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VILLAGE LEVEL COINUNICATIONS IN MALAWI
 

Excerpts relating to radio from a report prepa: 
 B-39
 
by Dr. Daryl Hobbs. Department of Rural Sociol
 
University of Hissouri. Columbia. September, 1!
 
for the use of the University of Missouri AID
 
on mass communication.
 

Malawi is a country in transition. Although many
 

tribally-based customs still pertain and serve to regulate activity,
 

significant changes are occurring in agricultural practices, range
 

of contacts, association with external social, economic and poli

tical institutions and apparently in the aspirations of the people.
 

There is considerable evidence that the village people in Malawi iden

tify themselves with other unknown persons .as being a part of a nation
 

and that they aspire to objectives which can only be obtained through
 

various processes of modernization. This evidence can be taken as an
 

inferential indication that communication has and is occurring between
 

the Malawi villager and the world outside his village.
 

Before turning to a discussion of social and communication patterns
 

among Malawi villagers a few general comments may be in order regarding
 

radio as a means of communication. First radio is essentially an im

personal media (although obviously capable of becoming personified)
 

which transmits information from unknown persons (unknown by direct
 

experience) in unknown situations. It is capable of transcending
 

illiteracy since no quality is reguired other than ability to verbally
 

understand the lan. uage. However transcendence of illiteracy and of
 

social distance and social values are not e4uivalent. The mechanical
 

problem of using radio to convey messages is solved by increasing the
 

number of radio sets. However, establishing radio as a credible (expert
 

and trustworthy) source of informnation can be a more difficult process.
 

I involves not only programming and source.considerations, but the
 

limitation of radio as a media as well.
 

Radio as a mass media is capable of expanding the range of shared
 

experience and common interest of a population. By so doing it is
 

capable of increasing both empathy and conformity. However, these effects
 

of radio may also be viewed as an initial obstacle in areas where radio
 

is not an established media. Initial effectiveness of radio may be
 

depreciated by the lack of common interests and shared experiences.
 

The source encounters difficulty in framing messages in the areas of
 

shared or overlapping experience between the source and the receiver.
 

As suggested earlier in traditional societies a preponderance of commu

nication is of an expreSsive nature and relates to events, circumstances,
 

and persons located within the locale of the individual. Radio, how

ever, as a mass media is not able to localize all information. It's
 

presentations must of necessity be general rather than local.
 



(2)
 

The basic 4uestion to which the author addressed himself during
 

his visit was simply "Where do village people obtain infrrmation?"
 

Implicit in this question is an overriding concern with instrumental
 

information although channels conveying expressive information were
 

not overlooked in the investigation. Although attention was focused
 

on the general question of channels of information, attention was also
 
davoted to a wider range of 
luestions having a bearing on communication.
 

It was sought to determine some of the basic elements of the village
 

social system, such as leadership, power, beliefs, criteria for status,
 

division of labor, roles, attitudes, etc., since these all have a bearing
 

on processes of communication and receptivity to information, In
 

addition an understanding of the social structure provides a sounder
 

basis for formulating recommendations concerning communication strategy.
 

A majority of Africans reside in nuclear villages with the agri

cultural land surrounding the village. The size of the villages varies,
 
but with an upper limit of perhaps 100 huts. Contrary to the European
 

pattern the African villages are not clustered around educational,
 

economic, religious, or governmental institutions. Typically bomas,
 
schools, missions, and storez are located separately and tend not to be
 
surrounded by residenceG;. Conse4ucntly the village serves principally
 
a residential and an occupational function and the other institutions
 

are evidently not viewed as an integral part of village life. One effect
 
of this spatial suparation could be hypothesized as an increase in physi

cal mobility since the individual must leave the confines of the village
 

to make us" of these other institutions. Such an "outside" orientation
 

could serve (and evidently does) an important communication function
 

in facilitating contact bvtwoen people from various villages and thus
 

expanding the scope of orientation and influence.
 

Although the typical pattern of settlement is the nuclear village
 

this pattern is essentially modified along streams, major roads, and
 

along th LiAke where it was observed that huts are located in a line
 

puttern. This seemed to be particularly true along roadways, which
 

is indicative of a degree of importance attached to access to routes of
 

transportation.
 

The extent of interaction betweun villages is apparent by the
 

labyrinth of paths which connect villages. Some of these paths 
are
 
apparently tributaries to major routes to markets and trade centers,
 

however the ubiquity of paths can be taken as evidence of extensive
 

interaction betwuen villages. It was noted also that many of the
 

paths leading to markets and othur institutions lead directly through
 

other villages.
 

Although thv predominant pattern is the nuclear village the bounda
ries of the villages are apparuntlj not always well defined. In some
 

cases thure are clusters of huts which are not contiguous with the main
 

part of the village but are defi:,d as being part of it. At least one
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explanation for this .noncontiguous pattern was that the outlying flute
 

were so located because of greater proximity to the gardens of 
the
 

hut owners.
 

The implications of the icological patterns for communication see
 

1.) the lack of an institutional
 to revolvo around 3 major points: 


th, apparent degree of interaction between
complux in each village 2.) 


the lack of clarity of village boundaries. These

villages and 3.) 


three factors lead to the generalization that tae village 
does not ra

present a sulf-sufficiont social and economic unit as is frequently
 

found in other traditional societies. Conse4uently the range of
 

mobility and thw scope of the orientation of the qillager extend well
 

beyond the confines of the village. Not only does the villager fre

quently visit other villages but he is brought into contact with people
 

from a rtlativoly large number of villages when he visits a trade
 

cunter, an FMB bush market, the African market, or the Boma. Such
 

experiences also bring him into contact with other social and cultural
 

elements and thus expands the scope of his personally experienced
 

onvironment.
 

to the conclusion that
The three factors cited abcevo also lead 


the village is not a highly integrated cohesive social unit which is
 

the only basis of identity of the villager. Apparently identification
 

with the village is relatively veak since the village serves no vital
 

it is not essential for protection,
function for tha individual, i.e. 


nor is the villagur dependent upon other village peoplo (other than
 

relatives) in the production or preparation of food and shelter.
 

Thus, although virtually all Afric".,s live in villages, it seoms that
 

the villaSe is neither (a) the moat significant social unit to him
 

nor (b) the only territorial basis of orientation and identification.
 

A most significant aspect of land and land uso among Malawi
 

villagers is that land has littlo or no nagotiablu value. The villagvr
 

has tillage rights to thu land but does not hold a negotiable title.
 

His rights are accorded by consenous and insured by tribal courts
 

which rule in land dispute cases.
 

Tillage rights are matrilinual, mcaaing that land is passed from
 

one gunuration to the next on the female side. This system is functional
 

since it guarantees to the fomali the means for subsistence. However,
 

at least in tho central district this system is somewhat moaningluss
 

sincu there is "fro" land at the perimeter of each village. Thus
 

if a young man wishes to start farming or if an otablished farmer
 

wishes to expand the amount of land he is farming he need only go to
 

the purimuttr of the land cultivated by the villagers and announce his
 

He at the
intention to begin farming a part of the unclaimd area. 


samQ time identifies the bounarius of thu land he intends to till
 

which arQ thvruaftui recogniiud by other villagers. Since land has
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no negotiable valuo and sinco thw limiting factor in tho size of
 

farming operations is thu uot there aru apparuntly few disputes which
 

arise concerning claims to unused land.
 

With labor as a limiting factor and with apparently little popu

lation pressure, land does not represont a significant commodity to thu
 

villager. Where competition does develop for land (and disputus emerge)
 

tho basis of competition apparently involves tho location of the land
 

(with respect to thu village) and/or it's porcoived fertility. For

tility becomes an important consideration in increasing per unit output
 

since labor is a limiting factor and leisure time appears to be an
 

impoitant value.
 

The locality based social systems among the Africans reflect the
 

beginnings of social, economic, and political transition. Although all
 

Africans have some tribal affiliation it would appear that tribal in

fluences aro diminishing. This is particularly evident in the area
 

of leadership, where economic success and political party participation
 

apparently are replacing tribal affiliation as criteria for social power.
 

Although there is a notable lack of organized activity in villages,
 

this too is in the process of change. The formation of various kinds
 

of committees at the vill-ge luvel is occurring and the Malawi Congress
 

Party has apparently established an ff'ective organizational structure
 

down to the village lcvel. Thure seums also to be a desire and an
 

enthusiasm to participate in such orajized activities. Several infor

mants mentioned that competition was emerging among village men for
 

positions both in thu Party and on various kinds of committees.
 

As a further comment on social organization it appears that the
 

functions of the extended family are beginning to diminish, and that
 

the nuclear family is emerging as a more functional unit. Work in
 

the fields and gardens and thu storage, preparation, aid serving of
 

food seem to ruvolve around the nuclear family. However, from the
 

standpoint of sharing of food and labor thu vxtunded family still
 

persists as a communal unit. Each person has an obligation (informal
 

and reciprocal) to share food with a needy relative. Thu expectation
 

in this sharing arrangement is that the individual who shares can expect
 

reciprocal treatment should he be in a position of need. It is note

worthy howevvr, that this sharing system does not extend to various
 

kinds of possessions. A farmor who owns a bicycle, a radio, a chemical
 

sprayer, etc., is not obligated to share thu use of these things with
 

relatives or neighbors. Thus therb is somv indication that an acquisi

tive set of valu.3 ar, boginning to ruplace the communal values.
 

With r(spuct to fertilizer and chvmicala it was the opinion of most 

of the informants that farmvra have mentally adopted thisu practices, 

but that a lack of money was th. Li:%itiag factor. The general fueling 

was that virtually all farmuro would use fertilizer if it vere free. 
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However, it was my personal observation that at least part of the mo

tivation for using new practices is that they are recommended. It is
 

quite apparent that there is a pattern of deference toward Europeans and
 

moricans which results in a gunaral willingness to follow practices
 

they recommend. Conse4uently it is somewhat uncertain whether certain
 

practices are adopted bucause they perceive the benefits of adoption
 

or because they have been recommended by Europeans or by the govern

ment. In either case it would appear that there is a potential for
 

further inroads in ucceberating adoption of agricultural production
 

technology.
 

Concomitant with the cognitive processes of the villages and the
 

pattern of deference is the criteria employed in assessing credibility.
 

Generally credibility is viewed as encompassing elements of perceived
 

expertness and trustworthiness. That is the receiver evaluates the
 

relative credibility of an information source primarily on the basis of
 

these criteria. However, among African villagers who possess few
 

criteria for judging expertness the principal criteria appears to be
 

trustworthiness. In general the criteria of expertness seems to be
 

extended to include all Europuans, however they seem to be evaluated
 

individually with rospuct to tnu more crucial variable of trustworthi

noes. Skepticism regarding the trustworthiness of information sources
 

(both African and European) apparently developed during the Federation
 

when the word "propaganda" was added to the vocabul.ary to refer to 

information and information sources which were attempting to change
 

attitudes and practices. Evidently a general distrust developed during
 

this period of all change agents representing government. This is a
 

factor which all change agents including radio have had to overcome during
 

the past couple of years. As will be discussed later there is consi

derable evidence that government and those who represent it in the
 

broad context have been successful in regaining thu confidence of the
 

villagers. However, it is emphasized that trustworthiness is still a
 

more important consideration in eotablishin3 credibility among village
 

people than expertness.
 

Among the more noticeable differences in values between Western
 

society and Malawi villagers is te significance attached to time. In
 

Western society time is viewed as a scarce resource which influences
 

social interaction in a wide range of activities. However, time seems
 

not to be an influencing factor among Malawiane. There seems to be
 

little if aryconcern with "wasting time", since as stated time is not
 

viewed as a resource. The pace of village life is slow and waiting
 

does not seem to arouse any impatience. Group activities are generally
 

unstructured and the activity begins when "things are ready". There
 

seems to be little sense of u'guncy regarding the conduct of any
 

activity.
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It is not entireIy appropriate nowuver to'sug3est 
that there is 

concern for time because apparently 
leisure is valued
 

a total lacK of 


The favorite pastimes of village men 
(especially
 

by the village people. 

places 

during the dry season) involv congr':' tin- together in certain 

The conver
to drink buer and engage in conversation. 
(often a store) 


sation is apparently predominantly 
of 3n uxprosoive rather than an in

often 
The ploes where mun congregate are 

quitu
strumental nature. 


It was mentioned by
 
stores run by Africans or in the market 

place. 


season African men con
several informants that during the marketing 


gregatu around the bush markets and will stay long after 
their produce
 

a desire
 
Svidently this pattern is stimulated 

both by

has been sold. 


to visit with other farmers and a curiosity 
about the grading and sale
 

of the produce of others.
 

The desires of village people seem fru4uontly 
to involve labor-


In addi
savine devices such as ox carts, maize 

mills, and bicycles. 


mo
as mantioned earlier thrre are indications 

that a part of the 

tion 


increase per unit production. It is
 
tivation to use fertilizer is to 


not curtain whether the desire for such 
labor suving devices is mo

a desire to eliminate hard
or by
tivated by a dusire for leisure time 


The seclfic motivation howuvr is less important than thu
 
uork. 


It may be that for
ruducu labor imput.
the desire to
inplications of 


terms of reducing the amount
 kinds of tuchnology appe3ls mad.. in 

more efi'e tivu in stimulat.i.g adoption than 
somt 


of work ruquirud may be 


framing appuals in terms of incr-asing total production.
 

to be limitud more by

Howcver, adoption of most practicus seems 


It is however
 
a lack of money than by opposing or competing 

values. 


the
 
with ruespect to money that a major dilemma presents 

itself to 


In recent years vviduntly as a result 
of greater physical
 

villager. 


mobility a dusire has boon cr.td for 
various kinds of material goods.
 

order of preference)

According to informants villagi p.ople 

desire (in 


radi~s, bedding, and various consumpbicycles, clothing and shooe, 


soap, beer, soda, cigarettes, etc. However, with
 
tion items such ac 


the axtremly limited income of most villagers 
the above items are
 

fertilizer, chemical
 
in competition with production technology 

such as 


Especially tho latter two items
 
sprayers, ox cirts, plows, etc. 


annual incormowhich Lqual or exceed tie total 
require amounts of money 

re
 
of most farmers. Consj4uently th. desire for consumer goods 

may 


for these items rather than for prosult in the expenditure ol monaj 

gratification.
deferring or delaying

duction items ahich would mean 

ohert run to achieve a greater

The notion if foregoing items in t'.e 


with the value orien
is n~t, howevJr, consistentbut 1orn run roturn 

vill;:e people. Thus it weuld be ex
tations )r time perspvctivvs of 

sets, etc. will con
pectud tnat purchases of bicy'l. ,d ,: radio 


money" will continue
 
tinue te increauj and concQ4uuntly "a l.clK of 
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to be the major limiting fictor in 
the adoption of agricultural 

prac-


This would be particularly true 
for larger production items
 

tices. 


such as plows and ox carts since 
neithor the inclination or the 

insti

crop yuar to the next seem to 
be present.
 

savu mjney from one
tutions to 


It would sem that this basic 
dilemma--consumption now vs. production
 

inputs--suggust programming implications 
both for radio and the broader
 

Althouah such fundament-l attitudes 
and values
 

range of Extension work. 


change via radio aion6 such an 
approach could be incor

are difficult to 


porated into the listening group plan.
 

The changing pattern of values is 
?erhaps epitomized in the young
 

Among thL young men there seems 
to be a great
 

people of thQ villugos. 


desire for money and material possessions 
an4 conse4euntly little desire
 

Their experience with farthing has 
been that it involves hard
 

looking for opportunitius
 
to farm. 

labor and little income so consc.iuontly 
they are 


They seum not t) recognize the commercial 
oppor

outside thu village. 


tunities in farming.
 

From the standpoint of tho mission of the University of Missouri
 

team it would appwar that young poople 
may be a particularly relevant
 

The young people enjoy music and consequently
audience for radio. 


listen to radio whenever they have the opportunity. Being somewhat
 

frustrated in their existing circumstances 
it is probable that the
 

would bu especiilly receptive to information 
concerning
 

young people 


means of improving their situation.
 

In visiting -ith village pzoplo I was impressed with the 
extent
 

The villagers identify them
of nationalism prev'.iling in the country. 


selves as Malawiins and seem to be well 
informed regarding the Presi-


This identification
 
dent, the government -nd their becoming a Republic. 


a highly

with the country, President, and government would seem to be 


significant factor from the point of view of values and communication.
 

orientation (toward
of values it is indicative of an external

In terms 


unknown persons in unknown situations) which in Lerner's 
conceptual
 

framework is A cruci.%l factor in the process of modernization. 
The
 

implications of this exturnal orientation 
for communication and social
 

The oxternal orient:ation would be oxpectud 
to
 

change are manifcld. 


enhanco r.;cuptivity to exturnal communication media, to modify aspira

tions and to facilitatu the change of traditional norms and values.
 

The structure of thu 11yanja languagu also provides some insights
 

The past is
 
concurning at luast the past values of tho villagers. 


,emphasizud sincu tha lan-uage lik, other aspects of culture is also
 

undergoing change. Chaga is evidencud by the fact that most European
 

induced tochnulogy has not beun translated into 
Nyanja, but rather is
 

communicated in English or with a slij.ht modification. 
Words such
 

radio or wireless, automibi3l., fertilizer, etc., have been incor
as 


porated into the language. It is also interesting to note that the
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term "propaganda" has been adopted from Znglish along with its nega

tive connotation.
 

The prior hunting and protection role of the male is reflected in
 

thu division of labor between soxes. Although the principal occupation
 

of m.les today is farming th. huntinG role of thu male seems to have
 
conditionud the farming role since tab male appears to be more concerned
 

with cash crops while the fanalu is moru concornud with food crops. 

Thus th mal, controls most of thu cash income of the family and appa
r,ntly makes most purchasing dccisions. Women genuraliy do not know
 

how much monuy their husbands have and it'is very unlikely that they
 

woulU ask. Oomun gtnerally maintain control of a small amount of monoy
 

obtainud from thu salo of flour and groundnuts. Observation of an
 

African markut provides a cluar indication of the association butween
 

thu malu-fumala division of labor and various kinds of crops. Mun are
 

almost uxclusivuly concerned with thu production, processing, and salo
 

of moat and fish as well as tobacco, cotton, tea, etc. Likvwise the
 

fvmalv seems to bo exclusively conc~rnid with all aspucts of maizo
 

production and procossing.
 

From the stanapoint of com:,unication thu abovu division of labor 
sums to havu at lwast two implications. Since the male rocuiven must
 

of thu cash incomi he also mak,.s most Of the purchasing decisions in

cluding production inputs such as furtilizr. In talking with FMB
 

pursonnel it can b0 gunoralizod that th malo only buyi fortilizer
 

and chemicals to be applied for the most part on cash crops. Consc

quvntly, males would scum to be thu moot reluvant targut audivnco for
 
not only agricultural production information but for commvrcial adver

tising "a well. 

Radio ropruswnts virtually th, )nly moans of mass communication 

within thu country. Consoqu;ntly it is in a position to play a highly 

significant rolo in ruinforcing patterns. of oxtornal oriuntation which
 

arw in process. In exploring the quostion of radio (and keeping in mind
 

that vxp~ri ncus were limited to the Cntral and Southurn rugions) th; 

foll)wing sQum to bu safe goneralizations: 

a. Pracxically all Malawians are awaru of radio and of MBC. It 
could also bw safely assumed that all Malawiana hav hoard radio 
and moru particularly MBC. Although it is not possiblQ to make 
a v..ry precise ustimante it was the general conclusion .f all 
inf)rnants that theru was at least on, radio set in uvry vill-gu.
 
Raci', sts arv also often se.n aid heard in stirus, markets,
 
FMB, and other placus whvre vill..* puoplu con~rgato. Thu ini
ti-;ls MBC are universally r~conizjd as thj radio statin.
 

b. It can also be safely concl,1,d that all villagwrs wuls
 
lik t. i.ve a radii set. However, thuru is some indication if
 
pr..'r-ncu for a short w.ve s,,t. On s~v~r-1 occasiins vill-ge
peoplu made diprec-.torj r-m-r o.. ut the lizoru radio sine it 
was only possibl. t.i rucelve one stition. Informtion about thu 
Nzuru and its compar:Jiv, , ,;t l'- bun widely disseminated 
principally by having suen th sLt in stores and tolling other 
peoplu about them. 
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c. Obaurvatin and communts of infur.manto suggust that radio is 
dusirud principally for wnturtainn:unt although village people aru 
quick to point jut th,, information rolu it plays. Curtain kinds 
of infarmation, such 3s nwwa about devulopments (such as tho sugar 
sch-ime and activitis if th4 Pr,.idout) seem to have a widespread
 
sucondary impact. Th'it is, owners of radio sets hear about these
 
things nnd from that point )n thQ bush tolograph takes over.
 

d. Radio is vizwbd gS.nor:ally ns a credib16 source of information 
and news. Even though it is highly impersonal, people apparently 
identify radio in thu braid context of government. The associa
tion of radii with governmont seems to onhanct its credibility 
among thu rank and filu sincu gpvurnmunt seems to rank high in 
trustworthiness. 

e. In terms of audiunce it was my general impression that radio 
as it njw exiuts in Malawi h::s greatur appoai for younger than for 
ildur puoplu. This is true principally bicausu of the musical 
emphasis of the 3tation which just as in western countries appeals 
primarily to the youngor gonurtion. 

Alao as stated pr-,viously, young men in particular seem to have 
less to d) than older men and girls, consequently if they have 
access to a radio set thoy my b. exposvd to radio more hours per 
d.ay than any 3thor segmunt of the villago. 

I would contend that fom~les uspecially during the dry season 
composie a sizable portion if thu daytimu audience. There appears 
to bw sjme radio listening by ftmalas as they perform their do
mestic tasks. As suggested previously, females may be a parti
cularly rolovant t.,rgut audience for radio during the mornings
of thu dry season.
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CLASS "A" TIME 
MONDAY THROUGH SATURDAY: Sign on to 8:00 a.m.;
 

12 noon to 1:30 pm.; 6 to 8:30 p.m.
SU'NDAY: 10:00 a.m. to 1:30 p.m.; 6 to 8:30 p.m.
 
:20 Announcements
 

Spot Package Nyanja
£16.10.0 Tumbuka
or English ......... 2.15.0 per spot.
.....£ ................................. 
 1.15.0 per spot. 

:30 AnnouncementsSpot Package Nyanja or English ........................
£ 3.15.0 per spot.£22.10.0 Tumbuka ................................. 
 2.10.0 per spot. 
:40 AnnounementsSpot Package Nyanja or English ........................ £ 
 4. 0.0 per spot£24. 0.0 TLnbuka ................................. 
 2.15.0 per spot 
:60 AnnouncementsSpot Package Nyanja or English .......................£ 
 5.10.0 per sp,,

£33. 0.0 Tumbuka ................................ 
 3.10.0 per sp,, 

SPONSORED PROGRAMMES 

One Hour ........................ X49. 0.0
 
Half Hour ........................ 
 25. 0.015 Minutes ................ :....... 12.15.0
10 Minutes ........................ 
 8.15.05 Minutes ........................ 
 4.10.0 

(NYANJA AND ENGLISH)
 
5 Minutes .........£ 6.0.0 per broadcast (Six Times Per Week: £32.8.0)
10 Minutes ......... 11.0.0 per broadcast (Six Times Per Week: £59.8.0)
 

(TUMBUKA) 
5 Minutes .........£4.10.0 per broadcast (Six Times Per Week: £24.6.0)10 Minutes .........£8.15.0 
per broadcast (Six Times Per Week: £47.5.0) 
RATES FOR LONGER NEWS FEATURES AVAILABLE FROM 

MBC COMMERCIAL DEPARTMENT. 



CLASS -B" TIME CLASS "C" TIME 

SU'NDAY TI ll()'GI I SAIlURDAY: 1:30 p.m. - 6.00 p.m. MONDAYTHROUGH SATURDAY: 8 a.m. to 12 noon; 8:30 p.m. toSign-oft. 

:20 Announcements SUNDAY: Sign-on to 10:00 a.m.: 8:30 p.m to Sign-off. 

Spot Package Nyanja English 0.0 per spot. :20 Announcementsor .................£ "2.

12.10.0 Tumbuka ......................... 1. 5.0 per spot.
U2:1000.........
Anouneent 
 Spot Package Nyanja or English .....................
£ 1. 5.0 per spot.

:30 Annuncements £7.10.0 Tumbuka ................................ 15/- per spot. 
or .....................
Spot Package Nyanja English X 2.15.0 per spot.
 

E16.10.0 Tumbuka 1.15.0 :30 Announcements
.............. ......... per spot. 


:40 Announcements Spot Package or English ........................per spot.
Nyanja £1.15.0£10.10.0 Tumbuka-----------------------......1. 0.0 per spot.
£ 3. 0.0 per spot.
 

£18. 0.0 Tumbuka ................................. :40 Announcements
 
Spot Package Nyanja or English ..................... 


2. 0.0 per spot. 

:60 Announcements Spot Package Nyanja English £2. 0.0 per spot.or ........................ 


Spot Package Nyanja or English ........................ £12.0.0 .................................
£ 4. 0.0 per spot. "unibuka 1. 5.0 per spot. 
£24. 0.0 .................................Tumbuka 2.10.0 per spot. 

SPONSORED PROGRAMMES :60 Announcements 
Spot Package Nyanja English £2.10.0 per spot.or ........................ 


One Hour ........................0.0 Tumbuka 1.10.0 per spot.
£34. £15. 0.0 ................................. 

Half Hour ........................
17.10.0 
15 M inutes ....................... 9. 0.0
 
10 Minutes ........................
6. 5.0 SPONSORED PROGRAMMES 
5 Minutes ........................ One Hour L24. 0.03. 5.0 ........................ 


12.10.0Half Hour ........................
MBC NEWS 6.10.015 Minutes ........................ 

(NYANJA AND ENGLISH) 10 Minutes .........
........ 4.15.0
 

5 Minutes ......... per broadcast (Six Times Per Week: 9.8) 5 Minutes ........................
£4.7.0 £23. 2.5.0 
10 Minutes ......... per broadcast (Six Times Per Week: £43. 4.0)
£8.0.0 

(TUMBUKA) MCNEWS
 
5 Minutes ......... per broadcast £17. 6.6)
£3.5.0 (Six Times Per Week: 


10 Minutes ......... per broadcast £33.15.0) (NYANJA AND ENGLISH)
£6.5.0 (Six Times Per Week: 5 Minutes .........0.0 per broadcast (Six Times Per Week: £16 4.0)
E3. 
RATES FOR LONGER NEWS FEATURES AVAILABLE FROM 10 Minutes ......... per broadcast (Six Times Per Week: £31. 1.0)
05.15.0 


MBC COMMERCIAL DEPARTMENT. 
(TUMBUKA) 

DISCOUNTS: Rates are subject to normal agency commission, payable to recognized 5 Minutes .........5.0 per broadcast (Six Times Per Week: £12. 3.0)
£2. 
advertising agencies. 10 Minutes .........£4. 5.0 per broadcast (Six Times Per Week: £22.19.0) 

TERMS OF PAYMENT: Within Malawi: 30 days from Invoice Date. Outside 
Malawi: 90 days. 

RATES FOR LONGER NEWS FEATURES AVAILABLE FROM
CANCELLATIONS: Cancellation Notice must be received at least 30 days prior 

MBC COMMERCIAL DEPARTMENT. 
to cancellation date. 



SPECIAL RATES 

10-Second Announcements 

%':'MBFRPER NUMBER PER PRICE PER
WEEK DAY COST PERSPOT WEEK 

"cu er th an E1 - f 1- 5 -0 

21 3 23/- £24- 3-0.!8 
35 

4 21/E £29- 1-0 
42 5 19/- £33- 5-0 
49 

6 17/. £35-14-0
7 
 15/- £36-15-056 8 13/6 C37-16-063 9 12/3 £38-1!-970 10 11/377 11 £39- 7-610/5 £40- 2-1 

84 12 9/9 £40-19-0 
FIXED-TIME SPOTS 

Commercial Announcc-mentr to be broadcast at a specific time or withintime segment may be a specificsurcharge. purchased at a cost of the regular spot-rate plus a 10% 

NEWS ADJACENCIES 

An Advertiser may purchase an availability adjacent 
 to an MBC News Broadcastthe last commercial message prior to a News Broadcast or the first comn.-rcialmesage after a News Broadcast) at the regular spot-rate plus a surcharge of 25%. 

SPECIAl. ANNOUNCEMENTS 
"hc Rate for "Special Announcements" is 10/- for eachfollowing persons and/or organizations are eligible 

25 English words. The
for this Special Announcement 

Rate: Government Offices and Agencies inCharitable organizations Malawi; Educational. Religious, andor groups bponsoring events with the intention of donatingte procerds to charity; Non-Comriercia l organizations announcing functions 
meetings 

or 
of rnemnxr; Individuals announcing personal information such as births,.dcatlit,marriages, thanks. etc.; and organizations sponsoringposoin eventsandoranzaios eensrnvheinerst-

of public service. 
in the interest 

All announcements of an emergency nature (authorized by the appropriate police
official.) shall be broadcast free of charge.*All "Special Announccments" shall be paid in advance prior to broadcast time.__R__RMMES___NTHEPUBL____NTEREST 

PROGRAMMESIN THEPUBLCINTEREST
The Malawi Broadcasting Corporat;on broadcasts 
 many programmes in the PublicInterest sshich are available for commercial identification at reduced rates. Enquiries
to: Commercial Dept. 

MBC PRODUCTION SERVICES DEPARTMENT 

GENERAL CHARGES: 

Studio - Including all necessary equipment, operator.
producer, per hour .................................£ 2.10.1Talent  of 45 seconds orPerPers voicevoice perper commercialcommercial of 45-90 seconds.. . . ... ..... ' '... . . . . . ..e . . . . , *.. . . .. . . .. . .. . O/

1. 0.0 
Dubbing - Per hour ................................. 1.
Materials - Per dub .................................................1 . 

0.0
 
5.0 

CHARGES FOR PRODUCTIONS TO BE USED OUTSIDE MALAWI: 

Studio - producer. per hour .............................
Including all necessary equipment, operator. .. -0 1Talent - Per voice per commercial of 45 seconds or
less ......... .............. 
 ......... 
 o

Dubbing - voice per commercial of 45-90 seconds............................. 
PerPer hour ......... ...... 2." u..00
 
Materials - Per dub .......................... ................ 2.10.o
 

GENERAL INFORMATION: 
- Charges for special production assignments requiring commercial voicingby other than regular MBC staff announcers, writing and scripting. 

translatingospecial effects, original music, and outside broadcasts,etc.. are negotiable with the Manager, Production Services Department. 
or the Commercial Manager

-Pstage are available applicable,quantity dubbing.Postage charges, where for are the responsibility of the client 

- All enquiries should be directed to:
Manager. Producton Services Department
Room 34. Chichiri House 
Malawi Broadcasting Corporation 
P 0. Cox 453. Blantyre, Malawi 
Telephone: Blantyre 8461. Ext. 35. 




