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1. Executive Summary 

Partners of the Americas (Partners), in collaboration with the Hispanic Council on 
International Relations (HCIR), the National Council of La Ram (NCLR), and the Hispanic 
Link Journalism Foundation, implemented a two-year development education project, 
Latinos and Latin America: LocaLGlobal Messages and Linkages, to promote the 
informed participation of Latinos in the shaping and formulation of US. foreign assistance 
and foreign policy toward Latii America and the Caribbean. Shortly after launching the 
project, collaborators Latinized the project name to NEXOS: Expanding the Latino Voice 
in US.  Foreign Aid to the Americas. 

Expanding significantly on the successful groundwork laid by previous development 
education projects, Partners utilized its experience in international development and its 
extensive volunteer network in the United States to implement NEXOS. Equally important, 
Partners has reached the Hispanic American community with its development education 
message through a continued collaboration between Partners, HCIR and NCLR Adding to 
the breadth and impact of NEXOS, the Hispanic Link Journalism Foundation joined the 
collaboration to advise on message development and strategy. 

With NEXOS, Partners achieved its two principle goals: 1) to increase Latino awareness of, 
involvement in, and support for international development programs in Latin America and the 
Caribbean; and 2) to promote a Latiio perspective in US. foreign policy towards the 
Americas. Partners also achieved the following secondary goals: 1) raise the awareness of 
Hispanic American journalists about international development issues; 2) develop and refme 
messages for Latino audiences; and 3) strengthen the ability of Partners chapters, NCLR 
affiliates and HCIR members to do public outreach. 

Over the past two years, NEXOS has advanced the goals of USAID'S Development 
Education Program through effective outreach to Latino communities in the following eleven 
states: Alabama, Arizona, Arkansas, California, Colorado, Florida, Illinois, New York, 
Oklahoma, Texas and Wisconsin. Six of these states initially were not targeted for outreach. 
However, due to shifting priorities among Partners chapters and local Latino-serving 
organizations, Partners chose to redefine its geographical focus. In each of the 
aforementioned states, Partners has worked with project collaborators to host issue forums 
and training workshops, disseminate information regarding international development, engage 
Latino community leaders and perform media outreach. Through NEXOS, Partners has 
reached over 500,000 people, with 13,000 serving as the primary audience; 53,000 serving as 
the secondary audience; and 450,000 serving as the tertiary audience. 



During year one of NEXOS, project collaborators held three working groups in strategic 
d locations across the country where significant Latino populations reside. Project collaborators 

designed these working groups to train community leaders and define and refine messages 
with which to engage Latino communities on international development issues. Through this 
message development stage, Partners discovered a wellspring of Latino support for 
development assistance in Latin America and the Caribbean. As a result, the project generated 
considerable enthusiasm at the grassroots level for continued discussion of development 
issues connecting the Americas. 

In year two, project collaborators focused on materials development and dissemination 
through five events held in major cities throughout the United States. Partners also continued 
to train community activists to do their own local outreach. Over the past two years, 
approximately 75 people received training. In addition, six Partners chapters currently are 
implementing local public outreach campaigns in collaboration with Latino-serving 
organizations in their communities. As another positive element of the project, collaborators 
engaged over 500 members of the media through two Hispanic journalism conferences and a 
NEXOS-sponsored media forum. The media forum was unplanned at the conception of the 
project, but was an innovative addition as project collaborators found it necessary to target the 
media as both an avenue and an audience for the NEXOS message. 

NEXOS results affirmed that the U.S. Latino population is not homogeneous - rather it is a 
complex mosaic of cultures grouped together. Complexity also characterizes the broad topic 
of international development, which challenged collaborators to craft specific messages that 

&rr' would resonate with target Latino communities. This careful process enabled project 
collaborators to identify development issues around which Latinos could mobilize. Finally, the 
comdexitv mentioned above also manifested itself in the form of shifting organizational - - 
prio&ies h groups such as NCLR whose board decided to reduce their attention to 
international issues. Nevertheless, Pattners, HCIR and Hispanic Link strengthened the 
NEXOS collaboration by adjusting to these challenges by adapting and improving outreach to 
the U.S. Latino population, engaging grassroots Latino organizations, Hispanic journalists and 
other community leaders. These efforts and others outlined within the report made a 
discernible impact in the field of development education by promoting a Latino voice in US. 
foreign assistance towards the Americas. 

11. Project Activities 

NEXOS project activities included: 1) conducting focus groups to define and refine public 
outreach messages; 2) holding training workshops on community organizing and media 
outreach; 3) organizing issue forums to highlight issues and raise awareness and support 
4) attending Hispanic media conferences to promote the project; 5) developing outreach 
materials such as fact sheets, media kits, media guides, issue booklets and WWW web sites; 6) 
implementing local public outreach campaigns in six target states; and 7) performing media 
outreach for project events. 

Focus Groups 
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Through existing research, Partners learned that Latinos have a significant interest in foreign 
affairs and, in many ways, support international development. Therefore, Partners devoted 
year one to developing messages that would resonate and cultivate this support. Due to the 
diversity of the Latino population, the message development phase took longer than project 
collaborators had anticipated initially. 

9 Los Angeles, California: On February 12,2000, Partners, H C R  NCLR and 
Hispanic Link held the fmt NEXOS focus group at the University of 
California at Los Angeles. Participants included twelve Latino journalists and 
community activists from Arizona, New Mexico, California, Texas and 
Washington. 

Conducting the focus group, a professional facilitator addressed educational 
themes on international development such as trade and economic 
development, citizen participation, disaster relief and redevelopment, and 
immigration and migration. Key messages and recurring themes were 
identified for further development. The group also discussed development of 
materials such as fliers, posters, public service announcements and media kits. 

9 Washington, DC: On May 20,2000, Partners, HCIR, NCLR and Hispanic 
Link conducted the second focus group at NCLR headquarters for eight 
Latino journalists and community activists from Illinois, Florida and New 
York as well as leaders from various foreign affairs organizations based in 
Washington, DC. 

In order to refine the messages developed from the first focus group, a 
professional facilitator tested the messages on the second group. The messages 
developed during this session were analyzed to measure structure, content, 
impact and sustainability when utilized for campaign purposes. Major themes 
were refined for nationwide promotion. 

9 San Diego, California: On July 3,2000, Partners, HCIR, NCLR and 
Hispanic Link sponsored the third and fmal focus group for NEXOS. This 
event was conducted in conjunction with NCLR's annual conference, which 
drew over 12,000 participants. Integrating the NEXOS event into the 
conference fostered participation from a broad-based group of Latino leaders 
and helped generate interest for future involvement in grassroots and 
international development initiatives. Over 50 representatives from various 
community-based organizations in the San Diego area and throughout the 
country attended. 

As an introduction to NEXOS and a brief discussion of development issues, 
the following speakers addressed the group: Rita DiMartino, Vice President of 
Congressional Relations and Federal Government Affairs for A T m ;  and 
Ambassador Abelardo Valdez, Former Assistant Administrator for Latin 
America and the Caribbean at USAID. 



Immediately following the opening speeches, a professional facilitator 
convened the focus group session. The participants had the oppormnity to 
engage and provide feedback on the messages developed through the two 
previous focus groups. Six strong public education messages were refmed and 
made ready for implementation at the local level. 

Issue Forums 

After the message development phase, Partners and HCIR took the lead in year two in 
organizing issue forums in Chicago, Miami, and New York to u t i i  the NEXOS messages 
and to highlight development issues affecting the Americas. These forums provided a space 
for Latino business leaders, community activists, clergy, professors, students, and journalists, 
among others, to discuss "local-global links" between the United States and Latin America 
and the Caribbean. 

P Chicago, Illinois: On November 17,2000, Partners, HCIR and the Chicago 
Council on Foreign Relations hosted the forum, "Local Latino Communities 
and the Americas: Points of Intersection, Dialogue and Cooperation." Over 40 
Latino community activists and journalists attended the forum. 

In a panel discussion format, participants addressed economic and social 
development as it relates to the United States and Latin America and the local- 
global linkages of these issues. Speakers included: Frank Gomez, Chairman of 
the Hispanic Council on International Relations; The Honorable Juan 
Andrade, President of the US. Hispanic Leadership Institute; The Honorable 
Robeno Maldonado, Commissioner of Cook County; Liza Gross, President 
and Publisher of Exito Magazine; and Zeke Montes, President of the National 
Association of Hispanic Publications. 

The panel and ensuing discussion demonstrated the keen interest in the 
Americas among Latino participants and revealed many points of 
"intersection, dialogue and cooperation." Many participants, however, despite 
being from the same metropolitan area, were unaware - or insufficiently aware 
- of the activities of the various groups involved in international development 
and foreign affairs. Consequently, a consensus emerged at the end of the 
discussion on the need for representatives of the organizations to come 
together periodically to share information and coordinate activities that relate 
to common agendas. 

P Miami, Florida: On February 23,2001, Partners, HCIR, Hispanic Link and 
the North-South Center of the University of Miami hosted the forum 
"Business and Economic Outlook for the Americas: A Latino Perspective." 
Over 50 Latimo community activists, business leaders and journalists attended 
the forum. 

Recognizing the pivotal role business and economic development play in US.- 
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Latin American relations, the forum addressed economic development and 
trade as it relates to the United States and Latii America and the important 
role US. Latinos have in this growing relationship. Speakers included: Frank 
Gomez, Chairman of the Hispanic Council on International Relations; Dr. 
Eduardo A. Garnarra, Director of the Latin American and Caribbean Center at 
Horida International University; Ambassador Ambler Moss, Director of the 
North-South Center at the University of Miami; Remedios Diaz Oliver, 
President of All American Containers; Antonio Villamil, CEO of The 
Washington Economics Group, Inc; and Carlos Castaneda, Publisher of El 
Nuevo Herald. 

The discussion was provocative and addressed current economic 
developments such as the proposed Free Trade Area of the Americas (FTAA) 
and how this intersects with social and economic development throughout the 
hemisphere. The overarching theme, though, was the importance of social 
and economic development in Latin America and the Caribbean to Latino 
communities in the U.S. 

9 New York, New York: On May 4,2001, Partners, HCIR and Hispanic Link 
hosted a forum at the Americas Society, themed "Media Coverage of Latin 
America: Quantix Quality and Impact." The purpose of the event was to 
explore from a uniquely Hispanic American perspective how United States 
media coverage of Latin America and the Caribbean shapes perceptions of the 
realities of that region. It assessed the quality and comprehensiveness of 
coverage and the impact on policy-makers and publics interested in forging 
improved ties with their neighbors. 

Panelists included: Rafael Moreno, Bureau Chief of EFE Spanish News 
Agency; Ambassador Philip V. Sbchez, Publisher of Noticias del Mundo and 
Tiempos del Mundo; Rossana Rosado, Editor in Chief of El Diario; Arrnando 
T d ,  Vice President of Cohn & Wolfe/Washington; and Frank G6meg 
Chairman of the Hispanic Council on International Relations. 

Given the importance of Latin America and the Caribbean to the U.S., given 
the growth of the Latino population, and given the professed interest of 
Hispanics in the region, the following questions were addressed: 1) Is coverage 
enough? 2) Is it comprehensive? 3) How does coverage impact international 
understanding and cooperation? 4) Have mainstream media surrendered the 
coverage to Spanish language media? 5) Do the media consider demographic 
change and emerging communities in their coverage/editorial decisions? and 
6) Does the low number of Hispanics in newsrooms inhibit coverage? 

Approximately 30 people attended, which primarily included members of the 
media but also academics and representatives of Hispanic-serving 
organizations. However, project collaborators had invited over 600 media 
representatives to the forum. While the tumout was rather low, many people 
expressed interest but could not attend due to media assignments. Senior 



journalists from major magazines, newspapers and TV networks responded 
positively to the forum, requesting information about similar events in the 
future. 

Training Workshops 

As a way to combine issue identification with hands-on, participatory training experience, 
Partners held four public outreach training sessions for community activists in conjunction 
with the focus groups and issue forums. With the exception of NCLRs annual conference, a 
skills assessment of each participant was conducted prior to the workshop. This preparation 
allowed training facilitators to best meet the needs of the participants. 

> Los Angeles, California: On February 11-12,2000 at the University of California 
at Los Angeles, Partners and Hispanic Link conducted outreach training for seven 
community activists from California, Washington, Arizona, New Mexico, and 
Texas. Workshop trainers focused on message development, audience targeting 
and media outreach tools and techniaues. Discussions were held reerarding - - 
implementation strategies for the project, the development of media messages, and 
the importance of collaboration at national and local levels for developing an 
effectiGe public education campaign. 

As part of their role in the NEXOS project, Hispanic Link journalists provided 
the media outreach training. Specifically, the journalists offered interactive 
opportunities for participants to practice interview techniques, to pitch story ideas 
and to contact media outlets. Equally important, these journalists learned about 
development issues from the perspective of Partners volunteers during other 
sessions of the workshop. Approximately five Hispanic journalists attended. 

As a result of the training, Partners volunteers in Arizona are launching a local 
public outreach campaign in order to highlight cross-border issues between 
Arizona and Mexico and to involve more Hispanics in the policy making process. 

> Washington, DC: On May 19,2001, Partners and Hispanic L i d  conducted a 
training workshop for ten community activists from Illinois, New York, Florida 
and the District of Columbia. 

Prior to the training session, Partners organized a roundtable discussion to 
highl~ght important development issues. Speakers included Ines Bustdo, Director 
of the Washington Office of the Economic Commission for Latin America and 
the Caribbean; Neil Levine, Director of the Office of Central American Affairs at 
USAID; and Dr. Jorge Rios, Professor of International Public Health at George 
Washington University. Each speaker discussed issues of a social and economic 
nature that involve the Latin American and Caribbean region. 

As an in-kind contribution to the NEXOS project, representatives from Cohn and 
Wolf, a public relations firm, facilitated the training session on media outreach. 
Participants learned successful outreach models and practiced developing their 



own media campaigns. Training sessions included: (1) message development; (2) 
techniques for audience targeting; (3) media campaign development and media 
techniques; and (4) strategies for outreach. 

As a result of the training, Partners volunteers in Florida are launching a local 
public outreach campaign in order to engage Latinos in C e n d  Florida on social 
and economic development issues affecting the Americas. 

P Chicago, Illinois: On November 17,2000, Partners held a training workshop for 
eight college students and other community activists. A professional facilitator 
from the Chicago area led the training, which included: 1) message development 
and audience targeting; 2) strategies for outreach and advocacy; 3) i n v e n t o e  
media outlets; 4) contacting the media; and 5) materials development 

The group practiced developing messages to promote international development 
within their communities. Since the majority of the participants studied or worked 
in domestic-related fields, the topic of international development and the major 
players involved were not very familiar to them. Therefore, the facilitator 
integrated development themes into the training sessions and higlhghted the 
potential role of Latinos in the development process. 

As a result of the event, the International Latino Cultural Center of Chicago had 
planned to implement a local NEXOS public outreach campaign. Unfortunately, 
due to scheduling conflicts, the organization was unable to implement the project. 
However, the local Partners chapter in Chicago is discussing with them future 
opportunities in which to collaborate. 

9 Milwaukee, Wisconsin: On JL+ 16,2001, Partners held a training workshop at 
the National Council of La Raza's annual convention, which drew over 12,000 
people. Due to the convention's large draw and the uniqueness of the NEXOS 
workshop, over 100 people attended. Workshop attendees included grassroots 
Latino activists from d over the U.S. as well as representatives of government, 
media, academia, and business. 

Prior to the training, a discussion was held in order to highlight imporcant 
social and economic issues facinz the Americas and how Latinos can make an 
impact in US. foreign policy towards the region. Ambassador Abelardo Valdez, 
Former Assistant Adminiswator for Latin America at the USAID, and Benjamh 
Escarcega, Program Coordinator for HCIR, discussed the current and future role 
of Latinos in shaping US foreign policy. The audience and presenters engaged in a 
heavy dialogue on development issues and US.-Latin American relations. 

Next, a professional facilitator conducted the training sessions, focusing on 
community organizing and media outreach. Since such a large number of people 
attended, the training was not as participatory as the previous workshops. 
However, the diversity of the group and the varying levels of experience created a 



rich learning environment. Working drafts of a revised Partners' media guide were 
distributed during the training. 

Due to the domestic nature of the NCLR convention, the NEXOS forum was the 
only one focusing on international issues. It was apparent that o p p o d t i e s  for 
Latinos to discuss US. foreign policy towards Latin America and the Caribbean 
are very limited. In this regard, the workshop was very successful in generating 
interest in development issues and promoting future involvement. 

Media Conferences 

In both years of the project, Partners and Hispanic Link staff attended the annual conference 
of the National Association of Hispanic Journalists (NAHJ). Each year, the NAHJ conference 
attracts over 1,200 journalists - Latiio and non-Latino - who come from all over the country 
as well as Latin America and the Caribbean. 

9 Houston, Texas: On June 22-23,2000, Hispanic Link and Partners co-sponsored 
a presentation booth for the NEXOS project at the annual conference of NAHJ. 
Partners and Hispanic Link took advantage of the opportunity to present NEXOS 
to hundreds of Hispanic journalists and media representatives, successfully 
generating interest and establishing contact with various media outlets throughout 
the United States. 

9 Phoenix, Arizona: From June 19-21,2001, Partners and Hispanic Link organized 
a similar presentation booth to promote NEXOS. This year's conference drew 
over 1,300 participants. The emphasis of this exhibit was to disseminate materials 
developed from NEXOS issue forums and to share with journalists the project 
successes. Over 100 journalists spoke with project staff about NEXOS, expressing 
their interest and requesting follow-up. 

Local Public Outreach Campaigns 

As an integral part of implementing NEXOS, Partners launched a small grants program to 
support local public outreach efforts across the United States. Since project collaborators had 
underestimated the length of the message development phase, the small grants program did 
not begin until the spring of 2001. Currently, six Partners chapters are implementing outreach 
projects in collaboration with local Latino-serving organizations in Alabama, Arizona, 
Arkansas, Colorado, Florida and Oklahoma. While ten states originally were identified as 
priority areas for NEXOS, Partners needed to adjust to the shifting priorities of its local 
chapters and other organizations. 

9 Colorado: In Colorado, the local Partners chapter has teamed up with the 
Community Colleges of Colorado, the Colorado Office of International Trade and 
Development and key Latino groups to implement the project "Community 
Partners" in order to increase support for international development programs in 
Latin America. Within a period of five months, the Colorado Partners aim to 
increase understanding among Latino leaders of practical o p p o d t i e s  for how 



their organizations can support economic and workforce development projects in 
Brazil and other countries in Latin America. Also, through the project, Latino 
leaders are learning about projects in Brazil that are producing benefits for 
Colorado-based organizations and Latino communities throughout the state. 

9 Arizona: In Phoenix, the Arizona Partners are working with the Arizona-Mexico 
Commission (AMC), the Hispanic Leadership Institute (HLI), and Valle del Sol, 
Inc. to raise awareness in Latino communities of cross-border issues. The AMC is 
a public-private non-profit corporation with a mission to strengthen economic and 
cultural relations between Arizona and Mexico. Historically, there has been limited 
participation of diverse sectors of the Hispanic community in plenary sessions of 
the AMC. Therefore, the goal of this project is to engage Arizona Hispanics, 
working in a leadership capacity on a local level, in developing a bi-national vision 
for the region. 

9 Oklahoma: With the project, "Influencing Sound Decisions Affecting Local & 
Global Latin Americans," the Oklahoma Partners are working to increase 
awareness, active involvement and support for development issues within the 
Hispanic community and their representative organizations in Oklahoma. Project 
coordinators are targeting the 100,000 Hispanics in the Oklahoma City area 
through issue forums, web site development, materials development and media 
outreach. Organizations such as the Hispanic Chamber of Commerce, the 
Hispanic Community Service Group and the Oklahoma Hispanic Professional 
Association have agreed to participate and actively reach out to their own 
con&tU€!ncie~. 

9 Arkansas: In Arkansas, the local Partners chapter is implementing a five-month 
project, themed "The Heartland and Latii America: Multi-Faceted Development 
Links." The Arkansas Partners aim to educate and inform local Latino 
communities on existing and potential development needs and activities in Latin 
America. Also, through the project, Partners is strengthening the determination of 
Latino organizations and individuals to influence US. foreign policy towards 
effective international development efforts. The League of Latin American 
Citizens and the Hispanic Women's Organization of Arkansas are co-sponsoring 
project activities. In addition, project coordinators are launching a media campaign 
designed to reach local community leaders, politicians and policy makers. 

9 Alabama: Throughout Alabama, the local Partners chapter is implementing the 
project, "Building Local Understanding of Hemispheric Issues in Alabama." In 
collaboration with the Latin American Association of Alabama (ALAS), Partners is 
developing "local-global" links through the Alabama League of Municipalities, the 
state Department of Education and several other schools and community 
organizations. The project aims to inform citizens in Alabama of the importance 
of the relationship between the United States and Latin America, with emphasis 
on how this relationship affects municipal and state levels. Over a twelve-month 
period, project coordinators are canying out a minimum of 20 presentations 



within Latino communities. Media outreach serves as a major component in 
raising awareness and increasing understanding of development issues. 

P Florida: In Orlando, Florida, the local Partners chapter is reaching out to Latinos 
through the project, "Media Campaign for Central Florida Hispanic Audience." In 
order to raise awareness, involvement and volunteerism within the Hispanic 
population of Central Florida, Partners is emphasizing economic development and 
pro-democracy programs in Latin America. Major newspapers such as the Gdmh 
Sentinel, ik La and the Nm+mal are targeted for media outreach. This media 
outreach coincides with the international convention of Partners of the Americas, 
to be held in Orlando, Florida in November 2001. The Florida Partners aim to 
involve the Hispanic community in the convention and increase their 
understanding of the development issues Partners chapters are addressing 
throughout the Americas. 

Materials Development 

In order to implement NEXOS, Partners and HCIR developed several materials for 
distribution at the local level. Materials include: 1) NEXOS media kit 2) two fact sheets 
3) two issue booklets 4) NEXOS public outreach guide and 5) WWW Web sites. 

At every NEXOS event, including the focus groups, issue forums, training workshops and 
Hispanic media conferences, project collaborators distributed the NEXOS media kits and fact 

w sheets. Also, project collaborators have disseminated media guides and issue booklets to 200 
NCLR members, 1,700 H C R  members, 60 Partners chapters and 100 Hispanic Link 
journalists. See Appendices I1 and I11 for project materials. 

In order to reach an even wider Latino audience, Partners has developed its web site to serve 
as a resource on international development issues for Hispanic Americans. Latinos who surf 
the web are more than twice as likely than the general population to use the Internet to read 
international news. Therefore, Partners has focused on accessing this growing Latino audience 
by using the Internet as a medium for outreach. Specifically, Partners has developed the 
Spanish version of its web site to serve the Hispanic American community. The web site also 
features chat rooms for discussion on development topics, and NEXOS publications are 
available in PDF format for downloading. 

Media Outreach 

As a major component of NEXOS, Partners performed media outreach for every event. Press 
releases and media advisories were distributed to national and local media outlets in order to 
advertise the project and events. For example, after disseminating a press release on the 
launching of NEXOS, Partners received the opportunity to participate in a bi-lingual radio 
interview with a radio station in McAllen, Texas. This interview was broadcasted in both 
Texas and Mexico, and it described the project and its desired impact. Equally important, the 

of Noticias del Mundo, a Spanish and English daily newspaper with a readership of 

Wmd 
approximately 110,000, wrote a subsktive editorid on NEXOS. 
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With Hispanic Link as a project collaborator, Partners was able to bring NEXOS to a nation- 
wide audience. The Hispanic Link Weekly Report, which has a news service syndicated 
through the Los An& Tim, served as an advertising space for NEXOS events and 
materials. Editors of the Wee& Report donated this space as an in-kind contribution to the 
project. 

Engaging the media directly through the New York media fonun and the Hispanic media 
conferences also proved highly valuable to the project. Many of the journalists have requested 
information on project events and have asked project collaborators to inform them of future 
story ideas for their media outlets. As a result, Partners has connected local Partners chapters 
and Latino-serving organizations with these media outlets in order to further advance the 
NEXOS project at the grassroots level. 

111. Project Evaluation 

In order to identify Latino interest in and awareness of international development, Partners 
utilized existing research from NCLR and the Tom& Rivera Policy Institute. This research 
and the three NEXOS focus groups served as the baseline survey for the project. These 
methods enabled project collaborators to identify key issues for message development and 
dissemination. 

While the baseline survey revealed a keen Latino interest in foreign affairs, project 
collaborators discovered that few opportunities existed for Latinos to discuss these issues. For 
example, at the NCLR conference, Latinos attending the NEXOS event complained that this 
was a rare opportunity for them to discuss U.S. foreign policy towards Latin America and the 
Caribbean. Therefore, project collaborators believe that the NEXOS project filled an 
unexplored niche for Latino community activists. 

The following project and corresponding indicators detail NEXOS performance results 
over the past two years: 

Goal 1: to increase Latino awareness of, involvement in, and support for 
international development programs in Latin America and the Caribbean. 

Indicators: 
1) Six Partners chapters are currently implementing grassroots public 

outreach projects in collaboration with local Latineserving 
organizations 

2) A NEXOS public outreach guide was produced and distributed to 155 
community organizations throughout the United States. 

3) 300 members of the primary target audience attended NEXOS events 

4) Articles on the NEXOS project appeared in the Partners newsletter 
(reaching 18,000 people in the U.S.) and the NCLR newsletter 
(reaching 25,000 people in the U.S.). 
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5) Three national media articles appeared in Noticias del Mundo 
(reaching 110,000 people in the U.S.) and Hispanic Link Weekly 
Report (reaching 1,200 people in the US.). 

6) One bi-lingual radio interview on the NEXOS project was 
broadcasted in southwest Texas. 

7) Local news coverage of NEXOS events occurred in Chicago, Miami 
and New York. 

8) Partners' website has received 240,000 hits since the initiation of the 
project. 

Note: Due to the late start in the six local public outreach projects, some indicators will not be 
assessed until year 2002. 

9 Goal 2: promote a Latino voice in US. foreign policy towards Latin America and 
the Caribbean. 

Indicators: 
1) Seven forums were held for 300 participants, presenting an opportunity for 

Latinos to discuss U.S. engagement with the world. 
2) Two issue booklets were ~roduced and distributed to 2,700 people 

detailing Latino perspectives on US. foreign policy and international 
development. 

IV. Lessons Learned 

Challenges: 
9 The proposed international development topics (trade and economic development, 

migration and immigration, disaster relief and redevelopment and community 
development through citizen participation) proved too numerous and dispersed for a two- 
year development education project. In some instances, this broad focus exceeded the 
resource capacity of collaborators to fdly meet project objectives. Therefore, Partners 
narrowed the project focus to trade and economic development and immigration and 
migration, which met the interests and concerns of the target Latino communities. 

9 The project collaboration was weakened by NCLR's decision to play a smaller role. In year 
one of the project, NCLR staff played an important role in focus group planning, issue 
identification and participant selection. However, due to an internal decision to remove 
foreign policy as a priority issue for the organization, NCLR decided only to play an 
advisory role in year two. As a result, Partners and HCIR had to perform more tasks with 
fewer staff. Nevertheless, project collaborators capitalized on existing resources and 
utilized NCLR's infrastructure to reach over 200 Hispanic-serving organizations 
throughout the United States. 

Successes: 
9 NEXOS tapped into a wellspring of unrealized Latino support for development assistance 

in Latin America and the Caribbean. As a result, the project generated great enthusiasm at 
the grassroots level for continued discussion of development issues connecting the 
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Americas. With recent research on remittances compiled by major development banks 
such as the Inter-American Development Bank, project collaborators learned that Latinos 
already are involved in substand ways in the development of the region. Therefore, 
Partners successfully used remittances as a way to discuss development issues with Latino 
community activists. 

9 The connection to Hispanic journalists through the Hispanic Link Journalism Foundation 
proved highly valuable to the project. The National Association of Hispanic Publications 
noted that Hispanic Americans are twice as likely to read Hispanic publications over 
mainstream publications. Therefore, collaborators reached target Latino audiences with 
NEXOS messages much more directly through expanded relationships with Hispanic 
media outlets. 

9 The collaboration between ~ a r k e r s  and HCIR worked extremely well and proved 
mutually beneficial for both organizations. HCIR utilized Partners' existing grassroots 
network while Partners took advantage of HCIR's co~ect ion  to significant Hispanic 
American communities throughout the United States. In particular, HCIR's board is 
comprised of important leaders in foreign affairs and Hispanic Members of Congress. 
Therefore, as an unintended impact, Partners gained important recognition among these 
Hispanic leaders in the US. The resulting synergy impacted the success and sustainability 
of the project as well as the outlook for future collaboration. 

V. Conclusion 

Partners and its collaborators are grateful to the United States Agency for International 
Development for its continuous support of its nationwide development education efforts. 
Through NEXOS, Partners has reached a critical audience within the U.S. population in 
which to promote development programs in Latin America and the Caribbean. While certain 
challenges arose during project implementation, Partners was resourceful in its efforts to 
adjust accordingly and realign project priorities. Partners anticipates that the project will 
sustain itself due to the growing interest within the Latino population, the materials produced, 
and the determination of project collaborators to leverage funding from additional sources. 

VI. Financial Report 

See the attached financial report. 
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Web Site www.partners.net 

Latinos and Latin America 
Working Group Meeting 

Bradley International Hall, UCLA 

Agenda 

Thursday, Februarv 10 
Arrivals 

Friday, Februarv 11 
8:30-9:30 Breakfast 
9:30-10:OO Introduction to the Program 
10:OO-10:30 Icebreaker 
10:30-12:OO Developing a Message and Targeting an Audience 
12100-1:00 Lunch 
LOO-4:00 Working with the Media - Tips and Role plays 
7:30-9:30 Reception 

Saturday, Februarv 12 
8:30-9:30 Breakfast 
9:30-12:30 Message Development Focus Group 
12:30-1:30 Lunch 
1:30-4:00 Strategies for Outreach and Advocacy 
4:OO-4:30 Closing 

Dinner on your own 



Latinos and Latin America: 
Local-Global Messages and Linkages 

Ruben Alvarez 
Executive Director 
Governor's Office of Equal Opportunity 
1700 West Washington 
Number 156 
Phoenix, Arizona 85007 
Work Phone: (602) 542-3716 
Work Fax: (602) 542-3712 
Email: ralvarez@az.~ov 

Ron Arias 
Senior Correspondent 
People, People en espailol 
11766 Wilshiie Blvd. 
Suite 1800 
Los Angeles, California 90025 
Work Phone: (310) 268-7248 

Zita Arocha 
Journalist/ Professor of Journalism 
University of Texas at El Paso 
500 West University Drive 
El Paso, Texas 
Work Phone: (915) 747-5274 
Work Fax: (915) 747-5574 
Email: arochaz@aol.com 

Francisco Balderrama, Ph.D. 
Professor, Chicano Studies and History 
California State University, Los Angeles 
515 1 State University Drive 
Los Angeles, Califomia 90032-8221 
Work Phone: (323) 343-2987 
Work Fax: (323) 343-5609 

Anna May Castricone-Cronin 
Retired Dean of Students 
Georgia Perimeter College 
8710 Delgany Avenue 
Number 18 
Playa del Rey, Califomia 90293 
Phone: (3 10) 82 1-5003 
E-mail: kevinc@,ibm.net 
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Participant List 

Renbe Espinom 
Publisher 
Sf Publishing 
P.O. Box 1522 
Phoenix, Arizona 85001 
Work Phone: (480) 456-5490 
Work Fax: (480) 456-0917 
E-mail: renee@ridaphoenix.com 

Jonathan Hignera 
Journalist! Business Writer 
The Arizona Daily Star 
4850 South Park Avenue 
Tucson, Arizona 85714-1637 
Work Phone: (520) 573-4104 
Work Fax: (520) 573-4144 
E-mail: jhiguera62@hotmail.com 

Julio Laboy 
Former Reporter 
Wall Street Journal 
210 East Chapman Avenue 
Apartment 71-P 
Placentia, Califomia 92870 
Phone: (714) 577-0724 

Federico Luduefia 
TV Editor 
Latin Publications 
5712 Woodman Avenue 
Number 4 
Van Nuys, Califomia 91401 
Phone: (818) 787-7427 
E-mail: fluduena@msn.com 

Enric Madriguera, Ph.D. 
Professor 
University of Texas a t  Dallas 
P.O. Box 181702 
Dallas, Texas 7521 8 
Work Phone: (972) 860-7138 
Work Fax: (972) 860-8342 
E-mail: esm4433@dccl.edu 



Tony Molina 
Texas Department of Health 
1100 West 4gm Street 
Austin, Texas 78756 
Work Phone: (512) 338-6912 
Work Fax: (512) 338-6969 
E-mail: tonv.mo1inahtdh.state.tx.u~ 

Ray Rodriguez 
Columnist 
P.O. Box 8220 
Long Beach, California 90808 
Phone: (562) 421-2487 

Roberto Rodriguez 
Columnist 
Column of the Americas 
414 Chacoma Street, S.W. 
Albuquerque, New Mexico 87104 
Work PhoneEax: (505) 242-7282 
E-mail: xcolumn@aol.com 

Jerry Tbornton 
Educator, Senior Faculty 
City University 
919 S.W. Grady Way 
Renton, Washington 98055 
Work Phone: (425) 204-3753 

W Work Fax: (425) 277-2439 
E-mail: jthomton@cityu.edu 

Mercedes Lynn de Uriarte 
Associate Professor, College of Communication 
University of Texas a t  Austin 
26" at Whitis 
Austin, Texas 78712 
Work Phone: (5 12) 471-1979 
Work Fax: (512) 327-4933 
E-mail: merlyn@mail.utexas.edu 

Jesse Valencia 
President 
American Red Cross of California 

Staff 

Hector Ericksen-Mendoza 
Founder and Executive Director 
Hispanic Link Journalism Foundation 
1420 North Street, N.W. 
Suite 401 
Washington, D.C. 20005 
Work Phone: (202) 238-0705 
Work Fax: (202) 238-0706 
E-mail: hector@hispanicIink.org 

Mary Beth Hastings 
Program Director 
Partners of the Americas 
1424 K Street, NW 
Suite 700 
Washington, D.C. 20005 
Work Phone: (202) 637-6204 
Work Fax: (202) 628-3306 
E-mail: mbh@partners.poa.com 

Jennifer Young 
Program Assistant 
Partners of the Americas 
1424 K Street, NW 
Suite 700 
Washington, D.C. 20005 
Work Phone (202) 637-6205 
Work Fax: (202) 628-3306 
E-mail: jy@partners.poa.com 

Lisa Bedolla 
Director 
Hispanic Council on International Relations 
11 11 19" Street, NW 
Suite 1000 
Washmgton, D.C. 20036 
Work Phone: (202) 776-1754 
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Latinos and Latin America 
Eastern Regional Workshop 

May 19-20,2000 

Agenda 

Fridav. Mav 19 

8:30-9:00 Breakfast 

9:OO-9:30 Introductions 

9:30-10:OO Introduction to the organizations and to the project 

10:OO-12:OO Panel Discussion: What are the links to the US Latino Community? 

12:OO-1:30 Lunch 

1:30-230 Planning and Implementing an Outreach Strategy 

2:30-4:30 Working with the media - Tips and Role Plays 

Saturday, May 20 

9:OO-9:30 Breakfast 

9:30-1200 Focus group to r e h e  message 



Latinos and Latin America: 
Local-Global Messages and Linkages 

Eastern Regional Working Group 
Washington, D.C. 

May 19 & 20 

Participant List 

Clemencia Ruiz Erik Paulino 
Journalist 
La Republica 
2100 North Atlantic Avenue 
Cowa Beach, Florida 32931 
Phone/Fax: (407) 298-9189 
E-mail: clemencia.miz@,,tt.net 

Deanna Shoss 
Director of Promotions 
Chicago Department of Aviation 
P.O. Box 66142 
O'Hare International Airpo~t 

kd Chicago, Illinois 60666 
Phone: (773) 686-3555 
Fax: (773) 686-6221 
E-mail: dshoss@ci.chi.il.us 

Edward Michael Clancy 
Director of Marketing and International 
Affairs 
Sheinkopf Communications 
379 W. Broadway, Suite 305 
New York, New York 10012 
Phone: (212) 941-6630 
Fax: (212) 941-6634 
E-mail: emaclancv@aol.com 

Eric Olsen 
Senior Associate 
Washington Office on Latin America 
1630 Connecticut Avenue, NW 
Washington, D.C. 20009 
Phone: (202) 797-2171 
Fax: (202) 797-2172 

Assistant Vice President 
Hispanic Federation 
84 W&am Street, 15' moor 
New York, New York 10038 
Phone: (212) 742-0707 
Fax: (212) 742-2313 
E-mail: erik@bispanicfederation.org 

James Carr 
U.S. Environmental Protection Agency 
Phone: (202) 564-8047 
E-mail: carr.james@epa.gov 

Jorge Rios, M.D. 
Professor of International Health 
George Washington University 
E-mail: icricr~ail.pwumc.edu 

Marcelo Trujillo 
Senior Systems Analyst 
Eclipsys Corporation 
Halifax Medical Center 
303 N. Clyde Monis Blvd. 
Daytona Beach, Florida 32114 
Phone: (904) 254-4116 
Fax: (904) 258-4808 
E-mail: marcelo.~iil~o@hm~.halifax~o~g 

Margaret Rohter 
Outreach Program Director 
Suburban Cook County TB Clinics 
7556 W. Jackson Blvd. 
Forest Park, Illinois 60130 
Phone: (708) 497-2058 
Fax: (708) 497-1963 
E-mail: rohter@attglobai.net 



W Maribel Rodriguez 
U.S. Department of Education 
Fax: (202) 401-0596 
E-mail: Maribel Rodrime@,ed.~ov 

staff 

Charles Kamasaki 
Senior Vice President, Office of Research 
and Legislation 
National Council of La Raza 
1111 19' Street, NW, Suite 1000 
Washington, D.C. 20036 
Phone: (202) 785-1670 
Fax: (202) 776-1792 

Hector Ericksen-Mendoza 
Founder and Executive Director 
Hispanic Link Journalism Foundation 
1420 North Street, N.W. 
Suite 401 
Washington, D.C. 20005 

W Work Phone: (202) 238-0705 
Work Fax: (202) 238-0706 
E-mail: heaor@hispaniclink.o~ 

Jennifer Young 
Program Assistant 
Partners of the Americas 
1424 K Street, NW, Suite 700 
Washington, D.C. 20005 
Phone: (202) 637-6205 
Fax: (202) 628-0036 
E-mail: jy@partners.poa.com 

Kate R a f t q  
Vice President 
Partners of the Americas 
1424 K Street, NW, Suite 700 
Washington, D.C. 20005 
Phone: (202) 637-623 1 
Fax: (202) 628-0036 
E-mail: kr@partners.poa.com 
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Nexos: Expanding the Latino Voice 
in US. Foreign Aid to the Americas 

Agenda 

July 2,2000 
2:30 - 4:30pm 

San Diego Convention Center 

Opening Remarks 
Ms. Rita DiMartino 
Vice President of Congressional Relations 
and Federal Government Affairs, AT&T 

Keynote Speech 
Ambassador Abelardo L6pez Valdez 
Former Chief of Protocol at the White House 

Introductions 
Ms. Nhdy Sdeh Ramkez 
Program Direaor, Pamers of the Americas 

Workshop 
Dr. Layla Sdeiman 
Visiting Professor, De Paul University of Chicago 
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Media Advisory 
June 21,2000 Contact: Nhelly Saleh (202) 637-6211 

E-mail: nsr@partners.poa.com 

National Partnership Seeks to 
Expand Latino Influence in US Foreign Policy 

As part of the on-going collaboration with the National Council of La Raza, the Hispanic 
Council on International Relations, and the Hispanic Link, Partners of the Americas will conduct 
a workshop at the upcoming NCLR conference in San Diego, CA, on July 2, 2000. The 
workshop entitled Nexos: Expanding the Latino Voice in US. Foreign Aid to the Americas will 
introduce a national public educatiodmedia campaign to engage Latinos in international 
development issues and foreign policy. As the workshop's keynote speaker, Ambassador Luis 

ii Lauredo, Permanent Representative of the United States to the Organization of American States 
will discuss the current and future role of Latinos in shaping US foreign policy. 

This is the third of several working groups we will be offering in order to link Partner volunteers 
with Latino community activists and journalists. Partners is excited about this collaboration and 
its potential to continue delivering a clear and resonating message on the importance of U.S. 
global involvement to the Latino community. Funded by the United States Agency for 
International Development (USAID), this unique effort seeks to increase awareness of, 
involvement in, and support for international development programs and issues in the Hispanic 
American community. The project will also provide opportunities to expand and enhance the 
Latino voice in U.S. foreign policy-making. 

Founded in 1964 as the "people-to-people" component of President John F. Kennedy's Alliance 
for Progress, Partners of the Americas has grown to 60 partnerships linking 45 states and the 
District of Columbia with 31 countries in Latin America and the Caribbean. Please visit the 
Partners web site at www.partners.net for a full description of the different program areas. 



LOCAL LATINO C O ~ ~ ~ I U E S  AND 

OF SECTION DIALOG 

Partners of the Americas, in collaboration with the Hispanic Council on International Relations, 
National Council of La Raza and Hispanic Link Journalism Foundation, would like t o  cordially 
invite you to a forum, themed "Local Latino Communities and the Americas: Points of 
Intersection, Dialogue and Cooperation." In a panel discussion format, we will discuss economic 
development and trade as it relates to the United States and Latin America and the local-global 
linkages of these issues. 

The issue forum will take place on November @, 9:30 - 11:30 a.m., in Chicago at the 
Chicago Council on Foreign Relations, 116 South Michigan St. 10" Floor, and will feature the 
following panel speakers: 

* Frank Gomez, Chairman of the Hispanic Council on International Relations 
d * The Honorable Juan Andrade, President of the U.S. Hispanic Leadership 

Institute 

The Honorable Roberto Maldonado, Commissioner of Cook County 

* Liza Gross, President and Publisher of Exito Magazine 

Zeke Montes, President of the National Association of Hispanic Publications 

This forum is part of an on-going collaborative public education campaign, "NEXOS," with the 
goal to increase awareness of, involvement in, and support for international development 
programs and issues in the U.S. Latino community. The campaign also seeks to provide 
opportunities to expand and enhance the Latino voice in U.S. foreign policymaking. Through 
eaGh of the co~labo~atin~ organization's nation-wide networks, we are building a grassroots 
media cam~aien that hiehliehts the interconnection between Latin America and the United ~ - " " L, 

States and the importance of international development programs and foreign aid. 

To RSVP for the forum or to request more information, please contact Jennifer Young at (202) 
637-6205 or jy@partners.poa.com. 

3 
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Media Advisory 
November 7,2000 Contact: Nhelly Saleh (202) 637-6211 

E-mail: nsr@partners.poa.com 

National Partnership Holds Forum in Chicago to 
Expand Latino Influence in US Foreign Policy 

Partners of the Americas, in collaboration with Hispanic Council on International Relations, National Council of La Raza, 
and Hispanic Link Journalism Foundation, will host the forum, "Local Latino Communities and the Americas: Points of 
Intersection, Dialogue and Cooperation." A diverse panel of community leaders will discuss economic development and 
trade as it relates to the United States and Latin America and the local-global linkages of these issues. 

The issue forum will take place on November 17*, 9:3O - 11:30 a.m., in Chicago at the Chicago Council on Foreign 
Relations, 116 South Michigan St. 1 0 ~  Floor, and will feature the following speakers: 

* Frank Gomez, Chairman, Hispanic Council on International Relations 
(Moderator) 

* Juan Andrade, President, U.S. Hispanic Leadenhip Institute 

The Honorable Roberto.Maldonado, Commissioner, Cook County 

* Liza Gross, President and Publisher, jErito! Magazine 

* Zeke Montes, President, National Association of Hispanic Publications 

This forum is part of an on-going collaborative public education campaign, "NEXOS: Expanding the Latino Voice in U.S. 
Foreign Aid to the Americas." The goal is to increase awareness of, involvement in, and support for international 
development programs and issues in the US. Latino community. The campaign also seeks to provide oppottunities to 
expand and enhance the Latino voice in U.S. foreign policymaking. Through each of the collaborating organization's 
nation-wide networks, we are building a grassroots media campaign that highlights the interconnection between Latin 
America and the United States and the importance of international development programs and foreign aid. 

Founded in 1964 as the "people-to-people" component of President John F. Kennedy's Alliance for Progress, Partners of 
the Americas has grown to 60 partnerships linking 45 states and the District of Columbia with 3 1 countries in Latin 
America and the Caribbean. Please visit the Partners web site at www.partners.net for a full description of the different 
program areas. 



Business and Economic Outlook for the Americas: 
w A Latino Perspective 

Partners of the Americas, in collaboration with the 
Hispanic Council on International Relations, 
National Council of La Raza, Hispanic Link 
Journalism Foundation, and North-South Center, 
would like to cordially invite you to a very 
important issue forum and media training session 
themed, "Business and Economic Outlook for the 
Americas: ALatino Perspective." 

This event is part of an on-going, collaborative 
public education campaign, NEXOS, with the goal 
to increase awareness of, involvement in, and 
support for international development programs 
and issues in Latin America. Since Latinos in the 
U.S. have a unique connection to this region, the 
campaign seeks to provide opportunities to 
expand and enhance the Latino voice in U.S. 
development programs and foreign policy issues. 

As business and economic development play a 
pivotal role in U.S.-Latin American relations, the 
NEXOS campaign aims to promote US. Latino 

w involvement in this growing relationship. 
Therefore, the event will address economic 
development and trade as it relates to the United 
States and Latin America and the local-global 
linkages of these issues. 

The event will take place on February 23,2001 
at the University of Miami Faculty Club, 1550 
Brescia Avenue, Miami, Florida 33124. A 
continental breakfast and forum will be held in 
the morning, 8:3oAM-ii:ooAM, and a media 
training session in the afternoon, 12:ooPM- 

4:soPM. Lunch will be provided for those who 
attend the training session. 

The forum will feature the following speakers: 

> Frank Gomez, Chairman, Hispanic 
Council on International Relations 

* Dr. Eduardo A. Gamma, Director 
Latin American and Caribbean Center, 
Florida International University 

* Ambler Moss, Director, North-South 
Center, University of Miami 

P Remedios Diaz Oliver, President, 
All American Containers 

* Antonio Villamil, CEO, Washington 
Economics Group, Inc. 

* Carlos Castaneda, Publisher, El Nuevo 
Herald 

In addition to the issue forum, a training session 
on media outreach will take place for individuals 
and organizations interested in promoting the 
NEXOS campaign withii their communities. 
NEXOS aims to empower community leaders with 
the outreach tools necessaryto engage Latino 
communities on international develo~ment 
issues. In addition to the training, p&ticipants 
will be given guidelines for applying for small 
project assistance grants ($1,000-2,000) to 
support local outreach efforts. 

To RSW f o r  the event, please mark the appropriate boxes: 

0 Yes, I would like to attend the issue forum. 
0 Yes, I would like to attend the training session. 

Please send me more information regarding the NEXOS campaign. 

Address/Phone/Fax/E-mail: 
Please send to: 
Jennifer Young 

14 24 K Street, NW, #700 
epl' Washington, D.C. 20005 

202/628-3306 (fax) or @partners.net 



PARTNERS 
O F  THE A M E R I C A S  

1424 K Street NW #700 Washington, DC 20005 

Telephone 202.628.3300 Fax 202.628.3306 

Email info@partners.poa.com 

Web Site www.partners.net 

Media Advisorv 
February 23, zoo1 Contact: ~ennifer~oung (202) 637-6205 

E-mail: jy@uartners.net 

National Partnership Holds Forum in Miami to 
Expand Latino Influence in US Foreign Policy 

Partners of the Americas, in collaboration with the Hispanic Council on International Relations, National Council of La Raza, 
and Hispanic Link Journalism Foundation, will host the forum, "Business and Economic Outlook for the Americas: A Latino 
Perspective." The forum will take place on February 23,8:30 - 11:oo a.m.,. in Miami at the University of Miami Faculty 
Club, 1550 Brescia Avenue, Miami, Florida 33124. A diverse panel of community leaders will discuss economic development 
and trade as it relates to the United States and Latin America and the local-global linkages of these issues. 

As heads of state throughout the Western Hemisphere prepare to meet in Quebec City, Canada this April for the Summit of 
the Americas, the governing framework for the Free Trade Area of the Americas, it is crucial that the fastest growing minority 
population in the U.S. have a say in this process. Therefore, in the shadow of this upcoming event, the Miami forum will 
provide an opportunity for Latinos to voice their concerns about economic integration, trade, and development in the 
Americas. 

issue forum will feature the following speakers: 
P Frank Gomez, Chairman, Hispanic Council on International Relations 

Dr. Eduardo A. Gamarra, Director, Latin American and Caribbean Center, Florida International University 
> Ambler Moss, Director, North-South Center, University of Miami 
> Remedios Diaz Oliver, President, All American Containers 
P Antonio Villamil, CEO, Washington Economics Group, Inc. 
> Carlos Castaneda, Publisher, El Nuevo Herald 

This event is part of a nation-wide, collaborative public education campaign, NEXOS: Expanding the Latino Voice in 
U.S. Foreign Aid to the Americus, with the goal to increase awareness of, involvement in, and support for international 
development programs and issues in Latin America. The campaign also seeks to provide opportunities to expand and 
enhance the Latino voice in U.S. foreign policymaking. 

Partners of the Americas is the largest private volunteer-based organization in the Western Hemisphere engaged in 
community development and training, linking 45 states and the District of Columbia with 31 countries in Latin America and 
the Caribbean. 

Hispanic Council on International Relations (HCIR) is the only non-profit, non-partisan national organization 
representing US. Hispanics' concerns on foreign policy issues, founded in 1994. 

National Council of La Raza (NCLR) is the nation's largest national Hispanic constituency-based organization, serving 
over 20,000 Hispanic groups in 37 states throughout the country. 

Hispanic Link Journalism Foundation was established to provide Hispanics with opportunities to pursue journalism 
careers and educate the general population - nationally and internationally - on issues relevant to U.S. Hispanics. 

#### 
w 



Media Coverage of Latin America 
w Quantity, Quality and Impact 

Friday, May 4,2001 

8:30 a.m. Continental Breakfast 
9:oo - moo a.m. Forum 

The Americas Society 
Conference Room 

680 Park Avenue (68th Street) 
New York, New York 

Partners of the Americas, Hispanic Council on International Relations, National Council of La 
Raza and Hispanic Link Journalism Foundation invite you to attend a very important forum, 

"Media Coverage of Latin America: Quantity, Quality and Impact." The purpose of the event is to 
explore from a uniquely Hispanic American perspective how United States media coverage of 
Latin America/Caribbean shapes perceptions of the realities of that region. It will assess the 
quality and comprehensiveness of coverage and the impact on policy-makers and publics 

euv' interested in forging improved ties with our neighbors. 

The forum occurs only days after the I11 Summit of the Americas in Quebec City, weeks before 
the next General Assembly of the Organization of American States, and amidst renewed 

discussion of the Free Trade Area of the Americas (FTAA) and Trade Promotion Authority (fast 
track authority) for the Executive Branch. At the same time, Mexico will soon replace Canada as 
our largest trading partner, and the United States will soon have more trade with Latin America 

than with Europe and Japan combined. 

Panelists 
Rafael Moreno, Bureau Chief, EFE Spanish News Agency 

Ambassador Philip V. Shchez, Publisher, Noticias del Mundo 
Rossana Rosado, Editor in Chief, El Diario (Invited) 

Armando Trull, Vice President, Cohn & Wolfe/Washington 
Frank mmez, Chairman, Hispanic Council on International Relations (Moderator) 

To RSW, please contact Jennifer Young at 2021637-6205,202/628-3306(fax) or 
jy@partners.net 

- 
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Latinos and Latin America: 
Points of Intersection and Action 

Agenda 

July 16,2001 
3:30 - 5:3O prn 

Milwaukee Mfdwest Express Center 

3:30 - 3:35 Welcome 
Jennifer Young 
Program Officer, Public Education and Outreach 
Partners of the Americas 

3:35 - 3:55 Keynote Speech 
Frank Gomez 
Chairman, Hispanic Council on International Relations 

Ambassador Avelardo Valdez 
Former Chief of Protocol, The White House 

3:55 - 5:30 Public Education and Media Outreach Training 
Dr. Layla Suleiman 
Visiting Professor, De Paul University of Chicago 



FOR IMMEDIATE RELEASE Contact: Jennifer Young (202) 637-6205 
J ~ Y  23,20~1 Email: iv@oartners.net 

Website: www.partners.net 

Partners Holds Forum in Milwaukee to 
Expand Latino Influence in US Foreign Policy 

Washington, D.C. - Partners of the Americas, in collaboration with the Hispanic Council on 
International Relations, National Council of La Raza, and Hispanic Link Journalism 
Foundation, hosted the forum, "Latinos and Latin America: Points of Intersection and 
Action," at the National Council of La Raza's annual conference in Milwaukee, Wisconsin on 
July 16,2001. 

With approximately 100 Latino activists attending, the fomm highlighted the important social 
and economic issues facing the Americas and how Latinos can make an impact in U.S. foreip 
policy in the region. ~mb&ador Abelardo Valdez, Former Assistant ~ d m k t r a t o r  for La& 
America at the United States Agency for International Development (USAID) discussed the 
current and future role of Latinos in shaping US foreign policy. Directly following, Dr. Layla 
Suleiman of De Paul University in Chicago facilitated a training session on community 
organizing and media outreach. 

The forum is part of a nation-wide public education campaign, NEXOS: Expanding the Latino 
Voice in US. Foreign Aid toward the Americas. NEXOS aims to empower community leaders 
with the outreach tools necessary to engage Latino communities on development issues 
affecting Latin America and the Caribbean in order to create a stronger Latino consensus and 
voice in US. foreign affairs. 

P m e r s  of the Americas is an active network of committed citizens from Latin America, the 
Caribbean and the United States workine to~ether to improve the lives of oeoole across the - - 
Americas. Partners was founded in 1964 as the people-&-people componek oi the Alliance 
for Prowess and today is the largest volunteer-based organization in the Western Hemisphere 
engaged in international development, cooperation andt~aining. Each of Partners' 60 

- 

"partnerships" Iinks states of the US. with a country or region in Latin America and the 
Caribbean. (www.partners.net) 

Hispanic Council on International Relations (HCIR) is the only non-profit, non-partisan 
national organization representing U.S. Hispanics' concerns on foreign policy issues, founded . 
in 1994. The current membership is a mix of U.S. Members of Congress, state and local elected 
and appointed officials, business leaders, community activists and distinguished scholars. 
(www.hcir.org) 

National Council of La Raza (NCLR) is the nation's largest national Hispanic 
constituency-based organization, serving Hispanic groups throughout the country. 
Headquartered in Washington, D.C., NCLR annually reaches more than a million Hispanics 
through a formal network of "affiliates" - more than 200 organizations serving 37 states, 
Puerto Rico and the District of Columbia. (www.nclr.org) 

Hispanic Link Journalism Foundation was established to provide Hispanics with 
opportunities to pursue journalism careers and educate the general population - nationally 
and internationally - on issues relevant to U.S. Hispanics. 

#### 

PARTNERS 
O I  THE A M 6 R l C A S  

1424 K Streef NW #700, Washington, DC2OOO5 m Telephone: 202.628.3300 m Fax: 202.628.3306 

E-mail: info@pa~tners.poa.com . Web site: www.portners.net 
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Expanding the Latino Voice 
in US. Foreign Aid to the Americas 

NEYOSis a nation-wide public education campaign that aims to promote the d o m e d  participation of Latinos in the shaping 
and formulation of US. foreign assistance and U.S. foreign policy toward the Americas. U.S. foreign policy decisions are directly 

linked to Latino conceim about immigration, trade, economic prosperity, democracy and human rights, among others. 
Throughout the Americas, issues such as environmental preservation, children's access to education, economic integration, 

disaster preparedness, women's political participation, and adequate healthcare cross borders and inescapably link the people 
of the United States to the people of Latin America and the Caribbean. Therefore, this nexus between domestic and 

international concerns makes it important that Latinos expand their involvement in international issues. 

our purpose 
Create an engaged constituency for social, economic and political development in Latin America and the Caribbean, 
Provide opportunities to expand and enhance the Latino voice in US. foreign policy. 

our plan of action 
Convene issue forums and me& training workshops for community activists throughout the United States. 
Support local medm and public outreach campaigns through small grants. 
Develop outreach materials such as fact sheets, media kits and media training guides for disseniinationto local organizations. 
Establish clear and recognizable links between the media and community activists. 

'%r organizations 
Partners of the Americas was founded in 1964 as the 'people to people' component of Preident John F. Kennedy's 
Alliance for Progress. As the largest volunteer-based organization in the ,Western Hemisphere engaged in international 
development andexchange, Partners has grown to 60 partnerships linking 45 states and the District of Columbia with 31 
countries in h t i n  America and the Caribbean. (www.partners.net) 
Hispanic Council on International Relations is the only non-profit, non-partisan national organization 
representing U.S. Hispanics' concerns on foreign policy issues, founded in 1994. The current membership is a mix of U.S. 
Members of Congress, state and local elected and appointed officials, business leadem, community activists and distinguished 
scholars.(www.hcir.orp3 
National Council of La Ram is the nation's largest national Hispanic constituency-based organization, serving 
H i s p c  groups throughout the country. Headquartered in Waslungton, D.C., NCLR annually reaches more than a d o n  
Hispanics through a formal network of ' a fb t e s '  - more than 200 organizations serving 37 states, Puerto Rico and the District 
of Columbia. (wurw.nclr.org) 
Hispanic Link Journalism Foundation grew from the success of the Hispanic Link News Service and in 1995 was 
established to provide Hispanics with opportunities to pursue journalism careers and educate the general population - 
nationally and internationally - on issues relevant to U.S. Hispanics. 

This project is funded by the United Sfates Agency for International Development. 

For more information, please contact: 
Partners of the Americas 
1424 K Street, NW #700 
Washington, D.C. 20005 

2021628-3300,2021628-3306 (fax) or iy@partners.net 

P A R T N E R S  
O F  THE AMEEICAS 



Trade and Economic Development in the Americas * According to the Business Alliance forlntdional Development, V.S. foreign assistance helps build 
strong democratic societies and develop new markets in developing countries by investing in the, 
people that live and work in them. Only when individuals are healthy and educated will they 
seek to participate in the global economy. New export markets cannot be developed without 
strong consumer bases. And, inmany cases, there would be no new consumers without foreign 
assistance programs." 

~ ~ 

Today, exports account for 10% of the entire U.S, economy and are the fastest growing part of the 
economy. In fact, the massive increase in exports and investment in Latin America in the 1980s 
and 1990s is tightly lurked to U.S. foreign assistance expenditures in the 1960s and early 1970s in 
the region (Business Alliance for International Development). 
In the 1980s alone, U.S. market share in Latin America grew to 57%. I n  the six countries where 
the U.S. concentrated its foreign aid, the US. market share was 71% (Business Alliancefor 
International Developmou). 
Total U.S. economic assistance to Latin America between 1947 and 1995 came to a little over $30 
biion. Yet, in just one year, 1997, U.S. exports to Latin America were more than twice that 
amount (Business Alliance for International Development). 
Of the 502 million people hving in Latin America and the Caribbean, 289 million are consumers 
(Latin American Trade andTechnology Consultmg Group). 
In Latin America and the Canbbean, trade accounted for 51 5% of GDP h m  1998-2000 (World 
Bank). 
Today, one in five goods exported by the United States goes to Latin America, just below the 
ratlo wlth Europe and Canada Over the last five years, total U.S exports to Latin America have 
grown by 81% (FederalResove Bank Of Atlanta). 
U.S. direct investment in Latin America has risen fromover $17 biion to $23 billion over the last 
four years, comprising 1490 of all U.S. b e c t  investment abroad as of 1998.' And Mexico is 
actually not the largest recipient in the region of U.S. investment-Brazil is (FederalReserveBank 
Of Atlanta). 
As far as trade is concerned, Brazil purchases about $16 billion in U.S. exports per year. This total 
is just over 2 percent of all U.S. exports, making Brazil our eleventh largest export destination 
(Federal ReserveBank Of Atlanta). 
In the U.S., Hispanic purchasing power is estimated to be growing by $1 bilhon every three 
weeks (this statistic is based on the growth of U.S. Hispanic Purchasing power between 1990 
($211 billion) and 1997 ($348 billion). In fact, the U.S. Hispanic market is growing faster than the 
general market and has a market buying strength of $480 b&on. 

The following websites have useful information on trade and economic development in the Americas: 
www.ushcc.~om (United States Hispanic Chamber of Commerce) 
www.fitrac.cornlalliance (Business Alliance for International Development) 
www.summit-americas,oq (Summit of the Americas) 
www.usaid.~ov (United States Agency for International Development) 
www.eclac.org (United Nations Economic Commission on Latin America and the Caribbean) 
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VOICE IN U.S. FOREIGN AID TO THE 

1 N EXOS is a collaborative public education campaign that 
aims to promote the informed participation of Latinos in 
the shaping of US.  Foreign Assistance and U.S. Foreign 

Policy toward the Americas. US.  foreign policy decisions are 
1 directly linked to Latino concerns about immigration, trade, 

economic prosperity, democracy, and human rights. This nexus 
between domestic and international concerns makes it important 

I that Latinos expand their involvement in international issues. 
I 

I 
HOST ORGANIZATIONS 
Hispanic Council on International Relations (HCIR), founded in 
1994, is the only nonprofit, non-partisan national organization 

I .  solely dedicated to representing U S  Hispanics' concerns on 
foreign policy issues. The current membership is a mix of U.S. 
Members of Congress, state and local elected and appointed 

i officials, business leaders, community activists, and distinguished 
scholars. w . h c i r . o r g  

Partners of the Americas was founded in 1964 as the "people to 
people" component of President John F. Kennedy's Alliance for 
Progress. As the largest volunteer-based organization in the Western 
Hemisphere engaged in community development and training, 
Partners has grown to 60 partnerships linking 45 states and the 
District of Columbia with 31 countries in Latin America and the 
Caribbean. www.partners.net 

'This project ia funded hy the United Stares Agency for International Development 
(USAID). 
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National Council of La Raza (NCLR) is the largest national 
Hispanic constituency-based organization, serving Hispanic groups 
throughout the country. Headquartered in Washington, D.C., 
NCLR annually reaches more than a million Hispanics through a 
formal network of "affiliates" -more than 250 organizations serv- 
ing 40 states, Puerto Kico, and the District of Columbia - and a 
broader network of 25,000 groups and individuals nationwide. 

Hispanic Link Journalism Foundation grew from the success of the 
Hispanic Link News Service and in 1995 was established to provide 
Hispanics with opportunities to pursue journalism careers and 
educate the general population - nationally and internationally - 
on issues relevant to U.S. Hispanics. The news service was created 
in 1980. It syndicates articles of interest to Hispanics through the 
Los Angeles Times Syndicate and publishes Hispanic Link Weekly 
Repo~t, a national newsweekly that reports on Hispanic issues. 

For more information or  to find out how to become involved in 
NEXOS, please contact: 

Partners of the Americas 
1424 K Street N.W. #700 
Washington, D C  20005 

tel: 202-637-6205, fax: 202-628-3306 

T h e  Hispanic Council on International Relations 
(HCIR) thanks Partners of t he  Americas, National 
Council of  La Raza, Hispanic Link Journalism 

Foundation, and  the  Chicago Council o n  Foreign Relations 
for their collaboration o n  this program. 

HCIR also gratefully acknowledges the  support  of  t he  
following corporate sponsors and  funders: 

General Motors Corporation 

Philip Morris Inc 

Verizon Communicat ions 

Pitney Bowes, Inc. 

The John  D. and  Catherine T. MacArthur Foundation 

The Mott Foundation 

The  United States Agency for International 
Development (USAID) 

This report was produced through the efforts of  Benjamin 
Escircega, HCIR Fellow; Ofelia Ard6n-Jones, NCLR Senior 
Design Specialist; a n d  Jennifer Kadis, NCLR Editor. 
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0 n November 17, 2000, the Hispanic Council on 
International Relations joined with Partners of the 
Americas, the Hispanic Link Journalism Foundation, and 

the National Council of La Raza to host a forum entitled: "Local 
Latino Communities and the Americas: Points of Intersection, 
Dialogue, and Cooperation." 

This forum, hosted by the Chicago Council on Foreign Relations, 
was part of a series of such dialogues with local community leaders 
held in various cities, among them Los Angeles, Houston, and 
Boston. The purpose is to support the mission of HCIR to increase 
the awareness and involvement of Hispanic Americans in foreign 
affairs. 

Following is a summary of the dialogue that took place at the 
Chicago forum. It illustrates both current involvemcnt and interests 
as well as opportunities for expanded participation. 



9:30 - 11:30 a.m. 
10th Floor 

CHICAGO COUNCIL ON FOREIGN RELATIONS 
FRIDAY, NOVEMBER 17, 2000 
116 SOUTH MICHIGAN AVENUE 

Frank G6mez 
CHAIRMAN 

HISPANIC COUNCIL ON INTERNATIONAL RELATIONS 
Moderator 

Juan Andrade, Ph.D. 
PRESIDENT 

U.S. HISPANIC LEADERSHIP INSTITUTE 
International Components in Hispanic Leadership 

The Honorable Roberto Maldonado 
C0MMlSSlONER 

COOK COUNTY, ILLINOIS 
Local Government and Foreign Relations 

Liza Gross 
PRESIDENT AND PUBLISHER 

;EXITO! NEWSPAPER 
Local Media Influence 

Zeke Montes 
PRESIDENT 

NATIONAL ASSOCIATION OF HISPANIC PUBLICATIONS 
Media as a Bridge to the Hemisphere 

M r. Gomez expressed the appreciation of the organizers 
for the support of and cooperation with HCIRprovided 
by the MacArthur Foundation, the U.S. Agency 

for International Development, the Partners of the Americas, 
and the Chicago Council on Foreign Relations. He called partici- 
pants' attention to the HCIR timeline in the forum packets, noting 
that the Council is the only Hispanic organization devoted 
exclusively to foreign affairs. The April 26, 2000 day-long seminar 
at the State Department and thc cvcning gala honoring Secretary 
of State Madeleine Albright were cited as examples of recent 
activities. In the fall HCIR planned a forum on the Summit of the 
Americas with United States Permanent Representative to the 
Organization of American States Luis Lauredo, a founding member 
of HCIR. Also mentioned were similar forums planned for Miami 
and Dallas, a spring program on Cuba, telecommunications, and 
high technology 

Why should local communities be concerned with the Americas? 
Mr. Gbmez indicated that the World Trade Organization confer- 
ence in Seattle, NAFTA, the Free Trade Area of the Americas, the 
Mexican elections, natural disasters, and "intermestic" issues such as 
immigration, drugs, the environment, and others all impact local 
communities in countless ways. These realities notwithstanding, 
Latinos traditionally have not been well-represented in organiza- 
tions (whether local or national) concerned with hemispheric affairs 
and have been grossly underrepresented in the federal foreign affairs 
agencies. Attention to Latin America is sporadic, and U.S. econom- 
ic assistance has bccn whittled away. 

The forum panel, with participants from different walks of life and 
different perspectives, was ideally suited to  explore experiences and 
opportunities. Dr. Andrade addressed international aspects of 
Hispanic leadership, while Commissioner Maldonado took up the 
role of local government. Ms. Gross spoke to the local media, par- 
ticularly Spanish language media, as key influencers in providing 



timely information; and Mr. Montes focused on the media as a 
bridge to the hemisphere. 

u ntil recently, there was a lack of a democratic tradition 
in Latin America. In fact, the military remains a powerful 
institution in many countries. But it is important to 

keep in mind the similarities and commonalities that we have with 
the region and to build on the growing prosperity. Our country, 
including Hispanics, can ................................................... 
help nurture and Our country used to be fixated on 
strengthen democratic East-West relationships, particularly 
institutions. with Western and Eastern Europe. But our 
During the last ten years, new front door will face south; it will no 

when rnv activities have longer be a "hack door. " ................................................... 
carried me throughout 
the l~cmisphcre, we've gained what I call a "new front door." Our 
country used to  be fixated on East-West relationships, particularly 
with Western and Eastern Europe. But our new front door will face 
south; it will no longer be a "back door." Europe may be an artifi- 
cial front door, but the real "traffic" in ideas, capital, trade, and 
technology will increase in a southward direction - to and from 
our hemispheric neighbors. 

Hispanics, in this process, need to be in decision-making positions. 
We can and must deal with the Americas with more respect and less 
arrogance. Latinos in key positions are helping to bring about 
change in our nation's traditional attitude toward Latin America 
and the Caribbean. It is not up to others to involve us in these 
processes - it's up to us to get involved. It is time for us to  create 
opportunities to influence policy, to influence decision-making 
across the board. I believe that as our numbers grow our influence 
will grow. 

And since we are talking numbers, it is important to note that 
Census 2000 will include Puerto Rico for the first time.'This means 

that the official number of Latinos will be some 35 or 36 million. 
By 2040 or 2050 we will have some 100 million Spanish speakers 
in the United States, and one in four Americans will be of Hispanic 
heritage. 

In terms of economic interests, we will be more dependent on the 
region. The implications of the demographics and the economics 
are of enormous consequence. It is important that we have a useful 
dialogue on a sustained basis, such as this we're having this 
morning, but with regularity and with more participants in local 
communities around the country. 

HONORABLE ROBERTO MALDONADO 

I am delighted to participate in this panel and thank HCIR for 
inviting me to share some perspectives on local governance and 
the Americas. From my perspective, local officials tend to be 

parochial..When major events or trends occur, we often think we're 
not involved, that somehow it does not affect us. Nothing could be 
farther from the truth. I am fond ofpointing out, fix example, that 
if Cook County, Illinois (Chicago area) were a state, we would be 
the 17th largest. Cook County has 5.5 million people and has the 
21st largest economy in the world. 

It is clear, then, that by economic force alone, Cook County is a 
world player. Like other cities, Chicago has Sister Cities in other 
countries. I am a county official, so I like to point out that we have 
ties also with counties in Ireland and with similar jurisdictions in 
Italy. We are now creating a special relationship with Puerto Rico, 
the entire island, since our overall economies are more parallel. 

In this regard, County Commission President John Stroger has 
begun to develop a relationship with Governor Rosell6, but has 
moved cautiously in light of the recent elections. While Governor 
Rose116 is pro-statehood, Governor-elect Calder6n is pro-common- 

*Dam from Puerto Rico were not included in the Census Bureau's 2000 report. 
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wealth. These kinds of policies and policy shifts in the government 
must be weighed carefully as we construct stronger relationships. 

As Latinos, we have many possibilities of being able to influence 
policies and decisions. The fact that we will be the nation's largest 
minority by 2005 - perhaps, according to  new projections, by 
2003 - should not be lost on anyone. The  numbers will provide 
increased opportunity, but we must seize it and be involved 
constructively. 

I recall that the state government participated recently in what was 
dcscribed as a "humanitarian" visit to Cuba. Unfortunately, the 
program did not involve local leaders from Chicago. Thc trip was 
the initiative of an Ecuadoran American who lost an election. But it 
doesn't matter. There was a tremendous uproar from the Cuban 
American community here and elsewhere. Had this invitation been 
discussed with us here in our community, the problems might have 
been avoided and the energies directed in perhaps more construc- 
tive ways. In the future, therefore, such initiatives must engage local 
leaders and organizations and they must be given some degree of 
ownership. 

In closing, I would like to  recommend that the Chicago Council on 
Foreign Relations take up Puerto Rico as a policy and trade issue. 
The future of Puerto Rico is closely tied to the local community in 
Cook County, given our large Puerto Rican population. Equally 
important, we should not overlook the largest economy in the 
Caribbean and the fifih largest trading partner of the United States. 

LIZA GROSS 

w hen I was interviewing for a position at Hispanic 
Magazine in 1989, I was asked what I knew about the 
Latino community. I responded that I did know about 

it, but I soon realized I didn't. I knew a lot about Latin Americans 
in Latin America, but not Latinos in the U S .  

I am pleased to  comment about the role of the media as a bridge 
between the Americas and the Latino con~munities on the local 
level. As I am sure you know, jExito!'s Latin American coverage is 
far more extensive than that o f  its parent newspaper, the Chic~zgo 
Tribune. The same applies to La Opini6n in Los Angeles, El Diario 
Las Amtricas in Miami and other Spanish-language newspapers. 
The reasons are obvious: our  readers, for the most part, have 
attachments to the rest of the hemisphere. Many are thenlselves ................................................... immigrants. All want t o  

Latino media in the United States are what is 

not on the minds ofLatin American in at least one country in 

governments and media. In fact, when we particll'ar and 

travel to the region or receive visitors regi0n in general. Many 

from it, they are shocked when they see remit 

the quality and reach of  our papers. their in the ................................................... lands of their birth. 

It is clear that they will not find the kind of information about 
the region in the English-language media. So  this presents an inter- 
esting dichotomy. O n  the one hand, we in the Spanish-language 
media have played a positive role. We are the experts because we 
have the information. O n  the other, there is a negative factor in that 
much of what we d o  is circumstantial, because our  information net- 
work is not as extensive as it should be. We should not merely 
re-print wire service stories. We should be contacted and should 
maintain contact with newsmakers from the region. Latino media 
in the United States are not o n  the minds of Latin American 
governments and media. In fact, when we travel to  the region o r  
receive visitors from it, they are shocked when they see the quality 
and reach of our papers. 

So  there you have it. We have information that reaches the 
community and that keeps readers informed on issues of vital 
importance to  them. We're proud of our role, but we must improve 
the quality of our reporting and our product. Our  role is not t o  
affect policy, necessarily, but to inform. We connect two worlds 
whose importance to  one another is growing at an amazing pace. 



Visitors from Latin America who want to  relate to  local communi- 
ties often d o  not d o  a good job because of class issues. They miss 
opportunities to  conimunicate because of the condescending way in 
which they look at what they perceive to  be a predominantly immi- 
grant, impoverished community. O n  the other hand, immigrants 
often look at  government with mistrust, so they miss opportunities 
to  reach ou t  to  foreign visitors who in many cases represent the 
government of a given country. 

It is critically important that together we work to  overcome these 
barriers and t o  counter the stereotypes. O u r  media are handicapped 
by the perceptions I just mentioned, and by the same token, 
misperceptions between local communities and regional figures get 
in the way of good communications and understanding. 

I would like to  see something akin t o  The Econonzistfor the Hispanic 
community, that is, with advertisements, job listings, correspondent 
reports from other countries, profiles on economic and social issues. 
Such a publication, if widely disseminated, would help to  bring 
people closer together. 

I am deeply honored by the invitation extended to  me to  address 
you this morning. Today I will focus o n  five key areas and show 
you how the Latinos have grown in the United States, and the 

importance of creating relationships in media across Latin America 
that will benefit our community. 

1. TECHNOLOGY 
We are experiencing an incredible time in the history of the world. 
The events and advancements of the past century are humbling. 
What is becoming increasingly clear is that the once unimaginable is 
possible. This new century holds enormous promise for all of us. 

As a child I can recall watching Flash Gordon on Saturday morn- 
ings. I was fascinated with the James Bond gadgets, and became a 
Star Trek addict. I was also fascinated with a program my kids used 

to  watch, The Jetsons. I thought t o  myself, "What a fun fantasy, 
wouldn't it be great if people could see one another when they 
spoke on the phone, communicate instantly wherever they are, trav- 
el from planet to planet, send documents instantly?" 

Well it is not a fantasy any longer. We are living it NOW! What's 
more amazing is that we've come to  take for granted all the 
blessings technology has given us. 

I don't believe that our ancestors ever imagined that the "zero" of 
the Maya would one day end being half of the digital language, 
which consists of "1's" and "0's" and drives the transfer of data 
around the world at light speed. 

The unimaginable is possible. We have email! ................................................... 
In  the print industry 

I don't believe that our ancestors ever concerned 
imagined that the 'iero" of the Maya would on how , ,,,, make 

one day end being half of the digital the transition for our 
language, which consists of  "1 3" and "0's'' readers: from paper 

and drives the transfer of  data around to page; from 
the world at light speed. subscription home ................................................... delivery t o  download- 

ing information to  e-book tablets able to  hold millions of pages; 
from print ad sales to  Internet banners. Now anyone in the world 
can read my publication because of new translation software that 
instantly transforms the articles into the preferred language. 

Our  world is getting smaller, and it is imperative t o  change with the 
times and look to  how we can create strength while making sure our 
Hispanic community does not get left out. 

I recall the reports forecasting the 1980s as the decade of the 
Hispanics. Then it was supposed to  be the 1990s. The problem 
with the forecast was that the experts had not yet come to  under- 
stand the magnitude of Hispanic growth, once viewed more like a 
passing fad. It's become increasingly clear that Latino growth and 



participation in America's development began well before the 
American Revolution and will expand significantly into the next 
century. We are not talking about a fad - we are talking about a 
fundamental change in American culture. 

We all know that the Hispanic community is young and fast - grow- 
ing, but it is difficult to fathom the magnitude of that growth. Over 
the last decade the 
Hispanic population ................................................... 
grew seven times faster It3 become increasingly clear that Latino 
than the nation's pop- growth and participation in America3 
illation as a whole. development began well before the 

American Revolution and will cxpand 
A recent census projec- significantly into the next century. We are 
tion indicates that 
Hispanics will be the 

not talking about a fad - we are talking 
about a fundamental change in 

largest minority popu- American culture. 
lation by 2005, and ................................................... 
that by 2050, 96.5 
millioii Americans will be of Hispanic descent. Our purchasing 
power went from $21 1 billion in 1990 to $348 billion in 1997, and 
is estimated to  be growing by $1 billion every three weeks. 

Latinos are now an undeniable political force to be reckoned with, 
and that power will continue to grow with each election. The trial 
we are having with our presidential election is due to the power of 
the immigrants becoming citizens and exercising their new right to 
vote. 

With this increased visibility comes increased responsibility. In a 
world in which we take note that salsa outsells catsup, and nachos 
have become more popular than hot dogs at baseball games, we 
have to remember that the changes that are occurring go much 
deeper. 

There's an old Mexican proverb that says, '751 gue no siembua, no 
levanta," or, he who does not sow does not harvest. We Latinos 
have been sowing our way through the United States with hard 

- ~p 

work, contributing to our communities, and are beginning to 
harvest not only for our families here but helping our families in 
Latin America. Latinos contribute by: a) sending money to their 
homelands, b) consuming enormous amounts of products from the 
region, and c) traveling to the region and spending tourism dollars. 

In Chicago and throughout the US., clubs and organizations exist 
for the sole purpose of helping towns in Latin America to improve 
the quality of life. They are organized by ties to a country or state 
in Mexico, for example, and are now coalescing and increasing their 
political and economic power. 

I am heading a pilgrimage to Mexico City on December 9. In 
promoting the trip, I discovered that our group will become the 
bridge to help train future priests (who are badly needed in Chicago 
where there are only 16 Hispanic priests). Part of our mission is to 
promote Hispanic understanding among Anglo religious leaders, 
and for them to address our Hispanic comn~unities both here and 
in Mexico. 

I've joincd fcllow Hispanics to help raise moncy for disaster victims, 
and twice have led medical niissions to Mexico. Like me there are 
many. But on a national level, I am part of nvo coalitions: the 
National Hispanic Leadership Agenda and Hispanic Association on 
Corporate Responsibility. We promote economic empowerment, 
inclusion, equality, partnerships, market reciprocity, collective 
advancement, unity, collaboration, mutual support, confianza, and 
respect. Together we have the capacity to affect decision-making 
and to strengthen communities. 

Corporate America is an economic giant - the big Goliath. 
Hispanic organizations do not have the power or resources to influ- 
ence this global force alone. It is only through the strong Hispanic 
Association on Corporate Responsibility (HACR) partnerships that 
a unified voice for Hispanic America can be heard. HACR increas- 
es the presence and impact of Hispanics with Corporate America 
through strategic alliances with the most influential Hispanic 
Organizations. HACR also has the potential to harness the buying 
power of the growing Hispanic community through promoting 
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unity among different Hispanic subgroups and sectors. Through 
these partnerships we can shape a larger Hispanic Economic 
Agenda. 

For the Hispanic community, diversity is both an asset and a chal- 
lenge. HACR's strength is its ability to fashion a national network 
for the community to share knowledge, ideas, economic models, 
labor practices, and support for common goals. 

Why do  I mention this? 

4. NAHP PUBLICATION GROWTH 
I mentioned the previous because the important bridge, thc glue to 
bring communities together, is better communication among 
coalitions of all kinds. The National Association of Hispanic 
Publications (NAHP) represents 192 publications across the 
country, reaching 58 markets in 30 states with a circulation of over 
10 million copies. Our publications are used weekly by 50% of U.S. 
Latino households. We reflect our community's interests and its 
growth. So as the population grows, our member publications 
increase. Our membership has increased dramatically in the last two 
years. 
A national survey we ................................................... 
do  annually reveals Publishers are the best ambassadors for 
that one of the businesses to Latin America. There are 
biggest interests of countless examples of  how many o f  our 
readers is news from newspapers help businesses network with 
back home. They are their counterparts in the Americas. 
interested in the poli- ................................................... 
tics, economy, music, 
social affairs -everything. Publishers are the best ambassadors for 
businesses to Latin America. There are countless examples of how 
many of our newspapers help businesses network with their coun- 
terparts in the Americas. 

We have relationships in the USA with black publishers and mem- 
bers of the National Newspaper Association (mostly Anglo), but 
more important are our ties with Mexican publishers. There are 
concerns there about freedom of speech stemming from the threat 
of reduced advertising revenues resulting from support of one polit- 
ical party or another. By forming coalitions and addressing these 
and other issucs we can have enormous influence on outcomes. 

We're also asking how we can meet our responsibility as media in 
being part of the strategy for a successful America. How many peo- 
ple can we help by working together? How many more children can 
benefit from increased communication? How can we help the 
Hispanic community nationally and locally? 

In Latin America we are mostly a Spanish-speaking community that 
remains committed to the family dream. We can use our ties to  the 
Americas to strengthen communities through hard work, faith in a 
higher being, and looking beyond family to the community and get- 
ting involved to help each other reach our goals. We need to have 
pasidn, valor yBanas to help everyone in Latin America achieve the 
American Dream. 
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T he lively period of questions and answers illustrated vividly 
the keen interest of participants in foreign affairs and in 
increased involvement in inter-American affairs. Among the 

topics discussed at some length were: 

D The Puerto Rican Island of Vieques, particularly the manner in 
which United States Navy bombing practice is perceived in Latin 
America. The consensus appeared to be that it greatly harms 
America's standing in the region because of the lack of Puerto 
Rican representation in the Congress and the use of mainland 
power to impose its will. 

D The class issue drew many observations. The role of Hispanic 
Chambers of Commerce was raised as a positive factor in 
international relations. Liza Gross mentioned that when region- 
al dignitaries go to' Chicago they pay "social visits" but don't 
really get into issues and promote a substantive dialogue. She 
reiterated that Hispanic Americans must work harder to shed 
stereotypes that raise barriers to effective communication. 

D On business issues, Mr. Montes mentioned that Overseas Private 
Investment Corporation President George Muiioz, a Chicagoan, 
went to Mexico to explore how to help develop small business- 
es. He added that the Governor of Illinois visited Mexico to 
promote economic ties. Government, non-governmental organ- 
izations, media, and others, he said, can help unite to address 
issues. 

D Much discussion followed about the ties of local ethnic-based 
groups with local communities in Mexico and other countries. 
Also, the fact that Mexicans in the United States can vote in 
Mexican elections was raised as an important factor in relations 
between the two counties. Hispanic Americans, Dr. Andrade 
noted, can help guide their Mexican friends on political issues. 

D The political nature of development drew several observations. 
One view expressed was that development programs often disre- 



gard local needs and the political impact of foreign assistance. 
It is useful to consider various models of development in the 
region and elsewhere. Fundamental change has not taken place 
in societal and political structures, for instance, in El Salvador 
and other countries, despite massive amounts of economic aid 
and encouragement. 

D Illinois Governor Ryan's visit to Mexico, mentioned in the panel 
presentation, drew the question about how to assure that such 
relationships are not used for self-serving purposes and how 
to avoid becoming pawns in influence games and policy formu- 
lation. Commissioner Maldonado mentioned the role that the 
Latino community, including many in the labor movement, 
played in the NAFTA debates several years ago. Several speakers 
mentioned organizations and universities that have or are 
promoting ties with Cuba. 

b A priest mentioned that the role of the Catholic Church must be 
borne in mind, inasmuch as it is a critically important institution 
and a "majority" religion in Latin America and a "minority" 
religion in the United States. 

T he panel and the ensuing discussion demonstrated the keen 
interest in the Americas among participants and revealed 
many points of "Intersection, Dialogue, and Cooperation." 

Many participants, however, despite being from the same metro- 
politan area, were unaware - or insufficiently aware - of the 
activities of the various groups functioning in the arena of 
inter-American affairs. Consequently, there emerged a consensus 
at the end of discussion on the need for representatives of the 
organizations to come together from time to time to share infor- 
mation and perhaps coordinate activities that relate to  common 
agendas. 

It was suggested that the United States Hispanic Leadership 
Conference, held in Chicago in the fall, be used as an opportunity 
to bring together participants and others interested in the subject. 
Dr. Andrade agreed that his conference would be open to  this pro- 
posal. The conference regularly includes a seminar on international 
relations, and related topics could be incorporated into the agenda. 

The Chicago Council on Foreign Relations, with active Hispanic 
members, could also play a role is sustaining a local dialogue and 
increased Hispanic involvement. 

The Chicago affiliate ofthe Partners of the Americas is linked to Sao 
Paula, Brazil. Therefore, its focus is on a single city rather than on 
the region as a whole. Nonetheless, its members have broad inter- 
ests in the Americas and considerable expertise. It, too, is a resource 
that should be considered when planning events to involve Hispanic 
Americans. 
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ABOUT THE SPEAKERS 

A former career Foreign Service Officer, Frank G6mez was 
Deputy Assistant Secretary of State for Public Affairs. While 
at State, he founded and was president of the Hispanic 

Employees Council and founder-president of the Coalition of 
Federal Hispanic Employee Organizations. In 1982 he was a 
founder of the National Association of Hispanic Journalists. H e  was 
a principal force behind the creation of the National Hispanic 
Leadership Agenda. H e  has served on many boards, including the 
National Hispanic Quincentennial Commission, where he led 
efforts to publish and was co-editor of a seminal work, Hispanic 
Pvesence in the United States. Mr. G6mez holds an MPA from 
George Washington University, completed a graduate fellowship at 
Princeton University's Woodrow Wilson School of Public and 
International Affairs, and completed Northwestern University's 
Kellogg Graduate School of Management's Advanced Executive 
Program. 

PRESIDENT OF THE U.S. HISPANIC LEADERSHIP INSTITUTE 

D r. Andrade has worked in Guatemala, Nicaragua, Panama, 
Colombia, Paraguay, Bolivia, Mexico, Guyana, Suriname, 
and Haiti with key leaders in promoting democracy; and 

has held Q&A s essions via satellite for journalists, academicians, 
and political leaders in Venezuela, Uruguay and Peru. He was a 
political commentator on WLS-TV, the ABC affiliate in Chicago, 
providing commentary on current political issues two to  three days 
per week for six years, and was one of the few Hispanics in the 
nation doing commentary on English-language radio and television. 
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H e  still makes occasional appearances on both English and Spanish 
television as a political analyst. Dr. Andrade has earned a doctorate, 
an Honorary Doctorate of Humanities, two master's, and a bache- 
lor's degree. H e  is currently a Graduate School Fellow in a Master 
of Arts degree program at Loyola Univesity in Chicago, which will 
be his sixth colleee deeree. 

R oberto Maldonado, the first Puerto Rican elected to  the 
County Board, is serving his second term as Commissioner 
of the 8th District. In December 1999. he was aooointed 

. &  

Comrnittceman of the 26th Ward. A champion of senior health 
issues, Commissioner Maldonado is the Chairman o f  the 
Committee on Aging of the National Association of County 
Officials. His signature legislation is the Cook County Prescription 
Assistance Coverage for the Elderly program (also known as Cook 
County I'.A.C.E), originally introduced before the County Board in 
1998. He also established a Senior Registry, the first-ever database 
created to  track the number of seniors in need of prescription assis- 
tance. H e  is Chairman of the Real Estate Committee of the Forest 
I'reserve District of Cook County, and is the founder and Chief 
Executive Officcr of Chicago-based National Mortgagc & Loan 
Services, Inc., the only Hispanic- owned mortgage banking firm in 
the Midwest. 

s. Gross, a native of Argentina, has 19  years of experi- 
ence in the field of journalism and communications. She 

.worked as a reporter and editor at the Latin Amcrican 
Desk of The Associated Press in New York City, was Managing 
Editor of Hispanic Magazine, and Executive Editor of Times of the 
Americas, a Washington, D.C.-based bimonthly covering Latin 
America and the Caribbean. Under her stewardship, h i to  has won 
scveral national awards for news writing and photography. She was 

an instructor and editor for the Latin American Journalism 
Program, an educational initiative of Florida International 
University. In this capacity, Ms. Gross traveled extensively through- 
out Latin America, and edited the Spanish-language journalism 
textbook series of the program. Her articles have appeared in 
numerous oublications in the U S .  and Latin Amcrica. includine - 
The Washington Post, The Washington Post Sunday Magazine, 
AMERICAS magazine, The Washington Report on the Hemirphere, 
El Pats (Colombia) and Punto (Mexico). She holds a B.A. in 
History with a minor in journalism from the City University of New 
York, and a mastcr's dcgrcc in Public Affairs Reporting from Ohio 
State Universily. 

EZEQUIEL t t Z ~ ~ t '  MONTES 
PRESIDENT OF THE NATIONAL ASSOCIATION OF HISPANIC 
PUBLICATIONS 

r. Montes was born in Mexico City in 1948 and immi- 
grated to  Chicago with his parents at thc age of one year 
old. He was educated in Chicago and is proud to  have 

served in the Army during the Vietnam War from 1969 through 
1971. For the past fifteen years he has worked hard to  develop his 
family business, Tcle Guia de  Chicago, which provides television 
programming, entertainment and consumer information to  the 
Hispanic community. H e  has been district chair for the Chippewa 
District of the Boy Scouts, has sat on the board of the Norwegian 
American Hospital for 13  years, headed two medical missions to  
Mexico, and has been involvcd with five local chambers in different 
positions at various times. Currently a member and having held 
office in the organization Mexicanos Unidos del D.F., he has helped 
with relief during several natural disasters in Mexico. H e  chairs var- 
ious committees of the National Association of Hispanic 
Publications (NAHP) and has organized its annual convention for 
the past nine years. H e  is presently president of the NAHP, which 
has 196 publisher members representing publications with a total 
combined weekly circulation exceeding 10 million copies. 





NEXOS: EXPANDING 

U.S. FOREIGN AID TO 

N EXOS is a collaborative public education campaign that 
aims to promote the informed participation of Latinos in 
the shaping of U.S. Foreign Assistance and US. Foreign 

Policy toward the Americas. US. foreign policy decisions are 
directly linked to Latino concerns about immigration, trade, 
economic prosperity, democracy, and human rights. This nexus 
behveen doniestic and international concerns makes it important 
that Latinos expand their involvement in international issues. 

HOST ORGANIZATIONS 
Hispanic Council on International Relations (HCIR) is the only 
nonprofit, non-partisan national organization solely dedicated to 
representing US. Hispanics' concerns on foreign affairs issues. 
The current membership is a mix of U.S. Members of Congress, 
state and local elected and appointed officials, business leaders, 
community activists, and distinguished scholars. www.hcir.org 

Partners of the Americas was founded in 1964 as the "people-to- 
people" component of President John F. Kennedy's Alliance for 
Progress. As the largest volunteer-based organization in the 
Western Hemisphere engaged in community development and 
training, Partners has grown to 60 partnerships linking 45 states 

*This project is funded by the United States Agency for International 
Development (USAID) 



and the District of Columbia with 31 countries in Latin America 
and the Caribbean. www.partners.net 

National Council of La Raza (NCLR) is the largest national 
Hispanic constituency-based organization, serving Hispanic 
groups throughout the counuy. Headquartered in Washington, 
D.C., NCLR annually reaches more than a million Hispanics 
through a formal network of "affiliates" - more than 250 
organizations serving 40 states, Puerto Rico, and the District of 
Columbia - and a broader network of 30,000 groups and 
individuals nationwide. www.nclr.org 

Hispanic Link Journalism Foundation grew from the success of the 
Hispanic Link News Service and in 1995 was established to provide 
Hispanics with opportunities to pursue journalism careers and 
educate the general population - nationally and internationally - 
on issues relevant to US. Hispanics. The news service was created 
in 1980. It syndicates articles of interest to Hispanics through the 
Los Angeles Times Syndicate and publishes Hispanic Link Weekly 
W m t ,  a national newsweekly that reports on Hispanic issues. 

For more information or to find out how to become involved in 
NEXOS, please contact: 

Partners of the Americas 
1424 K Street NW #700 
Washington, DC 20005 

tel: (202)637-6205 
fax: (202)628-3306 

T he Hispanic Council on International Relations (HCIR) 
thanks Partners of the Americas, Hispanic Link Journalism 
Foundation, National Council of La Raza (NCLR), and the 

Univeristy of Miami Dante B. Fascell NorthSouth Center for their 
collaboration on this event. 

HCIR also gratefully acknowledges the following supporters for 
making this event possible: 

Hamilton Bank, N.A. 

Hispanic Magazine 

Valcorp Securities 

The United States Agency for International Development 
(USAID) 

This report was produced through the efforts of Benjamin 
Escfircega, HCIR Program Coordinator; Eduardo Gbrnez, RAND; 
Ofelia-hd6n Jones, NCLR Senior Design Specialist; and Jennifer 
Kadis, NCLR Editor. 
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EDUARDO J. G6-z 
RAND, WASHINGTON, D.C. O m c ~  

s a growing Latino community that is actively present and 
influencing the US. economy, it is important that we A eriodically take two steps back and reevaluate our 

position in the Western Hemisphere. Addressing these issues in 
Miami, Florida - considered by many to be the gateway to the 
Americas - would be the ideal scenario. Thanks to the Hispanic 
Council on International Relations (HCIR), and our collaboration 
with the Partners of the Americas, the National Council of La 
h a ,  and the Hispanic LinkJournalism Foundation, we made this 
happen. I am happy to state that this is one of many events to 
which HCIR is committed as we turn to another century of greater 
Western Hemispheric economic cooperation, growth, and 
opportunity for the US. Hispanic community. 

On Friday, Febmary 23, 2001, with the help of colleagues at the 
NorthSouth Center at the University of Miami, HCIR organized a 
very informative discussion on the progress that US. Hispanics 
have made in fostering greater Western Hemisphere trade and 
business relations. Along with leaders in the Miami community, 
entrepreneurs, local academics, and community leaders, the 
conference titled "Business and Economic Outlook for the 
Americas: A Latino Perspective" addressed three primary issues of 
concern for US. Hispanics: the status of our free trade relations 
with Latin America; the major institutional and domestic 
impediments to greater economic integration; and the extent to 
which the media and its coverage influence this process. This 
highly informative discussion addressed the outcomes and 
political process of greater economic integration not only from a 
US. and international news perspective, but from the perspective 
of a vibrant Hispanic community that continues to play a vital role 
in nurturing local business and making free trade arrangements 
work - e.g., NAFTA and MERCOSUR. 



Our appraisal of the US. Hispanic communities' influence on 
international trade relations comes at a propitious moment. More 
than ever, our economic relations with Mexico are deepening - 
especially due to the recent transition of power - while the rest of 
our trading partners in the Americas are pressing for greater free 
trade with the US. Hispanics are in a key position to lead and 
contribute to this initiative by working with elected officials, 
the private sector, the media, and academics. As Hispanics 
assume more prominent roles in international affairs, and in 
organi~ations such as the U.S. State Department and USAID, we 
will surely have a positive impact on greater trade and political 
relations with our counterparts in Latin America. 

In what follows, several participants of the Business and Economic 
Outlook Conference discuss how we as a Hispanic community can 
influence our economic ties with Latin America. As you will note, 
all of the participants agreed that our community will continue to 
play a vital role in forging greater business and economic relations 
in the Americas while standing as  a positive role model within the 
U.S. and abroad. 

University of Miami Faculty Club 
Miami, Florida 

February 23,2001 
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ood morning. On behalf of the Hispanic Council on 
nternational Relations and the Partners of the Americas, 1 

I thank you for joining us for what will certainly be an G 
informative and timely discussion of new realities in the Americas 
a5 they relate to our nation's Hispanic communities. We are 

I 
I 

honored by your presence. 

This is the right time to meet; Miami is the best location; the 
North-South Center is the best venue; and the Partners and the 
Council are the most appropriate institutions to explore and 
promote stronger ties between our neighbor republics and 
Latinos in the United States. 

The time is propitious, for we enter a new millennium with a new 1 
I 

administration in Washington which appears to be "hemisphere I 

sensitive." A week ago, two former governors of Mexico and the I 
United States met in Guanajuato. Besides bilateral issues, they 

I 
I 

took up the Free Trade Area of the Americas, an initiative that 
during the past election year was stalled but which is likely to re- 

I 
emerge as a top priority for hemisphere leaders. Heads of 
democratic states will meet at the 111 Summit of the Americas in I 
Quebec City, April 19-21. I 

We must remind ourselves that Mexico, already our second-largest 
wading partner, will become number one within a decade. And in 
a few years, we will have more trade with Latin America than with 
Europe and Japan combined. And we have more trade with the 
Caribbean and Central America than with the much vaunted 
MERCOSUR countries. 

Also, after a decade of promising reform and advancement, Latin 
America and the Caribbean face new economic, political, and 
social challenges. The reafiirmation of democratic principles, the 
strengthening of still fragile democratic institutions, transparency 
in governance and business, and addressing the plight of the less 
fortunate are mutually dependent, interrelated issues that are 
essential to continued progress and hemispheric cooperation. 

Miami is appropriate, because, as we say in Spanish, "podria dictar 
cdtedra," or, "it could give classes." Miami is vibrant today in large 
measure thanks to the entrepreneurial spirit of its citizens and 
their capacity to relate to our neighbors. To mention just one 
example, CAMACOL, the Latin Chamber of Commerce, long ago 
created the "Sinchez to Sinchez to Smith" award. It recognizes 
the potential and value of business connections from Latin 
America and the Caribbean - through Hispanic entrepreneurs to 
mainstream companies. 

The North-South Center is an appropriate venue because it was 
the creation of a visionary son of Miami, the late Congressman 
Dante Fascell. Headed by Ambassador Ambler Moss, to whom we 
refer as an "honorary Hispanic," the Center is a beehive of 
intellectual inquiry, discussion, and encounter. Two weeks ago it 
convened a standing-room+nly conference on Plan Colombia. We 
are grateful for the Center's hospitality. 

The Partners of the Americas, through a grant from the Agency 
for International Development, actively seeks increased Hispanic 
involvement in its programs. This forum is part of a series in 
selected cities entitled NEXOS: Zkpanding the Latino Voice in U.S. 
Foreign Aid to the Amenenm. 

This is the era of the nongovernmental organization (NGO), and 
in the Americas, the Partners have been there for more than a 
quarter century. NEXOS is also supported by the National Council 
of La Raza and the Hispanic Link Journalism Foundation. A 
description is in your packet. The South Florida Partners are 
linked to Antioqnia, Colombia, a key part of a pivotal country in 
our hemisphere. We thank them for their support. 

The Hispanic Council on International Relations, now six years 
old, has quickly established itself as a credible institution that gives 
voice to Hispanics interested in foreign affairs. Your seminar 
packets contain further information about the Council, so I'll not 
elaborate here. 

I remind you of our title: "A Latino Pel-spective." It is past time for 
our voices to be heard in myriad arenas, from policy formulation 
to diplomacy, and from trade and investment to economic 



development. For we represent more than 36 million Hispanic 
Americans - about the same as the population of Argentina and 

I 
more than that of Canada. We have purchasing power in excess of 
$460 billion and operate some 1.5 million businesses that generate 
more than $200 billion in revenues. Hispanics in high-technology 
firms, in finance and trade, in international organizations, and in 

I 
NGOs have much to offer to the inter-herican equation. 

We meet at a time when Latin American and Caribbean 
governments and peoples have taken note of and begun 

systematically to reach ................................................ 
out to our leaders and 
our organizations. In the 
last administration, four 
of the Council's founding 
members were in pivotal 
positions as Assistant 
Secretary of State for 
Western Hemisphere 
Affairs; Ambassador to 

It is past time for our voices to be heard in 
myriad arenas, from policy formulation 

to diplomacy and from trade and investment 
to economic development. For we represent 
more than 36 million Hispanic Americans - 

about the same as the population of Argentina 
and more than that of Canada. ................................................ 

the Organization of American States; Deputy National Security 
Affairs Advisor for Latin America and the Caribbean; and Deputy 
Assistant Secretary of Defense for Inter-American Affairs. The 
person who held the last position, Pedro Pablo Permuy, is 
with us today. The Council will surely see some of its members and 
close friends emerge in key positions in the new administration. 

With this background, I close by thanking our sponsors for their 
generous support of this seminar: 

+ Juan Santaella, President, Valcorp Securities of Miami 

+ Willy Alexander and Adolfo Martinez, Hamilton Bank 

+ Sam Verdeja, Publisher, Hispanic Magazine 
1 + Jennifer Young & Nelly Saleh, Partners of the Americas I 

I am pleased to introduce our moderator, Dr. Eduardo Gamarra, 
Director of the Latin American and Caribbean Center, Florida 
International University. 

ood morning. Thank you very much for the invitation to G oderate this panel of distinguished Latinos and 
"honorary" Latinos. I know that one of the discussions we 

should have is if we should describe ourselves as Hispanics or  
Latinos - or whatever else we want to call ourselves. Some of the 
things that Mr. G6mez was saying are particularly relevant to this 
group, especially because we are in Miami. And of course, the 
most significant issue is the question of free trade in the Americas. 

A particularly important position played by Miami is in securing 
the Secretariat for the first three years of the FTAA during which 
negotiations started. These negotiations ultimately led to what we 
call a "bracket text" as the Secretariat moved to finalize this 
proposal. We are now entering a new phase in which we expect in 
the next couple of years to result in an actual agreement. It will be 
the first hemispheric-wide negotiated agreement that many of us 
expect to see as a full-fledged Free Trade Area of the Americas by 
2005. 

In this sense, I think many of the people 
on this panel will play an important role, including ElNumo Herald 
and the North-South Center. As many of you know, Antonio 

................................................ Villamil, for example, 
served in the previous 

... there is a tremendous 
Bush administration as 

opportunity and need for Latinos to have 
well as in the local Bush 

a greater national leadership role. 
administration, and in ................................................ 
the local community 

(Florida). Most of us who live in Miami are very familiar with 
Remedios Diaz Oliver, who has been President and CEO of All 
American Containers, Inc., and has a long record of community 
activism as well. I say this largely because there is a tremendous 



opportunity and need for Latinos to have a greater national 
leadership role. Something that is very interesting is that Cuban 
Americans, in particular, have already taken a significant 
leadership role, having, some would say, perhaps a 
disproportionate amount of influence in terms of foreign policy- 
making. This is something that many other Latino communities in 
this country have not been able to achieve. 

Therefore I think, as a nonCuban, that the example we have 
before us of Cuban Americans involved in foreign policy issues is 
one worthy of emulation and one that most of us need to consider 
very seriously, even though we may disagree on issues. And of 
course, that's part of the American democratic process - being 
able to disagree not only ................................................. 
about domestic oolicv, . ,. 
but also about foreign Therefore I think, as a non-Cuban, that the 

policy issues. example we have before us of Cuban Americans 
involved in foreign policy issues is one worthy of 

I that in the course emulation and one that most of us need to 
this we are consider verv seriouslv, even thoueh we mav - 

going to have a very disagree on issues. 
lively and informative ................................................. 
discussion about a 
number of issues: trade and its significance, immigration, and 
narcotics. I hope we won't have too much of a discussion on 
narcotics. It is crucial for us to understand the role democracy 
plays in Latin America and the challenges this democracy faces. 
I 'm hoping that this panel will examine the ways in which we as 
Latinos in this country can influence the promotion of these issues 
in democracy and foreign policy. So, 1 am pleased to introduce our 
first panelist, Ms. Remedios Diaz Oliver, and ask her to discuss 
these key issues. 

REMEDIOS Dhz  OLIVER 
PRESIDENT, ALL AMERICAN CONTAINERS, INC. 

T hank you and welcome. It is my pleasure to be here with 
you this morning to discuss Hispanic business 
opportunities in Latin America. As a businesswoman and 

exporter in south Florida for the past 39 years, I have seen a 
multitude of changes in the economic development of Latin 
America. These developments have unquestionably brought a 
positive economic impact to us here in south Florida. I would like 
to take this opportunity to touch upon some of these changes. 

During the past ten years we have observed many positive 
developments occurring in Latin America. The 1990s brought 
about the transfiguration of economic, political, and social 
reform. We have seen the following: 

Higher standards of living and a return to positive economic 
growth rates in most of the region 

+ Investments in and awareness of social programs that have 

1 brought about significant reductions in both fertility and child 
I 
i mortality rates 

i + A shift from dictatorships to democratic governments in almost 
i all of the countries in the hemisphere 
I 
I + The transition of power from one democratically elected 

government to another, for the first time ever 

+ Significant reductions in human rights violations 

+ And a message is being sent that no longer will dictators be 
permitted to have amnesty. Political standards must be set. 



Recently, it  has become apparent that Latin American countries 
are adopting business standards that parallel those of the United 
States. With that in mind, I will emphasize certain economic 
opportunities that have arisen. 

I won't spend a great deal of time giving statistical data. However, 
to highlight a few indicators, the annual average growth rate in 
percent in 1999, for the Central American Common Market was 
4.3%, CARlCOM 4.0%, and NAFTA 4.2%. MERCOSUR, however, 
reported a negative growth rate of less than 1%. According to the 
statistics and quantitative analysis, the average growth rates in 
Gross Domestic Product (GDP) indicated a favorable 
development for investments in the region. 

Government officials in Latin America understand the need for 
continued investment to strengthen their infrastructure. The 
governments of Central America, many of which have recently 
experienced several natural disasters in their countries, are 
especially needy in this area. Business specializing in design, 
development, and consuuction of bridges, roads, railroads, power 
plants, and so on, find themselves in an excellent position to 
expand their businesses in Latin America if they choose to do  so. 

An excellent resource for pending projects in Latin America is the 
Inter-American Development Bank. For those unfamiliar with the 
Inter-American Development Bank (IDB), it is dedicated to the 
financing of social and economic development programs in Latin 
America and the Caribbean. The Bank has a vast array of business 
opportunities for the suppliers of goods and services from each of 

i 
j 

the its 46 member countries. In 1999 alone, IDB loans resulted in 
the award of some 6,000 contracts for civil construction projects, I 

the supply of goods and equipment, and the provision of i 
consulting services. In the same year, roughly $7.8 billion was 
disbursed to contractors as a consequence of the Bank's lending 
program. 

The telecommunications industry has experienced extensive 
growth in this area. For many years this indust~y had been under 
the control of the Latin American governments. Recently, we have 
seen the opening of the telecommunications industry to outside 

competition due to the privatization measures in these countries. 
As previously stated, due to recent natural disasters in some of 

................................................ these countries, there is 
an immediate need for 

Economic growth is a direct result 
telephone hard lines. But 

of political stability. 
even more interesting is ................................................ 
the conversion from hard 

lines to wireless communication. For example, in Venezuela, 60% 
of telephone users prefer cellular phone service to hard line 
telephones. 

Another area where great growth is all but guaranteed is in the 
computer industry. Computer sales should do well as more and 
more Latin Americans connect to the Internet. Businesses having 
to do with computers or the Internet through such areas as 
training, networking professionals, and service technicians, just to 
name a few, can expect growth in this market. 

Of course, these opportunities are all dependent upon the ability 
to communicate well with our millions of potential customers 
in Latin America. In this age of facsimile and high-speed Internet 
access, it is imperative that we be able to communicate, not only 
verbally, but also in written form. 

Where does Latin America stand politically? We have seen a new 
president elected in Mexico. His programs should bring a new era 
of political cooperation between the United States and Mexico. 
Manufacturing in this country is growing significantly due to 
NAFTA and other trade agreements. 

Despite witnessing dramatic changes, Latin America still faces the 
Colombian guerrillas, uncertainty in policies adopted by the 
democratically elected president of Venezuela, and the 
continuation of a criminal and obsolete dictatorship in Cuba. 
However, the majority of countries are looking to establish a 
political environment that is conducive to welcoming foreign 
investors. Economic growth is a direct result of political stability. 

In south Florida, where Hispanics are an important economic 
factor, we have observed the number of opportunities grow 



throughout the years. The bridge to the Americas is 
strengthening, and during this new millennium, we will integrate 

our knowledge and ................................................. 
communication abilities 
in ensuring that Latin The bridge to the Americas is 

America will be an strengthening, and during this new millennium, 

essential part of the US. we will integrate our knowledge and 
communication abilities in ensuring economy. 

that Latin America will be an essential 
On a side note, I recall part of the U.S. economy. 
that during the late 1962 ................................................. 
or early 1963 period, a 
group of exporters and freight forwarders formed an organization 
called the Asociaci6n de Freight Forwarders y Exportadores 
1,atinoamericanos (AFEIA). I was appointed as the president, and 
our job was to help our businesses, exchange credit infortnation, 
develop new sales techniques, marketing research, and so on. 

Those were the hard, old times! However, we were the leaders of a 
new economy for south Florida - visitors coming to Miami instead 
of New York or New Orleans, bringing their families and their 
dollars, Miamians going to San Pedro Sula, Managua or  Caracas, 
Buenos Aires or Panama to sell machinery, raw materials, 
pharmaceutical or cosmetic products, technology services, and 
even bottles. 

We accomplished a difficult task, replacing European suppliers 
with American-made products. We have also seen Hispanics going 
to Central and South America to invest in several indusuies, 
creating jobs and opportunities for all. 

We witnessed a new beginning when Cubans in Miami welcomed 
other Hispanics joining us in this area. Nicaraguans, Hondurans, 
Salvadorans, Puerto Ricans, and Dominicans joined us in the 
Magic City while Colombians, Spaniards, Chileans, Panamanians, 
Argentineans, and others felt that this was also their home. The 
impact that was created and will continue in the years to come is 
based on mutual respect and understanding, speaking the same 
language, and believing in the same ideals. We are confident that 
Hispanics will find an ally in the new Bush administration. 

And finally, Hispanics have contributed to, and will continue to 
improve, relations between the US. and Latin America, generating 
new businesses and being instrumental in creating opportunities 
in health care and education, manufacturing, tourism, etc. 
This will definitely ................................................. 
bring a better 
understanding and a And finally, Hispanics have contributed 

more solid business to, and will continue to improve, relations 

climate between the between the US. and Latin America, 

US. and our Latin generating new businesses and being 

neighbors, and more instrumental in creating opportunities 

importantly, respect in health care and education, 

for our friends and manufacturing, tourism, etc. ................................................. allies. 

Hispanics have a very important place in U.S. history. There is 
no doubt that progress and success with our neighbors will 
be brought about by many of those who were wisely described by 
William Alexander, President of the Congress of Hemispheric 
Chambers of Commerce, as "the Sinchez to Sinchez to Smith." 
Good luck and let's work together for a better and friendlier 
hemisphere. 

DR. GAMARRA.. I t  gives me great pleasure now to introduce 
Ambler Moss. Ambassador Moss, of course, is very well-known in 
the community and nationally. He is best known for his crucial 
role in securing the Panama Canal Treaties in the 1970s. He has 
been crucial to the University of Miami in its efforts to promote its 
role in educational services - and with the important role the 
North-South Center has played in the last decade-and-a-half in 
promoting better relations between the United States and Latin 
America. In particular, Ambassador Moss has been very active in 
the promotion of the Free Trade Area of the Americas (FTAA). I 
have heard his thoughtful comments many times, and every time 
Ambassador Moss is going to say something about the FTAA, I pay 
great attention because he spends much time in Washington, D.C. 
and in south Florida thinking about these things. I think this 
connection is essential to those of us interested in this topic. 



T hank you very much. I really appreciate your kind remarks, 
Eduardo. I'm very happy to say that the North-South 
Center and the University of Miami have had great 

relations with and have great respect for Dr. Gamarra and Florida 
International University's Latin American and Caribbean Center. 
In fact, in the back of the room I've left copies of the NorthSouth 
Center's blueprint offered to the new Bush administration as a 
coherent, sensible policy for Latin America. One of Eduardo's 
colleagues collaborated on that effort as well, so we work together 
on all these things. ............................................... 
I'm supposed to talk 
today about the political 
importance of the Free 
Trade Area of the 
Americas. I'll leave the 
economics to Antonio 
Villamil, who is one of 

...q uite obviously the Free Trade Area of the 
Americas is going to he very good for the Latino 
communities - I use the plural because it will be 

good for all of them throughout the country. 
whether they are in Florida, Texas, California, or 

anyhere else. ................................................ 
the greatest experts in 
this town, and who is one of the greatest economists in this 
country on these issues. But first of all, as you've heard Remedios 
Diaz Oliver put it very succinctly, quite obviously the Free Trade 
Area of the Americas is going to be very good for the Latino 
communities - I use the plural because it will be good for all of 
them throughout the country, whether they are in Florida, Texas, 
California, or anywhere else. 

There are tremendous economic opportunities in Latin America, 
and again I will leave this to Antonio Villamil to discuss, but there 

is an economic recovery going on in many Latin American 
countries right now - including in MERCOSUR. I was in 

................................................ Washington yesterday, and 

Of the $300 million of trade within NAFTA. I spoke with the Brazilian 
ambassador about this. 

only about 1% of that 
There can be no doubt 

represents trade through 
about the benefits for the 

Florida, strangely enough. 
south Florida community, ................................................ 
particularly since we are 

right on the flight path. NAFTA largely benefitted Texas and 
California. Mexico is now the U.S.'s second-largest trading 
partner after Canada, having surpassed Japan in that capacity - but 
Florida is still behind. Of the $300 million of trade within NAFTA, 
only about 1% of that represents trade through Florida, strangely 
enough. So we have to do more about that. GovernorJeb Bush has 
worked very hard leading large delegations to Mexico and Brazil 
in order to promote NAFTA. Antonio Villamil works constantly on 
this, and El Nueuo Herald does a good job of bringing it to our 
attention. NAFTA is a good thing - and its support is one of the 
main recommendations we make in our policy report. I think that 
this is one of the things that HCIR should get behind. All of us 
need to keep this in mind when talking to our friends, our 
legislators, and anyone else who will listen. 

I will start with two ................................................ 
important messages' I will start with two important messages. 
First, the U.S. needs to First, the U.S. needs to pick itself up 
pick up and get andget moving on free trade by passing 
moving On trade fast-track authority for the U.S. President; 
by passing otherwise, the US. will have no credibfity 

for the when President Bush goes to Quebec for 
President; otherwise, the 111 Summit of the Americas. 
the U.S. will have ................................................ 
no credibility when 
President Bush goes to Quebec for the Ill Summit of the 
Americas. Second, and something that will be of particular 
interest to this community, is the issue of pushing hard to establish 
the headquarters of the Free Trade Area of the Americas here in 
Miami - which has been described as "that Latin City which is 



closest to the United States." Miami is special and unique, and we 
should capitalize on this. 

Let me clarify what fast-track authority is. This doesn't mean the 
authority to negotiate. The Executive Branch, the President of the 
United States, and the US. Trade Representative can negotiate 
anytime they want, and they can negotiate anything they want. 
But, when they have a piece of paper, a document, or  a trade 
agreement which has to be sent for approval by both houses of 
Congress, which is the way trade agreements work, there is a 

procedural fast-t=ack ................................................ 
authority. This means that 

send it to the In Latin America, when the Latin American 

Congress and all they can trade negotiators see the U.S. coming 

do is say yes or no, instead along without fast-track authority, 

of goina through all the it undermines the credibility of this - - 
red tane of sendine it to country enormousIy. 

u ................................................ 
various Congressional 
committees. Without fast-track, the process takes entirely too long 
to complete. It's simply a procedure of sending it to Congress for 
approval or  rejection. 

In Latin America, when the Latin American trade negotiators see 
the US. coming along without fast-track authority, it undermines 
the credibility of this countly enormously. They think, "If we do 
negotiate an agreement with the US., will they be able to follow 
through on it? Will they be able to get the agreement approved?" 
The Latin American negotiators are very aware of how the US. 
Congress works, and how the founders of our Constitution, in 
their wisdom, built in a constant tension between the Executive 
and Legislative branches which often complicates policy-making. 
This is never going to be solved in our time. When President Bush 
goes to Quebec, he will not have fast-track by then, but he must 
nevertheless have a credible plan and assure others that fast-track 
will be forthcoming. That is an absolute necessity. 

Aside from that, the negotiations of the Free Trade Area of the 
Americas are going very well. Eduardo said that there is now a 
bracketed text, which means there is a text of the FTAA agreement 
with all the differences in brackets. The differences are 

considerable, but at least they are there and identified. You can 
see them and read them, and if you go into the website of the 
United States Trade Representative (www.ustr.gov), you will see an 
outline of all the U.S. positions on all the nine negotiating groups 
and the three special committees. So, the work is being done, and 
it has been taking place in Miami at the site of the FTAA 
headquarters. Hundreds of negotiators have been working 
patiently in the negotiating groups to get that text ready and to 
make progress by the year 2005. There is some talk of accelerating 
the process and having the FTAA ready by 2003, but I think that is 
illusory. The Brazilians have been quite clear that they don't want 
it before 2005, and I think that's a big stumbling block right there. 
Whether it's 2003 or 2005, there is a very good prospect that a lot 
of the differences that currently exist in the text can be overcome. 
But to get there, of course, the US. has to have fast-track authority 
to do it. 

I would say that the fast-track authority should be broader than 
simply the FTAA, because the US. has undertaken to engage in 
bilateral agreements with Singapore and Chile. The Chile 
negotiations, as Antonio pointed out to me, are actually scheduled ................................................ to take place right here in 

The Business Roundtable pointed Miami. The US. has been 

out that of the one hundred thirty free behind in negotiating all 

trade agreements which have been these agreements. Earlier 

negotiated in the world the US. is a this month, on February 9, 

part of only two of these agreements. The Roundtable 
Mexico is part put out a report called, The 

of at least 28, and the European Case for US. Trade 
,'> 

Union is part of 27. Leadership: The US .  is 

................................................ Falling Behind. The 
Business Roundtable 

pointed out that of the one hundred thirty free trade agreements 
which have been negotiated in the world, the US. is a part of only 
two of these agreements. Mexico is part of at least 28, and the 
European Union is part of 27. 

The IJnited States, consequently, has been falling behind while 
other countries are signing up for free trade agreements with each 



other, and US. business has lost out. A famous example is when 
Canada signed a free trade agreement with Chile - after the free 
trade agreement was reached, an important electronics contract 
switched from Southwest Bell in the US. to Nortel in Canada 
simply because there was an 11% price differential advantage that 
the Canadians had. The contract switched and the Canadians got 
the contract. This is a perfect example of how U.S. business is 
falling behind while not following the example on free trade. This 
doesn't make any sense for us. 

There are two big sticking points with fast-track, and these have to 
do with labor and environmental standards. There must be a deal 
made, with some good political roles and good negotiating skills to 
resolve this. This can't be an impasse that will hold this initiative 
hack forever. 

Thcref<)~.e, the prospects of what can happen with a Free Trade 
Area of the Americas are very important. This is one of the crucial 
things of importance for this country, and one of the things that 
will make or break the 
success of the next Summit 
of the Americas in Quebec 
City. I think it is very lucky 
that this date is already on 
the calendar as the new 
US. administration comes 
in. If the date had not 
alreadv been on  the 

................................................ 
Now these expressions of interest 

and good will have to he followed up 
with some solid content because Latin 
Americans are not going to be fooled 
with happy words. They want to see 

some substance and content, and the U.S. has 
to be prepared to put that forward. ................................................ 

calendar, there probably 
wouldn't be a Summit because no US. president wants to have to 
scramble to put together a policy so quickly. The fact that the 
Summit is already on the calendar obliges the US. to get its act 
together, because there will be 33 faces looking down the table at 
President Bush to see if he is projecting a new, complete, and 
coherent policy toward the Americas. 

The interest is there, and as Remedios said, this is good news. The 
first expressions of the Bush administration certainly have shown 
that it wants to take an interest in the hemisphere. That is very 
welcome. The first visit the new President made was to Vicente 

Fox. The last two presidents have first gone to visit their Canadian 
friends, opting to first go north and not south. So, I think the 
signs are good. Now these expressions of interest and good will 
have to he followed up with some solid content because Latin 
Americans are not going to be fooled with happy words. They want 
to see some substance and content, and the U S  has to he 
prepared to put that forward. 

In that sense, I want to urge people to speak to decision-makers 
and legislators, anybody's ear you can get, because the ETAA is a 

............................................. ! very crucial thing for the 
United States. The 

The question is, "Where 
will the site of the FTAA purpose, in keeping with 

the spirit of this meeting, 
headquarters be?" 

is that the Latino ................................................. 
communities are the ones 

that will certainly benefit most by opening all those doors, by 
nailing down the deals, and quickly reaching an agreement. 

Now on to the next topic: FTAA headquarters. There was much 
discussion about this at the San Jose trade ministerial meeting in 
1998. The question is, "Where will the site of the FTAA 
headquarters be?" Miami, of course, is vying for it, and there are 
also about eight or  nine other countries all pushing for it. 
Everywhere from Kingston to Montevideo, somewhere in Brazil, 
and Buenos Aires in Argentina want to have the FTAA 
headquarters. As a result, a big compromise was struck that it 
wouldn't be in any of those places permanently. It was agreed that 
it would start off in Miami, then sometime in 2001 it would move 
to Panama, and then it would end up in Mexico City. When the 
FTAA charter expires, the issue has to be revisited. 

Eventually, some place will be the permanent headquarters of the 
FTAA. This could, as economic integration continues, end up 
being akin to the "Brussels of the Americas." Why did the 
European Union headquarters end up in Brussels? Well, it is quite 
simple. It couldn't have been in Paris because the Germans would 
have objected, and it couldn't have been in Germany because the 
British would have objected. Probably it was everyone's second 



choice because it was neutral, with good food, easy 
communication with other parts of Europe, and so on. It's the 
same situation here. We can have it if we work for it. 

I have personally been working with Katherine Harris on this, and 
a lot of others in the ................................................. 
community are also 
working on it. We can Caribbean people, among all 
have it here if we work these different places vying for 
for it. The people of the FTAA headquarters, 
Miami are very feel comfortable here. ................................................. representative of the 

Americas and the Caribbean. As I said earlier, Miami is kind of a 
Caribbean city. I have a good friend, Monsefior Walsh, who is at 
the archdiocese here. He has a theory called "the Caribbean ten 
percent rule for south Florida." He says that no matter what island 
you're talking about in the Caribbean, no matter if it is English- 
speaking or Spanish-speaking or Frenchspeaking, whether it is 
democratic or  authoritarian, ten percent of it is here already! 
Caribbean people, among all these different places vying for the 
FTAA headquarters, feel comfortable here. And they know that 
politically it would be difficult for them to decide on any one 
particular place in the Caribbean. Also, Mexicans are going to 
have trouble with the capital being in Buenos Aires, and so are the 
Brazilians, and so forth. I don't need to get into all these 
difterences, but I think we have a very good shot at being the 
"Brussels of the Americas" because this is not, in the Latin 
American mind, a gringo place. This is not the same as sticking it 
in Washington, D.C., or someplace identified with the US. It is 
neutral ground. It's a place where everybody calls home, and 
everybody feels comfortable here. 

What can we do to get the FTAA headquarters? 1 think, first, the 
U.S. has to have the leadership position to get the whole ETA4 
moving forward. Second, we need to be realistic. Governments 
are very stingy about the FTAA. The FTAA headquarters here in 
Miami, prior to its proximate migration to Panama, has been 
treated very stingily in many ways. It hasn't had the facilities and 
the resources that it needs. If we're going to have the FTAA 

headquarters here, and 1 have spoken with Alberto Ibargfien' 
about this as well, the community is going to have to come up with 
material support. The community must offer nothing less than 
the land and the building for the official FTAA site. This is 
something we need to start working on  right now. Somewhere in 
this community, we need to get our act together properly and 
show that we really want the FTAA sight to be here. The material 
benefits for the Latino communities here, for the entire Miami 
community, and for this country in general, of having the "Brussels 
of the Americas" in Miami, would be so absolutely obvious that I 
don't need to go on endlessly about it. We need to think about 
this and we need to get to work on it, because it could happen. I 
think this is something that HCIR could take on and promote. 

................................................. I suggest two lines of -- 
The material benefits for the 

endeavor for HCIR. The 
first is to push for fast- 

Latino communities here, for the entire 
Miami community and for this country 

track authority. I think the 

in general, of having the "Brussels of the Americas" 
Latino communty will 

in Miami, would be so 
have a lot to say about this. 
This is absolutely critical. 

absolutely obvious that I don't need to 
go on endlessly about it. 

The second is that HCIR 
should promote Miami as ................................................. 
the most feasible place to 

have the permanent headquarters of the ETAA - to make it 
literally the capital of the Americas in terms of economics, trade, 
and immigration. The benefits for all would he great. Thank you 
very much. 

DR. GAMARRA: Thank you vely much, Ambassador. I am now 
going to ask Antonio Villamil to join us. He is CEO of the 
Washington Economics Group here in Miami, and a Doctorate 
recipient from FIU. I always introduce him as my colleague 
because he used to work with me at the Latin American and 
Caribbean Center. I know he will have some very interesting 
things to say to us about the FTAA. 

* Publirlw of the M i n m i H m U  and member of HCIR 



CHIEF EXECUTIVE OEFICE~ THE WASHINGTON ECONOMICS 
GROUP, INC. 

T hank you very much Dr. Gamarra, my good friend. I would 
like to commend the leadership of the Hispanic Council 
on International Relations, FIU and the Latin American 

and Caribbean Center with Dr. Gamarra, as well as the North- 
South Center with Ambassador Ambler Moss for the tremendous 
leadership they provide to our communities. 

There are a number of fundamental factors that suggest 
improving US.-Latin American economic relations in the early 

years of the new millennium. However, there are significant 
challenges to overcome if we are to create Pan-American 
economic opportunities for all citizens of the Americas from 
Canada in the north to Argentina and Chile in the south. To 
address this I will first talk about what I call the "pull" factors which 
are leading to increased hemispheric relations, and then I will 
discuss the "push" factors which are pushing us away from 
improved relations. 

"PULL" FACTORS LEADING TO IMPROVED U.S.. 
LATIN AMERICAN ECONOMIC RELATIONS 
The following are fundamental and critical factors that are 
improving economic relations between the United States and 
Latin America, and the Caribbean: 

First, the globalization of the production function and borderless 
transactions due to technological advancements: 

The biggest pull factor bringing us together into improved 
hemispheric relations is the fact that the markets are demanding 

it. The globe is becoming integrated. Rernedios Diaz Oliver talked 
to us about the business opportunities that exist in the Americas. 
In reality, as we say in economics, the production function 
of business has now become fully i~ltegrated and globalized. 
Today, we do business on a global basis. People sometimes think, 
"Well, let's talk about international trade in a separate sector of the 
US.  economy." In reality, we are all in a global marketplace. We 
have the Internet, we have wireless communications, we have fast- 
moving transportation. Globalization is here and businesses are 

becoming global in scope. ................................................ 
No longer can we that say 

The biggest pull factor bringingus we are insular relative to 
together into improved hemispheric our business activities. 
relations is the fact that the markets The businesses and the 

are demanding it. The globe is leadership in the U.S. and 
becoming integrated in Latin America are ................................................ pushing us toward 

economic integration. Globalization of production is a key factor 
which is driving us toward improved hemispheric relations, 
especially on the economic and trade sides. 

Second, the recent political, economic, and free market reforms 
in the top economies of Brazil, Mexico, and Argentina - the "Big 
3" in Latin American Affairs: 

As Remedios Diaz Oliver mentioned, there have been significant 
improvements in economic, political, and free market reforms 
and market openings in many of the countries in Latin America, 
especially among the Big 3. That is another big pull factor. 
Remember that, as experts on the region, we can'tjust talk about 
Latin America in general. We need to talk specifically about the 
opinion leaders in Latin America and the countries that influence 
decision-making in the Americas. Relative to North America and 
all of Latin America and the Caribbean, obviously the Big 3 are 
Brazil, Mexico, and Argentina. These are the three countries that 
have significantl>' improved both their political and economic 
reforms. These Big 3 are providing a major pull factor in 
improved hemispheric relations. 



I always say, and Ambler and I have discussed this many times 
before, that the US. needs to get together with Brazil and there 
will be FTAA very quickly. Brazil is one of the top ten economies 
in the world, and one of the things we hope to see in the new 
administration will he improved relations with Brazil. Mexico is a 
key aspect of North American and Caribbean-based relations, but 
let's not forget the giant to the south: Brazil. If we improve our 
relations with Mexico and Brazil, and of course with Argentina 
with which we already have excellent relations, the whole 
movement toward improved economic relations in the 
hemisphere will he strengthened. 

Third, the growing strength of the US. Hispanic population, 
including the growing number of elected officials, U.S. 
government policy-makers, and business executives: 

The third pull factor is the fact that we have America's leaders 

throughout the hemisphere. Not only should we talk about 
American citizens, but also "Citizens of the Americas" as leaders of 
the hemisphere. The global leadership is not only the U.S. 
Hispanic population that is growing in strength, including many 
of its public leaders who espouse to improve hemispheric 
relations. It is also people like Ambassador Ambler Moss, who is 
fully multilingual and a person of the global economy, and a 
leader in our community ................................................ and in our And 

like him, we find many So, there is growing Hispanic muscle, if 
throughout nearly every you will. in the US. as well as thegloballeadership 
state and community in of many individuals who may 
the US. not be of Hispanic descent but who truly 

are "citizens of the world or "citizens So, there is growing 
Hispanic muscle, if you of the Americas." ................................................ 
will, in the U.S. as well as 
the global leadership of many individuals who may not be of 
Hispanic descent but who truly are "citizens of the world or 

" cltlzens . . of the Americas." These people are providing significant 
leadership. One example is Paul O'Neill, the Secretary of the 
Treasury. He was the CEO of Aluminum Company of America 

(ALCOA). He took a sleepy aluminum producer to a major, 
efficient, 21st century multi-national company with diversified and 
integrated production around the world. Paul O'Neill would be a 
leading player in FTAA and in financial discussions with the rest of 
the Americas and throughout the world. He is not Hispanic, but ............................................ these are the kinds of 

The reason for doing NAFTA 
things I am talking about. 

was not only economics, because 
In other words, the US. is 

Mexico was already a major trading 
changing toward people 
who have global views, and 

partner of the US. at the time. 
an Americas view. I think ................................................ 
that is a very key factor. 

Fourth, the overall success of the North American Free Trade 
Agreement (NAFTA) in promoting economic and political reforms 
in Mexico, and the advent of North American corporate entities: 

The North American Free Trade Agreement has been a success. 
However, that doesn't mean there aren't some issues that need to 
be resolved. I was in the former Bush administration and I was 
very proud to he part of the Cabinet meetings regarding the 

NAFTA policy aspects. ................................................ 
The reason for doing 
NAFTA was not only 

But it was also geopolitical, and there have been 
significant political changes in Mexico 

economics, because 
Mexico was already a 

as a result of the NAFTA agreement. ............................................... 
major trading partner ' 

of the US. at the time. Now it is the second largest trading partner 
of the United States. But it was also geopolitical, and there have 
been significant political changes in Mexico as a result of the 
NAFTA agreement. Today, we have the advent of North American 
corporations that call themselves at home whether in Canada, the 
U.S., or in Mexico because of economic and trade integration. 
NAFTA has been a success. In spite of all the problems such as in 
Chiapas, and unequal income distribution, which needs to be 
resolved, most Mexicans would say that this is why they could vote 
for and change leadership toward Vicente Fox with a peaceful 
transition of power and without a peso crisis at the end of the 
sexenio. All of this has a lot to do with the political opening and 



integration which has taken place among Mexico, Canada, and 
the US. on the people side, on the economic side, and on the 
trade side. So, NAFTA's success pulls us toward improved and 
increased hemispheric integration. 

Fifth, the "Bush Factor": 

The new President is strongly committed to improving 
hemispheric economic and trade relations. It is no coincidence 
that his first foreign trip was to Mexico and that the new United 
States Trade Representative (USTR), Ambassador Bob Zoellick, is 
a strong advocate of the FTAA and has stated that fasttrack 
authority is a legislative priority of President Bush. 

I spent fifty percent of my time since 1989 with the first Bush 
administration in Washington, with Governor Bush in Tallahassee, 
and most recently with the transition team on the policy side with 
the new President, George W. Bush. What I call the "Bush Factor" 

will he very important. People ask me, "Do you think this 
president is really committed to improving hemispheric 
relations?" We have to look at the actions he has taken. Look at 
Jeb Bush here in Florida. Look at former President Bush and his 
Initiative of the Americas. We have a friend in the White House 
who likes to see improved trade and hemispheric relations. The 
fact that he went to Mexico, as was mentioned by Ambassador 
Moss, is no coincidence - there's a reason for it. I heard some 
journalists say, "Well, maybe he went to Mexico because he knows 
that country and he doesn't know foreign policy." That he went to 
Mexico showed for a fact that he cares about Latinos and that he 

cares about hemispheric relations. He was the first major 
presidential candidate to visit Florida International University to 
give a discussion on hemispheric relations and why we need to 
work as partners. When you're in an election, FTAA sometimes is 

a case uf "my eyes glazing over." People sometimes don't 
understand when you're dealing with statistics. There are no votes 
in the FTAA, NAFTA, and so forth, yet he still wanted to partner 
with our hemispheric neighbors. 

And now, Ambassador Bob Zoellick, the new United States Trade 
Representative, is a very strong advocate for free trade and the 

FTAA. The U.S. government is now starting to make a major push 
toward Chile and US. bilateral free trade. As Ambassador Moss 
said, the first round of negotiations will be right here in Miami 
starting at the end of March. We will see what happens because 
there has been some "beef' that has been put on the table already. 
We'll see what happens with fast-track legislation, and we will see 
what happens in Quebec at the end of April. We have a long way 
to go, but believe me that the Bush administration is strongly 
committed to improving hemispheric relations because of what 
President Bush is all about, as well as his father, and Jeb Bush here 
in Florida. Fast-track will be a key legislative priority, at least from 
the point of view of the new administration. 

"PUSH" FACTORS LEADING AWAY FROM IMPROVED 
U.S.-LATIN AMERICAN ECONOMIC RELATIONS 
While "pull" factors are strong, there are a number of centrifugal 
forces pushing away from improved economic relations 
:- *'le vears ahead. How we, as partners, solve the "push away" of 111 L. , ................................................ these forces will determine 

the shape and discourse of 
Sometimes when we talk about the US.- Latin American 

US-Latin American economic relations. economic relations. I 
we talk alot about Latin America, but think the Hispanic Council 

we don't talk much about the number one on International Relations 
major economy in the world - the United should be commended for 
States, which is a big part of the equation. putting this forum ................................................ 

together today, because we - 
need to discuss this with all you here who are leaders of our 
community. 

Among top "push" factors are the following: 

First, a sharply slowing U.S. economy since the second half of 
2000, if not corrected in the second half of this year, could begin 
to cause "creeping unemployment," with a subsequent increase in 
protectionist sentiment: 

Sometimes when we talk about US-Latin American econonlic 
relations, we talk a lot about Latin America, bnt we don't talk 



much about the number one major economy in the world - the 
United States, which is a big part of the equation. We seem to have 
hit a wall in the second half of 2000. It has nothing to do with the 
change in the administration. This was starting all the way from 
the speculation regarding the equity markets and the irrational 
exuberance, as Greenspan said in 2000. 

We have hit a wall regarding the economy, and it is sharply dowing 
in the U.S. This quarter we will probably see flat to negative 
growth in US. economic activity. Greenspan is now running hard 
to undo what he did in the last 12 months, which was raise interest 
rates. Now he is lowering the rates very, very quickly. You might 
sap with hindsight that he should not have increased real rates the 
way he did. Well, hindsight is 20/20. I am not against Greenspan 
or the Fed, but the bottom line is that we're slowing. There's a 
manufacturing recession and an inventory correction coin= on. 

Now the issue for us is 
whether this will be a 'li- 
shaped" downturn, and 
whether the economy 
regains its strength as a 
result of easier monetary 
policy. Also of great 
importance is if Congress, 
in its collective wisdom. 

L. - ~ ~ -  ................................................. 
If the US. economy is not healthy, 

not only does it impact the economies 
of Mexico and the Caribbean Basin, 
who are major exporters to the U.S., 

but it also creates a protectionist sentiment 
in the United States. ................................................. 

decides to give us a tax cut, which we need to improve ecouomic 
performance. We need a tax cut for the long-term too, in terms of 
rewarding entrepreneurship. If we make it retroactive for this 
year, then an easier monetary and fiscal policy will help us out in 
making this a 'li-type" downturn, so that we start coming out of it 
in the latter part of this year and in 2002. 

Some economists are now talking about a "saucer-shaped" 
downturn, which means we go down and we stay down at the 
bottom for a while. If that starts to happen, we will have creeping 
unemployment. There will be a rise in protectionist sentiment 
and a rise of anti-immigration sentiment. If the US. economy is 
not healthy, not only does it impact the economies of Mexico and 
the Caribbean Basin, who are major exporters to the US., but it 

also creates a protectionist sentiment in the United States. This 
makes-it very difficult for the Bush administration, and for all of us 
who believe in free trade and economic integration, to put 
together a coalition toward improved hemispheric relations. This 
is because the American people then begin to say that 
unemployment is rising, and all of these imports are coming in, 
and immigrano are coming in, etc., etc. So, the health of the U.S. 
economy is a critical push-away factor at this time. We will need to 
get this resolved and hopefully make this a 'V-shaped" type 
upturn. I think it will be, and maybe toward the end of the year it 
will begin to upturn again -but  watch that curvc. 

Second, the ecouomic and political troubles in the Andean Group 
(Bolivia, Colombia, Ecuador, Peru, and Venezuela): 

There is significant divergence in Latin American economic and 
political performance. Again, the average is not representative 
of central tendency, like we say in economics. We have the Andean 
Group, which is in real trouble. This could lead to an eventual 
"contagion" impact on the rest of the region, especially if the U.S. 
economy remains "flat" for a longer period than currently 
expected. 

Mr. Castafieda, today I read in the Latin American news of El 
Nuevo Herald, which I always read and think is terrific, that 
President Hugo Chivez of Venezuela has decided that state banks 
will not charge interest "to the poor." This means they will get free 
loans with no interest. He went to Saudi Arabia and he found out 
that there is no interest on loans from banks in that country. But, 
they do charge fees. The Sandinistas tried to do that. They gave 
free loans with no interest and had hyperinflation. We all know 
what happened in Nicaragua - it was ten years of tremendous 
downturn. So, President Chivez is someone who worries me a lot 
and I'm sure who worries a lot of you. He's got a major economy 
and is a major provider of petroleum to the United States, and he 
is a key ally of the U.S. and is in a considerable position. 
Leadership in Venezuela is what is needed, and I am a little 
concerned about Mr. Chivez in power and some of the things he 
is doing there. And of course, a lot of Venezuelan middle class 
and professional groups are now here. You may have seen some of 



the reporting that has called the Weston (Broward) area here the 

'Westonzuela," and the western Broward area, "Westernzuela." 
That may be good for Miami's short-term, in terms of people 
coming in and buying condos and doing business here, but 
certainly we need a healthy Venezuela to provide leadership in the 
Andean Group. 

Colombia's civil war continues. Hopefully, President Pastrana will 
be able to put tbings together with the assistance of the U.S. It is 
a serious issue. Again, many Colombians are now making Miami 
their home. It is difficult to talk about free trade and open 
markets and improved hemispheric relations with these problems 
going on in this part of the world, in Colombia and in Venezuela 
in the Andean Group. 

111 Peru, Fujimori had a golden chance to build the institutions of 
democracy, and he blew it. He is now exiled in Japan. We don't 
know what is going to happen in Peru, which is a key Andean 
Group and Pacific Rim country for us in the Americas. 

In Ecuador, the process continues of public marches and counter- 
marches. The tragedy of Ecuador, unfortunately, continues. 

So, the Andean Group countries of Venezuela, Colombia, Peru 
and Ecuador are in some serious trouble. If this continues it can 
have a contagious effect on the rest of the Americas. If we have a 
case of a significant U.S. downturn, as well as increased problems 
in the Andean Group, then we will be talking about stabilization 
policies throughout the region as opposed to free trade and 
economic integration. 

Third, there is only tepid support for free trade and bold Latin 
American initiatives in the US. House of Representatives. 

The so-called "People's House," in turn, reflects the opinion of 
many US. citizens. In essence, the US. Hispanic community, 
business groups, and key internationally-oriented states such as 
Florida, Texas, California, and New York interested in improved 
Latin American relations need to develop a comprehensive 
grassroots campaign to inform Congress and citizens of the 
importance of hemispheric relations, Trade Promotion Authority 

(TPA) for the President to complete the FTAA, and funding 
support for the World Bank, Inter-American Development Bank, 
USAID, and others. 

Fourth, protected industries in the US., Canada, and Latin 
America are certainly not supportive of improved economic 
relations: 

There are 'tvinners" and "losers" in free trade. Agriculture and 
basic industries are a case in point. They are likely to resist efforts 
at open markets. These are key industries that will require 
significant worker adjustment assistance in order to gain their 
support. 

Fifth, many countries in Latin America have yet to foster 
entreprenenrial capitalism, which could lead to a reversal of 
liberal economic reforms in many nations: 

We see popular opinion turning in countries such as Nicaragua, 
Argentina, Venezuela, and others against free-market reforms. 
This is due to the failure, that must be corrected, to implement 
civil society measures leading to entrepreneurial capitalism and to 
a growing standard of living for all citizens. 

CONCLUSIONS 
I believe that "pull" factors leading to steadily improving 
US.-Latin American relations will "carry the day." However, 

there will continue to be "bumps and bruises" along 
the way. We are currently in such a period, with soft economic 

activity in the US. and ................................................ 
many Latin American 

US. Hispanics, given their multicultural economies. ~ h ~ ~ ~ f ~ ~ ~ ,  the 
and multilingual capabilities, can be key U.S, ~ i ~ ~ ~ ~ i ~  comlnunity 

assets for enlightened US. policies toward and its leadership need to 
the emerging markets of the Americas. play a more active and ................................................ constructive role in 

improving the tone and substance of hemispheric relations. U.S. 
Hispanics, given their multicultural and multilingual capabilities, 
can be key assets for enlightened U.S. policies toward the 
emerging markets of the Americas. 



CARLOS C A S ~ D A  
PUBLISHER, EI. N ~ V O  HERALD - MIAMI, FLORIDA 

N ews coverage of Latin America, or the lack of coverage, is 
an old topic of debate. Forty years ago, Senator Hubert 
Humphrey, in a panel discussing this issue at the 

Washington Press Club, also complained about the lack of interest 
of the Latin American Press in America. Mr. Humphrey said: 
"Looking at a list of foreign correspondents permanently assigned 
to cover the White House and the State Department, I just found 
one name: Carlos Castanda." 

I am Carlos "Castanda." 

Those were the days when James Reston, the respected editor and 
columnist of The New York Times, used to say, "Readers are able to 
do  what would be necessary for Latin America except read about 
Latin America." 

reflect in their stories the position of American diplomats or  
businessmen, as it used to happen 15 to 20 years ago. 

Although the square footage occupied by offices of the American 
media in Latin America has dwindled, today more correspondents 
are assigned to this area than in the early 1990's. A legion of 

stringers and contributors ................................................ are scattered in several 
Fortunately times have changed. countries. Brazil and 

From the "exotic, erotic, and chaotic" Mexico are still the main 
coverage, as a Brazilian coUeague used focus of attention, but 

to define the American press most of the media keep an 
newsgathering in Latin America, to eye on Colombia, 

what it is today there has been a Venezuela, Chile, and 
tremendous improvement. Argentina. ................................................ 

Unfortunately, the echo 

left by the Reston statement regarding readers' lack of interest still 
resounds in many newsrooms. Most editors maintain a folkloric 
vision of this hemisphere. They are only interested in 
catastrophes, political violence, or drug traffic - these are the only 
topics, according to them, that deserve headlines, news space, or 
time in broadcasting networks. Also, readers have been nurtured 
to keep old stereotypes about Latin American countries and their 
people. 

And, at the peak of the Cold War and Vietnam, the then secretary ~t is of utmost priority for the press to improve the quality of 
j 

of State, Henry Kissinger, alleged about h t i n  h e r i c a ,  "only newsgathering. Latin America deserves more attention. Editors 
i 

Brazil is important in that part of the World." understand how Latin American countries are becoming 

- Dolitical and trading partners of the United States. Mexico and . . 
KOltunately, times have changed. From the "exotic, erotic, and Canada are now the main commercial markets of the US.; Brazil 
chaotic" coverage, as a Brazilian colleague used to define the and Mexico are ................................................. 
American press newsgathering in Latin America, to what it is today, among the 20 most 

They are only interested in catastrophes. there has been a tremendous improvement. Most of the American important industrial 
plitical violence. or drug traffic - these correspondents covering the region speak Spanish and Portuguese, countries of the 
are the only topics, according to them, or  were born in a Latin American country, and they speak the world. And within 

that deserve headlines, news space. or time languages fluently. American correspondenu have improved their ten years, as President 
in broadcasting networks personal backgrounds and have a better knowledge of Latin George Bush said ................................................. 

American politics and economic situations. This improvement has yesterday in a press 
given them a more independent point of view, and they do not 



conference, a free trade zone should be working at full speed in 
this hemisphere. 

It is time for the press to 
take a more humble 
approach and listen to 
what the Latin American 
countries want to express 
and understand their 
political and economic 
roles as partners of the 
United States. It is 

It  is of utmost priority for the press to 
improve the quality of newsgathering 
Latin America deserves more attention. 
Editors should understand how Latin 

American countries are becoming political 
and trading partners of the United States. ................................................. 

essential for readers and TVviewers to become aware of upcoming 
international and commercial trends. Writers and editors should 
be more immersed in understanding the different traditions and 
cultures that surround us, as well as the political and economic 

................................................ backgrounds of all 
Latin American It is time for the press to take a more humble countries, The press 

approach and listen to 
should broaden its 

what the Latin American countries 
to improve the want to express and understand their political perception of local 

and economic roles as 
and regional events, 

partners of the United States. 
with less bias and ................................................ 
greater understanding 

of everything that is involved - that is, the press should be more 
"diverse." I 
It is a challenge for the media on  both sides of the hemisphere. If 
we fail, the Internet will fill the vacuum. 

I 

BENJAMIN ESCARCEGA 
PROGRAM COORDINATOR, HISPANIC COUNCIL ON 

INTERNATIONAL RELATIONS 
The panelists recognize the importance and necessity of a future 
Free Trade Area of the Americas (FTAA), and increased ties with 
our Latin American neighbors. The predilection to lead the 
Western Hemisphere into a future of increased prosperity for all on 
the bais of trade results from the undeniable recognition that 
market economies, under the guidance of virtuous leaders, have 
shown to be the strongest driver for human excellence. Fortunately, 
there are myriad forms of capitalism, and these can be applied to all 
sectors of society through increased hemispheric cooperation. 

Such cooperation is inevitable as we embark on what, it is hoped, 
will one day be referred to as "the Century of the Americas." If we 
in the United States, by virtue of being the economically strongest 
and freest nation in the world, wish to expand our prosperity 
beyond our borders for the benefit of not only ourselves, but also 
of others, then it must be done under the responsible guidance of 
our nation's leaders. As was mentioned many times by the 
panelists, US. Hispanics are in the unprecedented position to 
help lead the United States, and the rest of the hemisphere, into 
the new era. We are at the threshold of going from being key 
participants in making the 20th century the "American Century" 
to being the drivers of the Century of the Americas. In this new era 
of globalization, facilitated by such fantastic technologies as the 
Internet, cellular telephones, satellite-guided global positioning 
systems, and Handheld PalmT'' devices, we are reevaluating 
the meanings of the words "distance," "human connectivity," 
and "communication." Never before have we been so 
interdependent. Prepared U.S. Latinos, therefore, as well as 
culturally sensitive non-Latinos, as Antonio Villamil said, are 
needed to make this transition peaceful in the Americas. 

Each of the panelists described key necessities for making 
this a venerable Century of the Americas. Frank G6mez rightly 



stated that "the re-affirmation of democratic principles, the 
strengthening of still fragile democratic institutions, transparency 
in governance and business, and addressing the plight of the less 
fortimate are mutually dependent, interrelated issues that are 
essential to continued progress and hemispheric cooperation." 

Remedios Diaz Oliver highlighted the crucial importance of a 
healthy political environment by affirming that "economic growth 
is a direct result of political stability." 

Ambassador Anibler Moss expressed the geopolitical significance 
of the U.S. Prcsident having fast-track authority, or what is now 
called Trade Promotion Authority (TPA), by noting that %hen the 
Latin American trade negotiators see the US. coming along 
without fast-track authority, it undermines the credibility of this 
country enormously." 

Antonio Villamil highlighted the distinctive "push" and "pull" 
factors forcing the hemisphere's economies. He concluded with 
the belief that the pull factors will lead to "steadily improving U S -  
Latin American relations," and cited NAFTA and the new US. and 
Mexican administrations as examples. 

Carlos Casmieda spoke of the increasinglyqualifiedjor~rnalists who 
cover Latin America, and recognized that improved coverage is a 
"challenge for the media on both sides of the hemisphere." He said 
the media must become more "diverse" and go beyond the limited 
coverage of "catastrophes, political violence, [and] drug traffic." 

There are certain aspects that each of the panelists' visions share, 
including 1) the importance and value of the FTAA, 2) the value 
of US. Hispanics in relations with the rest of the Americas, and 3) 
the inevitable movement toward increased hemispheric 
interdependence and the need to harness the future of social, 
political, and economic relations. 

As we begin this new Century of the Americas, let us take heed of 
the valuable insight and recommendations these recognized 
leaders have provided, and promote US. Latino leadership for 
responsible increased hemispheric cooperation for future 
generations. 

D r. Gamarra is a Ph.D. professor in the Department of 
Political Science and Director of the Latin American and 
Caribbean Center at Florida International University. He 

is the editor of Hemisphere, and author, co-author, and editor of 
several books inclrlding Revolution and Reaction: Bolivia 1964 - 
1985 (1988); three volumes of the Latin America and Caribbean 
Contemporary Record; Latin Amm'can Political Economy in the Age of 
Neoliberal R e f m  (1994); Democracy Markets and Stncclural Rejom in 
Latin America: Argentina, Bolivia, Brazil, Chile, and Mexico (1995); 
and Entre la Dmga y la Demomacia (1994). He has authored over 40 
articles on Latin America, and has testified in the US. Congress ~ - 

on drug policy toward Latin America. His current research 
focuses on the political economy of narcotics trafficking in 
the Andean region and the Caribbean, democratization, and 
civil-military relations. 

He received his Ph.D. in political science from the University of 
Pittsburgh, and has been affiliated with Florida International 
University since 1986. 

M rs. Diaz Oliver is President and CEO of All American 
Containers, Inc., National President of the Hispanic 
Development Center for the American Cancer Society, 

Chairperson of the Carlos J. Finlay Society, and Former Director of 
the Little Havana Activities Center, Miami Children's Hospital, 
and American Hospital. She is actively involved in business and 
charitable organizations. 

She has served on the board of directors at Avon Products, Inc., 
Barnett Bank (Bank of America), Florida Commission on 
Hispanic Affairs, Infants in Need, Hamilton Bank Foundation, and 



Hispanic Heritage, and is Emeritus Director of U.S. West, Inc. (Q- 
West - Denver, CO). In 1988 she was appointed as a member of 
the Advisory Board - Trade Policy and Negotiations in 
International Policy for the President of the United States and was 
reappointed in 1991. 

Mrs. Diaz Oliver holds a Master's degree in Business 
Administration from Havana University and Havana Business 
College and a Doctorate in Education from Havana University. 

mb. Moss is presently Director of the Dame B. Fascetl 
North-South Center and Professor of International Studies A, t the University of Miami. He is Counsel to the law firm 

of Greenberg Traurig in Miami. He was the founding Dean of the 
Graduate School of International Studies at the University of 
Miami and held that position from 1984 to 1994. From 1977 to 
1978 he was involved with the negotiation of the USPanama 
Canal Treaties and their ratification, and was Deputy Assistant 
Secretary of State for Congressional Relations. In 1978, he was 
appointed as Ambassador to Panama and member of the US.- 
Panama Consultative Committee where he served until 1982. He 
was appointed to the same Committee by President Clinton in 
January 1995. Previously, as a member of the career Foreign 
Service, he served in Spain, in the US. Delegation to the 
Organization of American States, and as Spanish Desk Officer in 
the Department of State. 

Amb. Moss has received decorations from the governments of 
Spain, Panama, Argentina, and Catalonia, and received the 
Harold Weill Medal from New York University School of Law, and 
the US. Department of the Army Commander's Award for public 
service. Amb. Moss received his B.A. from Yale University in 1960 
and his J.D. in 1970 from the George Washington University 

JOSE ANTONIO VILLAMIL 

M r. Villamil is CEO of the Washington Economics Group, 
Inc. He served as Director of the Tourism, Trade, and 
Economic Development Office of Florida under 

Governor Jeb Bush, and is currently Chairperson of the 
Governor's Council of Economic Advisors and member of the 
board of directors of Enterprise Florida. 

During 1989.1993 he served as United States Undersecretaly of 
Commerce for Economic Affairs in the administration of former 
President George Bush. Most recently, he was appointed to 
President George W. Bush's Transition Advisory Committee on 
US. commercial and trade policies. 

He received his undergraduate and graduate degrees in 
economics from Louisiana State University (LSU) in Baton Rouge, 
where he also completed coursework for the Ph.D. degree. 
In 1991, Florida International University awarded him, upon 
recommendation of the Graduate Faculty, a Doctor of Science 
degree in Economics (Honoris Causa) for "outstanding 

contributions to the nation in the field of economics." 

CARLOS CASTANEDA 

M r. Castafieda is the editor and publisher of El Numo 
Herald. Previously, he spent nearly 25 years as editor-in- 
chief of El Numo Dia in Puerto Rico and was managing 

editor for Lqe en Espuliol in New York City. He has served as a 
consultant to more than 25 dailies throughout Latin America and 
is a member of the American Society of Newspaper Editors, the 
Society of Newspaper Design, and the Interamerican Press 
Association, where he has served as vice president of the 
Committee for Freedom of the Press. 

Mr. Castafieda began his career in Havana, Cuba as a sports 
commentator. He later worked as a sports writer for El Mundo, one 
of the leading newspapers in Cuba. In Cuba he became editor and 



anchor for a television station, and at the same time was a special 
assignment reporter for the magazine Bohemia. 

He holds a degree in Journalism from the University of Havana, 
and also attended the University of Missouri School ofJournalism 
under a scholarship from the US. government. 

FRANK D. GOMEZ 

M I. G6mez is Director of Media Relations for Philip Morris 
Management Corporation, and is the Chairman of the 
Hispanic Council on International Relations (HCIR). 

He is a former career Foreign Service Officer, and was Deputy 
Assistant Secretary of State for Public Affairs. At the State 
Department he founded and was President of the Hispanic 
Employees Council and was Founder-President of the Coalition of 
Federal Hispanic Employee Organizations. In 1982, he was a 
founder of the National Association of Hispanic Journalists. In New 
York, he founded the Corporate Advisory Board ofthe Coalition for 
Adoptable Children. He also was a principal force behind the 
creation of the National Hispanic Leadership Agenda (NHLA). 

Mr. G6mez received five outstanding service awards in the Foreign 
Service, and was a Jaycees Outstanding Young Man of America. 
He has been honored, among others, by the Partners of the 
Americas, the US. Hispanic Chamber of Commerce, and the 
Republican National Hispanic Assembly. In 2000 he received New 
York University's Outstanding Service Award. 

A graduate of the University of Washington, he holds an MPA 
from George Washington University, completed a graduate 
fellowship at Princeton University's Woodrow Wilson School of 
Public and International Affairs, and completed Northwestern 
University's Kellogg Graduate School of Management's Advanced 
Executive Program. 

M r. G6mez is currently a Research Associate working at 
Research and Development's (RAND) Washington, D.C. 
office. His research focuses on the political economy of 

economic reform in developing nations. Recently his work has been 
on the design of political party systems and hard budget constraints 
in Brazil, with comparison to India, Russia, Hungary, and Argentina. 
He has completed several journal articles and book reviews in 
Comparative Political Studies; Journal oflnter-Ama'can Studier and World 
Ajjairs, and Comparative Studier in Intmnational Develqpmat. 

Mr. G6mez is Chair of the Latin American Studies Association's 
section titled "Decentralization and Sub-national Governance," and 
is Editor of their publication by the same name. He is Editor of the 
website publication for the International Studies Program at the 
American Political Science Association, and Referee for Comparative 
I'olitical Studies. 

He holds a B.A. and an M.A. in Government and Foreign Affairs 
from the Univenity of Virginia, an MA. in Intelnational Relations 
from the University of Chicago, and is a Ph.D. candidate in Political 
Economy at Brown University. 

M r. Escircega, formerly an HCIR Fellow, is now the 
Program Coordinator at the Hispanic Council on 
International Relations. In both capacities he has helped 

! to plan and execute the series of forums around the country of 

I 
which this report is part. He has taught English as a Second 

I Language (ESL) in Kwangju, South Korea, and at the Centro de 
Investigaciones y Estudios Avanzados (CINVESTAV) in Mexico City. 

Originally from Mexico City, he received his primary and secondary 
education in Tennessee. He is a duakitizen of the United States 
and Mexico. He holds a B.A. in International Geography from 
Vassar College in New York, completed a semester of study at 
Denmark's International Studies (DiS) Program in Copenhagen, 
and graduated from the Universidad Nacional Aut6noma de 
Mi.xico's Centro de Ensefianza Para Extranieros. 
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Introduction to 

Partners of the Americas, in collaboration with the Hispanic Council on 
International Relations, the National Council of La Raza and the Hispanic Link 
Journalism Foundation, presents NEXOS: Connecting Communities Through 
Public Outreach. 

This NEXOS guide is designed to  provide individuals and community 
organizations with the tools to  do local outreach, targeting mainstream and 
Hispanic media. The tools, techniques and strategies presented in this guide 
are successful tips for small-scale public outreach initiatives. 

The guide is part of a nationwide public education campaign, NEXOS: 
Expanding the Latino Voice in U.S. Foreign Aid to the Americas, to  promote 
the informed participation of Latinos in the shaping and formulation of US. 
foreign assistance and US. foreign policy toward Latin America and the Carib- 
bean. Specifically, NEXOS aims to  empower community leaders with the out- 
reach tools necessary to  engage Latino communities on development issues 
affecting the Americas in order to  create a stronger Latino consensus and voice 
in US. foreign affairs. 

US. foreign policy decisions are directly linked to Latino concerns about 
immigration, trade, economic prosperity, democracy and human rights, among 
others. This nexus between domestic and international concerns makes it 
important for Latinos to  expand their involvement in international issues. 

Partners of the Americas is an active network of committed citizens from 
Latin America, the Caribbean and the United States working together to  im- 
prove the lives of people across the Americas. Partners was founded in 1964 as 
the people-to-people component of the Alliance for Progress, and today is the 
largest volunteer-based organization in the Western Hemisphere engaged in 
international development, cooperation and trainins. Each of Partners' 60 
partnerships links states of the US. with a country or region in Latin America 
and the Caribbean. (www.partners.net) 
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Hispanic Council on International Relations is  the only non-profit, non- 
partisan national organization representing US. Hispanics' concerns on 
foreign policy issues, founded in 1994. The current membership is a mix of 
US. Members of Congress, state and local elected and appointed officials, 
business leaders, community activists and distinguished scholars. 
(www. hcir.org) 

National Council of La Raza i s  the nation's largest national Hispanic con- 
stituency-based organization, serving Hispanic groups throughout the coun- 
try. Headquartered in Washington, D.C., NCLR annually reaches more than 
a million Hispanics through a formal network of "affiliates" - more than 200 
organizations serving 37 states, Puerto Rico and the District of Columbia. 
(www. nclr.org) 

Hispanic Link Journalism Foundation grew from the success of the His- 
panic Link News Service and in 1995 was established to provide Hispanics 
with opportunities to pursue journalism careers and educate the general 
population - nationally and internationally - on issues relevant to US. 
Hispanics. 

If you would like to learn more about NEXOS, please contact: 

Partners of the Americas 
1424 K Street NW #700 
Washington, D.C. 20005 
(202) 628-3300 
(202) 628-3306 (Fax) 
info@partners.net 
www.partners.net 
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. . 
: " Whoever controls the flow of information . . . . . dictates our perspectives; whoever controls the : . : . news shapes our destiny." . . . - George Clinton, Musician and Funk Philosopher . . 
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What do we mean bv Dublic outreach? 

There are many definitions of public outreach - some good, some not. Effective 
public outreach is hard to define, but when it is achieved, it is instantly recognizable. 

In a nutshell, public outreach attempts to mobilize citizens around issues relevant to 
their communities by launching advocacy or media campaigns. 

Whv plan a D u b k  outreach stratew? 

Public outreach can have a broad impact on the growth and sustainability of an orga- 
nization - on i t s  membership recruitment, event planning, fundraising, new program 
development and success. There are several steps to follow in developing a public out- 
reach strategy, including research, preparation, audience targeting and contact. 

In carrying out public outreach, the media can serve as an important vehicle for 
getting a message to the target audience. A comprehensive public outreach strategy 
should target the media as both an audience and an avenue for the organization's mes- 
sage. 

Now it is up to you, members of your committee, or other leaders of your organiza- 
tion to set in motion a public outreach strategy that is designed to bring results. What 
kinds of results? 

* Achieve good publicity to raise visibility of the organization 
.o Reach target audience to build and mobilize constituency 
* Recruit new members 
* Gain support for programs 
.o Improve internal and external communications 
* Build a sense of solidarity 

This may sound like a big order, but it is certainly not an insurmountable one, and it 
is an effort that can often bring a stronger sense of accomplishment than any other 
organizational endeavor. 
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Develo~ing. a Stratew for Public Outreach 

The leadership in the organization must take the initiative in developing a public 
outreach strategy. Commitment to effective communication and awareness of the impor- 
tance of planned media activities must be a top priority in the organization's on-going 
programming. 

The media committee or i t s  equivalent is key in any local organization. Members 
with particular communications skills are excellent for this committee's work, but it is  
also important - maybe even more so - that members have that special talent which 
enables then to work well with people. Four to seven members is  a good size for the 
committee. 

Consider the following steps as you begin to develop your public outreach strategy: 

-o Setting Goals and Objectives: decide on realistic aims or desired 
outcomes. 

-o Analyzing: decide on the audience to be reached and know their 
attitudes and Level of support for the organization or issue. 

e Planning: decide on a timeline and the most appropriate method of communi- 
cating with the priority audience. 

-o Communicating: disseminate the message. 
-o Evaluating: assess the effectiveness of the public outreach strategy. 

Setting Goals and Objectives 

Setting goals and objectives i s  central to organized public outreach. That is  your first 
important job. 

-o Define your ~oa l s  - a goal is the desired outcome or realistic aim. 
-o Define your objectives - an objective i s  the interim step toward achieving a 

goal. 
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The following are examples of goals and objectives used in a public outreach strategy: 

Sam~le Public Outreach Strateav 

NEXOS: EXPANDING THE LATINO VOICE IN 
0.5. FOREIGN AID TO THE AMERICAS 

Goals: 
1. To create an engaged Latino constituency for 

social, economic and political 
development in Latin America and the Caribbean 

2. To provide opportunities to expand and enhance 
the Latino voice in U.S. foreign policy 

Objectives: 
1. To convene issue forums and media training 

workshops for community activists in California, 
Washington, Arizona, Texas, Illinois, and Florida 

2. To support local media and public education 
campaigns through small grants 

3. To develop outreach materials such as fact 
sheets, media kits, and media training guides for 
dissemination to local organizations 

4. To establish clear and recognizable links between 
the media and community activists 
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Analyzing: Audience and Issues 

First, Take a Look at Your Organization 

The first look should be inside the organization. Begin your work by listening, not 
talking. Determine who your audiences are as well as their attitudes toward your organi- 
zation. Similar questions need to be asked of the media and community leaders. 

Informal ways of answering such questions include: 

.o personal contacts or telephone queries 

.o press clippings and radio and N monitoring of what has been said or printed 
about the organization 

Next, Look at the Community 

Once a good Look-and-listen inside the organization has taken place, it is time to 
move outside for community analysis. If your organization is  going to establish good 
relationships with the people and the organizations in a community, the public outreach 
strategy be based on knowledge and understanding of the community. 

-e What organizations exist in the community? 
4 What are their major interests and influences? 
4 Who are the leaders? 
.o In which activities do they take pride? 

Knowing what makes your community tick is essential i f  your organization is to have a 
voice in i t s  affairs. 

Finaiiy, Know the Issues 

An important part of developing a public outreach strategy is knowing the issues you 
want to talk about. This requires research. False or misleading information can be, at 
best, embarrassing and, at worst, devastating for an organization. 

Planning 

It is  important to remember that the community often is not as close to an issue as 
you are. It is  up to you to place the public - through your public outreach efforts - as 
close to your position as possible. 

Decide on the best method of disseminating information to your target audience@). 
The methods will vary, and you will need to determine the method that is appropriate, 
effective and practical for each target audience. 
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Communicating 

The thrust of a public outreach strategy is  communications. Once you have set your 
goals and objectives, analyzed your issues and audiences, and planned your methods of 
communications, you are ready to actually implement the public outreach strategy. 

When you begin communicating with the community, remember that timine is  essen- 
tial. Competent communications require regular and steady attention. You must assess - 
the environment and know when to communicate your message. For example, if a natu- 
ral disaster strikes your community, it is probably not an appropriate time to hold an 
issue forum on an unrelated topic. Or, i f  a political scandal is dominating the news me- 
dia, you might want to reschedule a planned press conference. 

Tips and techniques for communicating are addressed in chapters 3-6 of this suide. 

Evaluating 

Continuous feedback is essential for effective public outreach. lmplementers should 
constantly ask: "How well did we do? Would we have been more successful i f  we had 
tried something else?" Lessons learned are vital for improving your public outreach 
strategy and necessary if you are interested in communicating.. 

Formal evaluations can be obtained through surveys and questionnaires. Informal 
evaluations can be received through personal contacts and listening to community mem- 
bers at community events. 

Remember, evaluation is on-going throughout the entire communications process. It 
helps change or modify the public outreach effort in order to make it more effective. 

This step logically lead back to an evaluation of the previous processes. This is why 
public outreach is a continuous process. Also, evaluation will forcefully remind the 
organization of two well-known communications principles: 

.o Dissemination does not equal communication. 
* The capability of accepting communication rests with the receiver, not the 

sender. 
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Developing Messages for Public Outreach: Ex~erience from the Field 

In developing messages, the NEXOS project conducted several regional workshops over 
a two-year period to develop, define and refine messages that most effectively communi- 
cate the local-global linkages in international development to the Hispanic community. 

It is  important to note that initial research and materials were collected prior to the 
first workshop. Workshop attendees included volunteers (from 10 targeted states with 
significant Latino populations) and members and staff from Partners of the Americas, 
National Council of La Raza, the Hispanic Council for International Relations and Hispanic 
Link. 

The message development session at the workshops were done in focus-group style. 
Participants were asked for their input and ideas. The messages were then tested by the 
participating group and refined at the next workshop. 

While not every organization will have the time or resources to hold focus groups or 
message development workshops, there are some useful guidelines to follow when devel- 
oping messages: 

.o Personal: Is there a personal element to the message? Think of what part 
of your message will have the greatest impact on your audience. 

-o Jargon-free: Does your message resonate equally well with someone who 
is not familiar with the subject as with someone who is? 

.o Local Angle: Do you bring your "message" home? What is  the local angle? 
How does your message relate to your community? 

-o Memorable Buzzwords: How does it sound - are there key words/phrases/ 
ideas to remember? 

.o Concise: Can your message be delivered in several concise "talking points"? 
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Sample Messages For NEXOS Public Outreach Campaigns 

H e l ~ i n ~  Familv and Friends 
Latinos have shown how connected they are to their families and friends 

in need throughout Latin America and the Caribbean. The World Bank 
estimated that Latinos living in the US. gave $20 billion in 2000 out of their 
pockets to support their families in Latin American countries. U.S. aid 
programs and aid given by charities and civic groups are one way to improve 
the lives and the futures of our neighbors, families and friends in Latin 
America and the Caribbean. To learn more about these programs and to 
help shape the direction of these programs, contact Partners of the Ameri- 
cas a 1-800-XXX-XXXX or visit its Web site at www.partners.net 

Latinos Have the Power to  lmoact International Issues 
Latinos are uniauelv qualified to h e l ~  guide U.S. relations with Latin 

America and the ~aribbean. The politidaipower of Latinos is growing stron- 
ger in the U.S., and our cultural experience and insights are needed to help 
shape better U.S. policy towards the people of Latin America. To learn 
more about US. foreign policy and to become involved in shaping US. 
policy towards Latin America, contact Partners of the Americas at 1-800- 
MX-XXXX or visit i t s  Web site at www.partners.net 

Local lssues or Global lssues 
All issues of poverty, democracy and peace are global and local. Eco- 

nomic justice is a priority for the whole world. NCLR affiliates are similar 
to other organizations in the United States that advocate on behalf of our 
famiUes, friends and neisjhbors in  Latin America and the Caribbean. To 
learn more and become involved in the development of a Latino voice in 
U.S. foreign policy and development assistance programs, contact Partners 
of the Americas at 1-800-XXX-XXXX or visit i t s  Web site at www.partners.net 

Our Neighbors 
Latin America and the Caribbean are our neighbors whose health, pros- 

perity and stability i s  intimately tied to our own. Growth and prosperity in 
this part of the global economy, which is the fastest-growing in the world, 
has contributed to the economic prosperity of the United States. The 
United States needs to continue to invest in Latin American economies so 
that we all benefit as neighbors. To learn more about U.S. foreign policy 
towards Latin America and to have a voice on these issues, contact Partners 
of the Americas at 1-800-XXX-XXXX or visit i t s  Web site at www.partners.net 
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..................... ............................... . . . . . "Good public outreach enables people to learn : . : . why your organization is essential and why your . . 
message i s  important to the community." . . . . . . - Hector Ericksen-Mendoza, . . . . Executive Director . . . . . . Hispanic Link Journalism Foundation . . . ................... ....e............................ 
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Good Communications Builds Communitv Partnerships 

One of the prime functions of public outreach must be to build support, since it consti- 
tutes the lifeblood of each organization. Communications forms the basis for developing 
this support. The communicated word enables people to learn why your organization i s  
essential and why your message is important to the community. 

Good year-round communication is a vital part of building and keeping a strong orga- 
nization. Priorities should lie in: 

.o Providing information 

.o Shaping opinions 

.o Promoting specific programs or projects 

.o Projecting an image 

.o Promoting and maintaining membership 

Some Basics of Good Communications 

Have a regular communications system that people recognize. One letterhead and 
format for the newsletter, another for special items. People are confused i f  styles con- 
stantly change. 

Give people real information. Specific facts do more to get support than all of the 
philosophizing in the world. Use tangible examples. Talk about specific problems, spe- 
cific people. Other community organizations may not respond to lofty sermons about the 
need for international unity, but they do respond to concrete reasons. 

The more personalized communications are, the more persuasive they are. Face-to- 
face communications is  the most persuasive. Personalize written communications by 
using people's names, localizing issues, speaking of "you" and "I" instead of in the third- 
person, and showing the impact of a particular proposal or project on the community. 

Address issues that concern organizations and their needs. You are not communicat- 
ing if you are advocating one position while other organizations are focusing on different 
issues. 

Don't limit communications to crisis times. Good public outreach is  a year-round 
program. Use non-crisis time to project or publicize the issues important to your organi- 
zation. 
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Credible Communications 

To be effective, communications must be credible. Specific avenues for achieving 
credibility include: 

.o Be a stickler for accuracy. If people catch you in a false statement, it 
throws doubt on everything you say for a long time. 

.o Be factual. Being factual is not quite the same thing as being accurate. 
You can say nothing and be accurate. Facts build credibitity. 

.o Use reference points. You gain credibility by giving organizations both 
information and a context for that information. 

Communications Vehicles 

Communications vehicles include newsletters, flyers, fact sheets, meetings, and Web 
sites among others. 

The newsletter i s  generally a one-page sheet with copy on both sides in a familiar or 
recognizable color with an action masthead. The newsletter provides a record of suc- 
cesses and accomplishments. Ideally, the newsletter will be issued at least once a 
month. 

Newsletter content should include items citing local association successes, call-to- 
action materials, news of the organization and a calendar of activities. 

Flyers and fact sheets are one-sheet, one-shot bulletins used to urge action, to 
inform, to highlight important actions, and to make announcements. The flyer or fact 
sheet can be used to augment a newsletter. The flyer features copy and visuals on one 
side of the sheet. The fact sheet can use both sides of the single sheet i f  copy warrants. 

Meetings are essential to every local organization. General meeting permit other 
associations to see the strength of the organization. They provide an opportunity for 
input, for dissemination of information and for the democratic process to work. 

Web sites are an increasingly popular public outreach tool for most community orga- 
nizations. It is  an easy way to promote your organization andlor project to other organi- 
zations, the media, elected officials, and even your own membership. 
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Finding News 

How do you find the news you will be taking to print, radio and TV reporters? 

Some stories are obvious, such as your organization's position during a public contro- 
versy. However, you must be alert for other opportunities. If your organization's presi- 
dent is invited to speak somewhere such as the local Rotary Club or the League of United 
Latin American Citizens, tel l  reporters about it beforehand, and supply them with copies 
of the speech. If your organization's executive committee takes a stand on a subject, let 
the news media know. 

You might see similar opportunities for putting your organization in the limelight when 
your organization awards a plaque to a friend of the international community, when your 
organization holds an issue forum within the community, or when your organization's 
president makes a public statement. All of your news does not have to be concerned 
with policies, business and positions, though. You may want to increase public awareness 
of an individual's or organization's accomplishments through an image campaign. 

Organizations often create news. This can be done in a number of ways, and the 
result can have quite an impact. Examples include: 

Your organization announces a new program to host female political leaders 
from Latin America to talk about women's political participation. 
Your organization issues a statement on a timely topic such as i t s  earthquake 
relief efforts in El Salvador. 
Your organization launches a community action program on occupational 
safety awareness and the effects of poor working conditions on both Latinos 
in the U.S. and Mexico. 

Know your membership. Some organizations have found the basis for many human- 
interest "hard news" stories among their members. (Keep a "fact file" on your members 
and use it for such purposes.) People are often reluctant to provide information about 
personal accomplishments. So, give them an opportunity in a questionnaire to talk about 
the accomplishments of their colleagues. Often, the number of returned questionnaires 
is disappointing, but the information contained in the completed forms may be extremely 
valuable. 

Build on existing media coverage. Stay informed of current events. If a story that is 
relevant to your organization i s  dominating the news, take advantage of it. Share you 
position - your message - on the issue with media outlets covering the story. 
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Thinking Like a Reporter 

Many people will immediately know that a declaration of war is a bigger story than 
the theft of 37 chickens, but that is an easy call. Most decisions about news are based on 
far more subtle distinctions. 

Here are some vital questions that reporters and editors ask themselves when consid- 
ering whether an occurrence is news: 

-o Does the story affect a lot of people? 
-e Does the story affect the local scene? 
-o When did events in the story occur? 
-o Are prominent people mentioned in the story? 
-o Does your story have human interest? Human interest means certain 

elements that naturally draw reader interest - such as romance, adventure, 
conflict, etc. 

Reporters cannot be everywhere. That means they must develop a network of 
contacts to cover the whole scene. You should become a valuable person for reporters. 
To become valuable, you must know reporters well, know how to help them, and under- 
stand their working conditions and problems. 

Take the initiative. Establish first-person relationships with reporters. Reporters 
appreciate being contacted by just one person from the organization, and that person i s  
usualty the medialpublic relations person. This person can direct the reporter to others 
within your Gganization who can provide specialized information. 

If your organization is located in a rural area, you may need to deal with only an 
editor or reporter from a weekly newspaper and perhaps a small radio station. But get 
to know them, and keep them informed. If you are doing media relations for an urban 
area, you may need to know reporters from 5 or 6 TV stations, 2 or 3 daily newspapers, 
10-1 5 radio stations and 6 or 8 weekly newspapers. 

Do not be bashful about asking how a news release should be prepared or about their 
deadlines. Do not hesitate to tell a reporter about the mission of your organization, 
upcoming events that should be newsworthy, and when you will be contacting them 
again. 

Often, people display a bit of apprehension about going into a newsroom to see an 
editor or reporter. it is a new experience for most people. However, stride in confi- 
dently, ask for the appropriate reporter, and talk to this person as i f  you are the most 
valuable contact he or she will have - because you ore. 
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Deadlines hang over reporters' heads like guillotines. Do not bother reporters near 
a deadline unless it i s  important. Afternoon newspapers usually have deadlines around 
midday, so do not stride into the newsroom at 11:OO a.m. expecting to chat with a re- 
porter. Make an appointment for about 2:00 p.m. Morning daily newspapers often have 
deadlines at midnight. The busiest period for TV reporters is  usually late afternoon. 
Radio newsrooms have hourly deadlines. 

Give reporters accurate information. Nothing is more embarrassing to a good re- 
porter than to make an incorrect statement on the air or in the newspaper. If you dis- 
tribute a news release with incorrect material, it is unlikely you will be welcomed again. 

Do not get discouraged. Remember that the reporter will not always determine 
whether your organization's story gets on the air or into print. The news business i s  
often a "feast-or-famine" situation. It takes only a small-or medium-sized disaster story 
to crowd plenty of other stories off the air or out of the newspaper. If your 
organization's article does not receive any attention from the news media this time, do 
not quit trying. And, do not blame the reporter. 

Remember to  say "Thank You." When your story does get a "play" because some 
reporter has done a great job, write a thank you note. 
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Talking to the Media 

Know when to make contact. Ask media outlets for the best time to contact them. 
If you are promoting a specific event, make sure your call comes at a time that allows 
the media to plan coverage. It is  usually a good idea to call at least one week prior to 
an event and then to follow up with calls closer to the event date, especially immedi- 
ately before. 

Know your pitch. When you talk with a reporter, know exactly what you want to say 
before you pick up the phone. Practice out loud, and provide practice answers to ex- 
pected questions. If you are calling about a specific event, say so at the top of the call 
and provide the basic information reporters need: who, what, when, where, and why. If 
you are calling about a story you know is being developed, immediately say why you are 
calling ("I'm interested in the story you're writing about...") and why they should listen 
("I run the ..., and I'm an expert on this subject..."). 

Know the facts. Have an understanding of all sides and nuances of the story you are 
pitching. Know the current hot issues in your community that you can tink your message 
to and relevant language or key words you can use in your conversation. 

Be careful what you say to the media. Do not say anything to a reporter, editor or 
producer you would not want to see in print or on television or hear on the radio. As- 
sume every conversation is on the record. And be careful about making jokes. Finally, 
be truthful. If you do not know an answer or have a fact at hand, say so. You are much 
better off promising to find an answer than providing incorrect information. 
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Contactingi the Media 

1. Communicate your messase in clear and concise 
language. 

2. Be patient, persistent and confident. Don't apolo- 
gize for asking for coverage. 

3. You can't control what they write or say, but you can 
control what you say and how your organization is 
represented. 

4. Remember that media coverage is  cumulative; the 
more successes you have in gaining coverage, the 
broader the impact. 
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Knowing Who's in the Newsroom 

Call the media outlet and ask. Sometimes the person answering the phone will have 
the information, and sometimes you may need to ask for an editor (at print outlets), 
news director (at radio stations) or assignment editor (at television stations). Many 
stations, newspapers and publications produce contact lists with names, titles and phone 
numbers for in-house use and are happy to share this resource with outside organiza- 
tions. Often a Web site can provide this information as well. 

Do not forget that alternative outlets, such as ethnic publications and free weeklies, 
which may be distributed in your area, are good contacts as well. Also, media guides 
and media organizations are often a good start when building a press list. At print out- 
lets, start with the name of the reporter who covers either the issue area in which you 
work or the general area of community organizations. Also, get the name of the editor 
(you may want to ask for an editorial board meeting) and the editor of the op-ed page. 

A t  radio stations, ask for the news director as a contact for routine news coverage, and 
ask about any talk shows the station airs that might be appropriate for a discussion of 
your issues. Ask for the name of the show's producer, when the shows are broadcast and 
whether they are live or taped. 

A template for developing a media inventory is available in Chapter 8 of this guide. 

Develo~ing Media Kits 

Many reporters know too little about the aims and activities of your organization. A 
media ki t  helps reporters understand the organization. The purpose of a media kit is to 
present information clearly and serve as a resource to the media. Also, they inform the 
media of the details of a specific event or media opportunity and gives them an overview 
of the organization and activities. Kits should be provided at all media events and can 
also be used as general information packets when making initial contact. 
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Media Kit Checklist 

(/ Cover letter (for initial contact) 

(/ Press release and full, detailed information 
about the event 

(/ Brochure(s) 

(/ Fact sheet on selected program(s) 

(/ Contact information/business card 

(/ General information on your organization 

(/ Biographical data on event participants, 
celebrities, dignitaries 

d Press clippings on your organization 
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Some Final Thoughts 

Here are some important guidelines to  keep in mind as you tackle building media 
relationships: 

e The character of your organization is usually reflected in the publicity 
efforts of the organization. Irrational statements, exaggerated claims or 
careless remarks contained in organization news releases may please some 
members, officers, or staff, but often result in  a negative reaction by news 
media and readers. 

.o An organization cannot control all of the publicity it may receive. This is 
why experienced public relations people caution organizations and institu- 
tions to teU your own people first when developing a public outreach 
strategy. 

-o Content and absorption of content are more important in determining 
public opinion than the amount of publicity. What is said and how that 
message is absorbed usually counts more than how often the message is 
repeated. 

.o Not everything the organization does should be publicized. 
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Tips and Techniaues 

You con write an acceptable news release. When the time comes for you to write one, 
your first challenge will be to phrase the first paragraph or two, called the lead. The 
lead will answer all - or most - of the "five Ws:" 

.o WHO said it or did it? 

.o WHAT was said or done? 

.o WHERE did it occur? 

.o WHEN did it take place? 

.o WHY did it happen? 

There are two types of news releases for print: 

.o Press release - this is a more substantive news release and conveys a news 
worthy event or project to the media. 

.o Media advisory - this is a less substantive news release, usually 
announcing an upcoming event. 

The first paragraph is the most important. Each succeeding paragraph in the story 
should be of diminishing importance. Vital information should never be at or near the 
end of a story because that is the part that is slashed i f  the article is  too long to suit the 
editor's needs. 

Avoid jargon. Do not assume the reader already knows the subject. Explain anything 
that i s  not common knowledge. Also, a news story should not be written in terms only 
understood by highly educated people. Editors insist that newspapers or newscasts be 
written simply so that most of the people who read or hear the reports will understand 
them. 

Be simple and brief. News releases should be prepared briefly and simply, i f  pos- 
sible. That means short words, short sentences and short paragraphs. Editorial com- 
ments, value judgments or other opinionated statements should be omitted in writing a 
news release, unless they are used in a quote. The use of colorful quotes in a news 
release can liven up a story so don't ignore them. A good quote can be a "lead." 

Be professional. News releases should be typed on 8 112" x 11" plain white paper 
(unless your organization has news release letterhead stationery). Make quality copies. 
In an upper corner, type the name and phone number of the person (perhaps you or the 
association president) who should be contacted for additional information i f  necessary. 
You should also include the release date and time (if you are distributing the story in 
advance of the time you want it printed or broadcast), or FOR IMMEDIATE RELEASE, i f  you 
are ready to go with it immediatety. 
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Consult a style book. The Associated Press publishes a stylebook that can help you to 
write news releases in the style that i s  most acceptable to news media. The word 
"style" refers to the way a newspaper punctuates, uses quotation marks, attaches titles 
to persons, capitalizes words, etc. 

You can purchase the AP Stylebook and Libel Manual in most bookstores. Other style 
manuals include The New York Times Manual of Style and Usage and the Chicago Manual 
of Style: The Essential Guide for Writers, Editors, Publishers. 

Key Elements of a Press Release 

1. Use your organization's logo and address to 
achieve a professional look. 

2. Always give a contact name and phone 
number. 

3. Mention the event "hook" in the headline. 

4. Lead with the basic facts (who, what, when, 
where and why) in  the first sentence. 

5. lnclude your organization's message and 
connect it to the subject of the press 
release. 

6. lnclude generic information about your 
organization. 

The next page shows a sample press release containing all of the key elements listed 
above. 
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b PRESS RELEASE 4 
A press release announces a newsworthy event to the media in a form suitable for 

publication. 

FOR IMMEDIATE RELEASE Contaa: Barbara Bloch (202) 628-3300 
January 16, 2001 E-mail: bb@partners.net 

\ 
Partners of the Americas Appeals for Help Responding to Salvador Quake 

WASHINGTON, D.C. -- Partners of the Americas (Partners) has launched an appeal to 
help Salvadorans help themselves to rebuild after the January 13 quake. Partners 
chapters in El  Salvador, Louisiana, Honduras and Guatemala are banding together 

\ 
with their communities and other non-profit organizations to respond to local needs. 
We have disaster experts working on the ground in hard hit areas. As a people-to- 
people organization with a 35-year history in E l  Salvador, Partners i s  focusing on short- 
term relief for under-sewed areas with an eye towards developing longer-term strat- 
egies. Our 15 years of experience working in disaster preparedness throughout Cen- 
trai America make Partners one of the most experienced organizations on the scene. 

The 7.6 on the Richter Scale quake was devastating. News of further damage to 
outlaying villages comes in daily. As of January 18, the Washinson Post reported that 
7CU bodies had been recovered with several hundred more missing and presumed 
dead. More than 46,000 survivors are homeless. Medical services are stretched be- 
yond capacity. 

, Partners' Response 
Short-term: 

Partners of the Americas secretariat i s  serving as a conduit for donations to 
Salvadoran counterparts and wil l  seek federallcorporate funding for future 
reconstructionlemergency preparedness programs in E l  Salvador. 
Several groups of 20 to 30 youth volunteers from the Honduran Conservation 
Corps are preparing to assrst with reconstruction efforts in E l  Salvador. 
The Louisiana chapter has two Medical Assistance and Emergency Prepared- 
ness teams set up for travel to E l  Salvador to work in delivery of health care 
and work with communities and NGOs on future needs. 

Medium-Term: 
Partners has a formal program in community disaster preparedness in a hard 
hit area of E l  Salvador: Usulutan. The province governor has asked us to 
assist in coordinating response efforts throughout Usulutan, including man- 
aging recovery teams, damage assessment, shelters and medical services. 

, Founded in 1964 as the "people-to-people" component of President John F. 
Kennedy's Alliance for Progress, Partnersof the Americas has grown to 60 partnerships 
linking 45 states and the District of Columbia with 31 countries in Latin America and 
the Caribbean. 
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Key Elements of a Media Advisory 

1. Use your organization's logo and address to 
achieve a good look and establish identity. 

2. Always give a contact name and phone 
number. 

3. Mention the event "hook" in the headline. 

4. Summarize the event. 

5. Let the reporter know when and where the 
event will be held. 

6. Briefly mention opportunities for Q & A or 
photographs. 

The next page shows a sample media advisory containing all the key elements listed 
above. 
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b MEDIA ADVISORY 4 
A media advisory invites reporters to an upcoming event. It alerts the reporter to 

save that particular date and time. Advisories should be faxed or sent one week before 
the event. 

/ 

February 15, 2001 Contact: Jennifer Young (202) 637-6205 
E-mail: jy@partners.net 

\ National Partnership Holds Forum in Miami to Expand 
Latino Influence in U.S. Foreign Policy 

\ Partners of the Americas, in collaboration with the Hispanic Council on lnternational 
Relations, National Council of La Raza, and Hispanic Link Journalism Foundation, wil l  host the 
forum, "Business and Economic Outlook for the Americas: A Latino Perspective." The forum wil l 
take place on February 23, 8:30 - 11:OO a.m., in Miami at the University of Miami Faculty Club, 

/ 1550 Brescia Avenue, Miami, Florida 33124. A diverse panel of community leaders wil l  discuss 
economic development and trade as it relates to the United States and Latin America and the 
local-global linkages of these issues. 

As heads of state throughout the Western Hemisphere prepare to meet in Quebec City, 
Canada this April for the Summit of the Americas, the governing framework for the Free Trade 
Area of the Americas, it is crucial that the fastest growing minority population in the US. have a 
say in this process. Therefore, in the shadow of this upcoming event, the Miami forum will 
provide an opportunity for Latinos to voice their concerns about economic integration, trade, 
and development in the Americas. 

The issue forum wil l feature the following speakers: 
Frank CAmez, Chairman, Hispanic Council on lnternational Relations 
Dr. Eduarclo A. Gamarra, Director, Latin American and Caribbean Center, Florida 
lnternational University 
Ambler Moss, Director, North-South Center, University of Miami / . Remedios Dfaz Oliver. President, All American Containers 
Antonio Villamil, CEO, Washington Economics Group, Inc. 

rn Carlos Castafieda, Publisher, E l  Nuevo Herald 

This event is part of an on-going, collaborative public education campaign, NEXOS: 
Expanding the Latioa Voice in 0.5. Foreign Aid to the Americas, with the goal to increase 
awareness of, involvement in, and support for international development programs and issues in 
Latin America. The campaign also seeks to provide opportunities to expand and enhance the 
Latino voice in US. foreign policymaking. 

Partners of the Americas is the largest volunteer-based organization in the Western Hemisphere 
engaged in community development and training, linking 45 states and the District of Columbia 
with 31 countries in Latin America and the Caribbean. 
Hispanic Council on lnternational Relations (HCIR) i s  the only non-profit, non-partisan national 
oqanization representing US. Hispanics' concerns on foreign policy issues, founded in 1994. 
National Council of La Raza (NCLR) is the nation's largest national Hispanic constituency-based 
organization, serving over 20,000 Hispanic groups in 37 states throughout the country. 
Hispanic Link Journalism Foundation was established to provide Hispanics with opportunities to 
Dursue journalism careers and educate the general population - nationally and internationally - 
on issues relevant to US. Hispanics. 
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News Releases 

For radio and television, news releases should contain essentially the same informa- 
tion as those prepared for newspapers. 

The watchword for writing radio and TV news releases i s  brevity. A minute-long 
story broadcast on a radio or TV news show may seem very short to you, but it is  roughly 
comparable in prominence to a front-page story in a newspaper. So, be sure to include 
only the most pertinent facts because if you do not edit it, someone else will. 

Radio and W news releases should be double-spaced. Each page of a release 
should end with a complete paragraph, or "more" should be typed, centered, and placed 
at the bottom of the page. Names or places that are difficult to pronounce should be 
clarified for the announcer in this fashion: 

"The new president of the organization is  Alexander Lyszak (LIE-ZACK)." 

Radio news is more informal, repetitious, and general. The basic newspaper lead 
may contain too much information for the listener to grasp at one time. Radio news 
people wiU rewrite such a lead to cover those five Ws more gradually. Names and other 
information are often repeated. 

When writing news releases for TV news, think visually. TV news directors do not 
want audiences continually looking at the face of the person anchoring the show. To be 
interesting, the tube must show some eye-catching video. When you present a news 
release to a TV reporter, think ahead. Be prepared to offer suggestions for artwork. 

You should have photos made of your organization's new president and your "lopo" 
and give them to iV stations for their files. They will need those photos the next time 
you bring them a news release quoting the president andlor mentioning the organization. 
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Public Service Announcements 

Public Service Announcements (PSAs) are commercials for non-profit organizations, 
events or issues for which radio and television stations provide airtime. This is done in 
the community interest and as part of their Federal Communications Commission Ucens- 
ing requirements. PSAs can range from announcements of upcoming events to issue 
advocacy. 

Writing PSAs: 
1. Use a hook to grab the listeners' or viewers' attention and get their interest. 
2. Develop interest by demonstrating how your message will benefit the listener1 

viewer. 
3. Credibility: Get the facts out and cite a quote from a prominent person. 
4. Ask for action. What do you want the listenerlviewer to do? 

Formatting PSAs: 
For Radio: 

20-second spot = approximately 50 words 
30-second spot = approximately 75 words 
60-second spot = approximately 150 words 

1. Write for the voice and not the eye. Consider how it sounds not how it reads. 
2. Write less formally than a formal written statement; use contractions, make 

words flow smoothly. 
3. Use verbs in the present tense. 

For Television: 
The visuals are primary - the words should support the visuals. 
Use a memorable slogan or theme music that is likely to be remembered. 
Keep your message extremely simple. 
Restate your main point or message as a recap at the close. 
If you ask viewers to write or call, show address and phone number for at least 
five (5) seconds on screen. 
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Press Conference 

A t  some point, you may consider the idea of calling a press conference. This is a 
judgment call, and you should think carefully before arranging one. A press conference 
can be a splendid method of making a public statement on a newsworthy topic. 

If you call a press conference, be certain you have a significant story. If you stage a 
conference and do not produce any news, reporters who show up may not the next time. 
You may want to arrange a press conference if: 

6 Your organization's president is  going to make a strong statement on a 
controversial issue (conflict i s  usually newsworthy). 

6 Your organization has taken steps to correct a dramatic problem. 

In making the decision to call a press conference, you should know that this is a good 
way to make a simultaneous release of information to competing reporters. The news 
conference gives reporters the opportunity to ask questions of a newsmaker while the 
cameras and recorders are whirring. 

Some reporters dislike press conferences because they do not want to share informa- 
tion with competitors who may s i t  there, take notes, and never ask a single good ques- 
tion. Enterprising reporters may ask for the orsanization's spokesperson to give them a 
few minutes in private after the formal press conference. Be sure to always make your 
leader available for such sessions. 

Know when to  hold a press conference. Timing of the press conference is  impor- 
tant. Consideration should be given to the deadlines of morning and afternoon newspa- 
pers, N newscasts, and radio news programs. Afternoon newspapers usually appreciate 
news conferences before 11 :00 a.m. Morning newspapers and TV reporters are usually 
happy with afternoon news conferences before 3:30 p.m. 

Know who to invite. Every single news outlet in the organization's coverage area 
should be invited to a news conference. They should be contacted as far in advance as 
possible. Do not promise newspeople anything you cannot deliver. When inviting report- 
ers, the subject of the conference must be indicated, but not fully enough to spoil the 
story's impact. 

Appoint a media contact person. The host for the conference should be the person 
in charge of media relations for the organization. He or she will know reporters by name 
as they arrive and can introduce them to the organization's leaders. Your organization 
president and two or three other members with expertise on the topic of discussion may 
be present. 
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Prepare materials. The media contact person should have fact sheets, a news re- 
lease, and any other helpful information ready to hand out to reporters when they arrive. 
Keep a l i s t  of reporters who attend and deliver copies of the news release to any report- 
ers who are not present. 

Prepare the room. The press conference room should have plenty of electrical out- 
lets for radio and TV cameras and recorders. A table or rostrum should be arranged near 
the outlets, with sufficient chairs facing the speaker's position for reporters who attend. 

Appoint a spokesperson who knows the topic. Answers to questions should be 
simple, brief and made without discernible pause. Never use 150 convoluted words for a 
reply when 15 will do. 

A prepared statement made by the spokesperson at the outset of the press confer- 
ence should be rather brief. It also should be written in a way that provokes questions. 

Remember the time. Do not prolong the press conference needlessly. When the 
conference appears to be dragging, the media contact person should ask for any final 
questions. 
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Press Conference Checklist 

d Plan format of press conference and identify main 
participants. 

(/ Prepare all materials, including media advisory and 
press kits. 

d Make arrangements for the site (be sure the size and 
location are appropriate and convenient) and 
personally advance the site so that you know the 
specifications (and reporterslproducers will ask). 

d Target and contact individual reporters in the media, 
sending advisory and packet. 

d Follow up with phone calls to gauge interest and 
probability of attendance. 

d Develop talking points and brief all participants. 

d Facilitate beginning and end of press conference 
(including arrival, set-up and take down by camera 
crews, and equipment checks). 

d Follow up after t h e  press conference with the 
reporters who attended. 
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US. Hispanic Media 

When developing your public outreach strategy, do not overlook US. Hispanic media 
outlets. Often times, these media can be the most effective way to reach your target 
audience, particularly if your audience is Latino. 

Since 1995, nearly 400 new Hispanic publications have been developed to serve 
Latinos in the United States, many in areas where the 2000 Census has shown dramatic 
increases in the Hispanic population. Today Hispanic print is a one billion dollar industry 
that reaches more than half of all Hispanic households on a weekly basis. , 

Most Hispanic publications are published either weekly or monthly, so be aware of the 
publications' deadlines and disseminate information with those dates in mind. Also, 
when at all possible, send news releases and other information in English and Spanish. 

Also, there are two major Spanish-language networks, Univision and Telemundo, that 
have local affiliates in a number of cities across the United States. Most Spanish-Ian- 
guage radio stations carry local, national and international news as well as news of par- 
ticular interest to minority groups. 

The following publish Hispanic Media Directories (costs vary): 

National Association of Hispanic Publications 
National Press Building 
529 14th St. NW, Suite 941 
Washington, D.C. 20045 
(202) 662-7250 

National Association of Hispanic Publications' Media K i t  8 Resource Guide 
WPR Publishing 
3445 Catalina Dr. 
Carlsbad, CA 92008-2856 
(760) 434-7474 

HUDSON'S Washngton News Media Contacts Directory 
44 W. Market St., P.O. Box 31 1 
Rhinebexk, NY 12572 
(914) 876-2081 

Bacon's Information lnc. 
332 S. Michigan Ave. 
Chicago, IL 60604 
(312) 922-2400 
(800) 621 -0561 
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b PRINT 4 
Print media is the most traditional medium. Local newspapers and magazines are in 

competition with other media and need to demonstrate a strong community interest. 
Don't overlook the segmentation of the print media these days - there are now specialty 
newspapers, neighborhood weeklies and magazines that may reach your target audience 
better than the big daily newspaper. Use your media inventory catalogue and create a 
usable list of local print media contacts. Developing ongoing contacts with reporters and 
assignment editors is  essential. Explore the following options for using print media: 

.o News Articles are written by staff reporters, based on the newsworthy recent 
event. Staff reporters are usually assigned a "beat" such as local politics, 
community groups, school issues. After making initial contact and establishing the 
relationship, you can plan and pitch story ideas based on events and programs you 
know are going to occur. 

.o Feature Articles are also written by staff but don't have the same time 
urgency as "breaking news." Feature articles can include profiles of an 
organization to celebrate a milestone such as an anniversary. 

.o Letters to the Editor are an excellent opportunity to respond or comment 
briefly on an issue in the news. Letters should be short and to the point (publica- 
tions have their own Letters to the Editor policy that they make available.) 
Letters to the Editor are a great opportunity to relate your organization's 
experiences and get your message out. 

e Op-eds are an opportunity to write a longer article (500 - 750 words) on one 
point of view about a topic currently in the news. Op-eds appear opposite the 
editorial page and again, each publication has a policy that you will need to check. 
An op-ed must be crispy written and engage the audience. ALways write about the 
"local angle" or the impact on the community, especially when writing about your 
organization, the benefits of international development or foreign air. 

.o Community Events Calendar Listings are very useful as a way of informing 
the community of your meetings and special programs. They are equally useful as 
a device to raise visibility, to get your name out in the community. 

* Volunteer Opportunities Many newspapers l i s t  volunteer opportunities and 
feature volunteer organizations. 

.o Editorial Board Meetings allow you to meet the people who decide the 
newspaper's position on various issues. Made up of key staffers at the newspaper, 
editorial boards meet on a regular basis to review news coverage and analyze its 
impact on the reading audience. 
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T V 4  
Everyone wants to be on the six o'clock news. Local television is  an excellent means 

of gaining the widest possible exposure, however brief, in your community. Local televi- 
sion also provides opportunities to raise your organization's visibility in the community. 
However, to get your message out, you have to be more selective and pursue alternatives 
to the "six o'clock news." 

.o Who to Contact: 
Assignment editors and producers are the key points of contact in a local 
television newsroom. Direct your communications to them. 

.o The Visual Hook: 
Pitching a story for N requires more than a "hook." You need to think of 
how the story would play out visually. Consider how you want the event to 
appear visually as you are planning it. Decision on location and time of day 
for your event will be affected. 

-o Scheduling: 
Being aware of scheduling means knowing what the deadlines are for local 
television (usually early afternoon for that night's news) and scheduling 
your media event accordingly. The more convenient timing, the better the 
chance of coverage. 

More Than the Six o'clock News: Explore these additional opportunities for 
exposure on local television: 

.o Noon News: Most stations air news program several times a day. Think of 
your target audience and how you want to reach them. You may want to 
reach an audience that is more likely to be watching the noon news than 
the six o'clock news. 
-o Public Affairs Programming: By FCC regulation, all broadcast stations must 
carry local public affairs programming ( a local version of "Meet the Press" 
or other community affairs programming). You can pitch for an appearance 
especially i f  you bring a broader theme of volunteerism or involvement in 
the global community. 
-o Editorials: Editorials offer the opportunity to state a point of view on a 
current issue. Each station has a policy on format, topics and other details. 
-o Community Announcements: Many stations air a community announcement 
bulletin board. Make sure you submit notice of your events and meetings to 
local stations. (Check their policy on how the announcements should be 
worded.) 
-o Public Service Announcements: Check the station policy regarding public 
service announcements by non-profit organizations. 
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NewsIPublic Affairs: 

Radio news operates much like local television news. An assignment editor assigns 
stories to roving reporters. Thus, you need to be in contact with the news production 
team when you want to pitch a story about your partnership. 

All commercial radio stations are required to air some sort of public community 
affairs programming in order to remain licensed by the FCC. Therefore, the search for 
program material i s  never ending. There is  a downside to public affairs programming on 
commercial music station. The time period the program is assigned is more than likely 
going to be at the lowest audience level possible. 

Talk Radio Shows: 

Talk radio is the fastest-growing and most accessible communications medium in 
the United States today. Talk radio includes public affairs interview shows and the more 
familiar radio call'in show. It is  a highly effective "people to people" medium, with 
specific targeted audiences that are easily and readily identified. 

Talk radio is a good source of media exposure and visibility in any setting - urban, 
suburban or rural. The following page contains some tips on including talk radio in your 
pubic outreach campaign. 
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b MEDIA INVENTORY OUTLINES 4 

These media inventory outlines (one each for print, television and radio 0utlets)'are 
designed to help your organization identify media outlets in your community that you wilt 
contact as part of your overall public outreach strategy. 

PRINT 

City or State Ma3azine 
Assignment Editor 
Other Contact 

City or State Magazine 
Assignment Editor 
Other Contact 
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TELEVISION 

I (ABC, NBC, CBS, FOX, etc.) I I 

NAME 

I News Producer I 

PHONE NUMBER 

I Assignment Editor 
I 

I I 

Broadcast Station 

Broadcast Station 
(ABC, NBC, CBS, FOX, etc.) 
News Producer 
Assignment Editor - 
Local Public Affairs Show I I 
Producer 1 
Producer 2 

Local Talk Show 
I Producer I I 

Booker 

Cable/Communitv Access Channel 
City 

County 
Director of Public Access 

I CableKommunity Access Channel I 
I Countv I I 
I Director of Public Access I I 
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RADIO 

Talk Radio Show 

Talk Radio Show 
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Appendix IV 

Media Coverage 



Fc %re Partnerships 

R aul Yzaguirre had the opportunity to meet with the 
I'rincc of Spain, Su Altcza Real, Felipc dc Borhrin, and 
the Spanish Amharrador, Javicr Kuperez, on April 4th 

at the home of thr S p a d ,  Amhassador. Princc Felipe, who 
holds a hlartcr o i  Scicncc degwc in Foreign Service from 
Ccovgrtown Univcl-sity wa$ in Warhington, U C ,  on a n  offi- 
cial visit. acid he rook lh? opportunity l l ,  have a privatc mcct- 
$ 8 ~  w t h  h l  rcgw&ng i\\uc\ d l c c l i n ~  thc l ~ t ~ n < >  cwnmunity. 

I'r~ncc Fclipc, Amhar~ador l lup~rcr ,  and Kaul disci~sccd thc 
2orm Ccnrur and i t \  Impact on Latino<, who arc cnow thc largest 
m i n i  in I L l i t  S t .  Thr  diwussion alw iocuscd an 

NEXOS Workshop on Expanding the 
Latino Voice in U.S. Foreign Policy 
Toward the Americas 

By Benjamin Eschrcega 

A s part of a collaborative public education campaign, 
NEXOS, a workshop at NCLR's Annual Conference 
in Milwaukee this July will highlight important 

social and economic issues facing the Americas and how 
U S .  Latinos can make an impact in foreign policy toward 
the region. U.S. foreign policy decisions are directly linked 
to  Latino concerns about immigration, trade, economic 
prosperity, democracy, and human rights, among others 
This news between domestic and international concerns 
makes it important that Latinos expand their involvement 
in international issues. Therefore, NEXOS aims specifically 
to  empower community leaders with the outreach tools 
necessary to engage Latino communities on social, eco- 

nomic, and political issues affecting Latin America-and the 
Caribbean, in ordcr to create a stronger Latino consensus 
and voice in U.S. foreign affain. A brief panel discussion 
will be followed by a training session on community orga- 
nizing and media outreach. For further information please.. 
contact Benjamin Escircega at 202-776-1754 (bescarcer 
ga@hcirorg), orJennifer Young at 202-637-6205 (jy@part- 
ners.net). 
* NEXOS is a collaborative effort among the Hispanic. 

Council on International Relations, Hispanic Link 
Journalism Foundation, National Council of La Raza, .. 

and Partners of the Americas. -It is sponsored by the 
United States Agency for International ~ e v e l o ~ m e n t  
(USAID). ' 



Pick 3: 099 
Pick 4: 1044 

Max. 56' 
Min. 41' 1 

En general soleado y ver 
toso. Humedad 35% COI 

vientos de 10 a 25 mph. 

During my two periods of service as an continubus contact between our country and, of ibe Americas now have additional part- 
American diplomat - one in Central the countries inLatin America. I remember ners here in the U.S. The organizations 
Amenca and -one in South America -- I one group in particular, It 1s called The 
could not help but notice how fragde were Partners of the Ametjcas. 
the relat~onships among the nations of the The Partners of the Americas recently 
world For many countries today's friend received $299,000 grant from the US. 
often became tqmorrow's antagonist. There Agency for International Development, 
were simply too many "nat~onal mnterests" - (USAID), for a project that seeks to mcrea- 
both rcal and perce~ved -involved in the ebb se awareness of, involvement in, and support 

involved with the Partners of the Americas 
in the project indudes the Hispanic Council 
on International Relations. The Council's 
membership is a mix of US. Members of 
Congress, state, local, and business leaders, 
community activists and distinguished scho- 

, D.C. (of which Noticias del 
ember). The NCLR reaches 

a million Hispanics annually 

ving 37 states, Puerto Rico and the District 

lved is the Hispanic Link 
ndation, established in 1995 
panics with opportunities to 
Ism careers and educate the 
ion on issues relevant to U.S, 

many nations, principally the U and to the partners of The Partners. 
Then came the longer-term a the pro- Estu columns.. "Bucnos Dias Amigos", 

came from non-government age 

the Brothers Keepers, 
many others. 

dis- 401 FWh Avenue 
Nueva York, NY 1001 6 



Making The News This Week 
The 11" US. Circuit Court of Appeals in Atlanta rejects a 

petition by Elian Gonzalez's Miami reiatives to visit him ... 
Meanwhile, three Cubans on the Florida Marlins baseball team 

"**i are joined by three Dominican teammates in honoring the April 
25 work stoppage in protest to EiiBn's forced removal from the 
home of the Miami reiatives. Five other Cubans major leaguers, 
including Jose Canseco, participate in the work boyco tt... The 
Florida House passes a bill paving the way for creation of a 
memorial to honor 1.400 Cuban exiles who participated in the iil- 
fated 1961 invasion of Castro Cuba at the Bay of Pigs. In the 
attack, 110 exiles and four other US. comrades lost their lives. .. 

Texas progresses on its $10 million restoration of the San Jacinto 
Monument as it celebrates the 164m anniversary of the battle of 
San Jacinto. The world's tallest monument, at 564 feet, celebrates 
the victory of the outnumbered troops of Texas Gen. Sam Houston 
over Mexico's Gen. Antonio L6pez de Santa Anna ... In the initial 
tally of Census 2000 response rates, only 37% of Puerto Rico's 
1.3 million households returned their forms. compared to 57% 
nationally ... Texas Gov. George W. Bush is a hit at the Montebello, 
Calif.-based Mexican American Opportunity Foundation's Na- 
tional Hispanic Women's Conference, which draws 8.500 young 
women. Vice president Al Gore passes up the event. But biggest 
applause goes to Bush's nephew, George P. Bush, son of Florida 
Gov. Jeb Bush and his Mexico-native wife Columba ... 
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HISPANIC GROUPS REACH OUT TO LATIN AMERICA 
By Oswaldo Zavala From iong-established activist groups ing with social, political and economic is- 

As globalization and more democratic such as the League of United Latin Ameri- sues. Some of the programs are more than 
government practices reach Latin America, 15 years old; others are just developing. 
many US. Hispanic organizations are ex- Among their goals are a bigger Hispanic 
tending their operating arms south of the Rivera Policy Institute, the organizations role in and better understanding of foreign 
border. areworking with a varietyofprograms deal- relations policy. They are forming stronger 

75 Activists from 5 States Boost Organizing 
- 

Efforts of Pennsylvania Mushroom Workers propose policy recommendations to the 
U.S. government. 

BY Kate Woodsome said Muna El-Shakhs, community o w -  WCVl with Latin American coun- 
More than 75 labor, religious and aca- nizer and fundraiser of the Cornit6 de triestwo years laterafterbeing chartered in 

demic activists from five states launched Apoyo de 10s Trabajadores Agrholas. ,,,, . . 8 0"U. 

a coalition April 15 in support of Mexicans make upthe majority of more was a out there in Latin 
Pennsylvania's mushroom farmworkers' than 7,000 mushroom workers in Penn- America and we got ahead of the curve,. 
organizing efforts. sylvania. "Mexicans most recently were says president ,t+,tonio ~ ~ ~ ~ a l ~ ~ .  " E ~ ~ ~ ~ -  

Collaborators came from Pennsylva- considered at a high premium for being thing couidnst be just about bilingual edu- 
nia, New Jersey, NewYork, Maryland and good workers who don't complain or cation or immigration. And the best to 
Delaware to Philadelphia's St. Joseph's cause problems," says El-Shakhs. start expanding was Latin America." 
University fortheevent. Also participating /continued on oaoe 2)  

business connections. But on top of ail, 
Latino leaders in Latin America and the 
United States are working together to cre- 
ate positive hemispheric change. 

Two of the pioneers in developing such 
programs are Washington, D.C.-based 
LULAC and the Los 
Angeles-based Will- 
iam C. Velasquez In- 
stitute. 

In 1984, LULAC's 
then president Mario 
Obledo created a 
Hispanic Foreign Af- 
fairs Council to de- 
velop relationships 
with Latin leaders and OBLEDO 

were low-wage migrant and immigrant 
workers and university students. 

Alleged exploitation, including denial of 
overtime pay, high exposure to chemicals 
and abusive supervisors, spurred them 
to create task forces for pro-worker legis- - lation, safety and health, public educa- 

bd tion, and laborer support. 
Pennsyivania produces half of the nation's 

mushrooms, an $800 million industry. 
"By impacting the Pennsyivania mush- 

room business, we have a chance to 
impact the entire mushroom industry." 

. " -, 
U.S., Mexico Discuss   order violations by Police 

By Oswaldo Zavala A similar incident took place March 14 in 
Four local police agents from the border Santa Teresa. N.M., where Mexican sol- 

city of Ciudad Juarez, Mexico, entered the diers accidentally crossed into the United 
United States April 23 in pursuit of suspects States territory and opened fire at Border 
crossing an international bridge. Patrol agents by mistake. 

The armed officers were arrested by lm- US. State Department spokesman An- 
migration and Naturalization Service drew Koss told Weekly Report that the 
agents and deported hours later. Juarez department is working with US, and Mexi- 
police commissioner Javier Benavides can local and federal authorities in the 
fired them for disobeying orders forbidding border region to improve the demarcation 
their crossing the borderline. of border limits. 



. -  ..F2.;37-tw 4 p <%, y-qy&:' 
EiAn citizenship and spoken in opposi- of Puerto Rico. The exercises will instead ~$~eg~:af!fioaj~~g~~~?,- tion to the Miami ,id, be conducted off the Viroinia and North 

ing with ~at in~mer ica  becauseofourdeep- 
est ties with them," Gonzhlez says. 'Our 
focus is to improve Latino leadership." 

Besides constant activities with the com- 
monwealth of Puerto Rico. LULAC's cios- 
est contact has been with Mexico. 

National Drive Grows as 
By Camilo Smith-Montealegre 

Janitors of the Service Employees 
International Union. Local 1877, in Los 
Angeles returned to work April 25, ending 
a three-week strike. 

Contracts were renewed with a wage 
increase of 25% over the next three years, 
according to spokesperson Blanca 
Gallegos. The workers also received an 
immediate $500 bonus, plus additional 
health and vacation benefits. 

The janitors, predominantly Latino im- 
miarants. walked off their iobs A ~ r i i  3. 

I By Patricia Guadalupe Reflecting other surveys, an April 26 
. Gore Questions Elidn Raid CNNlGailup poll found that 68% of the 

, Presumptive Democratic presidential public backed Gore's decision several 

~ & d e d  by president Mike . ~ a r c i i  they 
took to the streets after their contract 
expired March 31. 

Their previous pay. $6.80 per hour in the 
suburbs, increased to $7.10: and $7.80 
per hour downtown, increased to $8.50. 
They will receive annual wage hikes of 60 
2 

icrJ 

cials in the new E-commerce. 
"Foreign policy has been Eurocentric." 

says chamberdirectorof international trade 
Al PBrez. "We need to keep promoting com- 
merce with Latin America. We can do a lot 
more than NAFTA." 

Janitors Settle in L.A. 
cents an hour the following two years. 

Although negotiations failed to result in the 
$1-per-hour annual increase originally 
sought, the 8,500-worker union brought 
attention to issues affecting low-wage 
workers nationally. It gained support from 
prominent political and religious figures, 
including Sen. Edward Kennedy (D-Mass), 
Vice President A1 Gore, Cardinal Roger 
Mahoney, and the Rev. Jesse Jackson. 

This strike is part of a national SElU 
strategy, according to Stephen Lerner, the 
union's director of building services. 

Ai Gore said April 25 that as weeks ago to break with the Clinton 

president, he would have handled the Administration On the Illatter. 

case of Elihn Gonzhlez differently. Navy mIcels  VieWes Phns 
preferring to resolve it in family court U.S. Navy officials April 25 cancelled 
rather than ordering an armed raid on maneuvers planned for May 12-20 on 
the house when the six-year-old boy Vieques because the bombing range 
had been living since last November. continues to be occupied by protestors 

Presumptive GOP nominee George W. who want the Navy to vacate permanently 
Bush has supported legislation to grant the tiny island off the southeastern coast 

A major march was held April 27 in 
Silicon Valley for renewal of contracts in 
OaklandISan Jose, which expire May 31. 
San Diego members are in their third 
week of a strike, and janitors in suburban 
Chicago will be entering their second 
week, said Lerner. 
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Hispanic Organizations Plunge into Latin America 
Wifh New Economic, Political and Social Agendas 
continue from page 1 "Our relationship is based more on keep- 

On the economic side, the US.-Mexico ing lines of communication open," said 
ChamberofCommerceiscreatingavenues Gabriela Lemus, director of policy and leg- 
for partnerships and other opportunities islation."TheMexicangovernmenthastried 
for entrepreneurs of both countries. overthe years to reach the Mexican-Ameri- 

For foreign policy, the Hispanic Council can population by targeting organizations 
on International Relations strives to im- like LULAC." 
prove the US. government approach in LULAC also promotes civil and human 
Latin America and promotes the appoint- rights in Latin America and works in tan- 
ment of more US. Latinos at high-level dem with Mexican consulates helping Mexi- 
foreign policy positions. can citizens in the United States. 

El Salvador, Nicaragua, Costa Rica, One of the most important aspects of the 
Mexico and Cuba are countries where the relationships has to do with international 
VelAsquez Institute has implemented trade and globalization. 

' d t r a i n i n g  programs for community advo- The 2,000-member U.S.-Mexico Cham- 
cacy. Other missions involve 0 b s e ~ i n g  ber of Commerce is expert on this topic. 
national elections and evaluating the im- Since its creation 26 years ago, the cham- 
pact of U.S. foreign policy. her has conducted international confer- 

'We (Hispanics) are most effective work- ences. Now it trains Mexican and US. offi- 

.. - -  
Carolina coasts. 

The announcement follows reports that 
federal law enforcement authorities are 
drawing up plans to send Marines to 
Vieques to help US. Marshals and FBI 
agents remove the protestors, by force if 
necessary. 

During an April 25 briefing, Defense 
Department spokesperson Kenneth Ba- 
con said, "We need to renew exercises 
on Vieques and that necesitates making 
the (bombing) range available." 

LA. COUNTY GRAND 
JURY SYSTEM CALLED 
UNFAIRTO HISPANICS 

By Oswaldo Zavala 
Although Latinos comprise more than 

40% of the population, they have been sys- 
tematically excluded on the Los Angeles 
County Grand Jury, according to astudy by 
a San Diego State University professor. 

Only 17 Hispanics have been nominated 
to the 23-member Grand Jury in the last 
eight years and no Latinos are serving in 
the current 1999-2000 Grand Jury, which 
investigates a wide range of cases includ- 
ing capital murder. 

The study was prepared by professor 
John Weeks to support the legal case of 
Alejandro Jaime Mares, who was indicted 
for two counts of murder during a 1998 
police chase and currently waits in jail. His 

attorneys, Victor and Janet Sherman, are 
seeking dismissal of the indictment based 
on "abuse of the grand jury process." 

"The law says the pool of candidates for 
the july must be representative ofthe popu- 
lation," Weeks told Weekly Report. 

Since 1970, defense attorneys have been 
challenging the grand jury's diversity, but 
they have failed for the most part. 

A Sherman motion to disqualify the entire 
Los Angeles County Superior Court panel 
of judges was denied in a hearing April 25. 
It claimed the judges have an interest in the 
Grand Jury system because they appoint 
its jurors. 

The Sherrnans say they will appeal. 
Hispanic Link Weekly Report 



Following are some Hispanic and allied organizations that have 
developed a variety of programs dealing with social, political and 

weconomical issues in Latin American countries. 
William C. Velasquez lnstitute (technical assistance for advocacy 

groups, electoral observance, education missions) 2914 N. Main 
St., lS'floor, Los Angeles, CA90031. (323) 222-2217 Fax: (323) 222- 
2011 Web site: www.wcvi.org/ 

United Farm Workers (labor organizing) c/o Los Angeles County 
Federation of Labor, 2130 W. 9th St., Los Angeles, CA 90006.) 

(213)381-5611 ext. 17. Fax: (213)382-0772. Website: www.ufw.org/ 
National Association for Bilingual Education (Teaching, technical 

assistance and training) Suite 605,1220 L St. NW. Washington, D.C. 
20005-4018. (202) 898-1829. Fax: (202) 789-2866. E-mail: 
nabe@nabe.org Web site: www.nabe.org/ 

National Council of La Raza (emergency aid relief, educational 
missions for US. Hispanic leaders. international trade lobby) 11 11 
19th St. NW, Suite 1000, Washington, D.C. 20036. (202) 785-1670. 
Web site: www.nclr.org/ 

Labor Council for Latin American Advancement (maquiladora 
and general labororganizing)815 16"St. NW, Suite310, Washington. 

D.C. 20006. (202) 347-4223. Fax (202) 347-5095. E-mail: 
natlclaa@aol.com. Web site: www.lclaa.org/ 

League of United Latin American Citizens (foreign policy 
recommendations, foreign government consulting) 2000 L St. NW, 
Suite 610; Washington, D.C. 20036. (202) 833-6130 Fax (202) 833- 
6135 (202) 833-6130. Web site: www.lulac.org/ 

United States-Mexico Chamber of Commerce (Business 
opportunities and free trade advocacy) 1300 Pennsylvania Ave. NW. 
Suite270, Washington, DC 20004. (202)371-8680ext. 13. Fax: (202) 
371-8686. Web site: www.usmcoc.org 

Tom% Rivera Policy lnstitute (research on connections among 
US. Hispanics and their countries of origin), 1050 North Mills Ave., 
Pitzer College. Scott Hall. Claremont, CA 91711. (909) 621-8897. 
Fax: (909) 621-8898. Web site: www.trpi.org/ 

American Friends Service Committee (maquiladora workers 
organizing and training, monitoring of Immigration and Naturalization 
Service and other law enforcement agencies along the U.S.-Mexico 
border) 6926 Navigation Blvd., Houston, TX 7701 1. (713) 926-2799. 
Fax: (713) 926-2877. 

E-mail: afscilemp@msn.com Web site: www.afsc.org/ 

SCHOLARSHIP DIRECTORY: The 2000 Hispanic Scholarship Foundation, is free. Call (305) 592-7768 or writing The Cuban 
Directory, 200 pages, lists 1.000 ways for studentsof color to finance American National Foundation, P.O. Box 440069, Miami, FL 33144. 
their education. For a copy, send $20 to National Association of Fax: (305) 592-7889. E-mail: canfnet@icanect.net 
Hispanic Publications, 941 National Press Bidg.. Washington, DC ELECTION 2000: "Election 2000 Preview" provides discussion and 
20045 or call Rudy Arredondo at (202) 662-7250. To sponsor a analysis on the role Latinos will play in the upcoming elections. This 
scholarship, contact Andrbs Tobar at the same number. 12-page booklet was prepared by the National Association of Latino 

4 A B O U T  ELIAN: 'Fighting for Freedom: Facts. Findings and Elected and Appointed Officials. Send $5 check to NALEO Education 
Opinions on the EliAn Gonzalez Case" offers a chronology of the Fund, Attn: Elena Jimenez, 5800 S. Eastern Ave.. Suite 365. Los 
c&e and various opinionspublished in national newspapers. The Angeies, CA90040. (323)720-1932. Fax: (323) 720-9519. wed site: 
10-page booklet, prepare0 by the Cut 

There is no charge for listmgs. Address items to 
Calendar Editor, H;spenic Link Weekly Report. 1420 
NSt. NW, Washington, LAC. 20005. (2021 234.0280; 

ANTHOLOGY 
Los Angeles, April 29 - May 21 
The ChicanoILatino comedy trio returns 
home to Los Angeles Theatre Center to 
celebrate 15 years of revolutionary com- 
edy with "Culture Clash Anthology: A 15- 
Year Retrospective." 
Information: (323) 912-0100 
CUBANAMERICAN CONFERENCE 
Washington., D.C. April 30 -May 2 
The Cuban American National Council hosts its 
10th annual conference. 
Information: (305) 642-3484 
"P. :' ' ,',:%QNllNG.;.SOON, . - :: : ,.., - .. :.. .. .. ,. .. . .. . .. . .. . . 

TELECOMMUNICATIONS 
Washington, D.C. May 4 
'he Hispanic Educational Telecommunications 

and Universities hosts a luncheon and panel 
session. 
Information: (703) 931-1913 

4 

Ian American National www.naleo.org 1 HACRSYMPOSIUM MEXICOELECTION CONFERENCE 
Washington, D.C. May 4 
The Hispanic Office on Latin America hosts a 
conference on the Mexico election. 
Information: (202) 797-2171 
HEALTH CONFERENCE 
Portland, Ore.. May 4 - 7 
The National Association of Community Health 
Cneten holds its 23rd annual farmworkers health 
conference. 
Information: (202) 659-8008 
UNINLUNCHEON 
San Diego. May 5 
The Chicano Federation of San Diego County. 
hosts its annual Unity luncheon. 
Information: (619) 236-1228 
TARDEADAOPERAAUCTION 
Los Angeles, May 6 
Hispanics for L.A. Opera hosts its 5th annual 
tardeada auction, will include dinner, mariachis, 
dancing, a drawing and much more. 
Information: (323) 723-3654 
CHCl GOLF TOURNAMENT 
Washington, D.C. May 8 
The Congressional Hispaniccaucus Institute hosts 
its 5th annual Fiesta de Golf. The event supports 
CHClprograms. 
Information: (202) 543-1771 

May 1.20W 

San Jose, Calif.. May 9 - 11 
The Hispanic Association on Corporate Respon. 
sibillty hosts It 8th annual symposium. 
Information: (202) 835-9672 
SERCONFERENCE 
San Antonio. May 10 - 12 
SER hosts its 35th annual conference. 
Information: (972) 541- 0616 Ext. 312 
MALDEF 
Washington, D.C. May 16 
The Mexican American Legal Defenseand Educa- 
tional Fund hosts its annual fundraiser. 
information: (202) 293-2828 
UNIVlSlON LUNCHEON 
New York City. May 17 
Univision host a luncheon on the Latin market. 
Information: (212) 687-8080 
LATlNONLlNE CONFERENCE 
Coral Gables, Fla., May 17 - 19 
LATlNONLlNE hosts a conference, on learning to 
utilize the Internet to reach Hispanic markets. 
Information: (888) 365-2507 
RACERULESCONFERENCE 
Washington, D.C. May 19 -20 
American University hosts a Race Rules wnfer- 
ence. 
Information: (540) 857-3088 

Hispanic Link Weekly Repo 
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U.S. Hispanic Role Building in Hemispheric Affairs 
Following are excerpts from remarks b y  U.S. Secre- annualleadership awards banquet stagedat the Orga- 

tary of State Madeleine Albright and Frank Gdmez, nization of American State's Hall o f  the Americas in 
founder and chairman o f  the Hispanic Coalition on Washington, D. C. G6mezpresentedAmbassadorAlbright 
International Relations, made to diplomats and His- with the organization's 2000 lnternational Leadership 
panic leaders on April 26. They spoke at the HCIR's 4th Award. (Commentseditedby Camilo Smith-Montealegre.) 

REMARKS BY MADELEINE ALBRlGHT 
I hope tonight we can all agree on two things. 
First, Inter-American affairs belong to the top tier of US. foreign 

policy priorities. And second, Hispanic-Americans belong in the 
top tier of policymakers setting those priorities. 

As Secretary of State, I have been privileged to work with former 
Ambassador Bill Richardson. Acting Assistant Secretary Peter 

Romero, Ambassador Luis Lauredo. Deputy 
Assistant Secretary Lula Rodriguez, and 
many other senior officials of Hispanic 
heritage. 

But I cannot tell you I am satisfied with the 
degree of representation, because I am not. 

At the State Department, we are in the midst 
of an aggressive recruitment and outreach 
campaign that is moving us in the right 
direction. The right number of new foreign 

ALBRlGHT sewice officers and specialists with a 
Hispanic background is up sharply from prior years. But we still 
have far to go. 

I 
Last year, when I presented my annual "state of the world" 

testimony on Capitol Hill. I did not begin with Europe and Asia, as 
it is customary for Secretaries of State to do. 

I began, instead, with the Americas. Because I believe the future 
security, prosperity and freedom of the United States depends on 
our partnerships in this hemisphere. 

We have been encouraged, therefore, that especially during the 
past decade, democracy has been on the march throughout the 
region. The last successful military coup in Latin America took 
place two dozen years ago. Every American government except for 
Cuba's was elected by its people. 

At the same time, many countries have worked hard to 
privatize state-owned enterprises, reform their regulatory 
systems, and modernize their economies. Almost across the 
region, tariffs are down; investments are up: dictators are out: 
and democrats are in. 

international relations is comprised of doers. And in all that 
you do. i hope you will accept and count upon me as an ally. 

Persons of Hispanic heritage deserve their rightful place at the 
table of those making U.S.policy. And our partnerships with our 
fellow American nations will do much to determine the future of the 

So I say to you, keep pressing us to do more... United States. 

w .  REMARKS BY FRANK GOMEZ 
Madame Secretary, we in HCiR are fond of quoting Thomas 

Jefferson's letter to his nephew Peter Carr, on August 10, 
1787. He said: 

"Bestow great attention on the Spanish language and 
endeavor to acquire an accurate knowledge of it. Our 
future connection with Spain and Spanish America will 
render that language a valuable acquisition." 

Two years ago, upon receiving our international Leadership 
Award, Bill Richardson stated that by the year 2005 the United 
States will have more trade with Latin America than Europe 
and Jaoan combined. 

Key Hispanic organizations strongly sup- 
ported the North American Free Trade 
Agreement. They support its extension to 
other countries. And most support fast- 
track negotiating authority and the pro- 
posed Free Trade Area of the Americas. 

After Hurricane Mitch, the League of 
United Latin American Citizens dispatched 
some 80 bilingual medical professionals 
to Honduras. 

GOMU Following Hurricane Georges, Latinos in 
New York and other areas mobilized to send hundreds of 
thousands of dollars in aid. 

These actions portend an increasing, welcome role for 
Hispanic Americans in the affairs of hemisphere and in the 
international arena in general. 

$yrr Hispanic Americans have demonstrated skills and interests 
that can contribllte in significant measure to the advancement 
of our global foreign policy objectives. But we seek a 
sustained, enduring partnership. 

We stand ready to assist. More specifically, and to strengthen 
our role, we would welcome. 

Use of the Department's outreach capability to highlight 
Hispanic officers as role models to encourage recruitment; 

w Use of current and retired Hispanic officers to intensify 
recruitment of Hispanic Americans; 

Naming of more Hispanics to review and promotion panels; 
Naming of more Hispanics to overseas inspection teams; 

w Naming of more Hispanics to commissions; 
w Naming of Hispanics to election observer teams and to 

delegations for presidential inaugurations; 
Inviting Hispanics to meet with visiting foreign leaders; 
Encouraging the Democratic and Republican institutes for 

international affairs to add Hispanics to their boards; and 
w Efforts by other foreign affairs agencies to surpass your 

record in Hispanic appointments. 
Madame Secretary, in such a partnership, we recognize our 

responsibility to give. We have conducted programs throughout 
the country to inform Hispanics about foreign policy issues and 
encourage their involvement in such programs as the Partners 
of the Americas. 

This, we believe, helps to create a "constituency" for our 
foreign affairs community. 

The term "appropriate technology" means that technology must 
fit the level of development of the receiver. In business, an 
opportunity abroad may be too small for a multi-billion-dollar 
corporation; but it might be just right for a Hispanic-owned firm - 
what we might call "appropriate investment." 

Were such investments to accelerate, benefits would accrue 
to all. The Hispanic-American private sector has the expertise, 
the technology and the capital to assist in countless ways. 

We seek a seat at the table of opportunity. 

Hispanic Link Weekly Report Ma) 
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Making The News This Week 
Broadcast journalist Geraldo Rivera says he is seri0us.y 

Bush Promises to Place 

considering running for mayor of New York City next year as an 
& independent with a "totally self-financed" campaign. Among his 

many qualifications, he cites his 'gene pool - I'm Puerto Rican 
and Jewish." ... Washington, D.C.-activist Jane Garcia, who 
together with her husband, former Congressman Robert Garcia, 
has managed the consulting firm of Robert Garcia &Associates, 
assumes the presidency of the U.S. Hispanic Chamber of 
Commerce Foundation ... The Silver Dollar bar in East Los 
Angeles, where an L.A. County deputy sheriff killed KMEX-TV 
news director Ruben Salazar on Aug. 29, 1970, with an armor- 

Latino on the Supreme 
Court - Or Does He? 

By Cynthia L. Omsco 
If elected president, Texas Gov. George 

W. Bush wili name a Latino to the US. 
Supreme Court. 

Or will he? 
TwoBush campaign representativesvoiced 

vastly different responses on the matter last 

piercing tear gas missile while Salazar was covering a Chicano 
protest rally against the Vietnam War, is reopened as an urban 
theater, with a memorial show commemorating the shooting .... A 
federal court panel in Pasadena, Calif.. rules that Geovanni 
Hernhdez-Montiel, a gay young Mexican cross-dresser, is 
entitled to asylum in the United States based on persecution he 
endured at the hands of Mexican police because of his 
homosexuaity ... Texas District Judge Lisa Millard 1s recused by 
court officials from a child custody case in which she ordered 
Natalla Gonzslez to speak English to her 6-year-old daughter ... 

week. ~epresent in~ the campaign at an 
election issues forum 

-d hosted Aug. 28 by the 
Hispanic National Bar 
Association at the 
National Press Build- 
ing, Josh Fuentes- 
Agostini said, "George 
W. Bush has told me 
personally - not 
through the campaign 

BUSH -that he will name the 
first Hispanic justice of the Supreme Court 
of the United States of America. And you can 
take that to the bank." 

Questioned by Weekly Report about 
Fuentes-Agostini's statement, campaign 
spokesman Ray Sullivan replied that Bush 
has not indicated whom he wili appoint or 
discussed potential judges' backgrounds. 

"Governor Bush has said he will appoint 
well-qualified judges to the United States 
Supreme Court who will strictly interpret 
our laws and the Constitution and not leg- 
islate from the bench," Sullivan said. 

Recontacted, Fuentes-Agostini, repeated 
his initial claim. 

Other panelists included Ana Gamonal, 
director of Hispanic affairs for the Repub- 
lican National Committee; Nelson Dlaz, 
chair of the Democratic National 
Committee's Hispanic Caucus; and Janet 
Murguia, deputy 'campaign manager for 
Gore 2000. They discussed the positions 
Bush and Al Gore have taken on issues 

(continued on page 2) 

HISPANIC HERITAGE CELEBRATIONS 
FOLLOW MIGRATIONS ACROSS U.S. 

By Cynthia L. Orosco 
Cultural celebrations, national conven- 

tions and other events hosted by commu- 
nity groups, Latino organizations and main- 
line corporate and government entities are 
scheduled across the country during the 
mlllennlal ceiebration of Hispanic Heritage 
Month. Sept. 15 - Oct. 15. 

Events hiahliahtina the contributions and 
influence of Latinos in 
the United States can 
be found in places like 

1 New York. Chicago, 
San Antonio. Los An- ' geles and Washing- 
ton, D.C. 

Butin newandgrow- 
ing communities be- 
yond those metropoli- 
tan centers - where 

new communities are exploding because 
of job opportunities, immigration and mi- 
gration-commemorations and fiestasalso 
abound. 

The Midwestern stateof Michigan, whose 
residents elected two Latinos to the state 
House of Representatives in 1998, has 
become home to more than 75,000 new 

Latino residents during the 1990s. 
When Democraticstate Rep. Belda Gana 

of Detroit entered the legislature, she and 
Republican State Rep. VaideGarcla joined 
forces to draw statewide attention to the 
growing Latino community and celebrate 
its contributions. 

"I saw how the state's black caucus cel- 
ebrated African-American History Month 
with a celebration at the State Capitol, and 
I wanted to do the same," says Gana. 'I 
talked to Valde and other community lead- 
ers and we created the Hispanic Heritage 
Month awards event." The ceremony, now 
in its second year, honors Latino contribu- 
tions in business, art?, education and com- 
munity activities. 

The state will kick off a month of statewide 
events with its annual ceiebration ofthe Grito 
deDolores-when Fr. Manuel Hidalgoclaimed 
Mexico's freedom from Spain - at midnight 
on Sept. 15. 

The Arlington, Va.-based Newseum, an 
interactive museum of news created by 
The Freedom Forum, is also hoping to 
increase awareness of Latino contribu- 
tions - in the media. 

(continued on page I f )  

'ONE FLORIDA' BOOSTS LATINO ENROLLMENT 
By Cynthia L. Orosco cans. Of the 3.202 first-year students, 

A plan to increase enrollment of students 1,234 were students of color. 
of color at Florida's 10 state universities is Critics of the plan say it is too early to tell 
proving successful. Figures released Aug. if the trend will continue. Some others say 
29 show it up by 12%. "One Florida" is an affirmative action pro- 

The "One Florida" plan created by Gov. gram -- something Bush set out to do 
Jeb Bush grants admission to the top 20% away with --that has a new name. 
of the graduating senior class from each The number of Latino students at two 
state high school to any of Florida's 10 of the state's leading schools -- the 
state-run unlvers~ties. University of Florida and Florida State 

According tostate university systemsta- University -- rose by 19% and 24%. The 
tistics,38.5%ofthisyear'sincomingfresh- two universities enrolled 577 more 
man class were Latinos, African Ameri- Latino and African-American students 
cans, Asian Americans and Native Ameri- than they did last year. 



STATES RANKED BY HISPANIC POPULATION -- AS OF JULY I, 1999 
Estimated 4/1/90 . Estimated 4/1/90 
Hispanic Population Hispanic Population 
Population, Estimates Percent Population, Estimates Percent 

Rank - State 7/1/99 Base Change Rank - State 7/1/99 Base Change 
27 Louisiana 119,496 93,067 28.4 
28 Hawaii 95,456 81,396 17.3 
29 Idaho 93,028 52,927 75.8 
30 Minnesota 92,589 53.888 71.8 

7 New Jersey 1,027,277 747.737 37.4 
8 New Mexico 708,407 579,227 22.3 
9 Colorado 603.582 424.309 42.3 
10 Massachusetts 390.947 287,561 36.0 

38 Alabama 45,349 24,629 84.1 
39 District of Columbia 38,453 32.713 17.5 

18 Oregon 212.870 112.708 88.9 
1'9 Maryland 199.156 125,093 59.2 
20 Ohio 184,902 139.695 32.4 

48 Maine 9.178 6,829 34.4 
49 South Dakota 8.980 5,252 71.0 
50 North Dakota 7,269 4,665 55.8 
51 Vermont 5.128 3.661 40.1 
Source: Census Bureau 

Census Reveals Hispan 
By Cynthia L. Orosco 

The Latino population more than doubled 
r in six states during the 1990s, according to 

Census Bureau figures released Aug. 30. 
In 20 others states, it increased by at least 
50%. 

Two states-California and Texas-added 
well beyond a million new Latino residents 
each. 

The iarqest percentage gain occurred in 

c Population Doubled in 

last year. Most of this growth was due to job 

Six States During '90s 
from July I, 1990 to July I, 1999 show the 
total numberof Latinos in the United States 
grew 38.8% to 31.3 million. 

This does not include nearly 4 million 
US. citizens living on the island of Puerto 
Rico. 

The new census data shows California's 
white community dropping from 57% of the 
state's population to 49.8% -from 17 million 
residents to 16.5 million. The state also saw - .  

Arkansas, where the popilation grew by openings at poultry $ants. increasesin theAfricanAmerican. Asianand 
170.3% -from 19,876 in 1990 to 53,729 Census estimates of population growth 

DEMOCRATS ON HIGH COURT: 'CHECK OUR RECORD' 
(continued from page I) health care - and judicial and other presi- 
critical to the Latino community, including dential appointments. 
immigration, NAfTA, education, labor. Asked if Gore would appoint a Latino 

Judge: 'Let Boriqua Vote' 
By Patricia Guadalupe 

US. District Court Judge Jaime Pieras 
ruled Aug. 29 that Puerto Ricans residing 
on the island have a constitutional right to 
vote in US. presidential elections. 

'As US. citizens, they have a rightto vote 
and they have a right to ensure that the 
US. Congress count those votes," Pieras 
said. The ruling is the result of a lawsuit 
filed by San Juan lawyer Gregorio igartba, 
who contended that island residents were 
being treated unfairly by not being allowed 
to vote in presidential elections. 

A US. Justice Department spokesper- 
son said the agency is studying the ruling. 
adding it will most likely not apply to this 
years elections, if at all. 

Supreme Court justice, di& responded. 
"Our record speaks for itself. There is no 
question in my mind that one of the next 
four appointments will probably be a 
Latino, if not more than one Latino. There 
is an effort and a commitment to bring a 
Latino or a Latina to that court." 

Earlier that morning, representatives of 
the HNBA, National Council of La Ram, the 
Mexican AmericanLegal Defenseand Edu- 
cational Fund, the United States Hispanic 
Chamber of Commerce, the National Alli- 
ance for Hispanic Health and the AFL-CIO 
posed questions based on the issues for 
each of the campaigns to address. 

Representatives ofthe Reform and Green 
parties were also invited to the forum but 
did not attend. 

Native American communities. 

This Week in Latino History 
AmericoParedes, Mexican-American 

folklorist, teacher, writer and poet, was 
bomSept.3.1915, in Brownsviile,Texas. 
He is considered a premier 20'century 
scholar for his studies of corridos, ma- 
chismo, folk medicine and stereotypes 
of Mexicans living along the border. 

Raquel(Tejada) Welch, renowned ac- 
tress, writerandproducer,was bornsept. 
5, W40. Of Bolivian ancestty, she is a 
veteran of bothstage and screen and has 
received a Golden Globe for her work. 

Dolores Prida, considered an impor- 
tant dramatist of contemporary Latin 
American theater, was born Sept. 5, 
1943. The work of this Cuba-born play- 
wright, actress, director, novelist, jour- 
nalist and poet is sometimes referred 
to as theater of protest because she 
deals with social justice, women's and 
Latino issues. 

2 Sept. 4.2000 Hispanic Link .Wee!Uy Report 



Patricia Duarte 

Cuban Americans as Public 
Ever since the 1960s, it's been hammered into the national 

consciousness that racial and ethnic slurs are a Big No-No. That 
to indulge openly in them denotes backwardness, ignorance and 
a lack of comoassion and understanding for vour fellow Person. 

But somehdw, the caveat has exclud2 cubans. 
Somehow, it's OK to dump on us. 
So please understand that we do get fed up with it. And please 

excuse us if every now and then, we choose to strike back. 
This is one of those moments. 
Hispanic Link News Service just carried a diatribe by Julio Mok+n. 

executive director of the Los Angeles-based 
California Chicano News Media Association, 
in which he poses the question, "What is it 
with Cuban women in L.A.?" 

While the question offers some food for 
thought, it also suggests that all Cuban 
women in Los Angeles are suffering from 
some sort of coll~ctive, post-tropical PMS. 

As a Cuban woman living in New York. I 
would like to resoond. .-- . . 

DUARTE In his piece, Moran chastises Hollywood 
television producer Neiy Galan and Los Angeles Times staff 
writer Alisa ValdBs-Rodriguez, both Cubans, for publicly offering 
their extraordinary takes on ethnic awareness. 

Galan relates in an interview with The Miami Herald that she 
does not consider herself Latina and that Latinos in Los Angeles 
suffer from an inferiority complex and totally despise Cubans. 

ValdBs-Rodriguez writes that she does not identify with the 
term "Latino" or "Hispanic" because "people believe it means 
cinnamon brown with a Spanish surname." 

Then Morhn goes on to explain just why other US. Latinos do 
not like Cubans. 

THERE'S NO NEED TO PUT UP WITH OTHERS 
He says that we're "divisive," "elitist" and that we "cling to our 

Caucasoid racial description." He could have added that we 
grow no hairs on our tongues - that we speak "sin pelos en la 
lengua," Spanish for being brutally frank. 

Although Galan's and VaidBs-Rodriguez's candor is admit- 
tedly hard to stomach and oh-so-politically incorrect, I believe I 
know where it comes from. 

Let me try to explain. 
First of all, understand that most Cubans in the United States 

haven't yet learned how to make the right political noises, 
because they just haven't had to do it: 

A. They've been culturally isolated down in South Florida for a 
long time. 

B. They dominate that place, and Cubans elsewhere view this 
as irrefutable proof of genetic superiority. 

Targets -- Enough is Enough 
C. They've succeeded on their own so they don't see the need 

to put up with anyone else. 
This is the kind of mentality that fueled Galan's and ValdBs- 

Rodriguez's comments. But there's lots more. Since Morh's query 
- What is it with Cuban women ... ? - carries intimations of Pre- 
Menstrual Syndrome, we can phrase it ail in terms of syndromes. 

First, there's the Invisible Cuban Syndrome (which happens 
mostly outside of Miami). it involves walking into Latino places 
and being met with you-don't-belong-here stares. Speaking 
Spanish won't remedy the situation, because then someone will 
blurt out some variation of "Funny, you don't look Latina." Sorry, I 
left my maracas at home. 

What is a Latino supposed to "look" like, anyway? 
Most Cubans, who are very well grounded in their own culture, 

take offense at having their Latino identity questioned in such a 
clumsy manner. 

'CRAZY CUBANS,' 'RICH CUBANS,' ETC., ETC. 
Then there's the Battered Cuban Syndrome. Whenever a 

Cuban-American issue becomes national news, grab your 
shotguns: It's open season on Cubans. The recent EliAn 
Gonzalez Imbroglio was a perfect example. Day after day, i 
witnessed columnists, news commentators, talk show guests 
and. community "leaders" deriding "Crazy Cubans," "Rich, right- 
wing Cubans." "Extremist Cubans." "Obsessed Cubans," 
"Navel-gazing Cubans", etc., etc.. etc.. etc. 

Enough is enough, already. 
Just what would happen if anyone dared speak about 'Crazy 

Blacks," "Extremist Jews." "Obs,essed Puerto Ricans" or "Navel- 
gazing Mexicans" in the US. med~a? 

What shocked me the most is that many of these comments 
came from other Latinos and persons of color, who should know 
better. I've never seen any other U.S. ethnic group so openly 
showered with such undiluted vitriol. 

Worse, these anti-Cuban comments were often 'balanced" by 
others that made Fidel Castro look like Martha Stewart. 

There are volumes of examples of anti-Cuban-American 
rhetoric carried unchallenged in the U.S. press. They feed 
behaviors such as Miami witnessed recently when dozens of 
members of the non-Cuban community took to hurling bananas 
at City Hall astheir commentaly on the Cuban mayor's politics. 

What would happen if Washington, D.C.. whites started 
throwing watermelons at the feet of Anthony Williams, their 
African-American mayor? Or if New York City voters threw p iua  at 
Mayor Rudy Giuliani? Or if the white population in El Paso. Texas, 
threw tacos at Mayor Carlos Ramirez? 

All hell would break loose, that's what. 
(Patricia Duarfe is a freelance editor living in New York. She 

may be reached at Latinedit@aol.com) 

1 By Patricia Guadalupe cine to Cuba through relief agencies and firm Peter Hart &Associates. I 
CANF Targets Legislators 

The conservative Cuban American 
National Foundation will spend what it 
says will be 'tens of thousands of 
dollars" during this election cycle to 
campaign against members of Con- 
gress the folindation contends are 
"personally aiding" Cuban leader Fidei 
Castro by supporting legislation to lift the 

other third parties, but opposes direct 
sales to the Cuban government. 

'When you give Havana food, we know 
for a fact that Cuba does not distribute it," 
said CANF executive director Joe Garcia. 

Bush Attracts Latino Voters 
GOP presidential nominee George W. 

Bush could receive a higher percentage of 
Hispanic votes than any other Republican 

"Right now we have him at 41% and its 
growing." said CEO Peter Hart during an 
Aug. 27 interview with C-SPAN. 

"It would be historic if it continues. That 
speaks well of the campaign's efforts to 
reach out to the Hispanic community and 
of Bush's good relations with Hispanics." 

in 1984. Ronald Reagan earned the GOP's 
previous highest percentage - 38%. 
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GRAMMY GROANS: The nat:on's largest inoependent Spanish- 

NO BUNDLE: Beginning Sept. 4, The Los 
Angeles Times and La Opinibn no longer 
will bundle the two papers together and 
sell them at La OpinMn news racks and 

iy j  yetail outlets. Instead they will focus on 
mcreasing home delivery of both papers. 

The two dailies agreed to bundle the 
papers last year as part of a year-long 
marketing and distribution promotion 
which focused on home delivery. 

REGIONALCONFERENCES: The National 
Association of Hispanic Journalists will 
hold two regional conferences this fall, in 
Boston on Sept. 23. and in Chicago Oct. 
13-14. NAHJ's Region 2 (New York-New 

academy's Man of tne Year at a dinner prior to the awards. 
Nominations ana the special award were announced this 

summer at Estefan's restaurant ;n Miami. 
Fonovisa has Dreviouslv critkized the national academv for the 

language record label is asking its artists to boycott this month's 
maugural Latin Grammy awards ceremony. 

Los Angeies-based Fonovisa is Criticizing the event, to be held 
SePt. 13 at the city's Staples Center, because of an alleged 
exclusion of its Mexican artists. 

In an interview with La Opinibn, the label's general manager Gilbert 
Moreno complained over the fact that 0niyfive of its signed artists are 
among 200 nominees in 40 Latin Grarnmy categories. 

Specifically, Moreno argued that the ceremony is biased in favor of 
rival Sony and its star Latin producer, Emilio Estefan. The awards 
are given by the National Academy of Recording Arts and 
Sciences and its new division, the Latin Academy of Recording 
Arts and Sciences. 

'This is a party between Emilio Estefan and SOny," Moreno told 
the Spanish-language newspaper. "This is an Estefan event, and 
we don't want to take our artists to a show like that." 

Ail of Fonovisa's artists are nominated in the Mexican regional 
field; while Sony fielded nominees in all the major award 
categories, including muitipienominees for the top awards. 

And Estefan, "the top nominee, with six nods for producing and 
composing for various Sony artists," will be honored as the 

solutions" at Boston University's school of 
Communications. It will feature workshops 
on increasing the number of Latino 
journalism students and sports reporters, 
and strategies for more inclusive coverage. 

Registration ~ is $15. For details, call 
Yolanda Aivarado at (860) 645-8869. 

NAHJ's Region 6 (Midwest) will hold a 
two-day conference at the Tribune Towers 
in downtown Chicago. It will feature 
workshops for journalism students, mid- 
career journalists and journalists working 
for Spanish-language media. 

The Pew Centerforcivic Journalism will 
conduct a seminar on diversifying news 
sources. For more information. e-mail 

, ~~~ - 
exclusion of its &sts at tke Grammy Awards, in spite of the fact 
that works by artists such as Marco Antonio Solis and Los Tigres 
&/Node are among the highest-seliing Latino recordings in the 
country. Mexican regional sales make up about 60% of the U.S. 
Latin music market. 

The academy maintains that nominations reward excellence 
and are not determined by sales. Nominees and award 
recipients are determined by membership voting, which includes 
artists and other recording professionals. 

In other recording news: 
Singer-songwriter Jon Secada, on a Latin American promo- 

tional tour for his latest album, The Be&r Part of M ~ ,  toid 
journalists in Mexico he authored two songs ionthe upcoming 
album by Ricky Martin. Secada composed Bella, a single on 
Martin's self-titled English-language debut album from 1999. 

Martin's album, due in October, will have its first single released 
Sept.22. The album is still untitled, but the single by composer 
Robi Rosa is. There are English- and Spanish-language 
versions of She Bangs and a video filmed in the Bahamas. 
--By Antonio Mejias-Rentas, of Los Angeles, who covers the 

entertainment world for various national publications. 

On Sept. 17, i h e  Newseum wiil feature 
"Latinos and the Media," which will 
examine coverage of the Latino commu- 
nity and the effect technology will have on 
future coverage. The 'program's guests 
include Dr. NicolAs Kanellos, author of 
Hispanic Periodicals in the United States. 

On Sept. 23, New York Daily News 
columnist Juan GonzAlez wiil discuss his 
book Harvest of Empire: A History of 
Latinos in America. 

On Sept. 30, ABC News' John QuiAones 
will discuss news coverage of Latin 
America. 
--By Joseph Toms, communications direcior, 

National Association of Hisoanic Journalists. 
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NEWSEUM:As Dart 
of Hispanic ~ e r i i a ~ e  
Month, the Newseum 
in Arlington, Va., will 
feature several free 
programs where His- 
panic journalists dis- 
cuss the media's cov- 
erage of issues af- 
fecting the Latino 
community. 

On Sept. 10, Robert 
Garcia, general man- 
ager of CNN Radio. 
wiil talk about the 
network's coverage 
of the presidential 
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Donald l. Wagner 

The year 2000 was full of challenges and great 
outcomes. In the summer, when the Board was 
notified of Norm Brown's desire to retire as President 
&CEO, there was the typical anxious feeling that 
accompanies any transition and the search for a new 
leader. I was impressed by the number of highly 
qualified and distinguished professionals who applied 
to become our new President & CEO. It was most 
gratifying to listen to the stories that conveyed the 
positive regard our applicant pool had developed for 
Partners in the course of their professional careers. I 
am happy to say that our search ended very positively 
with the appointment of Malcolm Butler, who took 

every facet of our organization in order to adapt to the 
constant changes throughout the hemisphere. In 
keeping with this theme, the hoard will undertake a 
review of our Standards of Excellence to assure that we 
have a strong cadre of Partnerships. Likewise, we will 
consider innovative approaches to doing our work, and 
we will look for increased involvement of the Board, 
our Foundation and Partnerships in resource 
development. Another challenge that the Board has 
adopted is a plan to reinstate annual conventions, 
beginning with Orlando in November of 2001. Our 
volunteers are the lifeblood of our organization and 
this annual convention will be one of the forums we . . 

over the reins in early 2001. During the transition, our use to honor and develop our volunteer base. 
staff capably performed the work of Partners and I am honored to serve you and I look forward to a very 
successfully produced applications for new resources. successful 2001! 
Partners everywhere can take pride in the competent 
and professional stafFthat serves us. 

As my chairmanship of the organization begins, I have Donald I. Wagner 
adopted the theme, "New days require new ways!" as a Chair 
focus for my term. We need to be open to examining Partners of the Americas, Inc. Board of Directors 



I hope all of you will find this annual report as exciting 
and impressive an account of Partners' achievements 
over the past year as I do. I came into the Partners' 
presidency only a few months ago, but no one could 
feel more proud of our accomplishments than I do, or 
be more energized than I am by the challenge of 
realizing Partners' full potential. 

I'm not entirely new to Partners. My experience in the 
public, private and non-profit sectors has allowed me 
to see the organization from many angles over the 
years. None of these viewpoints is quite as exciting as 
the one from within, however, and I can tell you with 
full confidence that the foundation that Partners' 
members and supporters have constructed over the 
years, including this past one, is serving as a secure base 
for building into the future. With your support, we 
will continue to strengthen that base and add to the 
impressive Partners' structure that stands upon it. 

Our donors and our Partnerships are key to building 
for that future. Equally important are the principles 
that we all stand for - responsible citizen participation, 
volunteerism, openness and understanding, 
multicultural communication and respect, selfless 
initiative, and the conviction that each one of us can 
make a difference. This is who we are, and it's a set of 
values that we all want to spread through the Americas. 

How well and how effectively we do this is up to you, 
the individual members and supporters of Partners. 
Close to 30,000 citizens of the hemisphere have 
participated in our programs in one way or another in 
just the last decade. Each one of those 30,000 has 
made a tangible difference in the lives of a far larger 
number of people these efforts have reached. The 
magic of Partners is that every new participant or 
supporter can also have that same satisfaction - the 
confidence that their efforts or resources will also make MaLolm Butler 

an immediate, rewarding difference. 

I urge you to continue your support, and I look 
fonvard to working with you all as we move fonvard to 
fulfill this promise. 

Malcolm Butler 
President 81 CEO 

Partners of the Americas 

P.S.: Please remember as you read this report that 
while it provides many vivid examples of our work, 
you're still only seeing the tip of the iceberg. Look 
carefully over every page, and then visit our exciting 
new web site at www.partners.net for a full and 
continually updated picture of what Partners is today. 





Inter American Democracy Network 

The Inter-American Democracy Network entered its 
sixth year in 2000 with an exciting new initiative and a 
restructured governing system. As the first five years of 
the program drew to a close, Partners led the Network 
members in a participatory evaluation that reviewed 
the impact of the programs, the interactions between 
members and the structure of the organization. As a 
result, the Network revised its structure to reflect its 
values as a democratic and representative institution. 
Recognizing the successes of the last five years, the 
United States Agency for International Development 
(USAID) renewed its support for the Network through 
2003. The new initiative has two components: 1) to 
work towards Network sustainability by building its 
capacity and its public role, and 2) to support 
collaborative projects that increase citizen participation 
at the grass roots and build the capacity of member 
organizations. 

Partners of the Americas led the Network as 
administrator and interim Executive Secretary during 
the restructuring period. A coordinating group, elected 
by the general assembly, is now active and collaborates 
with Partners on governance issues. Partners will 
provide leadership and services for the Network's 
strengthening during the three-year period of USAID'S 
second grant and will serve as interim Executive 
Secretary through June 2001. Some Partners chapters 
participate as members of the Network, while others 
collaborate with Network members. 

In the first five years of the program, members received 
training and technical assistance to increase the quality 
and quantity of the citizen education and participation 
activities. Public deliberation is one of the 

methodologies used by the Network, and is now being 
used by 59 local community groups in ten countries to 
increase citizen involvement in local community 
affairs. Educators in those countries learned to 
improve their teaching of democratic principles and 
civics. Some 30 NGOs (Non Governmental 
Organizations) in six countries have successfully used 
the "candidate databank" to provide citizens with 
information on candidates for public office and to hold 
those candidates responsible for communicating with 
voters. NGOs and business leaders in five countries 
are now working together to advocate social 
responsibility and cooperation for community 
development. 

In the past year the Network, in collaboration with 
other civil society groups, led efforts to engage Civil 
Society Organizations (CSOs) in preparations for the 
April 2001 Summit of the Americas, and to ensure 
citizens had a voice in the summit. Public forums were 
held in 18 countries to encourage CSOs to make 
recommendations. The consultation process involved 
almost 900 CSOs from across the Hemisphere and 
resulted in 243 proposals. For example, in Argentina 
over 100 people from 40 organizations attended a one- 
day forum, adding their recommendations to those of 
citizens from other countries. The proposals were 
synthesized and shared with the Ambassadors to the 
Organization of American States (OAS), 
representatives of cooperation agencies and other 
international organizations in August. 

The Network also continued to support small grants to 
Partners chapters during 2000, such as the May 
program that brought representatives from the three 
Colombia chapters to the "Fifth Annual Third Sector 
Encounter" in Cartagena, Colombia. 

Women's Legal Rights and Political 
Participation 

Organizations throughout the hemisphere are working 
to increase women's access to legal rights and political 
participation. With support from the Women in 
Development ofice of USAID, Partners has 
strengthened the capacity of women leaders in Peni, 
Bolivia and Haiti. Workshop participants gained 
hands-on experience in key skills for promoting 
women's political and legal rights, and learned how to 
form coalitions, develop an advocacy and media 
strategy, approach policymakers and evaluate results. 

Lessons learned have since found many applications 
throughout the three target countries. Participants 
used their experiences to teach others about political 
participation techniques and rights. For example, the 
group from Haiti worked with 80 young women, ages 
15-24, to educate them about their sexual and political 
rights. The young women reported that they planned 
to pass on their newly discovered skills and concepts to 
friends and family. 

In Bolivia, Partners volunteers trained 120 women in 
human rights, women's political participation and 
leadership. The women included union leaders, 
community activists and students, who still struggle to 
gain recognition among their colleagues. Equipped 
with new leadership skills and a knowledge of their 
rights, these women are ready to participate fully and 
equally in their communities. 





Education and Culture Program 

The Education and Culture program has the goal of 
improving understanding and cooperation among 
peoples in the Americas through citizen exchange and 
community-based projects. Partners has been 
fortunate to have this program funded by a grant from 
the US.  Department of State. This has enabled us to 
fund travelers between Partnerships and to manage a 
supporting program of small grants. 

Educators from South to North 

In 2000, a number of Partners volunteer professionals 
traveled to the United States from Latin America to 
share their educational experiences and knowledge. 
Almerinda Mahmoud from Brasilia came to the 
District of Columbia to observe and learn about the 
"Character Counts!" program in the D.C. area, while 
Lucia Helena Ramos from Pernambuco, Brazil, visited 
Georgia to demonstrate and see dance as art and music 
as a medium of cultural exchange. Graciela Cohen 
traveled from Patagonia, Argentina, to Montana to 
learn and discuss special education methodology 

Taking Culture from the North to the South 

An interesting dimension to this program's two-way 
travel is the opportunity for artists from the US. to 
present cultural programs in the southern hemisphere. 
Doris Sage from Syracuse, New York, had a highly 
successful trip to Trinidad, West Indies, during which 
she enthralled students, teachers, and administrators 
with her skill at presenting folklore stories from upper 
New York state. She held workshops with teachers to 
explain her methods in storytelling as an educational 
tool. In the process she acquired stories from Trinidad 
to convey to students in New York. 

Tom Morrissey from Rhode Island presented an 
exhibition of photography to Sergipe, Brazil, audiences 
that showed insights into a wide variety of peoples and 
activities in the US.  

David Crabbs, a guitar player from Iowa, performed at 
several sites in MCtida, MCxico, and met with other 
guitarists to learn and teach techniques. 

Character Counts in the Americas 

In its educational activities, Partners has included 
materials and training from the successful "Character 
Counts!" (CC!) program. Several Brazilian and US.  
Partnerships combined efforts to promote school and 
community character education. In 1999 and early 
2000 Partners' volunteers from six Brazilian chapters 
continued translating several "Character Counts!" 
educational materials developed under the auspices of 
the Josephson Institute of Ethics and the Character 
Coalition. The materials are used in US.  
communities, school systems, 4H Clubs, and Boy and 
Gid Scouts. This year Brazilian chapters organized and 
hosted "Character Counts!" workshops in Porto Alegre, 
Brasilia and Niteroi. The workshops were jointly led 
by Dr. Kathleen Lodl of the University of Nebraska 4H 
ExtensionlCharacter Counts! trainer and Dennis Shaw, 
Partners' Character Education advisor. In the six 
workshops more than 235 Brazilian public and private 
school directors, teachers, supervisors, and youth 
foundation leaders exchanged ideas on the use of the 
six CC! "pillars of a good citizen"- trustworthiness, 
respect, responsibility, fairness, caring and citizenship. 

Following the workshops, 95% of the participants said 
they had already implemented aspects of the CC! 
methodology in their institution's program or 

administration. The Brasilia Partners, led by Partner 
Vice President Gilvaci Pinho, organized a number of 
follow-up activities, including a "Justice and Ethics" 
seminar co-sponsored with the Brazilian Federal 
Ministry of Justice. They also published "Ethics," a 
book containing children's works, and established an 
ethics and citizenship program in the Senai do Gama 
school. Brazilian Partners' educators Simone Britto 
from Niteroi, Silvana Pohl from Santa Catarina, 
Almerinda Mahmoud from Brasilia and others from 
Pernambuco and Piauf visited US.  "National Schools 
of Character," participated in training and observed 
character education programs in schools, 4H Clubs 
and communities. US.  Partners from Nebraska, the 
District of Columbia, Georgia and Indiana traveled 
south to exchange ideas on character education and 
community programs. 

NEXOS 

Partners, in collaboration with the Hispanic Council 
on International Relations, the National Council of La 
Raza and the Hispanic Link Journalism Foundation is 
working to promote the informed participation of 
Latinos in the shaping and formulation of U S .  foreign 
assistance and foreign policy toward the Americas, 
under a grant from USAID. 

NEXOS: Expanding the Latino Voice in US.  Foreign 
Aid to the Americas is a project of media outreach 
targeted at the US.  Latino community to increase 
awareness and promote involvement. NEXOS has 
developed a strategy for expansion of media and public 
education campaigns on international development 
issues in the target states of Illinois, Arizona, Missouri, 
Florida and Texas. 





GROW (Global Reach Out for 
Women) 
Women in the United States have long been advocates 
for constructive U.S. foreign policies. To further 
develop women's advocacy on international issues, 
Partners of the Americas has entered into a creative 
alliance with Women's EDGE (Economic 
Development and Gender Equity), a coalition of 
organizations working to influence foreign policies that 
affect women and girls globally. Funded by the John 
D. & CatherineT. MacArthur Foundation, the Global 
Reach Out for Women (GROW) project has mobilized 
a core group of women leaders to educate and involve 
other women in their communities in the target 
Midwestern states of Michigan, Minnesota, Illinois, 
Indiana and Wisconsin. Launched at a skills-building 
workshop held in Chicago in Match 2000, GROW has 
blossomed with diverse and exciting education and 
advocacy projects in each of these states. As the 23 
original participants bring in more women through 
local coalitions, GROW is reaching into communities 
once thought to be uninterested in international 
affairs. 

After meeting representatives of the Wisconsin- 
Nicaragua chapter at the original GROW workshop, a 
group of nursing professors from Fort Wayne was so 
enthusiastic about the work of Partners that they 
collected over 100 boxes of nurses' uniforms and 
medical supplies to send to Nicaragua. They then 
organized educational events on the Indiana 
UniversitylPurdue University-Fort Wayne campus to 
educate women's studies and nursing students on how 
U S .  policies affect women overseas. They hope to 
conduct a successful advocacy campaign to convince 
their Indiana congressional delegation of the positive 
things well-directed foreign aid can accomplish. 

In 2001, GROW leaders from the five states will 
convene in Washington, D.C., to share success stories 
and meet with congressional representatives. 

Providing Voluntary Family Planning 
Programs in the Hemisphere 

For almost rwo decades, the William and Flora Hewlett 
Foundation has supported Partners' work to expand 
family planning information and services to 
communities in need throughout Latin America and 
the Caribbean. This Family Life Education program 
continues to support activities that provide women, 
their families and their communities, access to 
information and services on maternal and child health 
care, sex education and family planning. 

The Northern and Central Colombia-Florida Partners 
has launched an education initiative in Ibague to 
combat increased adolescent pregnancies in school. In 
order to achieve the goal of reducing the number of 
unplanned pregnancies, the project provided sexual 
education training for 500 youths, ofwhich 60% are 
female, in 10 schools in IbaguC. Both parents and 
teachers received an orientation to the project. 
Educational materials were produced and given to all 
participants. The mayor of Ibaguk, along with the 
directors of 10 local schools, actively supported and 
participated in the project. 

In the semi-urban community of Villa Barrientos, 
Bolivia, there has been a dramatic rise in youth gangs 
and adolescent pregnancy. The majority of community 
members are urban migrants who work in the informal 
economic sector selling in the market, washing clothes, 
or doing odd jobs. Centro Integral Warmi, a unique 
NGO working directly in the community of Villa 

Barrientos, facilitated a project focused on reducing 
sexually risky behavior, which often results in 
unwanted pregnancies, STDs (Sexually Transmitted 
Diseases) and shortions. Youths, parents and teachers 
participated in a series of workshops emphasizing 
family planning and reproductive health. In addition, 
a team of 22 youths learned to he peer trainers in their 
schools on sex education and reproductive health. This 
project has successfully broken the silence on these 
issues, helping young people to be able to talk with 
teachers and parents about sexuality in an open and 
honest way. 

Also with funds from the Hewlett Foundation, 
Partners chapters in Guyana, Haiti, Brazil, and 
Ecuador implemented innovative family planning 
projects to protect the health and well-being of women 
and youth in their communities. 

Teen Pregnancy Prevention in 
Central America 
Successfully confronting the problem of adolescent 
pregnancies requires the effort of broad coalitions of 
community institutions. In Belize, Honduras, and 
Guatemala, Partners' chapters have been at the 
forefront in building such coalitions and creating new 
approaches to common problems. This valuable 
project has been funded by the Summit Foundation. 

The Guatemala-Alabama Partners developed their 
project based on the realization that teachers were not 
equipped to discuss sexuality issues with their students 
and felt helpless when students came to them for 
answers. Working with the Guatemalan Association 
for Sexual Education, Partners volunteers began 
training teachers to talk straightforwardly about these 
subjects. They also began working directly with youth, 



introducing them to the curriculum "How to Plan My 
Life," which encourages responsible sexual attitudes. 
Just last year alone, the Partners project reached over 
1190 youth and 240 educators in 32 schools. This 
project is sure to have an idpact for years to come. 

But the project didn't stop there. In a clear example of 
Partners' work benefiting both North and South, the 
Guatemala-Alabama Partners decided that this 
curriculum could be adapted and used in Alabama 
among Latino youth. Armed with hands-on 
experience in implementing the project in their 
country, Guatemalan volunteers traveled to Alabama to 
help guide the process there. The Alabama project has 
been very successful, with 45 students participating in 
just rwo months. School administrators and teachers 
responded enthusiastically and have expressed interest 
in continuing the project in upcoming school years. 

Sharing success stories like this one has been an 
important aspect of this project. Project coordinators 
and youth from all participating Partnerships gathered 
in August, 2000 in San Pedro Sula, Honduras, to 
discuss their strategies and future plans. The group 
explored important skills such as conflict resolution, 
fundraising and volunteer management. They also 
visited a project site in nearby Choloma, Honduras. 

Reducing Adolescent Pregnancy in 
Mexico and Building Grassroots 
Constituencies in the U.S. 
Since July of 1999, Partners has been implementing an 
initiative funded by the David and Lucile Packard 
Foundation to help reduce youth pregnancies in 
Mexico and build grassroots constituencies in the US. 
to support foreign aid for international family 
planning. In Mexico, Partners is working in 

conjunction with the Mexican Conservation Corps 
(MCC), a grassroots network of youth volunteers 
dedicated to environmentally sustainable community 
development. Rooted in service learning, corps 
members are committed to their own on-going 
education to promote community change and 
development. By integrating family planning and 
adolescent health education into their successful 
environmental education and community service 
program, corps members are becoming a more effective 
cadre of peer educators and counselors capable of 
increasing young adults' abilities to make informed 
decisions about their future. So far, the MCC has 
trained over 200 of its volunteers in gender issues and 
responsible sexual attitudes. Now, local corps are 
taking this message into their communities, educating 
young people without access to accurate information 
about their reproductive health. 

In the United States, Partners has trained volunteers 
from the target states of Oklahoma, Iowa, Arizona, 
New Mexico and Texas in advocacy and education 
techniques on international family planning assistance 
issues. Today, these target states are implementing 
their own public education campaigns geared toward 
raising awareness about the importance of supporting 
foreign aid for voluntary family planning programs. 
Activities target the media, local officials, religious 
leaders, and business groups and are carried out by 
broad community coalitions. 



POMMAR At-risk youth Program 

During its sixth year of USAID funded activities, 
POMMAR worked to consolidate successful 
experiences in protective and direct services in health 
and education in the three Northeastern Brazil target 
cities of Salvador, Recife and Fortaleza, in addition to 
the nation's capital Brasilia. Through partnerships with 
NGOs and strategic alliances with other donors, along 
with networking and mobilization activities, 
substantial progress was made in 2000 toward ensuring 
quality services and replicable models that target at-risk 
children and youth. The strategic plan for 2001 
(enabled by the three-year extension) envisions 
building on these results for growth and continuity 
through the year 2003. 

To maximize impact, the POMMAR strategy 
emphasizes technical assistance, financial support, and 
training to key NGOs that provide direct services to at- 
risk youth. POMMAR also works with selected 
grantees to promote the dissemination of lessons 
learned and the sharing of effective service models with 
other organizations and decision-makers in the field. 
The ultimate goal is to seek replication and enhance 
approaches and methods of serving at-risk youth. 

Based on its 1999 USAID Evaluation, POMMAR 
refined its activities to better address objectives and 
indicators. Program emphasis continued in the key 
areas of Education, Vocational Training, Combating 
Violence and Child-Prostitution, and the Prevention of 
STDstAIDS, as well as starting up a new program 
focus in Preventing and Eradicating Child Labor. 
These efforts incorporated innovative techniques in 
arts-education, peer training and counseling, citizen 
participation and youth empowerment to maximize 
learning and ownership among targeted youth. 

This sixth year led to the following achievements: 

3,558 children and youth (1,301 boys and 2,257 
girls) directly benefited from project activities in 
2000. 
21,210 family members and peers of POMMAR- 
assisted children have indirectly benefited in 2000 
88% of POMMAR-assisted youth are promoted 
to the next grade level compared with regional 
average of 68%. 
34% of assisted youth have secured income- 
generating work afrer completing vocational 
training. 
Less than 1% reported pregnancy rates among the 
1,000 project participants, compared to 18% 
nationwide. 
80 social and street educators were trained, in 
partnership with the State Universiry of Cears, to 
develop more effective practices to increase the 
impact of intervention strategies with at-risk 
children and youth. 
A service network in Salvador reached at-risk 
children and adolescents in 40 communities, 83 
schools and over 100 local institutions. As a result 
of the 261 training events, public schools in 
Salvador incorporated art-education into their 
curricula. In addition, participating NGOs also 
built their capaciry in management and 
administration. 
POMMAR's technical support led to the 
elaboration of a National Plan to Combat Sexual 
Exploitation and Abuse. 
An attractive set of calendars, notebooks and 
postcards was produced and distributed in 
partnership with the national news agency for 
children's rights (ANDI) and a major 
telecommunications company (Intelig). 

Encouraging Product Philanthropy in 
the Hemisphere 

Partners and Gifts in Kind International joined forces 
this year, with funds from the Bill and Melinda Gates 
Foundation, to establish product philanthropy 
programs in five of Partners Latin American chapters. 
The pilot initiative reaches out to Partnerships by 
helping them establish the capacity to manage and 
encourage corporate contributions of products useful 
to the non-profit sector. Through the program, 
corporations that donate products are matched with 
the specific needs of a social service orgmization. For 
example, donations of medical equipment might be 
channeled to an organization working in health care, or 
donations of sofovare and computers can be used to 
establish a training center for youth and adults. 

The five participating chapters-Puebla, Mexico, 
Southwest Colombia, Antioquia, Colombia, S5o Paulo, 
Brazil, and Rio Grande do Sul, Brazil-have developed 
business plans, reached out to the corporate commu- 
nity in their respective areas, and conducted needs 
assessments of local non-profit organizations. Work- 
shops, held in Puebla, Mexico and Washington, D.C., 
allowed representatives from participating chapters to 
come together, learn about how the program operates, 
and share successful methods of dealing with complex 
issues like customs regulations and product distribu- 
tion. 

Safer Communities Through Citizen 
Empowerment 
Partners believes that building local preparedness is the 
most effective way to reduce damage and loss of life 
from natural and manmade disasters. Partners, in 
collaboration with the Cooperarive Housing Founda- 



Coast. The nine communities involved in the project influence municipal governments; and Networkihg and building partnerships with commu- 
will learn to: reach decisions at the local, regional and national nity groups, Partners chapters, local village councils 

define local needs and propose solutions to local levels. and other NGOs will help accelerate the process of 
problems; development of these communities. 



Farmer to Farmer Program 

The United States Agency for International Develop- 
ment (USAID) funds Farmer to Farmer programs 
focusing on eight countries and their Partnerships: 
Haiti-New Jersey, Guyana-Mississippi, Honduras- 
Vermont, Nicaragua-Wisconsin, Ecuador-Idaho and 
Kentucky, El Salvador-Louisiana, Guatemala-Alabama 
and Bolivia-Arkansas, North Carolina and Utah. 
Partners also has Farmer to Farmer activities in a 
number of other countries, including Panam4 
Paraguay, Argentina, Uruguay, Mkxico, Dominican 
Republic and Brazil. 

In the Taulahe area of Siguatepeque, Honduras, small 
sugar cane producers make a cane product called 
rapadura - a hard brown sugar that is sold in the local 
market. The producers boil the juice from sugar cane 
in pans using old tires as fuel. The burning of tires 
causes environmental pollution and health hazards to 
those who tend the fires. Contaminants from this 
process get into the rapadura and are passed on to the 
consumer. Farmer to Farmer has been helping the 
producers improve their process and reduce the 
contaminants using techniques similar to those used by 
Vermont maple sugar makers. 

The method involves simple flue pan technology that 
reduces fuel consumption, reduces boiling time and 
improves quality. It eliminates the need to use tire as 
fuel, which improves the quality of the brown sugar in 
an environmentally sustainable way. Farmer to Farmer 
is working with sugar makers in the Cooperariva 
Agropecuaria de Productores de Cafia Limitada 
(CAPROCATAL) in Taulabe, Honduras, to help them 
start constructing flue pans in order to eliminate tire 
burning. 

In Bolivia, local economic conditions, combined with 
the lack of certain materials, have led to an innovative 
approach to beekeeping in the Cochahamba area. 
Bolivian beekeepers frequently use hives built by local 
carpenters. Efforts have been made by beekeepers to 
overcome lack of materials, but Farmer to Farmer 
volunteers found that there were often significant 
shortcomings. For example, the spacing between the 
frames in a hive is very important. The frames-to 
which bees attach the comb inside the hive-must he 
uniformly spaced to prevent the bees from fusing them 
together, and to permit the exchange of frames between 
one hive and another. Through training on the 
importance of simply spacing the frames correctly, 
beekeepers are able to improve their production. 

The Fonhocune cooperative in Haiti is making a 
difference on a local and regional level. With assistance 
from Farmer to Farmer volunteers, they have been able 
to cultivate pigeon pea, a staple in Haitian diets. 
Normally, pigeon pea is gathered in the countryside 
with little formal cultivation. This technology has 
spread to other communities and in the past year alone 
the cooperative has seen a 40% increase in production. 
Fonhocune is now in the process of industrializing its 
crop by developing pigeon pea flour, mixing it with 
sugar as an alternative to coffee, and making a mix 
with corn flour for a nutritious school breakfast drink. 

Conservation Corps 
The Honduras Conservation Corps (HCC) kicked off 
activities in 2000, through the support of USAlD. 
The work of the HCC, which has both a nadonal and 
local focus, began in response to disasters in Honduras 
caused by Hurricane Mitch. The Conservation Corps 
is making an important contribution to the rebuilding 
of disaster areas by providing trained volunteers to 

work on specific environmental projects, while at the 
same time enabling citizen volunteers to become 
environmental action leaders in their communities. 
The HCC's focus is in the geographic regions most 
affected by Mitch, including the upper watershed areas 
of the Ulua, Humuya, Choluteca, Chamelecdn and 
Aguan rivers and in the buffer and nuclear zones of the 
Honduran national parks. 

H C C  has two principal components: work camps 
organized by the national program and year-round 
activities organized by the local corps. The work 
camps, which combine community service, education, 
and environmental recreation, run from one week to a 
month and are organized around specific environmen- 
tal projects. Thirty or so volunteers reside in a 
community to carry out work projects defined and 
supervised by natural reserve administrators, municipal 
officials, and volunteer technicians. By the end of year 
2000,300 young Hondurans, ages 16 and older, had 
participated in these camps by working with commu- 
nities in reconstructing damaged watersheds, planting 
trees, repairing roads to bring goods from rural areas to 
the city, reconstructing retention walls, and cleaning 
and establishing trails. Volunteers also work with 
subsistence farmers in fragile areas to promote environ- 
mentally friendly agricultural techniques. 

The work camps prepare emerging leaders to form 
local conservation corps, which will work throughout 
the year to put in practice the skills learned. These 
local corps also offer support to governmental institu- 
tions and non-governmental organizations, as well as 
help national park administrators design reconstruction 
projects. O n  the way towards the goal of nationwide 
coverage, local corps have already been formed in San 





Partners of the Americas depends on the support of 
many individuals and organizations to carry out its 
mission. 

Donation Categories 

1.General Unrestricted Support- Partners of the 
Americas encourages unrestricted gifts for general 
support. These gifts allow Partners to make careful, 
strategic grant-making decisions, ensuring that your 
dollars are spent where they are most needed - to 
support innovative, community-based projects and 
provide training and technical assistance. Every dollar 
donated to Partners is multiplied up to times over. 

2. Designated and Donor-Advised Gifts- Partners of 
the Americas also accepts several kinds of designated 
gifts, which allow you to specify the general program 
area or country you wish to support with your gift. 
Such gifts enable Partners to use its network and 
expertise in a specific field to determine those activities 
in most need of support. Besides geographic regions 
(for example, Brazil or the Caribbean), you can 
designate specific program areas, such as building 
democratic societies, improving the status of women, 
ensuring access to healthcare, protecting the environ- 
ment, providing services to young people and children, 
or strengthening Partnerships. 

Donor-advised giving also allows you to recommend 
that your gift be earmarked for a specific organization 
in Latin America or the Caribbean approved by 
Partners of the Americas. 

3. Gifts to Partners of the Americas Foundation - 
Gifts to the Foundation build Partner? future and its 
ongoing ability to strengthen its network of profession- 

als and chapters throughout the United States, Latin 
America, and the Caribbean. Foundation gifts associate 
your name in a lasting way with efforts to build collabo- 
ration across the hemisphere and make our communi- 
ties rewarding places to live and work. 

Ways to Give 
Partners of the Americas provides many alternative 
ways to give: 

Cash or Check.. Cash and checks are the most 
common forms of gifts. You can receive full tax 
benefits if you itemize your deductions. 

Stock- There are several ways of donating stock or 
other securities to Partners of the Americas, depending 
on whether it is held in a brokerage account or in your 
name. You will receive full market value for the gift and 
avoid the capital-gains tax when Partners sells those 
securities. 

Bequests- For information on including Partners of the 
Americas in your will, please contact Partners' offices 
for suggested language and other guidance. Bequests 
may go to general, designated, or endowment funds. 
Consult your attorney to ensure that your wishes and 
particular circumstances are reflected. 

Matching Gifts- Many employers have programs that 
match employee donations to charitable organizations. 
Contact your personnel office for more information. 

Life Insurance- When you contribute a life insurance 
policy to Partners, the premiums paid on policies 
donated ate tax-deductible if Partners is made the 
irrevocable owner and beneficiary of the policy. 

Real EstatelTangible Property- Donations of appreci- 
ated real estate and property have tax advantages 
similar to donations of securities. 

Trusts- There are several options available at Partners 
of the Americas. One type of trust would provide 
income to you and benefit Partners when it terminates. 
Another trust could provide income to Partners now, 
and when the trust terminates, would benefit your 
children. The option you select can depend on many 
factors, including the size and type of assets involved 
and the financial needs of your family. 

Contact Information 

Partners of the Americas is a registered 501(c)(3) 
organization. Contributions made to Partners are tax 
deductible under U.S. law. In other countries, tax laws 
should be consulted concerning the tax-deductibility of 
a gift. The Partners' office can structure gifts to meet 
your individual needs and interests. We would be 
happy to discuss these and other possibilities with you, 
and to provide you with the information about the 
different gift options and tax benefits you could 
receive. Please call or write to Rich Lamporte, Vice 
President, New Program and Resource Development, 
Partners of the Americas, 1424 K Street, NW, #700, 
Washington, D.C. 20005; phone (202) 637-6222; 
e-mail rl@partners.net. 



In an organization such as Partners, which uses the volunteer skills of thousands of 
professionals, the total value of services far exceeds the numerical value of the 
activities reported in our financial statement 

In fact, every dollar received by partners of the Americas increases in value by at learr 
400% through our volunteer network. This represents the contributions of volunteer 
professionals who work across borders to make a difference. Contributions include 
volunteer professionals services, out-of-pocket travel costs, scholarships, equipment, 
support for grassroots projects exchanges and a host of others. 

Each cash dollar serves to mobilize additional resources for grassroots projects and 
exchanges that address issues affecting our daily lives. Program resources in 20 were 
distribution as follows: 

Distribution of 2000 Program Resources 

Women and Families 
5% 

Education and 

ocial and Economic 
Development 

21 % 

Agriculture and 
Natural Resources 

21 % 

Democratic Society 
43% 



Institutional Support 
Partners of the Americas would like to 
thank the following institutions that 
provided support to our programs in 
Latin America, the Caribbean, and the 
United States in 2000. 

Government Agencies 
US.  Agency for International 

Development 
US. Department of State, Bureau of 
Educational and Cultural 
Affairs, 

US.  Peace Corps 

Foundations 
The John D. and Catherine T. 

MacArthur Foundation 
The David and Lucile Packard 

Foundation 
The Summit Foundation 
William and Flora Hewlett 

Foundation 

Corporations 
American Airlines 
Best Foods 
Phelps Dodge International 

Organizations 
Cooperative Housing Foundation 
Gifts In Kind International 
The World Bank 

Individual Contributions 
Partners of the Americas is grateful to 
the thousands of contributors who make 
possible all the programs described in 
this annual report. The accomplish- 
ments of Partners are a tribute to our 
donors, whose contributions, large and 
small, enable us to support so many 
worthwhile endeavors in the Americas. 

Lifetime Giving 

$20,000 and above 
Bernard J. and Carolyn Hamilton 
Elizabeth Willis Hill 

$1 0,000 to $1 9,999 
Alan J. and Lynn Berkeley 
Lois Fish 
Raymond Laschober 
Jerry and Kathleen Perpich 
William S. Reese and Suzanne 

Frederick 
William Ritter 
Deborah Szekely 
Dr. Maurine Venters 

$5,000 to $9,999 
Dean and Darlene Allen 
Hector De Lara 
Edmea McCarty 
Robert Raiche 
Harry Ruffalo 
William l? Stedman, Jr. 

Gifts in 2000 

Sustaining Ambassadors 

$5,000 and above 
Bernard J. and Carolyn Hamilton 
Raymond Laschober 

Ambassadors 

$1,000 to $4,999 
Norman Brown 
Matthew Lee, Jr. 
W. Bradford and Joanne Martin 
William I! Stedman, Jr. 
Mary Laschober 
Paula Jeanne Laschober 

Patrons 

$500 to $999 
Dean and Darlene Allen 
Clara Louise Dubbs 
Robert J. and Donna L. Enersen 
Jerry and Kathleen Perpich 

Sponsors 

$100 to $499 
Marvin Anderson 
Sally and Erasmo Andrade 
George and Janice Beran 
Mark and Ann Bevelhimer 
Ralph Blessing 
William Boelter 
J. Wilcox and Natale Brown 
Anita Burris-Meyer 
Sue Byrd 

Julia Chryst 
Christine Colborne 
Gordon and Harriet Coppoc 
Margarita Correa Henao 
Christopher Crawford 
John Crimmins 
Dirk Devries 
Emily DiCicco 
Donald and Hela Finberg 
William Fuller 
Jeffry and Emily Gottfried 
Donald Goulden 
William and Nancy Gregg 
Lacey Gude 
Adrienne Ham 
W. Grant Heggie 
Frederick Heldring 
J. Patrick Hickey 
John Hirschi 
Earl Jackson 
Eleanor B. Jones 
Charles and Sally Jorgensen 
Clark Kirkpatrick 
Mildred Kohman 
Sheila Leiss 
Martin and Mary C. Limbird 
Barbara Lindsey 
Robert and Alice Mabbs 
John and Jean Manning 
William Mathers 
Nicholas Meyer 
William S. Moody 
Dan E. Moore 
Mary and Michael Morse 
Edward and Virginia Moseley 
W. R. (Ronn) Padgett 
Paul and Susanne Phelps 



William S. Reese and Suzanne 
Frederick 

Nelson Robinson 
Catherine Robson 
Harlan and Judith Roepke 
John Schorr 
Harry Shlaudeman 
Steve and Judith Simonds 
Russell and Melissa Smith Birch 
Douglas Stauffer 
John and Georgia Stewart 
Terence Todman 
Irving Tragen 
Jack Victor 
Elvira Francis Villanuwa 
Donald I. Wagner 
Willard Waldo 
Charles and Dorothy Wampler 
Richard and Lorraine Waybright 
Dwight Wilson 
Linda Woodruff 
John Yeazel 

Friends 

$25 to $99 
Sharon Anderson 
Erik and Kay Antunez De Mayolo 
Robert and Linda Arruda 
George H. and Elizabeth Arscott 
Richard Barker 
Leslie and William Barratt 
Edward Barton 
John and Jean Batha 
Robert Bayardo 
T~l l i am Belton 
Kurt Bergel 

Edward Betzig 
Cole Blasier 
David and Barbara Bloch 
James Bogan 
Silvia Calvo 
Verne Canfield 
Melbourne Carriker 
Elbert Camel 
Vernon and Elizabeth Case 
Hiram Childers 
Findlay and Marcia Cockell 
Edward and Elloise Collins 
Mary Ann Combs 
Roberto Concha 
Frank and Karen Connor 
Kathleen Corley 
Robert Corrigan 
David Cox 
John Craig 
R. Stephen Craxton 
Clinton and Doris Crocker 
Terry Crowe 
John Cutler 
Debbie Czarnopys-White 
Henry Dearborn 
Denise Decker 
Stan and Darlene Diesch 
Gray and Rockie Dinwiddie 
Bright Dornblaser 
Marvin and Sara Efron 
Judith Ernst 
Jeffrey and Gail Flood 
Robert Friedman 
John Freiler 
Nancy Granovsky 
Charles W Grover 
William and Janet Greever 

Dennis Grzezinski 
Linda Harris 
Lisa Harris 
Marie Heid 
Deborah Hill 
Harry Hollingsworth 
Robert A. and Carla Horwitz 
Jacqueline James 
Peter Jespersen 
Donna and J.H.H. Karcher 
Donald Kaye 
Kathryn Kelley 
Mildred and Louis Kenum 
Cleo Kottwitz 
James and Judith Kulberg 
Lance Lannigan 
Edward Little 
Peter Lord 
William Lowenthal 
Stanley Marsh 
Bess Mendoza 
Merrill F. Raber Associates 
David and Louis Miller 
John Mills 
Peggy Milonas 
Harold and Miriam Murdock 
Jacqueline Noonan 
Oscar Olson 
Eduardo Ostergren 
Beth Outterson 
David and Diane Pitts 
Fred and Pamela Ploeger 
Richard and Anita Pollak 
William Pollard 
David Popper 
Elizabeth Porreus 
Richard Porth 

William Pryce 
Edward Raftery 
Robert Reynolds 
Barbara and Randolph Riddoch 
Elizabeth Riggs 
Joe and Marcee Rogers 
David J. Sammons 
Robert Sayre 
James Schaefer 
Eric Schwartz 
Cabot Sedgwick 
Robert and Karol Service 
George Smyth 
Joyce Sommers 
Ben and Janet Stauss 
Gahriela and Paul Teeple 
Fred and Virginia Traeger 
John and Virginia Walters 
Lawrence Waterbury 
Kenneth and Beatrice Weiss 
Kenneth Weller 
R. Wm. Westfall 
Sandra Whiting 
Craig and Katl~ryl~ Wilson 

Partnerships 

Guatemala-Alabama Partners 
Kansas-Paraguay Partners 
Minnesota-Uruguay Partners 
Nebraska-Piaui Partners 





INDEPENDENT AUDTTORS' REPORT 

To the Beards of Direcion 
P a m e  of me Ameticas, Inc. 
Partners of the Americas Foundation 
W86hington. D.C. 

WO have audited me accompanying combined statements of financiai position of Partners of me 
M c a r .  Inc. and Partnwo of me ~mencss Foundation  together"^^^"), as of December 31. ZOW and 
1999, and me related combined statements of activities and changes in net assets, funcdonai expenses and 
cash ROWS for the veaffi men ended. These financial statements are me responsibility of the management 
of POA. Ourreop&oibility is to exptess an opinim on mese financial statemenis based an our sudits. 

we wnducted our audits in accordance with generally accepted auditing standards. and me 
~tandards aoolicsble to financial audits contained in Govemmenf A u d h o  Sandards. issued by the 
~~~ ~~ ~~ 

~om~troile;~e&rai of the United States, Those standards require that we pian and p r f o m  the audits to 
onfain r~amnahle arwnnce about whether the llnanciai statements are free of matetial mirstatement. An 

wr a& provi& a reasonable basis for ouropinion. 

in wr opinlw, the financial statements referred to above, preeent failly in all material respects, the 
wmbined financiai position of Panners of the Americas, lnc. and Partnen d the Americas Foundation as of 
December 31.2WO and 1999, and their combined changes in net assets and cash Rows for me years Men 
ended. in conformihl with generally accepted acmunting ptinciples. 

in accordance wim Governmen! Audmng Standards, we have also issued our report d a M  
Marcn9. ZW1 on our consideration of POA's internal wntral over financial reponing and our tests of its 
mpiianaewim certain provisions of laws, reguislionr, wnbacts and grants. 

March 9.2Wl 



PARTNERS OF THE AMERICAS. INC. 
PARTNERS OF THE AMEWCAS FOUNDATION 

COMBINED STATEMENTS OF FlNANClAL POSITION 
AS OF DECEMBERSI, 2000 AND 1999 

ASSETS 

2000 1998 
CURRENT ASSETS 

Cash and cash equivalenls 
lnvestmena (Note 2) 
P r w a m  advances 
Grants receivable (Note 12) 
Other rec4vabler 
Prepaid expenses 

Total cunent assets 5351.697 4,028,531 

FURNITURE. EQUIPMENT AND LEASEHOLD 
IMPROVEMENTS 

Furniture. equipment and leasehold improvements. 
net of acwmulated depreciation and amonirstion of 
$157.610 in 2000 and $210,551 in 1999 19.462 37.133 

NONCURRENTASSETS 

Investments (Note 3) 
A W k  

Tot* nomurred assets 

TOTAL ASSETS 

See acmmpanying notes 

-3- 

LIABILITIES AND NET ASSETS 

CURRENT LIABILLTIES 

Acmunla payable and accrued expenses 

Total cuirent liabilities 

NONCURRENT LlABlLITlES 

Annuity payable (Note 4) 

Total liabilities 

NET ASSETS 

Unrestricted: 
Unde~lgnated 
Board designated (Note 5) 

Total unrestricted 

Temporarily reshictsd (Note 6) 
Permanently restmed (Note 7) 

Total net assets 

TOTAL LIABILITIES AN0 NET ASSETS 

to financial statements. 

-3 



PARTNERS OF THE AMERICAS. INC. 
PARTNERS OF THEAMERICAS FOUNDATION 

COMBINED STATEMENTS OF A C T W E S  AND CHANGES IN NET ASSETS 
FOR THE YEARS ENDED DECEMBER 31.2000 AND 1999 

SUPWRTANDREVENUE 

-. . . 2000 1999 
Ternpomiiy Permanently Temporarily Psrmanmtly 

Unrerlrided Resbicted Restricted Total Unresmcted Reotrlcted Restricted Total 

Government granb and contracts $ - S 5.618.782 S - $5,618,782 $ - $4,303,781 $ - $4,303,781 
Co;po;atMoundation grants and mnbibutions 3.000 171,419 174.419 18,195 1,539,928 1,558,123 
Fee for services revenue 56,055 56.056 110,164 110.164 
Individua mnbibutions 37,062 2.907 14.004 53869 47,388 22,989 15.000 85.377 

13.397 13.397 7.325 7.325 
86.334 88.334 277.487 277.487 
14,064 14.064 13,659 13.659 

M m b m h i p  dues 
investment inmme 
Omer 
Net ass& released fmm resbiciions - 

satlsfeclion of donor restrictions (Note 8) 

TOMI support and revenue 

EXPENSES 

Pmgram services: 
Sacial and Ecmarnic Development 
Education and Training 
Democratic Sociely 
Natural Resources and Agriculture 
Cuihlre 
Hedm 
Pamen of the Americas Foundation 

Total program sewices 

Suppaling services: 
Gensral and administrative 
Fundraising 

Total Eupporiing ssivices 

Total expenses 

Change3 in net assets before omer item 

Omer itam: Funds returned lo donor (Note 9) 

Changes in net assels 

Net ass& at beginning of year, as restated 
(Note 10) 

NET ASSETS AT END OF M A R  

See acmmpanying notea toOnanc8al statements. 

-4- 4 



PARTNERS OF THE AMERICAS, INC. 
PARTNERS OFTHE AMERICAS FOUNDATION 

COMBINED STATEMENT OF FUNCTIONAL EXPENSES 
FORTHEYEAR ENDED DECEMBERJI. ZOO0 

Prognm Services 
Social and Natural 
Ec~nomic Education DemosratlC Resourcesand 

DeveloPment and Training Society Agriculture 

Salaries and relaled benefits $ 211,271 $ 40,676 $212,516 $258.369 $ M,401 
Pmfessionsl fees 
I\cmunthg 1.990 
Legal 
Supplies 3,776 I ,W~ 8,978 3,191 272 
TBlwhone 6.892 2,H9 7,654 14.950 3.035 
Postage and shipping 1.486 1,021 1,306 2.616 1,148 
OOCULmncY 
~qui imeni  rental and maintenance 
Printing and publications 33 5,276 4.216 PB 
Tra- 91,566 6.172 43,700 278.158 153.892 
Conferenars and meelinos 
~&Cla l ion  and amorti;ation 
Training, seminars and workshops 205,069 29.425 118,559 104.452 1.2W 
Other pwram expenses 913.755 90.640 303,007 95.022 45.425 
Consuiting 6ewi-s 
Duss and subscriptions 36 
lrsurance 3,787 
Copying end repmduction 
omer 24.167 93 186 - 603 

Subtotal 1.458.017 171.056 703.079 764,993 280.072 

Allocalion of indirect -is 319,105 44.224 165.067 207.389 75.928 

TOTAL $1,777,127. $215.280 $888,146 $972.382 $35S,W 

See accompanying nates 

-5- 



Supporting Swi- 
Pdrm*rS.,f 

lhBAmerlcB6 General and 
Health FoundaUon Total Adrnlnlrtrative Fundrairina Total TOTAL 



EXHIBIT D 

PARTNERS OF THE AMERICAS. INC. 
PARTNERS OF THE AMERICAS FOUNDATION 

COMBINED STATEMENT OF FUNCTIONAL EXPENSES 
FORTHE YEAR ENDED DECEMBER31,1999 

Program Sewices Supporting SBNicBS 
Social and Natural Partners of 
Economic Education Democratic Resources and the Americas General and 

Development andTaining Society Agriculture Culture Health Foundation Total Administrative Fundraising Total TOTAL 

Salaries and related benefits $201,397 $43,623 $ 414.558 
Professional fees 
Accounting 5.121 
Legal 
Supplies 1.166 489 3.958 
Telephone 9,360 1,893 15,307 
Postage and shipping 
Occupancy 
Eaui~ment rental and maintenance 
prindng and pubiications 1,526 300 9,582 
Travel 51.445 3,432 35.567 
Conferences and meetinas " 
Depreciation and amortization 
Training, seminars and workshops 171.600 838 326,910 
Other program expenses 288.299 10.804 702.394 
Consulting sewices 7.908 66,463 
Does and subscripUons 
Insurance 
Copying and reproduction 
Bids and proposals 
Other 1.530 

Subtotal 734.231 61,379 1,579,680 

Allocation of indirect costs 199,052 15.363 382.663 199.233 , 75714 35.910 907.935 (907.935) 

TOTAL $933.283 $76,742 $1,962,543 $934.138 1355,oo0 $242,403 a 14,518,490 $ 451.872 $14,986 $ 466.858 14,985,348 

SeeaCMmpanyingnOteS t o  financial statements. 
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EXHIBIT E 

PARTNERS OF THE AMERICAS, INC. 
PARTNERS OF THE AMERICAS FOUNDATION 

COMBINED STATEMENTS OF CASH FLOWS 
FOR THE YEARS ENDED DECEMBER 31.2000 AND 1999 

CASH FLOWS FROM OPERATING ACTIVITIES 

Changes in net assets 

Adjustments to reconcile changes in net assets to net 
cash provided (used) by operating activities: 

Depreciation and amoniration 
Realized and unrealized gains an investments 
Contributi~ns restricted for long-term investment 
Decrease in noncurrent investments 
Stock donations 

(Increase) aocrcose n 
Program aovonces 
Grams rece.vablb 
other rece vmles 
Prepaid expenses 

Increase (decrease) in: 
Amo~nts  payable and accrued expenses 
Annuity payable 

Net cash provided (used) by operating activities 

CASH FLOWS FROM INVESTING ACTIVITIES 

Proceeds from (purchases of) investments, net 
Purchase of furniture and equipment 

Net cash provided (used) by investing activities 

CASH FLOWS FROM FINANCING ACTIVITIES 

Proceeds from contribulions restricted far long-term investment 

Net cash provided by financing activities 

Net increase (decrease) in cash and cash equivalents 

Cash and cash equivalents at beginning of year 

CASH AND CASH EQUIVALENTS AT END OF YEAR 

See acmmpanying notes to 

-7. 

financial statements 



PARTNERS OFTHE AMERICAS, INC. 
PARTNERS OF THE AMERICAS FOUNDATION 

NOTES TO COMBINED FINANCIAL STATEMENTS 
DECEMBER 31. W O O  AND 1999 

SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES AND GENERA!- INFORMATION 

ownization - 

people programs involving techni&l assist& projects and exchanges istween ihe united 
Slates. Latin America, and the Caribbean in me areas of social and economic devslopment, 
education and training, democratic raciety, natural resources and agtiwlture, culture, and 
health are carried out. 

During 1983. the Board of Direciorsaf Partners of the Americas, Inc. established Psnners of me 
Americas Foundation. me Foundation is a separate legal entily whose p u w e  Is to maintains 
fund or funds and apply and distribule sums merefrom to promote the purposes and goals of 
Partners of the Americas. Inc. The Board of Oireclors of me Foundation conslsls of the chalr, 
vice chair, and treasurer of the Partners of the Americas. Im:r Board of DirectorS and four 
additional directors who are elected by the Foundation Board. me m e n  dirRtors elect their 
own ofkers. 

Tne comb ow fnlnc a r lalewnts .nrl..cla the acm.nlr of Pnnnem oi  tne Amencao. Ihc and 
Pmners 0' me &.ericas Fo.ndntton (to~elhsr 'POX). PJ. agnlFcont tronsalons have men 
o m naled n cornondlm 

the Ammpany.-.g cunblled fnancii Salemerlr Oaia been praparm on the accno baas 01 
BCM-~I P(J. a m  ,n anaraance w m Svatemenis of F nanoal Aaco~nting Slanoard (SFAS) 
ho 111. 'Fnancral Slat~rrcntao'hot-fcr-Profl O q m m t o n r  ' 

Classification of net assets - 

me net assets of POA are reported in Ule mree self-balancing groups as follows: 

- UnreSbiCtW net assets represent the portion of expendable funds that are available for 
general support of PORs operations. 

- Temporatily restnded net assets represents amounts which are s W c A l y  reguided by 
donors for various programs or far future periods. 

+ Permanently restricted net aseels represent funds resbicied by donors in-perpetuity. 

Revenue recognition - 
POA reports gas afcash and other assels ar temporarily resbicted if they are received With donor 
stipulations that limits me use of Ule gifts. When a stipulated time re~ t i c t lm  ends or a purpase 
leSmction is accomplished, tempmhly rerwded net assets ate reclassMed to unrestrikled net 
assets and repmed as net assets released from reiriclions in me mmbined slawmenls of 
adivlties and  change^ in net asrels. 

-8- 



PARTNERS OF THE AMERICAS. INC. 
PARTNERS OF THE AMERICAS FOUNDATION 

NOTES TO COMBiNEO FINANCIAL STATEMENTS 
DECEMBER 31, ZWO AND 1999 

1. SUMMARY OF SiGNiFlCANT ACCOUNTING POLICIES AND GENEWL INFORMATiON 
(ConUnued) 

Revenue ramgnition (mntinued) - 
POA reports gins of cash and omer assets as permanemy reobicted if the doom stipulates mat 
the principal remain in-pwpetuily with investment income to be used for operations w omer 
~peciflc purpores. 

Cash and cash equivalents - 

For financial rtatsmenl presentation, cash on hand and deposits in U.S. and foreign banks wRh 
mmrities of three rnonlhs or less are conridered to be cash equivalents. 

invesmnts - 
investments are reWWed at malket vaue. Unreslized gains and losses are indudpd in 
investment inmrne in me acmmpanying combined statements of aactwIss and changer in net 
assets. 

Furniture. equipment and leasehold improvernenls - 

Furniture and equipment are recorded at cort and are depwiated over an estimated useful life of 
42 months. Leasehold irnprovement~ are recorded at cost and amortized over the life of me 
lease. Expendihlres for major repaim and improvemento are capitalized; expsndiures for minor 
repairs and maintenance costs are expenm when incuned. 

inmme taxes 

Partners of the h w i a s .  inc. and Partners of VlePuneriea~ Foundation are exempi fmm Federal 
and $rate inmme taxes under Section Yll(c)(3) of the intemai Revenue Code. Acmrdingly. no 
provision has been made far Federal incane taxes in the aconmpanying u r m b i m  finand# 
statements. Neither enaty is a privatefwndation. 

~liocation of functional expenses 

me mst  of providing the vanws prqrams and suppwting sewices haw been summatired on a 
fu~clionai basis in the combined statements of aclivilies and manges in net assets. Acmrdinghi 
cer(ain costs have been allocated among the pmgrams and the suppming SRNias based m 
employee time records and ratim determined by management. 

Use of eJtirnates 

The preparation of financial statements in mnfarmity with generally aaepied acmunting 
principles requires management to make estimates and assumptions that affect the reporled 
amounts of BSS~IS and iiabiiities and disclosure of continoent assets and iiabilnies at the dates 
i f  the finandai stateme& and the reported amounts oi revenues and expenses during the 
reporting periods. Aclual results could differ from those estimates. 

-9- 



PARTNERS OF THEAMERICAS. INC. 
PARTNERS OF THE AMERICAS FOUNDAllON 

NOTES TO COMBiNED FINANCIAL STATEMENTS 
DECEMBER 31, ZOOOAND 1989 

SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES AND GENERAL INFORMATION 
(ConUnued) 

P w r a m  advances. 

When POA provides a subrecipient or subcontractor with a cash advance for future pmsram 
WSIS. the amount Is reported as a pmgram advance. Aflar the subr6dpient or su~nt lac lo r  
expeMI~ the advance and submits the required dmmen(alon. thepmgfam advance a m !  is 
cleared. and an apprap"at program expense amount is charged. 

Redaroifiwtion - 

Certain amounb in the pmr year's financial statements have been reclassCed to mnfm lo Uw 
Nrrent year's presentation. 

Concentration of d i n  risk - 

At timer during the year. POA maintains cash balances at financial instlutions in excess ol 
Federal Deposit Insurance Cwporatim (FDIC) insurance limits. Management believes the risk in 
I t m e  situations to be minima. 

INVESTMENTS (CURRENT) 

At Dscember 31,ZWO and 1999, investments mnsisted of tiw fdlowing: 

2000 1999 
Market Market 
Value Coat Value Cost 

Mutusi hmds $1,518,805 $1,363,065 $1,448,017 $1,198,687 
Money market funds 22.997 22.997 11.700 11,700 

TOTAL $1,541,802 $1,388,063 $1,459,117 $130,387 

INVESTMENTS (NONCURRENT) 

During 1993, POA received as an unrestricted mnttibution, a 3.4 percent llmlted partnership 
interest in B oartnershlo that awns a moblle home Dark located in Viminia. Because the limited - 
parinem p nlererlh are pr mal, nea among n smal g r o ~ p  ol  msstors mere c no estaS .ohm 
markel value for In r nlorarl As 9 rewlt. POA remrdr m s nrerlmenl a l  1 en ma'ed far value 
- 01  OeCelnDer 31 2000 and 1598 the vaue of lrls m'm parnoran P interest s 836.540 ano 

Additionally, nomumnt investments as of December 31,2000 and 1999 also includes $68.026 and 
$68.278. respectweiy. of tax-sheltered annuity centractr for former employees (see Note 4). 



PARTNERS OF THE AMERICAS. INC. 
PARTNERS OFTHE AMERICAS FOUNDATION 

NOTES TO COMBINE0 FINANCIAL STATEMENTS 
DECEMBER 31.2000 AND 1999 

RETIREMENT PLAN 

POA empioyees are wvered by a wnhibutary tax sheltered annuity plan. Employees wim two or 
more years of sewice and who are st least 21 years of age are eligible to participate in the plan, 
and are fi l ly vested upon entry. POA's wnulbullons to the plan are based on length of service. 
and range from ten to fineen prcent of the employes's salary. For me year ended 
Dewmber 31.2000 and 1999. total wntributionr were $97.324 and $1 58,900, respectivdy. 

POA has a separate sheltered annuity plan covering certain former executives POA is me 
owner of the annuity contracts. which totaled $68,026 and $68.278 al December 31. 2WO and 
WS9, respectively, This amount is reReaed as .A!muity payable' in nancunent iiahiiities and 
included In 'Noncurrent investments^ in the accompanying combined statements of financial 
PMIDII. 

BOARD DESIGNATED NET ASSETS 

Board desgnslee ne: assex 'epicbcnrs hndr sc: asde of POX8 Boaas of DlwcUxs for grml 
makng ano E.ndng ol ht.re program. As of Decem-r 31. 2OM and 1999, ne balsna n Bmd 
destgraea ne!asrels was 51.068.370a-d 91.267 113. rerpnt ra(  

TEMPORARILY RESTRICTED NET ASSETS 

Temporarily resvicted nel assets at Decsmber 31,ZWO and 1999 consisted ofthe following: 

2000 Is99 
United Steles Agency for international Development - OemOMtic 

SocietyiEducation and TminingiSociai and Ewnomic 
DevebpmenVNatural Resources and Agriculture $2,105,851 $ 112.244 

United States Information Agency - Social and Economic 
Develooment 45.932 

Gmpeabk Housing Foundation - social and Emnomic 
Deveiopment 320.344 574,833 

E. Mcariy - Social and Ewnomic Development 1.352 1,352 
Atkinson Foundation - Health 6.WO 6,000 
Summit Foundation -Health 12.337 13.475 
The William and Flora Hewleu Foundation - Healm 125,624 231.544 
Chase Bank - Natural Resources and Agriculture 3.075 3.768 
me David and Ludie Packard Foundation - H e m  518.660 800.145 
The John D. and Catherine 1. MacMhur Foundation - Education 

and Tmining 110.355 135.229 
Foundation Scholarshipa 15,671 25,214 
World Bank - S ~ i a l  and Ewnomic Development 30,OW 
Gins in-Kind -Social and Ewnomic Developmen1 20.743 

TOTAL $3,240,012 $1,079,738 

-11- 



PARTNERS OFTHE AMERICAS, INC. 
PARTNERS OF THE AMERICAS FOUNDATION 

NOTES TO COMBINED FINANCIAL STATEMENTS 
DECEMBER 31, 2OW AND 1999 

PERMANENTLY RESTRICTED NET ASSETS 

PermanenUy restrifled net assets at December 31. 2000 and 1999 totaled 829.000 and 515,WO. 
rerp&eiy. Following is a summary of PONS permanently restricted net assets: . On Novambsr 5, 1899, POA received $15,WO tom Dr. Homr 0. and Maurine H. Venters. 

Under the term of me award, h e  iunds are to invested in-perpetuity and the invertment 
inmme is to be used for annual schdanhips to individuals w paheships wiihin me heaim 
sector, as selected by POA. . During 2000. POAreceivgi 514,OW to establish a fund in lhe name of Maddyn L. Laschaber. 
Under the terms of the award, the funds are to be invested in.perpehlity and the investment 
income is to be used for small grants to any pannetship in Uls areas of yovth, educsnm or 
Small businesslmicrwmterprise dwelopment. 

NET ASSEE RELEASED FROM RESTRICTIONS 

The following is a summary of net assets which were wieassd tom donor restrkllom by incurring 
expenses which satisfied the donor specified restrictions during the year ended December 31,2000 
and 1999: 

-- 
United States Agency for International Development - Democratic 

SmietyEducation and TrainingiSocial and Economic 
DevetopmenVNatural Resources and Agriculture $3,209,155 $3,280,916 

United States information Aoencv - CuiturelSoctai and Economic - .  
Development 401.932 359,068 

C~oerat ive Homino Foundation - Social and Economic 
~ k l o p r n e n t  " 

Keltoga Foundal<on - Oemomt~c Saolety 
Ford Foundatim - Democratic Sociehl 
Atkinson Foundation - Health 8 iow 
Summit Foundation - Health 86.557 66.516 
me Wtiliam and ~ io ra  ~ewlst t  Foundation - Healm 105.920 69,440 
Chase Bank - Nalunl Resources and Agriwlture 693 96 
J~rzykowski Foundation - Social and Economic Development 27.122 
Sister Fund - Health 10 O M  
The David and i& Packard Foundation - Health 261,485 96,447 
The John 0. and Catherine T. MsCArthur Foundation - Education 

and Traiainiog 24.874 14.771 
Foundatim Schoismhips 12.450 
World Bank- Social and Emnomic Development 30.000 
Gins in-Kind - Social and Economic Development 65.257 - 

TOTAL $4.532.812 14,497540 



PARTNERS OF THE AMERICAS. INC. 
PARTNERS OF THE AMERICAS FOUNDATION 

NOTES TO COMBINED FlNANClAL STATEMENTS 
DECEMBER 31.2000 AND 1999 

9. FUNDS RETURNED TO DONOR 

During 1999, POA rewrned funds Iotaling $104,316 to me Fwd FFonndtion. Such amoum 
reprerents funds received in 1999 that w e  not spent by POAfor !he specitied pmgram during 1999. 

10. PRWRPEWODADJUSTMENT 

h e  1998 financial statements presented awams fmm the U.S. Government and private farndallons 
as deferred grant revenue, me net assets at December 31,1998 have been rebwdively restated to 
properly report giant awards, for whim dmor imposed rerbiCLlons have nd been satded, as 
temporadly resbided net assets. 

Following is a recanciliation of PORs net assets as previously steted at December 31. 1998 to me 
restated net assets far !he same period. 

Tempomrily 
Unrestricted RaMcted Total 

Net assets at D~ember 31. 1998 
as previously stated $1.989,€80 $ - 51,989,680 

To reclassify tempwarily resbicied net assets 
pievbusly reoorded as unresbicted 
net assets (2.225) 2,225 

Redassitication of d e f a d  grant revenue 712.669 712.669 

NET ASSETS AT DECEMBER 31.1638. 
AS RESTATED $1,987,455 $714.884 $2,702,349 

11. LEASE COMMITMENT 

On September 29.1992. POA entered into a 120monlh operating lease agreement fw ofb? space 
commencing December 1, 1992. Included in me lease s an option to exlend far an addiwnal60 
months. POA is abo obliged to pay its propaiionale share of the building's real estate taxes and 
0peCBting expenses. 

POA has also entered inlo sublease agreements wim two unrelated orgsnlzations. These sublease 
agreements expire during 2001. 

The following is a smedule of future minimum paymenb required under !he operating lease (and 
subleees) as of December 31.2000: 

Years Ended December 31. POA S ~ b l e a s s  Total 



PARTNERS OFTHE AMERICAS. INC. 
PARTNERS OFTHE AMERICAS FOUNDAllON 

NOTES TO COMBiNED FINANCIALSTATEMENTS 
DECEMBER 31, ZOW AND 1999 

11. LEASE COMMITMENT (Continued) 

Total ormpancy expense for the yean ended December 31. 2WO and 1999 was $78.803 (net of 
sublease income of $36.660) and 5109.995, respactively. 

12. GRANTS RECEIVABLE 

me following is a summan/ of the grants receivable balanceas of December 31.2WO end 1999: 

2000 19gS 

United Stater Agency for International Development $2,142,774 16 567.012 
United States Information Agency 50.000 
Cooperative Housing Foundation 255.713 540.142 
The William and Fioa Hewieh Foundation 80,OW 160.000 
The David and Luciie Pachard Foundation 287.866 578,734 
h e  John D. and Catherine T. MavWlur Foundatim 80,OW 108,040 

TOTAL 12,848,353 $2,003.888 

13. CONTINGENCY 

POA recsives funds fmm govemrnsnl gants and mnmds, which are subjen to audit under a s  
0r0viSioW of OM0 Circular A-133. l b  ultimate determination of amounts received uNiar lhe 
Federal programs is bared upon the allowance of costs repmted lo and accepted by the govemmem 
as a result of the audits. Audils in aceordance wilh the pmvislons of OMB Circular A433 have been 
m p l e l e d  for all required fis4 years through 2000. Until such audits have been completed, mere 
exists a mntinaencv a refund snv amount received in excess of allowable costs. Manaaement is of 
l i e  Opinion thaino k r i d  iiabili6 wili resullfmm such iudits. 

14. ECONOMlC DEPENDENCY 

Approximately 93% and 68% of POA's suppon and revenue for the years ended December 31.2000 
and 1999. respectively. was derived tom granls swarded direclly by the United States Agency for 
International Development or tom pass-mmugh agencies. POA has no tea~on to Wieve mat 
relationships with these agencies wili be dismntinued in the foreJeeabie Mum. However, any 
intermption of these rdationships (i.e.. the failure to renew grant agreements w withhdding of hmda) 
would adversely affect PONS abiiily to finance ongoing operations. 
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