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Identity as a Neglected Factor in Message Design
 

Relevant to Communication for Technology Transfer
 

Irving A. Spaulding
 

I. 	Current Transition
 

Perspective on communication for technology transfer
 

is''derg61hg co'di e 'ichange which can lead to new
 

and constructive insights in-thls area of endeavor. 
Inter­

estingly, these changes are in conceptual systems ubed'to
 

observe and interpret data. In early conceptualization
 

relevant to technology transfer, change was viewed as an
 

adoption process described with a continuity of sequential
 

stages. These sequential stages were often identified as
 

those of awareness, interest, evaluation, trial, 'nd adop­

tion 	or rejectih- (Rbg,"962:8-86). This "adoption 

process" was viewed as a type of decision making, (Rogers, 
'J U 	 .*55, ." * _, , ." I (,"' 

1962: 77), but the conceptual approach used was essentially
 

a "demographic" one in the sense that social and demographic
 

characteristics of adopters were correlated and associated
 

with those stages and with "adopter categories" (innovat6rs,
 

early adopters, early majority, late majority, and laggards)
 

(Rogers, 1962: 148-192).
 

In more recent conceptualization, with emphasis placed
 
on communication and on psychological atributes, adoption
 

was viewed as related to an innovation-decision; this.'
 

decision-making was regarded as a process which entailed
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the following stages: getting knowledge, being persuaded,
 

making a decisicn, having that decision confirmed (Rogers,
 

1971: 25; Rogers, 1973: 267).
 

Even more recently (Rogers and Agarwala-Rogers, 1976),
 

communication is viewed as an integrating process in an
 

~holistically structured organization. This perspective
 

contrasts with the one more frequently used in which com­

munication is viewed as a linear process entailing mech­
a'-1 , a,! * a ,I. . IIa , V ,a 

anistic relationships among a message, a sznder of the
 

messages the chanuels used, and the receiver(s) of the
 

messae (Betlo, 1960)..
 

With these changes has come an emphasis on regarding
 

communication as a process with continuity which cannot be
 

described witha sequence of'stagesn; the inadequacy of
 

current conceptualization for this achievement Is recognized
 

(Rogers and Agarwala-Rogers, 1976: 18-19). In the same vein
 

-of coping with.problems of conceptual orientation (Saujono,
 

1974) reports research results which indicate that psycho­

logical factors are critical in the adoption of an innova­

tion; psychological attributes may.or may not vary eon­

sistently with social and demographic variables such as age,
 

sex, income levels educations religion) and location, and
' . aS,, . a a , aa .. . .. ­,:. a " a a a -, .
 

social status. In his choice of psychologica, attributes
 

examined, Sujono.is influenced strongly by the work of
 

Donald J. Boiue.
 

http:Sujono.is
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,Th-fpli,6tion IW-thaV;rnich,early-,work whIch-_hawi.. 

dealt,' with'--sb arigd/ork demographic correlates of tadop-'vi 

tiont ma 'be6rmie-'M-ie tystema:tcally complemented'* tha 'dz 

ever befo ~,byE w-ork 'dealingi wiith attributes'-relate"tb,, I! 

commnunicati 6-hI~and oIhAfig# AB -pio~es~biBof'which adbptiohr, ) 

is part. One'"1ha t" approbadh this" situation with, recogni­

tion that we do not have adequate conceptualizatidn, at'. 1"'­

this time. to1 adchidive thi task of 'ecribingC c6mmunication, 

and charige ithouresortih' to "use of' 66ential! concep­

tual stages.' 

sedes 'however, -to b6!prospecti' Thr. s~tmfcc 

reconcil a6t16rf -6,f'R~gbrd "and,Agar~iala. -Rogers' eimphasis-on 

communidcatiori 's anrintegrati-rg -process, in~ca'structir6d, f, 

system., thel 'iaking -ok -Wlinndvation-deoision,,, and -the sBix 

prereqdisit citddlob Dohnald-,'TJ. Bogue ~foiadb'ptioni of, an 

innovation.,~ I'm'nf Boguse's 'approabh , axpotentlall ddoptei:. 

a. 	has knreidgel 'of -a'nInnhfovation;l 

b. 	 has motli ~tion "id --hi61 - ned for bin fit s cdf the' 

innovati6W; 

c. 	perce:fes- dbt~ricesro~f "nfirmatioK db6ut ,th6 iii6V4-­

tion as credible; 

d.o pero6iVii'th~e !iiri6vato~a ilygitidiite'; 

e., has dev-e V6'&d -­a poiiti 6"atttud'e towa~ird ~~e 2 

innovadi'on*; 

f. is ei'ii6:d-W:trepdt t Euse' '6f fth6'1" L 

innovation. 
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see Sujono's ,work-,,
For an illustratioieof their,recent,uoe,, , 


on innovation in,Indonesia.(Sujono,.1974),to.which referencej
 

is made above. ..In the. course p,.f pending, ransition in con--,,
 

ceptualizatiofl opportunity: exists,for yiewing,familia :,
 

,andfor,examining relat onshlps -!,,
variables tin iew.vys, -­

thus far.,gnknowni ignjored,, or inadequately considere4.
 

II-_- The Research,Problem
 

(7,One component of.human,,Ping..ideapon,.yhich.. s,-; , 

related to ,their behavior.ik.their, . ,.den­

tity concepts. The relationships between these concepts.
 

.been.adeqatey).explpred.
and adop~ionoPf;,i:nnovat..ons-.ha!s n 


In ,Everett-,, Rcgers,-ear, eviewl and -commepntrY" on, 

adoption oft innovationss, he,,makes ,referenoq,.tolthree.-Btudie,, 

which dealt. :with.ajsppcts! qf.iself-imegery. ,- The qt.udies,(,.;. 

varied, but-,their .-thrus.t:,'.wass-on: adopters" J,dgmqt.,o f .them-, 

selves as adopterg or:;innovapops, and on,socio,-eoonomic, .. 

characteristics associated withp.anjadopter's perceiying!, 

he.,
.himself as an,:innovat,rf.oger.s,;-.l962,: W8te89) 


"
 
exploratory and useful, these studies concentrate ,9,,, :.,,
 

accuracy°° of lqgp pon,an .on. aactersic, as o-,o 

ciated with a type of self-perception. 

In siibseqen lk L1 aeppton.and jinqvatio.n ,,terature .on 


presented by Rogers,, e .. to ,syati,. 

investigation of self-imagery and, identty-concepts per,,se .. 

(Rogers, 1971, 1973 ,!19J 6),as c ,elated qtpion-.,. 

Lv:p'
or innovativeness. ..-
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As subsequentcommen will.indicate, .the relevaice of 

identity fo 1jinnovat4.venessAand. dption behavior has not 
been ignored.,rpther, ,it hasbe1, dealt. with inadequate F,. 

The current change ign conceptual orientation to whch 

reference is made above provides the potential for more 

systematic consideration for rthe dentity con­rof 


cepts than hasbeen-achieved.thus rfar; their future consid­

eration should be in.the~context of Drocesses of communica­

tion and change.
 

III. The Conceptual Approach Used Here
 

Inorder to apprzoach.the ,subject,of ±identity concepts 

as they relate.-;to ,change and adoption ,of,inn°v tions., 

I find;it ?useful; to clari y.the perspective~on identity 

which I userA asiq expression of the psychological 

premises for identity is found in the work of Milton 

Rokeach. Citing$Erik4Erkson,.Rokeach regard0,the feeling, 

of personalo identity as based.on a person's perceiving 

both his own sameness and.continuity in time and other's 

recognition of his sameness and.continuity in time. He 

then comments: 

".The; child learns- that objects maintain, their 

identity, °and also that other. people. experience 

physical objqts, as he does. ,,Thus,, two sets of 
pri'$itrie,belefs., dervelop together, one about, the 

6Qnstanpy of .physica .objeots.lind Vhe other about 

the ;_qonstancy.iof ,.peple 4th respect to physical 

objects." (Rokeach, 1964: 21). 

http:based.on


Identity is regarded here as a primitive belief."
 

'
 This expression warrants clarification. Rokeach holds,
 

that primitive beliefs are those central:to a persbn's
 

systems of meaning and entail a persns mos'&inAtens,>
 

emotional involvement.
 

"A'person'Is prim iive'beliefs -thu~s lie at 

the verycore 'ofhiV to&-l 'systems o "beiefs 

aid fthey'represent t'e'"sebsy~'e'm'in'~hic h' " 

had the heaviest emotional c6mmtrent:.
 

(Rokeach, 1964: 20).
 
Thus, iaent of'onesel -and, the,-identity '/b'of'obJect s,with) 

which one is nolved are regardedas"highly'ladenemotion­

ally'and central 1;o beliefs hd by.va peron. Tfidhe central 
d t implies that' othor4l~beliefs are'dependent 

upon it.
 

T'nre;-are zurtn'er : mpiic,auu i.-.Ae".eeA@"UZ ... 

tuting identity-arei -bio;phyksi6gibally,,,a .systen - of
 

neural coordinatio'n And firing.,'! This'-neural 66idirnation '
 

is central in' e-sense tt s ,co 6 if.-the"
 

anxiety controlling coordination of the body; this"b'J1ect-'
 

oriented anxiety-controlling coordination 'is ' n- to
 

personality strcture ahd' tb fu iohing f
 

Hence, the association between '6'"nrality,of-belief'said'
 

high emotional commitment :exists becaue 6 t i'v'a'"°
 

of those beije s i o" the coordfhaii6n ~6f the'body aid 'the,­

functioning of 'the'emotions. -'efei'ence is'made"to this2L',;
 

mailto:i.-.Ae".eeA@"UZ
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component or body,coordInationWith theebpiesslon
 

self-system-(Sullivan-, 
 b 

(Spauldin, 19761 "0."
 
Persoha '-identity'.th . with irp-lcatilos 'ir' ­

-hi'i i"ip a om­

-963b1P 3L-35) oZ'" "r coordination
 

munication 'and oh8ange'-and I iid V6~e~ andnndn oneis p m-i "
 
beliefs, is-regarded as based on. 
1) constancy of rela­

s
tionships" between' objeit and persons betwen persons

ande~ Pnsi-ee peson
 

and personan and-between ps
 Iii"I 2' he
d'' egree­
of centralityof the-Identity belief inalcail.d b':;' 

a. dependence~of 
ysti6s:of'belief'on thie-dentity belief,
 

and b. dependence of person-lity'structure and functioning
 

of emotions on the identity'blief.
 

'A~ T'"symboii W'hl are" " eni se" 't eed repre s -t nti 

and relation~spi'_ striuctuied-in languages. 

IV. The Singiicaicne of 'Id"
int i 'f'o uniat6h
 

and Change
 
eh vior
A.Aen~zy andL 

'e signirieanced "of"dentity" ro"rcommun. catlon'and" 

change lies in the disposition of the human being to act
 

In accord wiied 6entity. This 'pemise is held
 

both for iidivdual- havo 
 n Or'ou harot.
 

'beh '
With resect to in ividua av or', aie';n- rney,',
 

for example, describes systematic r'rlationsips am
ng"
 

neurotic p' n 
s ankietfi, his compulsavenedaviora 

his Idealizatio of'"in'n f f'iim' i, his ;conets 

http:identity'.th


Horney speaks Qf.an "idealized image", (Hornpey 1.950),. :AbrM-

Maslow places self-actualization at the highest,level inan, 

hierarchical system of motivating needs; from lowest-.to,.. ., 

hi sae s, t ,.., '-. 4 . , afety, ,(oh e , e a'.. ,. I .highest levels, the needs are: physiolOgipal,,fpr 


for love, for eseem, .and for ,se.!rraqtualization,(Mas ow,
 

1954.)
 

,However, Sullivan's (1953a) descriptop ,of
 
influence f. "sign ficant., other ", and. qoqley's. (1922) famil- .: 

iar concept of th.,"lookin%7,lass sel",indicate that;estab-r
 

lishlng, n! I de nt It y~ de f i n i t i on , as, well, asstingP,-, 

realize that,identity, is, _.development which occurs in,,a. 

group context and under group influence. 

With respct. tQ group behavlor, as related,tocommunica­

tion and change, the following excerptsj qom a.statement.by,., 

Lerner and Schran. arecogent,. -They sugges.t tht,,ina . ,, 

.devel­

oping country, the decisions made by its .leaders forthat 

nation stem,from the image which those .leaders ,have,pF,thei,. 

nation:
 

- - - The more we have routlined and defined7 

what communication is and,,does ,in natonalfdevelop-, 

ment, the.less we have been able to ,talk abou t. 

as a sep.rte ig."-­

& t is ,no surprising:,.therefore,, 1o findI that., 

the really basc s a s f evelopmet m 

munication are not merely communication strategies 

http:a.statement.by
http:lowest-.to
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at all but economic and political, and grounded

deep in the nature of society. How fast do we
 

want to go is an economic and political decision
 
t 7 .-. *'' I" "' . '. ',. 


that determines the purposes for which communica­

tion will be used at a given time and how fast
; ' ' - . '*"" ,r"".',* . ' ,. . ,-. 

communication itself must be developed to help
 

do the Job. What ideology do wa want to develop
', " *1 ' ; ... . ... . " 

into is a political-economic question that must
 
, ."'., ... ! • . ....* . .. .. . . . ;, .: 

be answered by the leaders, a question that will 

..
 

determine much of the content of .communication,
 

as well as the degree of central control over
 

communication, the proportion of persuasion as
 

opposed to control to be er.pected, and the extent
... .
 ,. .' ", , . ... . - :. . . , , 

to which the people will be helping to make rather
 

than merely putting into effect a plan of change.
 

Basically, a nation must answer the great question

"" .....
t. 


...
 

of human development in general 
--- Who am I? What 

do I want to grow into?.--- in order to have a firm 

foundation for a communication policy. ­ -- " d ' -.-, . . 

(Lerner and Schramm, 1967: 27-28).
 

The significance of having an identity accepted by a
' ;.* " '* .;'.' * -a."'-, . r . . .. . .......:' : .....,A
nation's memberp is reflected by the following observation
 

on development within the People's Republic of China:
 

. 1-I.,an effort to repair the Chinese
 

self-image, severely damaged by often highly.
 

traumatic contacts with foreigners during the
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prior 100 years, the government was busily
 

building museums and reviving through theater,
 

,storytellers, and the printed word the acclaim
 

°
 
of certain carefully selected folk heroes of' 


to heal the wounds
the ancient past as an effor 


and bridge the gap in identity between'the 'New"
 

China' and the politically acceptable aspects of
 

,'Old China." ... " (Lerner and Schramm,- 1967: 223). 

That national imagery is'infiuerlced by'international 

rela­

tionships is r'eflectd in the fllbwing satemet: 

"The developing countries do not have a"very 

clear image of modernity. Nostalgia f6r the past 

pulls them back powerfully toward tradition. Man'y 

of these countries have 'acquired national inde­

pendence through struggles which were intensely
 

anti-Western. Hatred for Western domination was
 

accompanied invariably by antipathy for things
 

Western. ,Reviva-l of native traditions­

historical or thyth --- was an imprtant objec­

tive of their struggle for the achievement of 

naol independence. The self-image of many 

new nations still has anti-Western and iativistl 

a
overtones. Even their elite does not cearly 

know how ultimately the elements"of'tradItion 

and modernity are to be synthesized inthe 

emerging national pattern. In the absence of 



a consensu45,regaroing.eJ.ements. .tr% it91n t of
 

be discarded, jYthermoderrtZalngfeq, anr
 1
 

pursue its aims a'ggressive.y,-,or,,.ven,yFigprousli,,,
 

strongholds'qot;conserYztvsm an4dorthodoxy,,can.,
 

use the apparatus of democracy!.to upse ther
 

tenuous balance of power and-unisqathe,modernv.,::i
 

izers from-,their:-positions ir} hp, 9vernmen",
 

(Lerner and Schramm, 1967: 96).
 

Inaddition,tobeing pertinent Pfrindn dua$ andgroip ,
 
identity; ,',the-,relat1onship between-jehavio and identity
 

exists fpz.positions-,,with a group. ,.The,,folbwing-1 bref.,
 

commentrelate behavior andidbnty.,, ,tO scial role , expectar, 

tions assQciatqdr with an identifying .syqibo1,---r a label,: 

"Zeople .lasify themseilves and poie another 

in .terms of labels, embedded in tkelangua~q.of, A 

etheir, milieu.- The14bels 1ievokocsocially stanr, 

dardized- expectation:. that rwje-may Cittingly, call 

'role demands. ',,,: Role, demands; define,'tbe 'ull­

fledged °and adequat.e t-ncuzen ,1n of the reqpeqtivq,. 

role; and ,provide.the -standard, 4 ,terms of which, 

we Judge ,hm,,Wht,We ha'we, Al !Bqselfr-demand 

coneLst largely ,fi.z'oles.,bw t hich tthe 4ndividual 

identifies or to-w1oh he aspires, and the.corre,, 

sponding demands. j.Therefore, howa person reacts< 

to his,tself'image, what.he wants-.to preserve ir
 

http:wants-.to
http:tkelangua~q.of
http:democracy!.to
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himself afid i ~at 6~6 gi'imefrC* 

depends on ho '9, l *"'*'iii". f"n'~l,'emw, ,-. 

--- azhdf'o6 )tlh-x~dtaiolB thiatAathto.cJ 

these roleh in'iigl '6ltugl 66th'), ,(oe, 

and Short, 9Il2)". 

With the abo e7i'1'tiohhip-.. di6eoietty.af 

behavior 

in migd-Tht 'spssible', o'"A'ns1.~eir :the relatioh~shiP ,among,;T 

idnit. ''cquiifon,'rd harige ifi b4 Avbr.L 9mupi ca­

tion, s a, %egritiv,proess* ina~given social systems,e 

takeg~p166i'iiii ' ii'6ountances''iri which -&-n'" ta(,th~r bxt~ent'-;,­

that peopld.-in' that'-system rdspQnd Bin i16rly'tb'(attabh ' 

similar mea Iings ',o) -symbbo1& '(Berl6o. 1:9607 .Mead-, 1.932;~ 

Rogers and Aearwl-Rogers., 1976)' . Ide'tit-ahd '6ssociated& 

systems of meanin-g' a*e ,LuxprL-ss 4T!and.r r'egented,'with' aylstems 

of symbols. £-Hehei,> omimihicti on .pr666seW,~ cbA cserve.. t'9i.< 

reinforce the -fdefitit of~j e6ple~j-th6, sysfb"md :ofqearirg cI,. 

they associdfes kaith*their . i'deritit '&n-O~d':thebehaior 1whieff>, 

is expressiv~'i'-O iv. "Co uidtfn roeeBcacasdsrve 

to modify aigan' ifboiictoiist 

extensive -4A U6 QIo 6Mfqc't& 6iiige;,,however1 s2glik i ic 

identity; dIligejs-i'n the o nd:hiig''''.'Sisied ihn 

in identit'r laiF'' ma'*'6it't by',changes 'in> behalix b : 

The reafIzAT6 6onf i&.dezitV6Y " ,*Iteif d~rd& 

group, or role-rqlated .---* takea place in the context of'
 

systems of-interpersonal relationships. Hence, sustaining'
 

http:di6eoietty.af
http:thiatAathto.cJ
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a changed/identity,,a changedsystem,pr meaning, and changpd
 
behavior. .s,achieved, reinforcement, of that change through 

communication, between,and among peopleoyth, symbg~s which 

are e~pressiveog,, the .'new", identity, maning, and behavior 

(Asch, 1952; Lewin, 1958). 

Whenthat° yhich, was. !'new' is, practiced by all members 

of a given,,socal,,system and is established,as,normative 

for them,,,the social system they const,tute has,change from 

integration.iflnone .state,.of being -to.integration in,a sub­

sequent sgtte-,ofi.'eing.< It,.is,transition from a given state
 

of integration to a subsequqnt state of ,integration,,which 

constitutes..he,0.continuity.,,of, social-,ohange and provides 

"direction'!. ,to!hat .change. .,The most extensive transition 

possible ii .any,,such "phasie' would be adequately extensive 

to entail a changein:identityof the §ocial system under 

consideration. 

C. -Identity,,SocialStructure, and Communication
 

0,1,etworks
 

In consldering.further the.4implications of ,identity, 

con­

cepts for effective .ommunication, recognition is given,to 

influences -whih;,social structure- has.,,on ,communication nd 

to existence of both qfor;akf and Anformal. .communication pet.1 

works. One ofD,the,most, adequate, ,ecent commentaries on. 

these aspects ,of comnunipation relevant, to adoption p.,f 

innovations is made by Rogers and Agarwal-Rogers (1976:
 

"Chapter 4, The Effect of Organizational Structure on
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Communication-Behavior; Chapter 5,7 c~ucation Networks-,­
'nee s,'
 

in Organizations) For:pirpses .of'thispapervne
 

at the moment, indic'ate only t nt
osition-in socialIstruc-'
 

ture and membership in an' foriiin"or info&mal 6mi'iunati:on'
 

network is.a basis for identity.
 

'The, r6leva~nce of i ty, for qdifunication"in' this"'""* 
context i indicated. by i'exice-which. phowb that' communick­

tion Ak' :'ace between 	 and amon"pee rs more-thn beptween 

" ' er uland am6n" 'peple wtidch've sup -/s.i -"ordinata positione'. 

relative t"'each other.-	 When-,... 'at"o..ie.wk.. o
 

formal s'ti'iicture do not lfun'et 16n °ade64utd-y,' they can be 

by-passed through' 'u'se"'sf o'-iifrmal :networkS' (Rogers',"and ,, 

Agarwala-fRogers', 1976)'. 3'It s 'rele6anoe for';.omication,, 

is also'indicated b- evjdence which shows ;hat the~ost. 

effective fiange 'agents are similar -to"their: tat"..a.idi­

ences in salient' social and personal characteristics':but .'­

are different fzrom tose audiences in re evata
 

teristics and in technical competence,with the ifnSvation
 

.
they are 	 Withrespect to i66 iitter!:they-'have


greater competence:than their audienc.es (Rogers, 1973: 57,..
 
"
 

128). Cons stentr, discussions of-,aboo t pics; t'eid.'tol


r
occur,i ei 'son 	 si'inil&a: ih '"slieIet, charac-'pe' who-..a'i'e 

terstic= ;4'"at'the same time;'discuss.ions of 'tab'oo -topic 

tend to ' e 6 i' . ti" irip "" .. " 'eii-i 

that area 0hav -rgaded ais .havrngand thse wh _itorare 

it (Rogers, 1'973:' 3-l-314) 3' 

http:audienc.es
http:at"o..ie.wk
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V. Implications for Message Content and Structure
 

A "'n°ti~t'
 

"
1!. Tt o'eas-of • implication 

'- "The abov e *la'tic'-aprdach tdocommunication as an 

'inr~i~tive procese'for the system has two'aeas of Implication
 

for' message content and'structure r~l-ted to'identity-concepts.
 

One "area'is thdt-of relationsips .to,'system structure, e.g.
 

to the mutual inhvoliement of system members -and !to their
 

sjimiilarties 'addifferences. The laok-.of:information in this
 

aresowSl a deficience in 'our li owledge, :The,':second area
 

is that of relationships to stagesbof-an-innovation decision,
 

e.g' -'stage' bf ihowledge, persuabibnn'.'.decision.I-and confirmation.
 

too-",lack"'"inif otion reflects. our clack of knowledge. 

..Rel'evant- me' sage content 

" In cohtiderationv of: both of; these-areas, Donald 

J. Bogue's categories of message content.are useful. Bogue
 

(1"963:"il§Y"idAt~if.s&s kour rusef lu;-'ategries of' message content
 

rit'inent"-.t' thel'doption of: innbvat ions'. .He speaks of 
infcrmatonadl"motivat-ional,. legitimation, 'and ancillary 

r~ ~ , 0.. n ,;.legitimations" " 

message conitent. ' Each!is characfer'i'z;ed briefly as .follows: 

a.'"'informational content-. This 'is'factual-:
 

information intended to'help"a person Usi
 

the iinnvatioh. It. includes,' for :example, ,. 

the basic processes of.the-innovationtis
 

op'erani'b metthods.r1. using Ithe innovation 

,o',alt6rhative Iinnovatons,;and .ogistioal 

Sfact'or,h.sxichl as r costs arldf availability .: 

http:metthods.r1
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This material,.isntended
b. 	Motivational content. 

to arose interest in-an innovao!on, ,to help people 

in making a decision to try or not to try it, 

and/or,to help in making a decision tocontinue,, 

:to use of the,Ainnovation once Ats -usehasbeiun. 

This content includes,appeals iba ed on jknowedge 

jbasedoqndthe benefits of,uing,the innovation 

r:andithe negative consequences +oftnot using,the, 

-innovation., This type,of.content,also includes
 

'emotional appeals.
 

, , Legitimation content., This ismaterial,which 

expresses approval or endorsement Af,theimessage 

the change agent, or,°both,.byaapersonal or 

institutional authorityTacceptable to the target 

.audience -+. 

d Ancillary contentv :.Th.sis.material which -does, 

,,not 'deal+directlywith+the+innovation but tends, 

_....'I 


,to create, a favorable at.titikde toward it.
 

+ -Ultimatelyy, Bogue, _(1963:,-55), emphasizes, informationf.-,,
 

motivatinal,iand legitimation,content, separating the legiti­

mizing ofi the message -and,,the, legitimizing,(of. he change agent. 

B, t !Relationships ,to system strzuotures i 

I. -,Message,, cQntent, 

.!Invoconsideriigirelations1ips betweenMessage content, 

identsty.ioonceptiin.oand,charactenistcs f ,s.o~ae structured 

one findslltht ihformationallconient 0tends, to. be coordinated 



with,motivational and legitimation'c0itent."'Cbnsequentiy,
 

attention will-be centered on the ltter'tko*with*commeni
 

on informational content included as appropriately seen.
 

a Motivatibnal content
 
R'eflectlng identity among mutually invoivea" ir...'i
 

a nv persons-'is"
 

use of prestige as an emotionaly oriented,motivationalt- '
 

appeal. Bogue comments:
 

"In addition't0 promising concretebehefitsI-s
 
a result df"(usin the innovation) ther'are'other'
 

motivatiohal"strategies Which may be' employed withl'"
greaW O ''ec % 
great effect. Conspicuous among these is the' appeai
 

,o prestige aspirations so overworked but so 'succe'asul
 

"in commercial'advertising campaigns." (Bogue'i"1963':'61).
 

Bogue does not give'indication of the extent(to wh'id'h-'he
 

benefits indicAted above may'be shared and, hen"64,'"Invoe.
r' an
 

inter-personal relationship or group relationship; R'gers,'
 

'however,'indicates that some innovations reqiire'"roup adption
 

(Rogers, 1960:" 405) 'and for these the'apPeal of 'behefits c6uld
 

Jusifiably'be group oriented.'
 

'"..Indicating specific relationships 'among'aspects'of "1'IlP!
 

idenvity, motiva'tionl', interpersonal' 'relationsfii~s; and '"
 

'
 messages when fear is used as an'mdti6nal appealis thiS i

comment: 

1"A'tt tude 'and behawor 'chang ar'e more 'lkeiy ' 

'if fear ' appeals 'are not used °ii messae construct'ion," 

,unless (1) the source has very high credibility, 

(2) the message is well supported, and (3) the fear
 



sto the receiver's valued 'ther'. (e.g.,
p sal 


J,,P ilymember,Xrather.than to the.receiver." 

(Rogers,, 1973:,,292)..
 
Despite the above illustrations, there are indications
 

ths, relaionships between tntprpersonal relationships identity 

conceptImopti,ation, and messages have not,been adequately,
 

Rogers comments cogently about empathy, similarity
examined. 


and ,dissimilaritybetween message senders and receivers, and
 

effect yecommunication without specifying implications for
 

identipyconcepts or,.for ,motivational appeals., his comments
 

indicate that an empathetic relationship between amessage
 

sep4der and receiveris Important for effective communication.
 

Empathy is defined as "the ability.of an indiviaul to project
 

,himself into the role of another person." (Rogers, 1973: 61).
 

,.Empa~thy.,appearscritical for effective communication both under
 

circumstances in which sender and receiver ere similar
 

(homophijous) with respect to salient characteristics 
and under
 

idissimiar.(heterophilous),In
,circumstances.in which they are, 

these characteristics. (Rogers, ,1973,: 61). Communication is
 

more ,effective when message sender and receiver are similar
 

-1.1,kIA 1,, 1*, A. - . ,- , -" ar d s i l.
 
in salient characteristics than when ,they are dissiiar
 

(Rp~s, :19,7;3: 57 ) ..-
Evidence indicates that,"the most effective
 

change agents are those who are most like their averag!eclient 

on all .variables except ,for technical competenceabout the 

SI(Rogers,1973: 58) Even though 

http:circumstances.in
http:ability.of


,,the,, sMilaity,, (hoqhi ly) of. ,jene!,,afd! ,rqeIver,,:i~qld make 

for'isilar ,,,dent;Lty,- Rogers makes po, systemat-ic cqmment on 

the ,mplicAtionis of, the,.above: relationships, f~oz,.stzructuring of 

identj.#ies ofXor structuring MotiiVational,.-ppealirpz~lated 

to empathy and salient characteristi ofdsender ~and receiver 

brjtIegitImqtIon content, 

1,4j~.;.Lgitmtiof is .relate, to ,qredib.lity.., Bqg e,.qpakp, 

of,.legit imizing. a4Tpnesage.,qsource, and,, of',.egitirnizing .a m~essage 

; ruha q~tinft, epce pqrsonqor.q perponp, of'>:, 

~~ audience., (Bqgue,,reacptbqthetaget 

4P,63,:-,55),-.; AqR~gezrs-:idefti±'ies fcrediility. as ,"the degree t~o 

,rW4,q*a-,qommuniqatiorj sour~e,zpr channel isperceived as ,tr.usat­

jiqr~hy,1and -competept -by .atpevr.~.(foger~s,1;l,9,7-3: 269-,27O). 

,H,~iaxami-nes relationqhjps~,!ocpnetence,.credibi lity! ,,and,,of' 

I"safetyzqedibilijty!! to simnilarity, 'ancl :diszimilarity' betwe 

qpndep,- apd. peceiv!ervof messagps:: 

:rQ'Aourcewho~s.perceivd~~as possessjn& cqm:t ­

petence, ,credibilityis-c3Asualyv.he~t~rop14l disimiar 

wi~h~~espet; iq ):~isxreceivers;., fpr 4nsRtAnc cangp 

~,agent :mu~.st, 4Rkn9t, more, .abou, the innovat on ,he, ip,4,t :p­

,duoing .than his,.-clients .., or,, thy4il not view him as 

r..p,eoaly.,qulified,. Buta,,qouroe pqroeiv~ed.as, 

pg~ snLPafetj qredibi1lty . f'ten is,,high , aoohluse 

~ith~ peer', uaIly_A", this 

http:pqroeiv~ed.as


'type,of'credibility, while ah'Vepert',change agent doe's
 

,'not." - (Rogers, 1973: 60). 'The'implications of 'this 

aspect of interpersonal relationships for identity ;,'
 

'andlegitimation conent' in messageb is not clarified.i
 

:2. Message structure"',
 

With respect to the relationship between social system
 

,thre."i little indication
structures and message strUcture' 


of: eitensive analytic Sttidy. ' Theri arz'indications, though,
 

e

Sthfat 'areasjof ,imPortancare' distiigkuiishable i%evenfthoug 

they niay io have 'beenexamined adeiitely. Roger' "indi tes 

dieslmhaaritdy between s~ndir'4ah d -rieceiver can'eventuate 

in cth sender's giving -'a message',ichis irrelevant'-fox4 'the 

rb'c•iver "',(Rogers, 4973':,'268) and/or'di'stortion -of,the mes'Sage
 

'
 r*by.,jhe receiver&(Rgers., 1913: '52)'. :'There'are 16,indcations
 

ofthow,m'e'ssage StrictUre'can,'be'aconmiuodated systematically to
 

the, of dissimila'ity 'bdtween sender land: receiver; 

However, relationships 'within a'group have bearing,on'
 

message structure",as'eipressed in one'-sided messages and two­

"sd& 'mesaages.-.D'ifferern6es between Change 'agent!an'dh audience,
 

' 
as,well as 'differences among audience members, ihfliuehce 

""essage striucture'>* <Of the one'-sided, me"sage R'og6rs comments 

oefi6-Sided,'message sets 'forth' the's6iuc''s 

6&Thii6:~thetlo -- d C'Ii - * (Ro~gei6& A197' o9) 

6ftedtiV1y of'eisse 

essential agreement between sender and receiver.
 



convey llimited,, jimprejpion.! ,I is ayPe o sruo- = 

,ture which ls ,usedr,.to.an ppreciable,.pxtent !in
 

advertising. :(Kleppner,. l9,73:..77-98).,
 

X,A two-sided message "not only..sets forth the,.
 

source.'s,(claims, but also recognizes Opposing , 

jpps~itions on the issue. ,- - -It s especially 

-important.to present a two-sided message when the,,, 

.receivers are; 1) Initially.opposed to the,position.%, 

advocated.. 

2). Well,educated or :sophistiqated .on . 

-,,the issue.: 

:3) 	 .Likely to ,be.:exposqd, to,.,subsequent 

oounte ,arrguments." .,(RpqgersqjJ973:, 

419-5p),, 

In rei1ationship /to -informational ,and motivational ptent, 
/l/
 

the one-sided messa$e and.the two-sided message are,,pertinent
 

to kpwledge,,about,-benefits of,using .an innovation,,and the
 

consequences of,.not using,.it. ,The,one-sided message would
 

seem)useful-when there are ,salient,similarities,betwe:en sender
 

and recpIver; the~two-sided message ould seemouseful-when
 

salient,dissimilarities exist,.between them..
 
The .,above comments, ,inc uding-,thefexcerpts pptaining
 

to motivational appeals an', ? message structu , relate to
 

relationshipsqbetwpen system structure,,and ,message 'content
 

http:using,.it
http:usedr,.to
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and st rduur. -Thidicareays. in 'Whi oh Ktdentity :'charac­

terfif'ts haere',been ie nizedas":influentIai, in 'effective 

communicatiiogthouthaVii =their--full.significance'l examined. 

' ' C. 	 Relationships (,to l rniovdti4W Decis o n's 

1i f hinnovationrfunctlons," of .t decision 

Additioial':,erspective -on nmoti4. onal 2pp~als 'and 

message content and 'structure is 'acquiiAt from an 9xamination 

of their relationship t6Ithe"InInvation' dbalzion process. 
The 	stes' or fuictiois', "of 'th6 'InnovatiOi-decsion ar.e
 

identified as knowledge, p@z suasion, decision, and- onfirma­

ti6.._.functibns are regarded as a conceptual imProve­

ment over the stages of the ;"adoption process" --- awareness, 

in~erest,,i'evaluaton, trial' -and adoption --- which Rogers
 

r u'ed ina&re lier"wdr4'the functions of the inno­

vation-decision are systematically related to sustained 

_ uAldtiot, d6ision-4aking, to learning, and t6 

'' 
'dissohanc re ution (Rogers, 1973: 25).
 

'
 A68gei debfie the 6tezs, or -kfirictions, 1as',f6llowd;
 

"--' . 'T' "knwledge Puncbtih 6ccurs when :the­

" 
n1dividual' x"i6sed'to the -innoVation'd"exiStenc6°,: 

and -gains 's6me undei'staridin 'of-,how-it- funcdtiois .e 

n uhThe persuasion function:'occurs ihei"the-i divid il


' 1f6rms a favorable 'or' unfavorable attituderto~ard" 

-
 -
'the"innovation. IThe'!deciion function occuris when 

' thJe individu'a1- enag's't in "ItiVitiLeslhich lead"to I 

a choice to adopt or reject the innovation. The
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confirmation function occurs when the individua3
 

,seeks reinforcement for the innovation-decision
 

,he has made, but he,,may, reverse his previous
 

decision if expoped o conflicting messages about 

.,the. innovation.", ( ogers-,l973: 25). 

..Donald J. Bogue,,(1963) places ideas about communication 

in.the cantext.,of this type of continuity,in experience. ,Bogue 

uses a fopr-stage sequence which, in essence, puts the termi­

nologyof the "adoption-process",in four units rather than 

five. The terminology used for Rogers' four-state "innovation­

decisiop" is essentially a different set of, symbols for a
 

slightly, different grouping of experiences from the groupings
 

of; experience which Bogue uses. The general relationship among
 

the .three conceptual sequences is as follows:
 

Adoption process "stages" (Rogers, 1962: 81-86),.
 
I ,_ l . - 4'* 

awareness /.interest / eyaluation./ trial , /adoption
 

Adoption process "steps" (Bogue,, .963,: 7,-9). ,
 

awareness and /information evalua- /implementa- /adoption

'
interest tiohanddecisioni- tion of"'.'." and
 

trial continued
 
use
 

. Innovation-decision functions (Rogers, 1973: 25).. 

knowledge , persuasion / decision / cpnfirmation 

Bogue has made. the most extensive effort,at relating' 

eageharactrsts to he above steps,; hence, his scheme 
''I~~~~ li . I .- A j( I 

.will be used.in the following paragraphs to comment on
 

relationships,,
• ,'. t L.Z.,Q ' . o., 



- -
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2. 	Steps, identity change, and innovation adoption
 

It' is in the context of'Bogue's four "steps" that the
 

relationship between change of identity concepts and innova­

tion adoption is strongly suggested. Bogue comments that
 

the shift from seeing th6 relevance of an innovatioIn for
 

others to seeing the relevance of it for oneself is probably
 

the major change which takes place during 
the second I"step"
 

Hence, he says, with'respect'ito,
of the adoption process. 


"Fo'rtji .reaid.
communication during the second "step,". 


every possible device should be emplIoyed ,oget'the- (pot'e ­

tial innovation adopter) to applying the"mesiage tIo himself
 

or to become aware of his own needs. (Bogue, 1963: 0)'."
 

The 'second ,step" is the; one"inWhich an individual is
 

lgahering inormaton, evaluating it,and eciding whether or
 

Rogers''knwledge
not totry an innovation. "It oVe "ap6w "ht 


and persuasion functions in-the innoviation-decision. -In,-­
.tihiscontext,'implicatons of
 

°' 
suggested by Rogers who relates:

"

1) comu'n'ication relevent to knowledge a -quii 'i"" 

to dissimilarity between sender and receiver; 

,.2) communication relevant to the persuasion.function­

to similarity between sender and re'ceiver."'"" t 

At the knowledge stage in this proc~ss,'when the 

"individual is gaining information about the innovation,
 

heterophilous 'sources and channels ire mo" 'requently
 

consulted because they possess competende~c"dibiflVy.
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£IBut at htieper.uaslon stage, whenthe Aindividul
 

ioi jformig a positive'attitude toward',.the inng94tion, [
 
L-homophilous sources<andcchannels are-,most,frequent
 

because theyc are , perceived asrpossessing,safety, 

credibility -. !(Rogers,,:1973: ,60). 

3. Steps, identltyichange,.and,,messageoontentj
 

a ; 'Motivational content,
 

Duringcthe firststep,: the interval of developing,aware­

.:ness:andinterest-, the;use.of:motivational!message,content,.
 
'tnd "appealsi is,emphasized :by, Bogue.> Inconj unction with-,,
 

them,; informational.,message content should'be of a limited,
 

type; it-ishould /give the audiencea.general orientation t,Q?the
4


innbvatibn, ,to what.,the innovation does.,:and
., ,to,sources .of,-. 

additional information about it! 

During the second ste,ithe,.interval1,of gathering infor­
c mation -7evaluatingo, and-deciding tol tryi ortnot to i.tryian
 

Sinnovation,, motivational-,message content-is,:emphasized, .4, 

Emotional appeals ,are,.nbt :emphasized: during thls .inte v:kal.,
 
,Rather, emphasis.is placed ,ont~information,whichigivesindications
 

,of.the function--an; innoation.performsandtells,of :benefits
 

and consequences,of'using itorf not,us.ing 
 . Bogue .suggests
 

mthat-there,should ,'-.i-±ndicatioq.
1of -how,.the ;Innovaton,,under.
 

consideration solves the problem ,being confronted, general
 

finformation .about,
the ;usejof -the;,innoyation ,or ;alternatives
 

to 4it,-and,designationtof; .sources of%\informatin about Pt4e
 

-,innovation and alternative :-.to ,-it- :
,Inormation,can ,beo~eo
 

increasingly specific d
 

http:emphasis.is


Du'rih :.te ',tird'st'ep, ,that Qf'implementing.a trial,
 

inf ~imit'iotal c'ddntent'cSho;ld .be.,'emphasized- .Infordation
 

dirifgithisi"i'iterval',"sh6uld!,provide'detailed, ',clear. and
 

domplete -infOrmaiIon on,how tot.ise ,the,-innovationcohosen 

for trial. Motivaitional .appeals'which are emotionally oriented 

should not b 'used'during this interval., 

During this third step'"there are possibilities for
 
' 
" 6 nti~l adoption and ontinued,use:of,'the innovation, of
 

p6tential ,reJec ionLof: an'innoVation, '6r potential modification
 

of :it-.' Diini this" interval 'there,are *occasions,'for,-motivational
 

reinfiorfeient. !The' 'motivational.-appeals! used; duringi this,.
 

.i'nterval-" an, emphasize knowledge-,, and ibenefits! as-well as'
 

"emotions.' ;,Needs for'information , are,. special and minimal­

(Bogue, 1963: 55-59).
 

".b
,"'Legitifnation:bontent,:­

'',Message conterlt- which ,.
legitimizes message'and/orcommuni­

cator is'. re9aded1 a& closely related to: identity. Bogue- makes
 

nddttemp't 'to"relate:-this - -ype' of message ,content to,.steps
 
:,j"f ',t'he:"ad6ptio'n ,"process" '(Bogue;."1963: '65-69).:,''Presumably, 

-'then";'endorsement and/or"recommehidtioni, by. an authority, - ..- -

J peirnal or inst itiAUti6nUl:" traditional' Or experiential) -,- ­

•can 'be' tsed as is "3udi~ed a:dvisable"*during each'"or all of,:the 

four:'c'drcumstances' ,under. which" legiti­

mai~iaon"'o'messageand/6r communicator,rwould. be),in ,,order; ,
 

'eaceh '-zef~lects" ome'c-ransition.4and c:ohange in structural,, rela­

l~lier6 bappear 
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tionships within a target system. One is the circumstance
 

in which a change agent. contacts a target audiece.A.s.c6..d
 

is the circumstance germane to establishing and maintaining
 

the credibility (competence and safety) (Rogers, 1973:' 

122-28)-of" change agent. A third is-tiat.in whi6h 'an 'do­
ident 'ioet"s"' "'
 

ter s identity-ohdeot-Ai'changng anda new aspect of
 

identity is in need of stable reinforcement. A fouristhIs'
 

that in which an adopter's mode of behavior'is changing'and
 

motivation for a new mode of behavior is in'need of stable
''e*avio'r" s n stal~ '.needofl 


reinforcement.'Eah of these Can be seen as pertinent'to'
 

each interval in the sequence of steps, or stages, of innova­
tion adoption.
 

'
In the context of a social system, this kind of use 'of"'
 

:
authority illustrates "significant others'" (Sullivan i53a


.and reinforces the premise that there are close relationships
 
nenwegm es i ientity c-oncepts
 

between message cont thichleitimize and I' ycnet
 
within the social system.
 

Even though there are indications that, throughout'the"'
 

continuity of steps in adoption of a innovation, ther are
 

elements of message content which are contingent upon"identity,
 

we have no hard evidence on relationshis 'between speciic
 

aspects of identity (identity'concepts, per se)"and aoption,
 

rejection, or modification of s e f r'ecommended inn6vations.
 

1.. Steps, identity change, and message 'stiucture
 

The implications of steps in Adoptonof innovations,f
 

or an innovation decieion."rocess." for messame struc ua"
 

http:audiece.A.s.c6
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The few comments
are not well articulated, if they are known. 


whi ch areavailable relate most closely with the function
 

of the stcond step in adoption as described wither by Rogers
 

For Rogers, it is the function of persuasion:
.qr y Bogue. 


for Bogue, it is the step of getting information, evaluating
 

and decidina.~.. 

Ageneral obJective of innovation-related communication 

the population should be exposed to
is stated thus: "- ". t 
; " ,,, '' "' ; ' S, ,' . ''. . '- -J " 

and helped to adopt certain fundamental attitudes and values
 

that.,are..highly correlated with successful - - -" innovation
 

(Bogue, 1963:69). This reflects a portion of the range of(,
4 1 

influenceheldas appropriate for comunication,---influence
 

on knoWledge, attitudes, and practice---, and reflected in
 

KAP~studies. A few observations are reported, relative to
 

changes in attitude and behavior through persuasive messages,
 

that indicate a connection between message structure and
 

identity.,
 

"Attitude and behavior change are more likely
 

.-,if the message presents,both the advantages and
 

,.s4the disadvantages of the innovation, especially if
 

,,the receivers are initially opposed or are relatively
 

,- 'J ore sophisticated" (Rogers,' ' 
1973:' .

291-292).' ' -"', . - 4:;7'J ' \' !';>,. ,: . ,''.,_ , ., t' , " , 

Observations such as these are,subject to question, since
 

the effect of persuasive influences is more readily discern­

ible in laboratory experiments than in field tests (Rogers,
 

However, each of them indicates a 'relationship
1973:293). 




betwep therstructurpof a messagead the way an audience
 

isi-dentified,-7 by degrej of sQphistication and opposition--­
juring,:the!persuasion function .of the innovation-decision.
 

There is no information showing relationships between
 

.identity-andmessage structure, Iuring other functions of the
 

innovat!ion-decis ion*,;,,, 

The.. State ,of the Art 

:JA.,,. Transition,; 

c..v,Desplte the,,iTportance attributed to identity by psy­

(chologists, behavioral scientists,,and some communication 

.speciali~ts. .,t ,hasbeen neglected, or handled inadequately
 

when examined,,in research .dealing with innovation adoption
 

or technology .transfer. In messages pertaining to technology
 

tzansfer,;identity characteristics are .seen in traditional
 

perzspective.:asrelated-most closely to motivation of potential
 
adopters-andto legitimation,of messages and change agents.
 

pential~cha),,t, forpotential adopters, appears
 

,Pobe.related to a decision to try an,innovation. Even so$
 

and although talked,. about as 0a critical concept and factor in 

,developmental,cpange. Identity,has not been used,consistently
 
as- a.critioaal concepp,in,sysems., of thOught,, of, concepts, and 

or theo,~y1 de@ingwit h , social,,change for a person, for a, group 

q:and;' for asocaety. 

This~oversight can be accounted for by several influences.
 

One k,
s the.academic, science tradition of disciplinary separa­



e nti s t s
tion which made 'it -pe rtive that',social- sci and',be­

-nf• t.•- • - • ' 

-
havioral 'scientists shoulI view-the same situation :iith dis
 

crete perspectives amongwhich logical relationshi's wer" often
 

lacking.

" 'Asecond '.... 6'e"'"it , 

Ad'infldiuence, cohsisteht"'with the one cited:above, 

is the "demographic" orientation with which. early ihnovation 

adoption research was done. This was an orientation in which
 

social and demographic characteriticbs.of.a:popUlation wer-6'
 

examined in association with adoption of 'innovations., In
 

terms of on'e- type of analysis', this-orientation has'.:provided
 

insights into some aspects of how the adoption of innovations
 
"'.i-. 

t iL -, . . -. . . : 

takes place. The brientation has' imposed limits :on :wihat.cbuld 

be accomplished. Current questions cannotbe answered with
 

of the "traditional" demographic orierntation."
'use 

A pending transition in orientation is described thus: 

- - Amelioration of methodological deficiencies in KAP 

(know]edgW, attitude, practice) surveys-i certainly needed, 

but 'far more fundamental is an entire recasting of- the theore­

tical framework in Which'KAP ,studies are designed, with-special 

overhaul of the independent variables that are studled. This
 
st'reh rm
soas
improvement of"ofKAPAPst'udies,suIes,,so •to free" th~m: from their- de­

mog phi" origins, 'will not"oCcu'r untii--ompetent,behavioral
 

sclentitst with pi'mary focus 'on-comunicationprocesses
 

enter the field ---,such*Sholars have been"reImarkably absent
 

to date (Rfogers," 1973.: j3i)
 

nd oges susequ6t'totpu this transition (Rogers
196r) iotnt 


and Agarwala-Rogers:, 1976) pushes in the direction of holistic
 



ibOnceptualizatibonw of social, systems4inw whiVch. communication;!is 
'anint egratinjgiz'process " The use, .of.Vh.s kind 'of crientation 

provides 'potential,.opportunity,for :,iner-disciplinary. develop­

.meht: and the 1'overhaul of, the' independent ,variables!' which is 
mentionedv'above.c,- In, this -transition,, identityl.-an ,be examined 
to :determinerts,significance,for,.technology, trahsfer and .de­

'IIVelopmenta1 change .--,, 

B .',' Research- implibations of ,thbe transitioni. , 

ItL may. _be impossible at thisitime' to.1indibate' all teh6ie 
." niplications ofthe above transition 'for research.on relatfon­

ship's ,'betwben! identity- and; innovat~lon adoption ,;-,,Yet,, -there' 
arevrelatiVonshipsm which-can, be ,examined, current ly:.whichic'an) 

£L:provide cues's or,future researhv.,, ,. , -i ',W 

'';'Consideration needs,:,to ble .'given initially', ,to *a fewvb'asic 

,relationships. -..IniKorder, to do thi's,, itt Will be necessary'to 
"-make someimodificationshiA conceptualorientations. First',; 

f,:itiwilI !be ,necessary., ,t'o, break Away from, use,,of :thei .expression 

process" as it is used in association with adoptionr stages,
 
'or., steps s, and, withtthe!' sequencheof; functions., inithe; i'nnova­

tidn-decisionf.:, Theisequentially, arranged,.aspects of, atran­

,sition zdo,.not :hecessarily. des cribe,':a ,process" 
 c-- conitindilty 

\. ofimoveient,. Theevent undere.consideratidni;canfbe, more ad­
",quately labelled' an ,adoption-transition -which is'a reorganlza­

.tidn -of structurxally iritegrated- relatibnshfp;t'." .)33
 

0, Presumably;.the . doption-transitibonIerntai1s• chianges'e-i
 
knowle:dge',>attitudes . 'and practices .on 
 the palt -of-iidiv duals. 
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,c~analsoenta;lla concurren . change' ln object,.relationships 

Tforthem. "xWithf -this perspectiveQr mind, €onsideration, needs
 

-tb)be, given to' -relationships)amohgv atrgiyen-identIty 'conceptv,
 

know-1dge,- .attitude, and, practice! in at..given' robj ect :relation­

ship., Description,of,thesel relationships': would,,coristltute..
 

base'o4ata with which,,to examine relationships between changes
 

in identity and changes in KAP in a given.object relation'ship.
 

Speculative,, projection 'beyond thisl.point,-needs'to be
 

undertakeni with;caution;fone needia ,o stick,.imaginatively
 

,1c~lop ,t hisdata ., one would ,do welli ,to recognze,.that
' Hence ,-j 


theKAP, concept,)might. ultimately, be. modif ied on the basisof
 

evidenceand that; ;the -adoption,!' stages!'"might,_ also' ;undergo-,,
 

further modification. Recognizing,this opossbility, one,;could
 

" look'for systematiclr'elationships; among knowledge,i attitude,
 

'
,practice SandidentitY. which! would, constitute a phase [in, the 

transition.toward adoption'of an, innovation. ' : Changes', in -specific 

xlrr'elationshipb among' these couldaons titute,,the -phase-tVo-pha'se 

transitionrwhich A'iadoptioh.. 

t,*vWith ,this apprbachi €onsiderationcould be given to the 

-extent to) which, particular- aspects' .of ipotential .,adopters' 

,,-identity) concepts aretiasso.ciatedwith,'their: decisions ,nott -to 

-t'y, or~pto, otry,and. adopt 'orreJeaty.,orimodify; specific innova­

,t1=osqhich, ar~e ,aval-lablef t oi them In,this vein.A:t wouldi-ibe 

possible to examine, thetextent *acilitation'ofto: which Anno­

vytionradoption :is reflected in,,i'dentity,,and othe-.textent to
 

~,L;whichonstrainnts ,on innovat iono adoption , are: ;ref1ectedjin,, ".1 

identity.
 



-33­

h ~ PeP~,,,.W~h nomt~n j ad. 1 r be, pos­

., ,.sibe tp ezamine.th inf/laence oft. idntity_ ,Qncept; 4.nclud­

ing some of which we may curreptly be.unawr sed 

message design for communication to influence developmental 

change and technology transfer. And for this type of work, 

aspects of current knowledge and insight can provide guidelines.
 

A relationship between communication and phases of the
 

adoption-transition are recognized. Communication "must
 

provide helpful information and motivation at each state of
 

the adoption process" (Bogue, 1963:22). And there is recog­

nition that communication should be a combination of related
 

messages. "A communication should consist of a logically
 

organized group of messages presented-in a sequence and aimed
 

at accomplishing a specific objective. - - -" (Bogue, 1963: 
17). "A cam aign is a preplanned set of communioation activities 

designed by change agents to achieve certain changes in receivers'
 

behavior in a specified time" (Rogers, 1973:277). Campaigns
 

have value as variations of a continuous program'of communica­

tions.,
 

C. Research utilization
 

It would seem then, that research in this area would pro­

duce evidence which might be utilized in two different ways.
 

One would entailappropriate use of identity concepts in
 

messages throughout 6 program of communication designed to
 

effect 'change from one phase to another in the adoption transition
 

A second would entail use of identity characteristics ,of potenttal
 

adopters as indicative'of their relative:readiness to adopt a
 

given innovation.
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