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I. INTRODUCTION
 

A. Background
 

The survey of small industry I/ in Honduras had its origins in
the need to develop extensive baseline information about rural industries in Honduras 
as part of the process of designing the Rural
Technologies Program being developed by the GOH and USAID.. 
This
Program will provide various kinds of assistance to small industry.
It was necessary to know enough about the problems of the small entrepreneur to permit the program designers to develop appropriate
assistance. 
This report presents those findings of the survey which are
 
most relevant to the Program.
 

B. 
 Sources of Data on Small Industry
 

Prior to the execution of this survey, there were two principal
sources of information available for small industry. 
One source is
the tabulated results of information from the Population Census of
1974, which included a question on 
home industry. 
The data here is
limited to types of activity and numbers of workers in home industries.
 

The second source is a 
Survey Qf Honduran Industry conducted
in 1975 by the Census Bureau. 
This includes information on capital
assets and value added as well. 
as numbers of workers and types of
activity. 
 However, there are indications that the research methodology
excluded many artisans and part-time entrepreneurs in rural areas.
 

II. RURAL INDUSTRY SURVEY
 

A. Purpose
 

The Small Industry Survey was conducted to provide a descriptive
profile of small industry in selected regions of Honduras, in
order to provide an information base that would assist in the
design and implementation of a program to assist said industries.
Aspects of employment, capital assets, equipment stock, socioeconomic characteristics of the entrepreneurs, and perceived
problems were included in the survey.
 

This preliminary report summarizes the principal findingsof the survey. 

liminary, as 

The overview provided here is necessarily prean exhaustive analysis remains to be done of the
interrelationship of a number of the above factors.
less, this first Neverthecut of the data providesinformation sufficient descriptivefor a profile of the target group thefor Small Enterprise Component of the Rural Technologies Project. 

B. Methodology
 
The survey methodology is 
 adapLed from the methodology developedat Michigan State University for small industry studies in Sierra
Leone, Jamaica, Bangladesh, and Haiti. Theoretical and methodological
 

1/ Rural Inlustry Survey CDI/USAID Honduras 1979.
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presuppositions tested in .Sierra Leone and refined in subsequent
 
country surveys are the foundation for this survey. Adaptations
 
and modifications for Honduras were made by a joint CDI-USAID.
 
working group.
 

1. Sample Selection
 

The regions to be surveyed were selected by the Agricultural
 
Policy Commission with advice of CONSUPLANE as follows: the West
 
and Southwest (Ocotepeque and Marcala-Goascerfn) as areas of
 
economic stagnation and high unemployment rates, bordring El Salvador;
 
and the Eastern-Central regions (Danli and Olancho) as regions for
 
integrated development programs. (See Annex I)
 

A two-stage cluster sample technique was applied within these
 
regions, to select the communities to be surveyed. Census enumeration
 
areas were stratified as follows: Stratum 1, less than 500 inhabitants;
 
Stratum 2, 500-1999 inhabitants; and Stratum 3, 2000 or more inhabitants.
 
A five percent sample of Stratum 1 areas was selected, 50 percent
 
of Stratum 2 and 100 percent of Stratum 3. Within these areas,
 
all industries were identified and surveyed. Projections for
 
the regions, then, can be made on the basis of this complete enumeration
 
of randomly selected clusters within the three strata.
 

Survey Instruments
 

The survey instruments are adapted and modified versions of
 
the instruments developed by Michigan State University analysts.
 
Instrument 1 measured shop and labor characteristics. Instrument
 
2 measured equipment, production and raw material stock. Instrument
 
3 measured entrepreneurial socioeconomic characteristics. Copies
 
of all three are attached in Annex 2.
 

The principal modifications to these instruments are as follows:
 
labor was differentiated functionally in Instrument 1, and an
 
entire section on socio-cultural features and perceived industrial
 
problems was added to Instrument 3.
 

3. Data Collection
 

The actual interviewing for the survey was carried out by
 
a team contracted through a local consulting firm, Fortin, Lagos
 
y Asociados, S. de R.L. The team was composed of 24 fourth-year
 
university students, mostly business administration majors, supervised
 
by an economist with extensive experience as Director of the Census
 
Bureau in Honduras. Technical supervision of the data collection
 
was provided by CDI and USAID.
 

A total of 2,120 industries were surveyed with Instruments
 
1 and 2. Approximately every third entrepreneur was surveyed
 
with Instrument 3, for a total of 792. However, due to changes
 
in the survey format, the "problems" section of Instrument 3 was
 
not done in Ocotepeque.
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Coding of the instruments was supervised by a research associate
 

from Michigan State University.
 

The coding scheme for all three instruments Was developed
 

with local data-processing in mind.
 

4.. Data 	Processing
 

The survey data were analyzed using a computer method6logy
 

jointly by MSU, USAID, and a contracted Honduran programmer.
 

The programs for analysis of Instrument 2 were adapted from MSU's
 

programming scheme. The programs for Instrument 1 and 3 were
 
developed locally.
 

A computer data base file has been structured to allow easy
 

access and permit on-going analyses of the data, as anqlytical
 

hypotheses are developed and tested.
 

This profile is based on descriptive data disaggregated by
 

region, by industry type, and in some cases by population strata.
 

Further analysis of the data is relatively simple; a procedural
 

manual for analysis of the data base is being developed to allow
 

researchers and interested personq to structure their own analyses.
 

5. 	 Survey Phases
 

The data collected in this survey measures industrial stock and
 
entrepreneurial characteristics. A longitudinal. follow-on survey is
 
currently in the design process; this longitudinal survey will measure
 
the flow of inputs and outputs in a sample of the industry.
 

III. 	 DESCRIPTIVE PROFILE OF LABOR, CAPITAL,
 
AND ENTREPRENEURIAL CHARACTERISTICS
 

A. 	 Distribution of Small-Scale Industrial Categories
 
by Region and Strata
 

The composition of industrial activities in rural Honduras
 
provides some insight into the nature of the rural industrial
 
sub-sector. The most important industrial categories, in order
 
of importance, are: textiles and apparel, food processing, wood
 
working, metal work, construction, ceramics, leather work and
 
others. Four of every ten industries are tailors/seamstresses,
 
two of every ten are food processors, and one out of ten do woodwork.
 
Regional variation in types is not significant 1/ (Table # 1).
 

The most salient finding is the dominant position of clothing
 
manufacture in the rural areas. Tailors and seamstresses constitute
 
37 percent of all entrepreneurs and 21.9 percent of employment.
 
This coincides with studies of small-scale industry elsewhere,
 
which have underlined the importance of clothesmaking. 2/ Food
 
processing follows in importance, departing from the pattern in
 

1/ 	The regional variation shown in the table is a result of a de
liberately skewed sample in Goascor~n, where two pottery villages
 
were added to the random sample.
 

2/ 	See Liedholm, Carl. The Economics of Small Industry in
0 i rrn T.Pnn P. (1 A7,11_ 
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other developing countries. Carpentry and related activities,
 
"ot surprisingly in a woodrich country, are third in importance.
 

The compositibn of industries varies importantly with the
 
size of settlements in rural Honduras. Metalworking, repair services,
 
leather works and art are concentrated in larger communities.
 
Ceramics, palm products I and food processing are concentrated
 
in smaller and medium sized communities. However, textiles, constructior
 
and wood industries are equally important in each stratum. (Table #2)
 

B. Capital Services and Stock Inputs
 

In this study, capital has been divided into four major'categories:
 
buildings, equipment, working capital and goodwill. Buildings includes
 

the value of building and land used exclusively for industrial
 
purposes. 2/ Equipment consists of tools, machines, and furniture
 
in use by the enterprise. They are valued at their purchase price
 

as defined by the entrepreneur. Working capital includes the
 

value of the raw material and finished output inventory held at
 

the time of the survey. Fixed capital includes both buildings
 

and equipment.
 

The average small scale rural industry has $201 of fixed capital,
 

which is comparatively little indeed. (Table #3). Bakers ($85) have
 

the least investment, followed in ascending order by brickmakers
 
($175.50), clothesmakers ($227), carpenters ($298.50) and blacksmiths
 
($309). The bulk (90%) of capital investment is in equipment,
 

as most small-scale industry is located in the house.
 

Regional variation is significant. Danll, the area with richest
 

agricultural production, has industries with an average capital
 
investment which is twice as large as Marcala-Goascorgn, which
 
cncludes the zone with poorest agricultural production. (Table #4)
 

Olancho has a well developed agricultural sector as well, dominated
 
by medium-to-large cattle farms. Agriculture in Ocotepeque is
 

characterized by small peasant holdings, similar to Marcala and
 
Goascor~n. Regional variations underlines the importance of linkages
 

to the agricultural sector. 3/
 

Stock inputs are, on the average, only 12 percent of fixed
 
capital inputs. (Table #4). The relative magnitude of stock, how
ever, varies importantly by industry. Brickmakers have two units
 
of stock for every three units of fixed capital. This gives insight
 
into the nature of their enterprise, which uses large amounts
 
of raw material and relatively little equipment. Carpenters have
 
one unit of stock for every five units of fixed capital. Except
 
for brickmakers, carpenters keep larger amounts of stock than
 
other industries though there is more important investment in
 
equipment.
 

1/ Palm Products include basket weaving and straw furniture making. 

2/ Values were not computed for living space in the household -hat 
serves the dual'purpose of industrial uses. 

3 These will be analyzed in the longitudinal phase of the study. 
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Carpenters keep larger amounts of stock in hand, probably
because they must cure 
some of their raw materials prior to utilization

Tailors purchase raw materials which are themselves finished products

of other industries and need not be stocked.
 

C. Labor Inputs
 

The average smallscale industry employs 2.1 persons, including
the entrepreneur. (Table #5). With adjustments for part-time and
child labor, the average size of firm is 1.6 fulltime equivalent

laborers. I/ 
A gross measure of mechanization was constructed

by computing the number of machines per laborer, weighted and

unweighted. 
There are an average 1.2 workers per machine in all
 
rural small-scale industries. (Table #5)
 

Regional variation is not significant, though variation by
industry type is. 
 Using the worker-machine ratio as a measure
of mechanization, bakeries are the least mechanized 
(1.9 workers/machie)

followed by brickmakers (1.64), blacksmiths (1.46), clothesmakers
 
(1.08), and carpenters (0.55). (Table #6). 2/
 

One measure of the labor intensity in industry is the investment
in fixed capital per laborer. The greater the capital-labor ratio,

the less labor intensive is the industry. The mean investment
 
per 	laborer is $117. 
 One 	finds regional variation, where Danli
industries are almost twice as capital intensive as 
those in Marcala-

Goascorin; this variation, however, is not statistically significant.
(Table #7). 
 3/ Variation by industry type, however, is significant.

Industries are ordered along a continuum of least to most capital
intensive as follows: 
 baking ($35 .50/person) to brickmaking ($61/person

to carpentry and blacksmithing ($150.50/person) to clothesmaking

($170.50). (Table #8).
 

Division of labor inputs,by sex and age adds further insight
into the nature of small-scale industry. All industries use child
labor to some extent (15% overall). (Table #9). Palm industries
 
are 	more heavily dependent on child labor 
(41%) followed by metal

processing (25%) and ceramics 
(21%). Textile industries and repair
services are the least dependent on child labor 
(10%). Regional
variation exists, but probably as a function of industrial composition.

(Table #10).
 

I/ Since labor flows will not be available until the end of Phase II,
a rough approximation was made by weighting children and part
time laborers at half of an adult fulltime worker.
 

2/ 
Tools are not included here; machines are distinguished from tools
 
by the presence of working parts that transmit energy.
 

3/ 	This is because the variation within regions is greater than that

between regions. In general, this holds true for most regional

differences.
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D* Initial Capital Stock Requirements
 

The average small firm required an initial investment of approximately
 
$400. 1/ The size of the investment is an indicator of the barriers
 
on entry into the small industry sector. It represents a year's
 
wages for a worker earning the minimum wage rate. Since savings
 
is the principal initial source of capital (see below), it is .
 
obvious that a considerable number of years' savings accumulation
 
are required for entry into the sector.
 

E. Sources of Initial Capital
 

Non-agzicultural savings, savings from agriculture, and other
 
sources provide the majority (67%) of funds needed for establishment
 
of small-scale industries, followed by gifts (13%), family or
 
friends loans (12%). Few industries (6%) started with loans from
 
other sources. (Table #11)
 

F. Credit
 

Credit is not a significant factor in most small industries.
 
Only 13.5 percent of entrepreneurs requested credit in 1978, and
 
12.1 2/ percent obtained it. (See Tables #12 and 13. Kinsmen and
 
frienis, on the one hand, and private banks, on the other are
 
equally important as sources of credit. The importance of informal
 
credit varies widely from region to region -- 3 out of every 5
 
loans in Marcala-Goascoran are from family and friends as compared
 
to 2 out of 5 in Olancho and Danli.
 

* Credit, when it is used, is used principally for working.
 
capital, 64.6%, as opposed to 35.4% for investment purposes.
 
(Table #14).
 

One in four entreprenebrs avoid credit because of risk factors.
 
One in eight have no collateral that can be used for credit.
 
Only one in ten point to other access problems (lack of formal
 
sources or lack of knowledge) as reasons for not requesting credit.
 
The predominant factor is a lack of.perceived need for credit,
 
which is true of almost half of entrepreneurs. (Table #15).
 

G. Excess Capacity
 

Small firms surveyed work, on the average, 4.7 shifts per
 

week. (Table #16). One half of entrepreneurs feel that they
 
can work additional hours per week. (Table #17). The mean estimate
 
of hours per day that could be wored with no expansion of the
 
shop is 1.9. (Table #18).
 

I/ Source: Honduras Rural Industry Survey.
 

2/ See Table #13 - 96 Cases received credit and 696 did not.
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H. Apprenticeship Characteristics
 

Only 13% of firms employ apprentices. (Table #19). 1/
 
The average length of apprenticeship is one year. Three or every.
 
four apprentices is paid, while one of five pays to learn. (Table #20).
 
The significance of apprenticeship may be underestimated, due to
 
problems in the data-gathering process; this will be further explored
 
in the longitudinal study.
 

I. Entrepreneurial Characteristics
 

The average age of entrepreneurs is 40 years. Fifty-seven
 
percent are women and forty-one percent are men. (Table #21). There
 
ts, as one would expect, a strong correlation of sex and industry
 
type -- seamstresses are women, tailors mostly men, bakers are
 
women, and the rest are primarily male entrepreneurs (Table #22).
 

The literacy rate for entrepreneurs is much higher than the 
overall rural literacy rate 77 percent vis a vis 52 percent. 
Here one finds a significant regional constrast -- Danli entrepreneurs 
are more literate (85.4 percent) and Goascorcn entrepreneurs less 
literate (62.5 percent) (Table #23). A similar variation is 
obtained in numeracy while 61 percent of all entrepreneurs can 
do the four basic arithmetic operations, Danll entrepreneurs are 
slightly morc numerate (65 percent) and Goascorin entrepreneurs 
significantly less (50 percent) (Table #24). It is instructive 
to know that there is no significant difference between male and 
female literacy rates, a phenomenon which is not true of the population 
as a whole, which has higher male literacy rates. 

Mean family ,ize is much bigger than the rural average -
9.33 vis a vis 5.4 persons. 2/ The percentage of entrepreneurs
 
who employ their own children-in the firm (both minors and adults)
 
is 21.21. 3/
 

Entrepreneurs are recruited into the small-scale industrial
 
sector by various routes. The most important is selfteaching
 
(31 percent), followed by learning from the family (27 percent),
 
and apprenticeship (26 percent) (Table #25). Formal training was
 
received by 12 percent of entrepreneurs, including courses ( 9
 
percent) and vocational school (4 percent). It should be noted
 
that only 12.5 percent of entrepreneurs now have the same occupation
 
as their parents. (Table #26). The mean length of the learning
 
process is 2 1/2 years, although there is great variation.
 

1/ It may well be that there is a cultural difference in the 
definition of apprenticeship, where many who report learning 
a trade from their family actually served as apprentices. 
In any case, apprenticeship is significantly less important 
than in other countries. 

2/ Source: Rural Industry Survey. 

3/ Ibid. 
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Some entrepreneurs (36 percent) have had nonformal training.
 
(9 percent) which
Sewing and tailoring courses are the most common 


is not surprising in view of the dominance oi this industry.
 
(human relations, cooperativism)
(Table #27). General management courses 


are next in importance, a reflection of the amount of rural communi

ty development work engaged in by various institutions in Honduras.
 

The average entrepreneur has had 15.6 years of experience in his
 

trade, very little of which has taken place in another firm, as
 

the average age of enterprises is 14 years. 1/
 

1. Occupational Mobility and Multiplicity
 

A significant number of entrepreneurs show some occupational
 
Half of them have held previous non-industrial occupations
mobility. 


and an additional 6.4 percent have had a previous industrial occupation.
 
Some of this may be accounted for by entrepreneurial
(Table #28). 


expansion, as 3 percent-own additional industrial enterprises.
 

A great amount of mobility may be due to occupational multiplicity,
 

as 49 percent of entrepreneurs have a second occupation (Table #29).
 

Secondary occupations are probably continuations of occupations
 
which they had prior to becoming entrepreneurs. Secondary occupations
 

among all entrepreneurs are: housewives (16%), farmers (6.6%),
 
agricultural laborers (7.3%). Other occupations are logical correlates
 

-- merchants (2.5%), bricklayers
or extensions of industrial activity 

(1.0%), and other industrial occupations.
(1.4%), bakers 


Regional variation in occupational multiplicity does occur.
 

Only 2 of every five entrepreneurs in Ocotepeque and Danll have
 

a second occupation, as compared to 3 of every 5 in Olancho; Marcala
 

and Goascordn lie between the two.
 

2. Motivation and Work Orientation
 

Entrepreneurs were asked to enumerate tneir reasons for establish
 

ing.their shop. The most common reason named was to earn a living
 
(Table #30). Next in order of importance were a
(68 percent) 


preference for self-employment (23 percent), the possession of
 
and a demand for industrial
experience in the trade (23 percent), 


products (23 percent). The small percentage who inherit a family
 

business (15 percent) is another indicator of the mobile nature
 

of entrepreneurialism. Prestige (6 percent)is not an important
 

motivation for establishing a shop. 2/
 

A very significant work ethic exists among entrepreneurs.
 
Some observers of rural society have noted a pervasive fatalism
 

which reduces the motivation to entrepreneurial endeavor, but
 

only 8 percent of small industry owners attribute any importance
 

1/ Ibid.
 

2/ In this and other questions, the totals add up to more than
 
This is because multiple responses were
100 percent. 


permitted to some questions.
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to luck as a success factor. (Table #31). Experience (34 percent),

hard work (20 percent), and training (18 percent) were named by

entrepreneurs as 
the 	principal factor contributing to entrepreneurial
 
success. Friendship or "connections" is considered the most important
 
success factor by only 4 percent of entrepreneurs. A motivation
 
to work hard; to acquire training, and to gain experience is denoted
 
by the above data.
 

3. "Modern" Administrative Practices
 

Most entrepreneurs do not follow "modern" administrative
 
methods in their industrial establishments. Only 14 percent 1/ keep

written records, and only 15 percent keep bank accounts (Tables

#32 and #33). There is some regional differentiation in terms
 
of possession and type of bank accounts. 
Only 3.5 percent of
 
Goascordn entrepreneurs and 10 percent of Ocotepeque and Marcala
 
entrepreneurs keep any kind of account, as compared to 19 and
 
21 percert in Olancho and Danll, respectively. While 70 percent

of those who keep bank accounts have savings accounts, savings

is more important in Danll and Olancho (74 and 75 percent) than
 
in Ocotepeque (55 percent) or Marcala and Goascordn 
(60 	percent).
 

The same regional differences obtain in the keeping of written
 
records (Table #32). Indeed, the great similarity in these figures

tends to support the interpretation that banking and written records
 
are both manifestation of a more profound phenomenon that might

be called a "business" orientation in contradistinction to the

"artisan" orientation of most small enterprise. This is supported

by the fact that almost two thirds of those who keep no written
 
records perceive no need for them (Table #34).
 

IV. PROBLEMS AND PROBLEM AREAS IN SMALL INDUSTRY
 

Two problem areas which are amenable to preliminary analysis

and represent areas of potential intervention will be examined
 
here. The first is the area of marketing production linkages and
 
the second is constraints to expansion of production. In addition,
 
the entrepreneur's perception of his own problems will be explored
 
at some length. 

A. 	Marketing Production Relationships
 

Most entrepreneurs produce and sell their own goods. Eighty
eight percent of all entrepreneurs surveyed retail their goods

directly from their shop/house (Table #35). Only 5 percent sell
 
through local retailers and 3 percent through national private

distributors; a mere 1 percent export their production out-of
country. 2/
 

1/ 	See Table #32 - 1C8 respondents keep records and 684 none.
 
2/ 	This figure is somewhat lower than reality. Because of
 

the political aspects of marketing across the F1 Salvador
 
border, it is probably distorted in informat's accounts.
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The predominant marketing-production relationship is production
 

on-order, which characterizes 56 percent of firms (Table #36).
 

Thirty-eight percent of entrepreneurs produce goods for retail
 

sale without specific orders or contracts; volume of production
 
is based on experience. Only 5 percent of firms produce goods
 

by medium or long term contracts with a buyer. The only regional
 
variation of any consequence is in Goascor6n, where half of all
 

-producers retail their goods; this is probably related to the 

nature of the pottery industry, which is overrepresented in that
 
region.
 

Very little credit is extended to customers-- 86 percent.
 
of all entrepreneurs sell for cash on delivery only (Table #37).
 
This tends to reduce the cash flow problems that the entrepreneur
 
might experience were he to extend credit to his customers.
 

Entrepreneurs spend on the average 2.1. days per week sell
ing their production. Thus, they are more accurately characterized
 
as small industrialist businessmen. Opinion as to the adequacy
 
of sales prices is split evenly -- 46 percent think prices are
 
nAnri4, nnA A? jna-r Im- Anr nnf- (TP;hl- AIVR) 

Eighty-eight percent of all entrepreneurs think that there
 
is a satisfactory demand situation, although this ranges from
 
a low of 76 percent in Ocotepeque through 83 percent in Goascorgn
 
and above 90 percent in Marcala, DanlT and Olancho. (Table #39).
 

Demand considerations rank highest in the entrepreneurs'
 
explanations of production trends for their enterprises, both
 
for the previous year and the last five years. In relation to
 
the past five-year period, approximately one-third of entrepreneurs
 
state that their production has increased over the last five years
 
(Table #40); more than half of these attribute the increase to
 
improvements in the local economy which have created a greater
 
demand. Approximrtely 20 percent of the entrepreneurs note a
 
decline in their enterprise over the same period; of those 24
 
percent attribute the decrease to decreased demand and 20 percent
 
to increased costs.
 

In relation to the 1977-1978 period, one-third of the entrepreneurs
 
note that their enterprise has remained stable (Tables #41 and #42)
 
which is attributed mainly to the situation of the local economy
 
and local demand.
 

It is noteworthy that similar relationships obtain for pro
duction trends in the area as well as individual enterprise. Though
 

75 percent of the entrepreneurs declined to opine in the matter,
 
some because there are no similar industries in the area and others
 
because of a lack of knowledge, the state of the local economy
 
is noted as the reason for production trends by 23.3 of all entrepre

neurs, whether the trend has been up, down, or stable. (Table #43).
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It is similarly instructive to note a -regional variation
 
Ocotepeque entrepreneu


in the upward trend of production. (Table #44). 


have experienced the least improvement, whil4
Marcala entrepreneurs
 

The local
 
have experienced the most improvement in 

the last year. 


economy in Ocotepeque is stagnant perhaps 
because of instability
 

relating to the unsettled El Salvador border 
problem, whereas
 

Marcala has experienced a recent boom from 
increased coffee production
 

and coffee prices and public development 
efforts.
 

Since past production trends are related 
to local demand,
 

it is reasonable to assume that entrepreneurs 
are forecasting
 

future increased production on the same grounds. 
Approximately
 

43 percent of entrepreneurs have plans to increase 
their production
 

though only 34 1/ percent of those who have 
plans to
 

(Table #45), 
 (Table

increase production have a definite percentage 

target in mind 


The average increase in production targeted is 
84 percent


#46). 

over present production (Table # 46). Not surprisingly. given 

the nature of the small enterprises, only 21 
percent of entrepreneurs 

who expect to increase the production have conducted 
a feasibility 

study prior to plans for increasing their production 
(Table #47). 

increase in production are
 Many entrepreneurs who plan an 

source of expansion capital (38.7 percent


relying on credit as the 

However, a significant percentage
of entrepreneurs) (Table #48). 


Of entrepreneurs

(21 percent) are reinvesting their own profits. 
 percent

surveyed 9.5 percent will rely on family loans, 

and 11.1 


on loans from friends.
 

B. Constraints to Increased Production
 

Entrepreneurs were asked to name the problems 
that they would
 

encounter in attempts to increase their production. 
Less than
 

a third (31 percent) would have problems of capital; 
equipment
 

raw materials, 11.6 percent; and
 
and personnel, 16 percent each; 


(Table #49).
insufficient demand, 4.6 percent 


increase in production
Conversely, entrepreneurs who plan no 

For every two entrepreneurs
state their reasons.
were asked to 


who rate lack of funds or credit as the reason 
for having no plans
 

to increase production, there are three that 
list risk, demand,
 

labor factors as their constraints (Table #50).

technology, or 


C. Perceived Problems in Small Industry 

A number of questions were directed to entrepreneurs 
in an
 

shed light on their perception of problems 
that affect
 

attempt to 

Some questions were broad, open-ended,
industrial performance. 

Others required the entrepreneurs to choose
 exploratory in nature. 


between alternative responses.
 

When asked to enumerate the problems that-their 
firms face,
 

most entrepreneurs (54.3 percent) named technological, raw material,
 

Out of 307 who had plans (Table #45) only 106 had targets
1/ 

(Table #46).
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or personnel problems. One-third (34 percent) have problems of
 
capital. A similar amount (30 percent) have no problems.
 
(Tble #51).
 

1. Shop and Equipment Conditions
 

When asked specifically if they considered their present

shop location to be adequate, 17 percent responded negatively- (Table
 
#52). There is some regional variation, with Marcala (31 percent)

at one end and Oancho at the other (14 percent). Most of those
 
who have location problems (60.7 percent) would prefer to be in
 
the center of town (Table #53); this is probably due to the dual
 
production-marketing nature of the enterprise. Thirty-eight percent

of entrepreneurs have shops with inadequate space (Table #54).
 

While only 3 percent of the entrepreneurs who have equipment

consider its capacity insufficient for present production, 75
 
percent consider it insufficient for increased production (Tables
 
#55 and #56). Judgments as to the technical adequacy of equipment
 
await furthei analysis of the survey data.
 

2. Raw Materials
 

Raw materials figure significantly in the problems mentioned
 
by entrepreneurs and as a constraint to increased production.

Almost half of the entrepreneurs experience some difficulty in
 
obtaining raw materials (Table #57) quality being the most important,

followed by scarcity, storage, distance and transport (Table #58).

Almost 70 percent have to travel less than 12 miles to obtain
 
raw materials, 21.8 percent between 12 and 61 miles and 8.4 percent
 
more than 122 miles. (Table #59). One-third consider the quality

of what they obtain to be average-to-poor. (Table #60). The above
 
factors combine to affect firm production, as 38 percent of entrepre
neurs lose one or more days per month due to lack of raw materials
 
(Table #61).
 

While price problems do not figure significantly among those
 
mentioned (only 6 percent), there are some price constraints.
 
Forty-one percent of entrepreneurs find that raw materials are
 
less costly if purchased outside the local area, while 16 percent
 
get the same price and 19 percent get them cheaper locally (Table
 
#62). 1/ It is instructive to note that a sizeable percentage
 
(23.3)-of entrepreneurs do not have comparative pr-ice information.
 

3. Production
 

Very few (3 percent) of industries have problems of production
 
overstocks at present (Table #63). And only eight percent fell
 

It is difficult to tell whether entrepreneurs figured in
 
transportation costs when comparing local and non-local
 
prices.
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that if they increase the production they would have problems
in selling it (Table #64). Furthermore, only 57.7 percent of

the entrepreneurs feel that cirrent production levels meet local
demand. (Table #65). 
 This leads to the conclusion that an important

sector of the entrepreneurs feel that production levels can be
increased. 
However, a majority (65 percent) of entrepreneurs

ndicated that they would encounter problems if they attempted


to increase their production. (Table #56).
 

Quality control of the production is not very widespread.

Only 38 percent of entrepreneurs have quality control measures

(Table #67). 
 There is some regional variation, however: 62 percent

of Marcala entreprenevzs have quality control mechanisms, as compared
to 42 percent in PCacorgn, 39 percent in Danll, and 32 percent

in Olancho.
 

4. Labor
 

Interestingly enough, given the relatively high rates of
rural unemployment, there appears to be a significa.it problem in
local supply of labor. Forty percent of entrepreneurs ncte problems
in local supply (Table #68). In addition to the problem of availa
bility of workers 36.8 percent of all entrepreneurs have other
difficulties in local contracting of labor. 
 These are, in order
of importance: lack of resources 
(21 percent), lack of trained

workers (20 percent), and lack of worker interest (14 percent)

(Table #69).
 

5. Management
 

It is difficult to obtain an assessment of management problems
from small entrepreneurs directly, as 
they are probably unaware
of certain types of managemer- problems. However, one indicator

of management problems is relatively straightforward, and that
is the existence of a work plan. 
Two-thirds of the entrepreneurs

do not formulate a work plan. Twenty-two percent formulate plans
on a daily basis, and twelve percent on a weekly basis or longer
Period of time (Table #70). 
 This low incidence of planning is
another indicator of the artisanal rather than industrial mode
 
of production.
 

V. SUMIARY OF PROBLEMS 

A number of the phenomena noted above indicate general problem
areas in small enterprise. The lack of written records and of
definite work plans seems to verify one of the hypothesis of the
Sierra Leone study, i.e., that management problems are paramount
in small industry. The lack of knowledge of product market opportunities, especially outside the local area, indicates that mArketing

skills are one problem area in enterprise management skills.
The lack of knowledge of raw materials supply and of quality control

mechanisms is similarly indicative of poor management skills.
Forty-two percent of the entrepreneurs would encounter technological
 

http:significa.it
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problems were they to increase their production. Capital problems
 
are consistently ranked relatively low (24.2 percent) by entrepreneurs;

given the tendency, documented in the Sierra Leone study for entrepre
neurs to overestimate capital problems: this indicates that capital
 
problems are not permanent.
 

The existence of excess capacity, increased in terms of man
 
hours and equipment capacity, in the face of unfulfilled demand
 
situations similarly reflects a lack of aggressive management

skills.
 

The overall situation of small enterprises seem to confirm
 
the salient findings of the Sierra Leone study, i.e., that management,

marketing, and technology skills are more problematic in small
 
industry than is the lack of capital. This is further confirmed
 
when it is examined in the light of present sources of capital,

which are primarily reinvestment of entrepreneurial earnings.

Thus, large infusions of capital would be neither of first necessity
 
nor desirable in attempts to assist Honduran rural entrepreneurs.
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T AB LE No. 1 

CROSS TABULATION OF SECTOR OF INDUSTRY BY REGIONS 

SECTOR 

COUNT 
ROW PCT 

OCOTEPEQUE 
1 

MARCAIA% 
2 

GOASCORA 
3 

DANLI 
4 

OLANCHO 
5 

YDW TOTAL 

OTHERS 0 0 
0.0 

1 

10.0 
0.8 

2 
20.0 
0.8 " 

3 

30.0 
0.5 

4' 

40.0 
0.5 

10 
0.5 

TEXTILES E APPA 

CONSTRUCTION 

1 

2 

172 
21.4 
41.4 

14 
12.1 
3.3 

. 46 
5.7 

37.3 

2 
1.7 
1.62 

69 
8.6 
27.6 

14 
12.1 
5.6 

228 
28.3 
41.5 

37 
31.9 
6.7 

290 
36.0 
37.0 

49 
42.2 
6.2 

805 
38.0 

116 
5.5 

CERAMICS 3 12 

9.9 
2.9 

11 

9.1 
8.9 

57 

47.1 
22.8 

13 

10.7 
2.3 

28 

23.1 
3.5 

121 
5.7 

FOOD 4 100 

23.1 
24.0 

21 

4.8 
17.0 

36 

8.3 
14.4 

100 

23.1 
40.0 

176 

40.6 
22.5 

433 

20.4 

METAL 

REPAIR SERVICES 

5 

6 

23 

17.3 
5.5 

8 
15.7 
1.92 

5 

3.8 
4.06 

3 
5.9 
2.4 

11 

8.3 
4.4 

2 
3.9 
0.8 

40 

30.1 
16.0 

22 
43.1 
4.0 

* 

54 

40.6 
7.0 

16 
31.4 
2.04 

133 
6.3 

51 
2.4 

LEATHER WORKS 

ART WORK 

7 

8 

15 
14.7 
3.6 

14 

17.5 
3.3 

4 
3.9 
3.2 

3 

3.8 
2.4 

5 
4.9 
2.0 

14 

17.5 
5.6 

33 

32.4 
6.0 

17 

21.3 
3.0 

45 

44.1 
5.7 

32 

:40.0 
4.0 

102 
4.8 

80 

38 

PALM PRODUCTS 9 4 
7.7 
0.9 

8 
15.4 
6.5 

28 
53.8 
11.2 

1 
1.9 
0.2 

11 
21.2 
1.4 

52 
25 

WOOD WORK 10 53 

24.4 
12.7 

19 

8.8 
15.4 

12 

5.5 
4.8 

55 

25.3 
10.0 

78 

35.9 
10.0 

217 

10.2 

COLUMN TOTAL 415 
19.6 

100 

123 
5.8 

100 

250 

_11.8 
100 

549 
25.9 
100 

783 

36.9 
100 

2120 
100.0 
100.0 

Raw CHI Square - 330.74512 with 40 degrees 

Cramer's V - 0.19749 

Contingency Coefficient - 0.36736 

of freedom significance - 0.0000 
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TABLE No. 2 

PROFILE OF SMALL INDUSTRIES
 

INDUSTRY BY COMMUNITY STRATACROSS TABULATION OF SECTOR OF 

COSTRAT
 
COUNT I 

ROW PCT 	TI-499 IN 500-1q99 >2000 IN ROW 
IH. INH. H. TOTAL 
I I 2 ! 3 1 

SFCT-R 	 . I I--------I-------- I--------.--------

0 I 0 I 1 I 9 1 10
 

OTHFRS 7 0.0 1 10.0 1 90.0 1 0.5
 

1 1 138 T 246 1 421 1 805 
TEXTILFS & APPAR 1 17.1 1 30.6 I 52.3 1 38.0 

-T --------- I-------
2 1 19 1 38 1 59 1 116 

CONSTRUCTION T 16.4 T 32.8 1 50. q I 5.5 
- ...... I ..------- -I 

3 1 51 1 65 1 5 1 121 
CERAMICS 1 42.1 1 53.7 1 4.1 1 5.7 

4 T 91 1 155 1 187 I 433
 
FOl) 1 21.0 1 35.8 1 43.2 1 20.4
 

5 1 5 1 26 1 102 1 133 
METAL I 3.8 1 19.5 1 76.7 1 6.3 

-1-------- I-------- I-------- I 
6 1 , 1 1 7 1 43 1 51. 

REPATR SERV!CES 1 2.0 1 13.7 1 84.3 1 2.4 

7 I 3 1 22 1 77 I 102 
I rATHr-Q wnQKS 1 2.9 I 21.6 T 75.5 1 4.8 

-T -------- I-------- I-------- I 
8 I 1 1 29 1 50 1 80 

ART W'RK I 1.3 1 36.3 1 62.5 1 3.8 
---------- T------- T........-I 

9 1 23 1 9 1 20 1 52 
PALM PRQ9UCTS 1 44.2 1 17.3 1 38.5 T 2.5 

--------- ------- I -------- I 
10 1 35 1 65 1 117 1 217 

WOOn WORK 1 16.1 T 30.0. 1 53.9 1 10.2 

COLUMN 367 66? 1090 2120 
TOTAL 17.3 31.3 51.4 100.0
 

Raw CHI Square = 261.33472 with 20 degrees of.freedom. Significance = 0.0000 

Cramer's V = 0.24827 
Contingency Coefficient = 0.33127 



TABLE No. 3 

PROFILE OF SMALL INDUSTRIES: INDUSTRIES WITH CAPITAL LESS THAN $2500.00 

CAPITAL BY TYPE OF INDUSTRY 

FIXED-CAPITAL TOTAL 
INDUSTRY EQUIPMENT BUILDINGS STOCK GOOD WILL (EQUIPMENT & BUILDING) CAPITAL 

BAKERS 66.84 18.13 6.48 5.35 84.97 91.45 

BRICKMAKERS 135.43 40.05 116.40 0.09 175.48 291.88 

CLOTHES MAKERS 223.14 3.88- 20.02 1.45 227.04 237.04 

CARPENTERS 250.77 47.88 59.22 10.10 298.65 357.88 

BLACKSMITHS 253.77 55.14 33.18 7.81 309.00 342.19 

OTHERS 154.01 22.55 23.67 0.89 176.55 200.22 

ALL 181.80 19.03 24.24 2.69 200.83 225.07 



TABLE N.. 4
 

PROFILE OF SMALL INDUSTRIES: INDUSTRIES WITH CAPITAL LESS THAN $2500.00
 

CAPITAL BY REGION
 

FIXED-CAPITAL TOTAL 

R E G I 0 N EQUIIYNT BUILDINGS STOCK GOOD WILL (EQUIPMENT & BULDING) CAPITAL 

MA ALA-GOASCORA 96.37 23.93 15.78 6.12 120.30 136.0-9 

22.77 9.54 178.25 201.04
OCOTEPEQUE 162.49 15.78 


14.46 26.03 0.34 212.79 238.83
ORICA-GUAYAPE (OLANCHO) 198.33 


DANLI 234.13 24.64 28.86 
 0.30 258.76 287.62
 

2.69 200.83 225.07
A L L 181.80 19.03 24.24 




TABLE No. 5 

INDUSTRIES WITH LESS THAN $2500.00
 

NUMBERS OF WORKERS AND MACHINES BY REGION (AVERAGES) 

No. OF MACHINES No. OF WORKERS No. OF WORKERS No. OF WORKERS No. OF WORKERS PER 
R E G I 0 N PER ENTERPRISE PER ENTERPRISE (WEIGHTED) !/ PER MACHINE 2 MACHINE (WEXGHTED) 

MARCALA-GOASCORA .89 2.04 1.55 1.30 .84 

OCOTEPEQUE 1.01 1.78 1.22 1.20 .83 

ORICA-GUAYAPE 1.19 2.05 1.60 1.22 .94
 

DANLI 1.35 2.54 2.01 1.16 .85
 

A LL 1.14 2.12 1.58 1,21 .88 

1/The number was weighted using a .5 factor for adult workers working part time, and .5 for minors, in order to ap

proximate an equivalent number to adults working full time. 

2-The number of workers was divided by the number of machines. 

-/The weighted number was divided by the number of machines. 



TABLE No. 6 

INDUSTRIES WITH CAPITAL LESS THAN 

AVERAGE No. OF WORKERS AND MACHINES 

$2500.00 

PER INDUSTRY 

INDUSTRY 
No. 
PER 

of MACHINES 
ENTERPRISE 

No. OF WORKERS 
PER ENTERPRISE 

No. OF WORKERS 
(WEIGHTED) 1 

No. OF WORKERS 
PER MACHINE 2J 

"No. OF WORKERS PER 
MACHINE (WEIGHTED) 

CARPENTERS 0.68 1.97 1.54 0.55 0.44 

CLOTHEMAKING 1,35 1.45 1,04 1.08 0.76 

BLACKSMITH 1.35 2.15 1,69 1.46 1.17 

BAKER 1.06 2.15 1.44 1.90 1.27 

BRICKMAKER 0,74 3.21 2.62 1.64 1.33 

OTHERS 

A L L 

1.08 

1.14 

2.80 

2.12 

2.15 

1.58 

1.23 

1.21 

0.91 

0.88 

1, 2 and 3; same on table No. 5. 
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TABLE No. 7 

INDUSTRIES WITH CAPITAL LESS THAN $2500.00 

AVERAGE No. OF WORKER AND CAPITAL 

No. OF WORKERS No. OF WORKERS FIXED CAPITAL FIXED CAPITAL PER 
FOR ENTERPRISE (WEIGHTED) FIXED-CAPITAL PER WORKER WORKER (WEIGHTED) 

MARCALA-GOASCORAN 2.04 1.55 120.3 82.07 131.4
 

OCOTEPEQUE 1.78 1.22 178.2 112.90 127.7" 

ORICA-GUAYAPE 2.05 1.60 212.7 111.17 161'.8:
 
bi1 

DANLI 2.54 2.01 258.7 154.13 228.2
 

TOTAL 2.12 1.58 200.83 117.21 175.4 

The number was weighted using a factor of .5 for adult worker, part time, and .5 .for childworkers, 
in order to approximate an equivalent number to adults working full-time.
 



TABLE No: 8 

INDUSTRIES WITH CAPITAL LESS THAN $2500.00 

NUMBER OF WORKERS AND CAPITAL BY INDUSTRY (AVERAGES) 

No. OF WORKERS No. OF WORKERS FIXED CAPITAL PER FIXED CAPITAL PER WORKER 
INDUSTRY PER ENTERPRISE (WEIGHTED) FIXED CAPITAL WORKER (S/PERSON) (WEIGHTED) (S/PERSON) 

CLOTHESIAKING 1.45 1.04 227.02 170.81 268.7 

BAKER 2.15 1j.44 84.9 35.6 58.3 

CARPENTR" 1.97 1.54 298.6 150.5 193.8 

BRICKMAKERS 3.21 2.62 175.4 50.7 94.0 
BLACKSMITHING 2.15 1.69 309.0 150.9 204.6 

OTHERS 2.80 2.15 176.55 77.3 109.9 

A L L 2.12 1.58 200.83 117.2 175.4 



TABLE No. 9 

INDUSTRIES WITH CAPITAL LESS THAN $2500.00 

MANPOWER: LEVEL OF QUALIFICATION, AGE CATEGORY AND SEX BY SECTOR lOp INDUSTRY 

SPECIALIZED ADULT MANPOWER MALE MANPOWIER 
(% OF THE TOTAL) (% OF THE TOTAL) (% OF THE TOTAL) 

TEXTILES AND APP. 83.1 90.8 27.6 

FOOD 68.4 83.9 43.5 

WOOD 60.6 86.2 43.5 

METAL 57.3 74.5 96.8 

CERAMIC 74.1 79.0 .9.3 

CONSTRUCTION 76.7 89.2 96.3 

LEATHER 71.3 86.9 97.1 

ART 81.4 83.4 29.7 

PALM PRODUCTS 68.5 58.6 78.1 

REPAIR SERVICES 79.7 90.0 92.5 

OTHERS 69.8 82.7 88.5 

A L L 71.9 84.7 58.1 



MANPOWER 

TABLE No. 10 

INDUSTRIES WITH CAPITAL LESS THAN $2500.00 

LEVEL OF OUALIFICATION, AGE CATEGORY AND SEX BY REGION 

QUALIFY MANPOWER 
(% OF THE TOTAL) 

ADULT 
"{%OF 

MANPOWER 
THE TOTAL) 

MALE MANPOWER 
(% OF THE TOTAL)-.: 

OCOTEPEQUE 

MARCALA-GOASCORAN 

DANLI 

ORICA, GUAYAPE 

73.1 

68.1 

73.5 

70.0 

89.5 

77.9 

88.6 

"81.7 

51.9 

46.4 

-62.6 

61.3 -. 

A L L 71.4 84.7 58.1 
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TABLE No. 11
 

SOURCES OF INITIAL CAPITAL FOR FIRMS
 

RURAL SMALL INDUSTRY SURVEY: HONDURAS
 

DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

ABSOLUTE 
CATEGORY.LABEL CODE.: FREQUENCY 

SAVI.N.GS,NON-AGRO I. 28.6 

SAVINGSAGRICULTURE 2 122 

GIFTS 3 102 

LOANS KIN,FRIENDS "4 97 

LOANS,GENERAL 5 47 

INHERITANCE 6 13 

OTHERS 7 125 

TOTAL.- 792 

MODE .1.000 RANGE 

MAXIMUM 7.000.
 

VALID CASES 792' HISSING CASES 


RELATIVE 

FREQUENCY 

(PERCENT) 


36.1 


15.4 


12.9 


12.2 


5.9 


1.6 


15.8 


100.0 


6000 


0
 

ADJUSTED CUMULATIVE 
FREQUENCY ADJ FREQ. 
(.PERCENT) (PERCENT)

36.1, 36,,1 

15.4 51.5 

12.9 64.4 

12.2 76.6 

5e.9 82.6 

1.6. 84.2 

15.8 100.0 

100.0. 

MINIMUM 1.000 
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T A B L E No. 12 

CREDIT REQUESTED, 1978 

RURAL SMALL INDUSTRY SURVEY: HONDURAS 
DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

RELkTIVE ADJUSTED. CUMULATIVE
 

ABSOLUTE FPEQUENCY F:REQUENCY ADJ FREQ
CATEGORY LABEL 
 COOE FREQUENCY (PERCENT) (PERCENT) (PERCENT)
 

YES 
 1 106 13.4 13.5 13.5
 

Nrl 2 677 85.5 86.5 100.0
 

NO ANSWER 
 -9 9 
 1.1 M!SSIKG L0O.0
 

TOTAL 792 
 100.0 100.0
 

tnF 2.000 RANGE 1.000 
 MINIMUM 1.000
 

maXimUm 2.000
 

VALID CASES 783 M!SSING.CASES 
 9
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T A B L E No. 13 

CROSS 	TABULATION OF SOURCE OF CREDIT BY REGION
 

RURAL SMALL INDUSTRY SURVEY: HONDURAS
 
DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

QEICN5 
CnUNT I
 

Cri PCT TOCnTEPFO NARCALA GOASCORA OANLT OLANCHO RCW
 
IUF N 
 TCTAL
 
I I I 2 ! 3 ! 4 ! 5 . 

SCUR RF. 	 -- - - --- ---- - - I I
I .. . ...
1 3 3 ! 5 1 10. ! 14 ! 35
 

lN, FQlcNr)s 1 13.0 "1 60.0 1- 62.5 1 45.5 1 36.e I 36.5
 
-1 -------- I ---- I. --. ---------I ------- T


2 1 . 11 1 1 1 1 1 6 1 *16 1 35
PRIVATE e.NK I 47.P 1 20.0 T 12.5 1 27.3 
 1 42.1 1 36.5 
...... .. I--..... 	 I.
S -- --	 ----.....-- ..I 

3. 1 4 ! 0 T T 1 1 1 !0 	 6
 
SVGS E LOAN C'CP I 17.4 1 0.C 1 0.0 1 
 4.5 1 2.6 1 6.3
 

4 Y 0 ! 0 ! 0 ! 3, 3 7 6 
MERCHANTS 1 7 1 1 1 I
0.0 	 0.0 0.0 13.6 7.9 6.3
 

--------I ---- I------- I--------I
 
5 1 17 1 1 1 1 0 7 4
 

PONrYLENn-sRS 7 4.3 T 20.0 1 12.5 1 4.5 T 0.0 I 4.2
 

6 0 1 
 0 1 1 ! 1 ! 0 ! 2

CCTI 1 0.0 1 0.0 1 12.5 1 4.5 1 0.0 1 2.1


-1---------1---.....----- ......-- .......
7 ! 1 1 0 ! 0 7 0 ! 1 7 2
 

P1V.BANK 1 4.3 1 0.0 .1 
 0.0 1 0.0 1 2.6 1 2,.1 
-T--------I--------..-...-------- I------ -I 

1 2 0 07 0 1 .0 . 2
VULT.SqRV.r'OP I e.7 I 0.0 
 1 0.0 1 0.0 1 0.0 1 2.1
 
-T---------I --- - I-------- I ------- I 

9 1 11 0 0 1 0 7 3 1 4
OTHFR 	 T 4.9 1 0.0 1 1 0.0 T
0.0 	 7.9 1 4.2 

CrLLN 23 5 q 22 38 96 
If'TAL 24.0 "5.2 8.3 22.q 39.6 100.0
 

RAW CH! S0IIALF = 42.63977 WITH 32 DEGREES OF FREEDO.. SIGNIFICANCE = 0.0590 
CR5MFR' V = C.23323 
Cr1NTING;NCY COEFFICIENT = 0o.545e 

NUMBER OF M!SSINE CESERV4TIONS = 696 
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TABLE No. 14 

PURPOSE OF CREDIT RECEIVED IN 1978 

RURAL SMALL 
DESCRIPTIVE 

INDUSTRY SURVEY: HONDURAS 
PROFILE OF ENTREPRENEURS 

CATEGnRY LABFL 

INVESTMENT CAPITAL 

U(ORKING CAPITAL 

N] CREDIT IN IS78 

MDE 2.000 

MAXIIJUM 2.000 

VALID CASES S6 

RELATIVE 
ABSOLUTE FRECUENCY 

CODE FREQUENCY (PERCENT) 

1 34 4.3 

2 62 7.8 

-9 6S6 87.9 

TCTAL 792 100.0 

RANGE 1.000 

MISSING CASES 696 

ADJUSTED 
FREQUENCY 
(PERCENT) 

35.4 

64.6 

MISSING 

100.0 

MINTPUP 

CUMULATIVE 
4CJ FREC 
(PERCENT) 

35.4 

100.0 

100.0 

1.000 
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TABLE No. 15 

REASONS NOT REQUESTED CREDIT 

RURAL SMALL INDUSTRY SURVEY: HONDURAS
 
DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

RELATIVE ADJUSTED 
 CUMULATIVE
 
ABSCLUTE FREQUENCY FREQUENCY ADJ FREQ
CATEGORY LAREL CODE .FREQUENCY (PERCENT) (PERCENT) 
 (PERCENT)
 

NO PERCEIVEO NEED 
 1 288 36.4 44.2 
 44.2
 

RISK AS A FACTCR 2 161 
 20.3 24.7 
 68.9
 

NO CILLATERAL. 
 3 F6 10.9 13.2 82.1
 

NC FCQ04L SCUPCES 
 4 37 
 4.7 5.7 e7.7
 

LACK OF KNOWLEDGE 
 5 44 5.6 6.7 94.5
 

OTIER 
 6 36 4.5 5.5 100.0
 

NOT APPLICAeLE 
 "9 140 17.7 MISSING 100.0
 

TOTAL 7;2 100.0 100.0
 

MODE 1.000 RANGE 
 5.000 PINIMUP 1.000
 
MAXIMUM 
 6.000
 

VALID CASES 652 MTSSING CASES 140
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TABLE No. 16 

NUMBER OF WORK SHIFTS PER WEEK
 

RURAL SMALL INDUSTRY SURVEY: HONDURAS
 
DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

CATEGrJRV LABEL CODE 
APSOLUTE 

FRECUENCY 

0 17 

1 67 

2 61 

3 99 

4 25 

5 30 

,6 368 

7 

8 

70 

1 

OUT nF R&NGE 

10 3 

51 

792 

MEAN 4.6e6 S70 EPR 
Prfn. 6.Coo STO nEV 

KIUDTnS'I -0.710 SKEWNESS 

VINIMIJ. C.0 - PAXIIJUM 


VALID 'CSES 741 PISSING CASES 


RELATIVE 

FREQUENCY 
(PERCENT) 


2.1 


8.5 


7.7 


12.5 


3.2 


3.8 


46.5 


8.8 


0.1 


0.4 


6.4 


100.0 

0.076 

2.055 


-0.714 

10.000
 

51
 

ADJUSTED 

FREOUENCY 

(PERCENT) 


2.3 


9.0. 


8.2 


13.4 


3.4 


4.0 


4S.7 


9.4 


0.1 


0.4 


tISSINC 


100.0
 

VEDIA' 

VARIANCE 

RANGE 


CUIJULATIVE
 
ADJ FRFC."
 
(PERCENT)
 

2.3
 

11.3
 

19.6
 

32.1;
 

36.3
 

40.4
 

.90.0
 

99.5
 

qq.6
 

LOO.0
 

LOO.O 

5.694
 
4.224
 

10.000
 



ADDITIONAL 

RURAL SMALL INDUSTRY 

DESCRIPTIVE PROFILE 

CWTEGORY LABEL 


1.5-72 
vrlnE 000 

KLtn~S!S 6.520 

.INIMUM 0.0 


VALID CASES 792 
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TABLE No. 17 

HOURS PER DAY THAT COULD BE WORKEDNo. OF 

SURVEY: HONDURAS 
OF ENTREPRENEURS 

RELATIVE AOJUSTED 

-
 FREQUFNCY
AeSfLUTE FPREQU NCY 


COCE FREQUENCY (PERCENT) (PERCENT) 


49.6
0 31S3 49.6 


1 27 3.4 3.4 


2 177 22.3 22.3 


3 61 7.7 7.7 


4 e5 10.7 10.7 


5 19 2.4 2.4 


6 12 1.5 1.5 

1 1 0.1 0.1 

8 6 0.8" 0.8 

S; 4 0.5 .0.5 

10 3 0.4 0.4 

0.3 0.3
12 2 

13 1 0.1 0.1 

16 1 0.1 0.1 

TOTAL 792 100.0 100.0
 

STD ERR 0.073 PEDT AN 
STO UEV 2.062 VARIANCE 

SKEWNESS 1.q7l RANGE 


?JAX .WUP 16.000
 

0
PISSING CASES 


CUMULATIVE
 
ADJ FREC
 
(PERCENT)
 

49.6
 

53.0
 

75.4
 

83.1
 

93.8
 

96.2
 

97.7 

S7.9
 

98.6 

99.. 

gs.5.
 

99.7 

59.9 

100.0 

0.611 
4.251
 
16.0Co
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T A B L E No. 1B 

EXCESS EQUIPMENT CAPACITY
 

(HOURS PER DAY) 

RURAL SMALL INDUSTRY SURVEY: HONDURAS 
DESCRIPTIVE PROFILE OF ENTREPRENEURS 

RELATIVE ADJUSTED C tm
 
ABSOLUTE FREC FREC FREC
 

CATEG')RY LABEL CODE FREQ (DCli (PCT1 (PCT)
 

0. 160 20.2 26.1 26.1
 

1. 167 21.1 27.2 53.3
 

2. 121 15.3 19.7 73.1 

45 5.7 7.3 SO.4
3. 


4. 74 9.3 12.1 92.5
 

5. 14 1.e 2.3 94.8
 

6. 12 1.5 2.0 96.7 

7. 1 0.1 0.2 96.9 

6 o.e 1.0 97.9
8. 


4e.5
1.o 4 0.5 0.7 


0.4 0.5 994.0
L2. 3 

16. 3 0.4 0.5 9.5
 

18. 2 0.3 0.3 99.8
 

20. 1 0.1 0.2 100.0
 

-9. 179 22.6 MISSING 100.0
 

rOTAL 792 1O0.O 100.0 

MEAN 1.1985 STD ERR 0.099 M.EDIAN 1.377 
urnE 1.000 STD nEV 2.454 VARIANCE 6.024 

cL OSiS 1s.897 SKEWNESS 3.240 RANGE 20.000 
VINIMU 00 mAXImUm 20.000 

VALIC CASES 613 MISSING CASES 179
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TABLE No. 19
 

NUMBER OF APRENTICES
 

RURAL SMALL INDUSTRY SURVEYS: HONDURAS 
DESCRIPTIVE PROFILE OF ENTREPRENEURS 

RELATIVE ADJUSTED CUP.ULATIVE 
ABSOLUTE FrgEOUENCY FREQUENCY AOJ FREC 

CATEGORY LtRFL CODE FREQUENCY (PERCENT) (PERCENT) (PERCENT) 

6 6S2 87.4 87.4 87.4 

1 51 .6.4 6.4' 93.e 

2 27 3.4 3.4 97.2 

3 9 1.1 1.1 98e.4 

4 10 1.3 1.3 99.6 

9 1 0.1 0.1 99.7 

9 1 0.1 d,. 99.9 

10 1 0.1 0.1 100.0 

TOTAL 792 100.0 100.0 

MEAMN 0.251 ST) ERR 0.031 MEDIAN 0.072 
IOt E 0.0 STO CEV 0.867 VARIANCE 0.752 
KURTqSTS 44.F42 SKEWNESS 5.6q2 RANGE 10.000 
VINIMUM 0.0 fAXIpUp 10.000 

VALID CASES 792 MISSING CASES 0 
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T A B L E No. 20 

METHOD OF FINANCING APPRENTICESHIP
 

RURAL SMALL INDUSTRY SURVEY: HONDURAS
 

DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

RtLArIVE ADJUSTED CUMULATIVE
 
ABSCLUIE FREQUENCY FREQUENCY ACJ FREC
 

CATEGORY LABEL CODE FREQUENCY (PERCENT) (PEPCENT) (PERCENT)
 

'1 1.3 20.0 20.0
APPRENTICE PAYS 10 


4.8 76.0 96.0
APPRENTICE IS PAID 2 38. 


.2 0.3 4.0 1000.
CTMER 3 


-9 742 93.7 PISSING 100.0
NO APPPENTTCF 


TOTAL 792 100.0 100.0
 

2COO RANGE 2.000 MINIMUM.. 1000
MODE 


NAXIMUM 3.000
 

VALID CASES 50 MISSING CASES 742
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TABLE No. 21 

AGE OF ENTREPRENEUR
 

RURAL SMALL INDUSTRY SURVEY: HONDURAS
 

DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

ADJ CUP 	 AIJ CLI,Dj cup 

FREQ PCT PCT
CnrS "F{r.C PCT PCT CnCF FPEQ 	PCT PCT CODE 


15 1 0 0 37 12 	 2 .47 59 10 1 so
 
2 50 60 11 1 5;2
16 	 .4 1 1 3e 18 


39 22 3 52 61 44 1 92
17 3 0 1 

1 2 40 30 	 4 56 62. 4 1 93
*18 4 


q 4 1" 2 41 8 1 57 	 63 8 1 54
 
64 ..8 1 ci5
?n * 21 3 5 42 17 .	 2 59 

3 62 65 8 1 S6.21 12 2 6 43 20 


p2 25 3 9 44 13 2 64 66 4 1 S6
 

45 21 3 66 67- 3 0 S7

23 13 2 .11 

24 22 ? 14 46 •7 2 68 68 3 0 S7
 

1 0 	 97
f. 2 16 47 13 2 70 6q
25 

26 12 2 1e 4. 24 3 73 70 6 1 q8
 

.7 17 2 20 49 12 2 74 71 1 0 s8
 
28 3 23. 	 C50 20 3 77 72 1 .0 98
 

51 7 1 78 73 3 0 S8
29 	 23 326 

26 3 29 52 10 1 79 74 2 0 59
30 


31 14 2 31 53 14 2 81 75 2 0 q9
 

32 27 3 34 54 14 2 
 83 76 3 0 	99 
ss33 25 3 37 r5 11 1 84 77 1 0 


78 0 100
34 f5 2 3S 56 15 	 2 86 2 

79 1 0 100
35 ?S 3 42 57 10 	 1 87 


89 90 1 0 100
36 2q 4 46 58 14 	 2 


MEDIAN 38.636
4EAN 40.2?3 	 STD FnR 0.492 

STD OEV 13.834 VARIANCE •11.381
ICDE 40.000 


RANGE 75.000
KRTOSIS -0.346 SKEWNSS 0.498 

Vi!NI M14 15.000 PAXINUM qO.O00
 

VALID .ASES 792 ITSSING CASES 0
 



TABLE No. 22 

CROSS TABULATION OF PRINCIPAL INDUSTRIES BY OWNER'S SEX
 

CC1UNERSEYr
 

poW PCT IWASCULIN FERENINO VASCULIN ROW
 
0 V FEVE ITCAL
IC 


1 2 3 1
MAJORIND M.I---- -T-------- I
 

1 1 170 1 607 1 5 1 782
 

1 21.7 1 77.6I 0.6 1 38.8
 
-1-------- I-------- I-------- I
 

2 1 14 I 220 1 8 1 242
 

CLOTHESMAKING 


3.3. 1 12.0 	 1
BAKERS 	 1 5.8 T S0' 1 

-1--------- I---------1--------.
 

3 I trCI I c 	 I 0 1 190
 
I 0.0 I 5;.4
1 100.0 I 0.C 


-1------I------ - I------- I
 

4 1 so I 0 1I I 93
 

BRICKMAKERS 1 96.8 1 O.C .1 3.2 ! 4.6
 

CARPENTRY 


5 1 61 I 1 1 3 1 65
 
. 1. 4.6 1 3.2
BLACKSMITHItG 	 I 7 I 


-I-------.I---------.....
 

6 1 307 I 331 I 8 I 646
 

OTHER 1 47.5 I 51.2 r 1.2 I 32.0
 
- !-....----. ......--- . . . ..

27 2018
CCLU.IN 832 1159 

707AL 41.2 57.4 i.3 100.0
 

RAW C T SotlaRF = 749.47681 WITH 10 DEGREES OF FREECOM. SIGNIFICANCE = 0.0000 

CQAMER'S V = C.43C¢3 
CCT INGENCY CCEFFICIENT = 0.52040 
LAMPDA (ASYMM4ETRIC) = 0.11327 W41TT MAJOPIND DEPENDENT., = 0.39581 WITH OUNERSEY DEPENDEN70 

LAMfDA (SYPR"ETPIC) C.22S12 
UNCERTAINTY CIEFFICTENT (ASYMMETRIC) = 0.1540 hITH MAJCRIND DEPENCENT. . 0.30366 WITH CUNERSE'DEPENDENT, 

LNCERTAINTY CCEFFICIENT (SYFQETRICI = 0.20444 

soitiuaO nlC UYTCCJEU rQOr-1JATTrkC 
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TABLE No. 23 

SMALL INDUSTRY SURVEY: CROSS TABULATI14 OF LITERACY BY REGION 

RURAL SMALL INDUSTRY SURVEY: HONDURAS
 
DESCRIPTIVE PROFILE 
 OF ENTREPREh'EURS 

REGION5 
CrUNT I
 

CPL PCT 1CCOTEPEC MARCALA GOASCnRA 04NLT 
 OLANCHO r W

TUE 
 N 
 TCTAL

1 1 2 3 1 4 1 5
LITERACY ------- -I ---- - -.----- -i 
 -- -.----

I T 134 1 40 
 1 55 1 152 "1 230 1 611
LTTER4TE 
 1 76.6 T 76.9 1 
62.5 1 85.4 1 76.9 1 77.1
 

2 1 41 1 12 1 33 1 26 1 
 6S 1 181
TLL!TER.TF 
 1 23.4 1 23.1 1 37.5 1 1
-.--..... 14.6 23.1 1 22.9
---......---..... I .....-
 I.......--I
 
Crtu 175 
 52 88 178 299 792
TrTAL 22.1 
 6.6 11.1 22.5 
 37.8 100.0 

R-4 CH! sQuARF = 17.61629 UITH 4 DEGREES OF FREEDOM. SIGNIFICANCE = 0.0015
CnAMER'S V - 0.14q14

CCNTTNGFKCY COEFFICIENT 
= 0.1475i
 

http:TLL!TER.TF
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TABLE No. 24 

SMALL INDUSTRY SURVEY: CROSS TABULATION OF NUMERACY BY REGION 

RURAL SMALL INDUSTRY SURVEY: HONDURAS 
DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

CnUNT 7
 
COL PCT TOCnTEPEO M6RCALA GOASCORA DANLI CLANCHO RCW
 

TUE N 
 TOTAL 
I 1 1 2 1 3 ! 4 1 5 1 

hIjfm oCy -T--.... I-------- I-------- - - -- I 
I 1 ICI T 30 1 44 1 115 I 18q 1 479

NUW.PAT " 1 57.7 1 57.7 1 50.0 1 64.6 1 6?.Z. 1 60.5 
-T ------ T-------- ....----- . I 

- 2 1 74 1. 22 1 44 1 63 I 110 1 313
ONIJFQ4 Tr 1 42.3 1 42.3 1 50.0 1 35.4 1 .36.8 T 3S.5 

CCLUMN 175 52 88 178 299 792 
TOTIL 22.1 6.6 11.1 . 22.5 37.8 100.0 

(ZAW rHT SOIJARF = 6.97384 %ITH 4 DEGREES OF FREECCM. SIGNIFICANCE - 0.1373
 
e AuFgtS V O.OqF4 
eChT!NGENry COFFFTC1ENT = 0.09343
 



42
 

T A B L E No. 25 

4ETHOD OF LEARNING TRADE
 

RURAL SMALL INDUSTRY SURVEY: HONDURAS
 

DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

RELATIVE 


ABSOLUTE FREQUENCY 


CATEGORY LARFt CODE FREQUENCY (PERCENT) 


FAMILY TAUGHT I 209 26.4 


2 196 24.7
APOPENTICESHIP 


3 66 8.3
COURSES 


4 29 3.7
VOCATIONAL SCHOOL 


5 239 30.2
SELF-TAUGHT 6 

6 28 3.5OTHER 


NO ANSUER -9 25 3.2 


TOTAL 792 100.0 


WOE 5.000 RANGE 5.000 


MAXIMUM 6.Coo
 

VALID CASES 767 WISSING CASES 25
 

AOJUSTEO 

FREQUENCY 

(PERCENT) 


27.2 


25.6 


8.4 


3.8 


31.2 


3.7 


MISSING 


100.0
 

MINIMUM 


CUMULATIVE
 
4DJ FREC
 

"PERCENT)
 

27.;2
 

52.8
 

61.4
 

65.2
 

96.3
 

100.0
 

-100.0
 

1.000
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TABLE No. 26 

OCCUPATIONAL INHERITANCE 

RURAL SMALL INDUSTRY SURVEY: HONDURAS 
DESCRIPTIVE PROFILE OF ENTREPRENEURS 

CATEGD)Y LAREL 

OCCSAPE AS PARENT 

nCC.NOT .A.E PARENT 

CODE 

0 

I 

TOTAL 

ABSrLUIF 
FRECUENCY 

99 

6S3 

792 

R LATIVE 
FREQUENCY 
(PERCENT) 

12.5 

87.5 

100.0 

ADJUSTED 
FRECUENCY 
(PERCENT) 

12.5 

87.5 

100O. 

CUMULATIVE 
ACJ FREQ 
(PERCENT) 

12.5 

100.0 

MODE 

VAXIUC 

VAL1 n CASES 

10000 

1C000 

"/92 

RANGE 

MISSING CASES 

1.000 

0 

VINiMU 0.0 
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TABLE No. 27 

NON-FORMAL COURSES TAKEN 

RURAL SMALL INDUSTRY SURVEY: HONDURAS 

DESCRIPTIVE PROFILE OF ENTREPRENEURS 

PCT OF PCT OF 

CATEGORY LABEL 
CODE COUNT RESPONSES CASES 

NONE 
0 578 63.7 73.0 

CLOTHESMAK ING 
1 es. 10.5 

2 75 e.3. 9.5" 

WOODWORK ING 3 9 1.0 1.1 

OTHERS 
4 163 ie.a 20.6 

T,'TAL RESPONSES '908 100.0 114.6 

O'JISS!NG CASES 792 VALtO CASE.S 
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TABLE No. 28
 

PREVIOUS OCCUPATION
 

RURAL SMALL INDUSTRY SURVEY: HONDURAS
 

DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

CATEGORY LABEL CODE 

HAS NfNNE 0' 

FOUSFWIFE .1 

AG LABORER 2 

FARMER 3 

MERCHANT 4 

TEACHFR 5 

STUDENT 6 

ERICKLAYER 7 

SEAMSTRESS 8 

OTFHR INDUSTRY 5 

OTHER NONINDUSTRY 10 

rAL 

ABSOLUTE 

FRECUENCY 


349 


113 


3 


66 


17 


17 


12 


69 


8 


34 


164 


752 


MOIE 0.0 RANGE 


MAXIMUM 10.000
 

RELATIVE 

FREQUENCY 

(PERCENT) 


44.1 


14.3 


0.4 


8.3 


2.1 

2.1 


1.5 


lei 


1.0 


4.3 


20.7 


100.0 


10.000 


VALID CASES 792 VISSING CASES 0
 

ADJUSTED. CUMULATIVE
 
FREQUENCY AOJ FREC
 
(PERCENT) (PERCENT)
 

44.1 44.1
 

14.3 58.3
 

0.4 58.7
 

8.3'. 67.0
 

2.1 69.2
 

2.1 71.3
 

1.5 72.9
 

-1. 74.0
 

K0, 	 75.0 

4.3* 79.3 

20.7 100.0
 

100.0
 

MINIMUM 0.0
 



46 -


TABLE No. 29 

SECONDARY OCCUPATION OF ENTREPRENEUR BY REGION
 

RURAL SMALL INDUSTRY SURVEY: HONDURAS
 
DESCRIPTION PROFILE OF ENTREPRENEURS
 

PFGTON5
 
CnUNT I
 

CCL PCT !OCOT.PCQ ,ARCALA GOASCr]RA nANLI OLANCHO RCw
 
UE N Y"CTAL
 

I I 1 2 1 3 1 4 I 5 1 
V -------I-------- I-------- I --------T-------- -------

11 8 1 10 1 8 1 28" 1 73 ! 127 
HOLISEWIFE I 11.4 1 34.5 1 18.2 1 40.0 1 42.0 I 32.8 

-1------- I---------I-------- -------- -------- II I 

21 3 ! I I 0 ! 91 415 58
 

AG LABOP ER 1 4.3 r 3.4 1 0.0 1 12.9 I 25.9 I 15.0

• -!-----------I--------.I--------.I-.....--T-----.I '"' 

3 1 221 71 18 ! 1 ! 4 ! 52
 
FARMER I 31.4 T 24.1 1 40.9 I 1.4 1 2.3 1 13.4
 

-!-------------------- I-......-- ....--- I- .1.-------

4 1 5 I I 2 . 5 I 6. 1 1s
 
PEQCPl4NT 1 7.1 1 3.4 1 4.5 1 7.1 I 3.4 1 4.9
 

5 1 0 ! 0 0 5! 7 12
 
STUDENT 1 0.0 1 0.0 1 0.C 1 7.1 1 4.0 1 .1
 

6! 21 0 ! 1 1 6 1 2 1 11
 
PRRCKLAYFR T 2.9 1 0.0 1 2.3 1 8.6 T 1.1 1 2.8"
 

-I-------- I--------I-------- I--------I--------I
 
"! 2 0 1 1 1 2 1 3 1 8
 

R4K-R 1 2.9 1 0.0 1 2.3 1 2.9 1 1.7 1 2.1
 
-1------ I-------- I-------- -------I--------I
 

8 ! 6 ! 4 1 6 1 5 1 17 1 3e
 
OTHER INDUSTRY I 8.6 7 13.8 1 13.6 7 7.1 1 9.8 I 9.8
 

9. 1 22 T 6 1 8 1 q 1 17 1 62
 
OT.R .ON-INPUST 1 31.4 1 20.7 1 18.2 1 12.9 I 9.8 1 16.0
 

-7........-7-.. .....--- - ....... I- "-I
.. .... ....-----


CLUM'N 70 29 44 70 174 387
 
rATt '18.1. 7.5 11.4 18.1 45.0 1CO.0
 

RAW CHI SOUARF - 154.34653 WITH 32 DEGREES OF FREEDC.o SIGNIFICANCE = 0.0000 
CRAv'FQ'S V = 0.31576 
CONTINGENCIY CO)EFFICIENT - 0.53396 

NUMBFR qF MISSING OPSERVATIONS = .405 
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T A B L E No. 30 

REASONS FOR ESTABLISHING SHOP 

RURAL SMALL INDUSTRY SURVEY: HONDURAS 
DESCRIPTIVE PROFILE OF ENTREPRENEURS 

PC.T OF PCT OF 

CaTEGORY L,8EL CODE COUNT RESP'NSES CASES 
FARN i L1V!NG 1 530 37.5 67.8 

SECUR TTYqSELF-E'PL Y 2. 182 12.9 23.3 
FPAC TRADE EXPERIEhCE 3' 17a 12.6 22.8 

VEMANt FnQrPQCCUCTS 4 178 12.6 .22.8 
FaTPERS BUSINESS 5 114 8.1 14.6 
PRESTIGE W!TH CTFERS 6 50 3.5. 6.4 
OTH-R EASCNS 7 179 12.7 22.9 

9 .3 0.2 0.4 

TOTAL RESPONSES 1414 100.0 180.8 

10 MISSING CASES 782 VALID Cf'SES 
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TABLE No. 31 

FACTOR IN SUCCESS OF ENTERPRISE
 

RURAL SMALL INDUSTRY SURVEY: HONDURAS
 
DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

RELATIVE ADJUSTED. CUMULATIVE

ABSOLUTE FREOUENCY FREQUENCY ADJ FREQ
CATEG1Q Y LABEL CODE FRECUENCY (PERCENT) (PERCENT) (PERCENT)
 

OCES NOT KN*Ok -9 50 
 6.3 6.8 
 6.8
 

EXPERIENCE 
 1 271 34.2 37.0 
 43.8
 

HAQD hORK 
 2 155 19.6 21.1 64.9
 

TPATNING 
 3 ' 143 18.1 19.5 84.4
 

LUCK 4 64 8.1. 8.7.. 93.Z
 

FRIENDS 
 5 31 3.9- 4.2 97.4
 

GCOn WCRKERS 
 6 14 1.8 
 1.9 99.3 

ACCESS TO CAPITAL 7 5 0.6 0.7 0oo.C
 

N.A.,UNSUCCESSFUL. 
 -8 59 
 7.4 PTSSItG 100.0
 

TOTAL 
 792 100.0 100.0
 

"CI)E , 1.000 RANGE 
 16.000 MINIMUM -9.000 
PAXIMUM ' 7.000 

VALID CASES 
 733 MISSING CASES 59
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TABLE No. 32 

CROSS TABULATION OF TYPE OF RECORD BOOKS KEPT BY REGION
 

RURAL SMALL INDUSTRY SURVEY: 
 HONDURAS
 
DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

REG!yN5
CI!LNTT
 
COL PCT JOCOTEPEO PARCALA 
 GrlAscIPA DANI[T 
 CLANCCHO 
 RCW
 

ILE 
 TOTAL
I 1r 21 
N 

3! 4 1 5,

V332 
 I- - - ... I 1 7! - - 1 - --1 , - - 0 31SALES 8aiK 19 , 30
1 35.0 1 20.0 1 1
0.0 9.7 1 38.8" 1 27.8
-1--------." -------- I------ I-------- I-------- I
2 1 0 0 0
PU.TI-PPnPrOSF PO 1 

1 1 1 12 T. 12 1
0.0 
 T 0.0 T 0.0 1 38.7 
24
 

1 24.5 1 22.2 
3 T 5 1 21 1 2 1 3 1I c1CASH R0 K 
 T 25.0 T 60.0 66.7
1 1 6.5 1 6.1 1 13.9
 
-1-------- --------
I I --------
4 ! I--------I ---------


PRqDItCYTON BCOK 1 5.0 
I 
1 20.0 

1 
T 33.3 

1 
1 9.7 

3 ! 
1 14.3 

7 ! 13
 
I 1 .0
 

- -------- I--------
T-------- .------
5 ! I7 ! 0 1
n.TH.Q R.nIKS 01 1 1 8 1
I 35.0 1 0.0. 1 26
0.0 1 35.5 1 16.3 1 24.1
 
-T--------I --------


CrtUL I-------- I-------- I ------I
20 5 
 3 31 49
TC.TAL 18.5 108
4.6 2.8 
 28.7 
 45.4 ICO.0 
RAW CHI SQUArF = 44.42818 WITH "1"6 
 DEGREES OF FREED01H. SIGNIFICANCE
rP.MFRS V = C.32C6S = 0.0002 

CONTINGUFNCY CCEFFICIENT = O.sq e 
NUt,8.Q IF 
MTSS! NG CPSERVATTCNS w 
 684
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TABLE No.33 

CROSS TABULATION OF BANK ACCOUNT BY REGION 

RURAL SMALL INDUSTRY SURVEY: HONDURAS
 
DESCRIPTIVE PROFILE Ok" ENTREPRENEURS
 

COUNI I 
f .L 	PCT IOCOTEPEC VARCALA GO4SCORA DANLI CLAICI-O ROW
 

IUF N TOTAL
 
T 1 1 2 . 3 1 4 V 5 1 

V333 -------- --- -- -------- I ---------I ---- .T I
 
1 1 156 1 4"? ! 83 I 141 I 242 1 669
 

-HAS Nl ACCOUNT I 9Q.2 1 90.4 1 .96.5 1 79.2 1 81.2 I eS.0
 
-T-------- !-------- --.....------ .. 


2 1 17 1 . 1 3 1 37 1 56 1 118.
 
HAS &ccr1UNT. I S.8 1 9.6 T 3.5 1 20.8 T 18.8 1 15.0
 

Cr.LUMN 173 52 E6 178 298 787
 
TOTAL 22.0 6.6 10.9 22.6 .37.9 100.0
 

RAW CHI SOURCE = 21.79533 WTTH 4 DEGREES OF FREEJCP. SIGNIFICANCE = 0.0002 
CIAMER'S V = C.16642 
CrNTTNG=NCY COFFFICIENT = 0.16416 

NUMIBER qF P! ;STNG CPSERVATTCIS = 5 



T A B L E No. 34
 

Reason No Written Record-Keeping
 

Rural Small Industry Survey: Honduras
 
Descriptive.Profile of Entrepreneurs
 

RFL4TIVE ADJUST.ED CUPULATiVE 
AB.SOLUTE FREQUENCY FREQUENCY ADJ FREQ 

CATFGnPY LAREL COCE FRECUENCY (PERCENT) (PERCENT) (PERCENT) 

NO NEC.) FI3R RECORDS 1 411 51.9 61.3 61.3 

O /ERSIGHT 2 118 * 14.9 17.6 78.8 

LACKS KNOWLEDGE 3 s0 11.4 13.4 92.3 

. 4. 10 1.3 1.5 93.7OTHERS 


5 .42 5.3 6.3 100.0
UNKNOWIN 


-9 121 15.3 MISSING 100.0
N.A. 


TOTAL 792 100.0 100.0
 

MODE 1.000 RANGE 4.000 MI NIMUM 1.000 

MAXIMUM 5,000 

VALID CASES 671 HISSING CASES 121 

http:ADJUST.ED
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T 	A B L E No. 35
 

SALES OUTLET
 

Rural Small Industry Survey: Honduras
 
Descriptive Profile of Entrepreneurs
 

CATEGIRY LABEL CODE 
ABSCLUTE 

FREQUENCY. 

RELATIVE 
FREQUENCY 
(PERCENT) 

DIRECT RETA.IL 1 699 88.3 

THRU LOCAL RETAILERS 2 36 4.5 

NAT'L. OISTRIBUTOR 3 27 3.4 

CTHERS 4 30 3.8 

TOTAL 792' 100.0 

'AOE 1..000 RANGE 3.000 
maXiMUM 4.000 

VALIn CASES 792 MISSING CASES 0
 

ADJUSTED CUMULATIVE
 
FREQUENCY AOJ FREQ
 
(PERCENT) (PERCENT)
 

88.3 88.3
 

4.5 92.8 

3.4 96.2
 

3.8 100.0
 

100.0
 

MINIMUM 1.000
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T A B L E No. 36 

CROSS TABULATION QF PRODUCTION-SALE ARRANGEMENTS BY REGION 

RURAL SMALL INDUSTRY SURVEY: HONDURAS
 
DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

REGTCPN5 
COUT I 

COL PCT ICCOTEPEC PARCALA GOASCOR4 DANLI O$ANCHO RCW 
TUF N , TCTAL 
I 1 1 2 1 3! 4 I 5 

V9 . I------- --------I I--------.I-------- ------I 
1 I 100 1 2 1 41 1 101 1 170 1 441 

CN 9RrEq 1 57.1 •1 55.B 1 46.6 1 56.7 1 56.9 1 55.7 

2 1 '39 I I8 1 44 T 64 1 115 1 300
 
RET.iIL STOCK 1 33.7 1 34.6 1 "
50.0 1 36.0 I 38.5 I 37S 

-.-------- I ----- ! -------- - --..I--------I 
31 11 I 5 1 3 1 91 11 ! 35
 

GN CONTRACT 1 6.3 I 9.6 1 3.4 1 5.1 1 3.7 1 4.9
 
-T-------- I-------- I-------- --------------I
 

41 5 T 0! 0. T 4 I 3 1 12
 
fTH.R I 2.9 T 
 0.0 1 0.0 1 2.2 I" 1.0 1 1.5 

CCLUMN 175 52 88 178 29q 752
 
T6t&L 22.1 
 6.6 11.1 22.5 37.8 100.0
 

RAW CHI SOI.JIAR= 15.73337 WITH 12 DEGREES OF FREEDOM. SIGNIFICANCE = 0.2038 
CPA ERIS V = 008137 
CCNTING.NCY COEFFICIENT = 0.13957 
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T A B L E No. 37 

SALE TERMS 

RURAL SMALL INDUSTRY SURVEY: 
 HONDURAS
 
DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

RELATIVE 
 ADJUSTED* CUMULATIVE
CATEG1RY LABEL ABSOLUTE FREQUENCY 
 FREQUENCY
CODE FREQUENCY (PERCFNT) (PERCENT) ADJ FREQ

(PERCENT)
 

C..D. 
 1 680 
 85.9 
 86.1. 
 86.1
 
TERMS 
 2 77 
 9.7 
 9.7 
 95.8
 
C.O.D. AND TERMS 
 3 33 
 4.2 
 4.2 
 100.0
 
NO ANSWER 
 -9 . 2 
 0.3 MISSING 
 100.0
 

rOTAL 
 792 
 100.0 
 100.0
 

MCDE 
 1.000 
 RANGE 
 2.400 
 MINIMUM 
 1.000
MAXIMUM 
 3.COO
 

VALID CASES 
 790 MISSING CASES 
 2
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T A B L E No. .38
 

PRODUCTION: ADECUACY OF SALES PRICE
 

RURAL SMALL INDUSTRY SURVEY: 
 HONDURAS
 
DESCRIPTIVE PROFILI 
 OF ENTREPRENEURS
 

RELATIVE 
 ADJUSTED CUMULATIVE
 
ARSOLUTE FRECLIENCY FREOUENCY
CATEGORY LABEL ADJ FREC
COCE, FREQUENCY (PERCENT) 
 (PERCENI) -(PERCENT)
 

NO 1 288 46.6 50.6 50.6
 

YES 2 281 45.5 49.4 
 100.0
 

NO ANSUER 
 -9 49 
 7.9 MISSING' 100.0
 

TOTAL 618 
 100.0 100.0
 
MODE 
 1.000 RANGE 
 1.000 PINIMUP 
 1.000
 

wVbXIvUm 
 2.000
 

VALID CASES 
 56q FISSING CASES 
 49
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TABLE No. 39 

CROSS TABULATION OF SUPPLY-DEMAND RELATIONSHIP BY REGION.
 

RURAL SMALL INDUSTRY SURVEY: HONDURAS
 

DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

REGICN5 
COUNT I 

CCL PC7 T0CnTEPFQ m4RCALA GOASCORA DANLI CLANCHO Rc' 
tE N TCTAL 

I 1 ! 2 1 3 ! 4 1. 5 r 
V187 I.-------- T------- I---------I---- --- T------- I 

0 1 31 1 4 I 7 1 8 1 6 1 56
 
UNKNOWN I 17.9 1 7.7 1 
 8.0 1 4.5 1 2.0 1 7.1
 

-I------T-------I-----I---------I-........-I
 

I I 1?2 1 4". 1 73 I 164 1' 276 1 6S2
 
SATISFACTIRY I 76.3" 1 50.4 1 83.0 1 92.7 1 93.S I 88.3
 

2 1 10 1 1 T 8 1 5 1 .12 1 36
 
UNSATISFACTn1OY 1 5.8 i l.q I 9.1 I 2.8 1 4.1 1 4.6
 

-I------I-----I-----I----I-------.I
 

E4
CCLUMN 1"73 52 88 177 294 

TIOTAL 22.1 6.6 11.2 22.6 37.5 .100.0
 

PAW CHI SOUA'. = 51.78546 WITH 8 DEGREES OF FREEDO.. SIGNIFICANCE = 0.0000 
CPIPER'S V = ,P. 171 
CCNTING NCY COEFFICIFNT = 0.24892 

NUMB.R OF MISSING CBSERVATIOKS - 8 
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TABLE No. 40 

1978 PRODUCTION VIS A VIS 1973 TO 1977
 

SMALL INDUSTRY SURVEY: RESULTS OF FORM 3
 

REJ 'TtVE ACJUSIEC CLY 

CATEGCUY LA,BEL CGDE FREQ (PCI) (PCT). AFCT) 

-... .c 4 -

INC RE .5E .1. 174 22.0 '1o1 

CECREASEr 2. 112 14.1 
-24 -, A- - I E P ,AT N EC S A V , . .. .8.'-81 - - - 7 7 " -2.. r - - -15 - ' -

UNVNOIN 4. 

-9. 

140 

226 

17.7 

28.5 

24.7 

I!SING 

1O000 

100.0 

C-0E l CCt N -- 9 •-F'I ; - I C0 

-VAXIL-m 

-VALI '- C A s ES 

4-00 

S 6t - m k GNc- sES-n26 
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T A B L E No. 41
 

1978 PRODUCTION VIS A VIS 1977 PROD
 

FILE INDUS302 (CREATION DATE= 19/04/79)
 
SUBFILE HONDURAS
 

RELATIVE 

ABSOLUTE FREQUENCY


CATEG'IRY LAPEL CODE FREQUENCY (PERCENT) 


INCREASED 
 1 212 26.8 


STABLE 
 2 237 29.9 


rtCRESc-
 3 123 15.5 


OCES NnT KNOW 
 4 79 10.0 


NOT APPLICABLE 
 -9 141 17.8 


TOTAL 792 100.0 


MODE 2.000 RANGE 3.000 


MAXIMUM 4.000
 

VALID CASES .651 IISSING CASES 141
 

ADJUSTED" CUMULATIVE
 
FREQUENCY ADJ FREO 
IPERCE,.T) (PERCENT) 

32.6 32.6 

36.4 69.0 

18.9 87.9 

12.1 100.0 

MISSING 100.0 

100.0 

MINIMUMH10000 
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T A B L E No. 42
 

CAUSES OF SHOP PRODUCTION TRENDS
 

'RURAL SMALL INDUSTRY SURVEY: HONDURAS
 
DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

CATEGIQY LARL. 


OiCNT KNflh .
 

IPP.LOCAL FCfNOY 


"t4C.9F! PoCSTIGE 


DEMAN) FACTORS 


RAW MATFR,COSTS 


PTHERS 


136 uTSSTNG CASES 


PCT CF PCT OF
 

CODE COUNT RESPONSES CASES
 

0 s8 12.6 14.9
 

1 129 16.6 19.7
 

2 15 1.9 2.3
 

3 187 24.1 28.5
 

4 36 4.6 5.5
 

5 310 40.0 47.3
 

Mr.TAL PESPONSES 775 100.0 118.1
 

656 VAL"D CASES
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T A B L E No. 43 

1978 PRODUCTION iN AREA VS 1977 

RURAL SMALL INDUSTRY SURVEY: HONDURAS 
DESCRIPTIVE PROFILE OF ENTREPRENEURS 
FILE INDUS302 (CREATION DATE= 19/04/79) 
SUBFILE HONDURAS 

CATEGORY LABEL 

!KCRPASED 

STABLE 

DECREASED 

OOES NIT KNCW 

NOT APPLICABLE 

WIDE 4.Coo 

MAXTPUM 4.000 

VALID CASES 634 

RELATIVE 
ABSOLUTE FREQUENCY 

CCDE, FRECUENCY (PERCENT) 

1 74 9.3 

2 52 6.6 

3 22 2.8 

4 486 61.4 

-9 158 19.9 

TOTAL 7q2 100.0 

RANGE 3.000 

PISSING CASES 158 

ADJUSTED 
FREQUENCY 
(PERCENT) 

11.7" 

8.2 

3.5 

76.7 

MISSING 

in-n 

MINIHUP 

:UPULATIVE 
ADJ FREQ 
(PERCENT) 

11.7 

19.9 

23.3. 

100.0 

100.0 

1.000 
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T A B L E No. 44
 

CROSS TABULATION OF 1978 VIS A VIS 1977 PROD.. BY REGION
 

RURAL SMALL. INDUSTRY SURVEY: HONDURAS
 
DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

REGION5
 

C6L PCT 	TOCOTrPF.Q MARCALA GOASCORA DANLY CLANCHO ROW
 
TUF 
 N , TCTAL 
I I I 2 1 3 1 4 I 5 1 

V120 .. .I---------I ..-.-- I ------ I-------- I 
I 1 T T 1 1 140 16 27 43 86 212
 

TNWOFS 1 27.0. 1 37.2 1 34.2 1 29.9 I 36.3 T 32.6
 
-T-------- -------- T------- I-------- I------- I
 

2 T 48 T 10 1 26 1 51 1 .102 T 237
 
STABLE 1 32.4 1 23.3 1 32.q . 35.4 1 43.0 1 36.4
 

-T-------- --------T ----- --------
- T I ------ I
 
3 T 6 T 11 1 17 1 33 1 36 1 123
 

CECREASED 1 17.6 1 25.f 1 1 22.9 1 1
21.5 	 15.2 IE.
 
-! -T ----- T ------- I-------- I -------- I 

4 1 34 T 6 1 9 1 17 1 13 1 7

nnFS NOT KNOW 1 23.0 1 14.0 1 11.4 1 11.8 1 5.5 1 12.1
 

-!-------- I---------I ---------I...... I.. .I
 
CPLUMN 148 43 7q 144 237 651
 
TOTAL 22.7 6.6 12.1 
 22.1 36.4 100.0
 

RAW CH7 SQUARE = 36.45012 1ITH 12 DEGREES CF FREEDCM. SIGNIFICANCE = 0.0003 
CFPpFRS V = 0.13?1 
CCNTINGENCY CC!FFFICIENT = 0.23027 

NU4BER OF MISSTNG O2SERVATTONS = 141 
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T A B L E No. 45
 

PLANS TO INCREASEPRODUCTION 1979
 

RURAL SMALL INDUSTRY SURVEY: HONDURAS
 
DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

RELATIVE ADJUSTED CUMULATIVE
 
AeSOLUTE FREQUENCY FREQUENCY AOJ FREQ
 

CATEGIRY LABIEL CaCE FREQUENCY (PERCENT) (PERCENT) (PERCENT)
 

UNKNOWN 0 193 24.4 26.9 26.9
 

-YES 
 1 307 38.8 42.8 69.6
 

NO 
 2 218 27.5 30.4 100.0
 

NO ANSWER 
 -9 74 9.3 MISSING 100.0
 

TOTAL 792 100.0 100.0
 

ODE 1.000 RANGE 2.000 FINIMUM 0.0
 

PAXIIPU 2.000
 

VALID CASES 718 HISSING CASES 74
 



T A B L E No. 46
 

AMOUNT (%) OF PRODUCTION .INCREASE PLANNED
 

Percentage Frequency 

1-5 2 

6-10 4 

11-15 3 

16-20 5 

21-25 11 

26-30 2 

31-35 7 

36-40 3 

50-55 29 

56-60 3 

61-65 1 

66-70 2 

71-75 1 

76-80 3 

90 1 

100 20 

More than 100 9 

N=792 


VALID CASES=106 


MEAN=84.39 


Percentage
(N=792) 


0.25 


0.50 


0.37 


0.63 


1.38 


0.25 


0.88 


0.37 


3.66 


0.37 


0.12 


0.25 


0.12 


0.37 


0.12 


2.52 


1.13 


MODE=50.0O 


MEDIAN=50.054
 

KURTOSIS=26.117
 

STD.ERR=13.124
 

Accumulative 

Percentage
(N=792? 


0.25 


0.75 


1.12 


1.75 


3.13 


3.38 


4.26 


4.63 


8.29 


8.66 


8.78 


9.03 


9.15 


9.52 


1.64 


12.16 


13.24 


STD.DEV.=135.760
 

Percentage
(N=106) 


1.88 


3.77 


2.83 


4.71 


10.37 


1.88 


6.60 


2.83 


27.35 


2.83 


0.94 


1.88 


0.94 


2.83 


0.94 


18.86 


8.49 


Accumulative
 
-Percentage
N=106)
 

1.88
 

5.65
 

8.48
 

13.19
 

23.56
 

25.44
 

32.04
 

34.87
 

62.22
 

65.05
 

65.99
 

67.87
 

68.81
 

71.64
 

72.58
 

91..44
 

99.93
 

http:MODE=50.0O
http:MEAN=84.39
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T A B L E No. 47
 

FEASIBILITY STUDY TO 
 INCREASE PRODUCTION
 

FILE INDUS302 (CREATION DATE= 19/04/79)
 
SUBFILE HONDURAS
 

CATEGiRY LFL CeDE 
AeSOLUTE 
FREQUFNCY 

RELATIVE 
FREQUENCY 
(PERCFNT) 

AOJUSTEO 
FREQUENCY 
(PERCENT) 

CUMULATIVE 
AOJ FREQ 

I-PERCENT) 

YES 1 68 8.6 20.8 20.8 

NO 2 259 32.7 79.2 10000 

NOT APPLICABLE -9 465 58.7 MISSIN( 100.0 

TOTAL 792 100.0 100.0 
MODE 2..C0c RANGE 1.000 HINI14UM 1.000 

MAXIMUM 2.000 

VALID CASES 327 MISSING CASES 465 
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T A B L E No. 48
 

SOURCES OF EXPANSION CAPITAL
 

ASSOLUTI 
CATEGIqY L.ABE CODE FREQUFNC) 

CREDIT 1 .77 

rWN FIJN S 2 42' 

FAMILY LOAN 3 19 

FRIE.N)S LnaN 4 22 

CTHER 5 39 

OUT 09 RANGE 53 

TOTAL 792 

.. E ]00 RANCE 

JYAXIMUM 5.000 

VALID CASES 199 PTSSING CASES 

SMALL INDUSTRY SURVEY: HONDURAS
 
DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

RELATIVE 

FREQUENCY 

(PERCENT) 


9.7 


5.3 


2.4 


2.8 


4.9 


74.9 


100.0 


4.000 


593
 

ADJUSTED 
FREQUENCY 
(PERCENT) 

38.7. 

CUPULA7TIVE 
ADJ FREC 
(PERCENT). 

38.7 

21.1 ssa 

9.5 69,3 

11.1 8o.4 

.19.6 100.0 

MISSING 100.0 

lOO.n 

MINIMUM 1.000 
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T A B L E No. 49
 

PROBLEMS TO INCREASE PRODUCTION
 

RURAL SMALL INDUSTRY SURVEY: HONDURAS
 

DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

CAT .1'1,Y LAREL CODE COUNT 

0 136 

CAPTT-L 1 174 
PQSPNAL 

2 93 

ECUIO4FNT 3 s1 
E1 4.T LS 4 

SE'4.A 'f 5 "26 

CAPACITY 6 4e 

OTHERS • "7 ._ 85__--

TOTAL RESPONSES 718 

232 MI.SSTNG CASES 560 VALIO CASES 

PCT OF 


RESPONSES 


18.9 


24.2 


13.0 


12.7 


.115 


3.6 


6.7 


11.8 


100.0 


PCT OF
 

CASES
 

24.3'
 

31.1
 

16.6
 

16.3
 

11.6
 

4.6
 

8.6
 

15.2
-


128.2
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T A B L E No. 50 

REASONS NO PLANS TO INCREASE PRODUCTION 

RURAL SMALL INDUSTRY SURVEY: HONDURAS 
DESCRIPTIVE PROFILE OF ENTREPRENEURS 

PCT OF PCT OF 

CiTE'1RY LAREL CODE COUNT RESPCNSES CASES 

LACK CAP TTAL 1 102 34.8 50.0 

Lt% n)PM ND 2 4!8 16.4 23.5 

RISK FACTOR 3 48 16.4 23,5 

LACKS FQOTPMNT 4 41 14.0 20.1 

L'ACKS SK!LLED L4P,)R 5 25 8.5 12.3 

OTHER 6 29 9.9 14.2 

TCTAL RESPONSES 293 100.0 143.6 

588 VISSING CASES 204 VALID CASES 
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TABLE No. 51
 

PROBLEMS OF ENTERPRISE
 

RURAL SMALL -INDUSTRY SURVEY: HONDURAS
 
DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

CATEGq Y L4 .L 


NhIPQ0BL.qmS 


CAPITAL 


FCLJ!P"cNf 

PAU MkT.qlALS 


.SIpq 


PERSCNNEL 


?FARKIET 

CYPER 


176 MTSS!NG CASES 


COCE 


0 


1 


2 


3 


4 


5 


6 


7 


.TOTAL RESPONSES 


616 VALID CASES
 

COUNT 


188 


?08 


143 


115 


•94 


77 


47 


48 


920 


PCT OF PCT OF
 
RESFCNSES CASES
 

20.4 •30.5 

22.6 33.8 

15.5 23.2 

12.5 18.7 

10.2 15.3 

E.4 12.5 

5.1 7.6 

1.2 7.8 

100.0 149.4 



TABLE No. 52
 

CROSS TABULATION OF REGION OF THE SURVEY 
BY ADEQUACY OF SHOP LOCATION
 

SMALL INDUSTRY SURVEY: RESULTS OF FORM 3
 
COMPARISON OF REGIONAL DIFFERENCES
 

vpi
 
CCILNT T
RC'l 	 PCT., I ,CE0UATE INAOECU,6. POW" 

C('L PCT. 
REG N6 

RE---------------

0. 

SOLAN . ! 

.............: . - I--. - - .
..... .	 . 

I. I 

0C0TF.PEQ; _. I .0 


1 	 0.0 

I.... 	0.0 


T .0RC7LA 30.8 I 8.40.0 1 69.2 "1I C.0 T 7.1 T 15.0 "I 

.1 0.0 T 5.E I 2.6 I 

.88.

3. 	 1 2 
2-

1 64. 17.1! 8
G ..1 S ....::" - .... . .RA2.3i -	 < 

CANLT 


. 50:..
.
 
I 0.3 


COLLV'N 


T 

L'IV,0A A.symFTR IC) 
L 5m.e (SyTJV=T C)=
•SCFPS'S ') (ASYMMSTRMC) 

I E 
---..... . ....... ... ..1 

--------I---------I--------r 
1 2 I 255- 1 42 1 299 
1 0.7.1 S5.3 1 .1,.0 v 48.4 

50.3 

-: i41 . 1 .
 
. :.. .1:- 39.3 1.:~
 

-.. 8 

.- -- . .. .. ------
rI I 1I 0 1
 
1 100.0 I 0.0 I 0.2
 
T 0.2 1 D.0 I
 
1 	 0.2 . 0.0 1
 

. 
I 50.0 I 13.6 I 15.9 
I 0.3 1 11.2 1 2.8 
- .-- I--------I-------


T 	 0.0 :.1 82.0 .'1 18.0 
0, J 2 I.8 1p9.9

1 0.0 . 23.6 1 5.2 

-I-------I 
 -..------
I .
 

4 . 507 107 
C.6 2. i . 

.
 
1
 
1
 

1 28.8
 

T:-
I
 
I
 

618
 
100.0 

~ITV~
.'0.0 :) REGTON6 O:DPENMENT TH
.~ 	 I=00 r-1-' 9EEotT
C.0
 

= 0.07752 WITH REGION6 
 DEPENDENT. 
 0.03511 WITF VF1 CEPENCENT.

,rpFFRPStS n (SvI.pFTFTC) = 0.04e?3 
CT = 0.05200 I-ITF RFGICN6 . DPEN'CENT. 0.12290 WiTH.Vp! .. ;EPENDENT.
PELRSnNS P 0.057,; SGNTIFICANCE .:0.0751 

kl'vP~r OF x, r q tyr zr-zii A-Tr c 
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T A B L E No.53
 

SHOP LOCATION: REASON INADEQUACY
 

RURAL SMALL INDUSTRY SURVEY: HONDURAS
 
DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

'RELATTVE ADJUSTED CUMtLAYIE
 
AESILUTE FRECUEk Y FREQUENCY ADJ FREQ
CATEGIRY LAREL CODE FFECUFNCY (PERCENT) (PERCENT) (PERCENT)
 

NOT CENTRtLLY LOCATE 1 65 10.5 60.7 60.7
 

OTHER REASONS 
 2 31 5.0 29;.0 e9.7
 

CAN'T EXPLAYN 3 11 
 1.8 10.3 100.0 

NC P2t2LEMS 
 -9 511 82.7 MISSING 100.0
 

TOTAL 618 100.0 100.0
 

n4OE 1.000 RANGE 
 2.000 MINIMUN 1.000
 
VAXIDUMC.Coo0
 

VALID CASES 207 FTSSTNG CASES 521
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T A B L E No. 54 

SHOP SIZE 

RURAL SMALL INDUSTRY SURVEY: HONDURAS
 
DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

CATEGOQY LABEL CODE 

RELATIVE 
ABSCLUTF FREQUENCY 
FREQUCNCY (PERCENT) 

ACEQUATE 1 379 6193 

INADEOUATE 2 235 38.0 

.NO ANSUER -9 4 0.6 

TOTAL 618 100.0 

MODE 1.000 RANGE 1.000 

MAXIMUM 2.000 

VALTO CASES 614 MISSING CASES 4 

AOJUSTED 

FREQUENCY 

(PERCENT) 


61.7 


3%.3. 


MISSING 


100.0
 

FTNIMUP 


CUMULATIVE
 
ADJ FREQ
 
(PERCENT)
 

61.7
 

lO0.O
 

100*0
 

1.000
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T A B L E No. 55
 

EQUIPMENT CAPACITY FOR CURRENT PRODUCTION
 

RURAL SMALL INDUSTRY SURVEY: HONDURAS
 
DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

ABSrLUTE 
CATGr,Y L 'SL COCE FRECU6NCY 

rONT KNOW 0 9 

SUF:r'.!FNT, "1 422 

INSUFFYCINT 2 13 

.NO EQIJP'ENT -' 34R 

TOTAL 792 

vanF 1.000 RANGE 

itAXMItJ 2.000 

VALTO CASFS 444 MISSING CASES 

RFILATTVE 
FREQLINCI 
(PERCENTI 

"1.1 

ADJUSTEC 
FREOUENCV 
(PERCENT 

2.0 

CUMULATIVE 
ADJ FREC. 
(PERCENT) 

2.0 

53.3 95.0 97.1 

i.6 •2.9 100.0 

43.9 PISSING 100.0 

100.0 100.0 

NININUM 0.0 

348 
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T A B L E No. 56
 

EQUIPMENT CAPACITY TO INCREASE PRODUCTION
 

RURAKL SMALL INDUSTRY SURVEY: HONDURAS
 

DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

RELATIVE 

CATEG0QY LAWEL 
AtbULUI 

CODE, FREQUENCY 
FRECUENCY 
(PERCENT) 

DChIT KNCW 0 9 1.5 

YES 1 142 23.0 

NO 2 462 74.8 

-9 5 0.8 


tOTAL 618 100.0 


MODE 2.000 RANGE 2.000 


'JAXI".JM 2.000
 

VALID CASES 613 MISSING CAZES.
 

ADJUSTEO' CUMULATIVE
 

FREQUENCY 
(PERCENT) 

ACJ FREC 
(PERCENT) 

1.5 1.5 

23.2 24.6 

75.4 100.0 

MISSING 100.0 

100.0 

MINImUN 0,0 

http:JAXI".JM


- 74 -

T A B L E No. 57 

kAW MATERIAL = DIFFICULTY TO OBTAIN 

RURAL SMALL INDUSTRY SURVEY: HONDURAS 
DESCRIPTIVE PROFILE OF ENTREPRENEURS 

RELATIVE ADJUSTED CUMULATIVE 

CATEGORY LABEL CODE 
ABSOLUTE 
FREQUENCY 

FREQUENCY 
(PERCENT) 

FREOUENCY 
(PERCENT) 

ADJ FREQ 
(PERCENT) 

EASILY AVAILABLE 1 313 50.6' 52.0" 52.0 

IaRD TO OBTAIN 2 1S 31.2' 32.1 84.1 

VERY HARD TO CBTAIN 3 96 15.5' 15.9 100.0 

NO ANSWER -9 16 2.6 PISSING 100.0 

TOTAL 618 100.0 100.0 

MODE 1.000 RANGE 2.000 H!NIPUP 1.000 
WAXTIMUM 3.000 

VALID CASES 602 MISSING CASES 16 
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T A B L E No. 58
 

DIFFICULTY IN OBTAINING RAW-MATERIAL
 

RURAL SMALL INDUSTRY SURVEY: HONDURAS
 
DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

CATEGORY LABEL CODE COUNT 

CUkLITY. f 227 

SCARCITY 2 190 

CISTA14CEITRANSPORT 3 45. 

STORAGE 4 56 

PR!CE 5 36 

CTHERS 6 67 

TOTAL RESPONSES 621 

227 MISSING CASES 565 VALID CASES 

PCT CF PCT OF
 

RESPONSES CASES
 

3.4o6. 40.2
 

30.6 33.6
 

7.2 8.0
 

9.0 9.9".
 

5.8 6.4
 

lO.e 11.9
 

100.0 109.9
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T A B 'L E 'No. 59
 

DISTANCE OF RAW MATERIALS CATEGORIZED
 

FILE INDUS302 (CREATION DATE = 19/04/79) 

SUBFILE HONDURAS 

RELATIVE ADJUSTED .CUMULATIVE 
ABSOLUTE FREQUENCY FREQUENCY ADJ FREQ 

CATEGORY LABEL ' CODE FRECUENCY (PERCENT) (PERCENT) (PERCE.NTI 

LESS THAN 5 KMS' . 1 352 57.0 58.2 . 58.2 

6-20 KMS. 2 70 11.3 11.6 6S.8 

2C-50 KMS. 3 6.8 11.0 11.2 . 81.0 

50-100 KMS 4 64 10.4 10.6 91.6 

MORE THAN 200 KFS 6 51 8.3 8.4 100.0 

OUT OF RANGE 13 2.1 MISSING 100.0 

OTAL 618 100.0 100.0 

MODE l.COC RANGE 5.090 MINIMUM 1.000 

MAXIMUM. 6.000 

VALID CASES 605 MISSING CASES 13 
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T A B L E No. 60
 

RAW MATERIAL QUALITY
 

RURAL SMALL INDUSTRY SURVEY: HONDURAS
 
DESCRIPTIVE PROFILE OF ENTREPRENEURS
 

RELAYIVE 

ABSOLUTE FREQUENCY 

CATSGfRY LABEL CODE FREQUENCY (PERCENTI 


1 320 51.8
CO0D 


2 174 28.2
AVERAGE 


3. 35 5.7
BAD 


14.4
NO ANSWER -9 e9 


TOTAL 
 618 100.0 


MODE 1.000 RANGE 2.000 


MAXIMUM 3.000
 

VALID CASES .529 PISSING CASES 89
 

ADJUSTED 

FREQUENCY 

(PERCENT) 


60.5 


32.9 


6.6 


MISSING 


100.0
 

-MINIMUM 


CUPULA71VE
 
-ADJ FREQ
 
(PERCENT)
 

60.5
 

93.4
 

100.0
 

100.0
 

1.000
 



T A B L E No. 61
 

7DOWN TIME'FROM'LACK OF'RAW MATERIALS
 

FILE INDUS302 (CREATION DATE = 19/04/79)
 

SUBFILE HONDURAS
 

kELATIVE 

ABSCLIJTE FREQUENCY 


CATEGnRY LABEL t0CE FREQUENCY (PERCENT) 


NONE a 3E2 * 61.8 

CNE DAY MONTHLY 1 162 26.2 


TWO DAYS mnNTHLY 2 45 7.3 


THREE DAYS MCNTHLY 3 29 4.7 


TOTAL 618 100.0 


-0I)E 0.0 RANGE 3.000 


-XVAU C.000 • "
 

VALID CASES 618 M1ut~fl EA€€ n 

ADJUSTED 

FREOUENCY.-

(PERCENT) 


61.8 


26.2 


7.3 


4.7 


100.0
 

MINIHUM 


CUMULATIVE
 
AOJ FREC
 
(PERCENT)
 

'61.8
 

e.0
 

95e3
 

100.0
 

0.0
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T A B L E No. 62 

RAf MATERIALS - LOCAL VS. NON-LOCAL PRICES 

FILE INDUS302 (CREATION DATE -. 19/04/79)
 
SUBFILE HONDURAS
 

RELATIVE 

ABSOLUTE FRECIJENCY 


CATEGORY LABEL CODE' FREQUENCY (PERCENT) 


VERY EXPENSIVE '1 .18 12.6. 


EXPENSIVE 2 176 28.5 


ECUAL 3 101 16.3 


C1 PF.R 4 43 7.0 


CCNSInERARLY.CHEBPER 5 76 12.3 


OnESN'T KNC 0 144 23.3 


TOTAL 618 100.0 


uE 2*COC RANGE 4.000 


•AXIUR 4.1000
 

VALID CASES 474 VISSING CASES 14.
 

ADJUSTED CUMULATIVE 
FREOUENCY AOJ FREC 
(PERCENT) (PERCENT) 

16.5 " 16.5 

37.1 53.6 

21.3 74.9 

9.1 84.0 

16.0 100.0 

MISSING 100.0 

100.0 

PINIPUP 10000 
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T A B L E 
 No. 63
 
PRODUCTION 


EXISTENCE 
OF OVERSTOCK
 

FILE INDUS30
 
SUBFILE 2 (CREATION
HONDURAS DATE
 

9/04/79)
 

CATEGFRy LABEL 

4A OVERSTOCK 

NAs OVErS OC 

C 

2 
-9 

APSOLUTE 
9OEFREQUENCy 

574 

20 

24 

RELATIVEFREQUENCY 
(PERCENTI 

92.s 

3.2 

3.9 

ADJUSTEbFREQUENCY 
(PERCENT) 

96.6 

MISSING 

CUMULATIVE 
ADJ FREQ
(4RCENTI 

96.6 

100.0 

100.0 

MODE 
TOTAL 618 100.0 100.0 

1.coc 
RANGE 

"MaBXIMUM 
VALI! CASES 

2.000 R1000 NINIMuO 

MISSING CASES 24 
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T A B L E - No. 64 

PRODUCTION = SALE OF INCREASED PRODUCTION 

FILE INDUS302 (CREATION DATE = 19/04/79)
 
SUBFILE HONDURAS
 

RELATIVE 
 ADJUSTED CUMULATIVE

AeSaLUTE FREQUENCY FREQUENCY 
 ADJ FREC
CATEGORY LABEC 
 CODE FREQUENCY (PERCENT) 
 (PERCENT) (PERCENT)
 

DCrESNT KNOU 
 0 ro 12.8 17.2 17.2 
YES 1 439 55.4 74.9 92.2
 

NO 
 2 46 5.8 7.8 
 100.0
 
NO ANSWER 
 -9 
 206 26.0 MISSING 
 100.0
 

TOTAL 
 792 100.0 100.0
 
MODE 1.OQC RANGE 
 2.000 MINIMUM 0.0
 

,PAYlPUP 	 2,00C
 

VALID CASES 
 586 MISSING CASES 
 206
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*T A B L E No. 65
 

PRODUCTION LOCAL DEMAND
 

SMALL RURAL SURVEY: RESULTS OF FORM 3
 

RELATIVE 
 ADJUrTED 
 Cp
 
-ESM-UTE3--REQ
RfREC* "FlZEC-
CATEGOPY LABEL "CCE FRiEQ (PCTJ (PC') (FC1)
 

I ES 1. 346 ,3.7 57,7 62.,
 

N. 
 2. 
 223 28.2 37.2 100.0
 

CIAL 792 
 100.0 •CO.O 
 '
 

PCCE .000 
 RANGE 2.000 HIN IP.UP 
 0,.0
 

-VALIL CASES 62;0COC ..... 
VAL!t CASES G0C PISSI'NG CJ SES 1'2 
 ..
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T A B .L E No. 66 

PRODUCTION I PROBLEM IN INCREASE 

FILE INDUS302 (CREATION DATE 
SUBFILE HONDURAS 

- 19/04/79) 

CATEGIRY LABEL 

DCESNT KNOW 

YES 

NO 

NO ANSWER 

MODE 1000 

MAXTMU 2.000 

VALID CASES 592 

RELATIVE 
ABSCLUTE FRECUENCY 

CODE FREQUENCY (PERCENT) 

0 80 12.9' 

1 3e5 62.3 

.2 127 20.6 

-9 26 4.2 

TOTAL 618 100.0 

RANGE 2.000 

PISSING CASES 26 

ADJUSTED 
FREOUENCY 
(PERCENT) 

13.5 

65.0 

21.5 

MISSING 

100.0 

HINIMUP 

CUMULATIVE 
ACJ FREQ 
(PERCENT) 

13.5 

78.5 

100.0 

100.0 

0.0 
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No. 67T A B L E 

REGION
 
CROSS TABULATION OF PRODUCTION 

QUALITY CONTROL BY 


HONDURAS
RURAL SMALL INDUSTRY SURVEY: 


DESCRIPTIVE PROFILE OV ENTREPRENEURS
 

REGIONS
 
cfluNi I
 

CCL PCT CCOTFPEC VARCALA GOASCORA.OANLI CL.ANCHO ROW
 
TCTAL
TUE N 


I I 1 2 1 3 1 4 1 . . .51.. .
VP45 -- . ..... -------- . . . . . . -!. . . . I 

A I ,0 1 32 1 37 1 70 1 97 1 236 

H&S 0QU LITY .)NT 1 0.0 1 61.5 1 42.0 1 39.3 1 32.4 1 38.2 

1! I 20 1 51 1 108 ! 202 ! 362
 

NO QUALIT'Y CONTA I I00.0 ! "8.5 I 59.0 I 60.7 1 67.6 1 61.8
 
- 1 -- - - I -- - - I. . . . . -. - . . ..-. . . 

1 52 88 178 2qq 618 
8.4 14.2 28.8 .48.4 100.0
0.2 


4 DEGREES OF FREEDC .. SIGNIFICANCE = 0.0016
QAW CH! S0l4RF= 11.46458 WITH 
CRJF.SI V = C.1Eell 
Cr..NTINGENCY "CrEFFICIFNT = 0.16578
 

NUIJPRER OF "TSSING CESERVATIONS a 174 
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T A.B L E No. 68 

SUFFICIENT SUPPLY OF LOCAL LABOR 

RURAL SMALL INDUSTRY SURVEY: HONDURAS
 
DESCRIPTIVE PROFILE OF ENTRLERENEURS
 

RELATIVE ADJUSTEO CUMULATIVE
 
ABSOLUTE FREOUENCY FREQUENCY ,AOJ FREC
 

CATEGORY LABEL CODE FREQUENCY (PERCENT) (PERCENT) (RERCENTI
 

YES 1 347 
 56.1 59.5 59.5
 

NO 2 236 38.2 40.5 100.0 

NO ANSUER -9 35 5.7 MISSING 100.0
 

TOTAL 618 100.0 100.0
 

MOOE 1.000 RANGE 
 1.000 MINIMUP" 1.000
 

PAXIMUM 2.000
 

VALID CASES 5e3 WISSING CASES 35
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T A B L E No. 69
 

PROBLEMS IN CONTRACTING WORKERS
 

RURAL SMALL INDUSTRY SURVEY: HONDURAS 

DESCRIPTIVE PROFILE OF ENTREPRENEURS 

RELATIVE ADJUSTED CUMULATIVE" 

ABSOLUTE. FREQUENCY FREQUENCY ADJ FREQ 

CATEGORY LABEL .. COD FREQUENCY .(PERCENT) (PERCENT) .(PERCENT) 

AVAILABILITY 114 14.4 36.8 36.8 

LACK OF RESOURCES 66 • 8.3 21.3 58.1 

LACK TRAINED WORKERS 62 7.8 20.0 78.1 

WRKRS.NOT INTERESTED 44 5.6 14.2 92.3 

OTHER 24 3.0 7.7 100.0 

NOT APPLICABLE 4482 60.9 MISSING- 100.0 

TOTA 792 100.0 100.0 

MODE 1,000 tANGE 4.000 MINIMUM 1.000 

MAXIMUM 5.000 

VALTD CASES 310 KISSING CASES 482 
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? A.B L E 

? PLANNING: 

No. 70 

WORK PLAN 

-SMALL INDUSTRY SURVEY 

________________RELATX 

CAEGO Y LAMEL CCDE 
!BSm7EL 

FREQ 

E _ACJAS7EC
F"--REZ -'FREC-

(PCT) (PC7I 

c1p
FAEC 

"PCT 

-

EA.LY 

kEEKLY 

FCRIN"CHILY 

PENTFLY 

1. 

2. 

. 

4. 

5. 

137 

.75 

4

.19 

1 

17.3 

9.5 

2.4 

0.1 

22.2 

12.2 

3.1 

0.2 

E.5 

56.1 

s.E 

100.0 

----

,PCCE 

rfl1'Ei ft. 

VALIt CASES 

0.0 

owO 

616 

TClUL 

IR'NGE 

' 

FISS1,G 

7S2 

5.000 

CASES 176 

100.0. loO.b 

INIFUP. 0.0 
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AO 

PROYP.CfO Tl-iCNOL(XUA RUML. CMI -II 
11STRLJMENTO 2 

I.Registro 

8.9 Ciserfo 

2.3 Dopnrt~imcnto 

_____________________-10.11 

.4.5 Municipio ________6.7 

Lugar 

c h 

Alden y]y 1ib 
6JEU 7f 

12.13 Encucstador ________________14 Sujicrviso.r ___________ S.1.8 N0 Cofrlativo 
Si n 
8 9u 101 11 

o 1 

Nomhre del Entrevistado ________________Tipo 

___ __ ____ __ __ __ __ __ __ ____ __ __ __ __

do rnpresni_______ 
__12

19.20 M~igo rPmiirc.sa_____ 
13 14 15 16 17 IS 

Nombre de la Limpresa __________________lirccci6n do, la rmprcsa 19 21) 

21. AMo Const, local 23. 1Valor al construirlo 28. Propicdad del lucal . J29. Precia del Alciuilcr '33. Dimensioncs Ftsrado Construcci.6n 
_______27. Lps. ______ 1. Propio2Altuld :1g oc3.2 L. 35______cn*.Ml 3Rgua 

4.Presta~do sj3.____________ 

I: U I P 0. 

Ncnncro Origcn 0..No sahc 10x~ ao ih uo on ciue Si tido, Precio o Rocn- V:U51ntO t ic.'rhorns jf'.No sahe 1.Comprado 11 ..Nticvo I1 i hi atg- otnlr t Io n o-
C6di TIPO DE FQUIPO t-Usndo I1.Import. 2.flonado 2.Us:ido o0conqtru- dad cuan icihirlo o fMcii- i u1o 1C6di!- Qu6 hacc cuando el e

.9 dad dia- 12. Mic 3.Alqlui lado 3.N. S.A. IY6 ido lo ri Iconstrti r Io ! timi F go cjuzPt s C descompor 3.Reg: 4.Constiruj. :61).16 (Itq ,.znlo, SC j no14.tr .1 IIp J j_ 



PROYECTO TECNOLOGIA RUA. CDI-USAID
 

INSTRUMENTO 1 

I. Registro 2-3. Dpto. 
Fecha: 

4-5 Mpo. E [ [ 

a-7 Aldea 
1 2

L E 
3 4 5 

6 7 
8-9 Caserfo 10-11 Lugar ____._____ 

12-123 Encuestador 14 Supervisor L-i 1 "1-] 

12 13 14 
Nombre del Entrevistado 

15. NO Entre- 19. C6digo Tipo de Em-. 
18. vistador 20. Empresa presa Nombre Emoresa Dlreccl6n Empresa 

DESCRIPCION DEL TALLER 7 ESTRUCTURA DE LA EMPRESA 

[E] rl Paredes [1 Techo [] Piso E) Ubicac16t j'Li Estructura de Empresa
21,22 23' 24 25 26 

.00 no tiene 0. no tiene 0. no hay 1.galera 1. empresa mercantLil Ind. 
J1 manaca 1. manaca 1. madera 2. solar 2. sociedad colectiva 
02 banb6 2. teja 2. cemento 3.construc- 3. asociaci6n cooperativa 
03 bahareque 3. madera 3. ladrillo ci6n Espdc i. sociedad an6nima 
04 adobe 4. zinc 4. mosaico 4.casa de - 5. empresa familiar 
05 madera 5. asbesto 5. habitaci6r. 6. 
06 piedra 6. 5. 
07 bloque 
08 ladrillo 
09 I
 
NOMAq'UINAS SEGUN FUENTE ENERGIA DUEOS 

F-L Animal El [I Energfa ] [] 33-34 Duefion 

27 28 29 30 

Masc. Jornada Femen. 
ME El Humana [E] [] [-] . Compleia. [i--] [ ] 1. Completa 
31 32 35 36 37 2. Parr.al 38 3E 40 2. Parcial 

NUMERO DE TRABAJADORES 

F-1 F--1 Familiares total '--IJ ] Familiares adultos [ L Familiares nifios 
41 42 43 44 45 4.C 

Edad Jornda" Ed-d Jornalda:mM-EwE 10-17 D1 F D- LIE] EEEo- 7 E-1I DL]=_ 
47 48 49 50 53 54 C 57 58P 61 62 63 64 67 68 C 71 72P 
M"lc. F-LID + LI DI 1 MED 1]rm. 18 + DLI 111ED 

51 52 ", 56 59 60 65 69 70 7366 74
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PROYECTO TECNOLOGIA RURAL CLM-USAID 

INSTRUMENTO 1 Fccha: 
1. flegistro 2-3. Dptc. -4-5 Alplo. 0ii Elii -i 1111 Mi 

1 2 3 4 5Z-7 Aldea "_[-____" 

6 7
B-9 Caserfo _____ _____10-11 Lugar jJ~ jji: 
12-13 Encuestador ____________14 Supervisor_______________ 

12 13 14Nombre del Entrevistado 

N°15. Entre- 19. C6digo Tipo de Em-. NombreEnioresa 
18. vistador 20. Empresa presa Dlreccin.Enpresa 

DESCRIPCIoN DEL TALLER ESTRUCTURA DE LA EMPRESA 

,22 Paredes 3~ liiPiso21 23"' Techo 24- 25Ubicac.16n1"25 26l Estructura de Empresa 

00 no tiene 0. no tiene 0. no hay 1.galera I. empresa mercantil inld. 
a1 manaca 1. 1.manaca madera 2. solar 2. socledad colectiva
02 bambai 2. teja 2. cemento 3. construe- 3. asociaci6n cooperativa
03 bahareque 3. madera 3. ladrlllo ci6nt ,i.Esp-c sociedad an6nlma
04 Adobe 4. zinc 4. mosaico 4. casa de-- 5. empresa familiar
05 madera 5. asbesto 5. babitacl6r. 6. 
06 piedra 6. 5. 
07 bloque 
08 ladrillo 
09 

N- MAQUJINAS SEGUIN FUENTE ENERGIA DUE OS 

I [i Animal E [] Energfa [.7] 33-34 Ducfis 

27 28 29 30 

Masc. Jornada Femen. 
--- L__ Humana M-i [ii- 1. Co.mpIea. E] []-7J 1. Complota
31 32 35 36 37 2. Parn!al 38 39 40 2. Parclal 

NUMERODE_TRA3JADCla _______________ 

E1 [-'ii Familiarrvs total [-i [-] Faniliares adultos j Familiares niflos
41 42 43 44 45. 46 

Edad Jornada Edad Jornada 
10-17 rDDL 0 -1FLiDEl flfM147 48 43 50 . 53 54 C 57 58 P 6i 62 65 64 67 68C 71 72 P 

.,as. DD }IB8+ r77 LJD[Z Fe. LMD 18+ [D1 - LJ L7n 
51 52 &'" 56 59 GO 65 66 70 7469 73 



______ 

-PROYECTOTECWOLOGIA RURAL CDI-USAID
 

ENCUESTA SOCIOECONOMICA
 

1ROMBRE ENCUESTADOR _"--_____ 
V33I7 

i(mero Boleta 
nECEA_ Vi 
fNIREGADO 

REV.SUP.
 
REV.II
 

1. DATOS DEMOGRAFICOS
 
1-1. Localizacion
 

f7 I I /Depto.._pio.__ 
V3 V4
 

Aldea .Caserio 	 "__ 
V5 V6


~Lugar 
V7
 

1.2. Empresa
 

Wombre
 

Tipo de Empresa
 V8 

Direcci6n
 

1.3. Datos del .Entrevistado
 

1.3.1. 	Nombre_______________ 
1.3.2. 	Sexo: 1. Masculino 2. Femenino V9
 

(en aios) 	 /
1.3.3. Edad 


1.3.4. 	Estado Civil 1. Soltero 2. Casado 3. Viudo
 

4. Divorciado 5. Uni6n Libre
 
I
6. Abandonado 

V11
 

1.3.5. 	Numero de Hijos
 

Si tiene: hacer !as dos preguntas ,
 
si ,si no, par a 1.3.6.
 

______V12 

-7_ _7a) ZCu'antos hijos viven con usted? 

V13
 

'b) ZCuuintos do ellos trabajan en 

esta empresa o taller? _'----_i / 

lugar de ori.genV 
ICu~les su 

1.3.6. 

f= 1
00 del mismo lugar 

V15
(Departa.ento) 


1.3.7. 	 lCulntos afios tiene usted dc vivir
 

aqul? (afios)
 V16
 

ZEs usted el.dueao o administr'dor do
1.3.8. 

la empresa? 

71. Ducilo 2. Administrador • " 	 V17
 



1.3.9. LTiene usted 	otra ocupaci6n ademis de esta?
 
1. S1 2. No
 

ISi tiene otra, haga la siguiente pregunta/ V18
 

a) LQuS otra ocupaci6n tiene? 
000 NSA (ocupaciBn) /T /" 

V19 

1.3.10. 	IAntes de trabajar con esta.empresa/taller
 
que ocupaci6n tonia?
 
000 Siempre ha tenido la misma
 

(ocupaci6n) 	 / /7 
V20 

1.3.11. 	lAdemas de esta empresaltaller tiene otra?
 
O. NSA 1. St 2. No
 

FSi tiene otra, haga las dos preguntas siguientes/ V21
 

a) IQu' 	clase de empresa/taller?
 
00. NSA 01. No tiene
 

tipo empresa/taller V22
 

b) IDOnde estg ubicado? 
000000 N.S.A. (No tiene otro taller) 

Dpto. Mpio. I / / / I / 
V23 V24 V25 

Ciudad o Aldea 

1.3.12. ZSu padre esta vivo o muerto? 	 F7
 
0. No sabe 1. Vivo 2. Muerto 	 V26
 

1.3.13. 	 ICual era/es la ocupaci6n principal de
 
su padre?
 
000. 	No recuerda
 

V27
(ocupaci6n) 


1.3.14. 	!Su madre esta viva o muerta?
 
0. No 	sabe .1. Viva 2. Muerta
 V28
 

1.3.15. 	LCual es/era la ocupaci6n principal de
 
su madre?
 
000. No 	recuerda -p (ocupacio'n) / V299 

1.3.16. 	 ICuantos familiares adultos viven en su casa 
la mayor parte del afio? TT7 
00. Nadie mrs (vive solo en la casa) 	 V30
 

1.3.17. 	 ZCuantos familiares ni~os adem~s do sus propios hijos
viven en su casa la mayor parte del ado? / / /
00. Nadie m~s, vive 	solo V31
 
99. No 	hay nijios 

2. EDUCACION Y ENTRENAMIENTO
 

2.1. LSabe usted leer? 	 2.2. LSabe escribir?
 
1. 	Si 2. No 1. Si 2. No -7 /
 

32 V33
 
2.3. ISabc sumar? 	 2.4. LSabe restar?
 

1. Si' 2. No I. Si 2. No /__l/ / 
V33A VBBM 

2.5. JSabe multiplicar? 	 2.6. ISabe dividir?
 
1. Si 2. No 1. Si 2. No r---7 /
 

V34 V35
 

2.7. 	 lCu~il fue su 6ltino afio de educaci6n cursado y 
prohatdo? / / /_ 

00. No fue a la c*cuela 	 V36
 

a(iio 
 K> 



2.5.1. ZEn qu6 afio 	lo complet6? 
00. No fue a la escuela __/__ 

V3701. 	No recuerda 

ano
 

(Codificaci6n directa)
 

2.6. Iecibi6 usted algusn entrenamiento (cursos,
 
seminarios) o asisti6 a alg~n programa fuera
 
de la escuela?
 
00. No recibi6 ninguno
 

7IIII I 
V38 V39
 

V40 V41
 

2.7 LQug cursos le gustarfa recibir a usted? 
00. Ninguno 01. NO sabe 

curso curso III /__1!
V42 V43
 

curso
_urso 


V44 V45
 

(Codificaci6n posterior)
 

PARA LAS SIGUIENTES 	PREGUNTAS USAR EN LAS LINEAS DE LA IZQUIERDA
 

LOS SIGUIENTES CODIGOS: 1. SI 2. NO
 

2.8. ILC6mo aprendi6 su oficio? Duraci6n en meses / 

Un familiar le ensen6 	 * /E--_--/ 
V46 V47 
V46 V47__
 

Estuvo como aprend~z 

VFf8 'V49
-8 , / 

A travys de cursos 

V50 V51
L /
Asisti6 a escuela vocacional ___'__/ 


V2 V3 ,
Lo aprendi6 por si mismo 

,V54 V'55 
-4 V I
 

(Otra forma) 


V56- V57 

(Otr*a forma) /---11711 
V58 V59 

2.9. /N6mero de Cursos Recibidos .Duraci6n en eses /
 

Contabilidad GUncral nticro • 	 / , / / 
V60 V61
 

Contabilidad de Costos	 I _/ I / 
V62 V63
 

Control de Producci6n /_/___/
 

V64 V65Administraci6n 115sica 	 1__/ / /~ 

V66 V67 
Cooperativismo 

V68 V]9
 

Hcrcadco
 

V70 V71
 

, / i /Ventas 


V72 %V73
 



-4-


IlA. 	 ZTicne aprendices trabajando en este mmeurIo? ICu.ntos? 
00. 	No ticne n~mero I I7-

V74 

2.10.1. 	 LCu'l 4s el perrodo quo deben estar los aprendices en 
esta empresa antes de dar por terminado el periodo de F /7 
aprendizaje V 75 
00. 	No tiene aprendices (neses)
 

I PARA 	 LAS SICUIENTES PR-GL'NTAS USAR CODICO 1. SI 2. NO / 

2.10.2.' ZCuSl es el sistema de pago y cu-nto se paga a los apren
dices?
 

Sistema 	 Cantidad Mensual (Lempiras)
 

El aprendiz paga _---7 Iii 
V76 V77 

Recibe 	un salario
 
17 	 FT7 

V78 V79
 
Otros
 r.__/ / /"
 

V82. V63
 

3. 	 Categorfa de Piop-L-L.Lu 

3.1. LCu~ntos a~ios de experiencia tiene en este cYicio?
 
__7--


V86A
 

Cufntos aiios de experiencia tiene en esta empresa?
 

V86
 

3.2. 	 LEn qu6 afio fue fundada o empez6 a funcionar esta
 
empresa o taller? I /I 

(afio) V87 

3.3. 	 jQu6 ripo de estruct-ura legal tenia esta epresa cuando
 
fuc fundada? 7-


VS3
 

1. Propiedad Individual 2. Sociedad Colectiva
 
3. Asociacji6n Cooperativa 4. Socidad An6nima
 
5. Erpresa Familiar 6.
 

/IIACER 	LAS DOS STGUI'.NTES PREGU:TAS S) ES DUE.O DE LA EMPRESA / 

3.4. 	 !Qu6 razones o motivos tuvo usted para empezar con 
esta emprcsa o Laller? /'-7 7 
1. Desco do hacer dinoro V89 	 V90 
2. Era una empresa familiar 
3. Tcnila experiencia previa en In materin 	 --7 7 
4. Era ] ocup\iciln prin.ipJ1 d-l.;-u padre 	 \ 
S. l'sco de ubi 112e p'Osti *i2o con a d-.is gcntc V91 

6. 	Seguridad person:i al toner un trabajo que no 
dependia d1e un patrin /--7 /-7 

7. Secdi6 CuLuCm:1 quo este tipo dce productos lenia V93 V"9
raucha deouanda8. 	 _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 

http:Piop-L-L.Lu


3.5. LC6mo leg6 usted a ser duefo do esta empresal
 
0. No 	so aplica, no es el dueao V95
 
1. La 	fue creando poco a poco
 
2. La 	compr6 una vez que ya estaba formada
 
3. La 	hered6 de sus familiares
 
4. Empez6 con un socio y despu~s le compr6 su parte
 

3.6. 	 LCu'l es la forma actual de propiedad de la empresa?
 
1. Propietario 6nico, un s6lo propietario V96
 
.2. Sociedad Colectiva
 
3. Cooperativa
 
4. Sociedad An6rnima 
5. F; 	empresa familiar
 
6.
 
7. No 	sabe
 

3.7. 	 ZA quign vende la myor parte de la producci6n?
 
1. A una distribuidora nacional (privada)

2. Al detalle (a personas individuales) V97
 
3*. A los almacenes y truchas locales
 
A. A una*cooperativa
 
5. A una agencia gulernamental
 
6. 

3.7.1. 	 ZSabe usted cugnto ms cobran los distribuidores que lo que

usted cobr6 por su producto? I /
 
00. No 	sabe 
 V98
 
1. 10-20% 	 2. 21-30% , . 31-40%
 
4. 41-50% 	 5. 51-60% 
 6. 61-70%
 
7. 71-80% 	 8. 81-90% 
 9. 91-100%
 

10. 100-125% 
 11. 126-150% 12. 151-175%
 
13. 176-200% 	 14. 201-225% 15.
 

99. N.S.A. (Vcnde
 
directamente
 
al consumidor)


3.8. 	 Vende usted sus productos

1. por contrato 2. por pedido 3. al producirlos V99
 

3.9. 	 El pago que usted recibe por ..us productos es en dinero 
en efectivo, en especies, en materiales y en dinero, I /
espccies y materiales, servicios. VOO 

1. Efectivo 2. Especies 3. Servicios
 
4. Hateria Prima 5. Dinero y Especies
 
6. Hateria Prima y Dinero 7. Materia Prima y Especies
 

3.10. 	 Recibe el pago inmediatamente o a plazos (cr6dito)?
 
1. Inmedintamente 2. Plazos 3. Ambos I---'_I 

viol 
3.10.1. 	Si el pago lo recibe a plazos Zen cugntos dias? 

00. No 	vende a plazos (cr~dito) / 77 
99. No hay periodo fijo V102
 

(dias)
 

3.10.2. 	 Si usted vende al CIZ diLo Zqu' porcentaje de su produc
ci6n mensual vende a]. crdito? /I
00. No vende al cr~dito 99. No sabe, no puede calcular V103
 

(porcentaje)
 

4. Categorla Organizacifn
 

4.1. A qu6 organizaci6n pertenece usted 
00. A nitiguna 	 fF7 7 I /V104 V105 

(Coditicaci'n posterior) /- / / / 
V106 VJ07
 

cft, 



4.2. Tiene usted contactos con pequefias industrias o ;dlle
res en su comunidad qua producen la nisma clase de pro
ductos? Si los tiene, cu~n a menudo?
 
0. No 	tiene contactos 1. Semanalmente Vi08
 

2. Quincenalmente 3. Hensualmente
 
4. Espor5dicamente 5. Una vez al 'aio
 
6. No 	hay otros talleres/industrias con el mismo producto
 

4,3. 	 Las personas que estgn trabajando en la misma clase de pro
ductos jhan tratado do organizarse? . 
0. No 	sabe I. Si 2. No V109
 
3. No 	hay otras personas con los mismos productos
 

4.3.1. 	Si han'tratado organizarse, Zbajo que tipo de organizaci6n?
 
00. No 	han tratado de organizarse I/ / 
98. No 	sabe quo tipo de organizaci6n VlO
 
99. NSA (Es el Gnico taller)
 

(Codificaci6n Posterior)
 

4.3.2. 	Si han tratado de organizarse, !con quS objetivos?
 

00. No han tratado de organizarse
 
98. NSA Es cl 6inico taller)
 
99. No 	sabe conque objetivos 

... ..	 __ __ __ _ i-7--II I I 

.. 	 v Ti-

V1 3 V1 TF- --	 I I I 1 1 

4.3.3. 	Si no han tratado de organizarse Ia qu6 se dcbe?
 
00. No 	se aplica, han tratado de organizarse
 
98. NSA (Es cl Oinico taller)
 
99. No sabe ]as razones
 
........... _ _ _ _ _ razon f--7 - I / /
 

I 	 V116 VII?
 razon 
(Codificaciin Posterior) (Codificaci6n Posterior) / / / / / I 

.V118 
 V119
 

5. CATEGORIA PRODUCCION
 

5.1. 	 JC6mo ha sido la producci6n.de esta.empresa durante 
cl a~o 1977 comparada con 1978? / 
1. Aument6 2. Disninuy6 3. Igual 4. No sabe V120
 
5. NSA 	( reci6n ereada)
 

5.1.1. 	jPor qu6 ha sido asi?
 
00. No sabe 99. NSA (reci6n creada) f7/ / / / 

razon _raz6n V121 V: '12. 

_ raz6n _ _raz6n 

.- ________raz61% raz6n V123 Vi2 
(Codificaci6n posterior) (Codificaci6n posterior) / / / / / 

V125 Vi26
 
5 	 IC6mo ha sido la produccin de esta erniprcsa duranto 

t1 ario 1978 en comparacion con los cinco a~ios ante
viores (1973-1977) ---
:I.. Aumvnt6 2. Dir.rninuy6 3. Igual 4. No sabe 

S.. NMA 	(recie'll creada)
 

A,
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5.2.1. LPor que ha sido ast?
 
00. No 	sabe 99. NSA (recign creada) ,.-'/'-- - --


V128 V129
 

V130 V131
 

(Codificaci6n Posterior) (Codificaci6n Posterior) -7- -7-

V132 V133
 

5.3. 	 ZC6mo'ha sido la produccion en este lugar durante el
 

afio 1978 en comparaci6n con 1977 (de las empresas
 
en la misma linea de producci6n)?
 
1. Aument6 2. Disminuy6 3. Igual 4. No sabe F-7 
5. NSA (esta es la 6nica) 	 -V34
 

5.3.1. 	RPor qug ha sido asi?
 
00. No 	sabe 99. NSA (Es el (mnico taller)
 

raz6n 	 raz6n F-7- I / i 
V36raz6n 	 -V135raz6n 

.Yl!3._ .V13S. 

__ _ _ _ _ raz6n " taz6n I_/ / ./ 

(Codificaci6n Posterior) (Codificaci6n Posterior) V13. Vi40 

V1 39 V1 .0 
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5.4 	 1C6mo ha sido la producci6n en este lugar de las em
presas de la mis.a llnea de produccin du-ante el afto
 
1978 en comparaci6n con lon cinco aflos anteriores
 
(1973 - 1977) 
 ,V141
 
1. Aument6 2. DisminuY6 3. Igual 4. No sabe
 
S. NSA 	(Es el (inico taller)
 

5.4.1 	 ZPor qug ha sido asi?
 

00. No sabe
 
99.' NM (Es el rinico taller)
 

V242 	 V143
 

V145
 

V146 	 V147
 

5.5 	 Planea usted aumentar la producc_;6n en este atfo?
 

0.No sabe 1. S1 2. No. 3.. No so aplica (reci6n creada) V148 

Si responde si, hacer la siguiente pregunta; sino pasar a
 
la pregunta 5.5.4
 

5.5.1 UEncunto? (unidades de producci6n) 
__ _ __i___ 

99997. No sabe
 
99990. NSA (empez6 este afio)

99999. NSA (rio piensa aumentar) 

5.5.2 	 Min cunto? (porcentaje de aumento comparado con la
 
producci6n actual? 
 I1 	 J 

I__ _ _ 

997. No sabe 998.. NSA (empez6 este aflo)

999. NSA (*e picrsa aumentar)5.5.2.1 	Si piensa atmentnr]a a qui6n picnsa vcndera? 

0. No piensa auznntarla _J I 
V15; 	 V152
1. Vender-le directamente a los consumidores locales 
 = 
 =
 

V153 	 V15142. Venderle a los cor orcantes locales
 

3. Venderle a los comerciantes do fu ra de su lugar 

4. Expo-tarla 

8. 1"o 	 a].o 9. ISA ((i:pe&oste afo) 

5.5.3 	 LLa eecs5in do auricuitar !a producci6n fue hecha des
pu6s dc i'L :.i:jr un oeitudio?L 

71q b t 
1. Si 2. No 3. NSA (no pienna aumontarla) 
4. NSA (o'pc'z6 .tc zi:.o) 



Si respondi6 a la pregunta anterior (5.5.3) ue si, prepuntar: 

5.5.3.1 	 LCuSles fueron los resultados del estudio? t I 
V156 V157
 

1. 	Habla bastante demanda y poca oferta F 
Visa V159 

2. La capacidad del equipo permitla aumentar la produc
 

ci6n 

3.. Le ofrecieron cr'ditos
 

4. Le ofrecieron t'cnica
 

5. El equipo estaba siendo sub-ttilizado
 

6. 

7. NSA (no hizo estudio)
 

8. NSA (empez6 6ste aflo) 

Facer la 	siguiente pregunta si la persona respondio en la pregun

5.5 que no piensa aumentar la Droducci6n
ta 


lCugls son las razones para no auentar'la producci6n?
5.5.4 

01. Ray 	poca demanda y mucha oferta 'F-! E'l 
02. No tiene los equipos necesarios 	 V160 V151
 

03. No tiene gente capacitada 	 ' 
04. 	 No tiene dinero
 W162 V163
 

Io hay posibilidades de obtener cr~ditos
05. 

06. 	Lo considera un riesgo
 

07. 	 El locales muy pequeno
 
98. NSA 	 (empez6 6ste alo) 
99. NSA 	(no piensa auentarla ) 

5.5.5 	 !Si usted espera aumentar la producci6n, qu6 recursos
 

necesitaria, qug cantidad, y d6n4e piensa conseguirlos?
 

Recursos -Cantidad Fuente
 

1. Si 2. No
 

(a) Agrandar 3a planta 	 M IZIZE[ T 
VAI VA2 V.J 

-(b) 	Contratar mns gente tz z---
VA4 V:., 
t- z(c) 	Especializar emplea 

VA7 VAS V-9
dos 


Md Torar'cursos de ad- ~i
 
VAo VAla V;.2
ministraci6n 


(e) 	Pedix' asirtetcia t6.:nica de altien lpaL_---_ 
VA13 VAI; V1 que inparta cursos 

M£ 	 Pei'r ai.:istf-ncia t6c

nica ,ara r.;par -

VA fi VA17 V..!,tos 

( Q) 	Coripr'.ix "r -;eq uip . _ _ _"_= 

VAI9 VA1.'9 V:.. 

(h) 	Arregar abs equipos
 

que estb "desccmpues 
 0 ED i 
VA22 VA:.i V.'tos 


(M 	Soicitar czito ED_ E 

t0
 

http:ripr'.ix
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() 	 E1JT-
VA28 VA29 V-.-0
(k)~ 	 _ 

_0 

_ _ _ _ _ _ ___ C _ 

VA31 VA32 VA33
 

0.5.5.1 	 ,SI piensa conseguir cr6dito (dinero) para aumentar la
 
producci6n, c6co espera obtenerlo y quo cantidad?
 

Fuente 	 Cantidad (Lempiras)
 

1. SI 2. No
 

,Fondos pt'opios __________ 	 ~ ~ fj 
VA35 VA36 

Pr~stamo familiar 0J Lu,I I J 
VA37 VA38
 

Prfstamo 	de amigos --I I IIJZ I7 
VA39 VA4O 

Cr6dito en el banco cI. in1i 1 
VA4l VA42 

Buscando 	otro socio II 
VA43 VA44 

Vendiendo parte de la 
M f FTT_Empresa 

VA45 VA46
 
OtI'o 	 C u z1I"1 I 

VA47 VA48
 

5.6 Piensa usted cambiar su oficio?
 
1. Si 2. No 3. No contesta 4. No sabe V---/
V171A
 

5.6.1 Piensa usted cambiar la linea de producci6n?
 
1. Si 	 2. No 
 3. No contesta 4. No sabe V171
 

Ilacer la pregunta siguiente s6lo S! en la anterior respon
di6 que si 

5.6.2 	 UPorqu6 p'cnsa cambiarla? 

V17217 ID 
rzru V174 Mii 
lVw76 

(Cod-f-.; ci61 z:torior) 

Ifacer la 	sigulente p'egunta solaniente si on la pregunta 

5.6.1 respondi6 quo no piensa camblar la linea do produc
ci6n 

5.6.3 	 ZI'ox'C.c no pcr.:a cxtmbiarla? 
00. Pion:;t c.:'L*,crla, no -0 aplica 

mV77 E 
LIZ] V!17'3i 
[L0 vi 

5.7 	 IQu6 probletnas encucntra usted para vender sus pro 
ductr s -Z 
00. 1.1guno 	 VIe2 



01. Vlas de comunicaci6n 
 via 
02. Sisteina de Iransporte 	 E J via 
03. Embalaje 
 Vie
 

04. Calidad 	 V18
 

05. Precio 

06. Competencia (local-regional)
 

07. Otros, especifique
 

5.8 	 LEncuentra usted quo la demanda de sus productos es satis
 

factoria para lo que usted ofrece?
 

0. No sabe 1. S1 2. 
 No 	 ['-:
 
V187
 

5.9 	 SI usted vende su producto fuera del taller, cugnto tiem
 
po gasta en esta actividad (das semanales)
 
0. 	No vende nada fuera del taller
 

_dias semapales 
 1 
V188
 

S.q.1 
 ZEn cugnto calcula usted sus costos mensuales de comer
cializaci6n por concepto de:
 

Concepto Cantidad (ps.)
 

Transporte ___ ____
 

Embalaje r[isZi i
 

VISO* Tiempo ocupado 	 _ Er I__ 

V191
 

Hospedaje _"_ 
 iI 
VI92
 

Alimentaci6n _ 	 IZ I 
V193
 

5.10 	 Do su experiencia lqu6 factor principal ha contribuido
 
al desarrollo y 6xito do su empresa?
 

V194
 

0. No sabe 	 5. lEucho trabajar
 
1. Suoete 	 6. Experencia

2. Acc'eso a capital 7. Capacltaci6n
 
3. Amigos 0. No ha tenido 6xito
 
If. Buenos trabajadores
 

sr 	 CATEGORIA E11'LEO DE CAPACIDAD INSTALADA 

6.1 	 iCuan'ooz dias ad~asla c;cmana trabaja este c-st.eblecinienzto? 

V195
 

6.2 	 lCuantor dias a ].a semana trabaja ustcd aqui?
 

Vdiah 
vJ~ 



-12

6.3 Cuhfntos turnos operan en'el establecimiento? 
turnos EI 

V197 

6A' 	 ZCuntas horas diarias trabaja usted aqui?
 

horas 	 M e
 ~V198 

6.5 	 Pqnsando en el equipo existente y en la capacidad

misma del edificio, !Cu~ntas horas mfs trabajarla

usted diariamente?
 

horas 	 V199
 

6.6 	 Pensando en el equipo existente y en lacapacidad

misma del edificio, icugntos turnos mfs crearia us
ted en este establecimiento?
 

turnos 
 V200
 

6.7 	 ZCu~ntas mfquinas estgn descompuestas?
 

tniquinas 
 O=
 
V201
 

6.8 	 ICugnto tiempo han estado descompuesitas? (Tiempo en
 

meses)
 

tiempo primera m~quIna
 

tiempo segunda mrquina V202
 

"V203
 

6.9.1 
 ZCugI ha 	sido la raz6n para quo esten descompuestas?
 

0. No sabe 
 i V204
 
1. Picza rota
 
2. Falta do repuestos 	 11 ]V205
3. No saben arreglarla

4. El arreglo sale 	muy caro 
 V206
 
5. No so Jb di6 cl 	mantenimiento adecuado
6. V207
 
7. N.S.A. (No hay ninguna descompuesta) 

/
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2. CATEGORIA MERCADO DE EXPORTACION
 

7.1. 	LQug porcentaje de la producci6n de 1978 fue exportadoT
 
000. 	Nada 

porcentaje 1I 7 
V208
 

7.2. 	 LCuantas unidades de producci6n exports en 1978? 

00000 No export6 7 7 T 7 
unidades 	 V209 

ISi responde que export6, hacer las siguientes preguntas, I
 
Si no, pasar a 7.3. /
 

7.2.1. IA d6nde-export6 sus productos?
 
0. No se aplica, no export6 	 -7 V210
 

1. Guatemala. 2. Nicaragua 3. Costa Rica 	 T7 V211
 

4. 	Panama 5. Fuera del area centroamericana / .V212 
P7 V213 

7.2.2. LC'mo export6, a trav's 	de qu medios?
 
0. No se aplica, no export6 	 f7 V214
 
1. Directamente 2. a Trav's de exportador privado 	/'7 V215 

3. A 	trav's de una agencia gubernamental 1-7 V216
 

4. _F7 	 V217 

7.2.3. LQug. problemas encontr6 	al exportar?
 
00. No export6 	 )77 r-7-


V218 V221
 

I m 7i_7 

V219 V222
 

(Codificaci6n posterior) 	 / /7 / I
 
V220 V223
 

[11acer la siguiente pregunsta s6lo si a la pregunta 7.2 / 
respondi6 que no habla exportado / 

7.3. 	 LCu3les fueron las razones para no exportar?
 
00. No se aplica, export6 	 --7 /-T-


V224 V227
 

V225 V2;IS 

V226 V229
 

7.4. lPiensa exportar este afio 	de 1979?
 
1. S! 2. No 	 I /

VF2 30 

7.5. 	 ZPicnsa exportar a las mismas partes del ario pasado? I/ 
1. Si 2. No 3.N.S.A.(No export6) 	 V231 

7.6. 	 ICon cu5nto capital inicial (inc]uyendo equipo, 
herranicLnta:;, r.chls, instalacione; fisiras,/ / 
etc. cmpez6 esta firma? V232 

000000. ho recuerda 	 cantidad Lps.
 

7.7. 	 lCon culnto capital. en materia prima empez6? 

000000. No recuerda cantidad Lps. 	 V233
 



JPARA LAS SIGUIE;TES VARIABLES USAR CODIGO 1.S 2.No/
 

7.8.. 'LTndeobtuvo el dinero para empezar 
la empresa?
 

Cu 1to (Lps.,

De ahorros personales 


1. AricutuaF7 I I / / II 
- Agricultura -- V274 V235 

2. Un empleo coa el Gobierno - f , / / / 
V236 .V237 

, 

/ I / / /3. Un empleo con una industria privada ___--f/ 


V238 V239
 

___--1Ingresos de otras industrias / / I / / / 
V240 V241
 

5. Ventas de propiedades = / / / / / I 
V242 V243
 

/6. / I I / J/---7j 
V244 V245
 

Cu'ntos (Lps..)
De prestamos obtenidos en 


1. Bancos Comerciales _-17_ / / / / /
 
V246 V247
 

2. CDI (CTI) I---[I -- I I / I I 
V248 V249
 

3. Banco de los Trabajadores V--0 V251
V250 V251
 

4. Banco Nacional de Fomento /___7 / / I / / / 
V252 V253
 

_---7 / / / / - /5. Familiar, compadres, amigos 
 V254 V255
 

6. Otto Banco I-I I / / I / 
V256 V257
 

_ 1 / / / / /7. Cooperativas de Ahorro y Creidito 

V258 V259
 

_ ____7 /F /T
8. Cooperativas'dc Servicios liltiples_ 

V260 V261
 

-7/ 7//7/9. Prestamnistas 

V262 V263
 

-7_-I I / / / /
10. Regalos 
 V264 v165 

1). La Loterfa ..-- /L J / /
V266 V2 67 

/__. / / /lI12. Una Ilerencia 
V263 \'72-9 

13. Otros 1--7"/I// I/
'270 \271 
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7.9. 	 LE1 afio pasado (1978) pidi6 prestado dinero para invertirlo
 
en su empresa?
 
1. S1 	 2. No sale (es el gerente) 3. No V272 

§1 RESPIONIO "sI" C\c!:R LAS SIGUIENTES PRLG-UTAS, SI I 
NO, PASAR A IA PREGUNTA 7.9.4 

7.9.1. LSi ha obtenido cr4dito, quien se lodi6? 

Cunto le
 

Fuente de Cr~dito 	Cugnto Plazo del Tasa de Cuanto ha queda por Prop6sito
 
pidi6 cr~dito "intergs pagado ya pagar del Prfstamo
 

Amigos, Parientes
 
V273 V274 V275 V276 V277 V278
 

Banco Comerical
 
V279 V280 V281 V282 V283 V284
 

CCTI (CDI)
 
. V286 V288 V289 V290
V285 	 V287 


Bco. Nacional
 
de Fomento
 

V291 V292 V293 V294 V295 "296
 

Cooperativa Ahorro
Cr~dito __ ____ ___ .._____ _____
•V297 V298 V299 
 V300 
 V301 
 302
 

Cooperativa

f16] tiple
 

V303 V306 V305 V306 V307 V303
 

Prestamistas _T_ 1_0 
V309 V3V0 V311 V312 V313 V314 

Comerciante 
V315 V316 V317 V3]8 •V319 

Otro (especi
fiquo).. 

Sf " 72V*321 	 -'32 ---V-324 
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7.9.2 	Si obtuvo el cr6dito icu~nto le tom6 a la instituci6n o
 
persona aprobarlo? (dins)
 
00. No 	lo obtuvc /7-7
 
01 	 No solicit6 cr~dito v327
 

dlas
 

7.9.3 	!Si no obtuvo el cr6dito cudles fucron fas razones para
 
no obtenerlo? /-7
 
00. No 	sabc V328
 
01. No 	solicit6 cr'dito
 

______________raz6n 

Posterior)
(Codificacf6n 


7.9.4 	 !Si usted no ha solicitado credito ipor quo no io ha
 
hecho?
 
00. 	la solicitado crditos, no se aplica
 

raz6n -V3TF
 

(Codificaci6n Posterior)
 

8. CATEGORIA ADMIINISTRACION 

8.1 	 Se lleva en esta cmpresa/taller libros de registros (ventas
 
compras, materia prima, producci6n, etc.).
 
0. No 	sabe 1.Sl 2. No f 

/Sl RESPONDIf .N0 PRtGUNTA'.: 

'8.1.1 ZPor qu6 no? 
00. Si llcva libros, por lo tanto no se aplica.
 
01E No sabe porque no lleva, pues el es administrador.
 

razones /-/"'

(Coficaci6r Posterior) 

1St IU:SPOND1O "S]" EN 8.1 I'lWG T-W 

8.1.2 	 ;.Qu6 clases de libros de registro Ilea usted? 
1. Libro de dinero en efectivo 
2. Libro do ventas 
3. Libro de producci6n 	 -VT32
 
4. Libro do existencias 
5. Otro, eSlxcifique: 
8. No 	 sahe 
9. N.S.A. (No .lleva libros) 

8.2. 	 l.'iene usted cuenta en cl banco? 
1. si 	 2. No Vr333. 

/i I!R' 1A II:G!.INT', SGUIINI' SOIO SI RPOND)IO "SP 	A IAX\',T'RIOP, SINO I)ASAR A97 

8.2.1 	 j.Qu6 tipo de cuenta? 
1. Do 	 ahorro corrientes 
2. le 	al'r.r'O 1 plaZo fijo 
3. lc 	cheques 
4. Otro
 
9, N.S.A.
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9. LOCAL
 

9.1 C6mo encuontra usted la ubicaci~n dd este taller
 
I.- Adecuada 2.- Inadecuada 
 VPI
 

9.2 Si usted encuentra que la ubicacion es inadecuada por qug 
cree usted eso? 
00.- No se aplica, cree que es adecuada m 
01.- No podria explicar el par qug VP2
 

9.3 LQuS piensa usted del tamafio de su taller? 	 En
 
I.- Es suficiente 2.- Es insuficiente (es muy chico) 	 VP3
 

9.4 	LC6'mo halla usted el estado de su taller?
 
I.- Buen estado 2.- Regular 3.- Mal estado VP4
 

9.5 Si usted tuviese que cambiar la ubicaci6n de este taller/empre
 
sa, JA d6nde lo cambiaria? IDentro del mismo lugar)

00.- No sabe 
 m 
01.-	 No se mudaria 
 VP5
 

l0.EQIPO
 

10.1 ITeniendo on cuenta Jo'que est5 produciendo actualmente, ICree
 
usted que el equipo que tiene en este taller es suf.iiente?
 
0.- No sabe I.- Si 3.-'No
 

VP6
 

10.2 Si usted quisiera aumenrar su producci6n ICree usted que el
 
equipo quo tiene seria suficiente?
 
0.- No sabe I.- Si 2.- No 
 VP7
 

10.3 	El equipo'que usted tiene jEs el mas indicado para producir
 
este tipo de productus?
 
0.- No sabe 1.- SI 3.- No 
 r_
 

VP8
 
10.4 	!Con qug frecuencia so le echa a perder e..equipo quo ti*n&? 

1.-	 Nunca 2.- Casi nunca 3.- Casi siempre 4.- Siempre
 
VP9
 

10.5 Cuando se le echa 	a perder su equipo, quien lo arregla?

01.-	 El mismo Ei 

(cuien lo arregla) VPII 

10.6 	Cuando so lo echa a perder su equipo tC~mo es para usted con
seguir repuestos?
 
I.- Dificil 2.- F5cil 
 VPJ2
 

10.7 D6nde consigue los repuestos?
 
01.-	 En el mismo lugar 02.- Los hace el mismo 

VP13 

10.8 	 Los repupstors que comnigue ZEncajan ien on su .cquipo o listed 
(o a].guien) tienen quc arr'eglar]os para quo encajen bien? [i
I.- Eicajan bien 2.- Ilay qpe arreglarlos VPI4 
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10.9 Cu~l es ]a causa'Mis conrn para quo su equipo so eche a perder? E-h1
 
DO.- No sabe 
 VP15
 

causa
 

11.MIATERIA PRIMA 

11.1 	Es dif cil obtener la materia prima on.cstc lugar

0. No'sabe. 1.-4uy dificil 2.-Dificil 3.-Es ffcil 4.No contest6
 

VP16 

11.2 	La materia prima quo so obtiene en este lugar de qug calidad
 
es?*
 
0.No 	sabe 1.BuePA calidad 2. Regular 
3.- Mala 4.- No contest6 VP17
 

11.3 Conparao'-, la materia prima que so puede obtener aqui con la que
 
so pu-de cbtoner on otro lugar jCul do 
 los 2 es mjor? 

0.- No s-be 
 I.- La de aqui 2.- La do otro lugar 3.No contcst6 VP18
 

11.4 	 Si no so pudicra obtener mteria prima on este lugar LCu51 es 
el lugar ms cercano para obtenerla y a cuanfo queda do aqui? VPI9 
00. No sabe 00.- No sabe (la distanci-)

Lugar Distancia (Kms) __"'___
 

99. No Contcsta
 
11.5 Cuando usted necesita materia prima ZPrefiere encargarla o 

comprarla on este lugar o la enctrgarla a otro lugar? i.A qu6
 
lugar?
 
00.- Prefiere contprarla o oncargarla on el lugar

La compra o la encarga . lugar
 
99. No contesta 
 'P20 

11.6 	De acuerdo a la cantidad do productou hechos por usted sona
nalmente, !Qug cantidad do materia 
 p'.:ima necesita semanalmen
 
to?
 
000.- No sab-
 Lugarcantridad 
 ATP21 

Unidad 
 ED 
11.7 Qu6 tiempo a]. res prsa usted sin poder trabajar porque le fal. 

VP22 

ta materia prima?
00.-	 Nunca he parado el trabajo por eso 
01.- No podria calcular
 

dins
 

11.8 jC6zno CstS al precio do In materia prima on el lugar donde us
 
ted ].o compra, comparado con otros lugarcs? 
 -

0.- No sabe I.-', Muy caro 2.- Caro • 3.- Igual 
 P2,1 
4.- Mucho rios barato 5.- barato. 

lugar. (Depart amc-nto)00. No Sah1); n10CotC.sta 

11.9 	Cuando so hace dificil obtener materia, prima en Oste lugar 

LCu,,l o cuijes crce usted que son las razones?
 
00.- No sabe
 
01.- Nunca es dificil
 

raz6n 
 I __7IZ
 
01'25
 

VP26
 

raz6n 
 11"J___1
 
V1'27 
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11.10 IQue dificultades tiene usted pars obtener su materia prima? 
00.- Ninguna 
99.- No contesta L._.-__ 

VP28 

VP29
 
dificultad 
 CEZI 

VP30
 

12 .PFSONAL
 

12.1 	 LQue piensa do las personas que trabajan para usted en cuan
, 	 to a su habilidad.en el trabajo?
 

0.- No podria dar opini6n 1.- Hacen bien su trabajo
 
2.- No lo hacen bien "9.- N.S.A. (No tiene trabajadorcs) VP31
 

12.2 	Si no bacen bien el trabajo JA que crea usted que se debe
 
esto?
 
0.- Lo bacon bien 9. N.S.A. (No tiene-trabajadores) VP32
 

12.3 	Si no lo bacon bien jQue cree usted que se podr'a hacer para
 
mejorar la capacidad de estos trabajadores? r-7-.7
 
00.- No harla nada 99.- N.S.A. (No tiene trabajadores) VP33
 

12.4 	 MIay on este lukar ;crsonas calificadas para hacer los tra
bajos nccesarios dc esta emprcsa?
 

0.-	 No sabe I.-Si 2.- No
 
VP34
 

12.5 	 SHay cerca de aqu! alg~n lugar quo tenga personas califica
das para trabajar en esta empresa?
 
0.- No sabe 1.- S!, hay 2.- No, ,,o hay
 

VP35
 

12.6 	Cuando usted necesita contratar a alguien en su empresa, le
 
es dificil encontrar a alguign on esta comunidad?
 
I.- No, no loes dif'cil 2;- Si, es dificil VP36
 

12.7 	 ISi usted tuviera quo contratar ma's personal para trabajar 
en esta empresa, que problemas tendria para contratarlas? 
00.- No tendria problemas.' 7. 

12.8 	Adcm5s do la capacidad cono trabajador quo conocL su oficio 
LQue otra cualidad pediria usted a ese trabajador? 
00.- No sabe 01.- No pedirla otra .99.N.S.A.(No tieno tra- ! j 

bojadorcs) 	 VP38
 

13 PROI)UCCION 

13.1 	 jCu~nto gastp usted en materia prima (dincro) por'cada unidad
 
de producci6n?

00.- No Sabe
 
Lps. cantidad / / / / [


VP39 

13.2 	 En cu~nto vende usted cada unidad de producci6n
 
Lps. /TT-7
*cntidad 

13.3 	 Cree usted qu. ese es el nijor precio quo puede obtener
 
0.- No sabe I.- S! 2:- No
 

"IP41
 

http:habilidad.en
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13.4 
 Cuanto tiempo calcula usted que ie tome producir una unidad
 

do producci6n

00.- No sabe osn 
 sI 


horas __ Minutos 
13.5 
En cuanto calcula usted el valor del tiempo utilizado efn pro

ducir esa unidad

000. No sabe,*no podria calcular (Lps.) 

13.6 
Despu6s do haber estado trabajando todo este tiempo en esta
empresa, halla usted quo avanza, quo retrocede, o sigue igual
econ6micamente
00.- No sabe 1.- Avanza 2.- Retrocede 3.- Sigue igual 


13.7 
Quo hace usted para chequear la calidad del producto?
00.- Nada 


13.8 
Si usted quisiera mejorar la calidad de sus vroducton5 'qugharla para ello? 

00.- No harla nada 


13.9 
Al comparar sus productos con los productos que hacen otraspersonas iQu6 problemas halla en los produtos de la otragente? 

00.- No halla ning~n problema
 

13.10 Vende usted todo lo que produce

1.- Si 2.- No 


13.11 Si usted produjese ma's (aumento en la producci6n) Icree usted que venderia toda su producci611 o le sobrarla?0.- No sabe 1.- SI 2.- No, no la venderia. 

13.12 Con lo que usped vende y con lo quo los otras personas venien (dentro de Ia misma 1nica do producci6n) cree usted quees suficiente para satisfacer toda la demanda esteen lugar0.- No sabe 1.- SI 2.- No 

13.13 Si usted aumentase la producci6n tendria alguIn problema para
auoentarla0.- No 1.- 2.-sabe Sl ', No 

13.14 jQu6 probleuas tendr5a?
00.- Ninguno 

14. Col anl'O 

14.1 ila !dodes de usted acrkdilo ag-I'Nn Ianco a proguntar sobre las posiblidad
.- No lie ido S Mi- l,ieido 

i i 
VP42= 142A 

[ J I [ 
VP.43 

f3JIJ 
.VP44 

EzIE:. 
VP45
 

E
 
VP46
 

[ !
 
VP47
 

EJ 
VP4 8 

VP49
 

EJ 
VP5O 

ED 
V'5 1 

[J 1 
VP52
 

\'1)53 

V1P54 

V1
lP53 A \ 



14.2 	 SPodrfa llcnar los requisitos que pide ci banco para obtener
 
cr'dito?
 
0.- No sabe 1.- S! 2.- No [Z


VP54A 

14.3 	Si usted tuviera que pedir un crudito a un banco LSabrfa us
ted hsacer los tr5mites s6lo .o tendria que pedir avuda?
 

.
0.- No sabe si podr'a I.- No podria hacerlo 	 EZI 
I.- S',:podria hacerlo 	 VP5S& 

14.4 	 Sabe usted si los bancos de esta zona prestan dinero a los
 
artesanos y pequefia industria E.J
 
0.- No sabe si prestan o no prestan VP56
 
1.- No sabe si hay bancos en la zona o area
 
2.- S!, sabe que prestan
 
3.- No, sabe que no prostan
 

14.5 	Si usted fuera al banco a solicitar un crudito y el gerente
 
le preguntara para quS quiere ese cr'dito, !Que raz6nes da
i'a usted?
 
00.- No sabe, no contesta
 

VP57 

VP58
 

vP59 

VP60 

14.6 	 Si usted obtuviese un crudito en este momento ZEn que lo em
plear'a?
 
00.- No sabe,'no contesta
 

15.PLANIFICACION 

5.1 	 1liace usted alg'n ?lan de trabajo y conquc, frecuencia? (cuan
 
to producir, cuanta materia prima usara, etc.)
 
0.- No hace 1.- Diarianmente 2.- Semanalmente VP62 

3.- Quincenalmente 4.- Menua]mente 

15.2 	 Si usted no hace ninguna planificaci6n jPor que no lo hace?
 
00.- Planifica 	 i Ji 

VP63 

15.3 	 LCuantas horas rEi5is a dia podria usar el equipo quo tieno? 
-I 	 _II00.-	 No sabe, no podria ca c,iar 

01.- No lo usarla mis tiempo del que lo usa VP64 
horas 

16.ASISTNCJA TECNICA
 

16.1 	 Si usted pidiera o alguien o alguna instituci6n ayuda parn
 
su ei.presa, que clase d,2 asisteocia pedirga (excepLuando di-


VP65
nero? 

00.- No pedlrIa nada I = " -'-=-


VI166 VP67 

16.2 	 LA qu'. instiLuti6n le pedirla asistencia.
 
00.- No pedira ayuda, consejo o eneiianza t-:
 

VP6S 
01.- No saho a qu6 instituci.6n 

(institucilin) 

http:instituci.6n


16.3 	 Ila pedido a alguien que le ayude a resolver los problemas 
que tiene esta empresa/taller? IA qui6n? 
00.- No ha tenido problemas 
01.- Ha tenido problemas pero no ha pedido a nadie 

VPM9 

16.4 	 Que' problemas tiene esta empresa?
 
00.- No tiene probme.las
 

VP7O 

VP72 

VP73 

17.COMERCTALIZACION
 

17.1 	 Si usted quisiera y tuviera los medios para mejorar esta em
presa ZQu6 arreglos harla? 
 VP74
 
00.- No harla ninguno
 
O.- No se le ocurre
 

(arreglos) VP75
 
(arreglos)
 

17.2 	 Si usted necesitara hacer arreglos en esta empresa !Qu' 
re-
cursos neccsitarra?
 
00.- No sabe, no co:ntesta
 
01.- No harla ning~n arreglo
 
02.- N. se que hayan problcmas
 

recursos
 

VP76 

recursos 

VP77 

recursos E [ i 
VP78 

17.3 Si usted pudicra vender su produccion en otro lugar jLo ha
rfa? jEn qu6 lugar? 
00.- No lo harga 

lugar EZ7 i 
VP79 

17.4 LQu' ganarla al vender sus productos en otro lugar? 
00.- Nada 
01.- No sabe, no conLesta 

VPSO 

17.5 	 Si usted vonde su producci6n fucra dc este lugar jDmide Ia 
vonde cowr oinrntc? 
00.- No lIn vende fuera E
 

VI'81 
Lugar 	y I)opartamento 

17.6 	 Si usted vende o quit;icra vender -t, lp'oductoS fucra de este -Th]
lugar 	 ZQaW probl emas eitcont'rarla? VP82 
00.- C'ee qut' nu encontrar5 problenias 

- probleam V183 

prob Iema 
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8.3 Nacionalidad
 

V335
(Codificaci6n Posterior) 


8.4 Grupo 6tnico 1. India 2. Negro 3. Caucasoide f--7 
4. amarillo 5. Latino "7316
 

8.5 Bnpez6 (horas) 	 (minutos) /-77 / // T/ 

V338 V339
 

8.6 	Tenmin6 (horas) (minutos)" f_/ /F'/
 
V340 -V34

8.7 Actitud entrevistado
 
1. Buena 2. Regular 3. Mala
 

Vhsu
 

DMRTNlE: No olvide preguntar d6nde esti el herrero m~s cercano a este lugar 


