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I. INTRODUCTION

A, Background

The survey of small industry 1/ in Honduras had its origins in
the need to develop extensive baseline information about rural in-
dustries in Yonduras as part of the process of designing the Rural
Technologies Program being developed by the GOH and USAID.. This
Program will provide various kinds of assistance to small industry.
It was necessary to know enough about the problems of the small entre-
Preneur to permit the Program designers to develop appropriate
assistance. This report presents those findings of the survey which are
most relevant to the Program.

B. Sources of Data on Small Industry

Prior to the execution of this survey, there were two principal
sources of information available for small industry. One source is
the tabulated results of information from the Population Census of
1974, which included a question on home industry. The data here is
limited to types of activity and numbers of workers in home industries.

The second source is a Survey of Honduran Industry conducted
in 1975 by the Census Bureau. This includes information on capital
assets and value added as well as numbers of workers and types of
activity. However, there are indications that the research methodology
excluded many artisans and part-time entrepreneurs in rural areas.

II. RURAL INDUSTRY SURVEY

A. Purpose

The Small Industry Survey was conducted to provide a descriptive
profile of small industry in selected regions of Honduras, in
order to provide an information base that would assist in the
design and implementation of a program to assist said industries.
Aspects of employment, capital assets, equipment stock, socio-
economic characteristics of the entrepreneurs, and perceived
problems were included in the survey.

This preliminary report summarizes the principal findings
of the survey. The overview provided here is necessarily pre-
liminary, as an exhaustive analysis remains to be done of the
interrelationship of a number of the above factors. Neverthe-
less, this first cut of the data provides sufficient descriptive
information for a profile of the target group for the Small Enter-
prise Component of the Rural Technologies Project.

B. Methodology

The survey methodology is adapted from the methodology developed
at Michigan State University for small industry studies in Sierra
Leone, Jamaica, Bangladesh, and Haiti. Theoretical and methodological

1/  .Rural Industry Survey CDI/USAID Honduras 1979.
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presuppositions tested in Sierra Leone and refined in subsequent
country surveys are the foundation for this survey. Adaptations
and modifications for Honduras were made by a joint CDI-USAID.
working group.

1. Saﬁgle Selection

The regions to be surveyed were selected by the Agricultural
Policy Commission with advice of CONSUPLANE as follows: the West
and Southwest - (Ocotepeque and Marcala-Goascoré&n) as areas of
economic stagnation and high unemployment rates, bordering El1 Salvador;
and the Eastern-Central regions (Danli and Olancho) as regions for
integrated development programs. (See Annex I)

A two-stage cluster sample technique was applied within these
regions, to select the communities to be surveyed. Census enumeration
areas were stratified as follows: Stratum 1, less than 500 inhabitants;
Stratum 2, 500-1999 inhabitants; and Stratum 3, 2000 or more inhabite¢nts.
A five percent sample of Stratum 1 areas was selected, 50 percent
of Stratum 2 and 100 percent of Stratum 3. Within these areas,
all industries were identified and surveyed. Projections for
the regions, then, can be made on the basis of this complete enumeration
of randomly selected clusters within the three strata.

!.. Survey Instruments

The survey instruments are adapted and modified versions of
the instruments developed by Michigan State University analysts.
Instrument 1 measured shop and labor characteristics. Instrument
2 measured equipment, production and raw material stock. Instrument
3 measured entrepreneurial socioeconomic characteristics. Copics
of all three are attached in Annex 2.

The principal modifications to these instruments are as follows:
labor was cifferentiated functionally in Instrument 1, and an
entire section on socio-cultural features and perceived industrial
problems was added to Instrument 3.

3. Data Collection

The actual interviewing for the survey was carried out by
a’ team contracted through a local consulting firm, Fortin, Lagos
y Asociados, S. de R.L. The team was composed of 24 fourth-year
university students, mostly business administration majors, supervised
by an economist with extensive experience as Director of the Census
Bureau in Honduras. Technical supervision of the data collection

was provided by CDI and USAID.

A total of 2,120 industries were surveyed with Instruments
1 and 2. Approximately every third entrepreneur was surveyed
with Instrument 3, for a total of 792. However, due to changes
in the survey format, the "problems" section of Instrument 3 was

not done in Ocotepeque.
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Coding of the instruments was supervised by a research associate
from Michigan State University.

The coding scheme fbr all three instruments was developed
with local data-processing in mind.

4., Data Processing

The survey data were analyzed using a computer methodology
jointly.by MSU, USAID, and a contracted Honduran programmer.
The programs for analysis of Instrument 2 were adapted from MSU's
programming scheme. The programs for Instrument 1 and 3 were
developed locally. '

A computer data base file has been structured to allow easy
access and permit on-going analyses of the data, as anglytical
hypotheses are developed and tested.

This profile is based on descriptive data disaggregated by
region, by industry type, and in some cases by population strata.
Further analysis of the data is relatively simple; a procedural
manual for analysis of the data base is being developed to allow
researchers and interested persons to structure their own analyses.

5. Survey Phases

The data collected in this survey measures industrial stock and
entrepreneurial characteristics. A longitudinal follow-on survey is
currently in the design process; this longitudinal survey will measure
the flow of inputs and outputs in a sample of the industry.

IIT. DESCRIPTIVE PROFILE OF LABOR, CAPITAL,
AND ENTREPRENEURIAL CHARACTERISTICS

A, Distribution of Small-Scale Industrial Categories
by Region and Strata '

The composition of industrial activities in rural Honduras
provides some insight into the nature of the rural industrial
sub-sector. The most important industrial categories, in order
of importance, are: textiles and apparel, food processing, wood
working, metal work, construction, ceramics, leather work and
others. Four of every ten industries are tailors/seamstresses,
two of every ten are food processors, and one out of ten do woodwork.
Regional variation in types is unot significant 1/ (Table # 1)..

The nost salient finding is the dominant position of clothing
manufacture in the rural areas. Tailors and seamstresses constitute
37 percent of all entrepreneurs and 21.9 percent of employment.

This coincides with studies of small-scale industry elsewhere,
which have underlined the importance of clothesmaking. 2/ TFood
processing follows in importance, departing from the paEfern in

1/ The regional variation shown in the table is a result of a de-

liberately skewed sample in Goascor&n, where two ;
: otte
were added to the random sample. ' P ry villages

2/ See Liedholm, Carl. The Economics of Small Industry in

Ciprra T.eone. (19732)).
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other developing countries. Carpentry and related activities,
not surprisingly in a woodrich country, are third in importance.

The composition of industries varies importantly with the
size of settlements in rural Honduras. Metalworking, repair services,
leather works and art are concentrated in larger communities.
Ceramics, palm products 1/ and food processing are.concentrated
in smaller and medium sized communities. However, textiles, constructior
and wood industries are equally important in each stratum. (Table #2)

B. Capital Services and Stock Inputs

In this study, capital has been divided into four major categories:
buildings, equipment, working capital and goodwill._ Buildings includes
the value of building and land used exclusively for industrial
purposes. 2/ Equipment consists of tools, machines, and furniture
in use by the enterprise. They are valued at their purchase price
as defined by the entrepreneur. Working capital includes the
value of the raw material and finished output inventory held at
the time of the survey. Fixed capital_ includes both buildings

and equipment.

The average small scale rural industry has $201 of fixed capital,
which is comparatively little indeed. (Table #3). Bakers ($85) have
the least investment, followed in ascending order by brickmakers
($175.50) , clothesmakers ($227), carpenters ($298.50) and blacksmiths
'($309). The bulk (90%) of capital investment is in equipment,
as most small-scale industry is located in the house.

Regional variation is significant. Danli, the area with richest
agricultural production, has industries with an average capital
investment which is twice as large as Marcala-Goascoran, which ,
éncludes the zone with poorest agricultural production. (Table #4)
Olancho has a well developed agricultural sector as well, dominated
by medium-to-large cattle farms. Agriculture in Ocotepeque is
characterized by small peasant holdings, similar to Marcala and
Goascor&n. Regional variations underlines the importance of linkages

to the agricultural sector. 3/

lStock inputs are, on the average, only 12 percent of fixed
capital ipputs. (Table #4). The relative magnitude of stock, how-
ever, varies importantly by industry. Brickmakers have two units
of stock for every three units of fixed capital. This gives insight
into the nature of their enterprise, which uses large amounts
of raw material and relatively little equipment. Carpenters have
one unit of stock for every five units of fixed capital. Except
for brickmakers, carpenters keep larger amounts of stock than
othgr industries though there is more important investment in
equipment. ' )

1/ Palm Products include basket weaving and straw furniture making.

2/ Values were not computed for living space in the household that
' serves the dual purpose of industrial uses.

g] Thesg will be analyzed in the longitudinal phase of the stddy.



Carpenters keep larger amounts of stock in hand, probably
because they must cure scme of their raw materials prior to utilization
Tailors purchase raw materials which are themselves finished products
of other industries and need not be stocked.

cC. Labor Inputs

The average smallscale industry employs 2.1 persons, incluaing
the entrepreneur. (Table #5). With adjustments for part-time and
child labor, the average size of firm is 1.6 fulltime equivalent
laborers. 1/ A gross measure of mechanization was constructed
by computing the number of machines per laborer, weighted and -
unweighted. There are an average 1.2 workers per machine in all

rural small-scale industries. (Table #5)

Regional variation is not significant, though variation by
industry type is. Using the worker-machine ratio as a measure
of mechanization, bakeries are the least mechanized (1.9 workers/machie)
followed by brickmakers (1.64), blacksmiths (1.46), clothesmakers
(1.08), and carpenters (0.55). (Table #6). 2/

One measure of the labor intensity in industry is the investment
in fixed capital per laborer. The greater the capital-labor ratio,
the less labor intensive is the industry. The mean investment
per laborer is $117. One finds regional variation, where Danli
industries are almost twice as capital intensive as those in Marcala-
Goascorén; this variation, however, is not statistically significant.
(Table #7). 3/ Variation by industry type, however, is significant.
Industries are ordered along a continuum of least to most capital
intensive as follows: baking ($35.50/person) to brickmaking ($61/person
to carpentry and blacksmithing ($150.50/person) to clothesmaking
(§170.50). (Table #8).

Division of labor inputs. by sex and age adds further insight
into the nature of small-scale industry. All industries use child
labor to some extent (15% overall). (Table #9). Palm industries
are more heavily dependent on child labor (41%) followed by metal
processing (25%) and ceramics (21%). Textile industries and repair
services are the least dependent on child labor (10%). Regional
variation exists, but probably as a function of industrial composition.
(Table #10).

1/ Since labor flows will not be available until the end of Phase II,
T a rough approximation was made by weighting children and part-
time laborers at half of an adult fulltime worker.

2/ Tools are not included here; machines are distinguished from tools
- by the presence of working parts that transmit energy.

3/ This is because the variation within regions 1is greater than that
T between regions. 1In general, this holds true for most regional
differences.



Df Initial Capital Stock Requirements

The average small firm required an initial investment of approximately
$400. 1/ The size of the investment is an indicator of the barriers
on entry into the small industry sector. It represents a year's
wages for a worker earning the minimum wage rate. Since savings
is the principal initial source of capital (see below), it is .
obvious that a considerable number of years' savings accumulation
are required for entry into the sector.

E. Sources of Initial Capital

Non-agricultural savings, savings from agriculture, and other
sources provide the majority (67%) of funds needed for establishment
of small-scale industries, followed by gifts (13%), family or
friends loans (12%). Few industries (6%) started with loans from
other sources. (Table #11)

F. Credit

Credit is not a significant factor in most small industries.
Only 13.5 percent of entrepreneurs requested credit in 1978, and
12.1 2/ percent obtained it. (See Tables #12 and 13. Kinsmen and

" friends, on the one hand, and private banks, on the other are
equally important as sources of credit. The importance of informal
credit varies widely from region to region -- 3 out of every 5
loans in Marcala-Goascoran are from family and friends as compared

to 2 out of 5 in Olancho and Danli.

Credit, when it is used, is used principally for working .
capltal 64.6%, as opposed to 35.4% for investment purposes.
(Table #14). .

One in four entreprenelrs avoid credit because of risk factors.
One in eight have no collateral that can be used for credit.
Only one in ten point to other access problems (lack of formal
sources or lack of knowledge) as reasons for not requesting credit.
The predominant factor is a lack of perceived need for credit,
which is true of almost half of entrepreneurs. (Table #15).

G. Excess Capacity

Small firms surveyed work, on the average, 4.7 shifts per
week. (Table #16). One half of entrepreneurs feel that they
can work additional hours per week. (Table #17). The mean estimate
of hours per day that could be worxed w1th no expansion of the
shop is 1.9. (Table #18).

1/ Source: Honduras Rural Indhstry Survey.

2/ See Table #13 - 96 Cases received credit and 696 did not.



H. Apprenticeship Characteristics

Only 13% of firms employ apprentices. (Table #19). 1/
The average length of apprenticeship is one year. Three of every .
four apprentices is paid, while one of five pays to learn. (Table #20).
The significance of apprenticeship may be underestimated, due to
problems in the data-gathering process; this will be further explored
in the longitudinal study. '

I. - Entrepreneurial Characteristics

The average age of entrepreneurs is 40 years. Fifty-seven
percent are women and forty-one percent are men. (Table #21). There
s, as one would expect, a strong correlation of sex and industry
type -- seamstresses are women, tailors mostly men, bakers are
- women, and the rest are primarily male entrepreneurs (Table #22).

The literacy rate for entrepreneurs is much highexr than the
overall rural literacy rate 77 percent vis a vis 52 percent.
Here one finds a significant regional constrast -- Danli entrepreneurs
are more literate (85.4 percent) and Goascorin entrepreneurs less
literate (62.5 percent) (Table #23). A similar variation is
obtained in numeracy while 61 percent of all entrepreneurs can
do the four basic arithmetic operations, Danli entrepreneurs are
slightly morc numerate (65 percent) and Goascorén entrepreneurs
gignificantly less (50 percent) (Table #24). It is instructive
to know that there is no significant difference between male and
female literacy rates, a phenomenon which is not true of the population
as a whole, which has higher male literacy rates.

8 ]

Mean family size is much bigger than the rural average --
9.33 vis a vis 5.4 persons. 2/ The percentage of entrepreneurs
who employ their own children in the firm (both minors and adults)
is 21.21. 3/

Entrepreneurs are recruited into the small-scale industrial
sector by various routes. The most important is selfteaching
(31 percent), followed by learning from the family (27 percent),

and apprenticeship (26 percent) (Table #25). Formal training was
received by 12 percent of entrepreneurs, including courses (9
percent) and vocational school (4 percent). It should be noted

that only 12.5 percent of entrepreneurs now have the same occupation
as their parents. (Table #26). The mean length of the learning
process is 2 1/2 years, although there is great variation.

1/ It may well be that there is a cultural difference in the

- definition of apprenticeship, where many who report learning -
a trade from their family actually served as apprentices.
In any case, apprenticeship is significantly less important
than in other countries.

2/ Source: Rural Industry Survey.
3/ 1bid. '
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Some entrepreneurs (36 percent) have had nonformal training.
Sewing and tailoring courses are the most common (9 percent) which
is not surprising in view of the dominance or this industry.
(rable #27). General management courses (human relations, cooperativism)
are next in importance, a reflection of the amount of rural communi-
ty development work engaged in by various institutions in Honduras.
The average entrepreneur has had 15.6 years of experience in his
trade, very little of which has taken place in another firm, as
the average age of enterprises is 14 years. 1/ ‘ '

1. Occupational Mobility and Multiplicity

A significant number of entrepreneurs show some occupational
mobility. Half of them have held previous non-industrial occupations
and an additional 6.4 percent have had a previous industrial occupation.
(Table #28). Some of this may be accounted for by entrepreneurial
expansion, as 3 percent-own additional industrial enterprises.

A great amount of mobility may be due to occupational multiplicity,
as 49 percent of entrepreneurs have a second occupation (Table #29).
Secondary occupations are probably continuations of occupations
which they had prior to becoming entrepreneurs. Secondary occupations
among all entrepreneurs are: housewives (16%), farmers (6.6%),
agricultural laborers (7.3%). Other occupations are logical correlates
or extensions of industrial activity =-- merchants (2.5%), bricklayers
(1.4%), bakers (1.0%), and other industrial occupations.

Regional variation in occupational multiplicity does occur.
Only 2 of every five entrepreneurs in Ocotepeque and Danli have
a second occupation, as compared to 3 of every 5 in Olancho; Marcala
and Goascorén lie between the two.

2. Motivation and Work Orientation

Entrepreneurs were asked to enumerate tneir reasons for establish:
ing .their shop. The most common reason named was to earn a living
(68 percent) (Table #30). Next in order of importance were a
preference for self-employment (23 percent), the possession of
experience in the trade (23 percent), and a demand for industrial
products (23 percent). The small percentage who inherit a family
business (15 percent) is another indicator of the mobile nature
of entrepreneurialism. Prestige (6 percent). is not an important
motivation for establishing a shop. 2/

A very significant work ethic exists among entrepreneurs.
Some observers of rural society have noted a pervasive fatalism
which reduces the motivation to entrepreneurial endeavor, but
only 8 percent of small industry owners attribute any importance

1/ 1Ibid.

2/ In this and other questions, the totals add up to more than
- 100 percent. This is because multiple responses were
permitted to some questions.



to luck as a success factor. (Table #31). Experience (34 percent),
hard work (20 percent), and training (18 percent) were named by
entrepreneurs as the principal factor ‘contributing to entreprenecurial
success. Friendship or "connections" is considered the most important
success factor by only 4 percent of entrepreneurs. A motivation

to work hard; to acquire training, and to gain experience is denoted
by the above data. ' ' :

3. "Modern" Administrative Practices

Most entrepreneurs do not follow "modern" administrative
methods in their industrial establishments. Only 14 percent 1/ keep
written records, and only 15 percent keep bank accounts (Tables
#32 and #33). There is some regional differentiation in terms
of possession and type of bank accounts. Only 3.5 percent of .
Goascorén entrepreneurs and 10 percent of Ocotepeque and Marcala
entrepreneurs keep any kind of account, as compared to 19 and
21 percert "in Olancho and Danli, respectively. While 70 percent
of those who keep bank accounts have savings accounts, savings
is more important in Danli and Olancho (74 and 75 percent) than
in Ocotepeque (55 percent) or Marcala and Goascor&n (60 percent).

The same regional differences obtain in the keeping of written
records (Table #32). Indeed, the great similarity in these figures
tends to support the interpretation that banking and written records
are both manifestation of a more profound phenomenon that might
be called a "business" orientation in contradistinction to the
"artisan" orientation of most small enterprise. This is supported
by the fact that almost two thirds of those who keep no written
records perceive no need for them (Table #34).

IV. PROBLFIFMS AMND PROBLEM AREAS IN SMALI, INDUSTRY

Two problem areas which are amenable to preliminary analysis
and represcnt areas of potential intervention will be examined
here. The first is the area of marketing production linkages and
the second is constraints to expansion of production. 1In addition,
the entrepreneur's perception of his own problems will be explored
at some length.

A. NMarketing Production Relationships‘

Most entrepreneurs produce and sell their own goods. Eighty-
eight percent of all entrepreneurs surveyed retail their goods
directly from their shop/house (Table #35). Only 5 percent sell
through local retailers and 3 percent through national private
distributors; a mere 1 percent export their production out-of-
country. 2/ )

1/ Sec Table #32 - 1(8 respondents keep records and 684 none.

2/ This figure is somewhat lower than reality. Because of
the political aspects of marketing across the Fl Salvador
border, it is probably distorted in informat's accounts.
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Phe predominant marketing-production relationship is production

on- order, which characterizes 56 percent of firms (Table #36).
Thirty-eight percent of entrepreneurs produce goods for retail
sale without specific orders or contracts; volume of production
~ is based on experience. Only 5 percent of firms produce goods

by medium or long term contracts with a buyex. The only regional
variation of any consequence is in Goascorén, where half of all
producers retail their goods; this is probably related to the -
nature of the pottery industry, which is overrepresented in that
region. _

Very little credit is extended to customers-- 86 percent.
of all entrepreneurs sell for cash on delivery only (Table #37).
This tends to reduce the cash flow problems that the entrepreneur
might experience were he to extend credit to his customers.

Entrepreneurs spend on the average 2.l days per week sell-
ing their production. Thus, they are more accurately characterized
as small industrialist businessmen. Opinion as to the adequacy

of sales prices is split evenly -- 46 percent think prices are
adAsarmiata and A7 narrent An nnt {Tahle #38).

Eighty-eight percent of all entrepreneurs think that there
is a satisfactory demand situation, although this ranges from
a low of 76 percent in Ocotepeque through 83 percent in Goascorén
and above 90 percent in Marcala, Danli and Olancho. (Table #39).

Demand considerations rank highest in the entrepreneurs'
explanations of production trends for their enterprises, both
for the previous year and the last five years. 1In relation to
the past five-year period, approximately one-third of entrepreneurs
state that their production has increased over the last five years
(Table #40); more than half of these attribute the increase to
improvements in the local economy which have created a greater
demand. Approximrtely 20 percent of the entrepreneurs note a
decline in their enterprise over the same period; of those 24
percent attribute the decrease to decreased demand and 20 percent
to increased costs.

In relation to the 1977-1978 period, one-third of the entrepreneurs
note that their enterprise has remained stable (Tables #41 and #42)
which is attributed mainly to the situation of the local economy
and local demand.

It is noteworthy that similar relationships obtain for pro-
duction trends in the area as well as individual enterprise. Though
75 percent of the entrepreneurs declined to opine in the matter,
some because there are no similar industries in the area and others
because of a lack of knowledge, the state of the local economy
is noted as the reason for production trends by 23.3 of all entrepre-
‘neurs, whether the trend has been up, down, or stable. (Table #43).



11

It is similarly instructive to note a regional variation
in the upward trend of production. (Table #44). Ocotepeque entrepreneul
have experienced the least improvement, while Marcala entrepreneurs
have experienced the most improvement in the last year. The local
economy in Ocotepeque is stagnant perhaps because of instability
relating to the unsettled E1 Salvador border problem, whereas
Marcala has experienced a recent boom from increased coffee production
and coffee prices and public development efforts.

Since past production trends are related to local demand,
it is reasonable to assume that entrepreneurs are forecasting
future increased production on the same grounds. Approximately
43 percent of entrepreneurs have plans to increas<e their production
(Table #45), though only 34 1/ percent of those who have plans to
increase production have a definite percentage target in mind (Table
#46). The average increase in production targeted is 84 percent
over present production- (Table # 46). Mot surprisinglv. given
the nature of the small enterprises, only 21 percent of entrepreneurs
who expect to increase the production have conducted a feasibility
study prior to plans for increasing their production (Table #47).

Many entrepreneurs who plan an increase in production are
relying on credit as the source of expansion capital (38.7 percent
of entrepreneurs) (Table 448). However, a significant percentaye
(21 percent) are reinvesting their own profits. Of entrepreneurs
surveyed 9.5 percent will rely on family loans, and 11.1 percent
on loans from friends.

B. Constraints to Increased Production

Entrepreneurs were asked to name the problems that they would
encounter in attempts to increase their production. Less than
a third (31 percent) would have problems of capital; equipment
and personnel, 16 percent each; raw materials, 11.6 percent; and
insufficient demand, 4.6 percent (Table #49). ‘

Conversely, entrepreneurs who plan no increase in production
were asked to state their reasons. For every two entrepreneurs
who rate lack of funds or credit as the reason for having no plans
to increase production, there are three that list risk, demand,
technology, or labor factors as their constraints (Table #50).

C. perceived Problems in Small Industry

A number of questions were directed to entrepreneurs in an
attempt to shed light on their perception of problems that affect
industrial performance. Some questions were broad, open-ended,
exploratory in nature. Others required the entrepreneurs to choose
between alternative responses.

When asked to enumerate the problems that -their firms face,
most entrepreneurs (54.3 percent) named technological, raw material,

1/ oOut of 307 who had plans (Table #45) only 106 had targets
(Table #46).
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or personnel problems. One-third (34 percent) have problems of
capital. A similar amount (30 percent) have, no problems.
(Teble $#51).

1. Shop and Equipment Conditions

When asked specifically if they considered their present

shop location to be adequate, 17 percent responded negatively. (Table
#52) . There is some regional variation, with Marcala (31 percent)

at one end and Olancho at the other (14 percent). Most of those

who have location problems (60.7 percent) would prefer to be in

the center of town. (Table #53); this is probably due to the dual
production-marketing nature of the enterprise. Thirty-eight percent
of entrepreneurs have shops with inadequate space (Table #54).

While only 3 percent of the entrepreneurs who have equipment
consider its capacity insufficient for present production, 75 '
percent consider it insufficient for increased production (Tables
#55 and #56). Judgments as to the technical adequacy of equipment
await further analysis of the survey data.

'2. Raw Materials

Raw materials figure significantly in the problems mentioned
by entrepreneurs and as a constraint to increased production.
Almost half of the entrepreneurs experience some difficulty in
oibtaining raw materials (Table #57) quality being the most important,
foilowed by scarcity, storage, distance and transport (Table #58).
Almost 70 percent have to travel less than 12 miles to obtain
raw materials, 21.8 percent between 12 and 61 miles and 8.4 percent
more than 122 miles. (Table #59). One-third consider the quality
of what they obtain to be average-to-poor. (Table #60). The above
factors combine to affect firm production, as 38 percent of entrepre-
neurs lose one or more days per month due to lack of raw materials
(Table {61).

While price problems do not figure significantly among those
mentioned (only 6 percent), there are some price constraints.
Forty-one percent of entrepreneurs find that raw materials are
less costly if purchased outside the local area, while 16 percent
get the same price and 19 percent get them cheaper locally (Table
#62). 1/ It is instructive to note that a sizeable percentage
(23.3) of entrepreneurs do not have comparative pr.ice information.

3. Production

Very few (3 percent) of industries have problems of production
overctocks at present (Table #63). And only eight percent fell

It is difficult to tell whether entrepreneurs figured in
transportation costs when comparing local and non-local
prices.
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that if they increase the production they would have problems

in selling it (Table #64). Furthermore, only 57.7 percent of
the entrepreneurs feel that current production levels meet local
demand. (Table #65). This leads to the conclusion that an important

sector of the entrepreneurs feel that production levels can be
increased. However, a majority (65 percent) of entrepreneurs
«ndicated that they would encounter problems if they attempted
to increase their production. (Table #56).

~ Quality control of thz production is not very widespread.
Only 38 percent of entrerceneurs have quality control measures
(Table #67). There is scome regional variation, however: 62 percent
of Marcala entrepreneuis have quality control mechanisms, as compared
to 42 percent in G_.aszoré&n, 39 percent in Danli, and 32 percent
in Olancho.

4. Labor

Interestingly enough, given the relatively high rates of
rural unemployment, there appears to be a significa.ut problem in
local supply of labor. Forty percent of entrepreneurs ncte problems
in local supply (Table #68). In addition to the problem of availa-
bility of workers 36.8 percent of all entreprenecurs have other
difficulties in local contracting of labor. These are, in order
of importance: lack of resources (21 percent), lack of trained
workers (20 percent), and lack of worker interest (14 percent)
(Table #69).

5. Management

It is difficult to obtain an assessment of management problems

from small entrepreneurs directly, as they are probably unaware

of certain types of managemer.: problems. However, one indicator

of management problems is relatively straightforward, and that

is the existence of a work plan. Two-thirds of the entrepreneurs
do not formulate a work plan. Twenty-two percent formulate plans
on a daily basis, and twelve percent on a weekly basis or longer
period of time (Table #70). This low incidence of planning is
another indicator of the artisanal rather than industrial mode

of production.

V. SUMMARY OF PROBLEMS

A number of the phenomena noted above indicate general problem
areas in small enterprise. The lack of written records and of
definite work plans seems to verify one of the hypothesis of the
Sierra Leone study, i.e., that management problems are paramount
in small jindustry. The lack of knowledge of product market opportu-
hities, especially outside the local area, indicates that marketing
skills are one problem area in enterprise management skills.

The lack of knowledge of raw materials supply and of quality control
mechanisms is similarly indicative of poor management skills.
Forty-two percent of the entrepreneurs would encounter technological
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problems were they to increase their production. Capital problems
are consistently ranked relatively low (24.2 percent) by entrepreneurs;
given the tendency, documented in the Sierra Leone study for entrepre-
‘neurs to overestimate capital problems. this indicates that capital
problems are not permanent.

The existence of excess capacity, increased in terms of man
hours and equipment capacity, in the face of unfulfilled demand
situations similarly reflects a lack of aggressive management
skills.

The overall situation of small enterprises seem to confirm
the salient findings of the Sierra Leone study, i.e., that management,
marketing, and technology skills are more problematic in small
industry than is the lack of capital. This is further confirmed
when it is examined in the light of present sources of capital,
which are primarily reinvestment of entrepreneurial earnings.
Thus, large infusions of capital would be neither of first necessity
nor desirable in attempts to assist Honduran rural entrepreneurs.



TABLE

10
1
12
13
14
15
16
17
18
19
20
21
22
23

24

15

LIST OF TABLES

Sector of Industry by Regions

Sector of Industry by Community Strata
Sector of Industry by Capital

Region by Capital

Labor-Machine Ratios by Region
Labor-Machine Ratios by Sector of Industry
Capital-Labor Ratios by Region
Capital-Labor Ratios by Sector of Industry
Labor by Age and Sex by Sector of Industry
Labor, Age and Sex by Region

Sources of Initial Capital

Credif Requested, 1978

Credit Okhlained by Source and Region

Uses of Credit

Reasons not Requested Credit

Work shifts in Enterprises

Excess Labor Capacity

Excess Equipment Capacity

Apprentices in Enterprises

Financing Methods for Apprenticeship

Age of Entreprencur

Industry Sector by Sex of Entrepreneur
Literacy Rates of Entrepreﬂeur by Region

Numeracy Rates of Entrepreneur by'Region



16

TABLE
25 Methods of Entrepreneurial Trade Learning
26 Occupational Inheritance
27 Non-Formal Training of Entrepreneur
28 Previous Occupation of Entrepreneur
29 Secondary Occupation of Entrepreneur by Region
30 Motivation of Entrepreneurialism
31 Factors of Entrepreneurial Success
32 Written Record-Keeping in Enterprise by Region
33 Bank Accounts for Entrepreneurs by Region
34 Reasons for Lack of Written Records
35 Sale Methods: Retail vs. Wholesale
36 Sale Methods: Production-Sale Relation by Region
37 Sale Methods: Payment Terms
38 Sale Methods: Adequacy of Sales Prices
39 Supply-Demand Relationships by Region
40 Production Trends ,in Enterprise, lLast Five Years Period
41 1978 Production vis-a-vis 1977 Production
42 Causes of Production Trends
43 Area Variation in Enterprisé Productioﬁ Trendg 1978 vs. 1977
44 Regional Variation in Enterprise Production Trends 1978 vs. 1977
45 Plans for Production Increase
46 Targets for Production Increase
47 Feasibility Study for Increased Production Plans
48 Sources of Expansion Capital

49 Problems to Increase ‘Production



- TanLE
50
51
52
53
54
55
56
57
58
59
60
61
62
63
64
65
66

67
68
69

70

- 17 .

Reasons No Plans to Increase Production

Problems Perceived by Entrepreneur

Shop Location: Adequacy

shop Location: Reasons for Inadequacy
Shop Size: Adequacy

Equipment Capacity: Current Production
Equipment Capacity to Increase Production
Raw Materials: Difficulty to Obtain

Raw Materials: Types of Difficulty to Obtain
Rav Materials: Distance to Obtaiﬁ

Raw Materials: Quality

Raw Materials: Monthly Down Time

Raw Materials: Cost Comparisons
Production Stock

Production Increase: Effect on Stock
Production: Local Demand

Production Increase: Problems

Quality Control by Region

Labor: Problems in Local Sﬁpply

Labor: Difficulties in Local Contract

Entrepreneurs Work Plan



TABLE No. 1

CROSS TABULATION OF SECTOR OF INDUSTRY ° BY REGIONS

) COUNT OCOTEPEQUE MARCALA .  GOASCORAN DENLI OLANCHO ROW TOTAL
SECTOR ROW PCT 1 2 . 3 4 5
OTHERS 0 0 1 2 3 4 10
0.0 10.0 20.0 30.0 40.0 0.5
0.8 0.8 - 0.5 0.5
TEXTILES E APPAR 1 172 - 46 69 228 290 805
21.4 5.7 8.6 28.3 36.0 38.0
41.4 37.3 27.6 41.5 37.0
CONSTRUCTION 2 14 2 14 37 49 116
. 12.1 1.7 12.1 31.9 42.2 5.5
3.3 1.62 5.6 6.7 6.2
CERAMICS 3 12 11 57 13 28 121
9.9 9.1 47.1 10.7 23.1 5.7
2.9 8.9 22.8 2.3 3.5
FOOD 4 100 21 36 100 176 433
23.1 4.8 8.3 - 23.1 40.6 20.4
24.0 17.0 14.4 40.0 22.5
METAL "5 23 : 5 1 40 54 133
17.3 3.8 8.3 30.1 40.6 6.3
5.5 4.06 4.4 16.0 7.0
REPAIR SERVICES 6 8 3 2 , 22 . 16 51
15.7 5.9 3.9 43.1 31.4 2.4
1.92 2.4 0.8 4.0 : 2.04
LEATHER WORKS 7 15 ‘4 5 33 . 45 102
14.7 3.9 ; 4.9 32.4 44.1 4.8
3.6 3.2 2.0 6.0 5.7
ART WORK 8. 14 3 14 17 32 80
17.5 3.8 17.5 21.3 1 40.0 38
- 3.3 2.4 5.6 3.0 4.0
PALM PRODUCTS 9 4 8 28 1 11 52
7.7 15.4 53.8 1.9 21.2 25
0.9 6.5 11.2 0.2 1.4
WOOD WORK 10 53 19 12 55 78 217
24.4 8.8 5.5 25.3 35.9 10.2
12.7 15.4 4.8 10.0 10.0 .
COLUMN TOTAL 415 123 250 549 783 2120
19.6 5.8 1.8 25.9 36.9 100.0
100 100 100 100 100 100.0

Raw CHI Square = 330.74512 with 40 degrees of freedom significance = 0.0000
Cramer's V = 0.19749
Contingency Coefficient = 0.36726
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CROSS TABULATION OF SECTOR OF INDUSTRY
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TABLE

No. 2

BY COMMUNITY STRATA

COUNY

COMSTRAY

1 .

ROW PCT 11-499 IN 500-1999 >2000 IN ROW
TH. INH, He TOTAL
1 1 1 2 1 3 1

SECTOR =—wmee—-- J~m—m———— [————— 1 1

0 1 0 1 1 ! 9 1 10

OTHERS 1 0.0 T 10.0 ‘1 90.0 I 0.5
-1 [——- 1 I

) I 138 T 246 1 421 1 805

TEXTILES & APPAR T 17.1 T 30.6 1 S2.3 I 3B8.0
- Jm—————— 1-- T-- -1

2 1 19 1 38 1 59 1 116

CONSTRUCTINN 1 16e4 1 32,8 1 50.9 1 5.5
-1- I- 1 1

3 1 51 1 65 1 s 1 121

CERAMICS I 42.1 I 653,71 1 4.1 1 Se7
—lm——————] 1- 1

4 1 91 1| 155 1 187 1 433

0NN 1 210 1 35.8 1 43,2 1 20.4
-1-- - 1- 1

5 1 5 1 26 1 102 1 133
-]——————- [-=—————- =~ —————— 1

6 1 1 1 7 1 43 1 51,

REPAIR SERVICES 1 2.0 I 13,7 I B4.3 I 2.4
-[m————- | - 1

7 1 3 1 22 1 77T 1 102

| EATHFER KNRKS 1 2.9 I 21.6 1 75.5 1 4.8
—Je————— | St 1- -1

8 1 1 1 29 I 50 I 80

ART WIRK I 1¢3 I 363 I 62.5 1 3.8
~lm—————— | Jo—mm———— I

S 1 23 I 9 1 20 1 52

PALM PRADUCTS T- 46,2 1 17.2 T 138.5 1 2.5
—fmm—————— T ————— [ 1

10 1Y 35 1 65 1 117 1 217

WOON WORK 1 161 T 30.0. I 53.9 1 10.2
—lm——————— | ) -1

COLUMN 167 662 1090 2120

TNTAL 17.3 31,2 51.4 100.0

Raw CHI Square = 261.33472 with 20 degrees of, freedom.

Cramer's V = 0.24827

Contingency Coefficient =

'0.33127

Significance = 0.0000
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LE No. 3

PROFILE OF SMALL INDUSTRIES:

INDUSTRIES WITH CAPITAL LESS THAN $2500.00

INDUSTRY

BAKERS
BRICKMAKERS
CLOTHES MAKERS
CARPENTERS
BLACKSMITHS

OTHERS

EQUIPMENT
66.84
135.43
223.14
250.77
253.77

154.61

181.80

CAPITAL BY TYPE OF INDUSTRY

BUILDINGS STOCK
18.13 6.48
40.05 116.40

3.88. 20.02
>47.88 59.22
55.14 33.18
22.55 23.67
1?.03 24.24

FIXED-CAPITAL TOTAL
GOOD WILL (EQUIPMENT & BUILDING) CAPITAL
5.35 84.97 91.45
0.09 175.48 291.88
1.45 227.04 237.04
10.10 298.65 357.88
7.81 309.00 3;2.19
0.89 176.55 200.22
2.69 200.83 225.07

.oz-



TABLE No>. 4

PROFILE OF SMALL INDUSTRIES: INDUSTRIES WITH CAPITAL LESS THAN $2500.00

CAPITAL BY REGION

FIXED-CAPITAL

REGION EQUIPMENT BUILDINGS STOCK GOOD WILL (EQUIPMENT & BULDING) C.Zg::L
MARCALA-GOASCORA . 96.37 23.93 15.78 6.12 120.30 136.09
OCOTEPEQUE 162.49 15.78 22.77 9.54 178.25 201.04

_ ORICA-GUAVAPE (OLANCHO)  198.33 14.46 26.03 0.34 212.79 238.83
DANLI 234.13 24.64 28.86 0.30 258.76 287.62
ALL 181.80 19.03 24.24 2.69 200.83 225.07

1 {4



TABLE

INDUSTRIES WITH LESS THAN $2500.00

NUMBERS OF WORKERS AND MACHINES BY REGION (AVERAGES)

No. OF MACHINES No. OF WORKERS OF WORKERS OF WORKERS  No. OF WORKERS PER
REGION PER ENTERPRISE PER ENTERPRISE (WEIGHTED)Y  PER MACHINE 2/  MACHINE (WEZIGHTED) 3/
MARCALA-GOASCORA .89 2.04 1.55 1.30 .84
OCOTEPEQUE 1.01 1.78 1.22 1.20 .83
ORICA-GUAYAPE 1.19 2.05 1.60 1.22 «94
DANLI 1.35 2.54 2.01 1.16 .85

ALL 1.14 2.12 1.58 1.21 .88

1/The number was weighted using a .5 factor for adult workers working part time, and .5 for minors, in order to ap-

proximate an equivalent number to adults working full time.
2/ The number of workers was divided by the number of machines.
¥ The weighted number was divided by the number of machines.

- ZZ‘—



TABLE No. 6 -

INDUSTRIES WITH CAPITAL LESS THAN $2500.00

AVERAGE No. OF WORKERS AND MACHINES PER INDUSTRY

No. of MACHINES No. OF WORKERS No. OF WORKERS No. OF WORKE .NO. OF WORKERS PER

INDUSTRY PER ENTERPRISE = PER ENTERPRISE (WEIGHTED) )/  PER MACHINE 2 MACHINE (WEIGHTED) ¥
CARPENTERS 0.68 1.97 1.54 0.55 0.44
CLOTHEMAXING 1.35 1.45 1.04 1.08 0.76
BLACKSMITH 1.35 2.15 1,69 1.46 1.17
BAKER 1.06 2,15 1.44 1.90 1.27
BRICKMAKER 0,74 3.21 2.62 1.64 1.33
OTHERS 1.08 2,80 2.15 1.23 0.91

ALL 1.14 2.12 1.58 1.21 0.88

1, 2 and 3:; same on table No. 5.



MARCALA-GOASCORAN

OCOTEPEQUE

ORICA~GUAYAPE

DANLI

TOTAL

TABLE No. 7

INDUSTRIES WITH CAPITAL LESS THAN $2500.00

AVERAGE No. OF WORKER AND CAPITAL

No. OF WORKERS ,  No. OF WORKERS FIXED CAPITAL FIXED CAPITAL PER
FOR ENTERPRISE — (WEIGHTED) FIXED-CAPITAL PER WORKER WORKER (WEIGHTED)
'2.04 1.55 120.3 82,07 131.4
1.78 1.22 178.2 112.90 127.7"
2.95 1.60 212.7 111.17 161.8"
. 2.54 2.01 258.7 154.13 228.2
2.12 *1.58 200.83 117.21 175.4

1/ The number was weighted using a factor of .5 for adult worker, part time, and .5.for childworkers,
in order to approximate an equivalent number to adults working full-time.

.vz-



INDUSTRY

TABLE

No. 8

INDUSTRIES WITH CAPITAL LESS THAN $2500.00

NUMBER OF WORKERS AND CAPITAL BY INDUSTRY (AVERAGES)

CLOTHESMAKING

BAKER

CARPENTRY

BRICKMAKERS
BLACKSMITHING

OTHERS

No. OF WORKERS

No. OF WORKERS

FIXED CAPITAL PER

FIXED CAPITAL PER WORKER

PER ENTERPRISE (WEIGHTED) FIXED CAPITAL  WORKER ($/PERSON) (WEIGHTED) ($/PERSON)
1.45 1.04 227.02 170.81 268.7
2.15 .44 84.9 35.6 58.3
1.97 1.54 298.6 150.5 193.8
3.21 2.62 175.4 50.7 94.0
2.15 1.69 309.0 150.9 204.6
2.80 2.15 176.55 77.8 109.9
2.12 1.58 200.83 117.2 175.4



MANPOWER:

TABLE No. 9

INDUSTRIES WITH CAPITAL LESS THAN $2500.00

LEVEL OF QUALIFICATION, AGE CATEGORY AND SPX BY SECTOR OF INDUSTRY

TEXTILES AND APP.
FOOD
WOOD

METAL
CERAMIC

' CONSTRUCTION
LEATHER

" ART

PALM PRODUCTS
REPAIR SERVICES
OTHERS

SPECIALIZED
(¥ OF THE TOTAL)

83.1
68.4
60.6

57.3
74.1
©76.7
71.3
81.4
68.5
79.7
69.8

71.9

ADULT MANPOWER
(% OF THE TOTAL)

MALE MANPOWER
(% OF THE TOTAL)

90.8
83.9
86.2
74.5
79.0
89.2
86.9
83.4
58.6
90.0
82.7

84.7

27.6
43.5
43.5

96.8

9.3
96.3
97.1
29.7
78.1
92.5
88.5

58.1



TABLE ©No. 10

INDUSTRIES WITH CAPITAL LESS THAN $2500.00

MANPOWER LEVEL OF QUALIFICATION, AGE. CATEGORY AND SEX BY REGION

QUALIFY MANPOWER ADULT MANPOWER MALE MANPOWER

(% OF THE TOTAL) {s OF THE TOTAL) (% OF THE TO'H\L')”.{
OCOTEPEQUE i 73.1 . 9.5 51.9
MARCALA-GOASCORAN . 68.1 77.9 -46.4
DANLY : 73.5 88.6 : : -62.6

ORICA, GUAYAPE . 70.0 R 81.7 ~ 61.3

ALL _ L 71.4 84.7 58.1

- L2 -
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TABLE No. 11

SOURCES OF INITIAL CAPITAL FOR FIRMS

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

' RELATIVE ADJUSTED CUMULATIVE
ABSDLUTE FREQUENCY FREQUENCY ADJ FREQ.

CATEGORY. LABEL 'CODE.. FREQUENCY (PERCENT) (PERCENT)  (PERCENT) -
SAVINGS,NON-AGRO 1. _'ZQ§ 36.1 36.1, 36.,1
SAVINGS,AGRICULTURE 2 122 15.4 15.4 51.5
GIFTS 3 102 12.9 12.9 644
LOANS KIN,FRIENDS 4 97 12.2 _12}2 76.6
LOANS,GENERAL 5 47 5.9 5.9 82.6
INHERTTANCE 6 13 1.6 1.6, 84.2
OTHERS 7 125 15.8 15.8 . 100.0

' TOTAL - f-f;;;- 100.0 100.0-

MODE 1,000 RANGE 6000 HINTHUN 1.000

MAXIMUM - . 7.000 cepy
VALID CASES - 792" MISSING CASES 0

N
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TABLE No. 12

CREDIT REQUESTED, 1978

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

RELATIVE ADJUSTED . CUMULATIVE
ABSOLUTE FPEQUENCY (REQUENCY ADJ FREQ

CATEGARY L ABEL CCOE  FREQUENCY (PERCENT) (PERCENT)  (PERCENT)

YES 1 106 13.4 13.5 13.5

N 2 677 85.5 86.5 - 100.0

NC ANSHER -9 9 1.1 HISSTAG 100.0
TotaL 192 100.0 100.0

MODE 2.000 RANGE. - 1.000 MINTMUM 1.000

WAXTMUM - 7.000

VALID CASES 7813 MISSING, CASES 9
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TABLE No. 13

CROSS TABULATION OF SOURCE OF CREDIT BY REGION

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

RECTIONS
COURNT T
€O PCY YCCNTEPFQ MARCALA GOASCORA DANLI DLANCHC RCH
TUF , N TCTAL
1 1 1 2 1 31 4 1 s 1T
SCURTRED ~—1 7 4 I I I
11 3 7 3 1 s 1 10. 1 14 1 35
KIN,FRIENNS 1 13.0 1 €0.0 T 62.5 I 45.5 1 2¢.8 1 36.5
-1 ! I 1 I I
-2 1 o1 1 1 1 1 6 1 16 1 35
PRIVATE BANK I 47.8 1T 20.0 T 12.5 I 27.3 1 42,1 1 36.5
- =D -1 I I ~1 1
3 1 4 1 0 1 0 1 1 1 1 1
SVGS & LOAN CICP T 17.4 1 o.C T 0.0 1 4.5 1 2.6 1 6.3
e o e O T I I 1 1
. 4 1 0 1 g 1 0 1 3.1 3 1 6
-1 1 I 1 1 ¢
£ 1 1 1 1 1 1 1 1 1 0 1 4
VONEYLENNERS 1 4.3 1 20.0 1 12.5 1 4.5 T 0.0 1 4.2
) ) -1 el | T 1 1 1
€ 1 g 1 N 1 1 1 1 0 1 2
CCTi : 1 0.0 I 0.0 1 12,5 1 4.5 1 6.0 Y 2.1
-1 I I I~ I 1
71 1 7 0 1 0 1 0 1 1 1 2
NEV.RANK 1 43 1 0.0 I 0.0 1 0.0 I 2.6 1 2.1
=-lomen———— I -1 I- 1 I
. £ 1 2 1 g I 0 1 0 1 0 1 2
VULT.SERV.FNOP 1 .7 1 0.0 1 0.0 1 0.0 1 0.0 1 2.1
. -7 I 1 I 1 1
S 1 1 7 01 0 1 0 1 3 1 4
1THFRS I | 4<% Y 0.0 1} 0.0 1I 0.0 7 7.9 1 4,2
S - 1 1 I I.
COLLVMA 23 S B . 22 38 G¢
TNTAL 24.0 *5.2 8.3 22.5 39.6 100.0
RAW CHY SOIjJARF = 42463977 WITH 32 DEGREES OF FREEDOM. SIGNIFICANCE = 0.0590
CRAMRER®'S vV = (,23323 ) ‘ : ) )
CONTINGFNCY COEFFICYENT = «€8545¢

NUMBER OF NISSING CBSEQVATICONS = 696
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TABLE No. 14

PURPOSE OF CREDIT RECEIVED IN 1978

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

RELATIVE  ADJUSTED CUMULATIVE

ABSNLUTE FRECUENCY FREQUENCY

CATEGNRY LABFL CODE FREGUENCY (PERCENT) (PERCENT)
INVESTMENT CAPITAL 1 34 43 35.4
WORKING CAPITAL . 2 &2 7.8 6446
NO CREDIT IN 1578 -9 &S6 87.9 MISSING

TCTAL 792 100.0 100.0
MODE® . 2.000 RANGE 1.000 HINTHUP
MAXTHUM 2.000

VALYD CASES Sé MISSING CASES 696

ACJ FREC
{PERCENY)

35.4
100.0
100.0

1.000
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©“ABLE No. 15

REASONS NOT REQUESTED CREDIT

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

RELATIVE
ABSCLUTE FREQUENCY FREQUENCY
CATEGIRY LAREL CCDE .FREQUENCY (PERCENT) (PERCENY)
NC oegcstvso'ﬁssb 1 288 © 3644 44.2
RISK AS & FACTCR 2 161 20.3 24.7
NO COLLATERAL . 3 86 10.9 13.2
NC FORMAL SCURCES 4 .37 4oT 5.7
LACK OF KNOWLEDGE 5 44 5.6 6.7
OTHER 6 26 4,5 5.5
NOT APPLYCABLE -y 140 17.7 MISSING
WAL 782 100.0.  100.0
MODE 1.000 RANGE 5.000 PINIMUM
MAXTMUN €.000

VALID CASES 652 MISSING CASES 140

ADJUSTED CUMULAYIVE
" ADJ FREQ

{PERCENT)
4442
68.9
82.1
€7.7
94.5

100.0
100.0

1.000



RURAL SMALL INDUSTRY SURVEY:

DESCRIPTIVE PROFILE

CATEGORY L ABEL

NUT NF RANGE

MEAN 4.686
vene €.C00
KLR TS TS -0.710
MINT MUY C.0

VALED CASES 741
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TABLE No.

16

NUMBER OF WORK SHIFTS PER WEEK

OF ENTREPRENEURS

- APSOLUTE
CCDE  FREQUENCY

0 17
1 67
61

99

r ) w ~N

25
30
368
70
1

o N o W

10 3
51

792

STN ERR
STD ney
SKEWNESS
MAXTNUM

VISSING CASES

HONDURAS

10.000
51

RELATIVE ° ADJUSTED
FREQUENCY FREDUENCY
(PERCENT)  (PERCENT)

2.1 2.3
8.5 5.0
7.7 8.2
12.S 13.4
3.2 3.4
3.8 4.0
46.5 49,7
8.8 9.4
0.1 0.1
0e4 0.4
64 MISSINC
100.0 100.0,

0.076 MEDT AN

2.055 VARTANCE
-0.714 RANGE

CUNULATIVE

ADJ FREC.

(PERCENT)
2.3
11.3
19.¢
32.§
36.2
40.4
.50.0
99.5
9G. ¢
100.0
100.0

5.694
4.224
10.000
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TABLE No. 17

ADDITIONAL No. OF HOURS PER DAY THAT COULD BE WORKED

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

RELATIVE  ADJUSTED CUMULATIVE
ABSOLUYE FREQUENCY FREQUENCY ADJ FREC

CAYEGORY LABEL COCE FREQUENCY (PERCENT) (PERCENT)  (PERCENT)
0 3€3 49.6 49.6 4946
1 21 3.4 3.4 53.0
2 177 22.3 22.3 15.4
3 61 Te? Te? 83.1
4 85 10.7 107 93.8
5 19 2.4 2.4 9642
6 12 1.5 1.5 97.7
] "1 0.1 0.1 $7.9
8 6 0.8 0.8 98.6
5 4 0.5 0.5 99,1
0 3 0.4 0.4 95,5
12 2 0.3 0.3 99.7
13 1 0.1 0.1 9.9
16 1 0.1 0.1 100.0
ToTAL Te2 100.0 100.0
 pEAN 1.572 STD RRR 0.073 MEDTAN 0.611
¥ANE 0.0 STD CEV 2.062 VARTANCE 4,253
KLRYNS1S €.520 SKEKNESS 1.671 RANGE 16.0C0
HINTNUM 0.0 . MAXTNUN 16.000

VALID CASES 192 MISSING CASES 0
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TABLE No. 1B

EXCESS EQUIPMENT CAPACITY
(HOURS PER DAY)

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

RELATIVE ADJUSTED CUN

ABSOLUTE  FREQ FREC FREC

CATEGORY LABEL CODE  FREQ toecT) (PCTY {PCT)

0. 160 20.2 2641 2¢.1

1. 167 21.1 27.2 53.3

2. 121 15.3 19.7 73.1

3. 45 5.7 7.3 §0.4

4e 74 9.3 12.1 9245

5. 14 1.8 2.3 94.8

e 12 1.5 2.0 9647

1. 1 . 0el 0.2 96.9

8. 6 0.8 1.0 97.9

10. 4 0.5 0.7 _ SE.5

12, 3 0.4 " 0.5 $9.0

16. 3 0.4 0.5 96.5

18. 2 0.3 0.3 99.8

20. 1 0.1 0.2  100.0

-9. 179 22.6  MISSING 10040

revaL 792 100.0 10040

MEAN 1.685 STD ERR 0.099 MEDTIAN 1377

unnE 1.600 STD NEV 2.454 VARTANCE 6.024

KLRTOS TS 15.897 SKEWNESS 3.240 RANGE 20.000
VINTMUM 0.0 MAXTIMUM 20.000

VALYIC CASES 613 MISSING CASES 179
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TABLE No. 19

NUMBER OF APRENTICES

RURAL SMALL INDUSTRY SURVEYS: HONDURAS
DESCBIPTIVE PROFILE OF ENTREPRENEURS

RELATIVE ADJUSTED CUMULATIVE
ABSCLUTE FREQUENCY FREQUENCY AQJ FREQ

CATEGORY LARFL CODE FREQUENCY (PERCENT) (PERCENT) . (PERCENT)
) 652 874 87.4 87.4
1 51 6ot 84 s3.8
2 27 3.4 3.4 $7.2
3 9 1.1 1.1 98.4
4 10 1.3 1.3 $9.6€
8 1 0.1 0.1 99.7
s iR 0.1 d.1 99.9
10 1 0.1 0.1 100.0

TOTAL 752 100.0 100.0

MEAN 0.251 STD ERR 0.031 MEDT AN © 04072

MODE 0.0 SYD CEV 0.867 VARTANCE 0.752

KURTAS TS 44.842 SKEWNESS 5.692 RANGE 10.000

MINTHMUM 0.0 MAXTNUN 10.000

VALIO CASES 192 MISSING CASES 0
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TABLE No. 20

METHOD OF FINANCING APPRENTIéESHIP

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

RELATIVE ADJUSTED CUMULATIVE
ABSCLUTE FREQUENCY FREQUEMCY ACJ FREC

CATEGORY LABEL CODE FREQUENCY (PERCENT) (PERCENT)  (PERCEMT)
APPRENTICE PAYS 1 10 1.3 20.0 20.0
APPRENTICE IS PAID 2 a8, 4.8 - 76.0 %6.0
CTHER | 3 2 0.3 4.0 100.0
NO APPRENTICE -9, 142 93,7 VISSING * 100.0
TOTAL ’-_;;;- 100.0 100.0

MODE " 2.c00 RANGE 2.000 u!Nruun._ 1.000
NAXTMUH 3.000 '

VALID CASES 50 MISSING CASES 742



38

TABLE No. 21

AGE OF ENTREPRENEUR

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF "ENTREPRENEURS

80J

cane - FREC PCY

MEAN
MCDE
KLRTNSTS
NINTNUM

VALID CASES

1 0.
L4 1
30
4 1
4 v
21 2
12 2
25 3

17 2
22 2
18 2
12 2
17 2
22 3
22 3
26 3
14 2
27 3
25 2
1s 2
©?2¢ 3
29 4
40,223
40.000
~0.346
15.000
192

uwv

cT

47

50
52
56
£7
59
€2
¢4
&6
&8
10
73
74

ADJ C
CNCF  FREQ PCT P
27 12 2
38 18 2
29 . 22 3
40 30 4
41 8 1
42 17 2
43 20 3
44 13 2
45 21 2
46 -7 2
47 13 2
40 26 3
49 12 2
s0 20 3
s1 7 1
52 10 1
£3 14 2
54 14 2
55 11 1
56 15 2
57 10 1
58 14 2
STD ERR 0.492
STD DEV 13.834
SKEWNRESS 0.498 .
VAXTIVUM 90.000
MISSING CASES O

ADJ CLV

CODE FREQ PCT PCT .
59 10 1 60
60 11 1 92
61 . 4 1 G2
62. 4 1 83
63 8 1 64
64 .8 1 S5
65 .8 1 s¢
66 4 1 66
67 3 0 57
68 3 0 s7
69 1 0 97
70 6 1 48
71 1 0 <8
72 1 .0 698
73 3 0 s8
T4 2 0 S9
15 2 0 &S
76 3 0 99
17 1 0 SS
78 2 0 100
79 1 0 100
90 1 0 100
MENTAN . 384636
VART ANCE -161.3E1
RANGE 75.000



TABLE No. 22

CROSS TABULATION OF PRINCIPAL INDUSTRIES BY OWNER'S SEX

CWNERSEY
CCUNT .
ROW PCT IMASCULIN FEVMENING YASCULIN  ROW
IC 0 Y FEFME TCTAL
MAJORIND ! 11 2 21 |
-1 e et 1 :
1 1 1710 1 607 I s 1 182
CLOTHESMAKING 1 21.7 1 77.6 1 ~ 0.6 T 28.8
-fmmm e 1 1
2 1 14 1 220 1 8 1 242
BAKERS - { 5.8 1 S0.5 I 3.3. I 12.0 i
: e e l Gt 1 1
3 1 1s¢c 1 c 1 o 1 190 bt
CARPENTRY I 100.0 1 0.C I 0.0 1 S.4
-1 1-- 1 -1
4 1 99 1 o I 3 1 $3
BRICKMAKERS I 96.8 1 0.C ,1T 3.2 ! 4.6
B S e S ) GRSt S ¢
5 i 61 1 11 3 1 65
BLACKSMITHING 1 S§7.2 7 .1.5 I 4.6 1 3.2
-l—-- 1- 1 -1
6 1 307 1 331 1 g 1 646
OTHER I 47.5 1 51.2 1 1.2 I 32.0
-1 ———T 1 1
CCLLMA e32 1159 21 2018
TATAL 41.2 S57.4 1.3 1C0.0
RAW CHI SOQUARE =  749.47681 WITH 10 DEGREES OF FREECOMe. SIGNIFICANCE = (.0000
CUAMER®*S V = (.43C(¢%3
CCATINGENCY CCEFFICIENT = Q.5204C
LAMRDA (ASYMMETRIC) = 0.11327 WITH MAJORIND ODEPENDENT. ) = 0e39581 WITH CWNERSEX DEPENDEANT.
LAMBNA (SYWMETPIC) = (.22512 : '
UNCERTAINTY CNEFFICIENT (ASYMMETRIC) = 0.15405 WITH MAJCRIND DEPENCENT, ‘ .= 0430366 WITH CWNERSEX  DEPENDENT.

UNCERTAINTY CREFFICIENT (SYMFETRIC) = 0.20444

vHUOCED AR MYCQCTAR fACEQUATICAS =
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TABLE No. 23

SMALL INDUSTRY SURVEY: CROSS TABULATIYN OF LITERACY BY REGION

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPREREURS

REGICNS
COUNT 1
COL PCT INCOTEPEC MARCALA GOASCNRA DANLIY OLANCHO ROW
) TUE N TCTAL
<1 1 1 2 1 31 4 1 s 1 .
LITERACY 1 ! e 1 - ——1
1 1T 1724 1 40 1 5SS T 152 -1 230 1 €11
LITERATE . I 7€.6 T 76,8 1 62.5 1 85.4 1 8.9 I 77.1
- S Ot [~ I -1 el G 1 '
2 1 T4 1 12 1 33 26 1 65 T 18]
ILLTITERATF T023.4 T 23.1 1 3%.5 1 4.6 Y1 23,1 | 22.5
- 1 ) SR ! 1 1 I
CrLUMN 178 52 A8 178 299 762
TNTAL 22.1 6.6 11.1 22.5° 37.8 100.0
RAW CHT SQUARE = 17.61629 WITH % DEGREES UF FREELCCMe STGNIFICANCE = 0.0016

CRAMER'S V = 0,.14614 .
CCNTINGFACY COEFFICYENT = 0414751 °


http:TLL!TER.TF
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TABLE No. 24

SMALL INDUSTRY SURVEY: CROSS TABULATION OF NUMERACY BY REGION

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENLEURS

REGTONS
COUNT T
CCL PCT IOCNTEPEQ MARCALA GNASCORA DANLI CLANCHO RCK
TUE N - TCTAL
1 1 1 2 1 3 1 4 1 | 5 1
MIMERALY  —vmeeea- Tos oo -1 ! [ememm e [ e ee |
. 1 1T 1Cc1 1 30 1 44 1 115 1 189 1 476
NUMERATE = I 57.7 1 S57.7 1 S0.0 1 64.6 1 2.2 1 €0.5
. -1 “==T -T- ~ 1~ e
. 2 1 4 1. 22 1 44 1 63 1 116 1 313
NON=NyuERATE - 1 42.3 T 42,3 T 50.0 1 35.4 1 .36.8 1 35.5
' -1 I I 1 I I
CCLUMN 175 52 88 178 299 762
© TDTAL 22.1 6.6 11.1 . 22.5 37.8 100.0
RAW CHT SOUARE = 6.97384 wITH 4 DEGREES OF FREECCM. SIGNIFICANCE = 0.1373
CRAVFRIS v = 0,.06264

CONTINGENCY COFFFICIENT = 0409242
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TABLE No. 25

METHOD OF LEARNING TRAsﬁ

RURAL SMALL INDUSTRY SURVEY: HONDURAS
-DESCRIPTIVE PROFILE OF ENTREPRENEURS

- RELATIVE ADJUSTED CUMULATIVE
ABSOLUTE FREQUENCY FREQUENCY ADJ FREQ

CATEGNRY LARFL CORE FREQUENCY (PERCENT) (PERCENT) ~(PERCENT)
FAMILY TAUGHT 1 209 26.4 27.2 21.2
APORENTICESHIP 2 196 24.7 zs:e. 52.8
COURSES 3 €6 8.3 8.6 614
VOCATIONAL SCHOOL 4 29 3.7 3.8 €502
SELF-TAUGHT s éz?' 30.2 31.2 96.3
NTHER 6 28 3.5 3.7 10040
ND ENSHKER -9 25 3.2 MISSING 100.0
YotAL 192 100.0  100:0

MnDE 5.000 RANGE 5.000 MINIMUM 1.000
MAXTMUN 6+C00

VALID CASES 767 PISSING CASES 25



RURAL SMALL INDUSTRY SURVEY:
DESCRIPTIVE PROFILE OF ENTREPRENEURS

CATEGDRY UAREL |

- 43 =~

TABLE

No. 26

OCCUPATIONAL INHERITANCE

ABSCLUTE
CODE  FRECUFRNCY

0CC.SAME AS FARENT 0 99

NCC.NIT SAME PARENT 1

"MODE
FAXTNUN

VALID CASES

6$3

YoraL 192

1.000 RANGE

1.000
192

MISSTNG CASES

HONDURAS

RELATIVE
FREQUENCY
(PERCENT)

12.5

0

ADJUSTED CUMULATIVE

FRECUENCY ACJ FREQ
(PERCENT)  (PERCENT)
12.5 12.5
87.5 100.0

100,0
MINI MU 0.0
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TABLE No

27

NON-FORMAL COURSES TAKEN

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

y——— —

CATEGORY LABEL Cop
NONE .

CLOTHESMAK NG

MANAGEMENT

WOODMGRK ING

QTHERS

E

3
4

YOTAL RESPONSES

0 NVISSING CASES 792 VALID CASES

LAY

COUNT
5718
82
'75

S

163

‘908

PCT CF PCT OF
RESPCNSES CASES
63.7 73.0
.1 10.5
€3, 9.5

1.0 1.1
18.0 20.6
""" 114.6
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TABLE No. 28

PREVIOUS OCCUPATION

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

. RELATIVE ADJUSTED. CUMULAYIVE
ABSOLUTE FREQUENCY FREQUENCY ADJ FREGQ

CATEGNRY LABEL CCDE FRECUENCY (PERCENT) (PERCENT)  (PERCENT)
HAS NONE 0° 349 4401 44,1 44ad
" HOUSEWTFE 1 13 1.3 14.3 - 58.3
'AG LABNRER 2 3 0.4 0.4 . 5847
FARMER 3 66 843 8.3, 6740
MERCHANT 4 17 2.1 2.1 6942
| TEACHER 5 17 2.1 2.1 T1.3
STUDENT 6 12 1.5 1.5 72.9
ERICKLAYER 7 ‘9 1.1 &£:§f3 7440
SEAMSTRESS e 8 o100 (1.0 75.0
OTHER TNDUSTRY S 14 443 43 79.3
OTHER NONINOUSTRY 10 1¢4 12047 '20.7 100.0
FAL 152" 100.0 100.0
MONE 0.0 RANGE * 10.000 MYNIMUN 0.0°
MAXTMUM . 10.000 .

VALID CASES 792 MISSING CASES 0
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TABLE No. 29

SECONDARY OCCUPATION OF ENTREPRENEUR BY REGION

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTION PROFILE OF ENTREPRENEURS

REGCIONS
CAUNY 1
CrCL PCT Y0COTRPEQ NARCALA GOASCNRA DARLI CLANCHQ RCW
) 1UE N TCTAL
A 1 1 2 1 3 1 4 1 5 1
v1s mmmeswne Jewsncces e e (emmme——— 1= B oty |
1 1 8 1 10 1V I | 28" 1 73 1 127
HOUSFEWIFE T 11.48 1 34,5 1 18,2 1 40,0 1 42.0 1 32.8
e Rt bbbttt Gl 1 1 . Rl St St 1 -
- | 3 ! 1 1 o 1 . g 1 45 1 58
&G LABNPER B | 4.3 1 3.4 1 0.0 I 12.9 1 25.5 1 15.0
. -1 -=1 1 —-——1= -=1 --1 R
I | 22 1 T 1 14 1 1 1 4 1 52
FARMER T 314 1 24.1 1 40.9% 1 ) I | 2.3 1T 12.4
-1 -1 =] 1 = bl |
4 1 .5 1 1 1 2 I s 1 & 1 1$
MERCHANT Y 7.1 1 3.4 1 4.5 1 7.1 1 3.4 1 4.6
o lemcccc e [e——— 1 -] ———Y -]
- . € 1 0 1 0 1 0 1 -5 1 T 1 12
STURENTY 1 0.0 1 0.0 1 0.C I 7.1 1 4.0 1 2.1
-7 1 (- 1 e ——— 1
¢ 1 2 1 0 I 1 I 6 1 2 1 11
RRICKLAYER T 2.5 1 0.0 I 2.3 1 8.6 1 l.1 I 2.8
-7 -] (== ~-=1 - -1
T 1 2 1 0 1 S | 2 1 3 1 8
BAKER 1 2.9 ¥ 0.0 1Y 2.3 1 2.9 1 1.7 1 2.1
-1 1 ———] 1 SR !
: g 1 6 1 4 1 6 1 S 1 17 1 38
QTHER INRUSTRY 1 8.6 YT 13.8 1 13.6 1 7.1 1 9.8 1 S.8
-3 ~—-1 o | -1 1 -=1
) . S 1 22 7 6 1 £ 1 9 1 17 1 &2
OTHER KQF-YN”UST T 314 T 20,7 1 18.2 Y 12.9 1 S.8 I 1&.0
-1 1 1 1 -1 e |
CCLUMN 70 26 44 : 70 17 387.
YATAL 18.1 T.5 11.4 18.1 45,0 1€0.0

RAW CHT SQUARE =
CRANMERYS V 0.215176

-
=

COANTINGENGY CNEFFICIENY =
NUMBFR AF MISSING CRSERVATIQONS =

154424653 WITH

0.

53396
-40%

32 DEGREES OF FREEDCM. SIGNIFICAKCE = 0,0000
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TABLE No. 30

REASONS FOR ESTABLISHING SHOP

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

: I PCY OF PCT QF
CATEGARY L 4BEL CODE ~ COUNT RESPONSES CASES

SARN 4 LIVING B 1 530 37.5 67.8
SECURTTY,SELF-EVPLOY 2 182 12.9 23.3
FAD TRADE EXPERTENCE 3 176 . 12.6 2é,e
CEMAND FOR PROCUCTS 4 . 178 12.4 22.8‘
FATHER'S BUSINESS 5 114 81 1446
PRESTIGE WITH CTHERS ' 6 50 3.5. 6.4
OTHER REASCNS 7 179 iz.v 22.9
: 9 3 0.2 0.4

TOTAL RESPCNSES 1414 100.0  180.8

10 HISSING CASES 782 VALID CASES
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TABLE No. 31

FACTOR IN SUCCESS OF ENTERPRISE

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

" RELATIVE  ADJUSTED. CUMULATIVE
ABSOLUTE FREQUENCY FREQUENCY ADJ FREQ

CATEGNRY LA4BEL COCE FRECUENCY (PERCENT) (PERCENT)  (PERCENT)
CCES NOT KNOWw =9 ‘ 50 6.3 6.8 6.8
EXPERTENCE . 1 34.2 37.0 43.8
HARD WORK 2 155 19.6 21.1 ... 649
TRATNING 3 . 143 18.1 19.5 B4.4
LUCK 4 64 P 8.7.. 93,2
"FRIENDS . 5 31 3.9. 42 97.4
6CON WCRKERS 6 14 1.8 1.9 99,3
ACCESS TO CAPTTAL 7 5 0.6 0.7 100.¢C
NeAL»UNSUCCESSFUL . -8 59 T Te4 FISSING 100.0
voraL | 792 100.0 100.0 '
MEDE * 1.000  RANGE - 16,000 KINIMUM -9.000
VAXTNUV 7,000 : _ .

VALTIO CASES 733 MISSING CASES 59
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TABLE No. 32

CROSS TABULATION OF TYPE OF RECORD BOOKS KEPT BY REGION

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

RECIONS
CALNY 1 :
COL PCY IDCOYEPEQ MARCALA GNASCARA DANLY CLANCHO RCW
ILE N - . YOTAL
I 1 1 2 1 3 1 4 1 1
" V332 -1 -1 ———1 -1 1 1
. . 1 1 7 1 1 1 0 1 3 1 16 1 30
SALES BNNK I 35.0 I 20.0 1 00 U 9.7 1 38.68 1 27.8
-1 -1  C 1 1 1
| 0 1 0 1 0 1 12 1. 12 1 24
MULTI-PURPDSE RO I 0.0 1 0.0 1 0.0 I 38.7 I 24.5 [ 22.2
-1 1 Y —— 1 I
: 3 7 5 1 2 1 2 1 2 1 3 1 18
CASH ARDIK I 25,0 T 60.0 I 66.7 1 6.5 1 6.1 1 13.6
—le——————— R I 1 ! 1
4 1 1 1 1 1 1 1 3 1 7 1 12
PRADUCTION BCOK T 5,0 T 20.0 1 33.3 T 97 1 14.3 1 13132.0
. —le——————— [om——— 1 e 1< {
- 5 1 7 0 1 0 1 11 1 8 1 2¢
NTHER RNAKS I 35,0 1 0.0 1 0.0 T 35.5 I 16.3 I 24,1
: o aYe- -1 1 -1 4 Y
CCLUMA 20 5 3 * 31 49 108
TOT4L 18,5 4.6 2.8 28,7 4544 1C0.0
QAW CHY SQUARE = 44.42818 WITH ' 16 DEGREES OF FREEDCM. S

IGNIFICANCE = 0,0002
FREMFRYS v =  (,32(C66
CONTINGENCY CCEFFICIENY = 0.£29¢¢

NUFBER AF WISSTINC CESERVATTCNS = 684
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"TABLE No. 33

CROSS TABULATION OF BANK ACCOUNT BY REGION

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PRCFILE Oi' ENTREPFRENEURS

. COUNT 1 :
" €L PCT 1OCOTEPEQC MARCALA GOA4SCORA DANLI  CLANCHD  ROW
- 1UF N ‘ T0TAL
1 1 1 2 1 31 41 5 1
V333 1 1 Y I 3 1 .
1 1 15 I 47 Y 83 1 141 1 242 1 €69
HAS N ACCOUNT T 9Q.2 T 90.4 T .96.5 1 79.2 T €l.2 I €5.0
-1 --1 1 Y -1 -1
2 1 17 1 s 1 3 1 37 1 56 I 118,
HAS ACCNUNT 1 S.8 I S.6 T 3.5 I 20.8 1 18.8 U 15,0
‘ -1 1 I 1 I T
CRLUMN 173 52 e6 178 29¢ 787
TOTAL 22.0 6.6 10.9 22.6 27.9  100.0
RAW CHT SQUARE =  21.79533 WITH 4 DEGREES OF FREEDCM. SIGNIFICANCE = 0.0002

CRAMER!S V = (.16642
CONTINGSNCY COEFFICIENT = 0.1641&

NUMBER NF PISSTNG CRSERVATICAS = s ..
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TABLE No. 34

Reason No Written Record-Keeping

" Rural Small Industry Survey: Honduras
Descriptive. Profile of Entrepreneurs

RELATIVE ADJUSTﬁd CUMULATIVE
ABSOLUTE FREQUENCY FREQUENCY ADJ FREC

CATEGARY LABEL COCE FRECUENCY (PERCENT) (PERCENT)  (PERCENT)
NO NESD FIR RECORDS ) an 519 61.3 61.3
OVERSTGHT 2 118 . 1449 17.6 78.8
LACKS KNOWLEDGE 3 50 11.4 13.4 . 92.2
OTHERS - C 4. .10 1.3 1.5 93.7

© UNKNORN 5 2 - 5.3 6.3 100.0
NeAw = " -9 121 15.3 MISSING 10040

ToTAL | 792 - 100.0 100.0

MNDE 1.000 RANGE %.ooo. MINIRUW 1.000
MAXTHUP 5,000

VALIC CASES 671 MISSING CASES 121


http:ADJUST.ED

52

TABLE No. 35

SALES OUTLET

Rural Small Industry Survey: Honduras
Descriptive Profile of Entrepreneurs

RELATIVE ADJUSTED CUMULATIVE
ABSCLUTE FRECUENCY FREQUENCY ADJS FREQ

CATEGNRY LABEL CODE FREQUENCY. (PERCENT) (PERCENT)  (RERCENT)
OIRECT RETAIL | 1 "699 88.3 88.3 88.3
THRU LOCAL RETAILERS 2 36 4.5 4.5 92.8
NAT'L. DISTRIBUTAR 3 27 3.4 - 3.4 . 96.2
CTHERS ‘ 4 30 3.8 3.8 100.0
TotaL 192 1000  100.0
MNDE 1..000 RANGE 3.000 MINIMUM T 1.000
NAXTMUM 44000 : . ' ,

VALID CASES 792 MISSING CASES 0
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TABYULE No. 36

CROSS TABULATION OF PRODﬁCTION-SALE ARRANGEMENTS BY REGION

RUFAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

_ REGINNS
COUNT I -
COL PCY [CCOTEPEC MARCALA GOASCORA DANLY  QLANCHO  RCM
YUF N , YCTAL
1 1t 2 1 I 4 1 5 1
V99 . 1 ! 1 1- O
: | 1 I 100 T 26 T 4 T 101 T 170 1 441
CN QRNER I 57.1 1 55,8 1 46.6 1 S6.7 1 5€.§ 1 55.7
: . - [mm—————— O I 1 I~ I
. - 2 1 S 1 18 1 44 1 6 1 115 1 200
RETATL STACK -~ 1 33,7 1 34.6 T 50.0 T 236.C I 32.5 I 37,6
: B -1 1 _—Te 1 I
2 ] 11 1 5 1 301 9 1 11 1 3%
GN CONTRACT T 6.3 1 9.6 1 3.4 1 S.1 1 3.7 I 4.9
' -1 1- [ eeme O [ I
o 4 1 5 1 . 0 1 0.1 4 1 31 12
NTHER 1 2.9 7 0.0 I 0.0 I 2.2 I' 1.0 I 1.5
~1 I [-- | ] et I
CCLUMN 175 52 88 . 178 299 162
L oT4vaL 22.1 6.6 11.1  22.5 37.8  100.0

RAW CHI SOUARE =

15.73337 WITH 12 DEGREES QOF FREECCMs SICNIFICANCE = G.2038

CRAMER!S V = 0.08127
CCNTINGENCY CNEFFICIENT = 0,13957
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TABLE No. 37

SALE TERMS

RURAL SHALL'INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

RELATIVE  ADJUSTED CUMULATIVE
ABSOLUTE FREQUENCY FREQUENCY ADJ FREQ

CATEGNRY LABEL CODE FRECUENCY (PERCENT) {PERCENT) (PERCENT)
C.N.D. 1 eg0 85.9 86.1 - 86.1
TERMS . 2 77 9.7 9.7 95.8
CeDeD. AND TERMS 3 a3 442 4.2 100.0
NC ANSHWER . -0, 3 0.3 MISSING 100.0
[aTAL 792 100.0 100.0
NODE | 1. 000 RA .
LI 1000 NGE 2.000 HINTMUM + 1000

VALID CASES 790 MYISSING CASES 2
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TABLE No. ‘38

PRODUCTION: ADECUACY OF SALES PRICE

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFIL. OF ENTREPRENEURS

RELATIVE ADJUSTED CUMULATIVE
ABSOLUTE FRECUENCY FREQUENCY ADJ FREQ

CATEGNRY LABEL COCE, FREQUENCY (PERCENT) (PERCENT) '*{PERCENT)
NO 1 288 466 5046 50.6
YES 2 281 45.5  49.4 100.0
_ NO ANSHER -5 49 7.9 MISSING - . 100.0
| TeTAL . 618 100.0 100.0 '
MODE T+ 1.000 RANGE 1.000 NINIMUW 1.000
 WAXTWUH 2.000 ) ]

VALID CASES 566 FISSING CASES 49
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TABULE No.. 39

CROSS TABULATION OF SUPPLY-DEMAND RELATIONSHIP BY REGION.

RURAL SMALL INDUSTRY SURVEY: HONDURAS |
DESCRIPTIVE PROFILE OF ENTREPRENEURS

REGICNS
COUNT T ‘ .
£CL PCT TCCNTEPEQ MARCALA GOASCORA DANLT  CLANCHO  RCh
: TUE N - TCTAL
: 1 1 ! 2 1 3 1 4 1. 5 1
V187 1 ! I ol CEEESE R T 1
| ¢ 1 31 4 1 A a1 6 1  5¢
UNKNOWN I 17,9 1T 7.7 1 8.0 1 4.5 1 2,0 I 7.1
-1 --1 -1 I I-m——-m—-1
1 1 122 1 471 T3 1 164 1° 216 1 €S2
SATYSFACTARY T 76.2° T 60.4 1 83.0 1 92.7 1 53,8 I ge.2
R -1 1- I ! 1 --1
- 2 1 10 1 1 7 8 1 5 1 12 1 3¢
UNSATISFACTARY T 5.8 T 1.9 I 9.1 T 2.8 T 4.1 I 4.¢
-1 -1 1 I I 1
CCLUMN 173 €2 88 177 294 184
TOTAL 22.1 646 11.2 22,6 37.5 . 100.0
PAW CHT SQUADE =  §1,78546 WITH 8 DEGREES OF FREEDOM. SIGNIFICANCE = 0.0000

CRAMER'S V = (0.1R81772
CCNTINGENCY COEFFICIFNT = 0.24892

NUMBER OF MISSING CBSERVATIONS = 8
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TABLE No. 40

1978 PRODUCTION VIS A VIS 1973 TO 1977

SMALL INDUSTRY SURVEY: RESULTS OF FORM 3

RELATIVE ACJUSTED CLM

- . ' ~ABSCLUTE —"FREQ " FRECTTFRECT
CATEGCRY LABEL " CGBE  FREQ (PCT) (PCT).  (FCT)
— 0 2 0s3 V4 Cat—
INCRE:SZD | 1. 1rs | 22.0 50091 21.1
CECREASEL | S 2. 112 1401 1€ .8 5CeS
—FEFAINECSANE —133 128 1754 PURT ey Lo o
UNKNORR ' ’ 4 140 17T 347 10060
-9, 22¢€ 28.5  BISSING. 10040
- e TAL 92003016030 —
FCOE 14C00———RANEE- 45 000 ———HININLH— gat
FAXIFUM - 42C00
VALIE—CASES cee MISSING CASES—22¢
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No. 41

1978 PRODUCTION VIS A VIS 1977 PROD.

FILE INDUS302 (CREATION DATE= 19,/04/79)
SUBFILE HONDURAS
RELATIVE  ADJUSTED CUMULATIVE

ABSOLUTE FREQUENCY FREQUENCY ADJ EREQ
CATEGARY LAREL CODE FREQUENCY (PERCENT) (PERCE..T) (PERCENT)
INCREASED 1 . 212 . 2648 32.¢ 32.¢
STABLE 2 237 29.9 3644 69.0
TECREASED 3 123 15.5 18.9 87.9
BCES NNT KNOW 4 79 10.0 12.1 100.0
NOT APPLICABLE -9 141 17.8 MISSTING 100.0

. TOTAL 192 100.0 100.0

MODE 2.000 RANGE 3.000 " MINYMUM 1.000
VAX TMUM T 44,000 '
VALID CASES €51 VISSING CASES 141
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TABLE No. 42

CAUSES OF SHOP 'PRODUCTION TRENDS

"RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

PCT CF  PCT OF

CATEGIRY LARFL coDE COUNT RESPONSES CASES
NONT KNOW : ) se 12.6 14.9
TMP.LOCAL FCONOMY 1 129 16.6 19.7
INC.FIRY PAESTIGE 2 15 1.5 2.3
DEMAND FACTARS 3 187 24,1 28.5
RAW MATER,CNSTS 4 36 4.6 5.5
NYHERS 5 310 4G.0 47.3

TRYAL RESPONSES ;;; 100.0 118.1

136 MISSTNG CASES 656 VALYD CASES
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T A B L E No. 43

1978 PRODUCTION IN AREA VS 1977

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREFRENEURS
FILE INDUS302 (CREATION DATE= 19/04/79)
SUBFILE HONDURAS

RELATIVE ADJUSTED  UNULATIVE
ABSOLUTE FREQUENCY FREQUENCY ADJ FREQ

" CATEGORY LABEL CCDE, FRECUENCY (PERCENT) ({PERCENT)  (PERCENT)
TACREASED 1 74 9.3, 1.7 11.7
SYABLE 2 52 6.6 842 19.9
CECREASED 3 22 2.8 3.5 23.3.
DCES NNT KACW 4 486 61.4 76.7 100.0
NOT APPLICABLE -9 158 19.9 MISSING 100.0

| TOTAL 752 "100.0 1000
MODE 4.€00 RANGE 3.000 MYNY HUV 1.000

MAXTMUM 4.000

VALTID CASES "634 NISSING CASES 158
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TABYILE No.

44

CROSS TABULATION OF 1978 VIS A VIS 1977 PROD.. BY REGION

RURAL SMALL. K INDUSTRY SURVEY:
DESCRIPTIVE PROFILE OF ENTREPRENEURS

HONDURAS

REGICONS
CCURY I '
COL PCT TNCOTFPEC MARCALA GDASCORA DANLIY CLANCHO
. TUF N .
1 1 1 2 1 3 1 4 1 5
V120 - 1 -1 [=- I 1
, 1 1 40 1 16 71 27 1 43 1 86
INGREASED T 27.0 1 37.2 1 34.2 1 29.9 1 3¢.2
. T T { T -1 e mmm—————
2 1 48 Y 10 1 26 1 51 1 .102
STABLES <1 22,4 1 22,2 I 32.9 I 25.4 1 43.0
—Jo——— T 1 - 1 [~meemeaa
3 1 2¢ 1 11 1 17 1 33 1 36
CECREASED T 17.6 1 25.€6 T 21.5 1 22.9 1 15.2
-1 1 Jomm e | -1 -
4 1 34 1 A ¢ S 1 17 1 13
NNES NOT KADW T 23,0 T 14.0 I 11.4 T 11.8 1 5.5
: . - -1 (== 1 f -
CPLUMA 148 43 7% 144 237
TOTAL 22.7 646 12.1 22.1 364
RAW CHY SQUARE = 36.45012 WITH 12 DEGREES COF FREEDCMe SIGNIFICANCE =
CFAVERIG vy = (0.12¢€1
CCNTINGENCY CREFFICYENT = 0.23027
NUMBER OF MISSTNG CESERVATIONS = 141

RCW -

“TCTAL

212
32.€
€4

123
1€.6

16
S 12.1

651
100.0

0.0003
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TABLE No. 45

PLANS TO INCREASE PRODUCTION 1979

-RURAL SMALL INDUSTRY SURVEY: HONDURAS
"DESCRIPTIVE PROFILE OF ENTREPRENEURS

RELATIVE  ACJUSTED CUMULATIVE
ABSOLUTE FREQUENCY FREQUENCY ADJ FREQ

CATEGNRY LABEL COCE FREQUENCY (PERCENT) (PERCENT)  (PERCENT)
UNKNOWN 0 153 24.4 26.9 26.9
-YES 1 307 38.8 42.8 - 6S. 6
NO 2 218 27.5 30.4 © 100.0
N ANSHWER -9 . 7%, 9.3 MISSING 100.0
TovAL | 192 100.0 100.0

MODE 1.000 RANGE 2.000 MINTMUM 0.0
PAXTMUW 2.000

VALID CASES 718 MfSSING CASES T4



TABLE - No. 46

AMOUNT (%) OF PRODUCTION.INCREASE PLANNED

Accumulative . Accumulative
Percentage Percentage’ Percentage ‘Percentage
Percentage Frequency (N=792) (N=292§ (N=106) (N=106)
1-5 2 0.25 0.25 1.88 1.88
6-10 4 0.50 0.75 3.77 5.65
11-15 3 0.37 1.12 2.83 8.48
16-20 5 0.63 1.75 4.71 13.19
21-25 11 1.38 3.13 10.37 23.56
26-30 2 0.25 3.38 1.88 25.44
31-35 7 0.88 4.26 6.60 32.04
36-40 0.37 4.63 2.83 34.87
50-55 29 3.66 8.29 27.35 62.22
56-60 3 0.37 8.66 2.83 65.05
61-65 1 0.12 8.78 0.94 65.99
66-70 - 2 0.25 9.03 1.88 67.87
71-75 1 0.12 9.15 0.94 68.81
76-80 3 0.37 9.52 2.83 71.64
90 1 0.12 1.64 0.94 72.58
100 20 2.52 12.16 18.86 91.44
More than 100 9 1.13 13.24 8.49 99.93
N=792 MODE=50.00 _ STD.DEV.=135.760
VALID CASES=106 MEDIAN=50.054
MEAN=84.39 KURT0SIS=26.117

STD.ERR=13.124


http:MODE=50.0O
http:MEAN=84.39
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TABLE No. 47

FEASIBILITY STUDY TO INCREASE' PRODUCTION

FILE INDUS302 (CREATION DATE= 19/04/79)
SUBFILE HONDURAS '

RELATIVE  ADJUSTED CUMULATIVE
APSOLUTE FREQUENCY FREQUENCY  ADJ FREQ

CATEGORY LABFL CCDE FREQUENCY (PERCENT) (PERCENT)  (PERCENT)

YES 1 68 8.6 20.8 20.8

NO 2 259 32.7 19.2 100.0

NOT APPLICABLE -9 465 58.7 HISS IN( 100.0
TOTAL 792 100.0 100.0

MODE 2.C00C RANGE 1.000 HINIMUN 1.000

MAXTMUN 2.000

VALID CASES .327 BYISSING CASES 465
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TABLE No. 48

SOURCES OF EXPANSION CAPITAL

SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

RELATIVE ADJUSTED CU#ULATIVE
ARSOLUTL  FREQUENCY FREQUENCY ADJ FREC

CATEGNRY L ABE CODE FREQUENCY (PERCENT) (PERGCENT)  (PERCENT).
CREDTT ' 1 17 9.7 . 38,7, 38.7
FWK FUNDS 2 42 5.3 21.1 ss.8
FAMILY LNAN '3 19 2.4 9.5 .69.3
. FRIENNS Lnaw 4 22 2;5 11.1 80.4
LTHER s 39 4.9 1946 100.0
OUT NF RANGE S €63 74.9 MISSING 100.0.
YOTAL 792 100.0  1oo.n |
.:ggfyuy é:ggg RANGE 4.000 MINIMUM 1.000

VALID CASES 199 VISSING CASES €93
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TABULE No. 49

 PROBLEMS TO INCREASE PRODUCTION

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

PCY OF PCT OF

CATEGNRY LABREL CODE COUNT RESPONSES  CASES
w-~=" 0 136 18.5 | 24.3
'Z::;TAL 1 174 24.2 31.1
PERSONNEL 2 93 13.0 16.6
ECUI;MFNT 3 s1 12.7 16.3
RAW MATERTALS P . €s 9.1 11.6
CEMAND | S 26 3.6 %6
CAPACTTY 6 48 §.7 8.6
ERS .7 85 11.8 15.2
QTH ' YOTAL RESPCNSES 718 100.0. 128.2

232 MISSING CASES 590 VALID CASES
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T ABULE No. 50

'"REASONS NO PLANS TO INCREASE PRODUCTION

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

PCT OF PCT OF

cdtecqnf LAREL CODE COUNT RESPCNSES CASES
LACK CAPTTAL 1 102 34.8 . 50.0
L0k DEMAND ' 2 48 16.4 : 23.5
RISK FACTAR 3 40 16.4 23,5
LACKS FQUIPMENT 4 41 14.0 20.1
‘LACKS SKILLED LARNR s 25 8.5 12.3
CTHER ' 6 .29 9.9 1442

TCYAL RESPONSES 293 1 100.0  143.6

588 MISSING CASES 204 VALID CASFS
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TABULE No. 51

PROBLEMS OF ENTERPRISE

RURAL SMALL -INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

PCT OF PCT OF

CATEGNRY LABEL COCE COUNT RESPCNSES CASES
NP PROBLEMS 0 188 2004 - -30.5
CAPITAL 1 208 22.6 33.8
EQUIPMENT 2 143 .. 15.5 23.2
‘DA MATERIALS 3 115 12.5 18.7
sk 4 -S4 10.2 15.3
PERSGANNEL 5 71 €. 4 12.5
MARKET 6 47 5.1 7.6
CTHER 7 48 . 5.2 7.8

TOTAL RESPCONSES 920 100.0  149.4

176 MISSING CASES 616 VALID CASES



T A BYULE No. 52

CROSS TABULATION OF REGION OF THE SURVEY BY ADEQUACY OF SHOP ‘LOCATION

SMALL INDUSTRY SURVEY: RESULTS OF FORM 3
COMPARISON OF REGIONAL DIFFERENCES

Vel
CILNT ,
TROW PCT . ACEQUATE: INADEQUA . RCW .
. COL PCT. e e

JCT. PCY.:

et At =t e

REGIANG

OCOTEPEQUE .

".4-q..g-tv-cr-‘4_:—--ou--1-—|-10_—ﬂ

g 52
MARCALA 8.4

Y1784

cantY

v A N .
=t ot e )t it bt o et 0t g et g g NNH'—‘HT"‘H—"‘"
L . o ; [ECT D Yo

B A o Wl . \
L B B R BN N e BRI

RS PR

E 3

COLLMN
“'TPIAL o

618
' 100 0

SITE REGTONG - DEPENDENT..

Lawaas («svvwFTRrr)_f,w <0
Lavans: {SYVNETRIC) = C.0
"SCMEPS®S N [ASYMMCTRIC) = 0.07752 WITH REGIUNé DEPENDENT. =  0.03511 MWITF VF1 CEPENCENT.
SONERSTIS N (SYMMETRIC) = 0.04823

ET1 = J.0%800 WITE RFCICNG - DEFENCENT. "**f;=7
pEA?SﬂN'S P.= 0 0‘=7C= S"CI\IFICAI\C¢ 0 0751 Tl

nIMREC “F MYQQYNP rncc.unrrrnc
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TABYULE No.53

SHOP LOCATION: REASON INADEQUACY

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

RELATIVE  ADJUSTED CUMULAYINE
ABSNLUTE FRECUEN'Y FREQUENCY ADJ FREQ

CATEGNRY L AREL CODE FRECUFNCY (PERCENT) (PERCENT)  (PERCENT)
NOT CENTRALLY LOCATE 1 €s 10.5 €0.7 60.7
OTHER REASONS 2 31 5.0 29.0 | . 9.7
CAN'T EXPLAIN . 3 . on 1.8 10.3 100.0
NC PAOBLEMS -e  sn 82.7 MISSING. 160.0
S TOTAL 618 100.0 100.0 ‘
MNDE ' 1.000 RANGE 2.000 * HINTMUM 1.000
YAXTPUN 2,00 - . :

VALYD CASES (107 MISSING CASES 511
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TABLE No. 54

‘t SHOP SIZE

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

RELATIVE ABJUSTED CUMULATIVE
' ABSCLUTE FREQUENCY FREQUENCY ADJ FREQ

CATEGNRY LABEL CODE FREQUENCY (PERCENT) (PERCENT)  (PERCENT)
ACECUATE K 1 379 613 . 61.7 6147
INACEQUATE 2 235 . 38.0 38.3. . 100.0
.NO ANSWER ' - & 0.6 MISSING 100.0
ToraL 618 100.0 100.0 '
MODE 1.000 = RANGE 1.000 FINIMUP 1,000
HAXTRUN 2.000 :

VALID CASES 614 MISSING CASES 4
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TABLE No. 55

EQUIPMERT CAPACITY FOR CURRENT PRODUCTION

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

. RELATTVE
o ABSNLUTE FREQUENC)Y
CATEGNRY LABEL COCE FREQUENCY (PERCENT]
CONS'T KNOW () 9 1.1
SUFETRIENT, ‘1 422 53,3
INSUFFIC IENT .2 13 1.6
‘ND EQUIPMENT -9 34R 43,9
YOTAL 792 100.0
¥OnE 1.000 RANGE
VaX Ny 2.000
VALID CASKS 444 MISSING CASES 348

ADJUSTEC CUMULATIVE

FREQUENCY aDJ FREC
{PERCENY)  {PERCENY)
2.0 “2.0
95,0 S7.1
2.9 100.0
MISSING 100.0
T100.0 |
MININUN 0.0
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T ABLE No. 56

EQUIPMENT CAPACITY TO INCREASE PRODUCTION

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

"RELATIVE  ADJUSTEO
AE3ULUTE FRECUENCY FREQUENCY
CATEGI®Y LABEL CODE * FREQUENCY (PERCENT) (PERCEAT)
DCheY KNCW 0 9 15 1.5 .
YES 1 142 23.0 23.2
N 2 42 74.8 75.4
-9 s ' 0.8  MISSING
TOTAL 618 100.0 100.0
MONE 2,000 ° RANGE 2.000 MINTKUM
VAXTYUM 2.000 '

VALID CASES 613 MISSING CA:E?

CUMULATIVE
ACJ FREC
(PERCENT)
.1e5
2446
. 100.0

100.0

0.0


http:JAXI".JM
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T ABLE No. 57

RAW MATERIAL = DIFFICULTY TO OBTAINi

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

.RELATIVE ACJUSTED CUMULATIVE
ABSOLUTE FREQUENCY FREQUENCY ADJ FREQ

© CATEGORY LAREL CCDE FREQUENCY (PERCENT) [PERCENT)  (PERCENT)
EASTLY AVATLABLE 1 313 5046’ 52.0° 52.0
HARD TO OBTAIN 2 13 32, 320 84
VERY HARD TC CETAIN 3 s6 . 15.5° 15.9 ' 100.0
NO ANSHER - 16 ' 2.6 MISSING 100.0

. TeTaL 618 100.0  100.0

MODE 1.000 RANGE 2.000 MINTNUN 1.000
¥AX TNUN 3.000 .

VALID CASES 602 MISSING CASES . 16
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T ABULE No. 58

DIFFICULTY IN OBTAINING RAW-MATERIAL

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

PCY GF  PCT OF

CATEGNRY LABEL " CODE COUNT _ RESPONSES CASES
CUALTTY, - 1 - 221 366" 4042
SCARCTTY . 2 150 30.6 ° 33.6
CISYANCE,TRANSPORT 3 a5 1.2 8.0
STCRAGE 4 56 9.0 $.9”.
PRICE . 5 36 5.8 64
CTHERS 6 67, 10,8  11.9
) TOTAL RESPONSES 621  100.0  109.9

227 MISSING CASES $65 VALID CASES
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TABTLE"  No. 59

. DISTANCE OF RAW MATERIALS CATEGORIZED

FILE INDUS302 (CREATION DATE
! _ = 19/04
SUBFILE HONDURAS 704773)

RELATIVE ACJUSTED -CUNULATIVE
ARSOLUTE FREQUENCY FREQUENCY ADJ FREQ
CATEGORY LABEL ° CODE FRECUENCY (PERCENT) (PERCENT) (PERCENT)

LESS THAN 5 kMS. . 1 352 - 57.0 58.2 . 58.2
€=20 KMS, 2 10 11.3 11.6 6.8
20~50 KMS. 3 68 1.0 1.2 - . 81.0
€0-100 KNS & €4 10.4 10.6 . 9146
MORE THAN 200 KPS 6 1 8.3 8.4 1100.0
OUT OF RANGE 13 S 2.1 MISSING £ 100.0
YoTAL 618 . 100.0 100.0
MODE " 1.c00 ReﬁGE 5.000 MINTMUM 1.000

MAXTMUM €.000
VALID CASES =~ €0S MYSSING CASES 13
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TABULE No. 60

RAW MATERIAL QUALITY

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

RELAYIVE ADJUSTED CUPULATIVE
. ABSOLUTE FREQUENCY FREQUENCY ‘ADJ FREQ

CATEGNRY LABEL CODE FREQUENCY (PERCENT) (PERCENT)  (PERCENT)
6000 ,"' 1 320 51.8 . 6045 60.%
AVERAGE : 2 174 28.2 3249 93.4
BAD . 3, 25 5.7 6.6  100.0
NO ANSNER -9 89 l4.4 HISSING '100.0
oo T TovAL 618 100.0 100.0

MODE 1.000 RANGE - 2.000 - MINIMUM 1.000
MAXTMUM . 24000 ‘ g

VALID CASES . 529 YISSING CASES a9
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-TABULE No. 61

"DOWN TIME FROM LACK OF RAW MATERIALS

FILE INDUS302 (CREATION DATE = 19704/79)
SUBFILE HONDURAS '

RELATIVE ADJUSTED CUNMULATIVE

Lot ABSCLUTE FREQUENCY FREQUENCY .- ADJ FREC
CATEGARY LABEL CODE FREQUENCY (PERCENT) (PERCENT)  (PERCENT)
NONE © 0 3g2 . 61.8 6l.¢e ~-61.8
CNE DAY MONTHLY 1 162 26.2 26.2 8.0
THO DAYS MONTHLY . 2. 45 T3 7.3 95.3
_THREE DAYS MCNTHLY 3 29" 4.7 4.7 100.0

t . TOTAL 618 100.0 100.0
uOnE 0.0 RANGE - 3.000 . MININUM 0.0
MBXTMUM 2.000 - -

‘VALID CASES ¢18 MYCCTINR CACFES o -
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TABULE No. 62

RAW MATERIALS = LOCAL vs. NON-LOCAL PRICéS

FILE INDUS302 (CREATION DATE =-19/04/79)
SUBFILE HONDURAS

RELATIVE ADJUSTED CUMULATIVE
ARASOLUTE FRECUENCY FREQUENCY A0J FREC

CATEGORY LABEL CODE FREQUENCY (PERCENT) (PERCENT)  (PERCENT)
VERY EXPENSIVE B s 12.6 . 16.5-  16.5
EXPENSIVE 2 176 28.5 37.1 53.6
ecuat 3 101 163 21.3 74.5
CEEAPER 4 4 7.0 9.1 84.0
CCNSINERARLY .CHEBPER 5 16 12.3 . 16.0  100.0
DNESN'T KNCh 0 144 23.3 MISSING 100.0
YOTAL . 618 100.0 " 100.0
uNDE 2.00C RANGE "4.000 PINTHUN 1.000

PAXTMUN €.000
VALID CASES 474 VISSING CASES 144
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TABLE  No. g3

PRODUCTION =

FIﬁE INDUS 302 (CREATION DATE = 19/04/79)

SUBFILE HONDURAS
RELATIVE ADJUSTED
.. APSOLUTYE FREQUENCY FREQUENCY
CATEGIRY LaggL CCOE  FREQUENncy (PERCENT) (PERCENT)
'NC OvERSTHCK 1 574 92,4 96.6
HAS QveERsTOCK 2 20 3,2 3.4
NO ANSWER -9 24 ‘3.9 MISSING
-TCTAL 618 100.0 100.0
MNeE 1.¢0¢C RANGE 1:000 MININUM
MAXTHYM 2.000
VALID CASES 594

MISSING casgs 24

EXISTENCE OF OVERSTOCK

CUMULATTVE

ADJ FREQ

(PERCENT)
96.6
100.0

100.0

1.000
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TABLE - No. 64

PRODUCTION = SALE OF INCREASED PRODUCTION

FILE INDUS302 (CREATION DATE = 19/04/79)
SUBFILE HONDURAS

RELATYVE ADJUSTED CUMULATIVE
ABSILUTE FREQUENCY FREQUENCY ADJ FREGC

CATEGORY LABEL COCE  FREQUENCY (PERCENT) (PERCENT)  (PERCENT)
CEESNY KNOW ° 1 12.8 17.2 17.2
YES 1 439 55.4 74.9 §2.2
NO 2 46 5.8 7.8 100.0
NO BNSWER -9 206 26.0  MISSING 100.0
TOTAL 702 100.6  100.0
MODE 1.00¢ RANGE 2.000 MINTHUR 0.0
_wAXTPUN 2.000

VALID CASES 586 HISSING CASES 206



‘SMALL RURAL SURVEY:

TABULE

82

No. 65

PRODUCTION LOCAL DEMAND

RESULTS OF FORM 3

. RELATIVE ACJUSTED  CUM
A —#ESCLUTE FREQ FREC FREG
CATEGORY LABEL "CCDE  FREQ (PCT)  (PET)  (FCT)
TECCESNT KNCK— 03 2T T39S Py 532
YES 1. 346 6347 57.7 6246
NO 2. 223 28,2 37.2. 100.0
=53 TS2 245 FISSING 10036
TCTAL 752 10046 1€0.0
MCOE -1.00C . RANGE 2.000 MINT#UN 0.0
~FAXTRUN— 23000 _ . .
60¢  FISSING

VALIL CASES

CASES 162

s et e e 44 o . -



FILE INDUS302 (CREATION DATE = 1?/04/79)

SUBFILE

CATEGORY LA
DCESNT KNOW
YES

NG

NG ANSMER

MODE
WX MUV

VALID CASES

83

TAB.LE No. 66

PRODUCTION = PROBLEM IN INCREASE .

HONDURAS
RELATIVE  ADJUSTED
ABSCLUTE FRECUENCY FREQUENCY
REL CODE FREQUENCY (PERCENT) (PERGENT)
o 80 12.9 13.5
1 385 62.3 65.0
2 127 ' 20.6 21.5%
-9 26 ] RISSING
TOTAL 618 100.0 100.0
1. 000 RANGE 2.000 MININUY
2.000
592 MISSING CASES 26

CUNULAYIVE

ACJ FREQ

{PERCEAT)
13.5
7845
100.0

100.0

0.0
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TABLE No. 67

CROSS TABULATION OF PRODUCTION QUALITY CONTROL BY REGION

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

REGIONS
COUNT I
CCL PCT TCCOTEPEC MARCALA GOASCORA. DANLI CLANCHO ROW
1UE N . YCTAL
1 1 1 2 1 3 1 4 1 5 1 .
VP45 - 1 1 1 1 1 1.
: n o1 a1 32 1 37 1 70 57 1
HAS OUALTTY CONT T 0.0 1 €1.5 1 42.0 1 39.3 1 32.4 1 3532
R SRS SVRNIEE | ' 1 1
1 1 1 0 20 1 51 T 108 1 2 " a
NN QUALTTY CONTR T 10C.C ¥ 38.5 1 58.0 1 £0.7 1 67?2 ; 6ff§
-1 1 1 1 1 1
1 52 a8 178 299 €18
0.2 8.4 1442 28.8 48.4 100.0
OAW FHY SNIARE = 17.46458 WITH - & DEGREES OF FREEDCM. SIGNIFICANCE = 0.001¢

CRANERSIS V = (C,1€P11
CANYINGENCY CNEFFICIFNT = 0416578

NUMRER OF PISSTING CESE&WAT!ON‘S"B . 174
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TABLE No. 68

SUFFICIENT.SUPPLY.OF LOCAL’ LABOR

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTRLW”RENEURS

RELATIVE ADJUSTED - CUMULATIVE
ABSQLUTE FREQUENCY FREQHENCY - 40J FREQ

CAYEGORY LABEL CODE  FREQUENCY (PERCENT) (PERCENY)  (PERCENT)

YES 1 347 56,1 59.5 59.5

NO - ‘ 5 236 38,2 40.5" 100.0

NO ANSWER -9 35 S.7 HISS ING 100.0
TOTAL 2;;' 100.0 100.0

MODE 1.000 RANGE 1.000 MINTMUM ° 1.000

MAXTNUN 2.000

VALID CASES el VISSING CASES 35
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TABULE No. 69

PROBLEMS IN CONTRACTING WORKERS

RURAL SMALL INDUSTRY SURVEY: HONDURAS
DESCRIPTIVE PROFILE OF ENTREPRENEURS

. RELATIVE ADJUSTED CUMULATIVE
ABSCLUTE . FREQUENCY FREQUENCY ADJ FREQ

" CATEGORY LABEL .. COD - FREQUENCY -(PERCENT) (PERCENT) - (PERCENT)
AVAILARILITY - - . 114 T 144 " 36.8 36u8
LACK OF RESOURCES . 66 ¢ B3 21.3  ss.l
LACK TRAINED WORKERS 62 = 7.8 20.0 78.1
WRKRS.NOT INTERESTED | 4 5.6 | 14.&1 92.3
OTHER T 2 3.0 7.7 "'ioo.otl
NoT- aPPLICABLE L 482 60.9 MISSING 100.0
s T0TA 192 .. 100.0 100.0
MODE 1,000 RANGE 4.000  MINIMUM 1.000

MAXIMUM 5.000

- .

VALID CASES - 310 - MISSING CASES 482
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TABLE No. 70

7 PLANNING: WORK PLAN

“SMALL INDUSTRY SURVEY

'RELATIVE ACUUSTEC LUV

. ABSCLUTE FREQ FREC FRe(

CATEGORY LABEL  CCBE . FREQ (PCT)  (PCT)  * LFCT

E‘—‘Nt—HCFK“Ftwh - .f —. Qe . JEQ 4T.0 _ CE1aTT; TTel

CAILY R 1. 127 173 L2242 E2.5

MEEKLY T R 9.5 12.2 © se.l

——FCRINTCHTIY — 25 —4 05 03E cesE

| FONTELY 4 s 2.4 ‘3.1 s.E

5. 1 0.1 0.2  100.0

o 76 2257 —HISSING—100:0

TCIAL 792 100.0, . 100.0
. NCCE " 0aD R2NGE 5.060 MININMUK 0.0

——pAXIMCH $3206

VALIL CASES = €1¢ MISSING CASES | 17¢
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PRODUCCION Y_FATERIA PRIMA
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contico T DE S ARTRULD TERMINADO POR UNIDAD EL PROXIESD CCANTIDAD PARA VENTA ™ g ‘ VNDQ ‘RYTAL

|

N

i
l . - . Origen: 1, Importada | - - L Lugar de
j cenico | MATERIA  PRIMA ) © 7 2. Nacional 3. Repional  {Unidad Cuntidad | Valor tnitario | Valer Total{ Obtencién
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T 7 '
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i 1
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Aztisud Intrevistndo: 1 fena 2. Repular 3. Mala 2RO TERMIND:
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1. Registro

8.9 Caserio

12.13 Encucstadgr

2.3 Departamento

PROYECTO TECNOLOGIA RURAL

10.

Nombre del Entrevistado

Nombre de la Empresa

14 Supervisor

Tipo de Impresa

.4.5 Municipio

Direccidn de'la Empresa

INSTRUMENTO 2

ChI-USATD

‘Fecha

6.7 Aldea

11 Lugar

15,18 N° Correlativo

19,20 C6dipo Fmnresa

O

-0

5
]

D=1
a0

0«

10 &
12 15 17 18

C

©
o

|l
[0 ~O

LN TRT

o

.21, Ao Const, local}23. Valor al construirlo| 28. Propiedad del lucal l’q Precio del Alquiler ‘33. Dimensioncs L] Estado Construccién
22, 27, Lps. [:]1 Propxo 2.Alquilado 3: Pagﬁndosc 32. L. 35, m? 36.1.Buecno-2,Malo 3.Regulas
° ' 4. Prestiido . . ] . .
EQUIPO
N(nero jOrigen © [0.No sabe  [0).No sabe | Afio en que |51 usado, jI'recio o Ren- [lnnto tirm
| can- horas jn.No sabe |1.Comprado 1.Nuevo lo recibio [antigue- icosto al.re ! ta o mis picn- ,
Cédi| TIPO DE EQUIPO . |Usado 1. Import. |2.Donado 2. Usudo o constru- [dad cuan icibirlo o men- ka usarlo C6di!l- Qué hace cuando ¢l e-
1 ; ti- | I » . L ‘
£0 dad dia- j2.Nac, 3.\Mlquilado |3.N.85.A. | ¥4 ido lo re Jconstruirlo | sual Kb _ |go quipe se le descompo-
rio 3.Reg.” jd.Construi, wcihib equi jaios o ne
5.0tro o ! A

.

I




PROYECTO TECNOLOGIA RUNAL CDI-USAID
_INSTRUMENTO 1

12-13 Encuést'ador ' | 14 Supervisor - D D_E]

Fecha:
1. Registro 2-3. Dptc. 4-5 Mplo. D D D D D
L o 1 2 3 4 5
.5‘7 Aldea E] D
. | 6 1
8-9 Caserlo 10-11 Lugar ' Q g

12 - 13 14

Nombre del Entrevistado

15. N* Entre-| 18. Cédigo Tipo de Em-. | , . , '

18. vistador | 20. Empresa . presa Nombre Empresa Direccién Empresa

DESCRIPCION DEL TALLER _.__ESTRUCTURA DE LA EMPRESA

D [:] Faredes D Techo D Piso D Ukicacién i | Estructura de Einpresa

21 6 22 23 . : 24 - 25 26 ‘

.00 no tiene 0. no tiene 0. no hay l.palera 1, empresa mercantil Ind.

J1 manaca 1, manaca 1. madera |[2,solar . 1| 2. socliedad colectiva

02 bambh 2. teja * | 2. cemenio |3.construc- 3. asociacibn cooperativa

03 bahareque 3. madera 3. ladrillo cibn Espzc| 4. sociedad anénima

04 adobe 4, zinc 4. mosaico {4.casa de - S. empresa famillar

05 madera - | 5. asbesto 5. habitaciébrn | 6. :

06 piedra 6. 5.

07 bloque

08 ladrillo

09 _ |
N° MAQUINAS SEGUN FUENTE ENERGIA ) j DUEROS

EI I l Animal [:l L___l Energfa D D 33-3¢ Ducios

27 - 28 29 30 . .

Masc. Jornadz Femen.
D D Humana l:l D ! l 3. C:-mple:aD D D 1, Completa
31 32 35 36 37 2. Parnial 38 39 40 2.Parcial

NUMERO DE TRABAJADORES

[:] D Familiares total D r___] Familiares adultos D t __§ Familiares nlﬁos

" 41 42 43 4 45 44

Edad ornada’ Edad Jornada
L__lﬂ CI1ET w0 DD 0O O] 358 e l:ll:l ]
47 49 50 53 54 C 57 58P G 62 6 64 68C 71 2P
Mase- 3 [as + O OO rem. D[I] 16 + C]l:l ]

.61 52 T 59 60 65 69 70 73 14

Al
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PROYECTO TECNOLOGIA RUNAL CDI-USAID

INSTRUMENTO 1
Fccha:

1. Registro 2-3. Dpto. 4-5 Mplo. D D [—l ‘_J r"'l
_ o e 1T 2 3 4 5
3-7 Aldea : . - o D D .

: I : 6 17

8-9 Caserfo ' 10-11 Lugar ' L—g] [;' Q g .
12-13 Encuestador | 14 Supervisor : D D,.D

. 12 13 14
Nombre del Entrevistado
15. N° Entre-| 19, Cédigo Tipo de Em-. . . :
18. vistador | 20. Empresa . presa Nombre Empresa Direcci6n Empresa.

DESCRIPCION DEL TALLER - ESTRUCTURA DE LA EMPRESA
D r_—] Faredes D Techo E] Piso D Ubicacién i | Estruct.ura de Empresa
21 , 22 23 . ' 24 25 26
00 no tiene 0. no tiene 0. no hay 1,galera 1, empresa mercantil ind.
J1 manaca 1. manaca 1. madera |{2.solar . | 2. sociedad colectiva .
02 bambfi 2. teja * | 2. cemenio |3.construc-~ 3. asociacifn cooperativa
03 bahareque 3. madera 3. ladrillo cidu Espzc{ 4. sociedad anbnima
04 adobe . 4, zinc 4. mosaico |4.casa de - 5. empresa familiar
05 madera - | 5. asbesto 5. ' habitaclér. | 6.
06 piedra 6. : 5.
07 bloque
08 ladrillo
09 _ .
R° MAQUINAS SEGUN FUENTE ENERGIA ) : DUEROS
. . S
D l_l Animal C] D Energfa D D 33-34 Ducios
27 28 29
_ 4 Masc, Jornada Femen.

:” l Humana D D r I 3, Complela | H:]I ] 1, Complata
31 32 35 36 37 2. parcial 38 39 40 2.Parcial

NUMERO DE TRABAJADCORES

e
D D Famlliares total [:] D F'lmihares adultos [_,l D Familiares niilos

41 42 . 43 44 45. 4%
Edad Jornada“ —_— Eded 7 madu
o TR U o A o o R D‘E10~17DDD
47 48 43 50 . 63 54 C 57 58P f.ll_ 62 vy 64 67 68C 7 2p
Mase: T3 [s + [:li:l 03 rem. DD 1w+ [ 30O
51 82 &4 59 GO G6 69 70 8 74




PROYECTO TECNOLOGIA RURAL CDI-USAID
ENCUESTA SOCIOECONOMICA

NOMBRE ENCUESTADOR C : ‘ |

. V337
FECHA Rioero Bolcta l Z Z Z /
ERIREGADO ' .
REV.SUP.
REV.I1
1. DATOS DEMOGRAFICOS
1.1, Localizacidn
Depto.. Mpio. 1 7 77
, %) V4
Aldea Caserio T 11
: VS5 vé
" Lugar -
A v?

1.2, Empresa

Nombre .

Tipo de Empresa © - | . 7 7 /
. . V8

Direccidn

1.3. Datos del Entrevistade

1.3.1. Nombre
1.3.2. Sexo: 1. Masculino 2. Femenino

1.3.3. Edad ' (en afios) /

1.3.4. Estado Civil 1. Soltero 2. Casado 3. Viudo ’
4. Divorciado 5. Unidn Libre
6. Abandonado i1

1.3.5. Kimero de Hijos

Si tiene: hacer las dos preguntas. 77
sipuientes, si no, pasar a 1.3.6. S PR
o vi2
a) iCuintos hijos viven con usted? T 7 7
V13 -
b) ¢Cuintos de ellos trabajan en
esta empresa o taller? 1/
. . V14
1.3.6. (Cuil es su lugar de origen?
00 del mismo lugar ) ,——7—-7
(Debartamento) © V15
1.3.7. :iCuintos aiios tiene usted de vivir
agui? ‘ (afos) ‘ i 1.7
‘ V16

1.3.8. iEs usted el duciio o administrador de

la empresa? | ]
1. Ducilo 2. Adnministrador 7



2.

1.3.9.

{Tiene usted otra ocupacidn ademis de @sta?
1. st 2. No

/8i_tiene otra, hapa la siguiente pregunta/

8) (Qué otra ocupacidn tiene?’
000 NsA . . - (ocupacidn)

1.3.10.

103.11.

lAntes de trabajar con esta, empresa/taller

qué ocupacidn tenia?

000 Siempre ha tenido la misma

(ocupacidn)

tAdemd3s de esta empresa/taller tiene otra?
0. NSA °~ 1. s% 2. No

fSi tiene otra, haga las dos prezuntas siguientes/

1.3.12.

1.3.13.

1.3.14,

1.3.15.

1.3.16.

1.3.17.

a) Qué clase de empresa/taller?
00. NSA 0l. No tiene . ‘
tipo empresa/taller

b) :Ddnde estd ubicado?
000000 N.S.A. (No tiene otro taller)
Dpto. Mpio.

Ciudad o Aldea

{Su padre estd vivo o muerto?
0. No sabe 1. Vivo 2. "Muerto

¢Cuil era/es la ocupaciﬁn principal de
su padre? )
000. No recuerda

¢Su madre estd viva o muerta?
0. No sabe 1. Viva 2. Muerta

¢Cudl es/era la ocupacidn principal de
su madre?
000. No recuerda

¢Cuantos familiares adultos viven en su casa
la mayor parte del aiio?
00. Nadie m3s (vive solo en la casa)

{Cuintos familiares nifios ademis de sus propios hijos
viven en su casa la mayor parte del aiio?

00. Nadie mis, vive solo

99. No hay nifios

EDUCACION Y ENTRENAMIENTO

2.1.

2'3.

2.5.

2.7.

{Sabe usted leer? 2.2. lSabe escribir?
1. Si 2. No 1. Si 2. No
¢Sabe sumar? 2.4. ¢Sabe restar?
1. Si+ 2. No 1. Si 2. No
¢Sabe multiplicar? 2.6, ¢Sabe dividic?
1. Si 2. No 1. Si 2. No
iCuil fue su filtimo afio de educacidn cursado y
probado?

00. No fue a la escuela

ano

(Codificacion directa)

(ocupacién)

(ocupacidn)

V18

V19
T 77
.VZO
7
V21
V22
T T 7777

V23 V24 V25

L7

V26

777
va7

L7
V28

[T 77
Va9

;

V30




z.s'l.

2.6,

2.7

¢En qué aiio lo completd?
00. No fue a la escuela
0l. No recuerda
. afio
(Codificacidn directa)

{Recibid usted algin entrenamiento (cursos,
seminarios) o asistid a algln programa fuera
de la escuela?

00. No recibid ninguno

tQué cursos le gustarfa recibir a usted?
00. Ninguno 0l. No sabe

curso

curso

(Codificacidn posterior)

curso

curso

PARA LAS SIGUIENTES PREGUNTAS USAR EN LAS LINEAS DE LA IZQUIERDA
L0OS SIGUIENTES CODIGOS: 1. SI

2. NO

2.8.

2.9’

/1Cémo aprendid su oficio?

Duracidn en meses

Un familiar le ensefid

/

Estuvo como aprendiz

A través de cursos

Asistid a escuela vocacional

Lo aprendid por si mismo

(otxra forma)

(Otra forma)

/Niimero de Cursos Recibidos

.Duracidén en Meses /

Contabilidad Geu:;al ndmero .

Contabilidad de Costos

Control de¢ Produccidn

Administracidon Bisica

Cooperativismo

Mcrcadceo

Ventas

V37

4 1 1_1 1
vig . _\39

o A
V40 V4l
i 1
v42 - V43
71 7
V44 745
| N A
V45 Y
1 1
V48 ‘'V49
A
V50 . V51
R
V52 V33
I
V54 V55
Y
V56 V37
1 I
V5 . V39
Y A
V60 Vo6l
Y
y62 V63
| A
V64 Vi S
| A
V60 V67
A
V68 \'49

1
70 Vil
Y




-

2.148, ¢Tiene aprendices trabajando en este momenico? ¢(Cu3ntos?
00. No tiene nimero !l [/ !
V724
2.10.1. (Culdl ¢s el perfodo que deben estar los aprendices en
esta empresa antes de dar por ‘terminado el periodo de I [ ]
aprendizaje ’ v
00. No ticne aprendices (reses)
/ PARA LAS SICUIENTES PREGCUNTAS USAR CODIGO 1. SI 2. %0 /
2.10.2.° iCuil es el sistema de pago y cuinto se paga a los apren-
dices?
Sistema Cantidad Mensual (Lempiras)
El aprendiz paga /1 /1 1
vié v77
Recibe un salario
7 [T
v8 v79
Otros )
l__1/ 11/
v82 . V83

3.

Catecgoria de Propiviansu

3.1. (Cuantos afios de experiencia tiene en este ¢Y¥icio?
' 71/
‘VB6A
¢Cuintos afios de experiencia tiene en esta empresa?
It/
V86
3.2. ¢En qué ano fue fundada o empezd a funcionar esta
: empresa o taller? /- 11
(aiio) V87
3.3. ¢Quié tipo de estructura legal tenia esta caopresa cuando 4
fuc fundada? 7/
V8S
1. Propiedad Individual 2. Sociedad Colcctiva
3. Asociacidn Cooperativa 4, Socidad Andnima
5. Erpresa Familiar 6.

{HACER LAS DOS SIGUI'.NTES PREGUNTAS S] ES DUENO DE LA EMPRESA /

3.4. iQué razones o motivos tuvo usted para empczar con
esta empresa o taller? [~ 7 7
1. Desco de hacer dinero V89 V00
2. Fra una cmpresa familiar
3. Tenia experiencia previa en la materia 7 7
do0 Era 1o oocupacian principal de su padre VT ves
5. Desco de obtener prestivio con la dawds gente . o
6. Scguridad personal al tener un trabajo que no
dependia de wn patrdn [ 7 7
7. Se did cuonta que este tipo de productos tenia Va3 vad
rnucha demanda
8.



http:Piop-L-L.Lu
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3.5. {Como llegd usted a ser dueiio de esta emapresal
0. No se aplica, no es el dueiio
1. Lla fue creando poco a poco .
2. La comprd una vez que ya estaba formada
3. La heredd de sus familiares
4. Empezd con un socio y despucs le compr6 su parte
s. .

3.6. {Cu3l es la forma actual de propiedad de la empresa?
1. Propietario {inico, un sdlo propietario
2. Sociedad Colectiva
3. Cooperativa
4. Sociedad Andnima
5. Es empresa familiar
6.
7. No sabe
3.7. !A quign vende la mayvor parte de la produccién?
1. A una distribuidora nacional (privada)
2. Al detalle (a personas individuales)
3. A los almacenes y truchas locales
4. A una cooperativa
S. A una agencia gubcrnamental

6.

3.7.1. ;Sabe usted cuinto mis cobran los distribuidores que lo que

usted cobrdé por su producto?
00. No sabe
1. 10-20% 2. 21-30% 3. 31-40%
4, 41-50% S. 51-60% 6. 61-70%
1. 71-80% 8. 81-90% 9. 91-100%
10. 100-125% 11. 126-150% 12, 151-175%
13. 176-200% 14. 201-225% 15.
99, N.S.A.(Vende
directamente

al consunidor)
3.8. Vende usted sus productos
1. por contrato 2. por pedido 3. al producirles

3.9. El pago que usted recibe por jus productos es en dinero
en efectivo, en especies, en materiales y en dinero,
especies y materiales, servicios.

1. Efcctivo . 2. Especies 3. Servicios
4. Materia Prima 5. Dinero y Especies
6. Materia Prima y Dinero 7. Materia Prima y Especies

3.10. Recibe el pago inmediatamente o a plazos (crédito)?
1. lnmediatamente 2. Plazos . 3. Ambos

3.10.1. Si el pago lo recibe a plazos ien cuintos dias?
00. No vende a plazos (crédito)
99. No hay periodo fijo
{dias)

3.10.2. Si usted vende al cr&dito (quit pancntaJc de su produc-

cidn mensual vende al erédito?
00. No vende al crédito 99. Ko sabe, no prvede calcular
(porcentaje)

Categoria Organizacidn

4.1. A qué organizacidn pertenece usted
00. A nipguna

(Codilicacitn posterior)

V98

1_1 1

V103




4.2.

‘03.

&.3.2,

4.3.3.

6=

iTiene ustcd contactos con pequeias industrias o talle-
res en su comunidad que producen la misma clase de pro-

|

ductos? Si los tiene, cuin a menudo? Vo8
0. No tiene contactos 1. Semanalmente

2. Quincenalmente 3. Mensualmente

4. Esporiddicamente 5. Una vez al afio

6. No hay otros talleres/industrias con el mismo producto

Las personas que estidn trabajando en la misma clase de pro- .
ductos ihan tratado de organizarse? . / /
0. No sabe ‘1. 81 2. No V109
3. No hay otras personas con los mismos productos

Si han'tratado organizarse, ¢(bajo qué tipo de organizacifn?
00. No han tratado de organizarse ! !/
98. No sabe que tipo de organizacién ‘ V110
99, NSA (Es el Gnico taller)

(Codificacidon Posterior)

81 han tratado de organizarse, jcon qué objetivos?

00. No han tratado de organizarse
98. NSA (Es el Gnico taller)
99. No sabe conque objetivos

8i no han tratado de organizarse ;(a qué se debe?
00. No se aplica, han tratado de organizarse

9S. NSA (Es ¢l tnico taller)

99. No sabe las razones

razén . 7y 7/

e - — —t

5. CATEGORIA PRODUCCION

5.1.

5.1.1,

5,2.

- V116 V11?7
, . razon
(Codificacign Posterior) (Codificacidn Posterior) /I 117 !
"V118 Vil9
1Cémo hia sido la produccién.de esta. empresa durante
cl afio 1977 comparada con 16782 / ¥
1. Aumentd 2, Disminuyd 3. Igual 4. No sabe V120
5. NSA ( recién creada) .
iPor qué ha sido asi?
00. No sabe  99. NSA (recién creada) 1 1 1_1 1
razon razdn viz2l vian
" razdén razon
T T
P . ViZ23 vi2s
razon razén
"(Codificacidn posterior) (Codificacidn posterior) / 71 T /

P . .z vi2 P20
¢Como ha sido la produccidn de esta empresa durante 3 v

el aiio 1978 en comparacidn con los cinco afles ante- ST
rioves (1973-1977) mUTY)
1. Aumentd 2, Disminuyé 3. Igual 4, No sabe

S. NSA (recitén creada)


http:producci6n.de
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§.2.1. (Por qué ha sido asi?

00. No sabe 99. NSA (recién creada)
. : 1 1 11
V128 V129
. S 1 1 11 1
V130 Vi3l
(Codificacién Posterior) (Codificacibn Posterior) [ _[1 [ [_/ /
: ' Vl32. Vi3
$.3. iCSmo ha sido la produccién en este lugar durante el
aiio 1978 en comparacidn con 1977 (de las empresas
en la misma linea de produccidn)?
1. Aumentd 2. Disminuyd 3. Igual 4. No sabe 7
5. NSA (esta es la Qnica) iz
5.3.1. zPor.ﬁué ha sido asi? .
00. No sabe 99, NSA (Es el Gnico taller) . .
razdn razén [/ 1 | [/ _/
~ razén razén ° Vi35 V136
_ 1/ I 1/ i
: ) ' Vi3g
razén tazén [/ _/ / A
(Codificacién Posterior) (Codificacidn Posterior) V139 Vllln



5.4

5.“.1

s.s

8-

iC6mo ha sido la produccidn en este lugar de las em-
presas de la misma linea de produccién durante el afio
1978 en comparacién con los cinco afios anteriores
(1973 - 1977)

1. Aumenté 2. Disminuyd 3. Igual 4. No sabe

S. NSA (Es el tnico taller)
&Por qué ha sido asi?
00. No sabe

99.° NSA (Es el tGnico.taller)

¢Planca usted aumentar la produccidn en este afio?

0. No sabe 1. S 2. No. 3. No sc aplica (recién creada)

$i responde si, hacer la siguiente pre unta; sino pasar a
Y D

la pregunta 5.5.4

5.5.1

5.5.2

¢En cuénto? (unidades de produccién)

89997. No sabe
99998. NSA (cmpezd este afio)
99989, NSA (no piensa aumentar)

¢En cuénto? (porcentaje de aumento comparado con la
produccidr actual?

)

997. No sabe 998. . NSA (empezd este afio)
999. NSA (uo piensa aumcnsar)

5.5.2. 1 Si piensa aumentarla a quién piensa venderla?

5.5.3

0. Yo chnSu aunentarla

1. Venderle dircctamente a los consumidores locales

2. Venderle a los corerciantes locales
3. Venderle a los comerciantes de fuera de su Jugar
4. TFxportarla

5'

8. Yo rake 9. NSA (cipezd este ano)

tLa cecisitn de aumentar la produccidn fue hecha des-
pués de roxlizar un estudio?

1. 51 2. No 3. NSA (no picnsa aumentarla)
4, NG& o (empezd wate 23.0)

viul

viu2 V143

Ll L1 ]
viyy viys

Viue viy7

A FLL

L 1

Vis9

V159

Visi V152

V153 Vibn

—

V6%
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S respondié a la pregunta anterior (5.5.3) que si, preguntar:

§.5.3.1 ¢Culles fueron los resultados del estudio?
* Vi56 V157
1. HabSa bastante demanda y poca oferta 1 T
vVi58 V159

2. la capacidad del equipo permitfia aumentar la produc
cién . A

S..Le ofrecieron créditos
4. Le ofrecieron técnica
S. El equipo estaba siendo sub-utilizado
6.
7. NSA (no hizo estudio)
8. NSA (empezb éste afio)

hacer la 51gu1ente pregunta si la persona respondio en la pregun-
ta 5.5 que no piensa aumentar la produccidn

s.‘s.q

5.5.5

iCuSlés son las razones para no aumentar la produccién?

01. Hay poca demanda y mucha oferta
02. No tiene los equipos necesarios V160 Vi61l
03. No tienc gente capacitada
04. No tiene dinero

5
H

2
05. MNo hay posibilidades ce obtener créditos V162 VG2
06. Lo considera un riesgo
07. El local es muy pequefio
g8, NSA (empezd &ste afio)
99, NSA (no piensa aumentarla )
¢Si usted espera aumentar la producc16n, .qué recursos
necesitaria, qué cantidad, y dénde piensa conseguirlos?
Recursos . *Cantidad Fuente
1. 8i 2. No .
(a) Agrandar la planta o LTy

VAl VA2 V.3

(b) Contratar mis gente ) [::]?::[:j—_-

VA4 TAD
(c) Especializar emplea
dos t::] —
VA7 Va2 veayg o
(d) Tomar cursos de ad- [:I——4
ministracidn \l:—l?) :VE\Q XL
(e) Pedir asistencia téz , |
nica de alquicn para R T I
que 5mparta cursos VA13 VAIL V=13
(£f) Pel’r asistencia téc
nica para reparar -
cequipos descompues= [::] | i I__
tos VAid VAl7 VoL,

(g) Comprar mis equipo

L 4
VA13 Vars Vel
(h) Arreplar lbs equipos

que cestdn ‘descempues ] 1

. tos VAQ:2 Vard Voo

(i) Solicitar cridito . R Lm
. . VAl Vazu .'.j



http:ripr'.ix

$.5.5.1

=]0=

) ‘ ,

(x) ~ -

¢S5 piensa conseguir crédito (dinero) para aumentar la
produceidn, cdrmo espera obtenerlo y que cantidad?

Fuente Cantidad (Lempiras)
1. S1 2. No

Fondos propios

Préstamo familiar

Préstamo de amigos

Crédito en el banco

Buscando otro socio

Vendiendo parte de la
Empresa

Otro

5.6 ¢Piensa usted cambiar su oficio?
i. Si 2. 1Mo 3. No contesta 4. No sabe
§.6.1 ¢Piensa usted cambiar la linea de produccidn?
i. si 2. No 3. No contesta 4, No sabe
Hacer la pregunta siguiente sOlo si en la anterior respon-
did que si
5.6.2 ¢Porqué picnsa cambiarla?
(Codificacién anterior)
Hacer la siguiente pregunta solamente si en la pregunta -
5.6.1 respondid que no piensa cambiar la linca de produc-
cidn
X%
L . w
5.6.3 ilorcud no piernza cambiarla?
00. FPiensa curlderla, no se aplica
5.7 ¢Qué problemas eacuentra usted para vender sus pro

ductos
00, liiguno

— .
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5.9

5.9.1

5.10

6.1

6.2

-11-

01. Vias de comunicacién
02, sistema de iransporte

03. Embalaje
Oy, calidad
05, Precio

06. Competencia (local-regional)

07. oOtros, especifique
¢Encuentra usted que la demanda de sus productos es satis
factoria para lo que usted ofrece?
0. No sabe 1. st 2. No

Si usted vende su producto fuera del taller, cuinto tiem
Po gasta en esta actividad (dias semanales)
0. No vende nada fuera del taller

dias semanales

¢En cufnto calcula usted sus costos mensuales de comer-
cializacién por concepto de:

Concepto Cantidad (Lps.)

Transporte
Embalaje

Tiempo ocupado

Hospedaje

Alimentacidn

De su experiencia équé factor principal ha contribuido
al desarrollo y éxito de su empresa?

0. No sabe $. kucho trabajar

1. Sucrtc 6. Experiencia

2. Acceso a capital 7. Capacitacién

3. Amigos 8. No ha tenido éxito

k. Bucnos trabajadores

CATECORTA EMVLED DE CAPACIDAD INSTALADA
n By *
éCu@ﬂ?ZS dias a la secwmana trabaja este esteblecimicnto?

dias

¢Cuintos dias a la semana trabaja usted aqui?
dias

visse
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6.3

6.4

6.5

6.6

6.7

6.8

6.8.1

12—

¢Culntos turnos operan en-el establecimiento?
turnos

{Cuintas horas diarias trabaja usted aqui?
horas

Fensando en el equipo existente y en la capacidad
misma del edificio, i{Cudntas horas mis trabajaria
usted diariamente?

horas

Pensando en el equipo existente y en la capacidad
misma del edificio, ¢cudntos turnos mis crearia us-
ted en este establecimiento?

turnos

{Culntas miquinas estin descompuestas?

miquinas

tCulinto tiempo han estado descompuestas? (Tiempo en
meses)

tiempo primera miquina

tiempo segunda miquina

. ¢Cudl ha sido la razén para que estén descompuestas?

0. No sabe

1. Pieza rota

2. Falta de repuestos

3. No saben arreglarla

4. Il arreglo sale muy caro

5. No se 1t did el mantenimiento adecuado
6.

7. N.S.A. (No hay ninguna descompuesta)

i
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J. CATEGORIA MERCADO DE EXPORTACION

7.1. $Qué porcentaje de 1la produccién de 1978 fue exportado?
000. Nada
porcentaje
7.2. (Cuintas unidades de produccidn exportd en 19782

00000 HNo exportd

- unidades

/S8i responde que exportd, hacer las siguientes preguntas, /
si no, pasar a 7.3.

7.2.1.

7.2.2.

7.2.3.

IA ddnde.exportd sus pro&uctos?
0. No se aplica, no exportd

1. Guatemala. 2. Nicaragua 3. Costa Rica
4. Panama S. Fuera del 3drea centroamericana

iCémo exportd, a través de qué medios?
0. No se aplica, no exportd

1. pirectamente 2, a Través de exportador privado

3. A través de una agencia gubernamental
4,

tQué. problemas encontrd al exportar?
00. No exportd

(Codificacidon posterior)

{Macer la siguiente pregunsta sbélo si a la pregunta 7.2
respondid que no habia exportado

7.3.

7.4,

7.5,

7.6.

1.7.

I{Culles fueron las razones para no exportar?
00. No se aplica, exportd

{Picnsa exportar este afio de 19792
1. S1 2, No

iPicnsa cxportar a las mismas partes del aflo pasado?
1. Si 2. No J.N.S.AL (No exportd)

iCon cuinto capital inicial (incluyendo equipo,

herranientas, muebles, instalaciones fisicas,
cte. empezd esta firma?
000000. Ko recucrda cantidad lps.

iCon cufinto capital con materia prima empezd?

000000. No recuerda cantidad Lps.

1 11

/

V224 V227

/

[_1_1 1

2
/

/

. V225 V18

7 70 77
V226 V229




JPARA LAS SIGUIENTES VARIABLES TSAR CODIGO 1. . Si 2. No/

i.§:~fiﬁénde obtuvo el dinero para empezar la empresa? .
De ahorros personales Cuduto (Lps..

7 7 1 1 11

-1. Agricultura V234 Vi35

- 2. Un empleo coa el Gobiernmo - : 7 7 1 1 [ 1
o~ s V236 ooy

3. Un empleo con una industria privada I 77771 7
. V238 V239

4. ' Ingresos de otras industrias ' Sy A A A
' : V240 V241

5. Ventas de propiedades T/ 1 1 1 [/
V242 V243

6. ; J M1 4L
. V244 V245

De préstamos obtenidos en Cuidntos (Lps.)

1. Bancos Comerciales A AN,
V246 V247

2. CDI (CCTI) L 171 11 ! 11
V248 V249

3. Banco de los Trabajadores - 1 111 1 1 1 [
V250 V251

4. Banco Nacional de Fomento I 701 4 1 1 7
v252 V253

5. Familiar, compadres, amigos 707 71 1 1/
V254 V255

' 6. Otro Banco : 7T 7 1 11/
: V256 V257

7. Cooperativas de Ahorro y Crédito - L7070 1 1.7
) V258 V259

' 8. Cooperativas de Servicios Maltiples 70 1 1 1
V260 V2ol

9. Prestamistas AN
V262 V263

10. Regalos L 7 i 1.1 1
V204 V2065

__ 11, La Loteria NN
V2606 \Vaoo?

_12. Una Herencia T 1 11/
V20638 VoY

13. Otros T 77 117
1270 V271
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7.9. (El aiio pasado (1978) pidiS prestado dinero para invertirlo

en su empresa?

1. st 2. RNo sale (es el gerente) 3. No V272
§i RESPONDIO "'SI'" HACLR LAS SIGUIENTES P?ICU\TWS SI /
‘NO -, P\SAR A LA PREGUNTA 7.5.4 /
7.9.1. (S5i ha obtenido crédito, quién se lodid?
. Cuanto le
Fuente de Crédito Cudnto Plazo del Tasa de Cudnto ha  queda por Propdsito
pidid crédito ‘interés pagade ya  pagar del Préstamo
Amigos, Parientes
V273 V274 V275 V276 v277 V278
Banco Comerical .
V279 V280 V281 V282 V283 V284 -
CCTY (CDpI)
= . V285 V286 va287 v288 V289 V250 .
Bco. Nacional
de Fomento
: : V291 V292 V293 V294 V295 V296
Cooperativa Ahorro
Crédito . . g
e - V297 v298 V299 V300 V301 302
Cooperativa
Maltiple :
V303 V304 V305 V306 V307 V303
Prestamistas
V309 V310 V311 V312 V313 V314
bomerciantc
V315 V310 V317 v3i8 - V319 V32U
Otro (especi- )
fique) e
V321 V322 Viny V324 v3iZs e
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7.9.2 Si obtuvo el crédito icuinto lc tomd a la institucién o

persona aprobarlo? (dias)

00. No 1o obtuvo [ 7 7
01 No solicité crédito V327
: dias
7.9.3 ¢Si no obtuvo el crédito cuiles fucron 1as razones para
no obtenerlo? AV,
00. No sabe V328
01. No solicitd crédito
razén
(Codificacion Posterior)
7.9.4 ¢Si usted no ha solicitado crédito por qué no 1o ha
hecho?
00. Ha solicitado créditos, no se aplica
[ 7.7
razén V329
(Codificacion Posterior)
8. CATEGORTA ADMINISTRACION
8.1 Se lleva en esta cmpresa/taller libros de registros (ventas
compras, materia prima, produccibn, etc.).
0. No sabe 1. 81 2. No / /
330
/SY RESPONDE ~ N0 PREGUNTAR: /
"8.1.1 ¢Por qué no?
00. Si 1leva libros, por lo tanto no sec aplica.
- 01, No sabe porque no lleva, pues el es administrador.
—— ] ' razones 77
(Codificacion Posterior) T

/81 RESPONDIO "'ST'" LN 8.1 PREGUNTAR:/

8.1.2 (Qué clases de libros de registro lleva usted?
1. Libro de dinero en efectivo
2. Libro de ventas )
3. Libro de produccién TR
4, Libro de cexistencias =
5. Otro, cspocifique:
8. No sabe
9. N.S.A. (No 1leva libros)
8.2. (Tiene usted cuenta en ¢l banco?
1. Si 2. No 7
V3a3y
JUACER 1A Iﬁf—. NTA SIGUTENTE SO1O SI Ri: ’O\DIO "SI A LA ANTERTOR SINO PASAR A 97
8.2.1 (Qué tipo de cuenta?

1 De ahorro corrientes .

2. De alorre a plazo fijo 7
3. De cheques Vsl
4. Otro )

9. N.S.AL

—e



9. LOCAL

¢.1 CSmo encuentra usted la ubicacidn de este taller
1.~ Adecuada 2.~ Inadecuada

9.2 Si usted encuentra que la ubicaci6n es inadecuada por qué
cxree usted eso?
00.- No se aplica, cree que es adecuada
0l.- No podria explicar el por qué

9.3 {Qué piensa usted del tamafio de su taller?
1.~ Es suficiente 2.~ Es insuficicnte (es muy chico)

9.4 (Como halla usted el estado de su taller?
1.~ Buen estado  2.- Regular 3.~ Mal estado
9.5 Si usted tuviese que cambiar la ubicacidn de este taller/emp;g
sa, (A donde lo cambiaria? {Dentro del mismo lugar)
00.-~ No sabe
01.~ No se mudaria

10.EQUIPO

10.1 Teniendo en cuenta Jo'que estd produciendo actualmente, lCree
usted que el equipo que tiene en este taller es sufictiente?
0.- No sabe 1,~- Si 3.- No

10.2 Si usted quisiera aumentar su produccidn (Cree usted que el
equipo que tiene seria suficiente? '
. 0.~ No sabe 1.- Si 2.- No

10.3 E1 equipo que usted tiene ;Es el mis indicado para producir
este tipo de productos?
0.- No sabe 1.- 81 3.~ No

10.4 (Con qué frecuencia se le ccha a perder e’..equipo que ticneé?
1.~ Nunca 2.- Casi nunca 3.- Casi siempre 4.~ Sicmpre

10.5 Cuando se le echa a perder su equipo, quien lo arregla?
0l.~ E1 mismo
(quien lo arrepla)

10.6 Cuando se lec echa a perder su cquipo (CPmo es para usted con-
* seguir repuestos?
l.- Dificil 2.~ Ficil

10,7 :Donde consigue los repuestos? .
0l.~ Fn ¢l mismo lugar 02.- Los hace cl mismo

10.8 Los repucstos que consigue iEncajan bicn en su equipo o usted
(o alguicn) tienen que arreglarlos para que encajen bien?
.-~ Ercajan bien 2.~ Hay que arreglarlos

VP2

5] )

H

vP5

1

VP14



10.9 Cudl es la causa mis comin para quc su equipo se eche a perder? /

- 18 ~

00.- No sabe )
causa

11.MATERIA PRIMA

11.1

11.2

11.3

-

11.4

Es diffcil obtener la materia prima en .cste lugar

VP15

0. No'sabe. 1.-Muy dificil 2.-Dificil 3.-Es facil 4.No contest6[ ]

La materia prima que sc obtiene en este lugar de qué calidad
es? '

0.No sabe 1.Buens calidad 2. Regular. 3.- Mala 4.- No contestd

0 3

3

Comparani. la materia prima que sc¢ puede obtener aquf con la que

se pucde cbtener cn otro lugar ¢Cuil de los 2 es ncjor?

0.~ No sube 1.~ La de aqui 2.~ La de otro lugar 3.No contcité

Si no sc pudiera obtener materia prima en este lugar (Cuil cs
el lugar mds cercano para obtenerla y a cudnfo queda de aqui?
00. No sabe 00.~ No sabe (la distanci-)
Lugar Distancia (Kms)

89. No Contcsta
Cuando usted necesita materia prima ;Prefiere encargarla o -
comprarla en este lugar o la cncargaria a otro lugar? ;A qué
lugar? ’ )

00.- Prefiere comprarla o encargarla cn el lugar

La compra o la encarga . ' lugar
99. No contcsta
De acuerdo a la cantidad de productos hechos por usted sema-
nalmente, ¢(Qué cantidad de materia p:ima nccesita semanalmen
te? -

000.- No sabe _ . Lupar
cantidad

Unidad

Qué tiempo al mes prsa usted sin poder trabajar porque le fal
ta materia prima?

00.- Nunca he parado el trabajo por eso

0l.- No podria calcular

dias

iCmo estd el precio de la materia prima en el lugar donde us
ted Jo compra, comparado con otros lugares?

0.~ No sabe 1.-% Muy caro 2.- Caro - 3.- Igual

4.- Mucho mis barato 5.~ barato.

. lugar. (Departamento)
00. No sabe; nu contesta :
Cuando se hace dificil obtener materia prima en este lugar -
{Cuil o cuiles cree usted que son las razones?
00.- No sabe
0].~ Nunca es dificil

razén

-
razon

-
razon

3

18

:

VP19
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11,10 :Qué dificultades ticne usted para obtener su materia prima?

12'7

12.8

00.~ Ninguna
99.- No contesta

VP28
VP29
dificultad
VP30
"12.PERSONAL
12.1 $Qué piensa de las personas que trabajan para usted en cuan-
. to a su habilidad.en el trabajo?
0.- No podria dar opinién l.- Hacen bien su trabajo
= - 2.~ No lo hacen bien "9.- N.S.A. (No tiene trabajadorcs) vr3l
12,2 Si no hacen bien el trabajo (A que cree usted que se debe
esto?
0.~ Lo hacen bien 9. N.S.A. (No tiene :trabajadores) VP32
12,3 Si no lo hacen bien {Qué cree usted que se podria hacer para
mejorar la capacidad de estos trabajadores? -
00.- No haria nada 69.- N.S.A. (No tiene trabajadores) S
12.4 Hay en estec lupar personas calificadas para hacer los tra-
bajos necesarios de esta empresa?
0.~ No sabe 1l.- 51 2.- No
' . VP34
12,5 ({Hay cerca de aqui algin lugar que tenga personas califica-~
das para trabajar en esta cmpresa?
0.~ No sabe 1.~ Si, hay 2.~ No, .0 hay
: VP35
12.6 * Cuando usted necesita contratar a alguien en su empresa, lc
es dificil encontrar a alguién cn esta comunidad?
l.- No, no le es dificil 2;- 8i, es dificil VP36

{S1i usted tuviera que contratar mids personal para trabajar -
en esta empresa, qué problemas tendria para contratarlas?

00.~ No tendria problemas, ' 77

13 PRODUCCION

13.1

13.3

- VP37

Adem3s de la capacidad como trabajador que conoce su oficio

lQue otra cualidad pediria usted a ese trabajador?

00.- No sabe Ol.- No pediria otra .99.N.S.A.(No tienc tra-

. __bajadores) VP38

iCuiinto gasta usted en materia prim (dinero) por-cada unidad

de prodmc:o.\”

00.- No sabe

Lps. ~ cantidad [ 7 1 1 7 7
VP39

En cudnto vende usted cada unidad de produccidn

Lps. . , _ cantidad I 7 7 77

. vido

Cree usted que cse es el mejor precio que puede obtener

0.- Ko gobe 1l.-Si 2.~ No
‘P4l

\{V
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13.4 cCudnto tiempo calcula usted que le tome producir una unidad
de produccidn
00.- No sabe L1 1T 1T
horas Minutos VP42 VPIZA

13.5 En cuanto calcula usted el valor del tiempo utilizado en pro-
ducir c¢sa unidad

000. No sabe, no podria calcular {Lps.)
VP43
13.6 Después de haber estado trabajando todo este tiempo en esta
empresa, halla usted que avanza, que retrocede, o sigue igual
econdmicamente ) )
00.- No sabe 1.~ Avanza 2.~ Retrocede 3.~ Sigue igual
VP44

13.7 Qué hace usted para chequear la calidad del producto?

00.- Nada [T

VP45

12.8 Si usted quisiera mejorar la calidad de sus productos 1qué
haria para ello?
00.~ No haria nada VP46

13.9 Al comparar sus productos con los productos. que hacen otras
personas ¢Qué problemas halla en los productos de la otra [ | |
gente? VP47
00.~ No halla ningiin problema

13.10 Vende usted todo lo que produce
l.~ Sj 2.- No

vr4s8
13.11 Si usted produjese mis (aumento en la produccidn) icree usted
que venderia toda su produccidn o le sobraria?
0.- No sabe 1.- 87 2.- No, no la venderia
vr4y
13.12 Con lo que usted vende y con lo que los otras personas ven-
den (dentro de 1a misma 1{nca de produccidén) cree usted que
es suficiente para satisfacer toda la demanda en este lugar
0.~ No sabe 1.- s{ 2.- No
vrs0

13.13 Si usted aumentase la produccidn tendria algiin problema para
aumentarla o
0.~ No sabe 1.- 81 % 2.~ No

13.14 ;Qué problemas tendria?
00.~ Ninguno

HD

vp52

vrs3

VP54
14. CREDYTQ
14.1 lla ido usted a alpin hanco a proguﬁtar sobre las posiblidad-

des de crédiro
i No e ido 2.~ ST, le ido



13.2 ¢Podrfa llenar los requisitos que pide el banco para obtener
erédito?
0.~ No sabe 1.~ Si 2.-No

14.) Si usted tuviera que pedir un crédito a un banco ¢Sabrfa us
ted lacer los tramites sdlo.o tendria que pedir avuda?
0.~ No sabe si podria 1.- No podria hacerlo
1.~ Si,;podria hacerlo

14.4 Sabe usted si los bancos de esta zona prestan dinero a los
artesanos y pequeiia industria
0.~ Nv sabe si prestan o no prestan
1.~ No sabe si hay bancos en la zona o @rea
2.- Si, sabe quc prestan
3.- No, sabe que no prastan

14.5 Si usted fuera al banco a solicitar un crédito y el gerente
le preguntara para qué quicre ese crédito, ¢{Qué razdnes da-
ria usted?
00.~ No sabe, no contesta

15.PLANIFICACION

VP57
T VP58
. 11
. . VP59
VP60
14.6 Si usted obtuviese un crédito en este momento ¢En qué lo em-
plearia? ‘
00.- No sabe, no contesta
5.1 tHace usted algin plan de trabajo y conquq frecuencia? (cuan
to producir, cuanta materia prima usard, etc.)
0.- No hace 1.~ Diariamente 2.~ Semanalmente VP62

3.- Quincenalmente 4.> Mensualmente

15.2 Si usted no hace ninguna planificacidn (Por qué no lo hace?
00.- Planifica ' '

15.3 Cufntas horas mis al dia podria usar el equipo que tienc?
00.- Yo sabe, no podria calcular
0l.~ No lo usaria mis tiempo dcl que lo usa
horas

16.ASISTINCIA TECNICA

16.1 Si usted pidiera o alguien o alguna institucidn ayuda para

su cmpresa, que clase de asistencia pediria (exceptuando di-

nero?
00.- No pediria nada

16.2 (A quéd institucidn lc pediria asistencia.
00.~ No pediria ayuda, conscjo o ensciianza

0).- No sabe a qué institucidn
(institucidn)

VP63

VP64

VP65
N O N A
VP66 VP67

vPoes
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16.3 (Ha pedido a alguicn que le ayude a resolver los problemas

que tienc esta empresa/taller? (A qu1cn’
00.- No ha tenido problemas
0l.~ Ha tenido problcmas pero no ha pedido a nadie

Gersona) [T
VPoy
16.4 1Qué problemas ticnc esta empresa?
00.- No tiene probmelas
VP70
VP71 )
. VP72
VP73
17.COMERCTIALIZACION
17.1 Si usted quisiera Yy tuviera los medios para mejorar esta em- [:::]:::]
presa (Qué arreglos haria? VP74 .
00.- No haria ninguno
0l.- No se le ocurre [:::]:::]
(arreglos) VP75
(arreglos)
17.2 Si usted necesitara hacer arregloo en esta empresa (Qué re--
cursos necesitaria?
00.~ No sabe, no contesta
01.- No haria ningiin arreglo
02.- N sc que hayan problemas
recursos [:::]:::]
VP76
recursos -
' ve77
. recursos T
vr78
17.3 8i usted pudxera vender su producc1ou en otro lugar (Lo ha-
ria? ¢En qué lugar?
00.~ No lo haria
lugar C_I 1
VP79
17.4 iQué ganaria al vender sus productos en otro lugar?
00.~ Nada
0l.- No sabe, no contesta .
LT ]
vP8ao
17.5 $8i usted vende su produccidn fuera de este lugar (Ddnde la
: vende corvmmente?
00.- No la vende fuera 1
vrsl
Tupar y Departamento
172.6 Si usted vende o quisicra vender sus productos fuera de este ' ']

lugar (Qué problemas encontraria?
00.~ Crec que no encontrard problemas

problemn

problema

vrg2

|

<
~
o
w



8.3

8.5
8.6

8.7

23

Nacionalidad

(Codificacion Posterior)

Grupo &tnico 1. India 2. Negro 3. Caucasoide

4, amarillo . 5. Latino
Empez6 (horas) | * _ (minutos)
Terminé (horas) ' (minutos)-

Actitud entrevistado
1. Buena - 2. Regular 3. Mala

/A
V335
7
V3%
[T 7 [T
V338 V335
77 I—7
V340 V34l
V34az

IMPORTANTE: No olvide preguntar dénde esti el herrero mis cercano a este lugar



