
AGENCY IFOR INTKRNATIONALIOEVKLOPMC14T FOR AID USE ONLY A 
WASHfNGITON, D. C. 20628

BIBLIOGRAPHIC INPUT SHEET 
A. 1"AIMARY 

1. ,UIIJECT Agriculture AE30-0000-G831
 
CLASSI. 

FICATION SIECONDARY
 

Development--Turkey
 
2. TITLE AND SUBTITLE 

Rural Development Research Project,index construction and validation
 

3. AUTHOR(S) 

Kessler,A.R.; Rothchild,J.E.; Frey,F.W.
 

4. DOCUMENT DATE i 5. NUMBER OF PAGES 6. ARC NUMBER 
1967I 156
p. ARc TU301.35.F893
 

7. REFERENCE ORGANIZATION NAME AND ADDRESS 

MIT
 

6, SUPPLEMENTARY NOTES (Sponloring Organization# Publisherle Availability) 
(In Rural Development Research Project,rpt.no.2)
 

9. ABSTRACT 

10. CONTROL NUMBER 
I1.PRICE OF DOCUMENT 

PN-AAC-553 

12. DESCRIPTORS 
13. PROJI-'CT NUMBER 

Index terms Surveys

Sampling theory Turkey 
 14. CONTRACT NUMBER 
Statistical samples 
 CSD-811 Res.
 
Subject indexing Is. TYPE OF DOCUMENT 

AID 56901 14o741
 



IIDEX CONSTRUCTION AND VALIDATION
 

Report No. 2
 

Rural Development Research Project
 

Allen R. Kessler, Joan E. Rothchild and Frederick W. Frey
 

Center for International Studies
 
Massachusetts Institute of Technology
 

Cambridge, Massachusetts
 
1967
 

Sponsored jointly by the Government of Turkey and the United States Agency
 

for International Development. Published quotation, reference, or other use
 

of these materials permitted only with the express written permission of the
 

author and the sponsors. The interpretations and opinions expressed herein
 

are solely those of the author. Neither the Turkish State Planning Organi­

zation nor USAID endorses the opinions expressed by the author. The sole
 

role of the SPO and USAID relating to this report is that of reviewing it
 
prior to publication.
 



LIST OF TURKISH PEASANT SURVEY INDICES
 

Variable 
Number Reject* 

481 9 

482 X 

483 X 

484 9 

485 9 

486 9 

487 X 

488 X 

489 9 

490 9 

491 9 

492 X 

493 9 

494 X 

495 9 

496 X 

497 9 

498 X 

499 X 

500 X 

501 X 

502 X 

503 X 

504 X 

505-513 


514 9 

515 9 

516 9 

517 9 

518 9 

519 

520 

521 

522 X 

523 X 

524 9 


Column 

7-1 

7-2 

7-3 

7-4 

7-5 

7-6 

7-7 

7-8 

7-9 

7-10 

7-11 

7-12 

7-13 

7-14 

7-15 

7-16 

7-17 

7-18 

7-19 

7-20 

7-21 

7-22 

7-23 

7-24 

7-25 to 7-33 


7-34 

7-35 

7-36 

7-37 

7-38 

7-39 

7-40 

7-41 

7-42 

7-43 

7-44 


Range 

0-8 

0-4 

0-6 

o-6 

0-5 

0-8 

o-8 

0-9 

0-8 

0-6 

0-3 

0-9 

o-4 

0-5 

0-4 

0-9 

0-3 

0-3 

0-4 

0-6 

0-9 

0-5 

0-9 

0-9 


0-8 

0-5 

o-8 

o-8 

0-8 


0-2 

0-8 

0-8 


Index 

Communal Responsibility
 
Personal Political Efficacy (unrevised)
 
Political Empathy
 
Tolerance of Deviance
 
Religious Strictness
 
Favorable Urban Image
 
Geographic Mobility (unrevised)
 
Mass Media Exposure
 
Interpersonal Communication
 
Economic Status (revised)
 
Subjective Poverty
 
Politicization
 
Village Isolaticn
 
Village Establishments
 
Village Governmental Contact
 
Village Social Services
 
Use of Agricultural Services
 
Propensity to Innovate
 
Perceived Concentration of Power & Wealth
 
Optimism
 
Government Services Wanted
 
Headnan Orientation
 
Personal Don't Knows (revised)
 
Community Don't Knows (unrevised)
 
Voting Statistics
 

Village Mass Media Access (revised)
 
Cognitive Flexibility (unrevised)
 
Exposure to Change (revised)
 
Attitudinal Modernity (rcvised)
 
Village Development (revised)
 
Basic Control Cell
 
Decile - Percent of Literates in Village
 
Mass Media Exposure Types
 
Desire for Political Participation
 
Perceived Village Initiative
 
Occupational & Educational Aspiration
 

(revised)
 

"9" indicates that some respondents have been dropped from the index. "X"
 
indicates that no respondents have been dropped.
 



LIST OF AURKISH PEASANT SURVEY INDICES -. ontinued
 

Variable
 
Number Reject* 


525 X 

526 X 
527 X 

528 X 

529 X 

530 X 

531 X 

532 X 

533 X 

534 9 

535 9 

536 X 

537 X 

538 X 

539 9 


Column 


7-45 

7-46 

7-47 

7-48 

7-49 

7-50 

7-51 

7-52 

7-53 

7-54 

7-55 

7-56 

7-57 

7-58 

7-59 


Rage 


0-7 

0-6 

0-5 

0-8 

0-8 

0-8 

0-5 

0-9 

0-5 

0-5 

0-8 

0-3 

0-9 

0-9 

0-8 


Index
 

Communal Cooperativeness
 
External Mistrust
 
Use of Social Service
 
Voting Participation
 
Religious Ritualism
 
Religious Saliency
 
Political Party Knowledge
 
Parochialism
 
Religious Knowledge
 
Communal Efficacy
 
General Knowledge (revised)
 
Persona]. Political Efficacy (revised)
 
Geographical Mobility (revised)
 
Community Don't Knows (revised)
 
Cognitive Flexibility (revised)
 



SURVEY INDICESITEMS IN TURKISH PEASANTLOCATION OF 

. . . . 2-20 thru 2-24 . .Communal Responsibility
481 
• 2-54 thru 2-56, 3-27
 

Personal Political Efficacy (unrevised)
482 

. . . .. 3-19, 3-21, 3-23 . . .483 Political Empathy 

. . . . . . . 3-33 thru 3-38 
484 Tolerance of Deviance 

. . . .. 3-54 thru 3-58 . .485 Religious Strictness 

. . . . . . . 2-25 thru 2-32 
486 Favorable Urban Image 

1-1 thru 1-3, 1-23 . . .(unrevised)487 Geographical Mobility 
. . . 1-6, 1-9 thru 1-11 .Mass Media Exposure
488 	 . . . .
 

. . . 1-12 (males only), 1-14, 1-18,
. .489 Interpersonal Communication 1-35, 1-36 

? . . . . . . . 1-47 thru 1-50 
490 Economic Status 


. .. 2-40 thru 2-42 . . .. .491 Subjective Poverty 


. .. 3-42, 4-65 thru 4-69 .. .. . .492 Politicization 

. . . . . 5-27, 5-28, 5-31, 5-33, 5-35,
 

493 Village Isolation . . . 
5-37 

. . . . 5-68 thru 5-70, 5-72, 5-73 .. .494 Village Establishments 

. . . . 6-48 thru 6-55 
495 Village Governmental Contact .
 

. . . . 5-44 thru 5-67
 . . .496 Village Social Service 


497 Use of Agricultural Services
 
. . . . . . 1-68 thru 1-70
 

(for male farmers only) 

. .. 2-4, 3-15, 3-16
 . .. .498 Propensity to Innovate 


499 Perceived Concentration of Power
 
.. . 2-45, 2-50 ... ..
and Wealth . .	 2-46, 2-61, 3-14 .. 
.....
500 Optimism .. 


2-5 thru 2-8, 2-10 thru 2-14
 . .*. . 
501 Governmental Services Wanted .
 

1-13, 2-15, 2-16, 2-52, 2-59
 . . 
Headman Orientation .502 . . . .	 . 

2-38, 2-63, 2-65, 2-72, 3-13, 3-14,
 . .. ....503 Personal Don't Knows 
 3-17, 3-40, 3-53 

1-60, 1-71, 1-74, 2-2, 2-15, 2-46,
 .(unrevised)
504 Community Don't Knows 2-47, 2-49, 2-59
 

. . 5-48, 6-44, 6-45
 . .. .514 Village Mass Media Access 


. . . 7-3, 7-4, 7-18, 7-23, 7-24
 
Cognitive Flexibility (unrevised)
515 


. .. 7-8, 7-9, 7-13, 7-15, 7-57
 .. .. .516 Exposure to Change 

7-1, 7-3, 7-4, 7-12, 7-18, 7-23,
.. .. .. .517 Attitudinal Modernity 
 7-56, 7-58 



LOCATION OF ITEMS IN TURKISH PEASANT SURVEY INDICzS - continued 

518 Village Development . . . 7-13, 7-14, 7-16, 7 -34 

522 Desire for Political Participation . . . 2-57, 2-58 

523 Perceived Village Initiative ..... 1-71, 1-74, 2-2, 2-3 

524 Educational and Occupational Aspiration . 2-66, 2-67, 2-69 thru 2-71 
(treated as one variable) 

525 Communal Cooperativeness . . . . . . 2-17 thru 2-19 

526 External Mistrust . . . . . . . . . 4-11, 4-13, 4-14 

527 Use of Social Services . . . . . . .	 1-62 thru 1-66 

528 Voting Participation . . . . . . . .	 3-42 thru 3-44 

529 Religious Ritualism . . . . . . . .	 3-48 thru 3-51 

530 Religious Saliency . . . . . . . .	 2-35, 2-63, 2-64, 2-69, 3-8, 
3-10, 3-13, 3-28
 

531 Political Party Knowledge . . . . . .	 4-65 thru 4-69 

532 Parochialism . . . . ...... 	 1-13, 2-48, 2-58, 2-72, 3-8, 

3-10, 3-29, 3-46 

533 Religious Knowledge . . . . . . . .	 3-59 

534 Communal Efficacy . . . . 0 . . . .	 (1-60) 1-61, 2-49 

535 General Knowledge . . . . . . . . .	 4-12, 3-59, 7-51, 7-58 

536 Personal Political Efficacy (revised) . .	 2-54 thru 2-56 

537 Geographical Mobility (revised) . . .. 	 1-1 thru 1-4, 1-23 

538 Community Don't Knows (revised) . . . .	 1-60, 1-71, 1-74, 2-2, 2-15, 
2-16, 2-46, 2-47, 2-59 

539 Cognitive Flexibility (revised) . . . .	 7-3, 7-18, 7-23, 7-58 



INDEX TRICHOTO4IZATIONS (LOW, MEDIUM, HIGH)
 

FOR CROSS-TABULATIONS, SUBSAMPLES I AND 2
 

Var. Punches (and total sample %)
 

No. Column Index High Medium Low
 

481 7-1 Communal Responsibility 5-8 (38%) 3&4 (29%) 0-2 (33%) 

482 7-2 Personal Political Efficacy 3&4 (29%) 2 (37%) O&l (35%) 
(unrevised) 

483 7-3 Political Empathy 5&6 (22%) 3&4 (45%) 0-2 (32%) 

484 7-4 Tolerance of Deviance 5&6 (29%) 2-4 (36%) O&l (35%) 

485 7-5 Religious Strictness 5 (35%) 4 (3%) 0-3 (26%) 

486 7-6 Favorable Urban Image 8 (29%) 7 (33%) 0-6 (39%) 

487 7-7 Geographical Mobility (unrevised) 4-8 (32) 2&3 (43%) O&l (25%) 

488 7-8 Mass Media Exposure 5-9 (32%) 2-4 (31%) 0&l (375) 

489 7-9 Interpersonal Communication** 5-8 (36%) 3&4 (35%) 0-2 (29%) 

490 7-10 Economic Status 5&6 (19%) 3&4 (40%) 0-2 (41%) 

491 7-11 Subjective Poverty 3 (34%) l&2 (37%) 0 (29%)
 

492 7-12 Politicization 7-9 (26%) 5&6 (25%) 0-4 (50%)
 

-
493 7-13 Village Isolation* 3&4 (29%) 2 (27%) 0&l (44%) 

494 7-14 Village Establishments 4&5 (22%) 2&3 (42%) O&l (36%) 

495 7-15 Village Governmental Contact 3&4 (39%) 2 (25%) O&l (35%) 

496 7-16 Village Social Services 5-9 (25%) 3&4 (32%) 0-2 (43%) 

497 7-17 Use of Agricultural Services* 2&3 (32%) 1 (34%) 0 (34%) 

498 7-18 Propensity to Innovate 3 (12%) 2 (50%) O&l (38%) 

499 7-19 Perceived Concentration of Power 2-4 (43%) 1 (32%) O (25%) 
and Wealth 

500 7-20 Optimism 5&6 (33%) 4 (27%) 0-3 (41%) 

501 7-21 Government Services Wanted 9 (54%) 7&8 (30%) 0-6 (17%) 

502 7-22 Headman Orientation 4&5 (28%) 2&3 (44%) 0&l (28%) 

503 7-23 Personal Don't Knows 2-9 (12%) 1 (27%) 0 (61%) 

504 7-24 Community Don't Knows (unrevised) 2-9 (20%) 1 (24%) 0 (56%) 

Percentages are rounded off to the nearest percent. 
For indices with rejects,,
 
percentages are based on the total non-reject sample.
 

Indices not the same for males and females.
 

Higher score indicates less poverty (491) and less isolation (493).
 



INDEX TRICHOTOMIZATIONS (LOW, MEDIUM, HIGH)
 

FOR CROSS-TABULATIONS, SUBSAMPLES 1 AND 2
 

- 'continu:d -

Var. Punches (and total sample %) 
No. Column Index High Medium Low
 

514 7-34 Village Mass Media Access 5-8 (34%) 3&4 (35%) 0-2 (31%)
 

515 7-35 Cognitive Flexibility (unrevised) 4&5 (3c%) 3 (29%) 0-2 (41%)
 

516 7-36 Exposure to Change 6-8 (2W%) 4&5 (35%) 0-3 (365) 

517 7-37 Attitudinal Modernity 6-8 (21%) 4&5 (45%) 0-3 (35%) 

518 7-38 Village Development 6-8 (30%) 4&5 (31%) 0-3 (39%) 

522 7-42 Desire for Political Participation 2 (40%) 1 (4C%) 0 (201) 

523 7-43 Perceived Village Initiative C&l (24%) 2 (40%) 3-8 (36%) 

524 7-44 Occupational and Educational 2-8 (42%) 4&5 (31%) 0-3 (27%) 
Aspiration 

525 7-45 Communal Cooperativeness 7 (73%) ---- 0-6 (27%)-----­

526 7-46 External Mistrust 1-6 (27%) 0 (73%) 

527 7-47 Use of Social Services 3-5 (24%) l&2 (52o) 0 (24%) 

528 7-48 Voting Participation 8 (24%) 5-7 (43%) 0-4 (33%) 
529 7-49 Religious Ritualism 7& (16%) 6 (47%) 0-5 (33%) 

530 7-50 Religicus Saliency 2-8 (28%) 1 (34%) 0 (39,)
 

531 7-51 Political Party Knowledge 3-5 (32%) 1&2 (29%) 0 (39%)
 

532 7-52 Parochialism 5-9 (23%) 3&4 (33%) 0-2 (43,)
 

533 7-53 Religious Knowledge 5 (58%) 1-4 (15%) 0 (27%) 

534 7-54 Communal Efficacy 3-5 (21%) 2 (33%) U&l (46%) 

535 7-55 General Knowledge 7&8 (32%) 5&6 (34%) 0-4 (35%) 

536 7-56 Personal Political Efficacy 3 (15%) 2 (42%) 0&l (43%) 
(revised) 

537 7-57 Geographical Mouility (revised) 5-9 (25%) 2-4 (48%) 0&1 (27%) 
538 7-58 Community Don't Knows (revised) 2-9 (17%) 1 (23%) 0 (5%) 

539 7-59 Cognitive Fle'ibility (revised) 6-8 (35%) 4&5 (39%) 0-3 (27%) 



SUMARY DESCRIPTION OF INDICES 

Forty-three indices have been constructed for use in the analysis of
 
data from the Turkish Peasant Survey. A brief description of each index
 
is presented below.
 

481 Communal Responsibility.. Summarizes five questions asking whether
 
various projects such as school building, village road building, providing
 
better drinking water, forming cooperatives, and improving villagers'
 
houses are primarily the responsi'ility of the government, the villagers,
 
or both working together. Reflects the peasant's inclination to have
 
the members of his community take responsibility for solving various
 
problems. Range: 0-8. Higher score equals greater sense of communal
 
responsibility.
 

482 Personal Political Efficacy. See revised index 536.
 

483 Political Empathy. Formed from three questions asking the respondent
 
what he would do if he were Prime Minister, village headman, or county
 
prefect. Measures ability to empathize to three widely known political
 
roles -- one national, one local, and one intermediate. Range: 0-6.
 
Higher score equals greater political empathy.
 

481i Tolerance oZ Deviance. Constructed from six questions (three pairs)
 
asking the respondent whether the sanction of "public criticism" (a
 
generally known an. moderately severe group sanction) should be invoked
 
against three differ-ent types of mildly deviating persons (non-praying,
 
gossiping, and wasteful). The questions were asked separately with regard
 
to each of the three behaviors as performed by ordinary male and female
 
villagers. Range: 0-6. Higher score equals greater tolerance of deviance.
 

485 Religious Strictness. Summarizes five questions asking whether the
 
respondent considered various practices to be against his religion. The
 
practices were: hanging pictures on the walls of his house, translating
 
the Koran into Turkish, drinking alcoholic beverages, lending money at
 
interest, and using drugs to keep from having children. Range: 0-5.
 
Higher score equals greater strictnesq of religious interpretation.
 

486 Favorable Urban Image. The respondents were asked eight questions
 
about the lives of villagers who had migrated to the city: were they
 
happier, financially better off, lonelier, better able to find opportuni­
ties for their children, more likely to become immoral, etc. The index
 
is scored to rflect th., favorableness of the villager's view of the
 
rural migrant's life in the city. All respondents replying "don't know"
 
to any questions from this battery were excluded. Range: 0-8. Higher
 
score equals a more favorable image.
 

487 Geographical Mobility. See revised index 537.
 



488 Mass Media Exposure. Summarizes the peasant's degree of exposure
 

to the newspaper, the radio and the cinema. These three media, the only
 
major media available to the villager, are equally weighted. Range: 0-9.
 
Higher score equals higher exposure.
 

489 Interpersonal Communication. Portrays the degree to which the
 

respondent seems to be involved in direct interpersonal communication
 
with Turks of diverse types. It is based on how frequently in winter
 
he visits the village coffee-house or other meeting place (males only),
 
whether he knows everyone in th: village, whether his friends are mainly
 

relatives or not, whether members from his household live in the city,
 
etc. Range: 0-8. Higher score equals greater presumed interpersonal
 
communication. The index differs by sex, so inter-sex comparisons are
 
impossible.
 

490 Economic Status. A relatively indirect measure of the respondent's
 
economic status obtained from his land tenure status, the number of rooms
 

in his house, whether he owns at least a share in a tractor, and the type
 
of animal he uses to pull his plough. The index refers only to farmers.
 
It ranges from 0-6, with a higher score reflecting presumably higher
 
economic status.
 

491 Subjective Poverty. Summarizes the answers to three deprivational
 
questions: had the respondent's family gone hungry for several days in
 
the past year, had it run out of fuel in the past year, and did it suffer
 
from the cold because of lack of clothing in the past year. Range: 0-3.
 
Higher score equals less poverty.
 

492 Politicization. The index reflects the political knowledge and
 
participation of the respondent as revealed through his voting (four
 
points) and his knowledge of Turkey's main political parties (five points).
 
It ranges from 0-?, with a higher score presumably reflecting greater
 
politicization. Since actual voting is involved and since the minimal
 
voting age is 22 years, age differences between subgroups affect the
 
results.
 

493 Village Centrality-Isolation. A summary measure of the physical
 
centrality-isolation of the village in terms of its distance from the
 
nearest regularly traveled road, railroad station, county center, and
 
city over 50,000. The last three distances were measured in teris of
 
travel tin.e by the most common means of transportation for making the
 
trip. Also included in the index was the number of months the village
 
was closed in by the weather. The index ranges from 0-4, and is expressed 
so that the greater the score, the greater the village's centrality
 
(i.e., the less its presumed isolation).
 

494 Village Establishments. Expresses the existence in the village of
 

certain common establishments or facilities: a coffee-house, fountain,
 

guest room, store, and artisan's establishment. Range: 0-5. The higher
 
the score, the greater the number of establishments.
 



495 Village Governmental Contact. Portrays the frequency of visits to
 

the village by selected government officials: the county prefect or
 

district director, military personnel, police or gendarmes, tax collector,
 

educational officials, agricultural agents, health officials, and postal
 

Note that this is an index of the officials' visits to the
workers. 

village, not necessarily of the individual villager's total contact with
 

officials.
 

496 Village Social Services. Displays the presence or absence in the
 

village (or within 15 km.) of twenty-four different social services such
 

as: telephone, postal service, cinema, doctor, midwife, tea&her, veter­

inarian, priest, agricultural agent, clinic, school, evening courses, etc.
 

The range is 0-9; the higher the score the greater the number of social
 

services available to the village.
 

497 Use of Agricultural Services. Displays the results of three questions
 

had they ever consulted with a government agri­asked of farming males: 

cultural agent, had they ever used government credit, and had they ever
 

received agricultural supplies such as seed and fertilizer from the
 

government. Range: 0-3. Higher score indicates greater use of the
 

specified services. (The inter-item correlations for this index are
 

quite low, so its unidimensionality is very suspect. Apparently, more
 
"modern" peasants are more likely to consult with the agricultural exten­

sion agent, but less likely to use government credit or supplies -­

perhaps because of less need.
 

Reflects the villager's willingness to
498 Propensity to Innovate. 

adopt new work practices. Formed from three questions asking if the
 

respondent would be willing to be the first in his village to adopt a
 

new and useful technique, if he would accept the recommenlation of such
 

a practice by his son, and if he sided with those who promote new ways
 

when there was innovational conflict in hls village. Range: 0-3. Higher
 

score signifies greater propensity to innovate.
 

499 Perceived Concentration of Power and Wealth. Measures the respon­

dent's tendency to perceive power and wealth in his village as concentrated
 

in one or a few hands. Formed from two direct questions, one for each
 

value. Range: 0-4. Higher score indicates increased tendency to perceive
 

wealth and power as concentrated.
 

500 OptimiP . Summarizes the respondent's answers to three questions:
 

does he think things will becone better or worse for him during his life­

tim3, is the prestige of his family greater or less than it was, and are
 

wealth differences in his conmunity getting larger (Presumably pessimistic)
 

or smaller (presumably optimistic). The index reflects the tendency to
 

answer these questions optimistically. Range: 0-6. Higher score means
 

greater optimism.
 



Respon Lents were asked how important
501 Governmental Services Wanted. 

it was that the government do a number of things such as: improve village
 
schools, provide more agricultural credit, provide more seed and ferti­
lizer, improve village mosques, improve village roads, furnish more 
postal service and newspapers, etc. The index expresses the tendency to
 

rate each of these items as "very irip-rtant." Range: 0-9. Higher score 
means greater desire for governmental services.
 

502 Headman Orientation. Portrays the inclination to look to the village
 
headman rather than to others for leadership. Respondents were asked who
 
was the most knowledgeable, the most respected, and the most powe ful
 
villager, and to whom villagers usually looked for farming and land dis­
pute leadership. The index measures the tendency to name the headman in
 
answering these five questions. Range: 0-5. Higher score equals greater
 
orientation toward the headman.
 

503 Personal Don't Knows. Assesses the respondent's inability to answer
 
presumably basic personal ouestions about his owm ideas and o ientations
 
-- questions for which knowledge was as minimal a factoi- as possible at-d 
which reflect his willingness or ability to contemplate these projective
 
ideas. Questions asked included: how many children w:e ideal, whether 
young people were less respectful of their elders then they used to be, 
what the respondent most wished for, whether he felt things were going to 
get better or worse in the near future, etc. Range: 0-9. Higher score
 
indicates more "don't knows". 

504 Community Don't Knows. See revised index 538.
 

514 Village Mass edia Access. Portrays the availability to the village
 

of the three main rass media -- newspaper, radio and cinema. Note that
 

this is not the same as individual exposure to these mass media, expressed
 

through index 488, Mass Media Exposure. The index range is 0-8, and the
 

greater the score the greater the village's access to the three major
 

media. 

515 Cognitive Flexibility. See revised index 539.
 

516 Exposure to Change. A composite index formd from the following
 
indices: Geographical Mobility (537), Mass Media Exposure (488), Village
 

Centrality-Isolation (493), Village Governmental Contact (495), and Inter­
-


personal Communication (489). An adjustment was made in th, interpersonal
 

communication index so that this present index is comparable across sexes.
 
Higher score reflects more "exposure to
The index score range is 0-8. 


change."
 

517 Attitudinal Modernity. A composite index composed from the fol­

loving indices: Cinmunal Resronsibility (481), Political Efficacy (536), 
Empathy (483), Tolerance of Deviance (484), Politicization (4Q?2), Inno­

vation (408), Personal Don't Knows (503), and Community Don't Knows (538). 
a component, comparisons across grou,sSince the Politicization Index is 

of different age compositions should not be made. Range: 0-8. The higher 

the score the greater the defined "attitudinal modernity." 



518 Village Development. A composite ecological index formed from the
 

separate indices of Village Mass Media Access (514), Village Centrality-


Isolation (1493), Village Establishments (494), and Village Social Services
 

(436), equally weighted. The index generally reflects the physically
 
manifested level of economic and social development of the village, to­

gether with the degree of its integration with the outside world. Range:
 

0-8. Higher score indicates greater development.
 

522 Desire for Political Participation. The respondents were asked two
 

questions, one dealing with the local level and one with the national
 

level of government, inquiring whether a "good" government at that level
 

would give more emphasis to strength or to consultation with the people.
 

The index summarizes these answers. Range: 0-2. Higher score reflects
 

greater emphasis on participation (consultation).
 

523 Perceived Village Initiative. Reflects the respondent's perception
 

of his village as developmentally active. Was there a village project
 

in the past few years; are there persons in the village who introduce new
 

ways; which group (supporters of old ways or of new ways) usually wins
 

when there is innovational conflict in the village? Range: 0-8. Higher
 

score means greater perceived initiative.
 

524 Educational and Occupational Aspiration. Respondents were asked how
 

much education a young man needed to get along well in life, how much a
 

young woman needed, and what occupation they would prefer to see an able
 

son of theirs enter. Selection of increased amounts of educat'on and
 

higher status occupations was scored as greater aspiration. Range: 0-8.
 

Higher score indicates greater aspiration.
 

lllager's personal willingness
525 Communal Cooerativeness. Reveals the 

to cooperate in communal efforts. Formed from three questions askinz him
 

if he would be willing t- participate in a village project, and how his
 

willingness might be affected if the project were recommended by two kinds
 

of officials. Range: 0-7. Higher score reflects greater presumed cooper­

ativeness.
 

526 External Mistrust. Strives to measure the peasant's relative sus­

picion of outsiders -- persons not from his community. Formed from inter­

viewer ratings of the apparent suspicion, sincerity, and cooperativeness
 

of the respondent. Range: 0-6. Higher score means greater mistrust.
 

527 Use of Social Services. Describes the respondent's experience of
 

various modern social services such as the telephone, telegraph, postal
 

service, library, services of a physician, etc. (Of course, both this
 

index and Use of Agricultural Services are strongly influenced by access
 

to the services mentionad.) Range: 0-5. Higher score means greater use
 

of soclal services.
 

528 Voting Participation. Portrays the frequency and recency of the
 

villager's voting in national elections. Range: 0-8. Higher score means
 

greater participation.
 



529 Religious Ritualism. Measures the claimed frequency with which the
 
respondent prays the ritual prayers and observes religious fasts. Range:
 
0-8. Higher score means increased observance of praying and fasting
 
rituals.
 

530 Religious Saliency. Reflects the saliency of religious values for
 
the respondent. The villagers were asked a number of questions generally
 
probing their values: what are the most important subjects taught in pri­
mary school, what two specific things would they try hardest to teach
 
their children, what career is most desirable for an able son, what two
 
people in the world do they most admire, what do they most wish for, what
 
are th two outstanding characteristics of Turks as people. A religious
 
response was possible to each such question, and the iniex sums the total
 
of these religious responses. Range: 0-8. Higher score means greater
 
saliency.
 

531 Political Party Knowledge. Reflects the respondent's ability to name
 
the major political parties of Turkey at the time of the survey. The
 
index gives the total number of political parties named correctly. Range:
 
0-5.
 

532 Parochialism. Measures the relative restriction of the villager's
 
horizons to his locality. Foimed from questions ascertaining his know­
ledge of extra-village officials, the existence of sentiments regarding
 
the nature of national government, his emphasis on familial and village
 
loyalties over national and provincial ties, his admiration of local per­
sons rather than extra-local, etc. Range: 0-9. Higher scor _ equals
 
greater parochialism.
 

533 Religious Knowledge. The villagers were asked to name the five 
basic principles of Islam. The index indicates the number of correct
 
responses. Range: 0-5.
 

534 Communal Efficacy. Reveals the peasant's conviction that his village
 
is able to solve its outstanding problems. Formed fr m two questions
 
directly on this topic. Range: 0-5. Higher score equals greater sense
 
of communal efficacy.
 

535 General Knowledge. Assesses the general knowledge of the villager 
as reflected in his knowledge of political parties, knowledge of religious 
doctrine, knowledge of his cormrunity, and his understanding of the inter­
view questions as rated by the interviewer. A composite index, that is, 
an index formed at least in part from other indices rather than from in­
dividual items only. Range: 0-8. Higher score signifies greater general 
knowledge. 

536 Personal Political Efficacy. Measures the individual peasant's 
conviction that he can influence the decisions of the headman and Council
 
of Elders of his village and the decisions of the national government.
 
Range: 0-3. Higher score reflects greater sense of personal political
 
efficacy.
 



14 

481 COMMUNAL RESPONSIBILITY INDEX (7-4-) 

A. General Description.
 

Summarizes five questions asking whether various projects such as
 

school building, village road building, providing better drinking water,
 

forming cooperatives, and improving villagers' houses are primarily the
 

responsibility of the government, the villagers, or both working together.
 

Reflects the peasant's inclination to have the members of his community
 

take responsibility for solving various problems.
 

B. Construction.
 

This index is formed from 5 columns (2-20- through 2-24-). The
 

punches are weighted as follows:
 

Punch 	 Weight Content
 

0 	 government
1 

villagers
2 	 2 


1 joint duty
3 


All other punches are ignored and respondents with these punches
 

are dropped.
 

Content
Card-Column 


2-20- Building or improving roads to the village
 

is the duty of .... ?
 

2-21- Providing the village with good drinking
 
water is the duty of .... ?
 

2-22-	 Building a new school is the duty of .... ?
 

2-23-	 Organizing a cooperative is the duty of .... ?
 

2-24- Improving the houses of villagers is the
 

duty of .... ?
 

Scores 8, 9, 10 are scored as 8. All other punches are
Range: 0-8. 


rejepted and scored as 9.
 

Higher score = greater sense of communal responsibility.
 



is the duty of government, 

villagers, or the joint duty of both:
 

Roads 


Water 


School 


Co-operative 


Housing 


Inter-Item Correlation Matrix for
 
Communal Responsibility Index .481 (7-1)
 
,Gamma Coefficient X 1000
 

2-20 2-21 2-22 2-23 2-24
 

2-20 8 8 786 

2-21 86 769 809 

2-22 

2-23 

2-24 



Distribution Graph: 
 Communal Responsibility Index 
481 (7-1)
 

30.0
 

25.0 

20.0
 

Percentages
 

15.0
 

10.0
 

5.0
 

0 1 2 3 4 5 6 7 8 9=reject Punches 

Range: 0-8, with 9 as reject. Scores of 8, 9, and 10 are 
scored as 8. 



482 PERSONAL POLITICAL EFFICACY INDEX - Unrevised (7-2-)
 

A. 	General Description.
 

See revised index 536.
 

B. Construction.
 

Card-Column Punch Weight 


2-54-


thru 8 1 


others 0 


2-55-


1 thru 8 1 


others 0 


2-56-


1 1 


others 0 


3-27-


1 1 


others 0 


Range: 0-4, with no rejects.
 

Content
 

How efficacious does the respondent
 
feel in influencing headman's decisions
 
when he disagrees with them?
 

Answers indicating something could be
 
done by respondent.
 

Other answers.
 

How efficacious does the respondent
 
feel in influencing the government's
 
decisions when he disagrees with them?
 

Answers indicating something could
 
be done by the respondent.
 

Other 	answers.
 

How easy does the respondent find
 
talking with village leaders about his
 
problems?
 

Easy.
 

Other answers.
 

How efficacious does the respondent
 

feel in influencing his own future?
 

Future determined largely by self.
 

Other answers.
 

Higher score = greater sense of efficacy.
 



483 POLITICAL EMPATHY INDEX 	 (7-3-) 

A. General Description.
 

Formed from three questions asking the respondent what he would do
 

if he were Prime Minister, village headman, or county prefect. Measures
 

ability to empathize to three widely known political roles -- one national,
 
one local, and one intermediate.
 

B. Construction.
 

Card-Column Punch Weight Content 

3-19- If you were Prime Minister of Turkey, 
what would you want to do? 

2,4,5,7 2 Answers indicatiiLg specific projects. 

1,3,6,8 1 General answers. 

9,0, or 0 Inability to act; DK; refusal; or
 
blank blank.
 

3-21- If you were Muhtar of the village, what
 
would you want to do?
 

2,4,5 2 Answers indicating specific projects.
 

1,3,6 1 General answers.
 

7,9,0 or 0 Inability to act; DK; refusal; or
 
blank blank.
 

3-23-	 If you were Kaymakam of the kaza, what 

would you want to do? 

2,4,5,7 2 Answers indicating specific projects.
 

1,3,6,8 1 General Answers.
 

9,0 or 0 Inability to act; DK; refusal; or
 

blank blank
 

Range: 0-6, with no rejects. (Note that blanks are included here.) 

Higher score = greater political empathy. 



What would you do: 
: 

Inter-Item Correlation Matrix for 
Political Empathy Index 483 (7-3) 
Gamma Coefficient X 1000 

3-19 3-21 3-23 

If you were Prime 
Minister 
If you were Muhtar 

3-19 

3-21 

0488 

515 

If you were Kaymakam3-23 



Percentages
 

Distribution Graph: 


30.0
 

25.0
 

20.0
 

15.0
 

10.0
 

5.0
 

0 1 2 3 

Political Empathy Index 483 (7-3)
 

4 5 6 Punches 

Range: 0-6, with no reject..
 



485 REIGIOUS STRICTNESS INDEX (7-5-) 

A. Description 

Summarizes five questions asking whether the respondent considered
 
various practices to be against his religion. The practices were:
 
hanging pictures on the walls of his house, translating the Koran into
 
Turkish, drinking alcoholic beverages, lending money at interest, and
 
using drugs to keep from having children.
 

B. Construction.
 

Card-Column Content
 

3-54- Does hanging pictures in one's house conflict with
 
religion?
 

3-55- Does translating the Koran into Turkish conflict
 
with religion?
 

3-56- Does drinking raki and wine conflict with religion?
 

3-57- Does lending money at interest conflict with
 
religion?
 

3-58- Does using drugs to keep from having children
 
conflict with religion?
 

Range: 0-5, with other punches dropped and scored as 9.
 

Higher score = greater strictness of religious interpretation. 



----

Inter-Item Correlation Matrix for
 
Religious Strictness Index 485 (7-5)
 
Gamma-Coefficient X.1000-


Does conflict with religion:
 

hanging pictures 3-54 575 778 580 
507
 

translating the Koran into 3-55 700 
 381 299
 
Turkish 71
 
drinking raki and wine 3-56 
 718 713
 

lending money at interest 3-57
 

using birth control drugs 3-58
 



Distribution Graph: Religious Strictness Index 485 (7-5)
 

45.0
 

30.0
 

Percentages
 

15.0
 

0 1 2 3 4 5 9=reject Punches
 

Range: 0-5. Other punches are dropped and scored as 9.
 



486 FAVORABLE URBAN miAGE INDEX (7-6-) 

A. Description.
 

The respondents were asked eight questions about the lives of
 
villagers who had migrated to the city: were they happier, financially
 
better off, lonelier, better able to find opportunities for their chil­
dren, more likely to become immoral, etc. The index is scored to reflect
 
the favorableness of the villager's view of the rural migrant's life in
 
the city. All respondents replying "don't know" to any questions from
 
this battery were excluded.
 

B. Construction.
 

Card-Column Punch 


2-25-


1 


2 


2-26-


1 


2 


2-27-

1 


2 

2-28-


1 


2 

2-29-


1 


2 


2-30-


1 


2 


Weight 


1 


0 


1 


0 


0 


1 


0 


1 


1 


0 


0 


1 


Content
 

Are those who move to the cities happier
 
in the city?
 

Yes.
 

No.
 

Are those who move to the cities better
 

off financially?
 

Yes.
 

No.
 

Are those who move to the cities likely
 
to forget their families and friends?
 

Yes.
 

No. 

Are those who move to the cities likely
 
to become lonely?
 

Yes.
 

No. 

Are those who move to the cities likely
 

to learn useful skills?
 

Yes.
 

No.
 

Are those who move to the cities likely
 

to become immoral?
 

Yes.
 

No.
 



77.
 

FAVORABLE URBAN IAMGE INDEX - continued
 

Card-Column Punch Weight Content 

2-31- Are those who move to the cities likely 
to find better opportunities for their 
children? 

1 1 Yes. 

2 0 No. 

2-32- Are those who move to the cities likely
 
to find more entertainment?
 

Range: 0-8, with other punches dropped and scored as 9.
 

Higher score = more favorable image.
 



Are those who move to cities:
 

happier 


better off financially 


apt to forget family 

and friends
 
apt to become lonely 


apt to learn useful 

skills 

apt to become immoral 


apt to find better 


Inter-Item Correlation Matrix for 
Favorable Urban Image Index 486 - (7-6). 


Gamma Coefficient X 1000
 

2-25 2-26 2-27 2-282-29 2-30 2-31 2-32
 

2-25 899 -402-213 709 -334 604 734
 

2-26 -472-134 717 -279 598 708
 

2-27 402 -278 323-176 -252
 

2-28 N -250 602-131 -077
 

2-29 N -325 819 775
 
1
 

2-30 -314 -154
 

2-31 876
 
opportunities for children
 
apt to find more enter- 2-32
 
tainment
 



Percentages
 

Distribution Graph: 


60.0
 

50.0
 

40.0
 

30.0
 

20.0
 

10.0 

0 1 2 3 4 5 
 6 7 8 9=reject Punches
 

Range: 0-8. Other punches are rejected and scored as 9.
 

Favorable Urban Image Index 
486 (7-6)
 



487 	 GEOGRAPHICAL 

A. 	Description.
 

See revised index 537.
 

B. Construction.
 

Card-Column Punch Weight 

1-1-

1,2,3 2 

4,5,6 1 

others 0 

1-2-

4,5 3 


3 1 

others 0 


1-3-


1 1 

others 0 

1-23-

3 thru 7 2 

2 1 

others 0 


Range: 0-8, with no rejects.
 

MOBILITY INDEX - Unrevised (7-7-) 

Content 

How frequently do you leave the village? 

Daily or weekly.
 

Every few weeks or every few months.
 

Other answers.
 

Where do you generally go when you leave 

the village? 

To a city or to Istanbul
 

To a town. 

Other answers.
 

Have you ever been to the nearest city
 
over 50,000?
 

Yes.
 

Other answers. 

How long have you lived in this village? 

Between 16 years and one year or less 

More than 16 years, but not since birth.
 

Other answers.
 

Higher 	score = more favorable image. 



488 MASS MEDIA EXPOSURE INDEX (7-8-) 

A. Description.
 

Summarizes the peasant's degree of exposure to the newspaper, the
 
radio and the cinema. These three media, the only major media available
 
to the villager, are equally weighted.
 

B. Construction. 

Card-Column Punch Weight 

1-6-

6 3 

4,5 2 

2,3 1 

others 0 

1-9-

1 

others 

1-10-

4,5 2 

2,3 1 

others 0 

1-11-

5)6,7 3 

3,4 2 

2 1 

others 0 

Content
 

How frequently do you listen to radio?
 

Daily.
 

About once a week; every few days.
 

Once a month; every two weeks
 

Other answers.
 

Have you ever been to the cinema?
 

Yes.
 

Other answers.
 

How often have you been to the cinema 

in the past yea-:? 

Three to 5 times; more than 5 times. 

Once; two times.
 

Other answers. 

How often do you read or listen to a news­
paper?
 

Weekly; every few days; daily.
 

About once a month; every few weeks.
 

Less than once a month.
 

Other answers.
 

Range: 0-9, with no rejects. 

Higher score = higher exposure. 



Inter-Item Correlation Matrix for
 
Mass Media Exposure Index 488 (7-8)
 
Gamma Coefficient X 1000
 

1-6 1-9 1-10 1-11
 

How frequently do you listen to radio? 1-6 620 618 621
 

Have you ever been to the cinema? 1-9 995 696
 

How often have you been to the cinema in i-10 637
 
the past year?
 
How often do you read or listen to a newspaper? 1-11
 



Distribution Graph: 

30.0 

Mass Media Exposure Index 488 (7-8) 

25.0 

20.0 

15.0 

10.0 

5.0 

0 1 2 3 4 5 6 

Range: 0-9, with no rejects. 

7 8 9 Punches 



489 INTERPERSONAL COMMNICATION INDEX: BY SEX (7-9-) 

A. Description.
 

Portrays the degree to which the respondent seems to be involved 
in direct interpersonal communication with Turks of diverse types. It 
is based on how frequently in winter he visits the village coffee-house 
or other meeting place (males only), whether he kmows everyone in the vil­
lage, whether his friends are mainly relatives or not, whether members 
from his household live in the city, etc. 

B. Construction.
 

Card-Column 	Punch Weight Content
 

1-12-	 In winter, how frequently do you go to the
 
village oda (guest room), coffee-house, etc.?
 

8 3 Daily. 

6,7 2 Weekly; every few days. 

3,4,5 1 Less than once a month; about once a 
month; every few weeks. 

2 0 Never gc there. 

1-14- Do you know everyone in the village?
 

1 2 Yes.
 

2 0 No.
 

1-18- Are your friends generally your relatives? 

2 2 Not relatives. 

1 0 Relatives. 

3 1 Both equally. 

1-35- How many members of your household are living 
outside the village? 

2 thru 8 1 One through 7 or more. 

1,0,9 0 None; other 

For MALES: 	 The Index is formed from columns 1-12-, 1-14-, 1-18-, 1-35-, 
1-36-. Range: 0-8, with 8 and 9 scores to be scored as 8. 
Except as indicated, all other punches are to be dropped, and 
rejects are punched as 9. 

For FE4ALES: The Index is formed from columns 1-14-, 1-18-, 1-35-, 1-36-. 
Range: 0-6. Except as indicated, all other punches are dropped, 
and rejects are punched as 9. 

Higher scores = greater presumed interpersonal communication. 



Inter-Item Correlation Matrix for
 
Interpersonal Communication: By Sex 489 (7-9)
 
Gamma Coefficient X 1000
 

1-12 1-14 1-18 1-35 1-36
 

How frequently do you go to the village 1-12 465 -049 -049 -022 
 1-14 1-18 1-35 1-36

coffee house, etc. in the winter?

Do you know everyone in the village? 1-14 -158 -274 -281 
 1-14 -196 
Are your friends generally your relatives? 1-18 
 -015 -059 
 1-18 015-028
 
Honi many of your household live outside 1-35 
 995 1-35 986 
the village?

How many of these live in the city? 1-36 1-36
 

Males 
 Females
 



Percentages 

Distribution Graph: 


30.0 

25.0 

20.0 

15.0
 

10.0 

5.0
 

Interpersonal Communication Index 489 (7-9)
 
.(Doth-sexes-comhined)_. 

0 1 2 3 4 5 6 7 8 9=reject Punches 

Range: 0-8, with 9 as reject. 



490 ECONO11IC STATUS INDEX (7-10-)
 

Revised 1967
 

A. Description.
 

A relatively indirect measure of the respondent's economic status 
obtained from his land tenure status, the number of rooms in his house, 
whether he owns at least a share in a tractor, and the type of animal he 
uses to pull his plough. The index refers only to farmers. 

B. Construction. 

Card-Column Punch Weight 

1-47-

1 4 

2 3 

1 

4 0 

1-48-

6,7,8 4 

5 3 
4 2 

3 1 

1,2 0 

1-49-

1 4 

2 0 

1-50-

1,3 3 

4,6 2 

5o7 1 

2 0 

Content
 

If respondent is a farmer, how much of his
 
land does he oim?
 

All. 

Part.
 

Tenant farmer. 

Agricultural laborer.
 

How many rooms are there in the respondent's
 

house?
 

Five; seven or more.
 

Four. 

Three. 

Two.
 

One room, none, other answer.
 

If respondent is 


tractor?
 

Yes.
 

No.
 

If respondent is 


a farmer, does he own a
 

a farmer and does not own
 
a tractor alone or i-ith someone else, what
 
type of animal does he use to pull his plough?
 

Horse, mule.
 

Ox, mixed team.
 

Water buffalo; other animal except donkey
 

Donkey.
 



40. 

ECONOMIC STATUS INDEX - continued 

Range: 0-15, collapsed to 0-6, with other punches dropped and scored aB 9. 

Higher score = higher economic status. 

Scores are condensed as follows:
 

0 changed to score of 0.
 

1,2,3,4,5 changed to score of 1.
 

6 changed to score of 2.
 

7 changed to score of 3.
 

8 changed to score of 4.
 

9 changed to score of 2.
 

10,11,12,13,14,15 changed to score of 6.
 

Dropped (rejects) changed to score of 9.
 



Inter-Item Correlation Matrix for
 
Economic Status Index 
490 .(7-10)
 
-GammCoefficentX--l000-
---_
 

1-47 1-48 1-49 1-50
 
(Farmers only) How much of your land do you own? 1-47 200 -119 -036 

How many rooms are there in your house? 1-48 459 134 

(Farmers only) Do you own a tractor? 1-491 -428 

(Farmers not owning or using a tractor) What kind 1-50 -
of animal do you use to pull your plough? 



Distribution Graph: Economic Status Index 490 (7-10)
 

30.0
 

25.0 

20.0
 

Percentages
 

15.0
 

10.0
 

5.0
 

0 1 2 3 4 5 6 9=reject Punches
 

Range: 0-6, with rejects scored as 9. (Collapsed from 0-15, with
 
9 as reject.)'
 



491 	 SUBJECTIVE POVERTY INDEX 
 (7-U.-)
 

A. 	Description.
 

Summarizes the answers to three deprivational questions: 
 had
the respondent's family gone hungry for several days in the past year,
had it run out of fuel in the past year, and did it suffer from the cold

because of lack of clothing in the past year.
 

B. Construction.
 

Card-Column Punch Weight Content 
2-40- In the past year, did your family go 

hungry for a period of several days? 
1 0 Yes. 

2 1 No. 

2-41- In the past year, did your family run 

out of fuel? 

1 0 Yes. 

2 1 No. 

2-42- In the 	past year, did your family ever 

suffer from lack of clothing? 

1 0 Yes. 

2 1 No.
 

Range: 0-3. Respondents having any other punches are dropped and scored 

as 9. 

Higher score = less poverty. 



Distribution Graph: Subjective Poverty Index 491 (7-11)
 

45.0
 

30.0
 

Percentages
 

15.0
 

0 1 2 3 9-reject Punches 

Range: 0-3, with 9 as reject. 



Inter-Item Correlation Matrix for 
Subjective Poverty Index 491 (7-11) 

___ GammaCoefficient X.O00. 

In the past year did your family: 2-40 2-41 2-42
 

go hungry for a period of 
several days? 
ever run out of fuel? 

2-40 

2-41 

755 880 

ever suffer from lack of 
clothing? 

2-42 



492 POLITICIZATION INDEX (7-17-)
 

Revised 1967
 

A. Description.
 

The index reflects the political knowledge and participation of
 

the respondent as revealed through his voting (four points) and his know­

ledge of Turkey's main political parties (five points), Since actual
 

voting is involved and since the minimal voting age is 22 years, age
 

differences between subgroups affect 	the results.
 

B. C6nstruction.
 

Content
Card-Column Punch W 


Have you ever voted in a national
3-42-

election?
 

1 4 Yes.
 

No; DK, refusal.
 

Can you name 	the main political parties
4-65-

in Turkey today?
 

Justice Party named correctly.
4-65-	 1 1 


10"* 0 Not named, or named incorrectly.
 

4-66- 1 1 	 Republican People's Party named
 
correctly.
 

10* 0 	 Not named, or named incorrectly.
 

4-67- Republican Peasant Nation Party
 
1 1 named correctly.
 

10* 0 	 Not.-named, or named incorrectly.
 

4-68-	 1 1 New Turkey Party named correctly.
 

10* 0 Not named, or named incorrectly.
 

1 1 Nation Party 	named correctly.
4-69-

10* 0 	 Not named, or named incorrectly.
 

Range: 0-9, with no rejects.
 

Higher score = greater politicization.
 



POLITICIZATION INDEX.- continued
 

Note that on the tapes from which these indices were calculated, punches 
0, 10, 11, and 12 were recorded as 0 punches, making the range of each 
column only a possible 0-9 rather than 0-12, which would have been prefer­
able here. Because the 10 punch was lost and because no respondents were 
to be dropped from this Index, for items 4-65- through 4-69- any punch 
other than 1 (0, 2 through 9) was included at 0 weight. 



Have you ever voted in a national election? 


Can you name the main political parties in 

Turkey: Justice Party
 

Republican People's Party 


Republican Peasant Nation 

Party
 
New Turkey Party 


Nation Party 


Inter-Item Correlation Matrix for
 
Politicization Index 492 (7-12)
 

-Gamma._Coefficient X __1000,. -

3-42 4-654-66 4-67 4-68 4-69
 

3-42 000 085 -031 -036 097 

4-65 923 859 890 738
 

4-66 926 920 853
 

4-67 852 365
 

4-68 
 565
 

4-69
 



Percentages
 

Distribution Graph: 


30.0
 

25.0
 

20.0
 

15.0
 

10.0 

5.0
 

0 1 2 3 4 
 5 6 7 8 9 
 Punches
 

Range: 0-9, with no rejects.
 

Politicization Index 
492 (7-12)
 



493: VILLAGE CENTRALITY-ISOLATION INDEX (7-13-)
 

A. Description. 

A summary measure of the physical centrality-isolation of the 
village in terms of its distance from the nearest regularly traveled 
road, railroad station, county center, and city over 50,000. The 
last three distances were measured in terms of travel time by the most 
common means of transportation for making the trip. Also included 
in the index was the number of months the village was closed in by 
the weather. 

B. Construction.
 

Card-Column Punch Weight Content 

5-27- How far is the village from the nearest 
regularly traveled road? 

1 2 0-4 km. 

2,3 1 5-14 km. 

4,5,6 0 15-50 or more km. 

How far is the village from the nearest 

railroad station? 

5-28- 1,2,3,4 2 0-19 km. 

5 1 20-49 km. 

6 0 50 or more Im. 

5-31-	 How long does it take to get to the nearest
 
village?
 

1 1 Less than 1 hour. 

2,3,14,5 0 One to 	4 or more hours. 

5-33-	 How long does it take to get to the nearest 
Ifaza center?
 

1,2 2 Less than 2 hours.
 

3,94 1 Two to 4 hours.
 

5 0 More than four hours.
 

5-35- How long does it take to get to the nearest 
city over 50,000? 

1,2,3, 2 Less than 5 hours. 
4,5 
6 1 Five to 15 hours. 



VILLAGE CENTRALITY-ISOLATION INDEX - continued 

Card-Column Punch Weight Content 
5-37- How many months during the year is the 

village closed in by the weather? 
1,2,3,4 2 Never; one or two months. 

5,6 1 Three or four months. 
7,8,9 0 More than five months. 

Range: 0-11 (collapsed to 0-4), with other punches dropped and punched
 
as 9. 

Higher score = greater village centrality (i.e., less its presumed 
isolation). 

Scores condensed as follows:
 

0,1,2 punched as 0.
 

3 and 4 punched as 1. 
5 and 6 punched as 2. 

7 and 8 punched as 3. 

9,10,11 punched as 4. 

All others dropped and punched as 9. 



Inter-Item Correlation Matrix for 
Village Isolation Index 493 (7-13) 
Gamma Coefficient X 1 -00 

5-27 5-28 5-31 5-33 5-35 	5-37 

How far is the nearest: 	 regularly travelled 5-27 299 493 129 503 
road? 
railroad station? 5-28 • 138 449 06A 

How long does it take to 	get to the nearest: j--31 456 354 350 
village? 
kaza center? 5-33 	 249 372
 

city over 50,000? 5-35 _ __ __ 

How many months is the village closed in by 5-37 
the weather? 



Distribution Graph: Village Physical Isolation Index 493 (7-13)
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Range: 0-4. Other punches are dropped and scored as 9. (Collapsed
 
from 0-11, with 9 as reject.)
 



494 VILLAGE ESTABLISHINTS INDEX (7-14-)
 

A. Description.
 

Expresses the existence in the village of certain common estab­

lishments or facilities: a coffee-house, fountain, guest room, store,
 

and artisan's establishment.
 

B. Construction.
 

Card-Column Punch 

5-68-

1 thru 9 

others 

5-69-


1 thru 9 

others 

5-70-

1 thru 9 

others 


5-72-


1 thru 9 

others 

5-73-
1 thru 9 

others 

Weight 

1 


0 


1 


0 


1 

0 


1 


1 


0 


Content 

How many coffee-houses are there in
 
your village?
 

One or more.
 

None.
 

How many fountains are there in your
 

village? 

One or more. 

None. 

How many odas (guest rooms) are there 

in your village? 

One or more. 

None.
 

How many stores are there in your village? 

One or more. 

None. 

How many artisans' shops and studios ... ? 

One or more. 

None. 

Range: 0-5, with no rejects.
 

Higher score = greater the number of establishments.
 



Inter-Item Correlation Matrix for
 
Village Establishments Index 494 (7-14)
 

-Gamma _Coefficient X 1000 . . 

How many are there in your village? 5-68 5-69 5-70 5-72 5-73
 

coffee houses 5-68 285 538 789 807
 

fountains 5-69 211 304 128 

odas (guest rooms) 5-70 490 446 

stores 5-72 809 

artisans' shops 5-73 



Percentages
 

Distribution Graph: 


30.0
 

25.0
 

20.0
 

15.0 

10.0
 

5.0
 

0 1 2 


Village Establishments Index 494 (7-14)
 

3 4 5 Punches
 

Range: 0-5, with no rejects.
 



495 VILLAGE 	 GOVERN'. TAL CnACT DEX (7-15-) 

A. Description. 

Portrays the frequency of visits to the village by selected 
government officials: the county prefect or district director, mili­
tary personnel, police or gendarmes, tax collector, educational 
officials, agricultural agents, health officials and postal workers. 
Note that this is an index of the village's contact, not necessarily 
the individual 	villager's.
 

B. Construction.
 

Card-Column 	 Content
 

6-48-	 How frequently does the Kaymakam or the 
Nahiye Nuduru come to the village? 

6-49-	 How frequently do military personnel come
 
to the village?
 

6-50-	 How often do police or gendarmes come to
 
the village?
 

6-51-	 How often do tax collectors come to the
 
village?
 

6-52-	 How often do educators and teachers come
 
to the village?
 

6-53-	 How often do agricultural officials come ... ? 

6-54-	 How often do health officials and doctors
 
come ...?
 

6-55-	 How often do postal workers come to the village?
 

The items in this index are weighted as follows:
 

Punch Weight 	 Content
 

1,2,3,4 2 	 Daily; treekly; once in 15 days; monthly. 

5 1 	 Less frequently than once a month. 

6 0 	 Never; other answers.
 

Range: 0-16 collapsed to 0-4, with all other punches dropped and punched 

as 9. 

Higher score = 	greater governmental contact. 



VILLAGE GOVERNMETAL CONTACT INDEX - continued 

Range condensed as follors: 

0,1,2,34 punched as 0. 

5,6,7 punched as 1. 

8 and 9 punched as 2. 

10 and 11 punched as 3. 

12,13,14,15,16 punched as 4. 

Others dropped and punched as 9. 



Inter-Item Correlation Matrix for
 
Village Governmental Contact Index 495 (7-15)
 
.Gamma Coefficient X_1000__.
 

Ho" often do the following government 6-48 6-49 6-506-51 6-52 6-53 6-54 6-55
 
officials come to your village? 6-48
Kamkmo aieMudur648_ 440 547 258 380 453 274 342
Kaymakam or Nahiye Mdr 

Military Personnel 6-49 464 219 479 347 220 343 

Police or Gendarmes 6-50 747 267 -611 573 770 

Tax Collectors 6-51 285 170 371 348 

Educators and Teachers 6-52 362 283 48 

Agricultural Officials 6-53 422 405 

Health Officials and 6-54 45 
Doctors 
Postal Workers 6-55 



Distribution Graph: Village Governmental Contact Index 495 (7-15) 

30.0
 

25.0
 

20.0
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15.0
 

10.0
 

5.0
 

0 1 2 3 4 9-reject Punches 

Range: 0-4. Other punches are dropped and scored as 9. (Collapsed 

from 0-16, with rejects as 9.) 



496 VILLAGE SOCIAL SERVICE INDEX (7-16-) 

A. Description.
 

Displays the presence or absence in the village of twenty-four
 

different social services such as: telephone, postal 
service, cinema,
 

doctor, midwife, teacher, veteriiarian, priest, agricultural 
agent,
 

clinic, school, evening courses, etc.
 

B. Construction 

Card-Column 
Content 

5_44- Is there a telephone in or near the village? 

5-45- .. telegraph? 

5_46-.daily postal service? 

5-47- .. weekly postal service? 

5-48-.. cindma? 

... electricity?5-49-


.. banking facility?
5-50-


.. doctor?
5-51-


.. health official?
5-52-

... midwife?5-53-

5-54-.lawyer? 

... imam?5-55-

... teacher?5-56-

... veterinarian?5-57-


animal health official?
5-58-... 

... agricultural official?
5-59-

... home economist?
5-60-

o.. forestry official?
561-

... primary school?
5-62-

... evening courses?5-63-

... vocational courses?5-64-

... mosque or chapel?5-65-


hospital, clinic, or dispensary?
...
5-66-

library?
5-67- *.. 




VILLAGE SOCIAL SERVICE INDEX - continued
 

For each
This Index consists of columns 5-44- through 5-67-. 

of these 24 columns, the weighting is as follows:
 

Punch Weight Content 

1 2 Exists in village. 

2 1 Does not exist in village, but does 
exist within 15 km. 

others; 0 Other answers. 

blank 

Range: 0-48 (collapsed to 0-9), with no rejects.
 

Higher score = greater number of social services present in village
 

(or within 15 km.)
 

Range condensed as follows:
 

0,1,2,3,4 punched as 0.
 

5,6,7,8,9 punched as 1.
 

10,11,12,13,1h punched as 2.
 

15,16,17,18,19 punched as 3.
 

4.
20,21,22,23,24 punched as 


25,26,27,23,29 punched as 5.
 

30,31,32,33,34 punched as 6.
 

35,36,37,38,39 punched as 7.
 

40,41,42,43,44 punched as 8.
 

45,46,47,48 punched as 9.
 



Does your village have the following
 
either in the village or within 15 km?
 

telephone 

telegraph 

daily postal service 

weekly postal service 

cinema 

electricity 

banking facility 

doctor 

health official 

midwife 

lawyer 

imam 

teacher 

veterinarian 


animal health official 

agricultural official 

home economist 

forestry official 

primary school 

evening courses 


vocational courses 

mosque or chapel 

hospital or clinic 

library 


Inter-Item Correlation Matrix for 
Village Social Service Index 496 (7-16) 
Gamma Coefficient X 1000 

5-45 5-47 5-49 5-51 5-53 5-55 5-57 5-59 5-61 5-63 5-65 5-67
 

5-44 .38 
5-45 2 
5-46 1410 
5-47 - -­
5-481 971 
5-49 _ 

5-50 978
 
5-51 _ ___ _ _ _ _ 
5-52 93
 
5-53 _
 

5-54 120 __
 

5-55 _
 

5-56 
 305 
5-57 _ 

5-58 1982 
5-59 _ 

5-60I 
 542
 
5-61 1 
5-62 1569 
5-63 _ 

5-64 226_
 
5-65
 
5-66
 
5-67
 



PercentaRes
 

Distribution Graph: 
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Village Social Services Index 496 (7-16)
 

4 5 6 7 8 9 Punches
 

Range: 0-9, with no rejects. (Collapsed from 0-48, with no rejects.)
 



497 USE OF AGRICULTUPAL SrRVICES INDEX (7-17-) 

(Male Farmers Only) 

A. Description.
 

Displays the results of three questions asked of faming males
 
only: had they ever consulted with a goverynment agricultural agent,
 
had they ever used government credit, and had they ever received agri­
cultural supplies such as seed and fertilizer from the goverrmuent.
 
(The inter-item correlations for this index are quite low, so its uni­
dimensionality is very suspect.) Apparently, nore "modern" peasants
 
are more likely to consult with the agricultural extension agent, but
 
less likely to use government credit or supplies (perhaps because of
 
less need).
 

B. Construction.
 

Card-Column Punch Weight Content
 

1-68- Have you ever consulted with a govern­
ment agricultural agent?
 

1 1 Yes.
 

2 0 No.
 

1-69- Have you ever used government credit? 

1 1 Yes. 

2 0 No. 

1-70- Have you ever received agricultural 

supplies from the government? 

1 1 Yes. 

2 0 No. 

Range: 0-3, with other punches dropped and punched as 9.
 

Higher scores = greater use of the specified agricultural services.
 



Inter-Item Correlation Matrix for
 

Use of Agricultural Services Index: Male Farmers Only 497 (7-17)
 
_GammaCoefficient - X 1000­

1-68 1-69 1-70
 

Have you ever consulted with a government agri- 1-68 '\432 335 1 
cultural agent?
 
Have you ever used government credit? 1-69 46
 

Have you ever received agricultural supplies 1-70
 
from the government?
 



Percentages
 

Distribution Graph: 


60.0
 

50.0
 

40.0
 

30.0
 

20.0
 

10.0
 

0 1 2 3 


Use of Agricultural Services Index 497 (7-17)
 

9=reject Punches
 
Range: 0-3, with 9 as reject;
 



498 PROPENSITY TO INNOVATE INDEX (7-18-)
 

A. Description.
 

Reflects the villager's willingness to adopt new work practices.
 

Formed from three questions asking if the respondent would be 
willing
 

to be the first to adopt a new and useful technique in his 
village, if
 

he would accept the recommendation of such a practice by 
his son, and
 

if he sided with those who promote new ways when there 
was innovational
 

conflict in his village.
 

B. Construction. 

Card-Column Punch Weight Content 

2-4- In the modernization conflict, the 

respondent sides with which view? 

2 i Conflict perceived and he sides with 

the modern group. 

others 0 Other answers. 

3-15- 1 1 How willing is the respondent to be 

first in his village to try a new and 

useful way of doing things? 

1 1 Yes. 

others 0 Other answers. 

3-16- How willing isthe respondent to accept 
such new and useful recommendation fro 

his son? 

1 1 Yes. 

others 0 Other answers. 

Range: 0-3, with no rejects.
 

Higher score = greater propensity to innovate.
 



Inter-Item Correlation Matrix for 
Propensity to Innovate Index 498 (7-18)
 
Gamma.._Coefficient. X 1000 __ 

2-4 3-15 3-16
 

In the modernization conflict, which side are 2-4 L 325 079
 
you on?
 
Would you be willing to be the first in the 3-15 398
 
village to try new and useful ways of doing things?
 
Would you be willing to accept useful recommenda- 3-16
 
tions from your son?
 



Distribution Graph: Propensity to Innovate Index 498 (7-18)
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Range: 0-3, with no rejects.
 



7 

499 PERCEIVED CON4CEN1TRATION OF POWER AID WEALTH INDEX (7-19-) 

A. Description.
 

Measures the respondent's tendency to perceive power and wealth
 
in his village 	as concentrated in one or a few hands. Formed from two 
direct questions, one for each value.
 

B. Construction.
 

Card-Column Punch Weight 	 Content
 

2_45- How many wealthy people are there in
 
your village?
 

1 2 One.
 

2 1 Several
 

others 0 Other answers.
 

2-50- How many men run the village?
 

1 2 One man.
 

2 1 A few men.
 

others 0 Other answers.
 

Range: 0-4, with no rejects.
 

Higher score = 	greater tendency to perceive power and wealth as con­
centrated.
 



Inter-Item Correlation Matrix for
 
Perceived Concentration of Power and Wealth 499 (7-19)
 
Gamma Coefficient X 1000
 

2-45 2-50 

How many wealthy people are there in the village? 2-4
 

How many men run the village? 2-5
 



Distribution Graph: Perceived Concentration of Power and Wealth
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Range: 0-4, with no rejects.
 



7f 

500 OPTIMISM INDX (7-20-) 

A. General Description.
 

Summarizes the respondent's answers to three questions: does
 
he think things will become better or worse for him during his life­
time, is the prestige of his family greater or less than it was, and
 
are wealth differences in his community getting larger (presumably

pessimistic) or smaller (presumably optimistic). The index reveals
 
the tendency to answer these questions optimistically.
 

B. Constraction.
 

Card-Column 

3-14-

Punch Weight Content 

Do you think things will get better 
or worse for you during your lifetime? 

1 2 Better. 

others 1 
 Other answers.
 

2 0 Worse.
 

2-61-
 Is the prestige of your family greater, 
less, or the same as it was in the past? 

1 2 Greater. 

others 1 Other answers.
 

2 0 Worse.
 

2-46-	 Are wealth differences between familia 
getting larger, smaller, or staying the 
same? 

1 2 Getting larger.
 

others 1 
 Other answers.
 

2 0 Getting smaller.
 

Range: 0-6, with no rejects. 

Higher score = greater optimism. 



Inter-Item Correlation Matrix for
 
Optimism Index 500 (7-20)
 
Lamm&-Coefficient-X.1000
 

3-14 2-61 2-4b 

Do you think things will get better or worse 3-14 N 055 056 
during your lifetime? 
Is the prestige of your family greater, less, or 2-61 197 
the same as it used to be? 
Are wealth differences between families 2-46 
getting larger, smaller, or staying the same? 



Distribution Graph: 

30.0 

Optimism Index 500 (7-20) 

25.0 

Percentazes 

20.0 

15.0 

10.0 

5.0 

0 1 2 3 4 5 6 

Range: 0-6, with no rejects. 

Punches 



7?
 

501 GOVMlINTAL SERVICES WANITED TIDEX (7-21-) 

A. General Description.
 

Respondents were asked how important it was that the government 
do a number of things such as: improve village schools, provide more 
agricultural credit, provide more seed and fertilizer, improve village 
mosques, improve village roads, furnish more postal service and news­
papers, etc. The index expresses the tendency to rate each of these
 
items as "very important."
 

B. 	 Construction. 

This index is formed from nine columns. The punches and weights 
for all nine columns are as follows: 

Punch 	 Weight Content
 

1 1 Very important.
 

others 	 0 Other answers. 

Card-Column Content
 

How important is the government's
 
doing the following: 

2-5- Building or improving roads to the
 
village?
 

2-6- Providing seed and more fertilizer?
 

2-7- Building or improving the village
 
mosque? 

2-8- Building a new school or improving 
the old one?
 

2-10- Providing more credit through the
 
a6Ticultural bank? 

2-11-	 Providing more postal service?
 

2-12- Making more books and newspapers 
available? 

2-13- Providing irrigation for fields and 
gardens? 

2-14- Providing seing and homemaking training? 

Range: 0-9, with no rejects. 
Higher score a greater desire for governmental services.
 



How important are the following: 


building or improving the road to 

the village? 

providing better seed and more 

fertilizer?
 
building or improving the village 

mosque?
 
building a new school or improving 

the old one?
 
providing more .credit.through the 

agricultural bank?
 
Providing more postal service? 


Making more books and newspapers 

available?
 
Providing irrigation for fields 

and gardens?
 
Providing sewing and homemaking 

training?
 

Inter-Item Correlation Matrix for
 
Governmental Services Wanted Index 501 (7-21)
 

-Gamma--Coefficient--Xl000 =
 
2-5 2-6 2-7 2-8 2-10 2-112-12 2-13 2-14
 

2-5 754 694 762 580 648 710 665 634
 
... .. .
 

2-6 661 643 654 665 726 724 695
 

2-7 862 473 633 632 684 558
 

2-8 533 638 734 678 672
 

2-10 691 715 639
 

2-11___75_733_76_
 

2-12 768 819
 

2-13
 

2-14
 



Distribution Graph: Governmental Services Wanted Index 501 (7-21)
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Range: 0-9, with no rejects.
 



502 HED ? ORI EATIN INDEX (7-22-) 

A. General Description.
 

Portrays the inclination to look to the village headman rather 

than to others for leadership. Respondents were asked who was the most 

knowledgeable, the most respected, and the most powerful villager, and 
to whom villagers usually looked for farming and land dispute leadership. 

The index measures the tendency to name the headman in answering these 
five questions. 

B. Construction.
 

Card-Column Punch Weight Content 

1-13- Which person in the village has the 
most knowledge of international events? 

1 1 Muhtar. 

others 0 Other answers.
 

2-15- To whom do villagers look for leader­
ship on important farming questions? 

1 3. Muhtar. 

others 0 Other answers. 

2-16- To whom would villagers look for 
leadership if there were a land 
dispute with an6ther village? 

1 1 Muhtar. 

others 0 Other answers. 

the person with the greatest2-52-	 Who is 
influence on village affairs? 

1 1 Muhtar.
 

others 0 Other answers. 

Who is the person in the village com­2-59-

manding the greatest respect?
 

1 1 Muhtar.
 

others 0 Other anowers. 

Range: 0-5, with no rejects. 

Higher score - greater headman orientation. 



Inter-Item Correlation Matrix for
 
Headman Orientation Index 502 (7-22)
 
Gamma Coefficient X 1000­

1-13 2-15 2-16 2-52 2-59
 
Which person in the village has the most 1-131 408 316 489 500 
knowledge of international events? 
To whom do the villagers look for leader- 2-15 678 369 356 
ship on important farming questions? 
To whom would villagers look for leader- 2-16 306 325 
ship if there were a land dispute between 
Who is the person with the greatest 

villages­
2-52 706 

influence on village affairs? 
Who is the person in the village commanding 2-59 
the greatest respect? 



Percentages
 

Distribution Graph: 

30.0 

25.0 

20.0 

15.0 

10.0 

5.0
 

0 1 2 3 4 5 Punches 

Range: 0-5, with no rejects.
 

Headman Orientation Index 502 (7-22) 



503 PERSONAL DON'T MOWS INDEX (7-23-) 

A. General Description.
 

Assesses the respondent's inability to answer presumably basic
 

personal questions about his owm ideas and orientations -- questions
 

for which knowledge was as minimal a factor as possible and which reflect 
his willingness or ability to contemplate these projective ideas. Questions 
asked included: how many children were ideal, whether young people were 
less respectful of their elders than they used to be, what the respondent 

most widhed for, whether he felt things were going to get better or worse 
in the near future, etc.
 

B. Construction.
 

Card-Column Punch WHeit 


2-38-


9 1 

others 0 

2-63-

10 (slash) 1 


others 0 


2-65-

3 1 

others 0 

2-72-

7 1 


others 0 


3-13-


0 1 

others 0 


Content
 

What is the ideal number of children
 
you desire?
 

Don't know.
 

Other answers.
 

What is the most important thing to
 
teach your child?
 

Don't know; no response; meaningless
 
answer.
 

Other answers.
 

Are the young less respectful today?
 

Don' t kncr.
 

Other answers.
 

What is the most important loyalty to
 
teach your child?
 

Don't know.
 

Other answers.
 

What would be your main personal wish?
 

Don't know or refused.
 

Other answers.
 



PIMSONAL DON'T KNOWS INDEX - continued 

Card-Column Punch Weight Content 

3-14- Will things get better or worse for you
 
during your lifetime? 

4 1 Don't know. 

others 0 Other answers. 

3-17- How important is it for people to be 
happy? 

5 1 Don't know. 

others Other answers. 

3-40- What would you do with 1000 TL? 

0 1 Don't know. 

others 0 Other answers. 

3-53- Do you believe in fortune-tellers? 

3 1 Don't know. 

others 0 Other answers. 

Range: 0-9, with no rejects. 

Higher score = greater inability or unwillingness to contemplate projective
 

personal ideas.
 



Inter-Item Correlation Matrix for
 
Personal Don't Knows Index 
503 (7-23)
 
GammaCoefficient X 1000
 

How many children would ideally like to have? 2-38 


What is the most important thing to teach 2-63 

children?
 
Are the young less respectful today? 2-65
 

What is the most important loyalty to 2-72
 
teach children?
 
What would be your main personal wish? 3-13 


Will things get better or worse:for you 3-14 

in your lifetime?
 
How important is it for people to be happy? 3-17 


What would you do with 1000 TL? 3-40 


Do you believe in fortunetellers? 3-53
 

2-38 2-63 2-65 2-72 3-13 3-14 3-17 3-40 3-53
 
113 545
 

312
 

509
 

760
 

316
 

183 



Percentages 

Distribution Graph: 


60.0 

50.0 

40.0 

30.0 

20.0 

10.0 

Personal Don't Knows Index 503 (7-23)
 

0 1 2 3 4 5 6 7 8 9 Punches 

Range: 0-9, with no rejects.
 



504 CO1MNITY DON'T IGOWS INDEX - Unrevised (7-24-) 

A. 	 General Description.
 

See revised index 538.
 

B. Construction.
 

Card-Column Punch Weight Content
 

1-60- What is the main village problem?
 

0 1 Don't knoi. 

others 0 Other answers.
 

1-71-	 Has there been a village project recently?
 

3 1 Don't know. 

others 0 Other answers. 

1-74-	 Are there introducers of new ways in the 
villge? 

3 1 Don't know. 

others 0 Other answers. 

2-2-	 Is there a conflict in the village over
 
modernization?
 

4 1 Don't know. 

others 0 Other answers. 

2-15- To whom do villagers look for farming 
leadership% 

0 1 Don't know. 

others 0 Other answers. 

2-46-	 Are wealth differences in the village 
increasing?
 

4 1 Don!t know. 

others 0 Other answers.
 



- continuedO01.-4UNITY DON'T K1OWS INDEX - Unrevised 

Card-Column Punch Weijht 

2-47-


3 1 

others 0 


2-4i9-

5 1 

others 0 

2-59-

9 1 

others 0 

Range: 0-9, with no rejects.
 

Content 

Are important village decisions strongly
 
influenced by outsiders?
 

Don't know. 

Other answers.
 

Can the village handle its own problems?
 

Don't know.
 

Other answers.
 

Who is the most respected villager? 

Don't know. 

Other answers. 

Higher score = less community knowledge. 



514 VILLAGE MASS MEDIA ACCESS INDEX (7-34-) 

A. General Description.
 

Portrays the availability in the village of the three main mass
 
media -- newspaper, radio, and cinema. Note that this is not the sa
 
as individual exposure to these mass media, expressed through Index 488,
 
Mass Media Exposure Index.
 

B. Construction.
 

Card-Column Punch Weight Content 

5-48-
 Is there a cinema within 15 Inof the
 
village?
 

1,2 2 Yes.
 

others 0 Other answers.
 

6-44- How many radios are there in the village? 

6 thru 8 3 20 or more. 

4.5 2 5-19.
 

2,3 1 1-4.
 

1 0 None.
 

6-45- How often do newspapers come to the 
village? 

1 3 Daily. 

2,3 2 1-3 times a week. 

4 thru 6 1 Less than weekly. 

7 0 Never. 

Range: 0-8. Respondents having other punches and/or blanks for one 

or more index items are rejected and punched as 9. 

Higher score = greater the village's access to the three major media. 



Inter-Item Correlation Matrix for
 
Village Mass Media Access Index 514 (7-34)
 

__GammaCoefficient X-1000_­

5-48 6-44 6-45
 

"Is there a cinema within 15 km of the village? 5-48 IN 392 '08
 

How many radios are there in the village? 6-44 658
 

How often do newspapers come to the village? 6-45
 



Percentages 

Distribution Graph: 
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Village Mass Media Access Index 514 (7-34)
 

0 
0 1 2 3 4 5 6 7 8 9=reject Punches 

Range: 0-8, with 9 as reject. 



515 COGNITIVE FLEXIBILITY INDEX - Unrevised (7-35-) 

A. 	 General Deicription.
 

See revised index 539.
 

B. 	 Construction.
 

This is a composite index formed from the following indices:
 

Card-Column Punch Weight Content 

7-3- (483) Political Empathy Index 

Othru 3 0 

4 thru 6 1 

7-4- (484) Tolerance of Deviance Index 

0 thru 2 0 

3 thru 6 1 

7-18- (498) Propensity to Innovate Index 

0,1 0 

2,3 1 

7-23- (503) 	 Personal Don't Knows Index
 

1thru 9 0
 

0 1
 

7-24- (504) Community Don't Knows Index 

1 thru 9 0 

0 1 

Range: 0-5, with all other punches dropped and scored as 9.
 

Higher score = greater cognitive flexibility.
 



.w EXPOSURE TO CHANGE INDEX - Revised 1967 (7-36-)
 

A. 	 General Description.
 

A composite index formed from the following indices: Geographical

Mobility (537), 4Mass Media Exposure (488), Village Isolation (493), vil­
lage Governmental Contact (495), and Interpersonal Connunication (489). 
An adjustment was made in the Interpersonal Communication Index so that 
this present index that uses it is nevertheless comparable across sexes. 

B. 	Construction.
 

This is a composite index forme,! from the following indices:
 

Card-Column Punch Weight Content 

7-57- (537) Geographical Mobility Irlex 

0,1 0 

2,3 1 

4 thru9 2 

7-8- (488) Mass Media Exposure Index 

0 0 

1thru14 1 

5 thru 9 2 

7-13- (493) Village Isolation Index 

0 0 

112 1 

3,4 2 

7-15- (495) Governmental Contact Index 

Othru 2 0 

3,A 1 

7-9- (489) Interpersonal Communication Index 

Othru 3 0 

4 thru 8 1 

Range: 0-8, with other puncheo dropped and scored as 9. 

Higher score a greater exposure to change.
 



Inter-Item Correlation Matrix for
 
Exposure to Change Index 516 (7-36)
 

,amma-CoefficienLtX-1000
 

Geographical Mobility Index 7-57 584 278 095 480 

Mass Media Exposure Index 7-8 __ _l;5 178 5781 

Village Isolation Index 7-13 289 072 

Governmental Contact Index 7-15 

Interpersonal Communication Index 7-9 



Percentages
 

Distribution Graph: 
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Exposure to Change Index 516 (7-36)
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Range: 0-8, with 9 as reject. 



517 ATTITUDfIAL MDEJUrITY INDEX - Revised 1967 (7-37-) 

A. General Description. 

A composite index composed from the fbllowing indices: Communal
 
Responsibility (81), Political Efficacy (536), Empathy (483), Tolerance 
of Deviance (4h)), Po]iLicization (492), Innovation (493), Personal 
Don't Knows (503), and ConLr nity Don't Knows (533). Since the Politici­
zation Index is a component, comparisons across groups of different age 
compositions should not be made. 

B. Construction.
 

This is a composite index formed from the following indices:
 

Card-Coltur Punch Weh Content 

7-1- (481) Comunal Responsibility Index 

Othru 3 0 

4 thru 8 1 

7-56- (536) Political Efficacy Index - Revised 

Othru 2 0 

3 1 

7-3- (483) Political Empathy Index 

0 thru 3 0 

4thru 6 1
 

7-4- (484) Tolerance of Deviance Index 

Othru 2 0 

3 thru 6 1 

7-12- (492) Politicization Index
 

othru 4 0
 

5 thru 9 1 

7-18- (498) Propensity to Innovate Index
 

0,1 0
 

2,3 1
 



ATPITUDIMAL IDDERTITY INDEX - Revised 1967 - continued 

Card-Column Punch Weight Content 

7-23- (503) Personal Don't Knows Index - Revised 

1 thru9 0 

o I 

7-58- (538) Community Don't Known Index - Revised 

1 thru 9 0 

0 i 

Range: 0-8, with other punches rejected and scored as 9. 

Higher score - increased attitudinal modernity. 



Inter-Item Correlation Matrix for
 
Attitudinal Modernity Index 517 (7-37)
 

Coefficient X-lI000-- _...
 

7-1 7-56 7-3 7-4 7-12 7-18 7-23 7-58
 

Communal Responsibility Index 7-1 -016_056 137 127 073__114_079 
Pclit.cal Efficacy Index 7-56 22 -044 331 149 164 378 

Political Empathy Index 7-3 001 377 219 248 468 

Tolerance Of Deviance Index 7-4 -0 -015 021-01 I 
Politicization Index 7-172239 427
 

Propensity to Innovate Index 7-18 323 3191
 

Personal Don't Knows Index 7-23 _________________367 

Community Don' t Knows Index 7-58 



Distribution Graph: AttiLLdinal Modernity Index 517 (7-37)
 

30.0
 

25.0
 

20.0
 

Percentages
 

15.0
 

10.0 

5.0
 

0 1 2 3 4 5 6 7 8 9=reject Punches 

Range: 0-8, with 9 as reject. 



518 VILLAGE DEWEWOfl! I1)EX - Revised 1967 (7-38-) 

A. General Description. 

A compooite ecological index formed from the separate indices of
 
Village Hass Mediv. Accens (514), Village Isolation (493), Village Estab­
lishments (494), and Village Social Services (496), equau.1y weighted. The 
index generally reflects the physically manifested level of economic and 
social development of the village, together with the degree of its inte­
gration with the outside world. 

B. Construction.
 

This index is formed from the following indices:
 

Card-Column Punch Weight Content 

7-34- (514) Village Mass Media Access Index 

0 thru 2 0 

3,4 1 

5 thru 8 2 

7-13- (493) Village Isolation Index 

0 0 

1,2 1 

3,4 2 

7-14- (494) Village Establishments Index 

0,1 0 

2,3 1 

4,5 2 

7-16- (496) Village Soclal Services Index 

0,1 0 

2,3 1 

4thru 9 2 

Range: 0-8, with other punches dropped and punched as 9. 

Higher score - greater development. 

http:equau.1y


Inter-Item Correlation Matrix for
 
Village Development Index 518 (7-38)
 
Gamma Coefficient X 1000
 

7-34 7-13 7-14 7-16
 

Village Mass Media Access Index 
 7-34 548 545 794
 

Village Isolation Index 7-13 1 
 155 564
 

Village Establishments Index 7-14 29
 

Village Social Services Index 7-16 L
 



Distribution Graph: Village Development Index 518 (7-38)
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25.0 

20.0 
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15.0 
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5.0
 

0 1 2 3 4 5 6 7 8 9=reject Punches 

Range: 0-8, with 9 as reject. 



522 DESIRE FOR POLITICAL PARTICIPATION INDEX (7-42-)
 

A. Description.
 

The respondents were asked two questions, one dealing with the
 
local level and one with the national level of government, inquiring
 
whether a "good" government at that level would give more emphasis to 
strength or to consultation with the people. The index sumarizes
 
these answers.
 

B. Construction.
 

Card-Column Punch Weight Content 

2-57- Does the good Muhtar make up his 
own mind about what is best for the 
village and then give the necessary 
orders to achieve these goals, or 
does he ask the villagers what they 
want and generally try to do that 
even though he himself thinks some­
thing else is better? 

2 1 Consults the villagers. 

others 0 Other answers. 

2-58-	 Do you prefer a national government
 
that is strong and decisive or one
 
that emphasizes consulting the
 
people?
 

2 1 Consults 	the people.
 

others 0 	 Other answers.
 

Range: 0-2, with no rejects.
 

Higher score = greater emphasis on participation (consultation).
 



Inter-Item Correlation Matrix for
 
Desire for Political Participation Index 522 (7-42)
 
Gamma.Coefficient X_1000__
 

2-57 2-58
 

The good Muhtar consults the villagers in making 2-57' 6451
 
decisions?
 
The preferred national government consults the- 2-58
 
people?
 



Distribution Graph: Desire for Political Participation Index 
522.___3=.2 __.. 

45.0
 

30.0
 

Percentages
 

15.
 

0 1 2 Punches
 

Range: 0-2, with no rejects.
 



PERCEIVE 'ILLAGE INITIATIVE INDEX
 

Card- C6lumn Punch 


1-71 


1 

others 


1-74 


1 

others 


2-2 


1 

2 

others 


2-3 


2 

1 

others 


Range = 0-8, with no 


Wei-.ht -Content 

In the past few years, have the 
people in your village worked to­
gether on some project? 

2 yes 
0 4,,.,,. 

Are there people in the village who 
frequently introduce new ways of 
doing things? 

2 
0 

yes 
-#,, 9 

Is there much conflict In the vil­
lage over modernization? 

2 much conflict 
1 some conflict 
0 i,4-

Which group usually gets what it 
wants in the modernization conflict? 

2 modern group 
1 old-fashioned group 
0 

rejects. 

Higher score - greater perceived initiative.
 

Reflects the respondent's
523 Perceived Village Initiative. 
 Was
perception of his village as developmentally active. 


there a village project in the past few years, are there
 

in the village who introduce new ways, which group
ersons 

supporters of old ways or new ways) usually wins when there is
 

Higher score
innovational conflict in the village? Range: 0-8. 


equals greater perceived initiative.
 



Inter-Item Correlation Matrix for
 
Perceived Village Initiative Index 
523 (7-43)
 
Gamma Coefficient X 1000
 

1-71 1-74 2-2 2-3
 
In the past few years have the people in your 1-71 424 101 094

village worked together on some project?

Are there people in the village who frequently 1-74 ;221 257

introduce new ways of doing things?

Is there much conflict in the village over 
 2-2 
 937
.modernization?
 
Which group usually gets what it wants in the 
 2-3
 
modernization conflict?
 



Distribution Graph: Perceived Village Initiative Index 523 (7-43)
 

45.0
 

30.0 

Percentages
 

15.0
 

0 1 2 3 4 5 6 7 8 Punches 

Range: 0-8, with no rejects. 



(Revised 

EDUCATIO.'iL AND OCCUPATIONAL ASPIRATION 1L,.,X 524 (7-44) 

Card-Column Punch Weight Content
 

2-66 man 
school a young

needs? 

6 
3-5 

3 
2 

univ or higher school 
middle schl + voc schl 

2 1 prim schi /// + lycee 
others (0-1+7-9) 0 (AL, , 

2-67 
woman 

school 
need4? 

a young 

6 3 univ ;or higher school 
3-5 2 middle schl + voc schl + 

lycee 
2 1 prim schl 
others (0-1+7-9) 0 b A .' 

2-69 thru, 2-71 Occupation .respondent 
choose for his son? 

2-69 1-6+0 ** 3 
2-70 1-3+6 2 
2-71 4+6+7 2 
2-69 7-9 1 
2-70 4+5+7-9+O 1 
2-71 5+8 1 
2-71 1-3+9+0 ** 0 

Range = 0-8, with 1 and 2 punches scored as 1. Rejects are punched as 9. * 

Higher score = greater aspiration.
 

Rejectsare respondents having either more than one 1-9 punch in columns 
2-69 thru 2-71; or, one or more 0 punches in columns 2-69 thru 2-71. 

both in "Ae Index (Revised in Summer 1967) and the Xtabs 
for the Index (also Revised in Summer 1967) because a 0-9 data tape rit to be used 
for both. This meant that all slashes (10), blanks (11), and alphabetic punches 
(12) from the cards had been recoded as 0's, making it impossible to tell if a 0
 
in columns 2-69 thru 2-71 represents a content punch or a slash, blank, or alpha­
betic punch. To avoid making both the created (Revis-d) Index and the (Revised)
 
Xtabs meaningless because of the meaningless 0 punches in columns 2-69 thru
 
2-71, secified that a respondent with a 0 punch in any of these three columns 
be rejected from the Index, and = the Xtab'e"xcu.ding these respondents from the 
tables. s. 

C,A. 



Inter-Item Correlation Matrix for
 
Educational and Occupational Aspiration Index 524 (7-44)
 
Gamma Coefficient X 1000
 

2-66 2-67 2-69 thru 2-71
 

Amount of schooling a young man needs? 2-66 870 205
 

Amount of schooling a young woman needs? 2-67 223
 

Occupation you wc-ild choose for your son? 2-69 thru
 
2-71
 



Percentages
 

Distribution Graph: 


30.0
 

25.0
 

20.0
 

15.0
 

10.0
 

5.0
 

Occupational and Educational Aspiration Index
 
624==(-7,44-)­

0 1 2 3 4 
 5 6 7 8 9=reject Punches
 

Range: 0-8, with 9 as reject.
 



525 CO1I1TAIL COOPERATIVENESS INDEX (7-45-) 

A. Description.
 

Reveals the villager's personal willingness to cooperate in
 
communal efforts. Formed from three questions asking him if he would
 
be willing to participate in a village project, and how his willing­
ness might be affected if the project were recommended by two kinds
 
of officials.
 

B. Construction.
 

Card-Column Punch Weight 


2-17-


1 3 

2,3,A 2 

6 0 


others 1 


2-18-


1 2 

2 0 

others 1 

2-19-


1 2 

2 0 

others 1 

Range: 0-7, with no rejects.
 

Higher score = greater presumed 

Content
 

Would the respondent be willing to par­
ticipate in a village project for the
 
common good? 

Yes.
 

Yes, if ... (conditional)
 

No.
 

Other answers.
 

Would the respondent be more or less
 
willing to participate on this project 
if it were recommended by the Kaymakam 
or Nahiye Muduru?
 

More willing.
 

Less willing.
 

Other answers.
 

Would he be more or less willing to
 
participate if a government specialist 
recommended working on this project?
 

More willing.
 

Less willing.
 

Other answers.
 

communal cooperativeness. 



Inter-Item Correlation Matrix for 
Communal Cooperativeness Index 525 (7-45) 
Gamma_ Coefficient X 1000 

2-17 2-18 2-19
 

Would you be willing to participate in a village 2-17 816
 
project for the common good?
 
Would you be more willing to work on such a pro- 2-18 954
 
ject if the Kaymakam or Nahiye Muduru recommended it?
 
Would you be more willing to work on such a pro- 2-19
 
ject if a go':ernment specialist recommended it?
 



Distribution Graph: Communal Cooperativeness Inde
 

75.0
 

50.0
 

Percentages
 

25.0
 

0 1 2 3 4 5 6 7 Pun
 

Range: 0-7, with no rejects.
 



".53
 

526 EXT AL MSTRUST IIDEX (7-46-) 

A. Description.
 

Strives to measure the peasant's relative suspicion of outsiders,

i.e., persons not from his community. Formed from interviewer ratings

of the apparent suspicion, sincerity, and cooperativeness of the respon­
dent.
 

B. Construction.
 

Card-Column Punch W t Content 

4-11- What was the respondent's tone during 
the interview? 

1 2 Occasionally lowered voice. 
others 0 Other answers. 

4-13- How sincere was the respondent during 

the interview? 

3 2 Seemed insincere. 

2 1 Generally sincere, but some answers 
seemed false. 

others 0 Other answers. 

4-14- How cooperative was the respondent during 

the interview? 

3 2 Generally uncooperative. 
2 1 Needed persuasion, but then cooperated. 

others 0 Other answers. 

Range: 0-6, with no rejects.
 

Higher score = greater mistrust. 



Inter-Item Correlation Matrix for
 
External Mistrust Index 526 (7-46)
 

-- Gamma_.Coef f ie.t-X-fO000 
(The first three items were answered by the

interviewer.) 4-11 -34- 3-4J. 

What was the respondent's tone during the inter- 4-11 441 554 043 
view?
 
How would you rate the respondent's sincerity 4-13 633 82
 
during the interview?
 
How would you rate the respondent's cooperation 4-14
 
during the interview?
 
If some of the other villagers were to gossip 3-41
 
about you, how much would that disturb you?
 



Distribution Graph: 
 External Mistrust Index 
526 (7-46)
 

75.0
 

50.0
 

Percentages
 

25.0
 

0 1 2 3 '4 
 5 6 Punches
 

Range: 0-6, with no rejects.
 



527 USE OF SOCIAL SERVICES INDEX (7-47-) 

A. Description.
 

Describes the respondent's experience of various modern social 
services such as the telephone, telegraph, postal service, library,
services of a physician, etc. (Of course, both this index and Use of
Agricultural Services are strongly influenced by access to the services 
mentioned.)
 

B. Construction.
 

Card-Column 
 Content
 

1-62- Have you ever received a cable?
 

1-63-
 Have you ever spoken on the telephone?
 
1-64- Have you ever corresponded by letter?
 

1-65-
 Have you ever been to a library?
 

1-66-
 Have you ever been to a doctor?
 

The weighting of the five columns in the Index is as follows:
 

Punch W _.t Content 

1 1 Yes. 

others 0 Other answers. 

Range: 0-5, with no rejects.
 

Higher score = greater use of social services.
 



Inter-Item Correlation Matrix for 
Use of Social Services Index 527 (7-47) 
Gamma Coefficient X 1000 

Have you ever done the following: 1-62 1-63 1-64 1-65 1-66 

received a cable? 1-62 I 877 925 782 569 

spoken on Lhe telephone? 1-63 898 838 522 

corresponded-by letter? 1-64 810 452 

been to a library? 1-65 426 

been to a doctor? 1-66 



Percentages
 

Distribution Graph: 


30.0
 

25.0
 

20.0
 

15.0 

10.0
 

5.0
 

0 1 2 


Use of Social Services Index 527 (7-47)
 

3 4 5 Punches
 

Range: 0-5, with no rejects.
 



528 VOTING PARTIrlPATION INDEX (7-48-) 

A. Description.
 

Portrays the frequency and recency of the villager's voting in
 
national elections.
 

B. Construction.
 

Card-Column Punch 

3-42-


1 


others 


3-43-

6 

4,5 


1,2,3,7 


others 


3-44-

4,5,6 


3 

2 

1 


others 


Weight 

1 


0 


3 
2 


1 


0 


4 


3 


2 


1 


0 


Content 

Have you ever voted in a national
 
election?
 

Yes.
 

Other answers.
 

When was the last time you voted in a 

national election?
 

1961 general election.
 

1957 or 1961 referendum
 

prior election.
 

None; DK; other answrers.
 

How many times have you voted in a 
national election? 

Four or more.
 

Three.
 

Two. 

Once.
 

IEK and none.
 

Range: 0-8, with no rejects.
 

Higher score = greater participation.
 



Inter-Item Correlation Matrix for
 
Voting Participation Index 528 (7-48)
 

-- Gamma .Coef icient X 1000 

Have you ever voted in a national election? 3-42 

3-42 3-43 

N 969 

3-44 

917 
When was the last time you voted in a national 3-43 661 

election? 
How many times have you voted in a national 3-44 
election? 



Distribution Graph: 
 Voting Participation Index 
528 (7-48)
 

30.0
 

25.0
 

20.0
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15.0
 

10.0
 

5.0
 

0 1 2 3 4 5 6 7 8 
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Range: 0-8, with no rejects.
 



529 RELIGIOUS RITUALISM IND X (7-49-) 

A. Description.
 

Measures the claimed frequency with which the respondent prays

the ritual prayers and observes religious fasts.
 

B. Construction.
 

Card-Column Punch Weight 

3-48-

1 1 

others 0 

3-49-

7 3 

6 2 


2,3,4,5 1 


others 0 


3-50-

1 1 

others 0 

3-51-

1,2 3 


3 2 

4,5 1 

others 0 

Range: 0-8, with no rejects.
 

Content
 

Do you pray the ritual prayers?
 

Yes.
 

Other answers.
 

How often each day do you pray the ritual
 
prayers?
 

More than five times.
 

Five times.
 

One to four times.
 

Other answers.
 

Do you fast?
 

Yes.
 

Other answers.
 

How often do you fast? 
At least one month per year.
 

Ramazan. 

Part of Ramazan; rarely.
 

Other answers. 

Higher score = greater observance of praying and fasting rituals. 



Inter-Item Correlation Matrix for
 

Religious Ritualism Index 529 (7-49)
 
Gamma Coefficient X 1000 ---­

3-48 3-49 3-50 3-51 

Do you pray the ritual prayers? 3-48 '958 891 521 

How often each day do you pray them?. 3-49 752 404 

Do you fast? 3-501 6 

How often do you fast? 3-51[
 



Distribution Graph: Religious Ritualism Index 529 (7-49)
 

45.0
 

30.0
 

Percentages
 

15.0
 

0 1 2 3 4 5 6 7 8 Punches
 

Range: 0-8, with no rejects.
 



530 RELIGIOUS SALIENCY INDFX (7-50) 

A. Description. 

Reflects the saliency of religious values for the respondent. The 

villagers were asked a number of questions generally probing their values: 

what are the most important subjects taught in primary school, what two 

specific things would they try hardest to teach their children, what ca­

reer is most desirable for an able son, what two people in the world do
 

they most admire, what do they most wish for, what are the two outstanding
 

characteristics of Turks as people. A religious response was possible to
 

each such quejtions, and the index sums the total of these religious re­

sponses.
 

B. Construction.
 

Card-Column Punch Weight Content 

3-28- What is the most outstanding characteristic 

of the Turks? 

7 1 Religion and piety. 

others 0 Other answers. 

3-13- What one wish would you want to come 

true in the next few years? 

7 1 Religious wish. 

others 0 Other answers. 

Which two people do you most admire?
3-8-

8 1 Religious figure named. 

others 0 Other answer.
 

Second religious figure named.
3-10- 8 1 


others 0 
 Second other answer.
 

2-69- Which occupation do you regard as most 

desirable for an able son of yours? 

8 1 Religious answer. 

others 0 Other answer. 

What two things would you want to teach
 

your child?
2-63-


0 1 Religious answer. 

others 0 Other answers. 



RELIGIOUS SALIENCY INDEX - continued 

Card-Column Punch Weight 


2-64- 0 1 


others 0 


2-35-


3 1 

others 0 

Range: 0-8, with no rejects.
 

Higher score = greater saliency. 

Content
 

Seccnd religious answer.
 

Second other answer.
 

Which primary school subject do you
 

think is most useful to villagers?
 

*Religious instruction.
 

Other answers.
 



What is the outstanding characteristic of 

the Turks?
 
What one wish would you want to come true 

in the next few years?
 
Which two people do you most admire? (one) 


(two) 


Which occupation do you regard as the most 

desirable for your son?
 
What two things would you want to teach 

your child? (one)
(two) 


Which primary school subject do you think 

is the most useful to the villagers?
 

Inter-Item Correlation Matrix for
 
Religious Saliency Index 530 (7-50)
 
GammaCoefficient X 1000
 

3-28 3-13 3-8 3-10 2-69 2-63 2-64 2-35
 

3-28 152
 

3-13 498
 

3-8 771
 

3-10 280
 

2-69 505
 

2-63 187
 

2-6402
 

2-35
 



Distribution Graph: 
 Religious Saliency Index 
530 (7-50)
 

45.0
 

30.0
 

PercentaRes 

15.0 

0 1 2 3 
 4 5 6 7 -8 Punches
 

Range: 0-8, with no rejects.
 



531 POLITICAL PARTY KNOWLEDGE INDEX (7-51-) 

A. Description.
 

Reflects the respondent's ability to name the major political
parties of Turkey at the time of the survey. The index gives the total 
number of political parties named correctly. 

B. Construction.
 

For the question, "What are the names of the main political parties
in Turkey today?", the weighting for this Index is as follows: 

Punch Weight Content 

1 1 (named correctly) 

others* 0 Incorrectly named; other answers. 

Card-Column Content
 

4-65- Justice Party
 

4-66- Republican People's Party
 

4-67- Republican Peasant Nation Party
 

4-68- New Turkey Party 

4-69- Nation Party
 

Range: 0-5, with no rejects.
 

Higher score = greater number of political parties correctly named. 

Note that if the respondent did not answers questions 4-65- to 4-69­
correctly, he should have received a 10 (slash), indicating that the 
column had been left blank. However, on the tape from which these indices 
were calculated, 0, 10, 11, and 12 punches were recoded to O's, making
 
the range of each index only a possible 0-9, rather than 0-12, whicl.would
 
have been preferable her-. Because the 10 punch was lost and because no
 
respondents were to be dropped from this Index, for items 4-65- through

4-69-, any punch other than 1 (0, 2 through 9) was included at 0 weight.
 



Inter-Item Correlation Matrix for
 
Political Party Knowledge Index 531 (7-51)
 
Gamma Coefficient X 1000
 

What are the names of the main political 4-65 4-66 4-67 4-68 4-69
 
parties in Turkey today?
 

Justice Party 4-65 923 858 890 738_
 

Republican People's Party 4-66 926 920 853
 

Republican Peasant Nation Party 4-67 851 364
 

New Turkey Party 4-68 564
 

Nation Party 4-69
 



Distribution Graph: 
 Political Party Knowledge Index 
531 (7-51)
 

45.0
 

30.0
 

Percentages
 

15.0 

0 1 2 3 
 4 5 Punches
 

Range: 0-5, with no rejects.
 



532 PAROCHIALISM INDEX (7-52-) 

A. Description. 

Measures the relative restriction of the villager's horizons to
 
his locality. Formed from questions ascertaining his knowledge of extra­
village officials, the existence of sentiments regarding the nature of
 
national government, his emphasis on familial and village loyalties over
 
national and provincial ties, his admiration of local persons rather than
 
extra-local, etc.
 

B. Construction.
 

Card-Column Punch Weight 


1-13-

9 1 

others 0 


'2-48-

5 1 

others 0 


2-58-


3 1 

others 0 

2-72-


1 0 

2,5 1 

others 2 


3-8-

1 thru 8 0 

others 1 

3-10- 1 thru 9 0 

others 1 

Content
 

Who is the villager who is most
 

knowledgeable about the outside world? 

Don't Know.
 

Other answers.
 

Which official has the greatest influ­

ence on village affairs?
 

Don't Know.
 

Other answers.
 

What type of national government do 

you prefer? 

Don't Know. 

Other answers. 

What is the most important loyalty
 

to teach children?
 

Loyalty to the nation.
 

Loyalty to the province; and all
 
loyalties named.
 

Other answers.
 

What two people do you most admire?
 

Figure outside family named.
 

Family figure named; DK.
 

Second figure named outside family.
 

Second family figure named; DK.
 



PAROCHIALISM INDEX - continued 

Card-Column Punch Weight Content 

3-29- What do you think are the two outstanding 

characteristics of the Turks as people? 

1 1 Don't Know. 

others 0 Other answers. 

3-46- Which is the more important duty of a 
deputy: to consider the needs of the
 
villages in the province from which he was
 
elected, or to consider the needs of the
 
nation as a whole?
 

2 0 The nation.
 

others 1 Other answers.
 

Range: 0-9, with no rejects.
 

Higher score = greater parochialism. 



Inter-Item Correlation Matrix for
 
Parochialism Index 532 (7-52)
 
=Gamma.Coefficient X 1000­

1-13 2-48 2-58 2-72 3-8 3-10 3-29 3-46
 
Which villager is most knowledgeable of the 1-13 
outside world? 
Which official has the greatest influence 2-48 
on village affairs? 
What type of national government do you 2-58 
prefer?
What is the most important-loyalty to teach 2-72 
children? 
Which two people do you most admire? (one) 3-8 

(two) 3-10 

What 	is the main characteristic of the Turks? 3-29 


Should a deputy mainly consider the needs of 3-46
 
his village or of the nation?
 

552 	543 -211 -336 -390 353 -23
 

737 -292 -621 -683 516 -30
 

-313 -552 -590 537­

241 252 -231 251
 

947 -403 16
 

-436
 

-161
 

* The gamma coefficient was not calculated 
for 3-10 and 3-46. 



Distribution Graph: 

30.0 

Parochialism Index 532 (7-52) 
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533 RELIGIOUS KNVOWLEDGE INDEX (7-53-) 

A. Description.
 

The villagers were asked to name the five basic principles of 
index indicates the number of correct responses.Islam. The 

B. Construction.
 

Card-Column Punch Weight Content 

3-59- Do you know the five basic principles 
of Islam. 

6 5 Knows five. 

5 4 Knows four. 

4 3 Knows three. 

3 2 Knows two. 

2 1 Knows one. 

others 0 Knows none; other answers. 

Range: 0-5, with no rejects.
 

Higher score.= greater number of correct responses.
 



Distribution of Responses for
 
Religious Knowledge Index 533 (7-53) *
 

es the respondent know the five basic
 
inciples of Islam?
 

Punch Content Percentage
 
Punch 6 Knows five 58%
 

Punch 5 Knows four 6% 

Punch 4 Knows three 4%
 

Punch 3 Knows two 3%
 

Punch 2 Knows one 2%
 

Others Knows none 26%
 
+ others
 

• Because this index consists of only one questinn, 3-59,
 

it was not possible to obtain a gamma coefficient for
 
the Index.
 



Distribution Graph: Religious Knowledge Index 533 (7-53)
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Range: 0-5, with no rejects. 



534 COMMUNAL EFFICACY INDEX (7-54-) 

A. Description.
 

Manifests the peasant's conviction that his village is able to
solve its outstanding problems. 
Formed from two questions directly on
 
this topic.
 

B. Construction.
 

This Index is formed from the three columns 1-60-, 1-61-, and 2-49-.Column 1-60- is a filter for 1-61-, i.e., if a punch other than 1 through 8 occurs in 1-60-, then 1-61- should not be answered. The Index description
below is arranged so that the 1-61- punches only are weighted, since a

punch in 1-61- assumes a punch in 1-60- of 1-8. 

Card-Column 
 Content
 

1-60- What is the most important problem facing the 
village today? 

1-61- What can be done about this problem? 

Card-Column Punch Weight 
 Content
 

(1-60-) 	and
 
(1-61-)
 

(1thru 8) Answers indicating that the villagers
and 2 can either solve or help to solve the

(4 thru 9)1 problem. 

(1 thru 	8) 1 Answers indicating that the government
and (2,3)1 	 or outsiders should solve the problem. 

(1 thru 8)1 0 Other answers. 
and (1,0) f 

-49-	 Is the village able to handle its own 
important problems without outside help?
 

1 3 It can handle all of its problems. 
2 2 It can handle most of its problems.
 
3 	 1 It can handle some of its problems. 

Others 0 Other answers. 

Range: 	 0-5, with rejects dropped and punched as 9. Rejects are those with 
punches other than 1 thru 8 in item 	1-60- and those with blanks in 
1-61-.
 

Higher score = greater sense of communal efficacy. 



Inter-Item Correlation Matrix for 
Communal Efficacy Index 534 (7-54) 

=Gamma__Coefficient XI-O0= 

(1-60) 1-61.2-49 

(What is the most important problem facing (1-60) 1-6 064 

the village today?) What can be done about this
 

Is the village able to handle its own important
 
problems without outside help?
 



Distribution Graph: Communal Efficacy Index 534 (7-54)
 

45.0
 

30.0
 

Percentages
 

15.0
 

0 1 2 3 4 5 9=reject Punches
 

Range: 0-5, with 9 as reject. 



535 GENERAL KNOWLEDGE INDEX (7-35-) 
Revised 1967 

A. Description.
 

Assesses the general knowledge of the villager as reflected in
 
his knowledge of political parties, knowledge of religious doctrine, 
knowledge of his community, and his understanding of the interview
 
questions as rated by the interviewer. A composite index.
 

B. Construction.
 

Card-Column Punch 


4-12-


3,4 

2 


others 

3-59-


6 


2,3,4,5 

others 

7-51- (531) 

3,4,5 

1,2 


others 


7-58- (538) 


0 

1 

others 


Weight Content 

How well did the respondent understand 

the instrument2 

2 Had almost no difficulty. 

1 Had some difficulty. 

0 Other answers. 

What was the respondent's religious 
knowledge? 

2 Knew the five principles of Islam. 

1 Knew 1 to 4 of the five. 

0 Other answers. 

Political Party Knowledge Index 

2 

1 

0 

Community Don't Knows Index (rev. 1967). 

2 

1 

0 

Range: 0-8, with rejects punched as 9. 

Higher score = greater general knowledge. 



Inter-Item Correlation Matrix for
 
General Knowledge Index 
535 (7-35)
 
_Gamma -oefficient X_ 1000.-....
 

4-12 3-59 7-51 7-58
How would you (interviewer) rate the respondent's 
understanding of the instrument ?
How many of the five principles of Islam could 

the respondent-name? 

4-12 

3-59 

213 364 

336 

381 

197 

IPolitical Party Knowledge Index 7-51 

Community Dou't Knows Index - Revised 7-58 



Distribution Graph: 

30.0 

General Knowledge Index 535 (7-55) 

25.0 

Percentages 

20.0 

15.0 

10.0 

5.0 

0 1 2 3 4 5 6 

Range: 0-8, with 9 as reject. 

7 8 9=reject Punches 



536 PERSONAL POLITICAL EFFICACY INDEX (7-56-) 

Revised 1967 

A. Description.
 

Measures the individual peasant's conviction that he can influence
 

the decisions of the headman and Council of Elders of his village and the
 

decisions of the national government.
 

B. Construction.
 

Punch Weight 	 Content
Card-Column 


How efficacious does the 	respondent feel
2-54-

in influencing the headm'an's decisions
 
when he disagrees with them.
 

1 thru 8 1 	 Any answer indicating something the 

respondent could or 'ould do. 

Other answers.
others 0 


How efficacious does the 	respondent feel
2-55-

in influencing the government's decisions
 
when he disagrees with them?
 

1 thru 8 1 Any answer indicating something the 
-respondent could or would do. 

Other answers.
others 0 


How easy does the respondent find talking
2-56-


with village leaders about his problems? 

1 1 Easy. 

Other answers.
others 0 


Range: 0-3, with no rejects. 

greater sense of personal political efficacy.
Higher score = 




Inter-Item Correlation Matrix for
 
Personal Political Efficacy Index 536 (7-56) (Revised)
 
zGamma-Coefficient X1000
 

2-54 2-55 2-56
 

How efficacious does the respondent feel in in- 2-54 481 371
 
fluencing:headman's decisions when he disagrees with 10
 
them? :government's decisions when he disagrees 2-551
 
with them?
 
How easy does the respondent feel it is to talk 2-56
 
with village leaders about his problems?
 



Distribution Graph: Personal Political Efficacy 536 (7-56)
 
-- (Remised)== 

45.0
 

30.0
 

Percentages
 

15.0
 

0 1 2 3 Punches
 

Range: 0-3, with no rejects.
 



537 GEOGRAPHICAL MOBILITY INDEX (7-57-) 

A. Description.
 

how often he
Summarizes the respondent's physical mobility: 

leaves the village, where he goes, whether he has visited the nearest
 

city of over 50,000 population, whether he was born in his village, etc.
 

B. Construction. 

Card-Column Punch Weight 

1-1-

1,2,3 2 

4,516 1 

others 0 

1-2-

4,5 2 

3 1 

others 0 

1-3-

1 1 

others 0 

1-4-

1 3 

2 2 

3 1 

others 0 

1-23-

1 0 

others 1 

Content
 

How frequently do you leave the village?
 

Daily; every few days; weekly.
 

Every few weeks; monthly; every few
 
months.
 

Other answers.
 

Where do you generally go when you 
leave the village?
 

To a city; to Istanbul; to Ankara;
 
to Izmir.
 

To a town.
 

Other answers. 

Have you ever been to the nearest city
 

over 50,000 in population?
 

Yes.
 

Other answers.
 

How recently have you been there?
 

Within a month ago.
 

Within six months.
 

Within a year.
 

Other answers.
 

How long have you lived in the village?
 

Since birth.
 

Other answers.
 

Range: 0-9, with no rejects. 

Higher score = greater mobility. 



How frequently do you leave the village? 


Where-do you generally go when you leave the 

village?
 
Have you ever been to the nearest city over 

50,000?
 
How recently have you been there? 


How long have you lived in the village? 


Inter-Item Correlation Matrix for
 
Geographical Mobility Index 537 (7-57) (Revised)
 
-Gamma Coefficient X 1000
 

1-1 1-2 1-3 1-4 1-23
 

1-1 N 305 475 417 -314
 

1-2 400 373 -258
 

1-3 960 -192
 

1-4 -14
 

1-231
 



Percentages
 

Distribution Graph: 


30.0 

25.0
 

20.0
 

15.0 

10.0
 

5.0
 

Geographical Mobility Index 
537 (7-57)
(Revised)==
 

0 1 2 3 4 5 6 7 
 8 9 Punches
 

Range: 0-9, with no rejects.
 



538 COMMUNITY DON'T KNOWS INDEX (7-58-) 

Revised 1967
 

A. Description.
 

Portrays the respondent's inability to answer presumably basic
 
questions about his village. Questions asked included such topics as
 
whether there has ever been a village project on which most villagers
 
worked; what the most important problem facing the village was; to whom 
villagers look for farming leadership, whether wealth differences between 
families were getting larger or smaller, whether village decisions were 
strongly influenced by outsiders, and who was the most prestigious vil­
lager. Never less than eighty seven per cent of all villagers answered
 
each of these basic questions.
 

B. Construction.
 

Card-Column Punch Weight Content 

1-60- What is the most important problem facing 

the village today? 

0 1 DK; refusal; meaningless answer. 

others 0 Other answers. 

1-71- In the past few years, have the villagers 

worked together on some project? 

3 1 DK. 

others 0 Other answers. 

1-74- Are there people in the village who fre­

quently introduce new ways of doing things? 

3 1 DK. 

others 0 Other answers. 

2-2-	 Is there conflict between people who
 
want to do things old ways and those who
 
want to do them new ways?
 

4 1 DK. 

others 0 Other answers.
 

2-15-	 To whom do the villagers look for leader­

ship on important farming questions? 

0 1 DK and refused. 

others 0 Other answers. 



COI04MNITY DON'T KNOWS INDEX - continued 

Card-Column Punch Weight Content 

2-16- To whom do the villagers look for leader­
ship regarding disputes with other villagers 

over land? 

1 . DK and refusal. 

others 0 

Are wealth differences between 	 families2-46-
in the village growing larger or smaller? 

4 1 DK. 

others 0 Other answers. 

2-I7-	 Are important village decisions strongly 

influenced by people outside the village? 

3 1 DK.
 

others 0 Other answers. 

Who is the person in the village who2-59-

commands the most respect? 

9 1 DK. 

others 0 Other answers. 

Range: 0-9, with no rejects.
 

Higher score = less community knowledgc. 



Inter-Item Correlation Matrix for
 
Community Don't Knows Index 538 (7-58) (Revised)
 
Gamma Coefficient X 1000..
 

1-60 1-71 1-74 2-2 2-15 2-16 2-46 2-47 2-5
 

What is the most important problem facing thel-60 760
 
village tody?
 
In the pasL few years, have the villagers 1-71
 
worked together on some project?
 
Are there people in the village who often 1-7454
 
introduce new ways of doing things?
 
Is there a conflict between people wanting 2-2
 
to do things old and new ways?
 
To whom do the villagers look for leader- 2-15
 
ship on important farming questions?
 
To whom do the villagers look for leader- 2-16 542
 
ship on land dispute issues?I

Are wealth differences between families 2-46 603
 

in the village getting larger?
 
Are important village decisions stronly 2-47
 
influenced by outsiders?
 
Which person in the village commands the 2-59 
most respect?
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539 COGNITIVE FLEXIBILITY INDEX (7-59-) 

Revised 1967 

A. Description.
 

Tries to portray the respondent's general cognitive rigidity or
 
flexibility -- his willingness and ability to stretch his mind by enter­
taining a new idea, projecting to another role, adopting a practice, etc.
 
This is a composite index formed from the indices of Personal Political
 
Empathy (483), Propensity to Innovate (498), Community Don't Knows (538),
 
and Personal Don't Knows (503).
 

B. Construction.
 

Card-Column Punch Weight Index 

7-3- (483) 0,1,2 

3,4 
5,6 

0 

1 
2 

Personal Political Empathy Index 

7-18- (498) 0,1 0 Propensity to Innovate Index 

2 1 

3 2 

7-23- (503) 2 	 th. 9 0 Personal Don't Knows Index (rev.) 

1 1 

0 2 

7-58- (538) 2 	th. 9 0 Community Don't Knows Index (rev.) 

1 1 

0 2 

Range: 0-8, with other punches rejected and punched as 9. 

Higher score = greater cognitive flexibility. 



Inter-Item Correlation Matrix for
 
Cog-itive Flexibility Index 539 (7-59) (Revised)
 
Gamma Coefficient X 1000 

7-3 7-18 7-23 7-58 

Personal Political Empathy Index 7-3 [ 263 410 400 

Propensity to Innovate Index 7-18 297 284 

Personal Don't Knows Index 7-23 7 384 

Community Don't Knows Index - revised 7-58 



Distribution Graph: Cognitive Flexibility Index 539 (7-59) 
(Revised) 
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Range: 0-8, with 9 as reject. 


