
Repr~sentee par M HIDRIO 

GROSFISTE SUR MARCHECOMMISSIONNAIRE 

EFFECTIF/EQUIPMENT 

EMPLOYES 4 
COMMERCIALISATION 

SUR PLACE 

PROVENANCE DES PRODUITS 
FLEURS DEFRANCE (Toutes Provenances)
FLEURS D'IMPORTATION (Itale • Hollande • Espagne 
Phroul 

http:46.86.60.01
http:46.86.17.40
http:46.87.97.10
http:46.87.96.61
http:46.86.48.91
http:46.87.21.07
http:46.86.45.37


Jemifleurs 	 Juliot Ets 
40, AII6e des Oeillets - Fleurs 449 

219, AII6e des Orchid6es94638 - RUNGIS CEDEX 
94150 - RUNGIS CEDEXT61. : (1) 45.60.44.51 

T616copie : (1) 46.87.69.16 T61. : (1) 46.86.46.31 
T6l6copie : (1) 46.86.83.12 

LA SOCIETELA SOCIETE 
NOM PROPRESARL 

Reprisentle par Jean-Claude LANGLOIS C.A. : entre 5 MF at 8 MF 

ACTIVITE DE LA SOCIETEC.A ,nfIrleur A 3 MF 

ACTIVITE DE LA SOCIETE 	 GROSSISTE SUP MARCHE 

COMMISSIONNAIREGROSSISTE SUR MARCHE 
ACHAT ENFERME ACHAT ENFERME 
IMPORT/EXPORT GESTION 

COMPTABLE INFORMATISEEGESTION 

COMPTABLE INFORMATISEE 
COMMERCIALE INFORMATISEE EFFECTIF/EQUIPEMENT 

EMPLOYES : 3
EFFECTIF1EOUIPEMENT 	 2CAMIONS: 
EMPLOYES 2 

COMMERCALISATIONCAMIONS : 
LIVRAISONCOMMERCIALISATION 	 SUR PLACE 

LtVRAISON 
UVRAISON 

SUR PLACE PARIS . PROVINCE 
GRE A GRE 

PROVENANCE DES PRODUITS 

(Toutes Provenances) 
LIVRAISON 

FLEURS DE F7RANCEREGION PARISIENNE 
FLEURS DIMPORTATION IHollande)

PROVENANCE DES PRODUITS 


FLEURS DEFRANCE IToutes Provenances)
 
FLEURS D'IMPORTATION (Maroc Hollnde - Italia -

Turqui - IaraeI • P6rou - etc. .
 

Lagarde Ets Lambert Fils SNC 

212 - 218 - 226, AII6e des Orchid6es 	 19, rue Chalon 
79400 - SAINT MAIXENT L'ECOLEFleurs 335 - Bit. C1 

94645 - RUNGIS CEDEX T61. : 49.05.50.96
 
T6I. : (1) 46.86.48.99
 
T6lcopie : (1) 46.87.51.23
 

LA SOCIETELA SOCIETE 
SNCNOM PROPRE 
Reprlsentie par Michel LAMBERTRepr~sentre par M. LAGARDE 

C.A. . entre 5 MF at 8 MF 	 ACTIVITE DE LA SOCIETE 

~ACTIVITE DE LA SOCIETE 
ACTIVITE DE LA SOCIETE 	 GROSSISTE HORS MARCHE 

GROSSISTE EXPEDITEUR
 
GROSSISTE SUR MARCHE 
 EFFECTIF/EOUIPEMENT 
COMMISSIONNAIRE EMPLOYES 3
 
ACHAT ENFERME CAMIONS 2
 
IMPORT EXPORT 
 CA M I AT2 

COMMERClALISATIONGESTION 
TOURNEECOMPTABLE INFORMATISEE 


COMMERCIALE INFORMATISEE LIVRAISON
 

VIENNE INDRE •HAUTE VIENNEEFFECTIF/EQUIPEMENT 

EMPLOYES 3 PROVENANCE DES PRODUITS
 
CAMIONS
CMCIA 1MIDIAT - BRETAGNE
 
COMMERCIALISATION 
 FLEURS D'IMPORTATION IHollande . Marocl 

LIVRAISON
 
GREA GRE

SUR PLACE 

LIVRAISON 

CERTAINES REGIONS DEFRANCE
 

DES PRODUITS
PROVENANCE 

FLEURS DEFRANCE IToutes Provenancesl
 
FLEURS D'IMPORTATION
 

http:46.87.51.23
http:46.86.48.99
http:49.05.50.96
http:46.86.83.12
http:46.86.46.31
http:46.87.69.16
http:45.60.44.51


Landes Fleurs SARL 
44, Boulevard de IaMondiale 
40000 - MONT DE MARSAN 
T6I. : 58.46.55.76 

LA SOCIETE 

SARL 
Rprilsent6e par M. ZAGRADJANIN MIROSLAN 
C.A : nfineur 6 3 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE HORS MARCHE 

GESTION 

COMPTABLE INFORMATISEE 
COMMERCIALE INFORMATISEE 

EFFECTIFIEOUIPEMENT 
E4PLOYES : 1 CAMIONS :1 

COMMERCIALISATION 

UVRAISON 
TOURNEE 

LIVRAISON 

LANDES - PYRENEES ATLANTIQUES • HAUTES 
PYRENEES 

PROVENANCE DES PRODUITS 

FLEURS DE FRANCE (Toutes Provenances) 
FLEURS O'IMPORTATION 

Laquieze Philippe SARL 
199, AIIde des Orchiddes 
Bat. Cl 
94150 - RUNGIS 
Tdl. : (1) 46.86.45.57 
T61lcopie : (1) 46.87.34.94 

LA SOCIETE 

SARL 

Repr6sentle par Ph. LAOUIEZE 
C.A. : ntre 5 MF at 8 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE SUR MARCHE 
COMMISSIONNAIRE 
ACHAT EN FERME 

GESTION 

COMPTABLE INFORMATISEECCOMPTABLE 

EFFECTIFfEQUIPEMENT 
EMPLOYES 3 

EMEMPOYEE :6 
COMMERCIALISATION 

GRE A GRE 
SUR PLACE 

PROVENANCE DES PRODUITS 

FLEURS DEFRANCE IToutes Provenancesl 
FLEURS O'IMPORTATION 

Laquieze Christian 

20, AII6e des Oeillets 
B.P. 188
 
94634 - RUNGIS CEDEX
 
T61. : (1) 46.86.28.78
 
T616copie : (1) 45.60.07.46
 

LA SOCIETE 

NOM PROPRE
 
Repr6sentes par Christian LAQUIEZE
 
C.A. : entre 8 MF et 12 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 
GROSSISTE SUR MARCHE
 
COMMISSIONNAIRE
 
ACHAT ENFERME
 
IMPORT/EXPORT 

GESTION 

COMPTABLE INFORMATISEE
 
COMMERCIALE INFORMATISEE
 

EFFECTIF/EQUIPEMENT 

EMPLOYES : 3 

COMMERCIALISATION 

LIVRAISON 
SUR PLACE 

IUVRAISON 
PARIS 

PROVENANCE DES PRODUITS 

FLEURS DE FRANCE (Toutes Provenances) 
CONTRATS DE PRODUCTION 
FLEURS D'IMPORTATION 

Lauraflor 
19, AII6e des Arums 
Fleurs 229 - M.I.N. 
94644 - RUNGIS CEDEX 
T61. : (1) 46.86.45.6G 
T616copie : (1) 46.87.39.95 

LA SOCIETE 

SARL
 
Repr6sent6e par M PININSKI 
C.A. : entre 8 MF at 12 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 
GROSSISTE SUR MARCHE 
ACHAT EN FERME 
IMPORT/EXPORT 

GESTION INFORMATISEE 

EFFECTIF/EQUIPEMENT 
EMPLOYES : 6 

COMMERCIALISATION 
SUR PLACE 

LIVRAISON 
EXPORTATIONS 

PROVENANCE DES PRODUITS 

FLEURS D'IMPORTATION (10 pays environ) 

SPECIALITES 

Flours exotiques - Feuillge 

http:46.87.39.95
http:46.86.45.6G
http:45.60.07.46
http:46.86.28.78
http:46.87.34.94
http:46.86.45.57
http:58.46.55.76


Lavile et ure 
259, AII6e des An6mones 

Fleurs 465 

94638 - RUNGIS CEDEX 

T61. : (1) 46.86.05.92 

T61copie : (1) 46.86.15.23 


LA SOCIETE 

SARL 
Reprdsanthe par M MORINIERE 
C A ntre 5 MF a 8 MF 

ACTIVITE DE LA SOCIETE 

GOFOSSISTE SUR MARCHE 
ACHAT ENFERME 
IMPORT/EXPORT 

W ST1ON 

COMPTABLE INFORMATISEE 
COMMERCIALE INFORMATISEE 
ErFECTIF/EOUIPEMENT 

EMPLOYES 4EFFECTIF/EQUIPEMENT 
CAMIONS 1 

COMMERCIALISATION 

LIVRAISON 
TOURNEE 
GRE A GRE 
SUR PLACE 
LIVRAISON 

PAYS DELOIRE 
EXPORTATIONS 

PROVENANCE DES PRODUITS 

FLEURS DE FRANCE IToules Provenances) 

Lelandais Marie-Louise 
179, AII6e des Orchid6es 
M.I.N. 
94630 - RUNGIS CEDEX 
T6I. : (1) 46.86.08.06 
T616copie ; (1) 49.78.05.86 

LA SOCIETE 

NOM PIIOPPE 
ReDf6senteo par MME LELANDAIS 

ACTIV;T DE LA SOCIETE 

COMMISSIONNAIRE 
ACHAT ENFEhME 

GESTION 

COMPTABLE INFORMATISEE 
COMMERCIALE INFORMATISEE 

EFFECTIFIQUIPEMENT 

CMIONES 1 

COMMERIALISATION 

LIVRAISON 
SUR PLACE 

PflOVENANCE DES PRODUITS 
FLEURS DEFRANCE IToutes Provenencesl 
FLEURS D'IMPORTATION (Hollande - Italie) 

Leclercq Ets 
15, A1l6e des Oeillets 
Fleurs 257 
94644 - RUNGIS CEDEX 
T61. : (1) 46.87.06.04 
Tdlex : Roses 261 197 F 

LA SOCIETE 

SARL 
Repr6sentie par Serge LECLERCO 
C.A. entre 5 MF at 8 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 
GROSSISTE SUR MARCHE 
COMMISSIONNAIRE 
ACHAT EN FERME 
IMPORT 

GESTION 

COMPTABLE INFORMATISEE 

EMPLOYES. 5
 
CAMIONS: 2
 

COMMERCIALISATION 
GRE A GRE 
SUR PLACE 

S PROVENANCE DES PRODUITS 
PARIS - ORLEANS - MIDI
 
FLEURS D'IMPORTATION (Maroc)
 

SPECIALITIES 
Roses 

Licari EURL 
Chemin du Temps Perdu
 
84440 - ROBION
 
T61. : 90.76.62.04 

i T16copie : 90.76.58.40 

LA SOCIETE 

EURL
 
Repr6sentie par M. LICARI
 
CA. . entre 5 MF et 8 MF
 

ACTIVITE DE LA SOCIETE 
GROSSISTE EXPEDITEUR
 
GROSSISTE HORS MARCHE
 
GROSSISTE SUR MARCHE
 
ACHAT ENFERMEIMPORT/EXPORT 

GESTION 

COMPTABLE INFORMATISEECOMMERCIALE INFORMATISEE 

EFFECTIF/EQUIPEMENT 

EMPLOYES. 1 

COMMERCIALISATION 

LIVRAISON
 
LIVRAISON
 

FRANCE ENTIERE 
EXPORTATIONS 

PROVENANCE DES PRODUITS 

FLEURS DEFRANCE IToutas Provenances) 
FLEURS D'IMPORTATION lEspagne • Itallel 

http:90.76.58.40
http:90.76.62.04
http:46.87.06.04
http:49.78.05.86
http:46.86.08.06
http:46.86.15.23
http:46.86.05.92


Lotte et Cie Magnon Ets 
59, AIIde des Orchiddes 197, rue Lantrua
 
Fleurs 359 83220 - LE PRADET
 
94637 - RUNGIS CEDEX 
 Tdl. : 94.21.33.59 / 94.21.87.85T61. : (1) 46.86.45.47
 
T6l6copie : (1) 46.87.83,20
 

LA SOCIETE LA SOCIETE 
SARL 

Represent6e par Jacques LOTTE 
 NOM PROPRE
 

Reprentrie pat Andrd MAGNONC A. entre 8 MF at 12 MF CA. : nfdreur A 3 MF
 
ACTIVITE DE LA SOCIETE 
 ACTIVITE DE LA SOCIETE 
GROSSISTE SUR MARCHE GROSSISTE EXPEDITEURACHAT EN FERME

IMPORT/EXPORT 
 LIVRAISON 
GESTION FRANCE ENTIERE
 
COMPTABLE INFORMATISEE 
 PROVENANCE DES PRODUITS
 
EFFECTIF/EQUIPEMENT 
 FLEURS DEFRANCE (Toutes Provenances) 
EMPLOYES 4 
CAMIONS: 2 

COMMERCIALISATION 

LIVRAISON 
SUR PLACE 

LIVRAISON 

NORMANDIE - REGION PARISIENNE 

PROVENANCE DES PRODUITS 
FLEURS DEFRANCE (Toutes Provenhnces)

FLEURS D'IMPORTATION lHollande 
 . Italie . Martinique) 

Maifret Ets PRODUCIONS FLORALES 

1410 Plateau Fleuri issemfentsf 1tLAIFIIfr 
06700 - ST LAURENT DU VAR

T61.: 93.31.11.27
 
T16copie : 93.31.47.65
 

LA SOCIETE 

NOM PROPRE 
Reprbsent6e par M MAIFRET
 
C A inlfrieur 3 MF
 

ACTIVITE DE LA SOCIETE
 
GROSSISTE EXPEDITEUR
 
COMMERCIALISATION 
 Nos sp jcialit~s 
LIVRAISON 

LIVRAISON
 
ILEDEFRANCE . NORMANDIE . NORD. SOMME Oeillets haut de gamme

EXPORTATIONS IBelgiquel de varitds mdditerrandenne 
PROVENANCE DES PRODUITS 

Fleurs couples produites par 
les Ets. MAIFRET FILS Mimosa 
SPECIALITES 
OaiIet. haut de gamme Fleurettes de Saison
Renoncules - Lys - Mimosas Roses 

Plateau Fleuri
 
06700 Saint-Laurent.du-Var
 

TI : 93.31.11.27 • Fax : 93.31.47.65 

http:93.31.47.65
http:93.31.11.27
http:93.31.47.65
http:93.31.11.27
http:46.86.45.47
http:94.21.87.85
http:94.21.33.59


Malbo - Flora SARL Le Mans Fleurs SA 

Box 13 81, Avenue Pierre Piffault 
March6 Floral M6diterran6en Z.I.S. 8.08 
83190 - OLLIOULES 72025 - LE MANS CEDEX 
T6I. : 94.06.36.41 / 94.63.42.75 T61. : 43.72.41.76 
T6lcopie : 94.91.18.70 T616copie : 43.72.94.00 

LA SOCIETELA SOCIETE 
SA 
Reprhent6e par M. TREBUIL

SARL 
Represent6e par MME BOGAERTS 

C.A., antre 8 MF at 12 MFC.A entre 3 MF el 5 MF 

ACTIVITE DE LA SOCIETEACTIVITE DE LA SOCIETE 
GROSSISTE HORS MARCHE 

IMPORT)EXPORT 
GROSSISTE EXPEDITEUR 

ACHAT ENFERME 

EFFECTIF/EQUIPEMENTGESTION 
EMPLOYES 6 

COMMERCIALE INFORMATISEE 
COMPTABLE INFORMATISEE 

CAMIONS 4 

COMMERCIAUSATIONEFFECTIF/EQUIPEMENT 
TOURNEEEMPLOYES 3 
SUR PLACECAMIONS. 1 

LIVRAISONCOMMERCIALISATION 
SARTHELIVRAISONTOURNEE 

GRE A GRE PROVENANCE DES PRODUITS 

SURPACE BRETAGNE -PAYS DE LOIRE - COTE DAZUR 
CONTRATS DEPRODUCTION Ifacultatif) 

SUR PLACE 
LIVRAISON 

FLEURS D'IMPORTATION (Holiandel 
FRANCE ENTIERE 
EXPORTATIONS 

PROVENANCE DES PRODUITS 

FLEURS DEFRANCE (Toutes Provenances) 
FLEURS D'IMPORTATION (Hollande - Belgique • Maroc 
etc...I 

Maxi Fleurs SA MAXI - FLEURS s.a. 
38, rue Victor Hugo 
95660 - CHAMPAGNE/OISE 
T6. : (1) 34.70.11.77 
T6lcopie : (1) 34.68.20.70 

LA SOCIETE 
SA
 

Repr6entie parM MOTTIER 
C.A. .uprieur A 12 MF Partout en France 
ACTIVITE DE LA SOCIETE 

au 
HORS MARCHEGROSSISTE

GROSSISTE SUR MARCHEService des Fleuristes 
ACHAT EN FERME 
IMPORTIEXPORT 

MAXI-FLEURS PARIS-NORDGESTION 
COMPTABLE INFORMATISEE Z.1. de Fosses St-Witz
 
COMMERCIALE INFORMATISEE Rue de la Ferme SI-Ladre
 

95470 FOSSES-SURVILLIERS
EFFECTIF/EQUIPEMENT (Plan au dos, 
EMPLOYES 35 T 34.6.43.73/34.68.43.74/34.88.43.7

FAX 34 68 20 70CAMIONS 25 

COMMERCIALISATION
 
MAXI-FLEURS RUNGIS
LIVRAISON 

SUR PLACE 40. AII6e des Anemones
 
FLEURS 525 - 94639 RUNGIS CEDEX
 

LIVRAISON IV 40.86.12.18/46.67.65.44
 
FRANCE ENTIERE 
 FAX 49 7801 56 

MAXI-FLEURS VARPROVENANCE DES PRODUITS 
Provenances) March Floral MediterraneenFLEURS DEFRANCE Toute 

M arer Pedran 
CONTRATS DEPRODUCTION IFAMVARI 

3uart9eriedarclan SPEspagneFLEURS D'IMPORTATION iHollande . Itiee 
Colombia) B P 85 " 83190 OLLIOULES
 

IS 94.83.23.63 
 PAY 9463 0307 

http:94.83.23.63
http:40.86.12.18/46.67.65.44
http:34.68.20.70
http:34.70.11.77
http:43.72.94.00
http:94.91.18.70
http:43.72.41.76
http:94.63.42.75
http:94.06.36.41


Marcucci G6rard SARL 

4, rue Layrisse 
30100 -ALES 
T6. : 66.86.49.09 

LA SOCIETE 
SARL 

Repr6ente par Gdrard MARCUCCI 
C.A. : entre 3 MF et 5 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 

ACHAT ENFERME 


GESTION 
COMPTABLE INFORMATISEE 

EFFECTIFEQUIPEMENT 
EMPLOYES . 3 

CAMIONS: 1 


COMMERCIALISATION 
LIVRAISON 
TOURNEE 
SUR PLACE 

LIVRAISONIS 
BOUCHES OU RHONE - GARD - AVEYRON 

PROVENANCE DES PRODUITS 


FLEURS DEFRANCE (Toutea Provenance)
 

Medan - Duret 
Z.1.de Vouray
Rue de la Cesi~e 

74600 - SEYNiD 
 .06042T7I60,5281.39
T61. : 50.52.81.39 

T616copie : 50.45.79.03 


LA SOCIETE 
SA 

Repr6sentee par Roland LEMARREC 
C.A : supdrieur A 12 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE HORS MARCHE 

ACHAT ENFERM: 

IMPORT 

GESTION INFORMATISEECCRMPTABLE 

COMMERCIALE INFORMATISEE 

EFFECTIFIEQUIPEMENT 

EMPLOYES : 95 
CAMIONS 15 

COMMERCIALISATION 

LIVRAISON 
TOURNEE 

LIVRAISON 

SAVOIE • HAUTE SAVOIE - AIN - RHONE - ISERE 

PROVENANCE DES PRODUITS 

FLEURS DE FRANCE (Touie Provenances) 

FLEURS D'IMPORTATION 18qigique • Hollande 
-

Denamark *Angletaerel
 

M.B. Flours 
1012 Vieux Chemin de Toulon 
83400- HYERES
 
T61. : 94.65.46.87 
T616copie : 94.35.76.05 

LA SOCIETE 
SARL 
Repriente per Joan-Jacques LE GALLO 
C.A. : entre 3 MF at 5 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 
COMMISSIONNAIRE 

GESTION 
COMPTA3LE INFORMATISEE 

EFFECTIF/T-UIPEMENT 
EMPLOYES : 4
 
CAMIONS: 1
 

COMMERCIALISATION 
LIVRAISON 
MVRAISON 

FRANCE ENTIERE 
EXPORTATIONS 
PROVENANCE DES PRODUITS
 

FLEURS DE FRANCE (Certainea Provenances)
 

M6diterran6enne
 
de Distribution Florale
 
M.D.F. 
M.I.N. Fleurs 1 - Box 38 6 42 

- NICE CEDEX 
T61. : 93.83.14.22 / 93.83.06.02 
et 93.86.72.98 T6Ilcopie : 93.21.08.44 

LA SOCIETE 
SARL
 
Repr6sentde par PierreAlain REVELAT 
C.A entre 8 MF et 12 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR
 
IMPORT/EXPORT
 

GESTION 
COMPTABLF INFORMATISEE 

EFFECTIF/EQUIPEMENT 

EMPLOYES: 6 

COMMERCIALISATION 
LIVRAISON 

LIVRAISON 

FRANCE ENTIERE 
EXPORTATIONS 

PROVENANCE DES PRODUITS 

Maritimes 

Besae Vall6e du Rh6ne - Midi Pvrllnill)a
 
LITTORAL MEDITERRANEEN (Alp@& • Var • 

CONTRATS DE PRODUCTION (Oeillets • Feuillages -
Fleuretles • Striitzless 
FLEURS D'IMPORTATION IMaroc • Itale) 

http:93.21.08.44
http:93.86.72.98
http:93.83.06.02
http:93.83.14.22
http:94.35.76.05
http:94.65.46.87
http:50.45.79.03
http:50.52.81.39
http:T7I60,5281.39
http:66.86.49.09


Merat Andr6 
Merland par Ambronay
01500 - AMBERIEU EN BUGEY 
T61. : 74.38.09.26 

LA SOCIETE 

Repr6sentde par M MERAT 
C.A. : fl6rieur 6 3 MF 

ACTI' ITE DE LA SOCIETE 

GROSSISTE HORS MARCHE 

OESTION 

COMPTABLE INFORMATISEE 

EFFECTIF/EQUIPEMENT 

CAMIONS 1COMPTABLE 

COMMERCIALISATION 

TOURNEE 

LIVRAISON 
D'P~ar, ments ' 01 - 39 

PROVENANCE DES PRODUITS 

FLEURS DE FRANCE (Toutes Provenances) 
FLEURS D'IMPORTATION (Hollande Meroc) 

Michel Paul 
7, AIlde des Orchid6es 

Fleurs 521 


I 	 94639 - RUNGIS CEDEX 

T61. : (1) 46.86.85.78 

T616copie : (1) 46.87.36.55 


LA SOCIETE 
SARL 

Raprsent6e par Paul MICHEL 

C.A . supdreur 6 12 MF 
ACTIVITE DE LA SOCIETE 

GROSSISTE SUR MARCHE 

COMMISSIONNAIRE 


GESTION 


COMPTABLE INFORMATISEE 


EFFECTIF/EQUIPEMENT 


EMPLOYES 7 


COMMERCIALISATON 

LIVRAISON 

GREA GRE
 
LIVRAISON 

ILEDEFRANCE 

PROVENANCE DES PRODUITS 
FLEURS DEFRANCE (85% • Toutes Provenancesi J 
FLEURS DIMPORTATION (15%) 

SPECIALITES 

Fleur& francalses de quahtf Roses Alstroemdries an
 
general at Lys en Particuher,
 

Merlino SA 
11 	 et 36, rue do Ia Moselle 
88190 - GOLBEY 
T61. : 29.34.18.57 / 29.31.45.82 
T6dlcopie : 29.34.38.83 

LA SOCIETE 

SA 

ReprAentds per Alaxandre MERLINO 

C.A. :u~reur *12 MF
 

ACTIVITE DE LA SOCIETE
 

GROSSISTE HORS MARCHEACHAT ENFERME 
IMPORT/EXPORT 

GESTION 

INFORMATISEE
COMMERCIALE INFORMATISEE
 
EFFECTF/EQUIPMENT
 

EMPLOYES : 25 
CAMIONS: 3 
COMMERCIALISATION 

LIVRAISON 
TOURNEE 
SUR PLACE 

£PROVENANCE DES PRODUITS 

FLEURS DE FRANCE (Toutes Provenancesl 
FLEURS DWIMPORTATION lHollands) 

Midifleurs EURL 

M.F.M. Quartier Piedardan 
83190 - OLLIOULES 
T6. : 94.63.20.97 / 94.89.62.66 
T616opie : 94.93.51.78 

9 

j LA SOCIETE 
EURL
 
Raprsentile par M. PAGES
 
C.A :entre 3 MF at 5 MF
 
ACTIVITE DE LA SOCIETE
 

GROSSISTE EXPEDITEUR
 
IMPORTIEXPORT
 

OESTION 

COMPTABLE INFORMATISEE 

i 	 EFFECTIF/EOUIPEMENT 

EMPLOYES : 4 

COMMERCIALISATION 

LIVRAISON 

LIVRAISON 
FRANCE ENTIERE
 
EXPORTATIONS
 

PROVENANCE DES PRODUITS
 
VAR • ALPES MARITIMES
 

http:94.93.51.78
http:94.89.62.66
http:94.63.20.97
http:29.34.38.83
http:29.31.45.82
http:29.34.18.57
http:46.87.36.55
http:46.86.85.78
http:74.38.09.26


Minnaar Fleurs SARL Moreau Th6r~se 
Serros de laBonn6e 
45460 -BRAY EN VAL 
T6I. :38.35.50.20 
T6I6copie :38.29.02.58 

Ancienne Maison Galoppe 
146, AIlie des Oeillets 
94150 - RUNGIS 
T6I. :(1) 46.86.42.04 /49.78.04.65 

LA SOCIETE LA SOCIETE 

SARL 
Reprdsentee parCatherine et Jean MINNAAR 
C.A entre 8 MF et12 MF 
GESTION 

ENTREPRISE INDIVIDUELLE 
C.A. : entre E MF et 8 MF 
ACTIVITE DE LA SOCIETE 
GROSSISTE SUR MARCHE 

COMPTABLE INFORMATISEE 
COMMERCIALE INFORMATISEE 

EFFECTIFIEQUIPEMENT 

EMPLOYES : 6 
CAMIONS 4 

EFFECTIFIrQUIPEMENT 

EMPLOYES . 2 

COMMERCIALISATION 
SUR PLACE 

COMMERCIALISATION PROVENANCE DES PRODUITS 

TOURNEE 
SUR PLACE
SURPASONILIVRAISON 

FLEURS 
FLEURS 

DEFRANCE (Toutes Provenances) 
DIMPORTATION 

REGION CENTRE 

PROVENANCE DES PRODUITS 

FLEURS DEFRANCE (Toutes Provenances) 
CONTRATS DEPRODUCTION 
FLEURS D'IMPORTATION 

SPEC:ALITES 

Roses -Lys Chrysanthbmes :Provenance production 
sur placel 

0 

Mottier MarcelSA SAMOTTIER M.& C. 
64, AII1e des An6mones 
Fleurs 534 
94639 - RUNGIS CEDEX 
T61. : (1)46.86.57.18 /46.86.90.52 
T6l6copie :(1) 46.87.93.70 "Un Label de Oualit,6" 
LA SOCIETE 

SA 
Relirbsentie parMarcel MOTTIER 
C.A. :suporreur a 12 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 
GROSSISTE SUR MARCHE 
COMMISSIONNAIRE 
ACHAT ENFERME 
IMPORT EXPORT 

GESTION 

COMPTABLE INFORMATISEE 
COMMERCIALE INFORMATISEE 

EFFECTIF/EQUIPEMENT 

EMPLOYES 10 
CAMIONS . 3 

COMMERCIALISATION 

LIVRAISON
SUR PLACE 

LIVRAISON 

FRANCE ENTIERE 

PROVENANCE DES PRODUITS 
FLEURS DEFRANCE IToutes Provenanceal 
FLEURS D'IMPORTATION (Pirou . Colombia Hollendel 

64, aIIte des Anemones - Fleurs 534 
T639 46.86.90.52 + 
Ta1 46.8.9.70
Fox :46.87.93.70 



Morel Ets 
46, AII6e des Animones 

Bht. C1 - Flours 541 
94639 - RUNGIS CEDEX 
T61. : (1) 46.86.08.90 
T61copie : (1) 46.87.97.60 

LA SOCIETE 

SARL 
Reprdsent&@ per M, MORELC.A. . entre 8 MF *1 12 MF 

ACTIVITE DE LA SOCIETE 
GROSSISTE SUR MARCHE 

COMMISSIONNAIRE 

ACHAT EN FERME

IMPORTEXPORT 

GESTION 

COMPTABLE INFORM,^ TISEE 

EFFECTF/EQUIPEMENT 


EMPLOYES : 3 


COMMERCIAUSATION 


LIVRAISON 
SUR PLACE 
LIVRAISON 

ILEDEFRANCE 


PROVENANCE DES PRODUITS 


FLEURS DEFRANCE (Toutes Provenances)
FLEURS DIMPORTATION (Hollande. - Maroc 
Italia - Eupagnel 

Nivard Pierre 
80, AII6e des Orchiddes 

BAt. C1 - Fleurs 316 - M.I.N. 

94645 - RUNGIS CEDEX 

Tdl. : (1) 46.87.42.51 


ACTIVITE DE LA SOCIETE 

GROSSISTE SUR MARCHE

COMMISSIONNAIRE 
ACHAT ENFERME 

GESTION 

COMMERCIALE INFORMATISEE 

EFFECTIF/EQUIPEMENT 

EMPLOYES 2 

COMMERCIALISATION 
GRE A GRE 
SUR PLACE 

PROVENANCE DES PRODUITS 

FLEURS DEFRANCE (Toutes Provenances) 

SPECIALITIES 

Feuillages 

- Isrle -

Nisflor 
M.I.N. Fleurs - Saint Augustin 

BOX 138/141
06200 - NICE
 
Tdl. : 93.83.10.64
 
T616copie : 93.21.60.50
 

LA SOCIETE 
SARL 
Reprilsnte pat M. G. MEYERC.A. : antre 8 MF at 12 MF
 

ACTIVITI DE LA SOCIETE
 
GROSSISTE EXPEDITEUR
 
IMPORT[EXPORT 

GESTION 

COMPTABLE INFORMATISEE
 

EFFECTIF/1EUIPEMENT
 

EMPLOYES : 10
 

LIVRAISON
 

EXPORTATIONS
 

PROVENANCE DES PRODUITS
 

FLEURS DEFRANCE (Toute Provenances)

FLEURS D'IMPORTATION (Holland. - Italie)
 
SPECALITES
 

Roses - Tubipe. Lys
 

Nourault Ets 
4, Avenue Tournelli 
06600 - ANTIBES
 
TdI. : 93.34.14.89
 
T6l copie : 93.34.12.58
 

LA SOCIETE
 

NOM PROPRE
 
Reprbsentie par Max NOURAULT 
C.A. : entre 8 MF et 12 MF
 

ACTIVITE DE LA SOCIETE
 

GROSSISTE EXPEDITEUR
 
IMPORT/EXPORT 

GESTION 

COMPTABLE INFORMATISEE 
EFFECTIF/EQUIPEMENT 

EMPLOYES 1 
CAMIONS 1i 

COMMERCIALISATION 

GREA GRE
SUR PLACE 

LIVRAISON 

FRANCE ENTIERE 
EXPORTATIONS 

PROVENANCE DES PRODUITS 
FLEURS DEFRANCE 

SPECIALITES 
Roses - Oellets • Asparagus Anemones - Mimosa -
Feuillages Fleurattes 

http:93.34.12.58
http:93.34.14.89
http:93.21.60.50
http:93.83.10.64
http:46.87.42.51
http:46.87.97.60
http:46.86.08.90


Olivreau SARL 
220, A1l6e des Oeillets 
Fleurs 111
 
94631 - RUNGIS CEDEX
 
T61. : (1) 46.87.56.00

T61copie : (1) 46.87.67.95 

Ndgoclant Importateur
LA SOCIETE 
SARL Exp6dition tous paysRepr6sante par Pascal OLIVREAU
 
C A . ntre 5 MF at 8 MF
 
ACTIVITE DE LA SOCIETE 
 Llvralsons Ouotldlennes
GROSSISTE SUR MARCHE
COMMISSIONNAIRE Nord de Paris - Sud Seine et Marne 
ACHAT EN FERME 
IMPORT/EXPORT 

GESTION 
COMPTABLE INFORMATISEE Spclalltds
 
EFFECTIF/EQUIPEMENT 
 Oeillets Mdditerran~ens 
EMPLOYES 3
 
CAMIONS.i 2 
 Roses du Midi
 
COMMERCIALISATION et d'Importation
 
LIVRAISONSUR PLACE 

UVRAISON Malson ouvarte toute I-annde 
N9RD ET EST DEPARIS
 
PROVENANCE DES PRODUrrS 
 BAT. C1 - 220, ALLtE DES OEILLETSFLEURS DE FRANCE ('routes Provenances) FLEURS 201 - 94634 RUNGIS CEDEXFLEURS D'IMPORTATION lHollnd) T61: 46.87.56.00 + 46.66.07.48

Fax :46.87.67.95 

Paris Fleuri 
240, A,6e des An6mones Paris-Fleuri 
Bbt. C1
 
94639 - RUNGIS CEDEX
 
T61. : (1) 46.86.52.44
 
T6l6copie : (1) 46.86.41.57
 

LA SOCIETE 
SARL
 
Reprsentle par Georges LABARSE
 
CA :entre 8 MF at 12 MF
 
ACTIVITE DE LA SOCIETE Fleurs coupdes
GROSSISTE SUR MARCHE PlantesCOMMISSIONNAIRE FeuillageACHAT ENFERME
 
IMPORT/EXPORT

GESTION Spdcialiste de la rose 
COMPTABLE INFORMATISEE Toutes Provenances
 
COMMERCIALE INFORMATISEE
 

EFFECTIFIEQUIPEMENTFMPLOYES: 6 
CAMIONS. Livraison Rgion Parisienne1 par nos propres soins 
COMMERCIALISATION 
LIVRAISONSUR PLACE Maison ouverte toute I'annie 
LIVRAISON 
PARIS . REGION PARISIENNE 

PROVENANCE DES PRODUITS
 
FLEURS DEFRANCE (Tout.l Provenancsl) 
 BAL C1 - 240, Alide des AnemonesFLEURS D'IMPORTATION Flcurs 225 - 94634 RUNGIS CEDEXSPECIALITES 

T61 : 46.86.52.44 
Roses Tilfcopie : 46.86.41.57 

http:46.86.41.57
http:46.86.52.44
http:46.86.41.57
http:46.86.52.44
http:46.87.67.95
http:46.66.07.48
http:46.87.56.00
http:46.87.67.95
http:46.87.56.00


L'Orchid6e 	 Pascual France SA 
56, rue Aristide Briand Chemin du Pas de Ia Paille
 
68460 - LUTTERBACH 66000 - PERPIGNAN
 
TI.: 89.50.33.28 T61. :68.56.44.56
 

T616copie : 68.54.17.00 

LA SOCIETE 	 LA SOCIETE 
AFFAIRE INDIVIDUELLE SA
 
R prd enthe par Christian SCHWERTZIG Reprisontil par Denis GALLAS
 
C.A. :inflrieur A3 Mi 	 C.A. supdrieur 4 12 MF 

ACTIVrTE DE 1A SOCIETE 	 ACTIVITE DE LA SOCIETE 

GROSSISTE HORS MARCHE 	 GROSSISTE EXPEDITEUR
 
GROSSISTE HORS MARCHE
 

EFFECTIF/EQUIPEMENT 	 COMMISSIONNAIRE
 
ACHAT EN FERME
CAMIONS: 1 	 IMPORT/EXPORT 

COMMERCIALISATION 	 GESTION 

TOURNEE 	 COMPTABLE INFORMATISEE 

LIVRAISON EFFECTIF/EOUIPEMENT

EMPLOYES :35
 

MULHOUSE CAMIONS: 1
 

PROVENANCE DES PRODUITS 	 COMMERCIALISATION 
Povonances)
FLEURS DEFRANCE (Certaines 	 TOURNEE 

FLEURS D'IMPORTATION (Hollande) 	 GRE A GRE 
SUR PLACE 

LIVRAISON 

FRANCE ENTIERE 
EXPORTATIONS 

PROVENANCE DES PRODUITS 

FLEURS DE FRANCE (Toutes Provenianceol 
CONTRATS DEPRODUCTION (Roussillon)
FLEURS D'IMPORTATION lEspagne •Maroc -Italia • 
Hollande - Amilirquo du Sudl 

Pavard Paul 	 Peign6 Fleurs 
110, AIlIe des 0Ichid6es 58, Boulevard Gustave Roch 
Bat. C1 44061 - NANTES 
94645 -RUNGIS CEDEX T6i. :40.47.97.81 
T61. : (1)46.86.40.18 	 T616copie :40.47.37.75 

LA SOCIETE 	 LA SOCIETE 

NOM PROPRE NOM PROPRE
 
Reprilente par Paul PAVARD Reprlsentie par MME ALLAIN
 
C.A. :entre 3 MF at 5 MF 	 C.A. supileur 6 12 MF 

ACTIVITE DE LA SOCIETE 	 ACTIVITE DE LA SOCIETE 

GROSSISTE SUR MARCHE GROSSISTE HORS MARCHE 
COMMISSIONNAIRE GROSSISTE SUR MARCHE 
ACHAT ENFERME ACHAT EN FERME 
IMPORT 

GESTION 
ETA NE COMPTABLE INFORMATISEE 

COMPTABLE INFORMATISEE EFCI/OIEMN 

EFFECTIF/EQUIPEMENTEFFECTIF/EQUIPEMENT 
EMPLOYES III 

EMPLOYES .2 CAMIONS 4 
CAMIONS I 

COMM ERCIALISATIONTI 
COMMERCIALISATION 

CORIA 

LIVRAISON
 
LIVRAISON TOURNEE 
GRE A GRE SUR PLACE 
SUR PLACE 

LIVRAISONLIVRAISON 
REGION PARISIENNE CERTAINES REGIONS DE FRANCE 

PROVENANCE DES PRODUITS
PROVENANCE DES PRODUITS 

FLEURS DE FRANCE (Toume Provenances)FLEURS DE FRANCE (Toutes Provenances) FLEURS D'IMPORTATION Hols ean Toutse 
FLEURS D'IMPORTATION ITout.e Provenanceal Provenances) 

SPECIALITES 
Flours exotIques 

http:40.47.37.75
http:46.86.40.18
http:40.47.97.81
http:68.54.17.00
http:68.56.44.56
http:89.50.33.28


Penja 
260, A116 des Arums 
94644- RUNGIS 
T61. : (1) 45.60.94.08 
T616copie : (1) 46.87.19.44 

LA SOCIETE 

SARL 
Rorisomill par M. LANDRIEU - M. FRANCOIS 
C.A : entre 3 MF et 5 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 
IMPORT/EXPORT 

GESiltON 
COMPTABLE INFORMATISEE 
EFFECTIIFEQUIPEMENT 

EMPLOYES 12CAMONS : I 

COMMERCIAUSAT1ON 

SUR PLACE 

PROVENANCE DES PRODUrTS 

FLEURS DIMPORTATION (Afnque - Antilles - Maurice) 

SPECIALITES 

Flurs. fouillgs et fruits dicoratifs exotiques 

Pellegrin P et G 
125, AlI6e des An6mones 
M.I.N. 
94150 - RUNGIS 
T61. : (1) 46.86.08.33 

LA SOCIETE 
NOM PROPRE 

ACTIVITE DE LA SOCIETE 

GROSSISTE SUR MARCHE 
COMMISSIONNAIRE 

COMMERCIALISATION 
SUR PLACE 

SPECIALITES 

Flours exotique
Feuillage 

LA FORET TROPICALE
 

A RUNGIS
 

260, ALLUE DESARUMS- BAT. C I - FLEUR243
 
94644 RUNGIS CtDEX
 

TIL: (1)45 60 94 08 - FAX: (1)4687 1944
 

Pensard et Cie 
2, AII6e des Orchid(es 
M.I.N. RUNGIS 
T61. : (1) 46.86.90.04 
T616copie : (1) 46.86.35.77 

LA SOCIETE 
SA 
Repr61ente par Pierre PENSARD 
C.A . entre 5 MF et 8 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 
GROSSISTE SUR MARCHE 
COMMISSIONNAIRE 
ACHAT EN FERME 
IMPORT/EXPORT 

OESTiON
COMPTABLE INFORMATISEE 

EFFECTIFIEOUIPEMENT 

EMPLOYES , 6 
CAMIONS : 1 

COMMERCIALISATION 
LIVRAISON 
SUR PLACE 

UVRAISON 

FRANCE ENTIERE 

PROVENANCE DES PRODUITS 

FLEURS DEFRANCE ITounes Provenanceal 
FLEURS D'IMPORTATION (Holland@) 

http:46.86.35.77
http:46.86.90.04
http:46.86.08.33
http:46.87.19.44
http:45.60.94.08


Percensige SA 

89260 - PERCENEIGE 
T61. :86.88.41.23 
T61copie :86.88.91.55 

Toutes varlitis 

LA SOCIETE I rscrce au narchm-gsre tous les jours 
SA 
Represente par M ROLANDUS 
C A IuP4r eur 6 12 MF Tournkes de livraison 
ACTIVITE DE LA SOCIETE les mardi-jeudi et samedi sur Lyon, 
GROSSISTE EXPEDITEUR 
GROSSISTE HORS MARCHE 

sa banileuc et lstre 

ACHAT ENFERMEIMPORT/EXPORT Les mercredi et vend,"di sur IAin,
l'Isr- et laSavoie limicrophes 

GESTION 
COMPTABLE INFORMATISEE Arrivages Journaliers 
COMMERCIALE INFORMATISEE 

EFFECTIF/EQUIPEMENT 
Midi ( Nice-Andbes-Hytres-Oilioulcs) 

St Pol de Lean etHollande 
EMPLOYES 25 
CAMIONS 12 

COMMERCIALISATION 
A vore disposition, en cas d'absence, 

un ripondeur nous perrnetra de vous 
LIVRAISON conlacter dans un dlai maximum de 2 heures 
TOURNEE 
SUR PLACE 

LIVRAISON Nouvelle Dircition depuis leler juillet 1990 
FRANCE ENTIERE Monsieur GRANADO 

PROVENANCE DES PRODUITS 

FLEURS DEFRANCE IT'outeProvenances)
CONTRATS DEPRODUCTION 
FLEURS D'IMPORTATION lHollande •Maroc 
Centralel 

-Amirique 

Petit Maryse Philippe et Fils 
108, AII6e des Iris 2, rue des Trois Moulins 
Bbt. C1 -M.I.N.
94631 RUNGIS CEDEX 

Sciecl 
79000 -NORT 

T61. : (1) 46.86,49.97 T61. :49.35.68.33 
TAlAcopie :49.35.55.59 

LA SOCIETE LA SOCIETE 
NOM PROPRE 
Reprieent6e perMarys@PETIT 
CA . inftlreur A 3 MF 

SARL 
Raprdantie par Jacques PHILIPPE 
C.A. :snte 8 MF et12 MF 

ACTIVITE DE LA SOCIETE ACTIVITE DE LA SOCIETE 
ACHAT ENFERME GROSSISTE EXPEDITEUR 

EFFECTIF/EOUIPEMENT GROSSISTE HORS MARCHEACHAT ENFERME 

EMPLOYES :2 GESTION 

COMMERCIALISATION COMPTABLE INFORMATISEE 
SUR PLACE EFFECTIFIEQUIPEMENT 
PROVENANCE DES PRODUITS EMPLOYES. 9 
FLEURS D-IMPORTATION (Hollande taiei CAMIONS: 5 

COMMERCIALISATION 
LIVRAISON 
TOURNEE 
SUR PLACE 

LIVRAISON 

DEUX SEVRES -CHARENTE •CHARENTE MARITIME 
VIENNE -VENDEE 

PROVENANCE DES PRODUITS 
FLEURS DE FRANCE IToutem Provenancesl 
FLEURS DIMPORTATION lHollande -Afrique du Sud . 
tira61-Epapgne Italh.-Maroc Arnraque du SudThallandel) 

http:86.88.91.55
http:86.88.41.23


Pierlot et Cia 
259, AlMa des Oeillets 
94150 - RUNGIS 
T61. : (1) 46.86.46.11 

LA SOCIETE 

SNC 
repilsentee par M. PIERLOT 
CA. : entre 6 MF at 12 MF 

ACTIVrTE DE LA SOCIETE 

GROSSISTE SUR MARCHE 
COMMISSIONNAIRE 
ACHAT ENFERME 

DESTION 

INFORMATISEE 
COMMERCIALE INFORMATISEE 

EFFECTIF/EQUIPEMENT 

COMPTABLE 

. 4
EMPLOYES
COMMERCIALISATION 

GRE A GRE 
SUR PLACE 

PROVENANCE DES PRODUITS 
FLEURS DE FRANCE DE FANCEYONNE 
SPECIALITIES 

FLEUR 

Fleurettes (Midil 

Pomona SA 

21, rue du Pont Neuf 
75001 - PARIS 
TdI. : (1) 40.28.30.00 
T616copie : (1) 40.28.30.14 

LA SOCIETE 

SA 
Reprisentle par Henry HOMS 

C A. supirleur 6 12 MF 


ACTIVITE DE LA SOCIETE 
GROSSISTE HORS MARCHE 
GROSSISTE SUR MARCHE 
ACHAT ENFERME 
IMPORT'EXPORT 
GESTION 
COMPTABLE INFORMATISEE 
COMMERCIALE INFORMATISEE 
EFFECTIF/ECIUIPEMENT 
EMPLOYES 60 
CAMIONS environ 700 

COMMERCIALISATION 

LIVRAISON 
TOURNEE
 
SUR PLACE 

LIVRAISON 
FRANCE ENTIERE 
EXPORTATIONS 

PROVENANCE DES PRODUITS 
FLEURS DEFRANCE 
CONTRATS DEPRODUCTIONFLEURS D'IMPORTATION (Toute, Provenenceal 

Pomona 
Gare Saint Amatre 
B.P. 205 
89003 - AUXERRE CEDEX 
T61. : 86.52.39.36 
T616copie : 86.52.26.58 

LA SOCIETE 

SA
 
Reprdsente par M. LELEU
 
C.A. : entre 3 MF at 5 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE HORS MARCHE 

GESTION 

COMPTA8LE INFORMATISEE 
CDMMERCIALE INFORMATISEE 

EFFECTIF/EOUIPEMENT 

EMPLOVES : 2
CAMIONS : 3 

COMMERCIALISATION 

LIVRAISON 
SUR PLACE 
LIVRAISON

oN -A U -N 

- AUBE -NIEVRE 

PROVENANCE DES PRODUITS 

PLANTES - FLEURS DEFRANCE (Toutes ProvenanceslPLANTES FLEURS ['IMPOITATION (Hollende • 
Danerark - Italic - Espagne) 

Pomona 
Morchd de Gras 
M a deron 
Rue Jean Mermoz54500 - VANDOEUVRE LES NANCYT6. : 83.56.93.62 

LA SOCIETE 

SA 
Reprisent~e par M MOUGEOLLE
 
C A. . up6rleur 6 12 MF (Inveaunational)
 

ACTIVITE DE LA SOCIETE 

GROSSISTE HORS MARCHE 
GROSSIS" E SUR MARCHE 
ACHAT EN FERME 

GESTION 
COMPTABLE INFORMATISEE 
COMMERCIALE INFORMATISEE 
EFFECTIF(EOUIPEMENT 

EMPLOYES . 70 
CAMIONS 16 

COMMERCIAUSATION 

LIVRAISON 
GRE A GRE 
SUR PLACE 
LIVRAISON 

IRSO 

CERTAINES REGIONS DEFRANCE 
PROVENANCE DES PRODUITS 

FLEURS DEFRANCE (Toules Provenancel)
FLEURS D'IMPORTATION lHollende . Dnemark 
Eapegne -eic...) 

http:83.56.93.62
http:86.52.26.58
http:86.52.39.36
http:40.28.30.14
http:40.28.30.00
http:46.86.46.11


Qualiflor 
Z.A. des Bredenes 
45130 - BAULE 
T61. : 38.45.00.46 
T6Ilcopie : 38.45.01.80 

LA SOCIETE 

SARL 

Repreenttlo par Alvin MEYER 
C.A. :entre 3 MF at 5 MF 
ACTIVITE DE LA SOCIETE 

GROSSISTE HORS MARCHE 
GESTION 

'3EESTION 

COMPTABLE INFORMATISEE 
COMMERCIALE INFORMATISEE 

EFFECTIF1EQUIPEMENT 

EMPLOYES : 5 
CAMIONS. 2 

COMMERCIALISATION 

TOURNEE 
SUR PLACE 

LIVRAISON 

CENTRE 

PROVENANCE DES PRODUITs 
NICE - OLLIOULES - BRETAGNE - ORLEANAIS 
FLEURS DIMPORTATION (Hollande • Maroc • Espagne 
Israeli 

Raoux Ets 
119, AII6e des Orchid6es 
119, AIIe des Oeillets
 
Fleurs 358
 
94637 - RUNGIS CEDEX
 
T61. : (1) 46.86.08.31
 
T6lcopie : (1) 45.60.08.62
 

LA SOCIETE 

SARL
 
Reprdsentde per Dominique RAOUX 

C A. : supdrieur k 12 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE SUR MARCHE
 
COMMISSIONNAIRE
 
ACHAT EN FERME

GESTION 

COMPTABLE INFORMATISEE 

EFFECTIF/EQUIPEMENT 
EMPLOYES 7 

CAMIONS. 1 
COMMERCIALISATION 
L VRAISON 
SUR PLACE 

LIVRAISON 
REGION PARISIENNE 

PROVENANCE DES PRODUITS 
FLEURS DEFRANCE (Toue, Provenancesi 

Relais C6te d'Azur 
M.I.N. 
Avenue du Cdt Bicheray
76000 - ROUEN
 
T61. : 35.98.27.21
 
T6l6copie : 35.88.81.98
 

LA SOCIETE 

SARL
 
Reprlsenr6 par Michel BASILE 
C.A. :'.ntre 5 MF at 8 MF
 
ACTIVITE D LA SOCIETE
 

GROSSISTE HORS MARCHE 
GROSSISTE SUR MARCHE 

GESTION 

COMPTABLE INFORMATISEE 
COMMERCIALE INFORMATISEE 

EFFECTIF/1EQUIPEMENT 

EMPLOYES : 5 
CAMIONS: 3 

COMMERCIALISATION 
TOURNEE 
SUR PLACE 

LIVRAISON 

NORMANDIE 

PROVENANCE DES PRODUITS 
FLEURS DEFRANCE IToutes Provenancel) 
FLEURS DIMPORTATION 

FLEURS EN GROS 

LIVRAISONS BANLIEUE - PARIS 

FLEURS
 
TOUTES PROVENANCES
 

119, AIIe des Orchidees 
BAt. C1 - FLEURS 358 

94637 RUNGIS CEDEX 
TdI : 46.86.08.31 

http:46.86.08.31
http:35.88.81.98
http:35.98.27.21
http:45.60.08.62
http:46.86.08.31
http:38.45.01.80
http:38.45.00.46


I Roata - Pignet SA ROA TA . PIGNE S.A. 
100, AIIde des Anmones Bernard SARRAZIN
 
Fleurs 526
 

94639 - RUNGIS CEDEX
 
T61. : (1) 46.86.93.52
 
T61lcopie : (1) 46.87.97.27
 

LA SOCIETE Grossiste - Nbgociant 
SA
 

Repr6ilent6e par Bernard SARRAZIN 
C.A : suptneur 6 12 MF 

ACTIVITE DE LA SOCIETE
 
GROSSISTE EXPEDITEUR
 Fleurs coupdesGROSSISTE SUR MARCHE 

ACHAT ENFERME toutes provenances
 
3ESTION 

RosesCOMPTABLE INFORMATISEE Spiclait# en 
COMMERCIALE INFORMATISEE 

EFFECTIF/EQUIPEMENT 

EMPLOYES: 11 
CAMIONS 3 

: Paris- BanlieueLivraison - Expedition
COMMERCIAUSATION 
LIVRAISON 
SUR PLACE 

LIVRAISON 
REGION PARISIENNE 

PROVENANCE DES PRODUITS 

FLEURS DEFRANCE (Toutes Provenanceal 100,a6e des An(mones 
FLEURS D'IMPORTATION Fleurs 526 - 94639 RUNGIS C"DEX 

T61 : (1) 46 86 93 52 +SPECIALITES 
Fax :46 87 97 27 +Roses 

RobertiReveillard Fleurs 
AlIde des Cerfs34/36 rue C. Perier 
ZAC de Fontaine Le Comte

69002 - LYON 
86240 - LIGUGET61. : 78.37.62.56 
T61.: 49.53.16.50 /49.53.16.51 T6lecopie: 72.41.85.54 

LA SOCIETELA SOCIETE 

SA
SARL Repr6sent e par Robert ROBERTI

Reprhbent6e par Jean-Pierre REVEILLARD 
C.A. : auprleur A 12 MF

CA. entre 5 MF at 8 MF 


ACTIVITE DE LA SOCIETE

ACTIVITE DE LA SOCIETE 


GROSSISTE HORS MARCHE

GROSSISTE SUR MARCHE 

ACHAT ENFERME
ACHAT EN FERME 


GESTION
EFFECTIF/EQUIPEMENT 

COMPTABLE INFORMATISEE


EMPLOYES : 1 
COMMERCIALE INFORMATISEE

CAMIONS 1 

EFFECTIFIEOUIPEMENT
COMMERCIALISATION 
EMPLOYES 17LIVRAISON CAMIONS. 8

GRE A GRE 
COMMERCIALISATIONSUR PLACE 
TOURNEELIVRAISON 

LYON LIVRAISON 
9 3 6 3 7 

D6lt. :86 79 - • - - ­- 4 - 18 03 16 • 17 
PROVENANCE DES PRODUITS 

PROVENANCE DES PRODUITSFLEURS DE FRANCE (Toutes Provenance)
DIMPORTATIONFLEURS 

FRANCE IToutes Provenancesl 
FLEURS DIMPORTATION (Holland* - Kenya • 

Colombia - Perou - Equateurl 

FLEURS DE 

http:72.41.85.54
http:49.53.16.51
http:49.53.16.50
http:78.37.62.56
http:46.87.97.27
http:46.86.93.52


Romeur Pierre 
211. APierre 	 ROMEURr e 	 R M Ub~t. 01 - Fleurs 136Pi 

94631 - RUNGIS CEDEX 
T61. :(1) 46.86.15.67 

LASOCIETE 

Fleurs NaturellesNOM PnoPRE 
Repr.Jsentbe 	 par Pierre ROMEUR 

5 MF et 8 MF Toutes Vari6t6s 
ACTIVITE DE LA SOCIETE 

GROSSISTE 	 SUR MARCHE 
ACHAT EN FERME 
IMPORT 'EXPORT 
( O MIS SIONNAIRE 

GESTION Livraison Paris - Banlieue 
COMPTABLE INFORMATISEE 
COMMERCIALE INFORMATISEE Expedition France Enti~re 
EFFECTIF/EQUIPEMENT 
EMPLOYES. 4 
CAMIONS 	 1 
COMMERCIALISATION 

LIVRAISON 
SUR PLACE 

PROVENANCE DES PRODUITS 

FLEURS DE FRANCE iToutes Provenancesl 
FLEURS D'IMPORTATION 

Bt C1 - 211, AIl1e des Glaleuls 
212, AII6e des Ids 

Fleurs 136 - 94631 RUNGIS CUdex 
T61: 46.86.15.67 

Roosen SA 	 ROOSEN S.A. 
16, Hameau de Segrez
 
77540 - BERNAY - VILBERT
 

/3-000M 
2 deserres
T61. : 64.25.65.60 6 votre serviceT616copie : 64.07.75.62 

LA SOC;IETE 

SA 
Reprroaent6e par 116lhne ROOSEN 
C.A. :suprireur * 12 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE HORS MARCHE 
GROSSISTE SUR MARCHE 
IMPORTIEXPORT 

GESTION 
COMPTABLE INFORMATISEE 

EFFECTIF/EQUIPEMENT 
EMPLOYES 25 
CAMIONS 	 4 Profeslonnels Fleurlstes 
COMMEACIALISATION 

"Prenez 10 mesure du temps'LIVRAISON lpar quantit 
GRE A GRE 	 ou Clos de Segrez 
SUR PLACE 

Vos approvlsionnements enLIVRAISON 
REGION PARISIENNE Fleurs Coup6es, Plontes Vertes et
 
REGION PERIPHERIQUE DE L'ETABLISSEMENT Fleures en pot, Plantes 6 Massif et
 
PROVENANCE DES PRODUITS 	 d'ext6deur. 
FLEURS DE FRANCE (Toutes Provenances)
 
FLEURS D'IMPORTATION (Hollande -Belgique - Foumtures pour Fleuristes
 
ODenemnark)
SPECIALITES 	 16. Horneau de Segrez 

veres atfloune, BERNAY VILBERT" ROZAY EN BRIE 
Matdriel pour fleures T61 :(1)64.25.65.60 Fox : (1) 64.07.75.62
Flours coupiles Parntes an pot 	 77540 ­

http:64.07.75.62
http:64.25.65.60
http:64.07.75.62
http:64.25.65.60
http:46.86.15.67
http:46.86.15.67


La Roseraie 
51, AII6e des Arums 
94150 - RUNGIS 
T61. :(1) 46.86.82.11 

LA SOCIETE 


Reprlsentiie par Alice DORTOMB 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 

EFFECTIF EQUIPEMENT 
EMPLOYES . 1 

PROVENANCE DES PRGOUITS 

FLEURS DEFRANCE 

SPECIALITES 
Roses 

Roses de Paris SARL 
144, All6e des Andmones 
94150 -RUNGIS 
T61. : (1) 46.87.04.84 
T616copie :(1) 46.87.64.92 

LA SOCIETE 
SARL
Repr6ente per M G.VIGOUREUX
C.A.: sup)reur 6 12 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE SUR MAnCHE
COMMISSIONNAIRE 
ACHAT ENFERME
IMPORTIEXPORT 
GESTION 

COMPTABLE INFORMATISEE 
COMMERCIA' EINFORMATISEE 

EFFECTIFIEOUIPEMENT 

EMPLOYES .8 

COMMERCIALISATION 

LIVRAISON 
SUR PLACE 

LIVRAISON 

ILEDE FRANCE 

PROVENANCE DES PRODUITS 
FLEURS DE FRANCE To te Provenncesl 
FLEURS D'IMPORTATION IThaliande - Colombie 
Maroc -lareil -Hollendel 

Les Roserales St Sauveur 
100, AIl6e des Arums
 
Bat. C1
 
94635 - RUNGIG CEDEX 
T61. :(1) 46.86.30.49 / (16) 32.55.85.16 
T616copie :(1) 46.75.07.74 

LA SOCIETE 
SARL
 
Reprisentie parDenis ANDRE
C.A. : entre 3 MF et 5 MF
 

ACTIVITE DE LA SOCIETE
 

GROSSISTE SUR MARCHE
 
COMMISSIONNAIRE
 

GESTION
 

COMPTABLE INFORMATISEE
 

EFFECTIF/EQUIPEMENT
 

EMPLOYES
CAMIONS: : 6 2 

COMMERCIALISATION 

LIVRAISON 
GRE A GRE
 

LIVRAISON
 

HAUTE NORMANDIE
 
REGION PARISIENNE
 
PROVENANCE IDES PRODUITS 

FLEURS DE FRANCE IToutes Provenances)
CONTRATS DE PRODUCTION
 
S PECIALITIES
 

S Roses coup ,es - Boucluettere 

ROSES DE PARIS
 

Grand Choix 
d'lmportationsdes Pays Tiers
 

DendrobiumsdeThailande 
Roses du Maroc
 

Oeillets, Alstromeria de Colombie
 
GypsophilesdeTurquie
 

Fleurs d'Isra~l
 

60, allle des Oeillets -223, aldedes Oeillets 
Bhtiment 01 -Fleurs 190 

e
94634- Rungis Cedex 

T61:46.87.04.84 -46.86.08.93
 
T6iex :205253-Fax :46.87.64.92
 

http:46.87.64.92
http:46.86.08.93
http:T61:46.87.04.84
http:46.75.07.74
http:32.55.85.16
http:46.86.30.49
http:46.87.64.92
http:46.87.04.84
http:46.86.82.11


Rossiflor 
30, rue de I'Alambic 
Z.A. le Champ Morin 

44119- TREILLIERES 

T61. : 40.94.64.20 

T61Icopie : 40.94.58.94 

LA SOCIETE 
SARL 

Repro aente par Dominique ROSSIGNOL 
C.A. . Supdrieur A 12 MF 

ACTIVITE DE LA SOCIETE 
GROSSISTE HORS MARCHE 

ACHAT ENFERME
 
IMPORT/EXPORT 


GESTION 

COMPTABLE INFORMATISEE 

COMMERCIALE INFORMATISEE
 
EFFECTIFIEQUIPEMENT 


EMPLOYES : 12 
CAMIONS. 6 
COMMERCIALISATION 

TOURNEE 
SUR PLACE 

LIVRAISON 

OUEST DELA FRANCE 
Ddpo : 4 4 .85- .7.86.49. 53 56.35 79 

PROVENANCE DES PRODUITS 

FLEURS DEFRANCE (Toutes Provenencesl
 
FLEURS D'IMPORTATION lE$pagne - Italie.
 
Hol ende - Maroc)
 

Ruc Fleurs Diffusion 
Z.A. du Landy
 
56450 - THEIX
 
T61. : 97 43.16.74
 
T616copie : 97.43.07.95 

LA SOCIETE 
SARL 
Rep*.sentfe par Thierry RUC 
CA. . sup6neur 6 12 MF 

ACTIVITE DE LA SOCIETE 
ACHAT ENFERME 
GESTION 

COMPTABLE INFORMATISEE 

EFFECTIF/EQUIPEMENTEMPLOYES . 22 
CAMIONS: 4 

COMMERCIALISATION 
LIVRAISON 

LIVRAISON 
BRETAGNE 

PROVENANCE DES PRODUITS 
FLEURS DEFRANCE (Toutes Provenancesl 
FLEURS D'IMPORTATION IHollande • Espagne • laraill 

Roucheton Frbres SARL 
18 Bid d'Althen des Paluds 
84170 - MONTEUX 
T61. : 90.66.86.76 
T616copie : 90.66.78.96 

LA SOCIETE 
SARL
 
Reprlsentao per M. ROUCHETON 
C.A. : entre 3 MF at 5 MF 

ACTIVITE DE LA SOCIETE 
GROSSISTE HORS MARCHE 

GESTION 

COMPTABLE INFORMATISEE 

EFFECTIF/EOUIPEMENT 
EMPLOVES :2 
CAMIONS: I 

COMMERCIALISATION 

TOURNEE
SUR PLACE 

LIVRAISON 

VAUCLUSE -GARD -BOUCHES DU RHONE. DROME. 
ARDECHE 

PROVENANCE DES PRODUITS 
SLID DE LA FRANCE 

FLEURS DIMPORTATION (Hollandel 

lU FLEURS DIFFUSION
 

GROSSISTE 

FLEURS COUPEES
 
PLANTES
 

COMPOSITIONS
 

TOUTES FOURNITURES POUR FLEURISTES
 

Z.A du Landy. 56450 THEIX
 
TO : 97.43.16.74. +
 

Tilcopie 97.43.07.95
 

T61ex 951040
 

http:97.43.07.95
http:97.43.16.74
http:90.66.78.96
http:90.66.86.76
http:97.43.07.95
http:43.16.74
http:40.94.58.94
http:40.94.64.20


Salanque Flours 
Domaine Sainte Eug6nie 
66270 - LE SOLER - PERPIGNAN 

T61. : 68.92.57.41 


lA SOCIETE 

SARL 

Reprisentlse par Claude-Bernard JACQUEZ

C.A :entre 3 MF et 6 MF 


ACTIVITE DE LA SOCIETE 


GROSSISTE EXPEDITEUR 

GROSSISTE HORS MARCHE 
GESTION 

COMPTABLE INFORMATISEE 

EFFECTIF/EUUIPEMENT 


EMPLOYES. 3 

CAMIONS: 2 

COMMERCIALISATION 


LIVRAISON 
TOURNEE
 
SUR PLACE 

LIVRAISON 


EXPEDITIONS : FRANCE ENTIERE

T.OURNEES : dipt. : 6 - 11 . 34 

PROVENANCE DES PRODUITS 
FLEURS DEFRANCE (Toutas Provenances)
CONTRATS DE PRODUCTION (Lys - Rose • Gerbera)
FLEURS D'IMPORTATION (Hollande • IsrlNl • Espgna) 

Satabin Marlyse 
208, AII6e des Oeillets 

94150 - RUNGIS 

T61. : (1) 46.87.07.60 


LA SOCIETE 


NOM PROPRE 

Reprilsentle par Marlyse SATABIN 
C.A. : irifrieur A3 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 
GROSSISTE SUR MARCHE 
COMMISSIONNAIRE 
ACHAT ENFERME 

COMMERCIALISATION 

SUR PLACE 

PROVENANCE DES PRODUIT8 

VAR - ALPES MARITIMES - REGION NANTAISE 
FLEURS D'IMPORTATION (Hollande . Italia - Pdrou • 
Colombia. Martiniqus) 
SPECIALITIES 

Flours do Is Martinique at feuillage • Aspa du Midi 

Samaco 
M.I.N. - B5t. BI 
84000 - AVIGNON
 
TOI. : 90.88.44.95
 
T616copie : 90.88.35.50 

LA SOCIETE 
SA 
Roprisentlie par Jacques MOLINIE 
CA. : entre 3 MF et 5 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 

GESTION 

COMPTABLE INFORMATISEECOMMERCIALE INFORMATISEE 

EFFECTIF/EQUIPEMENT 

EMPLOYES : 12 
CAMIONS : 5 
COMMERCIAUSATION 

LIVRAISON 

UVRAISON 

SUD EST 

PROVENANCE DES PRODUITS 
FLEURS DE FRANCE (Toutes Provenances 

Sautet Alain 
9 bis, rue Jeanbernat
 
31000 - TOULOUSE
 
T6I. : 61.62.02.29
 

LA SOCIETE
 

NOM PROPRE
 
Raprisentie par Alain SAUTET 
C.A. : infiriour A 3 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE HORS MARCHE 
ACHAT ENFERME 

EFFECTIF/EQUIPEMENT 

CAMIONS: 2 

COMMERCIALISATION 

TOURNEE 
SUR PLACE 

UVRAISON 

MIDI -PYRENEES 
PROVENANCE DES PRODUITS 
REGIONALE - COTE OAZUR - COTE VAROISE 

FLEURS D'IMPORTATION IHollande) 

http:61.62.02.29
http:90.88.35.50
http:90.88.44.95
http:46.87.07.60
http:68.92.57.41


Savco 

Quartier de Is Vilette 

83400 - HYERES 

March6 aux flours d'Hybres

T61. : 94.57.44.52 


LA SOCIETE 

SA 

Reprhsont64, par Andrd MOLINARI 

C.A. ; sup4inaur A 12 MF 

ACTVITE F)E LA SOCIETE 

GROSSISTE EXPEDITEUR 

GROSSISTE SUR MARCHE 

COMMISSIONNAIRE 

ACHAT EN FERME
 
IMPORT/EXPORT 


GESTION 
COMPTABLE INFOEMATISEE 

COMMERCIALE INFORMATISEE 


EFFECTIFIEGUIPEMENT 

EMPLOYES : 30 

CAMIONS: 5
 

COMMERCIALISATION 
LIVRAISON 
SUR PLACE 

LIVRAISON 
FRANCE ENTIERE 

PROVENANCE DES PRODUITS 
REGION PACA
 
CONTRATS DE PRODUCTION 

FLEURS D'IMPORTATION (Holland* - Eapl gne • aIsill) 

SPECIALITES
 
BouQuatarla
 

Serraflor SA 
5, rue E. Pouvillon 

82000 - MONTAUBAN 

Tdl6 : 63.03.42.22 
T6l6copi : 66.66.09.05 

LA SOCIETE 

SA 

Reprisentlia par M DE WARREN 

C.A : supineur b 12 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE HORS MARCHE 
ACHAT EN FERME 
GIESTION 

COMPTABLE INFORMATISEE 
COMMERCIALE INFORMATISEE 

EFFECTIFIEQUIPMENT 

EMPLOYES. 13 
CAMIONS : 5 

COMMERCIALISATION 

LIVRAISON 
TOURNEE 

SUR PLACE 

UVRAISON 

MIDI PYRENEES 
EXPORTATIONS 

PROVENANCE DES PRODUITS 

FLEURS DE FRANCE (Toulas Provenances) 
CONTRATS DE PRODUCTION 
FLEURS D'IMPORTATION Hollande 10%) 

Segall Ets 
220, All e des Ar~mones 
Fleurs 550 
94630 - RUNGIS CEDEX 
T61. : (1) 46.86.49.68 

LA SOCIETE 

SARL
 
Repr"Natako par MME WOJTASINKI
 
C.A. : entro 8 MF at 12 MF 

ACTIVTE DE LA SOCIETE 

GROSSISTE SUR MARCHE 
ACHAT EN FERME 
IMPORT/EXPORT 

GEBTION 

COMPTABLE INFORMATISEE 
COMMERCIALE INFORMATISEE 
EFFECTIF/EOUIPEAMENT 

EMPLOYES : 5 

COMMERCIAUSATION 

UVRAISON 
SUR PLACE 

PROVENANCE DES PRODUITS 

FLEURS DE FRANCE (Toutes Provenancesl 
Martinique
 
FLEURS D'IMPORTATION Maroc - Holland@ •
 
Espagne - Italial
 

SPECIAITES
 
Roses - Oilltts - Anthuriums - sic.
 

Los Serres Modernes 
du Val de Loire 
34, Route do St Benoit
 
45460 - BONNEE
 
T61. : 38.35.54.33
 
T616copie : 38.29.03.47 

LA SOCIETE 

SCA
 
Reprilentdo par M. OUAAK
 
C.A. ssupdrieur £ 12 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 
GROSSISTE HORS MARCHE 
GROSSISTE SUR MARCHE 

GESTION 
COMPTABLE INFORMATISEE 

EFFECTIFIEQUIPEMENT 

EMPLOYES: 40 

CAMIONS: 3 

COMMERCIALISATION 

LIVRAISON 
GRE A GRE 
SUR PLACE 

LIVRAISON 

CERTAINES REGIONS DE FRANCE 

PROVENANCE DES PRODUITS 

FLEURS DE FRANCE 

SPECIALITES 
Ly an pot Gypophie Chryanthmas touts I annia. 

http:38.29.03.47
http:38.35.54.33
http:46.86.49.68
http:66.66.09.05
http:63.03.42.22
http:94.57.44.52


Silva Flor St6 Aquitaine de
 
171, AII6e des Glaiouls Diffusion Horticole (S.A.D.H.:
 
M.I.N. March6 Aquiflor - 16, AII1e M6gevie 
94150 - RUNGIS 33170 - GRADIGNAN 
T61. : (1) 46.86.48.63 T61.: 56.75.16.47 

T616copie : 56.75.59.28 

LA SOCIETELA SOCIETE 
NOM PROPRE SARL 
Rspr6denite par Girard MARTINS DW,SILVA Rgprdagnth*per MM. LASTIESAS at BARBOT 

C.A. :entre 8 MF at 12 MFC.A : entre 3 MF et 5 MF 

ACTIVITE DE LA SOCIETE ACTIVlTE DE LA SOCIETE 

GROSSISTE SUR MARCHE 
ACHAT ENFERME ACHAT EN FERME
GROSSISTE SUR MARCHE 

GESTIONEFFECT1FIEQUIPEMENT 
COMPTABLE INFORMATISEEEMPLOYES . 1 

EFFECTIFIEOUIPEMENTCO.MERCIAUSATION 

SUR PLACE EMPLOYES : 5 
CAMIONS : 2 

PROVENANCE DES PRODUITS COMMERCIAUSATION 

FLEURS DEFRANCE (Tout.. Provtnrnce) 
FLEURS D'IMPORTATION LIVRAISON 

GRE A GRE 
SUR PLACE 

LrVRAISON 
AQUITAINE 

PROVENANCE DES PRODUITS 

FLEURS DEFRANCE (Toutes Provenances) 
FLEURS D'IMPORTATION (Belgique - Hollande • 
Danemark) 

SPECIALITES 
Plantse en pot (Vanes st Flouries) 

St6 de Diffusion St6 d'Exploitation des 
des Fleurs de Bretagne Etablissements Radiu 

Avenue Jean Foucault - Z.I. Box 17-18 
34500 - BEZIERS

220, AII6e des Glafeuls 
94150 - RUNGIS 
T61. : 98.69.57.57 T61. : 67.76.56.41 
T616copie : 98.69.59.00 T616copie : 67.62.41.86 

LA SOCIETE LA SOCIETE 

SARL 
Reprdsente par MM Noil DIROU - J.M. LEGALL Reprisentie par Marcel RADIU
SICA SARL 

C.A. : iup4rieur 1 12 MF C.A. : inflrieur A3 MF 

ACTIVITE DE LA SOCIETEACTIVITE DE LA SOCIETE 
GROSSISTE SUR MARCHE 

ACHAT ENFERME OESTION 
GROSSISTE SUR MARCHE 

COMPTABLE INFORMATISEEEESTION 

TCOMPTABLE INFORMATISEE 

COMMERCIALE INFORMATISEE EFFECTIF/EQUIPEMENT 

EFFECTFIEQUIPEMENT EMPLOYES: 14 
CAMIONS 6 

EMPLOVES . 4(5
CAMIONS.: 1 COMMERCIAUSATION 

COMMERCIAUSATION LIVRAISON
SUR PLACE 

GRE A GRE 
SUR PLACE LIVRAISON 

HERAULTLIVRAISON 

PROVENANCE DES PRODUITSREGION PARISIENNE 
PROVENANCE DES PRODUITS PERPIGNANFLEURS D'IMPORTATION (Hollandel 
FLEURS DEFRANCE (Toutes Proveancel)
 
FLEURS DIMPORTATION (Maroc • Hollande - ttaliel
 

http:67.62.41.86
http:98.69.59.00
http:67.76.56.41
http:98.69.57.57
http:56.75.59.28
http:56.75.16.47
http:46.86.48.63


St6 d'int6rdt
 
Collectif Agricole

Entrepots do Rungs (SICA ER) SIC
 
104, Avenue des Maraichers -Fleurs 344
 
94645 -RUNGIS CEDEX
 
T61. : (1) 46.86.47.47
T61copie :(1) 45.60.46.25 Socet6dtInt6r&t Collectif Agricole 

LA SOCIETE S.A. au capital de 2.500.000 Frs 
SICA 110. Avenue des Maraichers
 

FLEURS 344
 
ACTIVITE DE LA SOCIETE 94645 RUNGIS CEDEX 
GROSSISTE EXPEDITEUR
 
GROSSISTE SUR MARCHE
 
COMMISSIONNAIRE

ACHAT ENFERME 3 SECTEURS POUR UN SERVICE COMPLET 
IMPORT/EXPORT 

OESTION Vents Carreau Production Franaise 

COMPTABLE INFORMATISEE Surface 230 M2 elC E E
 
COMMERCIALE INFORMATISEE 
 T6I :46 86 47 47
 

EFFECTIF/EQUIPEMENT Fax : 46 86 92 81
 

EMPLOYES :24 Pr6commande-Livraison Production Frangaise
 
CAMIONS :6 EnrepOt 200 MI et CEE
 
LIVRAISON T41 :46 86 47 47 

Fax : 45 60 46 25
FRANCE ENTIERE 
EXPORTATIONS Plantes Vente-Livraison
 
PROVENANCE DES PRODUITS Surface vente 400 M2 Production Franqase
 

FLEURS DE FRANCE IToutes Provenances) F 1 A et CEE
 
CONTRATS DE PRODUCTION 1 rue du Val crYvetle TOI 46 75 03 42
 
FLEURS D'IMPORTATION Derrire Fax 46 75 03 26
 

ALBAN DUPONT
 

SA VOCATION 
VOTRE PARTENAIRE 

St6 d'Exploitation St6 Nigoise 
Rh6ne Fleurs de Distribution Florale 
36, rue Casimir Perier 

33 -37,rue Champoiseau
69002 - LYON 

T61. : 78.37.73.20 37000 - TOURS
 
T6lcopie : 78.37.29.24 TdI. : 47.37.71.13
 

LA SOCIETE LA SOCIETE 

SARL SARL
 
Repr6sentie par Francois CELERIEN Repr6ent6e perPatrick SOURIT 
C.A. : entre 5 MF at 8 MF C.A. :antire3 MF at 5 MF 

ACTIVITE DE LA SOCIETE ACTIVITE DE LA SOCIETE 

GROSSISTE SUR MARCHE GROSSISTE HORS MARCHE 

ACHAT EN FERME 
EFFECTIF/EQUIPEMENT 

GESTIONEMPLOYES 6 

COMPTABLE INFORMATISEECOMMERCIALISATION 

EFFECTIF/EQUIPEMENTLIVRAISON 
TOURNEE EMPLOYES: 2 
SUR PLACE CAMIONS : 2 
UVRAISON COMMERCIALISATION 

DEPARTEMENTS LIMITROPHES LIVRAISON 

SUR PLACEPROVENANCE DES PRODUITS 

FLEURS DE FRANCE (Toutea Provenancel PROVENANCE DES PRODUITS 

FLEURS DE FRANCE IToutes Provenancea) 
FLEURS OIMPORTATION (Hollandel 

http:47.37.71.13
http:78.37.29.24
http:78.37.73.20
http:45.60.46.25
http:46.86.47.47


Sodlh 
Monpalasir 

47320 - BOURRAN 

T61. : 53.84.24.02 

T616copie : 53.84.36.99 


LA SOCIETE 
SARL 

Roprseant6a par Joan REGARD 
C.A. : entre 8 MF at 12 MF 

ACTIVrTE DE LA SOCIETE 
ACHAT EN FERME 

IMPORT/EXPORT 

GESTION 

COMPTABLE INFORMATISEE 

COMMERCIALE INFORMATISEE 

EFFCTIFIE(UIPEMENT 

EMPLOYES: 18 

CAMIONS: II 

COMMERCIAUSAT1ON 

LIVRAISON 
TOURNEE 

UVRAISON 

SUD OUEST - MIDI PYRENEES 

PROVENANCE DES PRODJTS 
FLEURS DE FRANCE (Toutes Provanancau) 
FLEURS D'IMPORTATION (Hollande. B menark• 
Belgiqtuol 

Soveflor 

rue de I'lndustrie 

85580 - TRIAIZE 

TdI. : 51.56.89.36 

LA SOCIETE 
SARL 
Relprd,,ntie par Didier FILLON 
C.A :entre 8 MF at 12 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 

GROSSISTE HORS MARCHE 

IMPORT/EXPORT

COMMISSIONNAIRE 

GESTION 
COMPTABLE INFORMATISEE 

EFFECTIF/EOUIPEMENT 
EMPLOYES :10 

CAMIONS; 5
 

COMMERCIAUSATION 


LIVRAISON 
TOURNEE 

Dpartarnents : 85 - 44 . 79 •17 - 16 • 24 - 87 .19 

PROVENANCE DES PRODUITS 
FLEURS DE FRANCE (Toutea Provenances)
CONTRATS DEPRODUCTION IContrats oraux do pro­duction gl1obuls pour nlgoceA Incommlslion)
FLEURS D'IMPORTATION IEspagna . Hollandi • Maroc • 
Colom eb.etc...I 

Sojama SAR, 
Quartier Piedardant 
83190 - OLLIOULES 
T6I.: 94.63.08.89 
T616copie : 94.63.27.21 

LA SOCIETE 
SARL
 
RoPrllsnwtia per M. MAMMOUTI 
C.A. :sup4lneur 6 12 MF 

ACTMITE DE LA SOCIETE 
GROSSISTE EXPEDITEUR
 
ACHAT EN FERME
 
IMPORT/EXPORT
 

GESTION 
COMPTABLE INFORMATISEE
 
COMMERCIALE INFORMATISEE
 

EFFECTIF/EQUIPMENT 

EMPLOYES : 12 

COMMERCAUSATION 

UVRAISON 
SUR PLACE 
LVRAISON 

FRANCE ENTIERE 

EXPORTATIONS 

PROVENANCE DES PRODUITS 
MI: I 
FLEURS B'IMPORTATION IHollanda 

Steiner Fleurs SARL 

Rue du 28 ao0t
 
06700 - SAINT LAURENT DU VAR
 
06200 - NICE SAINT AUGUSTIN
T61. : 93.31.02.08. / 93.18.19.10- M.I.N. 
T616copie : 93.07.52.49 / 93.18.19.03 

LA SOCIETE 
SARL
 
Repr6sent6e par Wilfrid STEINER
 
C.A :gfrieur A 3 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 
ACHAT ENFERME 

EFFECTIF/EQUIPEMENT 

EMPLOYES 3 

CAMIONS: 1 

LIVRISON 
FRANCE ENTIERE
EXPORTA.TIONS 

PROVENANCE DES PRODUITS 
FLEURS DE FRANCE
FLEURS D'IMPORTATION 

SPECIALITES 
Faulillge - Fleurettes 

http:93.18.19.03
http:93.07.52.49
http:93.31.02.08
http:94.63.27.21
http:94.63.08.89
http:51.56.89.36
http:53.84.36.99
http:53.84.24.02


Sudflor 
Z.A.C. La Pauline 
83130 -LA GARDE
 
To1. : 94.21.42.06
 
T6l6copie : 94.75.94.90
 
Tdlex : 404 547
 

LA SOCIETE 

SARL 
Reprdeent6e par Henri GIRARD
 
C A entre 8 MF at 12 MF 


ACTIVITE DE LA SOCIETE 

GROSSISTE EXPEDITEUR 

IMPORT/EXPORT
 

GESTION 

COMPTABLE INFORMATISEE 

EFFECTIF/EQUIPEMENT 
EMPLOYES : 9
 

CAMIONS: 1
 

COMMERCIALISATION 
LIVRAISON 

LIVRAISON 
FRANCE ENTIERE 
EXPORTATIONS 

'PROVENANCE DES PnODUITS 

V.R - ALPES MARITIMES 
CONTRATS DE PRODUCTION roduction Vatl 

FLEURS D'IMPORTATION (Eapagne • Hollande) 

SPECIALITIES 
40% en bouqueterine adaptlle b is grand. distribution 

Trastour SA 
47, rue Joseph Le Frapper 

29200 - BREST 

T61. : 98.01.02.03 

T6l6copie : 98.47.56.91 

LA SOCIETE 
SA 
Reprdsent6* par Yves GROSSO 
C.A : uspineur 6 12 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE HORS MARCHE 

GESTION 

COMPTABLE INFORMATISEE 

EFFECTIF/EQUIPEMENT 
EMPLOYES : 15 
CAMIONS: 7 

COMMERCIALISATION 

LIVRAISON 
TOURNEE 
SUR PLACE 

LIVRAISON 
Dipartementa 29 - 22 • 56 

PROVENANCE DES PRODUITS
 
FLEURS DEFRANCE (Toune, Provenances)

FLEURS D'IMPORTATION (Hollande . Belgique. 
Mroc • Iteli - Espagnel 

FLEURS FRAICHES COUPEES 

MIMOSA 

FEUILLAGE 

___-___ 

VOTRE CENTRALE D'ACHAT 

PRODUCTIONS VAR-COTE D'AZUR 

IMPORT- EXPORT 

BOUOUETTERIE 

ZAC LA PAULINE 
83130 - LA GARDE 
TEL 94 21 42 06 

FAX 94 75 94 90 
TELEX 404547 

Trucchi Daniel 
Cour 
Sage La Ville 
01380 - BAGE LE CHATEL
 
T61. : 85.36.34.43
 

LA SOCIETE 
NOM PROPRE 
Reprieentlie par Daniel TRUCCHI 
C.A. : infifieur 1 3 MF 

ACTIVITE DE LA SOCIETE 

GROSSISTE HORS MARCHE 
GROSSISTE SUR MARCHE 

EFFECTIFIEQUIPEMENT 

CAMIONS : 1 

COMMERCIALSATION 

TOURNEE 

UVRAISON 

AIN 

PROVENANCE DES PRODUITS 

COTE D'AZUR • VAR 
FLEURS DIMPORTATION IHollandel 

http:85.36.34.43
http:98.47.56.91
http:98.01.02.03
http:94.75.94.90
http:94.21.42.06


Vettese Jean 
Fleurs 360
 
112, AIl6e des Glaieuls
 
94637 - RUNGIS CEDEX
 
T61. : (1) 46.86.49.74 

T616copie : (1) 46.87.78.90 

LA SOCIETE 

NOM PROPRE

Represent6e par Jean VETTESE 
C.A suo6neur b 12 MF 

ACTIVITE DE LA SOCIETE 
GROSSISTE SUR MARCHE
 
COMMISSIONNAIRE
 
ACHAT ENFERME 

GESTION 
COMPTABLE INFORMATISEE 

EFFECTIF/EQUIPEMENT 

EMPLOYES 5
 
CAMIONS. 2
 

COMMERCIALISATION 

LIVRAISON 
SUR PLACE 
LIVRAISON 

BANLIEUE 

PROVENANCE DES PRODUITS 
FLEURS DEFRANCE (Toutej Provenances) 
FLEURS DIMPORTATION (Hollande - Maroc) 

Verduflor 
159, Allde des Oeillets 

94644 - RUNGIS 

T61. : (1) 46.86.65.34
T616copie : (1) 46.87.23.17 

LA SOCIETE 

SARL 
Rer6sont s par PA.SALGONC.A. asuprieur A 12 MF 

ACTIVITE DE LA SOCIETE 
GROSSISTE SUR MARCHE 

COMMISSIONNAIRE

ACHAT EN FERME 

GESTION 

COMPTABLE INFORMATISEE 


EFFECTIF/EQUIPEMENT 

EMPLOYES . 7 

COMMERCIALISATION 

GRE A GRE 


SUR PLACE 

UVRAISON 

FRANCE ENTIERE 


PROVENANCE DES PRODUITS 

FLEURS DEFRANCE (Toute Provenances)

FLEURS DIMPORTATION (Maroc . Hollande . Eapagne •

Amnquo Latina) 


SPECIALITES 

Rosa
 

Commissionnaire-Ngociant 

Fleurs de toutes provenances 

Livraison Paris Banlieue
 
Par camion frigorifique
 

B i t. Cl 112. AIli e d e sG ils!u l s F leur, 380 
94i37 RL'NGIS Cdex-T I.Rungm I 46.B6,4,74 
Domicile : G.3.64.63. Domicile Fil.: 69.30. 4.39 

Vivarose SICA at SARL 

34, rue Casimir Perier 
69002 - LYON
 

T61. : 78.42.29.25
 
T616copie : 78.37.33.58
 
T61ex : 300 481
 

LA SOCIETE 

SICA + SARL
 
Repr6sntile par MM. BROIZAT
C.A. :supirnsur a 12 MF 

ACTIVITE DE LA SOCIETE 
GROSSISTE SUR MARCHE 

GESTION 

COMPTABLE INFORMATISEE
 
COMMERCIALE INFORMATISEE
 

EFFECTIFIEQUIPEMENT 
EMPLOYES :12
CAMIONS: 3 

COMMERCIAUSATION 

LrVRAISON 

TOURNEE
 

LIVRAISON 
JURA - HAUTE SAVOIE - RHONE 

PROVENANCE DES PRODUITS 
FLEURS DE FRANCE (Toute Provenancesl 
CONTRATS DEPRODUCTION (par l'iniormdiire 
do SICA VIVAROSE groupoment de producteurs) 
FLEURS DIMPORTATION 

http:78.37.33.58
http:78.42.29.25
http:G.3.64.63
http:46.87.23.17
http:46.86.65.34
http:46.87.78.90
http:46.86.49.74

