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3. ABSTRACT

The purpose of this paper 18 to call attention to the problems of coordinating food
marketing systems serving large urban centers with the vertical production-distribu-
tion sub-systems that link back to the rural supply areas. Up to this point the
Conference has focused 1ts attention upon the organization of retafling and whole-
saling activities within the large urban centers. Ve now want to broaden our
perspective to examine the problems of coordinating all phases of the food system
which reaches from urban consumer back to the farmer.

The paper 18 divided into four parts: (1) a brief summary of our view of the hagle
changes in food system organization during the cconomic development procens; (2)some
obacrvations about the potential benefits from vertical coordination of food eystems
(3) a few examples of vertical coordinatfon arrangements that we have obacrved here
in Latin America; and (4) concluding remarbe,

The f{dean and "nformatfon in this paper draw upon our reaecarcl and consulting
factivitien des ing with agricultural marketing problemn in Latin Amertca, The
primary purpone of these activitden has bheen to carry out dlagnoattc estudien uf
internal food marketting syntema and to formulate recommendations for wmatbet ing
{mprovementn,

In each fnatance the authoras have described and analyzed the food syolens setvlsig
large urban centern with a partleular orfentat fon tevard the 1det.t 3F8cat o of
ways to dmprove market cootdination ae a reane of teducdng fod roate Lo rrheunefa,

fncreanting the voluee of food produced and cotieumed, ltcfcanleog fatmes 6 .omes, obd
~llimately to atizulat ing scnuste deseluiseid .
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APPENDIX

A List of Reports, Papers and Graduate Theses Prepared by Michigan State
University and Collaborating Latin American Institutions

Copies of the following can be obtained by writing to the:
LATIN AMERICAN MARKET PLANNING CENTER
Michigan State Umiversity
East Lansing, Michigan 48823
RESEARCH REIORTS - Markeuing 1n Developing Communities Series

Food Marketing 1 the Economic Development of Puerto Rico, Harold M. Riley, et, al.,
1970,

Market Processes i the Recife Arca of Northeast Brazil, Charles C. Slater, et, al.,

1969, (Also available n Portuguesc by contacting SUDENE, Recife, Brazil.)

Market Processes i 1a Paz, Bolivia, Charles C. Slater, et. al., 1969.

Market Coordination 1 the Ix velopment of the Cauca Valley Region- Colombia, Harold

M. Kilcy, ct. ct, al., 1970,

Agricultural Madetingin Feonomic NDevelopment, An Annotated Bibliography,
Pablo ‘Fotscaloa, 1971,

Pomenting lmpronements in Food Marketing in Costa Rica, PIMA, 1973, (Also

o e e —

available in Spandnh)

OZCASIONAL PAIERS

“Approachen to Integration of Rural Urban Food Marketing Systems in Latin America,”
Kelly Harsinon, o paper prepared for discussion at the Agricultural Development
Ceounctl Worlshop i Lexington, Kentucky, October 1971,

“A Case HStudy of Corrulla Supermardets In Bogota, " Harold M, Riley, a paper presented
At a confrrence on Apricultural Merieting Problems in Developing: Countrics sponsored
by FAO and the Went Germae Do clopment Foundation, November o, 1971,

“proving Internal Marbetiop Sy-tems an Pt of Hatlonal Development Programs, ™
Hazold M. Riley, a paper preaented ot the Faa Interamerican Conference on Marketing
and Social Lsononic Development in Latin Amerdca, Call, Coleimbia, May 2-5, 1972,

"Pevelopoent, Uneaspl 1 ont and Mard eting o Latin Amertes, "0ty flarrison, a paper
pregared for discupsion at the Agricultural Dovelopment Coundil Workshop on Agri-



cultural Marketing in Developing Countries, Palo Alto, California, April 13-15, 1972,
"Institutionalizing Marketing Improvement Programs, " Kelly Harrison and Harold M.

Riley, a paper prepared for discussion at the ADC/IICA Marketing Workshop, San
Jose, Costa Rica, April 9 - 11, 1973.

Copies of the following can be obtained hy writing to the Corporacion
Autonama del Valle, Cali, Colombia.
SUMMARY RESEARCH REPORT

La Coordinacion de Mercadeo y el Desanollo Economico del Valle del Cauca, Harold
M. Riley y otros, 1970.

TECHNICAL REPORTS

Numero |l  Aspectos de Integracion de Mercadeo en Algunos Centros de
Comercio Rurales en el Valle del Cauca,

Numero 2 Produccion, Distribucion y Uso de Empagues para Producto Agrope-
cuarios cn la Zona de Influencia de Cali.

Numero 3 La Distribucion v Uso de Insumos para la Industria Agropecuaria en
la Zona de Influencia de Cali,

Numero 4  La Produccion v Distribucion de Algunos Bienes de Consumo en la
Zona de Influcncia de Call.

Numero 6 El Sistema de Distribucion Urbana de Viveres en Cali.

Numero 7  Estudio de los Consumidoeres de la Ciudad de Cali: Ingreso Canti-
dades y Patrones de Compra de Viveres.

Numero 8  El Sistema de Transporte de los Productos Alimenticios en la Zona
de Influencia de Cali,

Numero 9  Sistemas de Informacion y Comunicacion de Mercadeo en la Zona de
Influencia de Cali,

Numero 10 Leyes y Reglamentaciones que Afectan los Procesos de Coordinacion
de Mercadeo en la Zona de Influencia de Cali.

Numexro 11  Produccion y Distribucion de Granos en el Valle del Cauca.

Numerb 12 Sistema de Produccion y Distribucion de Leche en la Zona de Influencia
de Cali,










