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Identity as a Neglected Factor in Message Design

Relevant to Communication for Technology Transfer

w:« VR n*r\f ,ﬂLI tv(' o -

Irving A. Spaulding

I. Current Transition

Ve
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' Perspective on communication for technology transfer

I - e o0, s e ¢
l 1 ' sy } ’ EEERA SRR b

is undergoing consequential change which can lead to new

and‘constructive insights in thls area of endeavor.‘ Inter-

g lg }.. l KN el

estingly, thesexchanges are in conceptual systems used to

3

SELN et

observe and interpret data. In early conceptualization

o v ™
“lw- I ]

relevant to technology transfer, change was viewed as an

- l

adoption process described with a continuitv of sequential

!

stages. These sequential stages were often’ identified as

”Ja’«"' R

those of awareness, interest, evaluation, trial, ‘and adop-
‘ REAE S R 4, .—, oy
tion or reJection (Rogérs, 1962 81-86) This "adoption

. PG I . Ve, v 13 by
process" was viewed as a type of decision making, (Rogers,

Py -1 +
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1962 77), but‘the conceptual approach used was essentially

A .«—“q :‘\; -y “~ I 13

"demographic" one in the sense that social and demographic

.
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characteristics of adopuers were correlated and associated
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with those stages‘and with "adopter categories" (innovators,

«
ety SR ie
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early adopters, early maJority, late maJority, and laggards)

fn e b v R } '}
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(Rogers, 196.2 11;8-192)
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in more recent conceptualization, wlth emphasis placed
TR RN S SR 1Y hE Lol st e
on communication and on psychological attributes, adoption
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was viewed as related to an innovation-decision, this

ST e cqrd ey thunosdn aagae 200 L0 ot L Bapter g

decision-making was regarded as a process which entailed




the following stages: getting knowledge, being persuaded,
' o At racess i ST

making a decisicn, having that decision confirmed (Rogers,
1971: 25; Rogers, 1973: 267).

Even more recently (Rogers and Agarwala-Rogers, 1976),

.
L -t -
H Jaastite, */-wa-‘\

communication is viewed as an integrating_process in an

RPN o L S

holistically structured organization. Tnis perspective

‘li‘ e 1 L
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i

contrasts with the one more frequently used in which com-
s Y ' ! L',.,'f.'-:“‘

munication is viewed as a linear process entailing mech-
: ' . Bonovtonon

anistic relationships among a message, a s°nder of the

-t e,
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message, the channels used, and the receiver(s) of the_

v H ( 1
------ 4

meseage, (Berlo, 1960)

With these changes has come an emphasis en regarding

N . 4 Aluret

communication as a process with continuitx whirn cannot'be

e bt T .

described with a sequence of - stages, the inadequacy of

H ! ! .
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current conceptualization for this achievement is recognized
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(Rogers and AgarwalaqRogers, 1976 18-19) . In the same vein
of coping with problems of conceptual orientation (Schno,

197“) reports research results which indicate that psycho-

1, . p
i, { [ ‘| VEE oo {

logical factors are critical in the adoption of an innova-
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tion, psychological attributes may cr may not vary con—
| PSR 1‘“"( ' sﬂ‘.ll
sistently with social and demographic variables such as age,
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sex, income level, education, religion, and 1ocation, and

W L P -Ji RIS SR IPEE SO R Vi %

- -

social status. In his choice of psvchological attributes

{i;, * “-,? i ) «((( AR ‘«“: LA

examined, SuJonoﬁis influenced strongly by the work of

[S1T. o ’;, »

Donald J. Bogue.
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Thé”implicetloh i8.that mach early.work which:hasi..!'
dealt%with soci&lﬁand/orudemographic correlates ofiadop-v
tion may become ﬁore*systematically complemented than’ ‘iz
ever before by’ work dealing with attributes related: torn:!
communication’hnd“change as processes of which adoptioh Fu’
is part. Oné- Hdé to approach thistsituation with: recogni-:
tion that we do not have adequate conceptualization, at’ -
this time, to dehieve the task of describing communication:
and change” Without' resortihg to use of sequential! concep- !
tuei staéesf

*Tﬁéreiéeémé;’hdweVerg-to be’ prospects ‘for. systematic::
reconcilfatioﬂ“ef’RogerSPandxAgarWala&Rogers”emphasio”oh "
commuﬁfédtion‘dBianWintegretiﬁg=process:inﬁahbtructuréd:r:
syébem,xthe“meking-of :n‘;nnoVation—decigion;:and.the:sixg»
prereqﬁieit§§icitedﬁoy Doﬁal&ﬁJe Bogue ‘for:iadoption' of :an .
1nnovationrﬁhInIBoéueﬂs’approeoh;ia%potenﬁial:adoptef:u'“
a. has knowledge“of -eht 1nnovation '

b. has motivation ‘to feel ‘a'need ‘for benefits<ofuthe Lh
innovation”

c. perceiveﬁ‘sodﬁbeSVoT§1nforﬁatioh’abou%ﬁthé\iﬁﬁovaﬁv w
vtion as credible;

d. perpé‘iv‘é‘é“fth’e' fiﬁnovaei’ggi_« as soclally “leégitimdtey "

e.,‘ﬁasX666815566fa“poeitlée*éftitude éoherdrtﬁef*ﬁ

| innovaticny':

f. 1s ego-1nvélved: wWith respect tousé of thé i { .

innovation.
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For an 111ustratiom,-'of«‘theirmecem:»uae‘,'*,see Sujono!'s: work- -
oxi innovation-in-Indonesia, {Sujono; A:L.9714)~.:to, which- reference,;
1s made above. . In the course pf pending trensition in con--
— ceptualization,- opportgn;ty’ exipt& ;‘qu , _vigwing,‘fam’iliapg
variables in: new.%ays) -and for examining relationships; s,

. thus far;unknown,:ignored, or 1panquqt§1y(zcoyg@@gyed,;r; i

II.- The Researcthroblem .
(*\

One, component of human, beings' 1deation which 18 it
related to their behavior. is, thelir, self‘-imagery ,,or, iden-
tity congepts. The ;'e;a:tionsh;ps between these goncqptg
and adop.t..#.;mza.of: Annovations, has, not been adequately,explored.

 In ;EverettiM:. Rogers. early.revlew, and. commentary; on, . ;
adoption oi}; innovations, he, makes ‘querénce,_to;,th_r.:ee;;’stu_di*egg,
which c}edlp_ With.aspects: of:self-=imegery ..« The studies. . .
varied, gbgtx 'gheir; ~j’chrzus,.t;;,'wa._'s ;on: Aadop‘t:'ers ' . Jygigmelnvtz of. then-,
seives as adopters; ox:.lnnovators .and on. soclo~economic v ;
characteris‘tics asso_ciated with:.‘amgdppt‘eryj,a ‘pe.:c'c_;'eiy_ing, ‘o
himself as anAnnovator.(Rogers;:1962: 188-189)..; While.
n'exploratory and useful, these studies concentrate on,.. ;.
accuracy- of.;self=perception and .on.characteristics, asso-.

ciatéd wifh a type of self—perception.

| “In subsequeng ;ligg;'ature .on_adoption.and innovation. ..,
presented bV ‘Rogers, :there: 1s,:nq ref erence,.to :1‘525?3!93&1&,
;nvestigation’ of ;glf-image;'y and identity-concepts per.se,;;
(Rogers, 1971, 1973,:41976).as elated to,etthen adoptions &

or innovativeness. o bisv o
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As subsquegtggeymegg will indicate, the relevance of
1depb;ty fQA;ignovat;genesgmepg:gggptipp hehavior has ?Pﬁ“‘
been 1énore§;mrg§her,z;t hasbeen. dealt. with 1pe¢equgte}&k
fﬁe currentiggggge,1§ ppncepgug;,qrientapion_to,wh;ehv

ref'erence 1s made above provides the potential for more

T
EXTI

systematic consideration for the relevance of 1dentity con-
cepts than has -been-achieved. thus far, their future consid—
DALY

eration should be in the.context of processes of communica-

tion and change.

III. The Conceptual Approach Used Here :
Indqrder;tq:gpproach;the,subJect,of;ideﬂyity °999ﬁ95§
as theyorelate;to .change and edoptioq,ofiinpgvetiqps{;
I findsit¢usefu;;to,clgrigyﬁth perepecq;yeuop,ident;tg
which I use,;:A basic expression of the psychological
premises for ldentity 1s found in the work of Milton
Rbkeach.y;Citgng$Ep;kgErikson,%Rokeacn regarde,the feel%né;

of personal. 1dentity as based on a person s perceiving

ot
both his own sameness. and. continuitx 1n time and other'

g st ot Vaite )

recognition of his sameness and. continuity in time. He

-

then comments: .
"The, child learns.that obJects maintain their
L4entity, and; also thet, pther, pecple expertence
. Phyglcal objects, as, he. does. . Thus, two sets of
‘br;mgﬁige“pe;@eﬂe,dgve;ep‘thgepher, one about, the
| constancy of physical.objects .and the other.about
‘fthéﬁqonstancquf,peeg;gqggtq respect to physical
opgeefs.ﬁ J(Rokeaeh, 1964: 21).

¥

vh o


http:based.on
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Identity 1s regarded here as a primitive belief.

This expnession warrants clarification. Rokeach holds'
that primitive beliefs are those central to a person'ey
systems of meaning and entail a person's most intensé
emotional involvement.

S e

M y A et ey o ey ,Y‘/?- -
"A person's primftive‘beliefS“thﬁs 1ie at

,,,,,,

Y

.... ¢y

and they represent “the subeystem in whicﬂ he -

had the heaviest emotionallgommitnentm?

(Rokeach, 1964 20). |
Thus, i&entity of oneself “and" the identity of’obJects withJ
{which one is" involved are regarded ‘ag’ highlyﬂladen«emotion-
'ally and central’ to beliefs held by ‘a peréon.f'Thexcentral-
ity of identity implies that' other”beliefe are“dependent ! !
upon it. .
; \, T?liei"ei"a‘}'ehfljlrther N lmpilc,atiqns o, Qe '-DELleJ._JF" CONnBLL= "~

tuting 1dé§%§£§¥5532~%i615hyéiéi3&1%aii&,*a Sysbémiofr « v

neural coordinaﬁion and’ firingJ“tThis néural- co¢rdinationw'
18 central in the sehse that'it’1s a. .component - 6f- thei it
anxiety controlling coordination of the body; this ‘object-
oriented Enxietyﬁeentrollin37eooiainatiBn 15 "céntral to
personality Stpticture andrtbffﬁﬁetionink:bﬂ*tﬁe*emdtieﬁﬁ@i
Hence, the gssociation betieen egntraliti\df*BeliefeﬂgndT“i
'high emotional commitment 'exists because of the ‘relevarice i
- of those beliefs for the coordination ‘of ‘the body “and ‘the"

functioning of the emotions. - Kefererce is made to thiso's


mailto:i.-.Ae".eeA@"UZ

-7-

component “of body“coordinaticn“With the~ expression’'

self-sxAtem“(Sullivan““1963bd33ui3§3?3rné£r%?%%3r&inatign;(
{Spaulding,‘1970?”us

AL i

Personal identity, then, with implica 10 ns for com—”

munication and change and 1ncluued in one ‘primiti e’”‘

s

beliefs, is regarded as based on: 1) constancy of rela-

tionships between objects‘anﬁ'persons, betwesh persons””
and persons; anabbstween person ‘and’ i3elrin "2) the" degpee”
of ‘centtality’of 'the 1dentity bélief 1ndicathd by:’

a. dependen&é bf‘systems“ofibelieffcn tﬁeji&entityISEiiéf
and b. dependence of personality structure and'functioning

of emotions on the identity belief.

Tﬁg?symbols which'are used t6° represent ‘these  éntitied

and relaticnships'are structured in languages.

IV. The Singificance of Identitx for Co unication
and Change

A. Identity and‘Beharior'

Tﬁé -gigniridancé ot 1dent 1ty faé“boaﬁﬁﬂiéation and
change lies in the disposition of the human being to 88 t
in accord with"his- defined identity“l This premise 18 held
both for individual b&havior ‘and“for" group Behavion; v

&'t
With respect”to inaividual‘behavfor;“xaren”ﬁgrn8§f e
" for example, describes systematic relationships amgﬁg‘a' a
T o
neurotic pes son"s anxietfés, his’ compulsive behavior,’and

his idealization of’him’”lf in his identiﬁy“concepts,


http:identity'.th
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Horney speaks of an "idéalized image" (Horngy, 1950). .Abram. .
Maslcw places self-actuallzation at tbe(higﬁeepi}eye}};ggfggpt‘
hierarchicalﬂsystem of'moé}ratipg needs; f?°m‘?9w?§thJ;pﬂta1uy
nighest levels, the nesds ave:  physiologissl, foF. afety.. .
for love, for esteem, and for selfractualization (Maslow,,
1954.)

| However, Sullivan s (1953a) description or ‘the, crigica -,
1nfluence ggjfeiggificant otherp" and Qoqley's (1922) famil- .
iar concept of the "looking-glass self" 1pdigete ,that, est
1ishing en,}dentity definition, (88, well as str4v1ng £o.. i, un
realize that identity, is . development which goours in.a..
group context and under group influence,

With respect to group behavior, as related,to communica-
tion and change, the following excerpts from a statement by -
Lerner and Schramm,are cogent., -They suggest that, 13A9,* o
,devele
oping country, the decisions made by, its leaders for.that
nation stem, from the image which thoseﬁieadersnhave;pp,gge;r,
retion:

mﬁgﬁ = .=.,une more,we have ;outlined and defined;
what communication is“andNQQea,%nﬁgggggqgliq§ye}9pr:
ment, EQe“{seslwe have been able to talk about it..

as a seperqte thlng.l’ s

e
IR N

phkt 18.not surprisin 5;gthﬁﬁefgg?aw§9“§19dhﬁh%tq

'1:) ¢ L.:u it

-

the really basic strategles of developmental coms, . -

munication are not merely communication strategies

1
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at all butxgconomic and political, and grounded
st AT AN

DY P

deep 1in the nature or societyr How fast do we

c.vJ.'.'. . [

want to go is an economic and political decision

e f".

-----

(1 l
tion will be used at a given time and how tast )

[ I.

communication itself must be developed to help

do the Job. What ideology do_ws want to develop .
into is a political-economic question that must ‘:
be answered by the leadera, a question that will
determine much or the content.of_communication,
as well as the degree of central control over "
communication, the proportion of. persuasion as

opoosed to control to be erpected and the extent

to which the peOple will be helping to make rather )
than merely putting into effect a plan of change.

re

Basically, a nation must answer the great question ,

“of human development in general ——— who am I? Hhat

et At

do I want to grow into? ——— in order to have a8 firm

-----

roundation for a communication policy. -
(Lerner and Schramm, 1967 27-28)
The significance of having an identity accepted by a

AN .

nation 8 members ia reflected by the following obaervation

ey
AR

R I

on development within the People 8 Republic of China'_
" - - Iq_an effort to repair the Chinese
selr-image, severely damaged by orten highly

traumatic contacts with roreigners during the



prior 100 years, the government was husily
building museums and reviving through theater,

‘gtorytellers, and the printed word the acclaim

Py N

of certain carefully selected folk heroes of

13
[ESVEFI!

the ancient past as an effort to heal the‘wodnds,
and bridge the gap in 1dentity between the '.New”- -
China' and the politically acceptable aspects of !
101d Ching.'.="~ & " (Lerner and Schramm, 1967: "223).
That nacib§21{£ﬁagef§ is!infiuenced'hy international
rela- | |
tionships is pefleoted in the following statement- ]
"The developing countries do not have a very

clear imaée 6? modernity. Nostalgia‘for the past
pulls them back powerfully toward tradition. Many

of theseleountries have acquired national inde-‘
pendence‘through struggles which were intenseiyﬁ
anti-weetern. Hatred for Western domination‘was
aceompanied invariably by antinathy‘for thinée‘
mL g

1

Western. Revival of native traditions'---
l

historical or myth ——— was an imptrtant obJec-

tive of their struggle for the "achievement of

,nation;f‘independence. The self-image 6f'hah§‘“
\new?hetions st111 has anti-Western and nativlsti
overtones. Even their elite does not clearly

"know how ultimately the elements of tradition

h S S

T

and modernity are to be synthesized in the

lv ud Lt -5 qu
emerging national pattern. In the absencéwa
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a consensgus: regarding :elements .of, - trgdition toﬂ

be discardeq,Jthermodern;zing“eligngannopgd G

pursue 1ts'aims3aééresaivelméon}ggeqiiiggrogqlggg

strongholdSGOr}coﬁséqfatism andubrthogquhcannLﬂ;
use the appératus of democracy:ito upsef the: SR
tenuous balance of power and»unseat“the modernw,.

izers from: their-positions 1thhg government. e

(Lerner and Sehramm, 1967: 96).

In addition to-beilng pertinent fonfindividua; and, group“
identity;-the- relationship between;behavionﬁand 1dentity\
exists for.positions-.with.a. group., Theﬁfol;owing brief.
comment;relaten behavior and 1dent1;y to sgcial role, expecta-
tions assqciatgd;with,an 1dentiﬂyipg,symbolf-fp‘g label:

-""People - clacsify xheméeives;pnd gue”anoﬁﬁer'u

initerms. of labels: embedded in tﬁérléﬁguase of. .

e:theiv milieu.uJThe labelsuevoke»socially stan- ;Q‘

dardized expectationsathat;we may fittingly call r

'roleudemandsxfmhRQLe,demangudefine,thgtful;-f;

flédgedvand'adequatefinéumhent of the,respeééive

we Judge ‘him..~-What we,havelpalled self-demaqu

consist ﬂargely of. roles with whichgthet}ndividual

identifies or,tp;ynichqheuaspigqgl and tbe,cg;ggg
sponding demands.qzzhgfefone,,howna.éé:sgn‘fgqgtgd

to Qisdselgfimaée&‘what.hé wants -to pnegqggnggnu


http:wants-.to
http:tkelangua~q.of
http:democracy!.to
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_himself afd what 'hé Twarits "to “éharnigéiin hHimself ;noe.

depends on howCRe 1abéls “himselfinorole terms” s>

- aﬁdfaﬁ”ﬁﬁﬁééxﬁeéﬁaﬁipﬂéj@ﬁatﬁaqtaqhwtq.SJ; )

these roled invhiE-dultural settingit >(Cohenni: .

and Short, JP¢, 1991+ 224)%:%

B. Commufiidation’and*Change.”

With the abdVe Hélatlionship: betwéénoidentity and
behavior
in mind;"1t"1s possible’fo’consider- the relationship”among”!
identity,‘cBmmunication,Jand’change in behavior.'uCQmmupica—
tion, as an’ integrative process- in'a- given' soclal’ system;t @
takes’ place’ under cirdimstances’in whiéh énd’ tQ.the” extent!s
that people’in that system respond similarly'tb (attach- -
similar meanings'to) -symbols- '~ (Berlo, 1960;"Mead,:1932; .
Rogers and Agarwala-Rogers; 1976)." Identity and asso¢lated:
systems of meaning aie ‘expressed and répresénted with'systems
of symbols. {-Hehcé, comminicdtion protesses canserve to: s
reinforce the -1déntity’ ofi pedple, -the systems of.meaning o
they associéﬁg‘With*theirﬁideﬁ%ityg“dnafthehbéhavipr’whiqﬁl
18 expressiveof it, -'Commuriicdticn ‘processes icanalso serve
to modify thosé- systems of medning, ‘and, 1f'modification is:
»extensive*eﬁdﬁéh, to éfféct a chdnge; howevereslight,~1nAUJ
identity; changes in the syétemb‘ofimédﬂingﬂand?cﬁangesvai
in' 1dentity ‘are manifest ‘by-changes in'behaviorii b Zrrl v

The realf{zation  6f. Ldentity <= whether individual, . -
:group, or role-rqlated === takes place in the context of

’qystemg of 1nterpersona1 relationships. Hence, sustaining


http:di6eoietty.af
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a changedridentity,,a changed , system or meaning, and chang?gm;
behaviorwigmgcn;evee,px"reinforpementwptﬁthat chgnge,througp%
communication between: and, among people. with ; 8ymbols ﬂgtch 17“
are expressive.of.the new". identity, meaning, and behavior |
(Asch, 1952; Lewin, 1958).

When, that. Mhich was. "new! 1is, practiced by all members‘
of a given social ,8ystem and is established as, normative ‘
for them,hthe soclal system they. constitute has. change from f
1ntegrationw1ngone,stateﬂof,beingatobintegretion:;p,awsupihn
sequent stetewoﬂpheingg:3Itﬁ;§dt§§nsit;on,tgpp afg;yegustgteg
of integration to a subsequent state of integration . which
const;tutesuthegegntxnu4tmbog“sqeie%qekaqge‘epdepagy;qee’
”directiqnﬁﬁththqt\ghqnge,?_?he,most¢extens%ve transition
possible 1n,anyqsuchw“phaseq would be ~adequately extensive
to entail:a. change An; 1dent§ty of the 5ocial system under
consideration

C. .Identity, Social Structure, and Communication

ﬁ,Networks o

In, considering further the, 1mp11cations of 1dept1ty
con-
cepts for;effective communication, recognition is given to
in#luences vwhich; sceial structure. hag.on communication and
to existence of both formal and, infornal communication net:
works. One;oﬁ;the)mpet,aqqueteugecegt commentaries on, .

these aspects of communication relevant, to adoption of . ...

1nnovations is made by Rogers and Agarwal-Rogers (197Q3-\0$

fChapter u The Effect of Organizational Structure on
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' Communication:Behavior;:Chapter 5, Communtcation Nétworks': '
in ofggﬁiiééioné)é For: purposes Ot this” * paper,’ ohe-heed,” !
at the moment, indicate only that positioh’i1h’sééial stiuc-:
ture éhdumémbérsﬁip‘iﬁtéﬁ& rdﬁﬁhijﬁi?iﬁf6¥hdi-édhmuﬁiéatfbn‘
network is. a basls for identity.

The' rélevande of identity’ for coimunitation’in’ this: ™’
context 15 indicated: By ‘evidence which’ shows that communica-
‘tion thkes place Betwéen and afong Deers more- than between:
and among ‘people ‘who have” super-/sub= ordingte ‘positions -
relaﬁ!§§"té”gééh’othéf.'“Wﬁén;bomhdniéhtioﬂfﬁetwdrks"oﬁ‘
formal stricture ‘dc’ not ‘functidn adéquatély, they can be'
‘by-passe&wfﬁﬁ6&éh'ﬁée”6f“fﬁférﬁél’nétwdfﬁsf%RogersWandf
Agarwaiaéﬁéééfg; 1976)." “Its relévance foricomminicdtion '
18 also ' indicated 'by' evidende which shows '‘thdt 'thé'most .-

:"’:‘ﬂ'; e YT Vot v, [ i1 tie, & A vy gt N -
effective change agents are simiIarftd“their'targetfaudi-

ences in salient social and personal characteristies:but:

RN TR A IR N S N b e
are different from tHose atlidiences~in“irrelevant. charac-

teristics and in technical competence. with the innovation
they are promoting. ‘With respect 'td the’latted;- théy have:
greater competence:than their audiences (Rogers, 1973: 57,.

128). Consistentl

‘HJ‘

b 5 ST o S g gn Y -y, et . ,
discussions”of tabooitopices: tend to>

? AN IS IAN=N B IRETND , I N av g uasp < ops - ey » < e e o L
'occur‘befﬂeeﬁjpérsoﬁa'who?are'similar*in salient’charac-'

teristith; at ‘the"dane time} ‘dihéﬁééiﬁh§ﬂ5T>é?téﬁbo~top1c

4 e

tend to take’ place “Between people’ without' expertise in -

SRR IR g T

that area and those 'who' -have’ 1t “or ‘ave ‘regdrded "ds thaving

1t (Roger's, ¥973:' 3TIL31M) "


http:audienc.es
http:at"o..ie.wk
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V. Implications for Message Content and Structure

I8 optentation
1. " Tho -Hpeas of implication

pos v

- U The above holistic approach to communication ‘as an
'integrative process ‘for the system has two areas of implication

for message content and structure ‘related tOLidentity-concepts.

One “area’ is that of relationships to: system structure, €e.8.

to the mutual involvement of system members and ‘to their

’

similarities and dirferences. The laok*of information in this

area shows a deficience in~our knowledge. The ‘gecond area

is that of relationships to stages of an- innovation decision,
e.g.: stages of knowledge, persuasion, decision, nd confirmation.
=Hére;”too;”lack*or*infdrmationirerlectsaour=lack of knowledge.
ﬁﬁ*#heleyantﬂmessage content.

“In conéideration'offhothfof?these'areas, Donald
J. Bogue's categories of message content - are useful. Bogue
(1963::119)" '‘1dént1f1es four! useful categories of message content
pertinentvto the'adoption of-innovations, ‘He speaks of
infcrmational’” motivational, legitimation, and ancillary

message c¢ontent.  Each'is characterized briefly as follows.

. e,

or

2. ' Informational content.l This is ractual

- information intended to'help 8 person u&
the innovation.' Itﬂincludes;:for:example,m
the basic processes of the  innovatlon's

'*operation, methods-of. usingithe'innovation
iop' alternative!innovations, and logistioal

»factorsnsuchtasrcostsaandxavailabilitya


http:metthods.r1
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b. Motivational content. This material is, intended
to arose interest in. an innovation, :to help people
4n making & decision to try or not to try it,
and/or to help in making eercieioq‘tochutiquef
:t0 ,use or;tne,ihnovctiog once :its use has begun.
'This contentuinciudee3eppealsqyaqeu,cutkgouedge“
‘based ongthe benefits of using, the innoyation

wandqthe«neggtiue'couseQuencee.9fhgot_u§iugsthg‘
ainqovatiopmz Thi§ type,of:contegtlaleo includes
‘eﬁotional appeals.

.c%.. Legitimation content.. This .is, material which.
expresses approvai orvendoreemeptqof,tpe,meegege,
the change ageht, or<both, by’e-personal or
‘institutional authority acceptable to the target
‘audience.;

@t Ancillarxﬁcontent. This;is$materia1 which .does

v,notﬂdealndirectly;with.the:innova,tion«but,tengleﬁ
‘»rto.createeaAfavoratle;ettitudegtoward&it.‘.,-
zv Ultimately,. Bogue. :(1963::55), emphasizes, informations.,,
motivational,-and. iegitimatiog$coutent, separating the legitl-
4mizing<o£;the-message;and&theu1egitimigingao§¥the change agent.
" B,eeRelationehipSitQ-system étructuresfl
1. Message. .content. , }
’Invconsidering,relationships between .message content,
identity concepts, andncharacteristicsﬂoﬂ»social structure,

one finds”thatsinrormationalwcontent tends to be coordinated
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with. motivational and’ legitimation content.” Consequéntly,
attention will‘be centered o ‘the latter two' with comment
on.informational content included as appropriately’ séen.
“”””’{*a. Motivational content”

Reflecting identity among mutually involved persons 18"
use of prestige as 'an emotionally oriented’ motivationai Lt
‘appealf ‘Bogue comments:

*  *'wIn addition to promising concrete bénefits’hs
& result’ of (using the inrovatlon) thers ate’ other™
mﬁotfrational{strateéies which may be  employed with'- -
great’ effect. 'qonspicuohs‘among these 18 the' appeal’

‘tonprestige‘aspirationsnso overworked but so 'successful

hin”commercial‘adtertising'campaigns." ‘(Bogue: 1963:761).

xﬁoéuérdoes:not glve' indication of the extéent 'to whidh' the
benefits indicated above may be shared and, hence, inVOlve an
inter-personal relationship or group relationship, Rogers,
howeyer, indicates that some innovations require‘group-adoption
“(Rogers; 960" 405) ‘and for these the ‘appeal of ‘béreflts could
n%ﬁggi?iablj'be group oriented.'’
~e "

Indicating specific relationships among aspects of 'O

1denfityy motivation, interpersonal relatlonships; and ©* ™

R R

messages when fear is used as an’ emotional appeal ‘18 this"’

‘6/ Er S

comment(’

R 1o B Ty TR Y U TR U
"Attitude "and behavibr change “are ‘more ‘Iikely ™ **

if fear’ appeals ‘dre"” not used in message construction““
‘unless (1) the source has very high credibility,

(2) the message 1s well supported, and (3) the fear
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&‘

- ,8ppgal, 18.to the‘receiver 8 valued ~other’. (e.g.,

a.,._

;3,mﬁamily member) rather. than to the receiver "
~ (Rogers, .1973;,,292) ..

Desplite the above illustrations, there are indications

v
fA‘uS

,,,,,

concepts,smotivation, and messages have not been adequately
examined. Rogers comments cogently about empathy, similarity
and‘dissimilaritythetween_nessageisenders‘andéreceivers, and
effective\cqmmunicatipn,yithcdt speci{ying,inglications for
identity,ccncepts,oruforinctivaticnal appeals, .His comments
indicate that an empathetic~relaticnship between ajnessage
genderﬁand,receiver|is¢impcrtant);or e?fective‘conmunication.
<§ppathyiiswdefined as ﬁthe,ability4of,an indiviadl tc project
himself into the role of another person.” (Rogers, l%?3: 61).
 Empathy. appears,critical”for effective'communication ppthﬂnnder
circumstances in, which sender and(receiver gre similar o
_(homophilous) with respect to salient characteristics and under
(Gireumstances in which they are, d&??%ﬁﬂ%la?ss(beﬂ??r",m{i}‘?!la? An
these characteristics. (Rogersa,lgzg;fdlzc, Qcmnunicationxis
more -effective when~message,sender~and_receiven are similarﬁ

in sallent characteristics than _when they are dissimilar oy
(ngegs,xlg]33¥§7)~ .Evidence indlcates. .that, ['the most effective
change agents.are those who are most like thelr averagemclient
-on all yariables except, for technical competence about the

td o

innovations promoted - - .- oM (ngers, 1973: 58). Even though
PSR A EN R R PARC T S PR PN N M RN T L AR s ' !


http:circumstances.in
http:ability.of

wi=19=

;phe:ngxianityw(hqmqphily)-oﬂggendggygndnnggeivergnqp;d make
for .similar.identity, Rogers makeSij,aystgmat1c=cqmmgnt on
thex;ﬁplications of, thehabgve:relationships,fqrustnucguringlof
ldentities, of .for .structuring motivationa;qappeala;rﬁlated

to empathy and salient characteristics; of sender and receiver
1Qft:messages.. .

b r.Legitimation content.

iauniLegltimation. is .related, to credibility.,. BO.S‘JB.:~.5.Q§‘11‘\$).
°€slﬁsitimizins.ahmﬁqsasgwqqyrcefanﬁu9R¢;es%timizins}a,ﬂﬁﬁsase
khnough.assoclation, with respected persons,.or, persqns( oty
<8HEhority, who, are:acceptable to the, target audience.., (Bogue,
1963: -55) .., Rogens- 1dentifies ,credibility as "the degree to
»Which -a;.communigation ;sourge; or ‘channel ;is perceived as.trust-
iqubhygand;competent;by,qwrecqivgq,ﬂp~(Boger§xﬁ1Q73:_2691310)-
He jexamines relationships, of. "competence, credibility" ‘:ta'@.nd:x;cg.if
"safety -credibllity"; to similapitmtandﬁdissim4&aritx,bgtwqeﬁ
sender -and. recelver..of messages:.

,="A source who is perceivad .as possesslng com-»n;

u-«’.u NP SRR V0 R A

e »-‘.n.q, - —~»m-

With, nespect; to. his. receivers, for., 1nstance,;alohange

<Agent .must -know, more. abouf, the- innovationsuhe 15 Antro-

[ducing than h;smqlignts,“orbthey#wpllﬂnot,yiew him as .
respeciallyﬁqualified. But.a source perceived as W
)

possessing, safetmicredibility often is. highly homophilous

;M1th, respect; to his receivers;. peers usually, have this


http:pqroeiv~ed.as
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type "of 'credibility, while an 'experti:change agent does
'iot " - (Rogers, 1973: 60). ‘The implications of ‘this -
aspect of interpersonal relationships for identity «a
‘and legitimation conent in'messages 18 not” clarified.
1 7’2, -Message structure’

_ With respect to the relationship between social ‘system
structures and message structure, there. 1s little indication
‘of ‘extensive analytic study. There ‘aréindications, though,

Hthst 'apeas ‘of -lmportande’ are’ distingilstable;. éven though®
they ﬁdyfhbﬁ?have*béén”examinéd‘adéhﬁétély.d”ndgeréiIhdibétes

“that disgimilarity‘between sender -and receiver can’ eventuate
‘in (¢hé ‘senders giﬁiﬁg-éfﬁéssage*ﬁﬁichffs"1rre1evaﬁf“foﬁ;fﬁé

fﬂrébéiver?(Rogépé;41973!M268)“and/or"dibﬁobtion“of“thb'méssage’
by “the reééiveﬁz(Rdgersg'l913:152):1wThére’aré“ﬁéﬂindibhtions

PbfﬁhowWMEéEageiétructuré*can“be”acbdmhodaﬁed systematically to
the.dégree of dissimilarity between sender 'and ‘receiver.:’ |

However, relationships within a group have bearing-on

message structuré-as expressed in ‘one=sided messages and two-
“‘g1ded messages. ' Differerces' between change agent':ani audlence,
a8 well-as differences ariong audience members, influénce
~esgage structure. 'Of the one-sided message,'Rogers comments:
iy SreJdided message séts forth the 'sourcé’s |
¢1airis ‘to ‘the ‘Fecelver; '~ - <." i (Rogerd, 1973:49).
I€ 46 "4 'type of méssage ‘structure which:is ided:
SPFedtively UAAGr circumstanices in WHLGh ‘there s

essential agreement between sender and recelver.
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1t 1can.algo ;be ;used: whether;.sender's intent; is, to . bon
-convey ;& limlted; impression.;,.-It .18 .a..type..o° struc= . .
:ture. which 1s used to.:an appreciable. extent in
advertising. .(Kleppner,.1973:.77-98),.

i A two~sided message "not only.sets forth the

ssource!s claims, but also recognizes, opposing .
spositions, on the issue. -~ - - It 1s especlally .
{pggytant -to present a two-sided message when the ...
.recelvers are; - 1) Initlally -opposed to the position, ;.

;v 8dvocated.,

2). Well,gducgted,9n:sophist@qg§ed'g§;{

.« . the issue. - -

:3) Likely to.be exposed.to.subsequent .

.1 counter. anguments."” .(Rogers, ;1973:

. 49=50),

In relationship/to informational .and motivational content,
the one-sided message .and -the two-sided .message .are, pertinent
to know;gdseuabQHtubenefitszOfausins\@0 innovation.and the
consequences of, not using it.  The one-slded message would
seem,useful.when there, are salient. similarities; betygen sendep*
‘and receiver;. the;two-sided message. would seem,useful when
salient(dissimilarities exist . betgﬂgage.n‘them.~

The .above comments, .including. the;excerpts pertaining
to motivational appeals and Po“pessage structuAe,‘relate ‘to

relatiqnships@betwgen_systgm structure.and message ‘content


http:using,.it
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‘and structure.s ”The e&ﬁdicateuﬁayéfInHWhihhiidehtityibharac—
 teristids ‘have ‘been reéagn;ged ‘as dnfluential in effective
communication hithout”havfﬁgntheir full signiffcanceﬂexamined.
C. Relationships*to Innovatién Decieione '
¥ ’steps, or “functions;’ of:thg;innovatiqn~décision
Addiﬁﬁbﬁai"ﬁeéspebtive‘bn‘mdti%gﬁgonéliappéalé‘and
message content and ‘structure 1slacqui§é& from an examination

‘ of their relationship to’ "the irinovation decision ‘process.

Th “%teps, or funetions, “of 'the innovation-decision ‘are

identified as knowledge, persuasion, decision, and confirma-

t16n. ¢ -These ‘funétions dre regarded as a conceptual imﬁfgye-
ment over the stages of the'"adaption process" === awarenéﬁh,
1ﬁﬁéré§tﬁﬁevéiuation, trial, and adoption --- which Rogers
and‘othébs used in’earlier work; the functions of the inno-
vation-decision are systeﬁatiéaily“related to sustained
"dommunication "t6 dééision<making; to learningj<and %6
‘aissonénce ‘reduction' (Rogers, 1973: 25).

" Rogers’defines the '‘steps, or-furnctions;''as'follows:

3N v r
b

‘muvl L Thekhowledge functioh dccurs when ‘the

‘1ndividial ‘18 éxposed "to' the”innovation's existenceé”
S al - e L C v i e ww . , o .. e s
‘and " gaing ‘some undevstanding=bf~hOW“it~funétions.

The persuasion function 'occurs Wwhen'the!individial’ '

‘Forms a favorable 'or unfavorable” attitudeVtoward’

‘the” innovation. ‘The'deécision-function occurs’when®

‘thé individualengages®in dctivitiesiwhichilead to'~

a choice to adopt or reject the innovation. The
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confirmation function occurs when the individua;,
o f ’ “a P S s‘»”«. ! ,.f{ »'.e’. a .

i
4

;, seeks reinforcement for the 1nnovation-decision ‘

‘ he has made, but he, may reverse his previous

z'“" i}

decision 1f exposed to conflicting messages about

b
et ....-\...u--«

| the innovation.“ (Bogers, 1973 25)e e

P -
—ra e T~

Donald J. Bogue,(1963) _Places, ldeas about communication

Log e} v i l&n,r
in}tneJcontegtﬁog this type of continuity in efperienge.,hgogue
uses fﬁourrstage sequence which, 1n,essence, putsrthe“termi-

OGO
ngipgy?of the "adoption process" in four units rather than
vfixggu The terminology used for Rogers' four-state "innovation-
decision” 1s essentially a different set of sympois‘for,a“}
1slightly different grouping of experiences from the groupings
:ogmegperienoezwhichYBogue uses, The general relationsbip among

Tt s

the three conceptual sequences is as follows' )

e 3o f

Adoption process "stages" (Rogers, 1962 81-86)

,..awareness  / interest / evaluation / trial o /aqoption

P L G

Adoption process "steps" (Bogue, 1963 7-9)

Lol
awareness and /information evalua- /implementa- /adoption

‘{hterest tioh ‘and deecision ' tion of ™" ‘' and
- e 5 . ‘ trial . continued
N y B use

4
it

Innovation-decision functions (Rogers, 1973: 25)

knowledge / persuasion /  decision, /rcpnfirmation'

LIS

et 7Bogue has made.the most extensive effort at relating'r

message characteristics to the above steps,. hence, his scheme

54‘.,14& PSS A

will be used in the following paragraphs to comment on

wrh b - =t
IS “ L=

reiationships»

L4 Fre e, o R G
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2. Steps, identity change, and innovation adoption ‘

It 18 in the context of Bogue's four "éteps“.the% the
relationship between change of ldentity concepts and innova-
tion adoption is strongly suggested. Bogue comments ﬁhat
the shift from seeing thé relevance of an innovation for

others to seeing the relevance of it for oneself’ 1s probably

‘the major change which takes place during the second "step"
of the adoption process. Hence, he says, with' respect’to’
éommunication during the second "step,". "Fer‘tﬁfglfeéeeﬁ;
every possible device should be etiployed’ £o ééﬁdthe"(bbﬁehi
‘t1a1 ‘innovation adopter) to éppfyiﬂé~€hé“ﬁeE§éée £6 himself
or to become awarée of his own needs\"  (Bogue, 1963: 20).°"
S badond "tep" is’ the’ one'in Which an individual is

Hééﬁﬁg;iﬁéniﬁfbr%Etieﬁ, evaluating it; and deciding whether or
not to.try an innovation. g oVeflape wiht Rogers'' knowledge

[
T gt

and persuasion functions in the innovation—decision. ;fﬁv?-

thigncontext, implications ‘of 1denf1+v for’ communication are

suggested by Rogers who' relates'3

LTy by Sl

1) communication relevent to knowledge acquisibion

“" to dissimilarity between sender and recelver;

i - ‘0 T L S S LA TP SR LR s
.2) communication relevant ‘to the persuasion=functionf
R T IR ) * : , - \ I AR
17 4o ‘similarity between sendér and receiver. 214
(f%v-é‘v; Y , . , . ¢ o
iM. o - At the knowledge stage in this process; when the

"t:}'ff ! ' ’ : : -, A .
individual is gaining information about the Ennbvation,
"heterophilous sources and channels are most “freduently

oyl gyl o e
consulted because they possess competence %fEdibiliﬁy.
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LiBut at;tlie:persuasion stage, . whenfthe individual~
nois sforming a;ipositive - attitudeItoward thelinnqvation,L

!-
o

vhomophilous\sounceSeandcchannelsgane:most;fneqﬁéptv,,3
v:becauseé ;theyrare.perceived aspossessing.safety

© eredibility =<~ =.:(Rogers,-1973:.60).

3. Steps, identity-ichange,,-and. message  content,
~&i;’'Motivational content,

.During-the first..step,: the;interval of developing aware-
«‘ness:and interest, the 'use: of :motivational message; content,
’Tdndrappea183risuemphasizedfbyfBogue.anngganunction with. .

themfxinformatibnalwmessage:contentﬁshould;bexof{a limited,
type; itashould;giventhe.audiencena'generallorientapion;quthe

innbvatibh,hto what-the .innovation,does, :and-to.sources- of-
additional information about it.

During the second step,iithe. interval: of gathering infor-
z'mation;&evaluating;nand:deciding,tontryjor*nqt to.try:an
Ainhovationy;motivationalvmessagg;gonpent~iSJemphasiggd.u 1
‘Emotional.appeals;ape4nbt.emphagized)duningrthis\iptqrvalmv
. ‘Rather, emphasis.;is placed:onginformation‘whicpygiveswindipations
.of the function~an;innoVationyperronmgﬂandqtqllsﬁgfﬁbqpefips

- and consequencgs,of;uging;ituorfnot;using«itwu Bogue..suggests
xthat: there.:should-pe- indication of :how-the ;innovation under.
conslderation solves the problem .being confronted, general -

Hinformabionaabgut¢thegusemo£~theginnoyatiqggon;altgrnatives
to it»vandtdesignationiof .sources oftvinformation: about ;the,

bﬁinnovationxand alternative%;to~it z:Information can .become

increasingly specific.
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During“theithird rstep, ‘that of~,:;;ppiemeht1né & trial,
inféﬁﬁéttdﬁél*dBntentCShoﬁldibeyemphasizeda'&InfoﬁMation
‘dpriﬁé?thisfiﬁtenvarfshduldaprovide‘detailed;ﬂcleary.and
complete-inférmation on-how towuse:thef-innqvationschosen"'
for trial. Motivational:-appeals which are emotionally oriented
should not 'bé ‘used’ during this interval.:

During this third step, there are possibilities for

“Potenti4l-adoption andicéntinued-use.of the innovation, of
péféﬁtial'rejécﬁionvofﬁaﬁ‘iﬁhoVation,gdr potentigl modification
of ‘it “During’ this"interval theére are ‘occasions' forcmotivational
réinforcenent. ‘The motivational: appeals:used’duringi this: -

Jinterval'éan’ emphasize:iknowledge. and ibenefits! aswell as,.
‘emotions. i Needs for' information are.special and minimal-.:
(Bogue, 1963: 55-59).

‘ “ by Legitimation content .

-Méssage conténtfWhich;1egit1mizéétmessage-gnd/orrcommuni-
cator ‘1s' regarded as:'closely.related:to’ identity.: Bogue‘ makes
no ‘dttempt ‘toirelate:-this- type: of message -content to:steps

“of"the''ddoption "process" (Bogue, -1963: 65~69).: Presumably,

“then}* endorsement and/or"récommehdatibd‘by.an*huthérity{éh- -

''perdbnal or institutional;’ traditional or’ experiential) —i=: -
‘¢an beused as i1s:judged advisable ‘during ‘eachor alll of.:the
gteps
“ividTHere ‘appear ‘to 'bei fouricircumstances :underswhich' legiti-
"mdﬁ;dﬁfof MéﬁﬁagéTénd/SF éommunicéton’wouldfbe51nrorder;wa,‘

‘edchireflects sometransition-and “éhange in structural:rela-
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tionships within a target system. One is the circumstance

"’J‘f“‘“ﬂ i '; » bt -"j KL R R

in which a change agent contacts a target audience. h“second
L BRI 2Y I [P IR Yo

is the circumstance germane to establishing and maintaining

* 3 l{ Ny 4

the credibility (competence and safety) (Rogers, 1973 s
122-128) *3¢ 5 change agent.’ A third is that “in’ whiéh an ‘adop-
. !,“‘"',*':'x il . s
ter's Identity concept is changing and a new aspect of ' .

identity 1s in need of stable reinforcement. A folirth #is- "
tﬁgt in'which‘an”adopter's modg'of’hehavior 1s changing ‘and

motivation for a néw mode of Behavior 15 in need”of stabie
réiéééécéﬁenéﬁ‘ Fach of these dan be seen as pérfindnt to
QU I

each interval in the sequence of steps, or stages, of Irinova-
n 'nq ", i L . BRI o : . "J' - r . \‘_&}
tion adoption. ' e
"‘,“f Sy [ i Vi . L
In the context of a social system, this kind ‘of’ use of’
f‘f !‘n/. ' 5» B ’

authority illustrates "significant others" (Sullivan, 1953&)

’f 1,,3‘,4 R P S
and reinforces the premise that there are close relationships
between message content which legitimizes and identity concepts

1..17 i o, ; A . t

within the social system.

1

-

1y DT

A J RSN PETLA, BEATAN

Even though there are indications that, throughout th3
It‘ b ! . v i ot
continuity of steps in adoption of an innovation, there are

elements'of message content which are contingent upon identity,

5.
T \,err: SRS

we have no hard evidence on relatlonships between specific
‘)‘é‘”., e by o )

aspects of identity (identity concepts, per se) “and adoption,

o
' ‘t . 1, (‘v :"

rejection, or modification of specific recommended innévations.
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b, Steps, identity change, and message structure
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The implications of steps in adoption “of innovations
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or an innovation decision "nrocess." for message structure
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on, knowledge,rattitudes, and practice---,
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are not well articulated, if they are known. The few comments

ra Y 4. M
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which %re available relate most closely with the function
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of the second step in adoption as described wither by Rogers

Pl H R ‘1_'_:(: L VR , ‘-. Y uf

'

or,py Bogue. For Rogers, it is the function of persuasion.

for Bogue, it is_the step of getting information, evaluating

Ve -
AT A S

and deciding fpte e re e . .

A general obJective of innovation-related communication
DA I 1N AL i e
is stated thus. " T the population should be exposed to
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and helped to adopt certain fundamental attitudes and values

C

)
4

e

,7
st

B ity oLt

thatv_are. highly correlated with successful - - =" innovation
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(Bogue, 1963: 69) This reflects a portion of the range of

{ 4

i' 1

influence held as appropriate for communication,---influence

v !

.,.l N . va 1

and reflected in

- W i [ T

KAP studies. A few observations are reported, relative to

<
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changes in attitude and behavior through persuasive messages,

I " “
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that indicate a connection between message structure and

O T S v

identity., ,
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"Attitude and behavior change are more likely
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if the message presents both the advantages and

. I3
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,.che disadvantages of the innovation, especially if

"‘-, 5 :) ~
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the‘receivers are initially opposed or are relatively
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_iore sophisticated" (Rogers, 1973 ~291—292)
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Observations such as these are subject to question, since

~,’ > ) N O LA .
[ st 3 .,,,f'X ’{_ A IR

the effect of persuasive influences is more readily discern-
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ible in 1aboratory experiments than in fleld tests (Rogers,

l
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l973:293). However, each of them indicates a relationship
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betweeg thejstructure of 8. nessage,and the way an audience
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isiidentifiedeff- by. desree of sophisticationfand opposition---
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during,the;persuasion function of the innovation-decision.
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There 18 no information showing relationships between
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a7 Al Transition; .

~5 1y Desplte the»importance attributed to identity by psy-
(chologists, behavioral scientists, and, some. communication
,specialists, it ‘has been neglected, or handled inadequately

when examined, .1n research dealing with innovation adoption

AP

or technology;transrep. .In messages pertaining to technology

transfer, identity characteristics are .seen in traditional

perspective as, related most closely to motivation of potential

Ty -

radopters -and ;to legitimation of messages and change agents.
¥ . a)"'-h

Potential«change in. identity, for potential adopters, appears
,to,be.related to a decision”to try an,innovation. Even 80,

ot ..x (%4

and although talked about as”a critical concept and facto€ in

developmental change, identity has not .been used consistengly

assa,cpitical,concept,in,systemsmof tnougnt,§pﬁvconcepts,Mand

4

M»..v

oﬁ3§peqpy,dealing with, social change for & person,, for a group
handgﬂpy,apsociety.
This oversight can be accounted for by several influences.

RV I

One 1s,the academic.science tradition of disciplinary separa—
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tion which made ‘it imperftive ‘that''social-scientists and-be=
S vioral sclentista should view-the same”situationwith dis-
cré%e'peispédti&éé”ﬁhbngﬂﬁhiah”lbéiééi relationships were'often
1ack1ng.

! A second 1nf1uence, ‘consistent' with the one cited above,
i1s the "demographic" orientation with which' early innovation
adoption research was done. This was an orientation in which
social and demographic characteristics. of.a:population were’
examined in association with adoption of 'innovations. - In
terms of one type of analysis’, this oFiéntation hasi‘provided
1néiéﬁﬁéqiﬁ£6'somé'aspééts of how the ‘adoption of innovations
gakes place. The orientation Has imposed limits ‘on what ‘could
63‘;¢édﬁpiiéﬁed. ' CuPrent questions cannot be answéred with

'"dééldfiﬁhe'"tfdditidnal" demographic orientation; * -

A pending transition in orientation 1g described thus:

ST Ameliopation of methodological ‘deficienciés in KAP:
(knowlédgé, attitude, practicé)‘surveyS'is'certainly needed,
:ngt@fartmbfe"fhndamentai'16'én entire recasting of‘ the ‘théore-
tical framework in which'KAP studies aré designed; with-spécial
;obéfhaul of the 1ndependent ‘variables 'that are studied. This
'iﬁbiéVément'or'KAP'studfes,”so as ‘to free them from their de-

mographié origing, ﬁili'dot“éééﬁi"uhfii‘ébmpéténtlbehgyiorgl
“Gefentists with s phimary foeus on ‘communication processes
enter the field --- ‘such stholars have been remarkably absent
"'t6 aate '(Rogers, 1973: ‘$71Y’
" Roge¥s “Subsequént’ contributlon'to this transition (Rogers

" and Agarwala-Rogers; 1976) pushes in the direction of holistic
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L‘c‘zbnc'eptg"alizatibm ofi soclal* systemsyin: which::communication:is
:ian::1ntg’gratgir;’gﬁ,z!’proc_ess "3’ Thet usei.of::ithis nk,i‘nd’ ‘of orientation
provides ‘potential:opportunity- for:.inter-disciplinary. develop-
<ment: and ‘the;d'\ove’rhaul of. the’ independent..variables" which:is
mentioned:above..- In, this- transition,: 1dentity:can be examined
= tordetermine dtsy si:gpificance\ for technology- transfen .and .de~
-1 Velopmental .change.:" *
#B " Research: implications of .the' transitioni: . -~ ‘
vI-Itl may’ be impossible at thisi:time to.:indicatealls the::
‘«"implications of’ .the above transition ‘for research.‘on relation-
‘ships:béetween:identity.‘and: innovation: adoptioni:Yet,! there
are relationships: which can. berexamined -current ly:which-ican
‘Liprovide cues' For.future:researchy. ot . 1. .. U] . odiugt,
« ¥ Consideration:needs:to:be..given,: initially, to ‘a 'fewrbasic
‘relationships. ..Iniorder. to.do this, 1t will be ‘necessary:to
's;~mé.ke some:modifications.in conceptuali-orientations.:: First:,,
sv::l:tiewi*lil‘ ;bet,necgssary.‘ .tor.break away from use of :the:expression
"process" as it 1s used in association with adoption stages;,
'or; steps,- .‘and:.twithwthe:’s‘equen“c“e‘.‘:of; functions. in athe::frinova-
tion-decision.: . The! rsequentlally: arranged: :aspects of’ a:tran-
‘sltidon :do'.not: ‘riecessarily. describe.:a :process: ==w<ia; continuity
%"fcl)lemowfe'rrx‘ent'.>: ‘The.event under.consideratidn:‘canf.be’ more Jade“-,
ﬁ(‘dgi:a{yely l‘ab’el‘ed' an.adoption-transition which 1s' a reorganiza-
~tlon "of ;structurally integrated relationships..c 23 .Jd.auig
! {Presumably,:the..adoption~transition’ entalls" change s"~751n"

. knowledge;)iattitudes;. ‘and ' 'practices.on the ipant "of: individuals.
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dtuwcani:alsoentallia; concurrent change 1n~obJectrrelationships
forrthem, :w1thfthia*perspectiveﬂin mind,”consideration'heeds
to:be- given’to relationshipsxamong:avgivenJidentity ‘concepty
knoWlédge, +attltudey: and- practice: in- aligiven object :relation-
sh;p.y Dpscriptibn;ofxthese relationships! would..constitute:.
base .data: with-which:to:examines relationships: between. changes
in identity and changes in KAP in a given..object relatioq%hip.
Speculative;pnoJection'beyoqQLth;sipp;gtuneeds’to.be
dndertgken;withwcautionshonezneeds~t9 stick“imaginatively
rnci0§grtthis;datar;':Henceggone;wouldwdo-wglltto.recognizgtthat
thewKAg‘concept3mightaultimately'bggmodified,on the basis:.of
evidence:-and. .that..the adoption.!'stages! might, also undergo...
further modification. Recognizingvthigfgopsibility, oneﬁcquld
~rlook.'for systematipﬂrélationshipsramopgxknowledge,hattitude,
‘practice,and«ldentity which' would: constitute a:phase:in the
transItionﬁtowardwadpptionwoﬂ an  innovatlon.' " Changes: in.specific
:Qrélatignships‘among‘these‘couldtconstituteﬂthewthaseAtbhphaBe
transition which ‘1g’ adoptions. |
+avoeWithethis approachs? eonsideration .could :be given;to the
-extent: to» which particular aspects: oprotential .adopters!:’ i
v identity,concepts -aresassociatedswith thelr: decisions .not:.to
.xny,-orftogtrywand'adoptlorwrejectwrorpmodify, specificwinnova-
amtionsrwhich are ,avallablet to.them. ; In this veln, .1t wouldube
possible to examinerthesextent to: which facilitation of . 1nno-
'vationfadoption ds: reflected An. identity:and theuextent to

\pgmwhﬂch‘constraints on 1nnovation adoption\arewreflectedJinv x

identity.
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u With these typesdof inrormation,qy hand,. it .wopdd be: pos-
et S ie,to*engmine the ianyence of identity,goncep Ny Sinclud-
ing some of which we may currently pgx“ﬁ?ﬁ?ﬂ€{§5§!ﬂﬁ?@w&9;
message design for communication to influence developmental
change and technoiogy transfer. And for this type of work,
aspects of current knowledge and insight can provide guidelines.
A relationship between communication and phases of the
adoption-transition are recognized. Communication "must
provide helpful information and motivation at each state og’
the adoption process" (Bogue, 1963:22). And there is recoé—
nition that communication should be a combination of related
messages. "A communication should consistlof a logicaiiy '
organized group of messages presented -in a sequence‘and aimed; :
at accomplishing a specific obJective. - -t (Bogue; f963i ;
17). "A camggigg}is a preplanned set of. communioation activities \
designed by change agents to achieve certain changes in receivers'
behavior in a specified time" (Rogers, 1973: 277) Campalgns
have value. as variations of a continuous program ‘of communica-
‘tions.* , _
'Cr:/Research utilization |
It.would seem‘then,tthat research in this area would prof

dnce evidence which might be utilized in two different ways.
| dne’wouldAentail appropriate use of identity concepts in
.messages throughout a program of" communication designed to

effect change from one phase to another in the adoption transition
A second would entail ‘use of identity characteristics of potential
'adopters as indicative of their relative readiness to adopt a

given innovation.l
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