
AGENCY ORa INTERNATIONAL OEVELOPMENT FOR AID USE ONLY 
WAININGTON. 0. C. 2092aa

BIBLIOGRAPHIC INPUT SHEET 

I. ,UflJECT TEMPORARY
 
CLASSI-


FICATION 6. SECONDARY
 

2. TITLE AND SUBTITLE 

The mass media and rural development in Turkey
 

3. AUTHORLS) 
Frey,F.CW.
 

4. DOCUMENT DATE 1 5. NUMBER OF PAGES . ARC NUMBER1966I 215p.I ARC TUO01.55.F893
 

7. REFERENCE ORGANIZATION NAME AND ADDRESS 
MIT
 

8. SUPPLEMENTARY NOTES (Sponsoring Organlzation Publishers, Availability
(In Rural Development Research Project rpt.no.3)
 

9. ABSTRACT 

(Communications R&D)
 

10. CONTROL NUMBER 11. PRICE OF DOCUMENT 

PN-AAC-554
 

12. DESCRIPTORS 13. PROJECT NUMBER 

14. CONTRACr NUMBER
 

CSD-811 Res ,

IS. TYPE OF DOCUMENT 

AID 590-1 (4-741 

http:Frey,F.CW


./4AN 44 /qe C/66-2 

v~ oo 

THE 'MASS MEDIA AND HWEAL DEVELPMENT IN TURKE 

Report No. 3 

Rural Development Research ProJect 

Frederick W. Frey
 

• 4 4 

CENTER FOR INTERNATIONAL STUDIES
 
MASSACHUSETTS INSTITUTE OF TECHNOLOGY
 
CAMIRID E MASSACHUSETTS 



q/66-2
 

THE MASS MEDIA AND RURAL DEVELOPMENT IN TURM 

Report No.3 

RURAL DEVELOPMENT RESEARCH PROJECT 

January 28, 1966
 

Center for Interaational Studies
 
Cambridge, Massachusetts
 

Sponsored Jointly by the Government of Turkey and the United States Agency for 
International Development. Published quotation, reference, or other use of 
these materials permitted only with express written permission of the author 

and the sponsorse. 



CONTENTS
 

PREFATORY NOTE iii
 

Chapter One
 

INTRODUCTION i
 
The Mass Media as a Developmental Iatrumeut 3
 

Chapter Two
 

THE MASS MEDIA IN TURKEY 10
 

Chapter Three
 

PEASANT ACCESS AND EXPOSURE TO THE MASS MEDIA 22
 
Rural Access to the Mass Media 24
 
Peasant Ebposure to the Mass Media 37
 

Chapter Four 

THE IMPACT OF THE MASS MEDIA ON THE TURKISH PEASANTRY 101
 

The Impact of Media Exposure in General: Inter-Index
 
Correlations 106
 

The Impact of Specific Media: Newspaper, Radio and Cinema 130
 
Influences on Peasant Orientation to the Mass Media 154
 
Listening Locale and Impact of the Radio 160
 

Chapter live
 

SUMMARY, CONCLUSIONS AND RE0OMMENDATIONS 167
 
A Few Additional Conclusions 195
 
A Few Policy Recommendations 200
 

AQendix 206 



The Mass Media and Rural Development in Turkey 

Report No. 3 

Rural Development Research Project 

the Turkish State 	Planning OrganizationDeletions and Additions Requested by 

and United States 	Agency for International Development 

Page 	 Change 

Title 	 (Add) "Sole responsibility for this report rests with the
 

author, and neither the Turkish State Planning Organization
 

nor the United States Agency for International Development
 

endorse the opinions expressed by the author. The sole role
 

of the State Planning Organization and USAID in this report
 

is that of reviewing it prior to its publication."
 

Throughout 	 The word "policy-maker" should be substituted for the word
 
"planner" wherever the latter appears.
 

Throughout 	 The word "religious leader" should be substituted for the 
word "priest" wherever the latter appears. 

170 	 The words "or decay" should be deleted from line 23. 

Throughout 	 Attention is called to the fact that the data were collected
 

in 1962, three and one half years prior to the publication 

of this report. Obviously, in this time span changes prob

ably have occurred in some of the descriptive data presented.
 

All statements in the report should therefore be regarded as
 

being in the past 	tense.
 

"Contents" 	 (Note the addition of a second appendix, attached hereto,
 
which provides a brief description of the methods employed
 

in gathering the survey data presented in this report.)
 

The section entitled "A Few Policy Recommendations" and
200-205 

running from line 	six on page 200 through line nineteen on
 
page 205 should be deleted. 



Prefatory Not,!
 

To observe that -;his is a leugthly an4 detail.ed report, the result of
 

much time and labor, ii, 'wehope,, to belabo 
the obvious. Nevertheless, since
 

its length and detail 'ill both be of more concern to some readers than others,
 

we have wammarized the main findings not at the end of each section or chapter,
 

but in.a final chapter. The too-busy reader, willixg to forego all the pearls
 

we have scattered before him, can tbus read only that chapter and obtain a good 
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INTRODUCTION
 

Modernization or development, in its deepest meaning, implies 
a
 

change in the people of a society and in the way they interact. 
All the
 

more specific indicators of modernization -- increasing per capita income,
 

- signify little if
 energy output, industrialization, urbanization, etc. 


they cannot be taken to mean that certain alterations of attitude, 
behavior
 

and social structure have occurred. For example, if a clear rise in per
 

capita income were attributable solely to the accidental diecovery 
of
 

Similarly, an
 
oil. the claim of "development" would be hard to support. 


increase in productivity produced entirely by temporary injections of
 

eYternal capital without internal changes in approach and performance
 

'oes not justify the assertion of "modernization." There must be change
 

The essential aspect of the developmental process is that
 f~'om within. 


tbe capacity for durable self-generated change of an appropriate 
kind
 

Correvated. And, such a capacity for contlinuing change seems manifestly
 

to iepend upon alterations in the outlook and Inter-relations 
of the
 

1
 

p,ople of the developing 
society.


When we focus on the rural sector of society these human 
dimensions
 

of modernization seem, if possible, to assume added 
Importance. In
 

Per-

Many writers have stressed this point in one way or another. 


haps the best phrase is from The Emerging Nations: "... the paramount
 

requirement for the modernization of any society is that 
the people themselves
 

Max F. Millikan and Donald L.M. Blackmer (eds.), The
 must change." 

Emerging Nations (Boston: Little,Brown & Co., 1961), p.23.
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industry, far reaching changes can sometimes be produced if a few powerful
 

decision-makers, governmental or private, adopt a new perspective. A3ut
 

decision-making in peasant agriculture is usually much more decentralized.
 

Innovation of comparable scope involves individual decisions by hundreds
 

of thousands of farm families of tens of thousands of scattered villages.
 

Large numbers of people must be influenced.
2 Moreover, the one-shot
 

adoption of a particular agricultural innovation is ordinarily of scant
 

significance. The multitude of peasant decision-makers must be influenced
 

repeatedly to make and to continue the many modifications of practice that
 

ultimately transform the peasant into the modern farmer, the man who is
 

the pawn of his environment into its master.
 

Finally, these changes in the rural populace frequently involve
 

orientations and behaviors that are deeply embedded in long established
 

ways of life. There is oft-submerged resistance to change and lack of
 

experience with novelty in nearly every realm of living. Rapid, highly
 

specific attitudinal influences to achieve precisely the object that the
 

policy maker has in mind at a given moment are likely to prove inordinately
 

difficult. An effort that is at once broader and more profound may be
 

required to accomplish even quite limited ends that could be realized
 

very economically in other sectors of the society. In short, rural
 

development seems to demand special attention to characterological and social
 

structural factors. The task is literally to get people to "change their
 

minds."
 

2Cf. David Hapgood and Max F. Millikan, Policies for Promoting Agricul

tural Development: Report of a Conference on Productivity and Innovation in
 
the Underdeveloped.Countries (Cambridge: M.I.T. Center for International
 
Studies, 1965), pp.16-18.
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Problems for the Policy-Maker
 

From the planner's viewpoint, the utility of such basic observations
 

as these is that they help him to formulate a series of crucial questions
 

which must be answered if rational and explicitly.justifiable poli,2ies
 

are to be found. Thus, he must ask, "What attitudes and behaviors consti

tute or are essential to the rural developmental goals that have been
 

established?" "What circumstances form and change these attitudes and
 

behaviors?" "Which of the factors that influence peasant attitudes and
 

behaviors are manipulable by the planner and at what cost?" "What are
 

the relative merits of alternative strategies for affecting peasants,
 

assuming such alternatives exist?" "What are the manifest or latent
 

side-effects of using various influence techniques?" These are merely
 

a few fairly gross examples from the string of queries through which the
 

perceptive policy-maker is ineluctably led. He seeks the best answers
 

he can find (though they are usually far from definitive.) in many ways,
 

important among which is survey research of the type reported herein.
3
 

At first glance, the arsenal of weapons available to the policy

maker for affecting rural attitudes and behaviors seems extensive. Its
 

components might include the educational system, credit and market mechanisms,
 

use of extension agents and other direct governmental representatives,
 

the mass media, transportational facilities, the police and coarts of
 

law, producers' and consumers' cooperatives, youth clubs and other
 

3We shall assume familiarity with the methods of the Rural Develop
ment Research Project in all of these substantive reports. If this as
sumption is unwarranted, see the report entitled Rural Development Research
 
Project: General Description or Frederick W. Frey, "Surveying Peasant
 
Attitudes in Turkey," Public Opinion Quarterly, VoloXXVII, Noo3 (1963),
 
pp.335-355.
 



voluntary organizations, and even the military or political parties.
 

However, not all of these agencies are equally effective, and the policy

maker faces the perplexing problem of unravelling their differential
 

strengths and weaknesses, let alone that of understanding how they work
 

in merely the most plausible of their many combinations.
 

A major purpose of this series of reports from the Rural Develop

ment Research Project is to examine the apparent impact upon critical peasant
 

attitudes and behaviors of several such agencies -- for instance, the
 

educational system, transportational facilities, direct governmental
 

representatives, and so on. Though the specialist in each of these areas
 

will desire much deeper information than our research can provide, we should 

be able to furnish him with more relevant and reliable material on Turkish
 

villagers than has heretofore been available. Furthermore, because of the
 

deliberate breadth af the study, we can make a telling initial step
 

toward a comparative evaluatien of the qualities of several different
 

rural influence strategies oppn to the policy-maker.. For example, we
 

shall be able, albeit crudely, to contrast the effects of improved education
 

versus better village facilities. And, perhaps no less significantly,
 

we shall be able to provide some previously unavailable insights into-the
 

apparently characteristic effects of sub-strategies within these broad
 

domains. Are the attitudinal associations of primary schooling for a
 

village different from those of secondary schooling? Is proximity to an
 

urban center linearly associated with certain attitudinal tendencies? Is
 

the frequency of contact between peasants and governmental agents posi

tively related to measures of behavioral modernity nr village development?
 

Information germane to serious concerns of this type is available from the
 

analysis of our survey data. 
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The Mass Media as a evelopmental Instrument
 

Conspicuous among the resources of the polLcy-maker for shaping
 

peasant attitudes and behaviors are the mass media --
 the subject of
 
this report. The potential virtues of the mass media for rural. develop

ment are readily perceived and easily silhouetted. As we learn from their
 
very name -- the mass media -- they are fundamentally extensive, capable
 

of reaching out to every hearth and hamlet in the land. 
With transistorized,
 
battery powered radios and television sets rapidly coming on the market, the
 

literacy and transmission line barriers to media use are vanishing. 
Much
 
more of an effort must now be mounted to establish and maintain cooperatives
 

in every village than to link each vilage to a broadcasting network.
 

The kilometers over which roads must arduouliy be laid are jumped by the
 
broadcast message. 
Certairly one of tte greatest, advantages of the mass
 

media is their ability to span the tough terrain of even the largest
 
developing nations and potential.ly to egage eac 
 and every citizen.,
 

A second, no less 
 . et feqt.ie ;f the ma 
 media as a develop-.
 

mental instrument is their speed. 
The existing system of direct o':ral
 

communication in most developing iocietie5 also covers the nation, but
 

months are often required to t-larsmit a.message from a central point to
 

the periphery. The electronic mass media reduice this elapsed time to
 

minutes. 
Again, the educationa. system may bavs a weighty impact upon
 

those exposed to it. 
 But it.wo-ks ita effe-.tp Ve.ry gradaally and often
 

with the least influential age groups of the society. 
To wait until,that
 

age cohort reaches positions of influence in order to obtain specific
 

results is intolerable for those ardently desiring progress. 
A quicker
 

means of reaching large numbers of people is sought., and the mass media
 

http:effe-.tp
http:potential.ly
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seem to be a prime candidate.
 

A third advantage of the mass media as a tool for development is
 

their relative controllability. Naturally, this is not to argue for
 

censorship, monopoly or anything of the sort. It is simply to point out
 

that it is easier for the policy-maker to use the mass media as an instrument
 

for achieving developmental objectives than it is for him to use many 

other devices or systems. The direct word-of-mouth communication system 

may be no less effective than the mass media) but it is extremely difficult -

especially in a democratic society -- for the planner to control its messages 

and ensure that they are conducive to modernization. Moreover, communication 

talent is scarce. Persuasive communicators may be few. Utilization of 

the mass media permits maximal use of these effective communicators and the 

most faithful dissemination of their messages. Other communication systems
 

may occasion appreciably greater distortion and waste. However, we must
 

distinguish between different types of media, for the control that the
 

planner can exert over the radio or television is ordinarily greater than
 

his control over the cinema and the press.
 

A fourth major advantage of the mass media as a developmental
 

instrument has to do with their potential effectiveness. If modernization
 

ultimately involves attitudirn.l and behavioral, change, as we have argued, 

it would seem that the mass media would offer high promise of being one
 

of the most effective agents of all. A large proportion of the infor

mational stockpile of persons fulv exposed to the mass media seems to
 

come from that source. Even if we ignore the effects of the media on
 

values and norms, their apparent cognitive influences would seem to have
 

enormous potential. The provision of information to people is a critical
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aspect of the developmental process, and the provision of information to.
 

people is part of the raison d'etre of the mass media. They work directly
 

on the minds of people rather than indirectly; thus, other things equal,
 

they hold a special potential for effectiveness and economy in forming
 

and altering those critical attitudes that perforce lie behind any durable
 

national development.
 

A critic or skeptic wojld proclaim that there is a reverse side to
 

the picture of the role of the mass media 6s instruments of
 

modernization that we have Just sketched. There are drawbacks as well
 

as advantages to the use of the media as a developmental instrument. In
 

fact., what is an advantage from one perspective or at one moment may be
 

a disadvantage at another. The controllability of the mass media may
 

permit the most efficient use of the best communicators in the nation.
 

It may also permit an intellectual.urban elite to deluge a disinterested
 

peasantry with incomprehensible speeches that sour them on both the media
 

and the idea of "development.." More significantly, the mass media's
 

controllability Is pur'chased at the price of uniformity. Appropriate
 

local variations In woa-rdage and illustrations become more difficult and
 

unlikely. Where local considerations are paramount, mass media messages
 

may therefore lose much of tbeir effectiveness. Furthermore, in contrast
 

to direct oral exchanges, communication over the mass media ordinarily
 

lacks the immediate feedback from audience to communicator that allows
 

sensitive and immediate message adjustment. This quality may be critical
 

for some types of communication and Is probably unimportant for other
 

types; the problem is to ascertain which is which.
 

The classic, redoubtable barriers of selective attention, perception
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and recall.limit the effectiveness of the mass media. People are known to
 

expose themselves selectively to the media, perceive to a large extent what
 

they want to perceive in the media's messages, and recall what they choose
 
S 

to recall from their contents. Perhaps these processes are less critical
 

in people's relations to other agencies of change, although the same 

processes are certainly operative to some unspecified degree. 

We also have an accumulation of evidence, to be discussed later,
 

indicating that direct word-of-mouth communication with respected associates
 

is more productive of specific changes in actions than mass media exposure.
 

Some writers have also maintained that geographical mobility (travel) is
 

a more potent source of attitudinal modernization than mass media exposure.
 

Numerous other suggested disadvantages, and advantages, of the mass
 

media as a developmental instrument could be cited. Indeed, there seems
 

to be a pronounced tendency to see the media in either a hero's or a
 

villian's role in the modernization drama. In most general terms, they are
 

viewed as tae catalyst that t:ansforms base traditional materials into
 

vibrant human gold or else they are regarded as a volatile agent that 

generates an explosion of rising expectations, premature urbanization,
 

and political discontent. The truth of the matter is that there is
 

evidence to support either view, but not enough evidence to permit careful
 

delineation of the circumstances under which one view or the other (or
 

some third alternative) is most likely to be true. The mass media patently
 

seem to have a tremendous potential for affecting developmental processes.
 

It is also clear that they must be used Judiciously if this potential is
 

to be realized and that they can, under some conditions, be a force for
 

tradition or chaos. Hence, it would seem all the more important that the
 



-- 

-9

policy-maker arm himself with a fuller understanding of this powerful but
 

uncertain tool.
 

Ithiel Pool has written that there are four policy issues about the
 

development of mass media which most emerging nations must resolve: how
 

much of their scarce resources to invest in the media; what roles to assign
 

to the public and private sectors; how much freedom or control to impose;
 

and how high a cultliral, level 
to employ for the messages transmitted.4 This
 

report will strive merely to help provide an answer, in the contemporary
 

Turkish case, to the first of the four issues 
-- viz., how much to invest
 

in the mass media. 
To answer this question the planner requires information
 

about the relative effectiveness of the mass media, compared to other
 

manipulable factors, in inducing certain types of attitudes and behaviors
 

among various groups of the society. We shall also try to assess in part the
 

influential qualities of the media in contrast to those of the educational
 

system. 
And we shall endeavor to learn how the changes apparently wrought
 

by media exposure differ from those linked to the level. of village develop

ment) familial poverty, literacy, and so on.
 

Finally, reflection suggests 
 that there are a number of crltl.a.l
 

subordinate questions Jurkin 
in the interstices between Pool's four
 

major issues. For example, the pluner must not only decide how much Is
 

appropriate to invest in the mass media in general, but he must also
 

decide how much is to be allocated to each specific medium the printed
 

media, the radio, the cinema and the television (if such exists). To make
 

41thiel de Sola Pool, "The Mass Media and Politics in the Modernization
 
Process"' in Lucian W. Pye (ed.), Communications andPolitical Development

(Princetong Princeton University Press, 1963), p.234.
 



these decisions judiciously he requires information about the characteristic
 

qualities of each of these main media types. Are they all alike in their 

coverage and effects or do they differ? If they differ, precisely how do 

they differ? We shall provide some initial answers to such basic queries. 

Our general plan of presentation will be as follows: in the following
 

section of this report we shall very briefly furnish some basic background
 

on the growth of the mass media in Turkey and on Turkey's media development
 

compared to that of selected other nations. This is done so that we can
 

proceed with some idea of where Turkey presently stands in the continuing
 

picture of media development. Then we shall proceed to a detailed discussion
 

of peasant expos e to the mass media in Turkey. We shall disclose whom
 

the three major media (cinema, radio and newspaper) seem to be reaching. If 

the media are not contacting large and critical segments of the rural 

population the planner must be alerted to this fact and know specifically
 

who is being missed and why. This done, we shall move on to an examination 

of the media effects, both in general terms (using a single index of mass 

media exposure) and in terms of specific differences between the three 

media. We shall also compare the mass media with the other change agencies 

previously mentioned. The concluding section of the report will discuss 

our interpretation of some of the policy implications of the survey findings 

along with thosp emanating from similar or related research in other settings. 

TE MASS MEDIA IN TUWKEY 

The mass media have already played a vital, if sometimes ambivulent, 

role in the modernization of Turkey. The very formation of an elite cadre
 

'of dedicated and reasonably united modernizers during the latter half of 



the 19th century was intrizately connected-. vita the eme.rgence of an increas

ingly confident press. Later, Mitafa Kema:l Atatirk.., sbrewd strategist 

of development that he was, adeptly used the information media as a 

potent weapon in the struggle for a new T, rkeyo He commented as early 

as 1920 that, "Indoctrination a7.d i.formata.r, tbe qsiestion of propaganda., 

is very important, as important as thie army -... actually, an even more 

important matter thar the army." 
L
' Using a mre pacific metapho. .% it is 

no exaggeration to say that, e.I.onog witri the Fh.oo.3, the media !arried 

the pollen of modernization tWrougno.,t te intel.ectual sector of society 

and made an essential contrih,,btoz to tbe f.o ;iIng Df political, and social 

development that occox~r-el t-,, tt. fi.r- ti_.i -f tte 2i't. c entuey. Can they 

play the same a1ppa: ent .r,' -. r,. p. 

To mai.ntair perFpecti1?'=,. w-.. r a.,D T,-Pil: o'f t.jat tt. media were 

sometimes effectivet ', . ry : i.. . f:. '' t: : ppo' Io .j , ,atior.
 

and that commnication -,p . : Y. si,.tigated
g s.t- . 

obstacles to deve."opm-:rW.,. wtr ar tiat1e, -f pr')fc, r va'.,)e I). helping to 

simplify the gigantic ta.sk -':-.7 1,-a . ,, ?,= o " ,e . 'a 

conveni ent (and possib..., :. , t,- . ' tO .,.e 7:.-.e:.t.an 

groups that were relatve'.y iasAated ft:oz t-je o.-'t -x. :J toe .7ociety.6 

5A.tatiirk1:un 5311v--v i-  a-i !fa3y.tji;: rk 
InkiapTarihi Rastit ,i .. . .u'. .95), Vtba, 1:a.y1..t : .f Oo 
p124. Also quoted ir. Kma . tA -'rT r ' ' . ..Robet E. Ward and 
Dankwart A. Rustow .= a .,. tnn End(edsn, Po - . yp&,- Tsrkey (Princeton: Princeton Un.verst ,y Pre-s ,Q-1 p4 j. 

6n the traditionalist use of te medl.a, see Kema., . Karpat, "The Mass 
Media and Political Modernization of I'A,:kesy, papet p..,epared. for the SoSoRoCo 
Seminar on the Political Modernizatior. of .apa. ard :T.ey, r'bbs .Fe ry, N.Y.,
September, 1962, pl. On the Kemwlist exploitation of :ommunjc:ation gaps and 
on the anti-modern consequences of some forms of com ,icat~on 'triter.-personal), 
see Frederick W. Frey, "Political. Devei.opment., Power and Commnircations in 
Turkey," in Pye, o2 iLt,., pp298.,36, 



Unremitting and indiscriminate media g.uwth is not a certain blessing. 
Thus,
 

the astute policy-maker must use the masa media in a flexible, non-doctrinaire
 

fashion. He recognizes tbeir tremendous potential and the complex nature of
 

their effects, neither hopping on the bandwagon of automatic use nor that
 

of blind rejection. However., the paramount point at this Juncture is that the 

mass medaa seem aieady to have been a deci.sive factor in the largely 

accomplished elite modernization of Turkey.
 

'rotb of the Mass Media iny tuorkey 

What has been the pattern of mass media grwth in Turkey up to the 

present time? Has it beer steady or bave there been jagged peaks and troughs 

of development? .f medta deve),opment has been uneven, in what phase of 

g.rnitn does tbt ,.o,nt-y eeem to te at the p-!sent time? Are the growth 

patterns for the different media F-.m!"ar to one anotber? If not, what 

,are the ,arlati oas and wtat I-- tnei- si gr- fi,. x.ce? Tne planner attempting 

to use the media as a ie ,e~opfleta. now.; rr;e,aflEwer to such questions 

ir order to forerast tbe trepds t.rat be jay desire to encourage or oppose. 

The Press 

Newspape. and perlodlic'. a.-wtb siri-e f*e mid-,1930s is displayed in 

Figure I. e graph strikingly deplcte3 tae great rise in the number of 

nevspapers in T .rxey that tas oc,,,-,red 6ince 4ne end of the Second World 

War. Tis., of co'.r e, is tte pez.2.o diWing .v h mut"Li.,paty politics and 

mass modernization on all fronts real.;y begsn. By 1.960, there were eight 

hundred nineteen newspapers in Turkey. Pive hundred six of these were 

daily papers and 333 appeared less frequentl.V More than 200 bf 

these newspapers, however, bad commenced putication daring that year, so 
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Figure 1. Growth of the Turkish Pres' 1935-.1960. 
Source: Tirkiyede Qikan Gazete ire !Me!alar (Ankaraz Basin'-Yay~n ve Turism Bakan
i1g, 19 6 1),Pp.3-4, and Karpat, 'The Mass Media," loc..cit,, P.279. I have
corrected an obvious error for 1960 in the latter. Data for 1953 and 195) 
are interpolated.
 

there appears to be an appreciable turnover. Circulation data for the same
 

period are not available, but an informed estimate shows an increase in
 

total daily newspaper circulation from 1,060,000 in 1956 to 1,411,429 in
 

1960. 
If anything, this would seem to be an underestimate, both of total
 

level and of growth. As the Unesco volume on World Communications observes,
 

the expansion of the press in Turkey has been "phenomenal."j
 

For the purposes of this report, one of the most significant background
 

findings is that by 1960 there existed in Turkey art extensive provincial
 

TWorld Communications: Press, Radio,Television# Film (Paris: United
 
Nations Educational, Scientific and Cultural Organization, 1964), P.330. 
The
 
newspaper circulation data are from Turkiye'de Cikan Gazete.. 
opcit, P-5.
 



press. Daily newspapers were being published in 63 of Turkey's 67 provinces. 

Only Bilecik, Gum'iqhane, Hakkarl, and K'r.5ehir provinces lacked a local 

daily, and only Iakk'ar-i war complete1y withot any loca.lly published 

newspaper. Less than ten per cent of the daily newspapex3 were located 

in IstanbuL and less than eeventeen per cent we.re lorated in the three 

metropolises of rstanbul. Ankaxa and Izmir. Of course, when circulation 

is considered, the relative position of the big city newspapers rises 

sJte.rply Nevertheless, i.n j:rkey today t.nere iE cl,early an important 

proliinciai. daily press spread over toe ertire coant.ryo 

The publication of magazines, reviews and non-daily newspapers 

is much more concentrated in the three iargest cities. Hence., if we 

irspte:t the publicatior I.ocaies of a,.L 1,65,8 newspapers and periodicals 

active in Turkey as of December, .96C, we find ttat thirty eight per cent 

were in Tstanbul., eignteen per ce,,t -were i.r ... ara. afrd anather five per 

cent were in I.zmi r, . other wo.!,ds judgiT.g s.imp'y by numbe.rs of publications. 

about three fifths of tie total pex.iod!ce. pr's.-s we.s based Jn the three 

legest cities. The secondary, e.na.ytir and specislIzed pfess seems to 

be particular.ly focussed in those urbar eraeaE But tb5. nation is rather 

we!l covered, secording to these avO.h.e data by a 'laii.y prcvincial 

press. These gross fi.gures, as wel1 as more oerrirer,t data from the peasant 

survey, indicate that neLpopersr& rj m.ary ,f tbe riya., areas of 

Turkey. 

The Radi o 

The first radio station in Turkey was establlshed in Istanbul. in 1927. 

rts audience remained essentially limited to the s, rounding area. Coverage 

http:particular.ly
http:numbe.rs


was increased in 1938 vhen Ankara Radio was created, and these two stations .'e

main the leaders of a total broadcasting facility that now includes fLftoe
 

transmitters. 
Broadcasts are sent out from Ankara and Istanbul throughout.
 

the day, from Izmir, Van and Erzurum for about half the day, and from
 

Dt.yarbakYr and Iskende-'an for a f w hours per 
dag. As of 1964 there were 

plans to build a"dditional transiiitters in Antalya, Adana, Gaziantep, and
 

Kars and to increase the power of existing transmitters.8 In addition,
 

a provLnci.l radio has been set up in Ankara, maily broadcasting music
 

a-,4 news to an urban audience, and there 
are a few transmitters in schools
 

ard governmental agencies.
 

The growth of the number of radio receiver's in Turkey during the
 

period from 1.935 
 through 1960 iG portrayed in Figure 2. Actually, the
 

daLa 
 relate to licensed receivers and they probably understate the gxowth
 

for recent years after the intro&uction of battery-powered radios which 
 ara
 

less likely to be licensed. In 
 any event, the rise is spectacular. 

The distributional patte_: for radios bears a general resemblance 

to that infqred for the p-,,.ss. 
 There is a conspicuous concentration hi
 

the main urban areas., but despite that concentration, most of the country
 

Is now linked to the broadcasting network. Some 43% of the total nunber 

of radio r .ceivers in Turkey duringZ 1959-1960 were located in the three 

provincea .stanbul, A.kara. and z.m.ir -- provinces containing only 16% 
of t:-&tota.Z population. Tha ,._%.aest dascr¢epancy was in Istanbul Province, 

wh.. . had 27% of the radio sets and 7%of the population. A glimpse into 
t nLuternal variations in radio distribution is presented in Table 1 whtLh 

8Vorld CovmuniJc.t_. ,onsop.it, p331. A listing of Turkey's twelve r, .oLraRnsmitters as of 1962., with 'heir wave lengths and wattages is given In KaLw.a Plany: D1.tncV 5et Yfl, 1963-a967 (Development Plan: First Five Yeu.s.'fl.sa a .A-h ; T.C. B:annlkr Devi e Planlaaia Teki Y, .1963).aP M3.$0:oT~*~ Sta~te Plannin7, Organization's 1965AnnualPrgrme(Ankara: 
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Table 1
 

Radio Sets per One Hundred Persons, by Selected Provinces 15-190
 

Province Radio Sets per 100 Persons
 

Istanbul 17.6 
Ankara 8.8
 
Izmir 8.1
 
Adana 4-3
 
Balllesir 4.3
 
Nevpehir 3.4
 
Amasya 3.2
 
Denizli 3.2
 
Burdur 3.1
 
Samsun 2.8
 
Sivas 2.0
 
Erzurum 2.0
 
Hakkri 0.7
 

Turkey h.o4
 

Source: Compiled and calcr-ated from official census figures. 

Both Figure 2 and the data of Table 1 indicate that, for better or 

for worse, the radio is very mucb witr. arbxa Turks and is just now beginning
 

to spread widely to rXure. arers. .4.t-ilv striking rise in the total number
 

of sets has occurred during the past decade and a half, but that rise would
 

8a
 
seem to be only the beginning. The ru~ral segment of Turkish society is 

only now commencing to be extensively reacbed by the press and the radio.
 

We should, however, point out a fact that we shall later document and discuss .
 

namely, that the number of indirndu.L.s exposed to a given copy of a
 

newspaper or a given radio re -eiver uouild seem to be appreciably higher in
 

rural areas than in urban.
 

Perhaps because it is still primarily oriented to its dominant urban
 

audience, the general nature of radio programming in Purkey seems not to
 

have changed much in the past twenty five years. In 1942, approximately 63% of
 

8
a.,u " 
See Figure 3 for the rise in radio receivers per 100 persons in Turkey 

and other countries from 1950-1960. 
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Fig. 3. Number of radio receivors per 1 000 inhabitants, in selected countries, 1950-1960I0oo .. - ....---.. . - - -_ - - --- -- . . ..
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broadcasting time was devoted to music, 36t was given to speeches, discussions
 

and informational material, and 1% co:asisted of drama. At present, music
 

makes up about 65% of broadcast time, news, informational and educational 

programs take up about 30%, and commercial advertising occupies the rest 

The Cinema
 

Although Turkey has, for, all practical purposes, no televiti6n, she
 

does have a rither active domestic film industry and, of course, many
 

cinemas. Unfortunately, me have been ,inab1. to find reliable data on the
 

growth either of the film-making industry or of the viewing capacity and
 

use of cinemas. As of 1960-1961 there appear to have been approximately 

285 cinemas in the country alle to project 35mm films. Attendance has 

been estimated at around tni.rty milldor persons per yea:, thus yielding 

a very crude average of a litt-e o,er one film iiewed per person per year. 

There are also some mobii. film unit.s ,oth, -ovnmercial ;ind gove.-ameptal, 

that strive to reach toe r-.,.r9i a,.-3 , e r].tbs ever casual observation 

suggests that the concen tration of tbe cirlemas in xrban areas is much 

greater than that of the pres: or rgdio., a:nd tois opi-,ion will by supported 

by subsequent data from tbe pasnrlt .ir.y . -- pa.rd- tne film industry, 

some 1.5 companies al.togetber produce t,.irty , o forty featuxe films annually.. 

The 32 create, in 1960-. _96: li:s.y twnt.ietb r'ank. among thefilms T.:e 

worl.d's film-producing ratlorn. J.ed oy .apa'.- it, 549 films that year. 

9Karpat, "Mass Media and Political.Modernization in Turkey," loc. cit.,
 
p.49, based on the official.magazine, R January 15, 1942, p.9.
Jao, 


1 OWorld Communications_, o.c ito., P331.
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The remainder of the Turkish cinematic fare is obtained from roughly four
 

hundred foreign films importeI annually.
 

The Comp.rative Mass Media Development of Turkey
 

Further insight into the prospects for the mass media in Turkey may
 

be garnered from information about how she stands compared to an appro.
 

priate assortment of other nations. For example, the communication
 

specialists of Unesco have tackled the invidious job of setting norms for
 

measuring the adequacy of mass communication facilities in developing
 

countries. They suggest, as an "immediate target," that each such nation
 

should aim to provide at least ten copies of daily newspapers, five radio
 

receivers., two cinema seats ard two television receivers for every one
 

hundred persons in its population. Neary one hundred nations and terri

tories fall below this minimum which is regarded as being very low.
 

The available statistics do not permit a precise comparison for
 

Turkey, save in the case of tha radio (highlightirg tb.e need for more 

appropriate and more readily axai. able offi-ial.Turkisb statistics on 

mass communications. By 1.960-.196i, Turkey had attained a level of 5.4 

radio sets per 100 persons, thus slightly surpassing the Unesco minimum. 

Though definite data are lar.king, OUT guess would be that she is in a pporer 

position vis a vis the Unesco taxirds Or the press and the cinema. 

An estimate of the daily newspaper conies per 100 persons in 1960-1961 

is 4.5, or about half the Unesco norm. The cinema position ir probably 

worse. However, relatively few of the developing nations currently meet 

the level set by Unesco.
 

All in all, we find Turkey iD a mass communication position not
 

unlike her status along other developmental dimensions -- ranking either
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rather high among the so-called "underdeveloped" countries or .lee rather 

low among a group of intermediate nations. Employing a very rough summapy 

measure of overa.ll, development, Unesco considers Tu:key (1960-19612.to 

reside in a mass media stmatum that also includes Egypt. Iran, Syria, Libya, 

Tunisia, Morocco, Liberia, South Africa, Paraguay, Bolivia, British Guiana,
 

the Dominican Republic and Nozh Korea. More informative,, perhaps, is
 

Table 2, which presents a few comparative statistics for Turkey and four

teen other nations.
 

Table _ 

Comparative Mass Media Data fo_Turkey and Fourteen Other Nation 960-12611 

Radio FetE Daily Newe. T'.V. Receivers Cinema SeatsNation Ilii terac 0.. .e00 prp1e: 

Turkey 6,4 5 .my est.) 1.0 

U.S.A. 2% 100.0 32 6 33,2 5.6
 
Mexico 43 10o 0 8o3 2.8 5.6
 
France 4 28.5 27.0 75 6.1.
 
Japan 2 187 6 1.4.0 3.5 
Greece 26 3 4,_10.3 325 

Iran 85 6,:. 5 0.3 0.7
 
Egypt 
 80 6.6 2,0 0.7 1-3
 
India 76 0.5 .
 0.6
 
Ghana 77 122 3-2 ... 1.0 
Nigeria 89 .1.2 0,8 0.0 . 0.08
 
Brazil. 51. 6.6 5°.4 2,0 2.7
 
Yugoslavia 23 9.9 6.6 0.6 2.8
 
Tunisia 84 6. 0 -L ... , 1.0 
Venezuela 48 (1,950.' L9.1 9°6 6, 6.8 

Source, World CommanicationE, op.cit.. pasim,,
 

Probably the most vivid revelation from these gross data on the mass
 

media in Turkey is that, if recent trends continue, the nation seems to be
 

"World Commanications, o _cito pp,64-65o
 

http:overa.ll
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striding into a communications revolution. In the past fifteen years,
 

spectacularly rapid media growth seems to have commenced. The urban areas
 

of the country are already suffused by the major media, and, more signifi

cantly, the deep penetration of rural areas has clearly begun. At the
 

current pace, fifteen years from now most of the nation will, for the first 

time, be exposed to the influences of the press, the radio and the cinema.
 

Furthermore, although the government has participated in this process,
 

chiefly by increasing the broadcatting facilities, the bulk of the change
 

has been private. The growth in the press, in the number of radio receivers,
 

and in the cinema has essentially been the result of individual decisions of
 

rather large numbers of Turkish citizens.
 

We place no value judgment.on this fact. Instead, we mention it 

merely to point out that even if the government does not intend to foster 

the mass media and to use them as a deliberate instrument for promoting 

development, the explosive growth of the media will probably continue unless 

the government takes measures to retard it. Therefore, the question of
 

the developmental impact -- for good or ill -- of the mass media seems to 

be of keen importance regardless of the official inclination to use the
 

media for developmental purposes. If the communications revolution that 

can be projected from these media growth figures does occur in village 

Turkey, and if media exposure does have important positive or negative
 

attitudinal and behavioral consequences re.levant to rural development, then
 

effective planning manifestly requires reliable information concerning
 

mass media exposure and effects. It is the aim of the remainder of this 

report to provide the first extensive empirical mapping of this crucial
 

but virtually unknown domain. 

http:judgment.on
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PEASANT ACCESS AND EXPOSURE TO THE MASS MEIA 

In relative terms, Turkey appears to be in the early phases of an
 

authentic mass media explosion. The near-perpendicular rise in the number
 

of newspapers and periodicals published and in the number of radio receivers
 

licensed marks this trend. 
At the same time, our prime purpose in also
 

presenting data for international comparisons was to accentuate the fact that
 

only a quick start has been made. 
The mass media do not yet saturate the
 

nation as they do in all the more economically advanced societies. Some
 

Turks are read*Ly reached via the mass media and others are not.
 

Even the gross statistics indicate that media coverage of rural areas
 

is particularly limited. 
Nor can one make an easy inference from these data
 

on the mere availability of the mass media to actual group and individual
 

exposure. Obviously, exposure cannot exceed access to the media; but,
 

access to the media can easily remain unexploited. Many people apparently 

do not make use of the media exposure opportunities open to them.
 

The planner, desirous of making intelligent use of the mass media as
 

a developmental tool (or even of merely understanding their probable
 

developmental role), 
encounters the problem of ascertaining the basic access
 

to the various media of the population with which he is concerned. In the 

absence of additional media facilities, these limitat.ons of access set the
 

crude outermost bounds for direct media influence. If there are no radios
 

at all in a village or its environs, for example, it takes either amazing
 

faith or amazing ignorance to contemplate directiy affecting the peasants
 

of that village through radio brcadcasting. The planner needs to know
 

the elementary bounds of media access if he is to assign the media a
 

realistic developmental role.
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Secondly, the planner requires information about who is actually 

exposed to the various media. How, for instance, does the peasant's 

exposure to mass communication sources differ from that of other groups? 

Is it fruitful to conceive of the peasantry, as is so often done, as a 

largE undifferentiated mass facing the media -- persons rather uniformly 

exposed or unexposed, or are certain types of peasants much more likely 

to be reached than others? Do the various media tend to reach essentially 

the same audience, or are there important differences in their audiences? 

A survey such as the Rural Development Research Project is an es

pecially appropriate vehicle for dealing with fundamentally distributional 

questions like these. We shall first present findings depicting the 

access to the mass media of the Turkish peasantry. Then we shall devote 

the bulk of this section to the even more significant matter of differential 

exposure to the mass media. Wherever appropriate we shall strive to make 

use of other studies that help us to place the peasant in perspective 

against his compatriots in the towns and cities of Turkey and against
 

peasants in other developing societies.
 

In discussing the mass media access of the villagers of rural
 

Turkey, a prefatory word is needed concerning the nature of our sample.
 

The data will be presented according to the rural population rather than
 

according to numbers or percentages of villages. Our interviewers went
 

to nearly 460 villages in all parts of Turkey. We could exhibit the data
 

by giving the percentage of the total number of villages having a given
 

characteristic. However, it seems more fruitful to employ a different
 

procedure. It might well be that 25% of the villages of Turkey could
 

have a certain feature, but those villages, if they were the smaller
 



communities, might house on'y 1A, of tne tote3 riral population And what 

interests -as is informatic- about viil..ger .dj.sted for the proportion of 

the population housed in toose -

Therefore, in ieporting our data we :..I. be making statements such as, 

"53% of the peasants l.ive ir,6.iji1& to which a newspaper comes at least 

weekly.' Tnis is patently diffe-ent from and we feel superior to) saying 

that a newspaper comes at Aeast weekly to 531 of Tuiikish vili.ages. Knowing 

the latter fact trtat e newsp.Dpe" comee it :east week.y to 53t of Turkish 

villages sti].i doez not giv#e o any prericae idea of bow many peopl.e are 

'
 thereby involved, If the 3. of the vi'lages a~e dispropor'tionately 
larger villages, perha.p 7? of tre r. 4 ra, pop, .iat.io' might be involved; 

if they afe smalle7r ii. e proaps onv uO4A For trzs reason we have 

° cnosen a presentgatlone. i.. ro.., - p.a-ir..Ly wort norel, but actually 

lit fJtno moroe difficult in 

The speciaLly trai e3 e, x t.:ie per~o. ir-erviewing teams 

a 
 Po.ect completedthat gathered the data. , t,6 "-. - p..et .
 

a lengtbly scoedul.e of irforn;;,t4 .. t i ,isite . The
 

r: from a.y fixed orinformation requebted on - - , cei 

" 
but , i'-..o. " a... sosingle source, ._1 r: i A-". ' per 

ot 

the school teacher, the bt--,1 i-..i J i,. 'ii .agerv ,al by making 

first-hand obseriatiops wnerevo ]:P.K e 'otirlg foArtains, 

viewing the so-ca-lled coffee .. oue, I.rpectin r-or., examining the 

. 

presumab.ly kno.wJ..edea,,e o,.t . fp- i q e_ m ,._ the imam, 

road). As demonstrated it.. xoto. ,f tLir -e of fi.o_. reports, the 

information so ?x--at,. c[.osely aa.l.ableobtained ',trem"y wito census 

http:presumab.ly
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figures and with other governmental records or surveys in all instances
 

where such checks are feasible.
 

Newspaper
 

Three items from the Village Information Schedule furnish an elementary 

picture of the Turkish villager's access to the major mass media. The first 

of these items inquired approximately how frequently a newspaper came to the 

village. From the responses arrayed in Table 3, we learn that twenty 

per cent of the peasants, or one in five, lived in villages to which the 

newspapers "never" came. On the other hand, fifteen per cent resided in 

villages to which a newspaper came every day, and a total of fifty three 

per cent lived in villages to which a newspaper came at least once a 

week. 

Table 3
 

Rural Population by Frequency of Newspaper Appearance in Village
 

Newspaper comes:
 

Every Day 15% 
Two or Three Times per Week 12 
Once a Week 26 
Once Every Two Weeks 9 
Once a Month 8 
Less Than Once a Month 9 
Never 20 

("N" = 6,436) 

Naturally, the appearance of perhaps a single newspaper in a village
 

cannot be taken to imply that every interested member of the community has
 

access to that newspaper. At the same time, it has been widely observed that
 

the audience for a single copy of a newspaper is often quite extensive in
 

the village setting. The school teacher, Mahmut Makal, for example, gives
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a typically vivid description of peasents impo taning him to read to 

them from a humdrum provincial. gaz.ette that I)areL found its way into the 

village, Fleej Ke.es and O]r.ax 76urkev ir tneJ., study of sevrra. dozen 

villages across Anatolia, aPpear to tna-we found that in about two thirds 

or more of these villages the newspape- -wa; mai-."y read in a public place 

such as the coffee ho:a.;e, tte guest boi.e tmic;afir ' odafsi,in front of 

the mosque, in a store or in the school, rather than in a private house..
 

Under such :irc,.mst.ces, t;,e a.dience fo. e.,er a solitary tabloid can be 

-inexpectedly large., Mor-zo.!i , Kales and Thkay'E pilot atady suggests that 

if and when a trillage -receives one newspaper, it is l.ikely to receive 

severa. 

Regarded from . :' . i ... pec:p:.ctive, tte outstanding finding 

from Tati.e 3 prob&a .v 1.- re.t. i-e.' .., --a- o ',, 'oKevt peasant population is 

present.ly located ir ;i -. :_ the newspaper is less 

than veekl.y. and ov.. 9. - -i-'iF,,,sp.r come no 

more often tha :nc= 5 t ri :i ij e b .rrers precluding 

even gross acces;- to tna p-s f 'r . p.,".o YY. tje Torkiso peasantry, 

while a somewhat lrj..rgr ,<,j... e r. -i n;::o-'1." .,fi : e a.ccesE to 

permit consdre.bli p7t1,-:aj We,.mp j -,f Lne rela.,t :i -urkey 

tionship betwee the. f te andpress message 

til. f*. ., . ,saliency impac. ,e .. , f' i- . 't. i i 

1 2 Cf.. Mamut MaxaA., in A.! rcuai.a Londorn ,ail.entine, Mitchell 

& Coo, 1.954', p.103, and ru.en -aI .a , . T'i.rke.y, zu 11 TurkC,Ort, FYoy. 
Keylerinde rkt lsavlmsa_.l m, Fcoromic aod Soca- Change in 
Turkish Villages Througb trie ij.Lager s Fye,' 7.Nirk Ixtisadl (Uelimesl 
Arastl'ma Projisi, No..'..3 Ar.'a Siya.. Bij.g'e "aktesi Maliye 
Enstitusu, 1962), ppo60,6
 

http:present.ly
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Cinema
 

The Village Information Schedule was also used to record information
 

concerning gross access to the cinema It ascertained whether there was
 

a cinema in the village or within fifteen kilometers of the village. None
 

of the respondents lived in a village which had its own cinema, but some
 

thirty five per cent resided in communities within fifteen kilometers of
 

one. As we shall bring out again later, a critical aspect of cinematic
 

exposure is thus that, in contrast to the press and the radio, it usually
 

Znvolves a substa.,tial amount of travel for the villager. Since the
 

villager's geographical mobility is strongly affected by factors such as
 

sex, economic status, community isolation, etc. , his access to the cinema is
 

also sharply affected by these factors. Though the same mobility factors
 

impinge to some extent on the press and radio, the difference in degree "s
 

pronounced.
 

Radio
 

Finally, the number of radios in each village visited was determined.
 

These results are presented in Table 4, Approximately one villager In
 

eight lives in a community that has no direct access to the radio. Gn the
 

other hand, well over half the peasantry reside in villages with five or
 

more radios. Perhaps two basic points stand out from these data. The first
 

is that if one compares gross rural acc.ess to the three major media, access
 

to the radio seems to be greatest. The second is that although most villlagers
 

live in communities with more than one radio, mcst also live in villages 11th
 

less than ten radios. Hence, there would seem to be opportunity for
 

extensive "gatekeeping" -- that is, for control by a few people within Lhe
 

village over access to the inadequate supply of radios. More evidence on
 



both these topics will subsequently be displayed,
 

Table I 

Rural Top l.tion by Th.mjer of_Pa.io eceivers in Vilage 

Number of Radio Receivers P5.rcentvge of -Rural 

in Village PopulatLon 

None 1A 
One 6 

2-4 25 
5-9 
l.0-19 19 
20 49 9 

50.99 5 
100 or 

- --_____ 
moc e 

"N" 6 36) ___ 
2 

The simple rational figt-e. for mrvv-a'. ,ce s to the newspaper, 

radio and cinema beretofore pr .'i p >.i',y mask any -ooteworthy internal 

variations in access taat may exi;t betweer diffe,,ert types of villages 

Wben dealing 1ith tte ,j.-re- -)f re.aioz p- ,i± fo- e.xample, one 

plainly wants to exami.e t.t- dat. i i~t of i,-formation regarding village 

size, Simile-rly. thaSe may be co1.p1-:Aoi regi:-i'a. differences in media 

access and. differences re,.et-e2i t.-, .i" ;.,e Fo'atior- o development. Many 

such distinctions uil. be introd.jed wh !r )e Cr, ide, tnp 'omewbat more 

critical matter of media expo.i'.-e t..t , tie pr eret, ,mited discussion 

of media acces canp'ot be cor,.Jej . Ipertior. of a few key factors 

related to the distrib,.Ataon o,* media c.=E i, T.re 

Village Size 

First, let us scrutinize the re].ationEsbip between village size and mass 

media access. The essential picture is eketcoed in the data of Table 5
 

which gives, for peasants residert in --iilages of five size categories,
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the percentage of respondents to whose village the newspaper "never" came 

or came at least weekly. whose villages had no radios or had five or more 

radios, and wbose -!lliage was within fifteen kilometers of a cinema. 

Table 5 

Peasant Access to the Mass Media by illa e Size 

Newspaper Radios Cinema 
Weekly 

iillage Size or More Never' 
Five 

or More None 
Within 
15 Kmo. "N" 

T-.99 ,median 127) 31% 381, 1.5% 25% 29% ,¢3¢2) 

200.399 (med., 341.) 42 22 34 21. 23 (1,223) 

400- 599 ,'wed 497.! 1 2 53 .1.0 45 (1.,284) 

600 .999 (med.. 775. 52 1.9 6- 20 34 (1,662) 

I,000 -1., 999 ?2 1.5 q -.4 0 (1.,556) 
(med. 1,400)
 

57 . 35 (6 ,436)bTotal Sample 53.' 2C4 

aThese medians are Interpo.ations from g:rouped data. 

bThe total sample is lqerger tne.r the su.m of the village-.size cells 

because a few villages, and a!.!. thei- .espondents., had to be omitted for 
lack of information, 

The first two co.i1,f-s of the table demoonste, a cl.ear and moderatelytte 

strong relationsbip between tr.llage size F.tnd access to the press. Less than 

a third of the peasantE living in 5, 'riLage of atXier two hundred persors 

resided in a community to wbich a newepspar came at least weekly., whereas 

nearly three fourths of the peaBants in the largest villages of 1,000 to 

2,000 inhabitants lived in a village receiving a newspaper at least weekly. 

Perusal of the percentages of peasants from villages of various sizes to 

whose village a newspaper "never" came reveals a corresponding relationship. 
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The larger the vill.age the greater- the acress to the newspa:er. The smaller 

villages are those with the least a.cces to the press 

The same pa.ttern seems to t,old ,,itt regard to broadcasting. There are 

obviously more radio sets in tne -arge.r vi.i.Lages, and the percentage of 

respondents living i. vil.eges wltaout eny r.adic de-lnes as village size 

ncreases. H.oweer, if the probati/.ity of resldeots heqirig a radio were 

uniformly distributed across communities, without regard to their size., this
 

would still be the ewpected .,es7 t Ithe questior' that irte.ests us most 

at present is whether there a- mor-e radio- pe. .jba.itart in the larger 

communities than in the smaller ones, merely wbether there morenot are 

cadio6, 

A.ppr Dximate .&L.c . i f -"i I.;:,.e , 'iat.a of t.be survey disclose 

" .that the overa... numher of p- '- e: ed pe so,'. inin village Turkey 

] ",ortrsa.1-6 wOi- t n ai itis about .7 - , ': a,- aF, & 4nole, 

will be recalled,; e - t .. . ,> 3! . d ac'o,0-i ng to 

size is as foJ. os ;i ! ., . pe'.,fte2-. persons, size 

200-399 -- 1.r .dtos; -" fi -,, 142r, 6 9C.QQ9 .--- i.6 

radios; and, size 1 000-. Qg . pt fc, V:-e . mallest 
villages, toe number of . - .t.-., r r.T.se :tr~taucusy with 

vi...age size, witr the ine. " ,e.ji,- .. a.c t e whpe1 villages have 

more then one tirn- 4i T . V. "t iO for the 

smallest vil'agef w, .. ,ppea ,.: .,-e!. . ,e f&ct t et tbe possession 

of even two or three radios pr,° . a ra...r.te it communities so tiny -

and two or three radios seems t, be . -om.n Tdrimatm wner tQC comrminity 

has any at i e one fl oletain-i' hisradios all, If f.ig a radio,i 
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3
 same.
main rivals strive mightil.y to do the 


When we tIrn to the figures reflecting proximity to a cinema, no
 

very compelling relationship with viiage size emerges, Tbe larger villages 

are perhaps sdigntly more likely to nave r crliema wittiln fifteen kilometels, 

bW12several inversions appear in the association. Actuall:Y this is 

E.-y ard, a sense, reassuring. has no wt&ghty a 

reascn to expect that village size and nearness to a cinema would be 

strongly .-elated. The cinemas of contemporary Turkey primarily service 

?Ity and town dwellers Their locations are fund.ameta).ly determined by 

spr..nijg in One priori 

Lbe iocatlons of cities and towns, not villages And we have no reason to 

pres.im tr.at %iiiagesis. and pr'oximity to a to,- os city wou.d be 

.. iet inr-t.y , e.atei., diece -e s.no'. oot bave anticipated a high correlation 

T ie forl. onebetween 1ii liage size ar,., gross 3 . S iuemn3 Sn. haLeC flot 

ReRior 

The regional variations in mass media accees a.e portrayed in Table 6. 

From it. we .earn that egrgioL& regionA. 2.sparities exist. These correspond 

&r-:omi1to regional Variations a.,.ong meny 3t'Le' a6. social dimensions and 

can be summarized quite briefly P' geI- ra t,e Sojt,eaitern. East Central. 

and Northeastern Regi,, ba' e by far the poorest media access, These are 

the eastern and eas., cernt-e. p:oirce&.. !dftec them coies a less determinate 

group of regior-s, coast.al anid tqo ntral .rk to.2ian, Lastly,foulr two r.t, the 

two western and coastal regions of the Marmara and the Aegean constitute the
 

group with the best access to the mass media. The relationasnlp between 

geography and mass media is very evident in these data and. will not be
 

13 For a reflection of this, see the vignette in Makal op.,cit ppa83-184° 

http:coast.al
http:fund.ameta).ly
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discussed at this time, Internal variations in accessto the three specific
 

media 	will.be more conveniently discussed when we investigate regional differ

ences 	in media exposure,
 

Table 6 

_eEiona.:. Qariations in Mass Media Access 
Respondents Liing in lilLages with
 
.	 ___r Rafig

Agricultural Weekly 	 Five Within
 
Rein 	 or More Never or More None 15 Km "1" 

North 	Central 55 13% 6A% 33% 932
 
Aegean 	 87 3 84 3 50 927
 
Marmara 73 
 3 75 3 53 534 
Mediterranean 57 28 67 i.8 4 0 659 
Northeastern 30 27 34 14 24 484
 
Southeastern 22 3 h9 9 618
 
Black Sea L5 3 4 8 49 
 J.,130 
East 	Central 29 22 116 32 623 
South 	Central 68 	 . 5 529 

Urban 	Proximity 

A surprise awaited ,_ wren we stAd.ied ojr data relating proximity to an 

urban 	center t6 mass:media acces. We Pxpected to find that access to the
 

press, at least, was markedl.y iin~ed to K.osenesE to a city ovrer 50,000 in
 

population.. Our assunption was tm.it. roto t.ne provincia.1 and the inational 

newspapers would have to fl.ow ot, of ttn jrba*. source, and that proximity 

to the source would be po itively 5-soceiat2. with greater access to the 

medium, 

As Table 7 discloses, we were partly ir error.. While it is true that 

peasants resident in villages intermediate In distance from a city over
 

50,000 seem to have better access than peasants irn more distant villages, it
 

is not true that peasantr wbose viii.ageg are closest to such cities have
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the best access of all. In fact, in these data as in many other facets 

of our study, we appear to confront evidence that an intermediate distance 

from urban centers is most strongly associated with village development and 

peasant attitudinal modernity. Why this should be so we cannot really say
 

at the present time. Perhaps there is a debilitating urban suction effect,
 

undermining village leadership, cohesiveness and vitality when the city
 

gets too close. Whatever the reason, findings mildly favoring villages
 

intermediate in distance run like a thread through large portions of our
 

data. In the present case, we should simply like to point out that access
 

to the media is not a complete "given" for these villages. In many respects,
 

they can make or alter that access and undoubtedly do so. Thus, if these
 

intermediate villages are more enterprising and organized than villages
 

closer or farther away from urbanization, we possibly notice a clue to this
 

otherwise anomalous finding.
 

Table 7
 

Urban Proximity and Mass Media Access
 

Village Distance 
From Nearest City 
Over 50,000 

Newspaper 
Weekly 
or More Never. 

Radios 
Five 

or More None 

Cinema 
Within 
15 Km. "N" 

0-19 Kilometersa 
20-49 Kilometers 
50-99 Kilometers 
100 Kilometers 

49% 
58 
52 

24% 
18 
21 

41% 
65 
57 

12% 
7 
13 

33% 
32 
34 

(698) 
(1,5551 
(3,740) 

acategory deleted because cell too small for reliable analysis.
 

Access Correlations Between Media 

Access to one major mass medium is significantly and positively
 

correlated with access to the other two media. The peasant living in a
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village with good newspaper access is appreciably more likely also to have
 

relatively good access to the radio and cinema, These relationships are grossly
 

displayed in the three parts of Table 8. 

Table 8 

Irter-corre]atione BsKween Ac'ess to the Newq.aler. Radio and Cinema 

A. Newspaper and Radio: NewsPaIex' Freguency. 
Less than
 

N l'ter of Radios in Viila~e D2aV Week .y Week .ly Never 

Twe.ty or More 54I 2* 41k 
Fi ,e through Nineteen "2:6 11. 27 
One t.rough Four, 4 2 49 43
 
None 4 26 

1.o LDC4 :J.,O 1l00 
Total "N" -'6,39]. i'992" '.292i9.,.i 

B. Newspaper and Cinema: .. .. y . .:ee.y-----
Le'Z tboar, 

Cinema -. :Y w. * y W:... Ne-Er 

Witbin 1.5 Kii.ometers 65 32 
Not Witbin .5 Ka.i.omters .6. 68 

Total. "N" (6 407) 9. ,6 1 291 

C. Radi.o and Ciema . . . [ :4 Frvicjor in . ... .. 

Cinema 2": None 

Within 1.5 Kil.ometer . 39 2E,( L9% 

Not Within 1.5 Kilomet:er '.4
 

-CM., 1.00t 
Total "N" (6,420o) 5,L.' b46.; r,6, ',763) 

pobat.illel.yWe should expect newpaper and .rYiA!L' : to ,:. PeAte 



-ic.we know tftiat they are bothb Eignifjcant'i.y related to vil-Lage size. 

R.oweire.r? the correilsetion ouitrtrips ttbi. magn-itide that migtkt be anticipated 

f"crpT' ril51 i.'it-h the rj~ f-a-.to.r 1ni It 130. -P evena When trtat 

frlai ro.r " rI JjLZg ii. ?. it I pa.rt , d Ci.c t Ol 1 1~w .e 

Sir, r, .j.+- ,,gc'-~ no~.igt:at ..v r -. a'e to 'rililage 

i- -. P 9 Ic(Ir y r" pettioy.f~I re.1.e.t.ion-stU-ip 

w'it< ',pp'. ond. Y-aodi: rt,,r~i. aiid tLne discrovery of trip observed relaetion-~ 

~ .~j- I-) w'ir1~t.-jr.. 1ftao we.Ps ' ohag'c.I -. Iso to 

ionl et-eentj- obz-.erv--i .. 'IU. tuti&t tb * wittiir- regbr-r *3. -a>t 

4 o T .ryr-, veeiT,'r~Ir j U,, ±-- u'U '''A 

cor r #2atrd tr ~t:~:cA~ 'T' 'etZft fi &'j i 

::r-~ ~>.:trg 'd..:' .e;m . '-tr. g.. -)f andc. .3'ii a-:pr"ig 

tpa- E-gir~ 

er device fo, couxrcir i , tr)~ ,. . vi c- of ~1rc*~groups, .aploying 

it, for examp>'o w(7 'is.tAri.'a~i, ro diffe:-'ifn'cr in tr~e media access 

Of the viqaiaz in fti- ;n,.li mi-='r of )-.jr.mp.lret'-jde from t~ r-0 

in V'CiOtl thei fernal9 ri-. One . ias -noreaE-nn to expect sic.'b a differ.ence 

r bd r-ydr, niTiny to -spe40 nr to fi n(. it. We .c, fin'i, no'wever 

th-it tr;t-- ma media i"'c-'i of i.ye in wrnich the 

M: t.K !y .andi. c~'LQ1tltOT imp.!. and. conveni

1 
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literate peasants live is moderately greater than that of the villages
 

housing illiterate peasants. 
Since literates and illiterates tend, on the
 

whole, still to live in the same villages (though they may not necessarily
 

continue to do so), 
this isnnot surprising. 
Again, we find no differences
 

according to the age of our respondents. 
 But, when formal education is
 

considered, fairly sharp differences emerge. 
The village that has a school
 

isl1Lk&1y to have better general access to the mass media.
 

Much of our purpose in devising the mass media access index was to
 

permit correlations with other indices that trace the basic level of social
 

and economic development in each village. 
Indices reflecting village
 

physical Uolation, the incidence of village establishments (coffee-housep,
 

stores, fountains, guest room, etc.), village access to social services
 

(telephone, midwife, primary school, mosque, etc.), and village contact
 

with government officials have been constructed and tested. Table 10
 

supplies the product-moment correlationvcoeff~cients measuring the degree
 

of association between the specific indices mentioned and the index of
 

mass media access.
 

Table 10
 

Correlation of Village2Mass Media Access with Selected Other
 

Indices of Village Development
 

Index 
 Correlation with Mass Media Access
 

Village Isolation 
 -.452
 
Village Establishments 
 .474
 
Village Social Services 
 .696
 
Village Governmental Contact 
 .335
 

The message of Table 10 is quite clear. 
Mass media access in rural
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Turkey is quite strongly and positively related to other measures of
 

village social and economic development. The less physically isolated 

the village from the mainstream of national life, the more coffee-houses,
 

fountains, stores, ateliers, and other establishments it has, the more
 

social services it provides, and the more governmental contact it has,
 

the more access to the mass media it is likely to have. 
This can hardly
 

be called dramatic or surprising news, and, once again, factors such as
 

village size must be controlled even to assess the significance of the crude
 

finding. But it does alert us to a problem that we shall deal with throughout 

the remainder of this report: what seems to be the contribution to village
 

development attributable to the mass media and what is the contribution
 

that must be attributed to associated phenomena? Are the media more a
 

cause, a consequent, or a concomitant of development? To grasp the more
 

dynamic levers of development (if any exist), the planner must attempt
 

to fathom fairly complex mutual associations like thoie roughly depicted
 

above. 
It is for this reason that in the bulk of this report we have stressed
 

careful and successive controls for important variables as far as the size of
 

our sample permits. 
We hope to be able to disengage the characteristic
 

impact of the mass media, collectively and individually, from that of
 

the most salient allied factors.
 

Peasant Exposure to the Mass Media
 

Access and exosur-e to the mass are
media two related but quite 

different things. 
By the term "access" we have referred to the essentially
 

physical potential for mass media exposure. Is there a newspaper, radio or
 

cinema within reasonable physical range of the individual? A person may
 

ardently desire to experience the mass media, but, particularly in the
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rural sectors of developing societies, it may be virtually impossible for
 

him to do so. No newspapers may come to his village, no broadcasts may
 

penetrate there or else no radios may exist, no cinema may be within
 

practical travelling distance and television may not even be envisioned 

for the largest cities until several plan-years hence. In the preceding 

section we have tried to adumbrate the basic bounds of access that curtail 

media exposure in rural Turkey. 

By "exposure" we mean actually reading a newspaper or hearing one 

being read, actually listening to a radio, and actually seeing a film.
 

Clearly, access is necessary but not always sufficient for regular mass
 

media exposure. People may have a radio within their normal living range
 

but not listen to it or listen only rarely. They may not take advantage
 

of the cinema or they may find it too traumatic to bear. They may ignore
 

the press as unrelated to their lives and almost deliberately difficult or
 

And, they may do these things from ignorance of their opportunities,
tedious. 


from their own personal inclinations, or because of strong pressures from
 

their relatives, friends or associates. Consequently, in this section of
 

our report we look within the bounds of access and focus on the delineation
 

of what kinds of Turkish villagers in what kinds of settings actually are
 

or are not exposed to the three major mass media
 

Some of the discrepancy that can exist between mass media access and
 

exposure can be indicated in a rudimentary way by a few figures. Table 11
 

compares a gross access measure for the press (viz., the frequency with
 

which a newspaper comes to Turkey's villages) with a gr(is exposure measure
 

(viz., the frequency with which peasants actually read a newspaper or listen
 

to one being read). Thus, the table states that although only twenty per
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the cinema within the past year, Although only twelve per cent of the
 

villagers live in a community without a radio, three times that Pprcentage ;i.
 

"never" listen to the radio. 
Moreover, although we are now furnishing
 

only marginal data, pointed cross-tabulations reveal the same fact: many
 

Turkish peasants apparently do not make use of that access to the mass
 

which they possess. (See Appendix.) 14
media 


This relationship between access and exposure to the mass media can
 

be more comprehensively viewed by employing the Village Mass Media Access
 

Index, discussed in tha last section, together with vtcomparable general
 

index of Mass Media Exposure, to be described shortly. There is a
 

product-moment correlation between the two indices of .273 ---positive,
 

significant, and relatively appreciable, but hardly overwhelming. Very
 

14We refrain from making a comparative c'mment on the relative use
 

made of access to the three mass media - on what might be called the 
!.exposure-access ratio" - because of the arbitrariness and questionable 
comparability of our access and expos-re measures. We do not really know, 
for example, that 15km, is an acces5 citting point, for the cinema that is 
in some sense equivalent to weekly delivery of a newspaper to the village 
or having more than four village radios, One might attempt to circumvent 
this problem by making the access and exposure measures strictly identical 
for all media, Thus, one migtit equate having at least one cinema in the 
village with having at least one newspaper each day and having at least one 
radio. But clear.y this is to ignore intrinsic differences between media, 
Just a3 it is to ignore extremely important differences in norms regarding 
the trouble one legLtimately incurs to use media - and such norms strongly 
affect the very concept of access The solution to this problem might be to 
take central tendencies in the population as access and exposure standards 
and then to restrict al. compa'isons to those between population sub-groups. 
In other words, one could work out separate exposure-access ratios for the 
total. population and each of the three media, ciot trying to make comparisons 
at the population level, One could then calciulate the positive or negative
 
deviation of any sub-group from the population ratio, and one could compare
 
deviations across sub-groups (and only sub-groups) in this fashion. One
 
could also ascertain if the deviation between any specific sub-groups was
 
greater for one medium than for another. There are several additional compli
cations if one attempts to pursue this very far, however.
 



cent of thecrudely, su hwaroire1atiou suggests that i.esq tuan ten per 

variationt in individuals' Mass Media Exposx.ue rndex positions could be 

"exp]e:V1" pure"' by variation ti tbele , Media .Access I*ndeK positicn.6 

measuxred by tre Acces6
Knowledge of a peasant s acce s to the mefli5. 1.6.7 


TAe) is not a very good detailed predict.tor of w:e.'e he stands with 

r.,ri to F!po.,,:e . 1-., on t:ie F&pos'xre Tnc.e ) For a host of vi.llagers, 

access.bt in c#,1t.ceiiy different degrees, exposure runs well. below 

Peasant6 seem to make quite varying ure of evien the limited media exposure
 

opportunitles they presently bave Thi.s poses to the planner the problem
 

of daistinguishing what types of vill.agers use what degree of their access
 

to vari3ua why they do So wbat tif-erercbmei.1a arid tis makes to other 

import -t ri.ra' bebe.' : . 

Overadll Peasant RKps-et b -T~e ai: Masq Media 

A: a]re.dy indic-atel-. our r epo-,:.,,je-.ti w,!..,i aaked how fr .t.ier. y tb.ey:, 

as in ividuals, rea. & !ewspaper o., Ui. te:e5. t.c 'rre being read, listened. to 

the radio, and atteni.ed tbe ,-Inema. Tpe spoo-es, and thus the comparative 

shape of mass media erpo.., a ir r, ra.. !.r'key a-e peser.ted in Table 12o 

The mass medium to wrIch t ljsb po-.I.nt.r-, a'e most Preqert.ly exposed 

if piar..y toe,.riio *o), tt.in tw:' of . five peae,ots listen to tbe 

.adJo at leaf-t week.y, ar,9. tri!&L.y one i.'. five .i.tens daily. Ori.y a little 

ove, a t.b)'rd "never" listen. Aff. trie . adio in rArk romes tbe newspaper. 

One peasant in five is ewposed to a newspape~r at least weekly, aitbough 

sligbtly more than hal'f of' tn.e peesartry appe.rert.ly "never" enco'unter a 

rewepape.r. Ard the poor-st of tbe three ma..c media in terms of gross 

pee.kat expo ,a.re is tee :inem.o Weii.l oue, j .f of our .respLidents had 

never glimpsed. the flicke ing screen, end or.ly about one peasant in four 

http:appe.rert.ly
http:Preqert.ly
http:atteni.ed
http:epo-,:.,,je-.ti
http:Exposx.ue
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Table 12 

Overall Peasant Exposure to the Newspaper, Radio and Cinemaa 

A. Newspaper and Radio:
 

Exposure Frequency News2aper Radio
 

Never 52% 36%
 
Monthly or Less 17 15
 
Every Few Weeks 10
 
Weekly lO ll1
 
Every Few Days 6' 20% 13, 43% 
Daily 41
 

("N" = 6,436) 100% 100% 

B. Cinemai
 

Never attended in entire life 56%
 
Attended, but not in past year 17
 
Attended once in past year 8
 
Attended twice in past ysar 6 
Attended three to five times in past year 5 
Attended more than five times in past year 8 

("N" = 6,436) 1.00% 

apercentages may not add to one hundred because of rounding,
 

had seen a film sometime within the preceding twelve months.
 

Regarded from a moderately optimistic viewpoint, the data of Table ].2
 

illustrate the apparent potentia. of the mass media as a developmental tool
 

in rural Turkey.. It is a notable fact that large numbers of peasants, if not
 

always large proportions, are seeing and listening to the radio, cinema and
 

newspaper. If we think for a moment in absolute numbers this fact becomes
 

more striking. Our data indicate that more than one and three fourths
 

million adult Turkish villagers listen to the radio every day.. Nearly
 

one million read a newspaper or listen to one being read every few days.
 

Well over a million watch a cinema every few months. Despite the newness
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of the mass media, almost no otber institution of modern Tux'kisb. society
 

reacbes out so extensively to the village sector,. Even in thae absence cf 

ttr- Jmpresly media, expansion tn.at is probab.y ooming, if 6' eh an instru-. 

mei (:ould be wiei.ded as a tei1iing forcea fo.r ;'ra. development, signal 

;.twe migbt bp w~olgbt. Tnis observation must be kept in mind while we 

r.'ytp., . toace the imitations of peasant maqs media exposure in Turkey. 

7ome.',, M edia Eposure of the Peasant and Other Tarks 

'Prj - mdia positlon of tfie T.trkiea peasant and his mass comunication 

procpe,-.E c.r be better understood if one knows somet.hing about the mass 

medi, bet.avor of t.hfe non-rural, element of tne nation and about the media 

e oP 'r . .geo in otrJer devei,-pig . ,.d oIn tijs section we shall 

r-'f,/ i4e ft-)t 

Jr, l.r. 1 Lowing cectlon we -rjA-,,. prese'; t -! y f-e . 5 rjationa*, Vte., 

erkeysj.i most ifeVe1otirp .. 1aet '~v .,itt'. romnlcationE 

"e 3earc b-3 been done Neverterr1.1, tr.' . f empiri *al studies 

.hla, --ast ligi t on toe rc*-ative pcsitlor; of" pe-aZ.taa. ,izw the mass 

mi a.. For eyample, Mbeorel KY',y in he-- in~restigation of the Black Sea 

town of' Eregli, queried the 48 tioisero ± nea,:1 cf he- ,:amp e concerning 

tre frequercy of their '7sda.a .-iseninF A- in r.rh, Turkey, .i Ere i 

the moSt impot'tant mediAm of comM.r: atise0 ee0m, is rada..' k.d 

ehe fouxj. radio reeiver ,&e3 .ead in tee ,ii..,ags s,'rcundirAg the town as 

' I k9 4na o,,r-e e comp n'i- t)hat wittrar, Turkey ax'd 

well as in the more urban area itself.
 

it iE impossible to mahe a preciee comparlson ol' b~t- data with ours 

'5Mbeccel Belik Kiray, Eregli, Agir Sanayide- bir Sahil Kasabasi
 
',eregl.i , A Coastal Town Before Heavy Tni.stry",, Ankara, T,.r Iev.let 
Eie.nlana '1~ai.iati, 1964', pi154 ';rmportarce" is inferr-ed from exposure 
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because the classificatory categories are different and cannot be articulated.
 

A "never listen" category was employed in both studies, however, and yields
 

some insight. Merely six per cent of the Ere'li household heads (town-dwel

lers) indicated that they "never" listened to the radio as opposed to
 

thirty six per cent of the adult peasants Even if we restrict ourselves to
 

a more appropriate comparison group of peasants, the males, we still find
 

that eighteen per cent said they "never" listened to the radio.
 

In a similar vein, twenty two per cent of theEregll household heads
 

"never" read or listened to a newspaper being read, in contrast to fifty
 

two per cent of the peasants (but only 29% of the males). Seventy five
 

per cent of the Eregli sample were exposed to a newspaper every day as
 

opposed to only four per cent of the peasants 16% of the males). Again,
 

more than forty five per cent of tte hr),enold,heads in the town sample 

had apparently been to the cinema more than five times in the past year 

compared to but eight per cent of the ,'illagers .18% of the males) 16 

Granville Sewell, in a smaLl study of the squatters' settlements 

(gecekondu) mushrooming up around Turkey's largest cities and filled with 

relatively recent rural migrants, presents data showing that some sixty 

five per cent of his Aktepe respondents listened to the radio daily and only 

ten per cent "never" listened If tnese figures are accurate, they would 

seem to suggest, when considered axorig with our peasant data, that a noteworthy 

increase in mass media exposure perriaps aqickly attends rural migration to 

urban areas. He also found that fifty three per cent of the gecekondu
 

dwellers were exposed to the newspaper at least every other day.
I7
 

16bid, pp.154,160,162.
 

iTGranville H. Sewell., "Squatter Settlements in Turkey," PhD. Dissertation,
 
Political Science Department, Massachusetts Institute of Technology, 1964, pp,,31T,31 6 .
 



Most other empirical studies of Thrliisn communities either do not
 

present data on mass media behavior or else present them in impressionistic
 

rat.her than quantitative terms. One particularly fortunate .exception to
 

a.

tr.i 5tateent exits, howevoef . In 1963 n - following -the field stage 

of the Rural Development Research Pro~ject), tne Poputl.ation Council., together 

-i t , ri-1 Tk I-Rr, MI iitry of 1va tt and the Test and Research %ireau of 

tte Thrk.sh Ministry of' Education, conducted a large scale survey of atti-. 

tude& ani behaviors r Iat.ed to population cortxol in Turkeyo The,semp).A'-for 

tni, p,-je't wao essentially draw-ri from mernried women uoder .teage of forty 

five yea,.s and their hAsba.nds This defired pop'Eation was most app.rop.riate 

for tIrip-,xrposer of the i965 re6earch project, bot it i not coterminoais 

wilt tne p .xct P:)pIsl3ionr c.efiried for tYe Rura. 5e1,e..opmert Research 

_ .: g ..! ,-t fr!, ia t=, edu.t f'r 1 LjIjCe -qtY-.t,! - .. .. a:. u ov, 
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Table 13 

Comparative Mass Media Exposure of Village_, Town, City and Metropolitan Turksa
 

(R.D.R.P) (Population Control Project Survey Data)
 
Town- City- Metropolitan 

Villagers Villagers Dwellers Dwellers Residents 

Media and Exposure Male Fern. Male Fern Male Fem Male Fern. Male Female 

Newspaper Exposure: 

Never 29% 72% 36% 73% 24% 55% 9% 44% 6% 19% 
Monthly or Less 22 13 21 9 7 6 2 4 1 3 
Every Few Weeks 
Weekly 

15 
18 

6 
3 

13 
13 

5 
4 

5 
14 

4 
5 

6 
6 

6 
3 

2 
5 

5 
3 

Every Few Days 10 3 9 2 1.5 12 19 13 9 13 
Daily 

DK & Re',..3al 
6 
-

2 
2 

6 
2 

1 
6 

34 
-

15 
3 

57 
-

27 
3 

76 
-

52 

T50% I00% 10-% 10-% '10% 100% 10-0% 100% - =0% Y0-% 

"N" 3,010 3,311 1.,306 l,465 372 393 314 327 395 550 

Radio Exposure:
 

Never 18% 52% 19% 44% 8% 27% 4% 14% 2% 8%
 
Monttly or Less 16 14 19 1.8 8 8 4 6 2 3
 
Every Few Weeks 7 3 7 5 5 3 3 2 2 1 
Weekly 15 7 10 4 8 3 6 5 1 1. 
Every Few Days 18 10 18 9 16 11 17 11 11 9 
Daily 25 14 27 16 55 46 68 62 83 77 

DK &Refusal - 2 - 4 3 - - - -

U%: 100% 10% Y00% TO-% 1.00% 1ioo% 1ioo% 165%1-05% 

"N" 3,010 3,311 1,306 1,465 372 393 314 327 395 550 

Literacy 49% 9% 64% 15% 78% 35% 89% 47% 92% 72%
 

aPercentages may not add to one hundred because of rounding.
 

Family Planning, No.5 (December, 2.964) ppo1-5, and J. Mayone Stycos, "The 
Potential Role of Turkish Village Opinion Leaders in a Program of Family 
Planning," Public Opinion Quarterly VoI.XXIX, No.1 (1965), ppo120-130. 



Three distinct patterns of media use in Turkey are disclosed in
 

Table 18. The first and-most obvious is that exposure to the press and to
 

the radio both increase dramatically with increasing community size -- if
 

you will, with urbanization. However, we have also included in the table
 

data portraying the increase in literacy that is associated with urbanization.
 

We have done this in order to illustrate the fact that the rise in mass media
 

exposure may well be due to some other factor, such as literacy, rather
 

than being necessarily due to urbanization. We shall comment further on
 

this topic in later sections of this report, since it is one of the
 

distinguishing features of the Rural Development Research Survey that it
 

permits further unravelling of the complex relationships between such
 

developmental factors as literacy, community size, education, mass media
 

exposure, economic status, etc., than do most other studies. For the
 

present it is suffic&6nt to note that residents of Turkey's three metropol-


Itn areas are more exposed to the two mass media than are residents in
 

her other cities over 15,000, that these other city residents are in turn
 

more exposed than the inhabitants of towns (2,000-15,000 population), and
 

that the villagers living in communities of'less~than 2,000 population are
 

least exposed of all. Moreover, the decline in exposure that is associated
 

with reduced community size is somewhat sharper for the newspaper than for the
 

radio; of the two, the press seems to be the more urban instrument.
 

Second, we perceive in Table 18 a striking reflection of the disparity
 

in mass media exposure between the sexes. Throughout Turkey, males are
 

more media-exposed than females. Once again, however, we must note that
 

males are also more literate than females, so we should at least awa&t.a
 

control for literacy before we assertthat sex role is strongly determinative
 



of mass media exposure. But, be that as it may, the policy-maker must
 

realize that messages transmitted through the newspaper and radio are much
 

more likely directly to reach Turkeyrs male population than her female
 

population.
 

Tbird, Table 18 offers evidence suggesting that the male-female
 

media exposure is appreciably greater in villages than it is in towns and
 

cities. In fact, that gap seems to be inversely related to urbanization
 

It is also less acute for the radio than for the newspaper.
in general. 


A crude illustration of these relationships can be obtained by comparing
 

the percentage of males exposed daily to the two media with the percentage of
 

females so exposed. The resulting ratios (%males exposed daily / % females 

exposed daily) are given below. 

Table 19
 

Male/Female Ratios of Daily Media Exposure Size of Residential Community
 

Commun it Newspper Radio
 

i 8o-1
Village'.R. DoRoP.) 3,0-1 

Village (Pop. Survey) 6,0-i 1.70--i 

Town " 2,3-.l 1.20-1 
2,1-1 .110-1City It 


1.08-1
Metropolis " 2.5-1 

Com arative Media Exposure of the Turkish Peasant and Other Peasants
 

To the best of our knowledge, no other broad attitudinal and behavioral.
 

survey of a large national sample of the peasantry of a developing nation
 

has yet been reportede Hence, definitive comparison of the mass media
 

position of the Turkisb villager with his counterparts in other societies
 

is impossible. Yet, for many reasons, the planner is interested in the
 



question of whether the situation in Turkey seems to be unique or whether
 

it seems to be rather characteristic of emerging nations. We have therefore
 

attempted to reconnoiter the literature on peasant exposure to the mass
 

media. The yield of comparative information is disappointing. The literature
 

can hardly be called large; it is quite spotty in the sense that the nature
 

of the populations investigated varies drastically, with the bulk of the
 

research being concentrated in investigations of single vil"es of assorted
 

types; and, perhaps most inconvenient of all, the analytic categories used
 

even for so basic a thing as mass media exposure are far from uniform. In
 

short, we currently possess very little truly comparative information about
 

peasant exposure to the mass media in different developing societies.
 

The topic, however, remains of considerable importance.
 

For these reasons, we shall here concentrate rerely on presenting 

selected data which seem to establish some per"eeative on the typicality 

of the Turkish tase. If we have better information about the Turkish 

peasant than kbout other peasants, it seems especially valuable to ascertain 

as well as possible the ubiquity or uniqueness of the Turkish situation. 

Informetiqn about the mass media exposure of peasants (or tribal 

farmers, in the Atrican case) for Turkey, Egypt, Jordan, Laos, Kenya and 

three Latin American settIngs is provided in Table 20. Since these data 

come from extremely different types of studies with varying samples, 

question formulations, coding procedures, ad so on, they can only be 

roughly Buggestive. On the whole, they seem to imply that the Turkish 

peasant's mass media position is probably fairly representative of that 

of other peasants. In general, the Turkish villager would appear to be 

somawhat better exposed than the Jordanian peasant, the Kenyan tribal 

farmer, and possibly the Laotian peasant, while he is superfically more 
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p orly exposed than the Latin American campesino and the Egyptian peasant -

particularly as regards radio. A complicating factor in making these
 

comprijso., is that some of the samples relate to the household heads,
 

some to the adult population, and some to adult males. 
Were the Turkish 

data restricted to household heads or even merely to all adult males, the 

media exposure incidences would rise, as we have already shown, and the 

comparative Turkish position would improve.
19 

Nevertheless, the primary point is that peasant media exposure, across 

nations and studies as diverse as these, seems to remain in a roughly 

comparable range. In each case one finds a sizeable portion of the peasantry
 

moderately well exposed to the mass media and another segment, slightly
 

smaller, slightly larger, or about the same whosesize, exposure is feeble 

or nil In the neighborhood of ore third to one half of the peasants 

usually are not directly reached at all by radio, and approximately one 

balf to three fourths ordinarily are not directly reached by newspapers
 

or the cinema. The mass media would seem to be generally capable of reaching 

an impressive sector of the peasantry) though one can also be sure that
 

another and perhaps somewhat larger sector will not be directly reached at
 

all. Thus the matter of knowing rather pzrecisely who is reached and what
 

the relations are between those reached and those not reached by the mass
 

media becomes critical.
 

1"98ee the data presented in Table 1.8 for male exposure to the mass 
media among the Turkish peasantry. 

http:improve.19
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Table 20 

Mass Media Exposure Among Peasants in Selected Countries 

Country: TUrkLy Venezuela Columbia Columbia Laos Kenya Egypt Jordan 

Population: Nat'l Mainly Andean Three Far- Hshld.Selec-Selec-
Sample Males in Village Village mers Heads ted ted 
Peas- Selected Hshld. Hshld. Near in 3 Villa-Villa-

Characteristic ants Villages Heads Heads City Areas gers gers 

Illiterate 72% 52.5% 42% 62% 60%
 
(est.)
 

Newspaper exposure:
 
Daily 4% 6% 3% 
1%
 
At least weekly 20 28 60% 8
 
At least monthly 36 35 32 12
 
Never 52 43 
 48? 83 75%
 

Radio exposure:
 
Daily 19% 61% 60% 9% 8% 42%
 
At least weekly 43 85 45 38
 
At least 6 mos. 64 99 42% 
 66
 
Never 36 1 41? 34 42%
 

Cinema Exposure:
 
Past 6 mos. 24% 63+%
 
At least past yr.. 27' 38% 68% 38%
 
Never 56 17 
 62 75%
 

Television exposure:
 
At least past year 35% 14%
 

("N") (6,436) (1.37) (71) 1.58) (970)(624) (48) (12) 

Sources: Center for International Studies (M.I.T.) and Center for Development
Studies (CENDES, Central i.1versity of lienezuela), "Study of Conflict and 
Consensus," preliminary data made available by Prof. JoAo Silva Michelena;
Paul J, Deutschmann and Orando Fals Borda, Communication and Adoption Patterns 
in an Andean Vilage (San .'ose, Costa Rice Programa Tnteramericano de Infor
macion Popular and Facll.tad de Sociologia, Universldad Nacional de Coluimbia,
1962) and Paul J. Deutschmann, "The Mass Media in an Underdeveloped Village," 
Journalism Quarterly, Vol40., No.l. (1963), p.28; Everett M. Rogers, "Infor
mation Sources in the Adoption Process for 2,4-D Weed Spray in Three Columbian 
Peasant Neighborhoods," First Interamerican Symposium on the Role of Communica
tions in Ariultural Developent, D.T.- Myren-(ed--7(Mexico City: 1964), p.72;
Raymond Fink, "Political Awareness in Laos," survey conducted by the United 
States Information Agency, 1959, made available through the courtesy of Prof. 
Ithiel de Sola Pool and Mr. Stuart McIntosh, M.IoT; Marco Surveys, Ltdo, A 
Baseline Survey of Factors Affecting Agricultural Development in Three Areas 
.r Kenya (Nairobi?: Ministry of Labour & docial Services, Government of Kenya,
1965), pp.91-93; Daniel Lerner, The Passin of Traditional Society (Glencoe: 
The Free Press, 1958), pp. 232, 235, 316. 
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Finally, the inferior mass media exposure of peasants,.,c wned to 

urban dwellers or those with urban occupations seems to be vls~p~e in avery 

other developing nation for which we have been able to find eithe& im

pressionistic or quantitative evidence. 
 The flavor of these relationsh ps
 

is hopefully conveyed by the data from three selected nations exhibited
 

in Table 21. 

Table 21 

Comarative Mass Media Exposure of Peasants and Urban Groups in Three 

Selected Countries 

Egypt: R~dio Daily, Cinema Weekly 
Cinema 

1-2 Month 
Cinema: Less 

Than 4 per Year 

Professional 
White Collar 
Wor1Ier ,69 

(11)
(35, 

89% 
82 
78 

40% 
50 
45 

43% 
29 
36 

1.1 
21. 
1.9 

Farme 1'48) 42 8 54 37 

Jordan- Listen to Padio Read Newspaper Attend Cinema 
Elite (29' 97 933% 
Enherprisers (55) 80 63 58
 
Farmers (12) 58 25 25 

Newspaper Radio Cinema Television
 
Venezuela: Mont.y+_ Weekly+ Yearl+ Month]. .
 

Middle Bureaucrats (133) 97% 89% 92% 94% 
White Collar (1,76) 99 91 90 83 
Shopkeepers (1.61) 89 91 68 7].
Urban Squatters (258.' 74 8r 42 54 
Cmrcl.. Form Managers '135 83 90 55 52 
Cimrclo Farm Workers i102) 35 88 53 20
Peasants 1137) 35 85 38 17 

Sources: "Study of Conflict and Consensus in Venezuela," loc~cit.; Lerner,
op.cit. Cf. also, e~g., "The General Pattern of Exposure to Mass Media in 
Seven Latin American Countries," (Washington: UoS.IoA° Research and Reference 
Service, 1961), passim. 
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The Venezuelan statistics are initially quite illustrative of factors
 

apparently related to mass media exposure. The force of rural residence
 

is reflected in the zommercial farm managers' lowered newspaper, cinema.and
 

TV exposure compared to other occupations of similar income and respon

sibility, and in the squatters' greater exposure to the press and television
 

compared to peasants and farm workers. The force of economic factors is
 

presumably disclosed in the relative television exposures of the bureau

cratic and white collar groups. The force of literacy with regard to the
 

printed media is depicted in the reduced press exposure of the squatters, farm
 

laborers and peasants. And, it is interesting to note the lack of variation
 

in radio exposure. Some of the stability of radio exposure across occupational
 

and residential groups may be due to our selecting too easy a cutting point.
 

But it is rather unmistakable that radio is in nearly every developing
 

society the most pervasive and extensive medium, both geographically and
 

in terms of social stratification.
 

Variations in Mass Media Eosure Withi-- the Turkish Peasantry 

The Turkish peasantry may be .. as some people seem to imply -- a 

virtual monolith, without significant internal variations. True, in its 

broadest form such an arglment is clearly false. since we have already 

underlined conspicuous regional differences and differences in terms of 

community size along at least one dimension -. access to the mass media.
 

Nevextheless, the critic who sees peasants as largely cast from a single
 

mold might contend that these are purely environmental or ecological differences.
 

They are, of course, important; but the critic's contention could be
 

that within the basic ecological categories one will find few variations in
 

peasant outlooks and actions. Peasant personality is seen as an essentially
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uniform and stable phenomenon. Little diversity of attitudes and behaviors 

behp2ea1me&,stoex t2.within stofundamentally similar environmental contexts. 

Thus, with regard to the mass media, one would expect that access and a few 

ecological factors such as village isolation, size and regional location would 

account for most of the interpersonal variation in peasant mass media 

exposure..
 

Suspicion has already been directed at such an argument by the
 

observed magnitude of the difference between gross access and gross exposure
 

to the mass media and by the far-from-overpowering correlation (.273)
 

between our media access and exposure indices. We shall now pursue the
 

matter further and tty to pin down the major factors associated with
 

differential peasant exposure to the mass media. A few main ecological
 

influences will be examined first,
 

Ecological Factors Associated witn Mass Media __posure
 

The media exposlire profiles associated with region, community size and
 

urban proximity are dejineated in Tabole 22, Even a cursory glance reveals
 

that they are quite similar to the access distributions previously obtained
 

for the same factors. For comparative purposes we have repeated the relevant
 

statistics for newspaper access -- tte medium for which the access and
 

exposure categories are most similar. It can be seen, however, that although
 

the relationships are the sAme in direction, the range of variation in
 

exposure is generally less than the range of variation in access. This can
 

be due to inadequacy of the access measure (it soes not consider how many
 

newspapers come to the village nor who receives and distributes them and how)
 

or it can be due to the influence of other factors -- perhaps personal -

intervening between access and use.
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Table 22
 

Peasant Mass Media Exposure by Region, Village Size and Village Urban Proximitv
 

Access Media Exposure 
Newspaper Newspaper Radio Cinema 

Liter- (at least (at least (at least (ever 
acy weekly) weekly) weekly) attended 

Total Sample 28% 53% 20% 43% 43% 

Region: 
North Central (930) 31% 55% 18% 45% 46% 
Aegean (928) 37 87 34 57 9 
Marmara (534) 34 73 35 61 48 
Mediterranean (659) 26 57 15 41 45 
Northeastern (48) 26 30 11 35 37 
Southeastern(617) 12 22 4 18 27 
Black Sea (1,128) 27 45 21 43 40 
East Central(623) 24 29 11 27 34 
South Central (529) 31 68 26 60 47 

Village Size: 
1-199(302) 22% 31% 17% 37% 39% 
200-399(1,223) 24 42 17 36 40 
400-599) (1,284) 28 51 18 41 42 
600-999 (1,662) 29 52 22 45 44 
1,000-1,999 (1,556) 33 72 26 52 49 

Village Urban Proximity: 
0-19 km. (219) 
20-49 km. (698) 86% 49% 20% 38% 41% 
50-99 km. (1,555) g0 58 19 48 46 
100 or more km. (3,740) 28 52 19 42 43 

Variations in mass media exposure associated with region seem to be
 

greatest, followed by variations associated with village size. Once again,
 

urban proximity appears to be the least influential of the three erological
 

factors. The rankings of the agricultural regions in terms of the exposure
 

of their inhabitants to each of the three major media are quite similar.2The
 

20The Spearman rank-order corvelation coefficient between provincial
 
rankings for newspaper and radio exposure is .967, for newspaper and
 
cinema exposure is .933, and for radio and cinema exposure is .933. The
 
respective Pearson product-moment correlations are .92, .85, and .61. Regional

pep5anteexposure to one medium in 1962 can be rather well predicted from
 
exposure to the other two media.
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The regions in descending order of general mass media exposure are arrayed as
 

follows: 1) Marmara, 2) Aegean, 3) South Central, 4) North Central, 5) Black
 

Sea, 6) Mediterranean 7) Northeastern, 8) East Central, and 9) Southeastern.
 

We have once more inserted into the table the distribution of literates for
 

each ecological factor in order to alert the reader to the possibility
 

of alternative explanations for the found relationships Literacy, for
 

example, may be the prime factor determining media exposure rather than
 

region, village size or village urban proximity. Literacy varies with the
 

three ecological factors as mass media exposure does.
 

The relationships between the peasant's exposure to the mass media, the
 

access of his village to the mass media, and several other key characteris

tics of his community can be displayed somewhat more fully through the use of
 

a few other indices developed from the -data of the Rural Development
 

Research Project Survey. Five other indices descriptive of the communities
 

housing the Turkish peasantry are germane here Detailed descriptions of
 

the composition of these indices is furnished in another report of this
 

series, so we shall furnish merely a summary description now. The first
 
21
 

index is labeled Village Centrallty The label isawkward because we
 

have found no suitable antonym for isolation. However, the index measures
 

how close or remote, in terms of time by the usual means of transportation,
 

the village is from the nearest regu.ia, .ytraveled road, from the nearest
 

railroad station, from the nearest county (kaza or iije center, and from
 

the nearest city over 50,000 Also included is the length of time the village
 

is usually closed-in by the weather during the course of a year.
 

21This index, with a negative sign, has previously been referred to as
 
"Village Isolation." Since a higher index score means greater centrality, less
 
isolation, the present label is perhaps safer,
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The second additi.onal index, Village Establishmmnts, expresses the
 

degree of development of certain common facilities in the village 


coffee-house, fountains, guest room, stores, and artisans' establishments.
 

The third index, Village Governmental. Contact, refers to the frequency 

of visitation of tbe village by selected government officials -- the 

cointy prefect. &m) okalmaor di.strict di recto.r (Tnsaeb m Idr) military 

personnel., police and gendarmes, tax collectors, health officials, agri-


Village Socialcultural, agents, and po:stal workerp. The fo.irth index, 

Services, disp]ays the p.resence or absence in the i-ilage (or within
 

fifteen kilometersi) of twenty four different social services such as a
 

1eterinarian., priest,telephone, postal 6ervike doctor, midwife teacher, 

agrl"lturi' agent, cliini , s:hool, etc,. One of' the twenty fouz items is 

the cinema, so that the indeA is rot tota.L. independent of the Village 

Mass Media Access Tniex, Tne fiftn index, Irl.1ge rIDvel.opment, is a 

composite lndey 1 ar Index fo.rme-1 trom otier indi=es., combining, with 

equal weighting tbhVA..age Mg.ae M.ed5i, A.ccesq Index tre Village 

Establishments ndex, the Ail1age Cent-ality Tndex, and tre Village Social 

Servlc-s Tndex 

Table 23 presents 5 c.,rr stiona, m.tri.x for these various measures 

of village ecoiogical fat.o . _ togetrie, witb tae Mass Melia Exposure Trdex. 

For comparatilre pirposeE -e tav s .. in -..,uded co.rvelationa; -oefficients for 

a measure of the persons 7eogr3.paca, Mobility of toe peasant how much he has 

travelled), a measure of bow ative ne seems to be in the intra-village 

system of Interpersonal 'worr-of-mouth) Comm.nication, and one summary 

psychological measure that, purports to assess tbe respondentls Cognitive 

Flexibility -- that is. bow willing or able he is to stretch his mind by 
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entertaining new ideas, innovating new work techniques, wmpathizing to
 

other roles, or projecting himself into the future or into different
 

settings.
 

Table 23
 

Correlational Matrix for Selected Aspects of Vill-ge Ecology and Peasant Mass
 

Media Exposure 

VMA VC VE VGC VSS VD GM IC CF 
Mass Media Exposure .273 .129 .2122.123 .152*.236 .478 .415 .384 

Village Media Access .452 .474 .335 .696 .807* .171 .085 .110 

Village Centrality .141 .205 .438 .645* .247 .039 .034 

Village Establishments .419 .213 .581* .058 .102 .o41 

Village Govt. Contact .210 .354 .059 .059-,022 

Village Social Services .722* .131 .044 .o81 

Village Development 
.198 .082 .089 

GeoBraphical Mobility 

.342 .238
 

Interpersonal Communication 

.214
 

(111 = 6,436)
Cognitive Flexibility
 

*Not independent. 
One must also note that some of the indices are of

grouped characteristics and some refer to individual characteristics. It
may be that correlations of grouped and individual characteristics tend to
be strengthened compared to grouped-grouped or individual-individual

correlations. Whether this is 
so and, Lf so, how much the correlations
 are thus strengthened we do not at present know. 
We assume strengthening

insdfficient to eliminate the stated patterns.
 

The basic points we wish to make regarding Table 23 are: 1) that the
 

village ecological variables (VC, VE, VGC, VSS) display a reasonably
 

high degree of internal correlation and might be regarded as a bloc or
 

"factor;" 
 2) that the Mass Media Exposure Index does not correlate par

ticularly highly with the ecological variables 
-- it correlates most sig

nificantly with the one village charahterictic we have anticinata. 
Vill f 
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Mass Media Access; 3) that Mass Media Exposure is correlated with the two
 

personal behavioral measures (Geographic Mobility and Interpersonal Com

munication) and with the one personal psychological measure (Cognitive
 

Flexibility) appreciably more strongly than with any ecological measure;
 

4) that the three personal measures also are not strongly correlated with
 

the village ecological measures; and 5) that the personal measures, though
 

significantly correlated with each other, are loosely enough linked to make
 

it difficult to argue that they are measuring some single personal phenomenon
 

or that two of them are related to mass media exposure solely through being
 

related to a third. 
We shall continue to explore the connection between
 

mass media exposure, geographical mobility and interpersonal communication
 

22
through additional controls and partial correlations later on.


Sex, Literacy, Age and Mass Media Exposure
 

Impressionistic familiarity with rural Turkey convinces one that
 

three of the most critical distinctions made in peasant society are those
 

between male and female, between literate and illiterate, and between
 

young and old. 
If anything, these impressions are intensified by our
 

survey. Sex, castliteracy and age their influence over nearly every 

print-out page of our data. Sex and literacy in particular must always be 

taken into account. 
The mass media exposure data are no exception.
 

In Table 24 we contrast the exposures to the newspaper, radio and 

cinema of males and females (something we have done before) and then of
 

2 2 Time has prevented our utilizing the technique of factor analysis with 
the present matrix in this report. 
At a later date we expect to employ it.
We should also caution again that although we feel some inferences are more

plausible than others, we have established nothing about causal directionality.

Cognitive Flexibility, for instance, might clearly be only a product of mass
media exposure rather than a contributory or complete cause of it. 
And the
 same might be said of all other indices employed, with the possible exception

of Village Centrality.
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the four groups produced by simultaneously applying the sex and literacy
 

distinctions. We learn from the table that males are much more media exposed
 

than .males and that literates are conspiciously more exposed than il

literates. One rather plausible initial inference from the table is that
 

literacy Ls a aightly more important factor related to media exposure than
 

is sex (at least for the newspaper and radio), though both are extremely
 

important. Witness the fact that we get the following rank ordering for
 

the four attributes: male literates, female literates, male illiterates,
 

female illiterates; then, within that framework, males come before females.
 

The cinema might be considered a possible exception to this rule, and
 

it is an interesting one. It will be recalled that we earlier said that the
 

cinema is more affected by those factors which influence peasant travel
 

(geographical mobility) than are the other two media. Moreover, when the
 

present sort of anaLysis Is applied to extra-village travel, we find that
 

both sex and literacy ere again extremely important, but this time sex seems
 

to outweigh literacy Ln significance. Thus, for the cinema the two sets
 

of factors acom to be at a standoff and one finds the tied relaLtonizhip 

displayed in the last column of Table 24.
 

Table 24
 

Peasant Mass Media Exposure by Sex and Literacy
23
 

Newspaper Radio Cinema
 
(at least (at least (ever
 
weekly) weekly) attendea)
 

Males (3,010) 34% 58% 70%
 
Females (3,311) 8 31 19
 

Male Literates (1,465) 50% 72% 86%
 
Male Illiterates (1,227) 15 42 51
 
Female Literates (304) 27 53 51
 
Female Illiterates (2,836) 6 27 15
 



In contrast to the limited range of variations in mass media exposure
 

that was found when we examined ecological distinctions, Lne range now found
 

in terms of sex and literacy is imposing. We should also note that the sex
 

and literacy differences seem to be somewhat more pronounced for the news

paper and cinema than for tbe radio.
 

Refore we proceed to introduce age into oar analysis, we are now in 

a position to make a few more specific probes into the relative impact of 

ecological versus more personal factors such as sex and literacy. We can 

hold the main ecological factors relatively constant and ascertain what 

variations in mass media expoaure along sex and literacy lines remain when 

that is done. At the risk of inflicting an horrendously large (but basically 

simple) table on the reader., we shall let the data speak four themselves. 

Table 25, therefore, looks at exposure variations between the four sex and 

literacy groups within eacn of the rle agriculttural regions, within the 

five sizes of community, within three cat.ego.ries of village centrality

isolation, within three eategories of vi.:age development, and also within 

three categories of vi'age mas me~ia access. 

2 3AII analyses invo'ivng two !r mo.re independent variables have been
 
performed on the Thirkisb-speakit.g r.rarpopulace only, unless it is stated
 
that they refer to the total zampLe,
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Table 25
 

Peasant Mass Media Exposure by Se2Literacy and Selected Ecological Factors'
 

Newspaper Radio Cinema 
(at least (at least (ever 
week ) weekly.) attended_ 

.Male Female Male Female Male Female 
Lt. I1. Lt. Il Lt. t Lt. Ti. Lt. IL 

Region: 

North Central 44% 16% 1.5% 6% 70% 5.1% 49% 31A 85% 61% 46% 19% 
Aegean 
Marmara 

70 
77 

43 
32 

25 
49 

7 
9 

86 
89 

69 
72 

61 
47 

30 
19 

90 
84 

68 
56 

71 
57 

29 
20 

Mediterranean 31. 12 30 7 59 40 43 33 82 65 39 18 
Northeastern 35 6 1.5 5 57 30 46 28 88 46 19 14 
Southeastern i9 2 2 56 15 11, 79 41 3 
Black Sea 56 21 21 5 74 44 55 30 89 51 'k7 12 
East Central 25 11 35 6 47 27 60 17 82 44 60 7 
South Central 52 24 37 10 82 64 60 47 84 60 33 .22 

Village Size; 

1,000-1,999 
600-.999 

56% 23% 3 A 
50 :7 2fi 

8% -,7 

2 
v.6 
16 

6i% 34% 
48 30 

90% 61% 60% 
85 54 41 

19% 
17 

400-599 
200-399 

43 
48 

20 28 
i8 i8 

5 
4 

6q 
67 

45 
7 

50 
cR 

26 
2 1 

86 
83 

54 
51 

44 
64 

15 
14 

1-199 44 !0 38 68 5'_.5' 2 82 50 48 12 

Village Centrality: 

High 
Medium 

64% 24% 25 
47 20 27 

7% 80* 5 
8 66 46 

59% 3416 
5L 28 

89% 65% 56% 22% 
84 56 46 16 

Low 2 1.3 27 4 69 38 50 22 85 48 4812 

Village Development: 

High 
Medium 
Low 

66k 29t 28% 
49 1.7 24 
34 Il 28 

8% 83% 62% 59% 3-4 
' 73 5C 52 29 
3 58 3 42 19 

89% 64% 57% 24% 
86 57 44 16 
84 46 44 10 

Village Media Access' 

High 
Medium 

64% 290 31% 
50 18 28 

8% 
7 

82% 6o% 60% 36% 
72 48 51. 29 

88% 63% 58% 24% 
88 55 42 15 

Low 25 9 14 3 52 27 28 18 80 46 4o 8 

*All data refer to the stated subd.ii;lslons of the total sample. In order 
to conserve space, "N's" are not giver, b)t o "N's" are over 100 with two 
exceptions- the number of male literate. Lr, the Southeastern Region is 72 and 
the number of female literates ger'erally run- about 50 (lowest 20) in most 

cross-tabulations. No percentages are given for female literates in the 
Southeastern Region because tnere were only nine sucb rare creatures who 
were drawn in our sample,
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Finally, the same observations apply when village mass media access
 

is controlled. Media access is obviously significantly related to media
 

expoeure, as we have previously shown., Bt within basic media access cate

gories, peasants display remarkable variations in their mass media exposure
 

according to sex and literacy. Once again, the latter variations are even
 

more striking than those between the access divisions.. In short, it would
 

seem that even when Turkish villagers have equivalent access to the mass
 

media the male and the literate peasants are much more likely to be actually
 

exposed to each of the media than the femal.e and the illiterate peasants,
 

How great the overall differences in peasant exposure can be when
 

ecoflogical factors affecting exposure are compounded ias they usually
 

are) by personal factorE can be indicated by comparing the extreme diagonal
 

percentages of the sections of 7ab~e 25,. For example, at least weekly 

newspaper exposure ranges from T77 of the male 'iterates 
in the Marmara 

Region to a miniscule 2 of the male o.r female Illiterates in the South

eastern Region. At least wekly rad1io exposure -anges from 89% of the mele 

3iterateg
of the Marmara Region to but, 1I% of tne female illiterates in
 

the southeast. Again, some 88% cf trie male literates in villages vith
 

hib mass media access bve been to tr e cinema while merely 89 of the female 

il.iterates in villages wito poor media acce.6 nave bad that experience. 

EcoLogically, wben Fex and Literacy are b.eld constant, the greatest 

exposure variations seem to be associated with region and with high mass 

media access, followed by vill.age development :which includes media access
 

as one component), village centrality ard village size, in that order 

though such comparisons are crude.. It is also noteworthy that exposure
 

variation in terms of botn the ecological and the personal factors is still
 

apparently less for the radio than for the newspaper or cinema. 
Scrutiny of
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more elaborate exposure ,.istributions than could be economically presented
 

in a table reveals that he greater vulnerability of newspaper and cinema 

exposure, compared with :adio expsoure, to ecological and personal influences 

is not a mere artifact the particular exposure cutting points we have
 

chosen.
 

Another way of derzivstrating the relative association between ecological
 

factors, sex and literac). on the one hand, and exposure to each of the 

three major mass media, or the other hand, is furnished in Table 26. 

There we provide, in the lo.t half of the table, coefficients expressing the 

correlation between sex and iteracy (i.e., the four sex/literacy groups)
 

and mass media exposure. In other words, what we have done is to take the 

data displayed in percentage form in Table 25 and put them into correlational 

form in TabJ.e 26, using the Goodman and Kruskal Tau-b measuviti We have 

selected this measure from the numerous techniques available for correlation 

of (non-quantitative) attributes for several reasons, not least of which 

is that it has a readier intuitive interpretation than its competitors. The 

numbers in the clls of Table 26 can be taken to indicate the proportional 

reduction in errors we shou.ld make in predicting a peasant's mass media exposure 

if we knew his sex and literacy in addition to his region, village size, 

village media access, etc.. Clearly, the more highly sex and literacy are 

associated with exposure to the given mass medium, the more knowledge of 

those two factors helps us to predict the peasant's exposure to the medium. 

For example, knowledge of sex and literacy can be expected to improve our 

ability to predict the exposure to the newspaper of 6 peasant from the 

North Central Region about 19.4%, compared td the accuracy of our prediction 

if we only know his region of residence but not his sex and literacy.
 

Similarly, knowledge Of the sex tad literacy of peasants improves our 
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prediction of the cinema exposure of peasants in villages with low mass media
 

access about 18.6%, which is a greater improvement than that obtained in
 

(14.3%)-25
villages with high mass media access 


The predictive improvements based on knowledge of sex and literacy,
 

after controlling for basic ecological factors, are usually appreciable,
 

as Table 26 reveals. One, of course, searches the table for regular
 

variations in correlation coefficients associated with ecological variations.
 

Do sex and literacy apparently count for more in large villages than in
 

small, or in more modern regions as opposed to backward? Few regularities
 

along these lines emerge in the table. Villages of medium centrality
 

(moderate physical isolation) regularly display less correlation than the
 

extremes. But the only fairly pronounced and obvious regularities of this
 

type are probably that sex and literacy are more strongly correlated with
 

newspaper exposure in the villages with medium or high village development
 

or access than in the villages that are low in development or access, while
 

the reverse type of relationship seems to be true for the cinema. Assuming
 

they are true, just why these relationships should hold is something we
 

cannot say at present.
 

One further comparison of interest is possible, however, We can
 

inspect the data on the left side of Table 26 to ascertain if, within any
 

given ecological category, sex and literacy seem to be more strongly as

sociated with newspaper exposure, radio exposure or cinema exposure. The
 

results of paired comparisons between newspaper and radio exposure, newspaper
 

2 5Unfortunately, since we do not yet know the ampling distribution for
 

Tau-b, we cabnbt estimate the dignificance of the difference between two Tau-b
 
correlation coefficients. On Tau-b, see Blalock, op.cit., pp.232-234 .
 



and cinema exposure, and radio and cinema exposure are given on the right 

side of Table 26. If sex and literacy seem to be more strongly associated
 

with newspaper exposure an "N" is recorded, if with radio exposure an "R"
 

is recorded, and if they are more strongly associated with cinema exposure
 

a "C" is ingeniously recorded. Thus the table very clearly discloses that
 

sex and literacy are regualrly more strongly associates with exposure to
 

the newspaper and the cinema than with exposure to the radio. The two factors
 

seem to be about equally associated with newspaper and cinema exposure,
 

according to this indicator, although it is intriguing to note that sex
 

and literacy seem to be relatively more strongly associated with newspaper
 

exposure in the most central, developed and media accessible villages, while
 

the two factors are more strongly associated with cinema exposure in the
 

villages ranking lower on these indices..
 

Now, let us hark back to tae last of our triumvirate of basic personal
 

factors -- age. A skeptic might shrewdly say to us that we have found the.
 

announced associations betweer, literacy and mass media exposure largely
 

because we have neglected tne age variable, Literates are probably younger 

than illiterates, and young people tend to be more exposed to the mass 

media than older people. Hence, if we control for age, perhaps the literacy 

differences in media exposure will disappeaY. 

Our straw skeptic is cor"rect in beiieving that the literate villagers 

tend to be younger than the illiterates, but quite wrong in believing that 

the association between Literacy and mass media exposure was entirely or
 

even primarily due to the age bias. Table 27 depicts the relationships
 

prevailing among these factors.
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Table 26 

Comparative Correlation of Sex and Literacy with Mass Media 
txposure, Controlling
 

for Selected Ecol F

co eiati ons Co-relationjComparisons 
JINeWpp. Newsp, Radio. 

vs. vs. vs.News-
Ecological 

P_2er Radio Cinema Radio Cinema Cinema
 

Control 


Region-
 C
N N 

North Central .194 .102 .163 


R

Aegef± .272 .161 .145 N N 

Marmara 183 o198 .132 R N R 
.o01. o057 .182 N C C
 

Mediterranean 

,L19 .079 e170 N C C
 

Northeastern 
 C
N C

Southeastern .087 .080 _182 

CN N
.?31 .097 .215
Black Sea 
East Central .227'7 116 212 N 

N 
N 
N 

C 
C_.74 106 .145Soxith Cer tral 

Village Size! - N C C
l S000-1,999 .175 .099 98 

C
6oo-9oo .174 .-83 .158 N N 

N C C
.151 .088 .263
400-599 
200-399 v167 .114 o 5 N 

C 
C 
C165 ,121. .13
1-199 


Village Centrality: 
High .!94 .099 .177 N N C
 

CN C.14- .08r .162Medium 

Low .160 107 .175 N C 

"Village Development, 
High .189 099 .51 N N C 

,1,176 .109 .182 N C C 
Mediuw C C.175 W
.135 .090
Lo, 


Village Media,-Access: C
N N
187 .101 .143
High 
 C C
.184 N
.181 .101
Medium 

,121 .088 .186 N C C 

Low 
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Tab 27
 

Peasant Mass Media Eposu, by Sex, Literaand Age
 

Newspape. Radio Cinema 
(at least (at least (ever 
weekly) weekl .) attended) 

Male Literatep 
.16-19 year . ,2.1.) 49% 72% 80% 

20-.29 yea: 
30.49 yearE 
5C - yea'rv 

f,405) 
(545) 
(1.51) 

54 
52 
54 

74 
75 
75 

93 
89 
70 

Male r1ii Lerates. 
16..19 years ',57) 15% 39% 44% 

20-2.9 years :._33) 22 52 78 

30-L9 years (451) 23 54 67 
50 -- years (506) 24 53 47 

Female rLtiteroihes 
2.6-19 year.; 86) 24% 62% 53% 

20-:9 yea.rs ,.?1 27 48 49 

30-49 years !76! 30 53 53 
50 ....years 9) 22 33 44 

Female .lite.rates, 
16-19 years 18.1) 7% 33% 15% 
20-29 years ,592) 8 34 19 
30-49 years !901) 6 30 19 
50 -- years (629) 6 27 17 

The most striking aspect of Table 27 is the way that sex and literacy
 

differences io mass media exposuies p7irsist even when age is controlled. Scant 

diminutior of these glarj.ig ,ar'iations occurs. Secondly, age seems to be 

only very moderately related to media exposu-re. The greatest age discrepancies
 

appear to exist among the male illiterates, where we witness a finding that
 

is visible elsewhere in our data, namely, that the 16-19 year old male
 

illiterates seem not yet to have assumed full adult male status. An attenuated
 

version of the same phenomenon can perhaps be traced among the male literates,
 

but literacy seems, among other things, to accelerate tha assumption of adult
 

http:glarj.ig
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large as 
the distance between the grid lines is roughly significant a, the
 

.05 level. -- i.e., would be likely to occur by chance in only five of
 

one hundred random samples of this population. Again we see that sex and
 

literacy differences in mass media exposure are outstanding, while age
 

differences are comparatively minor, thoughthe decline in exposure among
 

males after age thirty is evident.
 

Edication and.Peasant Mass Media Exposure
 

A-little over a quarter (28%) of our total sample of adult Turkish
 

villagers had attended school sometime in their lives., However, forty
 

two per cent of the school-attenders had experienced three years o± 
less
 

of formal instruction and another sixteen per cent had more than three
 

years *r.t 
 id not graduate from a five year elementary school. Thus, in
 

a sense, one 
can say that nearly three fifths of those who had attamded
 

school had not completed basic primary education.2 6 
 On the other hand, in
 

1962, at the time of our 
field work, which was of 
course from one to several 

decades later than the years during which ou.r rfspondents would normally
 

have gone to school, seventy five peT 
cent. of our sample lived in a village
 

possessing a athool. 2 7
 

At the primary lelel., 
pertaps the paramount educational function 

of the schools is the tesching of 1iteracy. Twenty eight per cent of our 

total sample were literate, Oar surn:y indicated that in rural Turkey at 

26Abbreviated, three year primary schools have been utilized in some
 
villages. However, it is 
our conviction that three years of instruction in

such schools was very frequently inadequate to establish firm literacy. 
See
 
the subsequent report on Bducation.
 

27The same datum from the 1960 Village Census is 73%, referring to

the total rural population, Cf. Ko 1er rstatistigi 1960 (Ankara: Devlet
 
Istatistik Enst., 1963): P.31

http:athool.27
http:education.26
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least sixty five per cent, of the literates had lea.rned to read and write
 

through formal instruction in the school system. Approximately 19* claimed
 

to have taugbt tcemse..c_, "I4 he@c 'e1 rne i military servi-e, 1.said that. 

the imam p:iest al. t. .nem. an,. tne remainder were taugnt by a
 

family member, a friend. or did not recollect no.w t,ey had learnel,
 

Females were m.:r. more 'ikely to 
,ave become iterate in school than males, 

some 90% of the literate women villagers obtaining that. skill through 

formal schooling e.z opposed to me-ely 6'4 of fne -it.e-ate men Similarly,
 

the young "iter9tes were muci mcrt; Iiiey 
to have become .literate in sjchool 

trjax- were tne old literates F.r exaample, 89% of the male literates aged
 

;6-19 were taugt litero,.y in chool ir ?ontrast. to merely 391 of the male
 

=
..It erates a.Qed ,oni 

We hnve aire - scr,'r rk-,.e,..ioa.' l-teracy to betia.- .impo't.ni. seems 


for mass media 
 exposure Ani we biIv jus -low iriic-ate.l that the school
 
i5 the channe rgn 1t,-r..cy beer,d i; obtained .i
main tr wnfj ttas 

rjral. T.jrkey_ ve, t-opi. -.. I .. .'ei mo-e ,,it, for wome-n thanr fro, men 
and for the youp.g tt,ar fnv tre o.d ." q~e~tior to wtAch we wish ,o d.rect 

attention now is fo.-mnawhether ie.ti:n seems to tiave any regula.r
 

relation to mass media 
 e 9ps,e a.- ato,e its .:cia) role in impa.-ting 

litera:y; or, convrrEell wetbe, it a'.y se.s.. to b important larely 

because it betokens fo-r, ,'.ooo 1rR, .>,f-)r mo."% adependent reaso,',s 

p.reparE-i 28 

and. literacy while displaying the data in terms of three levels of formal 

education: none at a.l, three years or less, and more than three years, 

These educational cutting points are rot 

For this Purpo.re we have '.[e wnh,:h control.; for sex 

ideal, as we ha.e ahready s-,ggested, 

but the small, numbers of peasants emerging in some of the ceil-- recessitated 

http:Purpo.re
http:impo't.ni
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these points rather than the impressionistically more significant five year
 

line of demarcation.
 

Table 28
 

Peasant Mass Media Exposure by Sex, Literacy and Education
 

Village
 
Newspaper Radio Cinema Media
 
(at least (at least (ever Access
 
monthly) weekly) attende Index
 

Male Literates: 
More than 3 'years education 
37-years of less education (268) 
No formal education (371) 

(774) 84% 
74 
73 

79% 
71 
68 

90% 
85 
80 

122 
115 
96 

Male Illiterates; 
Moue than 3 years education 
3 years or tess education 11.27) 
No formal edu-s.tion 1.,094) 

(20) 70% 
61. 
44 

70% 
57 
51 

70% 
72 
56 

104 
124 
103 

Female Li terates, 
More tha, 3 years education 
3 years of less education (
No2 formal education (25' 

(21.6) 
92) 

60% 
51 
39 

60% 
43 
42 

58% 
41 
52 

1.31 
124 

99 

Female Illiterates. 
More than 3 yesrs education 4') 23% 27% 34% 125 
3 years or less education (272) 25 36 30 121 
No formal education (.2,293) 15 29 16 103 

Although there are a few inversions in the expected order, Table 28
 

generally implies a positive assc:iation between exposure to the school
 

system and exposure to all three major mass media, after sex and literacy
 

are held constant. However, the association ie far from being strong, and
 

the tbought immediately comes to mind that villages with schools are likely to
 

have better mass media accees than other villages, Perhaps the mild
 

differences in exposure associated with formal schooling over and above
 

liberacy are simply due to such access variations.
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Unfortunately, the cell. sizes for the groups with more education did 

not permit a further control for village mass media access.. Nevertheless,
 

gross knowledge of access variations across the educational groups appears 

useful here, and so we have f1.rnisbed suc information ir the last column 

of the table. The entries in this column.are not percentages, they are
 

adjusted index numbers., We have computed the average mass media access
 

score 
for our entire sample and let this number be 100. 
Then., to facilitate
 

comparison., we have expressed the average mass media access scores for all
 

educational sub-.groups ir 
terms of that base, If the score is over i00, it
 

means that the sub-group has, on the average, better mass media access
 

tnar the total sample. 
A sco-e below 100 means the reverse.
 

-nspectior, of these s,ores -lisc&.oses that the villages in which the
 

educationally privl.eged pea,.e. ts resad1e 
 ratter ,oonsistertjy nave better
 

media 
access than other viji'agee "rere. the variations in mass media
 

exposure according to forma.- educatlon, Witti sex and 
literacy controlled.,
 

could well be due to variatio,s in -q4d . media 
access. We caarot be
 

certain that forma?. ed:cation. 
 apart from Ateracy, is conducive to i.

creased media exposure. We sbo,..id, tbo2gn, subscribe to the idea tbat, the 

probable effect of formai pr-In .y ecucatior.,, beyond. aiteracy, on the medla 

exposure of Turk.lsn peasantF is -t-mi.".lbest,
 

In summary, then. ]ifiracy seem. 
 to be the main connection between 

education and masei medi. expo ire i.mong the vil2 1a2er&. Ou.r prelioufs 

discussion has shown wtat a substantiaL connection this is. In fa.'t:, we do 

not want to 
leave the data of Table 28 without making one final observation.
 

ft is rewarding to note that conspicvous expos2re differences in terms of 

sex and literacy remain even when formal education is controlled, including 

differences in exposure to the radio and the cinema as well as to the
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newspaper. Careful scrutiny even of the crude percentage differences
 

in Table 28 be~ween matched groups (groups with two factors identical and
 

only one varying) vill. show that sev seems to be associated with the
 

greatest differences in media exposure, followed by lit racy, with the
 

residual impact of education (after literacy) trailing fairly weakly
 

benind, The same sort of calculation reveals that such differences are in
 

all cases most evident with regard to cinema and newspaper exposure and
 

ieast evident for radio exposure. Literacy appears to be important for
 

mass media exposure as an independent factor, and not largely because of its
 

intimate association with the formal educational system.
 

Povert ard Peasant Mass Media Rx osure
 

Prom 6ome points of view, almost all. the peasants in our sample could 

be labelled "poor." Very few of them have large houses. tractors or 

automobiles, large estateE o.r many servants.. Few even nave many clotheB, 

wrist watches or any mechanized farming equipment. let, familiarity with 

the villages convinced us ttiat there were important differences in economic 

status between peasants, and between communities -...differences which the 

villagers themselves were quite willing to discuss in &eneral terms. They 

woul.d, for example, readil.y .e-ponl to queatiors about wnetber their family 

was better off economicall.y that other vi .:..age families (i_8% said this), 

Worse off (26%), or about the sabme (54%) They were unhesitant in judging 

whether tnere was just one wealthy person in their village (4%), a few 

wealthy people (50)., or whether no one was much wealthier than the rest 

(44%). They would even indicate with apparently great accuracy how many 

rooms they had in their houses, whether they owned all or part of a 

tractor, what kind of animal.pulled their plow., and whether they owned all 



the land they farmed (58%), part of the land (22%), or none of the land (20%). 

Internal and external checks of this information suggest that is it generally 

quite reliable (as is discussed in another report). But, despite all this, 

pre-testing glaringly revealed that as soon as we began to inquire as to
 

exactly how many hectares or donu6m the peasant owned or cultivated, how 

much cast income he earned, how many nead of cattle or sheep or goats he
 

possessed, trouble was the inevitable result. 
 Either refusals to answer
 

or patently unreliable answers we:re obtained.. Our respondents definitely
 

begat, to distrust onr motives end to suspect that we had some insidious 

connection with governmental tax collec ors.
 

As a result, we were compelled to ,bandon the most direct measures 

of economic status and proceed more indirectly and inferentially.. As we
 

have indicated, our belief, based on IDaileI analysis of our data in 

conjunction with other, d;ata independent of the survey, is that the responses
 

to the more peripheral, less threatening questions were quite accurate.
 

The qrirkish peasant seems teC hae 6, '-et.xr .lotion of what of-. ?sar kinds 

questions might place him in Jeoparay vis vis the tax officials and what 

kind will not. He will answer the latter kind with candor, although the
 

analyst still has the awkward problem of decidirg what inferences to 

economic position are Justified by ,.,cri materials.i.ndirect 

One section of the interiew schedule contained three questions 

designed to assess the "subjecti,?e poverty" of the villager -- how poor 

he felt himself to be. This name was used largely out of false modesty, as 

ancacknowledgement of the fact that, the first and last of the three questions 

did employ relative, judgmental teims, vizr, hunger and suffering from 

inadequate clothing. Precisely how subjective such concepts are is something
 

we do not have space to debate at present, and so we have taken the easy way
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ouL by deliberately calling the index formed from the three questions a
 

"subjective poverty" index. 
The three questions and the percentage of the 

total sample selecting their dichotomized responses were: 1) "In the past 

year, did your family ever go hungry for a period of several days?" 

("Yes" - 42%; "No" - 57%); 2) "In the past year, did your family ever run 

out of fuel?" ("Yes? - 48%; "No" - 50%); and 3) "In the past year, did your 

family ever suffer from lack of clothing?" ("Yes" - 48%; "No" - 51%). 

The topic of relative poverty among the Turkish peasantry is taken
 

up in another report from this series. In that report the matter of the
 

validation of the Subjective Poverty Index and of related indices of
 

economic status is dealt with in depth. We have neither space nor need
 

to discuss validation of the Subjective Poverty Index in detail in this report,
 

but we do wish to furnish the questioning reader with at least some evidence
 

on thin matter.
 

An initial concern is y)ether Qne is justified in combining the three
 

items into a single measure.,,Do the items seem to measure the same thing?
 

There are many ways of answering such a query - none of them perfectly
 

satisfactory. Various scasLing models are available and are being applied
 

to our data, but the results of sich complex processing are not fully avail

able. Nevertheless, one of the best means of determining whether 
the items
 

really belong together is to ascertain if they correlate strongly, but not
 

completely, with ore another. If they are presumably measuring the same
 

single dimension, and are merely different cutting points along that
 

dimension, they should correlate strongly. 
But, sampling error, interviewer
 

effects, idiosyncraciesof question 'formulation,respondent mood, and the
 

fact that they are different cutting points all combine to make the
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correlation less than total. If it were total, one jci-d dispense with all
 

but one of the items, since additional items contributed no further information
 

about the respondent.
 

The three items enumerated above do correlate quite strongly, but
 

less than completely, with each other. This is quickly revealed by the
 

following brief table.
 

Table 29
 

CrossAtabulations and Correlations of Items Compriing Subjective Poverty Index
 

Family Family Family
 
Without Lacking Lacking

Fuel Clothes Clothes
 

Yes No Yes No Yes No 
Family Yes 654 21% Family Yes 72% 14% Family Yes 74% 25% 
Hungry Bungry Without 

No 37 No 28 6% fiut2 No 26% 

ioo% 100% 100 100% 100% 100% 

(3,095) (3,170) (3,074) (3,221) (3,092) (3,179) 

Chi Square 226.041 
$2 and Tau-.b ,202 

Chi Square *1,162.54.2
$ and. Tu-b . 344 

C~i Square 499 532 
and Tau-b .239 

If the items do appear to measure the same thing, the next question is
 

whether they measure what they purport to measure -- that is, relative 

poverty or economic well-being. Ideally, one desires an independent, trusted 

measure of the same thing with which the measure in question can be precisely 

compared. However, in this instance, as is sisualLy the case, no such 

external, validated measure is available. We do, though, have other 

evidence from the survey that also seems to reveal the ecor'moic statuo of 

our respondents. We have responses indicating whether the peasant's 

family owns all tha land it farms, stating the number of rooms in the 
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respondent's house, describing the type of plow used if the respondent is
 

a fammer, and expressing whether the respondent feels that his family is
 

better off economically worse off, or in about the same position as other
 
28
 

families in his village. Without exception, these other measures, widely
 

scattered throughout a lengthly interview, vary markedly and in the expected
 

direction with the subjective poverty measure. The details are provided in
 

Table 30, with sex and literacy controlled. Hence, we conclude that the
 

subjective poverty measure does allocate our respondents into three basic
 

categories of relative poverty or affluence sufficiently well for us to
 

proceea.with a comparative analysis of the relationship between this variable
 

and the mass media.exposure.
 

Assuming that we have a crude but reasonably effective placement of
 

Turkish villagers into three classes according to their subjective poverty,
 

what is the relationship between this variable and peasant mass mn.iia
 

exposure? Such is the question of immediate concern. Since subje. ive
 

poverty is associated with literacy and so is mass media exposure, ieneed
 

again to control for literacy and sex in our analysis. There is scant
 

association between subjective poverty and age, so no age control will be
 

employed.
 

The necossary data are supplied in Table 31, and once more they are
 

28For some valuable discussion of the use of rooms in the household
 

(actually, a room/person ratio, which we employ in the report on poverty) 
as an indicator of economic status, and for other aspects of this problem 
of establishing a peasant's comparative economic position, see John F. Kolars, 
Tradition,_ Season, and Change in E.Turkish Village (Chicago: Department of 
Geography, University of Chicago, Research Paper No. 82, 1963), Chapter III, 
esp. pp. 66-67. We presently employ the total number of rooms in the house 
rather than the more appropriate measure, number of rooms per person. This 
has the effect of diminishing the strength of the correlation with the 
Subjective Poverty Index, though not substantially. The person-rooi measurc, 
bn used in the report on poverty later in this series. 



Table 30
 
a
 

Subjective Poverty Index by Other Measures of Peasant Economic Status 

Sex Literacy & Sub- Own All Only 1-2 Use Wood Family Economically. 
_Jective Poverty_ Land Poc0is Plow Better Off Wrsre Off 

Male Literates: 

Low Poverty 1599) 46% 70% 42% 45% 29% 91, 
Medium Poverty (516) 39% 63 43 52 20 20 
High Poverty (,19% 15% 53 63 64 12 39 

M.]le Illiterates: 
Low Poverty (378) 32* 62t 50% 49% 27% 1h% 

Medium Poverty (46?) 39% 58 57 61 13 27
 
Higb Poverty *344) 29% 56 65 71 7 4
 

Female Literates-

Lou Poverty ;,161) 51% 68% c1k 32% 37% 6% 
Medium Poverty (106) -34% 5C 50 47 17 26
 
HigL Poverty '46) .59* 65 72 3 4]
 

Fenmal.e Illiterates,
 

Low Poverty (743) 30% 65 h8k 84 289 10%
 
Medium Pove-ty (820) 3 % 54 54 12 27
 
High Poverty (894) 36t 46 63 6'7 8 48
 

aThe questions covering ownership of aL!. land fared and type of plow
 

used were naturally o-n.y put fo peasants who were farmers or whose family 
gained its livelinood from farming° This included the preponderance of 
our sample -- about ninety per cent. Dor't Knows ran at a rate of about 
eight per cent for men 9.rd fi:pte- r -r for females, appreciably higherp ct 
than for most other questons., but not f.-r most. s,.reys.. Their distribution 
was approximately uniform across [.iter5.cy categorie-s. The "N's" given are 
the total n.mber of responrdents ir,the category for whom information iE 
basically avail.able. They fall to about eighty per cent of the above figure 
when the questions pertair to farxing rnales and to seventy five or seventy per 
cent when the questicns pertain to farmd.ng females, 7elI "N's" will be 
presented in the report on poverty., 

sufficiently dramatic to speak for themselves. However, we must once more
 

caution th.t differences in village mass media access parallel tie differences 

in exposare. But this time It wou&d seem that some of' tte differences in
 

http:farmd.ng
http:iter5.cy


exposure are of such magnitude that it is unlikely they could be entikely
 

attributed to tk e access variations.
 

Table 31
 

Peasant Mass Media Exposure by Sex. Literacy and Subjective Poverty Groups
 

New2 aper 
 Radio Cinema
 

(At least (At least (Only mpnthly (Ever
 
weekl4) (Daily) weekly) or "never") attendea) 
 j 

Male Literates-


Low Poverty '57% 42% 79% 15% 87%
 
Medium Poverty 50 72
33 20 86
 
High Poverty ho 23 63 30 84
 

Male Illiterates7
 

Low Poverty 29% 26% 31%
60% 60%
 
Medium Poverty 20 i8 50 42 61 

High Poverty 1.6 1.0 b3 4e 
 49
 

Female Literates.;
 

Low Poverty 33% 3h 59% 29% 58%
 

Mediun Poverty 22 25 5]. 42 
 48
 
High Poverty 25 17 hi 
 52 33
 

Female Illiterates.
 

Low Poverty 
 8% 18% 35% 61% 22% 
Medium Poverty 7 1.4 30 67 
 20
 
High Porerty 5 8 26 70 1.3
 

This is 
one of the few cases wbere we have found that radio exposure
 

seems to vary more markedly with the indepandent variable than does exposure
 

to the newspaper or to the cinema. Certainly, purchasirg a radio involves
 

an investment that is further beyond the means of poorer villagers than is
 

buying a weekly newspaper or attmnding a cinema on visits to a town or city.
 

The economic limitations circumscribing radio listening can be well brought
 

I 



out if we inspect our data on the customaly place of listening. The villagers
 

who said that they listened to the radio were asked, "Where do you usually
 

listen?" The answers were then coded into the following categories: in
 

the respondent s own house, in another private house in tie village, in a
 

coffee-house, guest room, store or other public place in the village, else

where in the village, and outside the viLl.age.
 

Most of the radio listening that occurs In rural Turkey seems to take 

place in a group context. In the sample as a whole., only 22% of the 

listeners indicated that their usual place of radio exposure was their 

own house. More than three odt of four radio listeners normally li stened 

outside their.own homes. The modal. setting was the house of some other
 

villager -- obviously, one affluent enougL to afford a radio. Forty one 

per cent of the listening vili.agera -,rdiner'ily heard. broadcasts under- these 

conditions that would seem so conducive to "gatekeepirg." A little over 

a quarter of the radio l.asteners (26%, generally heard programs in a public
 

place in the village, 3% listerted elsewbiere in the village, and 7% usually 

listened outside the village.
 

It is hardly surprising, but mil.idl.y reassuring, that our, data show 

differences in the locale of rad.io listening actording to the number of 

radios in the community. Tnirty nine per cent of the peasant radio 

listeners resident in vi.lla.ges wJth 2.0 or more radios ordinarily did 

their listening in their own homeq. Tr 'f-percentage declined in steplike
 

fashion as villages with fewer and fewe.r rsd1os were considered., Merely
 

thitteen per cent of the listeners in villages with but one reported
 

29
 

radio usually listened in their own 
hotes.
 

2 90ur information about the number of radios in each village was, of
 



As we have said, this is far from startling news. But the cross

tabulation of the number of radios per village with the usual place of radio
 

listening did unearth one quite unexpected fact. The percentage of respondents
 

who listened in their own homes and the percentage who listened in a public 

2Lace both rose as the number of radios per village rose. Thirty four per
 

cent of the listeners in villages with 100 or more radios usually listened
 

in a public establishment, in contrast to merely eighteen per cent of the
 

listeners in villages with but one radio, and all intermediate categories
 

maintained a steplike descending progression. In other words, it did not
 

turn out, as we had anticipatdd, that radio listening would be relatively 


more concentrated in public establishments in those villages with fewer
 

radios. Possibly this is because there are also fewer public establishments
 

in such villages. 

Where, then, do the listeners in communities with few radios usually 

tend to listen to broadcasts? Answer; they tend quite disproportionately 

to listen in the house of anotbe' villager. For example, fifty per cent 

of the listeners living in a village reporting just a single radio ordinarily 

heard that radio in another villager's house, whereas only twenty seven 

per cent of the peasant radio audience resident in a village with 100 or 

mare radios usually listened in another villager's house. It would seem 

that the first radio in a vilage is perhaps most frequently introduced 

not in the coffee-.house but in some villager's home. The relationships
 

course, subject to a degree of inaccuracy. This is perhaps reflected in the
 
fact that slightly under three per cent of the total group of radio listeners

lived in a village reported to us as having no radios and yet said that they
 
usually listened somewhere in their village. Either these respondents were
 
confused or our village reportwas in error. At worst, the error is very
 
slight.
 

I 

I 
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between the nwnber of radios in the conmuniLy and t.he usual place o ruiiU 

listening are graphically depicted in Figure 5. Cro3s-tabulatLh1 0t' klle 

place of IisLenin, by frequency of expoture producea anal t ouu ic'L:'.. 

-4040 

.........

Ver Cent 

--30
 .. ..... ""........ .
 
of Radio 


Listeners 
20 -20
 

10 --10 

- . ..,., ..-... .. . . _ _ 

o- - 0% 
1 2-4 5-9 10.19 20-49 6U-99 100--

Number of Radios in Villa,. 

Usually listen in owm house
 
Usually listen in another villajjer's house 

.................... Usually listen in publio place in villare 

........ Usually listen elsewhere in villare 
Usually listen outside villaGe
 

Figure 5. Number of Radios in Vinl&e _b_ Usual I'laoe, of ,jtdio Listanin. 

Ir one is juntified, In assuming that, the 1istennt, oeLting most 

conducive uo "gatekcep ng" Is listening In someone else's house ra',hor 

than In one's own hune r even In a public eistablishme-nL lPce Lhe ce(,,J*rr!

1,heir ;i. Wtiid. nprmC LI i l, t,}, ordirviry ('ond; i,lon fi , I l jt .(.lQ ItUi-r, , .,", j 1.'/3hbouse, 
tb vi r'I n l.he nj1riuiJl ar lr tiadIm l)sr"' wJ vi ['jml. , woulI.d he ilp a taI . l./* I ,'ii iep i, 
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to this form of m Iia control. Against this, of course, must be b&lanced 
 I 
to some degree th, limitations presented by the dearth of alternative 

cnannels over mos. media. The basic choices for the radio "gatekeeper" 

may Include havin the receiver on or off, and possibly affecting conditions I 
promoting attenti, or inattention, but the option of alternative programs 

is severely limit !-

Be that as it may, it seems to us quite interesting and significant 

that, as we insp.-t rural Turkish communities with larger numbers of radios, 

there Is a clei- tendency for a larger proportion of whatever listening I 
occurs to occu" in the listener's own home or in a public establishment 1 
such as a roffe.e-house, and a concomitant, tendency for the ptoportion 

of listening done in another vil.lager's house to decline. If we had further I 
elaboration of the number of radios at the upper end of the scale, we 

suspect thnt tne proportion listening in their own homes would keep on 1 
rising while the proportion listening in public places would also beg!n
 

to decline after some not tvo distant point- Por the planner and tLe scholar,
 

the central consideration is to note that as the medium of radio expands., the
 

typical setting for peasant radio listening changes, probabl' with attendant
 

efiect.s on the impact of the mass media which we shal-l treat in the next 
 j 
section of this report.
 

Let us now hark back to our ete-rnally significant variables -- sex,
 

literacy and subjective poverty. How were these personal background factors 
 1 
linked with the usual locale for peasant radio exposure? If we control for
 

sex and literacy and examine variations in place of listening according to
 

4
subjective poverty, perhaps we can get some keener evaluation of the exte.


to which exposure to this medium is influenced by economic considerations. The
 

~ I 
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necessary data are presented in Table 32.
 

Table 32 

Usual Place-of Radio Listenin _by Sex [iteracy and Sujyctive Puvert. 

Percent of Radio Listeners Who Listen In: 
"N''a
 Own Home Other Home Public Place Elsewhere 


Male Literates:
 

Low Poverty 27% 21% 48% 4,k l.O0'L(55i)
 
Medium Poverty 23 28 39 10 100 (40o)
High Poverty 15 35 40 10 I) (109) 

Male Illiterates: 

Low Poverty 20k 18% 53% 9% 100%(305) 
Medium Poverty 10 30 47 13 100 (357) 
High Poverty 40 37 18 100 (247)
 

FemaLe Li terates:
 

Low Poverty 37% 57 6% "-% 10*(135)

Medium Poverty 31 63 6 - 00 , 83, 
High Poverty 13 67 7 10 97 30 

Female Illiterates,
 

Low Poverty 35% 57% 2% 6% 1.00%(I014) 
Medium Poverty 28 61 1, 6 99 8 
High Poverty 19 68 - 9 99 (378) 

aThe 'difference between the sum of the lhsted percentages and 100 con
sists of the "don't know" and no answ7r(rebponses. 

Ttiere ere several, inter.esting and important facets to Table 32. 

Viewed brnal.y, tre table conslstent,y .refl.ectb the fact that the more 

affluent villagers tend to hear the radio in settings different from those 

commonly surrounding the less affl.uent listeners. The former are mire 

likely to listen to the radio in their own homes, whereas the latter are 

disproportionately likely to do their listening in someone else's home,
 

or perhaps outside the viil.age. The more affluent mal.es are also somewhat
 



more lA)kely than the less affluent to listen in a public place, but here the 

important observation Is that this means of listenirg IE apparently not 

,pen to morbt 14em8.4eis The :onfik-ration of typical listening settings for 

Most femalewomen Is significantly different from that prevailing fo, men. 

listenng occurs In someone's home, either the listener s own home or that 

(.' arhother vi:.ag-r Thie moda. setting for ma'e listening, on the other 

hand. is the eot'f'ee-hoise or some other pubLic village establishment. Thus, 

It would serem that ma..e villagers very often Asten in groups that include few 

or no femalea, whereas there is a high probabil.ty -- though our data are 

not ndeqiate to establish it -- that female listening generally occurs in 

groups with imn)prtant males p-esent One would st.-ongly sEspect that 

dlfference& in rec,ptlvit.y t.o varloji kinds of messages would attend these 

differences in .s enlng ioca.e8 and appa-ert adien-e -omposition. 

'Table32 al.so Indicates that.male 'ite3tes ajre 9lightly more prone 

t, hear the radio In theJr ewn nome& thar s-e mep.e iL.iterates of 

"ommensrate grn,.s economi st t.A F We cot mak of the observednod mea 

differfnce, however, becsaus females do riot display the same tPindency and 

because it.is slight enough possib.y to be due to variations in economic 

status not eliminated by th-. gross categorl-.s we bave employed. 

Mase .Medla ExtsEur2_AinopEtne '.i age Fonm-.E it.
 

Just as tbere are variations aiong the peasantry in terms of sex., 

literacy, age, economic status, and the develrJpment of their vil.1ages, so 

there are interpersonai variations in autbority and influence. The latter 

differences, in fact, are often highly critical in pl.anning an effective 

strategy for developmental use of the mass media Tn most situations, the 

planner would prefer to employ h1s scarce medi.a resources in such a way as 

http:probabil.ty


to reach primarily the more powerful vi llagers who twten, prt-)iunfbly, 't) 

influence others Clearly, there tre many un!mertnin linkt; in nluo it tat egic 

chain- who are the more po-rf'i:. "il.iqgers, t " any? How are tiley ,itt, ,I by 

divergent messages over difterert medi a? Uner what c.ndiittous are tUhey 

likely to relay such messages to other vtlhiger&', Wtie-,, are such r,:ltyi. 

effe:tive ani with whom- Shtr-,y 'octissed cormunication reseanrch is n,.',,.. 

to arm the planner with reasonably reliable basic answers to such vital 

qiest ions 

Very eariy in the ist of Import,'nt q eries concerning the coiiUiiunk I in 

behavi,-,, of formal village Leadership we confront the question of the conmptrt

tive medii exposure of r,,ra: elite fig.irec Fhow does elite exposJr, colmp~re 

,il n ttat f other vi I dgers Are -ofle e it - types inore eXpo.,e(I UnIR otherts? 

For !ignificant mass aicrtii _,mpa-',on r',,jra. d,-eiopment, one would probf& y 

hope that elite fi.g i. vi s[(P, I.. t * KpOQ Ires t.in. A wo t hJ1t & t(. 

i dea.:y much better exposed. to the media t hqn are ranK arid 11 l viv lager,. 

The data from toe Pura l-r ~rc.i Fear-h Pro.le-t, o'f'er an Ir, I ioai 

glimpse into this crucia, topi- Wner,:vr Fu,:ible. the interviewing teuri 

qAestiored the muhtar headmr,, fid Ohe imam prIest; of eir, "i .. age 

visited. These two ind.i i'Id, .- tog t r w1h the cr,oo' t. .. -cr anri pi bI y 

- , rthe vll,ge Counci' of E. e , t y M .i.- i rar be ,aji Io comprIse 

the formal aut.nortatye e..ite of the II,. ape P tougrh tnere are exeep ori 

the muhtar and the imam, partilIar.y tY e fo-mer are uswJ.lIy key fitorc. 

in each vil.lage s drama of development or d.eay Here, we made a special 

study of their roles, attltudes and benaviors. We also intervlewed the wife 

of each married mubtar or imam in order to open up certain Int.ra-familial 

comparisons otherwIse la:.king i- ori data and beca,,se there wive6 may 
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frequently play a slgnificant leadershdip role among tbe village women. 

Every legal village is required to have a muhtar. He Is ordinarily 

a-it,
supposed to be elected by the adults of the viliage in a formal vote. 


at the time of our survey -- two years after a military coup -- ughly I-

three fifths of the mubtars bad been appointed to their offices and just
 

over hal.f had been in office two years or less Altogethe', we inter-,
 

villages, or approximately ninety three per Iviewed the head men of 1424 

All but fou) per cent of the muhtars indicatedcent of the vi ilages visited. 

were married, and their wives were interviewed in ninety two Ithat they 


per cent of such ase f - 405 wives in all. I 

There ts no tegal requirement for a viluage to have an imam, although 

our data snow tha. eightv th.ree per cent of the vllagers live in a village I 

that has an imayp tht 1960 Census showed 81%.30 Three hundred thirty five 

of the total possible.imams were interviewed, or rougbhy eighty per cent. 


marriedA slightLy lowev pe rcentage of the priest's tnan the muhtars were -

ninety one per cent.. Two hundred seventy nine of teJ wi res were inter-

In gene-al , the coverage of theviewed, about ninety five per cent. 


specified elite populations seems to be quite goo o 

The two types of elite males ternded to be si~nificantly more literate j 
than other village males. Two thirds of the muhtars and nire tenths of 

the tmams could read and write compared to Just ha..f of the village males. 

However, their wives tended on the whole to be no more literate than other 

village females ,9% literate). A second important background difference
 

worth noting is that the muhtars tended to be men in the prime middle years
 

of their adult lives (84% between thdrty and sixty years. while the imams, 

--- I 
0Cf , K _9ler Istatisti~i 1960, op.cit., po5 6. 

I 



for various historical reasons, tended to be either yc'wger or older (one 

fourth un'r thirty and one fourth over sixty).
 

In Table 33 we portray the gross media exposure of the four elite
 

types, also giving percentages for a few appropriate coknartson groups of
 

more ordinary vill.agers. Several interesting findings emenrge from these
 

data. 
We observe that. the mubtars are more media expoeed than tthe i1n'u5, 

despite the fact that the latter group has a significantlv higher proportion 
of literates. The differences between the muhtar and imam appear to be least. 
for radio exposure and greatest for newspaper and cinema exposure.. However,
 

Tab!e 33 

Comnarative Mass Med.ia Exosuie of Eilte an.d Rank and File Villagers 

NewWpaper Radio Cinema 
i. .east kat least (ever 
- 'eek i week i,,) atLtendeI) 

-Mubtars (424) 64-470%Imams (335) 
 45 e.1 6 

All Males (3,010, %8 70%,Male Literates ,465 

Male Ill.iterates (1.227"; 7 

50 2 86
 
4-.2 51. 

Male Literates, Age 30-.49 745/ 391-,
Male Illiterates, Age 30-49 4151, 6723 54 

Muhtars' Wives (4)5) 4c9% 28%ImamL Wives (219o'. 
 21. 
All Females (3,3.) 9 
Female Literates (30)4 27 53
Female TI.literates !2 936, 

5.1 
6 27 15


Female Literates, Age 30-.49 ,.76) 30 3 53 
Female Ill.iterates, Age 30.49 "901) 6 30 1.9 

the grouping of the data for ease of presentation Bomewhat attenuates the
 

actual radio exposure differences. For example, over, half the muhtars (51t) 

indicated that they listened to the radio every day., rompared to twenty
 

I(
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eight per cent of the imams. The shapest exposure differences occur, not
 

surprisingly, for the cinema:, where traditional religious injunctions against
 

visual reproduction of human and animal forms may be more operative among 

imams than among muhtars. In fact, it was mildly surprising to us that over 

half the imams tated that they had attended the cinema. 

The intra-familial comparisons .re also quite telling. We note that 

both the muhtars and the imams are much more exposed to the mass media than 

are their wives. In short, just. as there are major between-village and 

within-village variations in peasant mass media exposure, so there are 

appreciable within-family variations.
 

When thle two types of vives are compared with each other, we see that
 

the muhtars' wives are slightly more media exposed than the imams" wives in 

what is perhaps a weakened ref.Lection of rattLe.r different familial o:rientations 

toward the mass media. That is to say that tihe peasant famil.y, customarily 

lead by the male household nead, may take a famil.ia, stance versus the mass 

media that is reflected in the me.da behavior of ai.L. iTs members to a greater 

or lesser degree. 

Since both the mahtars and, to an ever higher extent, the imams ate
 

predominantly literate, pe.rbaps the mos+. appropriate gene:ral comparison 

group of ordinary viiiagers is that of the male literates. Inspecting 

these sete of data, we lea::n the.t th m-itars tend to be more exposed to 

the newspaper than the male A.iteratei, somewbat more exposed to the radio, 

and to be essentially no different in their cinema exposure. Consideration 

of Vnly the male literatps of age 30-h9 brings radio exposure between 

the two groups about on a par and even puts the mbtars in a lower posi

tion vis & vis the cinema9 bat the newspaper exposure differences largely 

http:famil.ia
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One hypothesis suggested by such data is that the muhtars use the mass
 
media differently from otherwise matched villagers not playing such a
 
formally authoritative role. 
 The media are possibly more important to the 
muhtars as a source of information relevant1 to effective role performance. 
Such an hypothesis is partially confirmed by the fact that seventy four
 
per cent of the muhtars 
found news programs most preferable on the radio, in 
contrast to only sixty two per cent of the male literates of age 30-49.
 
Similarly, thirty eight per cent of the imams favored religious radio
 
programs as opposed to merely four per cent of the muhtars or six per cent
 
of the male literates of age 30-49. 
The relationships between social role
 
in the village and mass media use and orientation, even viewed through 
our only partly communication-specialized data, would seem to be substantial.
 

When the male literates and the imams are compared, we see that the 
situation is reversed --
the elite group is less media exposed than the
 
comparison group.. In essence, this suggests that messages to the rural
 
community disseminated through the mass media are disproportionately 

unlikely to reach the priests, compared to their probability of reaching
 
literate male villagers. It may be that if the mass media are effectively 
employed as a developmental instrument, the gap between the exposure of the
 
imams, on the one hand, and the exposure of the muhtars and literate male 
villagers, on the other, may contribute to producing an increasing
 
"modernization gap" between these people. 
However, such a question involves
 
several vital assumptons and requires discussion beyond that possible at
 

the present moment.
 

Finally, we,see that the muhtars' and Imams' wives, neither of whom as
 



a group is appreciaby more literate than most village women, tend to be 

moze media exposed than al" viLl.age females, tbough less exposed, of 

coj.ze, than the ratbe- ree femaLe literates.. 'Re as tbroughout the 

preceding argument., controlling for economic status slitAy reduces
 

dlfferences but does not eliminate them0 

inte.r. 	 sorre-lations Between Exposu.re to the Newpaper Radio and Cinema 

.ome.tiaton.resea',ch in the West has long since revealed a 

a.t i.o effect with regard. tc mass media exposure0 By this we mean 

simply that a person who is relatively highly xposed to one mass medium 

tentis to te rel.tively iaghly expos-d to the other mass media. In general, 

.t.c	 eg.. : ew~paper reader is .liproport.Icnate.ly lieiy to be a .reg.'ar 

- .t~r. aa i ,1ma :r viewer. the*.di; ans reg..-	 te.. visioT However, 

egati,. formulatlon of tbe re-Latorsaip ir- pertaep more sigxtificamt 

t.be pervor woo is cot eace-. by ore masE medaim is r l.atively unlike-.y to 

be .r-acned by otbe.r mass melia.o

't is marifestly impoxtant'to ascertain if sicb a clustering effect 

also prevaiiE. for mass media =_xpos-z7e in developing countries, and to assess 

the degree to which it. is found, At worst., pronounced media exposure 

c'I.ustering sggets to tte pl.aare.r to .t tnerd may he pockets of virtlal 

"lu,...eacbables" in b.is society - per.Eon& to whom vro'-, of the mass media 

di rect.ly extend. Thls, in turn; w&rn of the danger t.at a development 

strategy heavily dependent on the mass media may accentuate the cultural. , 

bifurcation foand in most developing societies by making the ai.,eady 

31See Paul F. La&rsfeld, Radio and the Printed Page !,New York- DeLl,
Sloan an.d Pearce 1946,)P p- 263 and passim. Of course, there are a number 

of important exceptions and qualifications to this generalization. especially
 

for persons at the extremes of the educational, economic and prestige
 

continua.. The comparison of some of Lazarsfeld's U.S. (1940) findings with
 
ours is extremely interesting and we shall teturn to his work later.
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partly modern and media exposed elements still more modern while missing the 
more backward, media "unreachable" sectors which consequently become 

relatively still more disadvantaged. Of course, we are referring only to 

the direct effects of the media, and the situation just described might 

well be mitigated or reversed by indirect, secondary media effects that 

filter down to the "unreachables" through media exposed intermediaries 
or through environmental changes such intermediaries may instigate. 

Another important point with regard to exposure clustering is that it 
suggests the possibility of a different type of factor influencing media
 

exposure. On one hand, the clustering may be due to ecological, access, 
32 

and background factors. For example, we have diready shown, in Table 8, 
that Turkish villagers who have relatively high access to one medium tend
 

to have relatively high access to the other two major mass media. 
On this
 
basis aione one would expect to find exposure clustering parallel to the
 

access clustering. 
Other things equal, the peasant with greater access to
 
a given medium tends to be more exposed to that medium; and if greater access
 

to one medium is positively linked with greater access to another, then we
 

should expect to find increased exposure to both media. 
Similarly, the 

clustering might be due to background factors, such as sex, literacy, or
 

economic status. For instance, the literates are more prone to be exposed
 

to all major media, and this could produce a statistical result such that,
 

e.g., the radio exposed would tilso tend to be more newspaper and cinema
 

exposed, etc. 
Or one might well invoke specific motivational considerations.
 

A person interested in news, for example, or entertainment, could tend to
 

pursue that particular interest wherever possible in the press, radio or
 

cinema thus increasing his exposure to all media jointly. 
3 2 Thus, O'Hara has argued, "To appraise the audience for any particularmedium or offering, we must consider seven factors: 
 (1) age, (2) sex, (3) education, (4) economic status, (5) area of residence, (6)religion, and (7) race."Robert C. O'Hara, Media for the Millions (New York: Random House, 1961), p.


36. We have considered each of the first five factors. 
The religious and
racial homogeneity of the rural Turkish population, at least at the most

general level, obviates the other two factors.
 



There is, on tie other hand, a different partial explanation for the 

clustering that is luite important. It is that exposure to a given mass
 

medium, apart from all environmental, background and specific interest-. 

pursuit re.lationships, psycbo.gicelly affects an. ind vidial so as to increase 

his tendency to expose himself to other mass media. Media consumption of
 

any kind inc.reases media use of all. kinds. Of course., taese relationships
 

may r.e mur.h more complex than we can. indicate here. Exposure to one medium
 

mky provoke inc.'eased exposure to other media up to a certain point, after
 

wbicb. the nature of the relationsa.p changes ( that is, the relationships may 

be non-.linear or non-monotonic)'. Nevertheless, if we are to predict fairly
 

accurately even gross changes in mass media exposure in any developing society, 

we must investigate one kind of media exposure as a possibly independent 

fact.o.r affecting otbe-r kinds of media exposu:re. We m,st inspect trie 

possibility that exposure to any single medium whets a generalized appetite
 

for all media
 

In order to verify this hypothesis with survey data, we should ideally 

like to control for all.the significant environmental, access, background 

and specific interest factors and.then determine whether intermedia exposure 

correlations of reasonable magnitude remain. Practically, such an effort 

would demand eit.bet a mammctb sample or else . precisely stratified study 

f.,l.y devoted to thi& one problem,. The Ruhral Development Research Project 

satisfied neither of these requirements, so . compromdse ao.d several qualifi

cations are necessary., But our data can cast some fukrtter ligbt on the sub

ject.
 

We cannot, because of too few cases in many cells, control simultane

ously for environmental, access,'bacgrir.d and interest factors. Since the
 

background factors of sex and literacy seem to be mort critical with regard 

to mass media, exposure, we have chosen to control them. .owelrer) we should 

note that such controls also markedly reduce the within-group variation in 
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Table 34
 

Cross-tabulations Between Exposure to the Newspaper, Radio and Cinema,
 

_____Sex and Literac__ 

A. Newspaper and Radio.
 

Libten-to'Radio
 
Sex, Literacy and Newspaper Exposure: Weekly or More
 

Male Literates, Newspaper Exposed Monthly or More (1,030) 83%
 
Male Literates, Newspaper Exposed Less than Monthly (264) 42
 

Male Illiterates, Newspaper Exposed Monthly or More (531) 72%
 
Male Illiterates, Newspaper Exposed Less than Monthly (605) 36
 

Female Literates, Newspaper Exposed Monthly or More (157) 66%
 
Female Literates, Newspaper Exposed Less than Monthly (132) 39
 

Female Illiterates, Newspaper Exposed Monthly or More (372) 59%
 
Female Illiterates, Newspaper Exposed Less than Monthly (1,897) 25
 

B. Newspaper and Cinema
 
Ever Attended
 

Sex, Literacy and Newspaper Exposure. the Cinema
 

Male Literates, Newspaper Exposed Monthly or More (1,038) 90%
 
Male Literates, New,;paper Exposed Less than Monthly (262) 75
 

Male Illiterates, Newspaper Exposed Monthly or More (1,038) 70%
 
Male Illiterates, Newspaper Exposed Less than Monthly 599) 49
 

Female Literates, Newspaper Exposed Monthly or More (156) 61A
 
Female Literates, Newspape.r Exposed Less than Monthly (130) 41
 

Female Illiterates, Newspaper Exposed Monthly or More (368) 39%
 
Female Illiterates, Newspaper Exposed Less than Monthly (1,898) 14
 

C. Radio and Cinema,
 
Ever Attended
 

Sex, Literacy and Radio Exposure. the Cinema
 

.Male Literates, Listening Weekly or Mie .971) 90% 
Male Literates, Listening Less char, Weekly (k326) 75 

Male Illiterates, Listening Weekly or More (600) 70%
 
Male Illiterates, Listening Less than Weekly (533) 47
 

Female Literates, Listening Weekly or More (156) 66%
 
Female Literates., Listening Less than Weekly (1301 35
 

Female Illiterates, Listening Weekly or More (700) 31%
 
Female Illiterates, Listening Less than Weekly (1,573) 13
 



terms of access, rel6:rant environmental conditions, and interests. The rough
 

amounts of the residil variation in media exposure according to access and
 

enVironmental conditic.-s, after sex and literacy are controlled, can be in

ferred from the colun of Table 25. Hence, the table below presents a set 

of dichotomized cross-7abulations for newspaper exposure versus radio ex

posure, newspaper exposure versus cinema exposure, and radio exposure versus 

cinema exposure within each of the four sex-literacy groups. 

The cardinal finding exhibited in Table 34 is that pronounced
 

inter-media exposure correlations persist after the critical background 

factors of sex and literacy are controlled. Within each of the four sex

literacy groups, peasants who are relatively more exposed to the newspaper
 

are also relatively more exposed to the radio and cinema. Peasants who
 

listen to the radio more often are also more likely to have attended the
 

cinema -- regardless of sex or literacy. The association between newspaper
 

and radio exposure seems to be the strongest of the three paired combinations,
 

but all cross-tabulations are highly significant. They appear to be of
 

sufficient magnitude to remain even after controls for access, interest,
 

and/or economic status, although this is just an intuitive guess on our
 

part. Certainly, the inter-media exposure relationships are strong enough
 

to warrant further investigation of exposure to any single medium as a pos

sibly important factor affecting exposure to other mass media.
 

Perusal of the exposure incidences of the sizeable group of female
 

illiterates who are poorly exposed to any single medium brings out our
 

concern for a group that we call the media "unreachables." Of the prepon

derant group of female illiterates who were exposed to a newspaper less than
 

monthly, only one quarter listened to the radio at least weekly or more. Of
 



-- 

--

-- 

-98

the female ilJiterates who listened to the radio less thaa weekly, only
 

thirteen per cent had ever attended the cinema. 
In short, probably a
 

majority of the female illiterates of rural Turkey -- themselves a large
 

majority of all peasant females 
 hardly ever is exposed to any of the
 

three major massn.media. 
At the other end of the scale, a large majority
 

of the male literates of rural Turkey is rat-her regularly exposed to the
 

media. Campaigns using the mass media as 
a vehicle will directly reach the
 

latter group with high probability, while the chances of direct contact
 

through the media with a large proportion of the female Illiterates are
 

slim at best.
3 3
 

Since exposure to the various mass media seems to be characterized
 

by high inter-media exposure correlations, one is naturally struck by the
 

idea that media exposure may be a unidimensional phenomenon. 
In other
 

words, there may be an underlying propensity toward mass media exposure that
 

determines and integrates exposure to all media. 
A villager's exposure to
 

any given medium may be well predicted from knowledge of his exposure to
 

other media.
 

To examine this notion, we dichotomized exposure to all three media 


newspaper, radio and cinema 
 thus forming an exhaustive media exposure 

typology with eight possible patterns, ranging from highly exposed to all 

media (+ + +) to poorly exposed to all three media (-- -). The exposure
 

cutting points were the same as 
those employed in Table 34 and, for each
 

3 3We should also like to call 
attention to the persistence of impressive
sex-literacy differences in exposure to a second medium even after exposure to
the first medium has been roughly equalized. For example, when we consider

only those peasants exposed at least weekly to the radio, we still find that
within such a context the -nales and the literates are more exposed to the
 
cinema than the females and the illiterates.
 



Table 35
 

Mass Media Exposure Tpo._b Sex and LiteJr2e_.cy
 

Males ____emaie 	 -.
 

Newts- Total. 
Cinema Radio paper Seml._Ie. ,iterates Illiterates literates lliterates 

+ + 	 61 251 4k4 

-	 8 7 22 12 5 

+ 	 6 1i 8 9 2
 

- 9 8 14 7 7
 
+ 7 6 9 12 5 

0 15 7 6 a6 

- + 5 3 5 9 5 
-


-	 32 4 20 '20 56 
T a 	 - .%1.0 

"N" '4957' 	 1,.27) .,285) 2290) 9,255) 

get may niot to ICO¢ddbeca.ase of rounding Calculations 

restrict=, to respondents vitr ThvrkisL mother-tonguje' a[ Jefinie by ta.e 

T7,rkist .ooverrments General D zectoreat, of Statistics a employed in 

the nmtional census.
 

...... 


medium,ijvided the tota&sampl.e i.-to approximate ha.].ves, or, at wor'st, about 

The alocation of our total; sample of Turkisb peasarts and the four 

sex-literacy groups into these eight,medie. exposure categories is presented 

in Te.bls ,5, Tne idea. t -et. ,asE medi, exposu-a iE uridimenclooa., and that 

exposure to 	any one medium car. be wefi. pred.ctea from X.nown exposire to 

otrJe- me.aa, tend.s to be suppo:rte.l by these data For instance, app.ying 

,Suttman scaing techniq,.ies to tti responses of the total Semple yields a 

coefficient 	of repooducibility of .88, almost adequate for f,)I scalabi.lity 

and well within the range of designation as a "auasi-scalei" Selection
 

of slightly altered cutting points boosts the :oeffd.cient over the stipulated 

lower limit, of 90 for ;,1 scalabi]ity, As Paul De.tsc. mann s.ggested, it 

http:LiteJr2e_.cy


seems appropriate tb think of a 1general"l mass media audience.3 4 
 Similar
 

findings have emerged in Columbia and the midwestern U.S.A. However,
 

these Turkish data are probably the most extensive yet obtained from any
 

develbping peasantry.
 

One of the most salient aspects of Table 35 is the bimodal distribution
 

obtained for the total sample, suggesting thht the peasant tends either to
 

be rather well exposed to all three major mass media or to none 
-- to be
 

quite "reachable" or "unreachable." 
This same bimodal tendency is found
 

in the two intermediate sex-literacy groups, viz, the male illiterates and
 

the female literates, whereas the male literates are seen to be relatively
 

quite well exposed and the female illiterates relatively quite poorly
 

exposed. A 
we have already several times observed, the implications of
 

these media exposure patterns for the pace and especially for the social
 

strains of development should command our earnest attention.
 

34Cf. Deutschmann., "The Mass Media in an Underdevieloped Village,"

loc cit., pp.28-29.
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IIMPACT 

Figure 6. Schematic Representation of Critical Groups for Mass Media Analysis
 

media have only a trivial impact at best, or they have tended to assume
 

that the media have a pervasive and general influence, usually working for
 

"modernization." 
Unfortunately, there are cogent impressionistic arguments
 

and bits and pieces of diverse data. that can be summoned to plead either
 

position -- the mass media as fundamentally vital or as basically unimportant
 

for development. Moreover, the planner needs much more than a general
 

statement as to whether the mass media are, on balance, developmentally
 

effective or ineffective. 
He requires detailed delineations of the nature
 

and scope of media influences. It is *,he aim of this section of our report
 

to take a modest first step toward furnishing some of the required types
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of information on media effects.
 

Before "getting down to it," however, we must self-consciously note
 

that this iE 
not an easy task. Mary problems arise. Paramount, perhaps,
 

is tne fact that one is 
 really asking the question, "What behaviors and 

atti'udes are at least partially caused by mass media exposure?" In most
 

instancea, questions 
egarding causality are more definitely answered by
 

experimental techniques, in which variables can be more rigorously controlled
 

or randomized, and in which "before" and "after" states can be more
 

distinctly designated, then by survey research.
 

Our data consists of associations between variables, and it is
 

ordina.rly difficult to ascertain with great confidence the direction 

o, evenr 
 the existerce of a.causal connection. For example, if we discover
 

an association between higher exposxre to the radio and a more favorable 

view of community development, we 
are not sure whether radio listening has
 

changed the view of community development, whether interest in comimnity 

development has heightened radio liste~n~ng, ot whether there is not some 

more complex mutially reinforcing relationship between the two phenomena.
 

The association may even disappear when some uninteresting third factor
 

is controlled.
 

Nevertheless, we regard survey findings in such matters as 
essential
 

infoxvation. First of all., since some association must exist between 

variables that are alleged to be ca.usally connected; carefully gathered 

6urvey information can frequently serve to eliminate many plausible but 

false hypotheses. Secondly, although the precise causal. nature of many 

relationships cannot usually be clinched by survey findings, the survey
 

evidence properly analyzed is often.our best basis for intelligently placing
 



our unaveidable bets on cause. directionality one way rather than another. The
 

survey data often engender an increased probability that the relationships
 

flow in a particular direction, ard they do this more economicelly and more
 

quickly than intricate experimental procedures. Ifn addition, many varied
 

associations uncovered in a survey, each of uncertain directionality,
 

frequently cumulate into a mosaic that is immeasurably more meaningful
 

than its component pieces. Finally, su rey research is commonly a prereq

uisite for friutful social. experimentation in that it suggests the form 

that such efforts should take -- which trariables seem central, which need 

to be controlled, what heterogeneity exists in the relevant population, etc. 

Hence. the suX',ey technique nd the experimental te,.bnlque axe two inter

ralated tools, totb of w'oi'n are .ta.l.to the s:cia. scientist aiding the 

p.annero Oz.t disoassio' of the i.mpact of the mas, media or- tbe Tirkish 

pease.try must be inte.-p.-ete. as presertng as.o-.iationas2. data that we 

feel are highly t qbar Eho,*-d.,. at least in criticaloften bgi~t 

areas, be tested and ref .ned rrirougb A.bsequert, m-r-.- rlraro w.y focused 

sureye and experinm nts. 

We should also ca l at.Teor~t.n to tb.e rather obvtous point that 

although we have labelled this sectior, a-. a discussion of the impact of 

the mass media, whaT we . ez.mir aim cf thet-.s, impact of the mass 

media on the behae5-or.- and.att.itA.des v-;,est-.aatec5. i.n oa.r s-uyey,, Breadth 

of coverage is on * of t.Ut. main. feturei of tbe Rura.L reveLopmeot Research 

Project instraments, but t;bere were mzrv,y intrgi-Arig questions that had to 

remain unasked. The attentive reader wi.l be wel.1 aware of these items
 

and of the fact that v'e offer a. most extensive, but mucb less than complete 

picture of media impact. 

Despite.some gnawing omissions, roughly two hundxed possibly valuable 
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is a problem in presenting a sense of the scpe of media impact to the reader
 

witb eeconomv. All t wo hundred items clearly cannot be examined individually0 

The approach we shall employ has two parts. First, we shall scrutinize
 

mass media exposure in general, remembering its previously established
 

,)idimen&1onal,:haracteristic and using the Mass Media Exposure Index. Many
 

of the other individual items of the interview schedules have alsd been 

combined into several. dozen indices, and we shall try to depict the influence 

of ns.s media exposure by examining the correlations between the Mass 

Media Exposure Index. and these other indices. In order to isolate the 

di~tinctive effects of' the mass media as well as possible, both physical 

co.t.ros aR.A. techniques of partial. co.r.relation ill be used. 

The Mass. Media Evcosire Tndex, howei,'e.r, is a combin.ed indicator that 

deliber.tely does not distinguish between media. Yet the planner also 

desire information about, the specific attributes of the various media 
operatirg in bis society. rThrefore, our sei'ond analytic approach will be to 

use the eightfold typology of exposuz.e to the three major media of Turkey 

I.newspaper., radio and. cinema) al.sc previously described and to cnoss

tabulate these exposri types against a selection of some of the most 

revealig of oir q*iestio:os. . this fashion. again exploiting our large 

sample by controlling for sex and literacy, we can perhaps pin down the 

similarities and differences between media. We shall also supply some 

results from oir con-ideration of the impact not just of frequency of exposure 

to the three media, bu]t, for the radio, of the exposure setting - the 

usual place of listening. 

All in all., by adopting these two appxoaches we hope to impart some of 

http:combin.ed


the details of our analysis of mass media impact on the Turkish peasantry -

details whose inspection and digestion are essential for understanding 

and planning -- without causing the reader to founder in figures and 

statistics. We urge him to proceed with us in a basic contemplation of what 

seem to be the highlights of the data and then to return tb them according 

to his own interests and convenience after the cardinal,points of our 

argument have been made. 

I ' 

1t 

II 



The Impact of Media Exposure in General: Inter-Index Correlations
 

As we have explained, many of the items from the Rural Development
 

Research Project survey have been combined into several dozen indices. It
 

is not appropriate here to enter into a full discussion of the reasons
 

for the selection of these particular indices, their construction, and their
 

validation. That discussion is reserved for another report in this eeries.
 

Nevertheless, some basic indication of the nature of each index is required in
 

order to understand our examination of the impact of mass media exposure
 

on the Turkish peasantry, since that examination will proceed through use
 

of these indices. We shall try to provide this background as briefly as
 

possible
 

The indi,,.es were selected largely in terms of two fundamental criteria.
 

Oie, naturally, had to do with the availability of data. Extensive as were
 

the data collected, they set real limits, to the aspects of peasant life and
 

personality that could be studied. The finite set of questions actually
 

posed in the peasant interviews could not be transcended. As in any survey,
 

after the data were collected we continued to have "bright ideas" about
 

Interesting avenues to be investigated, and we occasionally wished we had
 

spent a little less zime on one topic and a little more on another. It is
 

easy to suggest indices that we should like to explore but which our data are
 

inadequate to support The indices actually employed are to an important
 

degree determincd by the data at hand, and occ9sionaily, if the topic seemed
 

of special importance, we have "made do" with fewer items and items more
 

peripherally related to the ostensible focus of the index than we should
 

like.
 

The second and more important criterion for index Vormation was a
 

http:indi,,.es


diagnosis of distinctive, typical and significant peasant characteristics
 

based on a scrutiny of the relevant literature° We scanned many of the most
 

penetrating anthropological, historical, sociological, and economic writings
 

to learn the outstanding ways in which peasants were seen to differ from
 

other people and the conseQuences of such differences for rural development.
 

One cannot probe all aspects of peasant attitudes and behavior, and such a
 

2survey of the literature" generated an inventory of proposiions about
 

peasants that informed much of our analysis.
3 5
 

The peasant is most commonly portrayed as being irresponsible, rigid,
 

pessimistic, mistrustful, lazy, hyper-religious, fatalistic, politically
 

ignorant, non-participant, intolerant, parochial, etc., etc., through a
 

long and overwhelmingly negative list. That the diagnosis is so negative
 

almost constituting a pathology of peasant character -- seemed to be in no
 

small measure due to a frustrating awareness of the difficulties and slow
 

pace of rural development in most of the "third world" and possibly also to
 

cultural biases. We have added several dimensions to the obtained list,
 

usually more positive, and we should simply point out that the opposite
 

side of most of the negatively phrased dimensions is positive: irresponsibility

responsibility, inefficacy-2fficacy, pessimism-optimism laziness-industry
 

rigidity-.flexibility, parocnialism-comop-glitanism, ord To forth. Properly
 

construed as a continuous dimension, the negative formulation need not be
 

a major bias, and we have attempted to use positive labels and constructions
 

roughly as often as negative, The critical considerations are that the
 

3 5One particularly useful report of a similar inventory attempt is
 
Everett M. Rogers, "Motivations, Values, and Attitudes of Subsistence Farmers-

Toward a Subculture of Peasantry," paper presented at the Agricultural.
 
Development Council's Conference on Subsistence and Peasant Economics,
 
East-West Center, University of Hawaii, Honolulu, Hawaii, February 28-Marcb 6, 1965.
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dimension distinguished be important -- for one reason or another -- and 

at least crudely measurable with the data at hand. 

The literature on peasant characteristics also contained many assertions 

regarding "dynamic" 'presumably causal and essentially manipulable), factors 

promoting these supposedly typical peasant attitudes and behaviors. 

Chief among the factors cited were isolation-centrality, village development, 

village topographical setting (mountains, hills, plains), village or 

individual market integration, type of crop, economic status, geographical 

mobility (travel, roads, transport, mass inedia exposure, literacy, sex, age,
 

position in the network of interpersonal (oral) communication, village 

governmental contact, etc.. Tndices or indicators covering most of these 

dimensions were also formed from the material collected in the survey. 

Tn the discussion that follows, we shall present data on the inter-


Exclusions of established
correlations of most of the indices thus formed. 


indices have been made only for reasons of space and ease of presentation,
 

and such exclusions are largely confined to ecological factors essentially
 

covered by composite indices. Thus, the Village Development Index for
 

which information is proyided is in turn composed of indices of Village
 

Establishments, Village Centrality, 'iillage Social.Services, and Village
 

Mass Media Access, as we indicated earlier. The component indices have
 

been excluded. Succinct descriptions of each index used in our present
 

analysis are furnished below, and we have tried to make the index labels as
 

descriptive as possible.
 

Mass Media Eosure. Summarizes the peasant's degree of exposure to the 

newspaper, the radio and the cinema. These three media, the only major 

media available to the villager, are equally weighted. Range: 0-8. Higher
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score equals higher exposure.
 

Geographical Mobility. Summarizes the respondent's physical mobility:
 

how often he leaves the village, where he goes, whether be has visited the
 

nearest city of over 50,000 population, whether he was born in the village,
 

etc. Range. 0-8. Higher score equals higher mobility.
 

Interpersonal Communication. Portrays the degree to which the respondent
 

seems to be involved in direct interpersonal communication with other
 

Turks of diverse types. It is based on bow frequently in winter he
 

visits the village coffee house or other meeting place (males only),
 

whether he knows everyone in the village, whether his friends are mainly
 

relatives or not, whether members from his household live in the city, etc.
 

Range7 0-8. 
Higher score eqijals greater presumed interpersonal communication.
 

The index differs by sex., so inter-sex comparisons are impossible.
 

Subjective Poverty. Summarizes the answers to three deprIvatlonal questions
 

had the respondent's famiiy gone hungry for several days in the past year,
 

had it run out of fuel. in tnhe past year, and did it suffe. from the cold
 

because of lack of clothing in the past year. Range, 0.3.. Higher score
 

equals greater poverty.
 

Village vel2.opment. Composite ecological index formed from separate 

indices of Village Mass Media Aocess, Willage Cent-9l1ty-Tsoati on, Village 

Establi,3hments, and Village Social Services, equally Weieted, The index 

generally reflects the physically manifested level of economic and social 

development of the village, together with the degree of Its integration with 

the outside world. Range: 0-8. 
Higher score equals greater "development."
 

Communal Responsibility. Summarizes five questions asking whether various
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projects such as school building, village road building, providing better
 

drinking water, forming cooperatives, and improving villagers' houses
 

are primarily the respons-ibility of the government, the villagers, or bcth
 

working together. Reflects the peasant's indlinaticn to have the members
 

of his community take responsibility for solving various problems. Range:'
 

0-8. Higher score equals greater sense of communal resionsibility.
 

Communal Cooperativeness. Reveals the Uillager's personal willingness
 

to cooperate in communal efforts. Formed from three questions asking him
 

if he would be willing to participate in a village project, and how his
 

willingness might be affected if the project were recommended by two kinds 

of officials. Range. 0-7. Higher score equals greater presumed cooperative

ness. 

Communal Efftcacy. Manifests the peasant's conviction that his village is 

able to solve its outstanding problems. Formed from two questions directly 

on this topic. Range: 0-5. Higher score equals greater sense of communal 

efficacy.
 

Personal Political Efficacy. Measures the individual peasant's conviction
 

that he can influence the decisions of the headman and Council of Elders
 

of his village and.the decisions )f the national government. Range: 0-3.
 

Higher score reflects greater sense of personal political efficacy..
 

Community Don't Knows. Portrays the respondent's inability to answer
 

presumably basic questions about his village. Questions asked included
 

such topics as. whether there had ever been a village project on which
 

most villagers worked, what the most important problem facing the village
 

was, to whom villagers look for farming leadership, -whether wealth differences
 

between village families were getting larger or smaller, whether village
 



decisions were strongly influenced by outsiders, and who was the most
 

prestigious villager. Never less than eighty seven per cent of all villagers
 

answered each of these basic questions.. Range- 0-9- Higher score equals
 

more don't knows (less community knowledge)
 

Personal :'ont Knows. Assesses the respondent's inability to answer
 

presumably basic personal questions about his own ideas and orientations -

questions for wnich knowledge was a minimal. factor and wbich,reflect his
 

ability or willingness to contemplate these projective ideas.. Questions
 

asked included. how many children were ideal., whetber young people were 

less respectful of their elders than they used to be. what the respondent 

most wished for. whet.e:r ne feit tnings were Coang to geL better or worse 

in the near future. etc. Range 0-9 iigber score indicates monre don't 

knows.
 

Political-Ematyo Pormpd from tbree qestions asking the respondent what 

he would do if he were Prime Minister, village neadman, or county prefect. 

Measures ability to empatnize to three widely known political roles -. one 

national., one l.ocal, and one intermediate. Pange' 0-6, Higner score 

equals greater political empathy.
 

Tolerance of Deviance. Constrcited from six questions ,three pairs) asking 

the respondent wbetber tbe e..r'.ton of "pubI.I,: c:rticisir" (a gejer,.Iy k.own 

and moderately severe group i.-nc:tion. should be irvoed againct three 

different types of mi.ldl.y J.eviating persors (nor.praying, gossiping, and 

wasteful). The questions were asked sepa.ately witb regard to each of tne 

three behaviors as performed by ordinary male and female vi.Jllge:rs. Range: 

0-6. Higher score equbJ.s greater tolerance for deviance. 
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Parochialism. Measures the relative restriction of the villager's horizons
 

to his locality. Formed from questions ascertaining his knowledge of extra

village officials, the existence of sentiments regarding the nature of
 

national government, his emphasis on familial and village loyalties over
 

national and provincial ties, his admiration of local persons rather than
 

extra-local, etc. Range. 0-9. 
Higher sccre equals greater parochialism.
 

External Mistrust. Strives to measure the peasant's relative suspicion
 

of outsiders -- persons not from his community. Formed from interviewer 

ratings of the apparent suspicion, sincerity and cooperativeness of the
 

respondent. Range: 0-6. Higher score means greater mtstrust.
 

Propensity to Innovate. Reflects the villager's willingness to adopt new
 

work practices. Formed from three questions esking if the respondent would
 

be willing to be the first to adopt a new and useful t~chnique in his
 

village, if he would accept the recommendation of such a practice by his
 

son, and if he sided wita those wto promote new ways when there was
 

innovational conflict in his village. Range- 0-3. Higher score signifies 

greater propensity to innovate.
 

Cognitive Fiexibility. Tries to portray the respondent's general cognitive
 

rigLdity or flexibilty -. his wiiiJagnesa and ability to stretch his mind 

by entertaining a new idea, projecting to another role, adopting a new
 

practice, eta. This is a composite index formed from the indices of Personal
 

Political Empathy, Propensity to Tnnovate. Community Don't Knows, and Personal
 

Don't Knows, all of which axe correlated at the w.203 level or better
 

except Empathy or Innovation, which correlate at .188. Range: 0-8. Higher 

score equals greater cognitive flexibility.
 

General.Knowledg. Assesses the general knowledge of the villager as
 



reflected in his knowladge of political parties., knowledge of religious 

doctrine, knowledge of his community,, and his underctan.ding of the interview 

questions as rated by the interviewer. A composite index:0 Range, 0-8. Higher, 

score signifies greater general knowl.edge° The three correlation coefficients 

for the possible combinations of the Party Knowledge, Religious Knowledge 

and CommrnatY Lrn' t Knows [ndices axe- S&46., -33:2,, -158. 

Educational and Occupational Asration Respondents were asked how much 

education a young man needed to get along well in life, how much a young 

woman needed, and what occudpation they would prefer to see an able son 

of theirs enter. Selection of increased amounts of education and higher 

status occupations was scored as greater aspiration° Range; 0o-. Higher 

score equal.: great.er aspiration. 

vove.r~menti.Se vices Wa-ned. po.- - -.- asked how important it was 

that the government do .a. ,mber of tni-,.,gs suc:Ja .s improve village roads. 

provide more see'd and furtliiv, improve virillage mosques, improve vill.ge 

scnools4 provid.e more , . m'oce service e.Pdag:..1r1.Ltr'a. rredit. fu..nisi postal 

newspapers, etc. The index e's~e the tendency to rat ! each of these 

items as "very important,, " Range 0 9. ,igte.r score means heightened -wants 

Favorable Urban_: aze,, The rsponderts we-e asked eight questions about 

the lives of village:r.s wto tad migated to the (,ity, we:.re they .tappier 

financially bettez off, .lo.i, beter.bLe to find opportnities fo' their 

childrer, more likely to become immoe, etc.. the index is scored to reflect 

the favorableness of the -villager's view of the rural migrant's life in the 

city. All. respondents replying "don't know" to any question from this 

battery were excluded. Range., O-8. U3Aghey sco~re equals a more favorable 

image. 
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Optimism. Summarizes the respondent's answers to three questions: does
 

he think things wi. become better or worse for him during his lifetime,
 

is the prestige of :is family greater or less than it was, and are wealth
 

differences in his community getting larger (presumably peseimistic) or
 

small.er (presumably optimistic ). The index reveals the tendency to answer
 

these questions optimistically. Range- 0-6. Higher score means greater
 

optimism.
 

Perceived Village Initiative. Reflects the respondent's perception of his
 

village as developmentally active. Was there a village project in the past
 

few years, are there persons in the village who introduce new ways, which
 

group (supporters of old ways or new ways) usually wins when there is innova

tional conflict in the village? Rarge: 0-8. Higher score equals greater 

perceived initiative. 

Perceived Concentration of Power and Weal.tln Measures the respondent's 

tendency to perceive pouer end wealth in his village as concentrated in
 

one or a few hands. Formed from two direct questions, one for, each value.
 

Range: 0-4. Higher s,'ore equals increased tendency to perceive wealth and
 

power as concentrated.
 

Headman Orientation. Portrays the inclination to look to the village headman
 

ratner than to others for leadership, Respondents were asked who was the
 

most knowledgeable, the most respected, and the most powerful villager, and 

to whom villagers usually looked for farming and land dispute leadership. 

The index measur(s the tendency to name the headman in answering these
 

five questions. Range. 0-5, 
Higher score equals greater headman orientation.
 

Use of Agricultural Services. Displays the results of three questions asked
 

oi farming males only: had they.ever consulted with a government agricultural
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agent, had they ever used government credit, and had they ever received
 
agricultural supplies such as seed and fertilizer from the government.
 

Range: 0-3. 
Higher score equals greater use of the specified services.
(The inter-item correlations for this index are quite low, so its unidimen
sionality is very suspect.) 
Apparently, more "modern" peasants are more
 
likely to consult with the agricultural extension agent, but less likely
 

to use government credit or supplies (perhaps because of less need).
 
Use of Social Services. 
Describes the respondent's experience of various
modern social services such as the telephone, telegraph, postal service,
 

library, services of a physician, etc. (Of course, both this index and the
preceding one are strongly influenced by access to the services mentioned.)
 
Range; 0-5. 
Higher score means greater use of social services.
 
Religious Knowledge. The villagers were asked to name the five basic
 
principles of Islam. 
The index indicates the number of correct responses.
 

Range: 0-5.
 

ReligiousSaliencyf. Reflects the saliency of religious values for the
 
respondent. 
The villagers were asked a number of questions generally
 
probing their values: 
 what are the most important subjects taught in primary
 
school, what two specific things would they try hardest to teach their
 
children, what career is most desirable for an able son, what two people
 
in the world do they most admire, what do they most wish for, what are
 
the two outstanding characteristics of Turks as people. 
A religious
 
response was possible to each such question, and the index sums the total
 
of these religious responses. Range: 
 0-8. Higher scores equals greater
 

salience.
 

Religious Ritualism. 
Measures the claimed frequency with which the respondent
 



Prays the ritual prayers and observes religious fasts. Range: 0-8. Higher
 

score means increased observance of praying and fasting rituals.
 

_e ijgouj_ Strictness. Summarizes five questions asking whether the respondent 

considered various practices to be against his religion. The practices
 

were, hanging pictures on the walls of his house, translating the Koran
 

into Turkish, drinking alcoholic beverages, lending money at interest,
 

and using drugs to keep from having children. Range: 0-5. Higher score
 

equals greater strictness of religious interpretation.
 

Desire for Political Participation. The respondents were asked two questions,
 

one dealing with the local level arl one with the national level of
 

government, inqijiring whether a "good" government at that level would give 

more emphasis to strength or to consultation with tne people. The index
 

summarizes these answers. Range. 0-?. !igber score equals greater emphasis
 

on participation (consultation',
 

Voting Particpatlon. Portrays the f±requency and recency of the viLl.ager's 

voting in national lertjors, Range. 0.-8, .17ig6e- gcore equals greater 

participation. 

Political PartyKnowledge. Reflects the respondent's ability to name the 

major political parties of Turkey at the time of the survey0 The index 

gives the total number of political. parties co.-rectly named. Range: 0-5. 

The inter..item coreelattons for each of these indices have been
 

examined and genera!Jy seem to justify the combinations of iter', with the
 

exception of the Use of Agricultural Services Index already noted. Full
 

data on index composition and Justification are given in another report.
 

As we have stressed, employing the indices just described makes it
 

possible to examine part of the range of impact of media exposure on the
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Turkish peasantry. Througn inter.-inde.x correlations we can compare the 

association of var.ious important ettitdiaaal. and behavioral charac:teristics 

with several presumably causal and gee..i manip~iable "dynamir" factors 

such as mass media exposu:re, ,eograpai3.imobiiity, interpersonal communica

tion, subjective po-verty and oveia.Ll ri .i.agedevelopmen.t. The initial 

pano:',&n.. tbat confronts .,j A.isp.iayp.a in Tab.le Q6, whicntins the fi-ie 

"dynamic," factors mentioned against the remainder of the indices described.36 

Several. bazi.c points stand ovt i i ti z t .le., Foremost is tthe fact 

tbat mas .. nedi.a expos,.i'r .- m-re strong.ly correlated witb more attitudinal. 

and. behavioral indices ttan any of tthe otber four presumably "dynamic" 

indices., In twenty of t.werty ni:-. a, tte r-D -
, .ation of mass media 

eIpos.u.re wit attit .I1. vir'&i. ird m. greatest° The same is true 

for ger.grapica mo i.hry in '.4c i,-f-,-s *r rtpe:.sonai¢ommnication 

in one instance, for e pt'i-V it-ert-.-. t1 ' e ,ases, and for rillage 

development in tbree ca.ies. ..ar i .'te d tne complete matrix of inter

index rorre.>atior.& ti -)r, vco.avr- 14. :,b own.to.mre ai-3ocaationE with media 

I exposure than wita any AtP5tb,-rcto-, 1..o,-eve: we mist a.l.o heed tbe fact 

that mass media exposure, gecgrapna., morl aty and int.erpersonal communication 

are all. rather., strong:y co"rreLat-eC, witr 'a-n otor. 2o that an effort must 

shortly be made to .i :er,gie tfr 

61n the subseq'nt . e 

"-pl:ti ,.fLuences.. 

~f tr, pov taor of ttv 

Escta could 

-report we shadl 

'1 
4 

employ prc)duct-mc ,r t 'p ..t:,o, 4.1-., is:- -, a .t r ".tho",lgh 
tti,-tis Rimoot stardar, prsctic.¢-ir soieJttr1 , we ivash to point out 
that it is a tech.nicaL...y g.ie .taona2..e procedu:re. T'be.re are neveral assumptions 
behind the product-momert t c .rnie,two of wticb are critic-al. here, One is 
tbat Of bivariate normal. distribution, an assumption.that is rougly met in 
most, but not a!l, of our indiceE. The se-cond and more awk-wardaassumption is 
that of an interval scale or index &A.r iznd.af.e5 like almost all indices
employed in soiL -science, yie at, bect onay an oxdinal. result, Therefore, 

the prodoct-moment corelatior iE inapp.grop:iate. We cr.e presently at work. 
re-analyzing our data wit ar o.rinal measuxe, Kenda2l s Ta A, ard will submit 
a separate corrective report .ate7 if any ma,.or lteration of ou fndings is 

produced by this refinement 



Table 36 

Correlation of Selected Indices (Total Sample)
 

Mass Geog. Inter- 'Subjec- Village
 
Media Mobi. Person. tive Devel-


Indices Expos. lity Commun. Poverty opment "N" 

Mass Media Exposure .478 .442 -.227 .252 (6,141)
Geographical Mobility .342 -.149 .198 (6,429)

Interpersonal Communication 
 -.087 .096 (5,595)

Subjective Poverty 
 --185 (6,216)

Village Development
 

Comunal Responsibility .218 °097 094 -. 221 .175 (5,659)
Commnal Cooperativeness .242 -189 .205 -.015 .045 (6,436)

Communal Efficacy 
 .148 041 .085 -.088 .077 (5,083)
Personal Political Efficacy .251 .176 .168 -.060 -.048 (6,436)

Community Don't Knows -.332 -.253 -.239 .042 -.058 (6,434)
Personal Don't Knows 
 -.175 -.103 -.028 -.027 -.130 (6,436)

Political Empathy .327 .21.4 .221 -. 004 .018 (6,436)

Tolerance of Deviance .049 .013 -. 024 -. 129 .10 (5w946)
Pero, hiaLism -. 442 -. 326 -. 268 .082 -. 009 (6,435)
Fxternal Mistrust -. 187 -. 115 -. 089 .046 -. 057 (6,436)
Propensity to Znrovate .208 .114 .123 -.038 074 (6,436)
Cognitive F.exibility -381L .238 .214 o022 .089 (6;436)
General. Knowledge .516 "328 .324 -. 148 .146 (6,436)
Educ. & Occup. Aspiration .- 37 .2.43 .043 -. 022 068 (5.801)
Gov'tal. Services Wanted .176 .00 o.109 .033 .051 (2,979)
Favorable Urban Image 
 .049 -.022 .035 .087 .030 (3,482)

Optimism .178 .123 .120 -.076 .073 (6,436)
Pe'-.ved Vil!e Initiative .256 r125 .130 -.034 .151 (6,436)
Perc'd Concentration of... .079 -034 .021 -.051 .173 (6,436)

Headman Orientation -. -. -.081 006
059 02-3 .025 -. (6,436)

Use of Agricultural Services .131 .122 .040 .077 
 .066 (2,923)

Use of' Social Ser--ices .609 .461 .423 -..59 .157 (6;436)
Religious Knowledge -187 .129 .161 -069 -.019 (6,436)
Religious Saliency -.039 .038 .032 -.006 
 -.129 (6,436)

Religious Ritualism 
 -037 .012 -. 004 .046 ..026 (6,436)
Religious Strictness .012 .092 .048 -.040 -.047 (4,868)
Desire for Political Participation .1.6 .082 .042 -.060 083 (6,436)

Voting Participation 
 .026 .i0 .042 .037 .000 (6,436)
Political Party Knowledge .564 °365 .355 -. 176 .148 (6,436) 

The "N's" varz for several reasons. Some indices applied only to a portion
of the total population. For example, questions on the use of agricultural ser
vices were asked only of farming males. Some indices demanded exclusion of all 
persons with "don't know" responses. For example, the urban image index includes 
only those respondents who answered all questions regarding their image of city
life. The governmental services wanted index excludes all. persons who declined 
to evaluate the desirability of one or more of the items enumerated. All other 
variations are due to the dropping of respondents answering""don't know'" refusing
to answer, or to a few cases of Improper interviewer recording of answers. 



display an association with the ettitudinal-behavioral indices that was
 

primarily due to its association witb the other "dynamic" indices. 

A second conspicuous fir-ndirg f'rom T5b.e 36 has to do with the general 

impact of mass media exposxeo Ruaning down the first column of the table 

produces a retber vivid. impression that that impact is clearly in a "modern" 

direction. All correlations are positive, ex~ept those with community and 

personal. don't knows, witra parochialism, witn external mistrust, with 

headman orientation, and wita .,eligio, saliency and ritualism. Moreover,
 

the only remaining corrzelationz tcat are below .. 00 are those related to 

tolerance of leviance, favorable urban image, perceived concentration of 

wealtb and power, re.igiou..c t-r.ictiess ad "otingparticipation. Most of 

tbese, witt, tae exceptiYro f to::e-,-..ce of riaoc.e and voting pazticipation, 

must be considef.ed areas wrej=-= sto.,j p efer not to rnee strongly 

positive correlations 41tc media zxpo&, ve. 1f tie medi. Are to be employed 

as a developmenta.l.instrnm.ert, ve ahou.d hope tat they would not act 

strongly to ircree.ze the f-eo-fr .'.; of t-.. : ,-be., images of villagers, 

to increase their tendercy to aee pomer ar-d '.ea-tb in their villages as 

nighly concentrated, and to .orst-'.a t.nea.- .*eligionmore strict..y. 

In conformity wltL. the firniinr, f-om otthe mei a :resea.rct that the 

greatest impact of tne meJla to e cogq.ti;ve that is, on. thet-o -... 


individual's perception of t..n o :• rabtu tna.n notivatlonal, we see 

tbat tne highest. coz.reatio:.e witt, .ieda e.nposa.,e lie essentially in the 

cognitive realm. Aside frcm the use of social services (most of which are 

communication instruments in our Index.,, th-e greatest correlations with 

media exposure are for knowledge of political parties., general knowledge,
 

parochialism, cognitive flexi .blity,community *1on~t knows, and political
 

http:ircree.ze
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empathy. But there are also substantial correlations with other orientations
 

as well.
 

Instead of concentrating additional attention on Table 36, which
 

presents gross correlations for the entire sample, let us begin to make some
 

of the critical further distinctions that are necessary before we can have
 

reasonable confidence that we are dealing with genuine rather than accidental
 

relationships. Let us start the basic disentangling process. Table 37,
 

for example, presents second order partial correlations for the attitudinal

behavioral indices against mass media exposure, geographical mobility
 

and interpersonal communication. In other words, in each column allowance
 

is made for the correlation of the index presented with the other two
 

"dynamic" indices. The mass media correlations discount the effects of the
 

correlation of mass media exposure with geographical mobility and interpersonal
 

communication. The geographical mobility correlations allow for the effects
 

of the correlation between mobility and media exposure and mobility and
 

interpersonal, communication. amd so on.
 

The outstanding feature of Table 37 is that the correlations between the
 

attitudinal-behavioral indices and both geographical mobility and interpersonal
 

communication tumble virtually to zero when mess media exposure is partialled
 

out. In short, most of the association between these two indices and the
 

attitudinal-bebavioral indices seems to have been due to their association
 

with mass media exposure. On the other hand, though slightly reduced, 

most of the mass media exposure correlations remain relatively prominent.
 

Taken as it stands, this table would suggest that mass media exposure is
 

an appreciably more potent developmental tool in its attitudinal-behavioral
 

effects than either geographical mobility (enhanced by transportational
 



Teb'e 37 

Partial.Correl.ation~s of eieExpos-ue, C'.,ographicaJ. Mobiit and, nter

peoz !. i- 'di-:ez, 1witt Se .e'.ted Otter hrices (te.S~mp1e) a 

Maf eog Tnter-
MeIia Mobi Person. 

n~, &Exp? 11ty Commun. 

Sietpv ocertv -050 .024 
ViUl.age fle~eopment .1,8 o096 - 00344 


Comrnm~q- tRponsibi.lity --.86  -. (.08 -.p002 
Coaae', C'oDop-rstieness -134 .069 2103 

Effif ccvy -29 -. 0348 -.028 
Persor.1 Poli t i,, a1 Effirc-au '6 *6. .01l6
 
CommruIaty D.oni t Knows - 20-7, -. o98 -. 092
 

Pe-ona.- Zon t Know6 -2.56 -. 032 o061
 

Trav of Xx'i-n,.6? -003 -. ~050 
o:.- ;-.,isrln .. 30 1.32 - .o68 

Tr pes-,.zlty to .:o~t~.2033 

Geveriii Krjov.edge PCi. l 
Ed-ic & rc:up, . -pi-atior 208 . C'Wf 07' 
GoCta.i. Sexvi-r-s Wanted 1 ~,c;3 

Faoa-. !rbar- 1mage- 0 05,, 0-;4 
Opti-Amism51 .. 66 036 O0U0 

Pe,-. dJ Docr~r.C. of 0' 00; -.0.15 
Headman 0.rientatio~ 11 64 
'fee of ~ ~ ~ ,:8 -Aiit073 ~ 032 
Ilse of Soria.l. Serviceg . q 2,.6 184 
Religious KrovledgF C'32O ~ o83 
ReliJous Sa.;.eacy . .. 56- 045 

R -Ligio~a St~itrtFsE -iKC9032 

Votjrg .f"-.rition. tpto.~1 .1 

Ian eeact of the tree coimnns.. the irif3.ence of trie otner t-wo factors 
has been pactia.id ou~t. The correla.tiop& witha the M4ass Media Exposure 
Tndew thu~s pa.rtia.- o-ut tbhe influence oft -eogreapbic9.3. and Interpersonal. 
,ommuni cation. 7The colre1l.tionse witli lte Gograplaic-91 Moility Index partial 
out the inf.l.-ence of Marss Media Exposje 1:riTterpersoa1. Comm.ication.. 
Anid, tWe rorre2.atione witia Trtepersonal Comuicatior partial" out Mass Media 
Ex-poeure and Geograpbir:..i Mobi aity
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investments) or interpersonal communication, Of course, our indices are
 

But the relative
crude and additional controls seem obviously required. 


magnitude of the differences between the media exposure correlations and
 

the others is striking.
 

One of the more obvious sets of controls whien should be introduced
 

Since
is that for the ubiquitously important factors of sex and literacy. 


we have shown that the males and the literates tend to be much ifore media
 

exposed than other peasants, and since the males and the literates are also
 

more likel.y to evince comparatively modern attitudinal-behavioral character

iEtics, the association between media .xposure and these characteristics so
 

far demonstrated may be entirely due to sex and literacy variations.
 

It furnishes
To iniestigate tbis possibility we nave prepared Table 38. 


tte correlations between media exposure and tue atttudna-bena-ioral 

indices for the four sex-literacy groups as welA as for the total. sample 

as previously given. The crux of Table 38 is that although sex and literacy 

are apparently signiflcantly related to tbe attitidinal-bebarioral indices, 

and although controlling for sex and .literacy does plainly reduce the media 

correlations, nevertheless, important media influences seem to remain, 

CareDNl inspection of the table i-. suggest a number of fascinating 

insights, which we do not have sp.ce to discus. bereo Merely a few selective 

comments seem appropriate First of al'i, it is intriguing to note that the 

msass media Eeem to have a g-reater effect on tae male illiterates than on 

tfte male literates, In twenty two of twenty seven compaxisons (excluding 

ties), the illiterates' correlation coefficient is larger than that for
 

37
the literates. The some relationship does nbt hold among the females,
 

37Using the sign test, pC.OO5.
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Table 38 

Correlation of Mass MediaExposure Tndex witth Selected Indices, for Total 

Smple and Sex and Literacy _roup.. 

Totai Males Females 
Indices 
 Sam.le Lits.. T11its. Lits Ill.its.. 

Geograpbica.1 Mobility .L478 .336 258.. -328 .332 
Trterpersoral Corminication .442 .. 154 .24O 041 067 
Subj ective Poverty -.. 227 -1.. 69 -.1.33 -,203 -.111 
Village Deve.opmert .252 .287 °325 .121 .219 

Commu.r..l Responsibi ity .218 .14, 211 .130 .130 
"o:mxina.' oope-,Ft.iivebess .242 053 .126 ,,069 -.123 
,..om..na. Efficacy
Personal Political Efficacy 
Comunity Don't Knows 

,.1.48 
.25.1 
-332 

134 
.,56 

-.166 

134 
,.1,2 

-°227 

-o016 
.080 
-.210 

.1.25 

.135 
-.190 

Personal Don:t Knows -,t 7 5 - 16a .....215 -.164 - 161 
Politica.i Empatby .327 "58 -529 .121 
Toleranc-e of Devria.ce 
Pa.rocia iism 
Exterro.;i.i M].itr'uAst 

049 
-.442 

-,87 
-
12 
230 

g.i9 

, 
-? 0 

.107 
-,288

-A;2? 

.009 
-.262 

129 
P.ropem.it). to 'rovate 
Cognitive Flexibility 
Gr.uera. Knowiedge 

?C8 
.81 
.5 

..2u 343 
.375 

09c, 
.2?76 
.390 

127 
2.18 
o261 

Educ. &.Occup, kspiratio-n . 2- 19? .2.1.6 
Govlta& Sexvines Wanted .176 ,-6 .43 002 .125 
Pavorable 
Optic1 su,
Perceived 

TIr1,an Image 

9ill.,ge lnil.t¢s!te 

OCh q 
-78 
256 

'_8 
2.19 

..,74 

007 
-,26 
206 

067 
.039 
*., 

.032 

.078 
.230 

Perc 'd Cocentrati on of .f..-79 092 ,095 12 .098 
Headmar Orientation 
Use of Agricultural. Services 

.,059
,L.31 

- 4.03 
076 

.08 
.]76 

(3 
ne.. 

003 
n.a, 

(se of Social Services V.69 .39? 4-.2? ., _3 323 
Rel.igios Knowledge
Feligious Saliency 

18 
,539 

,.003 
-, 6L 

- 003 
131 

,037 
a05 

084 
-.062 

Re.Aigioue Ritua.l.ism . -. .. -19 -,03.1 .027 .041 
igious St,.rictness 

Desi.re for Political. Participation 
,2 

6 
-. ,.. 

098 
,. 0=,9 

.144 
-. h6 

0i.8 
-,O,. 

.026 
Voting Pe.ticipation 026 c.i6 .153 .01.3 ., 06 
Folitical Party Knowl.edge 56 -33 .350 ..432 .267 
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loRever,, A similar comparison in terms of sex disclh... that ;he mass media
 

seem to be more influential among the male illiterates than among the
 

female illiterates,, Twenty 6f twenty eight comparisons sbow the male 

illiterate correlation coefficient larger.3 8 No such relationship holds
 

wb.en te male and female literates are compared, however. 

?nere are a few interesting areas in which controlling for sex and
 

literacy acts to increase the correlation between mass media exposure and
 

a. 'Lttitudiral..-behaio:ral index. tn other words, these are instances in
 

wbaco. eithe:r 
 sex. or, Literacy or both, on one hand., and media exposure, on
 

.
the ot..er hand., seem to work in opposite directicns,. For example, when the 

Pex-literacy controi; are introd:.ced, tbe correlation between tolerance of 

deviaoc.e arid mediA expoaire rises for all but the femaed. illIterates The 

male. ro!.e seems general.y to be associrt.ted witn reduced tolezran.ce of deviance 

compared to the female role. MA'eess, however, is also associated with 

heigtot.ned media exposure, and media exposu.re tends to increase tolerance 

of ,erje,r9,-e These re.i..ationealps tertided in tr.e tota.L smpl.e, to counteract 

eacb other, Wnen sex is cort:-oll.ed., we. see that meda ex-posure is increasingly 

associated with tojerance of deuiance. 

fn the same ieir, we ;ee f.rom Tablie 38 tae.t tce association between 

med., eKpoS're .d percei red co.)centration of po-ey: and weal.th r1ses slightly 

wben seK and. .teracy are -jontr~lled. More significanti,y, we observe that 

media e. posjre has a wea. terdency to red-jce the headman orientation of males, 

especially illiterates, wntle it bas e".ther no relationship or an. opposite 

relationship for females.
 

Probably the most. visible changes in the relationship between media 

tsing the sign test, p<-05.
 

http:cort:-oll.ed
http:exposu.re
http:tolezran.ce
http:larger.38


exposure and attitudi-nal.be.fairoral variables after sex and literacy are
 

controlled occu.r in tbe general. area 
of religious orientttions. For the 

total s.wpl e, medi a e.xposure b..,d mixed. and Very weak -elationship to tbe 

four religious indices.. Again, this seems to nave beer. a part due to the 

fact that males tend both to be bmre religiously oriented and more media 

exposed., an. media exposure is associated witt reduced religiosity. When 

sex is controlled, we discover, the more patently negative relationship between 

mass me4ia exposure and the religious indices. especial.ly for male literates. 

Fina.ll.y, on the other Aide of tbe ledger, we, discern from Table 38 

that the largest proportionate reductions i~a media associations after sex
 

and l. teracy are controlled appejr to occur witb regard to communal coopera

tivene~se par..cbi~lws,, ge.e:-aJ Hno-.dge: gow-T.-oment.ai services wanted, use
 

e-vices,
of soci -3..A rFidagois k:.oowr-eje ac.6, pol i tic L party k!bowledge. 

Perusal. of the tab. e aa a whol.e .trong.ty . ,iggest& toe similarity in impact 

of literacy and. 
mass medis exposur., just as it suggests that each of these 

two factors .as in itc owr r bt 9.potent. ex.r, pr.rtially inimitable contribu

tion to make to the development of mos modern attitudes and behaviors among 

the rura: popu-lation, 

A last refinement of ooi dt.ata aLona the present line of inquiry is 

offered in Table 39. Trn16 ti.ble controls for ae.d literacy, as did 

Table 38, but it also presents partial correlations of mass media exposure 

3.beaeior. 

of geographical. mobility and. inte.rpe:rsona.i communication with media exposure. 

with tbe atti tudine, 2ndi.-es, a,lowin, fo:r tbe association 

Once more, we witness a at±.d reduction in the strength of many correlations, 

but the overal-l1 impression ic tha.t the bulk of tne associations remains 

despite extensive control.-, Tne apparent.ly greatey relative influence U 

http:apparent.ly
http:gow-T.-oment.ai
http:especial.ly
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Table 39 

Partial Correlations of Mass Media Exposire Index with Selected Indices (allow

in:i forGeor.pbical. Mobili ,. and Interpersonal Comianication, mby Total Sample 

a L Sex and Literacy Grou s 

Total Males _ Females1ri c:es Sample "its -1.1fs. Lits. Ilhts. 

Subjectiue Poiverty -. 177 -. 154 -133 -. 178 -. 086

ilage Dev4elopment 
 .184 .225 .273 ,050 .156 

m. Responsibility .1.86 ,127 .200 .125 .123 
C.owral ' ooperativeziess .134 .O14 .103 .054 .100
 
1or, an . Efficacy 
 .129 .11.9 .115 .023 .127
 
Pr-rsor.- Political Efficacy 
 .i76 .130 .123 .084 .109 
.ounmn ty Don't Kno ,,s -. 207 -. 55 - .183 -o179 -. 151
 
Per,.ota1 Dont Knows -. 156 -. 157 -. 182 -.,1)46 
 -. 127Po]ii .Fhati.y .223 1.C9 .229 .219 .093 

o..of v.ace .06 124 i:a16 .080 -. 015
 
- .2C- -,224 -. 279 - .21h.
 

at~-ns. MI -,. 142 .1.54
trut -°083 -. -.- 39 -. 106
'rt persity t.o Innovate 55 .111 -8 . .106 
.ogritave Flexibility .,288 ,235 .298 ,265 .178 

.nowl.e .,380 301 .335 377ge 
EdIc,. &.O.vup. Aspiration .208 13..292 .182 .1.86
(o: ta.l Ser.rices Wanted .127 .096 ..142 .016 .094
Favorable Upr. [mnagj o0;5 .012 ,036 ,056 .032

ptimiism .11.6 l1 "C99 -028 .059 
Pe'.eitred iI1I8agE,Ln2tiat.ve .207 .169 , 1.67 .138 .205 
Peri 'd Concentration of ...... 073 .090 ,o06 oi2-0 ,078
Headman Orientation .,C30 028 1013-. -. 061 -.010 
Use of Agric14Dltira! Se.rvices .089 .046 ,135 n.e.. n.a.,
Use nf Social Ser,ices .439 o340 .368 .373 .242 
Relipo m '( ... i.a. e . 1.09 - 007 . O,." .047 .078 
Re..Igicus Saliency 076 .- o1.52 --. 129 - .006 -.068'R.rgo, iu~.s .-.

-. 049 -. 136 -o0bP2 .6 .030 
.eIlg ous Strictress -. 04 - ..125 . 070 -. 052 -. 032 

Des .e for Po.itic al Participation .088 .C93 .lJ .037 .005 
Voting Participation -1.3h -,,C4. .32 -071 .067
Political Party Knowl1dge .427 .305 .316 .392 .227 

http:iI1I8agE,Ln2tiat.ve
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media exposure on male illiterates as' opposed to male literates and on
 

male illiterates as opposed to female illiterates plainly persists. The
 

mass media may happily have their greatest impact on the group that is most
 

critical for rural development -- the male illiterates.
 

Any attempt to summarize the specific influences of mass media exposure
 

on particular indices must have a high degree of arbitrariness. What degree
 

of correlation do we choose to consider meaningful? Many technical,
 

interpretive and policy considerations must be weighed. These considerations
 

are probably best elucidated in detailed oral discussions between planners and
 

social scientists familiar with the data herein reported. 
If, for the moment,
 

we arbitrarily designate as minimally mei kingful any relationship in which,
 

after sex and literacy are controlled and after geographical mobility and
 

interpersonal communication,are partialled out, a correlation of *.lO0 
 or
 

better remains for three out of four sex-literacy groups, then we can
 

produce the following sort of summary.
 

1. Mass Media Exposure among the Turkish peasantry is strongly and
 

positively correlated (three of four groups +.300 or better) with General
 

Knowl,dge, Use of Social Services (mainly communication services), and
 

Political Party Knowledge.
 

2. Mass Media Exposure among the Turkish peasantry is rather ptrongly and 

positively correlated (three of four groups .200 or better) with Cognitive 

Flexibility and negatively with ParOchialism.
 

3. Mass Media Exposure is moderately correlated <three of four groups 

*.l00 or better) positively with Communal Responsibility, Communal Efficacy 

Personal Political Efficacy, Political Empathy, Propensity to Innovate, 
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Educational and Occupational Aspiration, and Perceived Village Initiative,
 

and it is ne~ktively correlated at this level with Community Don't Knows,
 

Personal Don't Knows, and External Mistrust.
 

4. Mass Media Exposure does not seem to be meaningfully correlated 

across four sex-l-teracy groups with: Communal Cooperativeness, Tolerance 

of Deviance, Governmental Improvements Wanted, k'avoable Urban Image, 

Optimism, Perceived Concentration of Village Power and Wealth, Headman 

Orientation, Religious Knowledge, Religious Baliency, Religious Ritualism, 

Religious Strictness, Desire for Political Participation, and Voting
 

Participation:9 However, when males only are considered, Media Exposure
 

does seem to be positively related (.100 or better) with Tolerance of
 

Deviance and negatively related with Religious Saliency.
 

These data cast glaring doubt on the accuracy of some of the claims
 

for supposedly undesirable effects of mass media use among the peasantry.
 

It does not seem that media exposure stimulates markedly more favorable
 

peasant views of the rural migrant's lot in the city -- views that would
 

enlarge the stream of urban squatters. It does not appear that exaggerated
 

Acvernmental services wanted, demands for political participation, and an
 

intoxicated, subsequently disillusioning optimism regarding the future are
 

likely products of increased media exposure, insofar as our data can be
 

relied upon. In short, many of the most dreary or explosive side effects
 

of media exposure which, it has frequently been said, would negate any gains
 

39Since it may be argued that vi lage rather than Individual characteris
 
tics lie behind these findings, despite the relative weakness of the gross


correlations between the composite Vfilage Development Index and the attitudinal
behavioral indices, we include in the Appendix a comparable table of correlations
 
between mass media expuure and other indices, with sex and literacy controlled
 
and with village mass media access partialled out. The reductions in the media
 
exposure correlations thus produced are quite moderate.
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from media use dn developing societies., find rio confirmation in our data;
 

but most of the positive claims for media use do find 9upport in the
 

information obtained,
 

Judging from these date- and the manifold imp.ressions emanating from
 

all of our analyses. we shoild say that the mass media in gweral seem to
 

be one of the prime inLtinuments for social change in Tuxkey They offer 

the planrer for rr.ral TPukey the possibility of creating that crucial
 

attitudine.., and socia! "cimate fzT development" so often discussed but 

so arduriy rea.lzed. 

T e.e_,ctof _pcifi: Mediad Ne er,.Radio and Cinema 

Unfortrunt Y,te parne- :a'nrot in-e,-t in "tr.e ma zz leaia" in general; 

he m'zt S..Lw Is in1,eit i,. mscis mrs=.ia - rait newspapezs, television, 

the cinema, and so or. Wzetonr as it or not, te a;location of 

investments to easa of th, -ecifIr me-Jia, in vis nation, implies a set of 

assumpt.ion5 aboat t.be rei.e.ti,'e effectlve.ers of ea.!r medi.;m for achieving 

the platner it goaiiz, .,f tue -preadE bk .be16 iansreatmerte -rougily equally 

among tbe majo:.- mss media r.- rz,-m, to he egsiming t at, trLey are about 

equally cost-effecti're -- tb.at e. i.irc. or .p'_nt or one iss;L.r medl.jm 

approximately ap prod..o:t'tv fc tbe pv,-,.r S paizpoe. . one spent on 

another me 1iium. If t ,! mjzth moretir ..f.ngly ra .io tan in tdelevision 

or the cinema, ne eeemp to 3e..ne 8 4-tPr' margina.J payoff from that 

investment .trategy. Nt.re.U y, the better the p.arne S understanding of 

the effects of specific mdia. the more ac:i.:-at.e bs a -smptions-- the 

more rationaL, influenta, and economical his media an,;etment policies can 

be. 



In this portion of our report we intend to examine the specific
 

impacts of the newspaper, the radio 
an the cinema on the Turkish peasantry. 

Do these media tend to work. in t*he same lirection or are there marked 

dAfferences i:r tbri' foffs.ta? To what fo they to be intere.tent seem 


changeable? If there 
aze differences, what. is their nature and significance? 

.. •-'Lo-g~ we ca Y:e.,ot provlde As-flnitive anewers to these questions, 'we can
 

&-apply the po*.-4c.y maker vitb more informatioi than has heretofore been
 

O)i r p.lme ai.mytic tocJ wiU1 be thqe mass nidia expceure typology
 

Pro .ioGs].y iatfoftced. It wiLl, be 
 rev,led that we dichotomized our
 

.-%sporderte in te~mw of 
taeir rel.ative expos.ie to eah. of T-jkey's three 

ma.1cr mriia. T wi .d*igneted a groap of comparativ-i.y weL. expoeed (+)
 
i yp..'-)x., ~g,-s fo:
a~ ,opara. epoppe! .. e~rt:. .7 the ~e-wapaper, 

fo ttae ro-dio and fo:'!,* e Taking tae two e.po',e gro.:p, p-l:as and 

Min.s, for eact me-ia ;. posib.e ep-osureof t.w tb; ,e q..,5. gererating )! 

combinstions prcdcee a typology .ike tnet - t, be.ow., The plus 

amd minti cutting pointF for ean_ meoium we.re picked so to 'i.de theas 

total semp]e as nearly as posaitle irto _a-,res. 

. 

++. 4-+ , 
.T. ++ 

SiWn- e haaNe already shown that. there ie a pronounced "mnistering" 

effect in peaaant mast media expoz-,re, simpe ancontco;l.led inspection of 

http:expos.ie
http:foffs.ta


associations between a single medium and other variables is likely to be
 

highly uncertain in its results. Effects attributed to one medium may
 

actually be die to anotbero The purpose of the present procedure is to 

permit us crudely to hoId exposure to any two of the three media constant
 

and. then to stady tte apparent effe:ts of the third medium. Tn this fashion, 

if -we .cmpaxe types nlj.' er I Md 2, 3 aad h, 9 and 6, ar2. t and 8 .er, .'ar paired 

paired :ompariaons - we sbaJl. Yave contro-.led for exposure to the radio and 

the c.r,,mi. ;:..n, io.ated .responlenti vo differ solely in terms of their 

relatil4e ex-pc&u~r to the r spape7 Taking types - ani 3., 2 and 4, 5 and T., 

and 6 and 8 _c.complisrtes the same objective for exposure to t.e radio, 

while compa..rison of tVpes L_and. c. 2 and 6., 3 e.iu 7, and 4 and 8 suffi2es 

for the ciT.emao 

sK neeaft- , of thisTce ora ro;.'- xspo-t(. are the r.sa-Lts sort of 

analytic process, except toat aex anf- .Iteracy ta've also been controlled 

in addition to tue two type5 of ma.a meaia expopure. The end result of 

these conti-ols 1A toe p.rod.ction of thi -ty two sib-gzo>p from our sample, 

that is, eight medta expo.su:Am, tvpe g.:oups fo: £.ec1: of the four sex-literacy 

types (male l.ite.ates., meae ilta femaoie 1iteratts, ar.a. femae illiter

ates). The last: queptior woi:c w.. e. b aaking ir, daffe-.ent forms is 

whethe, when respondents ' t. t in terms o:f se:x, LIe.cy and 

exposu.re to two mass me.ja a7e.-:ompa.bi.. t.. mc:e eyJpos9d to a third medium 

regularly 6aiffe- from tho&-. le.-e t-, tsa± .m.d ,a. For each. medium and 

each question o.x index we sna..i. tbaj be making sixteen comparisons between 

more exposed and. less e.posed peasant.-., an. we she.l =-mploy tne sign test and 

the Wilcoxon signed ranks test to asc'e tair. if the .-esi.tp of sucth comparisons 

are statistically significart or if they could ratne7 easijy occjxr, by chance. 

W.,to 


http:exposu.re


We canu insp:ct th~eres-ulte of't: procedte most broadav~ by looking
 

at tte aseocietionp, between exposure ~-each of the three media and the
 

inrlles ve 'b)ie been -aicussing, Pig..:-k 7 dispISys theie vA8soCiation&.
 

&cord.-7g to t~i Ipve of pxobatity wi-. icb -we cen zreject the null
 

bypotbe~ir-L. of' t bIg - o aer1iation the peasant, population between
be -

imy ':5 ci mrs Ur exo~~ jR.t2 ary gi r in&-ix I r gernex.8.1. the 

*astr te~~d~ ir, the bax-. the greater t e propability of th~e in6.icated 

aE~nci ation ir . e ptatt pop),ation0 N~ote at the ehdings r~ not refer 

to t Ie grea of, corr.lation betwee.-. e.posu-ne nq.d indA 5,, byt simply 

t~o th~e conf'idexrce vr ha-i'e in their interdependence e.t some unknown level 

of' c or~r- etion., 

1.1lt.xaint~ patteXri,. emerg~ fvxom tbis figureT F-Irst of all,. if 

+x-r-i' e -:,-bltre: "a~ttitud&inal..CIVnd TFitrlt vo~ C..v eil 

bet, xv- )-:.ie -AT O'q 7 A-e.*'t's i'A'i -g ,Z irr-t ~ 

it f'.,c r.3 mae-c- TIaedlz v%5 P tr., hb- P5*Iflca-ty; spOAcr, with thle 

in~ei~ Moreover- q..'ti~oc.p* mz,32i c-. ii, sometms n, gativeliy r'elated 

'le the Iic " inciic Stei by 4, r~.1 * i K. : pi,. F-jj~u-. ad s-)Metimes 

To itoterpnt, 5si.is-4ribjotioy i~t ir -ne:r--'F..r ft) b-rar' tomt -;ozt of diis-

tab~i ~x a ff,.QL~v I~'.0 i ep,,p JF'a,!:dMo.. sni- t :B .e tus total 
1nm.-of rzAinifi:7 t. 1 y f7.jti),R jCc L'I&t. t,:e tot .I possi±ble 

I ~f-jr th: 81 rFl~ (gi.ver. - I?AA OY:,.ni p aCn cc).- t i t s 5 : ... , :(- p o l
tinbecome or, of A, tv'.irvx thL2Wzo- t;ALp.J 3ft o~f anZy cell's 

be.ivig , ~ti ne -iifA,nci. e to 5r in.nex. vVou..d. be aignifi
cart. tra-a only tw o*-ti be onl.y 'tLat, of tbe-~1~ signifi~cant., vr.? one three 

fret Fnip'oyin,.? thij -w~J.obta:x.nad. 'ancxpect.' -<AL~rtfJtoe r 
tfllj*t ct; t IaLt.j op-lf for an L~ '4,6 ca~ses~, two 
81111ficsaixt, T.3leions ).eExe rei~,tion 89 car.es, no211 " Sign~ificant -- and 
siific.at ?,4i~~ca&~ ~21uin. tte, ~ h~:~tn t-bwpre are 
move cad.? of ~r ze:xo 3!gniftc3Yt ~ Fx~onfswer of andld cases tioo one. 
signif~cR-t :re.Thtlons bpJ~ by coaic.n, Cbi-equare .e-q.ials 7.25ti-Ln he .pectred 'it 
.,'p<. I0 

http:siific.at
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Index Groups Indices ?Jewo. (inoiaIqatdio 

Communal Responsibility

Conmnunity Orientation: Communal Cooperativeness
 

Comluiunal Ef'ficticy
 

Porvonal Political Efficacy 

Cowminity Don' t illowS (-)

Pfersoral Don't Knowss (-)
 
Political iEpathy


Cognitivo Dimensions: iolortnce of Dviance
.,:xtornal Ali rust (-) 
Propensity to Innovate
 
Cognitiv Flex ibility
 

Edia. A- Ocoip. A:sp ira LiollAspirations and Govt. 6orvi(cosnttd - 1Ittjfl'
Expectations: Favora1ble Urbtin Ina6e 

Optimiism 

Perc'd VillA,:O 111itilltive l[[[ 
Village kerspentives: Conc. of x ower utad 16'onlth 

r-eadnIa OriezItation (-) 

Use of Economic and Use of Agric, 'iorvices
 
6ooial Servioes: Use of Locial Lei'vicou;
 

Iteligious Outlook: 
 Rnligious Stlienc.. 
hellfiious riuv ,"--" 

hReliGious ,. ir. . 

Desire for Vol. Participatir,'

Political Posture: Voting Pttrtivipat ion
 

Vol. Party miowodge
 

Mobility and Inter- GeoLraphieal 14obility

personal Communication: hitorporsonal Conuunication
 

L;ubjectivo 1',-,,#jty F 
a'COflOli~ C ,'L.ItUts 

Village Dove lopment
Eoonomio and Envir-
 Villago Cntr.lity


onmental Factors: Village tab liEurionts
 
Village Govt. Contact 
Village Social "Jorvices 
Villago 14as:; Podia Accoss 

p(.O01 p8.O01 p".O04 pa.O3 pe.08 p> .08 
Figure /. 8-ignJf Jcen o Of 1iow'f, Jiltdo Okyd Cr|fl L p w F g trolij;o a 

'Sox ,,rid IAtoranty Controlled 
i An: lid.1rot miOfll'u o of t o ',t,etyonlontl, t c stti,116(,eonjrini Oh ta hOd frri hif) 
land tonure position rind oi weri:hip of vari-,uc funn Irnj ,.fIric0itau. 
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effective have their associations in th. aame direction.
 

From these two observations, we sh.t1d judge that thmve may be a
 

tendency for an. aittude or behavior to be affected by all media if it is 

affected by an. medium, In otber worde, 1 --..y of the meiia "vork" seem to 

influence the peasant), there is a h.-1'hten!. probabllity that thtey all. work.. 

A second co z'Ao7, is tbiat, at 1Iaast for t..' Tarkish peasantry in its 

presert stage of development5 thee seems to b- a generally high degree of 

medfa ,absti.tut.bi..,ity thi.t i., poabible. The m,iia almost invexiably seem 

to be wociAte broader indice3 similar: Atith tb.ep-e in ways. l evel, 

no ae of :ortzxdctoly media influences tave beer found, and t.be instances 

of merely one T.*-1lE. ie.g a.oociated with a giten 'tv-abl e stgnifiantly 

fewe7 tba:,. o olic m.k.x task l<cti.gc,n e;ca poitic e in .. 

app:.ropZ1.t.: ,h -.mx V:T i:nato;v' of mn . fo' mop t d o 

purposes wo±h.l ieem to be g:retiv . if thA f . . hg ',.p-.orted. T.1e 

diffexreD~ie - in imp, ,.t w ele .. ,...]eetihA9,. ane ~S 

pzedlciconF bai- 17, uz, to 

Fig.L . .~a --. poinxt Ei;, aS6. Ms'dP d-z'itg .Xxrisc,'o ion of 

.th~e impact of' mA-6r zediA. .pog1j: J: - We groupedi tr-e indices 

displayed on t.,e figare irto severa: dtl:.. broadr cZ.iagozi.ee SACn a, 

Commtunity ''rD.rtztao. *o .1t3.W Dm:,.o-e tc....-.. .,e a.t the 

shadng in ta-.e se," t b ,o ivi. g y' p& * tbat 

the three meiila , e. w].e ba t. i reatest of P "aociations 

in the cognitire realm and ta4x .eat spparent effect I- t. - of 

religious outlook.. Tb.e cvr:ema. seems c.. adely to be most inf>iaJ.. in 

the cognitive realm, the ne-'spapet rext, and the rad.0 2-eat.- 5.tbough such 

infe.rencep ha;e no statisti-:al juppott and muet be .egr.id ar me:-.e 

http:cZ.iagozi.ee
http:absti.tut.bi
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or "suggestions." One obvious problem that is to some extent uncovered or
 

permitted by the more extensive coverage of this survey, is that of sampling
 

from some psychological or bebaviora. universe. In other word., we do not 

know if our indices constitute a good sample of all the presumably meaningful 

cognitive dimensions of a peasant s psyche. tf not, then gross inferences
 

to something labelled "the cognitive realm" are dubizous at best. 
 In most
 

surveys, the reEearcher is considering so few psychological-behavioral
 

dimensions that either this type of inference ia not attempted or else, if
 

attempted, uncertainties of this sort ea:-.
not discussed. We are assuming, 

arbirtrarxily, that such inferences are warranted and simply alert the reader 

to this pkoblem In most cases, the media data witbin eab of our index 

groups seem impressionietcea] 1y to "hang together" in such a way as to 

encow.°age ttis assumption. The "cog.r1a" inJ.ice_ a.ppea.- to 1e :celated 

to the media similarly, e, do the 're.ioiou inlice etc -

Despite the farit that inter-.me-.a impact j.iff.renres are lese than 

might have been artiripated.. s;cb difference do exl., and the planner 

can probably increse na .ffe j;~efl.5 in emp-oying the media quite 

markedly if he knows about taem, In ge!jer. . the 'inemna is asso, iated 

with more attitudia,-,e~ain- (.ce. 8 of 27, thar either tri.e radio 

l4) or the ne'wspape _., The ir,'.i5 e tbat r . i.vignifcaxtiy associated 

.onywith relativ'e.,y crnems. are (o-m-JOhg exp-i.r. copee.t' veness, 

Personal Political Efficey. Tolerance of Deviance, ,"oterimentServices 

Wanted, and (:Lack of) Headman Orientation, Only Optimism is significantly 

associated with newspaper exposure a.one. 

There are many other intexesting but particular observations emerging 

from Figure 7 that we shall not attempt to 6is,?'os here. We shall conclude 
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simply by noting the two b..Aps bf indices
Our inspection of that f ,ure 

at t.e bottom of the page- mobility and. interpersonal communication indices 

data again demonstrateAnd economir 9Ad envl:rorme -al indaices These 

regarding the factors apparent.,y influencing
observations previously made 

tbe dlete! fiA ion of which factors prim&ri.,y affect exposure
expot4u'e., thougb 

has been f'1,y stated, rather
ad wkbj r.b are .ffacts of' exposuze is, aa 

irtultl.-e and azbitra,-ry Nevefbhej.ess, we see that the association between
 

ii more probable than tbat of
,.inem., !PoRl'ie 8,od geographical mobility 

axlawe a2.so note tIe interesting fact that whereast is ottt.W, t-e mC7 . 

both ci.nea e.7d newspapez exposure are associated with an enhanced inter

is not. Finally. we
peSonl... com ; .lction poaition, radio exposule 

wo'.:i I-.c. c, e.tteQ.tio to t.) P .e ], greater cornection between radio 

tuan -:A.D.in~a oz,c:cow.j arl,,Ctlia~T fato~E~t- D 

Ai.hove_ rasdio ip tte mass medium to 

e~rxpz,-r.a~3 . 

'w3pap' C' eXpoS. F and- .co facto,' 


fo, '4bich
 , most e:VPo -d i.t. ii a].o tt,- mei"mwbicb "r. peass at.e 

U'et.6o: ro.t ey..os',5rimpi*1ge or!:.
econOmic M. Sn-s].d o .,ts-. 

S._5.Mdt-
Sel.c:tel tems and. Sv1f1 


Rua:. Deveopmsflt Research
Ttke in"teriev sc~te..;.u>5 use4 .-..tb.e 

we..'. rot ic.lul.e' :in: in'.icep. Since it 
Pxo,.lS,:t j r. . tinv it-- tLv, t 


.n
miglat be tb'.t. tn fwe..,.- ,.t . Iesc:'ibsome ay a. atifact
 

fomed or ta ln,.rer of tb.ei..'. cont-truction, we
 
of tr pax"i.... ice 

tbe pzob.em of t.=e impact of specific media at a level one 
deci.ded to puxsie 

3etion., of tbe instruments,to the zaw data. We picked, from eLlnoten c.oser 

Xo... non-demographic) items 
*no,.ba10? ir .lvi dual attitudinsi-behaliorL 


that seeimed to bave paotx. 3= theoretip..., ol .y int-zest and to
 

whettet taey aad been i.,:!1aded i. indicaes or not. We

discriminate weLL) 
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performed the same kind of analVsis as that employed with the indices (that
 

is, using the eight-fold expos-are typology) Dn ttiese 102 items, this time
 

using the somewhat more sensitive Wilcoxon sipntl-ranks test instead of
 

the sign test.
 

On the whole, the findings from this effort substantiate tte findings
 

obtained when tie indices were used. 
Again, the cinema is significantly
 

associated with more items (531 
than either the radio (37) or the newspaper
 

(33). 
 Once again, tne extent of media,impact was :onsiderable even after
 

controls for sex, iiterac2 arj two of th. 
thcree media were introduced For
 

only thirty two of the one hundred two instriment it.ms (or 31%) was there 

no association between any mediim and tiLe Item Involve! r. 15k of the 

cases. l taxel medila we.-e ;ig-jficart"'y reirted to tbe item, in 25% of 

the cases tivo med.ia we.re !o re .ated, ar.r,. in Z)84 of tje c-,ses or.v cn. medium
 

was related. This b3btion. ie.per.c -Li.t.
ist. ", moren flattened. from -hance

based expectations tba. was t".-e for tbe index ,i-.ta., Tt. .ont.ain6 significantly 

more cases of all media or no media, affetting itp;e iic that, one wojld anticipate. 2 

The notion is agair s!ppo'rte tvhat at .east fo ..ea peasarts, both media ex

po.re end meii ..4mpact t_.nd to be a.!. or notning types of pheriomena. The
 

peasant tends to be expo e% to a. media o.r 
t-% noin, end qny giver peasant 

characte.ri.stic tends to bt A.f.IaenceA by aid mel.i o. .re,
 

Of the forty one case in wtlo'o two three medria were reiated to 

an item, the media work eA. In t..e sam. :irectior in all... bt five? nstances, 

4 1The .level .f sJpiife.rnce eccept- .J aI tber two-tadi.ed signed-rank
tests was p<i.O. Considering the nall nypotbesis th.t, the significant relation
ships would be equa.ll.y dlstrb;te i acr:s the three m-dia and app'Lylng the
chi-square test to the obser,,ed [istribAtijo. of eignifIeat items given above 
yields pr.l0 wit. a cni-Eqj..,re of a.88 anrd df. 

42Using tne bmode&. previously described p< ,. cni-square is 20.36 with 3df. 

http:two-tadi.ed
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that is, eighty eight .ercent of the time. An important degree of med.a
 

stbstitutibility still. ;eems highly probable.
 

The five cas. of .ontradictorymedia impact were as follows. Those
 

well exposed to the cinena were significantly (pC.05) more likely than those
 

pooxLy exposed to say that their friends tended to be "not very pious," while 

those well eyposed to the newspaper were significently (p(oO05) less likely 

than those poor'4.exposei to make the same statement. One would surmise that
 

cinema expcaiF. mig.t be negatively related to piety among a Muslim peasantry, 

fo: reaeon8 ,Jxeady piven, but we find no ready reason for the opposite 

relationship with newspaper exposu.re. It may be that this is one of the 

few "1.xe-pPected" chance ftvdi.gs tnat one might "expect" to discover lurking 

among s0 mb-y comprieso 

Heightened cineme. exposure was assoclats-d (p4.0l) with .tiaster willingness 

to adopt a new pracive if ltwere recommen.ed by a government specialist 

while telghtered radio expoas.re was aseocia.ted 'p<.O) with a reduced profes

sion of sir.b wi liR reps Vri vrr wo e.,e . we-.y - exposed to the 

cinema were imo-e .ike.y (p<.O), tna tbosa poorJly exposed to stress ethical 

and moral mattezr. as, the m'.ja Impcx-tart t.tingE to l tbeut chillden, while 

villagerr relatively i.... t.:e 'ere.xp. eP1 to v.r, -e.. likely !,p(olO) than 

those poorly exposed to smpna.lze t.'.icqd !onre:-rs. Pe. e3nts re.L]atively well 

expoed to Tbe newspr.pezt -ikely !p(.O3.0 than-zi.nema 5r,to tbe w'"e L 

pea~sints poorly expor:ed to e.;-,t of tn.ese tto rnme, to mention water a. d 

irrigation improrementsq when. queried about t'aelr greatest personal wi.h, while 

persons relatively exposed to r9.dio lesswell the were likely tp .O1) to mention 

Suph improvements. LaLt!V, respondents who were .eVeetively weil exposed to the 

newspaper were more likely p<.lO) than t:hose poorly exposed to find their 

http:expoas.re
http:recommen.ed
http:ftvdi.gs
http:exposu.re
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problems unbearable, while respondents well exposed to the radio were less
 

likely (p<.OO1) than those poorly exposed to give the same rather despondent
 
answer. 
Perhaps the newspaper provides less of an escape outlet than the radio 

more news and less entertainment; although one then confronts the question of
 
why the cinema was not significantly associated with this item since the films
 
seem to contain the most escape content of all. 
Perhaps cinema exposure ts too
 

infrequent for this type of reaction to occur as yet.
 

It is probably unwise to try to make much of these five instances of
 
contradictory media associations. 
However, the only general pattern that
 
they seem to suggest, with the possible exception of the last item, is that
 

the radio may turn out to be somehow less "modernizing" in part of its
 

impact than the cinema and, perhaps, than the newspaper; but this is sheer
 

speculation mentioned only to note a potential line of inquiry.
 

In one sense, we have up to now been understating the apparent extent
 

of mass media impact among the Turkish villagers. We have only been
 

considering those cases in which exposure to a given medium was significently
 

related to an index or to an item in a series of sixteen comparisons across
 
all. four sex-literacy groups of our sample. However, there were numerous
 

instances in which exposure to a medium bad a significant atttudlnal.behavioral
 

association only among the eight comparisons for males, fo:, females, 
for
 

literates or for illiterates. 
Some des-ription of these 
Less extensive but still
 
clearly significant relationships is necessary for a complete picture of
 
specific mass media influences on the peasantry, and several. of the relationships
 

are quite revealing in their own right.
 

We earlier examined twenty seven attitudinal-benavioral indices. 
 Each
 
index was run against each of the three mass media, producing eighty one
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instances of possibly significant relationships. Forty five of those relation

ships, or fifty six per cent, turned out actually to be significant when 

comparisons were made across all four sex-literacy groups. If we expand 

our viev to include those cases in which exposure to a given medium was 

significantly related to an index for at least one of the stated sex or 

literacy sub-divisions of the total sample, but not for the comparisons 

across all four such groups, then we must add eleven more significant 

cases to the previous total of forty five) making fifty six in all, and 

we now find sixty nine per cent of all possible medium-index relations
 

to be significant. 

It is interesting to observe that there were nine cases of such
 

limited effects for the newspaper and fonr cases for the radio, but none 

for the cinema.43 .The Introdulction of tnese limited effect instances 

diminishes somewhat the relattve superio'ity of cinematic impact previously 

noted. But, from one plausible perspective, it perhaps reinforces one's 

impression of the relative potency of films, since they seem more likely
 

to hit all sub-groups with impact whenever they have any apparent influence,
 

while the other two media, paerticulriy the newspaper, occasionally affect
 

part of their audience but not aUl of it. 

Also interesting is the fact that maies. females and illiterates 

were roughly equally likely to be affected when other groups were not, 

but the literates as a group were never affected whem other groups were 

not. There are various conceivable interpretations of this finding. We 

take it to be another indication of the fact that, in one sense, mass media 

exposure means less to a literate person than to other peasants; he already 

has one very powerlul factor pushing him toward modernity, namely., his 

43nlls total (13) is more than the number of relationships affected (11)
 
because ii two cases a medium affected two groups (e.g., males and illiterates)
 
but was not significantly related across all four groups.
 

http:cinema.43
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literacy, with all the experiential and status influences that conveys,
 
even when unreinforced by mass media exposure. 
However, we must confess that
 
the same argument should apply to "maleness" (to coin an ugly but useful term),
 
but that argument is not supported by our data. 
We can "explain away" this
 
lack of support so as to save our hypothesis, of course, but that explanation
 
is a little "precious" and is shortly destroyed by a similar analysis of items
 

rather than indices.
 

When we considered the collection of 1.02 items from the survey, we found
 
that 1.26 (41%) of the total of 306 possible relationships with the three mass
 
media were significant across the four sex-literacy groups. 
When we add the
 
relationships that were significant for only some of the four sex-literacy
 
groups, this total increases to 167, or fifty five per cent. 
Once again, the
 
newspaper has the greatest number of such partially effective relationships,
 
twenty, whereas the radio has fouxteen. However, this time the cinema does
 
display limited effects like the other two media, having thirteen such
 
relationships. 
The absense of partial relationships for literates, however,
 
is again strikingly repeated. 
Of the total of forty seven partial relationships,
 
twenty six (55%) involve the sub-group of males, ten (21%; invoive the sub
group of females, eleven (23%) involve the illiterates, but not one involves
 
the sub-group of ali. Literates. 4 
We have, at present, no compelling
 
explanation as to why males should be more involved in s,icb limited relation
ships, although we continue to harbor the previously enunciated hypothesis
 
as to why literates are less involved in them. 
Perhaps certain postures and
 
behaviors are potentially open only to males and are disproportionately tapped
 

by our questions.
 

4The total differs from the number of relationships affected forthe reasons stated in footnote 43. 
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We divided the 102 instrument items into three categories: behavioral, 

cognitive and motivational, thinking that there might be differential media 

effects in these basic realms. There were fourteen behavioral items, fifty 

two cognitive items, and thirty six items classed as motivational, though 

such classifications are at times procrustean. The 126 significant relation

ships betioeen the three media sand these items were diatribu.ted into 16.7% 

with behavioral items, 52.4% with cognitive items, and 30.9% with motivational 

items -.a distribution roughly proportional to tae frequency of each 

type of item. We probed a little more deeply by ascertaining whether 

whatever significant relationships were found for,each medium were distributed 

in a- non-random way across the turee item categories .... behavioral, cognitive 

and motivational, becsjse st fi.:st glance it seemed that the _ni-vspaper had 

slightly more beaavioral. inf-i: ence, the radio slig't.y mor0e cognitive influence, 

and the cinema A".ightly more moti.vati.one,.L Inf'iece than one might expect 

from the marginal. distrbutitbr.s. Thews 6 ffl.rince., howeer, were not 

large enougb tc prove stattstir]ly gfifAcant .. s1sg tt-e cbi-square test. 

We musV concuide that no medium seems to be risibly more effective than 

the other two nedia in ary of these toxee basic. aral.ytic res.ims. 

Before .eaving tbi.s topic w1 61SO 4is0 t: poi.t out tb.e considerable 

number of association' between newipapex expos,.Lre and inicets or items for 

the rural illiterates. It is not the case tnat newspape:,s seem to affect 

on3y the literates: on the contralry, 'e found no cases, eithe.r for the indices 

or the items, in which newspaper exposure was seemingly solely influential for
 

literates. The reader will recall tnat our q'.estion about newspaper exposure 

included listening to a newspape:r being read ae well as personally reas. ng 

one., and that some of the data cited from other studies in rural Turkey 
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indicated that public or semi-public group reading of newspapers was qute
 

common. 
The present data appear to suggest that such newspaper readings have
 

an appreciable effect on illiterate audiences. 
Press influences are not
 

all confined to literates.
 

As with the indices, the media that were related to items for only
 

some of the sex-literacy divisions were related to them in a way that
 

reinforced other media dnd other associations. There were very few cases
 

of contradictory media influences among these more limited relations Just as
 

there were few cases among the relations that held across all four sex-literacy
 

groups of the Lutal sample. Married peasant women who were highly exposed
 

to the cinema felt that their husbands wanted fewer children than peasant
 

women poorly exposed to the cinema, while the relationship was reversed in
 

the case of radio exposure. Males relatively well exposed to the cinema were
 

more likely than those poorly exposed to feel that their fellow villagers
 

generally got along well with each other, while males relatively well exposed
 

to the radio were less likely than those poorly exposed to voice that feeling.
 

Females highly exposed to the cinema were more likely than others to prefer
 

a consultative village headman over a decisive one, while females highly
 

exposed to the newspaper were less likely to prefer a consultative headman
 

than others. Males relatively well exposed tb the cinema were more likely
 

than others to stress individuad. achievement as something critical to be
 

taught children, while males well exposed to the newspaper were less likely
 

than those poorly exposed to stress such achievement. Finally, peasants
 

relatively well exposed to the cinema were less likely to see themselves as
 

bothered by gossip than were other peasants, whereas male villagers relatively
 

well exposed to the radio were more likely than those poorly exposed to see
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themselves bothered by gossip. 
Attending the cinema is itself somewhat more
 

daring than radio listening, of course. 
The other three items on which
 

contradictions occurred were components of indices that have been covered.
 

These few discrepant patterns in an overall picture of great consistency
 

of media influences may suggest, along with other more decisive data -that
 

we' :have reported, that the cinema is apparently the most uniformly "modern" 

medium in its rural impact Vhile the radio and newspaper may be slightly
 

more ambivalent or negative on occasion, 
However, as reference back to
 

the mass medla index correlations and s inspection of Figure 7 for specific
 

medium and index associations will show, the overpuwering impact of the mass
 

media, taken separately or as a whle, .is consistently in a direction that
 

we should undesitatingly label "modern" or "developed."
 

Selected Questions of Partlc1ar Interest
 

Eens tr a fo.iyiy fuhj. report 
of tbi.s netare., we cannot display the
 

particu.lu flalror 
 of many items of keen int.erest from the u,vey. Using 

indAces and ar, analysis of a general a.rray of Items, we have attempted to lay
 

out a basi.c panorama of associations between vatioas kinds 
of mass media 

exposure and a range of peasant characte ristics and behavilorz.s Neverthelessf, 

a few indd, ,l questions of possibly sa.rp i7te.est are i.idiscernible on 

such a big .and. ,cape, and so we shall spend, a moxaent to scutinize the impact 

of media exposr - on a few especaally revealing items, 

In Turkey, as in most otner developing societies, tiere is a severe prob

lem of population control 
- of bringing the rate of population expansion down
 

to a level more commensurate with economic growth. 
The government has committed
 

itself to a strenuous attempt &t introducing birth control. 
One of the grave
 

concerns encountered in this effort has to do with the peasant's responsiveness
 

http:particu.lu
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to the idea of birtb control. and to different means for promoting that .j. 

In roogn ztor. of this need for information, the Turkish Ministry of Health 

t.,,t Cthrsr wj. th Lh e I'opula tl oi CJnc L oC New Yoik sprU,.red AQ ex tLekii Iv, 

5urvey oi pro- I.s ly Lietie natt,ers in 19)03. 'Thl,L&urv'v,,y Iiu, oi' eUmi"'.., th, 

prime 6ource of' inforumation regarding probabJe peasant r&,3j'ot e5 .L,I..)r t,
 

'OntroC. cO ,,;.
,jai* However Lthe Pural Jevelopment (esearc h P'.foje'L, Lhout.,ti 

itiore broa.l.v focub.-i, aLo coutained a few it.em LeJaLng to birth c: ,,tr,.

T"us.e it-m -, do rot purport to fi.rnish detailed and sophiL l'at~i 0ve1'dAe
 

of tue probui eontained 
 in the 1963 study. But, Lthf ut-ility ot' coiarjl..,, I.e

tu,.en the two studies and some of the special features of the £)0.- Ltudy (e.g.., 

tne larger rural sample) prompt us to think that a brief exaination 01 In

hs!octations between mass 
media exposure and the tew ii.titudea inve-tguL,
 

i-i.' were related to birth 
 control would be fruitl'ul.
 

Toe 1.963 Population Study, as reported recently by 
 J. Mayone St./co,,
 

produce.1 reve ,.l earLy findings 
that are particularly linked to our date. 

Among many items of thie 1963 survey, respondents were asked questions re6, r.egudi 
.therl interest in birth control., their approval of birth control, and thell 

uillingess to take a pill to prevent conception. They were also querm!d 

on bow m3.ny nhl,.dren they regarded as ani ideal numnber and now many 1theit 

spouse regarded as Ideal. knd they were asked serially whether the. rej,.mdd

tron of tbbe vil.l.age headman, village priest, a doctor, and the government 

over tfbe radio would Influence their feelings about birth control a great 

dead.. somewhat, or would not influence them at alL. 

Thou I42 Mirta] Devel.opment, eaeiutrcI V'roject corLainerid a que;lon 46hhing.'. 

I r ,r, u ii e j .,: al,I.I , crlt i lct J1 the l 1.1 ,i , Whe r'r l Ul' mu.
,.i s~ 1t:1t ,'i' r,, III *L ,.i 

,
rolrt aibt, to Lhoue in the rac!. of the r.ItItt I,1I.

sopfrat pro ;tra.r, are probab..y indicated." (And wtiere l:rt.iiity y hii e&.,..)7:. atvot, .lo.Ci£t., p,123. The cat.a that follow conie from the ~anie .,ource, 
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whether the respondent would be interested in receiving 8, free drug that 

would help him or her to keep from having too many children (though the 

question unfortunately did not specify wbo was to take te drug) It also 

asked about tte idea] number of children desired by the respondent and 

how many cbildren the respondent perceived his or her spouse as desiring. 

Hence, eome fatrly detailed comparison is po8sible and the two studies may 

serve to clarify each other and illuminate common topics better than either 

could do alone. 

sample of village womenThe Population Study showed that 56% of the 

between the ages of twenty and forty five were willing to take a birth
 

control pill while but 331 of tbeir hube:od. were wlLing to take it. The 

.Lral.Development Researcb Prolect shoved tb.at 49% o' all married .illage 

femles of e ftt,tted. they w .r^ defin.itey interested in a 

bi:r'th eon+,rol. d.g 'Iaiie-. :ne.r'eLy , oq' e mn:tcn I group cf m;,Q.es said they 

wexot defiritely inte:resteio Ttie oie:i..i si.mi.:ritv of; :fepults is quite plain. 

Wo.ev ,sked, ir the Pomi).q,tior;. St-ej,:. abouot trit Telatt.pe importance to 

them of birth contxo. rezl mmirB.t1 on6 by t.b! tbeadmam+, prie~t. doctor, and 

the governmf.nt over the ratd-o, ?7' of tne mal.'-.ri.:i.ager.3 sa.1 that the gov

ernment radio wo'ld inf].,oerce tlem ':e. 	 gY'*.t dee.]d," 35% said that a doctor's 

sai . tat endorsementrecommendati on would .5. the san., 22% tiat p:rie.t S 

woald bave a gree deal of, i.f.i,,l:..ce oc them, and merely 8% said tb.e headman 

would infl:uerie them tW t*.rt gce 	 o - one Iose not ki.ow to what 

extent the government's recrmm.rdAtion 	 was declared influential becausd it 

would be the government speakinr. or because the radio tould be the medium 

used.
 

Cognizant of tbis problem, Stycos sepeated daily radio listeners 

http:governmf.nt
http:mmirB.t1
http:Telatt.pe


among his sample from those who lis ,,nless than daily. He then found that
 

the males who were highly exposed t. the radio were almost across-the-board
 

more approving of birth control thau 
those less exposed, thoughihe does not
 

give precise figures on percentage c: fferences for those males willing to
 

take a contraceptive pill and those mwilling. (Twenty six per cent of the
 

male daily listeners were willing t: have their wives take the pill as opposed
 

to but 14% of those males who listened less than daily.)
 

This, alas, is one area where the two studies yielded divergent results.
 

When we controlled for sex, literacy., and exposure to any two of TlNrkey's 

three major ass media and examined our question on interest in a contracep

tive pill, a very interesting and ra,14her anomalous finding emerged. No 

significant differences between peasants in terms of mass media exposure 

were found. Neither the radio not the cinema nor the press seemed to have
 

any significant impact on this particular attitude. Moreover, even literacy 

was not significantly associated with the attitude. 
Yet the total sample
 

was far from uniform in its answers. Striking differences between peasants
 

did exist. However, they were all in terms of sex; the women were much more 

responsive to this birth control technique than men (p<.001). Sex role 

seemed to be of over-riding importance. 
The data are given in the table below.
 

Which results are more nearly accurate and why such a discrepancy sbould exist
 

among surveys that are otherwise so supportive, we do not know. We display
 

these data primarily to disclose one rather critical policy area where the mass 

media at 3east as presently operating, do not seem to have much impact. 

Although mass media exposure may not as yet be associated with the 

peasant's attitude toward oral contraceptives, suca exposure may very well 

relate to the size of family that he ideally desires. We performed the same 
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Table 40
 

Media xpos/re Types, Sex and Lite.racy br Interest in Oral Contrametives a
 

Me~aExo~ieTyC~EMales Females
 

Cinema Radio Newsp. Literates lIAtexates Literates Ild!iterate's
 

+ + 34%(706) -?.) 59Y. 49) 59%( 80)

+ +31880) 36 (-n8,
+ 54(3 4 ". 58 93e• + 30 i8 35 . 83 .50(6 5 39) 
+ 3-1 C 88, a7'.C 141.,, 77 (1T) 62 ("17) 
- + 24,62" 29 <76) 68 (28) 59 (96)
-, . 6 -t6) 29. 62) "39(13) 65(303) 

r. 
. . 

48 3. 26 54) 6o .* 55 7.7)... .. L1 ( 3L4.) " '.,7 60 ,7 53 %'958) 

P~ercentages are of tboae max red respondents of' chi1ld.-producing age who
said "Yes' or "Pe r:aps" to '§te questiow -,sis .g if tby would. be interested in a free dryug to -elp them keep from tavng too maay c;ti.liwen. 

tyTe of exJ.*ivr- f,.- The r-pli to ot, qaut.tions ,onn.g ~ow many children 

tfte reepolqjent troutg.t ;id. ' ' pe:-ceived Spo2.ef m ol* hice act 

desiring. Ra.h- ad niwp Lp! r JXpo~-e p.'i!5. to 'r.0i -no ~~ifc~ 

assocatiorl witb tr.v num!~ ;: of o.ffF.pzri'og toe :-pond.ot 9. zte. bu/t those 

peas&nt& woo huA been r. tne :inem, e .f.c, mo.. inclined to 

want, fem.i.es of four oT . ctjilde trta.n ;;- tuose wt-.o :.,ad never been 

to the cine a. TA this .mst:,c'ce.. -ite . c.y ws a:Lso , sor.ated witla a desire 

e,.ftey ,. ,Bat,for fewer ,.1.cx mfeda. a. :optJ.i.jedv, as always in 

th..is area, far , ,wav lb ... t ..... ti-ose i. terms of sex, 

.elgntened cinema expos'er-! was ai.so associated across all groups, 

especially fema.ies, 'with a tendency to pe:r'celve the spouse as desiring 

fewer children, altboug, radio erposute emong fLemalek. was associ.ated with 

exactly the opposite teriency. Again iii this instance, .texacy and eex 

http:fem.i.es


-- were also associated with the attitude 
 the males and the illiterates
 

perceiving their spouses as wanting more children. All in all, dataour 

seem to suggest that direct media influence on attitudes toward birth control
 

through oral contraception is slim at best and that only cinema exposure
 

seems to be significantly related to A conception of the smaller family as
 

ideal. When we look at how many living children our respondents of various 

types actually had, we find virtually no differences according to mass media 

exposure, although werethere differ hces that emerged in terms of literacy
 

(literates had smaller families) 
ana sex (males of matched literacy and media 

exposure had larger families than similar females). 

Another interesting area where there is a rather flagrant lack of
 

mass media impact is that oi 
 political efficacy. Two questions were asked
 

here: what would the respondent do if the headman and Council of Elders of
 

his village were considering doing sometbing harmful or unjust, and what 

would he do if the national government were considering a similar action? The 

answers to the two questions vere positive.y aesoclated at a fairly weak
 

level, but the incidence of locaajy efficacious feelings (answers giving
 

some line of recourse and not saying that nothing could be done) far out

stripped the incidence of nationeIly effi'acious feelings. Local efficacy
 

was high (approximately two-tbirds of the eezple) whbile national efficacy 

was disastrously low (approximatey one quarter of the sample) This is a 

more egregious discrepancy than exists ir most other countries studied, though
 

truly comparable data are hard to locate. We shall comment more on this matter 

in a subsequent report.
 

Both cinema exposure and radio exposure, but not newspaper exposure, for 

some reason, were associated with a sense of local political efficacy. 
However,
 



none of the moas media wece assoaiated,with a senae of n,.tio Iefficacy.
 

Altb.oug the medi.a are supposed to be 9. main institution linking tat localities 

-with the nation, they have not yet appawently beer able to tegin o e.,coming 

the tremendbuf ense of powerKesinesE that tbfe peasant. feels vie a vis the 

natiol. om.niit.y and. natione.l, institutions. Literacy also seer.2 not to 

me,ke ,y de: i'_tb.., feei.i., e ,u. ma.,enees.. wr ah is strongly associated 

wit'o e. reigb.tened sense of loc-A efficacy, ever works in a :reverse direction 

.itti, ngrmd.d to feeh.ngp of :a.tionkl efficacy. Males feel less potent. than 

fema.e , 

Against t.bis finding tn&t t.e media do not seem to ove~rcome the per

'asl.e eerse of p!.ae.nt paw es±e ie.rs'as tte ow-ridt ,.o'rid we must 

juxtapoi.e at.o-. It j! tbat i.. .noq ar'e xe...~tlv-e.ly -wel_,, ft.ndirgo 

erpocrt'l to.t.- ra .t.oqz.-. .VL¢, tt-'e."e. tnlre c..m,."'Cut: :.'.0t t.0osetrjo6'- ia, 

we.±.i exposed tc, tat re, paper, rt a., L:.oy6.-ty3, mort pr(.ore to trunrk 

imporT.','nt to te&ctn TbhLJd.1:er. toa. ..ce . mort pox i.,y e.po;ed ompatriots. 
.
A exaet y ':a .s,:r' ete., of 3..,.o.ehp . -o to te p,-,,sant S 

tende~ncy to name_ Muat..' Ki ,. 4.tait:k 8e Qn.V of tbe t.,o peop1.e in ,li the 

world., .. r.ng or dead. wnrow. . niD aci:,'eo 'Urvis, takin and. other~ t.ie 

pieces. of ew.ne, .e So.. c',.,, t.rt nle.toX1a. . nce and 

identific.ti.on and pop*lat:tt p ,.oph.i-t'A ;:itio.o e.mong tbr.T- tk.ia. peasantry 

axe mr,... .. -In.anced t.,p) t.o ,-iem'E. a 3.I.,o., that thed.y by .- e ti 3.. b'-,t 

I.Qit' ~i~.of po±.~'Pwhrd? ttnp p'!SEqt' seame to awr -i'isA i 

n&tioia.l and. otbet eIt.r,-.1.o,..i ins~tttio. i not .yet EignificantL.y affected 

by mass media e:xposre of any kind. !:t ma.y come In t,m.. stn.,ze xecent 

Aetian studies of politi eL eoc.il.zatio:. hit,'C PtoT'og9..y s uggetted that 

mtters relearted to politisad pa.ticipation Swe the .last le r'ned and.most 

http:identific.ti.on
http:p!.ae.nt
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difficult aspects of political socializo -ion.46
 

The villagers were asked which of 
-iefollowing considerations was
 

most important in picking a job: the pay 
the prestige, the easiness of the
 

work, the interest of the work, or the po-er over others than went along
 

with the jcb. 
Less than one in five (18 ) selected pay as the paramount
 

crite:xion., whereas the modal response was the easiness of the work (36%) and
 

prestige ranked second (29%). However, our present purpose is tb note
 

that no type of mass media exposure seemed to make any difference to this
 

attitude, nor did literacy. 
Only sex was significantly related to it, and
 

that relationship was that the males were significantly more likely to
 

emphasize the easiness of the work.
 

On the other hand, our respondents were also asked what they would do
 

with a windfall of 1,000 Turkish Lira (about $100.)o 
 Their answers were
 

coded mainly according to whetber toe use seemed to cdnstitute saving, invest

ment or consumption, although ten per cent indicated they would use the money
 

for charitable or religious purposes. 
 Very few strictly saving responses were
 

obtained (less than *,, and the bulk of the replies were nearly equally
 

divided between investment and consumption. In this case, each of the three
 

types of mass media exposuire was significantly associated with a heightened
 

propensity to invest.
 

Lastly, to give a little more of the flavor of the answers to specific
 

questions of interest, those respondents who perceived some innovational
 

conflict in their vill.age were questioned as to the group with which they
 

46See, e.g., Robert D.Hess and Judith V. Torney, The Development of
Basic Attitudes and Values Toward Government and Citizensjhiphring the
ElementanrSchool Years 
 Part I (Chicago; The University of Chicago, Cooperative

Research Project No. 107d, 195).
 



,usuUlly sided ot . fasb.ioned, modern; both aboat equa.lly: or neither. 

Neitber the radlo nr::, the rtsw.papi seemed to aske ary slgnifl,at difference 

to. tbe. rebpOn:eF, t.rt :. . eKpo&.re ,8- very PtrongLy re1ated to a pre

dile-.tio, for ttv mod4 iz.,Lde of the covdf.,.ict . 1 . tne vI I.. were 

apked J.f tuty wo-an.'. w.to attend a vocatio.,.2. f one were opened in 

the i.Li, e,, A.I t-bree m.e~isa were associoted with a hi:ge:c probability of 

an affixmetive answe.r, but the associat~on between cinema exposure and 

dei .e to ettnd, tolr couxe was notably stronger thaw. the others° 

Awe aire .lready idicated ,eve.ral timeii exposu.re to the cinema seems 

to have tne gre6.te.t zte.iati,,e impact of the three major media as well. as 

the mosT, co-i.te t"m.ode. impecto BA it is aLro t'.e that the ready leap 

from AFori~tionr t,:,. w.i-t we bae been e.xpli:izily but rather arbitrarily 

ma.iog t:t'.g, t is section of ou..r repo t me; te .iagbt2.y mo p.roblematic 

in ttl. r e, of te cr !J t,;.: fo.: tze other tuo we .ave pointed out 

tnat vr te in some ;'illge- to be , -.ot inconsi ielable,tirg 1rqem., WO] aeem 

violaticn of t ~ra.ittonal Mm. Im-'o,'r s 9,0 inte-Prete. by some :f the more 

pietisti. peaszanfa. [enrc. ir, some comaoniti-, it might requi.e appreciable 

initiative and bi.dvig moderrity simpy to -tten. tt,.e cinema, rataer than 

havirtg ,infema e.po - .te .ii-ertton.l.y p-o.,ce c .t. te,. T.hese probably 

reciproc,' re].t.ionc.np5 be qltge. tideca.n9not. r-',eqt.y wlth d.te, at band. 

con-vactio. wt:ale .sEJred2.,yOur et,rone k..tUS.,t ts.1 : aemete reinfozce 

eacL other JD the ient trait tan! Iipihe tow a.rd modex.itty increase, media 

e.posure and media expos.hro.e in- re ees thi impul]se to moernity, media exposure 

is a tru]y dynamic or change-i~eq.di. g factor, and the cinema is probably the most 

influential. of tbe tl-hee m.jor medie. 

http:change-i~eq.di
http:exposu.re
http:eKpo&.re


Influences on Peasant Orientations to the Mass Media
 

One of the basic concerns of the Rural Development Research Project was 

with what is general.ly called the "socialization" of the peasant -- that is, 

Vith the processes by which he is taught characteristic attitudes and behaviors 

by the society and groups of which he is a member. As part of this overall 

concern, we attempted to fathom the peasant's personal evaluation of the 

influence on young people wielded by some of the main socializing agencies of 

Turkey: schools, the peers of the young person, the village coffeehouse, 

the military, cities, and the three major mass media. Respondents rated each 

of these agencies as generally a good influence, a bad influence, or unimportant. 

The results for the total eemple are displayed below0 

Table 41 

Peasant Evaluations of Selected Socializing Agenciesa
 

Perceived Influence on Young 

Socializing Agency Good Bad Unimp. [K & Ref. 

Schools 
Coffeehouse 
Other Young People 
Living in Cities 
Military Service 
Newspaper 
Radio 
Cinema 

(N = 6,436) 

96% 
46 
81 
87 
96 
89 
85 
53 

1% 
41 

8 
5 
1 
1 
4 
20 

1% 
3 
5 
2 
-
1 
2 
3 

1% 
9 
4 
5 
1 
7 
8 
22 

al

Percentages may nrt add to 100 because of rounding.
 

The most corspicuqus aspect of this table is that all these agencies
 

tend to be extremely favorably perceived, with two exceptions -- the coffeehouse
 

and the cinema. In the case of the coffeehouse there is an apparently strong
 

and established negative evaluation that is nearly as extensive as the
 

http:general.ly


-5%
 

positive evaization - t tne cast of the cinima., tae in.:idsnce of favoxable 

evajet.O)nS is not mu fl L-a'rgr thnr tnat obtainei for, the (,offIeehouse, but 

the 1 i1ierv't or reg4ti'Ie evaluations a? at'oWA b.&,Lf that ottain, fox tbl! 

C~ffeeou'j.e, ttie differerice be.i mMJ~e op by .3.mu,:.t bigber perv-enta-'g6 of 

Or-t blraw S-jt 'rfinidJ is suigg(t trinat W sOu.L r.t.roi for e '-O6-AYOe to
 

*j~n* v tn:.es,-e1?'J-.ixti.rn. We *I!-).e.r f- om Tat.e 4[1 tbat
,'.Waine 

tte ci.ntma. At-T to tie, at .east ln~i~ymore beSet by the problem 

of a rj gw1 - ip p'itu. .creatio'i tton axe tbe nw~spaper -2r tiat rg-diio 0 The last 

t.,W Rr 01 i'-. 'vj beftYo. tetrabl .-sed mass med.ia Ln. ru.- . Txkey and leas 

tc~re atetsn i by re.~~osresi stvncee, 

traoi'!; ')T F~&1.pc';1\ 'psi. 	 #CfA~)r 1A 

n-r 	mo ' r i-r f Com nnzt-A vtin. i ttrjori, z fg.o-, '51, 3 ;r!.'*u'qiz 	 ot- india 

tende'n.v fo-	 OA. ePO Aerj t,- trt lri.'- Med1a. t.3 9)1tn-e. M bw). Mott 

poaltij- AOJ.iD~C 0,I'O. yo;)r 2. eg.posemd, ExrposuretobYO2t ptroL.ry 

to eaci of tre t~u~~rneiA43 wea~ igriIt~ lt~± a wort. PAirorabie 

vilev of tbe a ttbo e.-.A.to ewcpoii.iri wereerd 	 ;.ndo t,. -otb 

&6OItP."l .11ti? ;. morefii~~ 4)Jaw -:: tt).,f Pf'. o~~ecftoo* C-inenhF3,, bat 

of 	 the I' n m'5.exc to trjet M- jS lyX eeCiaLILY 

to~~~1 r. Iv vjgo han'1 h.'nd. ift a morn fonmble evalu~ationtCbljj'i~~~ in 

of' ttie impact of toe meita on the Isyloie and t.tat s~pecific: me.(ltum va particular. 

It vould seem trat, tb' spreal of tthe mase media PI. runt,2'~e woulAl tie an 

important fator redu~cing vwktever .resi~tamce tune~e is to tbe spread of the 

http:e.-.A.to
http:ptroL.ry
http:tn:.es,-e1?'J-.ixti.rn
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mass media in rural Tvkey. We should also report that, after media exposure
 

and sex were control2.ed, literacy maintained a significant association with a
 

more favorable view o- the influence of each mass medium, but that, after
 

corresponding controls for media exposure and literacy, no association between
 

sex and those attitudes remained.
 

When we examine our other case of extensive negative evaluations, the
 

coffee-house, we first uncover a similar picture. Exposure to the coffee

house is associated with a relatively more favorable evaluation of that
 

institution. Three quarters of the male literates who never visited the
 

coffee-house thought that its influence on the young was bad in contrast
 

to merely half the male literates who visited the coffee-house every day
 

during the winter, The same tendency was visible among the male illiterates,
 

although the difference between the two extreme groups was only ten per cent.
 

For some reason. exposure to the coffee-house seemed to affect the literates'
 

evaluations more than those of the il1.iterateso.
 

Returning to our mass media concern. and to our simultaneous controls
 

for sex, literacy and any two of the three media, we find that for males
 

both newspaper and radio exposure &re positively associated with a higher
 

frequency of visiting the coffee-house. whereas cinema exposure and literacy
 

have no such association. This i& another bit of evidence probably reflecting
 

the greater tendency for newspaper and radio exposure to occur in within-village
 

public settings, while cinena. exposure is almost entirely extra-village and
 

in a public, but qualitatively different setting.
 

Despite the fact that those peasant males relatively well exposed to
 

the radio and the newspaper are more likely than others to visit the coffee

house, and despite the fact that exposure to the coffee-house is associated
 

http:control2.ed


with a more favorable view of the impact of the coffee-house on the young, 

those peasant males wrto were re.atively well. exposed to the readio (or to 

the cinema) bad a cinificantly greater tardericy than others to perceive 

the influenct of' the -offee b.ouse as bad. Hence, in the necessaly abserce 

of further ontro.s not permtted by tue 6mie of mBy cells, one might infer 

t~aat at .LA&st radio epou.ze ti- sbstantia.ty associated with a more 

negative evaJuation of the coffee.-house as a socializing agency for the young. 

One of trv.'e Yuijor v ableE related to the impact of the mass media 

that we tale t iE tuat of the content of the media. The nature 

of the mtszages aotualiy trr.Remitted by the media may be a critical factor 

determ.n1.g medi. Impact, W, nave neg]ected toe eyxsami-.otion of mediqa content 

for st'rereai e, . P. .i ex~nm.ination o'ou.i.d invo.i.ve tec:nicpaes other 

ttta:, tbto&! of surie ) i rl.a -t. w~e t o0-4 to *o1Iit4Oldr 

limited 'esourc!.. .t . aemed -to u. pzobA.b!_ tb.at te cortant of t.at 

Turkisb mass media wes ,)g~iL a4.moit a.1. portlorsznmJ.r for of tAe 

peasantry, co tMe impect , eo &zoundthat ma-o' g*,"cetionr. a., -l..e.o.,re 

differences in frec..,,er', y of ei.po.'.-"rV lan. iA tP S' '. ttig asty.ri to 

do ev-en an e.deqat! penr&. 7A of jc:,±ang tAose dats. re .e-.t to perceived 

maes M&(119 Cortont that a 9.j %1,y co.d obtain 40. d &!msndx. a, 1.:rger segment 

of our 'ous win e:,t we. war.ricited theprec time !:r-n re.apon ta,:r., fe.t. w.s by 

probabiv yield ")f .'o-mtion meiis, c3rte&t remai :... aA,,cb en..!. 

essentia.ly jr.ontrcA.'Le. ', ;eam 'e,:. fsrto.C i.n o.. inestigaio of the 

mass medi a and ru.a.i ,ievP_;opment i.n Turkey. 

There is., nowever, one sull bat interebting except.ion to tb.ia statement. 

In the case of io, woe did .ak.out eypoeed respondents what Sort of 

program they most prefe.oteJ. T.qe ,uiswers wexe coded into the following 

http:essentia.ly
http:invo.i.ve
http:sbstantia.ty
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categories and each category received the foLlowinm,.percentages df. ae:.'ralkevs 

Turkish music (38,iestern musiu (--%): Kows (39%), ibligious programs (12%), 

4Iays, drama, "soap opera" (1%), the.government's "Village Hour" (2%), don't
 

like anything (2%), other (4%), don't know (2%).
 

On the whole, age has not turned out to be a factor strongly associated
 j I 

with media behavior and attitudes after sex and literacy were controlled. In 

this instance, huwever, age relationships are ckitical to an understanding of 

Table 42 portrays
radio program preferences, in addition to sex and literacy. 


the most salient of these data.
 

Table 42
 

Sex, Literacy and Age by Preferred Type of Radio Program
 

Type of Radio Program Preferred
 

Turkish Western Reli- Village 

Sample Groups Music Music News gion Plays Hour "N" 

Male Literates: 
Male Literates: 

16-19 yrs. 
20-29 yrs. 

4T 
39 

1% 
-

44% 
51 

4% 
5 

1% 
-

2% 
2 

211 
405 

Male Literates: 30-49 yrs. 
Male Literates: 50 + yrs. 

25 
16 

-
1 

62 
65 

6 
7 

1 
1 

3 
4 

545 
151 

Male Illiterates: 16-19 yrs. 
Male Illiterates: 20-29 yrs. 
Male Illiterates: 30-49 yrs. 
Male Illiterates: 50 + yr.. 

53% 
49 
31 
18 

-% 
-
-
-

33% 
37 
52 
54 

8% 
7 
7 

12Z 

-% 
-
1 
-

3% 
2 
3 
5 

57 
133 
451 
505 

F.eiale Literates: 16-19 yrs. 
Female Literates: 20-29 yrs. 
Female Literates: 30-49 yrs. 

72% 
56 
51 

1% 
-
-

6% 
25 
29 

3% 
5 
7 

3% 
2 
3 

1% 
1 
2 

86 
121 
76 

Female Literates: 50 + yrs. 1 - 33 33 117. - 9 

Female Illiterates: 16-19 yrs. 
Female Illiterates: 20-29 yrs. 
Female Illiterates: 30-49 yrs. 
Female Illiterates: 50 + yrs. 

66% 
57 
49 
34 

-% 
-

-
-

9% 
13 
14 
19 

11% 
11 
18 
31 

1% 
2 
1 
-

1% 
1 
1 
-

181 
592 
901 
629 
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The patterns of this table are definite and consistent. There is a
 

continuous step decline in preference for Turkish music as age increases,
 

and a corresponding rise in preference for news. 
One can also spot a
 

slight tendency for the Dreference for religious programs to rise with age,
 

espepially among females, although one of the cells is quite unreliable. On
 

balance, older villagers, literates, and males are more interested than others
 

in obtaining news over the radio. 
These same characteristics designate the
 

types of villagers who are most influential in village decision-making, and
 

there would seem to be marked correspondence between their role needs and
 

their listening preferences.
 

As we have said, exposure to none of the three major media is associated
 

with age, sex and literacy controlled. 
In other words, after allowing for sex,
 

literacy and exposure to any two of the three media, no age differences
 

remain that correspond with exposure to the third medium. 
Therefore
 

we have been able to ignore age and use our standard eightfold typology
 

of media exposure, plus the sex and literacy controls, in analyzing the
 

relations between exposure to specific media and radio program preference.
 

We find that those peasants relatively highly exposed to the cinema are
 

more likely than others to prefer Turkish music, while those peasants
 

relatively highly exposed to the newspaper are less likely to prefer Turkish
 

music, and more likely to prefer news. 
 This finding corresponds with several
 

others indicating thht there seems to be more of an escape aspect to film
 

attendance and more of an ififormation seeking aspect to newspaper exposure.
 

However, one must not assume that the latter behavior necessarily involves more
 

modernizing impact than the former. 
Our data have also consistently indicated
 

that bnemAnexposure is more likely to be associated with modern attitudes
 



tha exposuro to the other tWo media. While "eosapinso" the peasant may 

also be powerfully influenced toward modernity and development. In fact, 

current media use in many developing societies has been criticized by
 

experts as having too little entertainment value as coating for its develop

mental messages. The cinema may possible be slightly more effective as a 

4T
developmental tool pr~cisely because of its seeminNW greater escape content.


Finally, these dame data also show that both heightened cinema exposure 

and heightened radio exposure are significantly associated with reduced amounts 

of interest in religious programs, whereas there is no association either way 

with newspaper exposure.
 

Listening Locale and the Impact of the Radio
 

Does it make a difference where the 
peasant listens to the radio? Is
 

the impact of listening likely to be different if the usual listening 

locale is his own home, the house of anothcr villager, a public place such 

as the coffee-house, elsewhere in the village, or even outside the village?
 

Earlier in this report we presented evidence showing that the cust6mary 

setting for radio exposure changed as the number of radios in the village 

increased. More listening was done in public places and in the listener's 

:wn home as the number of radio receivers in the village mounted, and less
 

Listening was done in the home of another villager. Actually, these relation

ships can be brought from the community level down to the individual level 

)y a cross-tabulation of bbhefrequency of radio listening of our respondents 

knd the usual place of their radio listening. This cross-tabulation is
 

4TTwo French writers with deep and successful experience of rural
 
;ele-clubs have wisely written,"...once television ceases to entertain it
 
rill cease to interest the easant) viewers,cand so to educate them." Roger
ouis and Joseph Rovan, Television and Tele-Clubs in Rural Communities (Paris; 
rneco, 1955), p.12. 



presented below.
 

Table 43 

and Usual Place of Radio Listening, by Sex a 
Frequency 

Frequency of Listening
 

Every Every Monthly 
Usual Place of Listenin Dail Few as Weekly Few Weeks or Less 

A. .Males. 

Own House 48% 7% 4% 1% 2% 
Anoter House in Village 
Public Place in Village 

15 
36 

35 
53 

34 
46 

42 
41 

35 
32 

Elsewbexe in Vj"Ilage 1 2 4 3 5 
Outside Village 1 

ao0% 
12 

iod% 100% 
26 

100% 

754 528 L58 199 481 

Every Every Monthly 
B. Fema Dily Few Dayp Weekly Few Weeks_s or Less
 

Own House 77% 15% 5% 7% 5% 
knother House in Village I'8 78 83 83 76 
Public Place in Village 2 5 6 5 3 
E..sewnere in Village 2 2 IL 2 6 
Outside Village - _ 4 11 

10 165% TOO$ 1.00 100$ 
"N't 451 320 223 115 464 

Percentages may not add to 100 because of rounding. 

Several fscets of T~ble43 are noteworthy. We discover that there is 

a rather strong relationship bet.een the frequency of peasant listening and. 

the usual place of peasmnt listening. Daily listening and. listening in one's 

own home are visibly associated, for both sexes. The strategic breaking
 

points here would seem to be daily versus less frequent listening within

118
ono-s-own-bome versus outside-one's-own home settings. We also see that
 

4 8 This may possibly be a factor accounting for the previously mentioned 
discre, qncy between ou results and those of the 1963, Plopulatiol' Study. We 
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there is a glaring difference between the usual listening ocales of males
 

and females. In essence, this difference is that listenini in a public place
 

is apparently not open" to females according to village norrs. The coffee-house, 

where most such listening is done, is largeJly a male preserve. The dominant 

setting for the radio listening of peasant women is the home -- either their
 

own br someone else's. Within this framework, we find for females as well
 

as for males the same tendency for daily listening and listening in one's own
 

home to be associated. Finally, we learn from the table that, for males,
 

higher listening frequencies are also associated with public place listening
 

and lower frequencies with listening in another villager's home. And for
 

both sexes, lower exposure frequencies are associated with listening outside
 

the village. Obviously, place of listening is a partial measure of access, and
 

access is usually related to exposure.
 

Literacy also affects these relationships in the sense that literates are
 

more likely than others to listen in their own homes. We have excluded the
 

literacy factor from the table for simplicity's sake and because within
 

each of the sex-literacy groups the relations are the same as those depicted
 

on the table.
 

Since frequency of radio exposure and usual listening locale ere strongly
 

associated, we shall have to control for frequency of exposure if we are to
 

isolate any characteristic effects of particular locales. Otherwise, we might
 

attribute to locale an association that was entirely due to the frequency of
 

exposure that was disproportionately associated with that locale. For this
 

reason, we divided our respondents into those of relatively high, medium and
 

dichotomized radio exposure at the weekly listening point and they broke it
 
at the daily listening point. For rcasons that are apparent from this text,
 
but which we do not hac space, to elaborate, we do not feel that 4he difference
 
in cutting point (or in sampling) accounts for the discrepancy.
 



low radio exposure freque cies. I ithin each basic exposar, category, 

ve controlaed for sex and iteracy an. 'ss-tabulated ususJ. place of radio 

listening s.gainst an ve % from survey instz-umentsextens selection .tems our 

and against ali indices. Na -trally, some n,.the cels prodaced by such a 

process are improbable end so smal. that they have been dropped from fu~rther 

for example, t epoorly e.,posedvwho listen maiyn'y in their own 

homes., or toe femaLe iiterates Vno listen mairiy in a public place. But, this 

is the nsatu-re of tne a.s1]yis we pe.rformedo 

We .iba-.. eiu.,Lr.rate the most significant findings of this procedure 

and.. becaos, of tri- rarge of tbe eurvey, a number of results will be very 

b..ief~y cjie6.. Bowevr., ein..,e that process may be mi.leadlag, we wish to 

stv-te ;.t t.qa. , t of tris e,:,A-section of our report tbat ou:r, p~r',mount 

asot 1yco.c.L'or, is riet., th.te P1.rasn pefsant. rr tt: pe.en' Etage of 

developme..,t a.riz. for tale topici woe inve.tigated.. t-be typic.. l. stenang aetting 

seems to mAke very little iffe.re-ct to tre @,ttitude; PAn oebavaorr, of rural. 

Turks l:o J-o ou., rrid ings on the appererit impt.ct of radioI.ont.radIsti.ction 

exposure. ij'ucover,-d rel.titeiy fev anstances in -wi.,cb peaisa'nt attitodes 

and bereaior were reflnr.y arjnd apprecaably 1Aff:ect acco.rding to tUie uual 

place of peasart rad.io J.I.tena-go W ua,6. -ntic1pated. fo. pr.tserted 

in outr o.arLie:.. discesio.r., tb.e t i.Jtening l.o-a.1 *oulJi eometixkes decisively 

alter t.ne e,tir of to.- ridios. infi.9ence on the pewi..rt. ut 'we find very 

little support for su.cb s, co.t-ention i our data. T.ie remainde:. of tlai 

sub-se;:tlori wI.l. be dm.ot#ed to ,,duib:Cating tbese few ateas where the listening 

setting did seem to mseke a difference. 

Inridenta.'y ve ebooI.d report t hot we found little associatlon 

between frequency of radio eos.,p'e and te type of r&dio program most 

http:pewi..rt


preferred. The most salient regul ty was that the preference for religious 

programs declined as exposure frequ cy increased. The mole constant listeners
 

were less interested in religious f 
 . We also noted a tendency for daily 

listeners to be highest among all th exposure groups in their preference for
 

Turkish music. In accordance with dmaafrom other studies, 
 it would seem that, 

after a threshold which is fairly quic 
 reached, increased radio exposure
 

is associated with a quest for entertai 
 nt rather than for information.
 

After exposure is controlled, we still find a tendency for those
 

respondents who usually listen in their own homes to prefer Turkish music,
 

and this preference declines with reasonble regularity as the place of
 

customary listening gets further away and increasingly public.
 

One interesting, though perhaps minpr, 
 question regarding radio 

listening locale is whether the radio sepms to draw people to the coffee-houses -

that is, people without radios in their own homes. One might argue that it
 

is a drawback of this medium that it attracts people into the coffee-house
 

environment where they are then prone to waste productive hburs. 
There is
 

some doubt as to whether the time spent in the coffee-house is really
 

unproductive or productive; but, passing that, our data generally indicate that 

males who usually listen to the radio in a public place (normally the coffee

house) visit the coffee-house only very slightly more frequently than those 

males who usually listen to the radio elsewhere. We should consequently
 

view this particualr attack on the radio with some suspicion.
 

One of the problems in interpreting even data with as many controls over
 

critical factors as we have tried to introduce is that there are often a
 

few other key related factors that clearly may impinge upon the results.
 

Peasants who usually listen to the radio in thqir own homes are more likely
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to own all the land they farm, to have more than three zooms in their houses, 

to have more people in their households, to be plainly higher on our index of 

Economic Status and lower on our index of Subjective Poverty, and to live 

in villages that have more governmental contact, more social services, more 

establishments more mass media acc[ss) a higher percentage of literates,
, 


and g'teatpr ove:.al. development. In short, botn in terms of personal 

affluence anl village developmenl the peasants who listen in their own homes 

are ad,,WoStSged. In. fact, along tAese lines of economic status and village 

d-velopmet one pe~rceives a basically consistent ranking of the types of 

radao listening settings° In descending order of affluence and development 

one f'nd tbe peasant who listens in, his own home, in a public place, in 

someone else'6 home in the village, elsewhere in the irllsage, and outside 

the "%iLlageo This is not at all surprsing and i.' even reass :ing as far as 

the accuracy of our data is concerned. but we mention it here because it 

poses an obvious analytic problem. Whatever diffex'ences between retponrdent.s 

that we do fird may be due to economic and community development factors 

almost as readi.y as to listening locaid.e, since the three a-e so marifestly 

related. Nevertaeiess, we cannot introduce flux.ther controls and we mention 

the problem now simply to alert the ireader to it. If one looks at the overall 

group of items and indices apparentl.y re.lated to .istening locale, one is 

led to esse'tias.Lly the same rxnking of locales In terms of their association 

with more modern attitudes and behaviors. The cel.ls for- at least t.tree of 

the five locales (own home, another home, public place) are large enough 

to permit a number of comparisons for each. Those who listen in their own
 

homes rather regularly emerge as the most modern of the three followed by 

those who listen in a pub.ic place, with those who listen in the homes of 



other villagers being least modern. This ranking fundamentally prevails 

for consulting with an agricultural agent, living in a family with relatively 

great decisional participation by all adult members, being guilt- rather 

than shame-oriented, being unlikely to view one's problems as unbearable, 

being less fatalistic, tending to invest rather than to consume a windfall 

of 1,000 T.L., having lower religious strictness, having more sense of 

communal responsibility, desiring more political participation, and mani

festing more communal cooperativeness. Sometimes two of these three groups 

would be virtually tied at the some level; but in all these instances the 

identical rank ordering was preserved, even though the percentage differenaes 

were usually not very large and there were many more items and indices
 

for which no regular differences of any sort appeared. It is for these
 

latter reasons and because of the probability of alternative explanations
 

based on economic or community development factors that we regard the
 

relative impact of listening locale as rather unexpectedly modest.
 



~J~§oNCLUJSrOM~ ATI, RECOMlATIoNs
 

In this 1'ina&. chapt(3r~ w-e snail suitvarize what 'we 'regard as the most
 

salte-at findings ari. obsevartions of' thip r.~port. Tiris, at the -A-k of'
 

accepting o:U.. Intoeupretetions and cons ide. 
 -b~.o simpficatioft, the reader
 

ranl Pernevi tboe ttv'cct of tie work mrre e. 
 ily. The speciallsrts and. the 

inc..tevnotbrari refer tr ths detali* piI.!sente(d in tne f'irst three
 

..hapt~orr&wfapn (-cesiary After. this summaxry 
 we shull. make a f'ew more
 

inteirpretive cominent-j.n ttie~n corclude vitb. a ser, of' sperific policy
 

a8uggestionE, eMinating 
 fromn tbiir rese&rf~h and from other stu~dies in the f'ield, 

tha~t we beleve wre reile t'nt to the -usm of' th-! Maze media as a. developmental 

insEtrflinernt in rucrkr... Trlrey 

.E. Introduction, Tk.! M~ss -31 Nafq, 16. a !1! ei ome 

A. Moder-n! z.tior r-. devt~.opment inP Iteetpe:'t metniog., Implies a
 
change in tb.o! pr.,opie 
 of 4. o1eyand in the Vsa they in.r~.Tis is 

especialLy fr..( in trf I-a, oto* w *t, ii nighly
 

decertrali ized onto tboiu-e~ngti 
 d ±o 

2) many and rep.ted modi fi1 tons of 

()'A kr-L~sm of' f'.rm famIiea; 

ooEvJiar %xen.c~nc oneeing.'t.e, 

shiot otjoge areb re~ia'~it.y "c-ry in fiectja±i Rand isn~e chexig3' to 
seem or.r1noraij., to b,! grtikl-er tbdxr in~ 'rb!.r ~coPe .n tt 

bme duri.bl. tbhe. tR k iE, 'aj. to, getI plopJe to '.bp tiaeir n'dds." 

B. Poblimn fot: ttii po2 i:!y maker fociissed bv thaeaL bvsio obserxvat ions. 

are no fewer, b..t bopeN11.Jy clevxezr JHe must, tecaide I.,' wtfit ttitudes and 
behaviors consti tute or at,! ess9ntial. to~ t.e rura~l devrit-opmer~t goals that 

have been eetablIsted.; 2,, wbat citrrcumstanoeq form &nd 17bange tbese attitudes 
and bebaviore -- how triey can Lie aff'ected;~ and 3) -what ax~e the relative 
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merits and drawbacks of the various strategies open to him for working the 

changes he desires. 

0. The mass media, along with the educational 4ystem, credit and
 

market mechanisms, direct governmental representatives such as extension
 

agents, the transportation system, the police and courts of law, the military,
 

various organizations such as cooperatives, etc., are among the arsenal of
 

weapons open to the policy-maker for affecting rural attitudes and behaviors.
 

The policy maker needs to decide how, if at all, he is going to employ each
 

of these weapons, when and where. He must know the advantages and dis

advantages of each for his purposes.
 

The characteristic advantages of the mass media would seem to be
 

1) extensiveness -- they reach a greater portion of the rural population
 

than most other instruments; 2) rapidity -- they reach that portion of the 

population more rapidly than other means; 3) controllability -- they are 

more easily controlled and are superficially more uniform than other means 

of communication; and 4) effectiveness -- they are in some ways presumably
 

more effective in influencing the population than other instruments. These
 

qualities of the mass media are at one and the same time advantages and
 

disadvantages. For example, controllability may permit the most efficient
 

use of the best communicators in the nation with accurate reproduction of
 

their messages. But it may also permit inappropriate elite domination of
 

communications to the rural and mass sectors of the society and inhibit 

feedback from audiences to communicator. The problem is to determine the 

most effective and economical uses of the media. Care must be taken to 

avoid slipping into the easy tendency to cast the mass media into a hero's 

or a villain's role in the developmental drama. Along these lines, one of 
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the most critical pto'..emrs facing the policy-maker desirous of making 

appropriate use of tbe masr media i to decide which of the media to use 

(press. raduo, ciren.f, ,]ee,iyion?, when and with wnom. The Rral Dlevelop

ment Resexr-ch Project . , -not designed to provide definitlve answers to all 

oz any )f t jeee qut-tia . But. it wa.e. designed to take a significant 

first step in that dJ.r"!:ion -.. to furnish more information, and sometimes 

the fix-t quertilative Itformation., on L selected number of related and 

important. topics. 

It. Mhe Mh.cs Media in 

A., The mae inedia, e~pecial'4, the press, have been showa to have 

played L cr-'"IdcIaL. r0.P, In.the i.rge.lv 9,1.read y a,:compished elite modernization 

of Tu.kty, It ha. aj.,o beer Itmost..rted tu. thais role i.as at time& positive, 

in the sense that the me.l, e. m to !'.t uer delrei.opment., and at times 

negative, in that they w .rt urea to f:r-.str9,te devel.opnmnt, However, on 

ba.ance, tbs impact of the m%Fl wed-1a o-ci e.i re modernizatior seems to have 

been predominantly poai.tlve, The key question f rom this per~pective becomes, 

"Can the medis play un .quifflt i.povtant a.-.d positive roi.e, though probably 

In a dfferert fasbion, in tb modrl.. iz&ation of tne mass, rza.'sector of 

the society?" A preedent .. rtitinlv *xlists. 

B. Tbhere ft.s been a.pnev-,ono]. g.o'wth of t e mass medis in Turkey in 

the two decades since tne eni *f Wov.'l. War LI Between 1.946 aid. 1960 the 

total numter of rewspape-r. qalrip.ed and tae number of daily newspapers 

.more than qulntupled. The number of other periodicals doubled. Fuzthermore,. 

althougb the urban arems atili. dominate the circulation and publication outlet 

statistics, an extensive provincial press has been created. In 1960 63 of
 

http:qalrip.ed
http:i.rge.lv
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the nation's 67 provinces had daily newspapers published in the province.
 

The growth of the radio in the years since World War II is, if anything,
 

more abrupt and spectacular than the growth of the press. 
The total number
 

of receivers increased more than sevenfold between 1941and 1960. 
Moreover,
 

a sharp rise in rural radio receivers, beginning later 
,about1950), has
 

clearly set in, even though the distribution of sets is 
 pry heavily
 

weighted to the urban end of the spectrum. With the introduction of the
 

transistorized, battery-powered, portable receiver, it Oould seem that the
 

growth of rural listening would proceed even more rapidly.
 

Data on the availability of cinema facilities are harder to find. 
It
 

would seem that the growth has been less than for other media and that films
 

are primarily available only in an urban or town setting. 
Nevertheless,
 

rapid growth in this area and its increasing extension to the rural sector
 

are to be expected.
 

In short, Turkey is apparently in the early throes of a veritable
 

communications revolution. 
It is urgent to note that this is not basically
 

a government instigated revolution. Hence, it would seem that it will
 

continue unless the government, for some reason, decides to discourage it.
 

Whethbr the government decides to use the media as a developmental instrument
 

or not, if the medila have significant developmental effects (for better or
 

worse) and if they are expanding so rapidly, it would seem to be vital that
 

the government fully comprehend the role that they play in rural development
 

or decay.
 

C. Even though Turkey is experiencing rapid growth in her major mass
 

media, she still has a long way to go to reach (should she desire or permit

it), the media access and exposure levels of developed societies. She is still in
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the early stages of her communications revolution. In 1960, Turkey had
 

approximately 5.4 sets,radio 4.5 copies of daily newspapers, 1.0 cinema seats, 

and no television receivers per 100 people. Minimal "immediate targets" for 

underdeveloped nationi bravely established by Unesco and said by it to be
 

"low," envision five radio receivers, ten copies of daily newspapers, two
 

cinema seats and two television receivers for every 100 persons. 
In general,
 

as far as media development is concerned, Turkey seems to rank either rather
 

high among underdeveloped nations or else rather low among a group of inter

mediate nations. She is not in the category of developed nations along any
 

media dimension. 
There is clearly much more that can and probably will occur: 

though the tempo of media improvement is something that the government cam 

str6ngly affect. 

III. Peasant Access and Exposure to the Mass Media.
 

A. By the term "access" we refer to the physical availability of the
 

mass media. Access determines the potential media audience with existing
 

facilities.
 

1. The gross peasant accews to the three major mass media of Turkey is
 

as follows.
 

a. Newspaper. 
Over half the villagers reside in a community to which 

a uaewspaper comes at least weekly, but one third live in & village to which 

a newspaper comes only monthly or less and one fifth live in a village to 

which a newspaper "never" comes. Newspapero are commonly read in a public 

setting, so that the relative circulation of a single copy may be appreciably
 
larger in rural areas than elsewhere. A sizeable portion of the Turkish
 

peasantry has fairly good access to the press, but a larger portion is without
 

frequaent access. 



b. Radio. Over half of the peasants reside in villages with five or
 

more radios, while a tenth live in villages without a single radio. Access 

to the radio is probably the greatest of the three major mass media. A 

majority of the peasantry resides in villages with fewer than ten radios, so 

that there would seem to be good opportunity for extensive "gatekeeping" 

(control by one or a few people over the access of others to a medium or
 

its channels). This factor is probably counterbalanced to some extent by
 

the lack of alternative stations and programs which the gatekeeper can
 

inflict on the audienc he controls.
 

c. Cinema. There were no villages in our sample which had a cinema in
 

the village. Cinemas are an urban and town phenomenon. But over one third
 

of the peasants live in a village that is within 15 km. of a cinema. However,
 

distance to the nearest cinema is sufficiently great in most cases so that
 

all the factors affecting geographical mobility must be added to the factors
 

affecting cinema exposure, if they are, not already there. The major factor
 

is sex role. Women are customarily much less mobile outside the village
 

than men) and this is an additional consideration affecting their cinema
 

attendance. Not ordinarily involving extra-village travel, radio and
 

newspaper access are less affected by these factc s.
 

2. Several ecological. factors seem basically to affect the distribution
 

o.e media access among the Turkish peasantry. Not all peasants have equal 

access to the media, 

a.' Village size is clearly and moderately related to access to the press 

and radio. The larger the village, the better its access to these tuo media, 

save that the very smallest villages (1-199 inhabitants) have relatively 

better radio access than anticipated. The largest villageo (over 1,000 



population) are especially advantaged, and there seems to be a breing 

point in this respect at about size 1,000. There is no strong relatin 

ship at all between village size and access to the cinema. 

b. There are very sharp variations in mass media access in 
acc dance. 

with the nine basic agricultural regions of Turkey. The rank orderin\ of
 

the regicns remains esseptially the came across all three mass media. In
 

descending order of access, that ranking is: Aegean, Marmara, South Central, 

Mediterranean, North Central, Black Sea, Northeastern, East Central and
 

Southeastern. The greater access of the western and coastal regions over
 

the eastern and interior regions is glaring.
 

c. 
There is no strong linear relationship between the proximity of the
 

village to the nearest city of over 50,000 population and the village's 

mass media access. If anything, for newspaper and radio access, it seems
 

that the villages intermediate in distance rank first, then come the closest
 

villages, with the most distant villages having the poorest access. 
But the
 

differences are far from overpowering.
 

3. There are pronounced positive correlations between access to one mass
 

medium and access to the other two media. 
In other words, there is marked
 

access "clustering;" villages tend to have relatively good or relatively poor
 

access to all the media, rather than having good access to one and poor access
 

to another.
 

4. In view of this access clustering, a Village Mass Media Access Index 

was created, with equal weighting for access to each major medium. This 

Village Mass Media Access Index was strongly and positively correlated with 

various other indices of village affluence and development. It was also 

found that literate peasants tend to live in villages with notably better 
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mass media access than illiterate peasants. One must note, however, that
 
village media access not
is simply an environmental "given" to the peasants. 
If motivated to do so, they usually can and do take steos to improve the 

access of their village.
 

B. By the term "exposure" we refer to the activities of reading a
 
newspaper or listening or one being read 
listening to thet radio, and attending
 
the cinema. Exposure determines the actual audience of thA 
mass media during
 
a designated period of time. 
These are the people that a mium in some sense
 

"reached" and may or may not have influenced. 
Access is clearly necessary
 
but not sufficient for exposure.
 

1. There is in rural Turkey a profound access-exposure gap. 
There are
 
many peasants who apparently do not make use of the opportunities for mass
 
media exposure which they possess. 
And different types of peasants use
 
their access in different degrees. 
For example, over half of the peasantry
 

lived (in 1962) in villages to which a newspaper came at least weekly, but
 
only one fifth were exposed weekly. 
This gap seems too big to be explained
 

by within-village limitations on access (and specific cross-tabulations
 

corroborate this interpretation). 
 Only 12% of the peasants live in a village
 
where there is no radio, but three times that percentage "never" listen.
 
The Village Mass Media Access Index and an index of individual Mass Media
 
Exposure correlate positively, but only at the level of .273. 
Many personal
 

factors intervene between access and exposure.
 

2. In terms of gross frequency of exposure to the three media, the
 
radio obtains the highest degree of exposure and the cinema the lowest. 
Over
 
two fifths of the peasants listened to the radio at least weekly (one fifth
 
daily), and one third "never" listened. 
Only one fifth of the villiagers 
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read or listened to a newspaper at least weekly, while more than half were
 
"never" exposed to one. Just over one fourth of our sample had attended
 

the cinema in the past year, while over half had never been to the cinema
 

in their entire lives. Nevertheless, despite the fact that more peasants
 

are being missed than reached by the mass media, the media still contact
 

large numbers of T'rkish peasants -- probably more peasants more regularly 

and frequently than any other institution. In absolute terms, roughly 1 3/4
 

million i.irl. Turks listen tc the radio every day; nearly one million are 

exposed to a newspaper every few days; and over a million attend the
 

cinema every few months. If even a relatively small portion of these exposed
 

villagers could be meaningfully influenced thxougb that exposure to adopt a 

certain important outlook or behavior, at least some aspects of rural
 

development might be greatly enhanced.
 

3. When we compare the mass media expoaure of Turks, resident in 

villages, towns, cities, and metropolitan areas "Tstabuai., Ankara, and
 

Izmir), we find a continuous steplike increase. The peasants are patently
 

much mcre poorly expoped than other Turks. The village and the metropolis 

beem to be the major wate.r-heds in this distribution. CoMMninty size and 

urbanization make more difference for newspaper exposure than they do for 

radio exposure. (Data were not available on the cinema,)) Males at each
 

comnunity level were more exposed to the mass media tban fen les, but the 

male-female dis,.epancies notably egregious at te village level thanwere more 

at the metropolitan l.evel.
 

4. We also looked into the comparati',
e mass media exposure of Turkish
 

peasants and selected other peasants in an atteMpt to grasp the typicality 

of the Turkish situation. In general, the gross relationships found in Turkey 
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did seem to prevail among the peasants of the other n'..-ons examined. The 

Latin American campesino and the Egyptian fellah seem to be somewhat more 

media exposed than the Turkish villager, particul&rly a3 regards radio, but
 

the Jordanian and Laotian peasants and the Kenyan tribal farmers appeared ?.ess
 

well exposed. Seemingly everywhere in the world, peasants are less media
 

exposed than their urban compatriots. Isolation, poverty, illiteracy and
 

repugnant norms seem to account for most of these differences. Almost
 

everywhere in the world for which data are available, radio seems to'be
 

the most pcrvab'--. medium, both in terms of geography and in terms of
 

penetrating different social strata.
 

5. There are important variations in mass media exposure within the
 

Turkish peasantry. The peasantry is no monolith, uniformly exposed, nor is
 

it the case that only environmental factors account for most of these
 

variations in media exposure. 
Personal factors seem to be even more in

fluential than environmental or ecological factors, though both play an
 

important role in determining exposure. 

a. Agricltural region of residence, village size, and village urban 

proximity are all related to individual mass media exposure as they were to
 

vill~ge mass media access. 
However, the range of variation dn terms of 

these factors is less for exposure than for access. Of the three, region is
 

most strongly related to exposure, then village size, and then urban 

proximity. 
Again we found that peasants resident in villages intermediate
 

in distance from the nearest city were slightly more exposed to the radio 

and the cinema than were peasants whose villages were closer or fartler 

away. The agricultural regions, In descending general order of exposure 

to the three media, were: Marmara, Aegean, South Central, North Central,
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Black Sea, Mediterrane L, Northeastern, East Central, and Southeastern. 

These regional differen iswere acute, with the percentage of well exposed
 

viilagers in the most de 'loped regions running two or three times the
 

percentage in the least de eloped regions. Turkey has very prominent
 

"pockets" of mass media iso.ztion.
 

b. The environmental a'.d ecological aspects of Turkey's villages,
 

such as Village Mass Media Access, Village Centrality-Isolation, Village
 

Establishments, Village Social Services, Village Governmental Contact, and
 

Village Development, correlate re.l.atively strongly with one another and
 

seem to hang together as a unified factor. Individual Mass Media Exposure
 

does not correlate very strongly with most of these environmental and
 

ecological indices, however. Its highest such correlation is merely .273
 

with Village Mass Media Access. Mass Media Exposure correlates more
 

strongly with three personal indices: Geographical Mobility, Intzrpersonal
 

Communication, and Cognitive Flexibility. These last three personal meas

ures are not themselves strongly correlated with the environmental-ecological
 

indices, nor are they so strongly correlated with each other as to appear
 

to constitute a factor.
 

6. Simultaneous controls were used to investigate the relationship 

of sex, literacy, age and environmental-ecological factors with mass media
 

exposure. Sex and literacy were found to be basic, independently significant
 

factors pervading all our data. Regardless of what type of control was in

troduced in any facet of our analysis, these two personal characteristics 

continued to influence the results. Essentially, the males and the literates
 

tended to be more media exposed than the females and the illiterates. These 

sex-literacy differences were least conspicuous for radio exposure and most
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conspicuous for cinema exposure. 
Sex seemed to be the more important of 

the two factors for cinema exposure, while literacy seemed more determina

tive of newspaper and radio exposure. 

a. Age was only moderately related to media exposure, and then largely 

in the sense that the 16-19 year old males had not yet apparently assumed
 

full Zdult satus or media exposure propensities and that cinema exposure
 

was greatest among the 20-29 year old males and declined among the older
 

village males, particularly among those aged fifty or over. The same ten

dencies were not very evident among females.
 

b. Sex and literacy influences on peasant mass media exposure appear 

to be greater than environmental-ecological influences, though both types
 

of influence are important. When both types are controlled, there is greater
 

variation in terms of the sex-literacy categories than in terms of the
 

environmental-ecological categories. 
However, such influences are fre

quently cumulative, in the sense, for example, that the literates are more
 

likely to live .in
more developed and central villages. The two kinds of
 

influences generally reinforce each other and produce truly extreme ex

posure variations within the peasantry. For instance, the cinema exposure
 

(ever attended) ranged from 90% of the male literates in the Aegean Region
 

to a minuscule 3% of the female illitcrates in the Southeastern Region. At
 

loast weekly exposure to the newspaper ranged from 64% of the male literates
 

from villages with high media access to but 3% of female illiterates from
 

villages with low access. 
Radio exposure ranged from 80% of the male
 

literates in villages of high centrality (low isolation) to 22% of the
 

female illiterates in villages of low centrality (high isolation).
 



7. To determine iiether the observed relationship between literacy
 

and mass media exposure was due to the literates' greater exposure to the
 

formal educational systemi or to the psychic fact of literacy itself, as
 

well as to determine if fc.-mal education had any impact on media exposure 

over and above literacy, we Lnvestigated the connection between years of
 

achooling and media exposure, with sex and literacy held constant. 
Slightly
 

more than one quarter of the peasants were literate, and the same percentage,
 

but not always the same persons, had received formal schooling.
 

a. School is the main channel for peasant literacy. Nearly two
 

thirds of all village literates were taught to read and write in school,
 

and this percentage was appreciably higher for women and the young.
 

b. There is 
a mild but regular tendency for formal education, after
 

literacy and sex are controlled, to be associated with increased exposure
 

to all three mass media. However, much of this association can probably
 

be accounted for by parallel variations in village mass media access and
 

development. The village with a school, especially a few decades ago, is
 

likely to be a village where media are more available. Thus, literacy
 

seems to be the main connection between formal education and peasant mass 

media exposure, but it is a very powerful connection indeed. It is in

teresting to note that distinct differences in mass media exposure asso

ciated with literacy persist even when amount of formal education is
 

roughly controlled.
 

8. Poverty, mass media exposure and the usual place of radio listen

ing all seem to be strongly related to one another, after sex and literacy 

are controlled. Subjective poverty, as measured by an index of perceived 

familial deprivation (in terms of food, fuel, and clothing), was demonstrably
 



related to all three types of media use. However, only with this Oconomic 

variable (poverty) did we find that radio exposure was more affected than 

the other two media. Ordinarily, radio exposure is less affected by environ

mental, social and personal differences than is exposure to the newspaper 

or the cinema. Economic factors loom larger in determining radio exposure 

than other orns of exposure. 

a. Most peasant radio listening usually occurs in a group context.
 

Less than one fourth of the villagers usually listen to the radio in their
 

own homes. Two fifths ordinarily listen in another villager's home, and
 

one fourth in a public place such as the coffee-house. Finally, about one
 

peasant in thirty usually listens elsewhere in the village and two in thirty
 

listen outside the village.
 

b. The usual place of radio listening changes with the nunLer of
 

radios in the village. Listening in one's own home and in a public place
 

both increase as the number of radios goes up, while listening in another
 

villager's home decreases as the number of radios in the village goes up.
 

Thus, with the expansion of radio facilities and receivers in Turkey, one
 

can expect a gradual change in the typical listening setting, with whatever
 

changes in radio impact that might b: ing.
 

c. Within each of the four sex-literacy groups, there was a clear
 

positive relationship between poverty and listening in another villager's
 

home. There was also a counterpart negative relationship between poverty
 

and listening in one's own home or in a public place. 
At all levels of
 

literacy and poverty, women's radio listening was almost entirely confined
 

to homes, either their own or someone else's home. They were conspicuously 

absent from the coffee-house listeners, whereas men most typically listen 

in the coffee-house or other public place. 



9. The mass media exposure of the , rmally authoritative elite in
 

the village is of particular concern to the planner. We investigated the
 

media behavior of village headmen, priests, and their wives. The village
 

headmen were considerably more media exposed than the village priests,
 

especially to the newspaper and the cinema. However, both elite males
 

were much more exposed to the media than their wives. Striking intra

familial differences in exposure were found.
 

a. The headmen were about equally exposed to the radio and the cinema 

as a comparison group consisting of male literates aged 30-49. But the
 

.headmen were significantly better exposed to the newspaper than the com

parison group of more ordinary villagers of similar literacy and age.
 

One would surmise that meeting role-demands plays an important part in
 

shaping exposure to the mass media. Thus, 74% of the headmen preferred
 

news most of all radio programs, in contrast to but 62% of the comparison
 

group of ordinary villagers. Similarly, 38% of the priests preferred
 

religious programs most of all against merely 6% of the male literates
 

aged 30-49 and but 4% of the headmen who had the same preference.
 

b. The priests were less exposed to the mass media than the group
 

of all male literates, especially to the cinema.
 

c. Despite the within-family differences in media exposure between
 

the male elite figures and their wives, and despite the fact that their
 

wives were not appreciably more literate than the general group of village
 

women, these wives did turn out to be somewhat more media exposed than the
 

rest of the village women. This suggests the possibility that there may be
 

a familial stance versus the media which affects each family member's be

havior, although sheer differences in media access may also explain these
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differences in exposure. Since their;husbands are more media exposed than
 

other village males (ignoring literacy in the case of the priests), the
 

family may be more likely to have a radio or newspaper about the house or 

to visit a town where there is a cinema. Still, the elite wives' actual
 

exposure is greater than that of other village females, whatever the reason.
 

10. There is pronounced media exposure "clustering" among the Turkish 

peasantry. Peasants who are exposed to any one mass medium are dispropor

tionately likely to be exposed to the other two media. The negative formula

tion of.this phenomenon isprobably more important: peasants who are not
 

directly reached by one mass medium are relatively unlikely to be directly
 

reached by any other medium. Multiple media exposure probably increases the
 

effectiveness of the media, since messagc& are frequently appropriately 

reinforced by a different source. But the exposure clustering phenomenon 

as a whole may cause developmental. problems. It may accentuate the cultural 

bifurcation of the society by increasing the pace of modernization of the 

media-exposed peasants while leaving pockets of media "unreachables" to whom 

none of the mass media directly extend. Of course, we refer only to the
 

direct effects of the media, and these tendencies may be compensated for or
 

counteracted by the indirect effects of the media that are relayed from the
 

exposed to the unexposed.
 

a. This pronounced exposure clustering effect strongly persists even
 

when sex and literacy are controlled. Thus, a majority of the female il

literates, whc, are in turn a large majority of all peasant women, is hardly 

ever exposed to any mass medium, while a large majority of male literates 

is rather regularly exposed to all media. Developmental campaigns using
 



the mass media will directly reach the lal "er with high probability, but 
they have only a very low probability of &.'-"ectly reaching the former
 

group. 

o. When we inspect peasant exposure to all three major mass media
 

of rural 'Turkeywe find a set of relationships that approaches unidimen

sionaiity. The peasant's exposure to any one medium can be rather well
 
predicted from his exposure to any other medium. In short, the notion
 

origina.ly 
put forth by Paul Deutzclumann that it is useful to think of a 

general[zed peasant muss media audience, as well as particular radio,
 

cinema, and press audiences, seems to be supported. There several
are 


fActors 
 tht appeAar to lic behind these relationships, but we should sug

gest that one such factor is the existence of a general appetite or taste 

for the mass media aund the experiences they convey, regardless of the par

lcular miedium involved. Moreover, we believe that it is worthwhile to 

consider the corollary argument that the exposure of a largely media

inexperienced peasantry to any one mass medium tends to whet their appe

tites for further exposure to that medium or to other mass media. Hence, 

once introduced to such a rural sector, a medium can not only be expected 

to spread relatively rapidly, but also to increase consumption of other 

media. Media growth should Lend to follow the rather explosive early 

patterns we have already witnessed. 

III. 'le Impact of the Mass Media on theTurkish Peasantry. 

A. 
Access to the mass media does not necessarily mean exposure; and
 

exposure to the mass media does not necessarily mean impact. Most of all, 

the planner needs to know what kinds of people are affected by their
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exposure to the media and precisely how they are affected. lie needs to
 

know the responsive media audience.
 

1. The survey of the Rural Development Research Project provides 

information regarding the association bctween various kinds of mass media 

exposure, on the one hand, and selected attttudinal and behavioral charac

teristics of peasants, on the other hand. These associations may be causal 

or accidental. If causal, they may be unidirectional, with media exposure 

as cause or effect, or they may be more complex, mutually reinforcing, ty.pes 

of relationships for which it is difficult to speak of a primary causal 

direction. Though strong presumptions are often created, our survey data
 

are rarely sufficient to permit clear establ.i.sh ent of the exact causal 

character of the relationship. We have gcneratlly written our results so 

as to suggest that media exposure was cause and the associated attitudinal 

or behavioral characteristic was consequint.. However, we alert the reader 

to the more uncertain and complex nature of the situation. In a sense, 

this section of the re-;ort could be more accurately entitled the associations 

of media exposure. However, the planner cannot wait until causal connections
 

are quite clear. He usually has to act on the basis of presumptions of
 

causality, and that is what we have provided.
 

2. The discussion of the impact of the mass media on the Turkish
 

peasant is, of course, limited to the impact on those matters investigated
 

in the survey. Though the coverage was broad, there were many important 

areas of possible impact that were not included. 

B. Our first presentation was of the apparent impact of mass media 

exposure in general -- not distinguishing particular media. This was 

http:establ.i.sh
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accomplished through a,discussion the correlations between the Mass Media 

Exposure Index and other indices.
 

I.-The other Indices empioyed In the investigation were: Geographical 

Mobilltv,Interpersonal Communlcaltion,* Subjective Poverty,* Village 

DeveLopment, O Comnminal Pesponsi bi .ty, Communal Cooperativeness, Communal 

Efficacy, Persona] Political Efficacy, Community Don't Knows, Personal 

Don't Knows, Pol.tIca] uEmpathy, TcWerance of Deviance, Parochialism,
 

External Mistrist, Prlensity to t4novate, Cognitive Flexibility, General
 

Knowledge, Educitiono.l and Ocrupati,nal Aspiration, Government Services 

Wanted, Favorable Urbas.n Imnge, Oplmism, Perceived Village Tnitiative, 

Perceived Concentration of Power and Wealth In Village, Headman Orientation, 

[ree of AgriculturaL. Services, Use of Social Services, Religious Knowledge, 

Rellgious Sallen:y, Rcllgiojs Pltatlilsm, fieligious Strictness, Desire for 

Political ParLicipni.ton, Vot.ng Participation, and Politlcai Party Knowledge. 

2. Mass Media Exposure is notable more strongly correlated with the
 

various attItudinol and behavioral, indices from this list than are the 

other four "dynarnic" presumably causal and manipulable) indices investigated -

viz., Geographical. Mobility, Interpersonal Communication, Subjective Poverty, 

and Village Development. 

3- Mass Media Exposure generplly operates in a "modern" direction. 

Moreover, it does not, as Is often charged, seem to be strongly associated 

with such unwanted changes as a more facorable view of the city than already 

exists among tLhe peasantry, increaped demands on the government, augmented 

demands for political participation, excessive optimism, and a jaundiced 

view of village sucial structure. 

*So-called "dynamic" indices!° The rest are labelled "attitudinal
behavioral." indicesa 



4 From this generc, perspect ive, the greatest imptict of Mass Medin 

Exposu.re seems to be in tte c i,. ve renlin - how the person perc'eiven 

the world about him - rather than in the motivational or behavioral. 

realms But tnere are many Imp rfout correlations between media exposure 

and these other areas as we-1 

C, Partial correintionni jechniquf's were used to attempt to ioolate 

the distinctive impaots of Mass V~diki Fq)osure. Geographical Mobility 

and irterpersonal Commx-nocatlon to 4earn what "trade-offs" might be possible 

between them Tnese three indices wepe. bt-rongly correlated with each other. 

I. When such seconj. Drder partil correlations, discounting the
 

inf .uence - two of the three factors tr.d "oiat,i ng the thlrd, were made,
 

the coefficients for Geog-.prji,-R. MobL Iry nn ..lnterperona] Communication 

tur.bled virtutA.l y to zero, - t r Marst x correlations withe R4ei,.xposu.tre 

the attitudinal. and bebrivioraj 1indi-e6 ,,matnid relativeiy strong. 'hus, 

one can perhaps infer th.5 most or tri i heeming infL%.,_nce of' travel and 

interpersonal communJ.--at1oo or. t. se ,rtil..Ades and behaviors comes Prom 

tneir association with mass mo'ia exJpoF,,r- a;nd is not Independently sig

nifI cant . 

D. Important MaE& Media Epoqiire cor ,elb.tions with the other Indices 

remain after the crjtiev.] variab.e ,se., atnd literacy are controlled. This 

anaJ.ysi suggested tn't aos m,,ija, er-posure wa& more infLuential, among 

illiterte than lite.ra.te xr.&, b.At tbe cor-resporiling ditflerence among 

females was not apparent. Similar ompe.risons snow the mass media to be 

more influential among male than among female illiterates, but this tendency 

did not bold up among literates. Altogether, among the four sex-literacy 

groups, the greatest mass media Impact seems to prevail among the male
 

http:lite.ra.te
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illiterates -- an obviously critical group for developmental change in
 

rural Turkey.
 

e. These sex-literacy controls also suggest that maleness works 

against tolerance of deviant behavior and for religiosity, while mass media 

expo.,9Aco, aeems to work for tolerance of deviance and against reLigiosity. 

f. Wtoen we controlled for sex and literacy plus employing second order 

partiI correlations Vor Mass Media Exposure, Geographical Mobility and 

interpersonal Conunication, we still found that the mobility and inter

persona cort-relations with the attitudinal-behavioral indices hovered 

about zero while most of the mass media correlations retained their sig

nifir ance.
 

3 In general., after sex-literacy controls and partialling out the 

associatLon betieen Mass Media Exposure and tjeogr.phicrl Mobility and 

Interpersonal. Communication, Mass Media Ex-posuw- was strongly (roughly 

,300 or better) and positively correlated with Gene':a, Knowledge, Use of 

Social Services [mairy ccmmanication faci.lities), and Political Party 

knwledge. Mass Media Exposure was fairL.y strong..y (.200 or bette.-,) cor

related with CogritivF' YI._ibility (positive correlation) and with Paro

chialism tnegati ,e correlation;, Tt was mode.rate],y ,-.100 o.r, better) 

corre..ted with Communal Responsibility, Communal Efficacy, Personal 

Politiea2l. Efficacy, Political Empathy, Propensity to Innovate, Educational 

and Occupational Aspi.ration, and Perceived 'Village Initiative (positive 

correlations) and with Community Don't Know;n Personal, Don't Knows, and 

External Mistrust (negative correlations). Mass Media Exposure vas not 

importantly correlated with the remainder of the attitudinal-behavioral 

indices. However, for males oni!y, it was moderate.1T 4-100 or better) and 

positively related with Tolerance of Deviance and negatively relate6. with 

Religious Saliency.
 

http:moderate.1T


B. The planner cannot inveit in the mass media in general; he must 

alwaye invest in specific media, and he therefore needs informat'.on about 

the corparative impacts of these specific media, Through crosa-tabula. 

tions we were able to hold exposure to any two of the Lhr,'e nedia constan 

(as well as sex and literacy) while examining the association between the
 

third medium and selected attitudes and behaviors.
 

1. One device for assessing specific media Impacts is to look at
 

how each medium was relAted to our selected indices. In general, we found
 

a significant relationship between the three media (taken separately) and
 

the indices in more than half of the possible cases. By this standard
 

the overall impact of the three media again seems to be quite impressive.
 

a. There is a significant tendency for all three med.ia to affect
 

an attitude or behavior or el,se 
 for none of the media to affect that atti

tude or behavior. In other wrds, we found significantly mort cases than 

one would ex-pect by chance whore all media or no azedia were associated with
 

other indices.
 

b. The newspaper, radio and cinema generally work in the same direc

tion -- i.e., almost always affect attitudes and behaviors in the same way, 

if they jointly azftct them at all. This suggests that there may be ex

cellent media substitutibility opportunities between media.
 

c. The analysis of the indices suggested that the media were most
 

effective in the cognitive realm and least effective with regard to reli

gious orientations.
 

d. Of the zhree major mass media, the cinema seemed to be the most
 

influential and the radio and the newspaper somewhat less influential and
 

about eqaal in their impact. The indices that were associated only with
 

http:informat'.on
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cinema exposure were: Communal Cooperativeness, Personal Political Effi

cacy, Tolerance of Deviance, Government Services Wanted and (lack of) 

Headman Orientation. Only Optimism was associated solely with radio ex

posure and only Religious Knowledge was .associated solely with newspaper 

exposure However, the causal direction seems slightly more uncertain 

in the case of the cinema than for the radio or newspaper. In some com

minitiee, attending the cinema against established village norms may it

self be a manifestation of considerable budding modernity, as well as a 

stimulus to that modernity. 

f. 'Therelationship between cinema exposure and Geographical Mobility 

(travel) is, not surprisingly but import antly. keener than the connection 

of radio and newspaper exposiue with mobility. Both cinema and newspaper 

exposure are associated with Interpersonal Commuication., but radio ex

posure is not. Finally, although radio is the mass medium to which Turkish 

peasants are most exposed, it is also the medium for vbich economic and 

some environmental factors most impinge on exposurn) at the present time. 

2. Specific mass media impacts were alco investigated through exami

nation of 1.02 selected attitudinal. end behavioral items from the survey. 

Specific media were significantly related to these items. across all four 

sex-literacy groups, in more than 40% of the possible cases. 

a. We found an even stronger tendency than with the indices for all 

or no media to be significantly associated with an item. More than one 

might expect, by chance. both mass media exposure and mass media impact 

tend to be "clustered" phenomena. 

All associations are positive unless otherwise stated.
 



-190

b. Again, we discovered a strong tendency for the mass media to have
 

their specific impacts in the sare direction. This was true in about 90%
 

of all possible cases.
 

c. When the few cases of contradictory media influences were examined,
 

there was a suggestion of a pattern whereby the cinema was most consistently
 

"modern" in its impact while the newspaper and radio were occasionally influ

ential in a non-"modern" direction.
 

d. There were a number of cases in which a medium was not significan

tly influential across all four sex-literacy groups, but was significantly
 

influential among two or three of those groups. The newspaper was most in

volved in such partially effective relationships and the cinema least in

volved.
 

e. Illiterates, whc listen to a newspaper being read rather than
 

reading it themselves, were affected by that newspaper exposure certainly
 

no less than literates, although such exposure to the newspaper was, of
 

course, much rarer for the illiterates. The press does have a significant
 

influence on illiterate peasants who manage to get exposed to it.
 

f. For some inexplicable reason, the literates were never a partially
 

affected group; but the other three groups (males, females and illiterates)
 

were all at times those affected by a medium that did not affect all groups.
 

]he sub-graap of males was most likely to be the group partially affected.
 

C. Some particular selected questions from the survey are interesting
 

in their own right.
 

1. There was no apparent relationship between any of the three types
 

of mass media exposure and interest in taking a birth control pill, nor was
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literacy related to such interest, The marked variation in peasant responses
 

to this question that was found was entirely linked to sex differences. The
 

females were much more interested in birth control than the males.
 

2. Radio and newspaper exposure appeared to have no significant re

lationship with the number of offspring the respondent ideally wanted, but
 

those peasants who had been to the cinema were significantly more inclined
 

to want families that were smaller than those desired by persons who had
 

never been to the cinema (sex and literacy controlled, as throughout). Lite

racy was also associated with a desire for fewer children, as was female
 

sex. but, again, the clearest of these associations were those in terms of
 

sex. 
There were no differences in the number of children that respondents
 

with vaiying media exposure patterns actually had, but litezacy and sex, on 

the other hand, were associated with such differences.
 

3. Cinema and radio exposure, but not newspaper, were- associated 

with a greater tendency to feel efficacious about one's ability to affect
 

local government. 
When a sense of efficacy -is vis thea national government 

was examined, no medium, norhowever, mass literacy, had any apparent effect, 

and the males, who felt locally more efficacious them females, now felt less 

efficacious than did the females. On the other hand, both cinema and radio 

exposure -- but not newspaper -. were associated with a heightened tendency 

tto stress national loyalty as something ery important to teach children 

and a greater propensity to name Atatilrk as one of the two persons most ad

mired. 

Thus, 
taking these and other pieces of evidence, we should conclude 

that national allegiance and identification, and also political party sophis

tication, among the Turkish peasantry are markedly enhanced by exposure 

to the cinema and to the radio (but not the newspaper); yet the pervasive 
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sense of powerlessness which the peasant seems to have versus national and
 

other extra-local institutions is not so far significantly mitigated by
 

mass media exposure of any kind.
 

4. There were no mass media differences in the types of criteria the 

peasant said he would use in selecting a job (easiness of the work being
 

the modal response). 
 Bt all three media were independently associated with 

an increased inclination to invest rather than to consume a windfall of 

1,000 ToLo 

5. When those villagers who perceived some innovational conflict in 

their villages were asked with which group they, themselves, usually sided, 

neither radio nor newspaper exposure made any apparent difference to the 

replies, but cinema exposure 1e.s associated with a predilection for the side 

of "new ways" rather than "old ways." 

D. Mass media expos,)re would. seem to affect tbe peasant's evaluation
 

of the mass media themselves and of other gocializing agencies (i.e., agen

cies that are important in teacbing attitudes and behaviors to people)o 

1. Most socializing agencies seem to be very positively evaluated by 

rural Turks. 
 Of the eight agencies about whic..b, inquiries were made (schools, 

coffeehouses, young people's friends thtir,own age, cnities., military ser

vice, newspaper, radio and cinema.,, only two displayed some conspicuous 

degree of negative response .-- the :offeehouse and the cinema, 

2. Those persons -whowere actualy exposed to an agency were more 

likely to view it favorably than those not exposed. Thus, heightened ex

posure to the media in general. and especially to the specific medium involved
 

go hand in hand with a more favorable evaluation of the media on the whole and
 

that specific medium in particular
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*. Exposure to the coffeehouse is associated with a relatively more 

favoral..e view of that institution. However, despite the fact that those 

peasant males who were well exposed to the radio and the newspaper were 

slightly more likely than others to viit the coffeehouse, and despite the 

fact that visiting the coffeehouse is associated with a more favorable view 

of the impact of the coffeehouse on the young, those peasant males who were 

relatively well exposed to the radio (or to the cinema) had a significantly 

greater tendency than others to regard the influence of the coffeehouse as 

bad. 

4.. Virtually no attempt was made in the survey to investigate matters 

related to the content of the mass media. for various reasons. The one ex

ception to this policy was that radio program preferences were probed. 

a. Nearly two fifths of the peasa.ts preferred Tumkish music programs 

most of all and another two fifths preferred news. Obvioasly, most of the 

villagers fell into one or the other of these categorie&. About oxe peasant
 

in eight liked religious programs best, wa-d. no other specific program cate

gory was favored by more than 2% of the respondents, including the govern

ment's "Village Hour." 

b. After sex and literacy were controlledp age, which is not impor

tantly related to most media behavior, wa r evea.ed to be critically related 

to radio program preferences. The prteference for Turkish =sic goes pro

gressively down as age increases., while tht preference for mews goes up. Ix 

general, 'older villagers, literates, and males 'weremore interested in news 

than other villagers. These same characteristics designate the types of 

villagers who are most influential in village decision-making, and there 

would seem to be marked correspondence betweev.their role needs and their 

listening preferences. 

http:peasa.ts


-19 

c. The cinema-exposed peasants were more likely than others to prefer
 

Turkish music, and those well exposed to the newspaper were more likely to
 

prefer news. This finding corresponds ith several others indicating that
 

there seems to be more of an escape or entertainment aspect to film atten

dance and more of an information seeking aspect to newspaper exposure. How

ever, while "escaping" the peasant may be powerfully influenced in a modern 

direction. In fact, current media use in many developing societies has been 

criticized by some experts as having too little entertainment value as coating 

for its developmental messages. As two French experts have said of tele

vision, "o . once television ceases to entertain it will cease to interest 

the (peasant) viewers, and so to educate them-" 

d. Both cinema and radio exposure were significantly associated with 

reduced amounts of interest in religious programs. 

e. An investigation was made of the influence on attitudes and be

haviors of the place whe2re the peasant usually listened to the radio. The 

frequency of radio listening, as well as our old favorites sex and literacy, 

was controlled in this investigation. 

1. Frequency of exposure was strongly associated with variations in 

the usual place of listening. Those who listened daily were also those who
 

usually listened in their own homes. And, we again found that women rarely 

listened in a public place like the coffeehouse; most female listening oc

curred in their own 'homes or in another villager's home. There was scant
 

association between frequency of radio e:cposure and type of program preferred.
 

2. On the whole, and to our mild surprise, we found that the radio
 

listening locale of our respondents seemed to have few associations with
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peasant attitudes and behaviors. Listening setting seemed to make little 

difference to media impact. 

3- One interesting question is whether radio .listening seems to draw 

village males to the coffeehouse (where some perso-as argae, too mueb un.. 

productive time is spent). Our data generally indicate that males who uu... 

al.y i.sten to the radio in a public place 'normal1y the ,.offeehauae: visi.t 

the coffeehouse o.ly very slightly more often tham those males who usually 

lsten to the radio elsewhere. 

4. There are some few signs that those peasants Who usually listen 

to the radio in their own homes are more "modern" in attitade and. beha-vior 

tbx. ttos,, who o.rdinarily ]..Ieter in a, public pi.ace, and that toose wbo Us

ter Jn anot oer id Il.age I i u-meo .oweve.r, t.bese listening l.oce,.lee &Io :'in 

pa:x&t.e. to obvious differences in economic Rt.&tus, so tet we mu..t .. 

uncertain as to whether 5.1-ffe'rFnces in l.o(a-.e o:r rlifftrerc, i:, ffl.]e'ce 

are more responsible for thic tendency. 

A. Few Additional Conc-Lh aon s 

We have inserted Int-o tne main body of t.is report a u,.mbe.,- of inr.er

pretatlons and concl.,siionri prompted by the s.,vey data, T-c tni space 

we mexel.y wis to ad.d a.few geners..i obse,-'ati.lns, not so cooveriently 

.ingl to tqe specifi- rPea.rcb finding, We p:obel-9 .do not t awe to po t 

out that this docoment does not pixrport to be a f. e.:ad gine: iL.c:uaion 

of the role of the mass mecia in national derelopment, R.ttbejr it is a 

report of the fining., from a specific. research proJect, that r-!]Late to 

the mass media and ruxal. development in Tuxkeyo We should. aggtat that, 

despite our occasional qite general or theoretical commenta*, t.2ii report can 

be read with profit in conjunction 'with more comprehensive tr.eatments sagb 
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as Wilbur Schramm's Mas Media and National Development. 

Our data seem to sbw that the mass r'edia in Turkey have a broad and
 

important impact on many ettitudes and behaviors of the nation's peasantry.
 

Although exactly comparable data are unavailable, even in the much-researched
 

United States, it would seem that the impact of the mass media in rural
 

Turkey might be greater than their impact in many developed societies.
 

We should suggest, as a few others have already done, that such a
 

finding, if true, is entirely plausible according to existing commnica

tion theory. We should expect the media to be more influential in devel

oping societies than in developed societies. In some ways, the planner in
 

a developing society cam expect to get more mileage from the mass media as
 

a developmental instrument than can the planner in a developed society. 

It is a generally accepted proposition, buttressed by much empirical
 

evidence, that producing attitudinal change via the mass media is quite
 

difficult. Established values and perceptions are hard to budge, and this 

is true whether the lever used is that of the mass media, interpersonal
 

communication, the educational system, or any other agency. The mass media
 

would, in fact, by their nature seem to be relatively disadvantaged in
 

working attitudinal change, since subtle adjustments for particular
 

audiences signalled by communication feedback are particularly difficult for
 

a mass medium, yet such adjustments seem critical for persuasive success 

versus resistance.
 

At the same time, it is no less generally known that the media can 

be much more effective in initially forming attitudes than changing them
 

once they are set. We should argue that attitude formation looms particularly 

large among the changing peasantry of a developing society. Through the 
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why people adopted it by direct questioning or analysi; of their backgrounds
 

and communication contacts. The obvious difficulty is that people may be very
 

poor analysts of why they adopted an innovation. They probably are biased
 

toward the more proximate and specific stimuli and slight the temporally
 

more remote or more general stimuli. The mass media would probably fall into 

the latter class.
 

Secondly, diffusion research has naturally so far concentrated
 

largely on a few highly specific, easily identifiable inncvations, such as
 

pesticides, fertilizers,, ne crop varieties, boiling water, medical use of
 

certain drugs, etc. 
 It is still very much a moot point whether more complex
 

bundles of behavior diffuse In the 
same fashion as these basically technological, 

rather specific innovations. Moreover, diffusion research has shown that
 

even for innovations of this type, the mass media do seem to play a vital role
 

in what is called the "awareness stage" of the adoption process. 
It seems
 

rather foolish to single out merely a later stage of a total process and
 

attach over-riding importance to it, 
as some people seem to do when arguing for
 

the greater significance of interpersonal communication compared to the mass
 

media. If contemporary research is agreed upon anything, it is on the fact
 

that both the mass media and interpersonal communication are integral parts
 

of the diffusion process, one no less essential than the other.
 

This last comment is perhaps better put another way. When Mehmet 

says that he began to use fertilizer because Abmet recommended it, he is at
 

best merely furnishing the ultimate entry in a long causal record. 
One can
 

inquire as to why he accepted Ahmet's recommendation when others did not.
 

Pretty soon one is led to consider the notion of a relative readiness for
 

innovation or propensity to innovate, and the concept of a favorable climate 
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which increased exposure reduces development
exposure-per-time point, after 


orientation. Perhaps this point is so distant th,t Turkey never need worry
 

But one cannot help but. think that some slum dwellers in large
about it. 


cities all over the world have passed that point, and we mention it simply
 

because we think the hypothesis warrants further investigation.
 

A Few Policy Recommendations 

We make any policy recommendations only with diffidence and reluztance. 

The reason is the timidity of the scholar, but awarenessfor this not our 

of the fact that information of the type prePented in this report is but
 

one element, albeit an important and hitherto lacking one, in the overall 

policy formula. Both knowledge of broad social and knowledge of other facts 

about the social system than those coNered in our survey are necessary. The 

latter is particularly vital. For eyample we should ri.ommend that a 

i.2tLral Extension ServiceRural Communications Office be set up in tor 

or in the Community Developneut Program. The fVaction of this Rural 

Communications Office would be to conduct coutimuing investigations of
 

improved ways to communicate developmental messages to village Turkey. Its 

personnel would try to asce:'tain, for example) if the mout effective strategy
 

for informing peasants about a mew crop was di fferent from the most
 

effective strategy for Informivg them about a vocational. course or about
 

that woul'd deter 'lrbam migration. Ofovercrowded conditions In cities 

course, this office should have the closest possible connection with field 

workers -- hence its official location.
 

Now, if we make such a recommendation, without having made a separate
 

study of the Turkish goverzmental and private apparatus for rural communication 

(which we have not done), we might easily be informed that such an office was 
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strongly its consideration 2O. 
 A draft of the details of what a major rural
 

mass media investment progran, should look like would, of course, have to
 

be adumbrated prior t( such consideration, We urge this course even at the 

expense of other programs, for we feel. it enhances the probability of
 

success of virtually all. other efforts, from cooperatives to canning.
 

2. The 19. An~nual Programme states 
that until the target of nation

wide reception of at least one national radio station is achieved and until
 

radio programs reach a Ligber standard (in what sense?), 
",.o the introduction 

and operation of television. which is expensive, will not be considered." We
 

should recommend a thorough re-discussion of that decision in light of
 

current eperience with television in other societies. * Television is 

indeed expensive, and if it is emp]oyed as an elite toy, sacrifice of scarce 

resources 
for it is untthtkiable, BA +n.e pomire of television is so great,
 

properly employed, that T,.key may not b4 
abj.e to afford not to use it.
 

We refer to :r'ial tevi.usion used by dav as i massive adjunct to the
 

strained supply of competent r.sa teacte'7 
 and by night as a form (non-.
 

didactic) of adult education. mi 
 the .9ar-eyWrAte Physics Film Experiment,
 
Turkey already has some concyete evidence for the effec tiveness of films as 
a
 

teaching aid. 
In the data from the .Rurs,..1 IAvrtlopment Research Prcject we have 

provided much evidence of the impact of le.rg ly commercial.. entertainment

oriented films. Television moaL.1d setm to ba,! el*L.
the advantages of the 

cinema. A carefull~y planned program of telenision instruction, augmented by
 
the formation of village "tele-clubs," seems 
 to hold the promise of working 

fundamental changes in rural. Turkey. We recommend that a task force be set up 

to examine the experience of France, Japar., India and other countries that
 

have tested rural television, and to examine all other 
evidence relevant
 

*"The willingness of developingi countries to exclude TV entirely for fiscal
reasons, attests to the fact that few non-Communist cou.ntries have assigned to
the development of the mass media the same.
significance they have to steel mills
roads, rail.roads, and dams." 
 Pool, loc.clt., p-235. 
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-I
to a renewed deoision on the potentiality of television for rural. arkayo 

Should the decision on the use of television again be negativev 'we recommend 

that. the committee also investigate thae possibility of forming rural film 

clubs and eA associat,d pxod,:tion :up to c:,-rste app:ropriate films for I 
lural purposes. Some device for employing thie pow.-rfal audio-visual medium 

no'! cxea ve'ly amo:ag the peasantry must be faino 1 
3 A careful3. sexct must be made for additiona]. ways to link the rural 

maini m.-jla with inte.rperrione.j comunication ,tructuxeo W.ether television 

Ii st, ,:rtd or not, a. organ .zation of Ra:!al iadio Fo.:w ebould be created°.. 

Th-ea irvo.Lwes. amoug other taings, v.sing communi-y dtevelopment workers, 

vl.]il.5oge s&6 te:, ptople, xrengt organized¢ool oT' simila to and caoaduot . 

.roump 2. , r;e vio 'e.a:.ti.,:e mo:re: g, to ti-,, p:'ogremno a racbn likely 

to :espond tc . px.t-dr v..C :...f dv'.nc.e tbi~gsato:siag, A'ag..6i.,lg 

to look for in tne progx rB ad i.f they p3,,;:'v.cipate Ir. a di.vcA.sioa of the I 
program &ftS:v.nd. &uc. ar org,,iati.o- Ftx,31 to pouXr. te go'vetnment 

Vitt a reglsr Source of infoz~matio, aboc.t -,..tions to prog~raMio. 

It i.s a 'iay of adjusting the often too geurm-a .ze6, mass med,', mes age to the 

characteristics of a psxtici.la.&smel], au...n! o :'t pe.rfidt? the peasant 

listener to chexige hie beth ,vi or 44ithor)- goi, g &.g;,nttn.c group -. if tthe 

grozup as 'w.ole to .ovr:', te tensionsa deciaerr c.tage. t. e of the 

mar meti.a serve to . tne mov ..eff,.ctiiebei s of tbh vil.lage level 

offci,,l., teacher or age:ss+ by aleiatin home o? ".b.e trib:l.e . nse of 

i.olation and cultur. dep:.,ivation that iuch a person feels 42nen ':exiled" to 

a vil.lage) and by keeping him informed of rew happe.ungia ootside his 

particuLax area. Linked to therse 'uxa 3.,dlo Fo:,mf is a s:. .al:., mimeographed 

newspaper to keep the gro up leader jnform,e about forthcoming pcogrsr a.d 

7'i
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their points of intere - and importance.52 

4. As presently c.enstituted., the Turkish mass media seem basically 

to cater to an elite at'ience. We recommend that attention be given to 

developing at least som,. additional radio programs more suitable for peasant 

consumption. We partic :arly urge more peasant participation programs in which 

villagers are interviewe. have their villages described, can request music, etc. 

Roving rural radio reporters would seem to be a wise and not exorbitantly
 

expensive innovation. Ix all such efforts, a strong attempt should be made
 

to get ordiDary rural. people actively involved in the program, not as a
 

rotating sample of that population., but to remove at least some of the elite
 

cast that mich broadcasting seems presently to have.
 

5. Several times in the couirse of this report we have had occasion to 

lament the lack of importart statistics on the mass meiia in Turkey. We 

recommend that a competent group from those agencies of the Turkish 

Government most directly concerned plus a representation of outside experts 

in the field of communications sc.-.tinize the types of data currently 

being collected and me.e "ecommeaations fo.- essential improvements. 

6. The government will. b- able to assess the role of the mass media 

in Turkish urban and T.ral development oaLy if it provides itself with a 

continuous supply of pertinent informat.on. This information must be of 

various types, ranging from narrowly foc'!ssed experiments for testing limited 

but im;ortant hypotheses to broadly based national surveys like the Rural 

Development Research Project. In this conanection, we hope that it is not 

invidious to recommend that the original. plan. to use the 1962 data collection 

52These fanm radio forums and tele-clubs are described in detail in a 
series of works published by Unesco. Press, Film and Radio in the World of 
Toda, Series and Reports and Papers on Mass Communication Series. 

http:informat.on
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as the ,irst half of a combined trend and panel study of social ceange in 

Turkey )econlaued. This plan called for a repeat of the data-gatherilng 

after the original data had been fully analyzed ands.roud !.968 ox 1969. 

In the seconddigested and af er an appreciable time period had passed. 

.f of ttbe original sample (i.eo. the same respondents)
rezearcb phase, 


wed., and the othex half of the same total number of
'wviAAl be ,-intex 


ed to draw a new and more up-to-date sample. still
iaterviews would be 

la'ge e for, detae-d ,naCLysiso We eho-ld ncw reaommend that the 

coverage be extended to c. de .national sample of #11 Tztk92 not just 

rux&. Tuvkao The reds-alting increase in costs would.not be great, and the
 

i.*ocrease in Fignificant ivIformation woixlE. be tellng
 

We shall cal.l an axbitr.ry "alt to t[.uie policy renowrndstions at 

ttis point. F.t.xtex recommend.ti.onz v,o.iget p.-,'gsa-I r; y more detailed 

and become progressively more uncertaiv in the abreoc! of p:-ecise knowledge 

c'yren.t strutunte of .uaiiey: .a med.1, effo:.ot F,:ttther.Zmore awof thv 

previous iy indicated, ve -' -1 thst poliv z-2ommenda.o4 if they are truly 

desired, can best be con-structed after ',e obtain. ,.eactiova to this report. 

Fina.1ly, the substantive portvtola of the retport Seem to us to contaix mSAy 

obvious policy implicatioks that need. no flat .a,2.onnl' . 

http:z-2ommenda.o4
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Appendix
 

Table 1
 

Partial Correlations of Mass Media Exposure Index with Selected Indices (after
 

allowing for Mass Media Access), by Total Sample, and Sex and Literacy Groups
 

Total Males Females 
Indices Sample Lits. Illits. Lits. Illits. 

Geographical Mobility .456 .318 .230 .297 .297 
Interpersonal Communication .435 .107 .215 .038 .070 
Subjective Poverty -.182 -.121 -.092 -.134 -.070 
Village Development .031 .049 .099 -.156 .031 

Communal Responsibility .177 .119 .152 .116 .091 
Communal Cooperativeness .236 .034 .107 .060 .119 
Communal Efficacy .126 .116 .116 -.027 .105 
Personal Political Efficacy .265 .174 .147 .106 .147 
Community Don't Knows -.328 -.152 -.222 -.204 -.188 
Personal Don't Knows -.142 -.140 -.192 -.141 -.129 
Political Empathy .329 .161 .266 .264 .119 
Tolerance of Deviance .011 .062 .078 .085 -.020 
Parochialism -.430 -.214 -.247 -.302 -.246 
External Mistrust -.173 -.091 -.157 -.127 -.115 
Propensity to Innovate .191 .114 .190 .102 .111 
Cognitive Flexibility .371 .233 .337 .286 .202 
General Knowledge .494 .269 .363 .371 .240 
Educ. & Occup. Aspiration .223 .148 .207 .195 .198 
Social Wants .163 .064 .114 -.007 .120 
Favorable Urban Image .041 -.019 .011 .025 .016 
Optimism .163 .104 .098 .032 .071 
Perceived Village Initiative .227 .160 .178 .083 .202 
Perceived Concentration of .... 032 .043 .033 .099 .061 
Headman Orientation -.063 -.027 -.088 .033 -.002 
Use of Agricultural Services .121 .072 .161 n.a. n.a. 
Use of Social Services .595 .384 .398 .447 .289 
Religious Knowledge .196 .018 .031 .038 .085 
Religious Saliency -.003 -.136 -.082 .004 -.036 
Religious Ritualism -.025 -.076 -.002 .024 .038 
Religious Strictness .032 -.091 -.030 -.054 .004 
Desire for Political Participation .097 .071 .133 -.005 .010 
Voting Participation .021 .012 .133 .001 .100 
Political Party Knowledge .549 .303 .342 .413 .246 





Appendix A
 

Brief Description of the Data-Gathering Methods
 

of the Rural Development Research Project
 

The basic population of interest for the Rural Development Research
 

Project was the Turkish peasantry -- the inhabitants of the more than 35,000 

villages of Turkey who comprise nearly three fourths of the nation's popu

lation. Adopting the Turkish legal definition of a "village," the survey 

sought a sample of all Turks, sixteen years of age or over, resident in 

comunities under 2,000 in population and governed according to the Turkish 

Village Law. Itinerants, the institutionalized, those in military service,
 

and those mentally or physically incapable of responding to an interview 

were excluded from the defined population.
 

villager, not theThe fundamental sampling unit was the individual 

family or the household head. Even so, the study was constructed so that
 

there would be three separate samples rather than merely one sample of the 

peasantry. Five-person interviewing teams (each containing three men and 

two women) traveled to 458 different villages, completing in each case 

a separate schedule of information about the village as a whole, thus pro

ducing, after some statistical adjustments, information about a sample of 

a random sample of approximatelyTurkish vil.ages. .In each village visited, 

15-16 individual peasants was inteivieved, providing information from a 

national sample of Turkish villagers. Finally, in addition to these inter

views with a "regular" sample of villagers in each village, our teams were 

to obtain a series of elite interviews in every sampledalso instructed 

with the villagevillage. These additional elite interviews were four: 1) 

headman (muhtar), 2) with the village religious leader (hoca or imam), 
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3) with the wife (if any) of the headman, and 4) with the wife (if any) 

of the religious leader. Thus, the investigation was constructed to yield
 

a regular sample of Turkish peasants nationally representative of all Turkish
 

villagers, an elite sample of certain formal village leaders and their 

spouses, and a sample of village communities as discrete social units. 

The sampling design was a two-stage cluster sample, with the first 

stage unit being villages and the second stage unit being villagers. The 

village information forms from the then-Just-completed 1960 Turkish popu

lation census were secured from the Turkish General Directorate of Statistics. 

These provided a sampling frame listing all 35,O0.villages in the nation
 

along with the location and population of every listed community. Three
 

bases of stratification were simultaneously applied to these villages:
 

regional location, proximity to an urban center, and population size. The 

first two stratification criteria produced fourteen strata when combined.
 

Then, village size was taken into account in the fullest way possible by
 

giving each village a probability of entering the sample proportionate to 

its size. In addition to accuracy, a cogent reason for using a propor

tionate sampling scheme was that for analytic and administrative reasons, 

we wanted to have an approximately constant number of respondents in each 

village. 

The desired sample size was deliberately set quite large -- approxi

mately 6,500 in the regular sample and another 1,500 in the elite sample. 

Altogether, 4 5 8 villages scattered over every one of Turkey's sixty seven 

provinces were visited. These villages were selected randomly, within .the 

criteria dpscribed above. A full list of the appropriate potential re

spondents for each village was created, and the 15-16 respondents to be
 

interviewed were drawn from this list by systematic sampling from a randomly
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selected starting point. The respondents were then assigned to the inter

viewers of each team randomly, so that we used what is technically called
 

an "interpenetrated" sampling design, with the main exception that female 

respondents were interviewed only by female interviewers and male respond

ents only by male interviewers. The total sample of regular and elite re

spondents was also randomly divided into two independent sub-samples, one 

obtained during the first month of field operations and the other obtained 

during the second month. This device permits an additional check on certain 

types of possible error in the survey. 

Overall, 94.8% Of the designed sample was interviewed. The refusal 

rate was less than one per cent. This high rate of return was maintained 

with relatively little variation in all regions of the country and over 

both independent sub-samples. The data were collected by approximately 

sixteen five-person interviewer teams in July and August of 1962 and coded 

in Turkey. The data analysis reported herein has been done at the Compu

tation Center, Massachusetts Institute of Technology, whose assistance 

is gratefully acknowledged. Further information regarding the methods of 

research can be obtained from Report No. 1 of this series, or from 

Frederick W. Frey, "Surveying Peasant Attitudes in Turkey," Public Opinion 

Quarterly (Fall, 1963). 


