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I. INTRODUCTION

USAID/Nepal commissioned this study of the "Magazine Show'" segment of the
Radio Education TeachersTraining program in order to determinc how many
people in rural Ne-al are, in fact, listening to the program, what kind of
impact it is having on them, and how the show might be improved in the next
phase of the project, RETT II, The study was contracted for a period of
ten weeks.

A pancl of three, our two study team members together with Mr. Bishwa Nath
4Aryal of the Curriculum, Textbook, and Supervision Development Center,
Ministry of Education ond Culture, analyzed the Magazine Show serints and
taped prugrams acccrding to analytical criteria we developed.

Our team lcader and three research assistants spent two wecks each in
Dhading and Ilam districts conducting interviews with a random sample of
the gencral public, teachers who have bren enrolled in the RETT course, and
other teachers who have not participated in RETT.

These samc threc research assistants then worked tirelessly for a month to
complete the tabulation and compiling of the ficld data.

This draft has been written after much discussion and scrutinizing of the
data. It also has depended heavily on the information «md ideas gathered
from discussions with a numbcr of persoms here in Kathmandu, whose names
are listced in the appendix. It would be impossible to adequately acknow-
ledge here the help we have received from so many people during the coursc
of chis study. However, we would like to express our sincerc appreciation
to Mr. Murari Adhikari, Chief, and Mr. B.B. Singh, Producer, and all the
other staff persons at RETT Project Office, Sanothimi, who have given much
of their time and been very open and fronk in discussions with us.

We would also likce to express our gratitude to Mr. Bishwa Nath Aryal of
CTSDC who contributed so much of his time to our script analysis pancl.

Thanks are also duc to the Reseorch Assistants Messrs Gopal Gurung,
J.B. Gurung and Asta Man fuldhacharya who worked very hard to complete the
field work in time despite @n unusually long monsoon.

Last but not least we would like to thank Dr. Pzul Keplan, advisor to
No-Frills, w o gave us so many valuahle suggestions. Working after hours,
and without any financial compensation whatsoever, he adviscd and critiqued
our work from the proposal stage onwards. His help has been invaluable to
usS.
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II. EXECUTIVE SUMMARY

h. The Radio Education Teacher Training Project (RETT I) Project

The Radio Education Twzcher Trzining Project~-the first phase of which was
begun in 1973 and comploted October 5, 1983~-is a project designed to
provide o cost-effective means of training primary school teachers who have

cither passed their School Leaving Certificate exam, nor received any other
teacher tvaining. The project is a joint HMG/USAID project, for which
Southern Illinois University provided techuical assistance for the firect
phase. The broadcast year which began August 29, 1983, is the third full
year of operation. RETT cxaminations were administered for the first time
in Junc, 1983,

B. The Magazine Show

This 20-minutc incerlude between the two, 20-minute formal education
szctions of the RETT broadcast hour, was designed to serve as a break for
the enrolled teachers. It consists of dialogues on various topics of
development interest, cultural notes, music, and the Teacher's Corner, a
timc in which the qucstions which have been sent in by enrolled teachers
arc answered over the air.

C. Purpose of this Study

The purposc of this study was to test USAID/Nepal's hypothesis that the
Hagazine Show has a "far wider listening audience’’ than just those teachers
who arc enrolled in the RETT upgrading course. If this is, in fact, the
case, then the Magazine Show would be rovealed to be a potentially powerful,
non--formal cducational tool for rural development.

The cbjectives of the study were designed to allow us tc inform the project:
who is listening to the lMagazine Show broadcasts, and why; what benefits
they are recciving by listening tc the shows and how the show could be
jmproved upon in the sccond phase of the project, RETT II.

RN Conclusions

1. The Mogazine Show is listened to by a large number of people—-
42% of the roughly half of the population who are radio-
listencers; a quartcer of those 42% arc daily listeners. Yet
the show has low namc recognition, even among the teachers who
havi: been enrolled in the RETT course.

2. There arc problems in the quality of broadaast reception in
the ficld: a constant humming, cr whining ncisc is heeard or
the 60-meter band (the only band on which this program ie
transmitted); and there have been frequent interruptions ir
the broadcast duc to tcchnical difficulties,
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The scripts for the program vary greatly in quality. Subject-
wise, Children‘s Stories and Women's Education are maikedly
more effective than Population Education and Resourcc
Conservotion. Critcria-wise, the scripts arc much better at
introducing the topics and the main points than they are at
making conclusions or practical recommendations.

Both the language used and the concepts introduced are¢ too
sophisticated for much of the rural audience~-or even the
teachers~-to be able to understand.

Therc is serious doubt that this or any development-oriented/
educational program on Radic Nepal is yet effective as an
educational tuwol.

The administracive problems of distributing, collecting, and
then re-distributing the project radios and Self-Instructional
Materials (SIiis) books are proving quite difficult for the
District Education Offices to deal with.

Due to an unclear sense of direction, the Magazine thow has
thus far suffered from lack of lcadership or purposc. It

has no staff of its own, and the RETT Project staff's main
responsibilities lie with the formal part of thec broadcast.
The scripts arc being written by outsiders, which contributes
to the inconsistency in their quality.

The Magazine Show is in a highly e¢nviable position among
development/educational programs on Radio Nepal. 1t gcts more
air time ~ 20 minutes x 6 days a week, at priuec time ~ than
other, bctter known programs. It is in an ideal position to
become a popular, educational program.

Recomnendations

1.

Cultivate the name and the identity of the Magazine Show by

introducing somc innovations and & l1ivliier format. Conduct

and tapc interviews in the field with teachers and community
people for inclusion in the program.

Investigate the possibility of transmitting the RETT/Magazine
Show on either 4l-meter or 3l-meter band. Discover and
promptly corrcct the cause of the interruptions in program
transmission.

Scripts should be field tested regularly.

Eliminate unnecessary literary words from the scripts;
academic ~oncepts and generalizations should be avoided end
more emphasis given to concrete e¢xamples which villagers car
relate to and translate into action.
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5. Radios should be sold to the enrslled tecachers at cost on an
installment basie. This would sinplify the administrative
procedures for the District Education Offices, reduce costs
of the project, and be an attractive opportunity for the
teachers to acquire a guality radio of their own. SIM books
should be given, not loaned, to the teachers.

6. All levels and aspects of the Magazinc Show suould be
coordirated and produced by the REIT staff itself--research,
writing, ficld testing, and producing. This will require
additional staff.

7. Even without cxpanding the Magazine Show staff, the REIT
offices are toc small for the present requirements of the
project. They necd to bc expanded.

8. The Magazine Show can and should take the lecad in effective,
innovative educational programming, thereby creating the
model for cther programs to follow. A little excitement, =
little character, may be all that is requircd te gain not only
a larger listening audience, but also an attentive audicnce.

III. BACKGROUND

The Radio Education Teacher Training Project is a relatively young one,
still in a formative, flexible stage. The ncw broadcast ycar 1982-83,

which began on August 2§, 1983, is just the third year of full cperation
for the project's upgrading program for primary school teachers who have
not passed the School Leoaving Certificatc exam. Revisions of the fornmal
cducation part of the curriculum werc made during the pilot year of 1980-81,
and again during the first year of regular operation, 1981-82. In June of
this year cxaminations were administered to the participating teachers fou
the first tine.

The ¥Magazine Show,' (it's name in Nepali was just recently changed from
"Bibidh Karvakram,” or 'Misccllancous Program,” to 'Parijat Karyakram,"
referring to a multi-colored flower) was originally designed meresy to
provide a break for the teachers during the one-hour long RETT broadcast.

It is a 20-minute, non-formal educational segment, consisting of dialogues
on various topics, cultural notces, and music and storics, which 1s

presented between the two 20-pinute formal halves of the program, L.i.; from
5:50 to 5;10 p.m.. six days a week.

Because of the newnuss of the preject, this ilagazine Show has, to datc.
naturally received less emphasis and attention than the formal education
part of the teacher training broadcast. Earlier this year, USAID/Nepal
got the impression that thc Mapgazine Show has a ifar wider listening
audience" than simply those teachers actually cnrolled in the coursc.
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This, despite the fact that the RETIT Progranm is broadcast on only one
meter band, the 60-neter bend, while Redio Nepal's regular programning
is transnitted on the itemaining bands.

The purpose of this study was to test this hypcothesis about the show'’s
large listening audicnce, the idea being that if this turned out to be
the case, that the Magazine Shcw would have been revealed to be a
potentially powerful, non-formal educational tool for rural dcvelcpment.

In order to be able to fully utilize the potuntial cf this tool, the

study was also to cvaluatce the content and foruat of the Magazinc Show,
and to carry cut a survey, in two districts, of the listeners’ asscssnents
of the program. This study was also to investigate what other rescarch
has been done on otlier educational/informational radio programs in Nepal,
so that the dircctors and planncrs of the Magazine Show could learn from
that cxperience.

The objectives of the study were designed to allew us to inform the
project: who is listening to tho Magazinc Show broadcasts, and why;
what benefits they are receiving by listening to the show; and how the
tlagazinc Shew could be improved upon in the sccond phase of tne Project,
RETT II.

45 a useful and relevant adjunct to the main study, it was requested by
USLID/Nepal that a survey be conducted on the availability of radios in
the rural arcas of iepal where the study was conducted.

IV. MAGAZINE SHOW SCRIPT ANALYSIS: METHODOLOGY

The first two weeks on contract (August 7 ~ 21) were spent analyzing the
scripts of the Magazinc Show broadcasts, as well as preparing the inter-
view schedules for the ficld survey.

We were able to cbtain from the RETIT Project Office copies of 51 program
scripts from 1962-83. We also acquired thtrec complete wecks of broadcasts
fronm April, 1933, on cassctte tapa, plus one waek of broadcasts from the
ncw session which began in August.

Thest 51 scripts—-actually 48, since three turned out to bc duplicates-—-
represent the entire available collection, as sone scripts were lost

during the process of moving the offices of the project to Sarothimi.
Officials of the project informed us that this selection process was a
random one, having no correlation with chronological order, author,

topic, quality, or any other criteria, Thosc lost were lost by chance,

so we may operate on the assumption that what we have i5 a random sauple of
scripts.
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We may say, therefore, that the scripts in hand represent a randon sample
of all those scripts used in the 1982-83 broadcast year. The tapes, which
are of three consecutive wecks' broadeasts in April, and one week's broad~
casts in August, do not, of COUrsSZ, represent a randon sample. The reason
we required the tapes is this: A 20-minute Magazinc Show may tce madc up of
two or three different scripts. We have no way of knowing which scripts
werc juxtaposed hogether, or what naterial may have been vsed to providc

2 link or tramsition between them. Furthermore, as in the classroocn it 1is
important to note how a teacher provides continuity and reinforcement of
naterial from one lesson to the next, similarly it is important to hear
and assess how the Magazine Show is put together.

For this we nceded tn hear not only sceveral 20-minute shows, as they were
actually broadcast, but also to ncar o scquence of shows, in crder to seo
what degree of continuity ond cyclical reinforcement of content or thenes
there was. Although it may have been ideal to make o random selection of
such tapcs (or scquence of tapes), this was not possible due to the fact
that the master tapes had been routinely erascd in order to rccord the
following weck's programs, the project not having cnough tapes to keep
thenm on filc.

We developed a szt of analytical criteria, first by reading a sample nf
scripts and listening to a samplce of the taped broadecasts, and then by
constructing a rating sheet for usc in evaluating a representative sarple
of the scripte on hand. The rating sheet provided the tocl by which our
pancl of three experts analyzed and evaluated the scripts, according to
the seventcen criteria which were developed.

The threc-mcubered panel consisted of our tean lcader, who has had long
and widc-ranging cxpericnce in non-formal cducation, rcsearch, and
extension work; the assistant tean leader, an expatriate who 1s fluent
in written as well as spoken Nepali, snd has considerable cxperience in
both tcaching and tcacher training in the schools of rural Nepal, and

a curriculum cxpert from the MOEC's Curriculum, Textbook and Supervision
Developnent Center, who was reconmended to us by Dr. Kedar Wath Shrestha,
Chief of CISOC.

After individually and indcpendently surveying and cvaluating the scripts—-
3 ecach from these subjcct arcas: Literacy, Population Education, Resource
Conscervation, Wonen's Education, Jealth Education, Children's Literature
and Goncral Vnowledge (includes programs on Nepali holidays and culturc.
history, news in the world of scilence, Things Teachers Should Know, ete. )
according to the judgemental criteria of the rating shoet, the three pancl
members comparad notes, arrived at some conclusions, and tabulated thedr
data (included in the eppendix) . This information has provided invaluable
input into this report.
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V. TFIELD SURVEY : METHODOLOGY

As dircctcd in the scope of work, our team conducted the ficld survey
in two districts. Our original plan had been to use the districts cf
Ilem, in the Eastern Region, and Makwanpur, in the Central Roegion.
lowever, duc to the fact that Makwanpur had not been included in

this year's RETT prograwm; it was deccided to substitutce Dhading

(also in the Central Region) for Makwanpur. After fileld testing

in Xabhrce District on August 21, quite a number uf rcvisions were
nade in the interview schodulcs. After these revisions were
completed, and the interview schedules nimecographed, the field tean,
consisting of Tcam Leader Dhan Bahadur Gurung and three research
assistants, left for Dhading on Monday, August 28, (REIT progran
broadcasting resumed the same day, after having becn postponed

Frou August 17).

Duc to an unusually heavy monscon for the month of Suptember, and
all the difficultics of transportation which this created, the
ficld team was not able to complete their work aund return to
Kathuandu from Ilam until Tucsday, Scptember 27, three days later
than planncd.

For the purposcs of the study, RETT listeners were grouped dnto
three categories

1. teachers enrolled in the RETT upgrading coursc in
cither 1981-82 or 1982-83, who had a radio loaned to
them by the RETT project (known in the study as ET,
enrulled tcachers),

2, teachors who have not been enrolled in REIT (known in
the study as UET, unenrolled teachers):

3. anycne clse who listens to the progranm (known in the
study as GP, gencral public).

Note thet in our proposal we had suggested a fourth category of
non-tcachers who listened to RLIT program at an enrolled tcacher's
housc, i.e., on a project radio. We discarded this category, mainly
bucause it was cbscrved that there was very little such "demonstration
cffect” going on, and that, in fact, ¢nrolled tcachers gencrally
prefer to listen alone.

Thosc people intervicewed in groups 1 and 2 ~ that is, all of the
tcachers - were a purposive semple. Group 3 - the general public -
was 2 random sauple.
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Upon arrival in the district headaquarters of Dhadiang Pesi and Ilam,
respectively, we acquired a list of RETT-envelled teachars from the
District Education Office. After studying the list of enrollecs,
we divised a routc plan which would allow for the meeting and
interviewing of the maxinum possible number of enrolled tcachers
within the time avallable. Althcugh the target group of this study
is, ultimately, those people not enrolled in the upgrading program
who are listening to RETT /Magazine Show,; we felt it important to
seck out the teachcrs as their opinions and Impressions of the
program would provide valuable input for the study.

We interviewed any and 211 enrolled teachers whose schools fell on
our route - and who we were able to locate. This did prove to

be something of o preblem. As it turned cut, more than half of the
teachers on cur planned route werce, for ome reason or another, not
at school on the day our tean arrived. Some of them we were able to
track down at home, but riany of then were cither not at home, or
their homes wore too far off of our route for us to be able to go
there. Tha result was that of the 37 enrolled teachers we had

hoped to meet and interview (21 in Dhading and 16 in 1law), we werc
only =ble to dntervicw 16 of them (11 and 5, respcetively).

We also interviewed other teachers at the school of cnrolled teachers,
as well as teachers encountered either ot cther schools or durdng the
course of conducting the random sample, gencral public survey. All

in all, 72 unenrolled tcachers were interviewed (41 Dhading, 31 Ilai) .

Along the way, at tea sheps, chautara resting spots, or simply on thc
trail itsclf, a randon survey was conducted. If someone answered

that they never listen to the radie, their pumber was merely rcecorded,
and that was the end of their interview. Others werce asked the
preliminary questions, and some questions about general radio listening.
If they were radio listeners then we hoped to detcrminc vhether or not
they were familiar and/or listened to the RETT/Magazinc Show.

We did anticipate some problems with this cffort, as was pointed out

in our proposal.

We anticipated, and corrcctly 56, thet virtually no one in the
rural arcas identifics any radio show with its name. Whereas if
you ask people "Do you listen te such-and~such a prograu?' they
will, in fact, in wany cases, not only sey "Yes', but truly
recopnize the nane, if you ask them the open-endcd question "What
program de you listen to?™! rare, indeed, is the villager whe

will be able to offer eny answer at all. The result is, if you
choose the open-cinded question tactic, your results will show that
hardly anyonc at all is listening to the radio, even though the
radio 1s often playing cven while you are conducting the interview!
1f you suggest the nanes of programs, allowing paople to simply answer
“Yeos, I listen to that™, then it becomes impossible to accurately
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sort out those who really listen, and those who simply didu’t want
to say '"No'.

The case of the RETT/Magazinc Shcw, because it is the only show in
Radio Nepal's broadcast day whicn is presented on only one meter band,
while at the same time regular programming is being broadcast on the
remaining meter bands, scemed to offer a unique method of cross-
checking, to see if people were really listening ox not. If an
interviewece replied that yes, he or she did listen to the Magazinc
Show, oput carlicr, and then again after re-checking, had made it

clear that he or she listencd tc Radio Nepal only on the 31 meter
band, then we would be able to discard that 'Yes” answer. Our
discovery was, however, that - with no excepticns - no one intervicwed,
be they teacher or general public, has any awareness at all of what

a ucter band is, or what Radiv Nepal means when it says it 1s being
broadcast on 792 kHz Medium Wave, and in the 31, 60 and 90-neter
bands. The pecple sicply have no idea what this means. If you

ask them, wherc on the dial do they listen to Kadio Nepal, they
generally answer, “Oh, I just turn it until it comes in clear".

Another problen in carrying out a ficld survey in rural Nepal is

the ncar~impossibility of conducving private intervicws. Although
every effort was made to conduct the intervicus with onc individual,
invariably everycne ¢lsc nearby gets involved and some persons scek
tc ccach the intervicwee as to how he should answer the questions.
This could undoubtodly have biased some of the answers, though it is
difficult tc say 1n which dircction.

Despite the methodological problems outlined above, our series of
questions did, wc feel confident, sort ouc the truc listeners from
thouse who do not, in fact, listen tc the RETT/Mapgczine Show. Those
people who do listen werc then given the centire interview.

The results of all these intervicws show us: 1) what percentage

of the population-at-large (at least in Ilam and Dhading Districts),
a) owns a radio, or b) has regular access to o radio; and

2) what percentage of that listening audience-at-large listens

ts the RETT broadcast Magazine Show.

Onc aspuct of cur field survey methodeclegy which was not mentioned
in our prupusal, was the carrying with us of an RETT project radio -
the same modol which is distributed to the enrolled teachers.

with this we werc oble to monitor the quality uf the program's
reception while in the ficld.

As mentioncd above, the enrelled teachers' sample consisted of

16 intcrvicws and the uneanrolled teachers’ samplc consisted of

72, Group 3, the gencral public samplc, consisted of 422 intervicws,
of whom 215 were “non-listeners, 1.c¢. people who said they don't
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listen to the radic, and thercfore were not questioncd any further.
The rvemaining 207 individuals werc intervicwed (21 in Daading,
11¢ in Ilam).

Among the 207 “listencrs' who were interviewed ia the general public
survey, there were no females, Although as many women as werc net
:long the trail were asked whether they listen to the radio or not,
without cxception they replied "No'. Several factors may have
contributed to this fact: 1) Our randowr sample was conducted

along the trails and at the cress roads of rural Mepal, outside the
district ccnters. To the extent that the women remein in the house
or on the farn, they are likely to be under-reprosented in a sanpi.e
of puople on the road; 2) those women who were “listencrs' may
simply not have wanted to be intervicwed: 3) our team lcader

and all threoe rescarch assistants were male; 4) women may well,

_n fact, be less-likely “listcners® than men.

In crder to prevent this problem arising, we had considered using all
vouen rescarch assistants - (there are rcal cultural problems with
having a 'mixed tean” on the trail in conservative, rural Nepal).

The frct that the survey had to be conducted durlag the monsoon,

vhen conditions on the trail arc certainly less than pleasant, made
shis unfeasable. Those women who may have admitted they listened

:0 rhe radio and agrced te be interviewcd by another wouen, may well
fave soid "No, I don't listen to the radio™, simply to zvoid being
jntoiviewed by our nale rescarch assistants.

When we talk of our total sawple, then, it nust be remcmbered that
this was an all-nale sample. This no doubt introduces ¢ certain
degree of bias into the results, although, again, to determine the
oxact nature or direction of this bias without further research
would be difficult,

All in all, we made every cffort to maximize the number of intcrvieus,
and, with the exception of the problem encountercd In trying to
interview women, we feel that our semple represents the bust possible
randor sample of individuals found on the trail in thesc two Districts.

(Among the teachers, there wore 6 women intcerviewees, one
enrolled and five unenrolled).
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TABLE NO. 1

TOTAL SAMPLE

Dhading | Ilan ; Total
\GROUP 1 i Enrclled teachers : 11 5 16
1 + )
i GROUP 2 Unenrolled teachers ; 41 31 72
GROUP 3 General Public: non- * 129 86 215
listeners (no further |
| questicning) I :
; Generel Public: ! X
' Listeners i 91 116 i 207
}
' I
Total ! 272 { 238 510

VI. SUMMARY: CONCLUSIONS AND RECOMMENDATIONS

A, Popularity of the Mazazine Show

Although the Magazine Show has low name recoznition, and is less popular
than nost other shows - wany of which have been on the radio for years -
still 42% of the radio-listening public, and 58% of the teachers who
haven't been enrclled in RETT, Jo listen to the show.

Teachers, as a group, prefer the show becausc <f 1ts relevance to
education, but their interest in the Magezine Show is sccondary to
their interest in the RETT Pregran as a whole. In fact, the Magazine
Show is not even recopnized as 2 separate cntity by the teachers
enrolled in the RETT course, nor do nany of them recognize the name.
Nevertheless, as ovidenced by the large amount of ueil reccived from
then and read over the air, they do appreciate this "intermissilon”
botween the formal parts of the broadcast hour.

There 1s little cvidence that enrslled teachers are sprcading the word
about the program, nwst peuple who listen to the show found out about
it by chance. The general public listens to the show becausc their
radios are on ~ it's primc time - and the program is what happens tc be
broadcast at the time.



Recommendations:

Cultivate the Magazine Show's identity as a unique part of the REIT
Program hour. Talk morc zbout the show during the broadcasts, and
invitc leters and questions not only about the RETT course, but about
the Magazine Show as a whole. Open it up to the public.

4dd a “roving reporter” to the Magazine Show. Interviews could be
recorded in the ficld with enrollcd teachers. teachers who have completed
the KETT course in previous ycars. and villagers who are cither suffering
fren the problems or who have profited from solutions to the kinds of
developoent issucs boeing discussed on the Magazine Show. The impact of
this would be two-fold :

1. All RETT enrolled teachers, hearing thedr pecrs on the air,
would feel they erc important; it would give added prestige
to the whole training programn.

2. Being a rather innovative step in so far as Radio Nepal is
concerned, it would greatly increase the listencrs' intcrest.
It might be an important step in breaking the pattern of
passive listcning which we have observed is so common Arong
the rural listening audience studiced.

Bo Quality of Broadcast Reception

There is, in Dhading and Ilem anyway, a distinct and constant humming
noisc which interfercs with reception on 60-meter band (the only band
the show is transwitted on).

Frequent interruptions in the broadcasts have been noted during field
observations.

Recommendations:

The question of which meter band(s) to broadeast the RETT Progran cn
should be further explored. It is our impression that either 4l-meter
or 3l-meter band would offer clearer reception than does the 60-meter
band presently being uscd.

C. GQuality of Scripts

The teaching items - the content of the topical programs such as
Resource Comservation, Population Education, Health Education, ctc. -
are gencrally accuratc. up todate, and highly rclevant to both the
teachers, and the rural audience-at-large. where the scripts fall
down is in their structurc and implementation.

Mony, quite probably a largc wajority of rural radio listeners, would
have difficulty in understanding the Magazine Show's programs baecause
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of the level and style of language used. We belicve that this is true
for many of the teachers, as well, (We also belicva it is truc for the
other development-related programs on Radio Nepal).

The concepts being presented are often too sophisticated for the rural
audience they arc supposed to reach.

The scripts are strong in their imtroduction of the topic, and in making
their wmain points clear; dialogue characters are also strong, and speak
in colloquial style, though literary vocabulary intcerspersed often
nullifies the cffectiveness of their style.

The scripts are weak in revicwing the main points and in making practical
recomnendations for action.

Reading of the scripts con the air is inconsistent in quality; some seem
to be insufficicently rehearsed.

Recommendations:

i, Flininate unnccessary literary words (by using colloquial
cquivalents whencver available). Any literary (sanskritized)
terms actually nccessary to the lesson should be adequately
explained.

2. There should be less emphasis on academic concepts Or generalizations
(how many cubic ucters of Nepal's top soil wasu away each year)
and more emphasis on how the issues arc manifested in the village
(decrcase of fertility in Ram Bahadur's village).

3. Scripts should be field tested regularly, and appropriate revisions
nnde.
4, lain points in a script should be adcquately reviewed; scripts

should be short and sweet, and not try to cover too much matcrial.
5. Roeconmendetions for how the listener can act on what he has learned
nced to be madc,; and these recommendations should be practical/

accassible to the villagers.

G. Usz profcssional reeders, more attention should be given to
proof-recd scripts.

D. Compositior uf 20-minute Shows

No records of cach day's program has been kept. Thus therc are no
accurate rocords of which scripts were bvcadcast when, or in what sequence.
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Reconmendation:

1. An accurate, complete log book of zach day’s broadcast should be
kept. It should include cross-logging of scripts by subject/
topic. All scripts on file could be numbered for easy reference
in the log. In the files for each subject, (Women's Education,
etc.) a record could be kcpt listing the teaching items and
objectives, concepts, and terns (vocabulary items) which have
been taught. This will cnable sequential lessons to be planned
and produced.

=, Effectiveness of the ilagazine Show as an Educational Tool

We were not able to formally test the listeners’ comprehension or retention
of the material presented in the Magazine Show. Yet there is little
cvidence to indicate that they do learn or retain uuch fron it.

(Similarly, the enrolled teachers were asble to retain very little from

the formal education broadcasts, according to the RETT Final Evaluation).
This is consistent with the observed pattern of passive listening habits.
Our hypothesis is that the enrolled teachers who passed the REIT exam
carlier this year did so, not by retaining waterial from the radic
broadcasts, but by meuworizing the SIM bocks which were loaned to thet.

Recomuendations:
1. Observe the results of the upcoming REIT exanination in Junc, 1984
in terns of how well the teachers do on the questions relating
to the 4th and 5th class curriculum. Since this curriculum has
no accompanying SIM materials, this will be o test of how effective
radio education is without supplementary rcading materials.

2, Introduce a livlier. format to the Magazine Show.

3. Offer some incentives for the enrolled teachers to listen
attentively. (Exanple: Announce questions during the show;
teachers may send in their answers and receilve cradit for corrcct
answers which is then added to their exam scores at the end of
the coursce).

4. RETT Project may want to consider including some teaching items
prescntly covered by the Magazine Show in the “Rural Education'
scetion of the formal curriculum. This would, presumably, give
the cnrolled teachers more incentive to understand and retain
these materials. However, this may possibly overcrowd the formal
curriculum. Furthermore, we would cmphasise the inportance of
improving the quality of the scripts regardless of which scction
of the progran they are to be included in.
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F. Administration: Radios and SIM boolks

The adninistrative aspects of distributing, collecting, and then
redistributing the radios and the SIM books scems to be a real burden
for the District Education Offices. They also lack the proper storage
space or repair facilitiles to do the job properly. It was reported that
approximatcly half of the project radios in Dhading District arc not
working properly. and our finding is that very few of the teachers have
returncd their SIMs; most of them were not under the impression that
they werc supposcd to.

Recommendation:

1. We proposc that the radios should be sold to the enrolled
teachers at cost, on an installment basis. Loaning the radios
crecates the problems mentioned above. Distributing them free
of cost would create different problems (How to ensure that
prospectivc enrollecs arc not simply interested in acquiring a
free radio? Would they be notivated to maintain then properly?).

Since the radios arc duty-free, and therefore relatively
incxpensive, it would be an attractive opportunity for the
teachers to acquire a quality radio. If the cost cf a radio
{s US $25, the teachcrs could fully pay off the cost-price in
12 months at the rate of Rs.30 per nonth. Since the radios
would be thelr cwn property and would not be 2 gift, therc
would be every incentive to maintain then well. The tcachers
shculd also provide their own batteries.

The payments could simply be deducted from the teachers' monthly
salarics; as primary school teachers, 100% of theidr salarics arc
pai¢ directly by HOEC, via the DEOs.

2. We strongly urge that the SIM books be printed in sufficient
quantitics so that they may be given, and not loaned, to the
teachers.

G. Adoinistration and Staffing of the Magazine Show

After a serics of discussions with the production staff at the REIT office
in Sanothimi, the picturc which became clear is this: The staff there feels
souewhat detached from the Magazine Show, and, in fact, somewhat surpriscd
that it is cven running. To the extent that it is running, it is doing

so without ruch scnsc of direction, either in terms of leadership or
purposc. This is not so becausc the staff there are being negligent of
their dutics: they feel that the burden of this Magazine Show was more

or less drepped in their laps, without the benefit of beinp given any
additional staff, or of thelr receiving any credit for the added
responsibility. They feel it was an additional conponent of the RETT
Progran which just somchow came to faell under their jurisdiction.
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No one at RETI/Sanothini has the job of writing scripts for the Magazine
Show. Although, originally, scripts werc written by RETT staff persons,
at some point the practice of hiring outsiders to write scripts and

pay then an honorarium of Rs.80 per script began., It scems this was

an informal procedure and ncver made official policy. With this practice
of paying outsiders to write scripts having become routing, it isn't too
surprising if permanent RETIT staff members have lost interest in writing
scripts for the show, especially when one remembers it wasn't their
direct responsibility to do so in the first place.

The feeling of the present Chief of the REIT Project is that the best
scripts will be thosc written by outside experts, since the project staff
lack either the expertise or the incentive to write good scripts. He also
feels that there is no nced for the project to be able to write the scripts
themselves anyway.,

It is our conclusion, however, after carceful consideration, that it would
be to the RETT Project's benefit to assemble and hire a team of individuals
for its own staff who could research and write all the scripts for the
Megazine Show from “inside". The reascus for this are ¢

1. When outsiders are hired to write a single script, they may
well not be aware of the goals and target audience of the show.
Even if they are told of the goals, (and they may not be since therc
is no Magazine Show director or coordinator, as such) the nature of
their position as an outsider ueans that they have no real, perscnni
interest in the show and are less likely, thereforc, tc be really
comnitted to producing quality scripts than a RELYT stnff mewber
would be.

2, The converse of this is that if a Magazine Show director were
appointed, with one or more script writers on his tecen, then that
director could oversec the research, writing, ficld-testing and
revising of scripts, as well as their sound production. He could
thercby assure that the style and level of the programs was, indeed,
appropriate to the rural audience.

3. Perhaps the uost important point herc is that allowing the
situetion to persist where outsiders are receiving an honorariun
for doing work which RETT staff mewbers do not and cannot receive
any additional benefits for, over and above their salary, 1is
not good for the morale and esprit du corps of the entire project
staff. This could undoubtedly affect the quality of the formal
as well as the non-formal part of the broa‘cast.

Recormendations:

1. All levels and aspects of the Magezine Show should be coordinated
and produced by the RETIT staff itself. This means nct only the
production, but the research, development and writing of the scripts
as well,
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2. This will require additicnal staff. Two or norce persons should
be reeruited who are expericnced in the non-formal education
sector and are highly sensitive to the problems of language
difficulty, to form a tagazine Show script-writing staff. Onc
of thesc will be the director or coordinator of this section.
They would visit whatever offices, projects, librarics, ctc.
arc needed in order to collect the required information to
compile scripts on the various topics to be presented. It must
be made certain that they have the necessary support in terms
of transportation for doing this rescarch, and for field testing
the scripts after they have been written.

H. Office Space for REIT Project

The Chief and other members of RETT Project staff feel strongly that there
is insufficient workins space in their Sancthini office. Script writers
for the next phasc of formal curriculum programs (4th and 5th class
nmaterials) do not have adequate work space at present. Certainly, if more
staff werc to be taken on for the Magazine Show, office space is going to
be in criticelly short supply.

Recommendation:

1. The possibility of the World Bank's upcoring education project
providing the funding for construction of additional office space
adjacent to the present RETT Project office has been mentioned.
The RET1T Project itself, HMOEC, and USAID should make the necessary
c¢fforts to procure this funding, if it is, in fact, available.

2. If under REIT II there is to be any expatriatc advisor staff
person(s), their office should also be situated in Sanothimi.
This would decreasc the feeling of isolation held by meny of the
RETT Project staff. Having all the offices in a single location
might also prevent the future occurence of problems stemming from
poor coumunications, such as running out of blank tapes and having
to crasc the already-recorded programs in order to record new
programs.,

I. Radic Listening and Owncrship

About half of the adult, male population of rural Nepal listens to the
radic. Roughly 30% of the houscholds in Dhading and Ilam Districts have
radics. Radio ownership is un the increase in the hilly, rural arcas of
the country.

Villagers prefer listening to the radio during the evening and morning
hours; and they prefer Radio Nepal to cther stations, even in Ilam
which is a border arece (this may well not told true for Terail or Far
Wost Districts wherc the Nepali language is not widely spoken) .
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The Magazine Show, therefore; being aired as it is 6 times a week for
20 minutes each evening during prine time, has rcal potential for
beconing a popular, educational progran.

Recounendations:

1. Cultivate the nauwe and popularity of the Magazine Show, as
suggested previously.

2, (Though it is outside the scope of this gudy): Reduce, if
not climinate altogether, the customs duty or excise tax on
radios, in recognition of the fact that they are at least
as much an cducational tool as 2 luxury item.

J. Conclusion: Passive Listening

1f thce primary task of this study was tc find out whether or not

the Magazinc Show does have, in fact, a “fer wider listcning audience"
than simply those teachers who are actually enrclled in the course, then
to state the finding is casy: Yes, there 1s. Including this year's group,
sonething like 4500 teachers have been enrolled in RETT. Our finding is
that 42% of the radio listeners in rural areas listen tc the show at

least sometimes. Even accepting that this may be true only for the adult,
male population, and allowing for wide margins of error, we are still
talking about hundreds of thousands of listencrs, not nerely, a few
thousand.

To rest on that point without probing further, however, would render
this finding mcaningless. What we Lhave disceovercd here is a pattern
of radic listening habits among rural Nepalis which is very passive.

It is beyond the scope of this study to go into the rcasons for this,
but it is d:finitely within the scope of this study to consider the

implications of this; and this we have done in the report.

Wwhat we wmean by this ‘passive radio listening habit' is this: the

rural people who listen to the radio, be it their own or soneone

clse's, listen indiscriminately. They don't give much preference to

any Onc program Over anocther, with the exception of the news, and

folk music shows., Practically no one is looking at his watch (if he has
one) and thinking “Oh, it's time for Such-and-Such Show to ccme on",

and then going to turn on the radio, sitting down and listening.

People tend to turn on the radio, or gather around a radic, whenever
they are in the house, tea shop, etc. Do they listen to this precgram
or that program? Ycs, they dc. The radio may stay on for hours at a
time; one program after another comes over the air. The radin is
tuned in constantly; pcople's minds tune in only when something
catches their attention: the jingle signalling the news, a pleasant
folk tune, a ficry dialogue or play.
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Thus, the idea thet scme people might be tuning into Radio Nepal (:ad
specifically on the 60-meter band) at 5:50 p.m. in order to listen to

the Magazine Show defies the nature of rural Nepal's listening habits.

It is not that people don't hear what is being broadcast; obviously
they do. Yet, the information presented to thoem over the radic is
received passively. As was pointed out in the RETT Project Final
Evaluation Report, "therce is no sensc of urgency ... tc remcnber,
understand or apply the information they hear ..." (p.42). This was
said of the teachers, but it is aqually true for the radic-listening
population as a whole.

We wholly support and echo the finding of the Butterworth team, in

its Final Evaluation Report that Radio Nepal has vast potential to
become a powerful and effective tool for development. Its observation
that "the fragmented and uncoordinated condition of development
broadeasting (in Nepal) clearly diminished its cffectiveness" is

truc. (p.48)

Therc are no hints or indications of any upconing cfforts to co-
srdinate development programaing under the umbrella of Radio Nepal

or any other office. Rceognizing that any change or improvcement in
this situation nay be a long time coming, we strongly urge the RETT/
Mapgazine Show to take the lead in effective, innovative progranming,
and let itsclf be 2 wodel for others to follow; 2 small well-developed
node arcnnd whirh hoetter brondensting enn crystalize.

The dagezine Show - or any show - need not be controversial to be

lively; a little cxcitement, a little character, may be all that is
required to grin not only a large, but an attentive audlence,

VII. FINDINGS AND DISCUSSION

OBJECTIVE 1 : Who is listening to the Magazine Show?
GENERAL FINDINGS : 497 of our general public sauple are radio listencrs:

427 of those who listen to the radio (21% of the
total sample) listen to the Magazine Show at
least scnetines;

26% of those who listcn to the show or 5% of thc
total sample ~ are daily listeners of the
Mapazine Show;

59% of those who listen to the show or 12% of the
total sample -~ listen Jaily or at least severel

tines a week to the
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Who arc included in this "radio listencr' category? As mentioncd irn
the secticn on ficll methodology, they were, ir cur sample, 1007 male;
wostly married (84%) and nostly having children (93% of those married).
It is a relatively well-cducated group by the standards of a country
where at least 765 of the population is illiterate. While 137 of our
radio listeners have had no education, 17% have passed their high
school SLC Exan, oand a sood nmany of those have pgone om for higher
cducaticn.

Listenership is much higher cwong the teachers, While 100% of our
teachers - both enrolled and unenrolled - say they are radio listeners;
58% of them listen to the REIT/Magazine Show.

It has alrcady been discussed in this report the fact that Nepali
radio listeners are not in the habit of icentifying radic programs by
nanc, and that this is consistent with the observation that they are,
in wencral, very passive radio listeners: the radio is on, they enjoy
the fact that it is on, but they are nct overly concerned with or
awarc of what exactly is being brovadeast. Possible exceptions to

this nom are the news and, in the countryside, folk mugic shows.

Nevertheless, the consistent patterns evident in the “pupularity

ratings' of various of Radio Nepal's programs (see Table 12, Objective

9) demonstrate solidly that sone shows have nuch higher nane recognition,
an'l thereforce presumably higher listecnership as well. In our intervicws,
before we ever pot around to asking about RETT or the Magazine Show in
particular, the interviewees were asked what prograus they listened to
resularly.  The RETT progran rated low couparcd to the other pograms
nentioned.

TABLLE NO. 2

RETT PROGRAM LISTENERSHIP (When asked "What programs do ycu listen to rcaularly?s)

{

Gencral Public Unenrolled Teachers
: No.| %of 207 ;  Ramk N | % of 72|  Rank
\ T H [
Listen to RETT 69 i 33% [ l4th of 14 “ 39 547% 8th of 15
i ' 1 prozrans 'E pPIroyrans
-I ‘ " .A 1
Listen tu Magazine g ' % ﬂ 25 357% l4th of 15 i
Show* j " . programs .

*GP sample was not asked directly about Magazine Show
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One conclusion to be made frow the study--both from the data as well as the
observations of the field team, is that the "Magazine Show'" suffers from
lack of name rccognition. A¢ indicated in the above table, there arc many
teachers listening to the RETT program who were unfamiliar with the name--
with either namc, it should be said, since the Nepali namce for the show
was changed from its former "Bibidh Karyakran" to "Parijat Karyakran' with
the rcsumption of RETT broadcasts on August 28,

The same pattern can be seen in both the GP data reparding what program
people listen to between 5:30 and 6:30 p.m.

TABLE NO. 3

RETT PROGRAM LISTENERSHIP (when asked "What do you listen tn 5:30-6:30 p.n.?")

GP

No. 4 of 207

No. of "REIT listeners" (answer to initial question) . 98 47%
{

'‘No. of “RETT listeners” who knew the name "Magazine

s, e > -—i— -

;Show” - 53 267
No. of "RETT listencrs" who proved (after further i
questioning) to be familiar with RETT/Magazinc Show 36 42%

e - e

As mentioned earlicr in the gencral findings, the idea that people may
turn on the radic at a specific time in order to listen to any perticular
show has proved untrue. Similarly, there is little cvidence that it is
any Jdifferent at 5:30 in the evening, the only time all day when people
have a choice of which prograw to listen to cver Radio Nepal. Althourh
roughly a third of these who listen to Radio Nepal at this time of day
listen to both shows, virtually no one is aware of the fact that two
different shows are being broadcast simultanesusly. This is, perhaps,
not surprisiny, given the general ignorance abcat meter bands.
Nevertheless, while the listening rate at this hour cf day is nearly equal
for the CP as well as the UET samples, the teachers do give markec
prefercnce to RETT/kagazine Show in comparison to the general public:
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TADLE NO. &

RADIO LISTENERSHIP AT 5:30 - 6.30 P.M.

——

GP (207) | UET (72) __j
No. ! % ‘ No. a0
i ; -
Listcner at this hour to Radio Nepal 166 + 80 % 58 8l %
Non-listencrs 41 i 20 % ' 14 19 %
¢ i
D207 1100 % ¢ 72 100 %

TABLE NO. 5

5:30 PROGRAM PREFERENCE

ey

Gp (207) . UET (72)

i No. ? % ; No. i %
EChildrcn's Prograu i 143 % 65 i 36 é 50 %
iﬁhildren's Prcgram only % 68 g 33 % é 19 % 26 %
iRETT/Mugazine Show % 98 E 47 % 2 39 i 54 %
‘RETT /Hagazine Show only é 23 E 11 % ! 16 i 22 7
'Both Shows 75 3623 ¢ 32%

—— e ———

There is cvery reasun to believe that the teachers' prefercnce for the
RETT/Magazine Show has to do with the formal, and rot the non-formal part
of the broadcast.

Even the cenrclled teachers, when asked how ruch interest they took in the
twenty~minutc non-fornal part of the RELT broadcast known as the Mapazine
Show were, for the most part non-plussud; only after the intervicwers
pentioned soue of the topies or parts of the show did they realize what
they were being asked about. The “Magazine Show', as a separatce entity,
has nut yet made much of an impression on the listencrs. 1t should be
noted, of course, that it 1is much newer than mest of the other prograus

on Radic Nepal.
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OBJECTIVE 2 Why are people listening to the Magazine Show?

GENERAL FINDING : Becausc it happens to be the program coning over the
air. BException is the teachers, whose preference for the program was
discussed above,

When asked to make any qualitative judgement of the show, respenses vere
universally of the "It's nice" or "It's 0.K." type of answer, wheth. = thoy
be from teachers or non-teachers. When asked what they set out of listching
tu the show, typical answers arc "It's cducational," or "You can learn new
things.” Many people had no response at all.

we asked the question "How did you fimd out about the RETT program, which
is broadcast at 5:30 in th¢ evening' to find cut €0 what oxtent teachers
were recommending the progran to other people. The resules show that mnost
people fcund about the projgran “py chancue.” It is interesting; to noté,
however, that of the 12 persons in the peneral public sample who sald

that they had been told about the show by a tecacher, 11 ~f them were anong
thosc who knew the nane "Magazine Shew.™  Perhaps since they had had the
show recommended to thom; they were worc attentive listeners.

TABLE NO. 6

HOW LISTENERS FIRST FOUND OUT ABOUT SHOW

GP UET

All RETT | % of | Thosc knewing % of | A1l REIT “% of -

Listencrs | 968 | Name "Mac. 53 | Listeners: 42

ShOW" ! :

By Chancec 73 74% 33 62% 2% | S7%.

Pron Teachers 12 12% 11 21% 10 24‘;:.4;
H

Frowm Fricends/Neighbor 7 7% 5 9% ! 4 f IOZj

" 1

Other 6 6% 4 81 4y 107

e e | : —

98 100% 53 100% | 42 1 100% ¢
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OBJECTIVE 3 : How often do people listen to the Magazince Show

GENERAL FINDING : Roughly half of those in our sample who listen to the
liapazine Show--59% of the general public and 50% of the unenrolled teachers—-
listen to the shuw at lcast several times a week.

TABLE NO. 7

-

110W OFTEN PEOPLE LISTEN TO MAGAZINE SHOW (askcd only of thosc who listen to it)

GP 1' UET |
) ; % of REIT | ' % of REIT
No. Listeners iNu. Listeners
Daily 22 26 % §;14 33 %
.Often (several tinmes/wk.) 28 33 7% E{ 7 17 %
Sometimes ‘ 36 42 7% 3121 50 %
86 100 % i,taz b0z |
No single ruspondant was enthusiastic about the prograti There is no ovne

who waits for 5:50 tu ccme around for the reason that thet is when the
Magazine Show cones om. Arain it nust be stated that this is in keeping
with the general pattern of radioc listeniny habits here.

Radiuv Nepal returns to the air at 5:36 p.n. (after signing off at 4 p.m.)
and, accordiny; to vur data, about 80% of the radio listeners tune in at
this time. On any given day, it appears, 60% of those radios wlll be
tuned in to the Children's Propram and 40% to the RETT bruadcast. As

RETT continues, the Magpazine Show comes on at 5:50 and is heard until 6:10.
The radios stay on; ''listeners' may or may not be attentively tuned in

tu what is beiny broadecast.

OBJECTIVE 4 1s thce pedagogical content accurate or not?

GENERAL FINDING : Yes

Script analysis: The criterion '"General Information: accurate oOr
Inaccurate” roceived the highest rating of the 16 criteria. With the
exception of the Literacy scripts, there was nothing to be faulted in
terms of the corrcctness of the paterial being presented.
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In the casc of Literacy, it was felt that the inaccuracy of the pedagogical
content was a product of the subject's too simplistic presentation, all of
which steumed frow apparently unclear goals about the purpose of the literacy
program. Neither the reasons for beconing literatc, nor the problems in
Joing so were dealt with dircctly in the scripts.

The subjects which rated the highest in accuracy of information and
up-to-dateness of information (the criterion recelving the next hiphest
rating) were thosc which tended to fall way down in quality of presentation.
Population Education and Resource Conservation suffered from this problen.

OBJECTIVE 5 : (a) Is the message content understandable or not, and to
what extent. Factor: Quality of broadcast reception.

GENERAL FINDING : Most listeners scem satisficd with Radio Nepal's
reception in general, (and the Magazine Show in particular in the casc

of the enrolled teachers). Field observation using the KETT-distribution
radio was that a constant whining cr hunming sound is almost always present
on 60~meter band reception. Furthermorc, there were frequent interruptions
in the RETT/Magazinc Show broadcast.

Field Survey

TABLE NO. 8

QUALITY OF RECEPTION

{ ET (16) UET (72) | GP (207)
No. Z No. i No. %
i
iRadio Nepal in general:
Reception clear 12 754 | 56 787% | 164  79%
Problems 4 257 | 16 227 40  19%
| 16 1002 | 72 100% | 204  98%
[}

RETT/Magazine Show:
| Reception clear 12 715%
Problens 4 257

S S

16 100% |
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baring the month our tcam was in the ficld, we were able to monitor the
REIT Lroadeast on 14 cvenings. During 6 of those broadcasts' there were
sone interruptions in the progran. The interruptions were as if a blank
tape were being played, and not as if the station itself were off the air
due tu a power fnilure or cther reasun. Discussions with the Enginecr
at Radio Nepal and the tcechnical staff at RETT/Sanothimi would scem to
indicate the problem stens from poor jack conncctions during the airing
of the tapes at Radio Nepal. We monitored a couple of the tapes from
the days in question at the RETT office in Sanothimi and found tkem to
be alright. This problem necds to be further investigated and an
irmediate solution found.

The questlon of which meter band to broadcast the RETT propram on has
been a subject of concern and Jebate since the program's inception.

isccording to obscrvation made in the ficld over the period of a month,
the quality of reception on 60-meter band is, at least in Ilam and
phading (which would scem to i nlicatc roughly the castern half of the
country), uarkedly inferior to that on 3l-meter band.

We arc awarc that during the evening, 3l-meter band comes in nuch

clearer in Ilan and Dhadiny than does 60-neter band, docs not automnedeally
infor that the sance is true in other parts of the conntry. Shos twave
transnission is 2 couplex and many-faceted subject. It may be that 60-
meter band glves quite satisfactory reception in the west and¢ far west

of the country. MNevertheluess, slven the finding of the Final Evaluation
Report (P.50) of the RETT Project that 72% of the onrolled teachers had
prublens hearing the broadcast Jduc to poor reception (or vadio malfunction
problens), and our observation of there being a lot of extrancous nolse on
60-ticter band, we would strongly uipe that the question of which band to
utilize for RETT/Majazine Show be still further explored.

Wwhile monitoring the broadcasts in the field, it was alsu noticed on a
counle of occasions that there is still some "plecding" of the Children's
Program (frow 90, 3l-meter, and Medium Wave) onto the 60-neter band whilc
RETT is on the air. According to our information, the USAID-deonated
equiptwnt which should have ronediced this problem has already been installed.
This point necds further Investipation,

OBJECTIVE 5 : (b) : Is the message content presented in the Mapazine
Show understandable or not, and to what extent? TFactor: The derrec of
sangritication of vocabulary and syntax.

GENERAL FINDING : HMany, quite probably a large majority, of rural radio
Tistencrs would have difficulty in undurstanding the Mapazine Show because
of the level and style of language used.
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Script Analysis: Of all 16 criteria which were analyzed, ‘vecabulary
used" received the lowest score of any, indicatiny that this area needs

to be given high priority in any effort to improve the quality of the

show. "Syntax used" rated better (11th out of 16), indicating that cfforts
have been made to keep the level of the lanpuage soncwhat simple.

Indeed, the impression of the panelicts was that the dialopues sounded,
for the most part, colloquial in style. The problem was the appearance

of literary, or sanskritized words in the nidst of such colloquial speech,
which not only sounded awkward in many cascs, but is likely to prev:nt

the messave from getting acruss. It should be addel that, of all 16
catcrories, ‘“vocabulary used" showed the widest range of scores anong
subjects. Chilurcn's Stories were rated as having the sinplest vocabulary
(3.4) whilc Resource Conscrvaticn had the nost scphisticated (7.8). This
wide renge indicates that ciferts have been wmade in the case of sone
scripts tu keep the vocabulary simple, but that these efforts have becen
most inconsistent. Some scripts clearly werc at a college graduate's
level,

There are undoubtedly a whole set of problens which come with trying to
present development or cducational naterial in the Nepali language OVer
the radio, or in any moediun. Let us even lcave aside the fact that

cpprovinately half of the population speak Nepalil as a seccond lanpuage.

The languape itsclf is just begiening to develop as a modern language.
(All laniuapes arc continually developing, continually adding new
vocabulary, this is nut our concern. It is the fact that the Nepali
langua:c¢, as other aspects of this couuntry and culture, has been slower
to develop than other lanpuages which has caused these problens to Comc
about). Therc is a certain anount of vocabulary which has to be creatad
and alded to the language in order to allow its spcakers to Jiscuss and
Jdeseribe our nodern world. In countries where education has becon
widespread and litceracy is the rule, rather than the exception, it is
relatively casy to introduce new vocabulary. But in Nepal, where
cducation is just now becouing available to everyone and illiteracy is
still much more comneon than literacy, the situation is quite different.
Even those who are literate here have little chance to read anything
Jdue to the lack of books and newspapers in the countrysidc. Thus their
opportunitics for expanding (or even practicing) their vocabulary arc
extremely limited. For nost, the radic is their only such opportunity.

The result is a kind of double-bind: If you use sophisticated

vocabulary; the vast majority of the people can't understand you; 1if

you don't add any new; Or literary words at all, then it may be impossible
to Jdiscuss the topics which are vital to the issues of the day.

It s clear, then, that certain ternms do need to be introduced into the
lanpuage and becore part of pcople's vocabulary. And yet, every cffort
to insurc that there is not unnecessary use of literary vocabulary rust
be nade if we arc to be serious about presenting development prograns
over the radio to a mass audience.
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If a now term ie important cnough to be included in a script, then it
warrants an adcquatce amount of explanation during the course of that
script. If the program on any given topic are planncd and presented
scquentially, then it would be possible to explain new terms in one or

t#o broadcasts, and then to assume that they are now part of the listeners'
vocabulary for future programs.

If there is a choice between a colloquial and literary word (a few examples
pheri or punaha for again; dinu or pradan garnu for give; saekada maa or
pratishat for percent) why not opt for the colloquial term and maximl ze

the listeners' interest and chances for gaining anything from the message
of the program? And if literary terms do need to be introduced, let them
be explained clearly and adequately.

Survey Findings :

TABLE NO. 9

DEGREE OF DIFFICULTY OF LANGUAGE USED IN MAGAZINE SHOW

Un~
Enrolled enrolled General
Tcachers Teachers Public
Can you understand (the Yes 877 917% 76%
language of) the Magazine
Show? No/Not
Well 13% 9% 247
100% 100% 100%
Can the other villegers Yes 31% 30% 387%
understand?
No/Not
Well 687 64% 62%
' 100% Q47%% 1007

*Other 67 gave no response

We asked the interviewees both about themselves and about "the other
villagers" regarding the extent to which they could understand the
language used in RETT/Magazine Show. We did this based on the assumption
that while pcople would be reticent to admit that they, themselves, had
difficulty understanding the program, they mlght feel freer to express
thet when asked about other people. The findings as shown in the above
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table reveal 1iti'. variation between the answers piven by teachers and
non—teachers when asked about “other villagers'. From this we can state
with confidence that almost two-thirds of the people who listen to the
radioc think that most of the population have difficulty in understanding
the Majazine Show. (It is our cbservation, too, that people's answers
on this would not have been significantly different hal we asked the
sanme question about any developnent or educational program on Radiu
Nepal),

It is the unanimous feeling of our field team, based on their obscrvations
while in the field, that cven most of the teachers themselves, while they
would not say so, would have at least some difficulty in understanding the
level of Nepali used on the show.

Mearly all of the teachers, when asked why the villasers couldn't under-
stand the program except with difficulty, cited their lack of education as
the reason.

OBJECTIVE 5 (c) : Is the messape content presented in the Mapazine
Show understandable or not, and te what cxtent? Factor: Level of
sophistication of the concepts being presented.

GENERAL FINDINGS : Much of the material is tuo difficult for a rural

zudience, by rcason of the concepts involved being too sophisticated.

Script Analysis: The criterion of “Concepts presented” was, when averaged
for all of the subjects, rated poorly, léth out of 16. The panel's assess-
ment was that the concepts were penerally too sophisticated for the audicneo.

There was, as in the case cf many of the criteria, sipnificant diffcrence
in the quality of the scripts from subject to subject. Women's Educaticn,
notably, and Children's Stories werc rated highly by our pancl. It was
felt, however, that the Children's Stories werc less cffective than they
mizht have been had some kind of moral, or conclusion been offered at the
ond. This could easily have been dene without raising the level of
sophistication of the story itself.

Literacy also received zood, low ratings (1 being the best rating) for this
criterion. However, the panel felt that this was a matter of undersell;

an cverly simplistic approach to the subject which was, therefore, not
convincing.

The concepts and entire message of the Population Education and Resource
Conservation scripts were, generally, way over the heads of any rural
audicnce. Therc was too rwuch new vocabulary, much of it tied up with new
concepts, and all of it inadequately explained, if at all.

The General Knowledsie catenory, which includes things on the culture and
history of Nepel, as well as 'What's new in the world of science'-type
programs should have been low un the sophistication scale, but in fact
camc in just behind Resource Conservation on the high end of the scale.
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The scicnce news picces read like a direct translation out of an English
magazinc, while the culture anl history pieces svundel as if they hard been
borrowed from the Gerkhapatra, the rovernment newspaper; which reads at a
very sophisticated level.

What needs to be donme is to "translate' both the languaze and the concepts
required to deliver the messaze intc a lansuare which the villarers can
understand. We feel that this can certainly be accomplished, and that our
rocomnendations resarding hiring a Magazine Show writing staff and routinely
ficll testin, the scripts, if carried out, woull contribute substantially

te meeting this goal.

1t needs to be kept in mind by the script writers that it is in no way
necessary for the villagers te understand the entire scope of a project

or prozram, such as Population/Family Planning or Resource Conservation

in orcer to be asble to fulfill their role in the progrem. Their world
view needs to be expanded, but this cannot, we feel, be done by presenting
facts such as what the population of Nepal as a whole will be in 20 years,
or how many cubic meters of Nepal's top soll are washiny, away into the

Bay of Bengal cvery year. The villager's world is the village--the primary
school teacher who is the target of RETT training Js really no exception—-
and explanations which depend on 2 larger worldview caumnot be neaningfully
understeod by him, nuch less acted upon.

A more effective approach might well involve the use of the "roviny
reporter’ which we have recommended. Certainly teachers and other
villagers have scen and experienced the cffects of erosion: An interview
with such peuvple coming over the radio might help listeners rcalize these
are nationwidce phenouena. an interview with a farmer who has been helped
by a resource conservation project might help to enlist the listeners’
interest and support of such projects more than any other kind of publicity.

OBJECTIVE 5 (d) : Is the nessage content presented in the Marazine
Ghow understanlable or not, and to what extent? Factor: Quality of
presentation of matcerial.

GENERAL FINDILNGS: Scripts vary widely in quality. The dialogue format
is uscd uften, and the characters werc generally believable and convincing.
Most of the scripts were weakest on these points: reviewing the main
points, offering recommendations for action, and maintaining interest
throughout the script.
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TABLE NO. 10

COMPARATIVE RATINGS OF VARIOUS CRITERIA USED IN
EVALUATING SCRIPTS (RELEVANT TO PRESENTATION)

Average for all

Analyticel Criterie Subjects*® Rank Overall
(10 Best, 1 Wcrst) (Among 16)

Main points are clear 5.20 6th
Introduction of topic 5.22 7th
Characters are identifiable

and real 5.03 gth
Reviewing of wain points 4,62 12th
Recommendations for action 4,52 13th
Maintains interest 4.29 15th

*Hiphest and lewast scores omitted when calculating average

The pattern which emerged while analyzing the scripts was onc of a dialnpne
between two characters where the setting and the situation are clear, and
the main ideas are introduced well. HMany of the scripts were, however, toc
lony to maintain interest anyway, even if they had stronger conclusions.

As with many of thc criteria analyzed, Children's Stories and Women's
Education werc ratad higher than the other subjects. Children's Stories
rated highly in all of the catepories mentioned in Table No. 9 except
"recommendations for action.' The fact that any kind of lusson or noral
was cunspicucus by its absence in all of these storics was nentioned
above in the discussion of objective 5(b). One problem identified in one
of the Women's Education scripts is one vhich should be a constant concern
of the script writers: This script informs women of some of thelr legal
richts reparding getting; a share of the property in the case of marriace
separation~-all well and ¢cod. But the advice, strongly urged upon them,
to seck cut advice at the Women's Legal Services Committec seems quite
irrclevant given that the only address offered is "pulchowk, Lalitpur.”
[t would be different if there were a Legal Services Committee 'in your
district ccater.’ Recommendations for action must be practical and
rclevant for the rural eudicnce.

Tape Analvsis: Mcnitoring the progran tapes (the actual recordings,
not as they coue over the eir) showed thac there is inconsistency in the
quality of the shows. The reading of the scripts, in some czses, secns
to be hapazard and insufficicntly rehearsed. In a few instances, it
appears that the typed scripts had not been proofrecad before being read
over the air.
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It is the contention of RETT production staff that outsiders hired to
write scripts have, at thelr own insistence, come in to read parts in

the production of the dialcgues whirh they have writicen, even thoush they
lack experience in this field. If .his is in fact true, and this is
resulting in less than professional quality productions, then this
practice neads to b stoppad.

OBJECTIVE 6 : Is the impact of the various topics proportional te
the tinme allotted to them or not? What portion of the Magazine Show is
piven to varicus topics?

GENERAL FINDINGS ¢ None.

Since the tapes of nearly all of last ycar’s Magazine Shows had been
orased due to the lack of sufficient tapes (this problem has been
corrccted now), and since no log books have been kept of the content

of cach day's broadcast, it is impossible to etermine this information.

It is vur rccommendation that an accurate log book be maintained, not
only to cnable evzluation of the effectiveness of the programming to be
dene, but also to allcw better planning of future programs.

It is our observation, albeit bascd on incomplete data, that more
attention ncels to be piven to the sequencing of programs; o > Health
Education piece should build on what was prescnted in the previous piece,
ond lead on to the next one,

The proportion of development scripts to light entertainment (songe, poems,
cte.) to RETT enrolled teachers-related question-and-answer sesslons scems
to be about rigzht. It should not be forgotren that the original, solc
purpose of the Magazine Show was to scrve as a break for the teachers in
the middle of the formal education scguents of the program. To overburden
the Manazine Show with toou tuch development or cducational material would
defeat this original pruposc.

OBJECTIVE 7 : Is the message content useful and relevant to the
villazers and, thercfore, to rural developrient?

GENERAL FINDINGS : Yis, highly relevant.

Script analysisg: The findings of the panel that the ideas and matcrial
prescnted in the seripts are highly relevant both tc the target audience--
the enrclled (and therefore, uncnrolled) teachers--and to the general
rural audicnco-at-large.

Arain, the problem is that these relevant idecas have not becn presented
in a packazc which is accessible or intercst-provoking for the listening
nutlence. The contrast between what is trying to be communicated and the
offectiveness of that cournunication can be seen in the following table:
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TABLE NO. 11

SCRIPT ANALYSIS CRITERIA WITH HIGHEST RATINGS

———

Average score for

Rank Criteria all subjects
(ameny; 16) (10 best, 1 worst)
ist General information presented: 6.30
' accuracy
2nd General information presented. 5.98

3rd Concupts presented: 5.80
relevance to teachers

4th Concepts presented: 5.78
relevance to rural audience

f
é
!
t
!
i up~to-~dateness
|
i
H

SCRIPT ANALYSIS CRITERLA WITH LOWEST RATINGS

16th Vocabulary uscd: 4,28%
degree of sanskritization
15th Script maintnins interest 4.29
. lath Concoepts presented: L, 48%
depree of sophistication
13th ; Conclusion/recomnendations for 4,52
! } action

*These scores were inverte! from thedr original values se that
they could be dlrectly compared with the other scores. On the
scoring sheet "1" was best and “10" was worst for these criteria,
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Ficl? Survoy: Although there werc cccasicnal roeferences to relevance

or irrclevance anong the responses given to questions by the individuals

in our survey. what actually comwes through clearly is thec relevance of a
progran 15 not an articulated concern of the vast najority of listeners.

This is consistent with their passive listening habits.

¥ew Era, in its stuly of radic as a development tool (part of the Basclinc
Study for Population Education Programmes : in Nepal) found that few people
act on any of the messapcs heard in ‘eVLlNPM<ﬂt rclato? preprams on the
rodic: only 5% of their velio owners and 27 of the illiterate radie
owners in thelr sample said that they had cver acted on a "developnent
acssane.’  (Table 23 and 24).

It is cleor. then, that this is not a weakness of just the Magazine Show,
but of ¢l uthlhpn;nt prograas on Radio Nupal.

OBJECTIVE & b g What changes would listencrs like to see in either the

formnt or the content of the Hagazine Show?

]

CEMERAL FINDINGS A najority of our sample either felt that no changes
wirc necessary, or that they couldn't say whether they were necessary or not.

TABLE KO, 12

GENERAL PUBLIC RECOMMENDATIONS FOR CHANGES IN MAGAZINE SHOW

[ No. % f RETT Listemers |
No changes needed 21 247
|ho answer/couldn’t say 29 347
;Chanuuu arc nueded 36 427
! : 86 100%

Of those 427 whe < 1. reconaiend changes, many of the answers were none
speeific, such as "It shoull be dmproved.” 187 of those suhzcsting
changes 'id recomnen! that the prosram take on a liviicr feroat, and
77 wanted te sec the show offer programs ''relcvant to this nudern ape.
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It is cur obscrvation that while few, if any, of the listeners arc really
excited by the prograns offered on the Magazine Show, they are not,; as a
rule, able to articulate the recasons why this is so, nor make concrcete
suppestions for how it could be made nore intercsting.

OBJECTIVE G Hew Jdo the listeners assess the ilapgazine Show as compared
to other cducational/informational radio program?

GENERAL FLIDINGE The liagaozine Show is :auch less popular than many
other of Radio Wepal's offerinpgs, nost notably (¢mons educational/
infoructional programs) the Ajriculturce Prosram (in particular) and the
Rural Prozrem (as a whole), of which the Apriculturc Progran is but one
part, and the thrice-weekly Education Prograni, When asked tc comparc
the quality of the Mapazine Show with these other, more popular proagrams,
mast people say it is on o par with them, and very few answer that the
other shows are better or more interesting.

TABLE NO. 13

POPULARITY OF SOME RADIO NEPAL PROGRAMS

(Percentase of radio listencrs who listen to shows regularly)

i Genaral Public i Uncnrolled Teacher
% of ; % of
No. Sanple l No. Sample
B -

News 190 92 % 62 : 867
Rural Progpram 155 75 7% 51 l 71 %
[Conmcrelal Service {music) 134 65 7 37 + 5117
'Chiildren's Proprem 31 63 7 43 62 %
Jdnriculture Projran 124 60 % 48 67 7
Relijpious Propram 122 59 % 39 54 4
Bducatinn Pronram 109 53 7 48 ; 67 7%
'‘Police Progzram 108 52 7 31 43 7
‘Royal Army Progran ; 105 51 % 32 44 %
School Brondeast Propram 91 b4 43 60 %
External Serviee (ng.) 80 39 % 29 40 7
Lonen's Progran 71 37 7 - -
Drana (Saturday) 76 37 7 30 42 7
JRETT Prosran 69 33 % 39 { 54 7
‘Otiers i 31 15 % - e :
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TABLE NO. 14

COMPARATIVE QUALITY OF MAGAZINE SHOW
WITH LISTENERS' OTHER FAVORITE PROGRAM(S)

GP (RETT List.) |,UET (RETT Listcners)
v

<Ll

No. ’ pd No. | % i
| T
Macezine Show is better/ l f
more intevesting i 28 | 33 % 4 9%
, :
Maazine Show 1s on a par } l
with other prograns i 57 66 7 28 64 7
The other shows arce better E - ; - 4 10 7
e response o 12 8 | 187%
e o e i ——
. 86 . 100 % Y 44 100 7

It was our observation that, as we were seen as Lelng the representatives
of RbsT Project in one way or another, the people we interviewed
{cspeciclly, perhaps, the toachers) would have been quite reluctant to
epeak too critically of zither the RETT broadcast as a whole, or the
Magazine Show in particular.

Aion; the enrolled teacher zroup. 13 cut of 16 answercd that they
listened with interest to the Wapazine Show whien they were enrolled
in thz course and that they plan to listen again this year (this was
two separate quesiions). Yet few of these sanc teachers recognized
the nmae (cither name) of the show when it was first brought up in
the interview, It is our upinion that this is due more to the lack
of eritical, aitentive listening than it is te any attenpt to give
iilsleading answers in an cffort to pleasc the intervicwers.

ODJECTIVE 10 - What 15 the expericnce of other education/information
radio proprams in Nepal, and how can the Mapozine Show profit from that
experience?
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GENZRAL FINDINGS Several programs have becn on the ailr for many yeers--
up to 17 years in the case of the Agriculture Progran and Education Prosraw—-
with ver litcle havinz been done in the way of evaluntion, or change of
format of the nrovraus. Field testing of scripts sccns to be urbheard of.
And, while listencrship nay be high, thce nunber of listeners acting on

ony of the messages comunicated in these progrenms is quite low.

ile have mentioned the ways in which the Magazine Show can profit from that
cxperience  in our recommendations: Introduce new corcepts anc vodabulary
sequenticlly, in a style of language which the villapers can understand;
ficld test scripts repularly, and evaluate their effectiveness; be clear
not only aboMé& the main ideas of the progran, but also how the villajers
can act oun ther; and make certain that these rccommendations arc
practicable,

There is great cowpetition crong various programs for air time un Radio
Nepal; wven the ever-popular Acriculture Program is only broadeast for
15 minutes, four cvenin:s a wecek. Relatively, the lagazine S:ow is in
ar enviable position, getting prime tine airins for 20 ninutes, six
cvenins a week. If the prorrawm cen be properly staffed and coordinataod,
it would scum to be an idecal opportunity to break out of the stereotyped
tiold which uost of the developient provrams have fallen into, and to
produce 2 dynamic, stirulating show.

CAJECTIVE 11 Does the liagazine Show serve satisfactorily as a break
for Lhe teachers (between the two formal education halves of the progrem)?

FINDINGS No Jefinitive answer. While, un the onc hand, the teachers
seom unaware that this 20-minute intermission has a name and identity of
its oun, on the cther hend, they are aware of the kinds of prograns being
broadcast Jduring this tine, and are very appreciatlve of the Teacher's

Corncr, when the questions they have mailed in arc answered over the air.

The Magazine Show could help cultivate its own inage and popularity by
soliciting not only questions from the teachers about the RETIT Project,
but more ceneral questions and sugrestions about the show itself, how
veople feel about it and what suppestions they have for its improvenent.
Insupurating n ‘reving veporter”, we feel, would, by allowing tcachers

to henr their fellow teachers bein; interviewed on the radio from their
cwni school or villane, nzke a real contribution to the dapazine Show.

OBJECTIVE 12 What, if any impact, is thc Hazazine Show havinz on
unenrollel teachers?

GENERAL FINDINGS : The RETT/Magezinc Show is clearly more popular amous;
the unonrolled teachcrs than it is aneng the jeneral public; by 54%

to 427. However, 2s with the enrolled tcachers; awarcness of the Mapazine
Show as o separate entity is somewhet low. Indications are that the
smearollad teachers are tunins in for the clucational value to be jalned
fron listenin: to the formal part of the REIT broadcast; and that the
Hopazine Show is of secondary consideration.

d¥
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When asked to cormment on the Magazinc Show, 32 of the 42 teachers (76%)
who listen to the REIT/Mazazine Show remarked that it was ‘nice'. The
remaindng ten were divided equally among those whe said “It's 0.K." and
thos: who had no comment at all.

OBJECTIVE 13 : Whet chanpes would teachers 1ike to sce in the content
or format of the progran?

GENERAL FINDINGS ¢ llalf of the enrolled teachers felt that no changes
vere nocdcd, and half supested that naking scre changes would be gond.
Of the teachers suggesting changes, the larsest number were in favor of
simplifying the language.

TABLE NO. 15

CHANGES SUGGESTED IN MAGAZINE SHOW BY ENROILED TEACHERS

No, % of sample
Writine styvle should be changed 2 ' 12 7
Languacce should be simplified ' 5 ' 31 7
Speakers need to slow down f 2 i 12 %
New topics should be addel ! 1 ! 6 % i
Can't spuecify ; 1 ; 6 %
No chan;cs noecessary i 8 . 50 %
J
19 . w
* (ilcre than onc response OK)
OBJECTIVE 14 : What is the motivation for enrolling in REIT?
GEWERAL FINDINGS @ The teachers are genuinely interested in upgrading

cheir teachins; skills and gaining new knowledge.

We were interested in this question as a further cross-check on the size

of the listening audicnce of the RETT/Magazine Show. Our theory was that
if teachers are not enreolling in the course simply to et the extro Rs.45/~
aonth which comes if one successfully completes the course; then there
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would be every reason to expect that unenrolled teachers may also be
listening to the broadeast. It appears that this is the casc.

it must bc considerced, too, that the opportunity of getting a radio,
even if only for a year, may also bc an important incentive for

enrolling for the course., There is sowe evidence to support this,
though it is not conclusive.

TABLE NO. 16

PERCENTAGE OF TEACHEKS HAVING THEIR OWN RADIO

No. (sample sizce) % of sample
Unenrolled tcachers 45 (72) 62 %
RETT enrolled tcacheors 8 (16) 50 %

The fact that the enrolled teachers arc less likely to own a radio than the
unenrolled teachers (i.e. teachers-at-large) may indicate that the
opportunity of getting a project radio may be a significant motivating
factor in influencing teachers to enroll in RETT. The fact that the
unenrclled teachers are also listening to the broadcast leads us to
conclude that there is nuch more attractiveness in the program than

just getting a radio; therc erce no negative effocts of the radic-access-
motivation factor.

OBJECTIVE 15 :  What wotivates unenrolled teachers to 'listen to the
lagazine Show?

GENERAL FINDINGS : They are intereste! in improving their tcaching
skills, and the progran (the whole RETT Program, that is) beinp school-
related, is of iuterest to then.

Teachers show high preference for the other schuol-related programs on
the air, School Broadcast Program (the daily program at 2 p.m. designed
for in-class use) and the Education Program (which covers a variety

of topics, Monday and Thursday evenings at 7 p.m., and Saturday mornings
at 8:40 a.n.). Although, the REIT hour is less popular with the teachers
than eithcr of these cther shows (sece the table given with tho discussion
of Objective 9), it still ranks 8th among the 15 programs they were asked
about.,
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There is little cvidence to suggest that the Liapczine Show itsclf, as
distinct from the RETT Program, is luring the toachers to tune in to the
radio at this timc. Yet neitber arce they critical of it, awnd, they do
enjoy the chance to pain new knowledge which the show offers

OBJECTIVE 16 : Is thce non-formal Mapazine Show successful as an
cducational tool? (What implicatlons arce there for the formal part of the
RETT propram?).

GENERAL FINDINGS : A qualified no. (Implicetions arc discussed below) .,

t fell outside the scope: of this study to cvaluate vhat and how nmuch the
I pazine Show listencrs sre lecarning or vetainine from the show. Yet our
observation is that therce is nothing tc indicate that people are learning
cr retaining any wore frow this segment of the show than the carolled

eachers are frem the formal part of the pr"ﬂraﬁ. The Final Evaluation
E_RQEE of the REIT Project indicates that penerally less than 2 third

of the tgachyrs incerviewed couldl answer the qu“”tions which were bascd
on the ra2dio broadcast. (Tzble 1, pp. 50, 51)

Given the findings of the Iinal Dvaluation Report, and our observaticns
about the passive lisconing hebits of Wepali radio listeners, it was a
pleasant surprisc to be in_ormcd by thc RETT office that approuximately
607 of those cnrolled teachers who sat for thae RELY oxam in June, 1933,
have nassed the exam.  Wo would offer an hypothesis to explain this ¢
that the tcachers are passing the cxam because they have carefully
studicd, in nost cascs menorized, the SIM books, and not because they
have learncd or retained thoe teachine items freoo the RETT broadcast.

Irn discussion with RETT officials in Sanothini, this point was raised,
and it was confirmed that it would be possible to pass the exan if one

only nerncrized the lessons in the SIM texts,

In linc with this, it is intcresting to ncote that when the enrolled
teachers were asked if they would like to have had SIM-typce materials
to accompany the Masazine Show’s topical programs, 12 out cof 16 (75%)
said "Yes'". 7 of thosc 12 gavi as thedlr rcascn for wanting these
that they "would be helpful in understanding the content'. The
conclusion is that the teachers feel secure with the books in hand,
but have not yet developed the listening hablts necessary te fully
utilize the radic broadesasts as o method of learndng.

There will be a good chance to test this hypethesis this year: 4th

and 5th class materials are being added to the formal REIT curriculum,
and the prograus will be broadcast in April, May and June, 1984. There
will bLe ne STids Jistributed for tils curriculum, as they have not becn
develeped yet. The RETT exam in Junc will cover this part of the
curriculun, as well ag the repular part of the curriculum which does
have supportin; Si{Ms. It will be of interest to nete how the

teachere farce on tha SIM and non-SIM parts of the cxom.
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Consideration should be given to including

sonc incentives for the

enrolled teachers to nmot only listen to the daily RETT broadeasts, but

to listen
rcad over
writc the
for thosc

to then attentively.

QOLJECTIVE
radics or

17
regular access to radios?

GENERAL FINDINGS 254

e
°

1lar. and Dhading have radics.
our p;eneral publice sample~-of
opulaticn) listen to the radio.

i

-

e

ricthods, in order to cross-check our data.
xl(.lt— M

TABLE NO,

One possibility would be
the air towards the end of the program, wnich the teachers cen
answers to and scnd then ianto RETT, Sanothimi.
questions coulld be added to the exam marks.

What percentage of the houscholda

to have questions

Points earned

in rural Nepal have

o 327 of the households in the rural areas of
AHpproximately half--49% was the ficure for
the population (or at least, the adult, malc

attuapted to derive the figure for radio ownership by two different

The two tables cre given

17

NUMBER OF RADIO OWNERS AMD RADIO LISTENERS IN DHADING AND ILAH

(Direct questioning of persons

s in rendon sample)

Dhading Ilan Total sample
Non~listeners (non~owners) 129(5%%) 86(43%) 215(51%)
. with own radio  59(27%) 78(374) 137(32,) 1207 (497,
Listoners vt own tadic  32(147) 0L (“41A) 38(200) | 116(574) |5 am | 7
~
Total sauple sizc 220 (100%) 1422 (1007)

1202 (100%)

It can be cecn by lockiu;

owvncrship is considerably hizher in Ilam than it is in Dhading.
state of Jdevelopment and close proximity to

Ilni's relatively advanced
India, this is not too surprisiny. The wi
Jistricts in torms of both radio listencrs
houscholds with radios (Ilam 37%, Dhading
risky to try to extrapolote those fipures

at this table that the incidence of radic

Given

de range between the two
(Ilaw 577, Dhading 417) and

277%) indicates it would be

for the country as a whele.
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The data gatherced from our iadirect survey ~ cixin: caco of our wospondunis

about the nunber of houscholds and radios in his village - is in the
fcllowing table.

TABLE NO. 18
PERCENTAGE OF VILLAGE HOUSEHOLDS WITH RADIOS IM DHADING AND ILAM

(Indirect Survey) *

: Estimate of Gen./Public |Estimate of Teachers(ET+UET)
! |
; T
Number of respondants  Dhading Ilam  Total (| D .1 ; Tetal
uno could not answer | 3(of 91) 23(of 116) 26(of 207)({2(52) ' 4(36) | 6(88)
: : i |
] : . |
Average percentage of ) !
houscholds with radios 267 29% 287 ' 24% 267 :

25%

* Persons were asked how many households there are in their village, an? how
many radics. Percentaze was calculated for each answer, and all of thesc
wers averared to arrive at the district-wise figures.

Thus, we have three firures for radio ownership; of the individuals
contacted in our random sample along the trails and crossroads of Ilam
and Dhadiny Districts, 3274 of those interviewed have a radio in their
household. That same random sample of the gencral public, when asked
to estimate the number of liouses in their village (many people do

know this fipure for the ward they live in) and the number of radios
(they can usually tell you by name who has radios), came up with the
collective fisure of 28% of the houscholds having radios, with little
variation between the two districts. All of the teachers were also
asked these same questions and the average percentage of their talliles
with 25%, three points lower than the villagers' estimate. Since a
zood number of thc toachers are "outsiders' in the community in which
they are ncw living and working, we would tend to give morce credence
to the gencral public’s estimatz than to the teachers'.

The fact that the ranze of these three answers is not very wide would
indicate that what we have is a pretty pood estimate of the rate of

adio owmership in the ares surveyed, i.c,, within and up to two days’
walk from the district center towns of Dhading and Ilam districes.
The number was higher than any of us involved in the study had guessed

it mipht be;, but the ncumbers of the ficld teanm (all of whom are originally
from truly rural arcas of Nepel) were iﬂfact surprised to find how
nany radios actually arc in the villages these iays. Evidently, radio
ownership in the rural arcas has become nuch more common than previously.
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As a cross-check on our data for radio listencrship, we may coupare
with the findings of New Era in its population baseline gtudy: in
this study it was found that 48% of the men listen to the radio--

only cne percentage point off from our 49% listenership rate (renember,
cur sample was all nen). Incidentally, New Lre found that 28% cf the
wonien listen te the radio. (Table 20, p.44)

It is enterestins to ncte that 100% of the teachers in cur sample--
enrolled and unenrolled-~described themselves are radio listceners;
and that 69% of them listen at lecast several times a week, 1f not
daily. This figurc underlines, again, the fact that the teachers
are a potentially strong force for development, not only because of
their occupation, but because they are senerally availeble to hear
vhatever nessage 18 communicated over the radio.

TABLE NO. 19

NUMBER OF RADIO OWNERS AND RADIO LISTENERS AMONG TEACHERS

Dhading ' Ilan ; Total

Non-listeners (non-owners) | O (0%) 0 (D%) o (0%)

! have own radio 27(52%) | 26(72%5 ' 53(60%)
Listeners: : 152 (100%) | ———36(100%) | ————88(100%)

‘don't own radio | 25(48%) ; 10(28%) . 35(40%)

TOTAL Semple 52(100%) 36(100%) £8(100%)

Listen often or daily 1 38(73%) 23(64%) 61(697%)
OBJECTIVE 18 : What are the habits of radio-listeners in terms of
timc of day, station and metexr band, and program preferences?
GENERAL FINDINGS Listeners prefer the morning and cvening times;

after that comcs night, and afterroon is the least preferred time for
listening. Therc is virtually no awareness or understanding of neter
bands among teachers or the public-at-large; no one knows on which
meter band they listen to Radio Nepal.



- b .

Radio Nepal is clearly the most popular station, even in Ilem, which
is nuch closer to Radio Kursecny than it is to Radio Nepal in Kathmandu,

Nevertheless, there are a significant number of people who find
other stations they listen to (and 674 listen to other stations
addition to Radio ¥epal) cone in clecrer than does Radio Nepal.
is even true in Dhading District, where 25% of those who listen

stations report that other stations come in clearer.

TABLE NO.

20

that the
in

This

to other

NUMBER WHO LISTENS TO STATIONS BESIDES RADIO NEPAL

| General Public  All Teachers
f ] . ‘ .
D 1 iTctal; % ;D I !Total | %
. : ; 4% 1 g
Listen to other Stations and R, Nepal‘GO | 78 138' 67% 36;30' 66 1 754
Listen only to Radio Nepal j 3{J 38 69y 33% 16j Gi 22 Z 25%
——— S i | o J
: [ ' ! : }
91 116 52:36' 88 100%

2071100%;

TABLE NO,

21

FAVORITE STATIONS AMONG ALL TEACHERS * WHO LISTEN TO

STATIONS BESIDES RADIO NEPAL (BY DISTRICT)

7 of listeners

! 7 o {1atc ra .
Dhadine District ‘Ilam District ;4 of listencrs

“\ 3 h s of other ; " p of other
STATION Nu. Sgations“ B 1 STATION No. stations
All~India Radio 31 86 7 tAll~India Radio 21 70 %
BBC (Hindi) 28 78 % Radio Kurscong 15 63 7
Radio Sri Lanka 14 39 % BBC (Hindi) 18 60 Z
Radio Kurseonsy, 13 36 % Radio Sri Lanka 5 17 %

Other Stations 7 19 % Other 5 17 & '

L +

g3 Yok 68 ° K%

* Fijures were similar

for reneral public

% (Morc than one answer could be given)
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The news is by far the nost popular program. It is followed

by the Rural Progran, and its component, the Azriculture Program,
Tables showing the percentage of listeners who regularly listen to
certain programs were given under the heading for Objective 9.
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13
14

15

16

17

18

19

20
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VIII. LIST OF TABLES

L TITLE

PAGE NO.

Trral Survey Sample

RETIT Broadcast Listenership ("What programs
do you listen to regularly?')

RETT Broadcast Listenership (''What do you listen
to 5:30-6:30 p.m ?')

Radio Listenership 5:30-6:30 p.m.

5:30 p.v Program Preference

llow Listeners Found out about RETT Broadcast
How Often People Listen to RETT Broadcast
Quality of Reception (Radio Nepal)

Degree of Difficulty of Language Used in
Magazine Show

Comparative Ratings of Various Criteria Used
in Evaluating Scripts (relevant to quality of
presentation)

Script Analysis Criteria with Highest Ratings

Public Recommendations for Changes in Magazine
Show

Popularity of some Radio Nepal Programs

Couparative Quality of Magazine Show with
Listeners' other favoritec Programs

Changes Suggested by EnTolled Teachers for
Magazine Show

Percentage of Teachers Having thelr own Radio

Nuuber of Radio Owners and Radio Listeners in
Dhading and Iiam (direct questioning of general

public)

Percentage of Village Households with ?sdios
in Dhading and Ilam (Indirect Survey)

Number of Radio Owners and Radio Listeners
among Tcachers

Number of Persons Who Listen to Stations
besides Radio Nepal

Favorite Stations among All Teachers Who
Listen to Stations besides Radio Nepal

11
20

21

22
22
23
24
25
28

31
33
34

35
36

38
39
41
42
43
44

&4



APPENDICES



EESLIST VERSION OF INTERVLIEW SCUHEIULE FCR CENERAWL PUSLIC

(WITH DISTRICT WIARYE DATA)

NO--FRILLE DEVELCOPMENI CONSULTANCY

1963


http:SCIlEI.LE

- 49 -
ENGLISH VERSION OF INTERVIEW SCHEDULE FOR GENERAL PUBLIC

(WITH DISTRICT-WISE DATA)

1. SERIAL NO.

2. NAME
SAMPLE: MALE 207 FEMALE O
3. PANCHAYAT - WARD DISTRICT: Dhading 91 ILAM 116
ONLY RADIO LISTENERS WERE
4, AGE INTERVIEWED
20-30 YEARS 52-41 (93) 45%
31-40 19-31 (50) 247
41-50 6-13 @27 134
51-abouve 11-26 (37) 17%
$1-116 (207) 1004
5. MARITAL STATUS
5 NO. OF CHILDREN
. 0 <1 to 3 4 - 5 { 6-rore
darried 76-98 (174) f 9-5 (14) ;38-43 (81) 515-26 (41) {14—24 (38)
Unmarried 15-18 ( 33) | X ! X : X ! X
21-116 (207)
O. Who elsc lives with you? (How many in houschold)
Live alone * 5 * 6 to 8 x 9 or more
. |
, 1
Marvied (174) i43 - 40 (83) 6 - 10 (16) 4 - 3 (7)
Unmarricd (33)  (3) | 3 - 10 (18) 2.7 (9 | 2-1(®)
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7. Educational Background (Asked only of radic listeners)
Dhadin,; Ilam Total %4

Uneducated 7 20 27 13 %
Primary Schocl 34 b4 78 38 7
Middle School L4 11 25 12 7
High Schuol not SLC 19 23 42 20 %
SLC Pass 8 2 10 5%
Certiffcate (1) 3 7 10 5%
Diplona 6 6 12 7%

TOTAL 91 116 207 100 %

8. Do ycu own your own radio? (Asked only of radio listencrs)

Yes 59 78 137 66 7%

8.(a) If yes, whet kind?

Dhading Ilam Total A
Indian 24 30 54 39 %
Japanese 33 43 76 55 %
Other 2 5 7 5%
59 78 137 100 %

8.(b) Where did you buy it?

Dhading Ilan Total /A

Kathnandu 22 11 33 24 7,
Indiz 12 12 24 17 %
Other 8 34 42 31 %
Friends 17 21 33 27 %
59 78 137 100 7%

8.(c) How many meter bands does it have?
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9, If no (no radio) do you listen to the radic? (70 said yes,
others were not interviewed).

Where do you listen?

# of non-radio

Dhadiny; Ilan Total owning listeners

Relatives 6 12 18 26 7
Neighbours 10 17 27 39 %
Tea Shop 2 4 6 9 4
Panchayat 0 0
Schocl 0 0
Not fixed 14 5 19 27 %

32 38 70 100 %

10. If you listen, how often do you listen to the radio?
(can answer nore than one)

% of total reports

Frequency Morning Afternocn
Every day (325)  40-59 99 30 % 22 37 5% 18 %
Often during weck 17-12 29 8 5 13
Sometines 25-32 57 13 21 34
totals  (589) 82-103 185 31 % 43 63 106 18 %
Evening Night
Everyday 36-55 91 28 7 31 45 76 23 %
Often during week 16-12 28 8 7 15
Sonetimes 28-34 62 13 13 26
totals 80-101 181 31 % 52 65 117 20 %
11. What meter band do you listen to Radio Nepal on (at different

tines of day)
12. When you listen to Radio Nepal are you able to uct it clearly?

Dhading Ilam Total #4 of sample

It comes in clearly 80 84 164 79 4
It doesn't come in clear 11 29 40 19 7
Can't say <, 0 3 3 1%

91 116 207 100 Z
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13. If you have trouble with reccption, what tines of day does this
occur and on what meter band?
nercentace of 57 reports
Morning Afternoun i Evening f Ni¢ht
: i ]
2 8 10 184 8 17 25 44%is5 12 17 3041 b5 9%
14, When you listen to Radio Nepal, which programs do you listen to
regularly, and why?
Dhading Ilann  Total %
Nows 85 105 190 92 %
Rural Prograu 96 69 155 75 ¢
Cuommercial Service (nusic) 63 71 134 65 %
Children's Progran 58 73 131 63 %
ALgriculture Progran 75 49 124 60 7
Religicus Progran 53 69 122 59 %
Education Progran 47 62 109 53 %
Police Progrram 45 63 108 27
Royal Army Projrau 47 58 105 51 %
School Bruadcast Progran 39 52 91 44 %
External Service (Enclish) 32 48 80 39 %
Wonen's Projran 24 53 77 37 %
Drama (Saturday) 35 41 7€ 37 %
RETT Pro;:ram 27 42 69 33 4
Others 15 16 31 15 %
15. How many huuses are there in this village?
(what do you mean by "villape'?)
How many houscs in the Ward?
16. How many radios would you say there are im this village?
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17. Besides Radio Nepal, what other radio stations do you listen to?
(can answer wore than onc)
Nepali H ndi English
STATION bh Ilar:  tot % Ph  Tlam  tot % Tot.
Radio Kurseong 12 65 77 31 %4 6 26 32 18 %
All India Redic 47 41 108 52 7 37 32 69 33 %
skash Vaani 0 11 11 5% 5 0 5 2 7
B.B.C. 5 20 29 12 7 28 35 63 30 % 1
Radic Moscow 2 3 5 2% 1 1 2
Radio Beijing 3 4 7 3% 3 2 5 2 %
Ralio Ceylon 0 9 9 32 39 71 34 %
B:ibidh Bharati 1 1 71

Don't listen to other stations: 31 38 69 33% of all listeners
l.isten: 60 78 133 67% of all listencrs

13. How de these other stations reception compare with Radio Nepal's?
Dhadiny  Ilam  Total i

Radio Nepal comes in clearer 35 30 -65 47 %

Radio Nepal is soumewhat clearer 2 1 3 2 4
Reception is equal 8 9 17 12 %

The other station is clearer 15 33 48 35 %

No rusponsc 0 5 5 4 %

60 78 138 100 %

Note: 33 of 78 listcuners in Ilam (424) believe other stations

cone in clearcr. Not too surprising piven the close proximity

of Radiv Kurseong. More surprisingly, perhaps is that 15 of 60
(25%) in Dhaling gave the same answer.

19a. Do you listen to Radio Nepal around 5:30 - 6:30 in the evening?

Dhading Ilam Total 7% of 207

Yes, I do 76 90 166 80 %
No, 1 don‘'t 15 26 41 20 7%

91 116 207 100 7%
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GENERAL PUBLIC S4MPLE
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%4 of
Dhadinyg; Ilam Total 207
Children's
progran only 33 30 68 33 %
RETT only 3 15 23 11 7%
Children's and
REIT (both)* 30 45 75 36 7
Neither 15 25 41 20 %
91 115 207 100 %

* Note that this is possible for two reasons:
of the two shows Ly changing meter band
that this is a rarc cccurrence, as people gene
on without any particular projrat in mind) .
RETT broadcasts somctimes 4 and sometimes 6 days a week, b
furthernore, it doesn’'t breadcast during the Dasain and monsoon
vacations (15 and 60 days respectively).
broadcast, Children’s Program is heard on all meter bands.

(Thus total listencrship of:)

Dhadingy Ilan

7 of

Total 207

THOSE KNOWING NAME
"MAGAZINE SHOW"

3 13
15 22
13 35

Dhasiing Ilan Total

16

37

53

%4 of
53

30 %

70 %

100 7%

Listcners may make a choice

s (although our

The other re

COMMENT

observation is
rally just turn the radio
ason 1s that
ut never 7;

On days when RETT doesn't

Children's

relatively worc pop. in

Progran 68 75 143 69 7 Dhading than Ilam 75% - 65%

RETT 38 50 98 47 7 relatively more pop. in Ilam
than Dhading 52% - 42%

Don't listen high % non-listeners in Ilam

this hcur 15 26 41 20 ¢4 22% -~ 167 Dhading

I1f RETT was mentioned or indicated in

questions.

19, continue with these
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20. How did you find cut about the RETT program which is broadcast in
the evening?

ALL RETT LISTENERS THOSE KNOWING NAME 'MAG. SHOW"

Dhading Ilam Total % of 98 Dhading Ilam Total % of 53 ~

By chance 30 43 73 %% ¢ 1 22 33 62 %

From friends/ i

nelghbors 3 4 7 7% 2 3 5 9 %

From teachers 4 8 12 12 42 4 7 11 21 7

Other 1 5 6 6 7 1 3 4 8 %
38 60 98 100 % f 18 35 53 100 7%

21, What do you think of the program?

ALL RETT LISTENERS

Dhading 1Ilan Total %

It's very good

prosrau 5 6 11 11 %
It's an

averape

progran 17 33 50 51 %
Edue. /new

knowledze 1 b 5 57
Improves

teaching 7 7 14 14 %
Helps children

in their

studies 0 4 4 4 7%
Doesn't benefit

us 0 1 1 | B4
Can't say/

no answer 8 5 13 13 %

38 60 93 100 %
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22. Do you know about the '"Magazine Show" (Bibidh Karyakram/Parijat
Karyakram) which is broadcast as part of the RETT Program? If so,
vhat do you think of it.

THOSE WHO KNOW MAGAZINE SHOW

Dhad Ilan Tot % of 983 % of 207 Dhad Ilam Tot % 53

Know of it 18 35 53 54 % 26 % Interesting 14 24 387 72%

Don't know 20 25 45 46 7% 22 % Educational 12 23 35 66%
Relevent to

rural life 9 13 22 427%

33 60 98 100 7 48 7 35 60 95 *
*Can give more than one answer

ot
23. Those who are:}amiliar with the name ‘Magazine Show'", should be
asked if they have heard these gegnents of the show (in 5:30-6:3C
time slot)

Asked of 45 "don't know's" frow question 22,

Dhadinn Ilam Total % of 134

Women's Education 11 11 22 17 z
Population Education 12 8 20 15 %
Literacy 3 8 11 8 ¥
Children's Stories 14 16 30 22 72
Teachers Q-Answer 8 11 19 14 %
Songs, Poems i1 9 20 15 %
Resource Cons. 4 2 6 4 7%
Nepali Holidays/Customs 2 4 € b %

Total Numnber of
Respondents 17 16 33
Nuwber not at all

faniliar with
Magzazine Show 3 9 12 27% of the 45 don't knows

20 25 45 127 of the 98 RETT
listerers
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24, 1In your opinion, how often do the villagers listen to the Magazine
Show, and how well can they understand it?

Note: Sample now reduced to 86: 98 "RETT listeners" minus 12 who
don't know "Magazine Show" at all

ALL RETT LISTENERS

Dhading Ilam Total % 86

Villagers listen regularly 25 28 53 63 %
Pon't know of other people 10 23 33 38 %

listening
35 51 86 100 %

Asked of those who said
people listen: ALL RETT LISTENERS

Dhading Ilam Total 7%

Those who listen can

probably understand 9 11 20 38 %

They probably can't

understand 16 17 33 62 %
25 28 53 100 %

25. How easy or hard im it for you to understand this Magazine Show?

ALL RETT LISTENERS

Dhading Ilam Total 7%(86)

Understand it easily, 26 39 65 76 7%
the style is pood
Don't uncderstand it well, 7 6 13 15 %

reason is the lang. used

o

(=)
[}
w
9

I can just get something
out of it

35 51 86 100 %
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26, Uhar da the other villagers say about this pr05r3m7

Dhading 1Ilem Total % (86)

You pain new knowledge/

it's cdueational 4 2 6 1 %
It's average 7 8 15 17 %
Relevant to rural life 1 0 1 17
Entertaining 1 0 1 1%
Can't understand it 2 0 2 2 %
Don't know 20 41 61 71 %
35 51 86 100 %

27. Since you first found out sbout the program, how often have you
listened ot 1t?

ALL RETT LISTENERS KNOW NAME ‘'MAGAZINE SHOW"

Dhudiny Ilam Total % (86)' Dhading Ilam Total ¥ (53)

Mways | 7 15 2 26 % 4 10 14 26 %
Uften 12 16 28 34 % 6 15 21 40 %
e B 16 20 36 42 7 3 10 13 34 %

35 51 86 100 % 18 35 53 100 %

26.  How have you benefitted (or not, by listening to this program?

Dhading Ilam Total 7 (86)

Benefitted 33 44 77 80 7%
Not beunefitted 0 0 0 -
No answiz 2 7 9 10 7
35 51 36 100 %
How - vou benefitted
Dhading Ilam Total A
It's cducetional 6 6 12 16 7
Gacn 1neq knaledqge 6 13 19 25 %
It's an OK propgram 2 0 2 317
No reason 19 25 b4 57 7%

33 44 77 100 %
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29. las anyone else listened along with you to this program?
If so, what arc their comments?

TOTAL
Dhading Ilam Total 7%
Own fanily 10 1 11 13 7
Friends 6 4 10 12 %
Neizhbors 7 11 18 21 %
No one else 5 14 19 22 7
No answer/don't know 7 21 20 33 %
35 51 86 100 %

29a. Reaction of fellow listeners (asked of 39)

TOTAL
Dhading Ilam Total 4

Interesting 17 9 26 67 7
Educationsl 0 0 0
Relevant to Village Life 1 0 1 37
New knowledge 0 1 1 3%
They gave no reaction 4 4 8 21 7%
Couldn't understand program 1 2 3 8 %

23 1€ 39 100 %

’

30. How do the other programs like Rural Programs, etc., broadecast on
Radio Nepal compare with the Magazine Show?

TOTAL
Dhading Ilam Total %
Magazine Show is better 12 16 28 33 Z
Similar in quality 23 34 57 66 @
I1t's not as nood as other 0 1 1 1%

No answver

35 51 86 100 %
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32.
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What changes nizht improve the Magazine Show?

TOTAL
Dhadiny Ilam Total YA
Wo answer/can't say 13 16 29 34 7
No changes neceded 7 14 21 24 7
New approach (entertaining, 4 12 16 19 7
educational, Livlier
format: new types of
topics)
Increase time 3 2 5 6 %
Sinplify language 1 2 3 37
Give programs relevant to 4 2 6 7%
modern age
Be rcelevant to Village life 2 2 4 5%
Discussions need to be short/ 1 1 2 2 7
clear e
35 51 86 100 7%

RETT is broadcasting again starting Bhadra 22 (Aupgust 28) do

jntend to listen or not? Why?

TOTAL

you

Dhading Ilam Total A

46 72 84
0 9 10
5 5 6

Intend to listen 26
No desire 9
Don't know 0

35

Reason to listen

51 86 100

Dhading Ilam Tctel P4

Interesting

Educational

Relevant to village life
Can zain new knowledge
Iproved tcaching skill
No rcason given

0O OO WL -

3 4 6
13 18 25
1l 1 1
10 19 26
6 16 22
13 14 19

16

46 72 100
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Dhadinz Ilam Total A

Reason not to listen

Lack of time 3 0 3 33 4

Not relevant 1 0 1 11 %

0ld stuff

Nothing pained 1 0 1 11 %

No reason 3 0 3 33 %

No radio 1 0 1 11 %
5 0 9 100 %

What dc you have to say about the lansuage and style used on Radio
Nepal?

Dhading Ilam Total 7% of 207

It's very good, simple, ctc. 40 15 55 27 %
It's OK to sone extent

understandable 17 61 78 38 %
It's difficult and hard to

understand 10 9 19 9 %
It's really Jifficult to

understand 1 1 2 1%
Can't say 8 2 10 5%
No answer 15 28 43 20 7%

91 116 207 100 %

Now we have asked you a lot of questions do you have any sugpestions
or thoughts on this or any other subject?

Dhading Ilan Total

Nothing to say 41 55 96
RELT is goud, needs to be improved 5 3 8
RETT has had zood effect on teacher /

study 1 0 1
RETT type prougrans should be increased 5 2 7
HMay RETIT be improved and successful 1 0 1
Question/answer programs be increased 2 0 2
Radio Nepal's reception is poor 10 11 21
Marazine Show is not so interesting

to villape 1 0 1
Other 7 0 7
No answer at all 18 45 63

91 116 207
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ENGLISH VERSION OF INTERVIEW SCHEDULE FOR UNENROLLED TEACHERS

(WITH DISTRICT-WISE DATA)

NO-FRILLS DEVELOPMENT CONSULTANCY

KATHMANDU

1983
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UNENROLLED TEACHERS

ENGLISH VERSION OF INTERVIEW SCHEDULE WITH RAW DATA

. CODE NUMBER
e NAIME
3. AGE
MALE 67 FEMALE
hie up to 25 Ase 26 - 35 Lge 36 - 45 i Anc 46 = over

‘ ‘ | [
Chading Ilam Total?Dhading Ilam Total Dhadiny Ilam Totel! Dhading Ilan Total ,
. 1] N

!
i

' 2% 6 32 ¢ 11 19 30 &6 10 | (0)
]

i i
- I |
4, Name of Scheel
5. Fanchayai Nawe Ward No.
DISTRICT: Dhading 41 57%
Tlam Pl } 43%
l H
i ! .
TOTAL ' 72 : 1007
6. MARITAL STATUS
‘ Dhadinn Ilam Total Y4
Unnarried | 8 8 11 15 %
i
Marricd | 33 28 61 85 %

I 4l 31 72 100 % !




NUMBER IN HOUSEHOLD
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\ Dhading { Ilam | Total } %
0 - 5 Person 16 8 | 2 | 33y
6 -8 11 14 ' 25 1 35%
9 - above 14 g ' 23 ' 327
72 100%
7. EDUCATION B.ACKGROUND
: Dhadinp ; 1lam | Total 4
'r..
Uneducated | 0 0 8]
Primary l 0 0 !
Middle Scheol ' 2 4 6 8 7
High School ('!est Pass) 8 1 9 + 124%
SLC Passcd 16 19 351 497
SLC Failed 5 4 9 . 1247
Certificate 3 2 5 | 717
BA or Above 7 1 8 ] 11 %
S U S R
.4l 3 72 | 100 7
8. What additional training have you completed?
Dhading Ilam Total A
Normal Training 10 10 20 28 %
4 - H Club Training 3 1 4 6 %
Others - - - -
No other Training 28 20 48 67 7
41 31 72 100 7%
9. Where all have you traveled outside of your own district?
REASONS
No SpecialPersonal School For
_Dhading Ilam Total £  Rcascn  Business  Tour Traininyg
Kathnandu 31 9 40 56Z 1 13+3 =16 540 = 5 1043 = 13 3+2 = 5
Pokhara 12 0 12 17% 240 = 2 ~ 440 = 4
Verayanghat 10 0 12 14% - 440 = 4 340 = 3
Elsewhere 34 16 50%Z 694 5+2 = 7 542 =7 4+4 = 8 346 =9
Biratnapar 1 11 12 174} 143 = 4 C 0+3 = 3
Jhapa 0 12 12 172 244 = 4 046 =6 0+4 = 4
Ilan 2 2 4 641 240 = O - -
Dharan 1 2 3 47 1+l = 2 0+l =1 04l = 1 O+l =1
No travel 3 4 7 10%
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10. How long have you been in teaching? Why did you choose teaching?

Dhading Ilam Total % Dhading Ilam Total %
0- 5 years 22 8 30 427% Y¥co. Difficulties 3 12 15 21%
6-10 years 10 8 18 25% Service 26 10 36 507
11 above 9 15 24 33%. No other work 3 1 4 6%
41 31 72 100%! My interest 7 6 13 18%
No answer 2 2 4 6%

41 31 72 100%

11. Besides teaching, what other occupations or business do you
engage in?

Dhading Ilan Total %
Farming 41 3¢ 71 997
Retail Shop 6 2 8 11%
Other 0 i 1 1%
T 47 - 33 80 w

* More than one response possible.

12, Does your household own its own Radio?
Dhading Ilam Total 4
Yes 23 22 45 627
No 13 9 27 37%
41 31 72 100%

It yos, what wodel?

Dhading Ilam Total %
Indian 5 3 8 18%
Japanese 17 16 33 73%
Other 1 3 4 97

23 22 45 100%



13.

14.
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If yes, where did you buy it?

Dhading Ilam Total %
Kathmandu 16 0 16 367
In the village from 2 9 11 247
friend
Morang, (Biratnagar) 0 5 5 117%
Ilam 0 3 3 17%
Elsewhere 5 5 10 227
23 22 45 1007

If you don't have a radio but listen to the radio, where do you

listen?
Dhading =~ Ilam  Total 4 of non-owners

At relatives 2 2 4 15?

At neighbor's 8 4 12 447

At School - - - -

Village Panchayat

Office

Tea Shop 0 1 1 47

At another teacher's 6 2 8 307

house

Elsewhere 2 0 2 7%
18 9 27 100%

If you listen to the radio, how often do you listen?

Dhading Ilam Total 7 of all listeners
Daily 24 18 42 58%
Often (but not daily) 6 1 7 10?
Only sometimes 11 12 23 32%
41 31 72 100%

When you are listening to Radio Nepal, at which times do you listen

on which mecter bands?
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16, When you listen to Radio Nepal, are you getting good, clear
reception?
Dhading, Ilan Total 7
Good, clear reception ) 26 56 787
Unsatisfactory reception 11 5 16 227
41 31 72 100%
17. If you are getting unsatisfactory reception, at which times and
on which meter bands are you having these problems?
Total
Responses  31m 60n 90nm 41m My
Morning 16 7+7 = 14 1+1 =
Afternoon 8 242 = 4 240 = 2 0+2 =
Evening 12 141 = 2 41 =4 041 =1 041 =1 242 =
Night 4 1=1 = 2 1+1 = 2
18. Which of Radio Nepal's programmes do you listen to regularly?
(Can answer more than one).
Dhading  Ilan Total %
1. News 38 26 62 864
2. Rural Program 33 18 51 71%
3. Agriculturc Program 31 17 48 67%
4, LEducation Prcgram 29 19 48 677%
5. Children's Progran 28 17 45 627
6. School Broadcast Program 31 12 43 607
7. PReligious Progran 20 19 39 54%
8. RETT Program 25 14 39 547
9, Commercial Scrvice (Music) 29 8 37 51%
10. Military Program 21 11 32 447
11. Policc Program 21 10 31 437%
12. Drama (Saturday) 20 10 30 42%
13, External Service (English) 19 10 29 4074
14, Magazine Show Program lo 9 25 357
19.(a) Which stations besides Radio Nepal do you listen to? Why?
No. of listeners Nepali Hindi Other
o ‘ Dhad. I. Tot,
1. All-India Radio 25 18 43 18+15=33 13+49=22
2. BRC (Hindi) 24 15 39 6+5=11  20+10=30
3. Radio Kharsyang (Kurseong) 9 17 26 9+17=26  2=0= 2
4, Radio Sri Lanka 13 5 18 340=3 1245=17
5. Akash - Vani 4 2 6 4+42= 6
6. Bibidh Bharati 3 3 ) 140=1 3+2= 5
7. Others - - -
8. No response 11 5 16
89 65 154
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No. who don't listen to
Other Stations: 16 No. who listen to other stations: 56

19.(b) Reason for listening to other stations

Dhading Ilam Total

News 26 15 41
Entertainment 12 5 17
Other 1 8 9

39 28 67

More than one response 0.K.

20, Could you say about how many houses are in this village? (and what
you mean by "wvillage") or how many in the Ward?

21, How many radios would you say are (in the village)?

22, Can you tell us the reason you listen to the programs which mentioned
above as ones you regularly listen to?
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23.(a) Do you listen to Radio Nepal around 5:30 - 6:30 in the evening?

Dhading Ilam Total %
Yes, I listen 34 24 58 81%
No, I don't 7 7 14 197,
41 31 72 1007
24.(a) If yes, which program do you listen to?
Dhading Ilam Total % of 5:30
listeners
Children's Program only 8 5 I3 22 7%
RETT/Magazine Show* only 14 2 16 28 %
Children's and RETT Magazine* 11 12 23 40 %
(Don't know) 1 5 6 10 7%
34 24 58 100 ¥

* All respouscs of "RETT", '"Magazine Show", or both are included.

Thus total listenzarship of :

Ilam Total VA

Dhading A
Children's Program 19 17 36 50 %
RETT/Magazine Show 25 14 39 54 7%
No response/unsure 1 5 6 8 %
Don‘t listen this hour 7 7 14 19 %

Multiple responses make
total over 100 7%

24.(b) As part of the REIT broadcast there is also a program called
the "Magazir e Show". Did you know this? (Asked of all 5:30
listeners euwcept those who listen to Children's Programs only)

Z of % of

Dhading Ilam Total 45  sample
Know "Magazing Show" 25 17 42 937 58 7
Don't know it 1 2 3 79 42 7
26 19 45 100% 10C %
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If you listen to the Magazine Show, how did you firsct find out about it?

Dhading Ilam Total 4 of 42

By chance 14 10 24 57 7

Frem other teachers 6 4 10 24 4

From friends/relatives

(other than teachers) 2 2 4 10 %

Other 3 1 4 10 %
25 17 42 100 %

Are there people in this village who listen to the Magazine Show or
not?

Dhading Ilam Total A

Yes 10 9 19 459

No 7 2 9 21 7

No answer 8 6 14 33 7
25 17 42 100 %

If there are, what is their reaction?

Dhading Ilam Total % of

"Yes" answer
Good 8 7 15 79 %
New knowledge 0 2 2 11 %
Just 0K 1 )] 1 S 7%
Language too hard 1 0 1 5%
10 9 19 100 7

When you listen to this Magazine Show, who clse listens along
with you?

Dhadings Ilam Total %

Relatives 6 5 11 76 7
Neighbors 9 9 18 43 7%
No answer 10 3 13 31 7%

25 17 42 100 7

What do they think of the show?

Dhading Ilam Total % of thosu

listeners
Its OK 10 5 15 52 7%
Relevant to rural life 0 1 1 37
Don't know 5 8 13 45 7

15 14 29 100 %
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28. Since you found out about this Magazine Show, how often have
you listened to 1it?

Dhading Ilam Total %

Daily 7 7 14 33 %
Often (not daily) 4 3 7 17 %
Sometimes 14 7 21 50 7

25 17 42 100 %

29. What do you think of this Magazine Show?

Dhading Ilam Total 7

It's clearly understandable - - - -
It's difficult to understand - - - -
It's nice 13 14 32 76 7
It's just OK 4 1 5 12 %
No response 3 2 5 12 %
25 17 42 100 %

30. Have you heard any of the following programs? (Asked of these not
knowing name "Magazine Show" to sec if they in fact have heard it)

Dhading Ilam Total %

Women's Education - - - -
Population Education ‘ 0 1 1
Literacy 0 1 1
Children's Stories 0 1 1
Teacher's Corner 0 1 1

Nepall Holidays of Culture

No. of persons responding positively 2 2
No. of persons not all familiar with 1 1
the show Asked of the 3 5:30 listeners

who didn't know '"Magazine Show"

31. In your opinion, can the villagers understand the Magazine Show?
Dhading Ilam Total % of 44
Can easily understand 8 5 13 30 %
Difficult for them to understand 17 11 28 63 %
No answer 0 3 3 1%
25 19 44x 100 %

*(42 + 2 persons added from question 30 = 44)

ihat reason?
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Reason they can understand Dhading I1lam Total % of 13
Clear reception 1 2 3 23 7
Siaple ianguage 5 3 8 62 %
Especially interesting 2 0 2 15 %
8 5 13 100 %
Reason they have difficulty Dhading  Ilam  Total 7% of 28
Unclear reception 0 0 0 -
Language tou sophisticated 2 2 4 14 %
They ere uneducated 14 9 23 82 %
Programs not intercsting 1 0 1 b %
17 11 28 100 7
How difficult is it for you to understand this Magazine Show? Why?
Dhading Ilam Total Z
Not difficult 21 19 40 91 %
Difficult 4 0 b 97
25 19 4 100 %
Why?
Reason it’s not difficult _ Dhading  Ilam _ Total 7%
Language used is siuple 4 6 10 25 %
Clear reccption 3 1 9 22 4 -
No reason given 9 12 21 524 .
21 19 40 100 7
Reason it's difficult Dhading Ilam Total 7
Unclear reception 3 0 3 75 %
Not interesting 1 0 1 25 %
4 0 4 100 %

fiow does this Marazine Show comparc with the other programs on
Radio Nepal which you regularly listen to?

Easy to understand/worthwhile
Difficult but worthwhile
Difficult end not worthwhilc
It's OK

Other programs are more
important

No responsc

Dhading Tlam Total 7
3 1 4 9 4
2 0 2 5%
14 14 28 64 7
1 1 2 5%
5 3 8 18 %
25 19 44 100 %
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Please give us your suggestions and opinions about Radio Nepal.

Dhading Ilam Total %

It's OK and it's pood 12 12 24 33 %

Should modernize programs 4 4 8 11 %

Include more interesting 8 6 14 19 %

progranms

No response 1 6 7 10 7

Don't know 16 3 19 26 7%
41 31 72 100 %

What do you think of both the language and the style of Radio Nepal?

Dhading Ilam Total %

It's OK/It's good 30 22 52 72
Words, style/languyage should 2 1 3 4
be consistent

g 2

Should be shorter/clearer 3 2 5 7%
Nothing to say 4 1 5 7%
No response 2 5 7 10 %

41 31 72 100 %

What else do you have to say about this interview or otherwise?
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ENGLISH VERSION OF INTERVIEW SCHEDULE FOR ENROLLED TEACHERS

(WITH DISTRICT-WISE DATA)

NO-FRILLS DEVELOPMENT CONSUT.TANCY
KATHMANDU

1983
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ENROLLED TEACHERS

ENGLISH VFRSTON OF INTEKVIEW SCHEDULE WITH RAW DATA

MALE 15 FFMALE 1
CODE NUMBER
NAME
SCHOOL
VILLAGE PANCHAYAT WARD NO :
DISTRICT : DHADING 11 ILAM 5
Dhading Ilan Total %
Married 10 2 12 75
Unmarried 1 3 4 25
11 5 16 100
How many in your houschold?
Dhading Ilam Total %
0-5 5 2 7 43
6 -8 3 0 3 19
9 - above 3 3 6 38
11 5 16 100
Educational Background
Dhading Ilam Total 7
Uneducated - - - -
Primary - - - -
Middle - School 3 0 3 19
10th Class 2 3 5 31
SLC failed 5 1 6 38
SLC passed 1 1 2 13
11 5 16 100
What other training have you had?
Dhading Ilan Total )4
Normal 2 0 2 13
4 H Club 0 1 1 6
Other 4 1 5 31
No other training 5 3 38 50
11 5 16 100

N2 39

a8

N8 3T N

b - ]
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11.

12.

Besides your own district, wherc alse have you travelled? Vhy?

Kathmandu
Chitwan
Gorkha
Nuwakot
Kaski
Syangja
Bhairahawa
Pokhara
Birgunj
India

Study
School tour
Work/Business

How long have you been in the teaching occupation?

it up?

YEARS TEACHING
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NO TRAVEL

Dhading Ilam Total £

Dhading Ilan Total
9 1 10 %
5 - 5%
6 - 6 7
5 - 57%
1 - 17
1 - 12
1 - 1%
1 - 1%
2 1 37%
31 2
REASON
Dhading Ilam Total ¥
1 2 3 19% 1 0
6 3 9 567
1 0 1 67
8 5 13 94%

Dhading Ilam Total

%

1

6 %

Why did you take

REASON Dhading Ilam Total %

0 - 5 years
6 ~10 ycars
11 - above

2 2 4  25%
7 2 9 56%
2 1 3 797
11 5 16 100%

Econ. 2 0 2 13
Diff.
To do 7 5 12 75
service
Especially 2 0 2 13
intercsted
in it

11 5 16 1GO

What other economic activities do you engage in?

Agriculture
Retail frore
Other

Dhading Ilam Total A
11 5 16 100 %
0 1 1 6 4
11 6 17 *

* (Can answer nore than one)
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16.

17,
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When did you enroll in the REIT course?

Dhading Ilam Total ¥
2038 - 39 (1981-82) 4 1 5 31 %
2039 - 40 (1982-83) 7 4 11 69 %
11 5 16 100 %

Did you take the RETT examination which

was given this pzgt June?

Dhading Ilam Total ¥
Yes 9 4 13 8l %
No 2 1 3 19 7
11 5 16 100 7

If no to (l4), do you intend to take the

exam in the future?

Dhading Ilam Total % of these not taking test
Yes 1 1 2 67 %
No - - - -
Can't say 1 0 1 33 %
2 1 3 100 %
How did you come to enroll in RETT?
Dhading Ilam Total %
DEO or Headmaster selected me 3 4 12 75 %
I requested to be included 1 0 1 6 %
Teacher friends recommended it to me 2 0 2 12 %
Other 0 1 1 6 %
11 5 16 100 %

Have you tried to encourage any teacher-
If yes, what argument did you give?

friends to enroll in RETT?

Dhading Ilam Total ¥
Yes 11 A 15 94 7
No 0 1 1 6 %
11 5 16 100 %
REASON ¢IVEN FOR ENROLLING OTHERS TO
Dhading Ilam Total ¥ of
HYeSll
Can increase your teaching abilitics 7 3 10 o7 7
Can acquire new knowledze 2 1 3 20 4
Chance to become tenured 1 - 1 7%
Get Rs. 45/~ month after passing - - -
Other 1 0 1 A
11 4 15 100 7
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19'

20.

21.

What was your reason for enrolling in RETT?

Can increase teaching abilities
Cen acquire new knowledpe
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Get Rs.45/- per month after passing

What did you gain from the RETT course?

Incrcased teaching abilities
New knowledpe

Monthly allowance of Rs. 45/-
Chance tc listen to the radio

Do you have your own radin at home?

Yes
No

If Yes to (20), what kind?
does it have?

Indian

Japanese

School bistribution UNICEF
Other

Kathizandu
Biratnagar
Fron Fricend
Indiz

DEO's Office *

% UNICEF redio given to e:zhool - only 1 teacher, he uses for

personal use.

Dhading Ilam Total 7%
11 4 15 94

0 1 1 6

11 5 16 100
Dhading Ilam Total %
11 5 16 100

11 5 16 100
Dhading Ilam Total 7
4 4 8 50

7 1 8 50
11. 5 16 100

By

Where did you buy it? Which meter bands

Dhading Ilam Total 7% of owners

1 0- 1 12 7

1 4 5 637

1 0 1 12 %

1 0 1 12 %

4 4 3 100 7
Phading Ilam Total 7 of owners

1 1 2 247

0 1 1 12 %

1 2 3 3817

1 0 1 12 %

1 0 1 12 7%

4 4 & 100 7
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22.(a)

(b)

23,

24.
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If you don't have your own radio, do you listen to the radio?
If so, where?

(8 had their own - Question was asked of the 8 who don't

Dhading Ilam Total ¥ of
non-owners

Yes, I listen 7 1 8 100 %
7 1 8 100 %
Place (can name more than one) Dhading Ilam Total ¥ of
non-owners
Relatives - - -
Neighbors 4 1 5 63 %
Tea Shop - - - -
Villege Panchayat Office - - - -
School 3 0 3 37 %
Elsewherc 1 - 1 120%
3 | 9 100%

How niany houses are there in this village?
Village
Ward

How many radios would you say there are in the village?

If you listen to the radio, how often do you listen?

Dhading Ilam __ Total %

Daily 5 4 9 56 %
Often (scveral times/week) 3 0 3 19 7%
Only sometimes 3 1 4 25 %

11 5 16 100 %

When do you listen to the radio, what time of day do you listen?
(can answer more than one)

Dhading Ilam Total Z of
36 responses

Morning 6 5 11 31 %
Afternoon 5 1 6 16 %
Evening 9 3 12 33 %
Night 6 1 7 19 7

26 10 (36) 100 %
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25, Meter Band preferences.

26. When you listen to Radio Nepal, are you getting clear reception
or not?

Dhading Ilam Total %
Clear reception 8 4 12 75 %
Unsatisfactory reception 3 1 & 25 %
11 5 16 100 7

27, If you are not getting clear reception at all times, what times
of day and on which meter bands do you have problems?

28. When you were enrolled in the RETT course and listened to the
program on Radio Nepal, did you have any problems in being able
to listen clearly to the program?

Dhading Ilam Total %
Yes, problems 3 1 4 25 %
No, no problens 8 4 12 75 %
11 5 16 100 %

If ves, what kind af problemns?

Dhading  Ilam  Total %
Interruptions in the broadeast 2 0 2 50 %
Reception not clear 1 1 2 50 %
3 1 4 100 %

79.(nY Tf you were enrolled the ycar before last (1981-82), did you
Tisten to the RETT program this past year, too. (aAsked of the
Sairolled 1981-82)

Dhading Ilam Total % of 1981 14,
Yes 2 1 3 60 %
No 2 0 2 40 7
4 1 5 100 %
29.(b) The RETT broadcasts have resumed gince August, 28th. Do you plan

on listening to the program again this year?

Dhadiny  Ilam Total

Plan to listen 8 5 13 81 %
Lon't plan to listen . 3 0 3 19 %

11 5 16 100 %
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29.(c) If you do plan to listen, why?

Dhading Ilam Total %

New knowledpe 7 2 9 69 %
Increase teaching abilities

I am interested in it 1 1 2 15 %
It's useful ¥ 2 2 15 %
8 5 13 10G %

29.(d) If you don't plan to listen, why?

Dhadins Ilam  Total

The saume programs are repeated - - -
Becouse I've already completed the training - - -
The broadcast time isn't/no free time 3 0 3
3 0 3
30. When you were enrolled in REIT, how much intcrest ded you take in
the "Magazine Show' which 1s broadcast in the niddle of thc REIT
Show?

Dhading Ilam Total 7%

Listened with intcrest 8 5 13 gl %
Did not listen with interest 3 0 3 19 %
11 5 16 100 %

If you did find it interesting, for what rcason?

L

Dhading Ilam Total X

It was good 1 J 1 8 %

It was interesting as well as 5 3 8 6217%

entertaining

New knowledge 2 2 4 30 %
8 5 13 100 %

If not, why not?

Dhading Ilam Total %

No reason given 1 0 1 33 %
Reeeption wasnit clanr 2 0 2 67 4

3 0 3 106 %
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30.(2) To be asked of those who don't seem very familiar with the Magazine
Show: On the Magazina Show, programs like Women's Education,
Children's Literature, Resource Comservation, ctc. were
broadcast - did you hear these prograns?

QUESTION/ANSWER (all answers unanictious)

(§3]

Dhading Ilam Total 7 of

Yes, heard 3 0 3 100 7%
low clear ? ~ clear 3 0 3 100 7
llow understandable ? Good 3 0 3 109 %
What did you think of it ? Good 3 0 3 160 %
Should be continued in future ? Yes 3 0 3 100 %
If continued, what new topic should 3 J 3 10C 7
be added?
Don't know 3 0 3 10C 7
31. How would you assass the programs broadcast on the Magazine Show?
Dhading Ilam Tokal Z
Up~to-date 3 4 7 54 %
Educational 10 3 13 10C %
01d; Jated material 1 0 1 3 7
14 7 21 ®
* (Can ansver nore than one)
32, How well do you think other teachers could understand this

Magazine Show?

Dhading Ilam Total %

Can understand it clearly 7 5 12 75 &
Only to scome extent 4 G 4 25 7
Can’t understand it - - - -
11 5 16 100 %
33. How well do you think the villagers could understand

the Magazine Show?

Dhading Ilam Total 4 Reason

Can understand it clearly 1 4 5 31 %
Only to some cxtent 5 1 ) 37 4
Can't understand it 5 o 5 31 7 Becenuse they

arc unceducated (¢,

11 5 16 10C %
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35.

36.
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How well can you understand the Magazine Show?

Dhading Ilam Total %
Cun understand it clearly 9 5 14 87 7
Only to some extent 1 0 1 6 7%
Can’t understand it 1 0 1 6 %
11 5 16 100 %

In your opinion, for the future, should any changes be brouzht
about in the Magazine Show or not? Why or why not?

Dhading 1Ilam Total %
Should be changed 7 1 8 50 7
No changes needed 4 4 8 50 %
11 5 l6 100 %

REASONS FOR CHANGES (mora than one answer OK)

In writing style 1 1 2 12
T.anguage should be simplified 5 0 5 31
Sgpeakers need to slow down 2 0 2 12
Can't specify 1 0 1 6
New topics should be added 1 C 1 6

Dhading Ilam Total %

REASONS CHANGES NOT NEEDED

(more than onc answer OK) Dhading Ilam Total 7%

Language of style are OK 2 2 4 25
All worthwhilc topics have been included 2 4 6 37

Do you have anything else to say about the Magazine Show?

Dhading 1Ilam Total %
Nothing to add 8 4 12 75 %
Should increase broadcast tine 0 1 1 6 %
Should repeat programs - - - -
Should make language simplier 2 0 2 13 7%
Language in poen and play should be 1 0 1 6 7
11 5 16 100 7%

b4
/fo

Z
7
/‘J

4
/0

N 38
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Besides RETT broadcast, what other of Racio Nepal's shows do

you listen to regularly?

(More than one OK) . Dhading 1Ilam Total %

News 9 4 13 81 %

Rural Programs 7 4 11 69 %

Commercial Scrvice (Music) 6 3 9 56 7%

Children®s Progran 8 4 12 75 %

Agricultural Program 8 3 11 69 %

Religious Program 6 3 9 577%

Education Program 9 5 14 87 %

Police Progran 5 2 7 44 %

Royal Army Program 7 2 9 56 %

School Broadcast Program 10 5 15 94 %

External Service (English) 5 2 7 44 %

Other 0 1 1 6 %

38. Why do you like to listen to the program you menticned above?

(More than one OK)

Dhading = Ilam _ Total

New knowledge 5 2 7

New news 2 0 2

Relevant to rural life 0 3 3

Helps us in teaching profession 4 0 4

Progran is jnteresting 2 0 2

13 5 18
39. This Magazine Show broadcast as part of RETT is in fact quite similar

to some other programs like Rural Program, Azricultural Program,

Children's Program, etc. In your opinion, of these, which is the

best prozram and why?

Progran Dhading Ilam Total # Reasons Given (some naned more than
o e one program)*
Agricultural Projram 6 770 776 T 38% Gives knowledge relevant to farmers

(6 +0 =6)
School Broadcast 1 1 2 137% Helpful to us in teaching profession
(1 +3=4)
News 1 0 1 6% Worthwhile (1 + G = 1)
Children's Program 3 2 5 317
Rural Prozram 1 1 Z 137 Relevant to rural life (1 + 1 = 2)
Educational Program 1 1 2 13% Increase knowledge (1+1 = 2)

13 5 18% %

*More than one answer :iven in two cascs
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40. If you compare the Magazine Show with your above-mentioned favorite
program, how does it compare? Why?

Dhading Ilam Total %

Similar in quality 9 4 13 81 %
Can't say 2 1 3 19 7%
11 5 16 100 %

Reasons (can answer more than one)

Dhading Ilam Total 7

New knowledge 4 1 5 38 %
Entertaining 1 0 1 8 Z
Beneficial to rural folk 2 1 3 23 %
Language is simple 2 0 2 15 %
It's interesting 0 2 2 15 %
It's helpful for our teaching 0 1 1 8 %

9 ) 14 1Q0 %

Do you have any suggestions for making the Magazine Show as
infererting nn other programs? :

Dhading Ilam Total %
Add new prograus (sybjects) i "0 1 6 %
Increase broadcast time - - - ~
Simplify language 2 0 2 13 %
Add programs on school programs 0 1 1 6 7%
Nothing to say 8 4 12 15 %
11 5 16 100 %
42, Of the various programs broadcast on the Magezine Show, which ones
are the most interesting and memorable?
Dhading 1lam Total % REASON
Women's Education 2 0 2 137
Populaticn Education 5 0 5 317
Literacy 4 1 5 31% Need to raise literacy rate
Children’s Stories 3 3 6 38% (3 +1 =4)
Teachers, Questions-Answers 6 0 6 38%
Songs 2 0 2 13% Entertainment (1 + 1 = 2)
Prograus about Nepali 3 1 4 25% Good informetion about culturc
holidays, culture ctc, (1+1=2)
No reason (2 + 2 = 4)
25 5 30 *

* (Can answer more than one)


http:interoRt.np

43.

44,

45.
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No written materials (SIMs) were provided for the Magazine Show;
you think they should distribute thesc kinds of materials? Why?

Dhadiny Ilam Total %

Should be distributed 9 3 12 75
Not necessary 0 0 0 0
Can't say 2 2 4 25

11 5 16 100
Reasons they should be given out Dhading Ilam Total ¥
Acquire new knowledge 1 1 2 17
Would continue to be helpful in future 1 0 1 8
Would be very helpful in understanding 7 0 7 58
Would help us in teaching profession 0 2 2 17

9 3 12 100

e

do

When you listened to the Magazine Show, did anyone else listen along

with you? If so, what did they think of it?

130

OTHER LISTENERS Dhading Ilam Total 7% QTHER LISTENERS
REACTION
et et e e DDadAng Tlam Total >t
Friends or other members 2 1 3 1S9Z% Program was OK
of houschold 3 2 5
Teachers 1 0 1 6%
Neighbors 0 1 1 6%
Sub-total: Other Listeners 3 2 5 317
No one clse listenced 8 3 11 697
11 5 16 100%

Besides Radio Nepal, what other stations do you listen to?

Dhading Ilam Total Nepali Hindi  Enplish
Radio Kurscong 4 2 6 442 = 6 1+1 = 2
All India Radio 6 3 9 6+3 = 9 141 = 2
Akash Vaani 1 1 2 141 = 2
B.B.C. 4 3 7 0+l = 1 442 = 6 0
Radio Beijing 1 0 1 140 = 1
Radio Moscow - - -
Radio Sri Lanka 1 0 1 140 = 1
Listen Other 6 4 10
Stations
Non-listencrs 5 1 6

11 5 16

Ik

..
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h6. How would you compare the quality of reception of these other
station(s) with Radio Nepal?

Asked of listeners of other stations Dhading Ilam Total ¢ of

listeners
Radio Nepal is clearer 2 2 4 40 %
Other station is clearer 1 1 2 20 %
Equal 3 1 4 40 %
6 4 10 100 %
47. In this village, which radio station is most pppular, and, generally,

vhich program do the villagers enjoy listening to?

Dhading Ilam Total %

Radio Nepal 9 5 14 88 %
No answer 2 0 2 12 %

11 5 16 100 7
Popular Programs  Dhad. I1, Tot, {_ REASONS
Agricultural Prog. 2 1 3 217 Relevant to villagers level ((2+1=="
kural Program 3 14 292 1It's related to agriculture (3+1=4;
Songs/Music 3 1 4 29% Entertainment (341=4)
Education Proyram 1 0 1 77 Easy to understand (1)
News 0 1 1 7% Important (1)
Children's Program 0 1 1 7% Easy to understand (1)

9 5 14 100 %
48, On the subject of Radio Nepal: actually, how clear and understandable

are the programs being broadcast, and how simple is the language and
style being employed?

NEWS

(Can answer nore than onc) Dhading Tlam Total % of 46
Language style is simple 7 3 10 20 %
Clearly understood 10 5 15 31 %
Interesting 6 4 10 20 %
Only literate people can understand 1 0 ] 2%
General rural people can't understand 8 5 12 27 %
well ‘

32 17 49 100 %



49.

- 88 -

(Can answer morc than one) DEVELOPMENT PROGRAMS
Dhading flam Total % of 46
Language style is simple 6 3 S 20 2
Clearly understood 8 4 12 27 %
Interesting 6 4 10 22 %
Only literate pecple can understand 4 0 4 97
General rural people can't understand 6 5 11 24 %
well
30 16 46 100 %
(Can answer morc than one) RELIGIOUS PROGRAMS
Dhading Ilam Total 7 of 46
Language style is simple 5 4 9 20 7%
Clecarly understood 7 4 11 24 7
Interesting 7 5 12 26 7
Only literate people can understand 5 0 5 11 %
Gencral rural people can‘t understand 5 4 9 20 %
well
29 17 46 100 %

In your opinion, how could Radio Nepal programming be improved?

Dhading Ilam Total 7%

Don't know 6 4 10 63 %
Simplify the language 4 1 5 31 7
1 0 1 6 7%

11 5 16 100 7

Do you have anything to add on this or eny other subject?

Dhading Ilam Totel %

Nothing to say 5 3 8 50
No response 3 0 3 19
Employers should be given to 1 0 1 6
simplifying the language
More interesting programs 1 0 1 o
should be included
Textbocks should be provided 0 1 1 6
Help should be pruvided for School 1 0 1 6
Building

0 1 1 6

11 5 16 100
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LIST OF PERSONS INTERVIEWED

FOR STUDY

Haribol Khanal

Languagsce Specialist
Radio Education Tecacher Training Project, Sanothimi

B.B. Singh

Producer
Radio Ecucation Teacher Training Project, Sanothini

Chirinjibi Karmecharya

Information Officer
Departnent of Apriculture, Kathmandu

Kathleen Goodman

Self-Instructionzl Specialist

SIU Contract Tean

Radio Education Teacher Training Project, Sanothimi
Kedar Nath Shrestha

Chief

Curriculum, Textbook and Supervision Development Center, MOEC
Harihar Bhawan

tana Prasad Wagley

Former Chief
Radio Education Teacher Training Project, Sanothimi

Murarl Prasad Adhikari

Chief
Radio Education Teacher Training Project, Sanothimi

Mahesh Adhikari
Radio Engincer, Radic Nepal

Rajendra Shrestha
Director
New Era



- 90 -

Mr. Kuber Gartaula

Mr. Bishnu Prasad Acharya
Mr. Bikash Man Shakya

Mr. Kedar Thapa

Mr. Drona Dahal

School Broadcast Progran and Educational Program
Audio-Visual Section

Janak Educational Material Center

Sarnothimi
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MAGAZINE SHOW SCRIPT ANALYSIS
COMPARATIVE TOTALS BY SUBJECT

vez_ﬁé“SCO}é for ecach subject area 3 seripgts)
R PRI I e
2 8o E: £g | ot s3|pa E‘S-H o 3 u BB
zoRmE|loE|® oo 0 e+ T R <ot PO
1N R R pEloEld tlo ke B o
efiRdlgals (o308 (eBE & % P
3 {0 e 0 38 18mb
Mrileria (rnpp;_e)“ S o Snys Rl 1B 2_ =2 o —
Gelueral Tulormn Eion (10 whﬁlly 7 6.3 6.6 Ll'.Ll' 5.7 6.6 6. . C.}O- :Gen.. 1.
accurate, 1 wany ecrrors) jKnow. |Scr-
Script 2
General information (10 very up [5.7 |5 5.9 6.1 ]6 7.2 [6.2 [ 5.98 |G.Ko1 |G.E.
to date, 1 out of date) i GeK.
Focus: rnage (‘10 wide aundience, 14.916.7 |5.3 5.9 | 5.2 |41 6.5 | 5.56 |Health |Res.
1 narrow) Co..
Scz.
Focus: Level
Vocab used (10 hi Sanskrit, 7e1134 [5.6 | 4 Si |78 | 645 ] 5.72 {Child |R.C.:
1 veruarular) Stor.3 |Hec .
Syutax (10 hi fanskrit, 1 Vern.) (6.8 |i.4 h513.715 7.1 16 5628 (Lit.2 *
Concgptsz (10 hi sophisticate 6.3;4.4 5.7 | a7 | ha7 |9 6.2 | 5.52 {Child |Hea
1 Universal) : | St. 2 c
Concepts: (10 explained, 1 523150 14e6 [ 4.3 5.8 [4.8 | 47| 496 (C.5.2 |Pop
unexplained) Ede
Concepts: (10 relevant tn target|5.6!6.2 |6 560 | 5t |42 [ 6.7 | 5.80 Tmiel o o
1 irrel)
Concepts: (10 rel. for gen. WAR.Z Az lgat ol alcglaph jra.tr [GK.
audiency, 1 irrelevant) . )
Charnctern (10 idenitid fiahlae, - L,8 |5.1]5.216 - ho7 1 5.03 | Lite1 Lit..
1 thin, uxu‘()n-l) Chi-
Liv.
Introduction of topic Lo615.4 (5.7 1542 5.5 | 5.4 4 522 |Pop Ed |G.K
(10 strong, 1 weak) 2 Ho -
H. ©
Main pgints clear (10 strong, 547161 [4o7 1 5.1 5.4 [ 5.4 b.7] 5.26 |G.K.2 | Lit.
1 weak
Main points revicwed 6 151 3.9 41| 5 | he6] 43| hab2 1 G.K2 | Lit.
(10 strong, 1 weak) Child
Lite1
Conclusion for action/recomm- 5.913.2 | 5 L2 6 3.8] 3.7 | 4e52 | Women's| Chi”
endations (10 strong, 1 weak) Ede1 [Liz.
Maintains interest (10 strong, | 4.3(5.9 [ 3.9 3.8| 4.9 3.1 4.3 4.29 | ch.Lit | Iit.
1 wealk) 2 R.C.
Completeness (10 strong, 1 weak] 5.9/6.1 |5 | 4.9] 4.8 | 4.2] 4.2] 4,96 {G.v.1 |Lit.
“ Cl.. 23
DY S
No. of Begs ~ é 6 1 1 L 1 1
Scores
No. of Vorst
l Scores 1 2 2 2 0 7 4 ]

(Two ties for 'Worst' scores explains why 18 worst
only 16 categories)

Three tied:

Health 2, Resource 1, General Knowledge 2

scores for




SCRL™
High and Low Scores xithin Each Subject Area

hl\ALYSIS

Q. # Criteria Gen. " Child.  Poxt, ‘Literacy | Women's ' Resour. Health Educ. ‘
) Knowledge Stories Ecuc, Educ. | Cons. ,
Hi | Low Hi jLow X Tow &I  TLow Hi {Lov *nl fLow Hi Low )
T 4 T ) T
1« Accuracy of info. 3¢71 6 56.5‘6 L7 9 5.3 3.3, 6.7 5 6 7:5_9 18.3 . 4,3 4—?
10 Rest . : . , . :
2- Up-to-datene-ss of info. (3-3 4.3 i 5-5 4-5 : 60‘-’ 503' 6'7 5 3 7 3’5 7 7?001 707 l 4‘7
10 Best : ! : ' : ; ;
3. Range of Audience 5.7 | & 7 6.3 5.75 6o 7 b3, 5 7 5 1 he7.3.718 1 5
10 Best : ! ! ! ; i
5« Sanskritization of lang. 731627 3,73 6.7 3.7[ 4.3i3‘7. & '4 7 j8. 7.7 18 L5
"1 Ees: : , S | !
6. 3arskritization of syntax 7.3 6 b3 3.7 5 4 | k3,3 . 5. 3 Lo 7, 3 7 173 0 L.y
| * Best P T 1
7o BSanskritisation of concepts | 7,3 5 ;5.7;3.7 7 f5 § 5.754 ' 5 4.3 7. 3 6 7} 7e7 5
“ Dest : S .
\ 8. Explanation of concepts 6 Le7 6,3 4.7 " 5e7. 347" 4.754 : 6 5. j - 543 4 ‘ 5 ! L3
“J Best o : , ! : :
%‘8?-9. Relevance of concepts to 7|37 18,76 7 5.3 6.,?5 6 *4 7 4713471 7.3 | 6
: seachers 10 Best . ; : - : ! . i !
10. Relevance to rural 6 3.7 16s7:16 676 1 .rk.3!9.3i5,0 ; 5 ,4 6.7 63
auaience 10 Best ; ‘ : ! ' ! ; \ !
'le Reainess of characters x x i5.5§4.3 '5./ Lo 6.3:4.3 7 ;4.7; x Ix (a7
1> Best : : | ' : ; a
R, fuality of introduction 5 % 5,704,700 1+.3 5.754.7 .35 6 1!4,7; ooy
0 Ee o ! o !
13. Clerity of main points 7.3 k5 17 5.7 5 k36 3-716 s };.7"5 s | b3
‘0 Best , ‘ , ; ! ! ! | 1 !
‘ha Revisw of mein points Ge3 1547 i6.3;4 b 3.7 5 23 i 5.7!4~3} 5.754 4,3 ; 4.3
10 Zest : | : ‘ i ! | ! ;
“Se Conclusion 10 Best 6.3 153 i5.312 5.3 4.7 5 {2717 [5.3'4 (300 3.7 0 3.0
16. Maiztenance of interest 563 [ 343 !6.7;5.3 3.7 4.7;2.7} 6 4.3 3.7&2,7! 5.7 | 3
12 Rest ' i ; ; ' ! , i l
17. Cortleteness 6.7 |5 !6.7&5.7 :5.7’;4.7. 6 3 {6 4 14.7!3.73 L 7 347
1. Best L] P l Pl
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RESOURCE ZONSIRVATION
SCORING SHEET BY SUBJECT ARE.

SCRIPT ANALYSIS

Q. # Criteria (range) 1 ~ Aver 2 1 Aver 3 Aver | Overall
Te Gene informaticn (10 wholy accurate, |5 7 8 . 6.7 3 38 9 i 6.7 6 8 5| 6.3 6.6
1 many errors) ,
2. Gen. information (10 very up to date, /5 7 8 6.7 5 8 9! 7.3 6 8 91 7.7 742
1 out ol date) ’
3a Focus: rarze (10 wide audience, 5 3 6 4,7 5 5 2 ¢ 4 L 5 21 3.9 L 1
1 narrow, . :
4., Focus leve. _ :
2« Vocab used '10 hi Sanskrit, 7 8 8 | 7.7 6 8 9, 9.7 7 € 6| 8 7.8
1 Vernacwar) ‘ ; . '
€. Syntax (10 xi Sanskvit, 6 88 7.3 6 8 o P9 6 8 7|9 7.1
1 Vernacular) ‘ . f
7. Concepts: 10 hi sophisticate 7 7 8 7.3 6 7 8' 9 7 5 81 6.7 i
1 universe 1) ' : ! :
8. Concepts: 10 well expluined, b 6 2 4 7 7 2 5.3 6 7 215 L.8
1 unexpluined) . . f
9« Concepts: 10 relevan:i for gene '5 3 6 4.7 5 5 21 & L 5 21 3.9 L.,2
3 rurul auiience) ; . : é
T 10, Concepts: 10 relevant to £€ne 54 5 6 5 5 7 3! 5 L 2 | 3.7 L9
rural audience) f
11. Characters 10 identifiable X X x 10X X X x ! ox X X x| x x
. 1 thin, unreal) ‘ ' '
12. Intro. of topic (10 stromg, 1 weak) 5 7 5 ' 5.0 s 72047 l6 6 6lg 5.4
13, Main points clear (10 strong, 1 weak) 5 5 5 5 b 6 7 5.2 5 7 51 5.7 5.4
14, Main points reviewed 6 4 2 i 5 6 1 L 5 7 5 {57 L5
(1C strong, 1 weak)
15+ Concl. for action (10 Strong, 1 weak) & 3 2 37 3 6 2 1 3,7 L 6 214 3.8
16, Haintains interest (10 Strong, 1 weak) 3 4 2 3 .3 4 1 2.7 L 6 11 3.9 341
17. Completeness (10 strong, 1 weak) 2 4 5 37 3 5 5 1 4.9 - 7 6 4.3 k.2
COMHMENTS : Script # 1. Text needs to bo revised; useril inTo. Tor TUraT audlcuce‘bdf'ncéai"ﬁbd;flcatlon.
Classic case of 'over their heads" - sounds as 7 translated dircctly from USAID paper
I counted 16 words (in 1% DPP.) 1ot normally known to rural people (and uncxplained).
Script ;# 2. Info. needs rewritins to be useful - only aimed ot 3 districts; few could understand

Script # 3.

it anyway
T00 narrow - needs to be mace more interesting - In one rarcgrapr; sc, miles,

5Qe km., hectares; in anothex: acre/feet, cubic meter, sg. kme 'tosally confusing',
too many useless statistics.



LA .
GENERAL KNOWLEDGE (INC.IDES FESTIVALS, ETC.)

SCORING SHEET 1Y SUBJECT AREA _ _

Qf Criteria(Range)

1.
2.
3.
4,

Gen. information (10 whyly accurate, 1 many errors. 8 10 8 |

iin. information (10 very up to date, 1 out of
Cus: range (10 wide audlence, 1 narrow)
icus Level
V%cab ugsed (10 hi Sanskrit 1 Vernacular)
yntax (10 hi Sanskrit, 1 Vernacular)
: cepts: (10 hisophisticate,l universe 1)
ncepts: (10 well explainec, 1 unexplained)
Concepts; (10 relevant to target,l irrel)
Concepts: (10 relevanf for gen. rural audience)
Chracters (10 identifiable 1 thin, unreal)
Intro. of topic (10 strong, 1 weak)
Main points clear (10 strong, 1 woak)
Main points reviewe@ (10 strong 1 weak)
Concl. for action (10 strong, 1 weak)

. Maintains interest (10 strong, 1 weak)

Completeness (10 strong, 1 weak)

Script #1. Bad translaticns (from English) make

- Simplifications needed in writing.
#2. More elaboratiocn with examples needed
Bac.

-

SCRIPT ANALYSIS

T : =
1 gAven ; 2 Aver. Aver. zzir
8T 6 6.3 | 10 & |7
date’8 10 7, 8.3 4.3 4.215.7
7 2 8 5.7 1 4 8 5| 5 (4.9
| ?
7 8 5 67 4 10 8| 73|10 5 7| 7.1 7.1
77 4 4 10 8/ 7.3/ 10 5 6| 7 |6.8
7 10 5 734 5 6/ 5 10 4 6| 6.7]6.3
7 3 6 53 6 7 5|6 |5 3 6 4.75.5
7 € 8 7 6 s{6 |2 3 & 3.95.6
S 6 7 6 -4 1 6| 37l 2 4 6| 4 4.6
TP S N B
'3 3 6 4 .6 3 6|5 s & 3| 4146
x 2 7 45 6 9 7| 7.3l 5 s 51 5 |s5.7
73 7 576 7 6!l 63 9 5 4l 6 |6
6 x 6 6 7 5 7 6.3 8 4 4] 5.35.9
6 3 7 53 6 1 6|43 1 4 5| 3.44.3
8 5 7,67 4 5 6/ 5! 10 3 5| g |s.9

this otherwise interesting idea rather ineffective.

; quite useful(program),=more info and elaporation needed.

#3. Pretty well-written for a certain audience. .
= More elaboration is necessary; not so useful for future wroadcast.
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CHILDREN'S STORIES

R

SCORING SHEET BY SUBJECT Az=:

Qe # Criteria (range)

Te Gen, information (10 wholy accurate, ° many errors)
2. Gen. informajion (10 very up to date, ‘ out of date)l
3s Focus: range 10 wide audience, 1 narrow,
k. Focus level
Se Vocab used (10 hi Sanskrit, 1 Vernacular’
6. Syntax (10 hi Sanskrit, 1 Vernacular'
e Concepts: (10 hi sophisticate, 1 universe 1)
8. Concepts: (10 well explained, 1 un:xplained)
9. Concepts: (10 relevant to target, 7 irrel)
10+ Concepts: (10 relevant for general rural audience)
11« Characters (10 identifiable 1 thirn. unreal)
2. Introe of topic (10 strong, 1 weak
13. Main points clear (10 strong, 1 weax)
15. Main points reviewed (10 Strong, ° weak)
15, Concl. for actien (10 strong, 1 veak)
16, Maintains interest (10 strong, - weak)
17, Completencas (10 strong, 1 weak
CQIMENTS :

"Haopily even after,m Not bad,

Script # 2. More attention to dialogue and seatcnce structure would make

SCRIPT AMALYSIS

(o)

-PO\\NO\\T\B\BO\O\\B-PUI-P

;Aver.; 2 Averl, 3 Aver.| Overall
75 63 (686 & (7 % 65 [ 6.3
4 6 x 's [& 5 h.s5 7 x| 55 |5
Vi {6.3 54 7 9 |6.7 8 81 7 6.7
i

43?3-7 !542 3.7/ 3 21 3 34
3 5 k3 15 4 4 B3lb 3 4| 3.0 | 4.4
76!5.76323.73634 b
3 6 ?4.7 '5 6 8 [6.3]5 ¢ 51 5.3 St
€ 6 6.7 |4 6 8 6 L 8 61 6 6.2
7 6 §6.3 15 7 8 [6.715 7 6] ¢ 6.3
7 L 55.3 ; b 4 6 Juo(s5 4 4 bz | 4.8
b 72157218 3 7 16 2 b 8 4y 5.4
7 7 19 l467 57215 6 6| 5.7 | 6.1
6 7 |6.3 ) b 4 x |4 5 3 64| 4.7 51
7 6 15311 5 1 2.3,2 3 11| 2 3.2
82153157 86705 o 5 5.7 |53
8 7 6.3;475 5:3:5 7 8| 6.7 | 6.1

Script # 1. No lesson is pointed out; dialogus could have been

o ronclusion is mentioned, thus no cduc. valuc.

An Interesting story: no ending/izoral;
Script # 3., Whole sTtory needs rewriting to be made
Does this story have a noral? Can non-srahmin/Chhetr

femnine verbs ang adjectives?

characters sterot
more interesti

for more in

yped but good,
ng; no moral at end,
1 kids understand

much more intcrestingly written,

teresting story.



!

i | \ITERACY
SCORING SHEET BY SUBJECT AREA -~ ... . -

Q.# Criteria (Range)

Gen. information(10 wholly accurate, . many errors) 5

SCRIPT ANALYSIS

Gen. information (10 very up to date, 1 out of date) 7

Focus: range (10 wide audience, 1 nav:ow)
Focﬁs Level

Vocab used (10 hi Sanskrit, 1 Vernacu.ar)
Syntax (10 hi Sanskrit, 1 Vernacular'
Concepts: (10 hi sophisticate, 1 universe 1)
Concepts: (10 well explained, 1 unexp.ained)
Concepts: (10 relevant tc target, 1 irrel)
Coricepts; (10 relevant for gen. rura: audience)
Characters (10 identifiable, 1 thir unreal)
Intro. of topic (10 strong, 1 weak)

Main points clear (10 strong, : weak)

Main points reviewed (10 streng, 1 weak)

. Cbnclus;on for zction (19 strong, 1 weak)

Maintaing interest (10 strong, . weak)
Completeness (10 strong, 1 weak’

1 l Aver. 2 Aver. Aver. | Overall

& 5|47 4 31 3.3 |3 5.3 | 4.4

5 716.3 6 3| 5.3 |7 6.7 | 6.1
8 6 6 ;'6.7 7 2 w|431{6 7 7]6.7|5.9
5
504 4,435 2 4|37 04 4 4]a |4
4 &4 5:43 12 3 4|3 3 4 4| 3.7 3.7
603 414385 7 5|59 05 4 314 |49
307 454703 2 204 |3 6 443 s
9 6 416317 5 3|5 |s 7 5|6 |sa
5 7 51573 7 304303 7 6]5.3]541
6 8 5'6.3 4 6 3|/4.313 7 545 5.2
6 7 3:5316 6 2|47 06 6 5]5.7]5.9
77 4 6 |3 5 3|37 04 7 659751
36 41432 4 303 la 6 s|s laia
3 6 2 374 6 24 6 4 5[5 4.2
4 & 4 4711 5 202912 6 44 |38
6 5.57/1 6 213 |6 7 5|6 |a9

1

COMMENTS: 1. Only touches reasons for being literate. Disc. of caste was

there was any probiem (makes the guy look stupid w/o admitti

- Rewriting is needed to make more interesting;

2. No reascns given for being literate besides th

all - for 5% pp !!

3. Only reason given: JOB; no consideration of villa

_\\ (01d folks) - what about 15-3C age group?

= Rewril: .o sugeested to make it more clear.

OK but lacked depth - Hari did not admit

ng reality of caste prejudice)
dialogue needs restructuring.
e threal of YAMRAJ! ! Cut: idea w/no completeness at

gers difficuities in coming to class, only mention



SCORING SHEET BY SUBJECT AREA

Qe # Criteria {range)

1
2.
Se
L,
Se
6e

7
&

17,

COMMENS: Script # 1. Actual educacional material is less
more than lp, wasted. Biscuits given good press!

Script # 2. Rawriting essential (writing too suphisticatec,
Poor presenzation of vital subjecte.

*

Thee were only two Health
Theefore it was impossible

Gen, information (77 wholy accurate, 1 many errors)

HEATTH ESICATION

SCRIPT ANALYSIS

Gen. information (70 very up to date, 1 out of date)

Focus: range (10 wide audience, 1 narrow)
Focus level

Vecab used (10 hi Sanskrit, 1 Vernacular)
Syntax (10 hi Sanskrit, 1 Vernacular)
Concepts: (10 hi sophisticate, 1 universe 1)
Concepts: (10 well explained, 1 unexplained)
Concepts: (10 relevant for gen. rural audience)
Concepts: (10 relevant to gen., rural audience)
Characters (10 identifiable 1 thin, unreal)
Intro. of topic (10 strong, 1 weak)

Main points clear (10 strong, % weak)

Main points reviewed (10 strong, 1 weak)
Concl. for action (10 stron;,, 1 weak)
Maintains interest (10 strong, ° weak)
tompleteness (10 strong, 1 weak'

i i Avers 2 Aver. { Aver, of
— E 2 Scripts
btk s a3 188 9] 8.3 6.3
E5 0k Lo 79| 7.7 6.2
"4 6 5 | 5 7 10| 8 6.5
)
6 45 !5 8 7 9| 8 6.5
6 4 & 4o 86 8| 7.3 6
L 735 5 6 8 9| 7.7 6.2
733 . 43 66 3| 5 7
6 4 8 | 6 7 5 !l 7.3 6.7
658 | 63 17 3 10/ 6.5 6.5
C k37 0 bk x x X (4.7)
4 5 3 |4 37 2| 4 i
553 ] 43 |47 4 s 4a7
L5 bk | k3 s 5 3| 4 k.3
335 | 372 |54 2| 3.5 3.7
k32 | 3 6 6 5| 5.7 4.3
5330 37 | 65 3| 4y 4o2

than other conversations.

Education Scripts in the entire se
to utilize three scripts for anal

Needs rewrite,

t of 51 scripts available.
ysise

Hurriedly written w/no rewritinge




Qe

1e
2.

3e
bk,

Se

be.

7e
8.

COMENTS: Script # 1.

SCORING SKEET BY SUBJECT AREA
# Criteria (Range)

Gen. information (10 wholly accurate, 1 many errors) 8

[
"

WOMEN'S “DULATION

SCRIPT ANALYSIS

Gen. information (10 very up to date, 1 out of date) 9

Focus: range (10 wide audience, 71 narrow)
Focus: ILevel .

Vocab used (10 hi Sanskrit, 1 Vernacular)
Syntax (10 hi Sonskrit, 1 Vernacular)
Concepts (10 hi sophisticate, 1 universe 1)
Concepts: (10 well explained, 1 unexplained)
Concepts: (10 relevant to target, 1 irrel)
Concepts: (10 relevant for pene rural audience)
Characters (10 identifiable, 1 thin, unreal)
Intro, of topic (10 strong, 1 weak)

Main points clear (10 strong, 1 weak)

Main points reviewed (10 strong, 1 weak)
Conclusion for action (10 stronz, 1 weak)
Maintains interest (10 strong, 1 weak)

Comnleteness (10 strong, 1 weak)

1 Aver 2 Aver 3 Aver [Overall
S 3| 531 6 7 7 16721 36 65 157
bk 1521967 733755 [6
.7 5 315 6 5 6 | 57| 3 6 6]5 (5.2
7 6 5|6 55 6 | 53| 3 5 6] b5
4 6515 | 556 |53 34 755
hk6 | bl 6k 5 s | bk o5 husfhay
7 5 6 6 5 7 & S5e3 5 6 7| 6 |5.8
} 8 361! 5.2 72 & 7216 2 6 6| 447|544
10 5 7 | 7.3} 8 6 7 | 7 L 6 7| 5.7|647
8 6 5 663 7 6 4 ? 2 6 6] L4.,7|6
6 5 5 53 6 6 7 643 L 4 721 5 [5.5
7 5 6 6 2 7 7 5e3 3 6 6| 5 |54
4 5 6 5 L 6 7 57 1 5 71 43|15
8 6 7 7 S 6 6 5.7 L 5 71 5.3/6
7 5 6 6 1 5 7 4.3 2 4L 61 4 14,8
7 6 5 6 1.5 7 k.3 2 4 6| 4 (4,8

but recommendations need be practical.

] educative value; not recommended for future (broadcast)
Script # 2. 6 ppe. ! Too much - loses all its valuea

reduced for future use
Script # 3.

Unne?essary sanskritization (why pradean garnu for dinuy e.ge?
Committee =~ only address given is Pulchok!

Boring; old; not credible - some modifications needed for future use.

Much on legal Services
How useful is this info?

) Best script yet -
Concluding remarks nceded to have more

And too sanskritized vocabulary - needs be
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