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EVALUATION OF FAMILY PLANNING
! i
FILMS PROJECT: PRETESTING

1.  INTFODUCTION

It is widely accepted by both the Govermment and
Von-Governmental agencies involved in Eha family planning
programmes in Kenya that there is an urgent need to develop”
effective information-education-communication (1-e-c) process
in the area of family planning (birth rate in Kenya is currently
‘estimated to be about 4.1%). The ad hoc communication process
that has been used in the recent past coneisting éf hastely
designed paméhlets, posters or fadio 5Pots have proved ineffective.
This has been so because of the erroneéus assumption that the
target population for whom the communication messages were
intended were homogeneous whole. It must be noted that on the
contrary the Kenyan population consists of a series of subgroups
each requiring specialised messages on family plaﬁning directed
to its specific interests. In order to.appeel to these subgroups -
one must consider broad motivational themes in the communication
messages. Such themes might include family finances, infant
health, women's education and environmental protection.

In an attempt to develop an I~-E-C strategy for reacﬁing
“Kenyans on the imbrovemeht‘bf‘deily'planning;‘SteIIagraphics
Ltd. produced four comedy spots (4—5 Minutes each) and one
drema (70 Minutes) called Usiniharskishe. The five films were
all produced on video. Table I summarises the communication
objective, the target audience, the main point to be remembered
by the viewer and the producers main concermns for each film,

2. PURPOSE OF THE PRETESTING:

The main purpose of the Pretesting the films was to
determine the extent to which the intended audience understood



and accepted the messages coiicainea 1in these films., It wae
éxpected by the researchers that the pretasting would
eliminate ineFFectiva\communication ih’tha films before large
amounts of money are invested in their Production and
dessimination,

3.  METHODOLOGY
M

The initial phase of the pretesting.activities were
mainly administrative, The activities included;
consultation with the films producer and selected agencies

application of research authorisation from the Office of the
President; and identification of pretest sites,

The second phase of the project Planning consisted of
development of pretest questionnaires., Two pretest queatidnnaires
were developed:

a) A questionnaire for the film producer (The Director
Stellagraphics Inc.). ‘A copy of this questionnaire 1s
found in Appendix I of this report.

b) " A questionnaire in English ang Kiswahili for Pretesting
the films. This questionnaire congists of five parts:

(1) Audience reactions to the films. ,
(11) Films ability to attract attention and convey its
mair point,

(111)  Audience reactions to the messages in the film,
(1v)  Assessment of the technical aspects of the .film,
(v) Information on pretsst participants,



SUMMARY  OF MESSAGES,

TABLE 1

TARG

AND CONCERNS  FOR THE FPFP  FILMs®:

Communication Objective
of the film

Target
Audience

Main Mesgsage
1Communicated jin

Important points
to be remembered

Producer' g
Concerns,

the film by the viewer
" Comedy 1 To suggest to the viewer Husbands of low to Pregnancy is That the Comed),
that Pregnancy is: g medium level of difficul t be amusing-but
hardship which should education. undertaking: A believable
not be subjected to wife should pe
wives unnecessarily Spared of
or too Fr-equently. unnecessary
pregnancies for
this reason.
Comedy 1T To suggest to the, viewer Low and Too many, It is never Film should
) that too many chiidren medium - children too late to be understood
are en econaomic income are an gconomic plan and be amusing
bhardship to parents parents hardship to “amilies
parents
Comedy 111 To suggest that balng Young Do not enter The comedy
a father ig an unmarried men -into parenthood be amusing
onerous task which of low to ' uwnless and until and
should be -undertaken medi.um -YOu are ‘ready believable
only when one i income lewels
ready ’
Comedy 1v To suggest that too many Parents of Too many The comedy
children are difficult low to mediup children are should be
for parents to keep incomes difficult for amusing ang
parents to keep believable

heal thy

hal thy

* Note that the information contained in this Table was produced by the proaucer of the filae

BEST AVAILABLE DOCUMENT



Cont,

To Wam Against
the dangers of
school girl
pregnancies

High school
girls; boys
and youngmen;
and general
public

Girls should

put off °
sexual -
activities
till after
completipn
of school
because of
the risk; of
pregnancy

Pregnancy

spoil
the
future
of a
school
girl

Audience
should
understand
dialogue
and

thrust

story
line
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~The prsfest questionnaire 1s found' in Appendix iI;

Becruitment of Research Assistants and identification of

. Bretest gites,

(two men and one woman) while three were Form Six leavers,
(one man and..two.women ).. Pretegt sites were identified
in relation to the home regions of these Research
Assistants,

The first assignment of the research assistarts was to
translate the'pretest questionnaire intg the following
languages: Kiswahili, Lug, Luhys and ‘Kikuyu. This was
done in eanticipation of Preteat Participants whg would
not be able to Speak or write English or Swahily during
’the Pretest excercise,

Training of Research Assistants;

questionnaires from the films Procucer were received from
‘Stellagraphics on September 17th 1985, From September

education and income. Based on the interviews of thesse
viewers and the training sessions of conducted with the
Research Assistants, the audience questionnaire wag



réyised for the prober pretesting which started in
Nairobi on Septembe; 23rd 1985.*% The modified
Pretesting questionnaira that Was used in fhe field
1s contained in Appendix IIT,

The main role anticipated for the Research Assistants

| was to provide assistance in recording responses of 11litrate
‘and semi-illitrate audiences. In this connecticn their training
involved viewing the films and completing the questionnaires
individually as would the respondents. After that the

| trainner went guev the whole exercise, Pointing out the "donts"
to avoid bias or minimise interviewer influence, Further
training involved conducting actual interviews with a semple
audience. Thersafter the field exercise commencad.

Fieldwork:

The pfetesting‘of the films took place in the foilowing
places in Weatern Kenya, Central, Nairobl and Coast:

Western Kenya: Bushiangala
Kakamega
Kisumu
Ogada
Eregi
‘Central: Ndumberi (Kiambu
Githunguri
Nairobi: Pumwani
Coast: Matuga
Kwale
Ukunda
Waa

#The Drama film was received on November 19th 1583
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Twenty one sites were used for the pretesting.

Gathering of the audiences

Various approaches were used in gathering people for the
pretest. This variatipn in approach wes necessary
because it was realised after the initial experiences
that each area needed an approach suitable for the
locality.

In Neirobi, Ndumberi and Githunguri, posters were adequate
announcement. Probably this worked because since these
areas (Ndumberi and Githunguri) are near Nairobi, the
Population are used to reading posters, and they move
around to and from their work places often enough to get

the information.

A different strategy was used for places further away fram
Nairobi. Once the location for the pretest was identified, local
headnen and other influential people such as teachers and
churchmen were used to spread the information.

Another strategy we tried to use but quickly abandonsd
was the strategy of going through the chief, District Cfficer,
gtc. We found out that the government administrative machinery
was too slowly for us. In one case, Kibera (Nairobi) 1t took
saversl days to’gst audience with the Ghief or District Officer.
When audience was finally given, the Chisf insisted that the
researcher should first attend his "baraza” (public meeting)
fhere the announcement would be made on a Sunday. (he researcher
went to the meeting site and found that the baraza had been
postponed because of another important govermment function.

!/



Similarly in the Coastal ‘area where the administrative line was
used, we arrived on the site to conduct the interview after
several confirmations only to find that the Chief who was to
organize the audience had not received the memo from the D.0.!
Therefore, there was no audience until we arrived to use ather
Personal channels which worked the same dav!

‘Viewing and Interview

At each interyiew, the sameg .farmat. was used for
consiatency (see Appendix Tv: instructions sheet). Equipment
was set, a brief introduction ‘to the exercise was given, tien
the film was viewed. We tried to show not more than two short
films at each location because the exercise was long. To show
one ten minute film and go through the questionnaire took
altogether one hour. In the Case of the long film (70 Min,) we
dld not show a second film in the same location at the éame
sitting.

Although different audiences were used for the short films,
ih each area ssveral but similar audiencea were used. Appendix V
showa the schedule for Weat Kenya., Similar schedules ware
followed in other areas, '

Ouring the interview, the respondents chose either
Kiswahili or English questionnaires, We were surprised that
most of the people who were literate preferred to answer the
English questionnaire rather than the Kiswahili one, Assistance
was given oniy to those who were unable to read or write on their
own. The R.A.s then took charge. '

Some of the participants (respondents) had opinions outside
the queationnaire, and these were recorded separately as discussad



in this report. The opportunity for ths additicnal dpihibns:stf
given at every location after completing the questionnairaa.

Table II shows the number of people (men and wamen) wha
viewed the comecdies and the drama and who were later interviewed
by the resean:her_‘s and the research assistants,

TABLE I
Number of Pecple who viswed
the Filme and were interviswed

~ Urban Rural
Film Men Women Men Women Total
‘Comedy I | . g 25 a2 23 88
Comedy IT 3 35 a 16 126
Comedy IIT 20 10 23 " 64
Comedy IV 45 15 15 2 77
Orema - 25 <R - 53. 205
TOTAL 122 123 200 10s  sa0

4. ANALYSIS OF THE RESUL TS

4.0 Introduction
N

The pretest questionnaire conasists of closed-endad
questions and open-ended questions, The closed-ended qQuestions
were analysed first tabulating the number of respondents who
gave each possible résponsa to';ach question and then calculating
percentages. The open-endad questions were analysed by first
placing the responses into the following categories; "Corect,

/3
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Partially Correct and Incorrect" or "favourable/unfavouracle®
Fo;lbWed‘by:calculating the corresponding percentages.

In the following paragraphs we will discuss the
summary of the results for sach film.

4.1 Rssults of Comedy I
The Samola:

Table IIT shows the descriptive data of the persons who
viewsd Comedy I and who.were later interviawéd about the film.
The sample consisted of 38 men and 48 women making a total of
86 peoplas. Majority qF these people (57%)were in‘ the age
bracket 25-44 years, followed very closely(40.7%)by those in
the age bracket 18-24 years. Only a small percentage of 4hs
‘viewers were either Moslems or belonged to other religions.
The majority of the viewers were gither Catholics (ae.5%) or
Protestants (36.0%). Their education background ranged from
‘primary level to College lsvel with most of the viewers 504
having attained some level of Secondary education.,

Out of the 86 viewers only 23 were married but &z,
indicated that they had children (majority of them - 40,6% - had
3-4 children). A very interesting statistic related to the
children is the observation that only 45,3 of the viewers said
that they had heard of family planning before and half.of them
(50%) indicated that they would like to have between 3 - 4
children., This last statistic has an implication on the type
of strategy those involved in family Planning activities may
wish to institute in futurs.

Audiance He&ctions to the fﬁlm:

Table IV shows the summary of the viewers! reactions to
the film with respect to liking the film. Tabla V shows thg

¢
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TABLE TII
Descriptive data about
the persons who viewed Comedy
and were interviewed

Variable Responses Number of . Percentage
) Responsaa

Sex Male - 38 a4.1
Female a8 185.9
Age Under 18
18 - 24 a5 ‘ap.7
2 - 34 2 29
35 - a4 25 29.1
as - 49 2 2.3
Over 49 - -
Relicion Protastant - a 6.0
Cathalic 40 6.5
Moslen 10 u.6
Otners 5 5.8
Education Eigth grede or less 33 ®.4
Some high school 43 0.0
High school graduate 8 9.3
Some College 2 2.3
Married Yes 23 26,7
'Have children - Yes 2 37,2
Nﬁhbar of 1 o o e
Children l=2 9. 28.1
| a-a 13" 40.6
7-8 1 2841
~ More than 9 :

Heard about Yes 49
family planning
befare

How many children Max. of, 2 22 i25.‘5;

would you like to
have 3=-4 :4@ 50.0

Does not matter 26 23.3
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overall reaction of the viewers to the film. It is evident
from these two tables that the film was generally liked by the
viewers: 86.4% of the views said that the film was good end
they wished to see it again while 88.6% of the viewers said
that they would recommend this film to their friends.

Although 71.6% of the viewsrs indicated that there wers.
specific parts of the film that they liked 77. 3 of the viewers
sald that there wers certain things about the film that they
did not like. Tables VI.and-VIE .shcw.the sec*iens of- the Filn
that were liked and those that were not liked respectively.
Parts of the film which were specifically liked were.

a) Where the man is pregnant

b)  The argument batween the man end his wife

©]  The part where the woman insists that she
fmustiplanithe\femily end when she decided

to leave the home.

There were three main parts of the film that seem not to
bave.been.liked .by. the wiswsrs,. . These ware:

a) Parents arguing infront of their children

b) Men's attitude toward his wife after
delivering baby boys

c)  The idea that the man can give birth.

/6
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TABLE "IV
Summary - of  viewers' ' reactions

‘to Comedy : I with respect to
liking ' the film

Question | Respanse :S;pg:ses Percentage
“1.:  Was there 1 Yes 53 71.6
any part of 5
the film that No 35 28.4
you especially |
liked?
2. Was there
anything - |-ves .68 772.3
about the |
film that 1
you did not No 20 2.7
like?
3 Would you
recommend Yes - 78 88.6
this film
ta your friends [No 10 12.4

/7
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TABLE. V'

Over all Reaction to the " Film

Vﬁfiable Number of Percentage
Responses

Good film: would like to see it 76 86.4 -

again .

Film like others I have seen a 4.5

before

Bad film N 8 9.1
TABLE VI

Parts of the film that were especially 1liked:

' Number of
Responses Responses Percentage
a. Where the man is pregnant 23 6.1
b. - Where the wife leaves the 8 9.1
~ husband '
C. Where the woman insists that -] 10.2
‘ she must "family plan®
d.  Tha argument between man and 12 13.6
wife .
e. When the man cooks 4 4.5
f.  When the children are told to 4 4.5
go away with their mother
g. Other parts (Not clearly 2a al.8

articulated)

/1§
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TABLE VII.

Some of the things the viewers
did not 1like about the film

Responses ~ Number Percentage
a) There is no way a father can 23 33.8
give birth
b)  Father refusing his vor k| 4.4
children ' B
C) Men's attitude toward his wife 7 10.3

after she delivered baby boys

d) = Parents arguing infront of ? 10.3
their children

e) Other responses 7 8 41,2

‘Messageé in the Film

According to'the Producer, the main message of the film
~ was thats.

"Pregnancy is a difficult undertaking. A wife .
'should be spared of unnecessary pregnancies for
this reason",

The viewers responses concerning the message in the
film were svaluated against the Procucer's blueprint. Table
VIII (a) shows the summary of the results on the films
message under the sub-sections: attention/recall, main idea
and worth remembering. It is evident from this table that
despite the fact that the viewers had said that they liked the
film a very small number of them ware able to pinpoint the main
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message in the film. Thus the percentage of the viewers who
remembered seeing the main idea of the message after one
exposure was significantly low. Reasons for this can perhebe
be found in the sumnary data in Table VIII (b). According to
this table slightly over a helf (55.8%) of the viewers
perceived the film as being personally relevant. Secondly,
50% of the viewers found the message in the film confusing.
Although over 60% of the viewers found the film believable
(61.3%) end informative (64.7%), it is worthwhile to note that
only 31.8% of them found the film convincing.

The Technical Aspects of thé film

Table IX shows the summary results on the technical
-aspects of the film. According to the information in this
table the Kiswahili used in the table was found to be
’suitable by the viewers. Similarly'the main actors in the
film were considered "believable" and to have got the message
of the film across (elthough the messége seems not to have
Jeen correctly comprehended).

The Family Planning Association of Kenya seems to be
well known emong the viewers as an agency which would sponsor
such a film-as Comedy I. Only a small number of the viewers
thought that NCPD, or the Ministries of Health end Information
~ had sponsored the film.

Majority of the the viewers said that the film was
suitable for showing on TV: % at any time, .% only at
certain times. This is because many of them % found the
film interesting (amusing).

a0
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TABLE VIII (a)

Summary Results of the viewers responses

Conceming the message in the film

, Partially. 3
Category Correct Responses correct gz:az:zgz
Resoonses P
\ttention/ | 1. Man should feel 1. Too many (6) 1. Father should (1
lecall pains of children - love his
pregnancy (3) are bad eg.
boys will
take all land
2, Man is  (3) 2. Havé chiidren 2. Father does (2)
igncrant you can take (2) not know how
of pregnancy - care of to tackle the
wife
3. The wife is (2) 3.  Men wanted (8) 3. Lesser work (1)
"tired" of a baby girl during
giving birth - pregnancy
4, Are you (1)
scared of
children?
5. After suffering
one cannot (1)
’ eat well
Main 1. Pregnancy is (6) 1. Mother (2) 1. Father (2)
not easy Jjob can't agree and mother shoul
to have more agree
kids
2. Plen the family 2. Pregnant Men (2)
3 Wife refusing (4) 3. How to care for
to give birth family
4. Give birth (6) 4. Chiltren ere the
to a few same whether (8)
children boys or girls
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Tab. ‘VIII (a) Cont.

~ Partially
Incorrect
Category ; : » correct
Correct Responses Hespopses Responses
Warth 1. wife (5) l. All children (2) 1. zIf you (1)
. refuses are the same plan the
to have more family
children you will
be safe
2, Husband (12) 2. wife (2)
getting threatening
pregnant to leave due
to problems
3. Women (1) 3. Man and
having wife (1)
meny children disagreeing
4, Plan your (1) 4. Treat your (1)
family partner with
tender care
5. One should (8)
have children
that she can .
take care of
Note: The numbers in the parenthesis show the number

of viewsrs who responded correctly,

or incorrectly.

partially correctly
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Views on message of the film

TABLE: VIII (b

RAesponses Number Percent
1. To whom was this message Same like me a8 53.8
talking to?
(Personally Relevant) k =) 45.3
2. Was there anything Yes 4s §l.1
confusing in
the message ‘No 39 44.3
‘Anything Confusing
3e’ Belisvable Yes 54 61.3
B ‘No 23 26.1
4, Interesting Yes a2 47,7
No 29 R.9
S.  Information Yes 57, 64.7
No +13: 14.8 -
6.  Convincina - Yes 28 al.s
No 1 12.5




Don't know,

TABLE IX: TEGHNICAL ASPECTS OF THE FILM

Variable Responses B Number Percetage
‘Languege suitability I understand Swahili used in: B2 2

the film o

Swahili used in the film was 11

difficult

I wish the film was in anbther 13

language (regional)
‘Main Actors: Believable 69

Not believable 17

Got message across 64

Did not get message across 22
Organization which The Family Planning 55
sponsored the message Association of Kenya

The NCPD 9

Ministry of Health 17

Ministry of Information R)



Tab., IX Cont.

Pleasantoess of tha”

film

Suitability of
showing the film

Film made me mcanf‘ortablé

Film interested me
Had no particular feeling
No' Response

Suitable to show
on TV at any time

Suitable but should be
shown only at certain
times

Not suitable

Don't know

13

a1




- Conclusion

Although the film was amusing as anticipated by the
- Producer, it failed to get across the intended message to
the audience. According to one of the viewers:

"The idea of a pregnant man was the most Unrealistic
and offensive to tha audiences, "

Other general comments from the viewers are sampled on‘peage ‘23-24
to 1llustrate some of the concerns the viswers had on the film.
Some of these comments may be summarised as follows: |

l. The idea of man becoming pregnant is unnatural and
hence not believable.

2. The male character looks like a "mukora" (rogue)

3. The mother and the children. ai-e healthy and show no
hardship experienced

4, The '‘wife locks younger than the husband = something
not seen often in the Kenyan society.

S. The male character is not clear at all, As a result
some of the jokes and ideas he tries to pu# across
are not effectively communicated.

Racommendation:

Based on the data repcrted in the preceding paragraphs
about Comedy I, we recommend that this comedy bé refilmed taking
into account the reactions of the audience as outlined above.
There seems to be a major difference between the cameras'used in

filming Comedies I-IV and the cameras used in filming the 'Orama’.

We recommend that the cameras used in filming the Drama be used
in filming Comedy I. ‘
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(2)

(3)
(4)
(s)
(&)
(7)

1.
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-Sample of viewer's comments on _Comedv I

The message as such was not well potrayed. The fact that
the men got pregnant does not distinctly give a believable

picture of what naturally happened. To say this in view

of the fact that man can't be pregnant. Its only the
very traditional folk that do believe in curses,

The second fact is that, if ever, the film was to convey
@ message on family planning then the wom should have had
3 to 4 kids (boys) and refuse to get more. The fact that
one had 9 kids-defeated ‘the whole messags.

The idea of sex education didn't come out clearly

The mother is too heal thy

Children aré about the same ege - how come? And.in good -
health.

The man is younger than his wife. How come?

Baba talks kama mukora, éi muzazi.

The man playing the part of the husband in the film

-doesn*t look real,

1) Looks younger than his wife by far

2) He depicts -the-charccter-cf-a-man who has no
children or of that one who doesn't have a family

3) I know of men who ars genuinely married with many
children, who seem to be concermed about their
children but resources do not allow them to
.maintain them properly. So such ones would be
able to understand and take seriously this programme
of family planning.

4) A man of the nature described in No. 3 would bs
sultable as a character in this film nor an I don't

care person.
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‘S) I feel the man shuuld-SbeaK more clearly than ia:
shown here.

4.2 Results of Comedy II

The Sample

The sample for Comedy consisted of 70 viewers (35 men end
35 women). Majority of these viewers (51%) were in the age
bracket 25-34 years followed by the second group (34.1%) in the
age bracket of 18-24 years. While only 14.3% of the viewers were
Moslems, 44,3 were protestants and -37.1% were Cathclics.
According to Table x 57.1% of the viewers were married and
64.3% had children. Although A-very high proportion 81. 4% of the
viewsrs had heard of family planning, S7. 1% said that they would
wish to have betwsen 3-4 children.

Audience Reactions to the Comedy

Tebles XI (a) and XI (b) show a sumnmary of the viewers
reactions to Comedy II. A very high proportion of the.viewers .
(82.9%) said that there parts in the comedy that they especially
liked. In contrast 58.6% of the viewers said that there were
sections in the comedy that they did not like. The parts of the
comedy--that- wers liked end dicliked -are eummarieed.in Tables XII
and XIII respectively. Given that only 14.3% of the viewers
said that the film was bad, it is not surprising that 88.6% of
the viewers said that they would recommend this comedy to their
friends end 78.6% seid that the film was good, they would 1ike
to see it dgain.
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TABLE X

Descriptive data the persons. who viewed

Comedy II end were interviewed

Variable

Responses Number Percentage
-Sex Male 35 50
Female 35 50
- Age Under 18 0
18 - 24 .24 34.1
25 -~ 34 % 1.4
35 - 44 10 14,3
Qver 44 20
Religion Protestant 31 44.3
Catholic 25 37.1
Moslem 10 14.3
Others a 5.7
Married Yes .40 §7.1
Have Yes 64.3
Children
Number of - ";1 -2 18 .25.7
children 3 =4 18 25.9
56 7 A
7 -8 2. '10.0
More. than 9 2 10:0
No response 23 -
Heard about Yes 57 8.4
family :
Planning No 13 18.6

Cont.



TJable X Cont.

‘Variatle 'Requnses © Number ngrcentags
‘How many Max. of 2 15 21.4
children 3-4 40 §7.1
would you Does not 5 7.4
like 'to matter ‘

have No responnse 10 14,3

Message in the film.

According to the producer af the comedy. spot two, the
main message of the copedy was:

"Too many children are an economic’ hardship to
parents",

The viewers responses conceming ths message in ‘the
~canedy'were analysed in relation to the producer's expectations.
Tables XIV and XV summarise the results of thesa responses. It
is evident from the information conteined in these tables that
more than 50% of the viewers got the message in the comedy:
54.3% of fhe viewers said that the message talked to people
like them: 74.3% did not find anything cbnfusing in the
comedy. Interesting enough, although 65.7% found the message
believable, 68.6% found the message interesting and 64.3%
found the message informative only 21.4% of the viewers found

the messace'convinaing.. This observation is very difficult
to explain since, according to Table XVI, 88.6% of the viewers
found the language used in the comedy suitable, 71.4% found

the main actors believable, and 75.7% found the comedy
interesting. Another interesting statistic is the observation
that although a high proportion of the viewers liked the comedy

20
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~only 53.6% of them said that the comedy was suitable fob showing
on TV at any time. . une or tne viewers summarised her reaction

to the comedyyas follows:

Conclusion:

"The comedy seems to touch and put the meséhge to
the public especially mothers .and father. Except
for the first part where the father talks neither
to the audience nor to the family, the film is
alright. ‘The man actor looks very iresponsible,

a part which he plays well. However the speech
is not clear end the filming is of low quality.
The children in the ccﬁedy should be made to look
less healthy and smart,”

Based on the information discussed in the preceding
paregraphs it is evident that comedy II was found to be
interesting and put across the intended message effaectively,

Recommendatian:

The quality of .the filming may need attention.



with respect to

28

TABLE XI (a)
Summary of viewers reactions to Comedy II

liking the film.

Respanses Number Percentage

1. Was there any | Yes 58 32.9
part of the :
film that you Na 14 17.1
especially
liked?

2. Was there an Yes 4al 58.6
anything about N
the film that No ‘39 al.4
you did not
like?

3. Would you Yes 82 88.6
recommend
film to your No - .8 11.4
friends

TABLE XI (b)

Overall Reaction to the Film.

Variable 288558; Percentgge
Geod film: Would like to see 55 78.6
it agéin

Film like others I have seen 5 7.1
before

Bad Film 10 14,3




29

TABLE XII
Parts of Comedy II that were especially liked

Responses Number Percentage
1. The way the mother tells her 9 12.9
: husband to care for the .
children and wants to plan
the family
2. When the father comes to the 23 32.9
house with food
3. When the mother runs away 4 1.4
TABLE XIII
Some things the viewers did not 1like about
Comedy 1II
Responses Number Percentage
l, The male actor not clear a 0
2. When the man feeds his 8 11.4
children on bread
3. The children do not look '8 7.1
mulnutrited
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TABLE  XIV
Summary results of the viewers'
concerning the message in Comedy II .

responses

Correct Partially
Category Response Correct gg::;:z:t
Respconse
l., GEmaller families 1. Reduce birth 1. Problems
are better and rate to in the
easier to (23) avoid (25) family(1)
maintain problems
2. Family (18) 2. Mother(l)
Attention/ planning running
Recall away.
3. No food
for (1)
children
1. Have a few (6) 1. Women are
"~ children burdened (6)
-caring for
children
2. To plan the 2. Family (7)
Worth femily for (25) planning
‘Remembiering better health
- and good
standard of
living
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TABLE XV

Views on message of Comedvy IT

., Response Number Percentage

1. To whom was Some one like me 45 64.3

- the message ,
talking to? Someone else not me 25 35,7

2, Was there Yes 18 25.8
anything . : ,
confusing No 82 74.3
in the
message?

3. Was the Yes ‘48 68.7
message , B
believable? No 24 4.3

4, Was the Yes a8 £8.6
message ;
interesting? No 22 3l.4

S. Was the Yes as 64.3
message o
infannative?‘ No 25 35.7

6. Was the Yes 15 2l.a
message ‘
convincing? 78.6

No -

55
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TABLE . XVI

TECHNICAL = ASPECTS OF - COMEDY II

Variable Responses Numbarbk Percent
Language I understand Kiswahili 62 88.6
sultability used in the film
Swahili used in the 8 11.4
film is.difficult
Main actors Believable Not 80 71.4
Not believable 20 28.6
Got message acruss - -
Did not get message
acraoss
Sponsoring The Family Planning 50 71.4
Organization Association of Kenya
The NCPD 11 15.7
Ministry of Health 3 4.3
Ministry of Information 3: 4,3
Don't know '3 a.3
'Pleasanteness Film made me uncomfortable 7 10
of the film '
Film interested me 83 75.7
Had no particular - 10 14,3
feelings
Builtability Suitable to show on a1 58.6
TV at anytime
Suitable but should be 2l 0.0
shown only at certain
times
Not suitable ‘1 1.4
Don't know 7 10‘




, 4.3. Results of Comedy IIT
The Samole

The Sample in Comedy III consisted of 59 viewers, 40 males
‘and 19 Femaleé. Majority of the viewers 55.5% were in the age
range 18 - 34 years. They consisted of protestants (50.8%),
cathalics (35.6%) and moslems (13.6%). Less than 50% of the
viewers said that they were married although 54.2% said that they
had children. As ln the previous ccmedies a higher proportion
61.0% of the viewers in ccmedy III had heard of family planning
and a high propaortion E1.0% intended to have between 3 - 4
children.

Audience Reactions to the Comedz

Table XVII and XIX give a summary of the viewers reations
to Comedy III. This Ccmedy ssems to have been liked by the
majority of the viewers: 91.5% of the viewers said that the
comedy was good and they would like to see the film again while
100% said that they would recommend the film to their friends.
However, despite these ascertlons, a fair proportion of the
viewers did not like some parts of the comedy (See Table XXI).
This preportion is far ocutweighed by the proportion of viewers
who said that they liked some parts of the comedy (ses rable xX).

Message in the comedy

The producer's message in the comedy was as follows:

"Do not enter parenthood unless and until you
ars ready.”



Descriptive data the persons who viewed
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TABLE XVII

Comedy III and wers interviewed

Variable Responses Number Percentage
Sex Male a0 67.8
Female 19 32.2
. Age Under 18 1?7 28.8
.18 - 24 2 35.6
25 -34 12 20.3
35 - 44 -8 '13.6
Over 44 1l 1.7
Religion Protestant 30 £0.8
Catholic 21 35.6
Moslem 8 13.6
Others - -
Married Yes p-2-3 a9
Have children | Yes a2 54,2
Number of l -2 17 28.9
children 3 -4 12 20.3
5686 4 " 6.8
More than 9 10 16.9
No Responszs 14 23.7
Heard about Yas 736' 6l.0
about No 23 33,0
family
planning
" How many Max. of 2 13 22,0
children 3-4 a8 61.0
would you Does not matter q 8.8
like to No responee 6 10.2
have




35

TABLE "XVIII
Summary of viewers reactions to Comedy III
with respect to liking the film.

Responses Number Percentage
l. Was there Yes 50 84.9%
any part ‘
-of the No 9 158.3
film that
you
especially
liked?
2. Was thers Yes a4 74.6
anything . '
about the No 15 25,4
film that
you did
not like?
3. Would you Yes g9 100
recommend
this film No .0 0
to your
friends?
TABLE XIX
Overall Reaction to Comedy III
Variable Number Percentags
of responsds
Good film: would like to sese it 54 gl.5
again
Film like others I have seen 1l 1.7
before
Bad film 4 6.8
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TABLE ~ XX

Parts of| Comedy III that were especially liked

Responees Number Percentage

1, Discussion on pregnancy (4)
Marriage
2. Wher the man was planning to marry
3. When the father washed napkins (12
4. How the father suffers (S)
S. Taking cars of a child (4)
6. Where a child is'compared ta' (2)
animals
TABLE XXI
Some things the viewers did not 1like . about the film
Comedy III
" Responses : Number Percentage
1. The man washing baby napkins 5
2. Giving the taby watsr instead 6
of milk and quarreling with
nelghbours
3. The way the man cared for the 8
baby

0
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Tables XXII and XXIII give the results of the \iewers
responges conceming the message in the Comedy. According to
these tables alsignificant proportion of the viewers seem to
have got the message in the film: 50.8% of the viewers said
that the film talked about people like them: 71.2% did nat
find the message confusing: over 70% of the viewers found the
message believable end informative while 61.0% found the
message interesting. Despite all this it is surprising that
only 40.7% of the viewers found the message to be cbnvincing.
It is difficult to explain why this was the cass given that
88.1% of the viewers said-that- they understood the language
-used in the film, 81.4% believed the main actors, 78% found -
the film interesting and 64.4% said that the film was suitable
forAshowing on TV,

Canclusion

Comedy IIT seemsd to be very entertaining to the
audiences and the message was closest to the family planning
objectives. Some of the jokes were missed because of the main

male character.

We quote two reactions from a lady from Kekemega and an
old man from Kwale about-the—ilm: »

1. "Comedy three is nice, educative, but the pecple
should have used their own child, In this case,
NCBOOY ought to have a baby. At least the mother
should have come to find out how the baby was
fairing not staying away even at night. It was
rather inhuman to feed the baby on plain water.
If he was the real father, he would have tried to



give the oaby some milk even dilute milk. Next
time, the baby should have socme proper care."

2. "The film is good, but which school does one
graduate from for married 1ife? When you become
a parent then you leam the hardway about
parenthood. There is no short cut. Waiting will
not solve the problems."

Recommendation

Other than cleaning it up for quality production
‘comedy III dces not need any more work on it.

12
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TABLE  XXIT

Summary results of the viewers!

Category Correct Response Partially Incorrect
‘ Correct Response
Response
1. One should (8) 1. I will (3)
know why one throw you
wants to become nut
a parent
2. Father tired (7) 2. I will
of _disturbance © marry you
of the child if you
' become
pregnant (3)
3. Somebody should 3. The man does
be ready to (4) not have
marry . money for
milk (2)
4. You must
Attention/ get .
1 , pregnan
Recall before
being
marrisd.
S, .A man wants
a child (13)
before
Marrying.
Worth 1, If you wart 1. .The man
Remeémbering to be a taking care
father be (19) of the baby
ready.
2. Plan bsfore 2, Child does
you have a (10) not belong
family to the (4)

mother alone
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TABLE - XXTII

Views on message of the film

Response Number Percentage

l. To whom Some one like me 30 50.8
was the
message Someone else not me - 29 49,2
talking
ta?

2. Was there Yes 17 28.8
enything ‘ -
confusing No 42 71.2
in the
message?

3. Was the Yes 43 72.8
message
believable? | No 16 27.2

4, Was the Yes -} 61.0
message
interesting?| No 23 39.0

S. ) Was the Yes a3 72.8
Mesgsage
informative?| No 16 27.2

6. Was the Yes 24 40.7
message
convinecing? | No 35

§3.3
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TABLE = XXIV

TECHNICAL ASPECTS OF THE ~COMEDY IIT

Variable Responses Number Percent
Language I understand Kiswshili 52 as.l
suitability :
used in the film
Swahili used in the ? 11.9
film is difficult
Main ectors Belisvable a8 8l.4
Not Believable 11 78.6
Got message across -
Did not get message -
across
Sponsoring The Family Planning 46] 78
Association of Kenya
The NCPD 6 10.1
Ministry of Health 4 6.8
Ministry of Informatior 1 1.7
Don't know 2 a:a
Pleasanteness Film made me 5 10.1
of the film ‘ uncomfortable
Film interested me a6 78.0
Had no particular Vi 11.9
feelings
Suitability Suitable to show 38 64.4
on TV at anytime
Suitable but should L6 27.1
be shown only at
certain times
Not suitable 3 5.1
Don't know 2 3.4




4.4 Regults of Comedy IV

:l_'he Samole

" The sample for Comedy IV consisted of 44 males and 17
females meking a total of 61 viewsrs. Of these viewers 36.1%
were in the age ranée 18 - 24 years, 32,8% in the age range
25 - 34 years while 24.6% were in the age-range 35 - 44 years;
52.5% were protestants and 37.7% were catholics. A very high
proportion 83.6% of the viswers wers married.

Audience Reactions to the Comedy

Tebles XXVI and XXVII give the summary of the viewers

reactions to comedy spot-IV, It is evident from the information

in these two tables that the mejority of the viewers liked this
film: 75.4% said that the film was good end they would like to
see it again while 82.0% said that they would recommend this,
film to their friends. A high proportion 83.6% of the viewers
liked parts of the film while 67.2% did not like certain parts
of the film,. The sections of the film that were likgd and not
liked are summarised in Tables XXIV and XXV respectively.

Message in the film

Interesting encugh the producers message that "Too many
children are difficult for parents to keep hedlthy" ggas not
seem to have come through to the audience clearly. Only a
small proportion of the viewer seem to have had a correct view
of the intenced mgssage. Tables XXVI and XXVII show this
clearly. SIightly over 60% of the viewers found the message
believable, interesting, informative and not confusing but
54,1% did not find the message convincing.



a2

On the technical aspect, the language used in the film
was found to be suitable 67.2% and the main actors believable
68.8%. Only a small proportion of the viewers 6.5% said that
‘the film mece them uncomfortable and 57.4% said that the film
is suitable faor showing on TV at any time,

Conclusiong

Although the viewers found the film interesting a
‘significant proportion of them seem to have missed the message

in the film,

This could be due- to the fact that part of the

action where children scramhle for food is only clear after

one has seen the film several' times. Camera did not .capture

the action, therefor for sometime it appears like a period oé
confusion which fails to depict pity. Secondly, for a typically

Kenyan film,

music such as "Baba Otongolo" could have been very

appropriate to the theme.

"These children don't look sick at all, The sick
baby (carried by the father) exaggerated. But

even if that child was dying, shake him? The

rest of the family including the father are not
shocked that the child is dying. The mother tries
to express some shock though she fails. At the
ciinic;-thay'shnutﬁj&lSU'haverhuwn*ather~Families
who were sick, it can't have just been ong family
sick that day. After discovering the children were
not sick but suffering from hunger (malnutrition),
they should not have been given medicine but should
have been asked to go home and eat well,"

Recommendation

Some of the comments made above merit attention of the
producer. The film could be improved by taking into account
these comments, especially so that the film could be

convincing.



Descriptive data the persons who viewed Caomedy IV.
anc were interviewed

Variable Responses Number Pércgntage
Sex Male aa 7241
Female 17 27.9
Age l.inqar 18 1 146
18 - 24 22 36,1
25 - 3 20 32.8
35 - 44 15 24.6
Over 44 3 4.9
Reliqion Pratestan: Q 32 82.5°
Catholic 23 37.7
Moslem 2 3.3
Others 4 6.5
Married? Yes :T.L B3.5
Have chilaren | Yes 10 16.4
Number of 1-2 14 23,
children 13 -4 21 /34,4
5-6 a 6.5
7-8 3 4.9
More than 9 2 11.5
No Responsa: 12 19,7
Heard about | Yes 2'7 44,3
about family A : _
planning No 15, 24'5
No Response 19 al.1l
How many Max, of 2 13 21,3
Children 3-4 20 .8
would you Does not matter 1 8.0
like | No Response 17 27,9
to have
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TABLE XXVI
_Bummary of viewers reactions to Comedy IV
with respect to liking the film,

Responses . Number Percentage

1. Was there Yes 51 83.6

any part

of the “Na 10 16.4

film that

you

especially

1liked?

2, Was there Yes a 67.2
anything o
about the No 20 32.8
film that
you did
not like?

3. Would you Yes 80 83.0
recommend
this film ° No 11 18.0
to your :
friends?

TABLE XXVII
. Qveral Reaction to Comedy IV

Variable Number Percentage

of responses

Good film: would like .to sse it as ~ 75.4

again

Film like others I have seen 6 9.8

before

Bad film 9 14,8
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TABLE XXVIII

Parts of the Comedy IV that were especially liked

Responses Number
1 Where the family goes to(2)

see the Doctor '
2.  Where the doctor was (18)

advising about family

planning
3s Where childrén are struggling

over food (7)
4, .Where the woman-wants to bsat

the man (3)

TABLE XXVIII

Some things the viewers did not like about the Comedy 4

Responses Number
1. Husband anc wife want to 8

fight
2. Where the child was sick 5
a. Having many children 3
4, Father acts like a mad man 4
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TABLE XXIX

Summary Results of the viewers'

responses cancerning the message in the film

" Category Correct Responses Partislly Incorrect
Correct Responses
Response
Attention/ 1. Doctors advice 1. Planning 1. The
Recall on family (6) the (6) kind of
planning family hunger
o the
children
had
2. disagreeing
because
of hardships
Main idea. 1. A small 1. Lack of food
family has (7) due to many
better health children (2)
2. To 2. To be able
educate to provide
people within (3)
about(5) limite
family of incoms
planning
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TABLE XXX .

Views on message of the Comedy IV

Response Number Percentage

1. To whom Some one like me 37 60.6
was the .
message Someone else not me 24 39.4°
talking to?

2. Wes there Yes 24 .39.4
janything o
confusing NO 37 ‘60.6
in the
message?

3. Wes the Yes a2 €8.8
message ' . ,
believable? No 19 a2

4, Was the Yes 35 §7.4
message \
interesting? No a5 42.6

5. Was the Yes k) 63.9
message .
informative? No 22 36.1

8. Was the Yes 28 45,9
message” .
convincing? NO - 33 84,1

57
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TABLE XxxT

TECHNICAL ASPECTS OF COMEDY IV

Variable Responses Number Percentage
Language I understand 41 67.2
suitability Kiswahili used '
in"the film
Swahill used in 20 32.8
the film is
difficult
Main actors Believable a2 €8.8
Not bel'levasle 17 a2
Got message across
Did not get message
across
Sponsaring The Family Planning a7 77
Organization Association of
V Kenya
The NCPD 5 8.2
Ministry of Health 10 16.4
Ministry of 3 4,8
Information
Qon't Know 6 9.6
Pleasanteness Film made me 4 6.5
of the film uncomfaortable
Film interasted 20 B82.0:
me
Had no particular 7 11,8
Suitability’ Suitable to show as §7.4:
on TV at anytine
Suitable but should 186 25.2
be shown only at
certain times
Not suitable 4 6.5
Don't know 6 9.8
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|
4,5, Results of the 'Drama: Usiniharakishe

,Jhe Bampls

The sample in this f}lm was 105 consisting of 53 males

" and 52 females. Since the film was shown mainly to young.peopla
§2.4% of the viewers were in the éga range 16 - 24 years, QOut
of theée 6l. 9% were catholics. A high proporticn oF the viewers
74.%% said that they had heard of family planning and 82. 8% said
that they wish to have between 1 - 4 children.

Reactions to the Drama

TGblesXXXII and XXXII summarise the viewer*s reactions to the
film. In general the film was found to be very entertaining and
educative: 92.2% of the viewers found the film to be good and
said they would like to see it again: 89.5% of the viewers said
that they would recommend this film to their friends. A very
high progortion 94.3% liked many parts of the film while 58\1%

did not like certain sections of the film. Table XXXV. summarises
the sections that the viewers said they liked. Table XXXVI

shows the sections that the viewers said they did not like in

the film.
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TABLE XXXII

Descriptive data the persons who viewed
'Drama' and were interviewad

Variable Responses Number Psrcentage
Sex Male 53 50.5
Female 82 49, ¢
Age Under 18 7 4.8
18 - 24 97 952.4
25 - 34 B} 2.8
35 - 44 -
/
Over 44
Religion Protestant 65 6l.9
Catholic 32 30.5
Moslgm a4 a.8
Others 3 a.8
Married? Yes vi 6.7
Have children? Yes 8 7.8
Number of 1‘-_2
children 3 =4
5-6
7-8
More than 9
No Responsa 97 82.4
Heard about Yes 78 74,3
femily planning No 27 25.7
How many Max. of 2 a9 37.1
children would 3=~-4 a8 45,7
you like to Does not matter 18 17.2
hava?
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TABLE XXXIII

Summary iof viewers reactions to 'Drema’
with respect to liking the film.

Percentage

Responses Number
l. Was there Yes 99 94,3
any part
of the No 6 8.7
film that
you
especially
liked?
2. Was there Yes 6l 8.1
anything
about the No a4 4l1.9
film that
you did
not like?,
3. Would you Yes 94 82.5
recommend
this film NO 1l 10.5
to your
friends
TRAELE XXX\
Overall Reaction to the 'Orama’
Variable Number Psrcentage
of responses
Good film: would like to see it 100 gs.2
again
Film like others I have saen bafore 1l 1.0
Bad film a 3.8
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TABLEjXXXV

Pafts of the 'Orama'’ that were

especially liked

7.

Responses Number Percentage
1. When Kombo wanted to sleep with 2 1.9
a school girl
2. When Raha refused to go to bed 60 57.1
with Kombo
3. When the school girls are 43. '40.9
taught and advised about
pregnancies
4, Part played by Raha 50 47.6
S. Raha refused to listen to 35 33.3
rumour-mongering
6. When Lela stuck in the house 3 2.8
7. When Kombo was waiting for Ranha 22 20.9
at the school gate Raha refused
him.
TABLE XxXWI
Some_things the viewers did not like about the 'Orama'
Responses Number Percentage
1. The way Kombo was treating girls 850 47,6
2. Kombo's exageration of everything 1 1.00
3. Kombo's character 5 4.8
4, Léia proving to be so cheap’ 8 7.6
5.  Kombg's relationship with Lela 16 15.2
6.  The Stubbing of Kombo 11 10.5
When Lela became pregnant 9 8.6
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MeSsage in the film

A .very high proportion of the viewers:got the message:of
the drama. nemely:

"Pregnancy can spoil the future of a school girl."

This is evident from Table XXXIV and XXXV, The latter
Table shows that 89.5% of the viewers thought that the message
was talking to people like themselves, 93.3% found the message
convincing; 55.1% found the message interesting, while 60% of
the viewers found the message believable and not confusing.

One the technical aspect, 77.1% of the viewers said
that they understood the message in the film while 93,3
found the main actors peiievable. It is therefore no wonder
that 92.4% of the viewers said that the film is suitable for
ghowing on TV, (E5.7% at any time and 25.7% at certain times).

Canclusion

This film was excellent both in the quality of .the
production and in getting across the message.

Recommendation:

It should be edited to reduce it to €0 minutes by
cutting of the long parts of dancing lessons. Sidi is
somewhat boring. A must for schools. It it is to be shown on
TV, then it should be put into two parts of 30 minutes each.
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EVALUATION OF FAMILY PLANNING FILMS PROJECT

QUESTIONNAIRE FOR THE FILM PRODUCER

1.

2.

3.

4

S.

What is the communication objective of the FPF?

Who is the target audience?

What is the main or overall point that you wish trying

to communicate to your audience with this spot?

What_other important points do you want the viewer to
remember from this film? (List these in order of
importance below.)

What'§pecia1 concerns do you have about this film
(é;g., reactions to the characters, music, technical
words, setting, etc.)?

60
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EVALUATION QF TIHE FAMILY PLANNING FILMS PROJLCT

QUESTIONNAIRES FOR PRERTESTING

Name and Number ot thé'film Watched’....Jy....;...-,..mo.,

Naome of the Interviewee (.cccarevrssersssoesvssoscersscncens

Location cese s oo vessacsnsocasasie Date ssidsecosanssoasedsans

Name of Interviewer --............ ‘miaasasasssse TIME otos

PART 'I: AUDIENCE REACTIONS TO THE FILM

Thank you for watching this film. One of the reasons why
we have shown nhe’film to you is to get your reaction to
it - tu sce what parts you liked and what parts you didn't
like. .

1. Was there any part of the film that you especially
1iked?

2. Was there @ivthing about the *£ilw-that you did.not .like?

3. Please indicate your overall reaction to the film by
circling one of the phrases below. '

1. This was a very good i, 7 would llke to see
it agnin.

BEST AVAII ARI F Ry imMENT

LY



2. This was & good Iilmr
3. The film was like many others 1'have seen before.
4. Tkis was a bad 7ilm.

4, . Would you recomr:nét Fiis film to your friends? ' Whv
or why not?

¢ — e wr e e® e

. A e - -

PART II: FILM'S AGTLIT: TC ATTRACT ATTENTION AND
CONVEY ITS MAIW DLINT

For each communication thut you remember seeing, please
write down what the rnessuage said and what the message -
showed (on the dotted lines). Write down the main idea
each message was trying to get across on the solid lines.

1. What did the méssage say? What was the main idea
2. What did tiae mrssage sapow? each message was trying
to get across?

I .
2. —————— —. ——

2. 1. —————— e e o
4,
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3. 1 e
T

4. 1, e
2. ___ .

5. w. ______
2,

PART III: AUDIENCE REACTION TO THE MESSAGES IN THE FILM

l. This evening you saw a f£ilm on family planning. Now
that you have seen the film please tell me what you
think was the main idea of .the message in the £1ilm?

2. In your opinion, was there anything in particular
that was worth remembering about the message?

1. Yes
2. No

2a. 1If yes, what was worth rememboring?

o4



3.

5.

60

In your opiniq:,~What'typekof person. was this méssagev

talking to?

1. Soneone like mn
2. Sonmeore elsa, neot ma

3a. .If somears else, nly?

In your opteion, was thewa anything in the message that
was confusing or hard .to .understand?

1., Yes

n \¢
Y !\ [N

4a, If yes, wiat was confusing?

We would now 1ikc¢ you to dezcriboa waat you saw in the
film. Fron ezch rolr of woree or phrases, please.
circlm tha e Wl e fol e dencribes the
méssuse.

1, Belirvohl-. » 1. MNuu~ its point

2. Not Bbel-avih. o 2, Didn't make its point
1, Well dcx- 1. Interesting

3. Not woall done 2. Not interesting

l. Cenvincing 1. Dleasant

2. Not cenvineiag 2. HNect Pleaszant

1. Ir nrmative
2. Nov informntive
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6. What action, if any, is the message that you have
seen recommending that people take about family
planning?

PART IV: ASSESSMENT OF THE TECHNICAL ASPECTS OF THE FILM

A, Use of Music:

1. Please’circle the one answer from each pair
which bettef’desc:ibes your feelings about the
music in the message., '

;. Appropriate tc the message
2, Not appropriate to the message

1. Effective in getting the message across
2. Not effective in getting the message across

1. Could understand the words to the music
2. Could not understand the words to the music

2. Overall, how would you describe the music in the
announcement?

1. The music fit the message.
2. The music did not fit the message.

3. I don't remember the mhsic.

B. Language Suitability:

Please circle the one answer from each pair which
describes your feelings about the language that was
used in the film:

1. 1. I understand the Swahili in the £ilm,
2. I found the Swalhiili used in the film difficult.
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2. 1. I wish the f£ilm was in (insert
tne mother tongue of the Interviewee).
2. I did not'mind the use of Kiswahili in the
£ilm.

C. Use of Famous Spokesperson:

1. Which of the following best describes
(name of spokesperson?, the main actor "in'the
message contained in the £ilm?

1. inger

2, Actor
3. Comedian
4., Athlete

5. Don't know

3.. Please circle the one answer from each pair of
phrases which better describes your feelings
about the anacuncer, (name of
spokespersor ),

1. Believable
2. Not believable

1. Appropriate to the message
2. Not appropriate to the message

1. Gets the message acroas
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E,
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Request for a Particular ‘Action:

1.

Did the message ask you to do anything about
family plunning?

a;v Yes
b. No

It ves, what did the £ilm ask you. to do?

Instructions on Family Planning:

1.

a.

Were there any instructions about family planning
in the film?

: Y 'Yes
b. No

If Yes, then angwepr the Zc¢llowing. queationt

Please circle one answer from each pair of phrases
which better describes your feelings about the
instructiors regarding tamily planninz in the f11m.

1. Clear and easy to understand
2. Confusing, hard to understand

l. I would be able to Practise family planning
after seeing thiz fi1

2. I would not be able to practise family planning
after seeing this ¢ilm.
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F, Presentation of Techr.ic i or vedical Information:

1, In your opinion do you fadnk that thz film
presented any technica. or medical i+formation

regarding family L. enning?

1. Yes

2 No

2. If *hs answer is yng, {..easa select one answer from
each pair of phrasns which betier cescribes youf
feelings asocut the infi. mation.

1, The film did .. goctd jab of presenting tachnical

informatian.
2, The film d:d poc~ Job of presenting technical

infohnation.

1. I understand all the terms in the film,
2. I had diffizu.ty _werstanding the terms in the film.

G, Presentation of’ New Inf :rmatlors

1. How much, if any, 3t t'ﬁ.lﬂform&LiUi in the

announcement wa: nan B vou?

1. All o? it

2. Moat of it
3. SU:L of 1L
a4, None of it

BEST AVAILABLE DOCUMENT



H.

1,

m
™

2. Overall, how useful was the information
in the announcement to you?

1.
2,
3.
4.
5.

Very useful
Somewhat useful

Not very useful

Not useful at all
Don't know/not sure

Promotion of a Sponsoring Organization:

1. From among the following choices, please indicate
the organization which you think sponsored this

message.

1. The Family Planning Association of Kerya.

2. The National Council on Population and
Development.

3. The Ministry of Health.

4. The Ministry of iadormation and Broadcasting,

5. I do not know/I am not sure,

Persons Who Are Supposed to be Typical of the

Target Audience:

1. Which of the following statements better describes
the persons for whom this film was made?

1.

2.

The people in this film remind me of people
1 know. . '

The people in this film do' not remind me of
any people I know.



2.

€s

Overall, how would you describe the people. in the
film? Please select one response from each group.

1. Realistic
2, Not realistic

1, Helped me to understand the message
2. Did not help me to understand

3. Overall, how would ‘'you descriLg the people in the

“Use

£41m? Please select one answer from each group.

1. Appealing
2, Not appealing

1. Get the message across
5. Do not-get the message across

1. Belieavable

3, Not believable

1. Easy o undeorstand
2, Not easy to understand

of a Voice-Over Anfiduncer:

1.

Pleage circle the one answer from each pair of
phrases which better describes your feelings
about the maln actors in the film.

1. Believable

2, Not believable

1. Appropriate to the message
2, Not appropriate to the messagH

BEST AVAIl ADr 12 DN‘HM::NT

11
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1. Gets the message across
2. Does not get the messaée acIoss

1. Easy to understand
2, Hard to understand

K. Presentation of Controversial or Ungleasant
Information: C

1.

Some people have mentioned differeat fevlings they.
had during or after watching this film. Ploase
circle the opinion which comes closest '0 yours.

‘1. The film made me uncomfortahle and I hail

difficulty paying attention to it.

2. The film interested me so .J paid atiuntica
to it,

3. I had no particular feeling about taw film,

Overall, how do you think most peoﬁle wonld feel
about this f£ilm if they saw it on televisic: at
home?

1., Suitable to show on television at any time
2, Suitable to show, buc only at certain times
3. Not suitable to show at any time.

RFST I\\IIW AT hhmerMT

¢
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PART V: INFORMATION ON PRETEST PARTICIPANTS

1. “ameEO£mthe‘person,beinz"interviewed:

‘Mr./Mrs./Miss _

Surname . (Other rames)
‘2, What is your sex?

1. Male
2, Female

3, What is~§og:}age?

1. Under 18
2. 18 - 24
3. 25 - 34
4, 35 - 44
5. 45 - 49
6. 50 - 54
7. 55 - 60

8. Over 60
4, fWhatyis'yoﬁr religion?:

'1;' Protestant

3. Catholic

3, Moslem

4. Other (specity)

5 How far did you go in school

1. Eighth grade or less
2. Seme high school

3, High school graduate
4. Some college

§., College graduate.
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8a,

Bb

Bc".

€9

Are you married or single?

1. Married

2. Single
Do you have children?

1. Yes (go to question 8a)
2. No (go to question 9)

Please circle the age categories in which your
children belong. Circle as' many as apply:

1. I have 1l - 2 children
2, I have 3 - 4 children
3. I have 5 - 6 children
4., I have 7 - 8 children
5. 1 have more than 9 children.

My children are in the age rangerh

l, 1 - 5 years old

2, 6 - 10 years old
3, 11 - 15 years bld
4. 16 - 20 years old

‘8. 21 and over.

Bave you heard about family planning programmes before?

1. Yes

2. No.

¥hich of the following statements best describes you?

1, ‘I would like to have a maximum of two children.
2., It is safe to have between three and four children.
8. It does not matter how many children one has. )
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EVALUATION CF TIE FAMILY PLANNING FILMS PROJECT

QUESTIONNAIRES FOR PRE-TESTING

Name and Number of the film watched cesccsecsscevesnnnssace
Name Of. the INtEIrVIeWee .cceeesscertcscsscsnsasesonsaccsssiase
LOCALLON ceovscescerscssasesasnsse DRLE cociicsncvrevioocens
Name. of INtervieWer eeec.csissesocssosnssossssase TiME wvsons

PART I: AUDIENCE REACTIONS TO THE FILM

Thank you for watch*ng’thiq“ftlmt'WOue'of'tHa~rcason° why
we have shown the filmm,to you is to get your reaction to
it - to see what parts you liked and what parts you didn't
like,

1. Was there any part of the riim that you egpecially
liked?

2. Was there anything abdut the‘fllm thut'you.did“uot'lika?

3, DPlease indicate your overall reaction to the £11m by
’ circling one of the rhrases balow,

1. This was a very good film,.} would 11ke to see
it again.
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3v.,

4.

|
4. Would vouy recommensd thig o

72

This was a good film.

The £ilm was like m1ay otbers I have seen perore,

This was a'bad;film.

6r‘why\not?

iim to your friends? Why

PART 1I1:

For each communication
write down what the messaze
showed (on the dotted lines).
each.messagé was tr

1.
2,

1, 1.
2
2, 1,

FILM'S ABILITY TO ATTRACT ATTENTION AND

CONVEY ITS MA!N POINT

What did the messige say?
What did the messoge show?

0 D AR 4y B SEED AR B B e v w @ ‘e ammenie o,

G EB e ELet s s s g 1hbe migsve P s et® e se

DS mm et a - ..y Seveme~ goemm

GIEDIOEDaman v an 0 e e @ amaw

that you remember seeing, please
said ind'what the message
Write down the main ides
Ving to zet across on the solid lines,

What was the main idea
each message was trying
across?

‘BEST AVAILARLE nrimaeny



3.

73

PART Il1l: AUDIENCE REACTION TO THE MESSAGES IN THE FILM

1,

This evening you saw a film on family planning. Now
that you have seen the film please twll me what you
think was the main idea of the message in the film?

In your opinion, was there anything in particular
that was worth remembering about the message?

1, Yes
2. No

2a. . If yes, what was worth renembering?

BEST AVAIL APLE POCHIMENT
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In your opinion, what type of person was this message
talking to?

1. Someone like me
32, Someone else, not me

3a. .If someone else, why?

Infyour.opinion,fwas'there anything in the message that
was confusing or hard to understand?

1, Yes
2 * ‘NOO

‘4a. If yes, what was confusing?

We would now like you to describe what you saw in the

£1lm. - From-each pair-of-words or phrases,-please

circle the one which® you feel hest describes the

message.

1. PBelievable 1. MHade its point

2. Not believable 2, Didn't make its point
1. Well done l. Interesting

2. Not well done 2. Not interesting

1. Convincing 1. Pleasant

2, Not convincing 2. Not Pleasant

l. Informative
2. Not informative

19
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6. What‘action, if any, is the message that you . have
seen-recommending that people take about family
planning?

PART IV: ASSESSMENT OF THE TECHNICAL ASPECTS OF THE FILM

A, Use of Music:

1. DPlease circle the one answer from each pair

which better describes your feelings aboﬁt the
music in the-message.

1.
2,

1,
2,

1,
3,

Appropriate to the message
Not appropriate to the message

Effective in getting the message across
Not effective in getting the message across

Could understand the words to the music

‘Could not understand the words to the music

2. Overall, how would you describe the music in the
announcement?

1.
2,
3.

The music fit the message.

The music did not fit the message.

I don't remember the music.

Language Suitability:

Please circle the one answer from each pair which
describes your feelings about the language that was
used in the film:

1. 1.
3.

.I understand the Swahili in the film.

I found the Swahili used in the film difficult.

BEST AVAILABLE DOCHUMENT

q0
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1. 1 wish the film was in (insert
 the mother tongue of tie Interviewee).
2, I did not mind the use of Kiswahili in the
film.

Use of Famous Spokesperson:

Vhich of the following best describes

(name of spokesperson), the main actor in the
messaga contained in the £11m?

1. Singer
2, Actor
3. Comedian
4., Athlete

5. Don't know

Please circle the one answer from each pair of

phrases which better describes your fee;ings
about the announcer, (name of
spokesperson).

1. Believable
2, Not believable

l. Appropriate to the message
3. Not appropriate to the message

l. Gets the message across
3. Does not get the mesasage ncross
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Request for a Particular ‘Actior:

4+ WVYia toe message ask you to ao anything about
family planning?

- a, Yes
b’o No

‘3a, 'If yes, what aid the film ask you to do?

Instructions on Family Planning:

l. Yere there any instructions about family planning
<n the film?

a. Yes
b. No

3. If Yes, then answer the 206llowing question:

Please circle ona answer from each pair of phrases
which better deuscribes your feelings about the
instructiors regarding tamily planning 1n the £1ilm,

1. Clear and easy to understand
3. Contfusing, hard to understand

1. I would be able to practise family plnnning
after seeing this film

2. I would not be able to prnctise family plsnning
after seeing this film,
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G.

78

Preasentation of Technicul or Medical Informatior:

1,

2.

In your opinion do you taink that tha film

' presented any technicaz, or médical {+formation

regarding family p:anning?

1.
2.

Yas
No

If the answer is yos, (:.€ase select one answer from

each pair of phrasas which patter cescribas your

feclings about the infimetion.

1.

2.

1.
2.

The film ¢id 2 gocd Job of presenting tachnical

informaticn,
The film did » pacr ‘nb of presenting tachni

informatianL

I understand all the terms 1n the film.

T had difficzu.ty .aderstanding the terms'in the film.

Presentation of New Inf nmation:

1,

How much, if any, »f t~z snforratior in the

announcement waw rei b wou?

1.
2,
3.
a4,

All of it
Most of it
Suma of it

- None of,it

§
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Appendix IV



1.

2.
3

4,

5,

7.

eo0

EVALUATION OF FAMILY PLANNING FILMS PROJECT:

INSTRUCTIONS TO INTERVIEWERS

Arrive in Fhe room where pretesting will taks place at least
30 minutes before the pretesting starts,

Set up the equipment and make sure tHat it is working.

The assistants should make sure that there 1s enough seating
arrangement for viewing of the film, Each assistant should be
ready with enough copies of questionnaires and pencils,

Participants should be encouraged to sit down as they arrive.

When everyone is seated (Assistants should sit among the participants

to observe their reactions), the Chief Evaluator should:

(a) Greet the participants.in a lenguage they understand best.

(b) Introduce himself/herself by name onlv. (DO NOT TELL

PARTICIPANTS THE NAME OF YOUR ORGANIZATION TO AVOID BIASES)

(c) Thank the participants for coming and tell them:

"THIS MORNING/AFTERNOON/EVENING, WE ARE GOING TO WATCH

SOME SHORT FILMS., WE WOULD LIKE YOU TO GIVE US YOUR VIEWS

ABOUT EACH FILM AT'THE END OF THE VIEWING,
#* WE WOULD LIKE TO HAVE THE VIEWS OF EACH PERSON

INDEPENOENTLY AND THEREFORE I WOULD BE GRATEFUL IF YOU DID
NOT DISCUSE WITH YOUR FRIEND ABOUT THE FILM UNTIL WE HAVE

- FINISHED ‘THIS EXEPCIEE

* FOR THOSE OF YOU WHO CAN READ AND WRITE WE SHALL GIVE
YOU A GUESTIONNAIRE TO COMPLETE AND WE EBHALL ASSIST THOSE
OF'\YOU WHO CANNOT READ AND WRITE IN ANSWERING THE QUESTIONS

ON EACH FILM,

The Chief Evaluator should then ask for the participants who can

read and write quickly to put up their handa., The assistants

should hand out the questionnaires and pencils to these ocarticioants

cnlv,
—————t—

Show tho film.



8.

9.

10.

11,

12,

13.
14,
15,
16.

At the end of the film introduce the questioning phase by
telling the participants that there are no wrong or right
answers., What is required is the honest opinion of each
participant regarding the film.

Divide the group into two groups: Those who can complete the
questioﬁnaires by themselves and those who will need assistance
in completing the queationnaire.

Those who will need assistance should now be seated next to the
Assistants (a maximum of two participants per one Assistant.

Ask the participants and the Assistants to open their questionnaires
‘to the first question. READ each question and give respondents
(including those being mssisted by the Assistants) time to fill in
their answers. ‘

Go through each question, pausing to meke sure that the respondents
fill in enswers for each question.

NOTE: It is a good idea to Qo round the room to.monitor progress
end to be sure participants are not discussing their responses,

Collect the combleted questionnaire as participants finish.

 Bhow the next film.

Repeat the questioning phase.

At the end of the exercise, the group should have tsa followed
by & word of thanks from one 'of the Assistants or by ths Chief
Evaluator,



