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I. Review of 12 Months vis a vis Contract Requirements
 

A. Project Objectives
 

The number of acceptors or users of non-clinical methods
 

of family planning through this program increased by 22.3%
 

over that of last year in terms of couple years of protection.
 

Comparative data for 1976-7 and 1977-8, just completed, are
 

as follows:
 

Yearly Sales
 

Condoms Pills Total 

Total previous year: 14,871,063 760,048 

Total this year: 19,673,820 1,020,848 
(up 32%) (up 34%) 

Monthly Sales
 

Average/mo. previous
 
year: 1,239,255 63,337
 

Average/mo. this year: 1,639,485 85,037
 
(up 32%) (up 34%)
 

Couple Years Protection
 

CYP previous year: 	 148,711 58,465 207,176
 

CYP this year: 	 196,738 78,526 275,264
 
(up 32%) (up 34%) (up 33%)
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Outlets 

Condoms Pills 

Outlets previous year: 28,230 17,700 

Outlets this year: 

%pharmacies previous year: 

38,113 
(up 35%) 

48% 

23,640 
(up 34%) 

75% 

%pharmacies this year: 45% 70% 

Cost Per Couple Month Protection
 

(exclusive of contraceptives)
 

Cost/CMP previous year: 25¢
 

Cost/CMP this year: 
 24¢
 

See Attachements "A," "B," "C," "D," 
and "E" for statistical and
 

graphic presentations.
 

The program continues to be an important part of the
 

National program: 
 According to the last GOB statistics made
 

available to us 
(Nov. 1977), the project was distributing 38.7%
 

of the condoms and 15% of the pills being supplied in the
 

country, which included the Mohammed Pur (Pathfinder) Clinic,
 

the Labor Directorate and the Concerned Women project, all of
 

which totalled 1.9% of the condom distribution and .003% of
 

the pill distribution. (It iE our understa-ading that Government
 

no longer publishes this repcrt and hence no later information
 

has been received.)
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While it is not possible to document ;ales of government
 

supplied products (which are, in fact, identizal to Raja and
 

Maya and are supplied free to retailers), project sales
 

representatives comment that such sales have continued on a
 

sufficient scale to appear as a directly limiting factor to
 

their own sales performance. It is widely accepted that the
 

continuing expansion of such sales is due in most part to the
 

interest and motivation generated by the social marketing
 

program's intensive publicity/advertising campaign.
 

B. 	Project Related Matters
 

Targets
 

Compared to PSI/Dacca internal sales targets of 18,280,080
 

for Raja and 985,440 for Maya, this period's cumulative sales
 

passed the Raja target by 7% and the Maya target by 4%. Targets
 

set by local staff hF.ve been realistic and attainable, and
 

brought sales considerably above the levels of the previous
 

year.
 

Advertising and Promotion
 

This year saw the production of new and fresh advertising
 

materials to ensure the continued public appeal of FPSMP
 

prcmotional efforts. Raja and Maya radio spots were re

written; new press ad designs and themes were employed; gal

vanized advertising panels were placed on 15 buses; Raja and
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Maya sponsored 52, 30-minute song request programs; the pro

gram leaflet "Facts about Oral Contraceptives" was revised
 

and printing quality improved; media theme test was carried
 

out during October and November (see Attachment "F" for report
 

on results); and an attractive new Raja shelf sticker was
 

produced using a sharp red logo on a solid black field. For
 

samples of the above, see bimonthly Progress Reports.
 

New Raja and Maya cclor cinema trailers were filmed;
 

"new" Raja entered the market (with Raja branded wrap); 
an
 

R/M ad on one month's railway timetable was produced; a small
 

survey was conducted to test the acceptability among consumers
 

of a condom instruction slip; the "new" Raja 18-pack dispenser
 

was printed to hold the "new" Raja branded condoms; five project
 

vehicles were colorfully painted with Raja/Maya logos and a
 

most attractive (27' x 21') Raja sail was hoisted on a country
 

boat. Samples were made of Raja and Maya T-shirts, singlets
 

and jute hand and shoulder bags for possible sale at reduced
 

prices, and plans were made to produce Maya dual package over

wraps locally. For samples of various of the above, see Progress
 

Reports from January -June 1978.
 

As demonstrated by the above, advertising and promotion
 

was improved, developed and diversified to further bolster the
 

important role it has always played under the program. New and
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aggressive quality approaches to this aspect of the program
 

have no doubt contributed to its success, and have demonstrated
 

the variety of promotional techniques that can be employed in
 

a social marketing program of this type.
 

Consultants
 

Mr. Terry Louis made a follow-up visit to his previous
 

consultancy regarding field marketing organization and pro

cedures. Mr. Henry Elkins visited the project in connection
 

with -the ICARP-funded University of Dacca evaluation, final
 

results of which are awaited.
 

Project Council
 

There were some shifts in the composition of the Family
 

Planning Social Marketing Council, which is still chaired by
 

Dr. M.A. Sattar, the Secretary, Population Control and Family
 

Planning Division. At June 20, 1978 the members were:
 

Col. Hashmat Ali, Director of the Directorate General
 

of Population Control & Family Planning,
 

Jalaluddin Ahmed, Joint Secretary, PC&FP Division.,
 

Mr. M.A. Hakim, Deputy Secretary, PC&FP Division.,
 

Charles Gurney, head of the Health & Population Division
 

USAID/Dacca
 

Farhat Ghuznavi, Chairman, I.C.I (Bangladesh) Ltd.,
 

Mrs. Ayesha Nomaa, Head, Department of Sociology,
 

University of Dacca.
 

Dr. A.P. Satterthwaite, Coordinator, UNFPA,
 

Mr. Alvin G. Edgell, Member/Secretary.
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The Council took up such matters as review and approval
 

of Key personnel appointments, budget review, the official
 
sale of free GOB contraceptives in retail outlets, product
 
diversification, and all major aspects of the program, present
 

and 	projected.
 

C. 	Special Projects (promotional schemes)
 

Vending Machine Project 
- Monthly reports were submitted to 
AID/W on machine sales  88,399 for the reporting year, with
 
June sales up 19% ove;: the same month one year ago. 
Main
tenance and refurbishing of the machines has been ongoing,
 
and in the last months comparatively few machines have had to
 
be relocated in order tc; maintain sales levels. 
Staff supervi
sion of this special project has been under the same man since
 

project inception, and this, too, is felt to be a contributing
 
factor to the success and continuity of this sub-project. PSI
 
anticipates expansion of the vending machine project in months
 

to come, and the incorporation of this operation into the
 

budgeting and plans of the prime project, and work has begun
 
to determine the cost of locally produced packaging of vending
 

machine condoms for project expansion.
 

Staff Incentive Scheme -
An incentive scheme covering individual
 
and collective performance for CY 1977 was funded through project
 
revenues per our contract. The scheme appears to have played a
 
valuable role in sustaining staff morale, leading to maximum per
formance by all staff since everyone shared an interest in the
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outcome. The sales force reaped proportionately higher
 

returns individually, related, of course, to their in

dividual performance. This year's experience strongly argues
 

for continuing a similar incentive scheme, and Attachment"G"
 

both justifies and states plans for the continuation of staff
 

incentives.
 

Credit Scheme - Consideration and establishment of this scheme,
 

or the idea of discounting for cash or early payment was tabled
 

during the year as a matter of least priority in comparison
 

with other work. The very fact that staff tended to relegate
 

this matter may be a statement in itself of its place in
 

Bangladesh, and certainly itv newness, and will receive new
 

consideration by PSI management.
 

Post Office Sales - See Attachment "H" for the list of (40)
 

Post Offices in two Thanas which were set up to sell contracep

tives and PSI's/Dacca's evaluation, which was also submitted to
 

the Project Council. No further work on this scheme is planned.
 

Household Distribution - This sub-project came on the program's
 

agenda in Mod. 17 at the end of January 1978 at the request of
 

AID. The operational plan for household distribution was
 

submitted to AID in May, complete with budget and with question

naire, coupon, representatives and supervisor's report designs.
 

As this submission was made near the end of the reporting year,
 

nn further action is reported here.
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Group Interviews - This sub-project came on the program's
 

agenda in Mod. 17 at the end of January 1978 at the request of
 

AID. Arrangements had been made to work with and through the
 

Organization of Concerned Women, but that group subsequently
 

declined to participate due to limitations imposed by its
 

charter. 
PSI began the search for another group to collaborate.
 

D. Administrative Report
 

Time Sheet Survey - Attachment "I" contains the survey from
 

September 1977 through June 1978. 
 The silrvey for the first two
 

months of the reporting year was attached to the July/Aucust 1977
 

Progress Report.
 

Personnel - Total field staff was 
kept at the same level as one
 

year ago through tightening of work schedules and ap-grading
 

of a few of the outstanding, long-time employees. This was
 

achieved despite increased program sales and program takeover
 

of the full first tier distribution operation.
 

Project Director Alvin G. Edgell joined PSI in December 1977,
 

replacing Robert L. Ciszewski whose overseas tour concluded in
 

February 1978. Mr. Anwar Ali joined PSI/Dacca as Manager of
 

Operations with a view toward eventual local takeover of the
 

program, and Mr. Shihadat Ahmad's position was upgraded, from
 

chief accountant to Manager of Finance and Administration. Mr.
 

Ahmad has been with the program since its inception.
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Equipment Inventory - Attachment "J" contains summary sheets of
 

purchases over the entire one-year reporting period.
 

Commodity Supplies from AID - During this year a new procedure
 

for marking shipping cartons of pills and condoms was requested
 

by Project Director Edgell, and AID cooperated by having the
 

word Raja or Maya, as appropriate, written in large red letters
 

on each shipping carton. This improved the circumstances in
 

which FPSMP cartons are sorted from among AID/GOB supplies,
 

which are frequently shipped on the same vessel.
 

Local packaging procedures were changed somewhat as a
 

result of the change in the manner of packing AID shipping
 

cartons. Previous manner of packing was 40 gross/carton, in
 

an even number of strips of 3, which is the number of condoms
 

in each Raja pack. The new AID system packs 100 in 60 boxes
 

per shipping carton, in strips of 4, thus necessitating an
 

additional packaging step, i.e. separating one condom from
 

the strip of 4. This step, while inconvenient and ultimately
 

more expensive, is manageable.
 

Monthly Distribution Sheets - All monthly sheets were submitted
 

to AID in a timely manner. A new format to incorporate com

prehensive sales data from the vending machine project was
 

drawn up at PSI headquarters, but was not used since it
 

necessitated the recalculation of all prior distribution sheets,
 

and VM sales did not warrant the work involved.
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Requests for Approval/AID-W Approvals 
- PSI Submitted
 

and AID/W approved the following:
 

-FPSMP assumption of first tier distribution function
 

-Contract Administrator travel to Bangladesh
 

-Purchase by FPSMP of four Toyota automobiles
 

-Promotion of two long-standing employees
 

-New Project Director
 

-Consultancy of Terry Louis during transition period
 

-New post of Manager oL Operations and candidate to
 

fill the post
 

-New Bogra Area Manager
 

-Executive Director travel to Bangladesh.
 

-Household Distribution sub-project
 

-Travel to Calcutta of two local managerial employees to
 

explore product diversification (oral rehydration salts).
 

The matters approved by AID greatly helped program continuity,
 
dnd ongoing talks with To and CO staff helped us to comply with
 

the mandate of our contract.
 



II. Recap
 

A. Significance of FPSMP - At the fourth anniversary of C-l055
 

the program continued to demonstrate its uniqdeness and strength
 

as the largest contraceptive social marketing program in the
 

world and as an integral part of the GOB/AID-supported program.
 

FPSMP has done what no other drive has done, by putting
 

qual.ty contraceptives within reazh of increasing numbers of
 

needz people, by producing effective, varied and continuous
 

advertising messages on radio, in newspapers, on railway
 

timetables and shop signs, buntings, stickeri3 and packaging,
 

by offering the greatest cost-effectiveness posible thus far
 

in such a program, and by maintaining close, cordial and.pro

ductive relations with the host government.
 

B. Plans for the Ensuing Period - Greater refinement of media themes
 

as determined via the media theme test conducted this year; con

struction of a river launch to enable sales force to reach less
 

accessible, deeply rural communities; use of Raja and Maya sails
 

on commercial launches; advertising in the form of a banner on a
 

prominent high-rise building; focus on new product development;
 

staff and vehicle increase to meet growing program needs; con

tinuing improvement in the already-high record of sales and
 

performance.
 



Attachment "A" 

1977 - 1978 
PSI/Bangladesh Sales' 

Condoms (piaces) Pills (cycles) 

July 1,020,390 54,972 

August 1,014,048 75,420 

September 1,084,720 71,860 

October 1,717,452 93,888 

November 1,767,520 94,248 

December 2,317,128 96,938 

January 2,010,922 71,064 

February 1,909,086 98,792 

March 1,910,522 78,342 

April 1,398,600 84,930 

May 1,804,176 101,932 

June 1,669,256 98,462 



CONDOM SALES, BANGLADESH 1977 - 1978 
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PILL SALES, BANGLADESH 1977- 1978 
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1,000 Couples 
COUPLES PROTECTED BY MONTH 
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BANGLADESH SOCIAL MARKETING PROJECT PSI
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"Attachment "F" 

,S OF 1.34L U1,Di;R "YLE,T 'N Fl21D THE 
,rfIL,OF TI..EE I'lFFI.'|AIT FAUILY PLA 1IIING 

• 1t1j. N-_AP.F.J IG- OCTI2ERO '7?FUROIi TOVIJ.Hi 

The mil order pre-us indvcrtivemcnts icre grt of cont.rolcd 

series of direct responne te-ts of detcrziine the rel.itive strengths 

of econopic (fMiaily-c re), child cducction ;-nd iiteinnli.lef.ro 

(mothers' health) appeals Ps renisons for przctici g ftmlly plnning 

crong literate and semi-liternte peojle. 'trc vds. w'ire denigneds 

each of wiich appewls -trongly to one of the thrce themes. Ech od 

wo s rim twice in each piper nnd the Intervols betwreen inertiona 

v;re the tarie. All the vds. w ere in Bengali end jroperly keyed 

so that the responces could be identified. All mu-ition of Rija 

and Maya was carefully avoided. Every rc-.rson writing to our Box 

iVo. with clipping of the euujon in the ad was sent a free booklet 

on favily planning (attached). To help us imderptind better, the 

correlates of respon-e , we divided then into three Geographic 

parts according to the raillng aCdresses. 

a) Deca and INarayangenj - most modern Cnd iubzunlzed 

b) 111 district towns - lvrjely inhabited by comparativoly 

educated and urbanized people.
 

c) Rural - (all other placs) - in &eneral at best serad

literote.
 

In addition to the press ads, a radio spot in the comorcial 

service of the Decca Radio for the wil order campaign tas run for a 

period of 10 days with tuo spots a a day of 15" duration e ;ch. 

By" nulysing the responses of the press ads, it ie found 

that out of a total response of 6843, male responses was 90%. 

http:iiteinnli.lef.ro
http:TOVIJ.Hi
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Prefcrenco for childs future cducttion Is 38., clocely follov;cd 
bi fr ily c.t.-re which vi.::s 330, J,uxDl r-sponscs vscre 47,0a. Among 
the publici-tionsp Ittefrq pulled the highest noE, of responses 

The niumbers of responses from R.dio was only 626. 



Attachment "G"
 

FAMILY PLANNING SOCIAL I RKETING PROJECT 

STAFF SALES - RELATED INCENTIVES 

OBJECTIVES:
 

1. To increase distribution of contraceptive supplies by
 
providing additional motivation of field sales staff.
 

2. To improve involvement dnd unity of purpoe of entire 
project staff by including even non-sales personnal in financial 
rewards for total sales performance. 

JUSTIFICATION :
 

The use of sales bonuses is common in Pingladesh and
 
is normally based on progress toward and achievement of established
 
sales goals or targets.
 

One of the prime challenges in keepin. an- sales staff
 
motivated is trying to help overcome their boredom. Most of our
 
salesmen will have been in the field for many months, and the
 
repetitious nature of their work leads, naturally enough to
 
ennui and often a slackening of performance It is believed
 
that this incentive plan provides a stimulus leading to more
 
calls and harder selling in the field and justifies increased
 
pressure and promotes keener personnel evaluation from above.
 

It is felt also that, since unlike strictly commercial
 
operation this project does not have a profit goal, the support
 
staff's morale and involvement with the sales effort will improve
 

This cannot but
by including them in an overall incentive plan. 

be beneficial to the project's objectives,
 

METHOD:
 

Sales Representatives: A sales incentive is offered to
 
each salesman for all retail sales he completes @ Tk.3.60 per s/c
 
(1296 pieces) of Raja and Tk.30.O0 per s/c (864 cycles in old,
 

500 in new) of Maya.
 

Area Sales Managers: For all sales in their individual
 
territories:
 

ASM-Dacca Raja 0.$0 per s/cI Plus additional incentive upon 
Maya 5.00 per s/cl reaching 100%,110%, 120# etc.of 

his sales target. 

ASM-Chittagong:aja 1.20 per s/cl -do-

Maya 8.00 per s/cl
 

ASM-Khulna Raja 1.20 per s/cI -do-

Maya 8.00 per s/cl
 

ASM-Bogra Raja 1.50 per s/cl -Jo-
Maya 10.00-per s/cl 

http:Tk.30.O0


National Sales Stoff
 

Product Manager Raja 0.25 per , *,- Plus additional incentive
Maya 1.20 per s/cl upon reqching 100%,11C%,


1201o etc. of the country
wide sales targets.
 

Marketing 1n.er RaJa' 0.40 per s/cf 
 -do-.
 

Maya 2.00 per s/cl
 

Non-Sales staff: In proportion to their total salaries and positions.
 

Estimated total cost: Tk°200,000/- on account of incentive for the
 
year ending December 31,1977.
 

This incentive system seems to have stimulated sustained
sales force effort and to have boosted morale of both sales and
administrative staff. I intend to propose to the SMP Council 
..
a
modified iersion to bb primarily funded from Revenue/Trust funds
 
for 1978.
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'UR FOST OFFICES. Attachment "H"CCXVTRACEIT1ES IN TANGA I,, ]1ZA 

of Post Officcs nnd workers involve!d ,nd ].oc,'tions:1. Number 

of 40 Post Offices azre iucluded in theA total number 
Post Office scheme, with nin approximate number of 65 workers 

of the Post Officesinvblved directly. The names and locations 
are given in Annexure-I. 

Sales level to justify extensionL!px]!nsion2. Successful 

To justify, in terms of SMP's purposes (and proct'; Oes for 

achieving them), extension nnd geographical expension of t.jis scheme 
40 Project

for P.O. distribution shou> require nverage 	 sales at the 
2.5 Maya cycles per mo. These

P:Os approaching 50 Raja ck. .. ms and 
outlets. Actual average

are the rough averages amoi., all our present 
been 1.01 Raja condoms and .25 Maya cycles.

monthly sales per P.O. have 
at the outset of the scheme. See

However, no sales targets were set 
per month since the beginningsales by Post OfficesAnnexure II for 

of the scheme in July 1977. 

3. Logistics & Incentives 

The scheme originally provided for supplies of Raja and
 

to be sold by SMP to Thana centre P.Os at same rates as to
Maya 27 paisa
regular wholesalers, except that Raja was sold t& P.O. at 

of the normal 29 paisa (retails at 40 paisa).
per pack of 3 instead 
Maya was sold at normal wholesale price - 53 paisa per cycle 

proportion of the difference between
(Retails at 70 paisa). The 

was to be given to PMs was left

wholesale and retail price which 
of Postal authorities although SMP urged that 

to the discretion 
be given the PMs to motivate them to enthusiastic

the maximum share 
interested in taking

participation. To make the workers of the scheme 
from their counter, after originallyinitiatives to sell the products 

providing n& such incentive, the P.O. authorities establisheof
 

the workers a share of .05 paisa per packet of 3 Raja and t2A'Wk sa 

per cycle of Maya in December'77. Unfortunately, despite the 

incentive, there has been no improvement of sales. 

and orientation courses.4. 	 Promotion materials 

for the PostmastersSMP has given 2 orientation courses 

of the 40 Post Offices. No such orientation 	curse was given f&r
 

cor mercial retailers. Enough promotional materials were distributed
 

so that they could in turn distribute them in
 
to the Postmasters 
the villages under their Post Cffices and also retain some for 

of the Post Offices
display in the Post Office premises. In most 

these neitherthat we have visited so far we found that were 
the Post Offices. The costs

distributed nor displayed properly in 
so far and the orientationmaterials distributedof the promotional 


cours- are given belvw:
 

1. Cost of promotional material distributed
 
Tk. 6,227.03
in two orientations 

Tk. 2,842.90
2. Expenditure in two orientations 


3. 7 Cinema Halls (slides) for 6 months
 
Tk. 19641 11in Tangail district 


Total: Tk.10,711.O4
 

http:Tk.10,711.O4
http:2,842.90
http:6,227.03
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5. Possible influences 'It work 
(a) Socinl characteristics of Postmasters:The,tttua of thoTP sobialtechr villucivt~g'o •coo-ruer , -zdn .[a. andthe vilu-h- .....school teachers Ina the a-aviliagea and therefore the P.I.7o oftena playvital role in advising the village Inhabitants. They oftena conservative bent haveand are hesitant to discuss contracept Ivesbecause that might jeopardise their position in theHowever, loality.lack of consumer interest or even shyness are probably

also prevalent. 

(b Attitude of Postmasters: Most of the Postmastersto be frustrated seemas far as their financial rewards are concerned.As a result they tend to confine themselves to their routine activities.Any extra responsibilities, other thaki the ones with extra substantial financial supports, are considered to be an'unnece.sary burdenand receive minimum attention. It hs been observed that the workers
invblved in the scheme 
interest in 

are not the "vpes to take enterprenurialselling the products un 's
benefits -- perhaps 
some very substantial
 

among other con-, )rations -- is provided

to them.
 

(c) It is estimated that for '. ieer financial motivationthey would have to sell a quantity that will bring them a monthlyminimum of Tk.100.O0. From the commission that isby their superiors at present from sales 
being extended

the receipt;this Tk.100/- each to earn, 
Raja and 320 

Post Office has to sell minimum 1200 packs ofcycles of Maya month.per Theunlikely outlet for high 
Post Office is a mostsuch commercialPostmasters, though realising that 

level of sales. The
the population control effortis 'essential', moreare inclined to avoid the issue thaninitiative towards to takeits success. Moreover they seemas these products to feel thatare being supplied abundantly freethe of costFamily Planning Directorate by 

same 
and other aid agencies and theproducts are available in the retailin the products can always 

outlets, anyone interested 
procure them elsewhere. It is therefore a conunon feeling amongst the Pbstmasters that makingcontraceptives available in the Post Offices hardly makes any
difference to the consumers.
 

(d) The Nature of a Post Office: The present nature andtraditional purposes of Post Offices, and the way citizens view
them 
-- not as outlets for commercial items-- have also almostcertainly worked against the success of this Pilot scheme.constraint along with others above noted suggests the major 
This 

effort, overtime, that would be required to change P.Os inti
effective outlets of contraceptives. 

(e) Sense of importance or requirement communicated byGovt.: Although the Govt. has taken considerable interestInitroduction in theof the project, participating in two rientationcourses for the Postmasters, informing the Postmastersimportance and benefits of the 
for 

of the projecAs and drwwing up athe project to operate, there appears 
system

to have been no clearinstructions to the Postmasters tothe project, tive sustained importance tolittle supervision of their work or continuing
guidance. 

http:Tk.100.O0
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6. Additional efforts which pgjEt contribute to succes: 

(a) Clear Govt. instructions to Pestmnst:rs:Thr.re shouldbe a direct instruction to.'t-e Postm te-s' frin-tl-.inistry or theDepartments asking them to take proper initiativeness in sellingthe products and it should be treated with more importance thantheir other activities. Moreover monthly sales target might beimposed on the Postmasters in accordance wit the population andlocation of the Post Offices with instructions to apply m,ximum
efforts to meet the targets.
 

(b) Educational in.Jterials to Postm'asters, to include
religious issues: This sW-uld-T6e provided to the Postmasters
with :nstructio- to read and distribute among the peoplein the
villages. If literature 
is distributed by the Postmasters, itsimportance is enhanced. The bookl~cts should be attractive with-mmaxizumm inform tioni but in .sinplhst possibl" languageand llustrated. c(c) Promotional efforts to include:S3lics in Cinema Halls
 
for public information on Post Office availabilitys posters,
 
mobile film units etc.
 

(d) Visits of SMP Field sales personnel to the Postmaster_ 

To mount these with the intensity needed to havechance, under present circumstances, 
any

of getting the Pl-s moving
would seriously affect our normal commercial sales, which cur
limited s:Aes force must assiduously pursue.
 

7. Summary & Recommendations 

Every reasonable effort feasible within the SMP framewor,has bren given to support the sale of Raja and M'aya through HeadOffice of Post inOffices Tangail and 1irznpur, as a trial forpossible wider implementation. The results have been so poor thatthey indicate further effort by the SMP cannot. be justified. 

Effective utilization of Post Offices for distributionof contraceptives -- with or without association with the SMPseems basically an issue for Govt. in getting one of its organs 
-p 

to initiate and carry out a socially desirable function. The can only usefully assist a 
SMP 

Post Office distribution scheme whenconditions are compatible with our essentially commerciallystructured organization and procedures. However, the SMP shouldremain ready to participate in any Port Office distributionscheme for which successful cooperation is clearly feasible. 

http:Pestmnst:rs:Thr.re


APPENDIX-I 

DAMES OF POST OFFICES IN TANGAIL AND MIRZAYUR TIANAS OF 
TANGAIL DISTRICT THROUGH WHICH FAMILYf PLANNING MATERIALS 
WI1L BE SOLD TO THE MEIiBERS OF THU FTL :C. 

1. Tangail H.O. 	 21. Gola EDBO 

2. Mirzapur S.0. 	 22. Kaijuri EDBO 

3. Santosh S.O.: 	 23. Shehanghgonj EDBO 

4. Bhlkura S.O. 	 24. Tenguriopura EDBO
 

5. Gorai S.O. 	 25. Milu'Batka EDBO 
1 

6. Warshipaikpara S.O. 26. Garinda EDBO 

7. Alia Madrasha T.S.O. 27. Atia Dargha EDBO 

8. Tangail N.P.O.,T.S.O. 28. Chow Bari EDBO 

9. Karatia C.3,O. 29. Bariapur EDBO 

10. Elashin C.S.O. 30. Anorhela EDBO 

11. Mahra C.S.O. 	 31. Putoajori Baz,r EDB 

12. Jamurki C.S.0. 32. Deohatta EDB(0
 

13. Solealia EL,;,) 	 33. Kanthalia EDBO 

14. Hinanagar ESO 34. Baharia EDBO 

15. Porabari EDO 35. Gohail Bari EDBO 

16. Medical College EDSO 36. Bhetgram EDBO
 

1?. Kagmari EDS, 	 37. Bawra EDBO 

18. Ashokpur 1)'.:) 	 38. Karail "EDBO 

19. BagYil ED*..J 	 39. Maishamura EDBO 

20. 	 Bali Ashraful- .h 40. Halalia EDBO 
Madr/Asha EIY ) 



Annxure II 

Sales thru Post Offices Project in Tangail 

Month Raja Maya
 

July,1977 31 3
 

August'77 52 10
 

September 77 19 10
 

October(77 6 2
 

Nov ember'77 8 4
 

December'77 129.5 22.3
 

January'78 61 4
 

February'78 72.5 26
 

Mlarch'78 14 20.7
 

April'78 17.5 6.5 

May'78 343
 
444.5 .111.5



BGLDI;SH TIME SII .T SUVLY I-SAY - June 1979 

Attachment "is
 

rRmaP- 0 8 j t o n L EA V E 

Annuaj 6b 
Is Mrs A. 0, Edgell Project Director - 

2e Mr. go Amiar All Operations Director -

Administration 

3* Mr. Shah~dat Ahrnad Vanager Finance & Adm. - -

4, Mr. Amir Hossain 
 Chief Acctt/Off.Mngr. 
 - . 

5. Mr. Cedric Randolph Admin. Officer 
 .
 

6. 14r. 2.raJul Islam Accountant 1/5 

7, Mr. A.Q. Sharif Asstt, 	 IAccountant 1 & 2/5 

do Mr. Daniel D'Cruze Off.Astt/Secy -

- 2/6
9. 	 Mr. All A. Chowdhu.r Secretary 

.- 1/ 6 
10. Mr. Q.A. Majld Adm/Asstt/Statistics 15,18, 24/5
 

19j22 &
 
2375 

11 Mrs Bashiruddin OffAsstt/Inventory 
 . 

- 7/6 
12. Mrs Jagonmny Roy 
 Chief Driver & 
 .
 .


MainteSupervisof 

- -

13. Mr. Dula Mila Driver 
 .
 .
 

14. Mr. Kohd. Hossain 

15. Mr. Profulla Mondol DrivtrqKhulna. 

16. Mr. Pius Costa Office Boy 30431/5 . 

17, MIr. Abdul Matin 

1S. Mr. Ms3nik Khan 
 Driverasogra. 31/3
 

19. Mr. Abdul Azils DriveraCtg. 26-31/5 . 
1-3,5-10/6

20. Mr. Amjad Hossaln DrlverpDacca -0 

21. Mr. Abdul Razzaque -do



:2:
 
Leaee 

Name P o s i t i o n 7,iiu--_"Wcf R e ma rk 

22. Mr. Nebar Ahmed Driver - Left for 
- - foreign Sez 

23. Mr. G. S. Khan arketing Manager . A-/6-
5&6]/6tn 

24. Mr. Abid A. All National Seles .:ngr. - - S cuding 
5-21/6 - Sat.dys.2Sn.dy.

25, Mr. S.Z. Khan Area Sales Mgr.Dacca - 

26. Mr. Fafizul Hoque " " Khulna 

-27. Mr. Najibuddin Ahmed " " Ctg. 

28. Mr. Q.A. Najee " Bogra -

29.Mr. N.H. Kabir Secretary(Ptg.) 15&16/5 

30. Mr. N*I. Chowdhu.y Sales Representative 31/5 
1-5/6 

31. Mr .AH. Wawesi -do- - 

32. Mr. S, Showkat All -do- - 

33- Mr. Mshfuzur Rahman -do

34. Mr. Bahauddin Chowdhuro -do- .- 

35. Mr, Sirajul Islam -do- - 

36. Mr. Mohiuddin Chowdhury o- 

37. Mr. Amir Hossain Miah -do- 27&28/5 

38. Mr. Abul Fayes -do- 27-31/.5 16 

39. Mr. I.U.M. Ashfaque -do. . 

40. Mr. Ihairul Alam -do- . 

41. Mr. eAJ8lil -do
n

42. Mr. Khalilur Rahman -do- 13-18,20-23/5 
28-30/6
 

43. Mr. J. A. Khan -do
1&2/6 

44@ Mr. A. Khaleque -do- - . 

tainore1, 

http:Sat.dys.2Sn.dy


:3: 
Leave 

N a m e P o s i t i o n R m ark 

4.:. 14r. ,Mohrsnad Aza, Sales Representative - 

46. 	 Mr. Lo'jrnan HIossain -do- - 

47. 	 Mr. K.A. H'-ider Sales Promoter 2 5/5 '23924&26/6,

48. 	Mr. Stanley Robeiro -do- 

49. 	 Mr. A. IMannan Bhuyan -do- - 

5O. 	Mr. Kazi A. Hossain -do- - 

51. 	 Mrs. Maksuda Kader Field Educator 22&23/5 

52. 	 Mrs. Jahanara Sarker -do- - 17-20/5 

53. 	 Mr. Mizanur Rahman Sales Promoter - -

VendirE Machine: 

54. 	 Mr. A.A.M. Anwar Managtr SpleProjects - 

55. 	 Mr. Henry Roy Operator/1Mechanic - 
- a. 

56. 	 Mr. A.F.M. Chowdhury Operator - -

Warehouse: 

57. 	 Mr. D.K. Roy Warehouse Inc}arge L n 
Left 	and did not return since 
28 	June 1978.
 

58. Mr. John Rozado" 	 Asstt. 6- / 
6. 12-14/6

59. 	 Mr. All Arshad Warehouse Guard - 12-24/6 con 
- - time off. 

60. 	 Mr. Zahir Ahmed - 3-25/5 cor; 
... time off. 

61. 	 Mr. Abdul Razzaque Office Guard . . 

62. 	 Mr. Jamal Hossain - 

63. 	 Mr. Md. Momtax Mia Guard (PD's Res) - 2-17/Joopp. 

- - time off. 

64. 	 Mr. Toftel Hossain a - 19-26/5 co 
- - time off. 

65. 	 Mr. Shahajehan Howlader Automobile Mechanic - 



flL97IIJIrC!I-lBl3:c tJ.DsH TII,-1 E-.1FET SUWgkfy 

Le0a T e Ronftrkl pp gst i n 

bQ-),rti* Dir.ctcw
2. 1~r. .bixL 

W31.-MCrrrFS nC8 &
3. l!r. Oe~ibe*±th' 

Cbhct Lcocunutrfl/t.irir XCCndA 


AOLv!OfiicOr/S5c7.-
5.K.codriC Lrndclph 

2926 

QO I'rtt/5cey 271-18/3
7. lxt. Dmfr1 D'Cran 

* - jclinod Ip~ri.1'1 

6. o khrog Gi&~lu- ryeu -4OxntJl7LUt. 
28-31/3-LzMtto LooCu~tCA ~ 

9M r. A. Q. Sh.rit 

20/3
M0 lHt. qiiri bL-dvI.Sr141j~.Ij-tt/3titjtLCU 

i3W13Office AJstt/luvenWO7n1. wot. xadl 


chef Drva &12. pro. je_,cax7 Rey 

* DrftorX% lKrXhd. Hocods 

24~~ W-A R" 

W6. Xr. Odal ILwb 
aa* s 

W*~~~~ar mO maisa 


DrIver. ac2/bJidJ'l
 
. Mr2. Nes Ahmed 

22o X, W9 

1 

http:bL-dvI.Sr


n ?utl@in I1a.. a T e Ionauks 

I* 

20 

Kr. Char1a 8Scmer KhcA 

Krr.. bid Aiurad DI3 

ikeimutng mricZO 

Kcrtlcncl Sc1oo VrneCor 

-

p~r. Bcfizul Newu 

So Ilr. Nrjibu~ein J~aod. 

6. Ilr. Q* A. Nc~jco 

? r. N, ff. KdLW 

0. ge. N,.I. Cowdhury 

,.~~29 

&ra&SOSlO g cr-hvn& 

&ra&Baca 3knc~r-Ctc. 

uaa Saea Mcneor-D.ogra 

SCia1 

Sa Epro, entctive 

22&22/3 

-

-

-

-

hI/ 

ti..~eosIaA 

. Kr . S ed aiomi a t.Alls .. d.. 3/ 

3. Xr..AiSr&J'a Ic1G 

3i. Kr. Kcbludin~ chow-sury 

15. W,. JL-Sr Hocanei 1rh 

ad.. 

-.de-

-

a 

AT'Kr. I I. )Abfra~o 

a as 

W4 

13. Mr. 

20*9 r 

DiciruAla 9=4Sm 

NO.&*~q 

Khob.u1C8115hoon~3 

a40'9

-o a6Vl 

17omens 



-it3 ii-

Nf a a 	 oo a, t o n L a a ,o Ronar ha 

-s 

21. Ere 	Vchm-a jxt' Stlca i.practntat5X@r 

22. lrer K. to. HaeUor SCUD FrCuiwtoV 

23.. 14*. 5M.'icy Rckrie -dc- - 11-16/3 

: 	 -dc.2hs flz. Is 	& MulyLa 

2% Kr. K all -de-	 ..11 1i Trccan 	 

26. tr. 11scizur B= -do 	 " 

27. 	Ira. Msut-*-a KeIf.rr eld Idftetcr 3W/3 

28e ,-r~q~e-,Lxaraeex -o*..;-2 8 23-27/3
28.'e.r~a'~aS~aI do . ( 23L &A 

1. we. A.A.M. Ijwiar I"I'nI.ors"t.rojCcte	 do 

2. Xr. lknrl Rcy 0q-wrr hice 	 a 

3o Kr* 	A.7F.QLchW -do

1. re .F.. 	RCq " Cue Ino" 

2, Hr, Jchn Reza& Warowwo Apatt. 2/3. 

36 We AU Amb#A Z&1 WVzhCuce 00*4- .kamiw u.r 
-
h. Mi, Zcht Ik-as Vuchoc .Ouzt 	 

1. MI. zw~ihs 5CLS rttm~bi Ksz - 

2, ire she~eun Newtr .xLcscb1 1Uh, - -

Guards continued:	 Ml-;!/4 Comp 
1. 	3r. Abdul. Rassaque Guard (office) - - off. 

- - 2-12/4 Comp2. Kr. Jamal Hossain - -	 time off . 

3. 	 Xr. d.Mostas Kish Guard(PD's residence) 

-do- - - 14-8/3 cop4. Kr. Tofaee Hossain -- -	 time off. 

N.D.: 	 All guards employed by PSI, Dacca, get compensatory time off for 

working on Swdys and 811 local government holidays, this is in 

addition to their norml leave. entitlement, but Isthis comp. time 
off* is in 	 no vey connected with their norawl. lea e. 

http:00*4-.ka
mailto:i.practntat5X@r


Bu.I;LADLJH T,11-1; SHUPT SU 1J Jnury - February 1978 

*Leave 
N a m e P o it i o n -nnuak R a ma rk 9 

1. Mr. A.G. Edgell Project Director - -

Administration: 

2. Mr. Shahadat Ahmad yanagerg F & A - -

3. Mr. Amir Hossain Chief Acctt/Off.Mgr. -

4i Xr, Cedric Randolph Admin. Officer -7 " 

5. Mr. Scrajul Islam Accountant p 

6. Mr. A.Q. Sharif Asstt.Accountant - -

7. Mr. Daniel D'Cruze OffAsstt/Secretary 26/1 

9txxMrxxA!xftAxx2wdk1hi:. 2rrrpary 

. Mr. Q.A. Majid Adm.Asstt/Statistics 22&23/2 

9. Mr. Bashiruddin Off.Asstt/Inventory - -

10. Mr. Jaganmoy Roy Chief Driver & 
Maint.Supervisor 

-
-

-
-

11, Mr. Dula Mia DriversDacca -

12. Mr. Mohd. Hossain -do- - 6/1 
a -

13. Mr. Profulla Mondol DriverKhulna 19/1 -

14. Mr. Pius Costa Office Boy 23-27/1 -

15. Mr. Abdul Matin -do- - -

16 Mr. anik Khan urLverjuogra - -

17. Mr. Abdul Asis DriveraChittagong m 

18. Mr. N.H. Kabir Secretary (arktg) 9/j -

am 

mrea 



BL!~LI..SHTII. ,-. Sllhk'1' SURVEY I%'Overnbcr - Dccr n'ber 19717. 
Leave 

Na m e n aru_P o 	s i t i o We R c m a r k 

I. 	 Mr. A*.C Edgell Project Director
 

Administrat ion:
 

2. 	 Mr. Shahadat Ahmad Manager F & A 

3. Mr. Amnir Hossain Chief Acctt/Off.Vngr. 21&25/11 

4I. Mr. Cedric Randolph Admin. Officer- 

- 22, 27-30/12 

5, MIr. A.Q. Sharif Asstt.Accountant 

6. 	Mr. Daniel D'Cruze Off.Asstt/Secretary 30/11(lday)
*1,2,5-8/12 - *worked 5 	hi


all 	of these c
 

7. 	Mr. Q.A. Majid Aam.Asstt/Statistics 21&25/11 
29/12
 

8. 	 Mr. Bashiruddin Off.Asstt/Inventory 25&28/11(1 day) 

- 21/12 

9. 	 Mr. Jaganmoy Roy Chief Driver & -

Maint. Supervisor - 

10. 	Mr. Dula Iia Driver, Dacca - 

11. 	Mr. Mohd. Rossain -do-* ,9,10/11 

12. 	 Mr. Profulla Mondol Driver, Khulna - ,fh/1 

13. 	Mr. Pius Costa Office Boy -29 
27-29/12 

14. Mr. Abdul Matin Office Boy 25,28-30/11 
%&2/12 

15. 	 Mr; Manik Khan Driver, Bogra - 

16. r. Abdul Asis Driverg Chittagong 	 - . 

a -

Marketing~: 

17. 	Xr. G.S. Khan Karktg. Manager 
2,5-9 

1-14'12 

18. 	Xr. Abid A. All .Ntional S. Xjr. 25/11 

19. Mr. go Z. Khan Ar-ea B. MgroDacca 9-11/11 

20o Mr, Ha'tsul Hoque Area S. NgrKhulna 2SU6/11 
ae o 


-m 	 ore i 



:2"
 

Leave 

N a m e P o a I t i o n 7-nu"--'S cW_ R e a a r k 

19. Mr. u.S, Khnn Marketing Manager -. -

20. Mr. Abid A, All National Sales Mngr -
8O a 

21. Mr So Z. Khan Area S. ManagerDacca - -

22, Mr. Hafizul Hoque. Area S. Vingr. Khulna. - -

23. Mr. ajibuddin Ahmed Area S. Mngr. Ctg. - -

24. Mr. Q.*. Najee Area S. Mngr. Bogra 21&23/1 -

25. Mr. NI. Chowdhury Sales Representative 223/2 -

26. Mr* A.H. Wawesi -do-. 12&29/2 -

27o Mr. S. Showkat All -do- - -

26. Mr. Mahfuzur Rahman -do- - -

29, Mr. Bahauddin Chowdhury -do- -

30. Mr. Sirajul Islam -do-

31, Mr. lohluddin Chowdhury -do- -

32. Mr. Amir Hossain Mish -do- 19/2 

33. Mr. Abul Fayez -dO- a a 

3,. Mr. I.U.M. Ashfaque -do- 12&13/1 

35, Mr. Khalrul Alam -do- a a 

36. Mr. Khalilur Rahman -doo m -

37, Mr. J.A.Khan -do- 44/1 

38, Mr, A. Kheloque .do-
as 

, 
a 

39. Mr. Mohd. Azad -do- 22-24/1 -

-more" 



:3: 

Lea ve 

N a m e P o a i t i o n Annl "Sck- R em a r k 

40. 	 Mr. K.A. Haider Sales Promoter - 4-7/1 

41. 	 Mr. Stanley Robeiro -do- - 

42. 	 Mr. A* Mannan Bhuyan -do- 

43. 	 Mr. Kazi A. Hossain -do- 23-28/1 

44. 	 rs. Maksuda Kader Field Educato.r 
* 	 a 

45, 	 Mrs. Jahanara Sarker -do- -22 
* 	 22- 28/2' 

46. 	 Mr. Mizanur Rahman Sales Promoter -

Vendi g Machine: 

47. 	 Mr. A.A.M. Arwar ManageriSpl.Projects - 

48. 	Mr. Henry Roy Operator/Mechanic 
22-24/2 

49. 	 Mr. A.F.M. Chowdhury Operator - -

Warehours: 

50. Mr. DK. Roy Warehouse Incharge -	 

51. 	 Mr. John Rozado Warehouse Asstt. - 

52. 	 Mr. All Arshad Warehouse Guard . - 3-19/1 comp. 
- - time off. 

53, Mr. Zahir Ahbrad -do.. 13.14,
16-21/1 

54. 	 Mr. Abdul Razzaquae Office Guard J 
Joined PSI on 15/2/78 (regul 

55. 	 Mr. Jamal Hossain -do- . 
do0 	 

56. 	 Mr. Nontas Mia Ouard(PD's Res) , 
- Joined I 2.7

(regular} 
57. 	 r, Tofael Hossain -do.. 

- - -do

58, 	 r, ShalbAjahan Howlader Automobile Nechanie 



- -

:2:
 

Na me P o a i t i o n Xnnuai 	 SIR R e m a r k 

21. Mr. Najibuddin.Ahmed Area S, Mgr, Ctg. 	 - 

22. Mr. Q. A. Najee Area S. Mgr.Bogra 

23, Kr. M.H. Kabir Secretary(MYrktg) 25/11 . 

24. Mr. N. I. Chowdhury Sales 	Representative 3130/11 1 14/12
 

25. Kr, A. H. Wawesi -do-	 - i/12 

26. Mr. S. Showkat Ali 	 -do- •/... 

27. Mr. Mahfuzur Rahman -do-	 0 

28. Mr, Bahauddin Chowdhury -do-	 - a 

29. r. Sirajul Islam 	 .-do" 19&20/11 
a 27-31/12 

30e Mr. ohluddin Chrjwdhury -do-	 

31. Kr. Amir Hossain Miah 	 -do- 21926-30/11 

32. Mr. Abul Fayes 	 - 15/12 a 

33. Kr. I.U.M. Ashfaque 	 -do-

34. 	 Mr. Khairul Alam -do- - - Joined PSI 
- a on 16/11/77 

35, Mr. J ominul Haque -do-	 - 8-.1, on 3011,77.Resigned /11

36, Mr. Khalilur Rabrnan 	 -do.. a 

-do37. Mr. Hafisuddin Ahmed 
Resigned on 3) 

J, A. Ihan -do, - 7&8/1138, Mr. 

39. Xr. A. Khaleque -do- - a 

40e Kr. Mohammad Asad -do-

=Oer



3: 

Leave 
Na me Po s i t i o n 
 r '-- -" R e ma r k 

41e Mr. Ko A. Haider Sales Promoter 

42. Mr. Stanley Robefro -do- 89/11
 

43. Mr. annan Bhuyan -do- -

44. Mr. Kazi A. Hossain -do. .
 .
 

45. Mr. Iizanur Rahman -do- - 

46. mrs. Mvaksuda Kader Field Educator 
 . 

47. Mrs . Jahanara Sarker -do-- - . 

Vending Machine:
 

48. Mr. A.A4.M Anwar Manger.Spl.Froject8 -

49. Mr. Henry Roy Operator/Mechanic 
 .
 .
 

5 . Kr.-.A.F.M. Clowdhury Operator - -

Warchouse:
 

51. Mr. D. K. Roy 
 arehouse Incharge 
 a .
 
- ae 

52. Kr. John Rozado Warehouse Asstt.
 
a a 

53. Mr. All Arshad Warehouse Guard -

54. r. Zahir Ahmed -do. - 17-30/11 comp
 
- - time off. 

55.' r. Shahajahan Howlader Automobile Mechanic a 

-S 
 a 
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Family PlanningSocial Marketing ProjeclPopulation Services International, Bangladesh* 

Schedule of Fixed Assets Purchased and Procured 
from January 1978 to July 1978 

M a Description ' Location ' CodeNo. ' Reference Date ofJIProcurement ': AmountTakaa in Remarks 

Chair Armless Chair Head Office 4/S2 Bank Voucher July 24, 78 130,' 

Sofa 
" 

Chair 

"v 

Sedt. Table 

Half See. 
Table 

Armed Sofa three seaw 
ted 

" 

Revolving Chair with 
Foreign Raxine 

"f 

Full Sett. Table 
5' x 3' x2' 
Half S3:t. Table 
4' x 2' x 20-

Head Office 
2nd floor 
Head Office 
Ground floorHead Office 
2nd floor 

"f 
Head Office 
let floor 
Head Office 
let floor 

3/w 

3/4 

4/94 

4/95 
4/96 

1/23 

11/24 

" 

" 

Bank Voucher 
No. 54 

. 

"493 

" 

130/
3000/. 

3000/

1600/

1600/
1600/. 

1750/-

/ 

US $118.50 

Bookshelf 
" 

Bookshelf 4' x 15' x 
1/25
6/26 

" 
"551-

950/- 64.27 
38.90 

RackFull Seett, 
Table 
Armed Chair 

Rack ' x 18" x 72'Ful Seett. Table 

Armed Chair Rubber 
Cushion 

" 

" 

6/271/26 

4/97 

1495/.-1 /3
9 
495/-

101.15 

33.50' 

Foo es Foot Rest " 1 - 75/- .,.00 
" + li 

C: 



Family Planning Social Marketing 	ProjectPopulation Services International, Bangladesh 
Schedule of Fixed Assets Purchased and Procuredfrom January 1978 to July 1978 

XDeneiption: 
 Locatio Code 
 Reference. 
 produrement, AmountRemarks
 

Chair 	 .in TakaArmed Chair cane aeated ASM-8ora 4/68 BY. 	 Reas
No.37 Januar-ll;78. 185/.
 

"4/69 . 185/.4/ 70 - .	 18 5/ 
"" 471 	 185/" 4/72  185/. 

4/73 185/.ASM-BKhulna 4/74 BV. No. 41 &anuary11.784/76 	 150/.if54/7 4Z75 . .4/78 	 150/."DO* Shelf Book Shelf 6/78 	 150/. 
"f 	

Hea Ofic 6/23 ".2507' 150/1
Cabne 	 Head Oice 6Z2Cabine Steol 

if 	 6/24 By. xo...8 Mar'ch ft 1/7ile Cabinet Mr. S. Anwar 	 2, 78 410/.let floor 10/1 Cash Voucher May 24, 78 	 980/.Chair 	 # 78Ame Chai ane seated Head Office 4/79 Band Voucher July 24, 78 180/. 

4/80 "53 180/.
4/81 180/.4/824/83 	 ." 	 180/. 

1807. 
4/84 
 "" " " 4/96 .	 180.180 Z. 

]% ifArmed Cha:r 	 4/87 " . 180/'
" 4/83 	 " 180/.

U " 	 130/
S" 	 " 4/90 " . "130/4/91 130/ 



Population Services International, Daaglad..h 

Schedul, oif ftiod Assets Purchased and ProeuedI
from October 1977 to Deoeiter 1977 ; 

Z • •Doz p~~mLo~t S Codeo . Renfereonce Data of Awmt RemrsAprooment 

Deaa Sectariat Table AChttagoaug 1/22 B7 No, 33 13.10.77 1,175.00 

Chair 

aft 

PM 

Ared Chatd.with *ane sat 
-do-
-do-
-do-
-do-

Arm" Chair idwth black wane 

3mhel 

.op wne sets. 
-do-
-do. 
-do-

WC 011ln Fan aso 56w 
-do-

"64 

U 

e" 

£SL. a 

4/62 
4/63 

4/65
4/66 

-4/67 

6/23 

19/5
19/6 
19t7 
19/8 

16A6 
ISL.,.A'l .i 

" 

BV No. 

BV no. 1/6 

B7 No. 79 
a 

* 

20.7.77 

27.10.77 
w 

150.00 
150.00 
150.00 
150.00 
150.00 
215.00 

250,00 

4,702.76 
4,702.76 
4,702.76 
44,702.76 

1,100.00 
1,100.00 



* AILI FLAMM aC7AL XLBjTmiG PWMJT,B04A&ECPopmat±am Seric., Intermaticaa. Banladesh) 

Schodii, of Fixed ADsets Purchased &Procured 
frm Aupust 1977 to September 1977 

3K 

0 

~Sectt. 

Dsori 

Sjg 4 

0 

'x~t 

Location 

Ffrst floor 

do 

1/20 

0 Referenc*. 

BV No. 8s 

0 Bat* 

31.8.77 

AnT, 

635.00 

CPIM 

Typist Table
Made of shill arol 

chair without a/
-do-

-o floor 
growi.d floor 

I/ 
2/9 

4/57 
8 

By No.88 

BV No.88 
BV No. 3 

"floor 
3 .877 

8.8. 7 

35.0
35.00 

195.00 
120.00 

-do-

halr with amiseat 
mS back baifST- Peo iStoo ....... . 

-do-3LK ack withPeg holoh
SBeau sdheo. 

can=@A5 ff St4 File Cabinet 
-do.

FARONC Ceiling Fan 56. 

CasteAA-edAeamagi.Csaustt Taps Reoerder 

• -do--do-

4/59ltfloor 460 
lo flor 400 

ground floor 4/61Groandfloo 5/4
* 5/5 •* 6/2050. 

lot floor 6/21
grond floor 6/22

10/9 
lat floor 10/90
With Chittzgg.. 10/1 

,-, 
. 2D/6 

2D/7 

"-. 
U 

Bfoo.r 

W.0No.3 
C 

N 
j No. a1 

Purchmm fromPS-e Yok 

31.8.77 
U3 

a 
. 8.77 

9 
39.77 

3.6.77 

12 .0
2O 

70.00 
70.00 

3130. 00 
320.00 

0.00 
950.00 
950.00 

1,100.00 ." . 

-do-
-do-. 20/9

4 
2D/11 

U 
3 

Kopt in Stor. 


