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INTRODUCTION
 

The South Pacific Nutrition Media Message Workshop brought media
 

specialists and nutrition professionals from nine South Pacific
 

Countries. The goal of the Workshop was to increase the ability of
 

participants to design effective nutrition education messages and
 

materials. For many, especially the media specialists, using radio
 

and the mass media to promote nutrition was a new concept. Those in­

volved in nutrition found the workshop to be au exciting experience to
 

work alongside a media specialist from their own country, an opportunity
 

many previously had not enjoyed.
 

The Workshop was an outgrowth of a recommendation made at a previous 

Foundation for the Peoples of the South Pacific/INCS Conference on 

Maternal and Infant Nutrition held in May of 1981. The 1981 Conference 

recognized the importance of radio as an educational tool for the South 

Pacific area, and identified a need to train nedia specialists from the 

region in nutrition education messages. The Oext step is for each coun­

try to develop a campaign or project aimed at applying their newfound 

skills in development communications to solvifg priority nutrition 

problems. Hopefully, countries will begin totake up this challenge in 

1983. 

Ron Israel 
Director, INCS 

December, 1982 
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NUTRITION MEDIA MESSAGE WORKSHOP 
GRAND HOTEL - SUVA, FIJI 

DAY 1
 

8:30 a.m. Registration.
 
Opening remarks.
 
Name tag exchange.
 
Cooperation exercise.
 
Lecture and discussion Steps inmateials =development.
 

10:15-10:45 	 Break
 

10:45 	 Participants' information exchange-- country specific.
 
Group discussion - nutrition problems.
 

12:00-1:30 	 Lunch
 

1:30 	 Small group discussions - sugg;osLed practicos For 
correcting nutrition problems and identifying
 
obstacles.
 

2:30-2:45 	 Break
 

2:45-4:00 Presentations synthesizing nutrition problems,
 
obstacles arid solutions.
 

HOMEWORK ASSIGNMENT: Outline country-specific nutrition problems,
 
solutions, obstacles, and suggested implementation.
 



DAY 2 Wednesday, November 3, 1982
 

8:30 An exercise in cooperation, planning, and resource
 
sharing: "House Building"
 

Review and questions based on first day's discussions
 
and homework assignment.
 

The basics of interviewing.
 
The survey interview.
 

10:15-10:30 Break
 

Interviewing skills - small group,,practice10:30 

Development of a questtionnairefor field work.
 

12:00-1:30 Lunch
 

Field work - On the street interview: "Men's opinions
1:30-4:00 

on breastfeeding" questionnaire.
 

Group A - Suva market
 
Grand Pacific HoLe to Air PacciricGroup 1 - froi 

(including Y.W.C.A.) 
Group C - from Morris Iiedstrw to Burns Philip 

HOMEWORK ASSIGNMENT: Improve the questionnaire using your field work and
 

making it specific to your own country.
 



DAY 3 	 Thursday, November 4, 1982
 

8:30 	 Discussion of yesterday's questionnaire and revisions.
 
The basics of designing visual materials.
 

10:00-10:30 	 Break
 

10:30 	 Preparation for testing of visual iiaterials in afternoon.
 

12:00-1:30 	 Lunch
 

1:30-4:00 	 visual perception field work.
 
visual materials testing.
 

Group A - Suva Market - ocean side
 
Group B - Suva Market - bus side
 
Group C - Suva Market - street side
 

HOMEWORK ASSIGNMENT: (1)Write a country specific questionnaire.

(2) Spokespersons write up what they found during Wednesday's field work.
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DAY 4 	 Fridayi November 5, 1982
 

8:30 	 Review of previous day's field'work.
 
Existing knowledge of radio: what we know and what we
 

should know, followed by small group discussion.
 

10.00-10415 	 Break
 

10:15 	 Design questionnaire related.toradio usage in Suva.
 
Discussion: Interview research,
 

12:00-1:30 	 Lunch
 

1:30-4:00 	 Field work:- Doing the radio survey.
 

Group A - from Grand Pacific Hotel to Air Pacific 
(including Y.W.C.A.) ,
 

Group B - Suva market
 
Group C - from Morris Hedstrom to Burns Philip
 

4:00-4:30 Interview practice with Richard Taylor, SPC Epidemiologist
 
using tape recorders.
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DAY 5 


Half-day
 
session 


DAY 6 


8:30 


10:00-10:15 


10:15 


12:00-1:30 


1:30 


2:30-2:45 


2:45-4:00 


Evening Session
 
7:00-9:00 


Saturday, November 6, 1982 (Fijian Holiday)
 

Presentation of results of third day's visual materials
 
testing: what happened and what"Was learned.
 

Break
 

Results of radio survey from previous 'day.
 

Monday, November 8, 1982
 

Discussion: Communication campaigns.
 
Development of priority message - mini workshops.
 

Break
 

Continuation of morning's activities.
 

Lunch
 

Exercise: country specific priority messages.
 
Discussion: selection of format for radio.
 

Break
 

Script production of country specific priority subjects
 
in different formats.
 

Script production continued.
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DAY 7 


8:30 


10:30-10:45 


10:45 


12:00-1:30 


1:30 


2:30-2:45 


2:45-4:00 


Eveniig Session
 
7:00-9:00 


Tuesday, November 9, 1982
 

Presentation of scripts.

Preparation for interviews.
 

Break
 

Interview: Mrs. Komaisavai, Supervisor Family Health,
 

Ministry of Health, Suva, Fiji
 

Lunch
 

Production of 3 different nutrition related radio
 
messages for Suva.
 

Break
 

Production continued.
 

Open lab for production.
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DAY 8 	 Mednesday, November 10, 1982
 

8:30 	 Lecture and discussion: Production of audio:materials.
 

10:15-10:30 	 3reak
 

10:30 	 )iscussion: Factors in pretesting of radio messages.
 
)evelopment of a pretest instrument.
 

12:00-1:30 	 Lunch
 

1:30-2:00 	 Preparation for pretesting.
 

Field work: pretesting of radio nessages. 

2:00-2:15 	 Group photo.
 

2:15-4:00 	 Presentation and evaluation of results of pretesting.
 
Revision of pretested scripts according to pretest results.
 
Discussion: Evaluation of of educational iaterials.
 

Evening Session
 
7:00-9:00 Individual work on country action plans.
 

Open lab.
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DAY 9 	 Thursday, November 11, 1982
 

8:30 Scriptiproductlonandreview of scripts.
 

10:00-10:15 
 Break
 

10:15 Script production rand review, continued.
 

12:00-1:30 
 Lunch
 

discussion and demonstration
1:30 	 Technical baSics ­

2:30-2:45 	 Break
 

Feedback consultations with'individuals by coUntry.
2:45-4:00 


DAY 10 	 Friday, November 12, 1982
 

Review of entire workshop.
8:30 

Improvement of existing programs.
 
Writing of workshop report.
 
Evaluation.
 

12:00-1:30 	 Lunch
 

Individual consultations: nutrition, methodology, and
1:30-3:00 

produciton techniques.
 

Wrap up.
 

A.nn n.m. 	 Closina ceremony.
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INTRODUCTORY REMARKS
 

This report covers the activities of the Nutritional Message Media Work­

shop held at the Grand Pacific Hotel in Suva, Fiji, from November 2 to
 

The workshop was sponsored by the Federation of the
November 12, 1982. 


Peoples of the South Pacific, assisted by INCS Manoff International.
 

Solomon
Participants in the workshop came from 9 different countries: 


Islands, Fiji, Tonga, Tuvalu, Papua New Guinea, Kiribati, Cook Islands,
 

Vanuatu, and Western Samoa. Each country sent two participants, one in
 

nutrition and the other in radio, with the exception of Papua New Guinea
 

which sent only one person involved in publications, and Cook Islands
 

which sent two people, one a government health inspector and the other
 

a news writer.
 

The scope of the work was outlined as follows: to provide nutrition
 

educators and broadcast professionals with message and materials devel­

opment skills that would enable them to begin projects in their own
 

countries; to convey to the participants the essentials for construct­

ing a communications program, from the early research stages through
 

message development, media and creative strategy, design, materials
 

testing, and program tracking studies; to have participants produce
 

and test materials. The consultants were to work with the participants
 

from each country in designing a plan of action that they would follow
 

when they returned to their respective countries. Finally, evaluation
 

criteria were to be established.
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Overview of Daily Workshop Format
 

The workshop was designed to include a maximum of proc~ction and field
 

experiences inaddition to lectures, and to facilitate the exchange of 

knowledge and experience among the participants. h order to accomplish 

this, lectures were held to a minimum, and a significant iambount of time 

given to small group discussion, brainstorming, and field work. After 

every general presentation and discussion of basic communication concepts 

(knowing your audience, interviewing, gathering baseline data, pretest­

ing, identifying problems and obstacles, formats, etc.), the partici­

pants went into small groups to develop an instrument wbich they then
 

took into the field to test. Afterward, usually the following day,
 

review of the previous day's activity was conducted, focusing on
a 


what had been learned and how the instrument might be modified or
 

redesigned inorder to become more effective and country-specific.
 

Exercises inCooperation
 

Inany program, outside of specific message and materials development
 

skills, cooperation isof the essence--especially among representatives
 

of the different agencies involved in planning and implementing an 

To get at this idea of the necessity of coopera­educational campaign. 

tion inthe most vivid way possible, we conducted two short exercies
 

on the first and second days of the workshop. The "games," of course,
 

also served to bring us together as a group and helped us to know one
 

another more quickly. Itisinteresting to note that these two exercises,
 

inmany instances, provided the two participants from a single country
 

with their first experience of working together, and even for some,
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their first acquaintance with each other.
 

The exercise on the first day consisted of putting together a puzzle.
 

Eight people participated actively, while the others observed over their
 

shoulders. We took eight health/nutrition related illustrations and cut
 

them into puzzle pieces, then mixed up the pieces and put several into
 

eight different envelopes. The participants were instructed to recreate
 

the original illustrations. However, they could not speak to one another,
 

nor could they take any pieces from anyone else, although they could
 

give pieces away or be given pieces. The observers were told to take
 

note of the kinds of interactions that took place.
 

On the second day we conducted the "house building" exercise. Nine
 

participants were divided into three groups, the remainder being the
 

observers. Each group was told to construct a house out of a pile of
 

However, no verbal communication was
newspapers ithad been given. 


allowed, and only one stapler, one scissors, and one roll of tape was
 

These limited resources
provided for the use of all three groups. 


had to be shared. Both exercises vividly illustrated the importance
 

of cooperation, as well as the advantage of planning and the need for
 

sharing in order to realize common goals.
 

Small Group Work
 

Small groups provided a climate conducive to the sharing of ideas and
 

One of the objectives of the workshop was for participants
experiences. 


to learn about the experiences and problems of the other countries.
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Moreover, bringing the nutritionists and radio personnel together ina
 

work situation gave each some insight into the other's difficulties,
 

Small group also went into the field together
priorities, and objectives. 


to interview or test materials. Upon their return to the conference
 

group to discuss, country by-country, the
center, they would work as a 

materials in question or to give suggestions as to how something might 

be adapted to a particular country. 

Lessons in Pretesting
 

Without a doubt, the concept of pretesting materials made a strong
 

impression on all participants. The majority (ifnot all) had not con­

ducted any regular or systematic pretesting of materials or messages.
 

As an exercise, we assigned the participants to test a poster already
 

The slogan
incirculation in Fiji which ahd been produced by FAO. 


read, "Grow what you eat." The participants were amazed at what they
 

discovered. The slogan did not appear to be very clear to most people
 

interviewed, and would have been better stated, "Eat what you grow."
 

The cows, fish, chickens and goats which figured on the posters,
 

interviewees pointed out, are not things you "grow" but things that
 

you "raise." The women in the illustration also did not look like
 

Pacific women, and the people fishing inthe poster looked like women,
 

There was also a bottle
although all agreed that women didn't fish. 


Inconclusion,
in the illustration whose purpose no one could identify. 


the poster was not clear, did not educate or motivate, yet it had been
 

printed and distributed at great expense all over Suva as part of
 

"World Food Day." The participants realized that if this poster was
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poorly conceived and unclear, perhaps many of their own materials were
 

also inadequate. This lesson was reinforced when the participants pre­

tested in Suva the first draft of radio messages they had developed during
 

the workshop.
 

Priority Message and Script Writing
 

Writing of scripts and priority messages was perhaps the most difficult
 

part of the workshop. Much of this difficulty for some participants
 

had to do with the lack of language ability (composition skills) and/or
 

a lack of background information on problems they were attempting to
 

write about. Moreover, most nutrition programs were currently airing
 

long talk shows on the radio. The wGrkshop brought,across the advan­

tages of using a greater number of short radio spots as opposed to the
 

long talks:
 

Short spots usually cost less to produce (some nutrition
 
programs have to pay for air time).
 

Radio stations can usually find a place to air a spot, while
 
itmay be more difficult to find a slot for a longer program.
 

Spots can be read by an announcer who has no opinion or feeling
 
about the content.
 

The spot can be repeated many times, and so be remembered more
 
easily.
 

The spot does not require a long attention span. The point is
 
maae before the listener has a chance to get bored.
 

Many possible message formats were presented in lecture (dialogues, jingles,
 

songs, interviews, dramas, etc.). Though each participant worked with
 

a minimum of five different formats inhis/her writing, as far as actual
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production was concerned, we confined ourselves to one dialogue, one
 

spot, and one short song. These scripts were reviewed by the group
 

and also in individual consultations with the workshop staff and the
 

rough drafts were taken back to the participants respective countries
 

to be worked on further.
 

Production Skills
 

In addition to lecture and field work, the workshop also provided approx­

imately 15 hours of hands-on technical training in oroduction. This
 

part of the program took place in the evening and was voluntary. None­

theless, these after hours sessions were well attended and everyone went
 

to at least one. Editing, mixing, and the operation and function of
 

various pieces of equipment were demonstrated.' In fact, a mini-recordinq
 

studio was set up in the conference room. Itwas during these evenings
 

that all three resource people were available to help with production,
 

as well as any other facet of the workshop instruction.
 

Evaluation
 

Because of time constraints and insufficient data, itwas impossible to
 

set up specific criteria for each of the 9 participating countries.
 

Rather we presented and discussed the process of evaluation inmore uni­

versal terms emphasizing that it involves analyzing the feedback data
 

in comparison to the baseline date inorder to determine if the target
 

audience has changed its behavior or understanding. Evaluation, basically,
 

involves four steps:
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Description: identifying the specific objectives of the
 
educational campaign, the behaviors/attitudes to be changed
 
or adopted.
 

Measurement: obtaining feedback throughout the progress of
 
the campaign which will be compared to the initial baseline
 
data.
 

Assessment: drawing conclusions based on the comparison of
 
feedback and baseline data.
 

Report: recommendations for future action.
 

For evaluation to be effective, it should be done quickly, inexpensively
 

accurately, and should be limited to only those questions of critical
 

importance to the success of the campaign.
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DIFFICULTIES ENCOUNTERED DURING THE WORKSHOP
 

1. Time constraints imposed many difficulties. Travel'had been arranged
 

so that the two resource persons who conducted the workshop arrived just
 

was to begin. There was not adequate time, therefore,
the day before it 


to prepare the agenda and handouts. Copying the handouts in multiples
 

Upon arrival we found that
of 20 presented a serious logistic problem. 


we did not even have a mimeograph machine at our disposal. We had to
 

resort to the costly xerox machine, which limited the amount of material
 

we could distribute to the participants. The volume of material that
 

was needed just to get underway placed a tremendous burden on the secre-


All of these problems could have been alleviated
tarial staff available. 


by a longer preparation time and more careful planning.
 

2. The Nutrition Message Media Workshop obviously could not please
 

. The media personnel wanted to know more about production and
everyone 


the nutritionists wanted to know more about message content.
 

3. Itwas assumed that participants would come to the workshop with a
 

certain amount of experience in educational communications media and some
 

This was not always the case.
knowledge of nutrition and health issues. 


parti-
There was some difficulty, therefore, in meeting the needs of all 


ciponts equally.
 

4. The Communications Programs,developed for each country duripg the
 

workshop did not necessarily conform to the same priorities established
 

For example,
bythe governments and ministries of those countries. 


&&. •.. ^ ,Anm V4"'4k24 nava fnn nrinritv tn dpalina with the
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problem of diarrhea. This goal fitted inwith the scope of the workshop
 

insofar as diarrhea affects maternal and infant health. However, the
 

government of that country has given priority to the much larger issue of
 

Family Planning, which itwould not have been possible to cover in this
 

workshop. One can therefore not be certain that the individual programs
 

developed during this time will in fact be implemented when the partici­

pants return to their countries. The participants did, however, have
 

occasion to increase their knowledge and skills relating to the planning
 

and implementation of educational media campaigns.
 

5. A "message package" dealing with maternal/infant nutrition specific
 

for each participating country was not a goal which could be achieved
 

satisfactorily within the time allowed. The reasons for this are varied:
 

a. The heterogeneous make-up of the group; The level of experience
 

in,and knowledge of, developing educational materials varied
 

widely. Some participants were not in a position in their own
 

countries to decide priority areas or implement programs. Others
 

did not know enough about some of their designated priorities to
 

develop suitable messages during the workshoo.
 

b. Dialectic differences: The dialectic differences in English from
 

the nine participating countries made it very difficult within
 

the given time frame to establish what should or should not be
 

included on an individual country basis in a "message package."
 

For example, one country might develop a slogan at the workshop
 

which would not translate as a slogan in the language or dialect
 

of their own country, and would therefore not be appropriate for
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their educational objectives.
 

c. Multiplicity of priorities: The priority problems which partici­

pants decided to deal with during the workshop varied widely both 

in nature and scope, and often departed from the maternal/infant 

nutrition focus of the workshop. This is not to say that these
 

could not possibly
problems were not valid, but only that all 


have been dealt with during the 10 days of the workshop.
 

d. Availability of equipment/facilities: Available dir time, equip­

ment, and facilities varied so much from country to country that
 

no uniform format (e.g. cassette/reel tp reel) could be established
 

at the workshop. Tuvalu, for example, did not even have the
 

equipment or personnel which would permit them to put radio spots
 

on the air.
 

6. During the workshop we were able to discuss how one goes about evalua­

ting an educational media campaign, but evaluation programs for each indi­

vidual country could not be set up due to the fact that inmost cases
 

participants did not come with, or at the time have access to, critical
 

baseline data. Evaluation criteria specific to particular project objec­

tives cannot be set up in a void. The effectiveness of a campaign is
 

measured by the evidence showing that certain favorable "behaviors" have
 

been adopted by the target audience. The baseline data provide the specific
 

facts against which change inbehavior ismeasured; for example, how
 

prevalent an undesirable practice is,the extent of this practice in the
 

country, how aware an audience is that this problem exists, how much the
 

target audience may already know about the problem, the cultural factors
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affecting change indifferent areas of the country, and so-'on. For this
 

reason, we could only touch on the area of evaluation in a very general
 

way during the workshop.
 

CONCLUSION
 

Finally, 10 days was simply not enough time to effectively cover all
 

of the objectives for the workshop, given the wide variation of needs and
 

individual objectives, the differing abilities and experience of the
 

participants, the lack of adequate preparation time. Nonetheless, the
 

participants were nearly unanimous in their feeling that they had
 

gained valuable knowledge and experience which would aid them greatly
 

in the planning and implementing of educational campaigns in their own
 

countries.
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RECOMMENDATIONS
 

A. For the Participants:
 

1) The country representatives should each undertake an evaluation
 

in their own country of the various media and facilities currently in
 

use. Some factors which sould be considered are the following:
 

The number of transmitters inoperation.
 
The power and range of each transmitter.
 
Identifying private and governmental stations.
 
The languages or dialects inbroadcast areas.
 
The cost of radio time in the private stations.
 
Whether or not tariffs hinder the importation of radios
 

and related equipment.
 
The size of the audience for any particular broadcast.
 
The type and present condition of the quipment owned by
 

each station.
 
The type of equipment available to the health/nutrition
 
worker.
 

The equipment needed to produce educational materials.
 

2) Workshop participants, upon return to their countries, should
 

begin first of all to collect baseline data according to their desic­

nated priority areas.
 

3) Participants should begin testing existing health/nutrition
 

messages and revise them accordingly.
 

4) An attempt should be made to make more effective use of radio
 

time. Large blocks of radio time should be broken down into smaller
 

spots inorder to give a more frequent exposure to messages.
 

5) Participants should submit reports to their ,espective ministries
 

and copies to other relevant departments and programs in the interest
 

of facilitating cooperation among all concerned agencies.
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6) Participants should discuss their plans with in-country nutri­

tionists, dieticians, and -food/nutrition committees in-order to gen­

erate feedback on current and proposed materials. 

B. Follow-up Recommendations: 

1) The first satellite session should. be no sooner than'February, 

1983, as the participants will not have been able to implement any 

plans until then; moreover, the regional nutritionist will be out of 

the area. due to return in February.
 

2) The resource persons needed for the satellite sessions should be
 

a nutritionist and a communications specialist familiar with the pro­

grams and region.
 

3) The initial satellite session should be region-wide, with subse­

quent sessions by Individual countries according to request.
 

4), For the satellite sessions, a three-way hook up will be needed
 

between the country, the regional nutritionist,.and the communications
 

specialist.
 

5) It has been suggested by many of the workshop participants that 

some sort of follow-up media workshops be presented. These would 

indeed be helpful. The first workshop having been held inFiji, it 

may be well to hold future workshops in one or another of the partici­

pating countries. 
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C. Recommendations for Future Workshops:
 

1) A deadline date should be set for the counties sending participants
 

to advise the sponsoring agency of the names, titles, and educational
 

backgrounds of these participants.
 

2) Participants being sent to the workshop should have experience 
and
 

needs appropriate to the content of the workshop, or should 
be dele­

gates from appropriate agencies in their countries.
 

3) Sufficient time should be allowed to consultants who are being
 

brought in to prepare the workshop before itactually begins.
 

4) The field program should have more input into the type of consul­

tants brought in for the workshop and the objectives of the workshop.
 

D. A Regional Clearinghouse:
 

A regional clearinghouse for health and nutrition materials should 
be
 

central depository and information service for workers
created to serve as a 


in the South Pacific. Participants, ingeneral, felt very strongly that
 

a resource center for audio visuals, scripts, and other documents 
related
 

to their needs would enable them to exchange information more widely 
and
 

more easily, and therefore make'them more effective. Such a center might
 

be tied inwith the University of the South Pacific at Suva, or 
at a site
 

in Papua New Guinea.
 

E. A Regional Communications Manual
 

A manual on educational communications specific to the needs of health
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and nutrition workers in the South Pacific should be obtained and made
 

available. This should be a step by step guidebook covering all aspects
 

of planning and implementation and evaluation of educational media cam­

paigns. This might be a project for a future regional clearinghouse,
 

if one is not already inexistence. The following two references,
 

although not specific to the South Parific or to maternal/infant nutri­

tion, are to be highly recommended. They offer sound advice and prac­

tical ideas for the use of radio ineducational campaigns.
 

Levin, Harry L. & Robert W. Gillespie. The Use of Radio in
 
_5r6Family Planning,(World Neighbors: lgT1","FCOntC5t: 


Neighbors, 5116 North Portland Avenue, Oklahoma City,
 
Oklahoma 73112 U.S.A.
 

Keating, Rex. Grass Roots Radio, A manual for fieldworkers
 
in family planning and other areas of social and economic
 
development,(International Planned Parenthood Federation:
 
"1977. Contact: International Planned Parenthood Federa­
tion, 18-20 Lower Regent Street, London, SWIY4PW, England.
 

F. Future Country-Specific, as Opposed to Regional, Workshops:
 

In the future, If consultants are to provide follow-up to the Nutri­

tion Media Message Workshop, itwould be more productive for him/her to
 

visit each of the participating countries for a few days each so that
 

he/she could deal with specific problems and a wider circle of people.
 

This would be more effective than bringing the same group of participants
 

together again in a regional workshop.
 

G. Distribution of the Workshop Report:
 

The workshop report should be printed and distributed in the shortest
 

possible delay in order to capitalize on the momentum and enthusiasm gen­

erated during these past two weeks. The report will help to guide and
 

clarify points what were made during the workshop.
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SOME COMMENTS ON THE FOLLOWING INDIVIDUAL COUNTRY PAPERS
 

The materials that follow are the product of various exercises 
conducted
 

during the workshop. They represent only selected:stages extracted from
 

the entire process of planning and iiiipleenting'a nutrition education 

campaign. Four documents are included for each country;"
 

1. Outline of country-specific problems, solutions, obstacles
 

implementati on.
 

2. Questionnaire: Radio Usage.
 

Men's Opinions on Breastfeedir
3. Questionnaire: 


4. Time Frame for and Educational Campaign.
 

These documents, especially the first three, are not in their final form.
 

a Iirst or second dral'. They are tie result o1'
They might be considered 

exercises conducted under the pressure of a deadline, in limited time.
 

Many of the things participants were asked to do or think a&out they had
 

Time did not permit us to revise each
 never even considered before. 


We had to content ourselves with discussing
exercise into a final form. 


what we had learned and how that would affect our approach and techniques.
 

The Outline of Country-Specific Problems
 

The outline of country specific problems and objectives was the first
 

task assigned to the participants. It was meant to give them an oppor­

tunity to outline their own country's needs and so give themselves a
 

More­clearer focus on how the workshop would be able to benefit them. 


over, this sort of outline would normally be the basis for a convlunica­
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As noted below in the report ("Difficulties") some of
tion campaign. 


the problems outlined by the participants were initially too broad and
 

had to be narrowed down in order to produce a realistic Time Frame at
 

the end of the workshop. The task of deciding priority problems is,
 

There are many complications to deal with-­indeed, not an easy one. 


governmental, departmental, budgetary, logistic, manpower. But
 

ingenuity and initiative will find solutions to many seemingly insur-.
 

mountable obstacles. Throughout the workshop we encouraged partici­

pants to provide input and tackle problem-solving tasks as the best means
 

of helping them to absorb the approaches and skills which would aid
 

them in their own countries. We chose as our guiding slogans for the
 

workshop: "A little testing isbetter than no testing," and "No
 

messages are better than incorrect nutritional messages."
 

The Questionnaire on Radio Usage
 

Many of the questionnaires included in this report will appear inadequate
 

or unfocused. After the exercise, we came together to analyze what we
 

had done. The following more or less "ideal" questionnaire came out of
 

that duscussion"
 

radio usage survey:
Questions to consider for inclusion in a 

1. Do you have a radio?
 
2. Is it working?
 
3. Where do you get it repaired?
 
4. Does it run on mains or batteries?
 
5. Where do you get the batteries?
 
6. Do you know anyone who has a radio?
 
7. Is there a community radio that everyone can listen to?
 
8. Is itworking?
 
9. Is it in a convenient spot?
 
10. Do you listen to it?
 
11. Do any of your friends/neighbors come over to listen with you?
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12. How many different places can you go to to listen?
 
13. About how many people were listening to the radio the
 

last time you listened?
 
About how much time each day or week do you listen?
14. 


15. What station do you listen to most often?
 
16. What is your favorite program?
 
17. Who isyour favorite radio personality?
 
18. Which programs do you listen to?
 
19. Do you listen to the radio for educational purposes?
 
20. Do you listen to the speeches of government officials?
 
21. 	 Has anyone ever told you about something they heard on the
 

radio?
 
22. What was it?
 

Other things to consider in designing a radio usage survey:
 
1. Characteristics of the culture
 
2. Languages in broadcast areas/used on the radio
 
3. Religions in the broadcast area/their distribution nationally
 
4. Levels of education among the listener
 
5. The listener's occupation, age, sex, income, etc.
 
6. The type of school system(s)--public/private. Can the
 

schools be used as part of a broadcasted educational
 
campaign?
 

The Questionnaire on Men's Opinions on Breastfeeding
 

One may wonder how we came to include this particular topic as an exercise
 

During 	our discussion identifying pro­in conducting a baseline survey. 


blems affecting a woman's decision to breastfeed or not, many points came
 

up, including the fact that many mothers work, that they want to keep
 

their shape, the effect of advertising...and at one point, "pressure
 

from the men." I pursued the point a bit further: to what extent do
 

husbands (or men ingeneral) affect a woman's decision to breastfeed?
 

Earlier.in the workshop men had already been identified as a target
 

audience for a breastfeeding campaign. So when the participants could
 

not come up with a satisfactory answer, we decided to take this particular
 

question out into the field. The results of our mini-survey were a
 

surprise to all. (Please refer to the Appendices for the results.)
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Audience Research
 

The questionnaire and interviewing exercises stimulated.much thought
 

about how one identifies and researches the target audience of a partic­

ular program. The following points came to light:­

1. Who is the audience (socio/economic characteristics)?
 
2. What message isto be sent to this particular group?
 
3. Does the audience want to know this information? Will they
 

be receptive or resistant?
 
4. What styles of information are they accustomed to? How
 

complete must/can the message be?
 
5. How can the message be framed to attract their attention
 

and interest?
 
6. Which of the nutritional practices being advocated is
 

more appealing to the audience?
 
7. Inwhat ways can the benefits of adopting a new practice
 

or behavior be made clear to the audience?
 

The Individual Country Time Frames
 

During the last two days of the workshop, we arranged individual confer­

ences with representatives of each country for the purpose of discussing
 

specific needs and problems and to draw up the time frame of the educa­

tional campaign. These time frames represent the implementation of an
 

educational strategy supported by radio and print media. Much of what
 

For example,
participants planned may in fact be difficult to implement. 


Tuvalu wants to use radio spots in their campaign but will encounter
 

serious obstacles in-country. They have only reel to reel recorders
 

and only one announcer in the studio at a time. Without a cart machine
 

(designed to use cassettes for short spots), there will be too much dead
 

time on the air while the sole announcer changes tapes. The Solomon
 

Islands produced a two year plan, since that is the procedure they are
 

required to follow. The Cook Islands weren't ina position to implement
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a campaign since they don't have a Nutrition Department, and the rep­

resentatives were only experienced in producing 5-year plans. (Their
 

plan is not included since itwasn't completed in time.) The plan 

from Papua New Guinea was done by a person in charge of publications 

without the assistance or collaboration of nutrition personnel from 

her country. 
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FIJI
 

Mona Chand.
 
Superintending Dietician
 
Ministry of Health
 
Suva, Fiji
 

Adi Cakau Cockburn
 
Information Officer, Editor
 
Ministry of Information
 
Suva, Fiji
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FIJI
 

1. NUTRITIONAL PROBLEM: 

Low birthrate. Weights below 2.5 kg. 23-25% Indian babies.
 

SOLUTION:
 

a) Concentrate on the improvement of feeding practices in Indian preg­
nant women, particularly the rural population-and lower income
 
groups.
 

b) Early and regular attendance at Ante Natal Clinics.
 

OBSTACLES:
 

a) Traditions and customs are often factors attending the choice of
 
foods eaten during pregnancy.
 

b) Ignorance, living in remote areas with transport difficulties and
 
limited money available for busfares prevent these Indian women
 
from attending Ante Natal Clinics regularly. Inaddition, they
 
are required to help with work on the farm, e.g., planting or
 
harvesting rice, etc.
 

IMPLEMENTATION:
 

a) Knowing the background of this target group and what they can eat
 
should be used to prepare information to be used in the most
 
effective way in nutrition education through printed material
 
(posters, etc.), newspapers, and radio.
 

b) 	The message needs to influence both husband and pregnant women
 
in the importance of regular attendance at clinics. Whatever
 
media is used, it should be of a regular series and given by
 
people who are experts in their particular field.
 

2. NUTRITIONAL PROBLEM:
 

Malnutrition inchildren below the age of 5 years
 

SOLUTION:
 

a 	Promotion of breastfeeding, ideally up to 2 years.
 
Promote the improvement of weaning practices.
 
Encourage mothers to continue bringing children to M.C.H. Clinics
 

up to the age of 5 years and not just until they complete their
 
imunization schedule which isonly up to 2 years.
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OBSTACLES:
 

a) The increase inmothers going to work is one of the main contributing
 
factors towards a decline inbreastfeeding which in turn could be­
come associated with causes of malnutrition.
 

b) Ignorance and neglect when the child is left with the grandmother
 
or housegirl. This leaves the child at risk, to be fed with
 
whatever iseasily available which isoften very little apart
 
from cassava and tea or bread and tea.
 

IMPLEMENTATION:
 

a) Regular nutrition education talks through the radio and press,
 
preferably during women's programmes and during peak listening
 
periods.
 

b) Demonstrations using locally available foods showing how they can
 
be used inmulti-mixes as supplementary f-od during the weaning
 
period.
 

c) Mothers to be informed regularly on radio (women's prograniie or
 
even government announcements) to bring children to M.C.H. Clinil
 
once each month.
 

d) M.C.H. Mobile Clinics should be sent out regularly to areas where
 
it is known there are transport difficulties.
 

3. NUTRITION PROBLEM:
 

Transport difficulties affecting regular attendance at M.C.H. Clinics.
 

OBSTACLES:
 

Ignorance of the mothers on the need to monitor the child's rate of
 
growth through the use of the weight chart.
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QUESTIONNAIRE: RADIOUSAGE
 

1. Occupation: 2. Male/Female'. 3. Age
 

4. Where do you live?
 

5. Race: 6. Religi6n:
 

7. Do you have any radio at home? How many?
 

8. How does itwork? AC / DC
 

9. IfDC, where do you purchase batteries?
 

How much to batteries cost?
 

LO. Where do you get itrepaired?
 

Li. Isit AM? FM? Short wave?
 

L2. What times do you listen to the radio?
 

L3. How long do you listen at one time/per day?
 

L4. What programmes do you listen to? (Tick 3 of the following)
 

a) musical h children's 
b) sports i Talk-back 

j women's programmesc) news 

dj government announcements k commercial ads
 

drama 1 religious
 
quiz/comedy m) community broadcast
 

15. Who isyour favourite personality? Why?
 

16. What language do you listen to most? Fijian/Hindi/English/Chinese/Rotuman
 

17. Do you believe what you hear on the radio? All/Some/Little
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18. Do 	you listen to educational programmes? If so, why?
 

19. 	 Do you discuss what you hear?
 

a) With whom?
 

b) What do you discuss?
 

20. What type of programmes do you want to hear on the radio?
 

21. What programmes don't you like?
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QUESTIONNAIRE: MEN'S OPINIONS ON BREASTFEEDING
 

2. Age:
1. Occupation: 


3. Race: 4. Religion
 

5. Married?.' (Ifso,- complete the rest of the questions)
 

6. Number of children:
 

7. How old is.the-youngest?
 

8. Does your wife work?
 

9. Does your wife breastfeed?-


When you get married, would you encourage your'wfe -to brea'stfeed?
10. 


a) If so, why?
 

b) If not, why?
 

1i. Are you satisfied with your wife breastfeeding?
 

a) If so, why?
 

b) If not, why?
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FIJI: ACTION PLAN FOR ANEMIA
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,APUA NEW GUINEA
 

Dorothy Nanal
 
Nutrition Publications Officer
 
Nutrition Section 
Department of Health
 
Port Meresby, Papua New Guinea
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PAPUA NEW GUINEA
 

NUTRITIONAL PROBLEMS: Malnutrition
 

a) Maternity - pregnant mothers who are malnourished give birth to small
 
babies who are more likely to die than the healthy ones.
 

b) Infant - decline of breasfeeding. Children who are born to malnourished
 
mothers and who do not get enough food through breastmilk in the first
 
few months after birth suffer permanent brain damage and are less clever.
 

c) School children - children who do not eat enough of the right kinds of
 
food get tired easily and cannot learn well in school.
 

d) Lack of knowledge of food value.
 
e) Imported foods.
 

SOLUTIONS:
 

a) Nutrition education programmes - at different levels.
 
b) Educate parents to keep breastfeeding their children.
 
c) Encourage the people to grow local foods.
 
d) Foods which can be produced locally should not be imported.
 

OBSTACLES:
 

a) Lack of knowledge of the importance of having to eat twice as much of the
 
right kinds of food.
 

b Working mothers.
 
c) Ignorance.
 
d) Land shortage in urban areas.
 
e) Too lazy to work on land.
 
f) Again laziness.
 

IMPLEMENTATION:
 

a) More emphasis should be given to pregnant mothers together with the
 
husbands for mother to eat enough of the right kinds of food three
 
times a day.
 

b) When educating parents to breastfeed their baby, emphasis should be
 
given on the importance of breastfeeding and what might happen if the
 
child is not being breastfed.
 

c) The ministries of primary industries, health and education and media
 
should work together closely and encourage: school gardens, school
 
lunch programmes, and school radio programmes.
 

d) The ministries of Primary Industry, Health and Media should work together
 
to make the people aware of the importance of our local foods and to
 
encourage them to grow these.
 

e) More than one Ministry is involved in combating the nutrition problems:
 
Education, Primary Industry, Media and Health. These Ministries should
 
attempt to cooperate and work together to solve these problems.
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PAPUA NEW GUINEA
 

QUESTIONNAIRE: RADIOUSAGE
 

1. Friend, wantok, how are you?
 

2. What isyour name?
 

3. Havelyou any betalnut?
 

4. Would you like to have some?,
 

5. Do 	you haVe any radio?.
 

6. Is itworking?
 

7. Do 	you like-listening to radio?
 

8. Do 	you listen to itoften?
 

9. How many hours daily?
 

10. What isyor favourite programme?
 

11. 	 Do you have any.favourite broadcast officer? Who is he?
 

Pidgin? Motu?
12. What language do you prefer the programme to beIn? 'English? 


13. Do you believe what you hear?
 

14. Do you listen to education programme? Do you like it?
 

15. Do you discuss what you hear with othei
 

16. What do you discuss, and with whom?
 

17. 	 Do you agree with the present radio prDgrammes? Do you want anything to be
 

added to it? Do you think some programmes should be cancelled?
 

18. 	 Do you like to be heard on the radio?
 
38
 



PAPUA.NEW GUINEA
 

9UESTIONNAIRE: MEN'S OPINIONS ON BREASTFEEDING
 

1. Friend or wantok,!how are you?
 

2. What is.your name? Have you any betalnut?
 

3. What are you,doing around here - working? Whait do you do?, 

4. How old are you? What Religion do you,belong'.to?
 

5. Are you married? Have you any children?. How many?
 

6. Did your wife breastfeed-your children?
 

' 
7. Did you prefer breastfeeding your children? Why was that?
 

8. When you get married and have children, would you prefer"your children
 
to be breastfed? Why is that?
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VANUATU 

Theto Wimae.Teritume
 
Dietician
 
Central Hospital
 
P.O. Box 55
 
Vila, Vanuatu
 

A bong Thompson
 
Radio Vanuatu
 
P.O. Box 49
 
Vila, Vanuatu
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VANUATU
 

.NUTRITIONAL PROBLEMS
 

a) Food imports: white rice, sugar, flour
 
Obesity
 

c 
Pregnant and lactating mother's diet
 

SOLUTIONS:
 

a) Educate general public on food values.
 
Encourage growth of more local foods;
 
Increase importation tax.
 

b) Educate the public to identify food value-, emphasizing the value of
 
correct eating habits.
 

c) Plan the pregnancy. 
Educate the mother and father about the r ight kinds and amounts of 

food mother should eat. 

OBSTACLES:
 

a Multi-nationality
 
b Lack of finance, manpower
 
c Finance and availability of food
 
d Influenco of advertising
 
e Migration to town
 
f Cultural belief
 

IMPLEMENTATION:
 

a! Increase agriculture development and industrial development.
 
Put obese people on reduction diets.
 
Take preventive measures, i.e., encourage correct eating habits.
 
Develop rural areas to prevent migration of people to urban areas
 
Teach good nutrition to the public.
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VANUATU
 

QUESTIONNAIRE: RADIO USAGE
 

1. (After introduction, ask:) Which island/village do you come froT
 

2. What isyour occupation? 	 Sex:
 

3. Do 	you have a radio?
 

4. Does it'work by batteries or electricity?
 

If by batteries: a) Where do you buy the.batteries?
 

b) How much do they cost?
 

5. Which do you have: a) AM b) FM SW
 

6. What times do you listen to the radio?
 

7. How long do you listen to the radio?
 

8. What types of programmes do you listen to?
 

a music h children's
 
b sports i talk back
 

j women's programmes
c news 
d service messages/announcements k connercial arts 
e drama 1 religion
 
f quiz/comedy m formative
 
g education
 

9. Who isyour favourite announcer? personality?
 

10. What language programme do you prefer listening to?
 

11. 	 Do you believe what you hear on the radio?
 

a) All b) Some c) None
 

12. Do 	you listen to educational programmes?
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13. Which one do you listen to most?
 

14. Do you discuss what you hear on the .radio?
 

15. Whom do you discuss what you hear with?
 

16. What did you discuss?
 

17. What would you like to hear more on the-radio?
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VANUATU
 

qUESTIONNAIRE: MEN'S OPINIONS ON BREASTFEEDING
 

1. Name:
 

2. Occupation:
 

3. Island: 4. Religion:
 

5. Married or,Single?
 

6. Number of children:
 

7. How old is the youngest child?
 

8. Was the youngest child breastfed?
 

9. Are you satisfied with your wife breastfeeding?
 

10. Why?
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WESTERN SAMOA
 

Brenda Sio
 
Nutritionist 
Nutri Lion Contro 
Ministry of Health 
Apia, Western Samoa
 

Mela Sua
 
Programme Producer
 
Broadcasting Department
 
Radio 2AP
 
Apia, Western Samoa
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WESTERN SAMOA
 

NUTRITIONAL PROBLEMS:
 

ai 	 Infant malnutrition: Vitamin A deficiency; gastroenteritis
 
Over nutrition: Obesity
 
Metabolic diseases: Diabetes, hypertension
 

SOLUTIONS: Develop National Food & Nutrition Policy
 

a) Encourage mothers to breastfeed.
 
b) Educate general public on the value of breastfeeding - especially men..
 
c Plan pregnancies.
 
d) National sanitation programme.
 
e More nutrition education for the general public on the need to eat
 

balanced diet, with specific target groups:
 
-mothers, young girls
 
-Pulenuu (village mayors) and Chiefs
 
-Church Ministers
 
-Members of Parliament
 

f) Encourage vegetable gardening for home consumption, with specific
 
target groups:
 

-Church Ministers and Wives
 
-Matai (Chiefs)
 
-Adolescents
 
-General public
 

9) Encourage people to exercise. 
h) Have weighing scales in strategic places inApia and all district 

hospitals and health centres. 
i) Educate general public on the dangers of being overweight, as in (h) 

above, and outline associated diseases: diabetes & hypertension.
 
-Diabetic Association
 
-Centres for Blood Pressure Check-ups
 

j 	Include nutrition education in all teaching institutions.
 
Coordinate existing nutrition programmes inWestern Samoa.
 

OBSTACLES:
 

a 	Decline in breastfeeding (increase in bottle feeding).
 
Having children close together.
 
Economy.
 
Not enough coimiunication with Village Mayors, Chiefs, Church Ministors
 

and Members of Parliament.
 
e Negative attitudes.
 
f Cultural beliefs.
 

Status in being fat.
 
Vandalism - Lack of finance; lack of appropriate caretakers.
 
Large numbers - Collating and getting it started; someone to do this.
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WESTERN SAMOA 

[MPLEMENTATION:
 

a) Regular radio spots on breastfeedingg obesity, etc.
 
b) Nutrition column inthe newspapers.
 
c) Give information on the value of breast milk to the general public
 

and politicians via Radio, Newspaper, Pamphlets, Posters.
 
di Nutrition information pamphlets on specific problems as outlined.
 
e Ask picture theatres on possibility of showing Nutrition films.
 
f Show films in schools.
 



WESTERN SAMOA
 

QUESTIONNAIRE: RADIO USAGE
 

1. Occupation:
 

2. Where do you live?
 

3. Age Sex:
 

4. arital status: 

5. Do you have radiol 6. How many in the house?
 

7. Does itwork? AC or DC?
 

8. (IfDC) Where do you purchase the batteries?
 

9. How much do they cost?
 

;0. Can you repair the radio locally?
 

Which station do you listen to?
 

a) Samoa b) English c) American Samoa d) Other
 

12. What times do you listen to the radio?
 

13. How long do you listen to the radio at any one time?
 

14. What types of programmes do you listen to? (Tic)
 

a Religious programme i Sports programme 
b Local news j Health programme 
c Overseas news k Development programme 
d Samoan musical programme 1 Current affairs 
e English music m Commercial sports 
f Women's programme n Educational spots 

o Notices and Telegrams
g Agricultural programme 

h Children's programme p Informative programmes
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WESTERN SAMOA
 

L5. 	 Who isyour favourite radio personality?
 

L6. 	 What language progrmme do you prefer!?
 

17. 	Do you believe what you hear on the radio?
 

a) -Little b) Ail c) .Somin
 

L8. 	 DO you listen to Nutrition programmes?
 

19. 	 Which one?
 

20. 	Do you discuss what you hear on theradio?
 

21. 	 Who with?
 

22. 	What subject did you discuss?
 

23. 	What would you like to hear on the radio?
 

24. 	 Do you have a television?
 

25. 	What times do you watch television?
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WESTERN SAMOA
 

QUESTIONNAIRE: MEN'S OPINIONS ON BREASTFEEDING
 

1. Address:
 

2. Occupation: 
 kge:
 

3. Married?
 

4. Children: Yes 	 NO 

5. How 	many?
 

6. ,Ageofeldest: 	 Age of youngest:
 

7. Does yourwife breastfeed?
 

Ifyes, what,isyouropinion on breastfeeding?
 

Ifno, 	whywasn't the child breastfed?
 

8. Ifnot married, do you have any opinions onbreastteeaingi
 

9. How do you want your future children to.be fed?
 

Breastfeeding?
 

Bottlefeeding?
 

10. 	Why do you choose
 

Breast milk:
 

Bottle milk:
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TONGA 

Susana Liavaa
 
Health Education Assistant
 
Health Education Unit 
Ministry of Iealth 
Tonga Island
 

Mele Ileimuli
 
Announcer
 

' 
Programme Productin Division 
Radio Tonga 
Nukualofa, Tonga 
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TONGA
 

NUTRITIONAL PROBLEMS: Infant and Child Malnutrition
 

a) Caused by mothers neglecting breastfeeding their babies, increasingly
 
using the bottle instead; e.g., in1982, itwas found that 94% of
 
babies born started on the breast, but only 23% continued on breast­
feeding.
 

b) Caused by the increasing dependence on imported foods which accounted
 
for approximately 32% of total daily caloric intake. In 1980, over
 
$7 million of food and live animals were imported to Tonga - a
 
change to westernized diet.
 

c) Caused by a lack of knowledge of food value - through mothers' ignorance
 
or the general public's ignorance.
 

d) Caused by the unavailability of food crops - consistently.
 

SOLUTIONS: Initiate the importance of breastfeeding.
 

a) Educate the mothers. 
b) Increase the availability of locally produced food to improve nutrition 

and to reduce dependency on imported food. 
c) Identify food value - provide necessary information to the general public. 
d) Emphasize the needs for local produce food - "Tongan Food isBest"
 

OBSTACLES:
 

a) Working mothers' laziness 
b) Imbalance of trade - Influence of advertising of imported Food through 

media 
c) Difficulty of reaching out to audience scattered in islands 
d) Old myths of eating style - heavily built means dignity and power. 

IMPLEMENTATION:
 

a) Emphasize the importance of nutrition through the Hlome Economic Section
 
and Rural Community groups - by Health Educators and through the media 
- radio talks. 

b) Emphasize the importance of food value in the Education Syllabus to the 
children at Primary level and in Colleges.
 

c) Through publications - in local papers, in posters, too.
 
d) Through the radio - interview nutritionists to reach the outer island
 

dwellers. For example:
 

-Tal k Programme 
-Small Dramatic Play
 
-Music which appeals to the Food Value
 
-Slogans and Hints
 
-Radio Doctor Programme
 
-Women's Programme 
-Activities
 
-Recipes
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TONGA
 

QUESTIONNAIRE: RADIO USAGE
 

1. Do you own a radio?
 

2. Is itoperated by electricity or batteries?
 

3. What's the brand, or tradename, of your adio?
 

4. Does Itoften break down?.
 

5. Where do you get Itrepaired?
 

6. How long do you' have this radio?.
 

7. How often do you listen to the radio?
 

0. What's Your favoured programme?
 

9. D49 you always,listen to that programme? 

10. Who isyour'fayoured-preseter?
 

11. Why do you-like that presenter?
 

12. Which programne do you hate?­

13. Why do ypu hate,that programme?
 

14. Do you understand.the language usage?
 

154 Do you believe the message on-radio?
 

1., Where do you live?
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TONGA
 

QUESTIONNAIRE: MEN'S OPINIONS ON BREASTFEEDING,
 

(Interviewing Tongan men:)
 

1. Good morning, Sir. I hope you don't mind me asking you these questions.
 
They may sound too personal, but such information are valuable for our
 
research on "Men's Opinions on Breastfeeding."
 

a) Are you married?
 

b) Do you have children?
 

c) How many?
 

d) Were they breastfed?
 

e) Do you like them to be breastfed?
 

f) Wher do you live?
 

g) And are you working?
 

h) How old you may be then?
 

i) Do you stay together with your children or are they adopLed by someione? 

j) Do you see a difference ingrowth or personaiity oetween unmiurci wriu 
were breastfed and those who were bottlefed? 

2. Thank you very much for your valuable informations and I hope I did not
 

57
 



1 
TM |6g&Ova Fl PJECT 

2 
WsmfmU 

2 
E; 

to' 

Avolloce reicb 

resouces 
iu 
ir ti 

aaa~anr 
rtaiing to bwf"tamale. 
i M. 

Aflyza
basalba 
l 0fmmtim. 

Protest 
estionaire 

Devlop rdio 
Programs MA 

iatad 

IIaI 
f0 k.. ..... 
DillJraw seie 

Dhgtriutio. weekly. 10winBooklet to for 4ama. -------

Mal cnte 
Distribute Iadia DoctorSpot AMMC postersin f afr 

dail. s~. clinics 10 inustia. 
schols 

article weekly­
ioms iros. 

weeit - B . ---­

slog"ee
day for 

few maow 

jingle ,la 

i 

F 

•dl 

Field 

w 

Sistribut 
T shirts.
Te toels ­sale local 

.sh~prtem 

Intagyimw
VON fer4 maths
10 uImtee.-.-- -

nba IIFi I 
bllb tor 



COOK'ISLANDS
 

Tuaine Teokotal
 
Public Health Inspector
 
Department of Public Health
 
Ministry of Health
 
Cook Islands
 

Arthur Taripo
 
News Editor
 
Cook Islands Broadcasting and
 
Newspaper Corporation
 

Cook Islands
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COOK ISLANDS
 

NUTRITIONAL PROBLEMS:
 

High consumption of imported foods; e.g., foods high in sugar, salt,
 
animal fats, etc.
 

SOLUTIONS:
 

a) 	Education (balanced diet) and exercise
 
Groups: 	 infant (maternal child health)
 

school children
 
adult
 
40 and over
 

b) Local food products should be cheaper than imported (external and
 
internal)
 

OBSTACLES:
 

ai 	Availability of farming land
 
Time consuming to the part-time farming
 
Cost of nursing farming (large, small, individual)
 
Skill
 

IMPLEMENTATION:
 

a Price control in local food products (M.O.L. consumer MO1)
 
b Quality
 
c Grant or subsidy (Govt. to local farmers) (MAF)
 
d Continue or encourage H.E. (nutrition)
 
e Training agricultural personnel the modern technology or the cheapest
 

agriculture.
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COOK ISLANDS
 

QUESTIONNAIRE: RADIO USAGE
 

1. First Name: 	 Family Name: Age:
 

2. Sex: 	 3. Marital Status:
 

4. Occupation: 	 5. Religion: 6. Race:
 

7. District: 	 8. Country:
 

9. Do 	you have a radio? 10. How many radios?
 

11. Does itwork on battery or power?
 

12. Do you listen to AM? FM? SW?
 

13. What time do you listen to the radio?
 

14. How many times do you listen to the radio?
 

15. 	 What type of radio programme do you prefer to listen to?
 
a) Music j Commercial
 
b Sport k) Religion
 
c News I Agriculture Programme
 

Government Department Notice m Education Programme 
ej Drama n Community Programme
f Quiz/Comedy o Health Prograime 
g Talk Back p Current Affairs 
h Women's Programme q Request/Your Choice 
1) Children 

16. What language programme do you prefer?
 

17. Do you believe what you hear on the radio?
 

18. Do you discuss what you hear on the radio?
 

19o Do you like listening to Health Programme?
 

20, Can you specify what type of Health Programme? 

21, Who isyour favourite radio personality?
 



COOK ISLANDS
 

QUESTIONNAIRE: MEN'S OPINIONS ON BREASTFEEDING
 

First Name: Family Name: Sex: Age:
 

Marital status: Race: Religion:
 

Occupation:
 

Address:
 

Country:
 

No. of Children: Age: 0-4
 
5-9
 

10-14 
15-19
 
20-24
 
25-


Does the mother breastfeed?
 

How long has each child been on breastmilk?
 

Why do you think breastfeeding is important to the health and welfare of the
 
Child?
 

Remarks/Comments:
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TuvALU
 

63
 

Annie Homasi
 
Senior Nursing Officer
 
Health fepartment

FunaluLi, Tuvalu 

Lagi Etoma
 
Broadcasting Officer
 
Funafuti, Tuvalu 



TIJVALU
 

NUTRITIONAL PROBLEMS:
 

Limited amount of green vegetables and fresh fruits causing mineral
 
and vitamin difficulties.
 

High consumption of refined flour, rice and sugar causing obesity, diabetes, 
hypertension in adults and tooth decay in children. 

SOLUTIONS:
 

a Provide information on food value.
 
b Health education.
 
c Employing a dietician/nutritionist.
 
d Vegetable garden projects.
 
e Soil enrichment projects.
 
f Control of imported food.
 
g Formation of Food Committee for each island.
 

OBSTACLES:
 

a Cultural beliefs/practices.
 
b) Funds.
 
c) Limited number of teaching aids.
 
d) Lack of expertise on diet and nutrition.
 
e) Limited knowledge on food value.
 

IMPLEMENTATION:
 

Mass education using radio, posters, newssheets, etc.
a 

b Using existing bodies like women's committee, etc,
 
c Local farming to be encouraged.
 
di Medical and Agriculture Departments to plan and coordinate nutrition
 

programmes.
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TUVALU
 

QUESTIONNAIRE: RADIO USAGE
 

1. Home Island:
 

2. Where do you live?
 

§5.
3. O; Aid. Sex: 

6. Do you have a radio? 7 b6e: itwork?,
 

8. Is itan electric radio?
 

9; Do you use batteries? 

a) Where do you purchase batterlesl
 

b) How much do they cost?
 

iO. What titt do you listen to the radio? 

11. How long do you listen at one time per day?
 

12. What types of programmes do you want to listen tol
 

13. What language progranme do you prefer? EngliSh? TdVolu?
 

i4. Do you discuss what you hear on the radio?
 

15. With whom?
 

16. What programme would you like to listen to?
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tUVALU
 

QUESTIONNAIRE: MENS5 OPINIONS ON BREASTFEEDING
 

1. Occupation:
 

2. Age:
 

3. Homeisaihd: 

4. Married:
 

5. Children:
 

6. Ifmarried: Were ydur children breastfed? 

If single: Do you want your children to be breastfed? 

7. Do you think breastfeeding is good?
 

8. Why?
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KIRIBATI 

Bauri Biketi 
Health Education Officer
 
Health Department

Tarawa, Kiriboti 

Mola Tetoa
 
Programme Producer 
Kiribati Broadcasting and 

Publications Authority 
P.O. Box 78, Bairlki
 
Tarawa, Kiribati
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NUTRITIONAL PROBLEMS:,
 

a 	Lack of knowledge of food value.
 
b 	Unavailability of food crops.
 

Malnutrition in infants - 5 years.
 
Lack of knowledge on food value.
 
Diarrhea.
 

SOLUTIONS: Health education and seek assistance from Agriculture Department
 

a Educate mothers on how to give right food.
 
b More trained health workers.
 
c Improve education on food value.
 
d Dietician/Nutritlonist.
 
e Improve education on health rules.
 
f Mothers to be taught right way of feeding bab es and family.
 

OBSTACLES: 	 TARGET GROUP:
 

Ignorance
 
Laziness Mothers and.Teachers
 
Economical
 
Taboos
 

Poor Soil
 
Lack of interest Husbands and parents
 
Inadequate land
 

a 	Time consuming
 
Laziness
 
Financial
 
Afraid
 
Poor sanitation
 

group discussion ta maneaoasj
 
Radio talk
 
Newspapers
 
Demonstration
 
Interviewing
 

Education
 
Demonstration
 
Community organization
 
Mass media
 

a 	To teach using group meetings.
 
Through Women's Clubs.
 
Media.
 
Public meetings and individual.
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KIRIBATI
 

QUESTIONNAIRE: RADIO USAGE
 

Sex: Male-' / FemaleOccupation: 


Age:
 

Home,Island:
 

Do you 'have a radio?. Yes - Nb
 

Type.of radio: Ac / Dc
 

What time do you listen to the radio?­

1730-2200
0930-1330
0600-0800 


What type of progrannes do you listen to?
 

what would you like to hear on the radio?
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KIRIBATI
 

QUESTIONNAIRE: MEN'S OPINIONS ON BREASTFEEDING
 

1. Occupation:
 

2. Married? Yes No
 

3. No. of children:
 

4. Island:
 

5. Religion:
 
a K.P.C.
 
b R.C.
 
c S.D.A.
 
d Mormon
 
e Bahai
 
f Other
 

6. 	 Does your wife breastfeed? 
a) Ifyes, state why. 

b) If no, state why.
 

7. Do you want your future wife to breastfeed?
 
a) Ifyes, state why.
 

b) If no, state why.
 

8. Do you have any more suggestions and comments on breastfeeding? 
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SOLOMON ISLANDS
 

NUTRITIONAL PROBLEMS:
 

a Pre-school malnutrition.
 
b) Unsafe water.
 
c) Tooth decay.

d) Large families living irurban areas where the earnings of the head
 

of the family are inadequate.
 

SOLUTIONS:
 

a) Through education - to motivate people to grOWltheir own food;
 
balanced diet - food value.
 

b Improve sanitation through education.
 
c) Sterile drinking water.
 
d) Information on how to take care of teeth.
 
e) Smaller family.

fl Promote home gardening inurban areas.
 
g) Purchasing local foods instead of imported foods.
 

OBSTACLES:
 

a) Customs.
 
b) Religion.
 
c) Finance.
 
d) Urban expenses.
 
e) Inadequate land for gardening.
 
f) Unofficial government policy.
 

IMPLEMENTATION: Formation of National Food Committee
 

a Health education.
 
b Ministry of Health.
 
c Agriculture Department.
 
d Local clubs.
 
a Religious organizations
 
f Ministry of Education.
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SOLOMON ISLANDS
 

QUESTIONNAIRE: RADIO USAGE
 

1. 	Name
 

2. 	Where do you live?
 
al 	 Name of village
 

Name of island
 
Name of province
 

3. What's your job? 
a b ThacherFarmer 

c) 	Office worker
 
d) Labourer
 
e) Sailor
 
f) Other
 

4. Do you have a radio?
 
a) Yes
 
b) No
 

5. 	What type of radio do you have?
 a Battery 

b~ Electric
 

6. What time do you listen to the radio!
 
a) Mornings only
 
bi Evenings or.;y
 
c: 	ornings and evenings 

did-day
At night 
Never
 

7. 	What programmes do you listen to?
 
a 
b 

Late Night Calls 
Birthday Requests 

g) Sports Round-up 
h National Bank Quiz 

c 
d 

Service Messages 
Solomon Islands Report 

Y. SATO Show 
World News in PiJin 

e) World blong lumi
 
f) Radio Doctor
 

B. 	What programmes do you like? (From the list above)
 

9. 	What programmes would you like to hear over S.I.BC.?
 

10. How clear is S.I.B.C. inyour area?
 
a 	Clear c) Not clear
 

Very Clear d Could hardly hear
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SOLOMON ISLANDS
 

i4, At what time of the day do you hear SIB.C,: clearly inyour area?
 
a) inthe morning
 
b at mid-day
 
c) in the evening
 
d) at night
 
e) never
 

12. 	 On what frequencies do you hear S.I4BC. clearly?
 
al medium wave
 
b) short wave
 

13. Who Isyour favorite radio personality? (Ifseveral, ltstih order0Of 

1. 	 4.
 
2. '6 ,
 

. 6.
 
14. 	 Do you listen to eaucationat programmesr

a) Yes - Why? 
b) No - Why? 

15. 	Do you believe what you hear over SI,.B.C ,? 
a) Yes 
b) No 
c) S€ome 
d) IAlittle 

16. How miuch time each day do you think the Regional Stations should have
 
to broadcast their own progremmes?
 
a 3 hours a day

b) 5 hours a day
 
c More
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QUESTIONNAIRE: MEN'S OPINIONS ON BREASTFEEDING
 

1. What do you do for a living?

al Farmer
 

Office Worker
 
c) Other
 

2. 	How long have you been inyour present Job?
 
a! Two years
 

Three years
 
More
 

3. Are you married?
 
a Yes
 
b 	 No0.. I;-r"
 

4. 	How many children have you got?
 
a) One
 
b) Two
 
c More
 

5. How old isyour last child?-­
a) 3 months
 
b 6 months
 

1 year
 

6. 	What does he/she like most?
 
al 	 water
 

milk
 
susu milk
 

7. What do you think about breastfeeding?
 
a Good - Why ?
 

Better - Why?
 
Best - Why?
 

B. 	What isyour opinion about bottle-feeding?
 
a 	Good - Why?
 

Better - Why?
 
Best - Why?
 

9. 	if our wife isalso working would you prefer -,
 a 	Bottle-feeding - Why? 

b Breastfcading - Why?
 
tc Both - Why?
 

10. 	 Ifyou prefer your children to be breastfedp for how old wOUld you allow
 
your children to be breastfed?
 
ai g imonths
 
b) 1 year
 
c) More
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NUTRITION MEDIA MESSAGE WORKSHOP
 

THE 
w)UNDATION To' Workshop Participants 

rOlR THE 
PEOPLES From: Benedict Tisa, Communications specialist 

Dan Baker, Communications specialistOF THE 
FSP Regional Nutritionist
Gloria Renda,
SOUTH 


PACIFIC This workshop is designed to bring together various
 

INC. country participants with different specific skills
 
that are all necessary to achieve more appropriate
 

Sharing, teaching and
nutrition education programs. 

P.O. Box working with each other will enable all of us to
 

become effective communicators. Therefore during
Suva, Fiji 
this workshop you are expected to:
 

share your expertise and experiences during
-

the workshop.
 

- exchange information outside workshop time
 
with each other.
 

- communications personnel read nutrition
 
information.
 

- nutrition personnel read communications
 
information.
 

Should you have questions or need assistance outside
 
workshop time, please feel free to contact Benedict
 
(Room 27), Dan (Room 24) or Gloria.
 

When you come into the Frangipani Room at 8.30 am
 
(Tuesday, November 2), please pick a name tag at
 
random. If you pick your own, please put it back.
 
Then find out whose name tag you have. The color
 
indicates the group you will be working with during the
 
first half of the workshop.
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REGIONAL MATERNAL & INFANT 
NUTRITION PROGRAM 

UESORCL LIBRARY 

1) AlUI l'ield Notes. Selecting Campaign Messages. 

2) U of Clicago. Communications Pretesting (Media Monograph 6)
 

3) APIIA. Using Radio (Primary Health Care Issue Paper)
 

A multi-media strategy for a breastfeeding campaign
4) Restrepo. 

in Colombia.
 

The use of mass media in health education campaigns.
5) Leslie. 


6) Smith. Beyond slogans; a serious new role for radio.
 

Report on "Workshop on development of nutrition communication
7) Burina. 

strategies in community health care."
 

using the advertisinq
8) Manoff International. Radio Nutrition education ­
technique to reach rural families:
 
Philippines and Nicaragua.
 

9) Development Communication Report. The Nutrition Message and the
 
Mass Media.
 

The Communication Factor in lloalth and Nutrition.Progratl1,
10) Colle, R.& S., 

Cornell University, 1979.
 

i1) Ilealth and Education by Television and Radio, Conference Report,
 

International Information Week 1980, Munich.
 

Current Practice and Future Directions of Nutrition
12) Rasmuson, Mark. 

Education in Developing Countries, Office of Nutrition,
 
USAID, 1977.
 

13) Coyre T. The Effect of Urbanisation and Western Diet on the Health of
 
Pacific Island Populations, December 1981, South Pacific
 
Commission.
 

14) Ronda 0, Public Health Nutrition/Dieticians Refresher Coutse,
 

Foundations for the People's of the South Pacific,
 
February 1982.
 

15) Food and Nutrition Terminology, WHO/FAO, No.73.2.
 

16) Nutrition Training Manual Catalogue. International Nutrition Communicntiol
 
Service, A.I.D. AN/2004.
 

A report of
17) Communications for Social Development in Africa, ed. by John Balcomb. 

a UNICEF sponsored International Workshop held in Arusha, Tanzania, December, 1976.
 

Published by UNICEF, Eastern Africa Regional Office, ?.O. Box 44145, Nairobi, Kenya.
 

18) Keating, Rex. Grass Roots Radio, A Manual for fieldworkers infamily planning and
 
other areas of social and economic development. Published by International
 
Planned Parenthood Federation, 18-20 Lower Regent Street, London SWIY4PW, England.
 

1977.
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REGIONAL MATERNAL & INFANT 

NUTRITION PROGRAM
 

RESOURCES GIVIN TO PARTICIPANTS 

1. 	The New South Pacific Handbook of Nutritio, S. Parkinson
 
and J. Lambert, FIJI National Food and Nutrition
 
Committee, 1982.
 

2. 	A New Look At Infant Feeding, T. Coyne etal, Science
 
Press, New South Wales, 1981.
 

3. 	A Multi-media Strategy For a Breastfeeding Campaign
 
in Columbia, Educational Broadcasting International,
 
March 1981.
 

4. 	 Status of Women and Dreastfeeding, World Health Organization
 
Geneva, 1981.
 

5. 	New Internationalist, April 1982.
 

6. 	Fermented Breadfruit and Dried Breadfruit, Rural Development
 
Centre, Nuku'alofa, Tonga, 1982.
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MAIN z-5iVIy ON B11I.A#.W'IFi:DI.l( 

No. of people interviewed = 59 

R-ace: Fijian = 24 Indians = 23 Other = ' 

ieligion: No. NO 

MUIJlims 5 21-30 years old 12 

lindus 17 31 Ito to 16 

Catholics 10 41 -50 " ,I 4 

Methodist 12 51-60 it 2 

OLhers 6 Ovor 60 it 3 

Ion - Religious 4g 

riatrried = 38 single 20 

iwtgitjona for Broautfooding (FIR)= 44 

a) Cheap h) doctorlo advice 
b) not from cows i) handed down au tradiLion 
(') n;avou Limo j rvdio i;tid i L'; hot. Lor LI i:ii 
d) oauy Lo go L k) rau a clouur bond buLwuutuLhui.v 
o) balanco and child. 
C) baby grows fauter 1) makes baby uLvoag and wolli buhavod 
;) wife's docision m) it's a natural way of fooding 

ioasons for noL jreauLfooding (AOAINiT) = 3 

a) motLhor is roluctant to do o 

I,) moLhor wantu to go out 

c) mother Lhinka of ho' Licuro 
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SPOKESMEN REPORTS
 

COMMENTS ON QUESTIONAIRE FOR MEN
 

1. Introduction - plainly and politely. 

2. Religion - is important as it gives us an idea of cultural 

background. e.g. Muslims have to breastfeed. 

Though another group did not agree. (Omit the 

question on Religion unless the topic concerns 

meat). 

3, RaCe - is relevant because the different existing 

nationalities had different views on the topic. 

4. Age - is not very easy to get but depends entirely on 

ones approach and also is not that important and 

should be added at the end of the questionairo. 

- ask age of youngest child in family. 

5. Why - is not a good question in itself, but the question 

should be asked in a different way like "Are you 

satinfied with your wife bzoastfoodinq? Then au|i 

why. 

6. Interview - Individuals,not in groups. 

7. Questions - Insufficient too open ended i.e. answer lot to 

another question. 
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can acceptance
begir 

of idea.trial practice regress


told meotivation. instruction 


practice
positive
learning learning the 	
biecomesfirst responders
why 	 how habitual
try 	 begin 


practice
 

After practice some
Response 

may be may conclude the new
 

negative idea is too much
 
or 	 trouble. Follow-up
 

is very important
positive 

here.
 

For our
 
The above is 	a continuum of the learning proces. 


cover the main points.
purposes, this has been simplified to 


Though the continuum is divided in sections, we must be aware
 

that thu parts can, and often do overlap. For 	inutanco, many 
The same may bemotivation and instruction overlap.
timus the 

the trial period and the beginning of the practice.true for 


Manalooment of an Educatlional.
 
Prvogram by objuctivuLi
 

I-'0o' ully oducational program two components are needod -

GOAL:Thau. which we are aiming
 

the change that
OBJECTIV;eThat which we will achieve, or 


The objective must be measurable and can.
 occur. 

be measured by asking three t.ueutions:
 How much tim
 

By when
 

break up the
scale as the learning process we catt
Uuing the same 
for our communication campaign.
campaign into a time fram 


L'ample: 

1 month for 	telling 

6 month for the mQtivational and instruction 

begin and acceptiance..6 month for the pr Atice to 

Wo have to note that these proceues usually ovurlap and aren't 

ridge to when one process ends and the other begins. 

ith the program broken up into thin learning sectioau 
we can also 

to use in each of the processes.aeiect an appropriate mnedia 

In the telling poaLevs, radio upots..media to bring Lhe problem Lo 

attention of the audience. 

motivational; Radio draws, spotu, slide shows 
the practice
we now want to uoviate people to look at 


ias Lo what benefits the :ould derivo from it.
 

liun and ar U1I'nutructional: demonstrations, ilipchatu, quu: n
radiu prograws, call in prograllis Dr. Progra s 	kilmu 



Steps in the Development and 	desilhnlg a 

"oimnunication Strategy for 	Communications -Campaigns
 

Just as with development of 	an individual piece of educational
 
steps in the development of 	a communication
material there are 


to those in developing the c npaign. Basically they are similar 
media, radio spot a pouter or flip chart etc. 

1. Base-Line date and analysis. 

What do we know about the audience, how will this effect
 

our cowiunications campaign?
 

,.. uofinition of the problem and objectives. 

Wlut is the problem and what are we going to do. 11ow will the 

audience change their behaviour and what are our goals? 

3. Design of the ,,essage. 

of the cultural, .oligious 	prior'aking into consideration all 
we then design what we want 	 toknowledge etc. of our audience 

say. 

It. Selection of the media. 

the audienceu use of various 	media,Do[pondnld on rouources, 
can read or write it we select the mediu form towhether they 


carry the iuouuage.
 

5. Uu;LgIa or thu maLvail. 

We bugin to put all the form to the educational material. 

some points to keep in mind: 

* it must be aimed at a specific problem or attitudo which 	 needs 

to 	 be changes. 
." the information presented must be within the means of the 

audience to act upon.
 

"ho information iuut be consiotont and sound 

thut iu in the* the information must be cultural relevant, 
appropriate 	 language etc. 

to reach the g;reatest audience* the message should bu timed 
uuch as planting or harvust 	or holiduy'jaudience avoiding timu 

sure .that printed materials 	and radio messageuWo would want to make 

a ' cutpi.tiablo and aupporting of ouch othor.
 

6, Touting of tho materials. 

and radio spots should be taken to severalPrinted materials 
aroau for protouting.. Some of tLho points that uhould be looked 

ror "re: * Iow iuch attention is paid to the meusage? 

* Do people enjoy hearing and seeing the message? 

* Do they understand the meusuAge as intended? 

* Do they remember the content? 

* 	 Is there anything offensive in the material? 

the printed material clear?* Aro the illustrations in 



8/o 
 Moal0':.cations Ui tne marueriLa.u. 

Based on the results of the initial testing, changes in the 
message, presentation, or illustration are made as deemed 
necessary. 

The modified 	materials or lesson plans should be tested of
 
accuracy and 	effectiveness, this time among an audience
 
different from the first. 

9. Production of the materials. 

10. Diuturbing.
 

11. Feedback.
 

be defined as the generation for informationFeedback may 
from your audience which is relayed back to the project 

Feedback should provide project personnel and
organizers.

field workers with a continuous flow of information enabling 
them to maintain or modify the program in accordance with the 
exprsuod needs or reaction of the audience. Furthermore, 
boiig allowed to say something about the educational campaign 
prouotos the feeling among the Zudience and field workers that 

they do have some imput and control in the direction of the 
project, this in turn heightens the sunce of self-stem and 

reasons make 	 it eusun til.commitment to the program goals. These 
the communi­that an effective system of feedback be build into 

cation ctrategicy.
 

'l'ho effectiveness of the feedback system will depend largely 
upon the ability of the program personnel to observe interview 
and survey the audience. 

12. 	 Evaluation. 

the feedbackThe process of evaluation, involves analyzing 
data in comparason to the Base-line Data'a objective ust in 
the communication campaign. Ilave people changed their behaviour 
or understanding and how much?
 

asically, evaluation involves four steps: 

Description. What is the purpose of the communication campaign? 
what new behaviour was to be adopted? 

Meauurement. flow much change has occured? 
Here the base line data is of the uLmost importutict 
for providing a yardstick for measuring change. 

Assessment. This involves drawing conclusions about the anmounL 
and quality of the changes in behaviour which have 
taken place. Does cump rison with the base-line 
information indicate that the audience has under­
stood and acted upon the message? 

Report: 	 Bases on the asossment, recommendationu for 
future action re-made. 

should be kept in 1mind:10,or evaluation to be effective, the following 
Evaluation should be done quickly
 
Evaluation should be done inexpensively 

to onLy those questiucnEvaluation should be limited 
of critical importance to the success of the 
campaign 

The information obtained should be accurate.
 



Improving Pictorial tateriala 

:N:duciAtlonol media is ineanL to fucilitato coij...uncciCLijau. They 

ahuuid not draw tuttention to themselves at the expense of the 

coni;ont of the inessuge. Serious consideration should alwt.ys be 

before hwId to various fActoro that offoeetu Lnd influencosdivon 

the audieuce undorstanding of the meusage. ,;ome of the factoru 

that offoct the uadarutzndine of the mousacqo -.ro ethnic, roligiiouo 

beliufs, aee and literacy.
 

appropriate to co:mmuic.itoIt ic important to uelect the medium hiost 

che izwessage content and that this content Lu underatood easily by ;he 

au dience.
 

Ju&;t; : verbal literacy ruquirei an *,bi y LO i.itLzrprct 

wV'LLon uy.a.ols, visual literzcy i.plies fa.ili;:ity :..LLh and 

injiuruL dinL of the '.lunguage" of pictrues, th.t ij, Cur in 

zuio:nois or .uaVa, diuuncion, and perspective. iiowOvu', ,nu nuud 

iti. -o Lo ochool to j.uarn to undvutanrd pie Luzro:; *U&h.a*w 

U.LIuZtiy h:kvo onoudh exposure to billboards, postorLo, o)i1Lo.;;' .hU, 

:td films o oe lblo to undurstand withoUt cotIINUioi.their contenL 

.:u cannot aosume, howover, that all rural peopiou see and intu'pr't 

pictures in tLho so me way that we do. 

.'tai,,poz'LAnL hing to remehbor in looking at any type of 

cu.iiiunicaLion i:,tLerial is that vitual roality v.rius uito it bit 

ok,,woe,1 cuuntriou, and t.ve within the same country and even within 

the same aroa. There can be large difforences in how various othnic, 

and understand the came£.i%-ious, ao 4nd.other Groups porcoivo 
assume that you don't
.icLure. The bost way to deal with this is to 


,uow what your audioncela 

BeAt Available Docum , ­
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reality is and that you must learn About the behavior you are 

observing. In this imy you have the opportunity to break the 

narrow visual perspective which all of us have on our specialized 

subjects. We can then gain-insights which mAy help to lend a 

new approach to designing material and messages to support 

our project objectives. For this reason, one should Always 

test educational materials on a portion of the target audience,
 

or similar group, before mass production.
 

. Visual interpretation surveys in various nations show this 

difference in visual perception to be an important factor. 

Surveys have usually been conducted in the following manner: 

an individual is shown, simultaneously, four pictures, identical 

in content, but different in pictorial style. For example, 

the interviewee is shown (1) a photogr.qph of a chicken, 

(2) a photo cut-out of the chicken, (3) a line drawings o. the 

chicken (traced from the original photo), and (4) a silhouette 

of the chicken (traced from the original photo). The inter­

viewee is then asked to describe what s/he saw, and to indicate 

which picture had most hel.ped him/her to identify the object.
 

The conclusions drawn from these types of visual surveys
 

can help us to create more effective visual aids:
 

- Visual aids should be realistic, simple and clear. They 
should supply enough information for interpretation, but 
should be free of purely decorative or unnecessary details,
 
shadings which distort or cover up; perspectives which
 
distort or require too much sophistication to interpret.
 

- Only one concept or idea should be stressed in a single 
visual. Extra details, whether for decoration or greater
realism, often detract from the main idea and confuse.
 
Superimpositions, montage effects, and actions which must
 
be interpreted consecutively should be avoided.
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Greater realism may be achieved by the use of color,
 

but color must be used functionally, rather than deco-

Great care should be exercised if any objects
ratively. 


or colors are to be included for their symbolic rather
 

than literal value.
 

'Weshould further add,
 

If photos are to be used, it is helpful that the person
-
photographed be a respected member of the community.
 

- That person should perform the action in the normal 
manner, and not in any way he thinks the field worker 
wishes him to for the sake of the photo. 

- Normal, proper social relationships should be depicted 
in the photos. All must be acceptable. 

-	 The person being photographed should understand thor­
oughly the concept behind the action he is performing,
 
so that when he is given copies of the photo in which
 
he is featured he will be able to explain it to others.
 

When visual materiqls are used, discussion should begin
-
with An identification of the people nnd the objects in
 

The field workers should assure themselves that the
it. 

picture is not causing any confusion or being misinter­
preted.
 

Audio-Visuals: 4 Checklist for Success or Fnilure. 

fail for one or more of the followingAudio-visuals usually 

reasonsi
 

* 	 They are technically or culturally irrelevant. 

* 	 The message conveyed by the qudio-visual is based on 

assumptions which project personnel have about the
 
audience but which have not been tested out or proven
 
to be true.
 

* They present too many new ideas at one time, causing 

the viewer to become confused, irritated, or bored. 

Their content may only have entertainment valuel they
 

don't inform, induce new awareness, or encourage change.
 

* 	 The audience is allowed to remain passive, without 
participating in follow-up discussion or activities. 
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* 	 Equipment and/or audio-visuals are too expensive to 
mAintain, in terms of time and overhead. 

* 	 Means of evaluAting or obtaining feedbqck from the 
audio-visuals are not built into the program. 

Conversely, audio-visuals can be expected to bring success
 

under the following circumstances:
 

* 	 They are enjoyable and educative. 

* 	 They are explicit and easily understood.. 

They are motivational, encouraging.chnnge of awareness
 
or practice.
 

* 	 Viewers are encouraged to react to new ideas or awareness 
through discussion, or other activities. asistance is 
available when needed. 

Expenco i not prohibitive, in torma of number of poople
 
reached per cost.
 

* 	 They save time by presenting new ideas in A vivid nnd 
memorable form. 

* 	 They are appropriate technically and culturally. 

" Equipment is easy to operate; messages are not dependent
 
on sophisticated equipment.
 

* 	 They are flexible, adaptable to a variety of situations. 

* 	 They are easily available in-country­
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Guidelines for pre-teaLing Visual -ititeria.ls Some 

If you are pretesting in a group, you will have interaction 

i-.,ong people. You will not always need a form to fill out, but 

should take notes on what people say in reaction to youryou 

quoutions. With the information that you Get from the discuusions 

you should be uble to modify your audio-.visual iio that more people 

Audurstand it wiLhouL difficulLy. 

some suggested ,uestions
 

me what this poster (or 	flip chart, qtc,)1. 	In your own words, tell 

is about.
 

l' 1ti;I 1-;1.1I..indivtd.t!il ..Ask 	 the uamo question while pointing to 

.q yfil [1.Iii,'Ik Ili. 1 . l.i,j : ,m., " : : :.,I:i,E i: Lu do any lhing 

special?
 

DDoes this poster tell you anything Lhat you don' L believe is 

true? 

hotler or' offondJi. 	 Is tioro anything in LiLz; poLcr' LhL mighLhoIve? 
Uh0e ooplu who livO 

. Do the people in the 	 drawing (or photoraph) rewind you of
 
theuo poople different frow your
your friends, or are 

friends?
 

thit;

6. 	Is there anything in parLicular that you like about 


poster (or flip chart)?
 

Iz there anything you dislike?
r7. 


to them
iAenother method of pretesting visual mutoriaiu is hang 

in the clinics or waiting aretas of your 	health centors and then
 

or tho pouter

quostion the people as to what they see think abouL 


or printer material.
 

1. 	While you were in the waiting room did you happen to notice 

any 	posters?
 

%hat was the general -topic or subject of the postor?2. 

What were the posters about?
 

. Can you remember what the posters said?
 

on

4. 	Do you remember what kind of pictures or drawings w

ero 


can 	 remeber.the 	poster? Please tell me as many as you 
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;, Was there anything on the poster, that you didniI understand? 
What was it? 

6. Was there anything on the poster thait you L4idini 4 like? 
Vhat was it? 

Tihis is a very informal type of testing,. but it will enable 
you to find out if the visual attracLs attention and what 
people are able to remembor of the meuiage. It will also 
ahow you what way have been unclear or difficult Lo undcorltand, 

You want your audio-visual to attract attention taid convoy a 
IlUL;uuj;O cloa'ly. 
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You 	may at some time be required to conduct an interview
 

when the subject involves personal feelings, deeply held beliefs,
 

or sensitive interpersonal behaviour. Some examples are:­

1. 	Family planning practices.
 

2. 	Religious beliefs;
 

3. 	Sexual matters.
 

4. 	Husband wife relationships etc.
 

When people are asked to talk about themselves in these
 

areas the tendency is to become defensive and simply relate the
 

mechanics of the behaviour without the actual feelings and reasons
 

involved. The questions themselves become roadblocks to real
 

In this method the interviewer uses statements
communication. 

instead of questions, to start the subject and three techniques
 

to keep the flow going.
 

You may begin by saying "I won't ask you any questions
 

about your family planning practices, we'll just talk". This
 

relax:es the interviewers right from the start, the anxiety level
 

drops noticeably. The lead statement must be carefully choson,
 

and timed to present it as a discussion area. For example ­

"family planning practices are new to people here". Wait for
 

the response, you may be surprised at how the informant will
 

continue "yes, when I first began,$........ never interrupt.
 

Wait for the informant to stop. When they do, you can do three
 

things to keep the flow going.
 

Wait for, say, a full minute.
a. 	Say nothing, do nothing. 


This unexpected pause and lack of a question will often
 

prompt the informant to continue ....... "well, as I 

was saying" 
andRepeat the last sentence spoken by the informant " b. 


that is what I did"........ you may be surprised here, 

..... youafter the informant will say "yes, and then 


begin to move to a deeper level.
 

Simply state the emotion that the informant describes.
c. 

"You were confused," "you were angry", "you were
 

happy" you will again note the lack of a question, by
 

simply stating the feelings expressed the informant feels
 

compassion or understanding, and will usually continue
 

You may also use the phrase
to a more personal level. 


"I hear you saying you are angry" etc.
 



By using one of these techniques you keep the flow going
 

and you sidestep the road blocks to understanding.
 

When you feel the informant has finished with a particular
 

"the religious beliefs
 area make another statement for example ­

here sometimes make it difficult to practice family planning"......
 

You may have to prompt a little with comments like "you
 

again not a question.
.......
have feelings about this" 


The reason this system works so well for sensitive interviews
 

Questions are probes into the informants feelings.
is simple. 


Statements are simply presented, and the informant addresses 
them
 

as extension subjects. The roadblocks are questions.
 

Questions 	 'N 

Questions
 

W
INFORMAN~TINEV 

/ 	 Statements 

"You said..."I hear 	you say" 
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The 	Basics of Interviewin';.
 

1) 	Prepare, prepare, prepare. Know the subject, remember, you are
 
the listener's spokesman. Think of the listener's possible
 
UusTions when you prepare your questions. 

2) 	Prepare simple straightforward questions. Get the who, when, where,
 
what, why and how. Don't let the interviewer wander into general
 
discussion. Pull them back with more questions, or the often used
 
phrase filets return to the subject". Be affirmative. 

3) Know how you plan to use the results of the interview. Always keep 
in mind the exact informw-tion you are trying to get. Direct the 
interview toward this end. When your subject is discuusing the 

area "go for second helpings 11, that is, ask a redundanttarget 
q!uostion to make sure the critical information arei, has been 
exhausted.
 

4.) 	 Do oL script the interview. 'ork instead fron an outlino, list 
,:ubjuct arezts in order of importince. 

5) 	 You ritay write out questions and rehearse vith the interviewee for
 
for live broadcast formats.
 

6) a(ivu Lho interviowue all of your attention *.s the IueOULioni are 
wIurUm. Don' L Uri L. 

Try 	 tu interview subjoctu in privAte, without onlookoru. You 
don' 	 t want a performance, you want sincere unswors. 

8) 	 Don't stop for minor errors if the subject stumblos or falters. 
L0ot them recover, they will look to you for direction. 

9) 	 Try Lo limit thu interview to one subject. 

.10) 	 Prop.,re a few summary quostiona or "where do we .-o fruit. here" 
qluva ionu. 

11) 	 Check through the outline, make sure the knowledge areas ahve boon 
covered. 
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The Survey Interview1
 
Getting The Truth. 

1) 	 1ntroduce yourself politely and concisely3 "Excuse met may I ask,' 
you some questions, I am doing reserch for --.. 

The interviewer must establish the trust and co-operation of the
2) 

informant without influencing the responses. 

3) Ask the survey questions matter-of-factly, without personal'laffect. 

Ask the informant to think carefully and give a sincere answer. 

4i) Wait for the full response, and do not interupt. 

5) 	 Try to hold the informant's attention between questiond if YOU' 
are occupied in writing the response. 

Ask a general "throw away" question after tho formal questions
6) 
to collect "surprise I' factsi 
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Points to note in an Interview.
 

1. Know why you want the interview
 

2. Know the subject
 

3, Know your audience
 

4. Use specific questions
 

5. Make the interviewee comfortable 

6. Don't put words in the mouth of the person yoU 

7. Listen to what is said 

8. Use simple language 

9. Use humility 

are interviewing
 

10. pay attention to your and the interviewee's facial oxprossion.j.
 

11. Don't script the subject
 

12. Speak slowly and clearly
 

13. Make it short
 

14. Don't use negative questions. 



SHOR'T I4],,SAGE FO[4ATS 

1. 	Spot announcement of written message.-- the announcer simply
 

reads tMe written message.
 

2. 	 Slogans. - the Central message is condensed into a short cleverly 

worded statement. Used to educate and identify.
 

made into songs may be set to music.
3. 	 Jingles - slogans 

/I.. 	 Celebrity on loader announcement - may be a tostimonial.. A
 

speaks personally for
testimonial is where the person announcing 


the product or solution.
 

a member of the target audience talks5. 	 Subject testimonial - where 


for the solution from experience.
 

- first tho quoetion iL; skod and Lilon :ulJwo'ud.6. 	 Question and answer 


the Wa't--o audience. May aloo ueo r.tud:Lonce
May use question from 


answers, answers from doc urs otc.
 

7/.. 	 Drama - the message is jwoe-unLd au a story, where Lwo o' move 

pooplo are talking. ilheir upoaking is wriLton and annlunced by 

actor. 'l'hiLJ ii; c:,4lIod di.:lo,,uo. T1h0 c,:, r',u Lomigy Io i. l 

of problem oro 	 beingsituation whore Lio offectr Lho health 

experienced and solved. 

The dr"ima foriL can Lako many fur'o. I t can be pr'eouiLod li.k, a 

lo&end in, make believe places or liko a modern day story. 'iho 

can be funny if you fool this will keep people got yourstory 

message. You can illuorate difficult to understand problems 

by giving, voices and porsonalities to things like vitamins, 

vogotab.uG oc.
 

E'Xauiplo: "Hi, I'm Anna Banan,, when you put me with the baby's;
 

food I bring my friends along, marty minerals, and vera vita,,ins.
 

They keep the baby to grow strong". This Lypo of drama wor,ks 

Very wall with children. 

8. 	 usical - the mescage is prosonted as a song, usually with a lead
 

in announcement, and an 4nnouncemonL after the song.
 

9. 	 'he Contest - people love to hoar their rawes on the air, and they
 

love to win prizes. You can have radio contests ro Lho best
 

solution to nutrition problems, correct answers to nutrition 

questions etc. prizes may be foods on small cooking uLonsil: etc. 

10. 	 Commerci:Al type announceiient, - these messages sees your nutrition 

solutions as a product. Comp'ring the values and benefits of 

the solution to incorrect practices. 

http:vogotab.uG


1. 	Listener response - these messages use the reslponses of the
 

target audience to the solutions. 

"the people speak out on nutrition".
 

2. 	The radio clinic - In this format one problem is presented and 

,,solved, by introducLion of the uolution. You may use the voice 

of a mwibUr of Lhe LargoL audiouce oxpresuing the pxobloia tnd 

-then introduce the solution from the "doctor". You could 

dramatize this format and use a respected elder woman to express 

the solution.. 
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QUESTIONNAIRE-ON RADIO SPOTS
 

Play the message for the interviewee. Then ask the following:
 

1. Tell me inyour own words what the message sid.
 

2. Did you feel that the message was asking,:you do do
 
something inparticular?
 

Yes
 
No
 
Don't know.
 

3. Did the message say anything that"you don't believe to
 
be true?
 

Yes.
 
No.
 
Don't know.
 

Ifyes, what was not true?
 

4. Did the message say anything that might bother or offend
 
the people here?
 

Yes.
 
No.
 
Don't know.
 

Ifyes, what?
 

5. Do you think that this message was intended for someone
 
like you, or is it for other people?
 

For someone like myself.
 
For other people.
 
Don't know.
 

If for other people, who and why?
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6. Was,there anything about the message that youparticularly
 
liked?
 

Yes.
 
___No.
 
__Don't know.
 

Ifyes, what?
 

7. Was there anything in the message that you diB 't like? 

Yes.
 
No.
 
Don't know.
 

Ifyes, what?
 

8. 	Incomparison to other radio messages on the air that you
 
have heard, how would you rate this message?
 

Excellent.
 
-Good.
 
__Fair.
 
-Poor.
 
___Don't know.
 

9. 	What do you feel could be done to make this a better message?
 

Ifyou had two radio messages, you would then play the second and ask the
 

same questions. After the second set of questions were answered, you would
 

then play the two messages again, one after the other, and ask the person
 

which one they liked best and why.
 

With the results of results of this pretest, you can go back and improve
 

the message as indicated. You would then take the material to the field
 

for 	another test to make sure all the information was clear. Ifall went
 

well after the correction, then your message would be ready for broadcast.
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UNDP/SPC
 
The Effect of Urbanization and Western Diet on theI Halth of Pacific
 

island Populations
 

by T. Coyne, 1981
 

II.SUMMARY
 

This discussion paper reviews some of the existing data on the health of
 
Pacific Island populations as It is, or may have been, in traditional-living
 
island groups with comparisons to people presently living a "western way" of
 
life in towns and cities in the Pacific. The major generalizations and/or
 
suggestions which emerge from this compar;son include:
 

I.Traditional living Pacific Island people were ingeneral robust, physically
 
fit, active and relatively free of nutritional deficiencies or disorders.
 

2. Infant and chiid mortality in the traditional life style was probably high
 
and life expectancy may hake been short.
 

3. The prevalence of chronic degenerative diseases such as diabetes, hypertension, 
gout & ischaenlic heart disease is low amono traditional living peoples. 

4. The past four decades have brought rapid ; dramatic changes to the Pacific.
 
Population increases, economic development, movement into towns & cities,
 
decrease in subsistence agriculture, and greater reliance on Imported foods,
 
have been of major social and economic importance.
 

5. The dietary pattern of "westernized" groups has changed from one predominantly 
of root vegetables, coconuts & fresh fish to one consisting of rice, bread, 
tinned fish and meat and sugar. 

6. The major nutritional differences between the westernized diet and the
 
traditional diet include increases Inenergy (calories), sugar, salt, fats
 
of animal origin and alcohol and a decrease in fibre.
 

7. The pevalence of chronic degernative diseases such as diabetes, hypertension,
 
ischaemic heart diseases & gout are currently reaching epidemic proportions
 
in towns and cities in the Pacific.
 

8. The major causative factors in relation to these diseases Include a genetic
 
predisposition combined with environmental factors such as obesity, decrease
 
inphysical activity and diet.
 

9. The dietary factors which may be predominant factors inthe development of
 
these chronic diseases include increased energy, salt, animal fat, sugar,
 
alcohol and a decrease in fibre and perhaps some trace minerals.
 

10. 	Infant and child malnutrition, while prc~ably mild in traditional groups,
 
appears to be increasing in severity in recent years. An Increase in the
 
Incidence of Kwashiorkor and marasmus has been noted inurban centres.
 

II.Many Pacific Island countries are taking steps to deal with the effects of
 
urbanization and western foods on the health of these people. These efforts
 
Include Increasing emphasis on rural development and food production and the
 
establishment of national food and nutrition policies.
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SOMESUGGESTED EQUIPMENT
 

The following isa short list of equipment that wouldenable a nutrition­

ist to produce radio messages through the pretesting stage. They are
 

only suggestions. For the most part, the models and prices reflect
 

what can presently be purchased in Fiji.
 

Cassette tape recorder
 

National Panasonic RQ 339 F$ 40.00
 

Microphone
 

Sony, hand held FV3T or F1V3 20.00
 
Sony Lavalier ECM 16T 20.00
 

Sdnvo NiCad Battery Re-charging system #1230 12.00 

4.00
Batteries: D 

AA 2.00
 

Mixer
 

Radio Shack Mixer #32-1105 US$ 25.00
 
Sony MX-1OL F$ 40.00
 

Cassette Repair Kit, Radio Shack #44-629 US$ 4.00
 

Headphones, Sony DRM-5
 

Patch Cords
 

Sony RK-64A Earphone jack to mini mic input with attenuator
 
Sony RK 74A RCA to RCA
 
Sony RK 95 Phone to Phone
 
Sony RK 99A RCA to Mini
 
Sony RK105A RCA to Mini
 
Sony RK 118 Phone to Mini
 
Sony RK 50A RCA to Mini
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Adaptor
 

PC 1A Mini to Phone
 
PC 2A Phone to Mini
 
PC 5A Mini to RCA
 
PC 21 RCA to Mini
 

The above patch cords and adaptors cost on the average of F$ 2.00 each.
 
They will enable the use to connect with virtually any piece of equip­
ment around. They are handy, inexpensive, and very important.
 

Tapes
 

Tapes for cassettes should be purchased in the shortests
 
time/lengths possible. 15 to 30 minutes ismore than
 
sufficient for the program's needs.
 

Carrying Bag
 

A good, sturdy carrying bag isessential, for the comfort
 
of the worker and the protection of the equipment. A
 
camera bag will suffice, or even a large, strong woman's
 
carry-al 1. 

Cleaning Equipment
 

Alcohol and Q-tlps (cotton-tipped swabs) are available in
 
any drugstore, and will keep recorder heads clean.
 

SUPPLIERS INTHE SUVA AREA
 

Sony: Pacific Mercantile Co., Ltd. Sanyo: Morris Headstrom
 
P.O. Box 240 Box 295
 
Suva, Fiji Suva, Fiji
 
Telex: 2138 Telex: 2128 Morehead F.J.
 
Telephone: 312-722 or 311-022 Telephone: 311-811
 

Panasonic: Narhari Electric Radio Shack: Radio Shack
 
Box 1199 280-316 Victoria Rd.
 
Suva, Fiji Rydal More NSW 2116
 
Telex: 2145 Narsey F.J. Australia
 
Telephone: 25491
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PARTICIPANTS' EVALUATION OF THE WORKSHOP
 

NAME OF COURSE: A/ r i W? 4g ,i' A&sa~ /fr 1 s 0 
VENUE: 

DATES: From: A . To: AL. 12; 1982 

1. OVERALL IMPRESSIONS OF THE COURSEIWORKSHOP:
 

1. Do you think you personally needed the course?
 

a) Urgently 5" b) Moderately 12 c) Not really
 

2. What do you consider were the main objectives of the course?
 

m1s e eoi-.r dA'o ,ersonn4ae ,.'ieck ,'c.( ,rods fd4b 

3. Do you think that those objectives were achieved? If not really, or
 
partly, why?
 

a) Completely 4 b) Partly J0 c) Not really I1va " ceS a,;% c< 
' i e2. 

4. Did you find the course interesting?
 

b) Moderately c) Not really.
a) Very 12- c _
 

5. Has attending the course made you want to find out more about the
 
subjects covered?
 

a) Very much so .3 b) Partly 4!E c) Not really
 

6. Do you think that the course matertal'was relevant to your present Job?
 

a) Completely ,._ b) Moderately 7 c) Not really 0
 

7. Do you think that, as a result of attending this course, you will be
 
better able to do your Job when you return?
 

a)Very much so J b) Partly 4 c) Not really 2. 
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If not really, or partly, why? 7ta Omol e al " rK' 40 S4". 

~i&~k. ~416184W 10 .2, a~kc amz iei/tAv c 

wAom wokd A r;h-; o1educahbudt ra d b. 

2. CONTENTS OF THE COURSE/WORKSHOP:
 

8. How did the lecturersfconsultants perform ingeneral? If poorly,
 
Why?
 

a) Well .1Z b) Adequately_. c) Poorly / 

kWa~C~~'u1-~ ' UJ4 derstair14jl/Ka~ Ibi'MCA 

9. Do you think that the course was well balanced (i.e., between lectures,
 
demonstrations, workshops, films, etc.)
 

a) Yes /2. b) No 3 

10. How useful were the following?
 

Very useful Useful Mostly useless
 

_a. lectures JL 0 

b. workshops
 

c. field work g" 7 0 

d. demonstrations 11 . 2 

e. handouts 70
 

f. general discussions L o 
g. group discussions . IOQ. 

h. tutorials 4
 

i. assignments 6
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11. What isyour opinion of the following topics as they were presented?
 

Very useful Average Unsatisfactory
 

a. cooperation games 7 ...	 0 " 

b. problem identification 13 	 . 0 
c. interviewing skills 13 	 .2.
 
d. questionnaire dev'mt 13 	 .0 

e. communic. strategies /O 	 ,4- 0
 

f. field work 1. 	 0
 
g. production techniques /0 4
 

Comments: "
 

12. List any topics or subjects that you think should have been dealt with
 

a. in 	more detail .M4r,'AtsA wakk/eS .vir- 'c0c/sk' 
b. in less detail '6CDSoyLyel 	 _ pirkl Wax/Cc 	 A 

13. Did 	you find the course practical or theoretical?
 

a) Mainly practical b) partly practical/ c) mainly
 
partly theoretical theoretical
 

14. 	The couse sessions were: 

a) Too long j b) About right /0 c) Too short 

15. 	The pace was: 

a) Too fast 3 b) About right 12 c) Too 'slow 

16. 	The level was:
 

a) Too high . b) About right j " c) Too low /
 

17. 	 Did you have any serious difficulty in understanding any of the sessions? 

Ifyes, why? .= 4 m,o= 12.­

?'CCAD'C04 /crw' ~(XK hd wrilc~w Acceu.s, 
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3. ADMINISTRATIVE AND OTHER ARRANGEMENTS FOR THE COURSE/WORKSHOP:
 

18. Were you able to have enough contact with?
 

a. consultants/lecturers Yes 15" Noi
 

b. other participants Yes / No
 

19. Did you have enough free time? Yes /. No
 

20. Were you happy with the following areas 
of organization? 

a. allowance Yes 10 No 6 

b. travel arrangements Yes /3 No j 

c. accommodation Yes / - No 2 

4. NEED FOR FOLLOW-UP COURSE/WORKSHOP INTHE FUTURE:
 

21. Do you think this course should be repeated or followed-up for other
 
people? Ifyes, how often?
 

desire
Enr7 ,sk ov d'a& eshressed a~ ~ 

M.0..&4y es d a~ sil& ol~ar tA avt -SuVa4 

5. GENERAL:
 

22. Please give any comments you have on any other apsects of the course
 
or workshop. We will use thesecomments to help us plan future courses.
 

vt Y(aceA' KiiJ~, 
*'1ri 'a PAC4~%k.ivI'osf414Sow-A 

109
 



LIST OF PARTICIPANTS, BY COUNTRY r
 

PAPUA NEW GUINEA
 

Dorothy Nanai
 
Nutrition Publications Officer
 
Nutrition Section
 
Department of Health
 
Port Meresby, Papua New Guinea
 

KIRIBATI
 

Bauri Biketi 

Health Education Officer 

Health Department 

Tarawa, Kiribati 


FIJI
 

Mona Chand 

Superintending Dietician 

Ministry of Health 

Suva, Fiji 


COOK ISLANDS
 

Tuaine Teokotai 

Public Health Inspector 

Department of Public Health 

Ministry of Health 

Cook Islands
 

VANUATU
 
Theto Wimae Teritume 

Dietician 

Central Hospital 

Box 55 

Vila, Vanuatu 

(phone 2100 Ext.54)
 

WESTERN SOMOA
 

Brenda Sio 

Nutritionist 

Nutrition Centre 

Ministry of Health 

Apia, Western Somoa 


Moia Tetoa
 
Programe Producer
 
Kiribati Broadcasting and
 
Publications Authority
 

P.O. Box 78, Bairiki
 
Tarawa, Kiribati
 

Adi Cakau Cockburn
 
Information Officer, Editor
 
Ministry or Infonation
 
Suva, Fiji
 

Arthur Taripo
 
News Editor
 
Cook Islands Broadcasting and
 
Newspaper Corporation
 

Ambong Thompson
 
Radio Vanuatu
 
Box 49
 
Vila, Vanuatu
 
(phone 2999 Ext. 32)
 

Mela Sua
 
Programe Producer
 
Broadcasting Department
 
Radio 2AP
 
Apia, Western Somoa
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TONGA
 

Susana Liavaa 

Health Education Assistant 

Health Education Unit 
Ministry of Health 

Tonga Island 


TUVALU
 

Annie Homasi 

Senior Nursing Officer 

Health Department 

Funafuti, Tuvalu
 

SOLOMON ISLANDS
 

Peter Noel Orudlana 
Supervisor, Special Programs 
S.I.B.C. 

P.O. Box 654 

Honiara, Solomon Islands
 

Mele Heimuli
 
Announcer
 
Programme Production Division 
Radio Tonga
 
Nukualofa, Tonga
 

Lagi Etoma
 
Broadcasting Officer
 
Funafuti, Tuvalu 

Ezekiel Ray Kikiolo 
MH..S. 

P.O.,Box 349 
Honiara, Solomon Islands 
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PERSONS CONTACTED
 

Richard Taylor
 
Epidemiologist
 
South Pacific Commission
 
Noumea Cedex, New Caledonia
 

Abraham Thomas
 
President,
 
Amateur Athletics Association
 
Suva, Fiji
 

Alan Apted
 
Fiji Broadcasting
 
Suva, Fiji
 

Mrs. Komaisavai
 
SupervIsor, Family Health
 
Ministry of Health
 
Suva, Fiji
 

Isaac Miller
 
Machinist
 
Suva, Fiji
 

Linda Lockett
 
Field Officer
 
Save the Children
 
Funafuti, Tuvalu
 

Gloria Renda
 
Regional Nutritionist
 
Pacific Regional Maternal
 

and Infant Nutrition Program
 
The Foundation for the Peoples
 

of the South Pacific
 
Suva, Fiji
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