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iNRODDU ION
 

Change and social dIeveop'opnt among the Turkish peasa.itry .v z (r.;I iiat o by 

several different sorts of actions. Devolopment programs of varo,; fypeq maiy ton

4.onfrate upon improving the opportunities for v; lago education, u;on tile snfead of
 

mnas mcdlo, upon the bui;dlng of roads, incroa'ing marketing po :!h lltieo, and so on.
 

lhe humran factor, howevor, rtalns a criticol elwrn'vt in all thc-, o p-q'anmr. it
 

Y.,3uld seem probable that the respon.sivenlsf of Individual village,. , in changr, ploys 

.. puta !arge part Indetormining how quickly a pnTicilar innovatior i.-aepte ntd 


From an overall point of view, local development may be ,fi..od t ndito use.. 


vil.,uls in a given community psychologically have a high "propensily to innovate",
 

tLat is. a generalized willingness to adopt new and useful ways of doirg thinigs.
 

a lack oi erest in lnnov-ation c~n slow development .,O u~lI Y largevo~,.¢ely, 
r I8 Manp,, e -', ;Ln'Jdj imo w r. 

qho jutif icai ,o", to" -the study of vrt geri' propensity to ,r. e Fhoild be 

y to innovatl. , Z .. P.aclik' pr-t>b'orr- of oporaional iz'g the roncopt of pro-


,em lrigr, -y) completely . ,, tt&, report. .'-, the s, ,
'rcontand are n'0 -lv 

,civbc,tantiye analy,;.: doali with a number of r,poL-r!nI points whP,. 0 I.dpc-a to 

ho nf both tl,-. and iho qen.ic,31 studeni ot - ill loc l devel.infre , "0 t-,'o pol¢cymokor 

oprrcrrnt. 

'eoninq of the Propon'ty to Innovato index 

Th,3 Proponpity 1o 4nnovate index to be,used in this report :" bet d on -,'iponps 

a new and ujeIulIw .. wo-king viere'1rae questions Vi'fager- were asked,, "1f 

tAde knovu to you, wculd you be willing to be the f irst person in h / IIago to 

I y the now way?" They w'OrO also asked, "Suppose that such a nea ;:.-a, ; e wo L l.ornod 

ry .3 ,on of yours. dp yo thInk it would be good to accept h; r-,.urI ir. , *f thi, 



(IWpv pra itice, even thngh you 8V9 purorlj" I 'ly, tho resuLx-i,-', ve:e q.C

tinned as to the group Ihcy sided whe tfhe,-e - nnvvational con II with,n the 

vi llage -- the old fais.hioned, or the radorn group? Greatet- will ,.,ec.; to adopt 

'the now practice in 1"he first two questions, ad inc! nation to s Ce. th lhoqe pro

mfting modern ways wero taken as reflecting heightened propensity ;o nnovate.
 

kinidimenslonality of the Proppnbity .to innovate index
 

One basic problem ,nof ni ng the Proponitity to innovate Inl.: - i+;, jn'orta'n 

ond;ionsionality. Are the three items tapping a single undertyinj at, tude t .d 

.rnovation, or do th-i-r.- oppea ;,o be several dfer'ent types of o -or'-' On' uburreO 

u-ide" tho "propenF;t' to rrovate" rubrlic? Er, hi ' ogard, sever v - ;;e, of ovd(10 

• ,.e~a that the pi-)per-'sy io ln'ovatc i-.-f o ,-):Oc.1toly unio ,,nr eAt el 

1all, !-or r(fur st ot the (jc a.ong ihe th,. ktriq up tn, ,i,.1, ;i 

MIiy h I9h. Uf qig9 ; iiif viTz i2r~a c, r: j L)pIY'.~ t~r 

'qF ab le iIlust-iVt~r -ho corrj Iki -one. Ih it h' ' bta i,?'1, 

TtL't 

v II aej, _vate -. t'f Idto ¢, v,' t Icr,' 

S d t ,hoin In vi age 
n" io,rna ¢:onf t Irl1 .3 108t:
 

wi )tig ~ne'is io be f rt 
:n v!lage to innovate 40 

4;nrmn is 0 proport'oai; reduction in l''for blntis'r r of partci-;c r tb f Ct, 
idrdinl dai'. The ,1o-m categories can be labelied ; Tore inno,'ni,,, p, I
vai tirand thus,, ,,Jaitific seemed i1pp-op .i.t-,. A ! t,, -p
, Ih!i .orthof ,-,'it 
s i',sti. i prnvidcd In Herbert L. CoStnor, ", ,jr ,i f or I a ,,. A-

Aw~ jcan 5ocviogic._ Reiow, 30, 
iJune, 96t,',. pr .L1 .5 inO , . x oi'i:",',,j
 
W -cm, 14., "''ce,,-e of As oc-atl n '(. :; i f
. ' .. ,). 'h') I
 

tte Aroi car, Sr t +:.-aI At;Yoc ;1I on 49 , , b , ' , pp, 
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The relatively low relationship between the respondent's reported choice 
of
 

the modern or the traditional side ina village innovational conflict, and the
 

respondent's willingness to accept his son's recommendation regarding a 
prospective
 

Further

Innovation is indicative of the complex nature of attitudes toward change. 


important pre
evidence of this complexity Is provided by an analysis of the most 


dictors of each of the Items making up the Propensity to Innovate index. The pre

dictors can be ranked in terms of their proportional reduction of uncertainty; this
 
2
 

on pages 53-54 of Report No. 4.
 measure is described in detail 


Literacy and media exposure proved to be among the best predictors of both 
the
 

index Item, dealing with the side chosen in village innovational conflict, and 
that
 

his village to Innovate.

concerning the respondent's willingness tr be the first iAm 


Thus, of the top six predictors of side chosen In village innovationoi conflict,
 

age- did not relate to literacy or mr.dia exposure.
only the third best predictor -


On the other hand, the three best predictors of willingness to accept the recommenda

tions of one's son are such factors as language, the index of extvu-nzl mistrust, and
 

For this Index item, cultural
the index of educational and occupational aspiration. 


differences related to language and the personal attitudinal characteristlcs of the
 

in short, response to this quostion
respondent appear to be the critical factors, 


as
 seems to involve cultural interpretations of the parent-son relationship, as well 


an attitude towards innovation per se. As a result, there appear- to be som. degree
 

of multidimensionality in the Propensity to Innovate Index.
 

2
 
isan analogue of correlational
 Essontlally, "reduction of uncertainty analysis" 


interval data and normal distribution that
 analysis without the assumptionS of 

Put most simply, reduction of ,incertainty anal

correlational analysis Involves. 
de

ysis involves quantifying the amount of predictive uncertainty roga-ding 
some 


pendent variable,*knowing only Its "marginal" distributions, and ascertaining how
 

of designated inde on&:)nt variables.
much that uncertainty is reduced by knowledge 

percen'.age reduction in
The statistic on which our analysis is based n3asures the 

a dependent variable associated with knowledge of arbi
predlctivo.ufcortailty for 
trarily designated independent, or predictor, variables.
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Some other survey Items are of direct Interest here. Those items are:
 

I. Are there persons in your village who are known as those who frequently
 

Introduce new ways of doing things?
 

2. Ifso, who are these people?
 

3. Inthis village Is there much conflict between people who want to do things
 

In the old ways and those who want to do things Innew ways?
 

4. (Ifmuch or some conflict) Which group usually gets what itwants?
 

There isno cleer pattern of correlations aong these items and the items
 

included on the index. Since the presence of village conflict isa prerequisite
 

(I.e., "fil*er") for the Index: Item concerning with whom the respondent sided, a
 

high correlrtion for this comparison isnecessarily produced. The following table
 

gives the gama coefficients between the Items on the Index and the other innovation

related questions. 

Table 2 

Association of Items inPropensity to Innovato Index with Other Items on Innovation 

Side chosen 
in village 
Innovational 
conflict 

Willingness 
to be first 
invillage 
to Innovate 

Willingness 
to accept son's 
recommendation 
to innovate 

Are there persons who
 
frequently introduce
 

.389 .096
new ways? .029 


-.105 .088
Who are these people? .126 

isthere much innova
tional conflict? -- .280 .002 

.023Which side usually wins? .464 .055 


First of all, this table shows us that there is a strong relationship between
 

a respondent's choice of side In a village Innovational conflict and his perception
 

of which side usually wins. Rospondent's saying they usually chorve 1he modern side
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are disproportionately likely to say that the modern group usually wins; a similar
 

pattern Is
seen for thoso choosing the traditional group. in the latter case, such
 

feelings of confidence In victory when conflict arises may make resistanco to change
 

particularly tenacious.
 

Another relatively high correlation is seen between an individual's willingness
 

to be the first person in his village to Innovate and his report that there are people
 

In his village who frequently Introduce new ways. Respondents who report that there
 

are persons who frequently introduce now ways 
in their village are more willing to be
 

the first to innovate.
 

A third association is between an Individual's willingness to innovate and the
 

presence or absence of innovational conflict in
a village. Individuo~s who are willing
 

to be first to 
innovate tend to be in villages characterized by much, or some, 
innova

tional conflict. All these relationships seem plausible and tend to 
increase our
 

confidenco In the related items.
 

On the other hand, the table does Point out a number of interitem associations
 

which are quite low. 
 These rolatively low associations are distributed in such a
 

way that it is difficult to eliminate any item as being generally irrolovant to prob

lems of innovation; yet, 
It is equally hard to point to a particular item as one which
 

should have been included in the indeX. 
 In goneral, item used for the Propensity
 

to innovate Index appear *o be the most appropriate, given the pool of 
items from
 

which the Index was to bo constructed.
 

ion of the innovators
 

If some people have a higher proponsity to Innovate than otheroi, 
it is important
 

to establish just who those people are. 
This location can be atte,)fer: in terms of
 

the personal characteristics and status relationships of the innovwo:F. 
The former
 

are important to understand how differential propensities to Innovate develop. 
 The
 

latter is Important because one wants to know if potential 
innovator nave sufficient
 

L 



leadership status to Influence other people to adopt new practices. 

In 1th following table the basic relationships between the Propensity to Innovate 

index end see I literacy and media exposure are set out. 

Table 3 

Relationship betmen Propensity to innovate and Basic
 

Charactoristics of the Respondonte
 

Score on innovation index
 

Sex gmedium Low NIl
 
ft1es -W RR Z-6T
 
F IAles 47 50 54 65
 

L I1e'~ 

Literate 44% 30 21$ 12%
 
Illiterate 56 70 79 8
 

M1Ia Exposure

High 45% 34$ 29% 3%
 
Medium 31 32 31- 23
 
LOW 23 41 65
 

I10910 100%
 

"N" 792 3, 191 1,837 586 

Males, liltorates ond thoso people highly exposed to the mss media contribute 

dlsproportlonately to the highor Innovationol groups, Although w hnve not Included 

tha actual breakdowns In tho above table, as Report No. 5 on age points out, young 

people ore also cre likely to scure highly on the index than are older people. How

ever, lere are mny variabloi uich do no seem to be associated with this propensity 

to Innovate. Those who are heads of households are no wore likely to be potential 

Innovators then are non-heads. Similarly, whother or not onaounu his land does not 
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seem 	to be reloted to at individual's score on this Index. (See also Report No. 6) 

Rather han being related to such concrete things as land ownershlp and being
 

a household head, the propensity to Innovate seems to be more strongly associated
 

with psychic measores. In Table 3 we demonstrated the Importance of literacy and
 

media exposure. If 
we turn to the actual Indices h:0 help describe the villager's 

cognitive structure, the importaice of the psychic dlenaion Is clear. Again and 

again, very strong and consistent relationships appear between having an open, 

Imaginative mind end being willing to Innovate, again lending support to the notion
 

of a 	general Innovativonass factor In addition to trwre specific factors. 

Table 4 

Propensity to innovateend 4easures of Cognitive Structure
 

Indices Villagersl Score on Innoyton -Index 
High MedIum Low Nil

&ommunity Don't Kno;o0 	 71% 64 54 .45 

Personal Don't Knows* 	 73% 65% 55% 36% 

General Knowledge 
 42% 33% 31% 11% 

Political Empathy 
 29% 24% 19% 11%
 

Toleranco of Deviance 
 25% 28% 30% 34% 

External Mistrust* 76% 77% 70% 53% 

Porochilal I9m* 58% 46% 41% Is$ 

"W1" 	 794 3,200 1,850 592 

Or these Indices those people scoring in the 
lowest category are pre
sonted in the table, since a low rather than a high score 
Indicated
 
greater cognitive flexibility.
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In every case except one, the higher one's score on the Innovaticn index, the more
 

likely ho is to hove a relatively flexible cognitive structure -- one which can
 

be considered "positive" from a developxmntal point of vlow, innovators appear to
 

be people who are generally knowledgeable about their community, v,ho can project
 

their thoughts and stretch iheir Imaginations, who are not distrustful of strangers
 

coming Into the village envIronm~nt, and who are not restricted by pzrochlol loyalties.
 

The only Index for which this relationship betwoon cognitive flexibility and pro

pensity to Innovate did not hold M that w.hich mo.sured the vlllitvor's tolerance of 

deviance. Here there wos some tendency for those people with low Innovational pro

pensity to show more tolerance than wou shown by people with a high innovational 

propensity. No convincing iutarprotation for this finding comes roadily to mind. 

Potential Influence Position of Innovators
 

As was discussed earlier, potential innovator% tcnd to be young, and there seems
 

to be no relationship betwean propensity to innovate and whether an individual is a
 

household head or owns his own land. This wo uld ,ot seem to indicnto that those
 

people most willing to innovate ore in a position where they are pv&-t.ularly likely
 

to be able to tnf uonce others. However, when respondents wore asked, "Is It easy
 

or difficult for you to discuss your problems with village Ioader!Q" hose people 

scoring high on the Propensity to innovate Index are consistently faro likely to say 

It is "easy,"than are people who score low on this index. This reiafonship holds 

even when one controls for sex and literacy. 

Another choracteristic which It would seom deois-able for potential Innovators 

to have is wide comnanications network. Extentive personal conta in amonng diverse 

to facilitate both the acquisition of kIowlodgo about
sorts of people would Zeem 

innovation and its conveyance to others. Several survey Items tap thfs dimension 
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of the villager's experience, and have been used to make up the Yndex of Interper

sonal Communication. If we look at the relationship of a respondent's score on this 

Index to his propensity to Innovate, It isclear that Innovators are high comunica

tors. Even with sex and literacy controlled, those who are more likely to innovate 

ore also more likely to have a high number of interpersonal comununications. 

Geooraphical Location of Potential Innovators
 

It should be of primary interost to the policy-maker to know where potential 

innovators are located. ifthe potential innovators are concentrated among villagers, 

who are living Inthe most developed regions and inthe most developed villages, it 

may be easy to accelerate development inthese parts of the country, but difficult 

to reach other parts. On the other hand, ifthese potential tnnovators are located 

inmany different type% of villages, inrich ones as well as poor ones, incoastal 

and Interior regions, the possibilities for a widespread development program would 

be much more promising. 

As Rogional Report No. 4 has suggested, potential Innovators do not seem to be
 

regionally concentrated. Although there is a high range from a high of 21 per cent
 

of the villagers inthe Northeastern Region who score high on the Index, to a low 6
 

per cent of the villagers Inthe Southeastern Region who score high; most regions
 

cluster around the notional mean of 12 per cent.
 

This lack of associution between having a propensity to Innovate and living In
 

highly developed areas isreinforced by our data on the kinds of villagers inwhich
 

Innovators arc, found. We have six separate Indices which measure the type of environ

ment In which the villager lives; two measures of the individual's soclo-economic
 

status are also available. Inthe following table, the date are prosented so that we
 

can determine whether people living invillages which score high on the village
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indices (indicating that they reside inmore advantaged villages) and people who 

indicate that they are of a higher soco-economic status display a greater propensity 

to innovate than do those living in less advantaged communities or having a lower 

socio-economic status.
 

Table 5
 

Propensity to Innovate Among Those People Living inMost Advantaged Villages
 

and Among Those Who Are of a High Economic Statut
 

Villagers, Score on Inngvotion index 

Mediwm low NilViIlao Indices Hog 

Village Development 30% 32% 31% 23% 

Village Centrality 29% 29% 30% 28%
 

Village EstabliIshments 27$ 22% 24% 16%
 

Villago Governmental Contact 44% 38% 41% 36%
 

Village Social Sorvicos 23% 27% 26% 18%
 

Village Mao Media Access 36% 37% Q33 25% 

Villager Indices 

SubjoctIvo Poverty 33% 33% 35% 39% 

Economic Status 19% 20 17% 4
 

794 3,200 1,850 592
"N" 

There appoars to be surprisingly little relationship between the type of village
 

In which one lives, or one's economic status and his propensity to innovate. It is
 

true inevery case that a smoller percentage of those with a n1i ,corv on the Index
 

Vowovor, for three of
live in advantaged villages than do those with a high score. 


the seven Indices, people with o "low" scoro on the Innovation Indox are more likely 

than people with a "high" score to live In the most advantaged vikago'%. There Is a 
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similar lack of relationthip between an individual's score on the eorto-r 
statu,
 

Indices and his propensity to Innovate.
 

Those findings raise more questlons than they answer. Intultvuly, one would
 

more 

expect to find that people with a high propensity to Innovate, would setc' likely
 

Nccessful in
 
to adopt new and more productive practices and therefore would be moce 


-alsing their standards of lilving. Simlarly, one would expect to f nid he higher
 

Prosperity of certain region% of the country linked to the open-mindvirn¢5s of the
 

Neither of thee relationshlpS
regional residents towards new ways of doing things. 


We shall probe irkre deeply into these reItonshlps
Is clearly found In ou; data. 


in subsequent enalyuis, planned but not yet executed.
 

Correlates of the Propon,)Ity to Innovate Index
 

Inno-
If we compare determinants of an IndividualIs score on the propins. ty to 


be mide. First of all, a number of Items tIli 'rng to litvdte. several points -an 


Important correlates of :-orv-i on this
 eracy and mass media expn ure are the most 


Literacy and schooling rank first and sixth among thr, predictors
innovatlon Index. 

of Index scores; the magF, ffadla exposure Index, newspaper reading, c. lorI going and 

the second, third, fourth, and fifth most impori rit oredictorqradlo listening cre 


;rom the standard uot of 22 independent variables.
 

Independent va-iables,* whi-vi wc,,e particularly
it is also inteoesfLng to note the 


rhe four poor2.t predictors of
poor predictors of the PRoponsity to Innovate Index. 


Mi Index vere villago entrality, subjective poverty, village develops,,nt, and

the poorest of thi group- household size. These variables were not eg3tvely
 

associated with the Innovation Index, but rather appear to be completely unrelated.
 

A negetive association is very unlikely in uncertainty analysis - 'f not impossible.
 

Various correlations using a Pearson product-mofent are given in Rooort No. 3 and
 

support the findings rioted here.
 

0 
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The meaning of these associations should be generally clear. Report No. 3,
 

"Developmnt InTurkey", presented several lines of evidence Insupport of the
 

causal effects of media exposure; Report No. 9 will give similar Information con

corning the causal Influence of education and literacy. The data on the predictors
 

of the Propensity to innovate index emph.ulze the Importance of literacy end media
 

exposure In creating an attitudinal environment which will be Supportive of change.
 

Although It isdifficult to specify the causal relationships wmong attitudinal
 

factors measured Ina cross-sectional survey, It is worthwhile to mention the other
 

In this case we are explor-
Indices associated with the Propensity to Innovate Index. 


ing What Indices seem to go together to form a meaningful attitudinal complex. The
 

following table presents the asioclations between the Propensity to Innovate Index and
 

a number of other indices. (Sea Table 6 - page 13)
 

we now consider those other indices in terms of their relative association
If 

with the Propensity to Innovate Index, several points can be made. First of all, 

the Indices most highly associated with the Propensity to innovate measure come from 

separate Index groups. The Propensity to Innovate Index thus appoars to be most 

related to a particular cluster of characteristics -- cognitive measures such as 

personal O.K's, empathy, and e:ternal mistrust, community perceptions such as 

Perceived Village Initiative, and a motivational measure like Communol Cooperativenell. 

Perhaps this group of indices roflects a certain ability to adapt to changing cir

cumstances which one would expoct to be assoclatod with Propensity to Innovate. 

Other Interesting of the data contrast the relatively high correlations between 

the Propensity to Innovate Index and the respondent's aspirations and expectations 

with the wak relationships between this Index and various measures of actual develop

ment. Thus, the game €oefficient for the relat-ionship betwon the Propensity to 

Innovate Index and the Government Services Wanted Index is .276; while the coefficiant 

for the relationship between the Propensity to Innovate Index and the index of Village 
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Table 6 
Associations Between Propensity to Innovate index and Other indices
 

Index Groups 


Community Orientation: 


Personal Efficacy: 


Cognitive Dimensions: 


Aspirations and 

Expectations: 


Village PerSpectives: 


Use of Economic and 

Social Services: 


Religious t't!olok: 


Political! Posture: 


Mobility and interper-

sonal Communication: 


Economic and Environ-

mental Factors: 


Not independent
 

-Indices 

Communal WpsponsillIty 

Commnunal Cooperativeness 

Communal Efficacy 


Personal Political Efficacy 


Community Don't Knows (-) 

Personal Don't Knows (-) 

General Knowledge 

Political Empathy 

Tolerance of 0lavlance 

External Mistrust (-) 

Propensity to Innovmte 

Cognitive Flexibility* 


Educ. & Occup. Aspiration

Govt. Services Wanted 

Favorable Urban image 

Optimism 


Perc'd Village Initiative 

Conc. of Power and Wealth 

Headman Orientation (-) 


Use of Agric. Services 

Use of Social Services 


Religious Knowledge 

Religious Saliency

Religious Ritualism 

Religious Strictness 


Desire for Pal. Participation 


Voting Participation 


Pol. Party Knowledge 


Geiographical Mobility 

Interpersonal Communication 

Media Exposure 

Exposure to Change 


Subjective Poverty 

Economiq Status 

Vil'lageDevelopment 

Village Centrality 

Vi lage Establishments 

Village Govt, Contact 

Village Social Services 

Village Mass Media Access 


Gamma Coefficient 
of association 

.072 

.357 

.094 

Relative 
Ranking 
(Top 3) 

3 

.1'.4 

-.285 
-.298 
.214 
.220 
-.019 
-.210 
--
.719* 

.169 

.278 

.018 

.160 

-.468 
.039 
.089 

2 

.071 

.133 

.069 
-.146 
-.067 
-.090 

.099 

.036 

.188 

.141 

.148 

.239 

.156 

-.054 
.061 
.053 
.013 
.066 
.025 
.035 
.090 
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Development isonly .053.
 

The meaning of those sorts of comparisons would seem to be that the Propensity
 

to innovate index is more closely related to an individual's wants and desires than
 

it is to the state of his village. Two initial comparisons can be made here. The
 

low levels of association between the Propensity to Innovate Index and the Indices
 

of Subjective Poverty and Economic Status indicate that an individual's actual eco

nomic situation is less related to his Propensity to Innovate than his wants and
 

aspirations.
 

Finally, we can look at the villagers' several types of government services from
 

a similar perspective. The associations between the Propensity to Innovate Index and
 

the indices of Use of Agricultural Services and of the Use of Social Services are .071
 

and .133, respectively. These statistics are somewhat less than the associations
 

between Propensity to Innovate and the indices of Educational and Occupational Aspiration
 

and of Government Services Wanted. Here again there is a tendency for the association
 

between the Individual's wants ond his Propensity to Innovate to be higher than other
 

associatiotis. Many factors would seemingly Intervene between a generalized propensity
 

to Innovate and actual innovation - which is not to say that such a propensity is un

important.
 

Since these associations between the Propensity to innovate index and aspiration,
 

action, personal economic condition, and village development are of such basic interest,
 

it was decided to carry the analysis further. Caiculating the corr-lations between
 

the index of Propensity to Innovate and other variables helps in summirizing the material,
 

but does not provide a view In depth of the indices and items associatud with this
 

innovation Index. In particular, It seemed valuable to present some of the indices
 

and Items correlated with the Index of Propensity to Innovate when simultaneous con

trols for sex and literacy were employed. This technique permits us to consider the
 

relationship between the irnovation index and other ques'lions In inolation from two
 

variables (sex and literacy) wlIch seem to be causally associated with a number of
 



Table 7 Propensity to Innovate and Various Items and Indices With Controls for Sex and Literacy
 

Asnirations and Expectations: 
Index of Govt. Services 
Wanted (High Category) 
Interest in Vocational Course 
Interest in Learning to Read 

andi 
Wish for Land, Equipment, Roads 

or Water 

Hi 

65% 
95 

-

45 

Male Litera&es 
Propensity to 

Innovate 
Med Low Nil 

61% 55% 42% 
95 92 74 

- - -

41 39 28 

Male Illiterates 
Propensity to 

Innovate 
HI Med Low Nil 

72% 57% 53% 43% 
92 84 75 56 

79 64 58 41 

41 42 40 27 

Female Literates 
Propensity to 
Innovate 

Hi Med Low Nil. 

62Z 65Z 53% 46% 
93 92 80 80 

- - - -

30 23 21 28 

Female Illiterats. 
Propensity to 

Innovate 
Ei ed Low Nil 

66% 56% 42Z 25Z 
75 67 53 35 

56 41 33 21 

25 24 21 14 

Actions: 
Has Used Govt. Credit 
Has Received Govt. Supplies 
Has Consulted With Agricultural

Agent 
Taught Self to Read and Write 
Use Metal Plow 

47% 
31 

33 
16 
40 

46% 
36 

31 
17 
42 

47% 
31 

27 
21 
41 

38% 
29 

20 
16 
29 

57% 512 
40 33 

29 19 
-

28 35 

502 
30 

21 
-
28 

47Z 
20 

9 
-
23 

-

-

-
3 

33 

-

-

-
6 

36 

-

-

-
0 

31 

-

-

-
4 

47 

-

-

-
-
34 

-

-

-
-
28 

-

-

-
-
35 

-

-

-
-
32 

Economic Factors: 
Subjective Poverty (High Category) 
Economic Status (High Category) 

38% 
25 

45% 
27 

47% 
21 

61% 
18 

26% 29% 
12 17 

32% 
14 

39Z 
9 

51% 
28 

52% 
33 

53% 
26 

48Z 
33 

27% 
14 

27Z 
17 

30Z 
18 

36% 
14 

Motivational Factors: 
Index of Communal Cooperativeness

(High Category)* 
Index of Communal Responsibility 

(Iligh Category) 

92% 

46 

89% 

47 

842 

40 

62% 

32 

95Z 882 

44 34 

822 

36 

65% 

20 

75% 

35 

79% 

55 

62% 

47 

582 

48 

73% 

34 

66% 

38 

54% 

36 

36% 

29 

Environmental Factors: 
Index of Village Development 

(High Category) 29 35 37 23 28 27 30 15 35 51 44 57 29 30 29 24 

"N' 274 788 384 45 142 797 458 159 77 158 78 24 299 1448 917 358 

This index was dichotomized; all the others were trichotomized
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SUMARY
 

At the beginning of this report we discussed the muitldlmensionality of the
 

Propensity to Innovate Index, and the fact that It appears to measure one's
 

attitudes toward parent-son relationships as well as one's attitudes toward
 

Innovation par so. On the other hand, the existence of several plavsible
 

relationships between the Propensity to Innovate Index and other questions
 

asking about innovational conflict in the village increases one's confidence in
 

the general utility of this index.
 

Our analysis has also established that the propensity to innovate tends to
 

develop disproportionately among males, young people, literates and those who
 

are highly exposed to the moss media. In general, those who are ailling to Inno

vate tend to be people with open, Imaginative minds.
 

We have also Inquired about the status of Innovators in their villages.
 

They do not seem to be people who have the status of age, nor the power associ

ated with living In a family of landowners. In spite of this, howe'mr, inno

vators do feel efficacious towards village leaders. They are also poople with a
 

side net of interpersonal communications, and this behavioral tralt should con

tribute both to their acquiring of knowledge about innovations and to their oppor

tunity to communicate new ideas to others.
 

The propensity to innovate also seems to be related more to aspirations
 

and expectations than to the type of actions in which one has engaged. The poten

tial Innovator is not only very interested in receiving all typee of iervices,
 

but he also indicates that he would be more willing to cooperate in communal pro-


Jects taken on In his village.
 

We found no relationship between the type of village region in which the re

spondent lived, or in his own economic status and his score on the Propensity to
 

Innovate Index. In general, our findings Indicate that many factors intervene be

tween a generalized propensity to innovate and actual innovation, but that such a
 

propensity may be meaningful in Its own light.
 




