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VILLAGE LEVEL COWNUNICATIONS IN MALAWI

Excerpts relating to radio from a_report prepa: B-39
by Dr. Daryl Hobbs, Department of Rural Sociol:¢
Universxtx of Hissouri, Columbia, September, 1!

for the use of the University of Missouri AID
on mass communication,

Malawi is a country in transition. Although many
tribally-based customs still pertain and serve to regulate activity,
eignificant changes are occurring in agricultural practices, range
of contacts, association with external social, economic and poli-
tical institutions and apparently in the aspirations of the people.
There is considerable evidence that the village people in Malawi iden-
tify themselves with other unknown persons .as being a part of a nation
and that they aspire to objectives which can only be obtained through
various proceases of modernization. This evidence can be taken as an
inferential indication that communication has and is occurring between
the Malawi villager and the world outside his village.

Before turning to a discussion of social and communication patterns
among Malawi villagers a few general comments may be in order regarding
radio as a means of communication. First radio is essentially an im-
personal media (although obviously capable of becoming personified)
which transmits information from unknown persons (unknown by direct
experience) in unknown situations. It ia capable of transcending
illiteracy since no quality is rejuired other than ability to verbally
understand the lanjuage. However transcendence of illiteracy and of
social distance and social values are not ejuivalent. The mechanical
problem of using radio to convey messages is solved by increasing the
namber of radio sets. However, establishing radio as a credible (expart
and trustworthy) source of information can be a more difficult process.
I involves not only programming and source considerations, but the
limitation of radio as a media as well,

Radio as a mass media is capable of expanding the range of shared
experience and common interest of a population. By so doing it is
capable of incroasing both empathy and conformity. However, these effects
of radio may also be viewed as an initial obstacle in areas where radio
is not an eetablished media. Initial effectiveness of radio may be
depreciated by the lack of common interests and shared experiences,

The source encounters difficulty in framing messages in the areas of
shared or overlapping experience between the source and the receiver.

As suggested carlier in traditional socioties a preponderance of commu-
nication is of an expredsive nature and relates to events, circumstances,
and persons located within the locale of the individual, Ra&io, how-
over, as a mass media is not able to localize all information., It's
presentations must of necessity be goneral rather than local.
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The basic Juestion to which the author addrussed himself during
his visit was simply "Where do village people obtain information?"
Implicit in this questibn is én overriding concern with instrumental
information although channels conveying expressive information were
not overlooked in the invustigation. Althoush attention was fooused
on the general quostion of channels of information, attention was also
devoted to a wider range of juustions having a bearing on communication.
It was sought to duturmine some of the Hasic elemunts of the village
social system, such as leadership, power, beliefs, criteria for status,
division of labor, roles, attitudes, etc., since these all have a bearing
on processes of communication and receptivity to information, 1In
addition an understanding of the social structure provides a soundor
basis for formulating recommendations concerning communication strategy.

A majority of Africans reside in nuclear villages with the agri-
cultural land surrounding the village. The size of the villages varies,
but with an upper limit of purhaps 100 huts. Contrary to the European
pattern the African villages arec not clustored around educational,
vconomic, religious, or goveramsntal institutions. Typically bomas,
schools, missions, and stores are locatud separatuly and tend not to be
surrounded by residences. Consejucntly the village serves principally
a residential and an occupational function and the other institutions
are ovidently not viewed as an intcgral part of village life. One eoffect
of this spatial suparation could %e¢ hypothusized as an increase in physi-
cal mobility sincu tho individual must leave the confines of the village
to make use of thesc othor institutions. Such an "outside" orientation
could servse (and evidently dous) an important communication function
in facilitating contact butwesn poople from various villages and thus
oxpanding thu scope of oricntation and influence.

Although thu typical pattern of settlement is the nuclear village
this pattern is essentially modified along stireams, major roads, and
along thu lake where it was obsurved that huts are located in a line
pattern. This scemed to be particularly true along roadways, which
is indicative of a dogree of importance attached to access to routes of
transportation,

Tha extent of interaction bctweun villages is apparent by the
labyrinth of paths which connecct villages. Some of these paths are
apparently tributaries to major routes to markwts and trade centers,
however the ubiguity of paths can bo taken as evidence of extunsive
interaction butwuen villagés. It wis noted also tiut many of tho
paths lcading to markets and othur institutions lead directly through
other villagus.,

Although thy predominant patturn is the nuclear village the bounda-
ries of the villages arv apparcntly not always well defined. In some
casuvs thure are clusturs of huts which are not contiguous with the main
part of the villuge but arv dufined as being part of it. At locast one
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explanation for this noncontiguous pattorn was that the outlying Rute
were so locatod because of greater proximity to the gardens of the
hut ownurs,

The impllcations of the ucological patterns for communication ses
to revolve around 3 major points: 1,) the lack of an institutional
complux in vach village 2.) th. apparent duérea of interaction between
villages and 3.) the lack of clarity of village boundaries. These
threc factors luad to the genvralization that tae village dous not re-
pruscnt a sclf-sufficient social and c¢conomic unit as ie frejuently
found in otier traditional sociutivs, Conscjuently the range of
mobility and the scopu of the oriuntation of the villager extend woll
boyond tho confines of the village. Not only does the villager fre-
quently visit othor villages but hé is brought into contact with people
from a relativoly large number of villagus when he visits a trade
cunter, an FMB bush market, thu African market, or the Boma. Such
oxperioncus also bring him into contact with othur social and cultural
elumonts and thus cxpands the scopo of his pursonally experienced
onviionmunt.

The throo factors cited abcve also lead to the conclusion that
the village is not a highly integrated cohusive gocial unit which is
tho only basis of identity of the villager. Apparently identification
with the village is relatively weak sinco tho village serves no vital
function for the individual, i.¢. it is not essential for protection,
nor is tho villagur depundount upon other village people (other than
rulatives) in thu production or pruparation of food and shelter.

Thus, although virtually all Afric..e live in viilages, it sovms that
the village is ncither (a) thc most significant social unit to him
nor (b) the only territorial basis of orientation and identification,

A most significant aspsct of land and land use among Malawi
villagers is that land has little or no nogotiable value., The villager
has tillage rights to the land but dous not hold a nugotiablo title.
His rights aru accordod by consocnsus and insurod by tribal courts
which rulu in land disputc cascs.

Tillage rights are matrilinval, meaning that land is passud from
one gunvration to thu nuxt on tho fomale sidu. This system is functional
since it guaranteus to thu fomale the moans for subsistenco, Howover,
at luast in the contral district this systum is somuwhat mouaningluss
gincu thurc is "frouw" land at the purimetur of each village. Thus
if a young man wishus to start farming or if an ostablished famer
wishes to oxpand the amount of land hu is farming he nued only go to
tho purimeter of thu land cultivated by the villagors and announco his
intuntion to begin férming a part of tho unclaimecd aroa. Ho at the
samu timu iduntifius tho boundoarius of the land ho intends to till
which aru theruaftor rocogni~ud by other villagura; Sincv land has
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no pegotiablu valucu and sincu the limiting factor in thy eize of
farming opurations is thu nou thury arc apparuntly fow disputos which
arisu concuvrning claims to unused land.

With labor as a limiting factor and with apparcatly little popu-
lation prossure, land dous not roprusont a significant commodity to thu
villager. Whure competition dous dovclop for land (and disputus cmorge)
the basis of computition apparcntly involvus the location of the land
(with rospuct to thu villags) and/or it's porcoived fortility. For-
tility bucomus an important considuration in incrcasing pur unit output
gincu labor is a limiting factor and loisuru time appears to be an
important valuc.

Tho locality basud social systems among tho Africans rufloct the
boginnings of social, uconomic, and political transition. Although all
Africans have somo tribal affiliation it would appuar that tribal in-
fluencos arc diminishing. This is particularly uvvidept in the area
of leadership, where economic success and political party participation
apparently are replacing tribal affiliation as criteria for social power,

Although there is a notable lack of organized activity in villages,
this too is in the process of cnange. The formation of various kinds
of committees at the vill:ge luvel 1s occurring and the Malawi Congress
Party has apparently ustablishud an ¢ffuctive organizational structure
down to the villagc level. There seems also to be a desire and an
enthusiasm to participate in such orgonized activit:ies. Several infor-
mants mentioned that computition was emerging among village men for
positions both in thc Party and on various kinde of committees.

As a further comment on social organization it appoars that the
functions of the extended family ars beginning to diminish, and that
the nuclear family is emerging as a more éﬁnctional unit. Work in
tho fields and gardons and the storage, preparation, aad serving of
food suum to ruvolve around the nuclcear family. Howsver, from the
etandpoint of sharing of food and labor thu uwxtended family still
persists as a communal unit. ZEach person has an obligation (informal
and reciprocal) to share food with a needy rolative. Tho expoctation
in this sharing arrangemunt is tihat the individual who shares can oxpect
rueciprocal treatment should hu be in a position of nevd, It is note-
worthy however, that this eﬁaring systum docs not extund to various
kinds of possussions. A farmor who owns a bicycle, a radio, a chemical
sprayur, c¢tc.,, is not obligatud to sharc the uss of these things with
rulatives or nuvighbors. Thus there is some indication that an acquisi-
tive sut of valuua aro buéinnxng to ruplaca the communal values.

With riespect to furtilizer and chemicals it was the opinion of mosgt
of the xnfopnants that farers have montally adoptod thuse practicus,
but that a lack of monuy was th. limiting factor. Thu general fuuling
was tiat vartually all farmurs would use fertilizor if it wero frea,
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Howover, it was my porsonal obsurvation that at loast part of tho mo-
tivation for using nuw practices is that thoy are rocommendcd. It is
'quite apparont that thore is a pattecrn of deferonco toward Buropeans and
Amuricans which results in a gunuoral willingnees to follow practices
thoy recommend. Consujfuuntly it is somuwhat uncortain whether certain
practicus are adopted bucausu they parceive the benefits of adoption
or because they have beoé recommended by Europeans or by the govern-
ment. In either case it would appear that there is a potential for
further inroads in uccelerating adoption of agricultural production
technology. .

Concomitant with the cognitive processes of the villagss and the
pattern of deference is the crituria employed in assvssing credibility.
Generally credibility is viewud as encompassing elements of perceived
expertnoss and trustworthiness. That is the receiver evaluates the
rolative credibility of an information source primarily on the basis of

these criteria. However, among african villagers who possess few

criteria for judging expurtness the principal criteria appuvars to be
trustworthinuss. In gencvral the criteria of evxpurtness seems to be
extundod to include all Buropuans, howovor they scem to be evaluated
individually with rospecct to tau more crucial variable of trustworthi-
nuss. Skupticism regarding thu trustworthinoss of information sources
(both African and Buropean) apparsntly devoloped during the Federation
when the word "propaganda" was addcd to the vocabulary to refer to
information and information sources which were attempting to changu
attitudes and practicos. Eviduntly a general distrust developed during
this period of all change agents reprosenting government, This is a
factor which all change agonts including radio have had to overcome during
the past coupl: of years. As will by discussed later there is consi-
derable cvidencu that goveramunt and thoss who represent it in the
broad context have bavn succussful in regaining the confidence of tho
villagers. However, it is omphasizud that trustworthinoss is still a
mory important considesration in ostablishin3 credibility among village
people than expurtness,

Among the more noticeable differences in values between Western
society and Malawi villagers is te significance attached to time. In
Western society time is viewed as a scarce resource which influences
social interaction in a wide range of activities, However, time seems
not to be an influencing factor among Malawiane. There seems to be
little if anyconcern with "wasting time", since as stated time is not
viewed as a resource. The pace of village life is slow and waiting
does not svem to arouse any impatiunce. Group activities are generally
unstructured and the activity begins when "things are roady", There
seums to be little sense of urguncy regarding the conduct of any
activity. ‘
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It is not entirely appropriate nowuver to'suggeet that thure is
a total lack of concern for time bocause apparently leisure is valued
by the village.people. The favorite¢ pastimus of village men (especially
during tha dry scason) involve coangroZ~ting together in certain places
(often a gstorc) to drink buer and engage in convorsation. The conver-
sation is upparuntly predominantly of an uxpfussive rather than an in-
strumental raturee ‘The places wheru men congregatu are quitu of ten
stores run by africans or in the market place, It was mentioned by
geveral informants that during the marketing season African men con-
gregatue around the bush markets and will stay long after their produce
has boen sold., Zvidently this pattern is stimulatad both by a desire
to visit with othor farmers and a curiosity about the grading and salc
of the produce of others.

The desires of village people seem frequontly to involve labor-
saving devices such as ox carts, maize mille, and bicycles. In addi-
tion as mantioned earlier therc are indications that a part of the mo-
tivation to use fertilizer is to increase por unit production. It is
not certain whother the desire for such labor saving devices is mo-
tivated by a desire for leisurc timu or by a dusirc to oliminate hard
work. The spucific motivation howsver is luss important than thu
implications of thc desire t> reduce labor imput. It may be that for
gom.. kinds of tuchnology appeals mad. in terms of roducing the amount
of work reyquired may be more affe tive in stimulatiag adoption than
framing appuals in turms of incr.asing total production.

Howcver, adoption of mogt praclicus suems 1o be limitud moru by
a lack of monuy than by opposing or computing valucs, It is howevar
with respect to monoy that a major dilemma presunts itself to thu
villager., In rucent yoars uvidently as a rosult of grcater physical
mobility a desire has boun croutud for various kinds of mataerial goods.
according to informants villag. p.ople dusire {in ordcr of prufurence)
bicycles, clothing and shoes, radiu.s, budding, and various consump-
tion itemo such as soap, beur, soda, cigarottea, etc. However, with
the extremcly limited income of most villagers the above items are
in competition with production technolopgy such as fortilizer, chemical
Sprayers, OX carts, plows, ctc. ©Especially the latter two items
reyquire amounts of money which ¢jual or cxcoed tie total annual incone
of most farmers. Consujuently the dusire for consumer goods may re
sult in the uxpuenditure of mones for these items rather than for pro-
duction itcms which would mcan deferring or delaying gratification,
The notion of foregoing itens in ths short run to achieve a greater
but lang rua retura is n.t, howevur, consistent with the value oriun-
tations 5T time purspectives of villoge peoplu.  Thus it would bu ex-
pected tnat purchases of bieyeles, whovx, radio sets, etc., will con-

tinue to increase and consyjuuntly "a l-ck of money" will continue
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to be the major limiting factor in the adoption of.agricultural prac-
tices. This would be particulurly trus for larger production items

such as plows and ox carts since neithur the inclination or the insti-
tutions to savu muney from ong crop yuar to the next svom to be presont.
It would seum that this basic dilemma--consumption now V3. production
inputs--suggust programming implications both for radio and the broader
range »f Extension work. Aalthough such fundament.:l attitudes and values
are diffacult to change via radio aione such an approach could be incor-
porated into the listening group plan.

The changing pattern of vaiues is porhaps epitomized in the young
puople of the villeges., Among the young men there seems toc be a great
desire foar money and material possessions and conacfuently 1ittle desire
ts> fann. Their experience with farning has been that it involves hard
labor and little income s0 conscjuuntly they are looking for opportunitiuvs
outside the village. They secm not t> recognize the commercial oppor-
tunities in farming.

From the standpoint of thu mission of the University of Missouri
tuam it would appear that young pevple may be a particularly relavant
audience for radio. The young people &njoy music and consejuently
listen to radio whenever they have the opportunity. Being pomewhat
frugtrated in their exasting circumstancus it is probable that the
young people would be especially receptive to information concerning
means of improving their situation.

Ir visiting with village people I was impressed with the oxtent
of nz2tionalism prevailing in the country. The villagers identify them-
gelves 25 Malawinns and seem to be well informed regnrding the Presi-
dent, the government snd their becoming = Reﬁublic. This identification
with the country, President, and government would scem to be a highly
significant fzctor from the point of view of values and communication.
In terms of values it is jndicative of an externcl orientation (toward
unknown peroond in unknown situations) which in Lerner's conceptual
framework is 1 cruci:l factor in the process of modernization. The
implications »f this oxturnal orientation for communication and social
change are manifcld. The oxternal orieatation would be oxpectud to
enhance recuptivity to external communication media, to modify aspira-
siong and to facilitate the change of traditional norms and valucs.

The structure of the Nyanja langucge algo provides some insights
concurning at least thu past values of the villagers. The past is
smphasizud sincu the lanzuage lik.: other aspects of culture is also
undergoing change. Chahge is evidencud by the faet that most Duropean
induced technology has not beun translated into Nyanja, but rather is
communicated in English or with a slight modification. WHords such
as radio or wireless, automsbiilc, fcriilizer, otc., have boen incor-

poratud into the language. It is also intercsting to note that the



(8)

term "propaganda" has been adopted from Inglish along with itse nega-
tive connotation. '

The prior hunting and protuection role of the male is reflucted in
the division of labor butwsun suxus, 4although the principal ooccupation
of m:iles today is faming the huating role of thu male seums to have
conditionud the faming rele sincu ths male appears to be more concernad
with cash crops while thu female is more concorawd with food crops.
Thus the male controls most of the cash incoms of thu fanily and appa-
riatly makes most purchasing decisions, womun gonurally do not know
how much monuy their husbands havo and it is vory unlikcly that they
would ask, omen guncrally maintain control of a small amount of monuy
" obtainud from the salc of flour and groundnuts. Obsorvation of an
African markut provides a cluar indicztion of the association butwoun
the malu-fumalo division of labor and various kinds of crops. Mun aro
almost uxclusively concurnud with the production, processing, and salc
of muat 2nd fish as wull as tobacco, cotton, tua, ote. Likuwise thu
fumale seems to bo uxclusively concurnud with all aspucts of maizu
production and proccssing.

From th: stanupoint of comaunication the abovu division of labor
svems to have at least two implications. 3Sincu the mele rucuives most
of the cash incomu hu also mak.s most »f thu purchasing docisions in-
cluding production inputs such as furtilizer. In talking with FMB
pursonncl it can bu generalized that the malo only buys fortilizor
and chumicals to bu appli.d for the most part on cash crops, Conac~
quuntly, malus would soum to bu thu most rulevant targut audiuvnce for
not only agricultural production information but for commurcizl advur-
tising a8 wull,

Radi> ruprusunts virtually the only mcans of mass communication
within the country, Consuquoently it is in a position to play 2 highly
significant rolo in ruvinforcing patturns. of oxtornal oriuntation which
are in process. In uxploring the quustion of radio (and kuuping in mind
that uxporicncus were limitud to the Cuntral and Southura rugions) the
folluwing scum to bu safc gencralizetions:

a. Practically all Melawizas are aware of radio and of MBC., It
could 2lso bu safuly a2ssumcd thzt all Malawians have auard radio
and moru particularly MBC. Although it is not pissible to maku

a2 V.ry preciso vstimate it was the genural conclusion of all
inforaants that thurce was at least one radio set in uvery village,
Radio scts aruv alss oftun guen and heard 1n stores, markots,

FHB, 2nd othur placus wihure vill .:ov puople congregats. The ini=
tizls MBC are universally rocognized 28 the radio station.

b. It can also bu s:foly concluded that 2ll villagurs woula
like to have a radiv sut. Howuver, therce is some indication Jf
pr.ference for o short wave sut, On scver.l occasions villagu
people madu duprecatory rumarks .oout the lizoru radio sincu it
Wway only possible ty ruccive onu st:tion. Infommation about thu
Nzoru and its comparative cost h~s been widoly dissuminated
principally by having scun the set in storus and telling other
people about thom,
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ce Obsurvation and communts of infurmaato suggust that radio” is
desired principally for unturtainmunt although villags pevplae aru
quick to paint Sut the informmation rolu it pleys., Cortain kinds
of information, such a8 nuws about devulopmunts (such as the sugar
schumc and activitics of thy Prosidegt) scam t5 have a widespread
sucondary impact, Thtt ios, owners of radio sets hear about these
things and from that point >n the bush telograph takes over.

d. Radiy is viewed gunerally as a oredible sourco of infarmzation
and news. Evun though it is highly imporsonal, poople apparently
identify radio in tho bro~d contuxt >f government. The associa~
tion of radiv with goveramsnt suvems to onhance its oredibility
amyng thu rank and filu sincu govuramunt seems to rank high in
trustworthinuss.,

¢o In turmme of nudiuncu it was my guneral imprussion that radio
as it now uxists in Malawi hzs greater appoal for younger than for
oldur puoplu, This is truu principally bucausse of the musical
emphasis of tho station which just as in western countries appoals
primarily to the ysunger genuration.

Aloy as statud pruviously, young men in particular sevm to have
less to d» than oldur men and girls, consequuntly if they have
aceuss to 2 radio set thoy may be oxposed to radio moru hours per
day than any jther sogmunt of the village,

I would contund that fumalus uspucially during tho dry svason
compisu 2 sizable portion »f thu dnytime audionce., Therc appoars
to bu s.me radio listuning by fumalos as they purform their do-
mestic tasks. 4ds suggcsted proviously, females may bo a parti-
cularly ‘rulovant targut cudience for radis during the mornings
of thu dry suason.
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CLASS “A” TIME

MONDAY THROUGH SATURDAY: Sign on to 8:00 am.;
12 noon 10 1:30 pm.; 6 to 8:30 p.m.

SUNDAY: 10:00 a.m. to 1:30 p.m.; 6 to 8:30 p.m.
:20 Announcements

Spot Package Nyanja or English ................_ . £ 2.15.0 per spot.
£16.10.0 Tumbuka ... 1.15.0 per spot.

:30_Announcements

Spot Package Nyanja or English .................___ £ 3.15.0 per spot.
£22.100 Tumbuka ... 2.10.0 per spot.
:40 Announcements
Spot Package Nvanja or English ................._ £ 4. 0.0 per spor.
£24. 0.0 Tumbuka ... 000 2.15.0 per spout
:60 Announcements i
Spot Package Nyanja or English....................... £ 5.10.0 per spe
£33. 0.0 Tumbuka ..., 3.10.0 per sp«

SPONSORED PROGRAMMES

10 Minutes
5 Minutes

B

(NYANJA AND ENGLISH)

S Minutes......... £ 6.0.0 per broadcast (Six Times Per Week: £32.8.0)
10 Minutes......... £11.0.0 per broadcast (Six Times Per Week: £59.8.0)

(TUMBUKA)

S Minutes......... £4.10.0 per broadcast (Six Times Per Week: £24.6.0)
10 Minutes......... £8.15.0 per broadcast (Six Times Per Week: £47.5.0)

RATES FOR LONGER NEWS FEATURES AVAILABLE FROM
MBC COMMERCIAL DEPARTMENT.



CLASS “B” TIME CLASS “C” TIME

SUNDAY THROUGH SATUKDAY: 1:30 pm. - 6.00 pm. MONDAY THROUGH SATURDAY: 8 a.m. to 12 noon; 8:30 p.m. to Sign-of(.
20 Announcements . SUNDAY: Sign-on to i0:00 a.m.: 8:30 p.m to Sign-off.
Spot Package Nvanja or English . ... ... ... £ 2. 0.0 per spot. R
£12.100 Tumbuka . ...... ... .. Ll 1. 5.0 per spot. P N ;20 Announcements
Spot Package yanja or English ..................... £ 1. 5.0 per spot.
:30_Annuuncements £7.10.0 Tumbuka .coeoevvereininnnanns eeraeeenns 15/- per spot.
Spot Package Nyanja or English .................... £ 2.15.0 per spot.
£16.10.0 Tumbuka ............. ... ol 1.15.0 per spot. :30 Announcements
:40 Announcements Spot Package Nyanja or English ...................... £1.15.0 per spot.
Spot Package Nyanja or English .......cocoevennnn. £ 3. 0.0 per spot. £10.10.0 Tumbuka ..o 1. 0.0 per spot.
£18. 0.0 Tumbuka ...cooiiiiniiiiiiiieis 2. 0.0 per spot. .40 Announcements
:60_Announcements Spot Package Nyanja or English ...l £2. 0.0 per spot.
Spot Package Nyanja or English ........cooeiiinn... £ 4. 0.0 per spot. £12.00 Tumbuka oo e eeees 1. 5.0 per spot.
£24. 00 Tumbuka ... 2.10.0 per spot.
SPONSORED PROGRAMMES :50_Announcements
Spot Package Nyanja or English ...t £2.10.0 per spot.
One Hour ....coovvnivnininnnnn, £34. 0.0 £15. 0.0 Tumbuka ..oeevviiiieenireniciiraceeniaes 1.10.0 per spot.
Half Hour «.ccovieiiiiae 17.10.0
15 Minutes .......... et 9. 0.0
10 Minutes ......coeveaeeeninnnnn 6. 5.0 w
S Minutes .......coeiiiiniiane.. 3.50 Ove Hour £24. 0.0
MBC NEWS Half Hour «ooevveennieceeneinans l%llgg
(NYANJA AND ENGLISH) 10 Mimwtes (11T 4150
5 Minutes ......... £4.7.0 per broadcast (Six Times Per Week: £23. 9.8) 5 MinuLeS .ooooooenrsernnann . 2.50
10 Minutes ......... £8.0.0 per broadcast (Six Times Per Week: €43. 40) F TR e
(TUMBUKA) MBC NEWS
5 Minutes ......... £3.5.0 per broadcast (Six Times Per Week: £17. 6.6)
10 Minutes ......... £6.5.0 per broadcast (Six Times Per Week: £33.15.0) (NYAN]AdAND(SEN_?LISPg Week: £16 4.0)
5 Minutes ......... £3. 0.0 per broadcast (Six Times Per Week: .
RATES FOR LONGER NEWS FEATURES AVAILABLE FROM : x Ti Week: £31. 1.
MBC COMMERCIAL DEPARTMENT. 10 Minutes ......... £5.15.0 per broadcast (Six Times Per Wee 0)
(TUMBUKA)

DISCOUNTS: Rates are subject to normal agency commission, payable to recognized
advertising agencies.

TERMS OF PAYMENT: Within Malawi: 30 days from Invoice Date. Outside

Malawi: 90 days.
CANCELLATIONS: Cancellation Notice must be received at least 30 days prior RATES FOR ngg%%sg\ggcﬁ%%ﬁsk ’?}X EAI!}:I#BLE FROM

to cancellation date.

5 Minutes
10 Minutes

£2. 5.0 per broadcast (Six Times Per Week: £12. 3.0)
£4. 5.0 per broadcast (Six Times Per Week: £22.19.0)




SPECIAL RATES

10-Second Announcements

NMBER PER NUMBER PER PRICE PER COST PER
WEEK DAY SPOT WEEK
Yewer than21 - £1- 5.0 -
21 3 23/. £24- 3.0
28 4 21/. £29. 1.0
35 5 19/. £33. 5.0
42 6 17/. £35-14.0
49 7 15/- £36-15-0
56 8 13/6 . £37-16-0
63 9 12/3 £38-11.9
70 10 11/3 £39. 7-6
77 11 10/5 £40- 2-1
84 12 9/9 £10-19.0

FIXED.TIME SPOTS

Commercial Announcements to be broadeast at a specific time or within a specific

time segment may be purchased at a cost of the regular spot-rate plus a 109,
surcharge.

NEWS ADJACENCIES

An Advertiser may purchase an availability adjacent to an MBC News Broadcast
whe last commercial message prior to a News Broadcast or the first comm-=rcial
message after a News Broadcast) at the regular spot.rate plus a surcharge of 25%.

SPECIAL ANNOUNCEMENTS

The Rate for **Special Announcements™ is 10/- for each 25 English words. The
following persons and”or organizations are cligible for this Special Announcement
Rate: Government Offices and Agencics in Malawi; Educational, Religious, and
Charitable organizations or groups sponsoring events with the intention of donating
the prucecds to charity: Non-Commerciul organizations announcing functions or
meetings of members; Individuals announcing personal information such as births,
-deaths, marriages, thanks. etc.; and organizations sponsoring events in the interest
of public service.
All announcements of an emergency nature (authorized by the appropriate police
officials) shall be broadcast free of charge.
All *Special Announcements” shall be paid in advance prior to broadcast time.

PROGRAMMES IN THE PUBLIC INTEREST

The Malawi Broadcasting Carperation broadcasts many programmes in the Public
Interest which are availuble for commercial identification at reduced rates. Enquirics
to: Commercial Dept.

MBC PRODUCTION SERVICES DEPARTMENT

GENERAL CHARGES:

Studio - Including all necessary equipment. operator,

producer, perhour .. ... £2.101
Talent - Ve voice per commercial of 43 seconds or

less oo e 10/.

Per vuice per commercial of 45.90 seconds ......... 1. 0.0
Dubbing = Per hour

Materials - Per dub

CHARGES FOR PRODUCTIONS TO BE USED OUTSIDE MALAWI:

Studio = Including all necessary equipment, operator,

producer, perhour ..................... . L% nn
Talent — Per voice per commercial of 45 seconds or

bess . e e !t no
. Per voice per commercial of 45-90 seconds ... 2. Vv
Dubbing - Perhour eccoooeei 700
Materials = Perdvdb ... T 2100

GENERAL INFORMATION:

= Charges for special production assignments requiring commercial voicing
by other than regular MBC staff announcers, writing and scripting.
transiating, special effects, original music, and outside broadcasts,
etc., are negotiable with the Manager, Production Services Department,
or the Commecrcial Manager

- Discounts are available for quantity dubbing.

~ Postage charges, where applicable, are the responsibility of the client

- All enquiries should be directed to:
Manager, Product'on Services Department
Koom 34, Chichiri House
Malawi Broadcasting Corporation
P O. Pox 453, Blantyre, Malawi
Telephone: Blantyre 8461, Ext. 35.





