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PREFACE

The research which gavc rise to this report was conduéted between
Januazy 1983 and March 1984 as part of the Equity Policy Centez's study
of street food in tem countries (Egype, Senegal, Togoland, the Philippines,
Indonesia, Thailand, Bangladesh, India, Jamaica, and Peru), Funds for
the Bangladesh project were provided to EPOC by the Office of Women in
Development, United States Agency for Internmationmal Development,
Washington, N.C,

The study in Bangladesh would noc have been pessible without the
help of many people, Above all, we are grateful to Mrs. Mahmuda Khanunm,
then Deputy Secretary, and to Mr, Hedayet ul Huq, Secretary, of the
Ministry of Social Welfare and Women's Affairs, for advice, encouragement
and permission to carry out the study, ‘In Menikganj itself we are also
especially grateful for the help and advice of three consecutive
subdivisional officeré, the subdivisional police officer, the thama circle
officer for development, municipality officlals and many otlier locai and
subdivisionil government officers,

The crossepational study as a whole was designed by Irecne Tinker,
Director of the Equity Policy Center in Washington, D,C, The in=-country
proposal and rasearch desigzn were also greatly influenced by the wisdom
aund experience of Clarsmce ¥aloney and Toz Timberg; Bob Barnes, Sherry
Plunkett, Mal Chatman, Liljiazna Ayalde and Nizhkam Agarwal of the Dhaka
Mission of USAID; Suzanne Wallen, Geaffrey Taylor, and James Novak of
the Asia Foundation in Dhaka; Phyllis and Kepneth Forman of Save the
Childrea (USA); Md, Sirajuddin of the Bangladesh Small and Cottaga
Industries Corporation (who also chaired our Dhaka seminar on street food);

and Masinur Rahman, aconomist-consultant to the projece,



Additional much appreciated assistance in obtaining secondary sourcas
and overcoming obstacles of various types was provided by Emajuddin Ahmed,
of the Department of Political Science, Dhaka University; Said Ali and
Dirk Seeleman of the Asia Foundation; Najma Rizvi and Imdadul Hun of
Incernational Centre for Diarthoeal Disease Research, Bangladesh; staff
of the Centre for Urban Studies, Department of Geography, Dhaka University;
and Stefan Christopher of the External Evaluation Unit, Plaoning Commission,

The authors were assisted diligently in the field and in office
tabulations by Mahmud Riyadn Khan, Rashida Sultana, Begum Shamsun Nahar,
Md, Ohidur Rahman, Abdul Khaleque, Hasina Parvin, Mahbooba actary Khanum,
Siddiqur Rahmen, Md, Tofazzal Hossain, and A, Nurtaz Alam, Hazmul Islam
and Razia Begum also assisted with hand tabulation of data, Computer
processing of dats was graciously accoﬁplished by Eb-ssham Murshed Khan,

Ideas and encouragement were also regularly supplied from Washington by
mail and on visits to Baugladesh by Irene Tinker and Coralia Turbite,
Raymond Owens, consultant to the project,also contributed greatly to the
design of the interventions described in the last chapter, For their
Hiliingness to undertske some of these intarventions we are grateful to
Professor Mujiber Rahman and the board of the Manikganj /.sociation for
Social Service ard to the Manikganj branch of the Bangladash Krishi Bank,

However, the final course taken by the research and this report,
including any flaws or lapses therein, are the responsibility of the

authors, in particular the senior author,

Finally, we are grateful to the ready-to=eat food vendors of Hanikganj,
who overcame their initial uneasiness in answering our questions, without
whose patience and trust the research would have been impossible, We hope
that this report has helped to delineate their role in the ecooomy and that
those who plan this country's development will come to realize that they
and their fellows in other towns in Bangladesh contribute importantly to

the society of which they are an integral part,
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The Street Food Trade Bangladesh
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COUNTRY CONTEXT
——————uindt]

Economy

The aconomy of Bangladesh {s primarily based on subsiscancc agriculeyre,
in particular on rice cultivation. Forty-nina parceat of the Gross Domestic
Produce (GDP) {n 198! was from agriculture; industry accounted for 13.7%, aad
services 37,37, with the :rade subsector contributing 10,77 of the tacal. Ya:
the country is dependent on imports for about 137 of its foodgrain supply;
joma edible oil and fartilizer must 01;5 be imported along with the cotton,
patrolaum, machinery and cement required by the induscrial secctor, Incoma
from jute, tea, and lezther exports fluctuates with weather conditions ind
international markat prices and cannot begin to covar the cost of impores,
leading to an increasing deficit in balance of paymencs, In 1982, 797 of
the annual davelopment budget and 477 of total govermment budgat ware
contributed by foraign aid, In tavms otipar capita lacome (Tk. 2.5 or 22¢
per day) the country is arong 2 or J lowast in tha world. (Vennergren: 1)

Informal Secror
In 1981, only about 167 of the population was urhan though urban

population growth is at leasc 9,37 per yeatr; most of the urban increase {s
in the larger centars of 100,000 or more. The population 23 a whole {s
increasing by 2.5% to 3% per year and should reach at least 130 millién and
2 density of 2,500 per squatre mile by the yaar 2000, Employed persouns,
excluding those augaged in houschold work, were 27% of the population {a
1981, One source estimatas 51% of the laboz force 10 years and above tu be
in agriculcture full-time; anather 14,6% is employed part-cime, which brings
the total ta about 667 engaged in agriculture. With the bulk of tha
pooulation im the low age brackets {477 was under L5 in 1981) the laber
forca s increasing far faster than the chsorbtive capacicy of tha
agricultural sector; therefore @most of the new entrants to the labor

force will have to become employed in some other sector if imccmes are

not to decline even more severely chan they have in receut years, Since
modern industry is also presently limited in its ability to expand,
development of self-employment, espacially through small, craditional and
cemitrad{zional industries, becomes important, (World Eank 1984)

Information on the informal sarvice sactor is very limiced, The

occupations of employad male slum dwellers in the country's four largest
cities ara largely such informal Sector activity; peddling of various
wores, including street food, is prominent, though less so than manual
labnr and tickshaw pulling (DU 1979); unemployment is also high (estimatad
to be 56% by one study) (DU 1983), 1In Dhaka city hawkers and vendors, not
éoun:ing theic helpars, may have beea 6 or 7% of the workforce in 1977,
genaracing a sales volume equivalent to a full querter of the smallescale
industry sactor’'s GDP for 1977-73, Daily earnings appear to have heen
almost double the going rate for agricultural labor, higher than unakilled
‘ construction workars, but lass than that of skilled construction workers,

vili
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Only 2,5% appear to be daily commuters from outside the city, (Based on
detz from Rahman, n.d. and BBS 1982a.)

Turning to the production of goods for sale (industry), counting both
srimary and secondary occupations, 257 of. the workforce in the areas
studied by the BIDS Rural Industries Studies Project (one of which was
urbaﬁ) was in industries,only some which are related to ready-to-ezt food;
handloom, gur, rope, rice oroducts, dyed yarn, fish nets and other
equipment, carpentry, baskerry, mat-making, bricks, tailoring, biris,
mustard oil, grain milling, and dairy products together accouat in
descending order of importance for 877 of employment in these arees, Rural
enterprises depend more heavily cnan urban ones on unpaid family, piece-
roted, and casual laborers, and mzny are z-tually profit negative 1f wages
are calculated for family workers., These profit pegative enterprises tend
to be one: which make heavy use of women's unpaid labor, However, prorits
cre quite high for many rural enterprises, such as bakery goods, oil

sressing, vehicle and electrical goods repair, carpentry, etc,

iarkaots

The bulk of the country's trade takes place in rural merkets (hats)
which meet only onze or twice a week, though in some cases, aspecially in
the towns, the site also contains a smaller permaneat market which is open
daily, A striking festure of most of these markets is the high percentage
of middlemen traders, many of them part-time, since in racent years the
need has increased tremendously for income to supplement functionally lewar
and lower wages and profits from agrizulture. (Siddiqui 1982, Bagee 1975)
dats are als) social events featuring entertainments, local level zrizls
and religious functions, (Baqee 1975) Nonpermanent vendors usu2lly pay
3 small daily toll according to type 2nd volume of their goods; 2t presea:
the collection rights are deligated to local governing bodies (municipalizias
and union councils), who are supposed to use it for marke: maictaincnce and
davclopment after forwarding a smzll percemtzge o the central governnment,
In practice, the local governing bodies usually lease the toll collection
.rights to a privete individual; it is traditional for him in turn to subla:z-.

these rights to others though at present subleesing is illegzl, (Siddigui !3

Yomen
zongn .
In contrast to meny Asian countries, women vendors are 2 rare sight in
3angladesh, The comservative Muslim ideal of female seclusion prevents =11

.but elderly women and little girls in traditional surcoundings from doing

: el «
ork of zmy kind cutside the heome valess the family is absolutely desperc:z,

As move women have become desperate 2nd willing to leave the home for work,

*
This is with the conspicuous exception of some hereditary itiperant tradin:
roups ('gypsies') whose women engage in trade., The ideal of purdah is
generally weaker or non-existant cmeng non=tiuslim minority communicies.

ix
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however, oppurtunities for work hava declined; the spread of alectrice
powercd rica mills hcs deprived women of thaeir previously major source of
outside employment though post-harvest pracessing of graias remains z major
Source of work in rural areas (Begum and Graeluy 1980; Westargezrd 1983);
in urban areas domescic service i3 the main source of femalae amp loyment
(3RS 1982a), Female autTition i{s also worse than that of men (though food
intcke for boch is inodeguate} due partly to the ideal of sacrifice (men
and children eating deforc wowen), the belief thas a women should cbstain
from aating or eat lightly whea she or a aursing child is 11l (menstruation
and pregnency baing taially deflined as illnass), frecuaent preguancies,
long periods of aursing, and the nursing of older children during pregaancy,
Yomen's life expectancy is less than that of mer; cod if unpaid labor in
the home is courted, they also work longer hours than meéa, more than half
af their home labor being essential to agricultural production, (Institute
of Nutrition and Food Science 1675; Tinker 1982)

Covernment and private volunrary orgenization programs for poor women
have had some success; the most bancficial have been those which stress
seli-reliznce and incame earnivg through small, aconomically homogeneous

groups,

Credit

Taough 657 of the banks are ip rursl areas, ouly 127 of the advances
and 167% of the deposits occur in rural areas, Recent cttampts to provide
small loans have mostly benefitted special experimental’targat groups;
most poteﬁcinl borravers arc still turmed avay due to the requirements of
substantial collateral, time consuming paper work (and often trovel os
well) and sometines the payment of bribes to bank officers, BSanks also
labor unéer the buyrden uf interasc payments which are f{nsyfficient to covar
their zosts cnd poorly trainmed staff with high workloads and low salarigs,
(Yennergren) The bulk oL rural credit £{3 ctherafore pravided by informal
souyrces, i.,a,, friends and relatives, professional money leders, well=toedo
people, shope=keepers, and other traders. Interes: is most frequently paid
in kind 3nd usually varies batween 1207 and 240% per year, Shopekecpers
may require that purchases be made from them instead of collateral or
interest. (Hussain 1983) About half of the loans are uasecured, but ia
Some cases of secured loans it is tha borrower's collateral that tha leader
w2nts more than the intaresc per se. (Yunus 1983)

Recent PVO and donor cgency experiments with smallescale cradi:z have
found that borrowers are willing to pay high (up to 36%) interest and will
reply if they believe other loans will be possible when needad, that
d2perwork can be Teduced, that administrative costs can be recovered, thas
usurious private ratas cam be lowercd through competition, and that
paer-group pressure ind the incentive of future cccess to forcad savings
c2n be affectively ysed zs security (USAID 1982), Most 2VO's overating
in Bengladesh now have small loan programs for the poor; through cheis

X



influgnce banks are becomiag more flexible and development oriented than

previously, However, the need for credic seill far exceeds {ts availabilicy,
Research Setting

Dhaka Division is the cencral adminiscrative zone, aad alsc the most
represencative (or least atypical) ares of tha country, At the time of thae
research it was divided into five districts. The tesearch was centered in
one of the five former subdivisional headquarters of Dhaka District, just
outside the region of the capital's most immediate influence, The town of
lanikgan} has a population of 38,000, and it is the most important market
cénter in the surrounding area, located both on the river and on a major
land route which links the capital to the western half of the country. The
region is one of the poorest in Bangladesh, an erosion prone, low-yielding.
rice-producing but rice deficit area, much of which is under water during
the rainy season. Both in the town and its immediate hinterland, industry
is primarily micro and cottage industry; at present only brickworks appear
to consistently employ more than 10 workers though there are signs that
larger scale industry will soon be mo?ing into the oﬁtlying a;eas.

The municipalicy is primarily an admipistra:ivas, commercial, and
service center with two levels of governmen: offices and courts, I hospitals;
oand a veterinary hospital, 7 primary'schools, 4 high schools, 2 colleges,
2rcinema halis, a sports stadium, a twice weekly periodic markat and
3 daily markects, -

It's street food trade is active and highly visible., Some vendors
walk throughout the central area (known to locals as the town; outer
mudicipal area ‘e not so considered), but most vendors sell from only
one of $ main ling locations:

l. cthe illegitimate and periodically demolished squatters' market
at the bus stand on the Dhaka-aricha Road on the northern adge

of the municipality;
.2. the court area;
3. the mein road in the center of sown;
4. the two other markets in the center of town and at the ghat; and
3. the residential neighborhoods,

FOOD AND VENDORS

Our working definition of street food was: food sold outside of
permaneat, four-walled structures which could be eaten at the place where
it was bought, Thus businesses with three-walled permanant or four-wallaej
asn-rermanent structu~es were included in the study alcng with chose
without any scructure at all., Food that was often not eaten on the spot,
such as uncut fruit or biscuits and other dry snacks, was also iacluded
because such foods could be eazen at the purchase place (znd {n fact oftan
are)., The definition is to some extent artificial since ready-to-eat foods

sold in permanent shops do not appear to be any different from those sold

X



from non-permanent one3; and some businesses which operace completely in
the open air are fairly highly capitalized and lnng-standing, However, for
the most part we beliave the dafinition has made it possible to concencrac:
o0 smaller businaesses,

A consus of vendors and foods fitting chis dafinition was conducted
throughout the municipality in vinter-spring 1983, Observation by surveyors
and iaformation given by veadors regarding their wares throughout the year
revealed a total of 128 ready~to~cat foods, Only 45% of these tend to be
sold meialy by their producers, The six most widely sold foods (sold by
.more than 100 veudors), in order of sopularity, are canacur, sweet biscuits,
date’ gur, lozenges, muri, and bananas.

The total aumber of vendors fiteing our census definition of street fcou
vendors is 350, representing about 807 of all the fast-food establishments iz
the municipality, Thasa vendors ware classifiad dccording to the areas of
che municipality in which they sell and typa of food suld, The food/vendo:
tynes ave: :

L. wet mcnls/ho:els* = ricc and wet curries;

2, dry maal substituta/rescaurant foods = vuti, fried vegetable,
888, and other restaurant snacks;

3. tea and tea shop snacks (fewer chan Testaurant snacks);

4. dry snacks sold in mudidokans (grocer's shops which carry
many items, including uncooked food and non=faod);

3« dry soacks/sweats sold by vendors specializing in these itaems
rather than from a mudidokan;

6, wet sweets - milk solid, SYyTupy swects;

7. ‘dairy products and ice cTeam;

8. fruit and frujt Julces;

9. othar - bottlad driaks when solg by a vendor who sells those only;

chetpotti; bhandari sharbat (a type of health driaok); kasoadi
(a liquid condiment),
Product surveys were repeated at three other times in the year to get
2o idea of seasonal changes {n tha availability of our 128 foods and their
vendors, As expected, fluctuations in the quantities and types of fresh
frules occurrad with changes ia saason, Certain dry snacks (bhapa pi:ha,**
gulgulla) were also observed ty be seagoral, {,e,, for sale only in wintar,
In each location the number of vendors changed with each season due
both to the arrival of fewcomers and the duparting of those previously
observed, 3etwesen wiater and spring there was a loss of 22% at the bus

stand (the only area Surveved in winter); bacween spring and Ramzan, a net

" Sangladesh the English word 'hotel' is used in the wmerican sense of
'restaurane, ' It denotes an eating eszablishment which sells meals,
which in Bangladesh @eans rice and fsods sarved wich rice. If overnighe
focilities ara availadle, the cernm 'residential hotel' will be used,
'Rectaurane’ denotas an escablishment which sells snacks and meal
subscitutes only.

"a
A steamed rice flour cake, “lavoreqd usually wich date sugar. Gulgulla
is a whole vheat 'donuc hole.' :
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drop of 427, throughout the municipality; the rainy season brought an
{acroase of 237 of the soring tocal; aad in autumn there was agsin a net
decrease of 167, Some of cae deparTures werd dtie cu linown business
failure, estimated to be on the average k1A per season or 9% in the course
of the year, Most, howevar, werw duc to changes in occupation, espaciclly
in Rgmzan, but also in autumnm, sPring, sunmer and the rainy season, in
that order of s;gn*fxcance. Alteznacive work im agriculcura out-pullag
non-agrtcul:ural employmen: in soring awd (especially) ia Ramzan, wliich

nis year begzan in summer, The greacest activity in the street food trads
a3 in winter, followed in dac:cnsing order by spring/summar, the ra iny
Season, autumn, and Ramzan, Aauzaa is an elpellally Led tiae for bus
nawkers, who almost entirely lose their clieatelle during this month, It
is also bad for dry snack and fruit vendors (sime of whom are bus hawkers)
though these products sell well in the late afternoons just prior tec the
‘Oreoaking of the daily fast, In fact, in this month vendors of all tymas
try to sell at least onme {tem which {s popular for this purpose, and
iftari sales are quite profitable for some, ’

Then asked about changes in profession 257 of the Sample respondents
said they take up different work during ac least one season of the year;
39% of these aze dry snack scllers. All categories of vendors except swesr
sellars also said thay changc their wares to some extant with the changes
in season, Forty-nine percect of the vendors sell three items or fawer
297 are single item scllers, mostly seliers of dry snacks, douever, one's
m2in impression is one of great diversity and a fairly large oumber of
svoducts (up to 20) per vando= though vendors tead to stick within a
particular line of wares, , .

Only five wemen vendors srare obsvrved who fit our definition, Thei
businesses arz: a hotel, a tea shop, a mudidokan, fruit, aad dry snacks,
~ 3ixth woman is a wholesale producer of dry snacks; and a seventh,
fresently primarily a beggar, is an occasional seller of bznanas from her
own trees, Yt 367 of the vendors have female help in their businesses;
4% have the help of unpaid famale family mcmbers., If one Looks only at
sroducer veadors (29%.) of the total), perzencagas of women participants
,become much higher. ror e!anp;e, 10C% of the producers or canacur, <he
single most widely sol ! product, use famala help in production; 877 of the
producer/vendors of date gur (date sugar, the third most widely s3cld
2roduct) use femaie help; anc 767 of the producer vandors cf muri (puifag
rice), the f:ifch most widely sold product, use women helpers, (See Table !.
Hany viliage women producezs sell to.middlemen who come to their homas >
tuy for resale i{n town or at various rural hats; only thesc whesa male
family members have come :o town to seli have been tevealed by our census.
Thus the number of womem favolved ia nroduction of these foods {s far
nigher tham sur figures Suggest. I thace women were to sell their wares

in public, the entire pizture would change,
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AIX

Tabye !

Producers and Yomen Helpers Haking 9 of the Host Ulidely Scld Products*

hh

Date Gur Huri Canacur Hatha Tea Ruti Bhaji
Number of ) .
Producer Vendors 55 21 6 8 68 68 68
Number of Prodicer
Vendors with Women
Helplng to Make
Thls Product 48 16 6 4 0 1 16
Number of Producer
Vendors with Women
ftelplng to Make
This Product a7.2 76,1 100 50 0 1,47 23,5
Total Number of
Women who help to
Hake This Product 58 19 9 4 0 1 - 18
Nuinbzy of Middlemen
Vendors of This Food 64 a8 i35 1 0 0 0

*There Is also a large-scale canacur producer who has sfix women employeces, lle was excluded
from the total of 550 vendors because he sells from a permanent, 4-walled ztructure,

**Dntc gur 1s liquid or crystallized browm sugar made from the sap of tlie date tree — analogous
to maple syrup/sugar. HMuri s puffed rice. Canacur is a spiced aixture of fried pcanuts and
stronds and squares of fried dough made from flour and varfous pulses. !atha is a drink made
from yoghurt or whey and sugar or salt. Rutf {chapati) s toasted, flat, whole wicat bread,
Mnji s o fried mixed vegetable prensaration, Acor is a sucet/sour relish or candy-1ike
aubstance made with fruit and spices., Dal is n boiled or toastad preparatlon made from any
of . darpe vertety of sulscs, ’



Of an estimated municiprlity workforce of 11,818, stseet food vendors
and their helpers appear to conmstitute about 6%; these are 557 of the tocrzl
stract food workforce, of which 457 live outside the municisality,
<iddlemen are 57% of the vendor sample, producers consticute 29%, and 137
are multiproduct sellers who themselves prepare at least one thiﬂg that they
sall. The majority of the middlemen (53%) buy both from producers and othas
middlemen, and 237 are 'primary level' middlemen who are the snly intermedizz
Setueen producer and consumer; 24% buy only from other micdlemen; and are
oiten only the last link in an extensive chain of intermedisries. Host (.
buy their goods inside the municicality though 597 sell only goods which
eriginate outside; 57 sell only zoods made inside,

Estimated ages of 70% of the vendors rznge from 16 to 45; a quarter zve
perhaps 46 or more; 5% were esctimated to be within 10 and 15. The chiid
vendors sell dry smacks, fruit, dairy products; and mudidokan slates,
Twenty-seaven perceat of the sampie has had 6-10 years of schooling; only one
has spent more than 1O years i1 school; 317 have nevér been to school though
6% have had at least one year of vocational training, &side from the
question of schooling we do not have information regarding literacy and
numeracy for the sample as a whole though we believe that thosa who are
functioning as sellers all know how count and how to do other simgle
numerical operations, at least mentally. Among the vendors whose familicy
vere also studied 687 are illiterate, Only § vendors in the family study
group keep written records, primarily for credit sales,

In contrast to the 2.57 of the Dhaka vendors found by one sctudy
(lzhman, n.d,) zo be commuters Irom osutside the city, 45% of the Manikgen;
vendors live outside the municipality, Of the sample vendors living in tse
municipality, two-thirds werc born there; half of those who were nct born
therc have lived there for st leas: 19 veirs, llone have come rithia the
last yzar, Thus, the trade i3 Aot Jomirated by migrants, in centras:c =o
the impressicn of Dhaka given by scill ansther study (S, .ihmed 1962),

Thase who come from outside appaar tc come from closer distances and to se
homa at night rather than coming to stay., UNinety-four percent of the
semple venders ovm neither land nor shop from which they sall; those who
own 2ither ot both all sell from a structure of some kind, and two=thirds
are mudidokans. ‘

Hindus are perhaps 207 of the tegional population, (which is much
higher than the national 12%) and among the vendors as & whole thay
rapresent 26%, slightly more than cheir percentage of the local population,
Hcgever, within their traditional Specialities (sweets and dairy nroducts)
and among mudidakans anc 'octner! produc: vendory chey zre ncaviiy

oversrepresented,
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ECONOMICS OF VENDING
Credit

The zlmost tacal unavailability of commercial cradit for small venzars
in Manikganj is illustraced by the fact that 95% of the sample started
business without it; 307 scarced without credit of zny kind (formel or
informal, commercial or intercst-free), Half began exclusively with their
own savings, Gifes, inharitance, interast-frec loans, suprlier credit
(5% only) and combinations of thase sources with each other and wich sevings
dccount for tha other half except for 4% who actually obeained an interast-
bearing loan, Three of thesc loans were formal, i.e., from a vendor's
associaticn (the bus stand has two associations which make very small loaas
o members), and 4 were informal loans: chree £rom profassionmal money-lendar
and one from a neighbor. WNoma were from a bank,

The on-going need for eredic is considerable, howavar., Lack of sccass
to credit was the major vendor complaint, At the time of the study li% wawe
Tepaying interesc-baaring loans (mot for starcing capital). Though only 5%
sterted business with supolier credit, 76% acquire all or some of thair
iuk:udieu:x 6T stock on credit, Suppliers are in fact the major soures cf
on-starting credit, and most of them apparently do mot charge interast or
nigher then normal prices for credit sales, at least in Hanikgenf, This
does not maan that veadors would not benefit from capital which would allow
them to buy in bulk (a frequontly expressed wish) or at lrast in cash ct
all timas, Amounts of s:irtins cupital (unzorrectad to sSny common indax)
vary extremely widely, The most highly capitalizad businesses are in the
court area, followed in descending order by the mein road, the markets,

the aeighborhoods, and the bus stand,

Scles

Sales also have a cremendous range from Tk, 70 co Tk, 14,000 per week,
The sample average fs Tk, 2,017 per week though half the vandors make waekly
scles of Tk, 1,400 ov laas. Buyers spaad more in sweet shops aad mudidoka::
than for other types of food, The tozal volume of turmover for the sample
is about Tk, 318,687 per week, which {s one yecr amount:s to about 52 milliorn.,
Szles, income, and rate of return have beeh compared in Table 2,

Business Costs
e O3 LS

Ingredients and stock are the major business expensa (507 to 397 of
sales for most vefidors). Actual rent averages a low 0,79% of scles for
those who pay it; markac toll averuges 3,29% of sales for toll-nayers,
These-surpricingly low amouncs m2y be due o underzeporting ¢f rant; some
‘of those Teating goverament property alos make supolementary unofiicial
payments, not included ia the caleulation, Transportation casts zre nil
for 45% of the vendors and within 27 of sales for 48%. The remaindar

spend up to 9% of sales, Forty percent walk exclusively, 137 use only
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Food/Shop Tynz
Hotels
Restaurants
Tea Shops
Hudidokans

Dry Snacks
Sweet Shops
Dairy Products
Fruit/Juice
Other

All Types Combined

Excludlng Vendor with
Tk, 14000/veck sales

All Types, Excluding
the Two, Hlghest Incomes

Table 2

Sales, Income, Rate of Return, and Percentapge of
Famlily Support Provided by MHine Food/Shop Types

Veekly Sales

Weekly Income/Profit

Louest Highest  Average Lowest Hipghest Average
800 4800 1990,42 100 519 302,75
1050 4000 2090.42 124 1023 432,71
25 2450 964,75 50 1106 356,50
350 8400 2574,79 53 4158 684.45

70 9000 2066,4¢ 29 1980 515.21
2450 33s0 2975.00 256 366 324,75
175 2100 1095,00 92 840 359.00
175 6000 1728,03 12 1167 415,24
5343 3500 1715,75 176 - 1439 706,00
70 14000 2092,138 12 4158 503.24
70 9000 2017.00 12 4158 491,68
70 3000 1976,.35 12 1979.88 469,08

Average
Rate of

Return

17.94
26.00
58,61
36,21
33.21
12,25
48,78
31.63
69,92
31.67

32,24

31,12

Percentage
Provididg
Over Half
Family

Suﬂgorg___
75.00
66.66
87.50
54.55
68,18
75.00
20.00
75.68
75.00
67.30

67,09



rickshaws, and 3% hire coolies; 4% use bus or coascer; 127 use & combinstisn
of tha 3bova,

Fual is 1 more sigaifican: cost than either reac or transportation,
avazaging 57 of sales for those who tuy it, liovever, a great deal of fuel
13 not bought buc is gathered by women and children, reducing costs by at
l2asc half,

Zighty perceat of the sample Ls unlicensed, for thosa who have liceases
e yeatli official cost is less tham half of one parceat of sales, dorrevar,
the unofficial coses tfavolved in obtaining a license for the first time
(unfortunately not accurately knoun) ave reputedly sometimes significant,

Lass
The majoricy (657) make up to 107 of their sales on credis, 167 make
wore than 157 of sales on credit, and 14% never sell oa credic; 76% say
loss from defaulting Ccustomers, a severe problem for some vendors, is
wichin 4% of sales; 217, report na loss, Though begging and giving to
baggars are highly visible activities, 747 say they spend less than 17, of
thair sales {p this way, donatioa amounts being small, Three quarters of
the sample say chey have no spoilage of goods or that the amounc of the
loss {s under 1% of sales. Eighty percent have nevar lost anything fron
. theft, and oaly 57% make a serious effort to guard against ic, Only 187
spend anychking (0.0957 of sales) for the purpose,

[ 4

Inceme

Escimated incomas range from Tk. 12 per waek (a child vendor who
brings in about one-third of the family income) to Tk, 4,150 rer week
(2 mudidokar near the court), The average income i3 Tk, 492 oer week
or Tk, 70 per day, but half the sellers make Tk, 337 pcf weak (Tk. 48
?er day) or less, (See Table 2),

An average family size of 7,427 indicates an average per capita
income of Tk, 9 ser day, Tk. 6,48 per dey or le3s for half the vendor
families, In tarms of rate of return 'other' products rani highest (7¢7),
folloved by tea shops (597), dairy products (497.), mudidokans (367),
dzy ;nnck: (33%), fruic (327.), restaurants (26%), hocels (1e%), and sweec
shops (12%), For all types ol foods together the averzge rate of recuyrn
1s 324, Volume of trade czn compensate for a low rate of recurn:
mudidokans have only the fourth highest race of return but rank seccnd,
aftar 'other! products, in terms of income, They are followad in the
income ranking by dry smack sellers, rescaurancs, fruit/juice scllers;
deiry products, tea shops, swaet shops, and hotels in thac orderx,

Zxcluding the two tighesc incomes, earnings from ssreet food averacsd
Tke 67 par day, about the same as chat of a skilled carpemter in Hanikgan;
during tha research period, more than three timas the going wage for
agricultural labor (skilled and unskilled combined) in Dhaka District as
3 whole and 2.68 times tha vage (Tk.25) of an ungkilled noneagricultural
labor in Manikganj =own. Howaver, for those with low earnings ecrtheycting
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or other manual labor might be 2 more profitable choice, should such choi:ze
be available,

When wages of unpaid family workers (calculatad at Tk, 1% ner day) arc
added to business costs, profits faor the sample register a drop of 37%, .-
3 computed wage of Tk, 25 rer day profits and rate of =eturn become negaci--.
for hotels, sweet shops, and dairy product sellers., Consumption of owm
wares by vendors and their families amouncs to about 7% of the profits thiy
would have if they did not do %0, For those vendors with paid employeces
"'2g28 paid to workers average 277 cf profics,

Vending is :the only source of individual income for 537, of the samnle,
the main source for 297 and only a secondary source for 137, For the latce:
groups, income from own land, followed by anochar businass, a salary and oum
wage labor are the main other sources of income,

Half (53%) of the vendor families have the benefit of earnings from
other family members besides the vendor; for 47% the vendor's eartnings ara
the family's sole source of support; for 677 the vendor's earuings nsrovide
at least 517 of the. family's income. (Table 2)

Both sales and income of each of the women vendors are well below the
average for their respective categories;®two of them are Lthe lowest earncs:
in their food type category. However, as a group their average rate of
return is 29%, not far below the samgle averzge of 32%., This suggasts thag
low volume of sales due to lack of capital is the main cause of their low
incomes, Access to additicuzl capital might improve matters, all 'are’
earning the family's only iccome or the major shzre of it, Though lov,
the average edrnings for the women vendors at least equal cr exceed those
available to women through othez types of work,

Vandor families speﬂd most of thelr {ncome on food: according to
their answers, an average of Tk, 5.37 per day aer head; ¢5% spend less
than Tk, & per capitz per day, cnough to provide only l% meals per day
for their members., ALl but one of the 22 families studied in detail also
buy strect food regulazly; usually ic is a dry snack or ice cream {sr the
shildren; cigarettes, biris, and betel nut and leaf are bought for adulcs,

Of these familles also 547 learned their production/selling skills
from parents, husbands, other family members or neighbors; 187 learrad by
doing it themselves; 187 learncd by watching other vendors. Ia adjusting
to !nereased costs half (557) of these families prefer to raise thelir
selling prices only as a las: resort, for fear of losing custorecs;
smaller servings, cheaper ingredients, switching to other produccs, and

zombinations of these methods z2re rescreed to,

Hindu-Muslim Differences

AS per popular belief, our sample Hindu vendors started business with
larger amounts of capital, have an average higher sales voluma, and have a
17% higher average income than theitr Muslim counterparts, However, contrarw

to expectation, they have been in business a shorter time,
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SUSTOMERS

Six customars from sach of a Subsample of vendors (73) ware {nzervier::.
while purchasing food; 497 were taking all or .ome of thair purchases away
to be caten elsewhers, but 897 3aid they usually buy at least some of their
purchases for ocher people, Thus customers arc not the oBly consumers,
perhaps not even' the maior coasumers of street food., From the vendor family
Studies we know that when vendors purchase dry soacks, ice cream, or fruit
it i3 usually for their children, Only hotel foods and tea, usually consum...
on the spot, can be said for certain to be eaten mainly by adults,

Only 27. of the customers have had 2oy connection with the szle of stocos
food; 237 are in business/selling, however; 227 farm their own land; 207 2re

vage laborers (rickshaw, construction, domestic service, shop assistants);

19% 2re salaried, mainly army/police and white collar workers; 9% are childrus

3% are college students; and other dependents, jeni-dependents, and
miscellaneous occupations comprise the remainder, Of tha 10 female
customers 5 are dependemts (4 children, | housewife); the othar half are

J wage laborers, a school teacher, and a bagger, Occupational spread varias
with the area, children predomiznating in the neighborhoods, farmers {n the
market, service holders and businessmen on the main road, farmers and
laborers at tha bus stand, and service holders ac tha court,

Service holdars are the major customers (about ome third) for hotals,
ta2 shops, and fruit; businessmen zra the main patrons of regstauraacs,
audidokans, sweet sﬁobs, and dairy products; farmers are top customers fcr
dry snacks; and. childrsn form a third of the buyers of chotpoted and
Shandari sharbat, Laborers are az least 0% of the clientelle of all
types of shop, 28% of the restaurant customers, 25% of the frui: buyars,
and 22% of the mudidokan patroms,

Customers and vendors boch ppear to divida‘in dpnroxinmately the
stme proportions into those livimg in towm (39%), in the outer municipalice
(12%), and outside the municigality (49%); 7% are bus nassangers, Justomas
incomes are much lower than thosa of the vendors; excluding the 14% +wichous
income, tho average i3 Tk, 278 rer weel, only 55% of the average for tha
vendor sample; (797 make less chan Tke 330 per week), This clear
discrapancy applies in all but two shop categories: sweez sellers make
less chaa their customers, and hotel ownera maka only 3% more than theirs,
The average custcmer fanily size (7.22) is almost the same as the average
voador family siza (7,42), and the same discrepancy in income exists whan
customer and vendor family pex capica incomes aad family foad expenditures
are compared,

As a group the customers spend l6% of their incomes on strect food,
(Table 4) Those {n the lowest income bracket (Tk. 175 per weak or less)
spend 237%; those carning Tk, 176-350 per waek spend 217%; cthe two middle
brackets spend 147 and L7%, and che highest brackat spends only 6%, The

ainimum cost of a single purchase ranges from Tk. 0,25 for mudidokan
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Table 3

Customer Occunctions

. Number of Sercentapge

Jssupstion Resoondents of Total
dusiness/Selling 102 23,4
¥zrming (owu land) 93 22,4
Labor (rickshsw, conmstruction 83 20,2

work, comestic service, shop >~ 85,3%

<mnloyees) . Nonedependen®
S:tvice (permanent, salaried 8% 19.3

coverament or private

emloyment, army/nalice) J
Children (age 14 and under) 40 9.2 ]
Colliage students 13 3.0
9 13.3%
namployed Adult 4 0.9 Desendeat
Housawife l 0,2 ’
Ratired 2 0.5 Semi-dependian:
Ocher (U,P, Chairman, e 0.9 Non-denendens

begpar, priest) — -

436 100.0
L} L
Table &4

) +
Percantige of Income  Spent on Strces Food bv Inceme Brazket

Vieekly Averaze Weekly Average Percentize
Income Expenditure for Average of Income Spenc ea
Srackat Street Food™ Income Screat fool

(Taks) (Take) (%)

Tk, (=175 26 L& 23
Th. 1762350 52 249 21
Tk. 351-525 63 446 e
Tk, 525-700 106 64l 17 .
Tk, 701 and over 69 1159 6
w1l brackets 44 278 i6

kuvcrage expenditure is calculated on the basis of all 435 respondeats;
cverzge income is the average for carming zespondents only, If the
averzge income for all 436 resnondente (Tk, 234) is ysed, strect foo<
arpeaditure becomes 357 ¢! income in the lowest :rackat and 1..%7 for
the customer scwple as a whole, This would give 2 distorted impressisa,
acwever,

W

No rasnondenc ingicated an cunenditure of lecss than Tk. 0,25 on a single
purchase, but Tk, 0,15 and Tk, 0,20 purchases vere sbsarved in other
tovms,
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snacks, fruit and dairy products to Tk, 1.00 for othe: produccs; averaga
expenditure for a single purchase ranges from Tk. Q. 66 at tes shops to

Tk. 9,84 at sweat shops. The median sweers purchzse, however is Tk, 5,90,
lass chan the Tk, 6,00 median for hotel food purchases,

Purchasing patterns are oot the same as general eating patcerns sincs
many foods are made at nome for consumption and those buying foods
ready-to=eat are not necassarily the ones who will eat them, According to
the answers of tha customers (which coaflict with some of our other daca
on icrome and may vepresant wishful thinking to 3ome extent), 997 eat a
full meal with rice 4t lemst once a day; nobody naever eats {t, and all ect
it at least once a week, Ya:_65% never buv such a meal ready-to-eat.
Kuti/bhaji and restaurant food is eaten at least once 2 day by 547 but
bolight this frequantly by only 317, Tea, on the other hand, is bought =t
least daily by 417 btut consumaed at least daily by omly 407%, suggesting
that L% of the customers buy it for others (a.g., businessmen buy it for
cliencs), Moat of those who do not buy tea more than omcs a dey do oot
buy it or drink it at all. At least 7% of the mudidokan and L3% of ch:
dry snack customers also appear to buy for others, The greatast aumbers
buy and eac at least weakly but lass than daily, Wet sweets and dairy
products, on the other hand, ara eaten but oot bought by Ll37 and 227 of
the respondents tespectively, The highast percentages eat and buy sweets
once a fortnight or lass; daity products are eaten or bought by the
greatest number at least vweskly but less than daily, Fruit znd juice
also are consumed by 57 more respondents than buy; the majorizy say they
eat it once a waek or more but less than daily, Oaly 217 of the
respondents consume chotpotti and bhandari sharbat at all, and all of
the buyars appear to ha consumers aand vice versa; the highest percentage
buys and eats at liyast weexly dut less frequently then daily,

Streat food purchases appear to represent eithar temporary, "holding
action” meal substitutes or snmacks for 78% of the customers; the rest at
least.occasionally depend on commercial food for meals, Four perceat
2ppear to take homa-~cooked meals outside the home to be :cten elsawhere,
but in contrast to customers io some other countries noue appear to zaka
ready-to=ecat meal food home to be ezten thera, Those who ac laase
occasionally depend on commercial food fer ane or both maals come fzom
scrvica, business, labor, farmaer, and dependent occupational categories,
in that arder, They are customars of all che nine vendor types,

Children (14 and under) are 23,25% of the cuscomer sample, represeazisn-
the major customers (25%) {n the neighborhoods, 2 third of the customers
for chotnotzi, 217 of the dairy product buyers, 107 of the mudidokan and
<ty soack purchasers, 8% of the restauraat clientelle, and % of zhe fryis
buyers. They spend only 13,9% of the tocal sample expenditure; however,
the majority of dry snack, ice cream, and possibly fruit purchases made
by adults appear to be made on behal‘ of childran,
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F00D_PREPARATICN AND HANDLING

Food nreparation methods vary with the rype of food and preparation
‘location, Hotel .and restaurant foods, tez, and sliced and spiced fruit
are preparad at the selling site; dry smacks, wet sweets, dairy products
end chotpotti ara prepared at home, Preparation methods used for pesnuts
2nd canacur, matha, zuti, bhzji, tea, muri, acar and chotpotti are
described in the full report. Major complaints of observers regarding
sznitation, not applicable to all vendors, were infrequent or no washing
of dishes and hands, or infreguent changing of dishwater, failure to cover
food, and dirty clothes, Water used for cooking and d}inking was usually
2ither boiled pond water or tubewell water, fudged to be safe for
consumption,

Interviewers rated the cleanliness of vendors om a S-poimt scales
very clean; clean; OK for most items; on the dirty side/I would hesitate
to ezt this vendor's fond; and very d:-ty/I would never ezt .this vendor's
food. No vendors were rated as very dirty; four (2.5% ware judged to be
ont the dirty side; 61% were considercd clean; 217% werc rated very claan,
2o 167 were conslidered OY. for most items, Ratings do not seem to
correspond with prices charged by vendors though nrice information is not
sufficient fo allow a clear judgment on this, Income 2nd cleanliness
rating 2lso show no clear conncction,

Tha majority of respondents denmy having zny need to worry about
s;oifage; 13% eat their leftover wares before thaey can smoil; 127 reduce
norices at Ehe end cf the day to avoid the.problem; 6% do both of the abova:
onc reprocessés them; and one fceds them to his animals,

Microbiological analysis of 7 food samples (muri, mctha, ¢3nacur, gur,
ruti, bhaji, and acar) was conducted in Dhaka a: the Intarnational Centre
for Diarrhoeal Disease Rescarch, 3zngladesh, Analysis was requested ts
obtain a rough preliminary indication of possible dangers from these
foods and as no more tham cthat, All samples were judged fit for human
consumption, However, in the two liquid products, matha and bhaii
(the latter in this case was apnormally soupy), small guantitias of
bacterie were found which though not dangerous in the I s~iples could
cause :iarrhea'in larger concentrations. To some extent this supnorts
the frequently encountercd local velief that dry foods tenc to be safer

than wet ones,

INTERVENT ZONS

At the outset :f the resaarch it was agresd that aztempts would bhe
male to intervene in problematical srcas revealed by the study zad that
thase interventicns would be implemented throuzii local gzovermment or
voluntary organizations, Although both Bengali and foreign volunctary

orzanizations are currently working in the Hanikganj area, all zre not
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licensed to work in town; furchermorg, theis targat groups, programs, 2nd
Jolicias vary widelv, The veador population is also vary hetorogoneous;
l2ndcd, laedless, narc-cime, full-time, licerate, illiteraze, family,
individual, all-female, involving both sexes, z2llemale, single product,
muleti-product, producer, middleman, rtural, town-dwelling, structureless,
housed, marginal and solvent businasses are all included, However,
meecings with represcatacives of local crgamizatioas revezled that most
vere willing to consider some of the vendors at least as aare of their
target groups.,

The first intervention was a "fair" designad =o acquaint the loez!
otrgenizations wich those vecdors who necded and wantad their haln and
vice versa, All organizations did not uluimately participata, but those
representatives who attended, together with UPOC staff, spent one day
circulating among the vendors, asking and answering quastions aad
distributing a handbill describing the loczl organizations and their
programs,

When asked about their busincss problems rthe number one complaine
of the vendors was lack of capital and lack of access to low-iaterest
lcans, and rescarch verified that form=l credit is almeost tocally
unavailable to the fcudy population. Our major interveation efforts
heve been cantared upon a loan progran for vendors, implemaented through
the Manikganj Association for Socizl Service and the Bangladesh Krishi
Bank 2nd monitored by Mrs, Naseem Hussain, the Bengali socizl scicﬁ:is:
associated with the research, The important task of ‘notivating, '
organizing, screening, and supervising the repayments of veadors has
been undertaken by Mr. Hahmud Riyadh Khan, formerly a raseercher with
the EPOC streat foods projcct, Other intesvuntions suggested for the
future are a legitimate area from which currently illegal vendors can
sell, experiments for sclling mathz as a bottled drink, and sanitition

aducation,
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I, [INTRODUCTION

COUNTRY_CONTEXT
Baugladesh bscame an indapendent nstion in December 1971, after a
l0«aonth struggle for independence from Pakistan, Prior to the formation
of Pakistan in 19647, the region had been oue of the Muslim majovrity areas
of British Indla, At present 877 of the population is Muslim; 127 is
Hindu; Buddhists, Ciristians and ‘other’ celiglous groups represent less
than 1% each.(Table 3.22, 1932 Stagistical Yearbook: 91)
The new goverrment wes faced first with the task of repairing damage
done by the war (esrimated at $1.2 billion, Wennergren: 1) and by a
devastating cyclone which struck i{n 1970 (damages estimated at $180 million),
{t also inherited fron: Pakistan the problens of low per capita income; low
literacy, education and skill levels; low agricultural productivity,
associated with uses of traditiomal technology; 2 small industrial base;
almost complete lack of mineral resources; transportation and communication
difficulcics due to the region's many often-inundaced flood-plains and shifting
rivers; and a chronic balanca of payments deficit (Wennergren: 1 ), Though
tremendous strides have been made, due to a high fertility rate (2,57 = 3%
increase per year) these lattar problems to a large extent remain with

Bangladesh today,

Ihe Economy

The economy i{s primarily agricultural (497 of the GDP in 1981) and,
based largely on subsistence production. The main crop is rice, harvested
in 3 seasons (November-Jnnuary, July-August, and April-June). Population
growth has mostly cancelled out the effects of the increases in Gross
Domestic Product (GDP) which have occurrsd since 1971, Wennergren gives an
anoual per capita GDP of Tk.20l6, or Tk. 5.5 per day (22c per day) for 1981,
putting the country among the lowest two or three in the world, (op cit: 7).
There is also an increasing gap between agricultural production and demand
for food. However, this masks the fact thac agricultural production as a

that '

wioie has increased and/striking increases have occurred ia  production of

specific crops, e.g., wheat, potatoes, boro rice, and mustard, (Ibid: 9),



Industry accounted for 13,77 of the Gross Domestic Product (GDP) in
1981 (Wemnergren: 9), Jute, textiles, pulp, paper and tobacco, which
constitute about 69% of the value added in the manufacturing subsector
recovered to their pre~war (1969-70) levels in 1931-82. (1983 Yearbook,

H, Siddiqui: 87), Other important, faster-growing subsectors are cemeant,
fertilizer, and food processing induscries, dominated by the sugar induscry,
which {s profitable largely due to the fact that it is a government monopoly
supplied with sugar-cane at govarnment controlled prices. The government
(through the Bangladesh Sugar and Food Industries Corporation) also owns

and mznages ona distillery, two biscuit and bread factories, two flour mills,
two ice plants, one beverage factory, four edible oil refineries, six oil
crushing plants, and five fish freezing operatioms (Ibid: 95-96), These

are being transferred zadually to privace owndr:hip under a new policy,

A number of comparable private food busineszes of this type also exist on
various levels,

The services sector accounted for 37.3% of the total GDP in 1981, The
trade subsector has growm 13,47 per year batween 1973 and 1981, when {t
constituted 10,7% of the toral (Wennergren: 8~10). Baoking and insurance
have had tha lowest grewth in this period; their contribution to the GDP
declined,

Relational changes in sectoral shares of the GDP have been slow, with
8 shift of 17 per yest away from agriculture to the combined industrial and
services sector during a period of 3 years, (Wennergrem: 10) Banglaaesh {s
dependent on imports for part of its foodgrain (Venmnergren: l4e16), edible oil
and fertilizer supply. An average of 137 of the needed amount of grains per year
are clso imported (Johmson in Wennergren: l4=l6) Cotton and cotton yarnm,
petroleum, petroleum products, machinery and cement are imports required by the
industrial sector. Howaver the country's supply of exports, primarily juce,
Jute products, tea, leather and leather goods (to some extent fish and shrimp)
is at the nercy of undependable weather conditions, and the income from these
products is subject to severe fluctuations in international markast prices,
Exports do not begin to cover tha costs of imports (the patroleum and
petro=product import bill ip 1982, only 237 of the total bill, was equal to

87% of the year's total export earnings) (Wemnergren: 15=16), and the trend



has been towards an increasing deficit in balance of payments. (Wennergren:10)
The country has also been dependent on foreign aid for much of.its steadily
increasing development budget (approximataly 79% of the ADP and 47% of the

total GOB awvnual budget in 1982), (Wennergren and World Bank in Wennergren:257)
Despite the importance of agriculture's contibution to the GDP, only 32% of the

ADP budget {3 devoted to that sector (Wennergren: 243).

Urbaniz;tion
The present level of urbanization in Bangladesh is low compared to

that of most of her neighbors; oaly 8,78% of the population was living in
urban areas in 1974 (Chaudhury: 2); in 1981, according to government figures,
15,87 of the population was urban (BBS Yearbook l982: 114). In comparison,
in 1974 Iodia's urban population was 20.6%, Iran's was 43,37, Burma's was
22%, and that of Pakistan was 26,87, (Chaudhury: 2) However, in Bangladesh
the rate of urban growth {s high compared to many of these other countries;
in 1961-74 the exponential rate of urban population increase was 6,7 per year
(Chaudhury: 5). The average yearly increase between 1974 and 1981 was 15,83%,
in contrast to the nationoal average yearly growth of 3,12% between 1961 and
1974 and 3.13% between 1974 aud 1981, (Based on figures provided in BBS
1982 Scatistical Yesrbook: 83; Allen quoted.in Wemzergren: 65, gives 9.57)*

| Centers of 100,000 or more have increased in oumber from two im 1901 to
6 in 1974 to 1S in 1981.2 It is these larger ceanters that contain the ulk

of the total urban population: 55,577 in 1974 2nd 55,667 in 1981.3 However,

LRichmond Allen, 'Rural vs Urban Population Growth Rates,' USAID unpublished
mema, January 22, 1982,

zThis may actually be 14, depending on whether or not Demra's population of
326,123 has been included within the figure for Dhaka statistical met:ropolitan
area, In the Yearbook and in Dhaka District Statistics 1983 tl.a figures for
the Dhaka metropolitan area are identical, yer the latter source shows Demra
to be included within the s.m.a.; the 1982 Yearbook lists Demra's population
additionally, The 1983 Bangladesh Yearbook says 13 cities,unspecified (p.38).

3Chaudhury (p.1l) gives 57% for 1974, no figures for 1981. The above 557
figures are from a calculation based on the tables onm pages ll4=1l5 {n the
1982 Statistical Yearbook. Followidg the Yearbook Demra has been counted as a
separace city and its population added to the 3,458,602 listed for Dhaka s.m.a.


http:cities,unspecif-.ed

the number of large sized centers (defined by Chaudhury as 25,000-99,399)
has also increased: from 0 in 1901 to 37 in 1974 (Chaudhury: 43) to 42

in 1981.6 Centers in the size range 25,000-49,999 are also increasing in
size, Barween 1961 and 1374 tem out of 15 cities in this range shifted
into larger size categeries; and 14 ont of 23 in the 10,000-25,000 category
shifted upwards., It {is mainly the smaller towns for which growth has
decelerated. The proportionm of the country's population liviug io towns

with uader 10,000 daclined from 19% in 1901 to 2% in 1974.5 (Chaudhury: 11)

“Thera are two tables in the Yearbooic showing population of such centers: one,
a table of "urban centers" 1ists 42 in this populatioen Tange; a second, a
table of "municipalities," lists only 40. (See pp., 115-118,)

SIn 1974 there were 16 towns in this size category; that it, sixteen such towns

are listad in table 3.54, p.l1l17 of the 1982 Statistical Yearhook of Bangladesh.
However, 1981 population figures are given for only three of these towas, so
4 calculavion for 1981 {s not poasibla,



Employment and the Informa:l Sector

In Bangladesh, the agricultural sector is the most important source
of employment; according to 198l census figurss it occupied 61,277 of the
employed population 10 ysars or over in that year (this excludes housework
aud perscns unemployed but looking for work; employed persons, excluding
household work, were 27% of the populationm as a whole), (From figures in

table 4,13 p,154, 1982 Statistical Yearbook,) Seasonal shifts in demand

for agricultural labor complicate the cmployment picture, The RISP study*
estimates only 50,9% of the rural working population to be in agriculturas

a3 a primary prc ~ssion; howevar, another 16.612;:p10yed in {t partetime,

as & secoudary occupation, bringing the total to 65.5% (as of 1979) (BIDS: 32)
The Horld Bank 1984 Report gives 74% of the labor force as agricultural,

but this includes unemployed persons. (World Bank 1984: v)

Due to the fact that the population of Bangladesh is increasing at
a rate of between 2.5% and 3% per year, the population (95.9 million as of
January 1983) will increase by at leaat 35% between 1984 and the year 2000,
teaching 130 million and a density of 2500 per square mile; (World Bank
1984; v,1) Since the bulk of che population is in the very low age brackets
3130,6 the labor force will increase even more rapidly during this period,
(Ibid.) .Though their oumbers are still cowmparatively few, women are also
entering the labar force in greater uumbers; both urban and rural activity
rates for women have increased between the 1974 and 1981 census enumarations:
frea 3.7% of the total urban population to 5.17% and from 2.61% of the
national population in i974 to 2,847 in 1981, (BBS 1982: 145)

Diminishing landholdings, rural unemployment, physical calamities, and
even starvation in the rural areas are pushing many people to the urban
centers; though only 15,8% of the population was urban in 1961 (BBS 1982: 1l4),
the urbsn growth rate between 1974 and 1981 has been estimated by a USAID
study to be 9.5% per year, (Allen 1982, in Wennergren: 65) (An average
derived from census figurés for 1974 and 1981 gives 15%.) Though a najority

of the working population is scill currently engaged in agriculture either

6
In 1981 46.7% of the population was under 15 years of age; 63,87% was under 25;

76.9% vas under 35, (BBS, 1982 Statistical Yearbook: 76, Table 3.8)

"
Banglsdesh Iastitute of Development Studies, 198] Ruta i
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full or part time, three fourths of the expacted {ncrease in labor force

will have to become employed in something other than crop production if

the incomes of the poorest part of the population are not to dacline more
severely than they already have i{n the ls?c twenty years, (World Banmk
op.cit.:le2) Since modern industry is also unlikely to he able to expand
sufficiently to absorb the expanded labor force, expansion of self employmeat,
largely through small, troditicusl and semi-traditional enterprise with links
to the agricultural sector, becomes an important focus of attemtion,

* Information on the informal sector is practically non-existant for
Bangladesh though a faw sources provide glimpses of parts of it, 1Its
dimensions are to some extent contained within the following staristics.

In 1980 magufacturing and transport sectors occupied 32,67 aad 3,2% of the
male and female sections respectively of the urban labor force, Sales
accounted for another 21.2% for males and 5.8% for females, (GoB, BBS 1930)
Dividing the pie yet another way, self-employed wale workers (agricultural
and noneagricultuyral) comstituted 35.6% of the rural workers and 31,8% of
the urban male labor force, Self-employed females comprised 15,37 of the
rural working population and 3,6% of.the urban female work fotca.7 When
unpaid workars are added to these totals the self-employed and unpaid male
workers together constitute 56,47 of the rural and 39.1% of the urbag male
workforce for 1980, Unpaid female workars bring the totals to 45,3% of the
rural female workforce and 8.1% of the urban female workforce. These
categories as well undoubtedly encompass much of the informal sector,

A study of slums in four major cities (Dhaka, Chittagong, Khulna, and
Rajshahi) found 74,47 of the housetolds to be migrants from outside the
city, 92% of whom had lived in the city for more than five years, however,
Male occupations were largely informal sector activity: rickshaw pulling,
vpeddling of street food and "other necessities" were prominent, along with
uwauual labor, For women who worked outside the house domestic service and
manual labor were most pfominant though some sewed and made handicrafts or

incensa. (DU 1979)

7Sixty-ona point five percent of urban female amployment i{s in domastic services;
in rural areds the bulk are evenly divided between agricultural labor (30.3%)
and unpaid family help (30%.). (Table 4,17, BBS 1982: 157).



Another study of 771 slum areas in Dhaka City alome (DU 1983) found
rickshaw pulling and day labor to be the main male ecomomic activities
(237 and 10% rzespeccively), Hawkers and small shopkeepers constituted 87
(4.5% and 3.5% respectively) though 1l% of the households had a shop or
workshop under their ownership. Women were primarily maidservaants and
nursemaids, However, 56% of the study workforce was unemployed at the
time of ths research.

On the basis of a sample census of havwkers and.floating vandors in
Dhaia conducted in 1977 (Rshman n.d.) a total of 39,614 such sallers were
estimated to be operating in 389 areas in the city, (Ibia: 22) Not
counting their paid and unpaid helpers, these vendors may have been perhaps
6=7%L of the total workforce of the city at that time.a Food vendors
constituted 25% of the study sample, With an average daily 3sales volume
of Tk, 106,50 (Ibid: 19), a weakly total sales volume of Tk. 29,532,277 or
US §1,181,289 (yearly Tk. 1535.6763 millioun or $61,427,048) would have been
generated, which is 11,96% of the trade services sector of the GDP for
Dhaka District {n 1977-78, or 24,6l% of the small scale industry sector
of the Dhaka District GDP for the same year. (Calculated on the basis of
Table 12,1 {n BBS 1982:536.*) The study rcspondenﬁs earned an average
monthly income of Tk. 560,72 (Tk. 130.40 per week) from an average profit
margin of 17,55% (Ibid: 19-20) or a rate of return of 21.28%, From this
one can compute an average daily profit of Tk. 18,69/day (17,55% of 106,50),
almost double the 1977-78 daily agricultural wage of Tk, 10 for Dhaka
District and Tk. 9.44 for Bangladesh as & whole., It is alsc higher thaa

the Tk, 14.47 paid to unskilled construction workers ino the capital io

aOn the basis of the 1974 Census population figure for Dhaka Metropolitan

Area of 1,679,572 and the Bangladesh Bureau of Statistics urbam crude
activity rate (7 of the total population l0 years old or over im the
workforce) of 31,7 for 1974 (GOB 1982, Table 4,3) for the whole couacry,
‘one can estimate that the workforce in the capital im 1974 should have
been approximately 532,424, The above mumber of hawkers and floating
vendors would therefore have been about 7.44% of the 1974 workforce, Since
the hawikers were actually enumerated in 1977, three years later than the
population as a whole, their numbers may be assumed to have been fewer

43 1974; therefore a figure of 67 may be cleser te the truth.

*
GDP of the trade services sector for 1977-78 was Tk.l2832 million; GDP of
small scale industry was Tk. 6239 million,



the same year (though skilled workers, i.,e., carpenters and masons, received
Tk 24,65 and Tk, 28.34 per day respectivaly in 1977-78), (Table 11,22,
BBS 1982:509)

A second study of self-employed small eantrepreneurs in Dhaka City ia
1978 (Ahmed 1982), among whom ready-to-eat food sellers are inoluded but not
grouped into separataly identifiable categories, found the average monthly
income of respendents to be only slightly higher: Tk, 586 per month
{op cit: 10), or Tk.‘LG.SJ per day. Unlike the Rahman study, which dealt only
with sellers of wares, this study included service activities (cycle repair,
shoe repair, vickshaw, typing) in addition to trade in clothes, crockery
and household necessities, uncooked and ready-to-eat foods, etc., Ahmed
repeatedly employs the cerm "informal sector" in reference to his subjects
but does not define it sther thaa toc say it is unorganized, poor, and
dependent on the formal seczor; there is also no attempt to estimate the total
number of such paople in the city., To a great extent "formal" ané "informal"
appear to be equated with "lang-term urban" and "migrant" respectively. The
implication is that rural-urban migration is the major impetus to the
development of the informal sector in Dhaka though 1t is mentioned that
most of the respondents in the specialized professions category come from
Dhaka City itself (p.27).

Rahman's study did noc investigate oricgins of the respondents except
to the extent of determining previous occupation and year of starting
business, so the two studies are not ccmparable in this dimension, However,

of Ahmed's
many/respondents are obviously migrants; 15,.5% were engaged in business
activity outside of Dhaka before starting their pre;cnt endeavors;
117% had been landed peasants; 17 had been village
quacks (minimally trained allopathic practitioners);and some of the 257,
who had been engagad previously in manual labor had donme agricultural labor,
The author also implies in his conclusion that posteliberation migration
has been a significanc sourc: of inmcrease in the vendor/hawker populationm,
Both Rahman and Ahmed found a heavy percemtage of respondents to have
startud business after liberacion (1971): 57.5% of the former study

sample (p.30) and 44.6% of the latter (p.13). Interestingly, the former



study a;so found 2,57 of the respondents to be daily commuters who reside
outside the city,

The Rahman study also interviewed customers, 75% of whom were regular
rather chan occasional; regularity does not corrslate with low income,
contrary to expectation. Forty-five percent said they liked to be able tc
bargaic over prices (though 33,5% of the sellers indicated that they sold
at a f.xed price); elmost all felt they could obtain goods of comparable
quality at lower prices from these vendors than in.the persanent shopping
arcades; and 68,5% indicated that informal sallers svere more conveniently
iocntad than their permanently housed counterparts, .

Neither of the two studies mentions paid or unpaid helpers; hoth
focus exclusively ou selling rather than the production of goods for sale
though o portion of their respondents are umdoubtedly also producers of
their goods,

As background to their atudy of rural industries, the Bangladesh
Institute of Development Studic;' Rural Industries Study Project examined
tha brenkdowg of the rural workforce in eleven village areas, finding 43%
to be primarily engaged in non-agricultural pursuits (excluding miscellaneous
activities), 1If secondnrﬁ occdpntious are added (and 217 of the workers
heve two occupations; 17 have three), the non-agricultural sector rises
to 50% of the rural workforce in Bangladesh., Cottage industries aloge
engage 227 as a primary occupation; trade and shopkeeping, another 11,37,
together comerising a full third of the rural workforce,

However, the RISP proper examined production units only, excluding
pure trade and shopkeeping, and ome of the areas of study was urbaa,
Counciag both primary and secondary occupations, 257 of the workforce in
the areas studied are in industries, About 57% of rural industrial
employment, roughly in decreasing order of vmployment generatiom, are in
handloom clothing and miscellaneous handloom products, gur, rope,
miscellaneous rice products, dyed yarn, fish nets and other fishing
equipmenc, carpentry, basketry and mate-making, bricks, tailoring, biris
(2 coarse type of cigarecte), muscard oil, grain milling, and dairy

products. Urban encerprises had primarily hired labor (66,9% of emp loymenc);
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vural units had primarily family labor (71.l1% of workers, including owners),
In urban locations eamployment tends to be permanent or apprentice-type;
rural units employ mainly pieca-ratad and casual laborers, if they are not
family members,

Use of unéaid fanily labor to some exzent indicates only marginal
productivity of labor/negative profits, and negative profit industries
account for 34.8% of the industrial. employment studied by the RISP. Among
activities with negative profits (when one computes payment of unpaid family
labor) are hand milled rice products, date gur, baskatry, mat making, bamboo
handicrafts, canc and bamboo furniture, f£ishiog equipment, reeling yarn,
cpir and jute rope, lime, pottery, and paper bags. (RISP: 157) Almost all of
thase are primarily women's products,

Negative profit cntciprise has value in the face of lack of altertatives,
especially for women. Rural industries workers are employed for aa avirage
of 27 hours a week compared to 44 hours fer urban enterprise. (p.87) ‘This
is 171 days in a year; only handloom and blacksmithy provide employment for
more than 250 days e year. (p.XIII) Agricultural labor is also seasoral,
and male workers tend to move back and forth between induscry in slack
agricultural seasons and agricultural labor during times of high demand,
when agricultural wages are higher than returns from industry. Women rural
industrial workers, on the other hand, spend 90% of their productive workiag
tige in industry, having fewer options elsewhere. (pp.XIV, 92) Por women
also the social prestige value of nmot working outside the home comstrains
them from seeking other than hoxze employment as long as the family i3 not
absolutely desperate., (p. 79)

However, profits per unit of capital ave quite high for some products;
€e8e, bakery goods, came gur, sheet matal, silk weaving (l0%-50% rate of
return); oil making, tobacco, carpeatry, plastic, soap and tooth powdar,
motor vehicle tepair (50%=75% rata of return); dairy products, fish drying,
grain willing, drug mnkihg, watch repair (75% to 1007 rate of return); and
biris, footwear, jute handicrafcs, blacksmithy, Jewelry, rickshaw, and
electrical goods repeir (ovar 100%). (Complete list is in Table 7,10

RISP: 159)
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Since 43% of the street food vendors in Manikganj live outside the
municipality and would have to be considerad Ttural, both rural and urban
dimensions of the iuformal sector must be taken into account in relation
to our data, Though the Rahman study of Dhaka vendors, by contrast, found
only 2,5% of La¢ sampie co be living outsida the capital, 1t is very likely
that this perccntage would be much higher elsewhere, especially in sacond
rank cities such as Tangail, Mymensingh, or Faridpur., It is also probable
that markets in certain areas of Dhaka itself will feature a much highar

percentage of daily commuting vendors.”

*For example, & brief survey (by our staff) of street food vendors at
Sadar Ghat found about 5% to bHe daily commuters fzom outside the
ounicipality; of those living across the river on the fringes of
the municipalicy are includad, the percentage of commuters rises to
about 23%.



Streat food purchases 2ppear to represent either temporary, "molding
2ction” meal substituces or snacks for 787 of cha customers; the rest ac
lessc.occasionn{ly depend on commercial food for meals. Four perceat
2ppear to taks homa-cooked meals outside the home to be :aten elsewhere,
but in coatrast to customers ia some other countrias none appear to :aka
ready=to=eat meal food home to be eatna there. Those who ar least
occasionally depend on commercial food fcr sme or both meals come from
service, business, labor, farmar, and dapendent occupational cacegories,
in'that order. They are customers of all the nine vendor tynes,

Children (14 and under) are 3,25% of the custamer sample, represeazis:
the major customers (25%) in the neighborhoods, a third of the customers
for chotnotzi, 2!7 of the daizy product buyers, 107 of the mudidokan and
dry smack purchasers, 8% of the testauranc clientelle, and 1% of the fryi:
buyers, They spend only 3.9% of the tocsl sample expenditure; however,
the majority of dry snack, ice cream, and possibly fruit purchases made
by adults appear to be made on bﬁhalf of childran.

XK1l
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Markets

In rural areas in Baggladesh markets (im the sense of gatherings
by people for the purpose of trade) are primarily periodic, i.e., weekly
or bi-weekly affairs koown as hats., A small number of parmanent shaps,
open daily, may be locatad at the hat site, buc the bulk of trade is
between outsiders who come to the center ooly on hat days, Sinee both
buyers and sellers may visit different hats on d{fferent days of the week,
"tributary" areas of the hats tend to overlap. Mamy professional traders
travel from hat to hat on & regular weekly schadule. (Ome of our Manikgan]
vendors gave his interviewer a list of about sixty regiomal hats which he
said he visits regularly, but three or four is a more usual figure.)9
Buyers and sellers are almost exclusively male. Since hats often
specialize, i.e., serve as special centers for exchange of particular
commodities, attendance may fluctuate with the seasonal availability of
thesde commodities. (For exsample, the Jhitka hat, close to Manikganj town,
is famous es a center for the sale of Jur.) Specialty hats tend to imvolve
more export from the regiom than horizontal exchange amoug locals (BRAC 1979: 99),

A study of hats ia.aajshahi District (Patal 1963) classified them
into three types:

l. Large assembling and distributing cencers which bring tngether
agricultural produce of the surrounding region (rice, pulses, oilseeds,
jute, spices, veée:ablcs, fruit, poultry, livestock, and gur) for primarily
bulk purchase for resale by urban-based merchamts. These markats also
provide necessities for the farmers to take back with them to thelr homes:
cloth, salt, spices, kerosene, utensils, meat and fish, Services of
tailors, barbers, blacksmiths, rice mills, oil mills, jute presses, etc,

are also provided,

9Baqee's study of hats in Dhaka District as a whole found 27.85% of the
full-time traders in the sample to be regular attenders at 3 hats i{n
addition to the ona at which they were interviewed; 12,82% visited no
,other hat; 17,337 visited cne additional hat; 21,717 visited two other
hats; 20,277 visited four or more additional hats., In conteast, 44,327
of the part time traders attended one hat ouly; 287 attended only twoj
and 18,417 attended three, leaving only 8,687 who attended more than
three in all, (1975:l41)
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2. Smaller assembling centers %o which farmers bring their produce
for ultimate dispersal via traders in urbano ceaters. S.:vices provided
are fewer, Selling duration at both of thase types of hat is usually
mid-day to sumset onmly,

3. Small centers (10-25 scllers) in which trade is confined to only
a few hours in the late afternoon, is mostly between locals, and consists
mainly of locally pruduced food items, A study of hats in Dhaka District
(Bagee 1975: 8% £f) found a similar pattern to be operating, Presuuably
the pattern is the same throughout the <ountry.

Larggr hats oay also feature eatertainwents in the form of indigemous
and modern types of theatre, circus, and musical/poecic competitions,
Local village level trials and religious functions are also sometimes held
in the premises at the same time 3o that the function of a hat is not
purely ecomomic., (Ibid: 167)

In Rajshahi and Dhaka Districts,though there is some relation betweea
the distribution of population and the number of hats in an area, the type
-of hat slhows little correlation with the size of the neighboring rural
settleme=nt, Rather, acceasibiliry {is important to its development. Hats
tend to be lccated near transportation routes, especilally junctions; the
distributional pattern is "ljnear," follpwing roads, railways, and lines
of drainage, Spacing between them is irregular,

Usually a hat is located in an opan clearing, apart from the
surrounding settlements, In smaller centers trading is done in the open
and in temporary 'thatch" sheds; larger centers may house soma =crmapent
shops, sheds and warehouses used by the merchants who buy im bulk for
resale in urban centers, Larger hats also may be associated with governmental
administrative headquarters or institutions like schools or hospitals since
the latter are also usually located on traasportation routes,

In permanent markets also temporary vendurs mostly sit on the ground
without benefit of any protection from sun, rain and wind other than chat
which they can themselvas lmprovize, About 3«4 years ago the Hinistry of
Land Adminiscration, Lanod Revenue, and Land Reform gave grants to thana and

municipality officlals to build tin-roofed cement and earthen platforms for
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a few vendors in selected areas of the country, (Sirajul Huq) (Iz Manikganj
there are two such structures, but the bulk of the temporary sellers sit in
the open,) In the major urban centers such roofed platforms and permanent
buildings are more numerous, but temporary vendors still squeeze in%to the
spaces in betwacn or sit on the pavements outside the permanent shops and
on the edges of the market, (Quasem: 2829; Mollah: 6,4.2)

For the privilege of selling 4m.established hats and bazars non-permanent
vendors usually pay a small daily toll, assessed according to their volume
of sales and type of produce. Complicated and detuiled guidelines for toll
¢ollection are prepared by regional revenmue officials. Kamal Siddiqui: 179-80,
who 2nalyzed two Jessor: markecs in scme detail, points out that the regiomal
government narketing officers, whose job i3 to keup track of price movements,
do not participate in the preparation of these toll sheets; those who prepare
thes have only rough and partial knowledge of the value of various commodities.
In addition, in many places the vendors are ot aware of the contents of the
toll sheais.

All aestablished hats and markets ave currently theoretically owned by
the central government and managed through the Ministry of Land Administration,
Land Revenue and Land Raform, However, their management is at present
delegated to local governing bodies (under the Local Government and Rural
Development Ministry), who collect the revegue and use it for their own
expenses, forwarding a percent to the central governxnen:.m This amount has
tecently been reduced frem 357 to 5%, and the local bodies have been
correspondingly givean full responsibility for hat/market development and
maintenance, Within aunicipalities it is the municirality which collects
and disperses the monev; in rural areas until very recently the union councils

(the lowest rung of the adninistrative hierarchy) with permission and

1°Uncil March 13, 1984 1% went to the central government as land development

tax, and the remaining porticn was divided as 657 to the municipality and
35% to the ceatral government for further development in the region, 4
new regulation gives 5% to the central government as land revenue; 257 is
to be spent by municipalities and upozelas (thanas which have been given
greater judicial and administrative powers) for market/hat development and
caintanance; and 70% can be spent by the local body for its own purposes
as it wishes. Approval of the District Commissioner is mo longer required
for selection of bids for lease of the market (sea balow).
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asgistance of thana/upozela authorities did this. Now the bulk of the

ravenue (70%) appears to go to and be controlled by the upozela (formerly
thana) and its head officials, rather than the union council, and without
supervision by higher government authorities, (Sirajul Huq, pers. comm.)

In actual practice the local governing bodies usually lease out the
tax/toll cellection rights each year to the higheat bidder, who in turn
often sublets thesa rights to several people, Leasing by the government
authoritiaes is currently legal; sublatting is mot (Huq) but is widely
practiced (Siddiqui: 178-9).]'l Since knowledge of the toll sheets is
minimal on the part of small vendors, "the arbitrary judgmeat of the toll
collectors decides everything" (Ibid: 180). Siddiqui estimates that in
one of the markets in his Jesscre research arca in 1977-78 the sublessees
were able to collect an additional unaucthorized Tk, 20,000 per year. (183).*

Between the producer and the consumer are several layers of middlemen
with various volumes of trade and lavels of capital; not all of these may be
observed in most hats and bazars. Some tour the villages and purchase from

producers in their homes; others buy from producers or other middlemen in

lLTha hierarchical toll system {s very old. The British tegarded it as a
restraint to trade and sought to abolish it in 1793, However, since
they were only able to succeed in sctopping the flow of funds to the
government and not the actual collection and subcollection of tolls by
the zamindars and their agents, the system was soon teinstituted, Ia
the 19503 the Pakistan government took over the collection from the
zamindars but continued the practice of leasing the collection rights.
In practice subleasing continued as well, Under Sheikh Mujeeb (in 1972,
after the birth of Bangladesh) the lessee system was abolished, and toll
collection rights were given to the local hat/bazar committees and
ravenue officars, who were supposed to collect directly from the venders.
In the face of large-scale misappropriation of funds by these ageats the
lessee 1ystem was again reatored in 1975, (5iddiqui: 178-9)

Under Zisur Rahman (1979-81) the leasing system was again abolished,
and the task of collecting from hats and bazars was given to a series of
youth organizations (Jubo=Complex), who were to give 607 to the union
councils, keep l0% for their own projects, and return the rest to the
central goveroment, {(Alam & Rahman: 2) This increased union council
revenue by as much as 97%. (Ibid: 10) Collection by the youth
orgaaizations has now heen stopped, and the presenc martial law government
has again allowed leasing of toll collection, under the management of
municipalities and union councils, subject to the approval of central
government officials (Circle Officer, Sub=Divisionmal Officer, and Discrict
Commissioner), As of March 13, 1984 this approval is no longer necessary,
but it is the upozela head rather than the union council who controls the
non~aunicipality markets and hats, (Sirajul Huq, persomal communication),

*In Manikganj during the year of thae research the unauthorized amount
collectad by efght sub-lessees may have beeu anywhere between Tk, 87,760
(at & 20% rate of return to the sub-collectors) and Tk.188,848 (at a 1007,
Tate of return, tha same percent of profit realized by the official lessee),
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the hat/markat for resale in the same ot other markets or again from door

to door in the villages, Some middlemen 2re local day laborers trying to
supplement their meagre wages; others are full time sellars; sowe of the
latte: are financed by bigger widdlemen, sicher local or from bigger centers,
In bazars and hats which featura both rural and urban produced goods, the
oiddlemen's wares may have baen obtaioed ¢n credit from other sellers in
the larger urban centers, (BRAC: 84-9)

Siddiqui indicates that in Jessore at least the number of middlemen has
an;eased greatly in the last 50 years, especially in the posteliberation
(Bangladesh) period. Baqee 2130 found 60% of his Dhaka District hat trader
respondents to have been in busipess 3ince liberation only; 53% weze part-time
(127). Siddiqui faeels chat the increase in marketable surplus has oot kept
pace with the increase in intermediaries however. He believes that stagnant
production and increased population have made speculation and hoarding more
proficable than direct trade for richer people, while at the same time
declining real wages and worsening conditions of sharecropping, etc, have
given rise.to a need for supplementary inc.oma among the poor, hence the'
rise in the number of niddlemen, (187) Though this excess of middlemen
leads to higher pricss and accumulation of surpl;s in the hands of those
who have little connection with produczion (most of whom also ﬁrovide no
services, such as packaging or further processing, as zoods move through
their hands), he ezphasizes that many of the samal] brokers are very poor
and are themselves at the nercy of the bigger operators, on whose patuomage

they depend for survival, (188)
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Hemen

The most immediately observable aspect of women's condition in
Bangladesh is the adherance to the ideal of purdah, i.e,, the custom of
secluding women from the view of all men other thau husbands and close
relatives. Ideally they are confined to the househcld, and within the
household they withdraw from the presence of certain seajor male family
members as well (husband's father, husband's elder brochers and males of
similar status in the husband's extended family), Withdrawal may be

"actual phiysical departure from male view or symbolic departure through
covering the head and face,

Household architccture reinforces this seclusion. The separate
buildings in a Muslim village household compound usually face inward and
are surrounded by a wall if the family can afford cue. Visitors will be
Tecelved in a separato ares, perhaps 2 completely separate building,
designated f.r tiiat purpose. (Sattar 1974) Outside the household
compound the body is kept covered, oftan by mesas of a burka (2o ankle-length,
cape-like garwent with separate head piece, often including a face veil
as well),

Though purdah is primarily enforzed by Muslinm custox, Hindu families
also practice it in varying degrees; some Buddhists in the Chitzagong area
have also absorbed some of the {deal though Christians and tribals have not.
(Maloney 1980: 79-96) Strictness of applicecion varies with age and social
class, being strongest during & woman's moat productive years and wichin
the rural ciddle class, Purdah i{s also a positive id-al:

Those who practlce it sincerely believe that they get inspiration
to observe family traditions and instructions in the faith. They
believe they are more conscisntious in all their thought and
behavior, and observe prayers amd fastings more, Parda is both
an outward symbol of piety and propriety, and a means to achiave
religlosity and ioner peace, Men living in families practisiag
parda are also thought to enjoy these qualicies. (Ibid: 30)
Though not exclusively a fsature of or original with Islam, purdah has become
syvholic to Muslims of the Islamic way as oppoded to other ways of organizing
society and :zulture; given the naed for zaintaining symbolic separation from
other world views in the context of the formation of Pakistan and Bangladesh
and the fact that purdah eshances male prastige, adherance to it {s likely

to die hard in Bangladesh, (Ibid: 92, 96, 270),
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Purdah has tha effect of isolatirg women from any knowledge of the
outside world not provided for them by male family members, and it keeps
women isolated from eech other, (McCarthy 1977; Sattar 1977) As such
it is a major barrier to educacion and the type of group action for women's
development advecated by many pvo's and soverument organizations, It is
also highly correlated with fartilicy, pernaps the single greatest barriar
to family planning and women's development in Bangladash, (Maloney: 96),

However, it is interesting that men's and women's views of the extent
“to which purdah 13 practiced vary; 38.6% of the women interviewed by
Haloney, Aziz and Sarkar indicated that they had freedom to leave the home
for work or shopping and freedom to leave the village; only 18,77 of the
tale respondents indicated that they allowed their wives to do these things,

The "pro~fertility ethes" of which purash is a part laads to an
average of 7,1 live births (ignoring -abortion and s:Lllbirth;) per woman.
Frequeat pregnancy and birth combined with long periods of nursing
(average of 19,2 months) sap women's Strength, ‘and women's widespread
reluctance to seck medical treatneant for themselves and long working hours
" (70 hours par wack varsus 60 hours par week for men) lead to a shorter life
expectancy for women than for men, (Marum 1981)

Women's long hours of work have until recently not been regarded as
“productive” though more than half of their labor within the confines of
the household is essential to agricultural production: cleaning, drying,
and storing sced and edible grains; collecting Seed; pavboiling and husking
rice; disposing of household wastes; feeding and caring for domestic dnimals;
growing vegecables, fruits and spices for home use, (Brammer 1983) 1In
addicion they Pump water from tubewalls and carry food to men in the fields
(MeCarthy 1981: 2); they procure fuel, prepara the threshing floors and
transplant paddy; preservation and storage of none-grain food, fruits,
vegetables, and spicas is also women's work, (Saraf 1981).

Urban women also work harder than men, contributing 507 of all family
working hours (rural women coutribute 40%) and bring in 33% of ;he income,

(Caldwell et a} 1980; Tioker 1982)
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The “pro-fertility ethos" (Maloney 1980) has also led to large
families and extreme fragmentation of land holdings; land is divided among
sons at & maa's Jeeth; daughters can inherit helf of a son's share, Usually,
in fact, they relinquish their inheritance in favor of retaining the right
to futurs visits to thair faaily of birth and their brothers' support in’
tine of future trouble (especial.y divo;ce). (Jahan 1975: 16) In 1977
it was astimated (Jannuzi and Peach: 71) that 48% of all rural households
were lacdlsws or owned less chan half an acre of cultivable land; this
figure is now 64,.76% (1982 Agric. Yearbook) due to fragmentation through
ioheritance aad the displacement of small farmers who nust sell their tiny
holdings for cash due to low wages, low sale prices for their produce in
local markats, illmess, and tising food prices. (Begum and Greeley: 9)
These conditions have forced more and more families to fcrago the restrictions
of purdah to allow thair wocen to earn to suppléuenc the family {ncome, Female
wags labor is usually ths l.* in a series of Atteapts to compensate for
insufficient male income in the fanily; it is a sign of desperation, Prior
to that the leasing and selling of land {3 usually followed by sale of
8gricultural sssets (livestock and seed) and parsonal assets (furniture,
Jewelry) and then the placing of sons in wags labor arrangements which provide
their food and shelter, raducing tha Butden on the family budgat, (Ibid,)
Until recently the main source of employment outside the home for women
in rural areas has been post=-harvest rice processing in the houses of
neighbors; the bulk of this employment was ia threshing (by means of a dhenki,
or foot cperated wooden thresher) alone, ‘Kowever, the recent spread of
electricity and electric powercd rice mills has made sending rice to the
@ill for husking cheapar than hiring outside female labor, In 198G Begum
and Greeley reported an expected drop of at least 66; in the numbor of
employers of female wage labor in one area of Tangail, In a comparable
village in Comilla studied by the same resesrchers the process had already
occurred, In another Comilla village studied by Hestergaard in 1979-80
(Westergaard 1983) ouly about one third of the landless and near landlass
(owning less than half ao acre) families were able to find cmploymant for

female fauwily members; this also was correlated with a census-reported drop
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from 16% to 4% in the nuamber of women in the agricultural labor force
between 1961 and 1974, reflecting an overall reduction in working
opportunities for women. (Op cit: 36) This has coincided with increasing
need for income earning opportunities,

In the absence of this previously available primary source of
employment, what can women do to earn money? In their Comilla village
Begum and Greeley report that the single most important source of earning
was "gleaning frum the £ield" though all types of nonwpost-harvest earnings
combined accounted for 83.41% of female earnings., Afrer husking and
processing rice (507 of respondents) o:h?r unassisted sources of earniags
for Cajn's sample of wage earning women (Cain 1979) were general housawork
(20%), sewing (4%), food processing 2,6%), stripping Jute (5,27), and
fialdwork (16,2%). Some sale of handicrafts (Begum and Greeley: 10) and
sale of fishing nets (Westergaard: 23) is also reported, As mentioned
sarlier, poor wage earning women in four urban communities wers found to
maialy work as maidservants and water carriersy & smaller number work at
handicrafts and sewing for private families or agarvati miking; some
performed hard manual labor crushing bricks and choppircg firewood. (DU Center
for Urban Studies 1979)

Government and PVO pr- zrams for aid to and generating income/employment
for women have been described by Tinker (1982), They range from charity,
through training in handicraft production @ithout much attention to marketing
possibilities, %o sophisticated quality control and marketing (e.g., BRAC or
the Jute Works). Food for Work programs which hire women have had an
important impact, both legitimizing women's labor and providing desperately
needed income, Unfortunately, they are mostly san:oﬁal, and the results
(canals and toads) tend to benefit the tural elite more than the poor whom
they employ,

Projects which most successfully reach poor women stress formation of
small, eccmomically homogeneous groups and seif raliance, One indigenous PVO
vwhich employs this approach (BRAC) also teports, however, that it is difficult
to organize wozen without the cooperation of male counterparts; women's groups

Are more easily formed in areas where male groups already exist; though status
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is usually improved by earning, women's income still goes largely imte
the pockets of their husbands. (Zafar Ahmed 1983 31; Parveen Ahmed 1980
However, this same group (BRAC) also reports that women's saving habits
are stronger than meu's and that women repay loans better; women are also
more regular in attending meetings, participating in group action, and
helping other people in times of trouble, In contrast to men, they respor
to aconouip incentives more than prestige or leadership incentives,

(2, Ahmed, op,cit: 34)
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Nutrition and Zating Habits

According to the Nuerition Survey of Rural Bangladesh 1975-76 the
basic Bangladeshi diat copaists of rice supplemented with curries of
various typas: vegetables, fish, meat, graen or starchy fruit and roots,
and pulses. The curries are considerad only to be “trimmings” to the
meyl (122), supplements to vice, which on an average (for all age groups,
both sexes, and all regions of the country) comstitutes 61% of the total
food intaks. (22) When more rice i3 available its consumption increases
without a proportional rise in the quantity of the accoampanying foods,

(126) The only food eaten as a substitute for rice is wheat (122), on

the average constituiing 4% of the food intake (22) but increasing during
Seasons of and in regions of rice scarcity, e.g., June-July and Septenber-
Novembar, immediacely preceding the two main harvests: aman (Novembers
January) and aus (July-September), (120) Though during the 12 years
preceding 75-76 wheat consumption om the whole {ncreased from 37 to 6% of
per capita cersal intake and continues to incremase, wheat is eaten primarily
to compensate for a lack of rice, Potatoes, which in some countries
coastituta a substituta for cereals, are in Bangladesh saten only as a
vegetable supplement to rice,

Avimal protein constitutes a mere 5T of the per capita food intake,
and "“other plant and vegetables" constitute 30% (21),

With fncreasing overpopulation and poverty total per capita food/calorie
intake dropped by abour 9% between 196264 and 1975-76, (130) In terms of
estimated nutritional requirements only 41% of the country's households were
able to provide their needed calorie intake at the time of the second study;
71 were able to meet their protein requirements; and 97% could manage the
estimatad nacessary intake for iron, (51) Despite the latter stactistic, howev
70% of the population as a whole and 32% of the children under five were
auaenic (132), due largely to the fact that most of the iron intake comes from
tice, from which the {roa absorption ratio is very low. (99) Diarrhoeal
disease, worm infestations, and low vitamin C, vitamin A, and protein intaks

further raduce the ability to absorb irom,
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On a vearly basis 817 of the households do not meet their calcium needs;

89% are deficient in vitamin A; and 93% are deficient in vitamin C,
Twenty-one percent do not meet their needs for niacin, and 147 are deficient
in thiamina, (51)

Cropping. patterns lead to a generally greater availabili:y of all foods
except vegetables (which remain relatively constant in supply im all seasons) )
during the first half of the year. Most fish other than hilsha are available
from October to February but ara scarce during the rest of the year and are
eaten infrequently, The months during and following the main (aman) harvest,
therefore, are the months when most péople have their greatest food intake.
Undernutrition would seem to be greatest from late September to mid-Novegber
(123-4) and from Juae to nid-July. However, fruits are consumed most heavily
in summer (May-July), when most of them are in season (122), Though
vegetables of one kind or another are available year round, consumptionm of all
kinds other than green, laafy ones varies inversely with that of fish; péople
tend to eat one or the other but not both.,, The seasonality of fruit consumpe
tion is also closely cocnected to tg. seasonality of vitamin A and C intake.
Due to lack of vitamin A it is estimnated that 1% of the total population
suffers from anight blindness; drying and wrinkling of the white of the eye
(xerosis), a further devalopment towards blindness from the same deficiency,
was found tc have increased during the previous 10 years, especially in
children (91), Scme of this is due to increasing poverty, but seme is due
to the culturally derived reluctance to eat or feed children vegetables,

’ Hhich atre thought to cause diarrhoea, Carotene intake {s negatively corralated
with income and laadholdings, though intake of almost all other autrients is
correlated positively with these features, (l02-9)

A whole series of Seliefs tegarding the effects of different food types
on the body affects food intake and nutrition. (Maloney: 153«7; Lindenbaum: 144«7)
Foods are classified as hot/cold (sometimes Deutral as well); wet/dry ("meal"
foods are usually w;:; soacks, dry); sweet/sour; animal protein/vegetable;
and pure/impure, All foods are not classified the same way by evarybody,

All of thesa classificatory frameworks have very "ancient roots" fn south

Asia, (Malomey: 154) Hot foods such as gur (brown sugar/molasses), eggs,



26

meat, and kichuri are avoided in hot waether, at times of hot illnesses
(e.g., fevar) and emotional agitation, and by people such as widows and
ascetics who nead to keep their sexual impulses under control, They are
praferred in cold weather, at times of cold illgess (e.g., a "cold"), and
when high sexual energy is desirad, Cold foods such as yoghurt, ice creaﬁ,
and most fruits are avoided in wintar and preferred in summer, etc, Wet
foods are avoided iomediately aftar childbirth, along with cold foods.
Sour foods also are considered to have a cooling effect and to {iahibic
Sexuality, Sweet foods do not heat tha body or promote sexuality, but
thcy neutralize sourness, There is great fondness for sweets; cookec
foods (wat meal foods) and curds are sweecened more fraquently in Bengal
than in other parts of south Asia; sweets are also symbolic as guest's food
in Muslim traditionm, (Malonmey: 137) (This is reflected in the straat foods
offered for sale ia Manikganj nlao.‘ Thirty-eight sweet spack products,
counting all the milk-solid based wet swaets as only one product, and
34 fruits esaten ripe or driad,2s sweet frult, together constitute 567 of
the products offered throughout the year.)

Animal protein/vagetable distinctions and the pure/impure contrast
are of more importance to Hindus than to Husiims;'bo:h relate to religious
) tequirements. Those who eat meat also perform animal sacrifice to female
deities; vegetarians are worshippers of abstract povers and/or primarily
zale deities, Pollutable foods (those cooked in water) can be given to
titually vanked aquals and inferiors Sut zan be accepted only from equals
and superiors, Non-pollutable foods (those cooked in oil or totally raw)
can be given to and dccepted from anybody, (Maloney: L54-3)

Though all of these concepts are considerad by Western people to be
at best totally without Szientific basis and to a large extent harmful
(&8s in the case of vitamin A deprivation through avoidan;e of vegetables),
thare is avidence that some of the hot/cold distinctions do have connection
with phvsical reality. Food strictures applied according to this concept
cn? also bs functional., For example, the widespraad practice of withholding
high lactose "hot" ailks (buffalo and cow) in favor of lower lactose, "cooler"
goat's amilk, highly dilute mixtures of milk and water, and "cold" curds cag

actually halp to control diarrhea, (Lindenbaum: 146-7)
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As a rasult of thise and other memtal categorizations affac:in.g.
individual social behavior (such as dependence on male children for
suppert in one's, aspacially a womaz's, old age) foods ere also consumed
differentially by individuals dep?nding on their sex and positicns in the
life eycle. Lindenbaun (143) and Chen, et al. (in Rizvi: 79) argue that
small girls sve given leas food than nale children, resulting in higher
mortality end othar physical dlscbility rates for females under five,

The 1975-76 Nutrition Survey of Rural Bangladesh also reports more zcuta
undernutrition in young girls (0«1l years) then in young boys, (p.131)
Rizvi's research, on the other haud, did not reveal sny evert discrimimation
in feeding small children., However, she points cut that the more subtle,
indirect operatiocn of the continemsnts of purdah, vhich operates moat
strongly in the years immediately praceding end following marriege, and

the fominine {deal of self-sacrifice az:.n important causes of lower food
intuke among adalescent ummarried girls, youmg win;, sud older wemen,

On the vhole average Lutake of total food is higher for males (NNSs 130),
but women ant more vegetables (131); they are also pctm:!.ttn& to openly prefsr
sour foods, which are largely regarded as women's foods, (Maloney: 157)
Pregnant swomez and lactnﬁing wogen also have the lowest calorie intakas among
adults, dus partly to the {deal of sacrifice aud partly to the bellef that
& pregnaut woman should eat less than normal to pravent feeling 411 and to
preveat a difficult delivery; some puople balieve a pregnant voman when {11
should cmit food altogether, (Vermury: :di).. A nursing woman may eat lass
1f her child {s sick 5o as not to caune the child to becsme sicker, (xi41)
The child alao mny be fed less or not at all, (xiv) Some food ‘are believed
beneficial and some harmful for milk production; but thera is much disagraement
about which foods ara and are not he.!.pful.. .

The tendemcy to nurse children as long as possible leads to the oistencs
of many wonen who are #izultanacusly pregnant and lactating, Their protein
ond calorie and almost all otbar nutrient intake is further below the neadad
lcvnl:n than in any other segment of the population, inciuding infants,

Deapite the effucts of baliefs and traditiocnal practices on focd intaks,
however, the sain czusa of maluntrition in Bangladesh is povarty aud lack of
food, As menticaed aarlier, igcome end lznd holdings corralate positively
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Credit

Formal Credit. The Bangladesh Bank controls the credit system as
the country's central bank. It is the bankers' bank and banker to the
governnent. It formulates money and credit policy, issues bank notes,
and has responsibility for stabilizing the intermal and external value
of currency and development of the money market. It manages the public
debt and i3 sole custodian of foreign exchange, (MOF 1981-82: 1)

Until 1975 627 of the funds of the country's banks and financial
fnstitutions wsnt to the government to finance budget deficits and
goveruuent and sesmi-government agencies end corporations, Sinca-August
1975, however, 56-577. has been allowed to go to the private sector,
(Hossain, in Bangladesh Yearbook 1983: 79) Credit to the private sactor
is implemented and administered through six nationalized commercial tanks
(Agrani, Janata, Pubali, Sonali, Rupali, and Uttara) and sevaral specialized
fipancial institutions: the Bangladesh Krishi (Agricultural) Baok, the
Bangladesh Shilpo (Industrial) Bank, the Bangladesh Shilpo Rin Sangstha

Jot Bangladesh, and the Bangladesh House Building Finance Corporation,

(Industrial Loan Corporation), Investment Corporation / (MOF: 1) Additionally
thers are th; Bangladesh Cooperativa Bank I.t:d.l and affiliated cooperatives

and the IRDP (Integrated Rural Developmant Project) coopcrltivus,z which

LThe Bangladesh Cooperative Baok Ltd. is the apex baok for "traditional®
cooparatives, Sixty~two ceatral cooparative banks, 12 sugarcane growers,
several thousand cooperative societies, and 16 cooperative and mortgage
banks operate within its fold., (Wennergrem: 173)

there are two parallel and separate systems of cooperatives in Bangladesh,
The first, operating on three levels, consists of: 1) Apex Cooperative
Societies at the national level, 2) Central Cooperative Societies at the
secondary level, and 3) Primary Ccoperatives at the local level., A
governnent cooperative department, begun in 1904, has jurisdiction over
this systam,

The second system is an extention on a nacionwide basis of the method
developed by Akhtar Hameed Khan in Comilla im the 50's. These IRDP coops
emphasize saving to provide short-term credit for members and training of
cooperativs officers and members in new agrizultural mathods. Thay operate
in two tiers, with local level agricultural cooperatives (Krishi Samabay
Samiti or KSS) under the jurisdiction of Thana Central Cooperative Associa-
tione, with goverament appointed, salaried supervisory and clerical staff
in addition to thair eleczed officers. These are male organizations.

There are also women's IRDP cooperatives which operate in the same regions,
side by side with the men's groups. Most of the members are wives or
daughters or sisters of the men in the KSS groups. Though landless and
suall landowmers are eligible to join and do join in some arvas, their
participation in and access to the benefits of these coops has been limited;
ons survey of coops under 25 TCCA's revealed no members with less than half
4o acre of land; 237 had more than 5 acres. Despite the IRDP syscem's
auccens in mobilizing new agriculture technology, therefore, its present
reflection of the structure of the country's rural class system has limitad
ics effectiveness for development, (Wennergren: 185-7)
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operate independently and are re«financed by the Somali Bamk (Wennergren
1983: 173).°

Banks are well distributed throughout the country, providing access
to credit in most districts (Ibid,); 65% of the branches ara in the rural
areas, However, in 1980-31 only 12.417% of advances and 167 of the deposits
were made in rural areas. (Sarkar, in Bangladesh Ysarbogk 1983: 139)

Thus the.urban centers are clearly favored, though one should keep in
aind that meny of tha advances made in urban araas are actually for use
in rural areas (e.g., jute trade or food procurement). Some attempt has
recently been made by the commercial bauks to provide "small (up to

Tk. 10,000) loans for shopkeepers, retail traders, and self-employed
persons; in 1977-81 up to 2% of deposit liabilities were targetted for
this type of loas. Of these small loans 38% (18% of the total funds
dispersed) were made in the category of less than Tk. 1,000 and 507

(48% of the funds) were iz the Tk. 1,000-Tk. 1,500 category. {(From
figuras provided im Sarkar, op. cit,) Many of chese loans appear to have
been made undar special programs in specific areas of the country and
targetted at various specific social groups, such as educated unemployad
youth selacted for special training io entrepreneurship through a government
program, Nonetheless, it is a promising sigm.

The banking system has been criticized for its use of low and subsidized
interest rates, which do not reflect the reu¥ value of money in the country's
inflationary atmosphere, “o0 not therefore 2ncourage deposits by investors,
and do not begin to cover the adainistrative costs involved in lending,
(World sank 1983: viii, Wennergrea: 178) In addition, repayment rate; have
been very low, averagiag 370 only, addiog significantly to the costs; io
part this {3 due to poorly trained staff with high workloads and low salaries
which make them vulnerable to "pressures to do 'favors! which fall outside
regular loan procedures."” (Wennergren: 177) Outside of some of the new

experimental programs, which are not open to all, most bank loans also require

JThere are aldo eight foreign banks. A number of totally private sector
Bangiadeshi banks have vary Teceutly been allowed to open.
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some collateral (in particular, land; but sometimes ocher cangible assecs
such as stock for 2 demonstrably thriving business will do)a and extensive,
complicatad paperwork which is costly to the recipient in time and travel
expense, Thus many are either ineligible to use or deterred from using
traditional institutional sources; in some programs funds are allocated

but camnot be dispersed as intended, For example, in 1980 oaly about 327
of the funds set aside fur Special Agricultural Program loans were utilized,
(Wennergren: 178)

Informal Credit. -According to an analysis of 28 studies on rural
credic in Bangladesh (Hussain 1983: 13) institutional lending (iacluding
NGO credit activities) has increased from about l4% of the cases of
horrowing in pre~Liberation years to about 37% of the cases in the post-
Liberation pariod, Despite this increase, the bulk of rural credit has
continued to come from non-insticutional, non-formal sources, If loan
contracts alone ara considersd, 747% have originated with non-formal lenders
in the poat-Liberation period; two thirds of the outstanding debts in the
studies comsultad wers also from non«formal loans, The average size of
loans from non-formal lenders has also been much larger: Tk. 848 per
borrowing housahold in posteLiberation years as opposed to Tk. 23 from
formal sources. (Ibid,) A 1979 Ministry of Land Administration and Laad
Reform study found that the amount taken from informal sources increased
as the size of land holdings decreased; those with less than 0.5 acres of
land borrowad 86% of their funds from informal sources. (Wennergren: 176)

According to the studies revicwed by Hussain, informal- sources of
credit, ia urder to importance, are (1) friends and relatives,

(2) professional uoneylenders, and (3) well-to-do rural people, shopkeepers,
and "marketing intarmediaries" (undefined), About ome fourth of the total

non-formal credit is supplied by the latter group. (Op. cit: 15)

4In Hanikganj all of the banks requirs land or an established, licensed
business as collateral plus, in most cases, the guarantee of a "reliable"
.third party. Only the Krishi Bank mentionad the USAID Rural Finance
Experimental Project operating through one of the BKB branches in Bactila,
a village about 3 miles from the Town and l miles from the border of the
aunicipality, as a posaible source of unguaranteed loans. These would moc
be availabla to Manikganj town residents or other peopla outside the
exparimental area,
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Borrowing for purposes ocher than produccion was found to be important
in all areas. Production loans were more aumerous in '"progressive' or
agriculturally modernized regions; non-production loans were ore numerous
in traditional areas., About 4/5 of the non-production loans were for family
expenditures like food, education, social and reiigious ceremomies, house
repair, and litigation. Production loans were almost all (over 90%.) for
fixed, current farming costs. (Ibid.)

About 63% of loans and 75% of loan contracts were found to involve
payment of interest, but more than half the borrower households paid none
wonetary interest, Moneylenders, shopkeepers, and marketing intermediaries
charge the highest rates of interest though an "insignificant" number of
moneylenders give loanr without intarast. Interaest charged on kind loans
was higher than on cash loans; for paddy loans {t ranged from 2004007, per
year and for loans agsinst tha unharvasted crop interest was about 336%
(p.l5), ranging from 1507 to 7507 per year. (Hussain: l5+16) This particular
article quotes no average or usual amount of intarext for informal cash
loans, but Yunus (1983: 2) statss that at least L0% per month (1207 per

year) is "so commomplace you don't even notice ic." Weonergren (206, fn, 48)
also indicates that "“10% jer monch or higher" is the reported norm. Siddiqui
(362) gives 1207%=-240% (10%-20% per month) 3s the practice is his research
area. Our own i{nformants indicate that 5% per month is a normal starting
place; 10% i{s pot unusual.

In many cases the a:tual interest collected {3 of secondary importance
to the lender, whose main goal {s rather to acquire the borrower's collateral.
(Yunus: 2) Hussain (15) details a number of practices described by the
studies in his review vhich also make the actual interest rate higher than
stated:

l. Raising the prices of goods advanced as a loan and/or devaluing

goods given in repayment if repayment is nade in kind; a variant
on this is the use of one weighing system (e.g., 1 seer = 30 tolas)
while advancing the loan and another (e.8., L seer = 82,6 tolas)
when collecting payment; commercial banks do this as well, e.g.,
buying foreign exchange at one rate and selling on the same day

at another,
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2. Demanding labor in payment for the loan, sometimes with a
rastriction against working for anyone else until the loan is
repaid; wage rates "paid" by the creditor against the loanm are
usually balow pravailing levels,

3. For respayment in kind, repayment may be tequired at a time when
the market value of the commodity is much higher than when it
was borrowed (the reverse is also possible, accounting in part
for the apparently strikingly higher interest rates for kind
than for cash loans),

4, Loans against an as yet unharvested crop may be made on the
condition that the crop be sold to the lender at less than the
going market race.

5. The borrower may be obliged to make other (non-loan) purchases
at the shop of the lendar and may pay higher than normal prices
for thesa as well,

6, Even interest-free loans may tequire hidden payment in the form
of services such as political or factional support.

No conventional collateral was reported for 51% of the loans in -

these studies; however, iaformal obligations, as indicated above, ware

oftan incurred, Secured loans tended to be preferred by professi.nal
moneylenders and the rural elite; shopkeepers commonly required purchase

of goods at their shops rather than collateral., Non-securad loans had

higher rates of interest. Among secured loans over 3/5ths of the borrowing
households gave land as collateral.

The informal credit sources are regarded by some as an alldevouring
avil and by others as the providers of a much needed and otherwise
unavailable service for poor borrowers, high interest ratas reflecting
the high risk involved. The informal sources tend to know their clients
personally, can respond quickly to their needs, and can exert pressure
for repayment from close range. It is interesting that im a village
studied by BRAC near Manikganj, where thers were no traditional large
moneylenders, the majority of those providing this service were "woman

from the top (ecomomic) categories” using profits from their excess
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(Maloney 1980: 79-95) Strictness of applicacion varies with age and social
class, being strongest during & woman's moat productive years and within
the rural ciddle class, Purdah i3 alsc a positive idal:
Those who practice it sincersly helieve that they get inspiration
to observe family traditions and instructions in the faith. They
believe they are more comscientious in all their thought aand
behavior, and observe prayers and fastings more, Parda is both
an outward symbol of piety and propriety, and a means to achieve
religiosity and inner peace, Men living in families practising
parda are also thought to enjoy these qualities. (Ibid: 30)
Though not exclusively a feature of or original with Islam, purdah has become
sytbolic to Muslims of the Islamic way as opposed to other ways of organmizing
society and culture; given the need ior ezaincaining symbolic seraration from
other world views in the context of the formation of Pakistan and 3angladesh

and the fact that purdah eshances msle prestige, adherauce to it is likely

to die hard in Bangladesh, (Ibid: 92, 96, z70),
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vegetable and poultry sales, The BRAC analysis stresses the inter-kia,
inter-neighborhood, patron-client paramecers of both male and female
derived informal credit in this village. (BRAC: 74)

Recent Experiments {n Institutional Credit., Recently various PVO's
and domor agencies have been oxperimencing with different types of small-
scale credit, both through and outside the ccraercial banks, Notable
among these projects is the Rural Finance Experimental Projcct of USAID,
administered through nine rural financial institutionms (7 banks and
2 cooperatives). An attempt to test cight different possible ways of
delivering non-secured credit to and mobilizing savings from small rural
producers noc normally serviced by banks, the RFEP has found, among other
things, that "unless natural calamity intervenes, borrowers will repay
loans if they Jeel thct & further loan will be forthcoming quickly when
needed,"” that interast rates as high as 36%, are accepcable to rural
borruwers, that lending procadures can be streamlined, and that institutions
can cover cheir.administrative costs through interest and fipance charges
and can expand., Usurious local privn;: rates can also be brought down
through competition; in severul project areas money lenders reduced thair
rates from 120% per year to &% or 40%, and the 15 interviewed indicated
that they considered the program to be a threat to their profession.
(USAID 1982) |

A second successful small loan program inm operation in only two
districts so far (now being expanded to five) is the Gramean Bank Project,
Under the auspices of project staff small loans from the resources of the
commercial banks and the Krishi Bank are extended to groups of five
individuals of similar economic status for income generating projects,
Recipients can owm only up to 0.4 acre of land or have total family assets
equal to no more than the value of one acre of medium quality land in the
area, In lieu of collateral for individual loans social pressure through
group meetings and forced savings for emergencies and future group
acFiviciea have led to a repayment rate of over 997 and savings of
Tk. 15.6 million among 50,000 landless people, 437 of whom are women,
(Yunus 1983: 6) Grameen Bank operates only for rural people but largely

for non=farming activities,
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Other NGO's such as the Christian Commission for Development in
Dangladesh lend to individuals through and/or to groups, charge high
interest, and refuad part of the imtersst to the group or individual
at the completion of the repayment of tha loan, again using group
pressure aad future access to forcad savings as en incantive to Tepay.
(Hastings 1983: 20) CCDB has also exparizented with 24<hour loamns to
Dhaka street hawkars of clothes, vegetables, aud fruit in an attempt
to break the target vendors' depzndence on wholesale supplier credit,
for which they have had to pay high interest and a part of their profit,
Staff negligeace awd possible corrupticn caused the experiment to fail,
but CCDB wus encouraged by its imitial success and wants to reinstitute
it. (Adhiksvi, perscrasl comsunication) Anothsr PVQ, Mamabik Shahajha
Sengstha (HSS) has a small loan progranm for selfwemployed slum dwellers
(including streer vendors), in opazation ia Dhaka for & yeAdr aud a half,
Borrowers take irom Tk, 350 to Tk, 1,000 and repay in weelly installments
over a period of up to two years, paying 5% service charge only, Out of
80 loanses to date only four heve dafaulted, due to illness. (Rahman 1984)

Host of the PVO's currently operating i; Bangladesh now have small
loan prograams like these (though not necessarily aimed at vendors),

In contrast to the banmks, which traditionally are not interested in what
is being done with the money they lend, only in getring it back with
interast, the Grameen Bank and NGO credit programs place emphasis on the
developnantal aspects of the activity for which the loan is given.

Through PVO and donor agency influence banks are beconing more flexible,
Institutional sources are thus becoming more accessible to small borrowers
and are coming to have mare of a developmental focus than previcusly.,

Howaver, they do not yet come anywhere near filling the existing need,
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RESEARCH SETTING

Bangladesh is divided into four main adniaistrative/political reglons:
Dhaka, Chittagong, Khulna, and Rajshahi Divisions, named for their tegpactive
capital cities, which are also, in the same order, the four largest cities
in the country, These divisions, which are often referrad to respactively
as the central, easterm, southern, and northerc zomes, are subdividad into
districts; districts are divided lnto upozelss (previously called thanas);
upozelas are divided into unions, and unions into villages, (Districes have
recently multiplied in oumber, the previously existing level of subdivision,
between districe and thana, having been phased out; many former subdivisions
have now become' districts,)

Geographically tha four regicns are quita similar, most of the country
being alluvial plain crossed by many rivers, but there are low hills, greater
rainfall, and em abundance of Sorest in the eastern Chittagong division, relatively
dry plains in .he north, and a combination of river and tidal plains in the
southern division. (Wennergrem: 47) Most of the country's crops are
produced in every vegion, rice and jute being dominant., Other agricultural
products are tea (almost entirely grown in the eastern division) sugatcane,
oilseeds, fruits, vegetables, spices, wheat (mostly grown in the vorth),
potatoes, tobacco, cottom, pulses, livestock, fish and forest products,
(Wennergren: 60-61) '

The Central Zone

The central zoima, i.e., Dhaka Division, coatains the highast jute
acreage (437) of all the divisions and 277 of the acreage for all types of
rice. Potatoes and oilseéds are alsc widely grown. Gf the four divisions,
Dhaka produces the smallest amounts of wheat, fruits, and vegetables,
Urbanization and econcmic developmnent as a whole are more or less uniform
throughout the country, but Dhals Division dominaces slightly; in 1974 it
had three of the country's nine largest cities, the highest percencage (277)
of eccooaically active persons in non-agricultural pursuits, the largest
aumber of public sector indugtriss (44%), the largest cumber of large#icale
industries and the most per capita kilowatt hours of electricity available,

(Chaudhury: 30)
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Within Dhaka Division the capital i{s a domimant force, skawing all
divisional and district statistics {n the direction of its own profile and
making separate anmnlysis of other urban centers in the region difficule,

Io 1981 it accounted for 137 of the total population in the central zone,
34.5% of the total (then) Dhaka District population, and 89.6% of the (then)
diserict's urban populntion.lz (Based on tables in 1982 Staristical
Yearbook: 1l4~ll5)

There are five main regions in the central zonu'corresponding to its
former five districts, whose capital cities are also the largest and most
important io the zone: Mymensingh, Tengail, Faridpur, Jamalpur, and of
course, Dhukz.13

Excluding the capital, only one of these administrative-cum-service
and commircial centers (i.e., Mymensingh, population 107,363) has a population

of more than 100,000, The remaining three range from 66,911 (Faridpur) to

89,847 (Jamalpur),

The central zone was considered to be the most Tepresentative or at least
the least atypical region 6! the country as a whole, and accordingly all of
its above-mentioned former district capitals as well as three other non-capitals
(Savar, Narayanganj, and Manikganj) were informally surveyed prior o the
selection of the research site. A few details frem this pre=survey and the
reasoning behind the selection of Manikgan] for the study have been given in

Appendix 1T,

Manikganj Region

Manikganj, the town which we chose for study,is a former subdivisiounal,
presently district,administrative headquartars with a populatioun of 38,000 in
1981, Though it is linked to its hinterland both by river and a metwork cf
roads, (62 miles of matalled, 14 miles of semi-pucca, and 515 miles of dirt road)

(Dbaka District Statistics: 97), the condition.of the latter is not good,

d
l‘The domicance of Dhaka city does not begin to compare to the preeminance
¢f capitals in many other Asian coumtries. In 1981, Dhaka cicty was 2.49
times as large as Chittagong, the countTy's second largest city. Ia contrase,
in 1967 greater Bangkuk was 32 times the size of Thailand's next largest
city and contsined over half the country's population, (Chaudhury: 8)

13
This is ex' uding large cities like Demra and Narayanganj, which the governmeat
now includes within the capital's "statistical metrooolitan area "
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much of it being under water in the rainy season. Nonecheless Manikganj

town is the most important market center in the surrounding area (7 thanas

of the former :ubdivision)la by virtue of its position on the main metzalled
highway which connects Dhaka city with the ferry sysctem at Aricha (BRAC: 1982: L,
8ateway to the northerm, southern, and western regions of the country, Most

of Manikganj's ctrade with ics hinterland moves via this primarily east-west
highway, (Bagee: 98) This highway also carries many goods, which formerly

came to the town, past it and to the capital 40 miles to the south-west,

also providing good linkage between the capital and the towm.

Manikgani Recion

The Hani;ganj reglon comprises an area of 535 sq. miles. It is ons of
the poorest in Bangladesh, much of the land being unfarmable f;':he raiay
Season, especially in the south naar the Padma River, where erosion is
constantly changing the topographic and landownership pacterns, Fifey-five
point aigh: percent of the cropped area has only one-crop a yeai; 6.,7% of
the total area is fallow, (Dhaka Di:tficc Statlstics: 20) The sandy soil
is un:uicaa to rica, producing anm average yield of 10 maunds (approximately
820 lbs.) or less per acre. (BRAC: 1982: 1) By contrast, the average yield per
acre for Bangladesh as a whole in 1981-82 was 1038 lbs, As a consequence,

- though it is a rice producing area, Manikganj is a rice deficit area, producing
less than its population needs, Thana Statistics, Vol, l, 1981 estimates

the average yearly foodgraiﬁ deficit between 1974=75 and 1978~79 to have

baex 51,7 thousand tons.

Crops grown are generally the same as those zrown throughout the ceatral
zoae though proportions of particular erops vary, For example, though boro
Tice is a specialty of Dhaka Division aad outproduces aman rice in (the
former) Dhaka,District as a whole, in the Manikganj area in 1981 aman rice
Production was 3,67 times that of boro; the region's aman yleld was also

higher than (1.4 times) that of any ‘other section of the discrict. (Dhaka

District Statistics: 37)., The former Manikganj subdivision also outproduces

14,
The seven thanas of the former subdivision are: Manikganj, Saturia,
Harirampur, Ghiorz, Shivalaya, Daulatpur, and Singair,
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all other areas in the district in khesari dal, the country's most.
inexpensive pulse.15 Manikganj produces more of this than any other
type of pulse though six types are widely grown. Tha area also leads

the surrounding region (former Dhaka District) in production of cabbages,
radishes, mustard and sesaue seads, mangoas, papayas, lichis, jlckfruié,
pineapple, bananas, peanuts, beans, potatoes, tomatoes, pumpkins, and
cauliflower; onions, garlic, -hillis aud other spices are also gpown

for sala, Whest, juts, sugarcane and aus paddy ;ra ocher impnrtant

cash ‘crops. Six parcent of the cropland is irrigated, compared to 197

in the country as a whole., (Dhaka Distriect Statiscica: 23) Forty-nine

villages are elaccrifiad (one for every 1,32 unions), and the subdivision
has 6816 drinking water tubewells, one for every 155 persons, The
region's rural markets (hats) are more sparsely and less uniformly
distributed (ome for evary 15 sq. ailes) than elsewhere in the forver
Dhales District. (Baqee: 95)

Brickworks appear to be a rapidly expanding industry acd the oaly
works in the area that could be called large (up to .124 workers per unit),
In 1982 .there were 17 {n the subdivision,employing about 417 workers, an
average of 24 per enterprise, Fifteen of thase ware in Manikganj thana,
(Dhaka District Statistics: 74) A year later, at the time of the research,
there were 13 on the periphary of Manikganj town alone, Seven of these
were seasonally euploying batween 55 and 124 workers each, an average of
97 per unit. (Field Observation) Industry, thareiore, is primarily micro
and cottage industry.16 Machine rice mills also employ up to 12 workers,
and the large mills often employ women to boil and tyrn the paddy on the
drying floor before it is husked in the mill, Only 3 out of 30 mills
observed in Hanikgnnj town had over 10 employees, however, and half of the

total had only one (male) employee,

LsIn some regions this food causes crippling degeneration of the nervous
-System when eaten in large quanticies as the major staple in the form of
bread, It i3 not the custom to eat it this way in Manikganj, however,

16In larger Dhaka District as a whole in 1981-82 thera wers 1157 registered
factories (Dhaka District Statistics: 72), but data on the oumber, if any,
in Manikgenj subdivision is unavailabla to date, The bulk of the District's
factorias are likely to be in Dhaka Sadar, Narayanganj, Munshiganj and
Narshingdi subdivisions rather than in Manikganj.
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According to the Bangladesh Bureau of Statistics, in 1982 there were
12 sawmills in the subdivision, employin, a toctal of 62 workars; in 1978
the subdivision had 5,550 handloom workers (omly 395 of whom were paid
enployees and 67 of whom ware casual) working in 2905 establishments, an
average of 1.9 par establishment. Thare ware also 4694 units of other
types of cottage induscry (unspecified) engaging a total 12,839 persoans,
an avarage of 2.7 per umit.

Within the town itself, there are numerous service industries such as
oil and flour mills, rickshaw repair services, goldsmithies, musical
instrument makers, blacksmithies, carpeatry works, watch and electrical
goods repair/supply shops, all employing under 10 people. The same is
true aven of the food processing operations such as the ice cream/ice
factories, the cold drink manufacturer, and the bakaries, acar and candy
factories which were excluded from our study as too "large." Rickshaws
are mumerous, and building and road construction projects (food for work
projects connectad with the widening and repair of the main highway) provide

additional sources of daily wage labor,
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Municipality
Manikganj municipality is primarily an administrative, commercial and

service center. Two lavels of goverament offices(formarly thana and
subdivision, now upozela and district), civil and criminsl courts (now both
upozela level and district courts) 2 hospitals, a veterinary hospital,

7 primary schools, 4 high schocls, 2 collages (one coeducational and one

for women only) the thana's only 2 cinema halls, a sports stadium, a twice-
waekly periodic market (hat) and 3 daily markets bring visitors to the town
on a tegular basis. Manikganj is considered to be a "3rd grade” municipality,
mezning that {ts tax base i{s between three and five lacs, If one can believe
the figures in the 1982 Statistical Yearbook, the population of the
ounicipality has increased by 11,347 or 42.6% in the last 7 years, an
average of 6.09% per year, which {s twice tha rate of increase for the
country's total population in that period (3,13% per year using the same

set of figures) and half that of the country's urban population (12.8% per
year). (Based on figures in 1982 Stacistical Yearbook: 111.)17 ,

In 1972 the municipality borders were extended to incorporate a number
of outlying village arcas, and there is therefore a diffsrence in charactar
batween the central commnrcial and residential areas (still regarded by
locals as the 'town’ proper) and the villaga-like residential areas along
the border (referred to as “"out of town" and as "villages" by local:), most
noticaablyvin the higher quantity of totally bamboo and thatch housing and
total lack of paved roads {n the outer armas, However, there are no
p;rticulnr residential squatter/migrant areas ia the town. Migrants appear
to disperse themselves without friction throughout the municipality although
there were some recent attempts to build kaca housing in ome particular area

oear the court which were summarily dealt with by the subdivisional officer.

17Hany pecple do not accept such a high growth rate for the country as a
.whola, USAID uses 2.3% per year for the rural population snd 9,57 per
year for urban population {ncrease, (Wemnergren: 65) However, the 1982
Statistical Yearbook figures are the only omes we have to go by. (Using the
ratio of the percentage obtained from 1982 Yearbook figures to the
percaentage accapted by USAID (12.8:9,5), the population increase in
Manikganj Pourssava is reduced from 6,09% per year to 4,52% per year
during the last 7 years.)
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The bulk of the municipality lies betweean the Dhaka-Aricha highway on
its northern border and the Kaliganga River to the south., Im two places
very small amounts of secondarily incorporated municipal territory extend
beyond these natural boundarias on both northerm and southern borders,
Howaver, the town proper stretches along both sidas of an offshoot of the
river, which passes in an arc from south to north and then south again to
Join the river below the town. Residents call this "the canal,"

The town®s main commercial and residsntial area lies on both sides of
& road which runs east and west along the southern border of the canal,
Buildings facing on this street are mostly permanent, made of brick and
cement and, in a smaller number of cases, wood and combinations of wood and
tin, Almost all are either commercial establishments or government offices,
including one government school; but directly behind them and accessible by
only a. few narrow paved straets and a multiplicity of tiny unpaved lanes,
the arva is solidly residential.

Residential areas also border the northern side of the canal and fan out
in all directions on eastern and western ends of the canal's northern stretch.
A second east-west road containing government offices, ;hops, a nursing home,
and a girls' school as well as private residences parallels the main road on

the south., Another important metalled, north-south road runs from the highway
to the court and, after a detour around it, to the river ghat in the south,

Manikganj wls.selectnd for the research because it appeared to have an
active street food trade, its small size made it seem more manageable for
detailed research, and the ready-to-eat food for sale there, with the excepcion
of ons or two items, was the same as that found in all other cities visited
except the capital, which was felt to be too large for convenient study.*

Food Selling Areas: ‘

Main Road

Along the main road a number of impermanent and also structureless food
selling shops are found either on the pavement or on the verandas of permanent
buildings, end moving fast-food peddlars (three or four with pushecarts) can
also be seen walking with their vares. Some collect in front of the school

which faces on this road at opening time, lunch tima, and in the aftarnoon.

L

A description of the stroet food situacion {n the towns visited in
the pre-survay, and a more detailed explanation for tha selection of
Haaikgan§ hava baen given in Appendix IV,
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Thay also gather near the cinema hall at show time. After dark the pushcart
vendors who sell chatpotti posicion themsalves in the area where ayurvedic
and allopathic medicines are sold, finding many customers among the men who
sit in these shops to gossip, Some of the ayurvedic medicima customers also
consuma one particular type of medicine as an alcoholic beverage, and parties
which meet in some medicine shops {n the evenings find chatpotti 2 particularly
good accompaniment to their drinking,

The Markets

l. Kuca Bazar

?he town's main permanent markat (called the kaca bazar, or raw goods
warket, though many processed and maoufactured goods, both edible and inedible,
ara sold chere) lias on the north-sastern curve of the camal, just as the
latter begins its dip to the south. This selling area houses several blocks
of a combination of privately owned, 4=walled, permanent shops (with residencas
behind them) and pavement sellers who position themselves along and within the
intervening strasts and lanes, The lattar sizply sit on tha ground with their
wires in front of them; there are no stai&s or demarcation lines to separate
rthtm, though tha positions of tha regular vendors are respacted by custon,
Pish, meat, end milk sallers sit undar a roof on a cement platform; vendors of
other products sall without benefit of any structure other than the temporary
roofs which some of them improvize from bamboo poies and jute or plasti: sheers
on very suuny or rainy days, On Sunday and Wednesday afternoons thare is also
4 regional pariodic market (hat) in the same locatiom. Then farmers, craftmen,
and professional vendors from many miles around (scme of whom move regularly
from hat to hat) as well es villagers from the hintarland whu come for shopping
2lso sqeeze into the lanes in the kaca bazar, meking any unnecessary movement
uowise if not impossidbla,

Readyto-eat food is sold hera by about 212 vendors, both from permenant
StTuctures with tables aud chairs and from pots or baskets on the ground. It
rangaes from full &ad partial meals to Sweets, tea, and snacks, Customers buy
aud taka away for home consunmption or eat on the spot, jostling each other as
tﬁey chew, sometimes standing, sometimes walking, sometimes sitting either on
chairs or on bricks on the ground in front of the vendor's pot. (Fnglish-speaking
Bengalis call the letter arrangement an "Italian restayrant,"” after the Bengali

work L&, which means "brick,")
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Most of the permanenc shop buildings a?u rented by their current users
from owners who live elsevhere in town, having found it more profitable to
rent their property than to live im it, A few vendors sell from their own
land. »

Those vendors who sell from makeshift temporary structures or from no
structure at all pay a daily toll to a collector, one of eight sublessees
of a man vho has bought the year's collection rights from the municipality,
Amounts collected vary according to each vendoé‘s goods and volume of trade.
Rules for assessment of toll ara posted in the market, but it is not kmown
how closely they are followad by the collectors or understood by the vendors.,
We would guess the amount paid by all the vendors together (not only street
food vendors) to be at least 1207 over and above the amount received by the
municipality for its lease, perhaps as much as 200% above this, because the
lessee himself appears to meke 1007 on his igvestment, (See also p. 15 above).
The vendors also pay umofficial tolls im kind to 4 municipality sweepers
who clean the market daily. The kacs bazar is the only area in which thes
nunicipality collects tolls or taxes from itiperant and structureless vendors.
In all other areas such vendors are allowed to sell tax free. (It is the
cencrag government which objects to the vendors at the bus stand rather than
the municipality., See below.,) From Structured shops in othar areas it
collects property tax from the building ownars alone, and in ome block of
pakka shops which it ownas on the main road near the court, it collects rent,

2. Beoths Ghat

A second smaller permanent market is found at the ghat, where temporary,
unhoused sellers of raw fruits, grains, and vegetables also appear daily in
the mornings, Prepared ready-toeeat food is also sold there both from
permanent stalls and by itinerant vendcrs, A drop in rthe level of the river

since 1974 (attributed by informants to tha Farakka Bat't'age)l'8 together wich

JBThe Parskka 3arrage is locatad on the Ganges (Padma) Rivar Ll miles north
of the India-Bangladesh border near Chapai-Nawabganj in Rajshahi District.
Since 1974, when it was completed, Indian authorities unilaterally determine
the flow of water, divertiag it to the Hooghly when it is naeded at the
Calcucta port and releasing it into East Bengal when the levels on the
Indian side beccme dangerously high. Thus in the dry season mamy associated
streams and vivars now become much lowar than they used to be, sometimes
coapletaly dry; but in flood sesson there is no correspending beaefit from
drier conditions in Bangladesh., Negotiations with India over control of the

flow of watar have been continuing for a long time, but no significan
t o
Agracment has yet been reached, ! t
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the increasing importance of the main highway has caused the traffic at
the ghat to ba greatly overshadowed by that coming by road to the towm.
However, a number of outside goods for local sale (a.g., tea, sugar, sale,
biscuits, cloth) as well as local goods for export to Dhaka (e.g., paddy,
tice, jute, dal, mustard seed, spices, onions) still travel by river; and
many villagers from the southern side of the river who walk or cycle to
the town for shopping, for watk, or for sale of their produce also pass
through the ghat on thair way to the town.

At the ghat also some of the permanant buildings are rented from
owners who live in other parts of town,

Bus Stand

Tha third important market ares is at the bus stand on the Dhaka-tricha
road, Hnre‘thc highway touches the northern end of the municipality’s main
north-south road and the only metalled road by which oue can enter the town
from the north. Large inter~city busses stopping on their way to and from
Aricha, wait 5«10 minutes for additiopal passengers on the north-western aund
south~eastern corners of the intersaction. On the south-western corner is a
ticket office and & Jewalled tin waiting room for passengers of the Manikganj
based mini-busses which ply gon-stop betveen Manikgenj and Dhaka. These
coasters, which leave only when full, park in front of the office to wait
for their customers, who usually sit in the busses rather than in the
waitiang room, The latter is used mainly during strikes and political
distyrbances when,coasters on the road or anywhere else are
few and far between,

At the head of the T-shaped intersection i3 a large cinema hall; behind
it on both s{des, ac a greater distance from the road and actually outside
the municipality, are numerous upozela (thana) government offices. The
large, two=-storiec government Primary Teachers' Training Iastitute on the
south-eastern side, a long block of permageut one-sctoried shop buildings
on the souch-eastern side, rice mills, a sawmill, cycle repair shops, a
petrol station, other govermment offices, including a small veterinary
hospical, and a mosque, all bring anumerous people to tha area on what is

from the govarnment's poiat of view legitimate busipess. A large number of
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cycle rickshaws, some fitted for'pnssengers and some for goods transport,
vait on the southern side of the road for Customers going into town or to
neighboring villages. Bricks for toad construction are piled along the
southern side.

Both the highway and the road to town are raised many feet above the
surrounding countryside, and most of the above-mentioned institutions are
similarly located on raised land associated with the roadbed. Bordering
this roadbed and between it and the country side are.many miles of watare
filled ditch which came iato being at the time of conacrqccing the rtoad.
Some stretches of dixch are water-hyacinth-fillad swamps. Others have been
cleaned and stocked with f£ish. Ducks swinning on the surface and goats
and cattle grazing on the slopes add their calm and beauty to that of the
stretches of greem cropland beyond, all contrasting markedly ;ith the bustle
on the roads and the turmoil of the incarsaccion above,

Along the shoulders of the road on all sides of the intersection,
squeezed in among the rickshaws, coasters, busses, legally recognized
Structures, and piles of bricks, are numerous vendors sitting on the ground,
on raised wooden platforms, and in 3-s{ded bamboo or wooden stalls. Many of
the lattar are built on long poles ovar the ditch. Moving hawksrs also ply
back and forth betwsen the sidas of the road,running to surround each new
.bus as it arrives,shouting. and waving their wares under the noses of the
pasiengers, These people are "illegitimate" and have been cleared away
deveral times by representative of the central goveroment, to whom the land
belongs, which has other plans for it, and which tegards the vendors as an
¢yesore, 2 source of crime and an obstruction to the smooth
flow of traffic. At night the vendors,
hawkers, rickshaws, goats and ducks all disappear, leaving only the stalls,
piltforms, darkenad coasters and bricks on the Scene,

This moving portion of cha market is an important daily source of fresh
meat, fish, fruits and vegetables, grains, clothes, shoes, tailoring and
barbering services for the tawm and its visitovs. It is also an important

source of ready-to-eat food,pan and cigarcttes for the "legitimate" businessmen
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at the intersection, and for the bus passengers passing through, as many
of these vendors are sellers of street food. Ouly four of the food sellers
are housed in pakka and legally recognized buildings rented from ownars who
live in the arca,

Court

Following the northesouth road from the bus stand ome crosses a bridge
over the canal in the ceater of town which,due to the present usu: ly low
level of the river, rem;ins dry except {n the rainy season. To the south
of the bridge are two complexes of buildings consisting on the wast >.de of
the residences of the ceatrul govercment officers, the government rest house,
the post offica, the stadium, aud the hospital, On the east side are the
civil and crimipal courts, the bar library, the jail, the public library,
the cooperative bank, and s mosque. The area immediately to the south of
the court houses many bamboo and wood 3-walled restaurants and hotels wich
tables and chairs, Thess rent the land under their temporary buildings from
the office of the senior-most cuntral goverument representative (previously
the Subdivisional Officer, now the District Commissioner), Gratuitous
contributions of tea and snacks are also mode to these offices, A smaller
aunbar of unhoused vendors are also statiomad in this area, making che total
about for:y.

Neigzhborhoods

The entire town (in the locsl sease) i3 2 mixture of residences,
businesses, primary schools zmnd government offices though some areas such as
the entire norchern border of the camal contain more tesidences than anything
else, OQutsid. the town,(but in the municipality) businesses and offices
become very few and in scme areas are non-existent. Housing varies from
single room bamboo and thatch through tin and wood and various combinatious
thereof to two and three-storicd brick. Perhaps most frequent in these areas,
howavar, are houses made from tin or combinations of brick and tin. In those
neighborhoods which were included i{n the study ready-to-eat food is sold
meinly from mudidoksans or by itinarant haukc;:, very occasioncily from a

tes or smack :hop. (Sae definition, Appendix II, p.200)
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Twenty-three village-like residential areas were omitted from the

study because they contained very few vendors or no vendors at all.19

Water Availability and Safacv

In all the food selling areas clean, drinkable water is available
though not usually at close hand., It must be brought in most cases from
a distance of about 100-150 yards, usually from a tubewell; in three
places it can also be brought from taps ccaunected to the municipal water
supply. (The latter provide water only during three short periods of a
half hour to and hour sach {n the eurly morning,at noon, and a:‘sundown.)zo
Most hotels, restauranr . and tea shops, which require water at the selling
location, hire women to bring it at least twice a day, Nome has its own
private tap to our knowledge, Water is carried by the women on their hips
in large, narrow mouthed clay jugs and poured into the vendors' own storage
containers, usually steel drums or ocher large clay jugs. Often these are

kept covered. Municipality tubewells have been observed to be scattered

19In six of ‘these areas only oae veador (ia all six cases a grocer's shop)

was seen. In Nabogram and Uchatia respectively two vendors were present
(three of the four being grocer’s shops), and in Pouli another three
grocer’s shops were observed., The latter three areas could have'been
included, but they did not seem to be differant in character than the
other residential areas (e.g., Motzo or Hijuli). It was not expected
that anythiog new would be learned by interviewing the few vendors there,
and greater thao normal difficulty of access to them (only on foot aund/or
very circuitously) suggested that they would be somewhat less closely
tied to the town's commercial network than either the {ncluded areas or
some of the villages completely outside the municipality (such as Betila
in the southeast or Bhatbhour in the northwest).

ZOA: the bus stand 3 cubewells provide water for vendors: at the teachers®

training {nstitute, at the mosque, and on the castern side in front of

the permanent shops. In the densely populated kaca bazar area thars are

7 municipality tubewells, and one municipality tap, a private tubewell
belonging to an ice cream factory (not in our universe) and another imside
the area of the wosque; the latter two are also sometimes used by vendors.
The residential population of the kaca bazar area and the eastern 2ad of

the main road are also dependent on these sources, On the main road

{tself there are additionally three public tubewells, onec near the eastern
end, one by the municipality office and ome in front of a bank. Ou the
westarn end vendors and populace alike may use those in the vicinity of

the court: 3 public and 2 private tubewells (at the mosque and the hospital-
semiprivace)., On the road parallel to the main road oo its south there are
I publicly wuch used private tubewells and one municipality tubewell, The
road to the ghat has one tubewell, and the water supply affice, located on
this road, has a tap which 13 used by the public. At the ghat the fire
brigade, the mosque, and a government warehouse each have a tubewell,
occasionally but rarely used by vendors. The nain road's easterm excension
through the neighborhood of Bandutia, where a number of mobile and impermanent
vendors sell, has 2 municipality tubewells and 2 private ones which are used
Py the public. There i3 also a tap at the head of the bridge from the

xaca bazar to the norchern side of the canal,
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throughour the residentizl neighborhoods included :in the study., (We have

no information ragarding ruhewells in tha municipal areas excluded from

the study,) Ponds and canais ace Just about as accessibic as tubewells,

1f rot more 3o, prabably withim 150 yards of every dwelling/selling location.
It is our impression that tubewell water is usually used for dricking,

ice crean, and uncooked beverages; eithar tubewell or pond water is used

for cooking; aud tubewell, pond, or canal water is used for wvashing utensils,
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II. VENDORS3

Dafinition of Street Fcod

The study's working definition of street foods was: eany foods not
sold from a parmanent structure with four walls which could be consumed
on the spot. Permanent structures were defined as those made frem brick,
wood, tin (corrugated irom), or combinations of these; bamboo amd thacen
were dafined as non-permanent. If a structure contained any bamboo
sactions at all other than internal beams and pillars, it was defined as
non-permanent,

Almost no differences wer» obaerved between the types of readye-to-eat
focds sold from permanent structures with 4 walls and those sold from
3-valled impermanent or :tructnreless-shops;ZL in addition, some of the
latter are highly capitalized businesses, However, as per prior agreement,
the former were excluded, Foods that often are nor eatan on the spot
such as uncut fruit or biscuits, were also included because such foods
could ba (and slso are) eaten at the purchase place,

with wares

The total nuabar of vendors /fitting the above definition was 550 at
the time of a census made in winter-spring 1983. They appeared to
Tepresent shout 80% of all the ready-to-eat food sellers in the municipality.
As per previous agreement in Washiagton, for the sake of future cross~national
comparisons, these vendors were classified according to the aress of the
municipality in which they sell and type of food sold., The study areas were
defined as: (1) the bus stand squatter?s market, (2) the court area,

(3) the town's main commercial district, {4) the daily markets at the

tiver ghat and the town's main market area (kaca bazar), and (5) the

residential neighborhoods,

2]'Ic:e cream and ice are exceptions to this statement, In Manikganj ice
cream is available only from itiperant peddlars and only in the hot
season. Ice i3 available to conmsumers from the factory year round and
from itinerant vendors during Ramzan. "Cotton candy" (hawai mithai)
and gulgulla have also been observed for sale here only by mobile,
structuraless sellers though other types of dry smacks are available
in structured shops as well, "Preparad csmacur" (canacur treated with
fresh onlons or sauce) has alsc been secen only ocutside of structured
shops. Chotpotti is sold in Manikganj only by a few vendors who use
pushearts,
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Specific Toods

Our census revealad 128 foods, listed in Table 1. Descriptions of

these and a few othar foods are given in the glossary (Appendix I),

The numbers of producers and middlemen salling each focd also have
been given in Tahle 1. Forty=five (35%) of these foods tend to be sold
meinly by their producers, but only tea, tuti (flat whole wheat bread)
and bhaji (fried vegetable), among the top 15, are in all cases sold by
producers only., Tabla 2 shows the L5 most widaly Qold foods in order of
their popul rity. The top six, all sold by more than 100 vendors, are
canacur, sweet biscuits (cookies), date gur (brown suzar), lozenges (hard
candies), muri{ (puffed rice), and bananas. AlL of these are sold primarily
by middlemen, four alwost exclusively or exclusively so, (Only date gur is
sold by producers in a large minority of cases (46,2%),and at least a not
losignificant minority (19.26%) of the muri sellers are producers,) This
indicatas a deginica domination of the streat food trade by middlemen,
corroborated by later tabulations oflthc sample vendors, of whom 57,2%
are exclusively middlemen, 13,2% are producers of at least ome of their
wares, and 29.6% cre pioducers of all their wares. (Saa below, p. 70)
Food/Vendor Types

For analytical purposes these 128 fsods were grouped iuncto 9 catagories
as follows:

(l) weet maals/ho:els* = tice and wat curries;

(2) dry meal substitute/restauragt” foods - ruti, fried vegetable,
egg, and cther restaurant soacks;

(3) tea and tea shop snacks (fewer than restaurant stacks);

(4) dry spacks sold in mudidokans (grocer's shops which carry many
items, including uncooked food and ooa-food);

(5) dry snacks/swaets sold by vendors specializing iz these Ltems
rather than from a mudidokan;

(6) wat swects - aill solid, syrupy sweets;
(7) dairy products and ice cream;
(8) fruit and fruit juices;

(9) other « bottled drioks when sold by a vendor who 3ells those only;
chotpotti; bhandari sharbat (a type of health drink); ganja
(See Appendix IV,)

*In Bangladesh the English word 'hotel® i{s used in the American sense of
'restaurant.’ It denotes an eating establ.ishment which sells meals, which in
Bangladash means rice and foods ger-ed wizh rica. If overnight f£r:ili:{as
ate available, the term 'residential hotel' will be used. 'Restaurant' denotes
an establishmant which sells spacks and meal substityces oaly. (See Appendix II
for locally used shop categories, )



Table 1:

Food

Acsr
Alu Bukhara
Anra
Apple
Actafal
Ata Ruti
Bakharkhani
Banana
Batashs
Bedana
Beguni
Bel
Binni
Biscuit (Salted)
Biscuit (Sweat)
Biscuit (Toasted)
Blackberry
Bonboni
Boroi (Dry)
Boroi (Fresh)
Butter
Butter Bun
Cake
Canacur
Canacur (Prepared)
Chatpoti
Chewing Gum
Chicken Curry
Chira
Chola (Toasted)
Chola Bhona
Chop
Cream
Cream Roll
Coconut
Cucumber
Curd
Dabri (Toasted)
Dal (Cocked)
Dalpuri
Date (Dry)
Date (Fresh)
Date Gur
Date Juice
Dil Bahar

- Drink (Bhandari Sharbat)
Drink (Soft, Bottled)
Egg (Boiled and Fried)
Fish Curry
Fried Vagatsble
Fulurd
Gab
Ghogni
Goja
Grapes
Green Cogonut
Guava
Gulgula
Halua
Hawai Mithai
Hazmi
Honay
Hot Patties
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Ice

Ice Cream
Jackfruit
Jambura
Jaarul

Kadbal
Kaaranga
Kasundi

Kesor Alu
Khaja

Khelna Shaj
Khiral
Kotkoti
Labusnga Latika
Labra

Lao Ghanta
Lemon

Lichi

Logengn
Manakka

Mango (Green)
Mango (Ripe)
Matha

Meat Curry
Melon

Milk (Cooked)
Misri

Moa

Muraly

Nimled

Nonsefal
Noodla Pudding
‘Orange

Palm (Graen)
Palm Gur

Palm Juice
Papays

Papor

Parota

Pesaut (Saltad)
Peanut (Toastaed)
Piaji
Pineapple
Pomegranatea
Potato Curry
Pound Bread
Puffed Rice
Raisin

Rice (Cooked)
Sabeda

Salad

Samosa
Sanpapri
Singara

Sugsr Cane
Sugar Cane Gur
- Sweats

Sweat .Potato
Tamarind
Tana

Tandur Ruci
Tea

Vapa Pitha
Watermelon

50

Iable ! (continyed)

No, of
Producer
Vendors

No, of

Yendors

—
e

NOMNWEFNS =M

e

—
-
R~ VO dre e

~ W w» — " w
N OOWWNNG W

wn -t - [ %] (7] [ and [ =g
LN DN E® I~ DM 1~

109

w (%)
NN OoOOoOCWLO

—

o
L 00N

(2]
[ ]

No. of
Middlemen

Vendors

%
Hiddleman

100.0
100.0
87.5



Table 2. Major Straet Foods by Producers and Middlemen

51

Food

Caracur

Sweat Biscuits

Date Gur

Lozenges

Puffed Rice (Muri)
Bananas

Kotkoel

Toast

Flattened Rice(Chira)
Tea

Ata Ruti (Flat Bread)
Priad Vegetable (Bhaji)
Acar (Pickles)
Batasha

Sugarcane Gur

Producer

Vendors

35

21

Middlemen

Vendors

135
132
64
119
88
98
86
‘85

13

61
64

6l

Total

141
135
119
L19
109
103
92
87
73
68
68
63
66
65
62

%

Producers

100

100

100
7,51
1.54
1.61
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Fooa/vendor types 1, 2, and 6 are almose alway; associatad with
Preparation at the place of sale, Matha (a yoghurtebased dripk -
withia type 7), “prepared canacur" (a dry saack mixad with frash onions
chillis 2od sauce - type 5), many cut Sryies ineludiag sugarcage (type 8),
aad chotpotei (type 9) ara usually given final aixing or finishing
touches in front of the cousumer, often to his/hnr.specification. All
other foods,even those sold by producers, are brought ready-mede to the
place of Qala.

The 550 vendors fall into the fond type categories as follows:

204 dry snack sellers (377 of the total); 110 fruie sallers (207);

104 vendors classifiable as nudidokans though in some cases their food
products were faw (18,9%); 37 hotsls and 37 rescaurants (6.7% each);

22 tea shops (4%); 19 dairy product or ice craasm sellers (3.5%); 13 sweet
shops (2.4%); and 4 sellers of other products (0.7%),

Table 3 shows the distributiwm of thesa types throughout the research
areda, The areas vary somevhat in cheracter, Pruit sellars (38,27 and
dry soack sellers (31.87%) togethar constituta 70% of the ftraet food ‘
sellers at the bus stand, The cour area 13 dominated by mudidekans
(31.82), hotels (22,7%), and restaunints (15.9%5. The latter two together
constitute almost 407 of the total; there are at most three selleri {in
eiact of the other categories, 0On the¢ main road dry snack sallers (29%),
some of whom sell non-food 2130, a0d mididokans (24.67) together comprise
547 of the streec food establishments fruft sellers (13,3%) and tea
shops (6,27) together constitute another 20% The main road also contains
many of the permanent ready~to-eat fooi shops which were by-passed by the
study,

Street food {a the markets (Beotha Shat aud the kaca bazar), as at
the bus stand, is dominated by dry snac: sellers and fruit sellers who
together comprise 707, of the trade, but {g the markets dry snack sellers
(547.) outnumber the fruit sellers (15.7%; and there also mudidokans do
an additionally signilicant portion of tje ready=to~ecat fcod business
(12.8%), Hotels (6,6%) and restaurants (4. /%), though comprising a lower

percent of the total, outaumber those {n aly oeher areas, sven at the coure,



Table 3

Vendor Universe Stratified by Area and Vendor Type

Bus Stand Court Area Main Road Markets Nefphborhoods Tota
No. of No. of Ho, of No. of No. of No. of
Code Vendors % Vendors % Vendors % Vendors % Vendors % Vendors z
l. Wet Neals 8 3.0 10 22,7 3 4,6 16 6.6 ‘0 1} 37 6.7
2, Heal Substitute 15 9.5 ? 15.9 3 4,6 10 4,2 z 4,6 37 6.7
3. Tea Shop 6 3.8 3 6.8 4 6.1 6 2.5 3 6.9 22 4,0
4, Mudidokan 10 6,3 14 31.8 16 24,6 k) 12.9 33 76,0 104 18.9
5. Dry Snacks 50 31.8 3 6.8 19 29,2 131 54.4 1 2.3 204 37.0
6. Wet Sweets 3 1.9 3 6.8 7 10.7 0 0 1} 0 13 2.4
7. Dairy/Ice Cream 4 2.5 1 2,2 3 4.6 -] 3.3 3 6.9 19 3.5
8. Fruit/Frult Julce 60 38.2 3 6.8 9 13.8 38 15.8 0 0 110 20,0
9. Other 1 0.6 0 0 1 1.5 1 0.4 1 2.3 4 0.7
Total i57 100 44 109 65 100 241 100 43 100 550 100

£5
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where such establishments are highly visible. Thers are no wat sweat
sellers {n the markets,but all othor types are represented. The markets
also contain & numbar of permament shops (also mostly mudidokans) which
were excluded from the survey,

Mudidokans dominata tha aeighborhoods, comprising 76,7% of the sellars,
There are no hotels, no wet sweat ssllers, aand no fruit or Juice 3sellers
in the neighborhoods. Very occasionally one comes upon a restaurant or
tea shop, a dry smack or dairy product {usually ice cresm) seller or a
chotpotti vendor,

The total number aud density of sellers in the ueighborhoods is also
low, Forty-three vendors are distribyted through L3 neighborhoods. At
the court there eare only 44, though these are compactly arranged in a much
smaller erea, The main road has a total of 65 ready-to-eat food vendcrs
fitting the requiremeats of our definition, distribuced over a 3emile
stratch. The bus stand has more than twica this aumber, wich 157, and the
markets together provide the greatest number, with 241 establishments very

dansely packed together with many sellers of other commodities,

Foods and Vendors Excluded from the Study

As mentioned above, businssses operating from permanant 4-walled
Structures,approximately 20% of the total aumber of sellers of Trady=-to~ea’ ’
foods were excluded from the jurvey. Any vendor not selling retail to the
consuming public at any time was also excluded though many who sell both
to the public and to other vendors were included, Pan and supari (batel
leaf and aut), which are frequently taken with tobacco and for the effects
of the tobacco (though they also have ceremonial importance and are
frequently offered to guests) were also regarded a- aon-food, along with
all other forms of tobncco.ﬂ However, many sellers of these items vera

{ncluded in the survey hecause they sold other items which were regarded
as food., (It is interesting that the Government of Bangladesh regards

the cigaratta industry as a focd processing industry and thac the

tPan, bizl and cigarette salas are heavy in Manikganj, and in some vendor
families these products appear to subatitute for food (e.g., children
eat sanecks; adults take pan or tobacco in some form)., A count dome at
the bus stand would suggest thac if all the small vendors who sell onlv
thess products ware added to our universe of eligible streat food vendors,
sellers of pan biri, and cigarectes (including those who sell other
things as well) would constituce 22,47 of the ensuing total,
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words used for cigarscte smoking In colloquial and erudits Benmgali
respectively are the same as thoss used for eating and drinking,)

Sallers of ayurvedic nedicine, one type of which is used by some people
as an alecoholic beverage, were excluded though the symbiotic ralationship
betieen the medicine shops and the chotpotti sellers caused us 1nitially
to consider including this purticular beverage as ome of our foods, Similarly,
the unlicensed, {llegal, and covert sellers of western-style alcoholic
beverages were oot included. The town's single‘liccnsed seller of opium
and hashish was excluded initially, but vafortunately, due to an error,
&gctually interviewed ns’purt of the sample, Sinca temoving him at this
poict would require cemplete retabulation of the data, and 3a{nce his
presence as a single individual cannot {nfluence the resulcs by more than
a fraction of one percentage point, it has been decided to leave him in

R
the sampla, He is the kaca bazar's only "other" product saller,?*

Vendor Sample

Approxiiately ona third of the 550 were selected for datailed socio=
economic intervisws, (Sampiing procedures and copies of the questionnaires
have been given in appendices,) Due to thé unavailability of meny of the
markat ares gur producer verdors at tha tizme of the interviews,then gur
was not i{n season, ouoly appracimately 45% of the selected number, or 9.3%
of tha universe of the type 5 (dry smack) vendors, could be inmcluded, Dry
snack 3allers are therefore widerrepresented by 54,5% aven though they are
3uill the single most numerou: category of vundor, The court area's single
ice cream seller also disappeired with the end of summer and could not be
found, The resulting sample »f 159 vendors, {n which we also deliberacely
iocluded all women vendors nos automatically included by the selection
process, is spread throughout the research area and across our 9 types of

vendor foods as shown ian Table 4.

2541 a4 of opium, 3anja, and banglar mad ("Bengali booze," {-e.,
arizasaniivani sur , the ayurvedic medicine which is deliberately
cousumed in exces: by some people to cause intoxication) are licensed,
and these {tems cui be bought legally in controlled amounts, Western
alcoholic beverages can be sold legally only in four establishments
in the capital, ai:d there they must be copsumed on the premises only,
While drinking a’.ohol in private g alse not 'illegal, people found
on the streat or .n any other public place under the influenpce of any
:ypenof intoxicare, legally or illegallv ahraimad  mme oo o0 9%
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Table 4 : Sampla

Number of Vendors

Vendor Bus Court Main

Iype Stand Area Road Marksts Neighborhoods Total
Hotel 2 4 1 5 0 12
Restayrant 5 2 1 1 12
Tea Shop 3 1 1 2 1 8
Mudidokan 3 4 5 10 11 33
Dry Sonacks 16 1 6 20 1 4l
Sweets 1l 1 2 0 0 4
Dairy 1l 0 1l 2 1

Fruit 20 1 3 13 0 37
Other 1 0 1 1 1 4
All 52 14 21 56 16 139

As a unit it represents 297 of all the streat food sellers in Manikganj,
but most categories represent a full third of the universe for that
category,

Seasonality, Failure Rate, and Reasons for Failure

To get an ides of seasonal changes in the availability of foods and
vendors, product jurveys were repeated at three other times in the year:
at Ramzau (the month of fasting), which during the year of the study
started in inten:e'summer; the rainy season; and in the autumn, As expected,
fluctuations in the quantities and types of fresh fruits sccurrad with
changes in sesson, Cartain dry snacks (bhapa picha, gulgulla) were also
observed to be Seasonal, i.,e,, for sale only in wincer,

Table 5 shows the totsl number ofvendors of each type countad {n
each location at the time of each census, Howe'rez, the numerical totals
alone do not reveal all of the various processes taking place, some of which
are related to more than 3aasonality of food products per se. In addicion,
the numbers in some subscrata are 30 small that changes in them caanor he
regarded as necessarily significant, .

. Betwoen Sheet and Basanta (wintar and sp;ing) the bus stand (the only

area surveyed {n winter) lost 34 (21.65%)0f its sellers and gained no new

ones, Sixteen of these (107) departed for unknown Teasons; tea (6,36%)



Table ‘5

Number of Vendors Accordine to Type in Different Seasons*
Sheet Basanta-Grishmo Ramzan (Fast) Barsa l e
(Wintsp) | {Spring-Summer) (Summer-Rain) {Rains) L

hre 4 ‘f‘ ":’: 8 = L] ~ : ~ f 3 3 .
Vendor g “ o a x a " 5 5 2 3 “ 5 b= 4 " s

4 0 a O o ] 0 o o« o a 0 13 a
Type 73 ol u . g T v 7 o 3 £« 7 o ] £« wn = o )

= N oa ‘g o (£ R H o o) T o a X2 oh T b 4 [ 3
2 HEIENIERE A A A A R I A A R L IR sl 53
A 3alS8%l 28] = =z e a o = 2 Z & A a = = z £ /A Q 2 .2
L4 1 4 L
1. Wet Meals Hotel 8 1 10 3 16 0 7 8 2 13 (1] 6 6 2 13 (1] 8 4 12 0
2, Meal Substitute 15 15 7 3 10 2 2 5 3 11 13 13 6 2 9 2 13 5 10 3
Restaurant
3. Tea Shop 6 6 3 4 6 3 3 i 3 7 2 3 2 3. 5 2 4 1 4 2
4. Hudldokan 10 8 14 16 31 13 9 13 15 24 32 10 12 15 26 3o 10 12 21 22
5. Dry Snacks 50 3] 3 19 131 1 18 3 10 40 1 27 2 13 57 2 26 2 41 1
6, Het Sueets 3 3 3 7 (1] (1] 5 2 5 0 (1} 5 1 6 1 (1] 4 3 0 0
7. Datiry/Ice Cream 4 4 1 3 8 3 2 0 (1] 3 1 1 1 1 5 (1] i 0 4 P)
8. Fruit/Juice 60 52 3 9 138 0 31 (1] 4 8 0 50 1 3 21 0 23 i L4 0
9. Other L 1 1] 1 1 I 1 0 L 1 0 1 1] 1 L 1] : 1 V) i i
L3

Hew Vendors
Selling Iftari 3 1 2 3 0
‘Totals 157 123 44 65 41 43 81 33 45 107 37 116 k18 46 138 36 90 238 107 31
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shifted to agriculcural work; seven (4,45%) shifted te othar nom~
agricultural occupations, and ona (0.6%) wect out of business completely.

Batween ths Basanta-Grissho (Spring-Summer) suTvey and Ramzan
(month of fasting), the entire municipality's then vendor population of
516 lost 230 vendors (44,5%) and gained eleven (2.13%), showing a net
loss of 219 (42,4%)., Of those deparcing, sixey-five (12.59%) left for
unknown reasons, 120 (23,25%) shifted temporarily to  agriculture,

35 (6.78%) shifted to different, non-agricultural Jobs, anmd 10 (1,97.)
were Jmown businass failures,

Between the month of fasting and the rainy season survey sixteen
vendors (5,38%) stopped selling, and 86 (28,95%) appeared or Teappeared
in businesa, giving a net increase of 70 vendors (23,57%). Of those
leaving, 4 (1,3%) departed for unknown reasons, 3 (1%) shifted to
agriculture, 6 (2,07%) shifted to other Jobs, and 3 (1%) went compl=tely
out of businass,

By the time of the autumn survey 78 vendors (21,25%) had again lefte
selling 2ad 19 (5,17%) had reappearsd or appeared for the first time,
cavaing & nst decrease of 59 vendors (16.072). 0f those departing 19 (5,17%)
went into sgricultural work, 26 (7,08%) changed to ‘othar occupations, and
24 (6.3%) left for uniown reasons,

The rate of known business failure was thus 0.6% between winter and
spring/summer; 1,97 between summer and Ramzun, 1% between Ramzan aad the
Tainy season, and 2,45% between the raiums and the fall, an average of 1,487
in aach season (5.92% in ome year). The razios of lmown shifts in occupation
to known business failures are 18:1, 15,551, 3:1, and 5:1 respectively in
asch yvuceeding season, Apportioning the unexplainad departures according
to cthe same ratios, one derives additional probable business failures of
0.536%, 0,7637, 0.3365%, and 1,0897 taspeccivaly, This raf{ses the failure
rates to L,172%, 2.7%, 1.34%, and 3,547 respectively, with an average of
2,138% per season or 8.75% in one yeor,

+ The rates of known temporary shifts fr;Q selling to other occupationms
vare 10,81% Bc:vtun winter and spring/summer (bus stand only), 307% between

suznar sud Raczan, 3% from Ramzan to the rainy season, and 12,257 between



59

the rains and the autumn. The ratfos of agricultural jobs to non-
agricultural ones among those changing occupations were 1,43:l between
winter and spring/summar surveys, 3,4:1 between summer and Ramzan,

0.5:1 {n the rainy season, and 0.73:l i{n the autumm, Thus the greatest
shifts in occupation occurred during Rimzan, followed by autumn, spring/
summer, and the rainy season. The greatest pull of agriculture as
opposed to other types of work was also im Ramzan (this year in summer)
and in spring/summer., Other occupations out-pulled'agricultute jin the
Tainy season and in the fall, The greatast actual increasas in the
number of vendors also occurred in tﬂe rainy season (29% gross increass
and 2J% net increase) and in the fall (5.17% gross increase) though thare
Wa3 an actusl net'decrease of 16,077 at the latter time.

The number of vendors at the bus stand in winter was greater thaan
at any other season, so it seeas Likely that winter is in genarzl the
most active gelling season for strecet food. Among the fully surveyed
seasons spring/summer had the heaviest turnout, followed by the rainy
season, the autumn, and Ramzan in that ordar,

) Rapzan is sn especially bad time for bus hawkers and for vendors of
dry snacki and fruit,especially cut “ruit. Due to ghe heavy social
pressure against open consumption, on the spot, day time customers
for thesa vendors almoat disappear, (Normslly most customers of bus
havkers buy for immediate consumption.) Ou the other hand, tea shops,
hotels, and restaurants with structuffs can provide curtains behind which
non-fasters can discretely and quietly eat {n the day time, However,
fruit and certain dry smacks sell well in the late afternoons just prior
to the time of breaking the fast. In fzct all of the 9 vendor types
handle at least some foods which function as ifrtari, and iftari can be
highly profitable for some vendors, However, 10 out of 12 gew vendors
who entered tha mnfkct as iftari sellers went out of business within the
firse week, due primarily to lack of business:skills.

* A gradual decline in the net numver of dry soack sellers between
winter and Ramzan, observable in Table 5, also reflects the end of the

§ur semsson, Date gur i3 almost impossibla ta store in hot weather, It
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also indicatas a prefevence for "cald” rather than "hot" foods during

hot weacher, for many dry snacks are considerad to have a haating effact
on tha body. The lattar prefarence does not explain the drop in the
numbar of fruit sallers, however, since most fruits are considered cooling,
(See gloasary for effacts of individual foods),

At the court thara {s 1 steady declins in the number of hotels with
each survey, Restaurants, ces shops,mudidokans and dry soack sellars and
fruit sellers also decline though wich some slight fluctuationa, This
is due to tha town®s gradual loss of its subdivisional status; as each of
:;e 6 thanas othar than Mauikganj was upgradad it received its oww local
court system, causing a steady dacline in the number of visitors to the
Manikganj courts and the food sallars who cater to them. At the time
of the surveys Manikganj had not yet been made a district, The latter
change should create a compansatory flow of customers to the court area,

A slightly different view of Scasonality comes from the sample vendors!
own aaswers, Fiftyesix point six percent of the vendors say they sell the
sane products whenever/wherever they sell; 20% change their specific
pr&duc:s with the sessou but continue to sall the same types of food; i.a.,
the latter vendors! type classifications temain the same whenever /wherever
. they sell, Another 23% indicate that they switch types with the season;
€.8., from ice cream in summer to mainly or only canacur in wintar, and
perhaps fruit in the rains, (See Table 6)s During Ramzan 167 also change
their selling schedules,

Mudidokans have the lsast tendency to change any of their products
(84% do not change their wates) followed by hotels, tea shops, and sellers
of "other" products (75% each). In fact, in all categories of vendor
except fruit sellers and Testauraves, 50% or more indicata oo chauges at
all in their products throughout the year, On the othar haud 40% of che
fruic sellers and dairy product sellers (i.e. those so classified at the
time of the census) saell eantirely different types of products in some
seasons, Twenty-five percent of tha res:Aui;nts, tea shops and "other"
product sellars; 237 of tha dry suack sallers; 177 of the hotels; and 67, of
the nudidokans taks on totally different typas of wares to bacome other

types of vendors in certain Seasons, Oualy the sweet shops never change to

selling any wares of othar runa
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Vendor

Hotel
Restaurant

Tea Shop
Mudidokan

Dry Snacks
Sweets
Dairy/Ice Cresa
Fruit/Juice
Other

All types

ol

Table 6

Vendors Who Change Products With the Seasons

Vendor sells

Vendor changas
all or some

All or soma
uares change

sama products products, but from one Total number
vhenever he products remain food type to of
sells within tvpe another Vendors
No, of ” No. of 7 No, of
Vendors * Vandors Vendors
9 73,0 1 8.3 2 16.6 12
5 41,6 4 33.3 3 25,0 12
6 75.0 0 0 2 25,0 8
28 84.8 3 9.1 2 6.l 33
28 63.6 6 13,6 ) 22.7 44
2 50.0 2 30.0 0 0 4
3 60.0 0 0 2 40,0 ]
) 16,2 16 43,2 15 40,5 37
3 75.0 0 Q 1 25,0 4
90 56,6 32 20,1 37 23.3 139
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Twenty-five parcent of the vendors say they stop selling complctely at one
or more times of year in order :o.pursue non~vending types of srork; 757
continue to sell year round. However, sweet sallers and "other" product
sellers are all year-round vendors; the highest percentage of those
temporarily changing profassion (39%) i3 fouud among dry soack sellers,
Most of these are at the bus stand and in the markets, Twanty-five
percent of the restaurants (divided evenly among the court, the markets
and neighbarhoods); 21,6 of the fruit sellers (mainly bus stand and
' markets); 21,2% of the mudidokan owners (maialy neighborhood shops);
20% of cthe dairy product sellers (one vendor on the main road); 17% of
tha hotel ownars; and 12,5% of the tes shop proprietors (at the courct)
stop their business for certain periods to take up other linas of work.

(Sea Table 7).

Table 7

Vendors ghanging Profession with the Scason

Profession changes

Vandor sells with season/Does not
Yendor Type year~round sell soma seasons Total

No, of . No, of ”

Vendors — Vendors —_—
Hotel 10 83.3 2 16,66 12
Restaurant 9 75,0 3 25.0 12
Tea Shop 7 87.5 l 12,5 8
Mudidokan 26 78.7 7 2.2 33
Dry Snachks 27 6l.3 17 38.6 44
Sweets 4 100 0 4] 4
Dairy/Ice Cream 4 20.0 1l 20.0 5
Fruiv/Juice 29 78.3 8 21.6 37
Other 4 100 0 0 4
All types 120 75,4 39 24,5 159

-

Both our product survey enumerations of vendors and tha vendors! own

Answers to our questions raegarding seasonality suggest that yearsround
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stability of the vendor population is greatest on the main road and in
the neighborhoods, Despite the steady loss of Customers at the court,
that area {3 also fairly stable, The greatest fluctuations in products

and personnsl occur at the bus Stand and i{n the carkats.

Number of Items Sold by Vem:lot'sz3

As shown {n Table 8, based on census data, 297 of the strest food
vendors are single-item sellers. Mosc of thesa (L1l out of 159 or 70%),
sell in the markets; 207 sell at the bus stand. Sixty-rine percent of
then are dry snack sellers; 137 sell fruit or Jufce; 57 sell some dairy
product; 2.5% sell tea; .37 sell flat bread (rucf) or a similar meal
substituta,

Twooltem sellers are the pext highest in numbezr: 68 or 12,367. A
majority (47%) of thesr alic arce dry snack sellers, They are divided
approximately evenly Ytweea the markeats and the bus stand wich only a
few on the main roid and eveg fewer {n the remaining areas,

Three-item sellers ara fewer, only 8% of the total; again, they
ire mostly in the markets and at the bus stand; 43% are dry spack sellers,
and 25% are fruit scllers, As. the oumber of items rises, audidokans,

heavily
restaurants, and hotels/enter the picture, The vendors selling the largest
aumber of {tems (w to 20), however, are also fruit sellers, followed by
hotels, mudidokans, and restauyvanes aod sweet shops, in that order,

Thus &9% of the vendors sell three itema or fewer, However, looking
at the picture asother w1y, one can also say that 5% of the street fasod
vendocs sell four icems or more,up to 20 {tems, In fact one's over-riding

impression {s one of diversicy of products within a narticular line,

Women and Street Food
aly five of our 550 street food sellars are wonen, They are vendors

of tk following types: 1 hotel, ! tea shop, 1 oudidokan, one fruit saller,

”
”JNuber of items refers to Teady-to-eat food {tems only, Thus it is in two cases
ps3ible for a "singlaeicem" seller to be a mudidokan (which by definition
%113 more than one item) wieh ouly one ready-to-sat product,
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Table 8

Number of Items Sold bvy Vendors According to Area
e et O L2 8000T 3, _AccOTding to Area

Number of _Number of Vendors Selling

roeady=to=- Bus Court Main Neighbora

aeat foods Stand Area Road hood Markets Total %
l 32 2 12 2 111 139 28.9
2 25 k a l 3l 68 12,35
3 2l 2 4 0 17 44 8,0
4 13 10 7 5 16 Sl 9.3
5 13 3 4 2 9 33 6,0
6 9 1 4 . 2 6 22 4,0
7 14 2 4 0 7 27 4,9
8 8 6 2 6 8 30 5.65
9 5 1 8 7 5 26 4,7
10 4 2 4 3 10 23 4,2
11 2 6 0 8 2 18 3.27
12 2 2 . 4 4 7 19 3.45
13 3 2 1 2 5 11 2.0
14 2 ' 1 0 0 2 5 0,9
15 1 0 3 3 2 7 1.27
16 0 0 0 0 2 2 0.36
17 1 1 0 0 1 C 3 0,56
18 0 0 0 0 0 0 0
19 1 0 0 0 0 1 0,2
20 1 0 0 0 0 1 0.2

Total 157 44 65 43 241 550 100
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and one dry snack vendor, A sixth womar, exclusively a producer, is

A makar of dry snacks, Another woman 1s an occasional seller of bananas,
Howaver, women's participation {s actually higher than chese nunbers would
suggest. In addition to the womer, vendors, 55 male vendors (107) employ a
total of 46 paid female asaistants, all buc one being assistants who work
at the selling location. Another nige vendors (1.6%) makes use of unpaid
female assistance at the selling location (mosatly little girls); and

133 vendors (24%) have the unpaid assistance of 159 female family members
at home, Thua a tocal of 35.6% of the vandors have female halp in their
businesses. For 25.67 of the vendors this {s unpaid participation by female

family mcmbers.zb These are shown {n Table 9 below:

Table 9
Number _of Vendors with Female Hel ers*
e e et e e s oL 0TI L Helpers
At_Shop 2 At Home 7
Using Paid
Female Helpers 24 9.8 1 0.18
Using Unpaid
. Female Helpors 9 1.6 133 24,18

*Thesc figures are not totally mutually exclusive becausa ona vendor benefits
from the unmpaid help of wife and daughter plus the paid help of one woman
euplovee,

If one looks only at producer vendors, the percentages of wogen parricie
pants become much higher; 100% of the producers of canacur, the sSingle most
widely sold product, make use of female halp in production; 87.2% of the
date gur producer vendors use female help (this i{s the thi-~d most widely sold

product); and 76,17 of the producer vendors of auri, the fifth most widely sold

product, use women helpers, Thesa three products have baen compared with six
others in Table 10,

ZQUnfor:unately, due mainly to the fact that many of the date gur producers
selling in the kaca bazar, most of whom usae the halp of their female

" family members, were not available at the time of the socio~economic
interviews, the percantage of vendors with women helpers in the group
interviewed for the 3ocio-economic survay is only 227, comparad to 35.6%
of the census population,



Number of
Producer Vendors

Number of Producer
Vendors with Women
Hlelping to rake
This Product

Number of Producer
Vendors with Women
Helping to Make
This Producc

Total Number of
Women who help to
Hake This Product

Number of Middlemen
Vendors of This Food

trhere 13 also a large-acale ceonacur
from the total of 550 vendors becaus

Producers and Women Helpers Haking 9 of the Host Widely Sold Products*

Table 10

Date Gur Huri Canacur Matha
55 21 6 8
48 16 6 4
87.2‘ 6.1 100 50
58 13 9 4
64 83 135 1

Tea

68

Ruti Bhaii Acar
68 68 5
1 16 3
1.47 23,5 100
1 18 7
1] 0 61

producer who has sik women employess. He was excluded

e he sells from a permanent, 4-walled structure,

28

14

50

16

99
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In addition to the women who are directly associated with the vendors
in our census there are many more who prepare raady-to=-eat food for sala
to middlemen, The casa mencioned above on p+56 happens to be known to us
becausa that woman harself brings her products to :he town to sell them to
the vendors whom she regularly suppliss. It is unusual for a woman to do
this, however, A more usual pattern is for village women producers tn sell
to middlemen who come directly to their houses or to send their products
via some male fauily member to a village or town matket, thare to be sold
either to middlemen or to consumers. Only those women whose male family
members have come to Manikganj town to sell (as well as the above case of
the woman who coﬁes to town hersalf) have been revealed by our census, Foods
like acar, muri (puffed rice) and chira (flattened rice), gur, toasted
peanuts, and canscur, as well as partially processed foods like dal boriz5
or husked but uncookad rice, which can ba stored for quite a few days without
spoiling, appear to he frequently made by women and sold to middlemen directly
from the hoge,

L)

The differepce ln the mean ages between paid and unpaid women helpers
at the selling location, shown in Table L1, reflects the social prassura
against work by mature women outside ths home. Unpaid females who help their
male. relatives {n public are almost all little girls, to whom th; restrictions
of purdah do nmot yet apply. Older women who work in public are not helping
male relatives but rather are supporting themselves and their families, out

/(and those employsd by sample vendors all)

of dire necessity., Paid vomen halpers almost all/work for restaurants (307},
hotels (33%) and tea shops (17%). Unpaid female helpers, however,
are assocint;d with production for all types of vending operation excapt
sveet shops; wet sweets are an all-male occupation, The bulk of the unpaid
female helpers. of vendors in the sample work with dry snmack sellers
(387 of the vomen); followed by restaurants (20.50% of the women);
fruit/juice sellars (187 of the women), hotels and mudidokans (3% each); and
tea shops, dairy products and "other" product sellers (I.5% edach). No sample

vendor has mora than one paid female helper,

sz dal bori is a pre-mixed, moulded, and dried dumpling of mashed pulses,
It is noc conaiderad ready-to-eat unmtil it has been boiled in a curry,
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Table 1l

Mean Ages of Female Helpers

At _Shop At Homa
Paid Femala
Helpers 2,42 25
Unpaid Female
Helpers 16,63 30.48

Hlle'Halgars

The above-mentioned discrepancy betweon sample and census results
ragarding female helpers may apply to male helpers also. However, since
there has been no tabulation of census data regerdinz male halpers, we
are for tha moment dopendent on information provided by the sample alona,

According to the data from the sample, tharefore, 647% of the vandors
have paid and/or unpaid assistacce at thair salling place and/er production
location; 361 ara completaly unnssisted, Fifty-four percent have mala
halpars; 43% have unpaid male helpars, The unpaid wale helpers work for
all types of shops, most prooinantly for mudidokans (31T of tha helpers),
followed by dry snack sellars (16%), hotels {13%), restaurancs (10%),
fruit sellers (92), dairy product sallers (7TL), tea shops and sweet
shops (5% each), and “other" sellars (42). ALl but one of the unpgid
male helpers ara relatives of the emplcyer,

Only 20% of the vendors have paid male employees. Those vendors with
paid and unpaid male helpers overlap; some have both, Im a pattern
completely different than that for unpaid helpers, paid mala workers are
concentrated most heavily among restaurants {31%) and hotels (25%),
followed it some discance by swaet shops (152), dry scack sellars and
tudidokens (6% esch), dairy products (3.6%), and fruit sellers (l.97%).

Tea shops and ‘othex! product sellers have no paid male helpars,

5ix vendors (sweet shops, restaurants, a hotel and a dry suack sellar)
tnﬁloy thrae male helpers each; 9 (mainly to;énuran:s) employ EHD. All the
othars who empioy workers eoploy only one each, (Sae Chapter III, wages,

for further information on paid employees.)
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Child and Adult Helpers

Twenty-four percent of the producer veandors (107 of the veadors
as a whole)employ or have the unpaid help of children (15 years old or
lass) at the production location; l2% (57 of the whole sample) employ
only children; 73% (31% of the total) employ or have the halp of adults;
and 12% (5% of the total) employ both children and adults, Fifteen
percent of the producers and 647 of the sample (577 of the sample being
middlemen) have mo halp at all ir productionm.

At the selling location, however, 31% of the sample use paid or
unpaid child labor; 18% use child labor only; 13% use help of both
adults and children; and 357 employ or are helped by adults. Forty-seven
percent have no help in relling.

Family and Non-Family Helpers

Forty-seven percent of the producer vendors (257 of the total) use
the hul: of family memberc at the production site; 487 (21% of the total)
use coly family labor; 377 (16% of the total) usa non=family help; and
9% (4% of the total) use both family and non-family raber im production,
Fiftaen percent of the producers (4% of the total) use no help in
production.

At the selling location 40% of the sample have tha.help of family
labor; 3Z% use only family labor; 8% use both family and noa~family labor;
and 21% use non~family labor. Forty-seren percent have no assistance at
the selling location,

Total Work Force

Applying th: 1981 population census crude urban activicy x-at:e?‘6 to

the population figure for Manikganj municipality in 1981, we can estimate

a municipality labor force of approximately 11,818. We know from our

vendor census that thers are 216 famale helpers of vendors. Assuming that
the 14l male helpers of the sample veudors reprasent approximately 297 of
the actual total number of male helpars, we can estimate the total number of

male helpers to be about 486, The 550 vendors plus their male and female

26Th| ratio of economically active (employed) population aged 10 amd
above to the total population sxprassed in percentage.
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helpe: s therefore constitute an astimated workforce of 1252 individuals,
Asr ,aing a full 45,3% to live outside the municipality, the numbar of
streat food personnal in the municipality itself is reduced to 635 people.
Thesa rapresent J.796%, or roughly 6% of tha municipality workforce.
Blace of Processing Food

Hotels, restaurants, and sweet shops ususlly prepare their goods at
the place of sale. Tea shops prepare their tea on the salling premises
but sell accompanying snacks which are prepared clseswhere, usually by an
unrelated producar. Fruit, including cane, i: sometimes cut and/or spiced
at the place of sale, and some matha sellers churn their curds on the
selling premises, Pruit juice (date juice) 13 collected elsewhers and
brought to the places of sala. Hudidokans are almost never anything but
middlemen. Dry smack sellers, if they ava producars, usually produce and
sell in separate locations; ooly & faw snacks (e.g., chocﬁocti or "prepared”
canacur) may receive the final touches im fromt of tha customer. Dry snack
widdlemen are also obviously selling goods prepared elsawhere,

Thus dry snecks are almost always prepared in one place and sold in
another. Vendors of dry snacks and fruits (which in the majority of cases
are not doctored at the selling place) together with mudidoksns account for
75.9% of the vandors, Thus tha wajority of vendors do not prepare products
at the placa of sale,

Foods not producud at the place of sale are either bought or made at
home. Almost all local dry smack producers make their wares at home.27
Producers and Middlemen

Fifty-saven percent of the entire ;endor sample are exclusively
mid:!!smen; 30% are producers of all their wares, and 137% are multi-product
sellers who maka st least one of their wares, Among those who produce all
their goods, hotals and restaurants rank highest (each with 92% ‘'pura' producers),
followed by swaet shops (75%), “other" products (50%), dairy products

(40% = ice cream sellers are all middlemen; all but one matha seller are

27This i3 excluding Dhaka or other large urban, out of town producers who

supply local middlemen, such as the Bombay Swaet Factory in Dhaka, which
makes & good percantage of the locally sold caprcur, or the acar makers
of Faridpur whose wares also make their vay to Manikganj,
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producers), tea shops (38%), dry snacks (27%), and fruit (3.1% - vendors
who sell products of their own trees or who cut and splce their fruic fer
selling),

At the time of the survey one mudidokan owner was also selling a few
items made in his home. However, tea shops rank highest (62,5%) among
those who produce some foods and resell others, followed by dairy product
sellers (40%.), sweet shops (25%), fruit vendors (19%), and hotels and
restaurants (8% each).

Middlemen's Suppliers

The majority of middlemen (53%) buy from both producers and othaz

middlemen, The remaining 477 divide almost evenly into those who buy
producers (23%) and those who buy ounly from

only from/other middlemen (24%). Thus 23% are "primary~level” middlemen,

i.e., the oaly Ln:efmediary between producer and consumer; and 777 are

always or at least part of the time "secondary-leval middlemen,' sometimas

only the end ok a chain of {ntermndiaries between producer and consumer.

However, most of our sample middlemen (637%) actually buy their goods
within the municipality (though the goods may come from outside); only 117
aluways go beyond its boriers to obtain goods; while 267 only sometimas
travel outside to obtain goods, Outside purchase: are 'isually made at
neighboring hats, in surrounding villages or in Dhaka,but some fruit
vendors travel regularly as far as Bogra to obtain goods, The vendors
who do all their buying outside the munidcipality are all fouund either
at the bus stand (21% of the niddlemen) or in the markets (157 of market
middlemer), ALl of the neighborhood and court middlemen do their actual‘
buying in the municipality, and 777 of the mainroad sellers also buy within
its borders. Iu the markets 53% buy only from inside, and at the bus
stand the percentage is also a high 6447,

Looking at individual veundor types, we see that mucdidokans in the
sample are all middlemen or partial middlemen, and all of them buv either
exclusively or usually from other middiemen. All but four of them (87.3%)
do their actual buying inside the nunicipality; the remaiaing 4 also
do much of their buying within its borders, (If the larger shops had
been includad the percentage of those making trips to Dhaka for purchases

would undoubtedly have baen highe:,)
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Fruit sellers are also heavily comprised of middlemen or partial
middlemen (95%); and 71% of these middleman buy exclusively or partially
from other middlemen; 29% buy exclusively from producears.

Dry snack sellers ave 707 middlemen or parctial middlemen; 687 of chese
middlemen buy partially or exclusively from other middlemen; 32% buy only
from producers. The majority of the middlemen (55%) buy always imside the
municipality, a quarter (26%) always buy outside, the rest buy both in and ou

Though tes shops always make their own tea, a majarity (63%) also
sell other goods which they do not make., Of these only one buys always
from a producer; the rest buy either exclusively or partially from
middlemen. All tea shop suppliers are in the municipality, however,

Matha sellers all make their own products, but ice cream is sold
to the publiic oaly by middlemen. All of these buy their goods from ome
of the six ice cream factories within the municipality,

Of the four ‘other’ preduct sallers, two ave producers; the two
middlemen buy always directly from producers inside the municipality,

Only one of the sweet shops does not make all 1ts own products,

Those ready-mads products are bought both from producurs and other
middlemen but nl&nys within the municipality.

Hotels and restaurants as well almost all make all their own waras,
One hotef occasionally re-sells goods bought from another producer, and
two restaurants sell a product (gur) bought from a middlemen. All these
resold products are obtained within the muaicipaiicy,

About half of the middlemen (57%) buy from botk kaown and unknown
suppliers; 20% buy only from known persons; and 237 buy always from
stranger.. (usually unk-own farmers bringing their own produca to a hat).

Place of Origin of Middlemen's Coods

Though most middlemen (637%) buy within the municipality, 597 of them
sell only goods which originate outside; 36% of them sell goods both from
outside and inside. Omly 5% sell caly goods made within the aunicipalicy,
It is primarily fruit middlemen (947) and dry snack middlemen (737) who
sell only zoods of excermal origin., Mudidokan goods in 91% of the cases

come from both in and out of the aunicipality,
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Age

Villagers in Bangladesh often have an extremely vague notion of their
ages, aod in most cases (since written records are-usually none-existent)
attempts to arrive at raasonably approximate assessments of same are
complicated, time-consuming, and ultimately dependent on the judgement of
the investigator, Thus, ages of interviewed vendors were estimated
by iaterviewers on the busis of appearance only,

The bulk of the vendors (70.&1) appear to be from L& to 45 years of
age; 24,67 are perhaps 46 or over. The largest percentage (29.6%) seem
to be in the age group 26 to 35 years, Ouly 5% look like children
(10-15 years of age); lO% seem to be 56 to 65 years of age; and 1,97 look
as though they are over 66, The very young (child) vendors ave sellers of
dry snacks, fruit, dairy products, and mudidokan wares, There are mo vendors
who look younger than tem. (The eatire spread of age groups is shbwn in

Table l&,)

Schooling, Literacy, and Numeracy

For the sample vendors as a whole 21.44% have never beea to school
cyough 27% have had 6-10 years of schooling. Ounly one vendor, e dry snack
seller, has spent more than 10 years {n school; 10 (6.2%) have had at least
one year of vocational training. Those business types with the highest
percencages of relatively well-schooled (more than 6 years) owners are:
"other”" (75%); hotels and sweet shops (507 each); aud mudidokans (45,45%).
Those with the highas< percentages of totally umschooled owners are dairy
products (60%), sweet shops (507), restaurancs (41.6%), and fruit
sellers (37.3%).

We do put have separate quantified data onm literacy and numeracy.
Froa studies of the family life of 25 selected vendors (see below) we know
that those vendors who are illiterate nonetheless keep mental records of
sales and expenditures; were it mot so, they could not stay in business.

A detailed {nterview with a business failure, a new vendor or wno entered
the markat as an iftari seller in Ramzan, li;o supports this; he could not

accurately assess his sales in relation to his costs and suffered not only
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a lack of profit but iremendous loss which lad to the immediate termination

of his caraar.ze

Cuozent Rasidencs and Migration

According to our census figures 45% of the vendors live outside the
munizipality and 554 live inside, with 397% living in the central area known
locally as the town. { However, accordiug to the sample questiounaires, 407
live outside the municipality and 60% live i{pside.) This contrasts strongly
with the 2,5% of the Dhaka vendor population which comnutes daily to the city to sell.®
(N. Rahman: 12) The sixty percent of the sample who live imside divide into 407
who were born there and 207 who have moved there, Twenty percent of the
veudor popula:ioﬁ would appear to be i:igrant, therefore; about half of these people
have lived in the muricipality for more than 10 years., An additiomal 47,
have lived in the municipality for seven years or more; 3% have ¢»me within
the last 2 years. None have come within the last year., Thus the street food
trade is at least not dominated by migrants to the municipality. (In contrasc,
Aimed implies that his Dhaka informal sector raspondents are almost all
migrants,) )

There are no migrants among the sellers of wet sweets, dairy products
and "other" products, ‘Since the former two trades are traditionally Hiadu,
caste=based occupations(in fact all the sweet shops are Hindu oﬁned),the
tesult is not surprising. One would not expect Hindu migration into the area;
rather, the opposite i{s occurring., "Other" product sellers are too few to
be statistically significant as a separate category. Surprisingly, there are
also no migrants among the restaurant owners in the sample, although two of
the hotel keeper are "new comers” of more than 10 years' standing. (See

Table -15.)

ZGA personal experiment with an {lliterate wnoman who became a vendor undey

our tutelage also demonstrated that lack of ability to keep fairly extensive,
accurate accounts, at least mentally, makes business impossible., This

woman could project clearly her veeds and profits on a daily or two-day
basis but could not assess her expenses even approximately for longer
periods, She therefore made investments that she could not afford.

*For particular areas in Dhaka the percentage of commuters is higher. At
Sadar Ghat commuters are 5% to 237 of the street food seller populationm,
dependicg on how one defines ‘commuter.' (See p.ll above,)
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Unfortunately, there is some indication that many of the respondents
oisunderstood the question regarding length of resideace in the municipality,
because the above data do not correspond to the answers given in the first
census vegarding "desh” (or place of cultural/social identity) and village home,
0f those indicating at the time of the socio-economic interviews that they
had present residence inside the ounicipality but origin osutsidz it, oaly
10 {6,3% of the sample) also Teported in the census that they had a village
home outside the thapa; and only 4 (2.5% of the total) of these returnad
2 "desh” other than the Manikganj region. Thus those .vendors who'are actually
migrants could be as low as 6,3% of the vendor populacion.. This will not
alter the peints made above, but it would support Chaudhury's finding that
rural migrants tend to move short distances in search of work and to settle
in the closest urban centers, lacking the resources to travel very far,

(In Islam and Begum: 11, 5)

Length of Time in Business

Three quarters (76,1%) of the veandors have started their businesses
since the birth of Bangladesh, i.e,, in the last 12 years though almost a
quarter (23.27%), representing all busimess types exceptother”product
sellers, have been in business since before Liberation. (Sixty percent
of Rahman®s Dhaks hewkars and vendors had also started after Liberacion
(Rahman: 12),) Approximately 11% have been in business less than a year,
31.,45% have been selling for l-5 years, and a full third hava been selling
612 years, The newest businesses (less than a year old) are 25% of the
tes shops, I1% of the mudidokans, and 16.6% of the hotels and restaurants.
There are no new sweet shops, dairy product sellers, or other product
sellers, However, the bulk of the restaurunts (75%) have been operating
for 6 years or more,and at least a majority of all other types (hotels
(58,34%), tea shops (75%.) zudidokans (69.69%) dry smack sellers (70,46%),
sweet shops (50%) fruit sellers (36,48%) and other product sellers (75%))
have been operating for 3 years or more; °l¥tf£ the dairy product sellars

heve bean in business at least that long.



Shop Ownershio

Ounly seven vendors indicated that they own both land and shop; an
additional seller owns only the land from which ha sells; scill anmother
owns only his shop,which is vn goverament land, (It is incereaéing thatc
only & of these 9 vendors have a trade licensa,) ALl sell Zrom either
a 3=walled permament structure or a 3 ov 4ewslled impermanent one. All
but one (in business for 5 months only) have been in business for at
least 5 years; two have been in business for 7 years; three, for la4, l6,
and 19 years raspactively; and one has beea cperating for 28 years, No
hotels, tes shops, dry smack sellers, dairy product sellers, or fruit
vendors are included in this group. Two-thirds of them are mudidokans,
Only one is at.the court, two are on the main road, two are neighborhood
.shops, and the rest are in the markets. HNo bus stand vendor owns his
own selling premises, lncluding those selling from non-government land.
On the whole, 94% of ths sample vendcrs own neither land nor shop from
which they sell. (There are, of course, othar land-owning sellers of
Taady-to-sat food amang the 4e~walled and wholesale vendors excluded from
the study.)
Association Membarships

Sirty percent of the vendors balong to no &ssociation of any kind;
one third belong to ce orgaunization; and 6% belong to two, A single
vandor(a dry smack siller) indicatus membership inm four associations,

The bulk of memverships are vendor assoclatiou memberships though
thic still includes only a quartar of the vendors (26%)., Slightly more
than half of thene vendors are at the bus stand, where there are two
associations: one for hawkers (mobile sellers who service the busses
and have no selling location at all), which claims a membership of
53 vendors, aml one for sedentary vendors, which claims a membership of 100.
Both groups im:lude sellers of all types of wares, not only ready-to-ead
food, Togethar thase two memberships, which by definition should not
overlap, should comprise 153 vendors if the group tepresentatives'
statemencs are b be believed, Although our winrer census revealed a
. total of 157 fas:-food vendors at the bus sctand, at that time there
were in all sbou 260 vendors in that location (including raw neat, iish,

vagetable and rie sellers, tailors, barbers, cloth sellers, cigarette
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vendors, and rickshaw mechanics), A membership of 153 would represent
about 397% of the total aumber of vendors., Those of our bus stand
respondents who indi:zated membenship in one of these associations
represent 427% of the bus stand sample, Since vendor population ac the
bus stand is in constant flux, however, as mentioned above,this asseciation
membership probably represents a somewhat lower percentage of both the
total year-round vendor population and the total year-round ready-to-eat food
‘vendor population, These two organizations collect dues from and give
loans to members. The hawkers'® asscciation i3 saving money to buy a bus,
which {t will run as a joint business for the profit of the organization.
Neither is registered as a voluntary association, but both periodically
attempt to persuade government officials to make vending at the bus stand
legal; for this help has been sought from various influential people,
including some of the wealthiest shopkaepers in the area, However,
neither group has been effactive in this regard to date,

The markets are next in degres of participation with 32% of the
atea's food vendor sample population having some kind of vendor
aasocia:ion membership. In the kaca bazar there is a market committee
elocted by those vendors with both permanent structure and a trade licanse.
(Only 20% of our sample has a trace license tﬁough a full third of these
(34%) are in the markets,) The committee i3 said to have about 400
members and several subecormittees, It's officers' main job is to settle
quarrel: between sellers (even those who are not members) and to collect
funds for gzovernment celebrations or charitable causes like merov;d dist
in the jail, nospital, and orphanage; and to decide which days will be
selling days and which days will be holidays.,

Only one sample vendor on the nmain road belongs to a vender
association (probably the maio road's market committee),which seems to
be for vendors with structure only,and one vendor in the court area
indicates a membership, That organization is unknown., In the neighborhoods
no vendors belong to any association of thiﬁtcype.

Reasons returned by vendors for not belonging to a vendor/hawker

association are the following: '"No such organization im the area" (54%.); "No

such
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organization for my type of business”(21%)¢"No benefit will come from
Joining"(14%); "Membarship is too costly" (4.5%): "Don't wnow" (3,6%); "Other"
(two vendors); and "The established organization will not allow
new members to join"(ome vendor),

Additionally, eleven percent of the sample vendors indicated
membership in & religiors organization (unspecified, unfortunataly);
3 belong to a sports or cultural club; and one (only) belongs to a

political party.

Services Provided by Wholesalers

Credit appears to be the most important service provided by the
larger middleman or suppliers from whom the smallar vendors buy goods
or ingredients. Vendors can take goods or ilogredients without paying
and pay aftar selling, bypassing the naed for advancing their own
capital, 1Io the case of the {ce cream factories selling aquipment
(storage box and sometimes cart) {5 also provided free of cosc. Access
to packaging materials {plastic bags) and a work zrea for doing the
packing is provided by one canacur wholesaler; several also provide
overnight storage space for 'their' vendors' waras. The presence of
local wholesalers also enables the smaller vendors of many goods to buy
locally rather than travelling to the hats, to Dhaka or to the neighboring

villages to collect their wares,
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Religious Affiliacion of Vendors

two groups dppeared to be very good, and it was thought that compariscug

According to 1981 censys figures (BBS 19825 91), Hindu s repraseat
12,1% of the Population in Bangladesh as a whole (Buddhisc, Christian,
and others together comprise only L.2%). This {s a Teduction from 13,57
in 1974, For Dhaka Districe 2lone the pércencages are much lower: 11,47
in 1954 ang 8,9% {n 1981, Howevgr, prior to 1947 Mauikganj was a Hindu
majéri:y area, and ope's casual impression still is that the percentage
of Hindus {3 5 bit highar than elsewhere in the discrict, especially
within the tuaicipalicy, Qg local government offi{car estimated the thapa

of 550, As 4 whole thay Tepresent 247 of che tetal, which iy higher than

their representation {n the Populatinpg, 1p addition, al] of the sweet

shops and 437, of tha tea shops are Hindu-owned; 52% of the dairy prodyce

Jellers are Hindu, Thys Supports the local view that sweets and Qairy

Products are Hindu Specialties, Hindy nudidokans angd ‘other! Product sellers

are also disproportiountu.y Tepresentad, Hotels, dry snack sellers, ind

Testaurants are either more than or {n line with whae one would expect,

1ependiug ou which figures Ome accepts for the Hindu Population, Only

fruit and Juice sellers (6,367 of the vendor total) are clearly balew the

Percantage in the general Population, According to oyr ceunsus of straet food
vendor/business

vendors (which 1¢ must be Temembered, is different thag the/population ag

8 whole),by araga Hindus Tepresent 48% of the ma{n road vendors, 417 in the

court area, 337 ia the neighborhoods, 227 in the markets, and 117 at the

bus stand,
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Table j¢

No. «f Hindu Vazdors accoraing cto
Type of Shion and Lacatiore.

? Totun

Location . . : .
. Bus Court Main Neigh- - Market | Hizdu H 7 Mug- Toza
;Typo Stond Area Road bourhoods Area Yandors lim
1
Wet Meal 0 6 0 0 2 8 21.6 29 37
2 .
Meal Subs, 0 0 2 1 2 5 i3.5 32 37
3
Tea Shop ) 3 3 1 3 10 45,4 12 22
4 .
Mudi Dokan 1 1 8 10 13 33 31.7 71 10%
5
Ory Snaocks 7 5 9 1 22 iy 21.5 160 20%
6
Wet Swoeots 3 3 7 Q 0 13 100.,0 o} 13
7 . . '
Dairy. 4 0 1 1 4 10 52.6 9 19
8 .
Frult/Juice 2 0 0 0 5 7 6.36 103 110
9
Other 0 0 1 Q 2 2 50,20 2 4
Total 17 18 31 1h 52 132 24,0 418 550

Bagsed on whale census (550).
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III. ECONOMICS OF STREET FOOD VENDING

STARTING CAPITAL AND CREDIT
Forty-seven percant of the semple obtained their starting capital
exclusively from savings, two (1.25%) sold assets to obtain it,ancther 3,77

inherited {t, and 289 received it as 2 gife, making a total of 807 who
started without naking use of credit of any kind. Another 3% raceived
{c as combination of savings, gifts, and i{nterest-free loans,

An additional 7% s:arted by means of an interest-free loan from a
friend or family member,2nd 57 made use of goods obtained om credit from
a supplier. This aeans that 957 of the sample started business withoutr naking
use of commercial cradit., Only seven (4.4%) vendors started with the help
of an i{pterest-bearing loan; and 3 of thase made use of this loan to
Supplement parsonal savings or a gife,

Of the seven loans iovolved, 3 were from a vendor's associacion or
cooper;tiva, three were froo professional money lenders, and one was from
2 neighbor; none were from a commercial bank. This reflects the fact
that formul'commercial credit is generally not available to small vendors
or iu facr to small borrowers in general. The vendor Tk.1,000 loans
wentioned in the Bangladesh Yearbook 1583 (Sarkar) appear to have been
targetted at spr | groups through special experizental programs; theugh
an encouraging si.a,this type of loan has not yet become a normal
feacure of the banking system. Visits to the Seven banks in Manikganj town
also confirmed that there bank loans are not available to anyone without
security in the form of a building and land and/or a well-escablishad
thriving business,all of which must be mortgagzed to the §ank.l In some
banks the guarantee of a "reliable" person is additionally required,

Small loans (under Tk.1,000) are not given.z

LThis 1s with the exception of a USAID Sponsored experimental program at a
branch of the Krish{ Bank in the village of Betila, 3 niles away from town,
The Grameen Bank, which operates through commercial banks,also gives small
loans for nomagriculrural purposes. Though the Grameen Bapk operates in the
Menikganj region, its services are directed at ryral people culy. Some of
out vendors would be aligible for membership in Gramesn Bank groups, however,

2Thr¢e nf the sampled current, non-starting capital loans were from banks,
howaever, in amounts of 1500, 2000 and 4000,
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Although 507, of the vendors have mapaged to start business witnout
credit, the recurring need for credit is considerable. Thirty~-nine
point six of the vendors indicated that they have borrowed money from some
sources (formal or informal) in the last 3 years,and lack of access to
loensluas the number one complaint from respondenrs when askad about thaeir
business problems. At the time of the survey l87% of the sample (29 vendors)
were making current payments to a cradit source; only one of these was a
loan for starting capital, Eleven perceat (18 vendors) wera paying ‘nterest
on these loans.3 Of the interst loans,seven were from informal sourc-s,
three were actually from a bank, and eight were from a vendors'! association,

The major source of credic to vendors inm our sample is that provided
by a supplier in the form of goods advaaced without payment. Although
only 5% of the sample started business this way, 767 acquire all or some of the
ingradients/stock on credit. Surprisingly, only a quarcter of these indicata
that thay pay mora than normal market prices for the privilage ¢’ acquiring
goods in this manner; it had been expected that this would be a majer
problem for vendors, In addiciop, 27% oever make purchases om credit at
all, making a total of 74,7% who do aot experience difficulty due to need
to buy on credit, (This does not mean'they would not benefit from access
to further capital which wiuld enable them to buy with cash at all times,)
Thaese paying extra for the privilege of credit for ingredients/stock pay
as follows: 13.2% pay interast of l-5%; 6,2% pay interest of 6-10%, and
L,4% pay betwesan ll and 25%.

Iaterest {s charged sonthly, "llowever, a third of those who buy gzoods
on credit pay for them cthe same day, 91.47% pay within one week, and all but
two, i.e., 987% of those who buy on credit, say they pay within a month;
thus interest payments for credit purzhases are mot usually a long-term pechlem
though in a few cases they could be a recurriog problem.

Amounts of Starting Capital

Amounts of starting capital caarot really be compared because some

vendors have been ia business for 40-45 years, Since the price of rice

rose more than 1,000 times batwegn Libaeration in 1971 and 1977,

3This £its with Nuror Rahman's finding that only 10% (47.62% of 21%) of the

Dhaka hawkers and vendors in his study made use of interest loans; Rahman
doas not state how many of these, if any, were from formal credit sources
oF how many were for startiog capital, (N. Rahman n.d.: 15)
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we would guess that the value of money was probably at least 2,000 times
more than at present in 1938, when our longest-term vendor began his
business, Amouats of starting capital need to be converted according to
a single index, but no available source has baen found which pravides an
index with a baseiine prior to 1972, Construction of an index with a 1938
baseline would be a major undertaking in ltself, beyond the scope of this
project. For the present, therefore, Taka amounts have been left unadjusted,
as given by respondents. One should keep this in mind, together with the
fact that approximately one quartar of the.vendors began business more than
12 years ago and about one third started business between Liberation and 1978,

Amounts of starting capital vary widely from Tk, 5 {a mudidokan on
the main road) to Tk, 25,000, a dry smack seller on the main road) with
an average of Tk, 1,723 for the sample as a whole. !y areas the bus stand
has the lowest average level of initial capital (Tk, 966), followed by the
neighborhoods (Tk., 977), the markets (Tk, 1,605), the main road (Tk. 2,760),
and the court area (Tk, 4,303).*

By vend>t type, dairy product/ice cream sellers have the lowest average
amount of starting capital (Tk, 154), followed in ovder by frui: sellers
(Tk. 429), tea shops (Tk. 531), dry snmack sellers (Tk. 1,756), hotels
(Tke 1,769), 'other' product vendors (Tk. 2,128), and restaurants (Tk, 5,150),
Hindu vendofs, who tend to be following traditional occupations aand therefore
have a higher tendency o inherit their capital and assets, have a higher
level of starting capital (Tk. 2,560) than Muslims (Tk, 1,478), many of whom
are the first in their famiiies to follow this profession, (Forty-three
percent of the Hindu and 287 of the Muslim vendors inherited or received their
starting capital as a gift; 317 or the vendors as a whole inherited or
received it as a gift, In all individual categories of vendor as well, with
the single exception of mudidokans,Zt;:e;ercencage of those who inherited
their capit2l is higher for Hindus than for Muslims or the percentages are

equal for the two groups. (See Table 17)

*The permanent businesses on the main road are more highly capitalized than
those in the court area, but the main road also has many vendors who bring
down the average.
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H;ekly sales have a tremendous ranmge frow a low of Tk. 70 per week
(a dry snack seller in the kaca bazar) to Tk. 14,000 per week (a dry snmack
and fruit seller at the bus stand)., Excluding the latter individual,
whose volume of trade is li times that of his closest competitor, the
range becomas Tk. 70 to Tk. 9,000 (dry snack seller on the main road),
which is still considerable, However, half the vendors have weekly sales
of Tk. 1,400 or less; three quarters have sales of Tk, 2,800 or less. The
averaée weekly sales figure for the entire group (excluding the hign-
volume trader mentioned above) is Tk. 2,017 per week, (See Table 18),

Distribution of vendors within sales brackets may be seen
in Table 19,

Sweetshops (for wet sweets) and mudidokans have the highest average
sales turnover (i.e., buyers ar; spending more in these thaa in other
types of ready-to~eat food establishments), followed in descending order
by restaurants, dry snack sellers, hotels, fruit sellers, "other" product
vendors, and tea shops. (Also shown in Table 18).

For separate areas, average weekly saies range from Tk. 1,427 in
the residential neighborhoods, through Tk. 1,635 at the bus stand,
Tk. 2,615 on the main road, Tk. 3,342 at the court, to Tk. 5,768 in the
markets,

The total volume of sales for the entire sample is Tk, 318,687 per
week (U,S. $13,278); the total volume of the stree: food trade im the
sunicipality should be approximately three times that amount, or

Tk. 956,061 ($38,242), Per year this is roughly $2 milliom.
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BUSTNESS c0STS

Ingredients and stock seem to be the major business expense for most
vendors (betwuen 607 and 397 of sales for 807 of the vendors), Costs are
less than 50% for only 8.38% of the veadors. Exceptions are largely those
who do not have to actually buy these things, such as farmers s¢lling their own
fruits or date juice sellers, who pay for the use of <thers' traas with
half the juice they cullecs,

Mapy vendors (76%) do  buy all or some of their ingredients or credit
(ice cream vendors all buy on credit and have their ¢quipment provided by
the producer as well), In fact, this can be a way of starting business
for those who lack capital, though only 5% of the sample actually started
business on the basis of credi: from a supplier,

Ouly 21% of the vandors have paid employees., (See Chapter II.) For
these vendors =mployece wages average only 6,5% of salev and 8% of their
business costs, Excluding the shop catagories represented by only one
vendor employer each (tea shops, dairy product sellers, and fruit vendors),
the highest parcentage of sales is Spent on wages bty restaurants, sweet
shops, and hotels (7% each), followed by dry snack sellers (67 of sales)
and mudidokans (4% of sales). There are no ‘other! product sellers with
paid employees, (See Table 18)

Among the erploysrs, aocals Tepresent a full third; restauraats ace
27%; mudidokans are 15%; and sweet shops and dry saack sallers sach
constitute 97 of the total. For hotels, restaurants and sweet shops
those with paid employees comstitute the majority (837%, 757, and 757 of
their respective cetegories), The percentage of mudidokans is next highest
(but 15% only); aud only 7% of the dry snack sellers have paid employees.,

The other categories ara represented only by one employer each or by noae.



Table 18

Sales, Income, Rate of Return, and Percentage of
Family Support Provided by Hine Food/Shop Types

Percentage
Providing
Average Over Half
Weekly Sales Weekly Incoma/Profit Rate of Femily
Food/Shop Type Lowest Highest  Average Lowest Highest Average Return Support
Hotels 800 4800 199042 100 519 " 302,75 17.94 75.00
Restaurants 1050 4000 2090.42 124 1023 432,71 26,00 66,66
Tea Shops 225 2450 964.75 50 1106 356,50 58,61 87.50
Hudidokans 350 8400 2574.79 53 4158 684,45 36,21 54,55
Dry Snacks 70 9000 20666,.44 29 1980 515.21 33,21 68.18
Sweet Shops 2450 38350 2975.00 256 366 324,75 12,25 75.00
Dairy Products 175 2100 1095.00 92 840 359.00 48,78 20.00
Fruft/Juice 175 6000 1728.03 12 1167 415,24 31.63 75.68
Other 563 3500 1715.75 176 1439 706,00 69,92 75.00
All Types Combined 70 14000 2092.38 12 4158 503. 24 31,67 67.30
Excluding Vendor with
Tk.1400C/week sales 70 9000 2017.00 12 4158 491,68 32,24 67.09

All Types, Excluding
the Two Highest Incomes 70 9000 1976.35 12 1979.88 469,08 31.12 -

16



92

TARLE - 19

Vlndors’ Weakly Salos by

Blocks of 8

!
Tk 70

Weekly Salas

Blocksa

Tk1187 Tk2T0T Tk3I420 Tk4%zo ThIELNI Tkée748 Th788S Total
to to to to to to tao L No. of
Vendor Type Tki1184 Tk2302 TkI419 Tka4S535 TkE5E6SL TkéeT67 Tk7884 Ovar Vandors

HOTELS 3 1 3 0 1 0 Q 0 12
Z o=-> 23.0 41,7 .0 0.0 8.3 ¢.0 0.0 Q.0

RESTAURANTS 2 ] 3 2 0 ] (4] 0 12
o= 16,7 41,7 .0 14,7 0.0 0,0 0.0 0.0

TEA SHOPS b 1 1 0 v} 0 0 0 8
YA 78.0 12.3 .8 0.0 0.0 0,0 Q.0 0.0

MUD IDOKANS 7 9 -] 9 Q (o] 1 1 ST
“ = 21.2 27.3 18.2 7.3 Q.0 0.0 J.0 S.0

DRY SNACKS 24 5 4 4 2 1 2 2 a4
L= S4.5 11.4 9.1 9.1 4.% 2.3 4.5 4.3

SWEET SHOPS o] o] vt 1 o] 0 0 (< 4
. f = 0.0 0.0 7%.0 2%.0 0.0 0.0 .0 (RPN

DAIRY PRDTS 3 2 o 0 o] ] ] 0 1
% =2 &0.0 40.90 [V 0.0 0.0 Q.0 0.0 .0

FRUTT/JUICE 19 9 4 2 1 2 Q 0 7
AR 51.4 24.3 10.8 5.4 2.7 %.4 [« P] 9.0

QTHERS 1 2 0 1 v] Q v} (v 4
YRS 25.0 SU.0 0.0 23.0 0.0 0.0 0.0 0.0

ALL TYFES = 38 24 19 4 S S ot 189
A 40.9 3. 15,1 11,9 2.9 1.9 1.9 1.9



93

Rent/Toll

Approximately half of the sample (52%1) vendors pay rent of some kind
(including markst toll) for their selling location; zfz pay a daily amount;
all byt 3 of these are in the kaca bazar, whera a daily toll is collected
from all unhoused vendors,

Harket toll paid by sample vendors ranges from 25 paisa to 50 paisa
per day, wich an average of Tk. 0.4l per vendor (0,29% of sales), Toll for
all vendors is assessed according to the type and qnuhtity of goods suld,

Those paying what i3 czore usually referred to as reat pay a2a average
of Tk, 18 per week, or 0.79% of sales. The highest zverags rents ara paid
on the maia road Tk, 45,51 per week followed in descending ordar by the
bus stand (Tk, 24,41 per week), the court (Tk. 21 per week), the markasts
(Tk. 13 per weak) and the neighborhoods (Tk, 8 par week), However, in
terms of percentage of salas, the ranking is diffarent: main road veudors
Pay 1.2% of thair sales, followed by court vendovs (1%)of sales), the bus
stand (0.2%), the markats (0,7% of sales) and the naighborhoods (0,37%).

By vendor types hotals pay the most actusl remt (Tk. 642 per waek),
followed by sweet shops (Tk. 24 per waek), wudidokans (Tk. 23 per waek),
restaurants (Tk. 17 par waak), dry soack sallers (Tk, 13), fruit sellers
(Tk. 13 per week), tes shops (Tk. 8), and dairy product sellers (Tk.l.6 per
waek ~ only ona' pays remt; the others are wobila), In terms of percentage
of sales, the highest cost is to hotals (2,6%); followad by tea shops aad
mud{dokans (cach 0,7%); Teataurants, sweet shops, and fruit sellers (each
0.6%); dry snack sellers (0,4%), and the non-ambylant dairy product sellers
(0,2%). Thera are an additiomal 2,5% of the vendors who pay & nominal fee
to certain government offices for the use of an adjacent selling location.

One hotel {in the market pays extra rent for a separate production
location (1.3% of sales waking a total of 6% of sales for ramt for this
vendor), aand 25 (l6%) vendors pay remt for a storage location separata
from their selling premises, These are 13 dry suack sellers who pay C.37%
of their sales for this, making a total average of 0,947 spent on rent;

11 fruie vellers who pay 0,7% of sales,making a total of 1.37 of sales
for rent; and one audidokan who pays 0.9% of sales, making & total of !% of

sales for reat.
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Seventy-three vendors (44%) say they pay ao reat, 167 because they have
8o actual selling premises (i.,e., thay are mobile), 2,5% becausa shey “squat”
og public land, and 5% because they own their selling locatinnms,

The surprisingly low amounts and parcentages of rental payments may be
due in part to a certain amount of under~veporting of rent by agracment with
landlords who wish to keep their own taxes to a minimum, (This phenomenon has
been observed elsewhere,) Unfortunately, we do not have any data which would
either confirm or refute this pos:ibility.*

Transportation

Transportatisn is a significant business expense for some vendors, primarily
fruit sellers, 59.4% of whom spend between 1% and 97 of their sales i{ntake for
this (8% spend less thar 1% of Sales; 3ZL spend uwothing), (See Table 206)
This fits with the fact that 89% of the fruit vendors are middlemen whose entirs
stock originatas outside the aunicipality (Table 12, Chapter II)., Soma fruit
sellers personally travel as far as Bogra (in North Bengal) to obtain their
wares. Thirtyeains percant of the dry snack sellers also spend between 17, and
9% of thelr sales on transportation™ 167, spend less than I%; 46% spead nothing),
Fifty percent of these vendors are also middlemen selling goods originating
outside the municlpal}ty; howevar, a significant 32% are producers of their
own wares. (See Table 12, Chapter I1), Surprisingly, mudidokans, all of whom
sell at leas: some goods w»hich originate outside the zumicipality, spend at
uwost 2% of their sales on transporcation (187, spend between ! and 2%; 497 spend
less than 1%; a full third spend no:hing).a

For the sample as a whole 45T, spend nothing on transporzation; 237 spend
less than 17 of sales and 257 spend le2% of sales, Those spending over 27
(at most 97 of sales) are only 8% of the total,

This does not mean the vendors do not travel, Tuenty-two percent travel
more than 40 miles a week in cornmaction with business; 5,67 (all fruit

and dry soack sellars) even travel over 100 miles per week. 'For:y-nine

*
The nominal fees paid to government offices for the use of governmenr land
are also in some cases supplemented by more substancial unofficial payments
to the persomnel in thase offices,

alf bigger shops had baen considered, aspecially zhe bigger mudidokans
excludad from our vaiverse, transportation would undoubtedly have been
& larger percentage of the budgat, Larger mud{dokan owners travel or
send an agent regularly once a week to Dhaka to obtain goods,
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perceut travel more than 15 miles (approximately 2 miles per day); the 51%
who travel less than that comprise 357 who travel 4=15 miles a week (0,57
to 2,4 miles pez day), 151 who travel between ome and 3k miles per week
(about 1/10 to k mile per day), and two vendors who said they did not travel
at all,
The single most widely usad means of traunsport is the foot (used by 40%;
187 use rickshaws as the main means of travel; an additional 37 hire the use
of feet other than their owm); oanly 4% usa the bus or coaster as their
means of travel for business, und only 0.62% come, go, or ship gouds by
truck. Th;s is despite the fact that Manikganj liés on'a major laud rouve,
Hone uses‘a boat, despite the proximity of the river and the use of river
transport by other types of businessmen, lowever, 327 use an even combination
of the above means of travel, {ncluding one veador who also sometimes travels
by horse car (not observed in Manikganj) sand one who does some travelling
by traia,
Fuel Cost
It appears that the question on fuel expenditure was unfortunatel s
understood differently by different vendors; in some cases the amounts
quotad refer to p:oductign cust only, in soms cases to that plus aextra
costs such as that of maintaining 2 light at the selling location,
(Additionally, eight mudidokans and two fruit selleri, all of whom are
middlemen, indicated unexpected eépendi:ute for fuel,)
For those who Indicated that buying fuel was a cecessary expense
it averages 5% of weekly sales, By type, this (s for sweet shops 3% of
sales, followed by tea shops (7.9%), dairy product sellars (7.2%), dry
snack sellers (7.1%) fruit sellers (6.5%), hctels (4.3%), restaurants
(4.1%), ‘other’ product sellers (3.4%) and mudidokaes (0,52%).
Much of the fuel used {n producction i3 nmot bought, however, The
family studies reveal that women and children collect a great deal of
fuel, often moat of the family's fuel, on a daily basis., Leaves and
twigs, straw, bamboo sticks, dried jute sticks, and cowdung are collected
'from the house compound and the neighboring fields, Cowdung is molded
into patties, which are skewered on loog sticks and placed in the sun
to dry. Sometimes, in arsas where house walls are made of nud, the

pactias are plastered onto an outer wall to dry. Larger pieces of wood
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must be purchasad (usually from a saw aill), as must kerosene, Occasionally
coal, coccaut husks and dried sugarcane scalks (fxom which the juice has
already bacn removed) are also used, (Electricity is widely used as a fuel
by middla class paopla in Manikgauj town, but to ocur knowledge none of our
producer/vendors haz access to this source.,) It is our guess that {f all
the neaded fual had to ba bouzht, the cost of iuel would be at least doubla

for almost all of tha vendors.

Long=-term Coscs

License and Tax

Eighty percent of the sample sell without a license, including all of
the neighborhood vendors., Of the 20% who are licensad, one third (347) are
at the bus stand, ome third (34%) are in the markets, 197 ara on the main
road, aod 13% are at tha court. ™

Tha yearly cost cf the licenss ‘2 in all cases less than half of one
percent of the vendor's sales though amounts vary from Tk. 12 to Tk, 200
per year with an average of Tk. 40 and a nedian of Tk. 33 per year. (The
cost of acquiring the original license,an unspecifiad and unofficial amount,
is raputedly much wmore significant, but, dn!ortunacely, 0O accurate
information is available about this,)

A group of l4 vendors vho indicate that they pay land (property) tax to the
government overlaps with but does not fully include the nine who owm their
land; one land-owmar peya oo tax, Two non-ownars who pay land tax appear
to do 30 om behalf of the owner, as additional rent, and the others pay
‘tax! to the government (the NMunicipality, Jagir Uniou Parishad or the
Subedivisional Officer) for the use of public land, alsoc as a form of rent.
In no case does the amount of tax axcesd 1% of 3ales, and in all cases but
ons the amount is less than half of cpe ‘percant of sales, It would,
therefore, not appear to be a very sigoificant amount, Hovaver, where
government land or facilities ara involved, the actual cost to the user
is oftan more than the stated amount in tha form of one=-time or occasional
unofficial payments to the bureaucracy. One vendor Teported that this year
his official {low) payment to the government was ouly 87 of the actual

paymant, and he baliaves this to be the case for other similarly situatad

*Accnrding to a municipality spokesman, licenses are requited of businessas operating
from permanent structures only; small establishments are deliberately overlooked,
License fees are paid to the mmicipality but are assessed by the Food Department
of the cantral government accordirg to a shop’s volume of trade, Property tax {s
paid by the owner of the premises, which is usually not the vendor himself.
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vendors. Unfor:iunately, we have no quantitative data on this; moreover,
since such unocfficial paymencs are not resgularly recurring ones and are
not faced by all vendors,w2 have beeu unable to estimats thair actual
effect on bu..iness costs, It should be kept in mind tht they are an

additional expense for some vendors, howaver,

Loss and Liabilities

Credit Sales to Defaulting Customers

Fourteeu percent of the vendors say they never sell on credit,and
65.4% make up to lO% of their sales om credit; only 16% normally make
mote than L5% of their sules on credit, Loss from late paying or defaulting
customers is for some vendors a serious problem; one hotel at the court
went out of businesas during the study due to this cause,and ome vendor
in anothar area had :o chenge his selling location to avoid certain highly
placed customers to whom he wes afraid to refuse credit sales. However,
76% of the respondents indicate that thaeir loss from this problam is
contained within 4% of ctheir sales; 21% say thay have no loss,

Pourteen perceat of the vendors refuse to sell on credit, howevar,
(Signs can also be seen in some large shops requesting customers mnot to
ask for credit.) This is almost the same as tha percentage of vendors
who never buy oa credit (15%). Only saven vendors (4,4%) admit to cherging
interest (usually 6—102)22:edi: sales; the rest (837) charge only the usual
price, (Approximately tha same percentage indicates thac they pay only
the usual price themselves for credit purchasas.) Payment is expected
within 3 days at most by half of these vendors; $0%. of them expect it
within a week.

Beggars

Beggars are an extremely visible phenomenon in the commercial parts
of town, espaecially on Fridays and holidays, when giving to beggars is
particularly emcouraged by the teachings of Islam., Mos:t of the merchants
keep handy small bowls of change from which to draw waen importuned,
However, 74% of our respondencs,who are not big gerchants, indicated that

less than 17 of their sales are diverted for this purpoge; 10% comtribute
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up to 2% of sales; ancther L7 contribute up to 4% of sales, Only two
vendors {ndicated paying 77 or more, and 13\ never pay anything,

Spoilage

Fifty=six percent of the respondents {ndicace that they suffer no
loss from spoilage; another 197 indicate this type of loss to be an
amount which we calculate to be less than 17 of their sales, For another
217 the loss {s within 4% of sales; only 2 vendors consider this to be
as much as L5% of sales, The problem of spoilage has also been discussed
in Chapter V,

Theft

Eighty percent of the vendors have never had a loss froam theft;

8% have lost ingrediencs or goods; 37 have had only money stolen; another
3% have lost equipment only; and 4% have lost both money and goods, The

value of the stolen materizls has been less than one day's s;les for

half §£ the victims; for the other half the amount was within one month's
sales {ntake, (Loss of this amount, however, could put many vendors out

of business,)

To avoid the problem 13% of the sample vendors (all ia the kaca bazar)
make contributions to a market committes for the hiring of four night
guards; another 157 employ someone to be present when they are gone from the
selling premises; L17% hove a family member stay on':he premises; 7% request
other vandors to watch their goods (for short periods of time; 6% simply
lock up their goods either on their own or another vendor's pramises;

47 take their goouds home with them, and 27 themselves stay in their shops
at nighet, However, 437 do pothing at all to avnid theft,

For those who indicate that they spend money for this (18%) the
average weekly cost is extremely low (0,095% of sales); 32% say they spead
nothing, '
Migcellaneous Costs

Miscellaneous expenses, such as shop repair, entertaining customers,
and contributions to cultural eveats (social and sporting clubs and the
Eub-DivisionAl Officer's office regularly sponsor functions for which they

seek contributions from town residents, including market sellers) amount to
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an average of half of ome percent of sales, Hotels, restaurancs, tea shops,
‘othar! product sellers and frult vendors indicate the highest expenditures
of this typa.

Loan pavments

0f those 29 vendors who were making loan payments at the time of survey,
more than half (52% or 15 vendors) were paying less than 1% of their sales
for this purpose. Ten were paying 1 or 2% of sales, two were paying 3 and
4% of sales, and two were paying 5% and l0% of salas (to a money lender and

to a bank respectively).
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LCONE

Income also has a tremendous range from a low of Tk, 12 per week
(a fruit seller in the kaca bazar) to Tk. 4,158 (a mudidokan near the
court). Half the sellers have an income of Tk, 337 per week or Lteas;
three quarters make Tk. 649 or less, Only two incomes in
the entire sample excead Tk. 1,980 per week; 98,7% of the sample fall
into the lower two quartiles; and 68,6% fall into the lower half of the
lowest quartile (Tk, 12-530), (See Table 21}, Excluding these two
highest incomes (the second highest of which is the high volume trader
excluded from the sales averages above), the average weekly lacome in
the sample is Tk, 469.08.° (See Table 18 above.)

By sections of the research area, average incomes range from Tk.396
per week at the bus stand to a high of Tk. 720,29 2t the court; the
markets show an average of Tk. 469; the neighborhoods, Tk. 474; and the
main road, a weekly average of Tk. 650,

Table 18 compares :he average sales, incomes, and rates of return
for each of the nine vendor/food types, Each of thesemeasures provides
a diéferenc ranking of food types; noneiheless, the rankings do seem to
be somewhat related,

Sweet shops have the highest average sales volume (Tk. 2,975), but
with the lowest average rate of return (12,2%) they show the second lowest
average income (Tk. 325)., Mudidokans rank only fourth in terms of rate
of return {36.21%) but have the second highest average income (Tk. 685),
aoubcless because they have a high volume of sales (Tk. 2,574). "Other"
producs sellers

(moscly chotpotti and the health drink bhandari shatbat) have the third

lowest sales volume (Tk. 1,716) but ramk an impressive first in both rate

of return (69,97 and income (Tk., 706).

'SIncluding them, the average becomes Tk, 492 per week (or Tk. 70 per day).
An average family size of 7,42 members indicates this to be a per capita
average income of something like Tk, 63.22 per week (or Tk. 9.03 per day).
Since many vendors are not the sole bread winners; and since others do not
contribute all their eatnings to the family, however, per capita family
income i3 actually a somewhat more complicated matter than this,
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Dairy products have the third highest rate of return (497) but rvaok
only 6th in average izcome (Tk. 359), possibly because of their relatively
low sales volume (Tk. 1,095). Restaurants, largely specializing in the
ruti/bhaji combination, which are co the low side in terms of rate of
return (26,1%) but do a good volume of trade (ranking third, at Tk. 2,090)
and have the fourth highest average incoms (Tk. 432), Dry smack sellers
are fifth in terms of rate of return (33.3%), have the fourth largest volume
of sales (Tk. 2,066) and have the third highest average income (Tk. 516).
Hotels, daspite a medium level voluma of salas (fifth in ramk at Tk, 1,990),
have the lowest average income (Tk. 302), perhaps because of their low
average rate of return (18%). Tea shops show a high rate of return (58.5%)
but the lowest volume of sales (965), resulting in a relatively low average
income (Tk, 356). Fruit sellers play the middle of each scale with the
sixth highest rate of retum (32%), the sixth highest sales, and the fifth
highest income (Tk. 417),

Comparison with other Sources of Ircome

Given the above figures, on the whole it would seem that as a source

of livelihood, street food selling does not compare badly with other choices
available to the vendors, The sample average income of Tk, 469,08 per week
is Tk. 67.01 per day, which was about the same as a skilled carpeater's
daily wage in Manikganj (Tk. 6€0-65 per day) at the time of the research and
bettar than that of a mason (Tk., 5060 per day), based on local informants®
estimates. According to the Bangladesh Bureau of Statistics (1982: 51l),
skilled agricultural labor in Bangladesh as a whole was by coatrast oaly
projected at Tk. 20,62 per day {a 1982-83, and both skilled and unskilled
agricultural labor taken tngether received Tk, 21,25 per dav in 1981-32 in
Dhaka District, where such wages are higher than anywhere alse in the country,
Unskilled non=agricultural (male) labor in Hanikganj during the survey was
at best Tk, 25 per day without meals (Tk, l4=l5 with le2 meals),

However, many vendors make less than the average; for those with low
earnings, such as the Tk.12 per week individual, clearly earthecutting or
other unskilled manual labér, even at Tke l2=15 per day, would be a more

profitable choice. Options of female vendors have been discussed below (p.ll3),
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Negative Profits

There is also the unfortunate fact that given the extensiva use
of the time and effort; of unpaid helpers (which the above employment
alternatives do not raquire) proiits for some types of enterprise may
actually be regarded as nagative. Tables 22, 23, and 24 compare
weekly sales, income znd rate of return figures given earlier for each
vendor type with the amounts which they become when wages of the unpaid
helpers and the vendors themselves are computed as business costs, The
entire sample is used, and profits shewn are therefore the maximunm,

At a wage of Tk, 15, profits for the sample as 2 whole do not actually
become negative but register a drop of 37%; rats of retura drops by
787.. At Tk, 20 per day hotal earnings and rate of return become negative,
and overall income drops by 50%. At a wage of Tk. 25 per day profits
and rate of return becoms negative for hotels, sweet shops; aud dairy
product sellars, and overall incoaue drops by 62%,

it is interesting that dairy products snd sweets, both classified
as "dairy products" by the Rural Industries Studies Project, were also
found by that study to be positive profit businesses, even after wages
for unpaid workers were i{mputed, (RISP: 157) In contrast, however,
calculations based on our sampla show them to b; at risk of bacoming
profit-negative, Cuo the other haﬁd, date gur and muri, subsumed under
dry soacks in our tzbulations, were found to be negative by the RISP,

We have not computed prafits separately for these, however, and our tables
iadicate that the profitahility of the dry snacks category as a wnole holds
up very well in comparison with that of nther food types,

Consumption of Profits (Frequency of Eating Own Products)

When asked how frequently they or their family members consume their
own wares, 437 indicated that they do so once a day, and another 167
s;id they do so mora than once a day. Nineteen percent do th.s omce a
week, l1% indicatad once every 2.3 days, and 37 answered once’ a month; only
4% naver cat their own products. Those eating their products once a day
vere two thirds of the rastaurauts, tea shops, and dairy product sellers;
roughly half the mudidokans, sweet shops, fruit and 'other' product

callers; a third of the dry spack sellers; and a sixth of the hotels,
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All vendor types considerad together, this ccnsumption averages 1,37 of
sales, with the highest arounts consumed by tee shops (3.97 of sales) and
hotels (3,5%) followed by deiry product sellers (2.5%), restaurants (2,4%),
mudidokans (1,8%), dry ssack sellars (l.4%), fruit sellers (1.1%), "other"
product vendors (0.9%), and swsat shops (0,6%).

Since loas through cousimption of own products was considered when
calculating saverage caatsitnd profits, we csn 3ay thav if vendcrs did not eat
their owa preducts, the averags income would rise by L.8% of sales. For our
semple, thecefore, the average increase in income would be 7,37%, Stated
sncther wvay, on en average vanders are currently consumin, 6,86% of the profits
which they would have if they sold all their waras.

Percentage of Profits P2id to Fmpioveas

Wages, for the 217 of the vendors who have paid employees, rauge from 57
of profits for tha single tea shop amployer to & high of 30% for the single
dairy product seller with a paid worker. Excluding these vendors to be
considerad characteristic as tos fev of their shop types tha range becomas
one of from 15% for mudidolens to 417 for sweet shops, with an avarage of 277
for the employar vendors as a whola, Dry snack sellers p;y 22%, restaurants
26%, sad hotels 31% of profita to employess, There are uno 'othor? product
sellers with paid employees. Thare does mot ssem to ba any correlation, direct
or invarse, batween income and percentege of profits paid to employees. The
lona tea shap employar, with the lowest cgployer incoma also pays the lowast
percentage of his profits as wages, Dry snsck sellers and xudidokans have tha
highest average incomes apd pay the next to the lowest percentages of {ncome
(and 3ales) to their workers, Pruit/juice sellers have medium range levels of
both {ncome aund paymenes to helpera, On ke other hand hotels, wit.. the next
to the lowast profits, heve a med{umelavel raoking (fourth) ia percentage of
earnings passed on to employees. The highese percentage (50% of profits) is
paid by the single dairy produst employev, who ranks low (sixch) in {ncome
level, These details are displayed in Table 285.

Percencage of Vendor's Income from Street Food

s Sra—

For a toeal of 33% of the sample strect food vending {s the ouly

sourca of individuai incoma. (Personral income is hare consideraed separately

from family incoma; for 257 of the vendors earnings of other family members
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are also considered important sources of income. See below,) For 297
the sale of street foot is tha main but oot the only source of income,
and for 18%, streer food is a secondary income source only,

Secondary Sources of Incoma

For both of thesa groups produce from their own land is the main
other source of income (for 72% of those who are primarily street food
sgllers and for 55% of the secondary sellers), followed by another
business (fcr 21% of the primary sellers and 11% of cﬂe secondary sellers),
8 salary (for 6.8% of the secondary sellers and none of the primery
sellers), own wage labor (6.5% of the primary sellers aad 3.4% of the
secondary ones), and 'other® occupations (six point eight percent of
the secondary sellers only), None in either group has rent from property

as income,

Family Income

Vendors contribute varying proportions of the incomes of their
families,both because many (52,83%) families have morc than ome earning
member and because businass income does not all nucessarily go to the
family (though in ToSt cases at least a latge part of it appears to
do so). One vendor aven contribuces nothing to the family.

However, for forty-seven percent of the vendors as a whole, the
vendor's earnings provide the ooly source of support for the family,
(Table 26), For 67%, the vendor's earnings provide 517 or mote of the
family income, (Table [3), The highest percentages of those providing
the entire family's support are found among tea and swe;t sheps (each 757.),
followed by fruit sellers (51%.), hotels and restaurants (each 507.), and
dry snack sellers (45,5%). Oaly 25% of the'otr r'product sellers and
20% of the dairy product sellers are the sole support of their families,
(The latter two categorins, however, contain too few vendurs to be
significant.) Those providing at least 517 of the family support in
greztest members are tea shops (83%), fruit sellers (767%) and sweet shops
and hotels (each 75%). 1In all other categories, with the exception of
dairy products,55% or mors of the vendors provide over half the family

support,
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For the 52,87 of the facilias with more than one earning member the
averdge number of earning members (including the vendor) is 2,8; the
overall average number of ecarners par family i{s 1,94, Family income
ranges from Tk. 25 to Tk. 1,628 per week with an average of Tk, 332,65,
An average family size of 7.42 makes this an average per capita income

of Tk, 44,864 per week, or Tk. 6,4 per day.

Income of Women Vendors .
Where do the five women vendors acd oyr single woman producer fit

in this picture as it has emerged so far? Sales of the women who

sell daily raange from Tk, 175 to Tk, 1,800, with ag average of Tk. 677, (An
additional woman fruit’ sellar :ells only once every 3 months, making
about Tk. 20 each time, an average of Tk. 1,54 per week.) The woman with
the highest sales (Tk, 1,800) {s still below the average for dry snmack
sellers; (she is the producer who sells only to middlemen). The woman
with the lowest Sales, a d;ily fruit and vegetable seller, sells only 1/5
of the avarage for fruit vendors as a wiiole,

The womaa's wedkly incomes range from Tk. 30 (a tea stall owner, who
has the lowast tea shop incomg in the sample) to Tk, 397, a mudidokan
ownar, The latter’s {ncome is about half the average (Tk. 684) for
mudidokans though wnll above the lowest income in this category, 3dates of
Teturn on the women®e businesses range frem 12.5% for the fruit seller
(the average s 2l times this rate) to 1312 for the nudidokan keeper
(more than three times the averzge and perhaps an error in calculation),

The Tk, 677 which the women a$ a group average for chéir sales {s
only barely move chan a third of the sample average of Tk. 2,017, average
income is T, 1% comparad to Tk. 492 for the sample as a whole, However,
the average rate of return {s 29%, not actually very far below the sample
average of 327, As a group them, the main difference between the women
vendors and the sample as a whole might be said to be low volume of sales
and correspondingly low income. Access tc additional capital so that
vélume could be increased might improve matters, a similar problem seems
to exist for the male vendors of dairy products and tea, and for them also

the same solution aight be appropriate.
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All seven of the women mentioned (the 5 vendors, the producer, and the
occasional seller) are heads of households, and all earn and coutrol either the
family's major income or all of it, Four of them are widows, one is separated
from her husband, and the husbands of tha other two are physically toco weak to
earn more than occasional small sums doing physically light work (in ome case
by practicing a type of indigenous medicine and in another case by begging).

Only one of the widows has at her disposal the full-time earnings of an adult
male family member (her son), and his labor is mot well paid,

Ouly three of them are on the young side (ages about 3¢, 37, and 45); for
older women, earning cutside the home 13 not as auch of a violaticn of the {deal
of purdah as it is for younger women, .The youngest woman {s a Hindu, for whon '
purdah restric:tions are in 8oy case milder., However, the older women, though now
viewed as somewhat respectable due to their age, all started their current work
when younger; all have been violators of the ideal due to necessity,

One of the women learned her trade from her mother and took over the lattaer's
role when she died; another stepped into her husband's role after his death; a
" chird took over her secn's business when he died, The other four, however, have
béoken with family tradition to become eaming heads of households and have had
to figure out for themsglves what steps to take for survival,

The woman vendors all control the incoms from thair businsssea. Women selling
directly to middlemen in thei; homes undoubtaedly also have some access to cash, In
contrast, those women who participate as helpers in the preparation prncess do not
have access to income except through the male family members who sell. Ia those families
which were more carefully studiod, however, such wemes at laast tend to be comsultad
on business mattars,

Altermative sources of Incame for Nomen

Though an average based on only 6 veundors shauld be regarded with some skepticism,
we have seen thet the average womsn vendor's income is Tk,154,17 per week or Tk.22 per
day, Alternative sources of income for women are not many, According to some
informants, earthcutting in food~for=work projects paid women Tk, 20-25 per day during
the course of the research, (However, the woman vendor who had previcusly earned money
‘:hat way had earned ounly Tk. 12 per day.) Earthcutting is seasonsl work and caonot be
done year-round, Wages of female worksrs at the rice mills in Hanikganj toﬁn were also
estimaced to average about Tk.12.50 per day during the raseazch period. The n;nber of

such jobs is limitad to the number of mills,


http:Tk.12.50
http:Tk.154.17

114

Sowe women, 1if they have tha capital to buy the paddy, can earn money
by husking paddy privetely and re-selling {t as rice, All are not
physically capable of doing this work, which {s extregely
vigorous and requires considerabls skill., The proceas takas about & days
because the paddy gust be boiled, soaked, dried, re-boiled and re-dried
before it can be husked. Provided the eutirs process must be completed
before a new batch of peddy can be pyrchased (i.e., given limited capital),
tice can be sold at most twice a week, During the research period it was
peasible for one woman kmown to us to buy paddy at about Tk, 145 per maund
and to produce from it 27 seers of rice, which she sold at about Tk. 7,50
per seer, for Tk, 202.30. Subtracting the cost of firewood and rickshaw
used for carrying the paddy home, her profit every 3«4 days sras Tk, 30,50,
at most Tk, 61 per waek. Occasionelly, when the paddy was taken to the
@ill for husking (at Tk. 6 per maund) her profit was reduced to Tk, 24,30
per maund or &t most fk. 49 per weak, Assuning optimun conditions (good
health end strength, good weather, and enough capital to buy 2 oaunds, a
wouan could earn Tk, 122 per week, or Tk, 17 per day, still somewhat less
thag the average ferale vabdor's incoma, Héwuve:, this work is possible
year-round,

Women arc sometimes hired 83 cooks in hotals and rsstayrants, Pay
seems to be about Tk, 30 per month Plus food. (The sample's only woman
hotal keapar workad as a hotel cook bdefore stsrting her own business,)

In domestic service a female cook ir Manikganj at the time of the research
could earn between Tk. 50 and Tke 100 plus her own food (betwe.an Tk, 1.66
and Tk, 3,33 per day, at most the equivalent of Tk, 18 per day), A place
to slaep {s also provided. This i3 the nost commonly sought employmert,
It is also the most in keeping with the {deals of purdah, One is onm call
24 hours a day,

Water carriers earn about Tk, 0.25 per jug of water carried for
vendors. (Some carry water for private houses a3 weli.,) A woman cag
usually earn batwaen Tk, 0.50 and Tke 2,00 per customer per day. To nake
Tk: 22 per day, the 2verage income of our womean vendors, a water carrier
would have to have about 17-18 customers and ba abla to carry 48 jugs of

vater, This work is also possible year~round, howevar.
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Familx Faad Budget

Host of the family income is dpeat oo food. Family food budgets

(i.e., the amounts which respondents said they spead on food)

Tange from Tk. 20 to Tk, L1500 with 2o average of Tk, 279 per waek,

Tke 37.6 per capita or Tke 5.37 par day. As one oight guess, all but
five familias (97%) are 4n the lower half of the Tange, spending Tk, 760
(per capita 14.6 par day) or less, aud 82% are in the lower quarter,
spending Tk. 390 (per capita 7.5 per day) or less; 457 spend less than
Tk. 206 per week on food (par capita Tk. 3.96 per day), Income, family
food budget, uumber of fanily members, number of earning members aad

per capita food budget have been compared in Table 27, " The association
batween vendor type and food budget has been shown (family and per capita)
ic detzil in Table 2a,

Thesa figures may be somewhat nore mezan{ngful if it is mentioned
that the resident research tesn, which considered itself to be living
economically and rather balow the standards for middle class Dhaka Bengali
families, spent Tk. i pPer person per daf for food during the period
coverad by tha surv Only 3.14% of the sample spends this much.

The tean ate 3 meals a day, Out of 22 vendor families studied in detail
(not salected to ba repraéentative of the sample) only 4 (13%) provide
all their members with 3 meals a day,

However, the picture {as complicated by the fact téuc not all family
Gezbers eat tha same numbsr of times; children in 5 cases eating more
meals than adults and male vendors in 2 cases cating ons maal more than
othar family members,

Yendors® owm Expenditure on Streec Pood

All but ome of tha 22 veadors whose familiss were studied in detail
buy ready~to=est food on a regular basis, Almost always this street food
is either o dry smack of sowme kind (purchasable from vendor type 5) or
ice cream,and usually it i3 bought by the vendor for children rather than
for him/herself or adult family members, In 12 of the 22 .fawilies
cigarattes, biris, pea {baetel leaf) and/or supari (betel nut) are bought
for adults icscead, (1n fact oftan it appears that the latter items are

consumed by adults at meal time in place of food,) Rarely in two cases)
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TABLE - 27
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some of the ready-toseat food bought by the vendor {s a regularly bought

restaurant or hotel meal bought for his owa consumption. Im one case it

is tea and bread, which are the vandor's daily meal foods, The faxily

which nev;rlbuysstreat food does occasionally buy supari (betel nut) for
adult

the male/member and refrains from seliing the jackfruits of {ts own céee

30 that the childrea can est them instead,

Shop Structure and Iocome

Shop structure and {ncome were also compared, Table 23, shows
tha.greACest nunbers and percentages cf vendors with all types of structure
(10 structure, pushcart, and kaca or 3ewalled permanent structure) to be
in the lowest iocome bracket (Tk. 12 to Tk, 530 per week) because the
majority of vendors (109 out of 159) are in that brackez, Inm all structure
categories numbars and percentages of vendors decline as income rises,
Howevar, within the lowest and third lowest {ncomg categories (Tk, 12 to
Tlke 530 and Tk, 1,049 to Tk, 1,566) structureles:s vendors predomircate,

In all other categories the kaca and 3J-walled permaneant vendors outnumber

the othars, If all income grougs are counsidered together, ztructureless
vendord and kacu/l-walled permanant structurs vaudors are approximately

equal in number (507 and 47% respectively), Thus from this data, type of
3tructure category aad income do not appear to be coanectad except to the
extent chat all the pushcarts are in the two lowest brackets, and the
sample®s only two high locome vendors ave both vendors with kaca or permanent
structyres,

However, when average incomes are compared some possible differences
in structure categories appear.{az];‘zsal?car:s have the lovest average income
{Tk. 292), followed by structurelass vendors (Tk. 405) and kaca or 3ewalled
permanent veadors (Tk, 621), Within vendor types, if the kaca or 3J-walled
parmanent category is found (it is missing among dairy product sellers)
the average income for this category is always higher than for structureless
or pushcart vendors. Pusheart vendors also have lower average incomes than
séruc:ureless ones wheaever both cacegoriesZE:uud within a single vendor
type. (Thera are no pushcarts amoug hotels, restaurancs, tea shops, mudidokans

OF 3weat sellers and no structuralass hotels, oudidokans, swe=t shops and
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TABLE = 29

EIRD I Dl ZIET
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TABLE - 30
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“other" product sallers, leaving only 3 types within which comparison is
‘possible.) Lest one conclude from thi: that pushcart selling is totally
unprofitatle, however, it should be pointed out that "other" ard dairy

product pushcart sallers at least average more than structursless

restaurants and tea shops.

Income and Length of Time {n Businass

With the exception of the 7% of the sample which has been in businpess
for & months or less, (which does aot fit the pattern) there appears to be
a mild counaction between length of time in business and income; with the
above exception, all of the vendors in the high inmcome brackets (3rd, 4th,
and 5th income categories) have been in business at least a year; the
higher the bracket, the longer the vendors have been in business, With
the additional exception of the over 12 yeara category, the shorter the
time in business, the greater tha perrentage of vendors of that time span
in the lowest income category,

Those iv business for 6 months or less appear to nmot fit this trend
mainly because of two pew vendors with fairly high incomes (3rd and dth
brackst respactively). Within all inzome brackets the largest group of

vendors is the group in business for from 6 to 12 years. (Table 31)

Income arl Length of Residence ip Municipalicy
Two thirds (66%) of the vendors living in the nunicipality were borm

there. They are distributed through the inccme brackecs in Tabie 32

in more or less the same proportions as are the vendors im the sample as

a whole., The bulk of those not born in the mumicipaiity are in the lowest
income category; all heve been in business at least ome year. In each
business age bracket those i{n the lowest incomes category form the highest
perceatage, again as i{n the sumple as a whole, There does not appear to

be any significant conmaction between thesa two variables,

Incoma, Starting Capital end Location

The highest vendor incomes are found at the court (Tk, 720 per week),
folloved by the main road (average Tk, 651 per week), the neighborhoods

(Tk. 474), the markets (Tk. 469), and the bus stand (Tk. 413). Almost



Tabla 3y

Jucome and Length of Time in Businese
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TABLE - 32
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the same hierarchy applies to the area distribution for starting capital:
the court (Tk. 4,303), followed by the main road (Tk. 2,760), the markets
(Tk. 1,605), tha naighborhoods (Tk. 797) and the bus stand (Tk. 966). The
level of capitalization at the court {3 mors than four times the level at
the bus stand and in the ncighborﬁbods, over 24 times that in the markets,

and one and a half times the level on the main road.
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Acguisition of 2roduction and Selling Skills

For the 22 vendors whose familles were studied in datail, we can say
that 8 (36%) learned production/selliang skills from their parents as
children, 5 (18%) learned from observiag other vendors, 4(18%) learmed
from husbands, 2 son, or a meighbor, and four (18%) did not learn from
anybody but gained exparience simply by doing it themselves; how the
remaining two luarned is unknown. Unfortunately, this informatiom Ls

lacking for the rest of the sample vendors,

Ability of Sellers to do Accounting

We assume that anyona who has complatad two years of schooling or
more can do simple arithmacic and can therefore kaap simpie written
accounts. By this measure at leAs: 64% of the sample vendors can keap
accounts, having attended school for at least two vears, (Fifty parcent
have attended for a: least four years; 28% for at least six years,)
However, the remaining 36% must sufely also be able to keep track of
their costs and sales, at least mentally; otherwise they could not stay
in business for very long.6 Fifteen out of 22 vendors (68%) whose familles
were studied Ln:ensive1y7 are illiterate but say they czn do
accounts and that they actually keep their accounts mentally. Cue, an
occasicoal vendor only, {s litarate though she has not been to school,
snd for sne we have no information on this matzer. Only 5 of the 22
vendors actually keep written dccounts, and two of these require the help
of a family membur or neighbor to do so; three of these 5 keep records
only of their credit sales, Four of the record-iceeping vendocs are
oudidokans, and one is a hocel owner.

Aside from the information regarding achooling we caanot say how

the illitarate vendors acquired their mental record-kreping ability,

6An interview with a new iftari vendor who went out of business almost
‘immedfately after starting rsvealed an inabilicty to caleculate expenses
in relacion to possible sales. An sxperiment with a new woman veador
who could not assess long-term expenses and profits also demomstrated
that she would hava gone out of business under normal conditions.
7Thcse families were not selected to represent the universe of vendors
but rather because they sold one of 5 particular foods which wera to be
examined in mors detail.



Adjustments to Increased Costs

The 22 vendors whose family life was studied in some detail are
somewhat varied in their adaptation to increased production or
acquisition costs, Twelve of them prefer to raise their selling prices
only as s lasc vesort, fearing to lose customers by doing so, However,
some mudidokans, large-scale wholeszle producers with repuéa:ions to
maintain and those wh. sell by weight (6 vendors from this group), tend
to raise their prices witheut further ado, not usually having other
options available, (Information is unavailable for the remaining four
of thase vendors,) Of the twelve who attempt alternatives four vendors
indicated that they make szaller servings; one uses cheaper ingredients;
two shift the proporiions of their {ingredients in favor of the less
expensive ones; one switches to another product; 3 vacillate betveen
using zheaper ingredieats and sarving less; and one sometimes dilutes,
sonetimes uses cheaper ingredients, and sometimes raises his selling

prize.

Hindu-Muslim Differences

Somathing has been sa1§ in Chapter II regarding the differential
distribution of Hindus acd Nuslims among the straeet food vendor population.7
Although ths absolute number of Hindu vendors im almost all :ztrata of the
sample is so small that conclusions are risky (l-&4), comparisom of the
{ groups is nonetheless interesting.

Starting Caoital

As per pcpular belief, Hindu veadors do seem to have begun tusinass
with larger amounts of starting capital than their Muslim counterparts;
the average amount for Hindus is 79% higher than that for Huslizs. Hicdu
capitalization exceeds thac of Muslim vendors in each area also,with the
axception of the bus stand, wnere Muslimas start with an average amount
16 times as great as the average for Hindus. (The bus stand is also the
area with thea lowest average amounc of Efgr:ing capital for all vendors.)

” .

, (See Table 33)

7Un£ottunn:nly sample and censuys percentages do not agrea, the census

showing 24%Hindus and the sample, 22%. By area discrepancies are within
3% for the areas wich the groatest number of vendors; where the samnle is
small (2-7 veudcrs) the disczepancy is greater,
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TABLE - 33

Average Starting Capital of

Vendors by Araoa & Religion

»

i=-Hindu vVendors--! !~-Muslim Vendors-! Average
H H : { Starting
Average No. of Avaraqe No. of Capital
Starcing Hindu Starting Muslim For Al)
Area Capital Vandors Capital Voendors Vendors
BUS STAND 63.73 4 1041, 04 48 F45.87
CDURT.AREA 19050.06 2 3344,83 12 302.71
MAIN ROAD 3814,29 7 2232.71 14 2759.90
MARKETS .2331.33 18 1332. 24 .41 1608, 21
NEIGHERHDS 1392.86 7 433,00 9 97646, &9
ALL AREAS 2630.71 h1-1 1864,465 124 1722.89

1}n1;[
Nz, qf
Vendarsg

52
14
21
54
16
159



128

This discrepancy applies also within 5 of the 9 vendor types; among
@udidokans, dry smack sellers, dairy product sallers, and fruic vendors
Hindu capital {s greater, (Sweet shops owners are all Hindu and therefore
camnot be comparad with Muslim counterparts,) However, the reverse {s
also strikingly apparent in the case of hotels, restaurantes, and "ocher"
product sellers, among whom Muslims start business with a decided advantage,
Muslim tea shops are only slightly more highly capital{zed then Hindu caes,
(Sae Table 34.)

however, volume of sales {s greatar for Muslim vendors {o all areas
excapt the main road and the market, where Hindus have the edge. (At the
bus stand the level of sales {s actually practically the seme,) All arsas
considerad together, Hindu sales are oaly 23% higher than those of Muslims,
(See Table 3%,) By shop type, Hindy tea shops, dairy product sellers,
fruit/juice sellers and "other” product vendors outsell the Muslims
(though Hindu tea shops and other product sellers start with less capital)
Swaet shops, being all Hindu, have no Muslim counterparts for comperison,

In contrast, Muslinm hotels, Testaurants, audidokans, and dry suack outsell
Hindu vendors,in fact by quitg 3 lot except {n ths case of dry wmact .llers,
whose edge is onmly slight. (Table 16.)

The average income of Hindu vendors 13 also 27% higher than the average
for Huslim vendors, In the markets and on the main road Hindys also average
higher i{ncomss thap ¥uslims, However, at the court the average Muslim
income {s wore that 34 ti{mes the average for Hindus, At the bus stand and
in the neighborhonds Huslims also make higher profits though leass strikingly
so (5.8% and 8% higher respectively),

Witnin all vendor types as well, with the exception of hotels, Hindus
make higher incomas than Huslims; byt in the hotel category, Muslim owners
Dake 28% mors profit than Hindus, (Tables 37:and 38,)

.Length of Tima in Business
Ona would alsg expect Hindu vendurs to have been in business longer than

thedr Muslip counterparts, but 4ctually the reverse is true. For the sample
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TABLE - 34

EITER D) M0 XK 0 Wmis

Average Starting Capital of Vendors by Vendor Type & Religion

-1 T m o aBaix MAARERABINDIINS

i ~=~Hindu Vendorga-- i=tuslim Vendors-! Average'

[
1
]
i

H H Starting

Averrage = No. of. Average No. of Capi tal Toval

Starting - Hindu Starting Muslim For All Nis. of
Vandor Type Capital Vendora Capital Vendoras Vendors Vendors
HOTELS . 466,467 3 220Z.78 9 1768.7% 12
RESTAURANTS . 30,00 1 2727.27 11 Z2804.17 12
TEA SHOPS 400.00 2 375.00 . & 531.25 8
MUD IDOKANS 5171.43 7 1 2276.23 . éb 2890. 36 33
DRY SNACKS 2938.89 ' 9 1452.09 ) 33 17346, 20 44
SWEET SHOFS S1350.00 4 . ) 0 Z150.00 4
DAlRY PRDTS 241.47 3 22,50 2 134,00 5
FRUIT/JUICE . . 1087.%0 4 349.39 33 429.1% 37
OTHERS . 730,00 2 3308, 00 2 2127.30 4.
ALl. TYPES 2630;71 i 14466.65 124 1722.89 157
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TABLE - 35

Average Weekly Sales of Vendéru by

Area & Religion

i=-Hindu Vendors-=! {-Muslim Vendars-! Average
H H H { Weekly
Average - No. of Average No. af Sales
Weekly Hindu Weekly Muslim For All
Area Sales Vendors Sales Vendors Vendors
BUS STAND 128.7% 4 182 04 48 1892.71
COURT AREA 2325.0¢C 2 3812.%0 12 3342.86
MAIN ROAD 3132.14 7 2354, 64 14 261%.14
MARKETS 2850, 33 13 1832.3% '41 19259.13
NEIGHBRHDS 992.14 7 17462,869 L 1427.38
ALL AREAS 2131.14 35 2001.44 124 2092,38

Tota)

Na. oF
Veriders

2
14
2)
6
)
159
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TABLE - 36

Vendars by Vendor Type % Religion

=i Smm AINEINI IS I ML N NG M IR

{==Hindu Vendors--! i-tuslim Vendors-: Averaquw
! . H H H Weekly
Average - No. of Average No. of Saley
Weekly Hindu Weekly Mualim Far All
Vendor Type Sales Vandors Salaez - Vendors Vendors
HOTELS 10346, 467 3 2308.33 9 1990, 42
RESTAURANTS . 1400, 00 1 2153.18 11 2090, 42
TEA SHORS 1197.50 < 887.17 . & 964,75
MUDIDOKANS . 2010.00 7 2726.8% 26 ¢ 2874.79
DRY SNACKS 218,33 °  2383.77 39 2337. 66
SWEET SHOFS 2973.00 4 o] 297%5.00
DAIRY FRDTS 1580, 00 3 J&7.%50 2 1095, 00
FRUIT/JUICE 3162.50 4 1554.15 33 1728.03
OTHERS 24%0.00 2 981.%0 2 1715.7%
ALL TYFES 2131.14 3% 2081.44 124 <092, 38

l.l,"l wl
No, st
LIS (TR

44

(X

189
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TABLE - 33

aSmNesReag

4 Religion

\]

{==Hindu Vendorg-—-

l=Muslim Vendors-|

: vt ! Average
. No. of No. of Income Tatal

Average, Hindu Average Muslim Far aAll No. of
Vendor Type Income Vendors Incoms Vandors Vendors Vandor s
HOTELS 2%0.00 3 320.;3 9 302.7% 12
RESTAURANTS 517.00 b 424.91 11 432.38 12
TEA SHOPS 633,00 2 263.67 & 385,30 a
MUDIDOKANE L 794,71 7 &34,77 26 &84, 4% ]
DRY SNACES £93.33 9  =21.24 32 304,458 44
SWEET SHOPS 324,73 .4 o (e] 324.7% 4
DAIRY FRDTS 474,33 3 183.00 2 ) 359.00 s
FRUIT/JU{CE 576.00 4 395,74 33 415,24 =7
OTHERS 872.00 2 540.00 2 706,00 4
ALL TYPES 603, 31 35 a7%. 10 124 803.33 1359
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TABLE ~ 28

"‘".ﬂﬂl‘:'—'--‘.’:lﬂ:l:

f--HXndu Vendars--i i=Muslim Vendor .-

. ‘ No. ofl . No. afl

Averaga Hindu Avarage Muslim
Araa Inconme Vendors [ncame Vendcrs
BUS STAND 410.2% ‘4 434,34 48
COURT AREA <£20.00 2 803.73 2
MAIN RPAD ?38.71 7 vog, 29 14
MARKETS ©20. B0 15 411.98 41
NEIGHBRHDS 483,29 7 490;44 7
ALL ARERS . 403, 3¢ 33 478,10 124

AVErage
Inhcome

Far All
vVendor s

- i e 2

Totat
NO. 0
Vendors
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individual
a3 a vhole/Musliz vendors have been selling 15% longer than Hindus.

Longer time in businass is alse characteristic of Muslim shops {n all
individyal aress except the bus stand, where Hindus have been in business
1% longer. By vendor type, Hindu restaurancs, tea shops, and dry

snack sellers have been operating longer than their Muslim compatitors;
but Muslim hocels, mudidokans, dairy product sellers fruit/juice vendors
and "other" product sellers have been in business longer than Hiady
vendors in these catego: es, (As mencioned 2bove, Hindu sweet sellers

have 0o counterparts.) (See Table 39 and 40,)



TABLE - 39

Average Length of Time in Business by Vendor Type & Religion

J 0830 X2 B XX LI £V 54 Y 48 0N T IR K 30 B¢ MR X7 1) 3R TR

{=Munlim Vendors-!

.

l==Hindu Vendorg=-| Achaqn
! P { Length of
Average Average Time in
Length of " No. of Length of No. of Busi{nexs Total
Time in Hindu Time {n Mualim For All Na. of
w Tyre Businegsx Vendore Buciness Vendors Vendors Vendore
.5 .64 3 11.56 9 8.83 12
IURANTS 13.00 1 11.683 ° 11 11.92 12
HOPS 22.00 2 T.21 6 9.41 8
OKANS 2.346 7 7.90 26 6.77 =
NACKS 12,33 9 8.89 3% 9.60 aa
SHOPS 7.29 4 . 0 7.2% 4
PRDTS 7.00 3 10.00 2 8.20 s
/JUICE .50 4 10.14 I3 10,07 Y4
3 3.00 2 4.%0 2 3,75 a
rPES 8.05 33 9.24 124 g.98 159
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TABLE = 40

| ==Hindu Vendorg—-

Averagoe
Leangth of Na. of
Time 1n Hindu
Businwwss Yandore
degrs),  --ee- -
10,75 4
92 2
14,87 7
7.74 13
2,70 7
8.03 hi.]

Lengtn of Time 1n Business Dy Area
-.n---a--nnu---lu-u-un-:-umnuunnm-----

Avarage
Length of
Time 1n
Business
Yaars

8.23
8. 94
13,43
9.87
5.40
9,24

Y Reed Lguan

VERITURABBRIS . v

i=Muglim Yandars-!
. [}
[}

No., ot
Mus!lam
venouor &

Rvi e
Lovngirhy o
Trme: an
B Y <L
Froe it
IR AN

—————— (Yeursz

4ad

12

14

a1

i, 47T

/.30

Lot 4
Nu. of
Virndors
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IV. CUSTOMERS

To lesrn something about the paople who buy and eat street food in
Manilganj, customars wers interviaswed as they were buying foods from a
3ubesample of 73 vendors, (See Appeadix IV for sampling procedures
employed.) Six customars were sslected from each subsample vendor's .
clientelle,oue for each of 6 pericds im the day. A total of 436 wera
incervieuad.*

Who Eats the Food

.Pitty-one percent ware found to be eating their purchases on the
spot, 44% were buying and taking food away to be eaten elsavhere, and
5% were both eating some food on the spot aud taking some away, We wure
upable to interviev any of the pecpla for whom products sere being
purchased by these respoundents, but customers were asksd for whom :hey
usutlly tought ready-to-ast food prapared outside their homes, Culy l1%
said they normally bougkt for themselves only; 74% indicated that they
bought for themselves and Cheir femilies; 7% scid thay bought for thaeir
families only; 5% indicated that they bought both for their families and
for guests, aqually, A renaining 3% /ppariatly buy'culy for guests or for
thair employars, Thus, in contrast to ub#c was obilrvad,'89% of the
customers say they 'usually' buy streat food at leaat partially for
people othezr than themselves, In short, customers are not the caly
consumers; acd if they themselves are to be believed, they are not even
the najor cousumers of street food,

We do not lmow to what extent the vendors whose fam{lies were studied
in detail may be coasidared Tepresentative of the customer population
since they would all have to fall into the business/selling occupational
catogory (had they been in the sample); and this category of customer has
a tendency to buy in a slightly different pattern then some ocher occupational
groups. Furchermore, families in which wozen are heavily ianvolved with
ptepdt;tion of food for sala (almost by dafinition an econcmically deprassed

group) are disproporitonnuuly represented among them, pushing the gooup

* Ouly & customers ware obtained for ome vendor,

137
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as a whole to the lower end of the economic continuum, However, wa do
oot have agy other source of detailed information on ind{vidual family
behavior vegarding street food., It is intaresting, therafors, that
almost all of these vandors are regular purchasars of street food, (oaly
3 out of 22 vendors do wot buy it for their fcuilies), and alzmost all of the
street food which thay buy {s bought for their children; usually the
items in quescion are ica crean, dry suacks, or fruit., (Sqe Chepter III, p.115).
Ouly hotel foods aud tee,which are almosc always consumed om the spot,
can ba stated with confidence to be consumed mainly by adulis and by tha
people who buy them. More will be said about this below,
Uecupations
Ningtyeeight percent of the customers have never had any connection

with the commarcial sale of food, (0f the 2% (9 respondents) who hava,
3 have attempted the restauranc business, one had = hotel, 2 sold wet
swaats, 2 sold dry snacks, and onas had a taa stall,) The most highly
Teprasented occupations are business/selling (23,4%) and farming (own laad =
22.4%), followed by labor (rickshaw pullers, construction workers, house
servants and shop employases — 20,2%) and servics (pcrmancntly salaried
employment, primarily "white collar,” and army/police = 19.3%), These four
categories form the bulk of the total (85,3%).Childran are the next most
highly represented group (97.), College students are 37, of the total, Other
depeundents, Scmi~dependents (ratired individuals), and mtiscellaneous
unclassified occupations constitute the remainder,

Ten of the semple customers are female, but only one of these is a
housawife; four ara children, Thus, half of the femala customers are in
tha dependent category. The other five ara vage laborers (a.g., aarthcutting,
rice aill work) a school teachar, and a beggar, ‘

Occupational discribution doas vary with location 2nd type of shop,
For exsmple, children are a full quarter of tha customers samplad in the
nqighborhooda# but only 5% st the bus stand, On the main road and et the

court they are &% of the total, and in the markets they form 10% of tha total,

* The percentage of child customers would probably be higher if door-to~door
stles had been sampled; the parcentags of child consumers is even higher,
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Table 4l

Customer Occupations

Number of Percentage
Occupation Respondents of Total
Business/Selling 102 23,6 |
Farming {own land) 98 22.4
Labor (rickshaw, 88 20,2 L_ 85.3%
construction work, Nonedependent
domestic service,
shop employees)
Service (permanent, 84 19.3
salaried government
or private employwent,
army/police)
Children (age l4 and under) 40 9.2 |
College students 13 3.0
13.3%
Unemployed Adult 4 0.9 Dependent
Housewife l 0.2
-
Retired 2 0.5 Semi-dependent
other (U.P. Chairman, 3 0.9 %on~depundent
beggar, priest) ‘
436 100.0
= SOV

Farmers represent 27.3% of the customers in the narkets but oanly 12%
on the main road; busiue3jsmen vaty petween 21% of the customers at the
bus stand and io the neighborhoods aand 287 on the mais road, Service
holdars are 36% of the main road clientelle but enly 8% of the neighborhood
buyers. Laborers also vary io representation in different areas, belng
247, of the bus stand customers but only 9% of che buyers on the main road.
No college students, unemployed or retired persons were found in the
neighborhoods; most of the college students appear to patronize main road
and bus stand vendors; the recired and the unemployed appear to favor the
parkat and the bus scand,

Stated another way, the neighborhobd customers sampled are dominated

by children (25%), labor (237.), farmers and businessmsn {(each 21%); che
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markst verdors are patrouized most heavily by farmers (28%), laborars,

and pusinessman (247 each); amonyg the maia road customers servica holders
dominate (36%), followed by busincssmen (281), farmers (13%), laborers
(9%), college students (8%) and children (6%). Ar the bus stand the

major groups are farmers and laborers (26% each), businessmaen (212), and
service holders (18%). At the court service holders (38%) and businessrmen
(252) pradrainace, followed by farmers (17%) and laborers (10%).

There are also some differences in clientelle batween vendur types,
Service holders ara the top customers (297 or mere, usually a full third)
of hotels, rea shops, and fruit sellers. Other vendors or businessmen
are the top customers for Testaurants, oudidokans, sweat shaps, and dairy
products. Parmers are the top customars for dry soeck sallers, and
children are the single most Lumerous cousumers (33,3%) of "other" products
(chotpotti and bhandari sharbat),

Businassmen are also top (30%Z) cusromers for hotels auvd tea shops
(22%) and {n fact are important customers (12,57 ar more) for all types
of vandors, The “libor" category, including rickshaw pullers, household
servants, and constiuction and agricultural daily wage labor, {s also a
sign%ticnnt (10% or more) group of custousrs for all types of shop; most
imporzantly, laboer &ccounts for 27,7% of the restaurauc cliencelle, 25%
of the dziry product customers, 257 of the fruit buyers, and 22% of the
oudidokan patrons,

Residenca

Seven percent of the custoners ara bus passengers, two thirds of
vhom live outaide the municipality, as would be expected, Fortyesix
percent of the non=passengers also live outside the aunicipality, making
8 total of 497 of the whola group of customars who live outside the
ounicipality, This is ouly slighely hiigher than the 457 figure for
vendurs who live outaide the municibality. Thirty-nine percent of the
Custcmers live in town as wall, the s;ne as the parcentage of townedwelling
vepdors, Those Customers living in the ou:a; areas of the sunicipalicy
coue to 121,.conpnrad to the 16% figure for venrdors living in those areas,
Thus, vendors and Customars appear ts divide in almosc the same way iato

town, outur ounicipelity and non~muaicipality residents,
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Sixteen customers (3.6%) live in a mess or hostel; most of these
(about 71%) are in town; the remainder are outside the municipality,
Income

On the whole, incomes of customers are much lower than the incomes of
the vendors whom they patronize., Excluding those without income (la,47)
and those who said they didn't know thair incomes (0,68%), the average
customer income is Tk, 278 per week, only 557 of the Tk. 503 average for
the vendor sample, Incomes range from Tk. 30 per week to Tk, 3,000 pav
waegk, but 79% of those with {ncome are in the two lowest brackats (undar

Tk, 330 per weak), as can be seen in Table 42,

Table 42

Yumber and Percentage of Customers ner Income Bracket

Tke O=175] Tk.176«350 | TKe351=525 Tke526=700 | Tk, 701 and| Total
above
Customers | No, 2.1 No, 2 ) No, %1 No, % 1 MNao, %_1 Na, %
With ,
Income 126 34 168 45. 50 14 11 3 L5 4 370 100
only
All 192 4 168 39 50 11 11 3 15 3 436 100
Table 43
Avarige Income per Income Bracket
TRe 0175 [ ThaL76w350 | Tko3514525 | Tke526=700] TK.7OL and] ALL

Customars above 3rackats
For those
with Incoma 113.88 269,06 446,20 641,27 1158,.80 278,20
For ALl 74,73 269,06 446,20 641,27 1158,80 236,C9

When vendor types are considared icdividually, it can be saex that only
sweet sellers make less money than thelr customars; the averag; income $nr
sweat shope is 297% less than that of their clientells. Hotel owners make only
Ji more than their customers and perhaps cen therefore be considered more or
lass equal to tham in income. All other vendors make from 217 more than their

customars (dairy product seilers) to 164% more (nudidokans),
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When per capita income of fam:ljes is considered for both customers

and vendors some differences appear in the amounts of difference between

the two groups, but again,
vendors are on the high side of the differential,

per capita iacome for

Table %4 below;

Table 44

*
Customer and Vendor Incomes
e ot SNICOT_iDICOMES

vendor types and their customers are shown in

for all veudor types axcept sweet sellers, the

Average {ncome and family

Income Per Capiza income
Averagae
Customar Avarage Average
Income Per capirta | Per capica
Average | (for those Income of | Income of | Difference
Vendor | Vandor with Differencs | Vendor Customes in per capita
Type Income Income) in Income | Families Familias Iuceme
Tk, Tk, % Tk, Tk, kA
L 302,75 294,28 2,70 43,77 43,67 0.20
2 632,58 258.52 67.32 61,09 41,95 45,62
3 356,50 257.21 38,60 60,68 29.54 105,40
4 684,45 259,52 163,70 65,29 36,21 80,30
5 356,45 253,71 115,30 76,77 35,72 114,90
6 324,75 458,21 -29,12 41,90 39.95 ~-30.10
7 359,00 296,72 20,98 47,26 43,42 8.80
8 415,24 301.09 37.91 74,19 41,20 80.00
9 7C6.00 303,73 133,60 72,40 37.97 90,60
All 503,33 278.48 80,74 67.91 38,50 76,60

*
Per capita income of
on the respcndants' |

13 not considered,

of other family memb
daca on the earnings
ouly compare the two

fagily size {,a., 7.22,

of 7.“2.

vendor and customer families (Table 44) is based
ncomes qnly; income of other earning family members

Income of vendor fanilies, taking into account income
We unfortunacely lack

In this com:ection it can be mencioned thac =z}

er3, 13 discussed {n Chapuer III.
of other members of customer familias and can
groups on the basis of the respcndents’ inccmes,

therefore

e averige cuystomer

is very closa to the average vendor family size


http:famili.es
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Ceneral Food Expendicure

However, both vendors aud customers were asked approximately how
much their families spent or had available for spending on food aevery
week. It i3 assuwed that these answers reflect the ioput of ather earning
membars of the family, When these answers are averaged and comparad,
again the vendors as a whole appear to he better off than the customers.
Howaver, this time sweat shop customer3 (whose incomes are higher than
sweet veandors' incomes) appear to be no better off than the vendors,
with both total family food expenditure and per capita expenditure
appearing to be tha same for the two groups, Tea shop customers actually
appear ¢o have hlr ar food expendituras than the owners though per capita
axpenditure is about the same. For fruic sellers also there i{s a difference
in overall family expenditure though the per capita expenditure appears
to be the same, In all other {ndividual categories the veadors have both
a groater par capita 2nd total food expenditure than the customers, Faood

expenditurae for both groups is shown im Table 45 below:

Table 45

Customer and Vendor Femily Food Exnendituregf

Average Weekly Home | Average Weekly Per Average Daily Per

Vendor Food Expenditure Zavita Expenditure Capita Expanditure
Type EG?EEE:E;-FVZEES;;- Gustomers | Vendors Customers | Vendors
1 196 306 27 44 3,86 6,30
2 204 384 33 50 4,74 7.15
3 293 206 34 35 4,87 5.00
4 216 378 30 36 Lo31 5.16
5 196 255 28 38 3.98 5,41
6 282 © 280 38 36 5.49 5.16
7 259 322 39 42 3.54 6.05
8 226 175 30 31 4,30 4,44
9 264 384 32 . 19 4453 5.63
‘All 221 278 k1 37 4,38 5.37

v
This reprasents all food eaten by the family, not only street food.
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At the time of the research some informants indicated that at
least Tk. 3.00 was nenessary to provide a single simple meal fcr one
person, Other informants stated most emphatically cthat mora than
Tk, 3.00 was vequired. With this absolutely minimum amouat in miad,
howaver, it cap be seen from Table 45 that the average families among
both vendors and customers would be hard pressed to provide even two
full meals a day for all their members and that the difficulty would

be grester for the custcaers,

Percentage of Income Spent on Street Pood

Customars were asked how frequently they purchased each of the
pine Zood types into which our universs of sctraet foods had been
grouped. They were also asked how much they normally tend to spend
when buying each type of food, From this an approximate weckly
expenditure for street food was calculated for esch customer. The
average approximate weekly expenditures for individuals ia $ income
brackets has bzan shown below, together with ths average income for
those with incoma in each bracket. It can be seen that those im
the lowar two lncome busckets (79% of the custemers with incowe,

83% of all the customer sample) expend the highest percentage of their
income on street food: 23% in the lowest brackat aud 21% in the

second lowest. The two middle brackets show sn average of l4% and 17%;
the highest bracket has an average expenditurc of omly 6%. As a single
group the custouers spend an average of 16% of thelr imcomes on steet
food.

In terms of absolute expenditure those im the Tk, 526-700 income
range spend the most, both for each food type and for all the foods

taken together,
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Tablae 46

Percentage of Incomn' Spent on Street Pood by Income Bracket

Weekly Average Waakly Avazage Parceatage
Income Expanditure for Averago ot'Incomo Spent on
Bracket Streat Food™ Inccas S:r:e: Pood

{Taka) (Taka) %)

Tk, 0=17% 26 114 23
Tk, 176350 52 249 21
Tk, 351-525 13 446 14
Tk, 516=700 106 6bl 17
Tk. 70! and over 69 1159 : 6
All brackaets YA 278 16

*Averuge expenditure 13 calculsted on the baeis of all 436 respondenta;
average lncome 1s tha svarags for sarning respondeunts only, If tha
average locome for all 436 respoudanta (Tk,236) is used, streat food
expenditurs bacomes ISL of income in the lowast brackat and 21.6% for
the customer sample as & whole. This would give a distorcad impression,
however, ' oo

™o raspondent indicated an expenditurs of lass then Tk, 0,25 on a single
purchase, but Tk, 0.1% and Tk. 0,20 purchecas were obaerved in athar
towns, ‘

Cost of Single Purchase

There 15 some variaticn ta che ralative axpensivensss of our nine
food types. A1 can be suen in Table 47 tha cost of & minimum putrchase
variag between Tk, 0,25 (a quarter of a rupes) for mudtdokan snacks,
lce crean, aud fruit to Tk, 2.00 at & hotel, The maximun expendisure
Teportad by.responden:n for a singla purchase varies from Té. 1,00 at a
tea shop to Tk,50.00 for swcets, The median emount of a swaets purchase,
however, (s only Tk, 5.00, exceeded omly by Tk. 6.00 for hotel’ faod, The
food showing tha lowest uudia; Amount 18 taa, Tha avarage cast (for
thase reaspondanta who buy themn) of a single purchese for each food also ranges
froa & low of 66 paiss for tea, through Tk, 1,66 for chatpotti, ece,,

Tk. 2.15 for dry smacks, Tx. 2,63 for restaurant food, Tk, 2.76 for

uudidokan snacks, Tk, 2,83 for dairy products, Tk. 6,85 for s hotel meal, and

Tk. 9.84 for svects,


http:Tk.50.00
http:variat.ic
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Table 47

Exgenditura for a single purchase (for Thosa Who Suy_that Food)

4 g
e o a2 -
H i |t o 3
-] Q =] a 3] S
-t 4 T X %] - >3 o -t
[ -] - g -t U v T~ L Q
S8 |38 BI32|p (£ (28 5| 2
X = [ Tw|a 7 o [ <)
Lowast 2,00 0,30 0.50 0,25 0.50 0.30 0,25 0,25 L.00
SubsMe lan 3,00 2,00 0.60 1.00 1,00 3,00 1,00 2.00 1.00
Median 6,00 2.00 0.60 2.00 2.00 5.00 2,00 3.00 1.00
Suparmedian 8,00 3,00 0.60 3,00 2,00 15,00 2.00 5.00 2.00
Highast 20.00 10,00 3,00 20.00 12,00 50,00 23.00 30.00 15.00
Humbger of -
Respondents 150 311 226 374 308  3s6 298 387 a9
wvho Buy this
Food (Sample=436)
Avarage
All Respondents 2,36 1,91 0,36 2.37 1.52 8,04 1.93 4,07 0.34

Average Cost of

A Single Purchase

for Those Who Buy 6.85 2,68 0,66 2,76 2,18 9.86 2,83 4,59 1,66
This Pood ’

Freguencx of Buying Individual Food Types

Table 49 ahows thae fre quency of purchasing individual food types for
the semple as a whole, The majority of the respondents (49-607) buy fruit
or juice, mudidokan suacks, and other dry snacks at least oance a week but
less frequently than every day. Dairy products and restaurant snacks or
ruti/bhaji are also bought at least once a week but not daily by relatively
high percentages (32-35%) of respondents, However, s significant percentage
(32%) also say they nsvar buy ready-tro-eat dairy products (umbeiled milk
is not considerad ready=toeeat), Sweets are bought only once a fortnight
or less by 497 of the respondents; 297 buy them weekly hut not daily, Only

tea and ruti/bhaji are bought daily by relatively high psrcencages (3le4l7.)

of informants, though equally high percentages (487 and 297, respectively)
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Table 48

Occupation and Frequency of Purchase of Food Types
(Parcentage of Raspondents per Occupational Category)

Oace 2 At least
Porinight | weekly
or less than | Daily
Occupation Never Less daily or Hore Total
% % A % A
Purchase of Full Meal with Rice (Food Type 1)
Farmer 74 16 9 l 100
Business 54 16 18 12 100
Labor 76 1l 8 5 100
Service 49 10 19 22 100
Dependent 77 7 9 100
Retired/Qther 86 14 0 100
All 65 13 13 Lc0
Ruti/Bhafi, Delpuri, Szmosa/Restaurant Food (Yype 2)
Farmar 43 16 37 4 100
Busipess 18 10 &0 33 100
Labor 22 2 18 58 100
Service 28 2 28 &2 100
Dependsnt 31 12 41 16 100
Retired/Other 57 14 16 14 100
All 29 8 n il 100
Tea (Type 3
Farmer 64 & 8 2 100
Business 34 0 8 58 100
Labor 35 1 6 38 100
Service 28 2 12 58 100
Dependent 64 2 17 17 100
Retired/Other 57 0 43 100
All 43 2 4l 100

Biscuits, Acar, Dried Fruit, Cold Drinks, Huri{Chira(Mudidokan STvge 4)

Farmer
Businass
Labor
Service
Depanqenq

Retired/Othar

All

L5
13
17
16

7
14
14

6
8
9
13

37

66
39
39
50
69

0
59

12
20
15
2l
17
29
17

100
100
100
100
100
100
100
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Tabie 43 (coutinued)

Once a AL laast
Fortnight | weckly
or lass than (| Daily
Occupazion Nevar Less dajly or More Total
% % A Ze Te
Dry Snacks: Tana, Murali, Moa, Kotkoti, Canacur (Tvpe 5}
Farmer 23 7 65 5 100
Businass 24 1l LTA 11 100
Labor 32 14 39 15 100
Service 44 16 27 13 100
Dependent 22 5 69 3 100
Retired/Other 71 14 14 0 100
All 30 11 49 10 100
Wet Sweets (Tvpe 6)
Farmer 13 73 12 1 100
Business 13 o8 34 5 100
Lebor 21 51 29 ¢] 100
Service 20 33 4l 5 100
Dapendent 28 29 b 7 100
Retired/Othar 43 57 0 0 100
All 18 49 29 3 100
Dairy Products (Typa 7)
Farmsr 31 26 23 '0 100
Business 25 28 40 8 100
Labor 29 18 39 14 100
Service 34 31 3l 4 Lao
Dependeat 9 15 30 26 100
Retired/Other 57 L4 29 100
AllL k¥ 24 35 100
Frash Fruit or Juice (Tvpe 8)
Farmer 12 15 64 8 100
Busipess 8 16 64 12 Loo
Labor 8 30 52 10 100
Servize L3 20 53 14 100
Dependant 19 3 67 10 100
Ratired/Other 0 29 71 0 100
All 11 18 60 19 100
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Table 48 (continusd)

Once a At least
Foretnight weekly
or less than | Daily
Ogsupation Never Lass daily or More Total
% % % % %
Other Products (Type 9)
Farmer 90 3 6 1 100
Business 72 14 12 2 100
Labor 79 10 5 100
Service 85 8 i 100
Dependent 67 16 17 0 100
Retired/Othar 71 29 0 0 106
All 79 9 10 2 100
Table 49
Summary: Frequency of Purchasing Individual Food Types
(Whole Sample. All Occupatious)
Oncd a
Fortnight | At least | Daily or
Never or less weekly More Often
% of % of % of % of Total
Food Type Sample Sample Sample Sample T
Rice and Mecls 65 13 13 9 100
Ruti/Bhaji/Restaurant 29 8 32 3l 100
Tea 48 2 9 41 100
Mudidokan Smacks 14 9 59 17 100
Dry Suacks 30 11 49 10 100
Wet Swaets 18 49 29 3 100
Dairy Products 32 24 5 9 100
Pruit/Juice 11 18 60 11 100
Other 79 9 10 2 100




150

also indicata that they Dever buy these readysto-sst products, Full
meals with rice snd "other” products are Dever bought by a high mejority
of respondents (657 aad 79% taspactively). Ia fact, all foods basides
fruic, mudidokan snacks and wet swasts are mever bought by surprisingly
high parcentages of the sample. Host surprising is the fact that the
sample divides almost evenly i{ato thosa who naver buy rezdy-toedrink

tee and those who buy it once a day or more. (In fact, ths majority of
those who buy it daily (61%L or 25% of the whole sample) buy it at least
twice & day; 35% (15% of the whola sample) buy it 3 times a day or more, )
"Other" products seem to have a spacialized clientelle; only 21% of the
sample buy thew at all,

When occupaticnmal catagories ara considered separately ve see that
farmers, laborars, dependunts, and retired/other customers favor
purchase of full weals with rice ever less than the sample as a whole;
businessmen and service holders buy thems more as well as pore fraquently,
Restaurant foods (maal substitutes and snacki) ars purchased daily or
mors oftan by labor (58%), servica holder:z (42%), aad
businassmen (337) while farmars, businsssmen, dopendents end servica
holders mostly buy them aither once a week or more Or nevar,

Tea i3 most frequencly (daily and more oftoen) bought by service
holdars, businesszan and retirad/other respondeats though 387 of the
labor group and 24% of the farmer customers also huy it deily or more;
17% of the dependents elso buy 1t daily, and acother 17% buy less often
than daily but at least once a vesk, Dependents and farners hava the
highest parcantages (647 each) of those who nevar buy taa,

All occupations show a low percentage of those never buying
mudidolan snacks; all show their highest parcentagcs for weekly but
less than daily purchase, but a lower parcentage of farmers and a
higher percsatage (29%) of retirad/other custouers buy these products
At least daily,

‘ Laborers show the highest percentage (15%) of daily purchasers
of dry snacks from spacialized dry soack vendors and a high percencage
(39%) of thoss who buy at leasz wnakly, However, dependents, businassmen,

and farmars have the highast percentages of respondents who buy at least
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weeily, Seventy-one parcent of the retired/other category never buy
such snacks,

The highest percencages of farmers (73%), retired/cther (577),
laborars (51%), aad businessman (aaz) buy wet swests oaly once a
fortnight or less; high percentages of service holders (417) and dependants
(36%) buy them at least waekly, All groups ragister low or zaro
percentages of daily purchasers.

Dairy products are bought by 507% of the dependents at least weekly;
aopother 26% buy them daily, (This undoubtedly reflects the large oumber
of children who buy ice cream,) Businessmen (40%), laborers (397),
service holders (31%) and retired/othar respondents (297) tend to buy thea
at least weekly, Parmers and retired individuals tend ot to buy thenm
at all,

The bulk (52% to 71%) of all occupational groups buy fruit at least
ouce a week but not daily, though another 147, of the service holders
buy it daily, It is interasting that only 8% of the lLaborers indicate
that they never buy it,

"Othar" products are totally avoided by batween §7% (dependents)
and 90% (farmors) of all Occupational groups., Dependents show the
highest percentage (17%) of any group buying them on a weekly (or kighez)
basia, Laborers show ths highest percancage (57) buying them daily
or more,

Eatiag Frequency

It must be emphasized that the above discussion refers to purchasing
frequency only, 1Ice cream, cotton candy, and bottled drinks are probably
the only foods which are unot also prepared at home, and when prepared
at home many foods are eaten by people who never buy them, On the other
Wwaad, purchass of food by a custoner does not mean that he/she is going
Lo eat {t,

For these reasons customers were also asked how frequently they ats
sach of our 9 types of food, prepared eiche; outside or at home, fo some
extent, unfortunataly, the duswers may represent wishful thinking, For

exampla, 50% of the respordents iadicated that they ate a meal with rice



152

2 times a day, and 487 said that they ate such a meal 3 times a day, 1If
our calculations regarding par capita income and per capita food
expenditure are anywhers naar the truth, the average vendor and customar
families are hard pressed to provide even two meals a day for all their
Dembers, much less 3 geals; and customer familias should be having
greater difficulty than the vendors,

The contrasting plcture provided by the answers to the question on
eacing frequency can partly ba explainad perhaps by the facts that
(1) ia some framilies males are given prcferential treatment (Chen, et al,
Our family studias show this to be the case in 2 out of 22 families), and
(2) 98% of the raspondents are males aonsvering about
cheir own daily eating habits, not thoge of their families as a whole,
We also have no information on quancity of rice and accompaniments
consumed; though they eat 2 or 3 times, thay @4y not actually be eating
very uuch, (Vendor family scudies also tend to suggest chis,) Thus,
the ansvwers may not ba as distorted as one wight at first think though
we fael that the vendor family study iafermation aad the calculsations
Tegarding income amnd food expenditure are also consistent and at laast
close to the truth,

The answess Tegarding frequency of tating of the 9 types of food
aTe presented {n Table 50 telow, To sumtarize briafly, 99% of the cistomers
eat rice and {ts 4cconpaninsnts at least once a day; 507 eat it tmize a day;
48% eat it 3 times o day, Nobody never eats it, and all eat it ac least
once & week, However, 657 never buy 8 meal with rice as ready-to~eat
food, This category presents the greatest discrepancy betwaen general
rating habits anc street food buying habits,

Ruti/bhaji and other restaurant type food is alsc eaten auch more than
{r {s bought raady~to-eat; 547 say they eat these products at least once
a day (So% eacing once a day, slightly over 37 eating twice a day, and a
fraction of one percent eating 3 times a day), 1In contrasc only 317
1n§1cl:n 2 nabit of purchasing these foods A; often as once a day, Sinca
rutl in particular {s 4 rice substituce, {t {s logical that it would be

auch oore widaly Prepared at home for household consumption them it is
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Table 50

Eating Frequencx

Once a At least
Fortnight | weekly
Never or less less then Paily or
% of % of Dailv Mora Total
Food Tvpe Sample Sample 0L Sample {7, of Sample YA
Rice and Mesls 0 0 1 99 100
Ruti/Bhaji Restaurant 1l 7 28 54 100
Taa ’ 46 3 1L 40 100
Mudidokan Snacks 16 13 54 17 100
Dry Saacks 36 12 4l 10 100
WHat Swaets 12 53 30 3 100
Dairy Products 21 28 41 10 100
Fruit/Juice 4 14 66— 16 100
Other 79 9 10 2 100

bought rsady-to-est. 1Ig a similar pattern, 11% ladicate that thay naver ecat
these meal substityta foods, but 29% {cdicate that they never buy thenm,

Ten,intcrescingly enough, would seem to be never drunk at all by most
of those who cever buy it: 487 never buy, and 467 say cthey pever drink ic,
However, only 407, say they drink it once & day or more while 41% 33y they
buy it omce a day or more, a discrepancy which can te explalaed ouly by the
possibility that 1% of the customars regularly buy taa for Someone other
than themselves, This {s somewhat supported by the fact thac 3% of the
customers say they buy street food in zeanral only for guests or employers
and 127 buy for their families and zues:=s or for their families to the
exclusion of themselvas. (Some {non=:ood) businassmen have certaialy been
observed to provida tea to good customers on a regular basis,)

Mudidokan smacks are both eaten daily and bought daily by the same
percei.tage of respondents (17%), However, those who buy less than daily
but at least weekly (597%.) out number thosa who eat these snacks at this

level of frequency (54%), At least 5% in this category, therefore, buy these
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snacks for people ocher that themselves, This {s further supported by

the fact that 167 say they naver eat them whilg only 147 sey they never
buy them,adding at least 2% te the group which buys oaly for ather people.
Only in the "once a fortmight or lass" category does eating frequency
exceed buying fraquemcy (by 4%),

Dry snack customer buying aud eating patterns are very similar to
that for mudidokaa snack buying and eating pacterns. Equal percentages
(10% in each case) bach buy and eat on & daily or ‘mors fraquent basis,
Forty-one percent aat these smacks at least weekly but less theu daily
while 49% buy them this frequently, mesning 8% of these buyers buy for
other people. Thirty-six percent Say they never eat these snacks, while
only 377 uever buy, incressing the percentage of those who buy only for
others to l4%, Again,only {n the once s fortnight or laas catogory
do those who eat out number those who buy by a small percantage (12).

Wat sweets are apparently eatea more frequently than they are bought.,
Only in the daily or more frequent category are the percentages of those
who buy the same as those who eat: a low 3%. The highest parcantage of
rqspondan:a (557.) say they eat thess sweats 8t most once a ‘ortnight° a
lowver 497 buy them once a lortnight, meaning at least 6% in this category
eat but do not buy, In the other two frequency categories alse eating
somewhat exceeds buying: 307 eat at least waekly but less than daily;

29% buy at this race; 18% say they never buy, but ouly L2% say they never
el Tha total of those who eat buc do not buy thus comes te 13%.

Dairy products also seem to be eaten more than they are bought, in
all frequency categorier, by a :otnl of 227 of the respondents. This is
dctually surprising since ice cream is not made ac home; the discrepancy
would have to be due to tome preparacion of curds, butter-milk and butter.
The greatest percencages «f informants fall i{nto the at least weekly but
less than daily category: 297% buy and 417 eat. The lowest percentage (10%)
Ls that of those cating or buying on a da{ly basis: 10% and 97 respectively,

Fruit and juice are saten by lE€% more customers than buy it; l6% eat
it daily, 5% more than buy {i:, However, the bulk of the respondents (66%)

say they eat it once a week o more but less than daily, These outnumber
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the buyers in this category by 6%.. Eleven percent say they never buy it,
but unly 4% say they aever sat it, an additiopal discrepancy of 7. However,
18% do buy it fortnightly or less while only l4% eac it that frequently,
indicating that 47 also buy for other people.

"Other products" (presented to che respondent simply as "chotpotti
or bhandati sharbat") ars bought and eaten in exactly the same patterm:
2% buy and eat one or the other of these daily or moras fraquently, 107
buy and 107 est weskly or wore often; 9% both buy and eat opce a fortnight
or leas, and 79% never buy or eat then, Buyers therefors are few (21%), and

1t would seem that those who eat it buy it reudy-to-ea: and vice versa,

Table 51

Ranking of Food Type Consumption Fraequencies
Revzaled by Three Different Heasures

No. of Respondents % of Respondents No. of Vendors
Ever Buying, Buying at Laast in Sample
(Total = 436) Weekly (Total = 159)
Fruie 387 Mudidokan 76 Dry Samack 1A
Mudidokan 374 Fruit 71 Fruit 37
Swoets 356 Restaurant 63 Hudidokan a3
Restaurant 31l Dry Snack 59 Restaurant 12
Dry Snack 308 Taa 50 Hocal 12
Dairy 298 Dairy wwoo Tea 8
Tea 224 Swaets 32 Dairy 5
Hotel 150 Hotel 22 Sweats 4
Other 89 Othes 12 Other 4

In terms of the percentuge of customar respondents who buy aach of our
food types at least weekly, the ranking of products is: nudidokan snacks,
fruit, restauranmt foods, aad dry snacks (5576%); tea, dairy products, and

sweets (32-50%); hotel foods, acd ‘other’ products (12-227.), When food types are
’ P

‘anked accordiag to numbar of respondents who &vez buy them, the ranking is
lot very different, sweets being the omly Eooq,;ype with a significancly
iiffgrent placement in the series, When the ;umbcrs of vendors sélling
hese foods are considered, dry smacks top the list, and hotel foods move
Tom a low to medium rank, (Sae Table 5l). Thus one might conclude that

Ty suacks (from mudidokans or individual vendors or restaurants) and fruic
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are the most widely eaten strect foods; that tea, dairy products, and sweets
are of medium significance, and that hotel foods and 'other' products have

the least importancs {n the diet of the customer population taken as a whole,

{We hava seen from the above discuseion, howevar, rhat each of our food
types is differontially significant to different sections of the customer
population,)
Meals and Mon-Meals

To perhaps learn something about the extent to which commercial
ready-to-eat food serves as food for meals, or for meal-substitutes, and
batween meal snacks, respondents were askad where they ate their noon
and night meals aud where these meals were usually prepared.* Both

questions vere considered necessary because it had heen observed that

*The distinction betwean meal snd nnn-meal is fairly clear (rice or
somstim@s tuti = a meal), but the differance batween a meal substitute
and a snack i3 not,

Preliminary research indicated the existence of between & and 10
discrete times throughout the day when a number of people regularly eat,
but only 2 of these, noon and night meals, appeared to be consistently
regarded as "meal” times, in both cases because they usually {nvolve the
eating of rice, The additional times ara: two breakfast pariods {a
esrly snd late aorning (some people do eat two breakfasts); &4 smack
periods in ald-worning, mid-afternoon, evening, and sumetimes befors
bed a3 well; end 2 meal substitute periods for those who canpot eat the
ooon or night meals in their customery locale (the 'meal! Ltself is
postponed only, not by-passed, but it {s falt necessary to eat
something at the ragular time as a temporary stop-gap). Additloually,
snacks are bought to eet at special functions such as filx shovs, fairs,
political and cultural functions or when travelliog,

During a questionnaire pre-tast 32 customers from the bus stand and
the main road were presanted with a list of LL discrece times and were
asked during which of thess times they nommally took food (of amy kind),
Sixty-three percent indicated that three of these times were normal
eating times for them; 317 gzave 4 times as their usorm, aud 67 (2 customers)
indi:zaced § and 6 different times Tespectively, Ncbody selected fewer
thao thras, When askad what the maximum aumber of these eating times
could be for them in a 3ingle day 287 selected 9 of them, 25% sslected 8,
19% picked 7 of them, 16% indicated 10, and 13% picked 6 as the maximum.
Unfortunately, these customers wers not a true random or otherwise
Systematically selected sample, but the avswsrs should glva some
indication of the range of possibilities and the variety of habits
vhich comprise the cultural 'norm, !
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food prepared at home is aften eaten outside the home at mealtime
(espacially by day laborers) and that ready-to-eat commercially prepared
food i3 often taken home for consumptina,

In rounded figures, 78% of the customer respondencs indicated that
their noon and night mesls ara both prepared at home though only 74%
also eat both of these meals at home, leaving 4% who presumably normally
take home prepared food elsewhere to eat for ajther one or both meals.

The customers who eat home~made meals outside are 7 service holdars,

6 businessmen, 4 laborers and oue 'other! profession. We assume,
therefore, that for 787 of the customers, street food purchases usually
represent either meal substitutes or snacks.*

Since the oumber of customers eating meals outside the home excceds
those who cat commercial food for meals im all cacegories for which any
degree of commercial meal consumption is possible, we conclude chat for
this sample at least there are no instances of purchasing readye-to-eat
gsgL‘food and taking it home to eat, Rather the discrepancy in all categories
points to the taking of home~cooked food out of the home to be eaten
alsawhara,

If our survey of cénsumers had beren a household survey rather than
only a customer survay, instancas af purchaaing meals or parts of meals
to take home would undoubtadly have been found, but the incidence would
probably have been low. Such purchases are not unheard of, but they do
not appaar to be & regular patctern ic Manikganj or elsewhere in Bangladesh,
Oue informant guesses that perhaps 157 of the town families buy ready-to-eat

to take home
weal food/at most once a mocch; the rest, never,

Fourteen percent of the customers normally eat commercially prepared
ready-to-aat food for one or both of thair ‘real! meals; an additional 8%
Sometimes do, making a total ¢f 227 whe at least occasionally depend on
commercial food for meals, More specifically, 10% eat a noom meal which

is prepared outaide the home, 47 eat both meals from food prepared outside

*This 1s somewhat in line with the fact that 707 of the customers said
that their street food expenditure was from money outside the amount
allocarad for family food,
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their homes, aund 8% say there i3 no consistent pattern to the number of meals
(noune, I or 2) eaten from fcod prepered outside, The lO% who eat only the

noon meal from commercially prepared food are 15 laborers, (4 businessmen,

Ll service holders, aand 2 farmers., The 47 who eat commercial food for both
mesls are 9 sarvice holders, 6 businessmen, 2 laborers (one woman rice-mill
worker), and one child. The 8% vwith the variable patterns are 13 service
holders, 9 businsssmen, 5 laborers, 5 farmers, and 2 colleje studencts, Taken

28 a single group those customers who scmetimes or usually eat commercially
prepared food for ome or both meals represent occupational categories in the
following proportions: service (36%), busimess (31%), labor (221), farmers (77.),
and dependents (3% = 2 college students and | child). They are customers of all
the 9 vendor types; only 237 weres selected'}s hotel and restaurant customers,

The fact cthat only 22% even occasionally sat street food for meals is in
line with the heavy preporderence of smacks or none-meal foods among the products
offered for sals,

Child Custemers .,

It has already been maationed tﬂa: children (defined as individuals 14 yaars
old or less) are 8,257 of the total customer population, 10.3% if Ll5-ysar olds
ate included, However, children atva the m;jar customers (25%) ia rhe neighborhoods
and ars the major customers (a full third) io 211 areas for 'other'product (mainly
chotpotti) vendors, They also form 21T of the dairy product (presumably mostly
ice cream) customers, !0% of the mudidokan snack and dry snack customers, 8% of
the restaurant clientelle, and 1% of the frui: buyers,

If the vendor family studies are eny indication of buying patterns, che
bulk 6! the roady-to-eat food (soacks) bought by adult customers as well is
aaten by children,

Something may be understood about School children's buying habits in
particular from the habits of one school ehild who vas {nterviewed, Only 8 out
of 38 child customers in our sacple vare school children,* and school children
are also less than half the genmeral child populaticn in Bangladesh; according to
census figuras, only 457 of the urben population in the l0eit age bracket and
22,5% of the 5-9 urban age bracket wera in school in 1981, (BBS 1932 Sratiseical

Yearbook - Table 13,44.) Their hal.:s are therefore only part of the pictura,

'Only 6 of thasa 38 chiid respondents have incomas, which average Tk, 69 per
vack, ﬁnrning L5«yeax olds, ouly 5 in nusher, make ag average of Tk.l71l.4
per weak.
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At the tiﬁe of the survey there ware 18 products oifered by 12 vendors
selling regularly at the schools ia Hanikganj: 5 dry snack sellers,
5 dairy product (ice cream) veadors, one fruit vemdor, and one ‘other’
product (mainly chotpotti) seller, The products scld were acar and
tamarind (preparad like acar); canacur, prepared canacur, kotkoti, and fried
peanuts; chotpotti and 2 types of chickpes praparation; ice and ice cream;
5 kinds of fruit; and murali and sonpapri,

Our 9th grade loformant, whose father is one of the many government
officars in town, indicated that he himself spends batween Tk, 0,50 and
Tke Ll per week for after-school snacks. At any one time he usually spends
between Tk, 0.25 and Tk. 0.50, which meauns thac he buys at most & spacks
8 week. His preferance is for canacur, chotpotti, or ice cream, (éreviou:ly
he bought tans as well, but after a bout of stomach trouble he has
avoided that.) If he buys chotpotti or ice cream, he has to pay 0,50
for a minimum purchase, which cucs dowm on his week's total, He believes
'mest! ssudents spend ef{ther as he does or up to Tke. 2 per week,

In addition te the soacks which he buys, he and all other students
4t tha governmeat schools receiva a daily ‘ciffin' from a particular
Testaurant in town, to the cost of which their parents, contribute Tk.5
per wuek;‘:he school also contributes an unkmown amount. Oaly the
2 government schools provide this ctiffin, The tiffin appears to consist
mainly of dry suacks (Type 5), restaurant type smacks (Type 2), fruit,
or wet sweets (Type 6), It is distributed at lunch time, which is of
40 oinutes duration., This student, who lives in town but not cloge to
the school, eats the tiffin smack and immediately goes home for lunch.
Those students who live farther away bring their lunch with them or spend
batween Tk. 2 and Tk. 5 per day for buying luach in a hotel. Poor
students don't eat anything other than the tiffin at lunch time but take
their noon meal after going home at 4:15 p.m,

The cotal weekly street food expenditure of our child respondeuts
is Tkm 753, an avarage of Tk, 20 per week in the l&-year:-and-under age group;
15-year olds are included, the average rises to Tk. 23 per week., (The

average for tha entira sample is Tk. 44 per week,)

if
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All together the sample customers spead an amount in the neighborhood
of Tk, 19,048 per week. The child customers® total weekly expend{ture
therefore rapresents ooly 3.9% of the total sample expenditure, However,
as mentioned carlier, our family studies {ndicate that child consumers
way outnumber child customers; in faer, the majority of the axpenditure
uede for dry smacks, ice cream, (and possibly fruit) would seem to be on

behalf of children.
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V. FOOD PREFARATION AND HANDLING

Food preparation methods vary with the type of food and preparation
location. Hotal and restaurant foods, tea, and sliced and spiced fruit
are almost always prepared at the selling site; dry snmacks, wet sweets
and dairy products are almost alvays prepared at home, As mentioned
earlier (Chapter II),in Hanikgan} ali selling and production locations
are within walking distance of a tubewell or municlpal water tap, but
only one food enterprise in towu (an ice cream factory in the kaca bazar, not
" in our universe) has its own water supply (in the form of ; tubewell) on
the premises, Water must therefore be carried to the productilon site;
this i3 usually doue by female fanily members 1f production i{s a2t home
and by hired wemen assistants if production and selling location ara the Same.

A few exzmples of food preparation methods may give a picture of
the varisty iavolved,

Peanuts and Canacur

One producer of fried peanuts and canacur, the most popular dry
snack oo the market, salls from a “legitimeate" rented shop at the bus
stznd. Though married and fath(r of a daughtar, he 'sleeps alona i{n the
shop at night,going to his Joint family home in a village about 3 miles
ubay to prepare his wares approximately every 3 ot 4 days, These are
cooked on a4 "low relief” stove made by hollowing cut the ground under a
low (3=4") earthen mound, Fire is built in the resulting underground
chamber, and cooking pots are placed over a hole in the mound direczly
above the flamss. These stoves are butle both indotrs and outdoors,
in the courtyard. This vendor's house contains both types, but the
cooking of foods for sale {s done in an open shed,under a straw roof
resting on & bambtoo poles.

In the morming bafore coolting begins, while the vendor {s buying
ingredients i{n the Manikganf kaca bazar, his wife, as part of her
regular daily household cleaning chores, remgves che ashes from the
undérground chamber and applies a frush mixture of clay and water to

all che surfacas of the stove. Water is brought to the house by his
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brother's wife from a veighbor’s cubawall, (Bathing is done in a nearby
poud.) When the vendor returrs from the hat with his ingredients his

wife goss to work separating out bad peanucs, peeling them and winnowing out
the extra broken shells, She Lights tha Stove, puts the cooking pan on

it, puts oil in the p&n and begins the frying. 1If canacur is bbing made
she mixes powdered khesari pulse (ground at a mill in Manikganj town)

into a batter wi:h water, salt, and food coloring, and her husband pushes
it through & strainer to form noodle-like strands which are dropped into
boiling cil, Plour,salt and water azs also mixed into a dough by the

wife, rolled flat and cyr incs squares which are fried Separately either
by her or her husband, The sttips and squares are mixed together with
powdered chili and sometimes with peanuts as well and when cool are put
ioto plasctic begs with this vendotr's own labal, The peanuts ara also
packaged separately, The label {s {n the qama of his elder brother,

who started this canacur business but who now works inscead on the family's
sgricultural land,

Plastic packets are sold to the public and also to other vendors;
packats sre also broken and portions theraof sold. Many vendor customers
themselvas rapackage cauacuqzszznu:s into smaller packees in this vendor's
shop, sealing the packets in the open flame of an oil lamp,

The house and preparation premises appsar clean,ucensils are washed
before use, and hands are waihad befora touching food,

Prepared Canacur

A slight variation on chig product,called “prepared canicur” is
sold by another vendor f=om a sultiproduct pushcart which daily makes
the tounds of the townm, #1s wife cooks food for selling, toasts chir:
and pesnuts and hoils chela, carries water from the pond for working amd
from a neighbors tubewell for drinking, cleans house, cocks the family's
food, and takes care of the children. Pood that is cooked in pond water
is boiled,

Howaver, ordinary canacyr iagredients . (khesar: dal strands, vheat
flopr Squares, and fried peanuts) are :ough: by this vendor from a producer

the

who salls in thae kaca bazarc, These,/items cooked by his wifa, aud fresh

onion, chillies and §reen coriendsr are enclosed in the pushcare, along with



163

mustard oil, salt, wrappicg paper and a small tin box with a lid, Some
are placed in the upper, glass~walled storey; others are put in the
hidden, closed storage arsa below., When a customer orders canﬂcur,‘onion
is freshly paecled and sliced into the small tin, along with chillies and
fresh coriasnder. Boiled chola, toasted chira and canacur ingredients are
added, together with salt and muszard oil, The box is closed and shaken,
and its conteats are poured onto & small piece of paper and handed to the
customer., Though the food looks clean and ingredients prepargd at home
are clean and prepared with carefully washed utensils and hands (in
Bangladesh the hand is a uten3sil) and are stored in a closed, dust-free
environment, ingredients added at the time of sale are measured into the
tin by haad and without special washing either of them or of the hand.
(Tais is a frequent phenomenon when prapackaged items are broken into
smallar, separately weighed amounts, such as is done by tha hawkers who
buy from ths earlier mentioned canacur producer.) Though frequent washing
of hands with fresh wator would be difffcult from a continuously shifting
pushcart which zust be pushed with hands, use of spoons for measuring might
be an easily achieved improvement,

Matha

"-Ezﬁgg, a driok made from yoghurt and whey, and sold mainly by wwobile
Hindu vendors, for whom it is a traditional family occupation, is papular
in summer buc drunk year-round, An exampla of its preparation and handling
is provided by a family liviug on the outskirts of the municipality,

iy miles from the kaca bazar, In the afterncon the vendsz's wife washes
a large irom bowl with water from a neighbor's tubewell, fills it with
milk bought in the market (their milk-giving cow had to be sold to buy
food for the winter, and the calf is not yat old ecough to give milk),
and places Lt on the fire in their kitchen, a small thatch-roofed
bamboo=walled earthen-floored building im their compound. The milk is
beciled for three hours, takem off the fire, and placed vncovered on

the kitchen floor to cool slightly. An hour and a half later the vendor
mixes flour and left-over yoghurt with che milk and covers the pan with a
lid'and a jute bag., The next morning the wife puts the new cuzds into a
freshly washed clay bowl, A freshly washed bamboo apparatus used for

churning is put into the yoghurt and turned by alternately pulling two ends
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of a tope wrapped around the upper portion, The churning is done by
husband and wife, sometimes also by children, taking turns. After an
hour of churning, butter rises to the surface, tubewell watar is added,
and the butter is removed by the wifa (using her hand) and put aside
to be sold separately. The tub containipg whey and water is coverad
with a wooden lid and hung from one end of a long pole which is
carried on the vendor®s shoulder as pe walks through the town calling
to potential customers., A container of sal: is placed over the lid,
From the other end of the pole is suspended a large water-filled tin
containing also a glass and a spoou, (This apparatus is prepared by
the wife,) When matha is sold the vendor takes the glass and spoon from
the tin of (tubewell) water, uses the spoon to put salt and matha into the
glass,and returns these things to the water when the customer has finishad
during che selling period.

The water is not changad/ The glass {s not actually washed, only immersed
in water until being used by the next customer, However, the tin of water and
tub of matha are kept covered and dust-free as long as matha is not actually
in the process of being served. (Unfortunately, some other matha vendors
who are nonemobile sit in the markat with delactible looking but
unpfotnc:ed matha and butter opeuly displayed at all times thraughout
the day,) Aside from the problea of‘the washing of the glasses, the purity
of the weter (i.e., is thy tubewell an unpolluted one?) and the lack of
protection for the boiled milk as it cools,this vendor's matha appears to
be quite safe though there i3 danger of contaninationat these 3 juncturas,
Rut{/Bhati
-"-i%EEEI-Yround, flat whole wheat bread) and a friad vegetable preparation
called bhaii are usually eaten together for broakfast or as a meal suybstitute
act other times of day, One ruti shop at the bus stand is run by 2 brochers,
vho make their ruti on the premises, as is usual with such shons,

Bhaji {s made by the mother of the two brothers in the early moraing
o0 an eartuen racessed stove in the fanily courtyard, Cow-dung is used as
fuel, Potatces are cut and washed with water brought from a neighbor's
:ub?well. They are added to hot soybean oil ;n which onions and spicas
have been fried. After these also fry for 15 miautes watar is added to

the mixture, which simmers uncil most of the liquid has evaporated and the
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potatoes are soft., It is then transfarred to ag aluminium bowl and caken
by one of the vendors to their shop. The shop is a 2-sided tin roofed and
Jjute cloth walled baaboo Jtructura, aund the cooking is dona by the brothers
ia turn while seated on a wooden platform next to z clay atove at the
open-air antrace, Two mouths ago thare were no roof and walls at all,

Water is brought in a big clay jug from a tubewell at the teachers'
training institute by a woman water-carrier who is paid Tk, 2 per day for
this service, Plates are washed ,and some food.is served by a little boy
who is providaed 2 meals and money for a third (Tk. 3.00 per day), and the
shop i3 swept once a day by emother employee who is paid Tk. 0,30 per day,
Wood from & sawmill {3 used as fuel. Customers sit on long wooden benches
on either side of a long wooden table. A third bench forms the boundary
with an adjacent ruti shop,

Flour, water, and salt are mixed togethar in a big woaden bowl, using
both wellewashad hands,

Small amounts are measured and taken from the mixcgfe with a small
iron shell-shaped implement, weighad on a scale, rolled into balls with
the palms, placad un a wooden board and made inco thin round sheets with
& woodun rolling pin. (The mixture is not lef: to rest and scften before
rolling as i3 the custom {n many places,) In other shops the amount of
dough used for each ruci may te carefully weighed hafore being rolled, A
freshly washed {ron frying pan is heated on the atove next to the platforn,
and the flattened circles of dough are placed upon it ome at a time and
pressed agaipat it with a cloth o ensurs thorough toasting, When ome
side of a ruti is toasted {t {s turned by hand to Ye toasted on the other
side., When finished it {g placed on a piece of paper at the edga of the
chowkie, aud another circle of dough is puc on the pan. It takes QV3minu:es
tQ toast one ruti and 25 minutes to mix the dough.

Though the food preparation in the shop is clean, project observers
objected to the fact that two batches of serving dishes (16 tin plates,
J zln glasses, L tin Jug and L spoon) were washed with same water, i.e.,
dishwashing wvatar is chenged only after every second batch, They alsc felt that

home cooking utensils used for makiog bhaji ware not as clean as thay could be
and that
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the bhaji, which was uncovered, was subject to contamination by dust,
(Other shops cover thair bhaji with woven bamboo lLids, however.) Hera
there would be room for improvement.
Eﬂtlgg is a widely sold street food (though interestingly, 467 of
the customers interviewad indicated that they never touch it, at heme
or abroad), It is served by 2 woman proprietor at the bus stand wich
4 kettles, 6 tea cups, 2 tesspoous, 4 small plates, 2 tin plates,
! aluninium and 1 clay jub,zzdtca strainer, A suall tabla i{s used for
mixing tea, the kettles are kept on a wood=burning stove made of
uncezented columns of bricks, sad customars sit on a single wooden bench,
About 7 cups of tubewell water, (brought to the stand in a cley %olshi
(water jug) from the Primary School Teachers!' Training Institute by a
woman water carrier who earns Tk. 0,25 per fugful) are beiled in a kattle,
and )i teaspoons of tea leaves ara added, The kettle is recovered and
Left on the fire for amother 6 minutes. A tea cup is washed with het
water poursd from enother kettle, tha strainer is placed over it and
tea and previously boiled milk ara pourad through the strainer igto the
cup. HMilk {s bought from a vendor who brings it diractly to the shop,
It is boiled immediately. (Sometimes milk is left ovar fron the day
before, but it will have been boiled again {r tha @orning as soon as
the shop opens.) Tea and milk arc thenm stirred with one of her 2 spoons,
2 teaspoins of sugar are added and stirred into the tea, and the cup is chen
handed to the custcmar. Some customars Tequest a cup of 'mixcuré: for
which %5 cup of uilk,55 cup of hot watar,and 1 ;poonful of sugar are
put into a tea cup and stirred, Sometimes the ‘skin' of the milk (called
‘crean' in Bangladesh) fs served with the tea, for a higher prica. Unlike
soma tea shops, this woman does not serve biscuies, sweats, or fried
snacks purchased from teitaurancs. Besides tea and uixture, only pan,
which cuatomers thowsdlvas provide, both for themsalves and the proprietress,
is consumed f{n her shop.
Muri production

oT ona muri-maiiing family the/process begins with the purchase of

paddy in the markat by tha husband; the family has no agricultural land

and canpot grow its own. The paddy {s boiled in watar, soaked overnight,



167

boiled again the next day and dried im the sun by the wife, who turns

and spreads the paddy in the sun using her feet. This work is traditionally
and still almost always done by women, (Some rice mills in Hanikgaqj

now also have little boys or young men as well as women to do this work,)
The dried paddy is taken by the husband to the mill for husking. Early

in the morning a bowl of sand is heatad by the wife on an earthen recessed
underground sctove in the courtyard and stirred by another persom, usually
one of her children, Sometimes the husband controls the fires in the 2 stoves.
Husked tice 1s put ip another clay bowl, wmoistened with a small amount
of salt water and also stirred over the fire cn an adjoining stove, Afce:
the salted rice has been stirred and heated for about 15 miautes the bowl
containing heated sand is placed on the ground and the heated rice is
poured into it by the wife, With the help of cwo insulating pieces of
cloth, the bowl of rice and sand is grasped with two hands, raised in the air,
and shaken vigor.usly by her, causing the rice to puff almost imstantly,
Wi rce quick motion, the entire contents are immediately poured into a
clay sieve, separating muri and sand. The san. is veplaced on the stove,
.the muri is poured by the husband into a jute bag which is immediately
closed, and the process is repecated, The bag appears to be clean and

is always kepc tied, perhaps more from fear of theft than from fear of
contamination, The howls are washed before use. The tremendous heat of
the preparation process should destroy bacteria and evaporate amy parasites
contained in the water. Contamination is possible,however,in the selling
process when muri is put into paper bags and weighed, using a tin can as

a weasure. Tn the process of transferring the muri to the middleman's
display coutainers also contamination may sometimes occur; the cleanliness
of the closed glass jars and tins used to store muri in the shops appears
variable., However, the meed for keeping it moisture-frec does ensure that
the dust and flies are also kept off it (soggy muri camnot be rejuvenated
by retoasting; it shrivels up when heated),

Acar, a spicad, sweet, sour or swest snd sour cooked fruit

preparation, is highly variable in flavor and contents and form of

presentation for sala. It is available in sealed glass jars, wrapped
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in :sllophane like hard candiss, semiwrapped {n cellophane but packad

, large quantities {n a plastic bag, or by the spoonful, sold {n tha

opan and dished onto small pieces of ordinary paper. Chotpotti, madq

from boiled chickpsas amixad with chopped fresh cuioas, chiliies, spiecas,
and boiled egg, 1s sold by sevaral vendors from pushcarcs whid:h move
through diffareat parts of town,

One f7-yenr old vendor pedals a Jewhealed pushcart chrough the
tova salling thase zfzroduc:s, both of which are favorices with children
and sell wall pear tha schools, His sister's 10-year old som rides in
the pushcart to help sall, bring water and wash dishes and to learn tha
vending procass,

Acar {3 oede by the veador's @other fvom one of 3 kinds of high=acid
fruits, vhichever {s available in the markac: chalta, horoi, and tamavind,
Por chalta acar the fruit is washod with water, cut fnto small pisces, boilad

for half an hour and then partially crushed on a grinding stone, A
aixtura of gur and vater is brought to s boil‘E;:uviously ground spicas

and salt are tdded, along with the mashed fruit, The mixture {3 stirrad
rapidly until it becomas thick, vheu it ig poured 11to a second bowl to
cool, Whan cool it is Temoved to 2 glass jar to be put on the pushcart

and displayod for sala. (Borot scar s @wade the same way axcept thaé the
smashing i3 dona in a wooden marcar other than on 4 grindiny stone, and

it i3 cooled on a plata, Tamarind is soakad in cold vatar rathar than
boiled and is zashed by hand.) Utensils are washed {2 ¢ pond, and both
pond and tubavell watar are carried to the house by the vendor's mother,

It is oot clear which t¥Pe i3 used for cooking, Cooking equipment is
c2-.fully washed but hands are oot washed bafore haadling food and were
observed to be unclean, unfortunataly, Yatar used for washing plates

on :Hc pushcar: {s not changed fraquently though it could be, given the
presdence of san assiscant and tubawells throughout the towm,

. Chotpotti {s made at § a.n. by the vendor's mother on a recessad
eirthcn Jtove i{n the courtyard, Dal, potato, and eggs (in the shell)
are washed snd placed togethar ovar the fire {n a single big alumipiua

pag. (Bamboo sticks sre used as fual.) Afcer this has boiled for
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15 minutes the eggs are réﬁoved ind puyt aside on a plaze; potatoes and
two

dal concinue to cook for /[ hours., Potatoes are then removed; some

ate peeled, cut into small pieces, and put in a separate bowl; and some

are masaed thoroughly, using the hands as a masher, To the mashed potatoes

ere added powdersd tuvmeric, some of the boiled dal, and water; and this
mixcure is put in another pau, Two pounds of raw onions are pecled and
cut, fri;h coriander leaves are alsc chopped, and the eggs are peeied.
Each of[;:::ms is put on a separate plate., Tamarind and water are also
mixed by hand and put (uncooked) {n a kattle, All of these items are
placed separacely on the pushcart,

Chotpoeel is usually eaten with tiny crisp circles of fried bread
called fuchka, and these are also made by the vendor's mother and sold
oo his pushcart. Flour and water are mixed, made into balls with two hands,
rolled with a rolling pin into small circles on a wooden board, fried in
hot oil uctil they puff, put on a plate to cool, and transferr:d by hand
to a glass jar which goes on the pushcart the following day,

Along with the above-menctioned ftems the push-art (which {s enclosed
on 4 sides with 2 foot wide openings) carvies 2 karosene itoves oa which
the dabri-potatv mixture is kept, 8 small tin plates, 10 small spoons,

3 tin glasses, a big spoon for serving, pots of spices and salt and a
knife, soother aluminium kettle with drinking water, and a large bowl
of water for washing di{shes., This water seems to come from various
sources (of which types it L3 ucclear) depending upon the location of
the pushcart ac the tine.

To sarve a customsv, tha vendor takes a freshly washed plate (provided
by his nepaew) pucs boiiad potato cubes and chopped onioms on it (by hand),
pours tamarind juice from one of the kettles on Lt, adds spices and
green coriander leaves, and mixes thase {tems with a small spoon, Some
boiled egg Ls sliced on top and mixed in with the spoon. Then the hot
dal mixcure is spocaed on top and stirred in. Taking a fuchka with his
hand from & glass jar he crumples it on top; aad the customer eats the
final product with a small spoon. (In other parts of Bangladesh the
fuchls nov crumplad but {s served on che side; somecimes the chotpotti

L3 savvad directly un top of {t.)
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Possible improvements in sanitation in this casa would be tha
washing of hands before and during handling of food, the use of more
spoous rather than hands for serving, more frequent changes of water
used for washing dishes, perhaps washing the dishes with hot water as is
done by most tea shops, sndcleaner clothas, Covers for tha umhaeated
ingredients and preparations would also be desirable,

Sanjtation Rating )
Interviewers were asked to rate respondents onla Sepoint scale:
very clean; clean; OR for most item;; on the dirty sice/I would hesitate

to eat this vendor's food;z::ry dirty/I would never eac this vendor's
food, Observation wes at tha placa of sale, which for most vendors iy
not the same as the production place, It is interesting that Do vendors
were rated as very dircy, and only 4 (2.5%) weare ratad on the dirty side;
these wera two hotels in the markets, whera preparacion i3 observablae,
2ad ona dry snack seller aad ome cut fruit vemdor at the bus stand, In
the lattar case preparation was also observable, Sixty-one percent were
rated as clean, and 21% wera rated as very clesn; 13.7% were considered
OK for most {tems,

If observations had {n al} cases been made at the production site,
ratings might have been different, However, sincé all interviswers
were middle class,these Tesults would seem to indicate thar daspite the
earlier impression 8iven by a number of middla clasas {nformants, most of
the veadors can accoumodate themselves to widdle class standards of
cleanlinass,

Percen:ageuise, dairy product sellers had the best subjective
rating: 60% very clsan, 20% clean, and 207, okay,

Cost and Sanitation

A number of paople have asked whether or mot thare {s any commection
batween the cleanliness of a street food escablishment and the prices of
its products, Unfortuuncaly, price information was collectad ogly at the
bus stand amd only in wintar; and at tha bus stand saly 3 types of shop

heve a product which i sold by all shopkespers of that typa. Thus we

€an 3ay only that the price of & "plate" of rice (exace quantity unspecified)
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was the same for the bus stand sample's only two hotels, both of which
also received the same sanitation rating (clean), the cost of "ona cup"
of tea was the same {n each of the area's 3 sampl <ea shups, whose
ratings varisd from clean to very clean; and tha price of whole-wheat
flour ruti in &4 of' the sample's 5 restaurants was also the same (Tk.5/seer)
though the ratings-varied frum 'okay' through 'clean' to very clean,
(The £ifth restaurant was noc selling ata ruci at the time of the survey,) Thus
price does not appeur in these cases to be conmecced with degree of cleanliness,
However, income and sanitation rating have been crossetabulated,
Taking all areas aund all vendor types together, very clean vendors had
an average incoma nf Tk. 434/week; clean vendors had a weekly average
of Tk, 502; and OK vendors had a slightly higher but close average of
Tk.371/week, COCnly the "on the dirty side" vendors were significantly
differsnt in average income: Tk, 273 per waek. Since there are cnly four
such veadcrs, however, one cannot really conclude anything from these
figures,
By area comparisous do not reveal any particular pattern eiltcher.
For example, at the bus stand the "direy side" vendors have the lowest
average income (Tk. l17), followaed by tha very clean ones ‘Tk. 198),
the clesn ones (Tk. 511) and the OK vendors (Tk. 643), In contrast,
in the neighborhoods the very clean veadors hava an average i{ncoae
(Tk. 1,581) almost double that of the other typas (Tk, 400 and Tk, 410)
put together, In the markets average incomes of all types are very
close, ranging from Tk, 4256 far the "dirty side" vendors to a high of
Tk, 560 for the OK ones,
Pushcait vendors were all ratad as either clean or very clean,
This, however, {s the oaly finding which suggests 2 possibla coanecztion
betwean structure and sanitacion. Structuraless vendors and those selling
from kaca or 3«walled parmanent structures ara representad almost equally

in all rating categories (16:15; 46:47; l4:1l; and 2:2),
SEotlage

Ice creoam, another food frequently bought fov and by children, is
obtained by its vendors on credit from the factories (6 Ln Manikganj)
along with en {csulated box for atoring i{t. The use of the box is

without cost, At tha and of the dey the vendors raturn the boxes and
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the unsold ice cream (which may be largely water by then) and ray for
the amoutt they have sold, These ice cream boxes are the only insulated
Storage containers in use, Thera i3 no refrigeracion in any of the
shops of the 550 vendors in our universe, and aside from the ice ~<ream
factories only ome shop refrigeracor 1s kuown ts exdst {n a retail food
establishment = this {s a 'department store' which sells a few chilled
cold drinks in summer, (’Cald' drinks, in fact, are with this excepzion
n;var sold cold, even on ice; they are called, 'cold' because they are
noa=alcoholic, and alcohol is ‘hot,?!) Ice i: used by fish vendors to
preserve their wares, but the only iaosulation observed is jute cloths
between the layers of fish and ice. Scme foods (as in the case of tea,
some hotel foods,and chotpotti as sol¢ by the above-muntioned vendor)
are presarved by being kept constantly hot over a karosene stove or

wood fire, but most foods are neither reheated nor chilled for preservation
purposes,

Thus spoilage or danger of spoilage is something the vendors must
deal with on a daily basis, Still, 54% said they never had food spoil
aad thus did not hLave to do aFything to avoid the problem, Thirteen
percent said that they or their fanily eat leftover sale food before
it can spoil; 127 said they reduce the price at the end of the day to
ensure its purchase by their regular customers; 6% do more than one of
the above depending on circumstances; one person (a fruit seller)
say3 he reprocesses it; and one feeds it to his animals, The probability
is that cansidnr&bly more treprocissing than this actually takes place
although we have no evidence to support our belief.*

Fifty=six percen£ say chey have no mometary loss from spoilage;

19% say their loss is less than 1% of sales; and 177 say it is within

'For example, ‘dalpuris' (bread scuffed with dal) are widely thought
to be made from leftover dal, ofren the previcus day's dal, 'Dilbahar'
is made by some venders from lefzover, wet sweet syTup purchased from
sweet shops, These beliefs exprassed by.aen=vendor informents were
‘0ot actually chacked out, however,
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2% of sales, Ouly 2 vendsrs, both nudidokans, indicated cheiz spoilags
loss. to be 15% of sales or more. The remalaing 7% indicated a loss of
0o more thaa 8% of salas.,

Laboraco;x Tests

Parasitic ilafections are very commorn in Bangladesh. In particular,
intastinal parasites such as roundworms, hookworms, E. buski, ctronmzvioid,
amoeba, giardia, aad tapeworm are widespread; roundworms alone have an
ineidence as high as 977 in some villrges. 1In addition to cousing
weakness snd {llness parasites hamper digestion and alter the absorptive
eapacity of the iotestines, causing nutritional loss, Furthermore, they
thenselves consume some of the food. According to M.A, Mutralid, che
"major portion of the nutrition provided for the children of Bangladesh
and of many developing countries actually is absorbed by parasites,"

(1975: &)

Uofortunately, no teats sere made for evidence of parasitic contamination;
future research shnuld pay atteation to this mattsr, However, tests wara
done for bactamrial contamination, .

By courtesy of Dr. Indadul Huq, Head of the Microbiology Section of
the In:éruntiouml Centre for Dinrrhcunlvﬂisease Research, Bangladesh at
Mohakhali, Dhaka seven samples were snalyzed: one each for tuti, bhaji,
date gur, muri, canacur, matha and acar, {Preparation methods for all of
these, with the excaption of date gur, have been described above,
Unfortunately, ice cream and chotpotti, two foods heavily consumed by children,
were not included.) This was inteanded as a wey of obtaining a rough
prelininary indication of possible dangers from tiese foods and as no
more than that, To firmly escablish the safety or riskiness of these foods
extensive samples should be collected, and samples from the same production
batch should be tasted both winen fresh and afrer being on display for

l=12 hours avaiting sule.*

' Najma Rizvi, a outritional snthropologist attached to the International
Cewtre for Diarthoeal Disease Reszarch, Bangladesh, will soon be conducting
detailed comparative ceats on foods consumed by children in her rural
Tesdearch ares, Many of these foods are also among our 128 serreet foads,
(We have also found that most of the street food purchased by our family
study vendors {s given to their children,)
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Samples were collected from the kaca bazar at the end of February,
when thu weathar was quite cool, at 7:00 3.8., 8ud put into aterilized
boteles provided hy tha lab, (For all foodr othar then date gur aué
canacur this mesat that che saople was collected within two hours of the
preparation time, The cenacur hazd been preparad a day and a half earlier,
and stored in a plascic packat; the gur had been uadaZ::y eariier ~ad
had been vraupad fn cloth and wept in 3 basket,) The botties wee pog
in a styrvofoas 'lee chase! (buc without ice) and taken to Dhaks, where
thay wore raceived by the 1lad at ucon an! were analyzed immediately,

ALl waerce "room temperuture” at the time of purchase aﬁd remained at that
temperature uatil tescing time, 1t should be kept in mind thav samples
collected ac the cud of the day or on & summer day mighe hove tested
differeatly., The tesults, laterpreced to us by Mr, Shaf{ Ahmed of tha
Iaternecionsl Centra for Diarrhoeel Diseass Resesarch, Bangladesh wera as
follows {8 copy of the lab T:port 1s included as Append’ : V);

No organisas of Salmonella, shigella, or vibrie groupy could be

found, Microroccus, cunsiderad to be non-pathogenic ia small, quantities,
was found In low'wounts (from 1.0 x lOz/ml to l.4 x lﬁa/ql; a count of
105 would be considered high) in Tuti, bhuji,.gur, ouri, and wmatha,

A yaastelike fungus, alse considered haraless, was found {n the acar;
Gram positive bacill{ (1.2 x 102/ml), also oot pathogenic an. available
almost saywhare, ware foynd in the ranacur,

Hewavar, Klebsille, which i3 tometimes pathogenlé ({.e., causes
diarrhea) in high councs (10A or lOs/ml), was found in a small quantity
(1.2 x loj/ml) in the bheji; and E, £9Li, which {s also not dangerous in
low counts, wes found in ths matha (at e count of 1,2 x 103/m1). Vater
containing L. soli at 103/ml is cousidered quite fit foz drinking, but
{ts presence indicatas that at scme stag+ fecal coutaminatiaen has occurred,
In the case of the mstha 1¢ is possible that the contaminacion came from
the tubewell water which was added to the product or from the water used to
wash the drizking aad serving {mplements. N&ge:heless, both matha and
bhafi samplas as well as the sazples of the other five faods vers

cousidered by the laboratory to be "fi: for humesa consumption,"
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On the basis of this preliminary test one can perhaps tsntatively
conclude that food: eaten relatively soon after preparation, im wiater
at least, are probably quite safa, Dry foods also are probably evea
more likely to be safe; the cnly two slightly quescionable samples abcve
were both extremely iiquid products, (3haji is normally not liquid,
being cooked usuelly until the water evaporates; but this particular
preparation was very soupy.) This would coaform to the "folk wisdom”
expressed to us by many middle class Bengalis to the effect that dry strest
foods are safer then wet ones,

It should be emphasized, however, chat one cannot draw firm conclusions
from only seven samples,

Place of Street Fcad in the Diet

As menticned In Chapter IV, it would seem that commercial readysto-eat
food serves as meal food for oanly 227 of the customer respondents, For the
rest it appears to be supplamentatry to the normal meal intake, which is
rice and some accompanying curry preparacion, aaten at least once, sometimes
twica or three times a day, From the vendsr family sL;dies one gathers that
those on the lower end of tha income continuum usually eat only one such
curry with their rice, and usually this i{s a vegetable prepazation; if fish
ot dal are eaten, po vegetable is eaten, Those who ear rice 3 times a day
are usually eacing for breakfast rice and curTy left over from the night
before, The National Mutrition Survey of 1975, which did not apparencly
ccusider street food consumption, indicates that calorie, protein and almost
all ocher nutrient {ntake ls on the whole less than it should be for most of
the population. From this perspective, therefore, the contribution of street
foods to the diet muyst be benaficial; almost apything which supplements an
2lready inadequate diet would be beneficial,

However, screet food purchases may divert income which could have been
more wisely spent from a nutritional point of view, Unfortunately, nutritional
apnalysis of strest fouds was beyond the scope of this study, so we canmot
analyze the actual nutritional supplements which they provide or assess

thdir merits in relation te other possible ways of allocating mouey for food,
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Wa.can say no more than that from Chapter IV it may be realized
that dry suacks, mudidokan snacks, restsucast smacks (all of which are
both literally and culturelly defined as dry), apd fruit appear to ba
tha srost widely and frequuntly eaten straast foods, presumably having
the greacest impect on the dist {m general. Four of tha six most widaly
so0li foods are also dry smacks; the sixih 45 a fruit (bananes), Thesa
categories are also the most diverse, voutaioing tne largest nunber of
difforent items. (Most of these foads ore ilso sweéc, a3 ars the majority
of street foods in =nersl,) Generalization regarding their forms and
nutritive coatent will be difficult for those vho attempt this task,

It i3 hoped, howaver, that other researchers will soon fill in this

significent gep Jn our findings,
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VI. INTERVENTIONS

INFLEMENTED INTERVENTIONS

Yeudor, Faix

At tha outset of the research if was agreed that attempts would be made
to intervens in problema~ical arsas reveazled Ly tha study and thst thess
interventrions would Le imp.emented through local government or voluntary
organizations,

Registered organizatiors, buth iudigenmous 2ad foreign based, do exist in
the Mani:ganj ares, but cach i3 bourd by the particular requirements of its
ragistration sgreement with the govermment ard by its pavticular policies,
Furthermore, the vendor population is very hatarogeucous,

Capital, land and othur mortgageable ssscts, incoma, number of earners per
family (ang therefore amount of secondary inzome) residence location, secondary
and primary occupation, social suacus, and soclal %dencicy all vary considerably
vithin the group studied, Jorrespondingly, eligibility fov assistance through
the different BV0's varies wideiy. Mectings with each of the organizations in
quastion revealed that e2ch was willing to consider including some of the vendors
within its tasget population hut that none could possibly manage to work with
all of them,

It woeuld therefore the necessary to “apportion” the vendors among the
various orgauizscions., The easiest way of dojng this wes thought to be a
"fair" at which euch orgamization could pressat its program and & descriptiom
of its targec groups directly to the vendors. The vendors could then sort
themselves out according to their most likely scur:zes of assistance,

A handbill was preparad which briefly described the characteristics,
programs, working area, aud target population of each PQO in the area, and
all of them were invited to participate in the fair. AlL of them did net
ultimazely atrend, however,

It was also decided that racher than expacting the vendors to come to
a central location, the organizational represeantatives and EPOC staif would
circulate among the vendors, passing out and explainicg the cortents of the
handbill as well as answering questions acpafately ia eacﬁ selling area,

This procedure began at the bus stand im the early morning acd continued

through the early afternoon. DRifferent arees were covered simultanecusly
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When vendors wure asked about their buziness problems the number one
conplaine Lns lack of capital and lack of access ta low-interest losnas,
Accordingly, the special intervention funds (§5,000) wera directed reward
this problem ip thi form of a losn program designed fur street food vendors
in Manikganj, It will be tun unde: the auspices of the Manikgauj Association

e
for Social Servica iﬁgszgéigenous private voluurary organization which is
registezed to work in Manikganj town and the surtounding area, (The
organization's previous major efforts have bnen cenceved in 2n area in
Saturia thane, zbout 10 miles from towe,)

Guarantee Fund

The sum of two thousand F{ive hundred dollars has been deposited in
the local branch of the Bacgladesh Krishi Eank, This fund will remain as
a fixed deposit for two years and will collee: 4% interest, which will be paid
back into the fund. The fund will serve as 3 guarantes against which loaas
can be made, and 4t the end of tha deposit period bad debts cau be covared
from this fund,

Loans will ba made to vendors by tha bank ageinst this guarautee fund
but from its own Talources, aad the bank will charge L6% intecest, Loans

will be madd only to vendors who have been screezed and recormended by MASS,

Motivetor and Superviser

The screeping will be conducted by 1 merivator werking under the
supervision of a MASS board member, toth cf when are o te paid from an
additional ane thousand fiva hundred dollars givenm to MASS for setcting up and
edministering the prograa.  Both the motivator (ar present Mr, Mahmud Riyadh
Khao, formerly a researcher with the ZPOC srreet foods project) and the
suparvisor (Mr. Ajit Kumar Ray, Vice-Principal of the Mohila College in
Manikganj) have been given 12 days of training under the Bangladesh Rural
Advancement Committea’s "Project Planoing and Management" training program,

Screening Policy

* It has Sacn agreed that women vendcrs,mnie veadors whose female family
members assist them {n the encefprise,und low income vendors (tha former two
categories being subsumed .nder the lacter) will receive first preference

for loans.
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Scraening of vendors has been proceeding somewhat along the lizes
of the credit programs maintained by the Grameen Bank and the BRAC Rural
Finance Projecc., Yendors have besen asked to form themselvas, with the
help of the motivator, into groups ¢ from 3 to 5 potential loanses,

Both the members and the mo%ivator will asaess the potential loanees'
ability to repay beforsz aecproving membership and eventually lecans as well,
Mambers will decide which member or members will receive loans first.
Applicants nust not ba currently in debt and must c;early be able to use
the lozn for business purposes.

Loans are to ba sanctioned for batwaen Tk, 500 and 1,00C and are
to be repaic within 2 years, in 43 wonuthly installments, In a group of
5 members, if the first member/loanee®s vepayments are veturned oun
schedule for & period of at least 2 months, & loan may be sanctioned for
2 second mamber; other members will have to wait longer for access to
loan funds,

The sotivator's work to date among the vendors has led to the formation
of seven groups, involving a total of 24 vendors, Lf partially formed
applicant groups are counted, the total vises to 20 groups., Tre majority
of the applicants (and the majsrity of the vendors as a whole) are
widdlemen; including all the gur-selling applicants, uafortunately, {It
is hoped that an effort will be made i{a the future to include gur producers
as well,) However, producers are represanted among the applicaunts by
§ tea sellers, 8 =muri vendors, 12 ruti/bhaji makerz, & matha producers,

6 hotels, 2 sweat shops, 1 prepared camacur sellers, 1 saapapri maker,
2 chotpotti sellers and 3 fruit vendors (who peel and cut their fruit for
selling).

All of the applicants so far have indicaced that they plan to use
the money to buy ingradients or stock in bulk so as both to reduce unit
costs and to increase volume of trade. (A aumber of vendors also indicated
during the home studies that they do not want to apply for loans, being
faarful of what would happen if they failed te repay.)

' follow-up
An additional one thousaud dollars has been deposited in the Krishi

Bank to cover the salary for one year of a representative of EPOC who will
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monitor the above loan program and any additional activity on the part
of the governmant or private voluntary orgaunizations in refarence to
scragt food vendors either in Hanikganj or in their own areas. The
followensp person was alse to visit Hanikganj once a week and write monthly
reports ot developments in the above areas, Unfortunately, given the
delays in obtaining government approval for the fundimg and delays causad
by transfers within the Bangladesh Krishi Bank adminiatrarion {currently
a new regional manager has put a hold on the program pending his ability
to comprehend and reapprove it - ths second such freeza of activity by
3 nswly transferred vegloual manigex)ythe representative's activities
Since March 1984, wheu she firsc began o draw her salary, have Kad to
consist mostly of encouraging the organization of the preygraw rather
than mooitoring its progress,

The rapresentativae, (Mrs, Nassem Huzsain) will also translate the
stredt food research project report into Bangali and arrange for {ts

publication,

RECOMMENDATIONS FOR FURTHER ACTIVITY

It i3 hopad that earlier chaptars have shown street food selling to
be the major source, in 45% Z:afﬂg the only source, of {ncome for those
engageui?t. The vendori ace hardworking people who comprise ar least
6% of the workforze in the municipality plus an additiomally almost equal
number who live {n the surrounding village areas., If dependents are
included, the number of people dependant on strect food increases sevenfold
(average vendor family size being 7,42), The sales turnover frow street food
during the cour;e of one year s dpproximately two millioca U,.S, dollars,
indicating that the vendors alse play a significant role in the local
ecomomy. It would therefore seem ‘iise te encourage vending rather than
to discourage 1it,
Plannin for_zsndars(Hawkezi

Althopgh the muaicipality officials appear to take a syupathetic view
'tuando ftructureless and msbile vendors, the central government is intoleranc of

auy activity which obstructs traffic or maikes unapproved use of highway

froncage, Howevar, street food, as the term wonli imply, Ls often
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gold from such frontags, and its vendors sometimes are amn obstruction to
traffic. In fact, as mentioned earlier, market formation of all kinds in
Bangladesh has traditionally been associated with the develcupment of
transportation networks., It is at the junctures of rivers and roads rather
than in tha villages that most of the rural markets in particular develop,
for that is whaere vendors can count on finding customers. This pattern

is not liksly to change soon. If those who plan the development of the
nation's transpértacion netwcrks would recogulize this fact and plan for

the inevitable loflux of such vendors at the major transportation junctures,
perhaps by satcing asidé a small area near or i{in one cornmer of the '
intersection for them, the presenc ongoing battle beatween governmeat and
Squatcters,obsarvable throughout the country, would not be nacsssary,

In Manikganj the conflict {3 most apparent at the bus stand, vhere
veadors have been recently cleared from tha scana - once completely at the
begioning of the present Martisl Law Administzratioo and once ouly partially,
If a small ares at one cormer of or close to tha imtersection could be set
aside for vendcrs, both vendors aand public would benefit, for tha bus stand
is an important shopping csatar for towa and neighvoring village residents
a3 well as for bus passangers.

To accomplish this land must be purchased, set aside from
government land, or created by £{lling in the ditech, The first and third
alternatives ares expensive but oot beyond tha means of a PVO which would focus
on this as a primary project, The vendors themselvas have imdicated a
willingness co share some of the cost and are ia fact already paying bribes
extorted by lower echelon government officers who harrass them, The
second al:erna:iveZ::é:i:e the consent of the Road and Highways Department
(Ministry of Communication), the Local Govermment Division of the Miristry
of local Governmment and Cooperatives, ind the Land Administration and Land
Raforms Division of the Ministry of Law and Land Refurms, the latter two
divisione being involved in market development and supervision and the
{ormer baing responsible for the land whichk would probably be used and for
the regulation of traffic. Obtaining coordinated comsent from these

govermment bodies would also be a major task. Nonethaless, we would
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recommand this intervention as a future project for government or private
organizations interested inm local develapmeat, The Mauikganj bus scand
i3 ouly one example of a widely recurring problem ign Bangladash. Ghats,
railroad stationsi, sidewalks, road intarmactions and bus suops all over
the country are sought out by vendors who sre in tuin puariodically driven
awvay by the authorities, It {s hopad that plannars wili tske fnto account
the importsnce of these veading activtins not only to the veadors but to
the public and the econsmy as well and wil) come to make provision for
then in tha future,’
Woman's Entrepreneurship

Food veading would also seem to ba a potentially good avenue for
encouraging entrepreneurship by women, Gur, muri, chira, acar, and canacur
are products waich cre at present widely made by women for sals (See
Chapter II ) but rarely sold in public by women, If the womea who mow sell
to middlemen who coma to their docrsteps were to thamselves takas these products
to market, thair profits.and incomas would ba conaiderably greater, Social
custon i1 strongly agaimst public salling by womang but if socizlly
respectable selling premises could he provided (sucﬂ as a wonen’s markat)
or if strong aconomic imcentives could be providad (such as specially
marked loans for womem who make and sell, or at least 3ell their products
outside the home), it is felt that more and zore woman would be willing to
come into the open to do business, It i hoped that i{zterventioms i{n this
area will be pursued by other orgenizat{ouns in the future,
Sanitacggg

In the area of sanitation some improvements would be valuable. Bamboo
twig covers for food dishes are a frequently sold handicraft item bought by
middle class familiaes {n Manikgenj and elsewhare, They allow air to circulate
but keep flies and most dust off the contents of the containar bemeath,
Some hotels in our saople use them, and vendors of other products could also
be encouraged to use them. There may be some resistance dua Lo the fact
that the covers would also cbscure the items for sale. Failure to cover
food and failure to wash hands before handling it were the most common
complaints of the researchers in the area of sanitation. For the most part

water used was felt to ba cleau,
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To chauge the habits of those vendors for whoxz improved sanitatiou
would ba appropriate, education will be necsssary, but education will not
be sought for it: own anke., It will need to Se tiad incto some othar
economic benefit bafors vendors will feal it worth their times. One
possibility might be to make licenses or pernission to sell in some areas
contingent upon successful completion of a senitation couirsc such as that
required fov "fond handlers" in restsurants in most scates in the U,S.
Since licenses aze for the most part currently not required at all, an
actual change in governmint policy would be wacessary to achieva this,
Hew Products

In Latin America the Cocs Cola Company merkets a popular bottled
whey=-basad drink, sad in Delhi an¢ Calcutta flavored milk drioks and
coconut waraer are sold, also in bottles, It was thought that matha,
the yoghurt bssad drink sold in the opent ia Manikgsn] (and aveiaad by
middle claas people for the most part) aight alsc be made into a bottled
deiok, theraby expending che market for this beverage, The local office
of the Bangladesh Rurnl Advancement Conmittae has tentatively agread to
pursua thia matter provided funding can bs found for a consultant (to be
provided probably by the Memmonite Central Coomittee) to help design the
product, It is hopad that this project will actually be inplemented.

Condtdering the ¢ that a o2jor zucunt of the sctreet food sold
(especislly dzy suack., dairy products, chotpotti and acar) is eaten by
children, strest food snscks aight be a chammel through which to improve
children's nucrition, Although some of the presently popular products
such ag peenuts, canacur or chotpetti are actually quite oucritious,
others (e.g. dilbahar) provide mainly calories. New products such as dried soybean
developed by the Mernonits Central Comnittee recembling the currently
popular oces could also be premoted through these vendors by government

or voluntary associaciosns.
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APPENDIX I

GLOSSARY, OF FOODS

Seasouns when Veudor Effect on
Food Available® =~ Iypell  Description Bodvin™
Acar YR 4,5 1) Driad fruit, smashed, mixaed c 1l
with gur, mustard oll and
spices,
2) Green fruit, cut into pieces,
mixed with oil and spices and
aged in a bottls.
3) Presh or dried fruit cooked
with gue, oil end spices. Sold
in spoonfuls by hawkers cm the
street,

Alu W,Spt. 4,8 A type of plum/prune. Sold as ¢ 6,
Bukhara dry fruit, H L,
’ NO 5
Amra R 8 Round,  smooth-slinnsd, graen ¢ 12

celorad fruit with slighely
sour, white flesh, S&sld as
fresh fruit, umpeeled and reeled.
When peeled it is sliced and
served with salt and powdered
chili,
Apple ¥,Spr. 8 Sold as fresh fruit, umpeeled. ¢ 12
Atafal YR esp.R 8 Sold &s ripe fresh fruit. ¢
Heartshaped with a rough grzea N 2
skin, The flesh is white and
sweet,
Ata Ruti YR 1,2 Round, flat, toasted whole wheat N 3
bread, unleavened, c 3
: H 3
Bakarkhani F,W,Spr. 1,2,3 Small, round, flat, white bread H o
harder in texture than ruti. c 1
NO k)
N 4

*YR = Yeat Round; S = Summer; Spr. = Spring; W = Winter;
1S = Indian Summer (late August through first half of October); F = Fall; R a Rainy
Season,

*see list of types on page No. (Chapter II)

Wk sods are believed to heat or cool the body or to bLe neutral in their effect upon it.
Twelve respondents from the general population were asked to classify each of these
street foods according to its effect in this dimension. Respondents were unanimous
in their classifications of some foods; for other foods theras was strong disagreement.
In the last column abova we have indicated the number of respondents who placed the
food in question into each categoty.

C = cold; H = hot; H+C = both hot and cold in its effect; N = neutral; NO = no opinion,

Neaceamdamr - - -
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Seasons when Vendor Effect on
\ e
Food Availahle® Type Description Hody¥sr .
Banana YR, esp, S 2,4,5,8 Sold as fresh fruic, ¢ 12
Batasa YR 4,5 A tiny, vellow or white pralinew ¢ 1o
ke sweet, traditionally served N 2
3t waddings and prayer gatherings,
Bedena IS,fF 3,8 Sold as both fresh and dry fruic, ¢ 12
A type of pemegranate,
Beguni Ramzan 1,2,3,5 Slicad pieces of eggplant, coated g 10
with a mixture of da) and spices H+C 1
and deep fat fried, a Fopular ¢ 1

iftari anack,

Bel R 3,8 Sold &3 fresh fruic, External c 12
appearance like o grapefruiz,
When tipe the smeoch {inside flesh
43 wall as tha outgide skin {g
beige to light yellow, oOften
also used for making a beveraga
in homas, but this driok 13 not
sold in Mapikganj,
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Seasons when Vendor ) Effact on
Food Available® Type™* Deseriptiog Bodyinv*
Bhardari YR 9 A umdque medicina. or health - c 11
Sharbat drink msdes frem various plants NorC 1

aud trees, dried friic, sugar,

and sugsrcame wur, Sarved in

4 glass, Drunk to relieve thirse,
to bolstar sagginmg physical
condition, asud te cure various
specific ailumemux,

Binn{ W,Spr, 2,4,5 A very fine and sofs type cof
khoi or “poppad” rice, made from
paddy exactly as Americams make
popcorn from coru and resembling
pepcorn iu appeirunce., Often

eaten (and sold) wieh bavasha,

;;zn:
b—r—NbL\.

Biscuit YR 2,3,4,5 Unsweetened bokery product sold

(Salted) in all the szma Lypas as cookies
iz tha UeS. Tha "salted” biscuits
oade lu Nanikgenj are poe actually
selty {n tasce,

%ZGI
Lol % 2% O <

Biscuit YR 2;3,4,5 Bakaty products which coma in the

(Sweet) same wide variety of colors,
shapas, znd {lavers as Amarican
coolides, The locally madzs biscuies
are like sugsr cookises, but othew
types, mada in Dhaka factories,
are 2lso sold in Maaikganj,

LLZEO
£*3
— oo

Biscuit YR 2,3,6,5 A pretoasted bakary product 1like

(Toast)’ the product of the same name in
the U.S, Sold in asny different,
sometimes tiay sizes, Sacen dvy
or with butter or preserves,
usually as an adcompamiment to a
cup of tea,

o= x
~—re O B

8

O
LX)

-

Black~ R 8 A fruit resembling au olive in

berry appearance, Not at all like the
Amerizan blackberry, Sold as
fresh fruit and also mashed and
mixed with salt and green or
powderad ch{ll{,

Bonbeni YR 4,5 A cype of hard candy wrapped in
cellophone, of many colors and
flavors, Dhaka factory product.

X ZO
-0 D

Boroj, YR, esp,Spr,,§ 4,5 Dried boroi (sue below) used in
(Dry) making acar,

Oz
Lanill B 2N - J3R X )

o
[s]

Boroi W,Spr. - : Olive-like fruit which {s sweet
(Fresh) when ripe. Sold as untreated
fresh fruit (vipe or green),

ro
(=)

Butter YR 6,7 Usually served with toast biscuit H 9
or pound bread. Once observed being C 3
eaten plain, on the street, )
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Seasons when Vandor Effect on
Food Available® Typerw Descrintion Badyhen
Butter Bon YR 3;4,5 Lu ather zities this {s a braided H 11
bug, split and buttered in the N 1

bakery. In Manikganj the same
tus i3 sold but without butter,

Cake YR 3,6,5 Szme as American product of saue H o
neme, most usually pound caka. HHN L
Canacyr R 2,3,4,5 A fried and highly spiced mixtyre H 12

of peacuts, chira, and strands and
squaresz of dough msde from whecot
and differ2at types of dal, A
highly variablm product. Middle
class town people puefer a Lighely
fried typs made faw-~us by » partie
enlar factoxy in Dhaks, Villagers
prefer an oiliar product wich a
differeat flavor,

Canacur R 5 Catacur wixed with green chillf, H L2
(Preparad) onion, beiled chick peas and
mustard ecil,

Chalta IS . 8 4 round,sugmented fruit with
Teddish yellow skin and sour white
flesh, Eaten raw sith chillis or .
cooked in dal te add a seyr taste,
Usad for making sear,

Mixture of beoiled chick pees, H 12

Chatpotti F,W,Spr, 9 slices of potato and egg, green
chilli, cumiom, salt, tamarind and
povwdared spices, Eaten with tiny
pleces of fried bread called fuchka,
Chewing YR i 4,5 Same 03 the well kpown Americaa C 6
Gum produce, N 4
NO 2
Chicken YR l Chicken cooked g Bravy with many H 3
Curry spices and oniong, N 7
NO 1
H¥N |
Chira YR 4,5,6 Paddy heat.d and flactened, In C Lo
'good’ chira she kernels remain N 2
intact after smashing., Sold dry
or mixed with curds, Also eacen
with milk and sugar or fried with
apices,
Checolace TR 4,3 Another term for lozenge or hard
candy. Usually mot chocolate
flavorad,
Chola TR 5 Chick peas toasted with garlic H 12
(Toasced) and sale,
Chola Ramzan 1,2,3,5 Fried mixture of boiled chick {4 1l
B8hona peas, rtaw onion, green chilli, HC L

aad various spices,
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Seasous wihen Vendor Effect on
Food Available® Type*™™ Description BodyAww
Cream YR 1,2,3,7 The ‘skin' of the milk separated H 11
after boiling., Eaten on bread N 1
or ruti with sugar,
Cream YR 2,3,4,5 A conoe-shaped pastry filled with H 10
Roll custazd, N L
: NO 1
Cocorut YR 8 Dry, ripaned coconut, H 5
c 4
N 2
HC 1
Cucumber R,IS 8 Sold unpeeled and peeled;also H L
(Shosha) sliced and served with salt and c 1l
powdered chilli,
Cyrd YR 1,2,6,7 Yoghurt, plain or swesatened with c 12
sugar,
Dabri YR 5 Pes-liks pulse fried with garlic - H 11
aud szlt,
Dal R 1,2 Cooksd pulses of meny types, C 7
(Caokad) served as a wntery, soup-ilike H 2
preperacion or as a thick curry N 2
with spices, N 1
Dalpuri © YR 1,2,3 Ruti stuffed with fried dal, H 12
Date YR,esp, . 8 Dried fruit; like the American c 5
(Drv) Ramzan,W, product, N &
H 2
NO 1
Date S 8 Same as abova, sold 4s fresh H 8
(Fresh) fruit, 1Its color rapges from ¢ 3
orange ty brown, NO l
Date gur F,W,Spr. 4,3 Sap of the date tree is thickuomed c 6
by boiling, beaten and poured into H 3
small round molds to harden. Colar N 2
ranges from beige ts dark browa, NO 1
Date juice F,W,Spr. 8 Fresh sap of the date tree, drunk c 10
plain in the early morning in 2
winter, (By ncon it begins to
ferment, Not usually drunk when
fermented),
Dil Bahar R 5,6 A dry, fudge-like, uhite candy H 6
made from flour boiled in syTup c 4
of sugar and water. (Ofren this N 2
1s leftover syrup bought from
wetesweet makers), Whep firm
it {s cut into squares or diamond-
shaped pieces,
Drinks o 4,9 Bottled soft drinks, Importad c 11
from Dhaka and also locally mada, N or
c l
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Seasons when Vendor Effect on

Fcod Available® Type*™* Descriptions Body*™*

Egg YR 1,2 Sold soft-boiled, hard~boiled Ho 12

(Boiled) and as greem chilli omelette,

Fish Curry YR 1 Small fishes ov slices of big H 5
£ish cesked in gravy with many C 3
splces, sometimes with N 2
vegatablas also, HC 2

Fried YR 1,2 Vegatables fried with.spices H 6

Vegetable and onion, C 5

(Bhaji) H or

N 1

Fuchka See chetpoeti

Fuluri Ramzan 1,2,5 Dough made from white £lour H 11
and powdered dal, spices, aud NO 1

. onione drepped into bolling
oll. Sald only in Rarzan,

Gab S 8 Round fruit with smooth green c 7
to yellow skin coverad by an H 5
easily removed light brown film,

Usuzlly only tha brown seeds ara
chewad for their taste, but not
swullowed, Tha light pink flesh
is not eaten. Sold as frash
fruit; cheap and low in status,
Ghugni YR, wesp, S Boiled chickpecs served with H 11
Rarizan various spices anod green chilli, c 1
Goja R 5,6 Fried strips of white flour H 8
. dough coated with gur or sugar, c 2
N 2

Grapes F,W,Spr, 8 Sold as fresh fruit. Usually ¢
very expensive,

Green YR, esp, S 8 Sold as fresh fruir both for its C 12

Coconut . flesh znd its liquid contents,
which are usually drunk directly
from the fryit,

Guava YR, esp.end of 38 Sold and eaten as fresh fruit, ¢ 1o

R, IS Also usud for making Jam or jelly, CH 1
H 1

Gulgulla F,W,Spr, 5 Chewy balls wade from whola H 11
wheat flour sweectemed with N l
gur and banama,

Halua YR, esp., W 1,2,6 Thick 'creem of wheac! (faripa) H 4

: flavored with sugar, butter, and c 5
spices. Usually eaten with ruti R 3
or parata,

Hawai YR 5 Pink 'cotton candy,' Sold by C 7

Hithai only ome vendor in Manikganj N 4

and surrourding village markets. H 1

Interviewed loformally; at time
of census was not preseant,
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Seasons whan Vendgx Effect
Fcod Available® Type Descrig:ion on_Eody
Hozmi n & A salty black powder made from c 11

two types of dried myrobalan:
horitokki (a small green fruit)
aaod amloki (a small oliveslike
fruit) and spices, Usually sold
ic plastic rackets, Eacan to
improve digestion or as a snack,

Honey YR, eap.Spz. o Senc a3 honay lmowa to Asericara, H 12
Hot YR, esp, W 2,5 Pastry 'turnovers' filled with H 1l
Patties : meet and onions, Bakery product. NO l
Ice Ramzan 7 Ice. Avallable from {ndividual ¢ 12

vendors caly {n Ramzan, year-
round from factory,

Ica Cream YR, esp, W 7 Same as the American product of ¢ 12
the seme naze. (In Dhalka available
in mudidokans and confectionary
shops, but in Hanikganj only from
haviters, )
@
Ifcari Ramzan 3, A general tevm used for a large
9 number of d{fferent foods commonly
eaten at syn-down during the month
of fasting, Listed individuslly,

Jack fruit R, IS 8 Sold green and as Tipe fruit, H 9
Hational fruit of Bangladesh, c 3
Green jackfruit is cooked as
3 vegecable, a3 sire the seeds
of the ripe fruit., when ripe
the seeds are surrounded by
sweet yellow flesh, which is
eaten fresh. The uncut fruit
has a rough, khaki-colored
exterior and {s large, usually
about 14" long, Some jack
fruit grow to as much as 2% feet

in length.

Jambura Is, F 8 Large citris fruit most closely c
resambling 2 grapefruit. Sold H+C ]
as fresh fruit, unpeeled ar N
peeled and sprinkled with salt
and powdered chilli,

Jamzul - R 8 Sold as fresh fruit, Greenist,
white, sweet, and Juley,
Resembles a loquat,

Z 0O
—
-

Kad Bel YR 8 An ash-colored, hard-skinned C
fruit wich brown flesh and many "N
tiny seeds. Sour, Eaten with NO

sugar and/or spices and salc, H

—r— 0

Kamranga 5,R,1Is 8 A crisp, non-sweet, green-colored c 12
fruit resembling an apple with
wings., Sold aod eaten as fresh
fruit. Also used in making acar,



Food

Kasund{

Kesor Alu

Khaja

Khelna
Shaj

Khirai

Khod

Kotkotd

Lobonga
Lacike

Labra

Lao
Ghonto

Lemon

Lichi

Lozenge

Monakka |,

Seasons whan Vendor
Availablu® Type ™™
S 9
15,F 8
YR 4,5
Spr, 5
Spr., § 8

CTT
YR 4,5
YR 2,5,6
W 1
F,W 1
YR 1,2,8
S,R 8
YR 6,5
FyW,Spr, 4,8
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Effect
Dascziption on 3adv
A liquid condiment made {rom d 9
crushed mustard seed, spices, c 3
and water. It is served on
cut fruit or murl or with ueals,
Also used for makivg acar,
White sweet potatw. Earea raw, c 12
as a fruit.
A spongy, cake-like swaet made ¢ 12
from gur or suger and white flour,
sometimes flavored with sesame
seed.
Sugar solded inczo saall images C Lo
like hovses, clephants, chariots, H 1
temples, etc. Served with binni N 1
khoi,
A type of cucumber., Sold as c 12
fresh fruit, sometimes sold
sliced apd sprinkled with chilli
and sale,
‘Popped rice, See binni,
Small cubes of wheat dough H 11
cooked in boiling oil, Hard N L
and slightly sweet,
A square sweet coptaining a - c 4
cream and clove £illing, H 5
N 3
Mixed vegetable preparation c 10
served with rice in hotels. N 3
H 1
A fish and squash combination c 12
terved with rice.
Sold as fresh fruit, Somerimes C 12
served in slices with rice,
Sold as frash fruit, Resembles H 9
a red zolf ball, A large c 2
cenctral seed contains a2 thin N 3
coating of white, traasluceat
flesh. Juicy 2ad sweet wher
ripe, Sometimes called a small
Jackfruic,
A type of hard candy, usually c 10
lemon flavored, wrapped in H 1
. cdllophane. Factory produce, N l
A type of grape, sold frash or c 9
dried. H 1
’ NO 2
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Seasons when Vendor Effect on
Food Available¥ Typa¥¥ Description Bodysine
Mango S, R 8 Sold as fresh fruit. Eaten c 12
(Green) fresh, cocked in curries, c:
made into acar,
Hango S, R 8 Sold as fresh fruit, c 8
(Ripe) CH 4
tatha YR, esp, Spr., 7 A drink made from curds, c 12
S, R water and sugar or salt.
Heat curry YR 1 Hutton or beef cuzuy containing H 12
gravy.
Haloa Spr., § 8 Scld as fraesh f;ui:. H 12
Hilk . YR 1,2,3,7 Aoiled mill; sold ia restauraunts, H 7
hotels amd tes shops., Sometimes C L
diluced with hot water and sold N 4

88 "mixtuye,”

Mishri YR byS Concsntrated sugazr, usually made c 12
from the toiled juice of the
palm cres, lNolded in swall bowls,

Moa TR 4,5 Puifed rice mized wits gur and H 10

rokled into balls, N 2

Murals TR 4,5 Round sticks made from white H Il
flour dough, coaced wich sugar., N 1

Nimks 43 2,3,4,5 Deep friad stxips aud triangles H 9
. of white flour dough, Salted N 2
and spiced, . G#N I

Nonafal Spr. 8 Sold as fresh fruit. A type of ¢ 1)
: atafa) srith smooth exterior, 24 1

Noodle- W, Spr. 2 Thick pudding of ncedles, ailk H 5
pudding aud sugar, Served with ryci or c 3
(Semai ) paraca, NO 4
Ortange F,W,5px. 3 Tangerine or mandariz orange, c 1n

8ot the actual oranga kuewa to
Americans, Sold as fresh fruit,

Palm S 8 Sold as fresh fruit, whele or ¢ 12
(GCreen) cut. The translucent coating

of the lLarge seeds, 3«4 to A

single fruit, is eaten.

Palm S, R 4,5 Thickened palm juice molded in c 7
(Gur) small bowls, H 5
Palm FoS,R 8 Fresh palm juice sold and drunk c 7
(Juice) . in the morming, H 4

B L

Pamelo See Jambura,
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Seasons when Vendor Effect on
cod Availabla® Tvpe™ Description Body*™*
ipaya YR, esp, IS, F 8 Sold as fresh fruit. Sometimes c 12

cut and sold by the slice.
apor F,W,50r, 5 Large, thin, spiced wafars of H 9
rice flour fried in deep fat. N 2
c L
arata YR 1,2 Flat bread fried in oil or ghee, H 1Ll
N 1
sanut YR 4,3 Pesnuts shelled and fried with c 1
3alted) ¢ried chilli aad salt, Often
sold in small plastic bags,
zanut YR 4,5 Peanuts toested in the shell. c 12
loasted) Sold plain or with smsll packets
of salt and chilli.
laji YR, esp, 2,3 A dough of crushed dal, many H L
Ramzan onions, green chilli, salt and C 1
splces 1s fried in deep oil,
Avallable year-vouud but
egpecially popular as am iftard
soack during Ramzan,
.neapple S,R,IS,F 8 Sold as fresh fruit, whole or I 12
peeled, sliced and saltad.
megranate YR, esp. IS 8 Sold as fresh fruit, Faten as ¢ 12
fruit {n wiatar, Out of season
it i3 very expensive and bought
for medicinal purposes only.
itato YR 1,2 Moist curry of potato and spices, H 10
TTY H 2
und YR 2,4,5 Hestearn~style loaf bread made c 3
‘ead with white flour, Bakery product. H L
N 6
ffed YR 4,53,6 Prehusked rice {s quickly H 11
ce toasted in hot sand, The N 1
uri) resylt is exactly the same
as the puffed rice eaten as
a breakfast food in the Staces,
isin YR, esp. 4,8 Dried seedless grapes, c 7
Ramzan H 2
N 1
NO 2
ce YR l Boilnd rice, The praferred c 8
ooked) staple, N 4
beda s 8 Sold as fresh fruit, The brown c |33

skin is covered with an ashe-colored, NO 1
easily vemoved film, Flesh is white
and crisp.
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Seasons
Wwhen * Vendor Effect
Food Avallable Type**® Description an Body
Salad ‘R, esp, 1,2 Mixture of raw vegatables ¢ 1Ll
F,W,5pz. served with salt arnd chillies, w1
without oil or dressing,
Samosa YR, esp.W 2,3,5 Triangle of thin dough stuffed H 12
with meat and crushed fried ruti.
Sanpapri YR, esp. 3 Ory sweet made from eimy chreads H 3
F,¥ of dough coatad with sugar, N 7
NO 2
Singars YR 2,3,% Tziangle of thick dough filled c 12
with £ried potatu or liver and
nuts,
Sugarcane Spre,5,R, 8 Sold as fresh fruit. In Manikganj c 12
IS, B it 13 not crushed on the street
as {s dona ulsewilere in %angladesh,
but vendors cut it according to
customes's requase,
Sugarcane R, esp, IS 4,5 Caue Julce thickensd by boiling, c 12
Gur It is hard, soft or liquid and
variable ia color,
Swaets m 2,3,6 A wide varisty of syrupesoaked c 5
sweets made with milk solids, C+#l 3
H 2
N 2
Sweet Spre, § 2,5 Yellow variety. Sold boilad. H 10
Potato CHN 1
o 1
Tasarind YR, esp. S 4,8 Pod of the tamarind tree. Sold c 12
green and ripe, as fresh fruic,
When green it is cooked with
other {tems to provide i sour
taste. The ripe pod is sold both
unpeeled sad peeled, the peelea
flesh being oressed inco blocks.
It can be eaten as is or mixed
with other food as chutmay or acar.
Tana YR, esp, W 4,5 Peanut brittle made with gzur, 8
sometimes with muri inscead of c 2
peanuts, N 2
Taodur Ruti YR 2 White-flour flat bread made with c 3
ralsed dough, baked in an oven H 4
rather then fried, N 2
HC 1
MO 2
Ten R 1,2,3,u Same as the Zuropean/British/ H 10
American baverage of the same HC 1
came, Usually made with milk NH L

and sugar, occasionally with
lemon. It {5 considered
important that {t he drunmk
extremely hot.



Seasons
when - Vendor
Food Available Typetw
Vapa Pitha W,F 5
Watermalon  SpTr., S 8

Biryani YR

thichuri YR

panta Bhat S,R,IS

Pollao R

*sae first page of this appendix
*Sea first page of this appendix
**¥see first page of this appendix
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Descriptiun

Steamed rice-flour cake seasoned
with gur and coconut. Eacen for
breakfast in winter, sometimes
as eveniang snack slso,

Sold as fresn fruit, sometimes in
cut pieces.

The following foods are referred to
in the text but ate not sold ready-
to-eat in Manikganj. (All but Panta
Bhat arv sold in other cities, however,)

A special (fine) type aof rice
nooked and tien mixad with
meat, ghac, obions anc ypices.

Rice, dal, and spices cooked
vogether, sonetimas mixed with
vegatables or neat, Eaten
especially on rainy and cold
deys.

Cooked rics .oaked over anight
{n water aud eaten the next
morning. Sometimes alightly
farmeatud.

#ine =ity cooked togecher with
ghas, onlony and spices.

for definitis.
for definitic:s,
for defiuition

Effect on
2ody¥HH
prLed2s devled S

5 9
G 1
c 1
i1

< 12

Classificacion
Not Elicited
from above

12 Respondents
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APPENDIX 1II

*
Lacal Dafinitions of Stiop Types

l. Hotel, A place where rice, "wat" foods, and other foods which
are esten with rice are sold. The prescace of rice makes whatever is
eaten with it {nto 2 "meal." "Have you taken rica?” is a way of asking
whether somacne has had the goon or evening meal though one or the other
of these two meals miy often be eaten without rice; additionally, some
people also eat rice in the sorning for breakfast. (See discussion of
meal types p. 156 above.) If a hatel provides overnight acecommodatina
in addition to foud, it is culled a “rasidential hotel," (Only two of
these exist in Henikgaa).,) The word "hotel" thercfore should be taken
to mean "rescauraat” in the Amarican sense,

2. Restourant (or Restaural., A place in which substantial saacks
and meal substizute foods are sold. Hotels @may also sell some of these
foods, but restaurants never sell rice. Various types of bread (ruei,
parata, Incl), fried vagetadole preparations, thick (mot watery, hotel-type)
dal, eggs, and fried smacks Like shinghara and samosa are the main items,
Sometim:: tes and sweats ave also sold, but not either in great variety
OT greit quantity and not as tha main offerings,

3. Tea Shop, Sells primarily tea and somctimes a few snacks which
people like to take with tes, The main focus {3 on the tea, howaver,

4, Mudidoksn {or Grocer's Shop). Readysto-eat food iz sometimes
though not always a minar offering at these shops, which spacializs
in dry, unprocessad staples like rice, dal, flour, sugar, salt, cooliing
oi! and spices, Non-food household nacessitias like candles, matchas,
karoseue, soap, hair oil, mosquito coils, tooth powder, cigarecttes, and
somatimes a few toys ara also usually preseat along with ready=to-ait
foods Like biscuits (cookies in U.S. dialect) canacur, tnuri and chira
(puffed rice and flatiened rice), ‘acar, lozenges (hard candies), dry
sweets, aad occasionally some frui: and/or bottled drinks, Some
mudidoksns deal quite heavily in :hese ready-to~eat foads, Processed
but not ready-to-cat items lLike dry noodles, squash (beverage concentrate)
and "baby food" (powdered baby formula, powdered wmillk, Qvaltine, Horlicks,
Viva, etc,) are frequently also sold, Fresh produce, meat, and fish are
almost never available st these shops though uncooked eggzs are scmectimes
sold,

*These definitions are givem both because we feel they will help to explain
the reasoning behind our classifications and because the English terms
"hotel," “resctaurant," "teashop,” "stationery shop" and "grocer's shop"
ire all used lccally but with different meanings than they comvey in the
U.S. (The last three alsc have Sengali equivalants; the first rthree have
become Bengali words,) They have been used throughout this Teport, but
usually {n the local sense, ’
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S. Statiomerv Shop (monon: ri dokan),” As per the Bengali meauning
("mind stealing"), this type of shop specializes in desized gift items:
costume jewelry, cosmetics, ulrrors, ladies' handbags, wallets, briefcases,
fancy soap disaes, glasses and crockery, plascic tablecloths, uabrellas,
and children’s toys. Somatimes in additiom, almost as an after-chought,
statiouery is alsc sold. As in the mudidoksu, some non=food household
necassities such as soap, oil, mosquito colls, disiafcctent, etc, are sold,
a3 are “baby food," ncodlas and squash, and readye-to-eat foods. Statiorery shops
covered in the cemsus ware almost all excluded from the final tocal of 550 vendor:
because they sold from lewzlled structures. The rewaining few were added
to the mudidoksn category.

6. Sweet Shons sell a wida varisty of traditional Bengeld swoets,
almost all primarily wade from milk solids, rarely also from flour or
pulses. Usually thay are moist, in faet dripping with svrup. They are
extremely swaet and alse expensive bucause thair preparation requiras
large quantiiies of milk «ud sugar, Swaat shops also sometimes sell ome
or two dry sweets or tee, and u few Tastaurant-type gsaacks like shingharas
and semosas., How ver, the main product i3 sweets. A sweet shop can be
distinguished frow .estaurants aad tes shops by the large variety of
sweets sold. The latter, if they carry swsets at all, will only heve a
few types of offur,

7. Xeriwala, & wandering hawker who usually sells door=to-door,
e may sell snmything, but usvally the items ha carries are few, A pushcart
vendor who moves from time to time a3 ha sells {s also s feriwala.

8, Shapkeeper. 4 vendor who sells consistently from the same
location, even though he sits with only & single basket in front of him,
ls not a feriwmla, Rather he is a shopkeeper or dokandar, the same term
being used for blg macchants as well, & pushcart vendor who sells
consistently frow one place only is also a dokandar.

9. Thase who sell only or mainly one itac such as fruit, way also
te referred to simply as sellers of these items, e,3., fruitsellers
(phaluala) or murisellors (muriwala), As in fuglish usage this terminology
has nothing to do with eobulatory or non-ambulatory methad of operation,

*A type of shop found frequemtly inm Dhaka and other cities is a confectionery
Shop, which carries expensive ready-to-eat dry snacks like baked goods,
toasted dal, camacur, peacuts, hot patties, (sometimes ice creanm), bottled
drinks, atc, and non-ready-tomeat "specialty" items like bottled squash,
tinned food, and uncooked avodles, The closest thing to such a shop in
Maunikganj are the dakery, canacur, and batasha factory showrooms and a few
dry snack sellers, but these people do not sell {tems like bottled squash
or tisned food.

There are also a few four-walled shops in Manikganj which are called
department stores, They are Like stationery shops (and therefore sell snacks),
but chey also offar for sale a large 2mount of ready-made clething, especially
children's clothing, Oune of these shops 15 the only knmewn shop in town with a

- Tafrigerator and the only commzrcial saurce of chilled bottled drinks,

Informanta sey thact “fashionable" upper class people in town, who would
be tha customara for the expensive wares of a confectionery shop, are also
rich enough to go to Dhaka for such items; thereforea there is no need for

eonfarrianamsr ahaca 1.
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APPENDIX III

Pre-Survey and Site Selection

Tho following saven towns ware visited:”

l. Savar, famous for its enormcus twice-waekly markst, was
indtielly comsidared aleo becauze of the presence of factories im the
vicinity (suggesting the presence of an {ndustrial work forca which
would comsume screec food) and 1ty university, which we thought might
be 2 sourca of highly trained persoamel for the project.

2., Myusasingh, & major city ic the cencral zoae (a district,
subdiviasionnl, end thame headquarters) was also coasidered because
of {ts nearby uaiversity and the foct thet the projecc's Bamgali social
scientist was from that reglom. It wezs also avtractive bacause of a2
larger than usval number (15) of wcmen vendors im the market and a large
numbar of iftari vendors oa the screac,

J. Jaualpur, a new district headquarters; was similarly expectad
to have a large number of stroet food vendovs; ia fact, it did not.

4, Tangeil, also z district headquarters, uns cousidered to be a
good potential research zite bacause of {ts largs number of factorias
and wide varisty of types of amack shops., The visit was {nteresting
8ljo because of some interviews with middlemen whclesalers who gave us
a picture of the many Teprocessing and packaging steps involved between
producer and strest coasumer,

5. Nazayangunj, initially viasitad for its factory worker (and
therafove presumably street food consuming) populaticn, was also
interesting bacouse of tha presence of a Hindy community which makes
‘street food &3 a czste profession, making bozh inter-comrumity and
professionsl-uon-professional coaparisons posaible, It was wost like
Dhaks in the variety of strest foods available, ineluding leftover food
and place scrapings from feasts (not observed kmowingly in any other town
visited),

5. Paridpur was primarily of Imterest because of {ts reputation for .
having a larger thaa ordipary number of womer vendors {a the market. This
turned sut to be true; our visit revesled sbout 20 though only two were
selling ready«to-eat food. Reudy-to-eat food sold by male vendors was
certainly plentiful, however, Respondents here {ndicated the importance
of seasonal changes in their business, and the status associations of
certain fnods ware also made apparent,

7. Meailkganj was visited initially becsuse of the presence there
of a strong, meny faceted Dangladesh Rural Advancement Coumittee develop-
ment project which included women's groups{in nearby villages) who make
cznacur, pickles aad ground spices for sala.

Though small in size, the town appeared to have the same reasy-to-cat
foads for sale that ws had seen in all the other cities visited except the
capital, vhoere the variety of foods appearsd to be greater, Also
available in Dhaka and Narayangenj were leftover food and plate scrapings
fron feasts; these vere nat seen elsewhere, In Mymensiagh a type of
home-nade ceke (pitha) was sesn which also was mot seen elsavhare, inciuding

*Fur:her details of tha pre~survey cam be learned from the site selaction
Tteport, Field notes from theae visits can also be provided if desired.
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in Manikganj, Aside from chese items, the foods on the street in Man kgan}
appeared to be exactly the same as those in :the larger towns and to be even
in greacer abumdimce than they had been in Jamalpur (population 89, 847)
and Rangpur (153, 964).*

In all ocher towuz we had spoken to msny vendors who came to towm from
nelghboriag villages to scll, returning home at night, In towms near railway
lines (Mymansiugh, Jauslpur, Faridpur, Narayanganj) some of these vendors
pad coms from fairly long distances (1020 miles)., In Manikganj vandors
seemed primarily to come from clouar villages (J«4 niles) and to come mainly
oa foot. However, the process dpparred to be the same, It was thought that
these urbanerural linkeges could be observed more easily {u this more compact
setting and thet the resesrchers would have to spend far less time travelling
back and forth than would %e the casae iz a lavger town. The same applied to
the study of processes within the town itsalf; with shorter distances to
cover aud fewer respondents, less time would be wasted traveling, details
cov'd be more carefully examined, and a higher percentage of vendocrs could
be iaterviewsd, A smaller towm would sinply be mere caslly mavaged,

The two female vendors observed in the market in the pre-survey were
typical of most of those sesn elsewhere: one oldsr weman and one litcle
girl (both in social categories to which purdah reatrintions are only locsely
applied), Given the smallness of the totm, theiy perceatage, iu the vendor
population did wot appear to ba less than that ci the woumen veuders observed
elsawhere; extremely low nmumbers of fenale vendors seemed typical of all towns
visitad and, by all accounts, of Dangladash as e whole. We bellaved thoet the
bulle of women's participatioun in the street: food trade would be hidden in anyr
case, no macter what town wa chose,

In Narayanganj we wara also aware of a large uimber of vewndors who live
in the towm, pecmeneat resideats who have served their village ties, In
other towas such people seemad to bs fewer, and in Manikgenj zlsc they seemedn
to be very few. This was felt to be tha oaly sigeificant difference between
this smaller town and the larger ones which mizht have heen studied instesd,

Manikgan] did not heve any factories, in the ysual sense, buc ..a had
observed in Savar that factory vorkers do not necessarily eat their meals
on the streect, Ou the other haod, Manikganj certainly nad a working class
of rickshav pullers, brickfield and construction workers, employees of oil
and flour mills and bakeries, and small imcipient factories for making batusha,
ice cream, acar, and canscur. 1In addition to male employees, a number of
women were aluo seen serving as water carciers znd cooks in some restaurants
2nd hotels, The egting habits of these woriers could cercainly be studied,

There seemed iz be a fairly large number of Hindu vendors in Manikganj,
aud relations between Hindu and Muslinm comunities appesred to be very good.
It was thought that some intaresting Luter-community comparisons aighe be
possible here which would not have beer possible in the other towns visited,
with the exception of Narayangaaj,

The need for sclecting 2 discracs tovwn, {.e., one with its own hinterland,
not strongly ctied to the capital, had baceme an {ssue during the pre-survey,
Manikganj appeared to clearly have its own hintzrland and to be as discrete

*Since Rangpur was visited in connection with scme personal business rather
than as part of che pre-survey, a careful series of screet interviews was
not possible there, Still, it was noticed thac only four vendors were not
selling either from permanent buildings or market stalls. Both Rangpur and
Jamalpur mey have been seen under unusual conditions, however, In Jamalpur
the visit was made on the first day of Ramzan, when the turmout could be
expectad to be lower than usual; and in Rangpur loecal people said thac
street vendors had very recently bYeen cleared from the streecs by government
order,
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as is possible in a country where the capital's influence is strongly
felt everywhere,

.Sipnce interventions warae a requizement af the study, we wvere pleased
to see the strengch of the Bangladesh Rural Advancement Commitre operation
in the region, tha Wonan's Renabilitati on and Walfars Fouadation weaving
project in town, snd thz out of townm but nearby activities of Save the
Childrea Find, cthe Associaticn for Secial Advawcement, CARE, the Village
Zduzation Resource Center, and the Chriscian Comnission for Developmenc
in Dangladesh. At that tims we ware aet aware of some of the restriceions
on the activitias of fore{gm private volimetary orgonizacionz, restrictions
which prevent soma of th.se groups from vorking directly in Manikgani town,

It was also thought that the proximity of Jahangiraagar Universicy in
Savar zad the prusence of two colleges within the towa {tszelf would make
it possidle to fiad gore highly trained project assiztauts/survayers than
would be possible elsewhera,

In December areaugements were muade for setting up living quarters in
Manikganj, and in Jenuary the authore, together with the authors one
assistaet from Dhaka, moved {uto tovu,
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APPENDIX 1V
Hethodology

la Selection of Sample and Stratification
Ao Stratiflication bv Area

For salection of a sample of vendors for more detailed interviews,
vendors were to ba classilied by both area and type of food sold, (This
was iln accordance with the agreement made in Yashington, to allew for
greatar comparability of vssults frem 2ll countries studied.) Since
the research area seemed to divide {tself into the geographically
separated araess neuticned on p, 39, asud sioce census data had for the
most part alvesdy been collected separately in each of these azeas,
grouping the reszults asccovding to location was not difficul:z. Vendors
vho had bean :lassified acginelly 23 associated with schools were
regrouped into ths aveos ip wvhich tho sehools were located; ths market
at the ghat was combined with ths kaca bazar; and the resideatial
aeighborhoods were grouped into single unit, The result was five
locations:

(1) Bus Stand;

(2) Court Aras;

(3) HMain Road;

(4) Harkats; and
Neighbﬁrhoodﬂ._

B, Stracification bv Pood Tvpa

Clasaification of venders according to type of food sold was much
gore difficult, As mentioned in the text above, and as can be seen from
Table 8 (p. 64), only 28.9% of the total number of vendors sell ounly one
ready-to-cat food,(this is not the seme as zalling only one product) the
hulk of these belng in the merkat atesa, whers they still reprusent less
than half the (mariet) total,

This geosral diversificution of products seemed also to be the case
in the other cities visited {n the pre-survey.) To some exten:t this Ls
due to acosomic nmecessity. To somez extent Lt is also due to the fact
that single {tem vendors have lower secatus thag uultiple icem ones,
especially 1f soma of the latter's wares are the sama type as those soid
in cudidokans, Ona vendor who sells maiunly pen and cigavettes for his
living told us thet since he also sells biscuits aud cooking oil he can
tefer %o his business as a mudidokan or statiouaty shop (see defiunitious
in Appendix II), which gives him more raspectability than being a mere
vendor of zigarettes and pen,

Aside froom tha multiplicity of products per vendor, there was also
an extrenely wide varicty of types of food for sale. The first necessary
step towards classification, therefore, was felt to be the grouping of
the 128 foods into a smaller number of categoriez. There secemed to be
many ways to do this, buct it was felt to be necessary to apply consistent
criteria in defining all of the food groups. Some foods seemed to group
themzelves logically according to the types of shop in which they were
sold. That is, local definitions of shap types seemed to parallel certain
food groupings.

However, to completely follow the local definirions of shop types
would mesn that it would not “e& possible to comsistently apply the same
criteris in establishing all cefinitions; types l-6 zefer to food

c constellations; 7 saud 8 refer to mode of selling. However, since we
ultimately wished to arrive at a vendor classificacion as well as a food
classification, ic seemed necessary to consider both agdpects, Ultimately
it was decided to partially follow the groupings which parallal five of
the locally defined shop types end to group the smaller shopkeepers and
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feriwalas who sej) velatively fow frems according to their "auin food"
specialties, Thiys lefr a classificacion iy yhich three categories

1, 2, and 4) refar primarily wo food coastellacions and five categories
refer to "main feod," An additional “other” Category contains four foods
which when sold ugly do not seem to fit alsavhare,

*
C. Sample Categoriasg: Food /Vendor Tyvas

(1) Nat Maalg, Rice and wat SurTies, Sellers of thase foods are
also definad locally as hote] keepers, {Type 1, App.IIL)

(2) Mea) Subscitugsg. These arg tha sane as restaurang foody as
locally defined (Type 2 above),

(3) Iea wnd the spacks which 4ccompany it, with the wain food being
tea. Thase vendors e regavded as teg shop owmers locally
(Type 3 above),

(4) Hudidokan or Grocesis Shop, (Sane ag Type &, APp.II)

(5) Dry Sunacks if sold by vandors specializing in these items rather
than in 2 mydidolan or sweet shop, Haany of these are also sold
by other types of shop, They include: canacur, kotkoti, tana,
kadma, batasha, murali, moa, wuri, chira, and gus,

(6) Het Swaees, Milx solid, syrupy sweets, sold prinarily by shops
Speclalizing 1n 2 wide variety, occasionally by a single-itan
vendor, (Tvpa 6 above)

vesdors or {n the combination of yoghure, natha, butter, and ghee
{clarified butter), Raw @ilk sellars are not includad in thys

8Toup, unboiled milk por being coasidered locally to ba ready-toweat,
Drinkable mill Tust be bought in teq shopa, hotels, or Testaurants,

(7) Dairy Products and Iee Cream, Usually sold Tetail by singlasiten

(8) Pruit and Fruit Juices, Thesa vendoza, especially the juice
sellers, arg Vaually s{inglewicem sallers, but some 8lso are rather
big busiraasman selling a variaty of fruirs, The former alse often
sall cuc fruig, @spacially zt the hyg stand aad on the waip road,

(9) Other, This Category comtains sbgﬁgocti, 2 3picy snack mixed ro
the customar’s order and eacen with plates and Sfoons, sold ouly
froa Pushcarts; bhand. v sharbae, o type of health drinic sold by
ooly coe fenily (from two Or noTe variable locations) ip town,
bought also for uedicinal purposes and to quench thirse; bottled
drinks, when solg by 1 vendor who sells chese only; ang kasond?,
4 liquid cuudimane used {n cooking, preparazion of acar, and as
4 3amish oq athar food, functionnlly &nalogsus ro S0y sauca
©ough vary differene in flavor,*®

Asida from the problem of deasonal variations i food products, there
la the fact chae quite a few vendors do not sell a¢ ALl 40 some sea ons or
do not sell Trady-tomwat food o some Sedsons, (3ue Chaprer 1z, Ped7+53 ).
Howgver, ctha aejor problems in classifying vendors related o vendors whose
zaln preducts changed Categories with rthe 3ca3en, such ag a3 winter canccur
seller (Type 5) arrg switches to frufe (Type 3) in spring, or to ice croam
(Type 7) iu Sumnmer, Ig general, problematic ca3a5 were clausif{agd according
to the food which the vendor had said vas his main feod by volume of sala in
the Bajarity of seasons iduring which he sells ready-tomegt food, in cases

*Ircne Tluker (3 vg b thanked for hay help i{n the developuent of these
Catagories,

"y
As mantiopad earliar, unfar:unlcely, the Lashish seller in the kaca
bazar {3 aljo included yn this catagory,
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of a 50/50 ov 33/33/23 division of seasons the vendor was classified
according to his current season's main product, (However, as explained
above, "main" food was ignored in cases where the combination of foods
sold by a vendor put him {nto types 1, 2, 3, 4, or 4, Thus, even if
Tutd or tea was the main food of a shop, Lf rice and wet grevy curries
vere alse present, it was classified as a hotel (Type I, App.II)

Whea the 550 vendors wuve classified according to thase nir- types
and according te locarion, the vesules ware as wman in Tabla 3,
Chapter 1T (p. 53). Area distribueion of types iz aluo discussed in

Chapter II.

D. Mechanics of Selection: Randonization and Picking of the Sample
and Gubsampier

For tabulatlon of census data, vendors hsd bean assigned numbers
whick for the most pare represented both the sequence in which they had
been interviewed .nd their swographic locacion; interviews had been
begun with vendors on ons epd of the towm and had progressively moved
through each area to the othar end, Vendors had also later been grouped
onto liscs according to the uine types given above, It was {iptended to
select the sauple from gur sarially ordeved vepdor lists, starting witch
8 oumber oa ezeh list drzawn frem a table of random numbers,

Hovaver, 1t wes firse Racezsary to randomly combine the veadors from
the neighborhood areas inco oue group, the twa halves of the mein roed
(wiich had teceived diffevens Jequencas of nuubears) into snother group,
and the kacs bazar and ghae vanders into a third group,

This was accomplished by cutting up tha lists of different types of
vendors which were ta be cotrbined, segregaced by area alsoc, into single
slips with a single vandor®s pumber aad type wn each; putting the slips
into a can; sholdng thy capg dzawing the 3lips out ome by one; and
entering them ia this order oa new jists (segregated according to type).
This was done saparately for gha "merkacs” ares, for tha eain roed, aad
for tha "neighborhoods" area. Though cunbaraome, it was thought that this
method would be quicker thes using a table of random mumhers to find
Jedigit numbers cotrresponding to the pumbers of each of the 349 vendors
invalved,

Tha asaiscants who toconplicshed thia task for the thrra pew combined
areas actually slicad up nll the Lises from all arees though they had been
asked to do 10 coly for the zbove reationed ones. Thus ultimacely all
areas were randomized {n the sanme way, and no table of random numbers was
ever actually used,

From the mew lizes of ravdomly ordered vemdors, one for each type in
each area, every third vendor wus selected, Since tha totals in each
category werc rarely evenly divisable Uy three, in asny cases the selected
vendors represant slightly fewer than ome full third of the original oumber.
For example, among the eight hotels at the bus stand “ype L) only two were
taken; only ome of the four dairy/ice cresm vendors was taken. In other
casas, where only obe or twon vendors Were present in a category, to select
oae vendor meant selecting either 2/3 or 1007 of the cases in that cacegory;
€s8., the single vendor selected for Type 9 from the bus stand, main road,
neighborhoods, and markets.

*Thanks are lue to Sherry Plumkett of USAID, Dhaka for his advice in
this maccer,
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Since ws wanted to be sure that all of the six women vendors were
included in the sample, the three women who had not fallen into it auto-
matically were alse added, making three rather than two taa shops (Type 3)
from the bus stand, four instead of thrae hotels (Type 1) in the court
area, aud 13 rather zhan 12 frujic dellers in the mariecs category. (The
other three women vendars, who had already fallem into the sample, are
a dry smack seller from the main Toad 2crea, a uudidokan owner in one of
the aaighborhoods, and .a fruir saller in tha kaca bYazar.) This nade a
sepple total of 159, as shown in Table 4,

For salecting a subsaople of vendors whosa customars were to be
interviewed, we sclectad every thizd vender from each category im the
sample. Again, a3 in the salecrion of tha sample, this meant that in
some (in fact moat) ceses an evey third was ast possible; fewer or more
than a third of. that category, often 100% (whenm ouly one case existad
in a category) wers selecred, Again, the vowmen vandors ware all included,
This meent two tes shopa vather thon one at che bus stand, two hotels
rather thao one at the court, and three rather than tuwo dry snack ssllers
on the main road, One womau freq the neighborhoods and the one from the
kaes bazar £sll into the subsaunpla dutomaticelly. The sixth case was noc
includad bacause she was no longer selling; therafore customars could no
longer be inturvievad at her selling location., The resulting subsample
consi{stad of 73 vendors,

2, Lftari{ Voudors
REA LA )]

A separate questiomnaire was designed for non-professionsl vendors
of ifrari, snacks traditionally eaten to break the daily fast during the
month of Remzan, It was expectad, based on pre-sucvey
cbsarvations alanvhere, that thare would he quite a few (at least 20)

new vendors entaring the market only for this amonth and oaly for selling

Unfortunately, this turned out to have been mostly a waste of tize,
On the szcond day of Ramzzn A prelimimary coumt ravealed only nina (3 at
the bus srand, 1 at the court, 2 ou the main road, and 3 in tha markets),
Ouly the firsc threo of thosa were evar actually iaterviewed because they
vere interviewad during tha firse weak of Ramzan. One of these three plus
all che other new vendors (3aven) went out of business before they could
be interviewad, {.u., during the first waak, Another one of these three
lasted only for two weelks, Only one "non~professional” vendor staved in
business for the whole woath. This man turned out to bu an experienced
part-time maker and seller of acar (and therefore not really 3 new vendor)
though his main occupation {3 selling wood. He has sold ifrari during
Ramzau for at least Seven years, and he has kaowledge of selling techoiques
from his wood business, According to our caleculations he was able to maka
a0 approximate profit of Tk, 1l] per day,

The man who lasted for two weeks was making an approximate profit
of Tk, 38 per day, He has done this for at least four years; in other
wonths he works as a daily laborer on a truck. The third interviewed
veader was a child of 12 salling ou his father's behalf, He sustained
a lo3s of Tk, 14,50 on the day of the interview, This was the family's
first acteape. Normally the father {s an agricultural laborer, In all
three cases the preliminsry preparation of ingredients (for frying on the
3pot) had baen done by 2 female family meaber,

The case of the vendor with the loss was instructive in chat it
demonscrated an insbility to calculate the sales value of his wares at
the going selling price. He expacted to sell everything hae had prepared,
but according te ouyr calculations the tetal sales value of che entire
Azount produced was less thap the amount expended for ingredients and fuel,
It was casy to sea why ha went out of business immadiately, A similar lack
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of ability to accurately estimate sales {ncake in relation to production
costs was found in the case of ouyr experiments with 2 new woman veador

{see below). This may frequently be a reason for business failures, buc

of course wa as yet have no duta om other paw vendors who quickly hava

gone out of business, (Soms interviews have been done with 2 few ex~vendors
from our group of 550, but tha data has not yet been processed,)

Many veu.ors who sall Toady-to-aat food yazr round alse sell ifcard
during Ramzan, They ware obssrved to contimse for the entire monch, usually
simply adding iftar{ to their aotwal weres., In a few casas they dropped
their normal main products (e.3., zea and biscuirs) {n favor of Lftari for
this weonth,

3, Seasonslicy: Product Surveys in Ocher Sea:qﬁi

The traditioral Bengali calendar dividas the year ioto six seasons
of approximatoly two mouths each: summer (grissho), rainy season (borsha),
“Indian surmer" (garat), fall (hemoneo), sad winter (sheet), and spring
(basanta). The survey vas begum at tha end of January, which s close
to the end of the wintar Suason, ot tha bus stand. Dua to the length ¢
ths questionnaire (which when edwinistered by the surveyors toox much
longer than in the pre-test, adminiatered by more experienced persons),
the shortness of tha essona, and the facc that the questicnnsire survey
was not begun at the baginning of the Saason, only the bus stind was
surveyed in the wiatar, Tha tsanining areas ware jurveyed for the {irst
time in spring aund supmer, according to the sequence shown inm Tazbla 5 p. 57,

fepeated surveys to check for differences i{a products scld (using
still another questionnsire) wers 2lac made in sucmar, Ramzan, tha vainy
seasgon &nd autumn. Table 5 of Chapter II shows the number of vendors of
each typs in ench locztion in each season. The asignificaace of the
fluctuacions has besn dlacuszed in Chaptaer II,

4. Consumer Survev
RNRUmRY JuTvey
(a) 2toHour Recall

The customer survey turued out to be more problemzcic than
anticipaced. Sinca funding for a daor-to-door 3urvey wus not provided
for Bangladesh, {t had Laer decided at our Octobar 1982 meecing in
VashingCOn that i{n 3angladesh only customers would be {interviewed and
only af the placa of purchase. It had basn {ntended nanetheless to ask
these customers bath about thelr screet-food eating/purchasing habite and
about their cating habits in general. We planned to use the 2b=hour recall
netiiod for the previous day (it was felt to be the a0st accurate and
thorough and to have the advantage of showing which foods are saten
together) pius s few questions o esctablish’ the typically of tha previaus
day and the informanc's otcupation and socio-ecsuomic position,

This would probably have worked wall had we bheen dealing with
householders in a door-to-door survey. Ualike household residents,
however, most cuscomers are in a hurry; the maximum amount of time that
they seem willing to spend {a 15-20 miputes.

Unfortunately, the 24-hour recall methed turned out to be quite
time consuming, i.2., 20 winuces minimnam for that portion of the
questionneire aloma; and attempts to establish tha typicalicy of the
preceding day did aot seem ro glve satisfactory reswles. It was first
testad by having rhe 3urveyors interview each other, without amy noticeable
problems other than lesgth, Howaver, whem tesced on actusl customers the
nethod seemed to 4n2oy some respondents exceedingly. The reasons for this
“are still not clear. It may be that the surveyors, who were not specially
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trained for the casting,* did not properly approach the respondernts in
the baginning, Perhaps the length of time requirad for the preliminary
quustions on occupation, rasidence, snd incose had alresdy exhausted the
raspondencs' purience. It i3 also poasible that zvus of the respondonts
in question falt embarressed or ashamed to raveal thet they had actually
oeten (or not ecaten) certain focds; soms foods ara daficitaly of higher
scatus than ovhars, ¥ It is also possible that some respondents may not
want {t known at all that they eat at certain tines of day aipee in doing
so thay ara of necesaity spending other people's money (as in the case of
an  employce vhin also doas his employat's housshold amarketing and cars
with some of the markoting monay) or spending tima vhich they should be
spending on other activity (as in the case of an offlice peon sen: to do
an erraud who stops on the way to have a snack), Uaschedulad eating i3
also felt by one inforusnt at least to be a sigu of sloth and thevefore
embarrassing tu adedt; 2d-hour recall would revsal this, perhaps,

This nogacive response wag totnlly unaxpected siuce in this writer's
expexience most Beagalis, aspacially Bengall middle-class men (unlike
Amaricaa aiddle-class men), eajoy talking about food at great lemgth,
Such talk usuvally depicts an ideal or a aigh point in the past, however,
and does not deal with the wpezifics of everyday consumptiou, which no
doudbt pale, parhaps to the roint of embarr:ssment or shase, by comparisen
with the ideul,

It is interaating that tha 24-hour reciall questiomiaire cempleted
by our young, widdla=class surveyors and thae tase reapondents who agread
to anaver it ravealed corpleraly different sating patterns for men and
wogen, the male employees baing without exzeption bachelars who eac all
ot modt of their meels outsiae the home and tha femala vrorkers all being
“homabodias" who never or rarely eat outside. Their aumbers are too few
to permit any peroccentusonclusion to be drawn, however,

(b) Geneval Recall

Despita the ndvantrges of uslng léwhour racsll, given tha
Begativz Ynforwent reecticn and the langth of tima raquired for chis
mathed, {¢ woa dseided to try amother approach. Instead we tried asking,
"¢hat do you nyvally ase for sreakiaan, lunch, ate, {for all of the L1 ahove
mentioned eating tiwmes)?" This also osd the advestage of showing what
foods are eatsn together snd saemed te get a favorahle respocse frow
informants, Howwvar, neople sezcmad %o furget to nmention foods they
considered wnimportsut perts of a maal (8.7, lemom, salad, acar), and
possibly they also forgot to mention the smbarrassing ones as well,
Perhaps for chis ressen Lt was also uushreatening., It was felg 2o he
insdequate by ftself, but 32 householders (noe custommrs), two frow each
of the 16 occupaticunal groups listed in the final questionnuirc,
were interviewed with this method to give rome looza {dea of meal
coufigurations {n diffareut segments of the population, Informants were all

*In contrazt, for doing the cemsus questicuneires all workers had been
carefully trained.

**In particulsr, people supposedly do mot like to admit that for breakfast

they eat rice scaked overnight in water (pauta bhat) which sonatimes

ferments slightly., This 13 2 means of preserving cooked rice which

would otherwise spnil; but pauta bhat is vegarded as third class food

and a sign of poverty; It is paver sold in hotels, despite the fact

that some pesple actually like to eat it (which is of course different

than liking to sdmit that they eat it),
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town people, so information on village habivs is totally lacking, They
are also too faw in nushar Lo provide more tham a logse idea of eating

habits, It was i{ntanded to use thls ‘nformation as background, perhaps
contrastinog informaticn, to the daca ohtainad by larerviaving customers,

(c) Senegal Method

For custonars, it was then decided to use the approach used ip
the Senagal study, f.e., presenting respondeuts with 4 List of foods and
asking them when, whers, and how often they cat then, This method has the
advantage of reducing oversights regarding particular foods (though 1t
doesn't prevent people from tiving an lncorrect impression if they should
choase to do sa), and it provides food~specific Gemparable data for all
informants, It also lays the data out in a forn thac s 2asily coded ang
processed. It has the dissdvantage of not showing the mesl configuration;
but chat doesn't mean he eats therm elther singly or all together ecch time,
However, this methad was tried with a collapsad list of 46 fonds (reduced
from the glossary total of 128),

Since people eat both meal and spack fouds both at home aad outside,
we could not follow the Senegal example of asking one set of questions for
meal foods and another set for spack foods; shus mora questions were
Tequired for each food, including questious about, times/places/meals where/
for which they are aaten, This, multiplied by 46, utomatically made the
questionnaire quite long., When testad {¢ sctually worked quite well except
for the fact that it tuok too long, Even aftar tousiderable practice and
thorough familiari:y with the questionneire, the Interviewers were still
unable to reduce the length of time to less chan 50 ninutes, Thys
questionnairs tharefore conld oot ba adopted Lecause it had to bde uced on
Tespondents who would not 3it still for more thap 20 minutes,

(d) Hethad Adopted

Accordingly, the list of foods was fyrther collapsed to the nine
food types/categories usad for classifying vendors, and specific questions
about thae alaven eating tiues wers omittad entirely, Since full meals with
tice are esten both outaide the home and inside, and since we ask for the
frequency with which al}] gToups of foods are eaten both in and oyt of the
home, wz hoped tq get some {dea of tha frequency, 33y, with which people
eat rice, including rice for breakfast, Since no distinetion {5 made
between varioys rescaurant foods, howevay, we don't know how often someona
2a8t3 xutl instead.of rice for a mezl or whick of the Testaurant-type foods
he eats aost, The s8me {3 ~specially trye of thrae
of the other cutegories as wall, Informatisn on day-long eating habies {g -
therefore very iacomplete, The questionnaire mainly tells us something
about people's strace foed purchasing and eating hablits and the anount
(includiug the approximate percentage of their lacomes) that they spend on
it. It is auch Ingretted thac bettey information could 20t be obtained on
home eating habits, but we did poc have the resources for a household survey,

The questiomnaire which we actually used took from 1§ to 20 minutes
to administer, It wag used for interviewing six customers for each of the
vendors in tha subsemple.® S{pce different types of customers seem to buy
at diffevent =imosg of day, it was fele Recessary to spread the selection
of respondencs ¢ roughout the day; one for each of six bounded time periods;
early morning (5 a.m, - 8:39 a.n,), late woraing (9:00 ~ 11:59 a.a.), aovon
(12:00 - 2:30 P.m.), afterncon (2;31 - beginning of dusk, i.e., in the rainy
3eason 5100 p,m,), evening 5:01 - 7:00 Pom,), and night (7:91 - 4:5% a.m,).
Thus the customer respondents are seracified automatically 2ccording to time
of day as well as type of vendor/foed and location. For vendors who do not
3ell during all giyx periods there is more than one cuscomer selected from
Jome time periods; thus the aumber of respondents in aach category will not
ba the same,
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S5, family Studies
m-_-__-

To supplerent the questionnaire daca the fanily life (especially
-the rola of che female producer Dembers), producticn and selling mechods,
eating habits, and sconomic condition of cwanty~twc vaudors were studied
at close renga by Fairs of vesearchars who spent tuo or three days with
each of thesa vendors and their familiss. In moat cuzses one nembar of
the pair obsavved household dctivities while the ocher accompanied the
vandor to the selling location amrd obamrved taz geiling process throughout
the day. Hesearchers did got sperd the uight with their subjecta buc
returned first to the office to weite thair noces and then to their owm
houss, In most cases no noves were taken in the fi:ld, Resasrchors
tried ta lestn as much as po3sible from silent observation and to fir
into the vendor's nommal enviromment &3 much as possible, asking Juestions,
when necessary, ‘naturully,' as one would in the course of a social visit,
Fortunacely, in 3engeli society many divscet quescions regarding business,
incoma, rent family expensas and difficulties, etc, can ba aad are pormally
asked by visitors of their hosts, The latcer of course may choose to reply
evasively, but it is not a breach of atiquatte to ask such quzstions,

Fewmilies wove ralucted from vendovs of acar, ruti/bhaji, canacur,
murl, ond satha beeiuse Lt was thought at the time that these foods would
2¢ good foods on which to focus the interventions which we intended eo
undertals at the conclusion of the rasearch., It vas intended to study
women®s involvement at cloae hand, und all of these foods usually involve
wazen in tha production procasa; muri end acer in pacticular are
traditionally women®s products., Addicdonally, ALl of the canacur and.
Acar producar/vendors {a our unjivevsa usa womuu's help in preduction
.though middlemen vendors of thesa foods predemizate), All except matha
¢re among tha nost widely aold foads., ALl can be defandad as in some way
helpful to the diec, Ruti/bhaji sve slso haavily comsumed by ricicshaw
Pullars (28% of the customers for this food) and are ag important meal
substitute, Mathe was thought to ba & nutrisicys product with especially
goed potential for Furthar comuercial devalopment as a botrled drink,

Afear firse salecting particuler fimilies whose female members
participated im production (at lense two per food; as comparison middleman
families swrere also chosen), A chain consisting of a non-vendor acar producer,
2 aiddlessn wholesaler who buys from him, and a niddleman vendor who buys
from the wholesalar wers also added, together with two producers and a
widdleman vender of camacur, The families of the remaining women vendors
were further added to the group, whick meant that families aszociated with
one hotel, one tan shop, and wwe fruit sellers vere also scudied,

In dezail, the families selected for intense study were as follows
(in all but three Cases vomen are involved in the business):

Canacur: A woman producer who sells tg shops only, not to the
consumer,

Two producer veandors whose wives make this producs.
One middleman vendor (mnle).

A producer vendor who also supplies the above widdlemag;
his wife helps to make the produce,

Murd: Two vendors whosa wives are the primary makers of che product
though the vendors also participate in tha process,

One femala middleman vendor of this product {(mudidokan),

Macha; Two male vendors whose Wives help them in produccion,
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Ruti/Bhaji: One male vendor whose mother makes che.bhaji at home;
he mekes the ruti at the selling location.

One male vendor whose wife makes cthe bhaji at hoame;
he and his brother make ruci au the place of asale.

Acar: One femzls producer vendos (mow only 2 middleman mudidokan),
Oune producer vendor whose daughtars cake this ltem.
Ona producer veundor whose nother makes his wates,
Ons middleman vendor (small mudidokan).

One middleman wholesaler (large mudidokan) who supplies
the above vendor,

Ouve large-scale wholesale producer whose wife haelps only
in winur wavs, supplier to the above wholaesaler,

Additional
Womea Vendors: One Lotel kesper.

One tea shop proprietress.
Two frult sellers.

6. Research Material.

Samples af questionnaires used in the sgudy are on file with the
Equity Policy Center .in Washingtaa, D.C. and with the Dhake Misslon of
USAID. MHicrocemputer discs, containing acoramie information abouc the
vendors only, dare also om file with EPQC. Coples of thae discs have
also been storad in Bamgladesh with Cybaznatic Systems Suppettd,

83/A, foac 7, Dhabmondl, Dhaka 5. )
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