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I.
A.

Review of 12 Months vis a vis Contract Requirements

Project Objectives

The number of acceptors or users of non-clinical methods
of family planning through this program increased by 22.3%
over that of last year in terms of couple years of protection.
Comparative data for 1976-7 and 1977-8, just completed, are

as follows:

Yearly Sales

Condoms Pills Total
Total previous year: 14,871,063 760,048
Total this year: 19,673,820 1,020,848

(up 32%) (up 34%)

Monthly Sales

Average/mo. previous

year: 1,239,255 63,337
Average/mo. this year: 1,639,485 85,037
(up 32%) (up 34%)

‘Couple Years Protection

CYP previous year: 148,711 58,465 207,17%¢

CYP this year: 196,738 78,526 275,264
(up 32%) (up 34%) (up 33%)



Outlets

Condoms Pills
Outlets previous year: 28,230 17,700
Outlets this year: 38,113 23,640

(up 25%) (up 34%)
tpharmacies previous year: - 48% 75%
tpharmacies this year: 45% 70%

Cost Per Couple Month Protection

(exclusive of contraceptives)
Cost/CMP previous year: 25¢
Cost/CMP this year: 24¢
See Attachements "A," "B," "C," "D," and "E" for statistical and

graphic presentations.

The program continues to be an important part of the
National program: According to the last GOB statistics made
available to us (Nov. 1977), the project was distributing 38.7%
of the condoms and 15% of the pills being supplied in the
country, which included the Mohammed Pur (Pathfinder) Clinic,
the Labor Directorate and the Concerned Women project, all of
which totalled 1.9% of the condom distribution and .003% of
the pill distribution. (It isg our understzading that Government
no longer publishes this repcrt and hence no later information

has been received.)



While it is inot possible to document :3ales of government
supplied products (which are, in fact, identizal to Raja and
Maya and are supplied free to retailers), project sales
representatives comment that such sales have continued on a
sufficient scale to appear as a directly limiting factor to
their own sales performance. It is widely accepted that the
continuing expansion of such sales is due in most part to the
interest and motivation generated by the social marketing

program's intensive publicity/advertising campaign.

Project Related Matters

Targets

Compared to PSI/Dacca internal sales targets of 18,280,080
for Raja and 985,440 for Maya, this period's cumulative sales
passed the Raja target by 7% and the Maya target by 4%. Targets
set by local staff heve been realistic and attainable, and

brought sales considerably above the levels of the previous

year.

Advertising and Promotion

This year saw the production of new and fresh advertising
materials to ensure the continued public appeal of FPSMP
prcmotional efforts. Raja and Maya radio spots were re-
written; new press ad designs and themes were employed; gal-

vanized advertising panels were placed on 15 buses; Raja and



Maya sponsored 52, 30-minute song request programs; the pro-
gram leaflet "Facts about Oral Contraceptives" was revised

and printing quality improved; media theme test was carried
out during October and November (see Attachment "F" for report
on results); and an attractive new Raja shelf sticker was
produced using a sharp red logo on a solid black field. For

samples of the above, see bimonthly Progress Reports.

New Raja and Maya cclor cinema trailers were filmed;
"new" Raja entered the market (with Raja branded wrap); an
R/M ad on one month's railway timetable was produced; a small
survey was conducted to test the acceptability among consumers
of a condom instruction slip; the "new" Raja 18-pack dispenser
was printed to hold the "new" Raja branded condoms; five project
vehicles were colorfully painted with Raja/Maya logos and a
most attractive (27' x 21') Raja sail was hoisted on a country |
boat. Samples were made of Raja and Maya T-shirts, singlets
and jute hand and shoulder bags for possible sale at reduced
prices, and plans were made to produce Maya dual package over-
wraps locally. For samples of various of the above, see Progress

Reports from January -June 1978.

As demonstrated by the above, advertising and promotion
was improved, developed and diversified to further bolster the

important role it has always played under the program. New and



aggressive quality approaches to this aspect of the program
have no doubt contributed to its success, and have demonstrated
the variety of promotional techniques that can be employed in

a social marketing program of this type.

Consultants

Mr. Terry Louis made a follow-up visit to his previous
consultancy regarding field marketing organization and pro-
cedures. Mr. Henry Elkins visited the project in connection
with the ICARP-funded University of Dacca evaluation, final

results of which are awaited.

Prbject Council

There were some shifts in the composition of the Family
Planning Social Marketing Council, which is still chaired by
Dr. M.A. Sattar, the Secretary, Population Control and Family

Planning Division. At June 20, 1978 the members were:

Col. Hashmat Ali, Director of the Directorate General
of Population Control & Family Planning,
Jalaluddin Ahmed, Joint Secretary, PC&FP Division.,
Mr. M.A. Hakim, Deputy Secretary, PC&FP Division.,
Charles Gurney, head of the Health & Population Division
USAID/Dacca
Farhat Ghuznavi, Chairman, I.C.I (Bangladesh) Ltd.,
Mrs. Ayesha Noma., Head, Department of Sociology,
University of Dacca.
Dr. A.P. Satterthwaite, Coordinator, UNFPA,

Mr. Alvin G. Edgell, Member/Sécretary.



The Council took up such matters as review and approval
of Key personnel appointments, budget review, the official
sale of free GOB contfaceptives in retail outlets, product
diversification, and all major aspects of the program, present

and projected.

Special Projects (promotional schemes)

Vending Machine Project - Monthly reports were submitted to

AID/W on machine sales - 88,399 for the reportﬁng year, with
June sales up 19% ove: the same month one year ago. Main-
tenance and refurbishing of the machines has been ongoing,

and in the last months comparatively few machines have had to
be relocated in order t¢ maintain sales levels. Staff supervi-
sion of this special project has been under the same man since
project inception, and this, too, is felt to be a contributing
factor to the success and continuity of this sub-project. PSI
anticipates expansion of the vending machine project in months
to come, and the incorporation of this operatior into the
budgeting and plans of the prime project, and work has begun
to determine the cost of locally produced packaging of vending

machine condoms for project expansion.

Staff Incentive Scheme -~ An incentive scheme covering individual

and collective performance for CY 1977 was funded through project
revenues per our cortract. The scheme appears to have played a
valuable role in sustaining staff morale, leading to maximum per-

formance by all staff since everyone shared an interest in the



outcome. The sales force reaped proportionately higher
teturns individually, related, of course, to their in-
dividual performance. This year's experience strongly argues
for continuing a similar incentive scheme, and Attachment "G"

both justifies and states plans for the continuation of staff

incentives.

Credit Scheme - Consideration and establishment of this scheme,

or the idea of discounting for cash or early payment was tabled
during the year as a matter of least priority in comparison
with other work. The very fact that staff tended to relegate
this matter may be a statement in itself of its place in
Bangladesh, and certainly itcs newness, and will receive new

consideration by PSI management.

Post Office Sales - See Attachment "H" for the list of (40)

Post Offices in two Thanas which were set up to sell contracep-
tives and PSI's/Dacca's evaluation, which was also submitted to

the Project Council. No further work on this scheme is planned.

Household Distribution - This sub-project came on the program's

agenda in Mod. 17 at the end of January 1978 at the request of
AID. The operational plan for household distribution was
submitted to AID in May, complete with budget and with question-
naire, éoupon, représentatives and supervisor's report designs.
As this submission was made near the end of the reporting year,

no further action is reported here.



Group Interviews - This sub-project came on the program's

agenda in Mod. 17 at the end of January 1978 at the request of
AID. Arrangements had been made to work with and through the
Organization of Concerned Women, but that group subsequently
declined to participate due to limitations imposed by its

charter. PSI began the search for another croup to collaborate.

Administrative Report

Time Sheet Survey - Attachment "I" .contains the survey from

September 1977 through June 1978. The snrvey for the first two

months of the reporting year was attached to the July/Auciust 1977

"Progress Report.

Personnel - Total field staff was kept at the same level as one
year ago through tightening of work schedules and ap-grading
of a few of the outstanding, long-time employees. This was
achieved despite increased program sales and program takeover

of the full first tier distribution operation.

Project Director Alvin G. Edgell joined PSI in December 19717,
replacing Robert L. Ciszewski whose overseas tour concluded in
February 1978. Mr. Anwar Ali joined PSI/Dacca as Manager of
Operations with a view toward eventual local takeover of the
program, and Mr. Shrhadat Ahmad's position was upgraded, from
chief accountant to Manager of Finance and Administratior. Mr.

Armad has been with the program since its inception.
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Equipment Inventory - Attachment "J" contains summary sheets of

purchases over the entire one-year reporting period.

Commodity Supplies from AID - During this year a new procedure

for marking shipping cartons of pills and condcms was requested
by Project Director Edgell, and AID cooperated by having the
word Raja or Maya, as appropriate, written in large red letters
on each shipping carton. This improved the circumstanrnces in
which FPSMP cartons are sorted from among AID/GOB supplies,

which are frequently shipped on the same vessel.

Local packaging procedures were changed somewhat as a
result of the change in the manner of packing AID shipping
cartons. Previous manner of packing was 40 gross/carton, in
an even number of strips of 3, which is the number of condoms
in each Raja pack. The new AID system packs 100 in 60 boxes
per shipping carton, in strips of 4, thus necessitating an
additional packaging step, i.e. separating one condom from
the strip of 4. This step, while inconvenient and ultimately

more expensive, is manageable.

Monthly Distribution Sheets - All monthly sheets were submitted

to AID in a timely manner. A new format to incorporate com-
prehensive sales data from the vending machine project was

drawn up at PSI headquarters, but was not used since it
necessitated the recalculation of all prior distribution sheets,

and VM sales did not warrant the work involved.
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Requests for Approvai/AID-w Approvais ~ PSI Submitted

and AID/W approved tﬂe following:
-FPSMP assumptioniof.first tier distribution function
~Contract Administrator travel to Bangladesh
~Purchase by FPSMP of four Toyota automobiles
-Promotion of two long~standing employees
~New Project Director
~Consultancy of Terry iouis during transition period
-New post of Manager oy Operations and céndidate to

fill the post

-New Bogra Area Manager
-Executive Director travel to Bangladesh‘
-Household Distribution sub-project
~Travel to Calcutta of two local managerial employees to

explore product diversification (oral rehydration salts).

The matters approved by AID greatly helped program continuity,
and ongoing talks with To and CO staff helped us to comply with

the mandate of our cohtract.
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Recap
Significance of FPSMP - At the fourth anniversary of C-1055

the program continued to demonstrate its unigueness and strength
as the largest contraceptive social marketing program in the
world and as an integral part of the GdB/AID-supported program.
FPSMP has done what no other drive has done, by putting

quality contraceptives within reach of increasing numbers of
needv people, by producing effective, varied and continuous
advertising messages on radio, in newspapers, on railway
timetables and shop signs, buntings, sticker:s and packaging,

by offering the greatest cost-eiffectiveness possible thus far

in such a program, and by maintaining close, cordial and.pro-

ductive relations with the host government.

Plans for the Ensuing Period - Greater refinement of media themes

as determined via the media theme test conducted this year; con-
struction of a river launch to enable sales force to reach less
accessible, deeply rural communities; use of Raja and Maya sails
on commercial launches; advertising in the form of a banner on a
prominent high-rise building; focus on new product development;
staff and vehicle increase to mest growing program needs; con-
tinuing improvement in the already-high record of sales and

performance.



Attachment "aA"

1977 - 1978
PSI/Bangladesh Sales

Condoms (piaces) Pills (cycles)

July 1,020,390 54,972
August 1,014,048 75,420
September 1,084,720 71,860
Octobes: 1,717,452 93,888
November 1,767,520 94,248
December 2,317,128 96,938
January 2,010,922 71,064
February 1,909,086 98,792
March 1,910,522 78,342
April 1,398,600 84,930
May 1,804,176 101,932
June 1,669,256 98,462



CONDOM SALES, BANGLADESH 1977 - 1978
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"Attachment “"p®

-£8 OF :A1L ORDLR YELT T0 FIND THE
cBALS OF THUEE DIFFEWMT FARILY PLANLTNG
THELPE APFEALTEG- FROLE OCTONER TO NOVEIDBLL 77

The nail order press sdvertiscnents ucre port of controlled

series of direct response tests of detceruine the reletive strengths

of econoric (femily-core), child educction énd meternal welfare
(rothers!® health) appeals as ressons for procticing i%mily plsnn#ng
Vﬂmong literate and semni-literate people. Threce ads, vinre des igned,
each of which uappecls strongly to one of the threc themes, Erch od
s run tuice in each paper and the intervals between incertions
vere the sane, iAll the ads. w ere in Bengall end properly keyed
so that the responces could be idenbifiéd. All mention of Ruja
«nd Faya vas carefully «voided., Fvery person writing to our Box
Ho. with clipping of the cuujon in the ad was sent a frce booklet
on fanily planning (attached). To help us understand bétter, the
correlates of responaég..we divided tﬁem into three geographic
rarts according to the railing addresses.
a) Decea and Narayangonj - most umodern #nd wrbanized
b) 211 district towns - largely inhabited by comparatively
eduéaped ond urbanized people.
¢) Lural = (all othér places) - in general at best seni-
litercte. '
‘In addition to the rress ads, a radio spot in the comiecrcial
service of the Dzcca Radio for the n1ail order campaign vas run for a
period of 10 days with tvo spots ek a day of 15" duration e:ch,
By cnulysing the responses of the press ads, it ie found

that out of a totel response of 6843, male re;ponséx was 908,


http:iiteinnli.lef.ro
http:TOVIJ.Hi
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Preference for childs future cducstion ig 3&3, clocely folloved
by fenily exre wbich wig 33%.  Rurel responses vere 47%. Anong
the publicvtions,lltteth pulled the higlest nos, of respdnses

(7153) .
The nunbers of responses from Redio was only 626,
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Attachment "G"
FAMILY PLANNING SOCIAL MARKETING PROJECT )

STAFF SALES - RELATED INCENTIVES

OBJECTIVES:

1. To increasc distribution of contraceptive supplies by
providing additional motivation of field sales staff,

\

2, To improve involvement and unity of purpoce of entire
project staff by including even non-sales pzrsonnal in financiol
revards for total sales performance,

JUSTIFICATION :

The use of sales bonuses is common in PBangladesh and
is normally based on progress toward and achievement of established

sales goals or targets. '

One of the prime challenges in keepin.- an; sales staff
motivated is trying to help overcome their boredom. Most of our
salesmen will have been in the field for many months, and the
repetitious nature of their work leads, naturally enough to
ennui and often a slackening of performance It is believed
that this incentive plan provides a stimulus leading to more
calls and harder selling in the field and justifies increased
pressure and promotes keener personnel evaluation from above,

It is felt also that, since unlike strictly commercial

operation this project does not have a profit goal, the support
staff's morale and involvement with the sales effort will improve

by including them in an overall incentive plan, This cannot but
be beneficial to the project's objectives,

METHOD: . | | .

Sales Representatives: A sales incentive is offerad to
each salesman for all retail sales he completes @ Tk.3.60 per s/e
(1296 pieces) of Raja and Tk.30.00 per s/c (864 cycles in old,
500 in new) of Maya, o

Area Sales Managers: For all sales in their individual
territories: ’ '

ASM-Dacca Raja 0.80 per s/c| Plus additional incentive upon

Maya 5,00 per s/cl reaching 100%,110%, 120§ etc.of
: his sales target,
ASM-Chittagong: 1aja 1.20 per s/c ~ .do-
Maya 8,00 per s/c
ASM-Khulna Raja 1.20 per s/c ~d0-
- Maya 8,00 per s/c .
ASM-Bogra "Raja 1,50 per s/c -do-~
Maye 10.00 per s/c



http:Tk.30.O0

National Sales Staff

Product Mansger Raja 0.25 per s,’») Plus additional incentive
Maya 1,20 per s/c| upon reaching 100%,110%,
. 20% etc, of the country-
wide sales targets,

Marketing Manager Raja  0.40 per s/c‘ ~do-,
Maya 2,00 per s/c

Non-Sales staff: In proportion to their total salaries and positions,

Estimated total cost: Tk,.200,000/- on account of incentive for the
) ~ year c¢nding December 31,1977,

This incentive system seems to have stimulated sustained
sales force effort and to have boosted morale of both sales and
administrative staff. I intend to propose to the SMP Council Lan s
modified yersion to bz primarily funded from Revenue/Trust funds

for 19780
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CONTRACEITIVES TN TANGATL,MISZAUR FOST OFFICES, Attachment "H"

1. Number of Post Offices and workers invelved and locitions:

. A total number of 40 Post Offices are included in the
Post Office scheme, with un approximc¢te number of 65 workcers
invdlved directly. The nomes and locations of the Post Offices

are given in Annexure-I.

2. Successful Sales level to justify extensgion/expansion

) To justify, in terms of SMP's purposes (and proce’ res for
achieving them), extension and geographical expansion of t.iis scheme
for P,0. distribution shoul:: require average sales at the 4O Froject
P;0s approaching 50 Raja cu: .:.oms and 2.5 Maya cycles per mo, These

are the rough averages amo.y, all our present outlets. Actual average
monthly sales per P.0. have heen 1.01 Raja condoms and .25 Maya cycles.
However, no sales targets were set at the outset of the scheme, See
Annexure II for sales by Post Offices per nonth gince the beginning

of the scheme in July 1977.

3, Logistics & Incentives

The scheme originally provided for supplies of Raja and
Maya to be sold by SMP to Thana centre P,0s at same rates as to
regular wholesalers, except that Raja was sold td P.D, at 27 paisa
per pack of 3 instead of the normal 29 paisa (retails at 40 paisa).
Maya was sold at normal wholesale price - 53 paisa per cycle
(Retails at 70 paisa). The proportion of the difference between
wholesale and retail price which was to be given to PMs was left
to the discretion of Postal authorities although SMP urged that
the maximum share be given the PMs to motivate them to enthusiastic
participation., To make the workers of the scheme intcrested in taking
initiatives to sell the products from their counter, after originally
providing nd such incentive, the P.0. zuthorities establishe égg
the workers a share of ,05 paisa per packet of 3 Raja and AQ%‘ sa
per cycle of Maya in December'77. Unfortunately, despite the
incentive, there has been no improvement of sales,

L. Promotion materials and orientation courses,

SMP has given 2 orientation courses for the Postmasters
of the LO Post Offices. No such orientétion curse was given far
cormercial retailers. Enough promotional materinls were distributed
to the Postmasters so that they could in turn distribute them in
the villages under their Post Cffices and also rectain some for
display in the Post Office premises, In most of the Post Offices
that we have visited so far we found that these were neither
distrivuted nor displayed properly in the Post Offices, The costs
of the promotional materials distributed so far and the orientation

\

course zre given below:

1. Cost of promotional material distributed '

in two orientations Tk, 6,227.03
2. Expenditure in two orientations Tk, 2,8,42.90
3. 7 Cinema Halls (slides) for 6 months

‘4n Tangail district Tk. 1,641.11
. Total: TE. io’?' 'OUE


http:Tk.10,711.O4
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5. Possible influcnces ot work

(a) Socinl characteristics of Postmasters:The social

+ LCtus of the Postudcters gocw valved next to tlie Cheirmon and
cchool teachers in the villageg and therefore the P.In oftcn play
a vital role in advising the village inhabitants, They often have
a conservative bent and sre hesitant to discuss contraceptives
because that might jeopardise theip position in the loality,
However, lack of consumer interest op even shyness are probably
also prevalent,

(b) Attitude of Postmzsters: Most of the Postmasters seem
to be frustrated as far as their finanecjal rewards are concerned,
As a result they tend to confine taemselves to their routine activities,
Any extra responsibilities, other thag the ones with extra substan-
tial financial supports, are considered to be an’unnecessary burden
and receive minimum attention, It has been observed that the workers
invdlved in the scheme are not the “vpes to take enterprenurial
interest in selling the products un s Some very substant;ial
benegits -~ perhaps among other con: 2rations -- 1is provided
to them, ,

(c) It is estimated that for -eep financial motivation
they would have to sell a quantity that will hring them a monthly
minimum of Tk.100,00. Prom the commission that is being extended
by their superiors at present from the sales receipt; to earn,
this Tk,100/- each Post Office has to sell minimum 1200 packs of
Raja and 320 cycles of Maya per month, The Post Office is a most
unlikely outlet for such high commercial level of sales. The
Postmasters, though realising that the population control effort
is 'essential', are more inclined to avoid the issue than to take
initiative towards its success, Morecover they seem to feel that
as these produrts are being supplied abundantly free of cost by
the Family Planning Directorate and other aid agencies and the
same products are avaklable in t he retail outlets, anyone interested
in the products can always procure them elsewhore, It is there-
fore a common feeling amongst the Phstmasters that making
contraceptives available in the Post Offices hardly makes any
differcnce to the consumers,

certainly worked against the success of this Pilot scheme. Thisg
constraint along with others above noted suggests the major
effort, overtime, that would be required to change P.0Os inty
effective outlets of contraceptives,

(e) Sense of im ortance or requirement communicated b
Govt,.: Although the Govt. has taken considerable interest in tﬁe
Introduction of the project, participating in two brientation

courses for the Fostmasters, informing the Postmasters of the
impdrtance and benefits of the Projects and drwwing up a system
for the project to ogerate, there appears to have been no clear
.iInstructions to the ostmasters to tive sustained importance to-
the project, little supervision of their work or continuing
guidance. '
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-3 -

6. Additional efforts which might contribute to success:

: (a) Clear Govt, instructions to Fostrasters:There should
be a direct instruction to.the Fostmastors fyoi the Ministry or the
Departments asking them to take proper initistiveness in selling
the products and it should be treated with more importance than
their other activities. Moreover monthly sales target might, be
imposed on the Postmasters in accordance with the population and
locetion of the Post Offices with instructions to apply meximum
efforts %5 mcet the targets,

(b) Educational materials to Postmasters, to include
religious issues: 7This should be provided to the Fostmasters
with instructions to read and distribute among the peoplein the
villages, If literature is distributed by the Postmasters, its
importance is enhanced. The booklets should be attractive wigh

ﬂmaxim:m inforn tion but in .sinplest possible langucge,and $1lus-
trated, ‘
(c) Promotional efforts to include:Slics in Cinema Halls

for publie informotion on Post Oifice availability, posters,
mobile film units ete.

(d) Visits of SMP rield salecs personnel to the Postmasters

To mount these with the intensity needed to have any
chance, under present circumstances, of getting the PMs moving
would seriously affect our normal commercial sales, which ~up
limited sutes force must assiduously pursue,

- 7. Summary & Recommendations

Every reasonable effort fcasible within the SMP framewory,
has been given to support the sale of Kaja and Maya through Head
Office of Post Offices in Tangail and Iiirzépur, as a trial for
possible wider implementation. The results have been so poor that
they indicate further effort by the SMP cannot. be justified,

o Effective utilization of Fost Officcs for distribution
of contraceptives -- with or without association with the SMP -p
seems basically an issue for Govt. in getting one of its organs
to initiate and carry out a socially desirable function. The SMP
can only usefully assist a Post Office distribution scheme when
conditions are compatible with our essentially commercially
structured organization and procedures. Howcver, the SMP shcould
remain ready to participate in any Post Office distribution
scheme for which successful cooperation is clearly feasible,
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1.
2,
3.
L.
5.
6.
7.
8.
9.
10,
11,
12,
13,
14,
15.
16,

17,

18,

19,
20,

APPENDIX-I

NAMES OF POST OFFICES IN TANGAIL AND) MIRZATUR THANAS OF.
TANGAIL DISTRICT THROUGH WHICH FAMILY PLANNING MATLRIALS
WILL BE SOLD TO THE MEMBERS OF TH% FUBLIC,

Tangail H.O,
Mirzapur S.O,
Santosh S.0,:
Bhekvra S.0,

Gorai S.0.
Warsﬁipaikpara 5.0,
Alia Madrasha T.S.O0.
Tangail N,P.0.,T.S.0,
Karatia C.35.0.
Elashin C.S.O.

Mahra C.S.0.

Jamurki C.E£.0.
Solealia ELS)
Hinanagar F'!50 .
Porabari ED3>0
Medical Coli=ge EDSO
Kagmari EDE-.
Ashokpur Fa..)
Baglkil ED. »

Bali Ashraful:.:h
Madrasha EDi )

21,

22,
23,

2k,

25.
26,
27.
28,

29,

30.
31.
32,
33.

34,

35.

- 36.

37.
38,
39.
40,

Gola EDEO

Kaijuri EDBO
Shehanghgonj EDBO ™
Tengurispura EDBO
Milu Batka EDBO
Garinda ELBO

Atia Dargha EDBO |
Chow Baria EDBO
Bariapur EDBO
Anorhala EDBO
Putoajori Bézar EDB
Deohatta EDBC -
Kanthalia EDBO

JBaharia EDBO

Gohail Bsri TDHO
Bhetgram EDBO
Bawra EDBO
Karail EDBO
Maishamura EDBO
Halalia EDBO



Annexure II

Sales thru Post Offices Project in Tanpail

Month

July,1977
August'77
Septemberi77
Octobver(77
Nov ember!'!77
December!'77
January!78
February'78
March'78
Aprili78
May'78

Raja

31
52

72.5
14
17.5

34
L54,5

Maya

3
10
10



Attachment "I
BLIGL/DLSH TI4E SHELT SQRXLY FAY <« June 1973_

Name 'Posit.i__g__g LEAVE Remar])

Ennual ~Sick”
1s Mr. A. G, Edgell Project Director - - .
2, Mr. 8, Amvar Ali Operations Director - -
Administration .
3. Mr. Shehadat Ahmad Kanager Finsnce & Adm. - -
be Mr. Amir Hossain Chief Acctt/Off.Fngr. = -
'S¢ Mr. Cedric Randolph  Adain, Officer - -
6. lr. Corajul Islam Accountant - 1/5
7+ Hr. A.Q. Sharif - Asstt. Accountant ‘- 1&2/5

8. Mr. Daniel b'Cruze Off.Asstt/Secy - -

o ) - 2/6
9+ Mr. ALi A, Chowdhurg Secretary - -

} - 1/6

10, Mr. Q.A. Majid Adm/Asstt/Statistics :g, 12, 24/5

. . 5
23/5

11, Mr. Bashiruddin Off.Asstt/Inventory - -

. ) _ . - 7/6
12, Mr. Jagonmoy Roy Chief Driver & - -
~ Maint.Supervisor - -
13 Mr. Dula Mia Driver - -
14¢ Mr. Hohd. Hossain . - -
15, Mr. Profulla Moniol Drivzr,Khulna - -
16+ Mr. Pius Costa _Office Boy 30831/5 -
17 Mr. Abdul Matin -oow «- . -
. 12813/6 -
18, Mr. Manik Khan _ Driver,Bogra . 31/s -
_ 6
19¢ Mr. Abdul Azis Driver,Ctg. 26-31/5 -
o 1=345-10/6-

20, Mr. Amjad Hossain Driver,Dacca - -,
21« Mr. Abdul Razzaque ~do= - . -



Name

22. Mr. Nesar Ahmed

— et

= !

23¢ Mr. G. S. Khan

2k,
25.
26.
27.

28,

¥r.

Nr.

¥r.

Mr. h

Mr.

'290“?.

30. nl‘.

31

32,

33.

3.

35«

36.
37
38.
39
ko,
Li.
s2.
43.

tho

Mr.

Mr.

Hr.

Hr.

Hre.

Mr.

Mr.

Mr.

Mr.

Mr.

Mr.

Mr.

¥ire

ibid A, Al4

Se.Z. Khan

Hafizul Hoéue
Kajibuddin Ahmeq '
Qehe Naje;

M.H. Ksbir

N..I. Chowdhury

«AHo Weyesdi

S, Showkat Ali
Fahfuzur Rahman
Behauddin Chowdhmif
Sirajul Islam
Mohfuddin Chowdhury
Amir Hossain Miah
Abul Fayes

I.U.M. Ashfaque
Khairul Alam

MiA, Jelil

Khalilur Rahman

Jo Ao Khan

A, Khaleque

.
N
oo

Position

Driver
Marketing Mansger

National Seles Mngr.

Area Sales MgreDacca

" Khulna

n n
" Ctge

n omow Bogra

"Secretery(Mktg.)

Sales Representative
=do=’
~do=
Qdo- .

~d0w

~d0=

-“-

Lesve
Fonva)l  Sick’ Remark
- - Left for
- - foreign Sa:
- 5.6/6
- - Excluding 2
5-21/6 -  Set.dys,2Sn.dy:

15%16/5

31/5
2303

-
.

13-18, 20-23/5 -

28-30/6

1&2/6

=hore=


http:Sat.dys.2Sn.dy

Lt
6.
b7,
48,
49.
50
- 51.
52,

53e

5he

55

56.

57

58,
59
6.
61
62,

63.

65.

Nem

& s dmamne wwnam

Mre Mohemnad Azed
Mr. Logmsn Hossain
Mr. K.le Hrider

ir. Stznley Robeiro
Mr. A; Mannan Bhuyan
Mr. Kazi A. Hossain
Hr;. Vaksuda Kader

Mrs, Jahansra Sarker

VMrs Mizanur Rzhman

Vending Machine:
HMr. A.A M, Anwar

Mr. Henry Roy

Mr. A.F.M..Chowdhury
Yarehouse:

¥r. DX+ Roy

Mr. John Rozado

Mr. Ali Arshad

Mre. Zahir Ahmed

Mr. Abdul Razzaque
Kr. Jamal Hossain
Mr. Md. Momtasz Mia

Kr. Tofsel Hosasain

'y
w
..

Leave

Position Knnusl ™ Sick”
Sales Representztive - -
~do- - -
Ssles Promoter  6&8/5 -
23,24,%26/6, =
[ - -
~d0~ - -
.Q - ) -.
Field Educator 22&23/5 -

-do-z v 17-20/5

Sales Pi‘omter

Manager Spl.Projects
Operator/Mechanic
Operator

¥Warehouse Inclarge

" Asstt.

Warehouse Guard

Office Guard

Guard (P.D's Res)

Mr. Shahajahan Howlader Automobile Hechanic

1
.

=
o
a
»
lr

|
|
s

Le;t. and did not return since

28 June 1978,

6, 12-14/6

1 1y 3

12-24,/6 con
time off.

3-25/5 com
t.ime/off. d

2~1 7/ foopp,
time oft?p

19-26/5 cbu
till06¢/iffo'



BINGLIESH 2113 SITRT SURVEY

140 - JPIYL

3978

ORI ———

2, Kr. 2lvin G, Ecoeld
2¢ lire S lnvor Jaty

8rdctraticn
3. Kr. Shehedet thacd

bo Kr. Ldr Recocin
8, ¥re Codric Rendclph
6o Mre Scredud Irlem

7o Mr. Dcndcl DiCraze

8, Kr. A4 ihref CacvCaury

9e Mre L Q Shorif

10, Xre Quesl binnl Kejid
1. lire Bechiruddia

12, Yirs Jegcnwy Roy

13e Krdhd, Bcwa'il

14, ¥r. Dula Eich

15 Jire l’rctnlh Mcndod

16e ¥pe Sodul Resscque
17e ¥re Konik Khaa

18, Mrs Ddul 2:=is
19, Er. Piews Cesta

200 Ero Ddul Mciin
21, Mr, Nesar Ahmed
22, ¥r. Amnjed Hossain

Pooitien

it et St

Projced Dircoter

Opsreticns Drocter

Koeser, Fineneco &
Lacardctration

Culef foocuntent/
affica Hinecer
24,Cf£8.cor/Sucye
looctntond

Offico lrctt/scoy

Scerotuy
Agstte lsccuntond

28, [pcth/Stetistics

L o &

vy o

Q

Tnal | slck

Incve

.

27628/3

Ircveo

«  Jeinod lorid'l

28-21/3 -
31/l & 2/0(53ey) =

203

Offico ipstt/nmntory -
) ST,

Cdef Drivor &
Meintl.Supirvicer

Drivor
ivor

Drivcr,Khwilna

Drivor, Dascca
fk}nr.n&m
Driver,Chittageng
Office Bey
Office Bey
Driver

L

13:3/3

L]
[ )
21/8 Jeinsd /orid!

Horew

Ronnanrkes
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X anoe . vroaitton L, o a v e Roncrke
_— S—— Linuel  Sick = -
1~¢ ;
Neroting = L
1, Ir, Cnlca Scrwer Khen  Merioting Henegor - -
.-, -
2¢ Ve ibid Duiad 24 Neticnel Sclos Kiencgor - -
3 Xre Shemrussenea hen Arvea Scleo Meawgpr-Disca - -
T Befizul Hequs Irca Sclco Keneger-Dndna  21222/3 ..
Se 1re Ncjibudiin fured Iroa Scleo KonesoreCtge = . |
6o lre Qo A. Nojco Ixoa 8cles Monegor-Bogra - .
. . - -
1. l:x_'.,ll. H, Kchir ssomtuy - .-
L - ..
0. lire N. I, Croxlhury Sclco .ﬁpqusntatin - /3
o ) o - 10 te 15/4
90 Mre A He Veroed wdos - -
'10. e 'S;e‘ S;n:kat 24 =dg~ - /3
. c -’ ‘-
11, Ere Hchfugur Rehnm =80~ - T -
o 56,8204

12, Kre Bchanéédn CherCiury «dom

2
‘88

13 ¥r. Sirejud Iclem wea -

1k, Er. ¥chiucdin Chewdhury ~dee ' -
’5. Ere ‘.112 Hoooedn ¥ich =do- -
16, Kr, fbul Fcyos 20w -

.11.’ Hre I_.U.H. uhfm d’-

¢

18, ire Theirul Aen

”

19, Mre Jezel-ddia fhrod han -
11044

20, Xrs A Khaloque
208 ,Mr. Khalilur Rahman

" 4

¢
! '-'.5." CE R N e S §u W



-3t 3 13-

working on Sundays and a1l locsl government holidays
addition to their normcl leéve. entitlement, but il{hil comp. time

off, is in no wry connected with their normsl leave,

Hane Pooition L & &8 Y 0 Ronarks
S s A
) AN ) Inovo
21, lire ¥chemued faed Sclco R.proccntetive " -
- -
22¢ Yre Ke Lo HedCor S:lco Prcnotor - - -
- 3/5
23.. kr. Stonlcy Reborde udce -  1-26/3
. s e
2h. ¥r. Lo Eoonen Hiulyen ~dce - kes/3
25, Yre Kesd P4 Reccoin . =dc= - ..
26. live }uﬁm\l" Rchnm -dc‘ :‘ - -
'27. Mre. Momute Kedsr Ficld Educeter /3 -
28, 'ire. Jeacicra Scrar 2o 1-11/3,13-27/3
: Tl dy) -
1-29/l (A7 dcyo) -
ché.fr:q_}::sh!.m -
e Mr. L.AM. lnuar ¥raceor; SpleProjects - -
2, Vre Henry Rey _ Opereterfiteshins - -
'3 Mre AJM.Chowdbury ~dg~ - - -
Merchousy , .
1. N¥re DE. Ry ‘ Wercheuse Mu’ - -
2, ¥r, Jchn Rcseds Werchcwo Asstt. 2l/3 . -
. - [ ]
3 K D4 irchad Wercheuco Cuord - -
¥r, Zchir lred Warchours Guard - -
Guards continued: o '
‘% Kr. Abdul Rsszague Guard (office) - - z ;31£#r?omp
. Jamel Hossein v o ' - - 2-12/4 Com
2. Wr osst - z Bl gom
3. Kr. ¥d.Momtas lilsh Gusrd(PD's residence) - - ’
&e JVr. Tofael Hossain ~do- - - 14-$8/3 comp
.- - time off.
N.B.: All guerds employed by PSI, Dacca, get compensstory time off for

this 48 in
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BLIGLADLEH 7M1, SHEET SURVLY January - February 1978

’ _Leave
Name . Position finual Sickk. Remoarks

1. Mr. AGe Edgell - Project Dircctor - -

2. KrxxQyxhmarzdit

Administration:
2, MNr. Shahadat Ahmad Manager, F & A - -
3. Fr. Amir Hossain Chief Acctt/Off.Mgr. = -
4¢ Nr. Cedric Randolph Admine Officer s -
. L 3.) 6&7/ 2 g
5¢ Mr. Scrajul Islam . A.ccountam; ) - - Jc-:«ul 781 o~ s-:-w;
6s Mr. AeQe Sharif Asst.t:Accouni;ant - -
7. MNr. Daniel D'Cruze Off.Asstt/Secretary = 26/1
RooxMrextibadxxhaxdhirg  Spcresary _
8. Mr. Q.A. Majid Adm.Asstt/Statistics - -
. - 22&23/2
9. Mr. Bashiruddin 0ff.Asstt/Inventory - -
10. Hr. Jaganmoy Roy Chief Driver & - -
Maint.Supervisor - -
11. Mr. Dula Mia Driver,Daccé - -
12, Mr. Mohd. Hossain «dow - 6/1
13. Mr. Profulla Mondol Driver,Khulna 19/1 -
14+ Mr. Pius Costa Office Boy 23-27/1 -
15. Mr. Abdul Matin ~do- - _
16 Mr. Manik Khan Driver,Bogra - -
17« Mr. Abdul Azis Driver,Chittagong - -
18, Mr. M.H. Kabir Secretary (mrktg) 9/1 -

= more =



B/RGLIDISH Tkz SHLET SURVEY [ovember - Dccrmber 1977,

Lecave
~Name Position Tnnual~ Sick~ Remark
1e Mr. AJ.G. Edgell Project Dircctor - -
Administrations _
2. Mr. Shahadat Ahmad Manager F & A v -
3. Mr. Amnir Hossain Chicf Acctt/Off.¥ngr. 21&25/11 =~
4o Mr. Cedric Randolph Admin. Officer - L
- 22,27-30/12
$¢ Mr. A.Q. Sharif Asstt.Accountant - -
~ 6 Mr. Daniel D'Cruze Off .Asstt/Secretary 30/11(2day)-
. ' %1,2,5-8/12 - tworked 5 hi
. ) all of these ¢
7. Fre Q.A. Majid " "Adm.Asstt/Statistics 21&25/11 -
- 29/12
8. Mr. Bashiruddin Off.Asstt/Inventory = 55722/11& day)
S . ' - 1/1
9. Mr. Jaganmoy Roy Chief Driver & - -
. Maint. Supervisor - -
10. Mr. Dula Mia " Driver, Dacca R, -
11. Mr. Mohd, Hossain ~do- 8,9,10/11 -
12. Mr. Profulla Kondol Driver, Khulna - 584/11
13+ Mr. Pius Costa - Office Boy 29-29 -
| ' masm -
4. Mr. Abdul Matin Office Boy 25,28-30/11 -
1&2/12 -~
15. Mr; Manik Xhan Driver, Bogra -~ -
16+ Mr. Abdul Asis Driver, Chittasgong - -
Farketing:
17 ¥r. G.S. Xhan “.!‘kt‘. mmser - -
: 255-9
' L 1321412 -
18, Mr. Abid A. Ali ‘Netional S. Mgr. 25/11 -
19, Mr. Se Z. Khan Area 8. Mgr,Dacca 9-11/11 =
20, Mr. Hefizul Hoque Area S, Mgr.Khulna  25626/11 -

= more "



19.

20,
21,
22,
2.
2i,s
25,
26.

27,
28,
29,
30,
.
32.
2.
e
35,
36.
37
3.

39.

Name

Murketing:
Mr. GeS+ Khon

Hr. ,Abi;l he M1
Mr. S« Z. Khan
¥r. Hafizul Hoque -
Mr, Fajibuddin Ahmed
Mr. Q.4. Najee
Hr. NoI. Chowdhury

Mr, A.H. Vawesi

Mr. S. Showkat Ali

Mr. Mahfuzur Rahman
Mr.
Mr. Sirajul Islam
Mr.
Mr.
Mr. Abui Fayes
¥r. 1.U.M. Ashfaque
Mr. Khairul Alam
Nr. Khalilur Rahman
Mr. Jo Ao K&n
Nre !.; Khaleque

Mr, Mohd. Asad

.
N
o

Position

Bahauddin Chowdhury

Mohiuddin Chowdhury

Amir Hossain Mish

Market.:lns Manager

Leave ‘
Znnus)l Sick Remark

]
[ 1

National Sales Mngre
Area S. Manager,Dacca = -
frea S. Fngre Khulpa K - -
Area S. lngr. Ctge - -
Area S. Mngr. Bogra 21&23/1 -
.Sales .Re'presentat.ive - -
22823/2 =~
~do- 8,9, 11;16' B
1T -
~do~ v -
~do- - -
~do~ - v
"do- - ”»
"'d°" - -
19/2  23,25&26/2
~do= - -
~do- 12&13/1 -
. - -
=do- - -
~d°~ ° - -
~do- s/t -
~do= - -
- ~do- 2-2/1 -

R .



’000

41,

42,
43,

LI

45,

46,

47.

48,

49.

50,
S51a
52,

33.

She
55.

56.
57

58,

‘Name
Mr. K.As Haider
l-ir.. Stanley Robeiro
Kr. A, Mannan Bhuyan
Mr. Kazi A; Hossain
Hrs.. Maksuda quer
Mrs. Jahanara Sarker

Mr. Mizanur Rahman

Vending Machine:
“l’o A.An". Anwal‘

Mr. }ienry Roy
Mr. A.F.M. Chowdhury

Warehours:

Mr. D.X. Roy
¥r. John Rozado
Mr. Al1 Arshad

Mr. Zahir Ahmad

Mr. Abdul Razzaque

Mr. Jamal Hossain

Mr. Momtaz Mia

Mr. Tofarl Hossain

Hr.

13
W

Field

Positio n
Sales Promoter
=dOn
~do=-
.._do..
Fducator
-do-

Sales Promoter

Manager; Spl.Projects

Operator/Mechanic

Operator

Warehouse Incharge

Warehouse Asstt.
Warehouse Guard

~do<

Office Guard
~do~
Guard(PD's Res)

=40~

Shal 2 jahan Howlader Automobile Mechanie

Leave

Annua)  Sick Remark
- 4=7/1

23-28/1 -

22-28/2° -

22-24/2 -
- - -19/1 comp.
- - : ne/ofl' P
- 13,14

1622171

Joined PST on 15/2/78 (regul

-

.
~

do

Joined 1
(regular

=30~

s?.



st 28

Name foslt.ion ﬁ%x%ﬁ“&eulff
21, Wr. Najibuddin Mhmed  Area S. Mgre Ctg. - - |
22, Mr. Qo Ao Nejeo Area S, Mgr.Bogra M -
25. Nr. M.Ho Kabir o Secre£ary(katé) 25/11 :

2 Mr'. N. I. Chowdhury Sal es Representative 30/11 -
, 1-3/12 /12

25. xr. A.o 'Ho Wawesi o, 1. = - -
: : . - 8/12
26. Mr. S. Shovkat Al " -do= . -
- . L - 1/12
27. ¥r. Mahfuzur Rahman . ~do- - -
28, ¥r, Bahauddin Chowdhury ~do=- - -
29« ¥r. Sirajul Islam .=d0w 19820/11 -
. ' - 27-31/12

30¢ Mr. Mohiuddin Chowdhury -do- C e -
31¢ Mr. Amir Hossain Miah oo~ 21,26-30/11 -
32, Mr. Abul Fayes ~d0w - -

. . 15/12 -
33. Fr. I.U.M, AShfaq‘lG =dOme - -
34, Nr. Khairul Alem -do~- - - - Joined PSI

B , - = on 16/11/77
35 Kr. Vominul Haque wdO= - 8-12%14/11
Resigned on 30.11.77.
36, Mr. Khalilur Rehman -dow - -
37. Nr. Hafizuddin Ahmed =d0=~ - -
' ' Resigned on 3/

38, Kr. Jo 'A. Khan ~dow - n8/11
39. MNre Ao Kh.lequ‘ ’ =dow - -
&40, Xr. Nohammad Asad —do- - -

=‘zore =



‘Name
414 Hr. K. A; Haider
1.2.. Mr. Stanley Robeiro
43, Hr; Mahnah Bhuyan
L&, Mr. Ka;; A; Hossain -
45 Mr. FMizanur Rghman
46, Mrs. Moksuda Kader

47. Mrs. Jaharara Sarker

Vending Machine:
68. Kr. A.A.M, Arwar

49. Mr. Henry Roy

57 Fre-A.FoMe Chowchury

VWarchouse:
51; Mr. D. X. Roy
52¢ Kr. John Rozado
53; Kr. Al Arshad

54 Kr. Zahir Ahmed

$3:

Position

Sales Promoter
—dom
~do-
~dOe
~do=
Fiel;i Educato;-

~dow:

Manager,Spl.Frojects
Operator/Mechanic

Operator

Warehouse Inchsrge
Warehouse Asstt.
Varchouse Guard

R [

55¢ Kr. Shahajahan Howlader Automobile Mechanic

Leave

Remark

fiinnual  Sick

17-30/11 co
time off. P



BAIOLIDEST TR SmAE SURVRY STPIHIBER 00;‘63!3!! 97

Fesitien

1¢ Ure Mo Lo Ciogonzkl
Yxfnictration )
2, lr. Scheldt Lraed

3 makirMWén

ke ¥re Coéric Roendelph
S Mre Deniel D'Cruse

6; Ere As Q. Shreris

Te Fre Quest m;ul Mejid
8, Yr. Bechirhuddin

9o Vre Jegenmoy Ray

16. lfre Dula Kia

21, Kre ¥ohd, lbcae;h

12, ¥r. Profulls Mendol )
13, Er, Plous Cesta

1k Kre fbdul Matin

15, lire Manik Dhan

16 ¥r. ibdul Asis

17. Mr, Vircent Karmskar'

Projoot Dirccter "
Kcuezsr,Flnenoe & -
ﬂmumtl . -,
C:dof Leosuntont/ -
0ffice KEciesor -
42n,0ff%0o1/Bcy. -

o <
‘offes Lrctt/ssoy. .
Acstt, tocountent 14829/9

- ACaasott/Statistics  1e21/9

Office tsstt/Invonicry = .

Ghict Driver & -
Eeint,Bupsivicor 19/10
Deivor -

- - -
mm ' -

Drivor,fintne Dicea - 19420/9

Office Boy 6/9

Offics Bay

Driver,Bo xa

Driver,Chittageng

Deiver,Khulna

Ry
LY

L..ﬂi

lacve

Roenarrs:

S ctr—————————



a ne . P e oid tion L o avy o6 Ronark

hinel Sick
Inave  Incve

Herletin
e lire Clzm s::r..'& Khea - Horketing MHenoyor e ' =
2, M. ibid Zhied 14 _ Netioned Salos Meacser A
3¢ lr, Sicsusgcain Khea Iroa Szlea lencror, Dasca - -
' . 26-28/10 -
'iu Kre Hoffand Hequs Iroa Sclep Konegor,¥hvlna 12-11/9 e
So Mr, Nojibuddin fhrad Iroe Srles Manngor,Chittegeng = -
.6,. l!;'. Bicaul Hequa Ixoa 8cloo Hancgor,Bogra - ‘-
Jo Tre Q0 Lo Kajeo Irea Sales Menecor,Bozra - - Jcined 27/9/77
8, Kre. M He Kebir Sacrotary T - -
. - [ ")
9 Ur, No I, Cicuchury Scles Raproccntetiive - -
. - 18.25-29/10
10, Mr, Ay He Waxosg - - -
. - 15/1¢
1, Mtre . Syzd Shokat ANL ‘ e 2] - -
. . - -
12, Kr. Ychfusur Renam - =20~ - -
13, lire Bohacddin Chewliry e = - -
- -
ﬂu ¥r. ﬂrd\ll Iclen wdew - -
L - -
1S Kre Kohiuddim Chovdhury lom 19+30/9 « Excluding Sméay
: 1-k20 - -
160 Kr. idr Hosssin ¥ich wdge 18229 =
- -
17 Yir. Oul Feyes ndee 18-20,2l~29/9 -
- ) L]
uQ Yre, I.U.l!-l.chfum‘ ".‘ - -
20e2/10 -
19¢ Mr, Faxle Kl ~doe - -
20, Mre Nezinul Haque wdoe - -
21, ¥r, Bihtar Amed wdo- - -
22 ¥ro Hafisud'in Ahned odoe

:,u;,’?..kld&bm. F A . A, ”:: ’5/, 92,
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2.

25,,

3,
n.

32,

Y.

2
2.
3
ke

i

H ane
—._—-——-

-1t 3 3~

Positien

Ronark

Laave
2T
ocve | lccve

lire Jemcluldin fhwed Ehen  Sclos Reprocontetive  1-3/9

Kr. L. Faslcqus

Kre kchemned Lzed
Hr. Ko 'I.. Heicdap

Kr,, Stanely R’«boﬂ‘
Hre A, }kﬂ;u; Bhtﬂ-)'m
¥r. Kisi A4 Hesoedn
ke, Misciue Ream
Kre, Mcksuwda Kefor °
Yra. Jshinara Sarier
Yenéing Hechine

Wy AoloMe kvcap

Yre Honry Roy -
Hre AFMChcudhury

Werehcuse
Mre D.X. Rey

Hre Jcha Rozade
Hre £11 Arehad

Kre Zehir fhusd
Mechenis
Mr. Sachjahan Hevladsr

Henggor, Spl.Projocts
‘muammuum
 oporetontiohine
k&hﬁah&u@
ﬁsvua;nh
Werohcugs Guard

Axgemobile Mychande

61,8/

12,17-15/10 -

" e Jeimd en 1720«

12,22,05,17
29°& 20/%

9,10,21/9 1-18/10 C10°



Family Planninz Social Marketing Projec

Population Services International, Bangladesh'

Schedule

of Fixed Asgets Purchased and Procured

from Jamuary 1978 to July 1978

Ieoil

- o =

¥

1 L 4 Y 1
Description ' Location ' Code ' Reference . Date of ' Amount in ! Remarks
! ' No. | ] progurement i Taka }
Chair Armless Chair Head Office 4/S2 Bank Vgtsxchor July 24, 78 13¢,/-
) ] n 4 /93 ) ] 130/_
Sofa Armed Sofa three seaw Head Office 3/3 n n 3000/ =
. ted 2nd floor
" " - Head Office 3/4 " " 3000/
- Ground floor
Chaipr Revolving Chair with Head Office . 4/94 " " 1600/«
Foreign Raxine 2nd floor
" ." n 4/95 " " 1600/~
" n Head Office 4/96 n " 1600/~
lst floor
Selit. Table Full Sectt. Table Head Office 1/23 Bank Voucher " 1750/« Us $118,50
5' x 3' x 24" ist floor No. 54
Half Sectt. Kalf Sgct. Table " /24 " " 950/ = 64627
Table 4t x 23" x 2i¢ :

" n " 1/25 " " 950/~ 6427
Bookshelf ggekshelt 4 x 15" x " 6/26 n " 575/ 38.90
Rack Rack 43' x 18" x 72" " 6/27 n n 1495/ = 101.15
;ubi. Sectt., Full Sectt. Table " 1/26 n " 1950/= 131.93

able .

Armed Chair Armed Chair Rubber " L/97 " b 495/« 33.50
Cushion

Foot Rest Foot Rest " b S " . - 15/= -0

efu UBUYORIIY



Fanily Planning Socisl Marketing Project
Population Services International, Bangladesh .

Schedule of Fixed Assets Purchas

ed and Procured

from January 1978 to July 1978

o . T Y T ~ - . v Date of Y .
Itens ' ' Deseription: { Location v Code 1 ' Reference , ! Produrement , Amount
1 } No. v 1 g in Tska

Chair _ Armed Chair cane seated ASH-Bogra 4/68 BY. No..37"  Januaryyll;78?

" m " 4/69 ] i

» ” n ' 4 /70 n "

L] ” ” 4 /71 " n

” " " 4 /72 ” n

» [ ] ” L/73 n ”

" " AS¥-Xhulna 4/7L BV. No. 41  &anuary 11,78

» " ] 4 /75 " ”

” " S 4L/76 " n

" ” n 4 /77 " "

w : n n 4/78 n n
Bolk Shelf Book Shelf " 6/23 " "

: : : Head grfico 2721; BV, Ng. & March 3, 78

’ 2 ‘
Cabinet Steel File Cabinet i!r. gl Anwar 10/11 cn:’x gguchcr May 24, 78
st floor

Chair Armed Chair cane seated Head Office 4/79 Ban} Voucher  July 24, 78

” L] " 1‘/80 53!! "

L] ” ” l./81 ” ”

] ” ”- 10/82 ” ”

[, § n ” l./83 n "

" " ” l. /84 " ”

" " " 4/8s " "

[ ] " L] 4 /86 [} ”

" " n 4/87 " ”

[ ] [ ” 4 /88 ” ]

. Armeé Chair " 4/83 " "
. " " l./90 " "

. " L] ” " n

Remarks




Population Services International, Bangladesh '

Schedule of fixed Assets Purchased and Procured

¥ @gﬁ

from October 1977 to December 1977 ]
LR 1T K F X N B0 F BT ey
| - ;
Code Date of Amount
Itens . . Deseription Location No. Reference procureast in Taka Remarks
Desk Secretariat Table " ASK-CMttagong 122 BV No, 33 13.20.77 1,175.00
Chair Armed Chair vith cane seai - " 4/62 n " 150,00
«do= " L/63 " " 150,60
«do= " L/6L " n 150.00
~dom " 4/65 " n 150.00
: wdO= . 4/66 " " 150.00
Armed Chair with black raxine " &/67 d " 215,00
Baek Bookshelf . 6/23  BVNo. 33 . 250,00
Microphone sets . " 19/5 BV No. 1/6 © - 20.7.77 4, 702.76
—dom . 19/6 . " 4,702.76
«dom . 19/7 " " 4,702.76
~dom .. 19/8 " . 4,702,76
Paa GZC Ceiling Fan size 5% ASi.Bogra 16/16 BV Noe 19 27.0.77 1,100,00 :
=ld0- . . ASM_Thiima LY.L ) n -

1,100.,00



- FAMILY PLAKNING

( ?qpnmcg

-

SOCIAL MARKETING PROVECT,BANGLADESH
Services International, Bangladesh )

Schedule of Pixed Assets Purchased & Procured

from August 1977 to Septerzber 1977

) Date of :

Ite ns Description Location ::‘3' . Reference Procurezent : m . Rexarks
DESK Half Sectt. Sise 4'x2d'x4' Pirst f100r 1/20 BV No. 88 31.8.77 635.00

. =40 2nd floor /2 . " 635.00
TARLE Typist Tadle 1st floor 2/9 BV No.88 2.8877 325.00
BRicH Made of shill Xarof ground floor L/57 BV No.88 " 195.00
CHAIR Chair without arm " 4/58 BV No. 3 8.8. 77 120.00

" ~d0= " 4/59 " ~" 120,00

. ~do- st flcor L/60 . " 120,00

“hair with ara seat )
Spring cushion back half ground floor 4L/6) " . 300.00

8sT00L Fem Stool Groond floor 5/4 BV No.gg n.8.77 70.00

" =do- "o 5/5 . . 70.00
RACK Rack with Pegion hole " /20 . " 1150. 00

. Book shelf 1st floor 6/a » » 320.00

» =40~ grouwnd floor 6/ . » 320,00
CABINEY Steel File Cabinet . 10/ BV, No.3 8. 8.77 950.00

.. =do= lst fleor 10/10 L " 950,00
AN OXC Ceiling Pan 56° “W:uh gutt::»u; A5 B No. ;1 13.9.77 1,100.00 432 o oo
CESSETTR Cassette Tape Recorder - /6 Purchase from 20.6.77 - '

PSI-Mew York ; y

" - " -

. :: - ?6;; 4 " — Kept in Store.

[ ] wdDw - 20/9 ] ] - )

- mdo= - 20/10 " . -

. ~do- - 20/11 " " -



