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Memo 

To: Richard Hough, Gary Maher 

From: Edith Wooten, Catalina Stan 

Date: September 19, 1994 

Subject: Buna Dimineta Romania! August Report 

We focused on four activities in August: collection and analysis of research; holding the journalism 
seminar; beginning production of the television programming; and hiring and organizing the team to 
produce the privatization resource guide. 

Research 

We have included in the appendix copies of the final research document and back up materials (including 
the questionnaire, crosstabs, focus group summaries, etc. 

Journalism Seminar 

We invited 40 of Romania's leading journalists and four panels ofexperts (including Charles Siler, of 
Forbes and Advertising Age, Randall Rothenberg of Bloomberg News and the New York Times, and Joe 
Cook, of The Economist) to attend our three day Journalism Seminar, which was co-sponsored by BDR 
and Radio Romania (a list of the invitees is included in the appendix). About 64 Romanian reporters 
attended the event. 

The event was covered extensively, and very positively, by the Romanian media. Romanian state 
television featured the event prominently in its 8:00 evening news report on Wednesday and Thursday 
nights. Radio Romania covered the entire event live, and interviewed several of the participants as well. 
(We have included videotapes and audiotapes and transcripts ofsome of the radio interviews.) We also 
were widely covered by the Romanian print media (several translated articles are included in the 
appendix). 

The format of the event created an open exchange of ideas between Western and Romanian journalists 
about how to objectively cover an emerging free market economy. It also allowed the campaign the 
opportunity to collect valuable information. We distributed two questionaires (translations ofboth are 
include!d in the appendix along with the responses). The first dealt with how economic reform is being 
communicated to the public The second asked how the campaign cculd help convey information about. 
economic reform to the public and how we should shape future seminars. Both have proved valuable in 
our understanding of what journalists need to know and how to better communicate with them and the 
public. We also distributed other important materials to the journalists, including: 

A Romanian translation of the Bloomberg News guide to economic reporting; 

A Romanian manual for economic journalists in Eastern Europe; 

Addresses and telephone numbers of the Romanian Parliament Members; 

Examples of news coverage of economic events; 

Statistical information on Romania- and 

Harvard MBA case studies. 
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Television Programs 

Our research has shown that the most popular communication vehicle in Romania is television. For that 
reason, we have organized and hired a team that will produce six television programs which Y.4ll be 
narrative in style and include engaging and realistic programming. The series will also: 

Use fictional characters and situations, making use of Romanian narrative traditions, 

Be based on real stories, information, interviews and research; 

Provide continuing characters who will provide the link between each program; 

Provide high visual interest with extensive use of multi-media (graphics, animation, processed 
sound, and historical footage, and 

Have a fully developed, self-contained theme in each, with a progression so that each program 
builds on the other. 

The broad topics of the series have been defined. They include discussions of risk and opportunity-
Romanian natural resources and values, management- planning, sales; and competition. We held several 
meetings with the Romanian state television, which has the largest and broadest audience, and are in the 
process of working out an agreement to air these programs with them and other local, private, and cable 
stations. 

Privati7ation Resource Guide 

In August we organized an outline for the contents of a directory of assistances sources for the private 
sector and hired a team to produce it. We also identified several groups (including the Romanian 
Development Agency, the United Nation's Centre for the Promotion of Small and Medium Private 
Enterprises, and The Soros Foundation) that will help shoulder the burden of work and effort to produce 
it. The goal of the guide, which is scheduled to be released in January, is to make assistance to the 
Romanian private sector as simple and clear as possible by: 

Gathering available data from all sources involved in assistance/aid projects (to the Romanian 
private sector, small and medium businesses, and private entrepreneurs); and 

Presenting the information clearly and making it easy to use. 

The directory will tell Romanians what kind of assistance is available, where to ask for it, and how to 
benefit from it. It will follow the steps involved in setting up, managing, (re)capitalizing and expanding a 
business, and offer pratical advice and listings in each chapter. Included in the appendix is a table of 
contents, a project workplan, the questionaire that will be sent to sources of information; and a list of 
responsibilities. 

Meetings 

Cristinel Popa, Marian Bistriceanu, Dragos Seleanu, Radio Romania 

Joshua Greene, Resident Representative in Romania, International Monetary Fund 

Mazen Fawzy, Romania Representative, Volunteers in Overseas Cooperatiave Assistance 

Valeriu Ionescu, Country Director, International Executive Service Corps 

Christina Manescu, Business Counselor, United Nations Centre for the Promotion of Small and Medium 
Private Enterprises 

Ovidiu Dimbean-Creta, Lecturer Professor, Acdemy of Economic Studies 
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Nicole Ivan, Romanian enterprise Development 

Alexandru Lazescu, Siviu Petcu, Nord-Est Media Group 

Dragos Negrescu, Coordinator, PHARE, Uniunea Europeana 

Virgina Gheorghiu, World Bank 

September 

Our priorities for September include: 

Organizing a second seminar; 

Finalizing agreements with radio and television; 

Establishing a partner for the newspaper supplement-

Hiring additional staff, 

Communicating with BDR coalition-

Continuing work on the Privatization Resource Guide, and 

Continuing work on the television series 



. MMORA ND I.'N 
To: 	 Pichard Ifough 

Front: 	 Edith Wooten
 
Cataina Stan
 

Date: 	 September 19, 1994 

Subject: 	 BDR Updxe September 12.18 

Sino vm do not haiv n ineetmg sclkduled with you this week. i thought it would be helpful for you to 
have awrien update on our activities. We focused in four area: refineme.. of ovanl Mruteu,
administration, general collaboraton with mas medla, producto o our television series, producton of 
the privatitnion reourco gwde. and the second seminar. 
We hold several internal in .ni4sthU waek (including two with USAJD, sviral mcotin&3 with the 
television series (eaui. ,i ,,eeting ith the privatization resource guide production learn, seerall rieinlg
with our administrive 3taY, aid others) to nail dowm details on strategy implementation over the ne,:
,month. We also ,ade use of Barry French's pesence to brainszim. FollowuiK is an ouU the pmoec 
.,sea. we identified ,and on which we cooceilaited our actavitie this week. 

Seinil-ar: We am working with Romania Televison w determine detwIls of our next seminar. 
which will be held in ,',d-October outside of 3ucl. asL RTV hais agrted to co-sponsor the 
event. 

Teleilsian: We met with Dionse Sincan. Deputy General Director otRonutnian Television to 
discuss ruturo cuveragvs of our evemis and space for our progratnl, RTV hbapro.tised to prov.d 
niews cosra of BDR's events. During ls ucotung w also net Christian Unteauu who is 
prodcing anew show. 'Millennium (.* a now xogram RTV is producing on world events and 
leaiders. They asked us for our help to identify and obtain interviews with Amencan leaders 
Through the WVashimgwn Robinson Lake Sawyer Miller oMce, we have identified severW 
potential candidates mid are working to help set up ths meetings. 
Wo inet with Ridulescu Florica, Director, Economic News Dep.ment of Ronmanian 
television. From our conversations with ber. and othoem it is becoming increasingly cleit that it 
will be di(Gcuit to obtain free air space for our programn. Most likely, we will have to make some 
type ofcontribution, probably in the form of equipmont. to got our programs on ir. We will. 
however. continuo to talk to other depanmois (and other stations) to deterumino our options. 
To thA end, we muct with MAviu Murga, of New Style Cablevision. who represents eight private
television stalioni in major Romuana cities and the Roanmaui Society for Cable Telovision. He 
is very iv.terested in distributing our progam for free to hie nietwork, and we will meet again to
discuss dtails. We are also scheduling meetings with oUter private stations, such as Tele7 ABC, 
A.ntanna Unu. 

Prodictonm or our fehevision progrmns Is conung alotig. We filmcd alive Diverti3 perforitaiace 
tlis wecekcnd ihat should provid, us with somo oxcellent material. 

Radio: W\ net wih Etigen Preda, Director General, Cnstuiel Popa. Secretary Genera, and 
Marion Bistriceanum, Depty Editor-in Chief, all of Radio Romania. to discuss futuru 
Lollabora,oii m.d radio programming with Ronianiam state radio. Like list year. they agreed to 
give regular news coverage about the campaign and privatizauion. We also discussed the 
following isues: 
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A weekly half hour cal in show
 

Weekly BOR spou
 

Access to ncws niloiorlig Services
 

We will meet with tiheml .gain this week to work out a final agreemenL 

Public Relations: We interviewed and hired a fourth Romanhan, Doru Lioneschscu. of Capil,
 
who will serve as a senior coiuultat to the toam and act as tha Uaisoo betwon the
 
caolgailn and key journalisL His resporiblitiu include:
 

Overseeing writing and placement of success stones. This means identifylng writing,
 
and placing them or finding someone to do thl (about mo a month).
 

Writing profiles of scessful privatized enterprises;
 

Writing a weekly economic eck in review that will be sent to our nicdia list;
 

WVriting and edititg other informutio rnatenals for the cumpuig (including leaflets for
n 
the internatiomtil fair, the certLfcato of ownership brochure. etc..). and 

Serving a an advisor to the campaign. 

We also mot wih Nihai Stanescu. an artist who has agreed to help us design and produce our 
"How to" pomters. We have given him several ideas for topics includlng; 

The relationslup of the individuad to the bank (How to establish credit, get a loan, etc.) 

An expla tnion of certificates of ownership (Witat is a share, How to invest. etc.) 

flow to be an effective manager 

On each of these posters, we would include n number that the public could call to be placed on 
our maililg lisL Once he has dveloped his ideas, we will reach a fi'iancial agreement. 

We have al sent ta letter to it Cristoiu. Editor of The Daily Event, and are working with his 
si,Tto set up a mectmg to discuss publuhing the newpaper supplement tit this publication. 

Grassroots; Wo ore working with Rom Expo to deterrune our pan tion in the International 
Fair, which will bu held October M- 17 We hope to set up abooth. as we did last year, and 
distribute materials, such ,as three leae, abook on flee enterprise, and other materials from 
organizations with winch w cooperated last year. 

Work with the Privaization Resource Guide is also going well. As of last week the following 
agenctea had been contacted: 

All of the Chamnbers of Commerce; 

All of the contacts of tho banks opened in Rnmania 

All .c'theG-2,11 umbassies; 

Al of the entrepreneurs associaions; and 

All of the US Non-profit organizations have beon entered in the database and addreses 
a'o being venfned. 

We have nlso had several neetings with other coalition members and ate wtrkang with then1 to 
establish ways that we cat work together this year. 

" -'." ' -'''.- ": --- " .- -'.' - : - : ' - " - - - : -:'- ' " 
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JOURNALISM SEMINAR AGENDA
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NOTICE: "COOD MORNING, ROMANIA!" 

ROMANIAN RADIO CORPORAT1t 

THE ROLE OF 
WELL BALANCED JOURNALIq 

IN 

FREE MARKET ENVIRONME 

INTERNATIONAL SEMJINAR 

HUP-AN RESOURCE DIVISION Bucharest - "ILIENASTASE" CLUI 

24-26 august 1994 



AAA .,XY- , UV .U W.JLL BALANCED
JOURNALISM IN 


FREE MARKET ENVIRONMENT 

INTERNATIONAL SEMINAR 

Bucharest - "ILIE NASTASE" CLUB 

24-26 august 1994 

24 August 

:00-15:00:PARTICIPANTS REGISTRATION 

:00-15:30:OPENING SESSION 

t-5lina Stan  "Good morniii:g,Romania!"
igen Preda - Director ofGeneral 


ranianRadio Corporation 

e Serbiiescu - President the Association 
Economic Journalists 

ivatzationl Proce!ss a 11(
:30-18:00: BUSINESS ENVIRONAIENTNero Business, 

Pelopiess New BiiRandall 

Discussions 17:30-18:00 

Coffee break 16:15-16:45 

Lecturers: 

aries Siler - Forbes MagazinevertisingAge 

in 'i'eodorescu - I.M.A.S. 

Moderator:
MoSerinesc 

ith Wooten - Good morning,Romania! 

00-20:00 RECEPTION 

25 August
2a A uGuests: 

9:30-13:00 MANAGEMENT AND LEADERSHIP 
(study of casesfrom EMBA) 

A. Which way do journalists introduce the 
new managerial styles? (9:30-10:30) 

Discussions (10:30-11:00)
 

Coffee break (11:00-11:30) 


B. Do journalists create a vocabulary for 
managers use? (11:30-12:30) 

Lecturers: 
Randall Rothenberg - Bloomberg Business 
News/New York TimesCristinel Popa - Secretary General of 
RomanieanRadio Cor)orationModerato:
 

Mdao
RanopiMdalto rRandall Rothenberg 

Dan Pascariu - Presidentof BucharestBank 

13:00-14:30Lunch (Swedish lunch) 

14:30-18:00 Exchange Banking System and 
Stock 

Lecturers: 
Joseph Cook - The Economist
 

Moderator.
 

Randall Rothenberg 

Alexandru Elian - President, Stock 
Exchange, GeneralAssembly of Shareholders 

Coffee break (16:00-16:30) 

Discussions (17:30-18:00) 

26 August 
9:30-12:00 ROUND TABLE AND FINAL 
REMARKS 

Moderators: 
Charles Ser 
Dragos Seuleanu - Division of HuanResources! Roania iRadio Corporation 

Guests: 

Rothenberg, JosephCharles Slier, Cook,
Dan Pascariu, Ilie Serbimescu,Alin Teodorescu, 

Alexandru Elian. 
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LIST OF PARTICIPANTS
 



ZIAR'TV/ REDACTIA NUME ADRESA TELEFON FAX 

RADIO 
Radio Tg. 

Mures 
Actualitati 
economie 

Covasneanu 
Valetina 

Tg. Mures BIv. 
1 Dec 1918 nr. 

065/120813 

109 

Tineretul Liber Actualitati 
interne si 

Oprea Cristian 312.91.94 
312.91.31 

312.82.69 
617.17.80 

intemtionale ac 633.88.56 617.78.76 

The Times of exteme Sferkoci loan Muzeul 211.10.35 212.20.55 

Bucharest Nicolae Zambaccian 22 212.20.55 
B 

Bursa Dadu Gina Str. Balcesti 7 615.43.56 312.45.56 
sector 3 614.65.92 614.03.26 

Radio Contact Stiri Adrian Iclozan Splaiul Indep. 637.68.53 312.53.46 
202 A 

Radio Economic Bianca Costea Vila 1 Mamaia 041/83.11.66 041/ 83.12.16 

Comstanta 041/ 83.14.42 

Radio 1 Brasov Actualitati Birsan Adiana Brasov Str. 18.34.00 15.33.22 
Parcul Mic nr. 

23, sc. C, ap 12 

Tele 7 ABC Stiri 
-economic 

Mindruta Lucian Calea Victoriei 
155 

650.13.38 312.07.71 
312.49.03 

Rompres Economic Nae Nicoleta Pta. Presei 
Libere 1 

618.09.97 311.02.89 

Cronica Economic Dragos Calea Serban 312.68.54 312.68.13 

Romana Drausin Voda 22 -24 

Tineretul Liber Iniormatii Badescu Pta. Presei 312.91.94 617.64.63 
Gheorghe Libere Corp C, 

et.3 

Radiio Romania Informatii Magda Gral. Berthelot 617.27.64 312.92.62 

International Exteme Petculescu nr. 62 - 64 

Romania Informatii Stefan Gral. Berthelot 614.31.12 
Tineret Ghidoveanu nr. 62 - 64 615.93.50 / 290 

Radiio Romania' lnformatii Denise Gral. Berthelot 617.27.64 312.92.62 

International Exteme Theodoru nr. 62 - 64 

Radio Contact Stiri Roxana Splaiul Indep. 637.77.07 637.77.07 

Niculescu - 202 A 312.53.46 312.53..46 
Costei 

Radio Craiova Stiri Stanculeasa Blv. Stirbei 051/13.15.48 051/13.33.70 
Marcel Voda nr. 3 051/13.16.46 

Radio Actualitati Pentelescu Timisoara, Str. 056/ 19.05.85 056 / 19.05.85 

Timisoara Marius Pestaluzzi 14/ A 

Radioteleviziun Economic Ciocoiu Stelian BIv. Lascar 032/ 14.77.00 032/ 14.75.50 

ea Romana lasi Catargiu 33 - 47 

TVR Economic Sorescu Calea 212.14.91 
Veronica Dorobantllor 212.16.91 

191 

TVR Teletext Verona Lucia Calea 212.05.82 312.76.30 
Dorobantllor 

191 

TVR Redactia Mihalache Calea' 212.14.91 
emisiunilor Florin Dorobantllor 212.16.91 
econoice 191 

Diplomat Club 
AZLR 

Presedinte Dic Baboian Str. Rabat 15 
cod 71272 

633.38.88 
615.07.64 

6333.888 

Diplomat Club Economic Armand Oprea Calea Victoiei 
25 ap 44 

633.38.88 
615.07.64 

6333.888 



ZIARJTVl REDACTIA NUME ADRESA TELEFON FAX 

RADIO 
Radio Uniplus 

Bucuresti 
Director general Daniel Klinger Strada 

Semilunei nr 2 
2111.836 
211.50.70 

211.39.65 

sect 2 211.43.79 

Editura Dierctor general Baboian Bianca Str. Rabat 15 633.38.88 6333.888 

Mediapress Maria cod 71272 115.07.64 

BNR / Bursa Sef birou presa/ 
/ colaborator 

Gheorghe 
Chidita 

Str. Diditel nr 7 .. 48.05 
ac. 675.57.76 

312.07.87 

Capital Redactor sef 
adjunct 

Doru 
Lionachescu 

Hotel Muntenia 311.30.81 
311.30.83 

311.30.82 

Dreptatea loan Fdncu Calea Victoriei 
133 - 135, et 2 

650.41.25 
650.35.54 

650.64.44 

Azi Actualitatea Huc Marius Calea Victodei 614.43.78 312.01.28 
intema Daniel 35 

Cotidianul Departamentul Doltu Claudiu Calea Plevnei 637.77.95 
economic 114 637.68.92 

Top Business Secretar 
general de 

Virginia Hristu r-ta.Presei 
Libere, 1, et.1 

311.26.06 
618.52.92 

312.91.47 

redactie cam. 136-137 

Vocea Economic Liliana P-ta.Presei 211.18.60 211.34.90 
Romaniei Ciobanasu Libere, 1. 211.34.07 

Tribuna Economic Kira Antonescu Bd.Magheru 659.22.70 659.21.92 
Economica Legislativ 28-30 

Radio Tineret Mihaela Helmis General 614.67.53 312.72.94 
Difuziunea Berthelot 
Romana 60-62 

Radio Tineret Monica Patnciu General 650.30.55 / 323 
Difuziunea Berthelot 
Romana 60-62 

Nine'o Clock Economic Mihaela P-ta.Presei 617.31.58 618.04.20 
Vitcu-Gegea Libere; 1 617.21.70 312.62.08 

Bursa Comel Almasan Str.Balcesti 7 615.43.56 614.03.24 
312.45.56 312.45.56 

Economistul Constantin Calea Grivitei 659.48.34 312.97.17 
Amaritei 21, et.8 312.22.48 

Adevarul Economic Cristina Trefas P-ta.Presei 617.65.64 618.10.74 
Libere, 1 

RTV Cluj Actualitati Constantin 064/18.67.88 064/18.67.88 
Mustata 064/18.60.65 
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BLOOMBERG BUSINESS NEWS
 
WRITING & STYLE GUIDE
 

Good writing is a practical matter, a business consideration.
 
If Bloomberg stories are to have impact, to move markets, to be
 
read by decision-makers, then they must be well written. More
 
tellingly, good writing is a professional matter. Every Bloomberg
 
reporter and editor ought to feel pride in doing the job well and
 
in meeting the high standards that customers have come to expect.


This is the sixth edition of the Bloomberg Guide. For the
 
first time, the guide has been broken down into two parts. The
 
first covers the basics of writing good stories. It includes new
 
entries on structuring a story and writing about companies. The
 
second is a list of words and terms to avoid, an effort to define
 
Bloomberg style. As always, where questions arise refer to the AP
 
or UPI Stylebooks.
 

--Winkler
 
September 1992
 

The Bloomberg Way
 

Being the best requires precision in language, scrupulous

attention to detail, an insatiable thirst for knowledge,

persistence in getting any task accomplished no matter how
 
daunting, the humility to recognize that none of us is infallible
 
and perhaps, most importantly, the decency to address anyone and
 
everyone with concern and kindness. If we follow these principles,
 
we shall succeed.
 

What Makes A Good Reporter?
 

Turn over the rocks. Every news beat might be viewed as a
 
rock. It's the reporter's job to describe the shape, color, weight,

texture and size of the rock. The good reporter turns the rock over
 
and examines what's underneath it. If he/she sees lots of worms, a
 
description of them is warranted. If a slug squiggles, it must be
 
described too.
 

Some of this is intuitive. Any reporter with sufficient love
 
of the reporting craft can learn to be thorough. The more questions
 
are asked, the more knowledge is gained. The more knowledge is
 
gained, the more authority the reporter has to ask questions, the
 
more intelligent the questions become and so forth. Often, the best
 
stories (aka scoops) are found under rocks.
 

Good reporters read as much as possible about the beat. They

always look for new sources by poring over other publications,

attending conferences, asking existing sources for new people to
 
quote. They visit sources regularly on the trading floor, in a
 
restaurant, on a golf course, in an office, on the ski slope and,

if the source is a gold mine for scoops, even at a Broadway show.
 

David Halberstam, one of the toughest reporters to cover the
 
Vietnam War, once said, "Being a good reporter is sitting in
 
offices and getting crapped on."
 



What Makes A Good Story?
 

Any Bloomberg story about financial markets, companies,

business and the economy ought to answer the following questions:

Where's it going to go? How much is it going to go where it's going

to go? Why is it going to go where it's going to go? Who are the
 
buyers and sellers? And what do they say?


These questions can be asked regardless of the beat or subject

because these are the questions any Bloomberg customer will ask
 
about companies, stocks, bonds, money market securities, futures,

options, metals, oil, gas, legislation, the economy, etc.
 

Ail stories must have a "forward spin," or an emphasis on what

will happen in the future, since nobody cares about what happened

yesterday or two seconds ago unless it helps them determine what
 
will happen tomorrow or two seconds from now.
 

One way to ensure the forward spin is to write "curtain
 
raisers," or articles in anticipation of an event. The curtain
 
raiser usually features experts talking about their expectations.

This type of article also can spare the reporter from covering an
 
event when the news already is known.
 

Most Bloomberg stories are different from news anywhere else

because they enable readers to retrieve up-to-the-instant real-time
 
tables, charts, graphs, history and so forth related to the subject

of the story. As a result, Bloomberg is an electronic newspaper,

not a "wire" service. This is an important distinction that sets us
 
apart from other news organization.


At Bloomberg, the five most important things in journalism are
 
accuracy, accuracy, accuracy, accuracy and accuracy. Getting 
it
 
wrong is the worst mistake a reporter or editor can make.
 
Deliberate bias is a reason for dismissal.
 

Writing Well Matters
 

Clear writing is a sign of clear thinking. Everything from a
 
concise seven-word headline to a pithy 700-word outlook on the
 
stock market is cherished at Bloomberg.
 

No amount of dogged reporting can overcome writing that is
 
disjointed and wordy. Just as good writing exudes authority and
 
elicits respect, poor writing suggests ignorance and invites
 
contempt.
 

Few among us will ever attain the stature of Fitzgerald in The
 
Great Gatsby. But all of us can write with the clarity of the Old
 
Testament. This requires a knowledge of the subject, simple

sentences and a vocabulary that is comprehensive and precise.


Boredom is a pox on good writing. If the writer's interest in
 
his or her subject flags, you can be sure the reader's will do the
 
same. Unless you appreciate the subject of your profile, it's
 
unlikely the reader will compensate for your lack of interest.
 

Dopes and Professionals
 

Bloomberg Business News stories must be clear enough for a
 
dope to understand and substantial enough for a professional to
 
appreciate. Follow the KISS principle: Keep It Simple, Stupid.
 



-- 

Write with the 
idea that siblings, parents, relatives, friends,
spouses and significant others will be reading your stories. And
don't forget Aunt Agatha, who ought to find it easier to read your
stories than her bank statements.
Good writing never 
alienated 
anyone, 
even 
the specialist.
History shows just the opposite in the news business. In the 1930s,
The Wall Street Journal and The Journal of Commerce had about the
same circulation: 35,000. The Journal grew to two million by 1982,
dwarfing the influence and circulation of its rival. The reason:
clear writing to the widest audience. The same could be said for
Scientific American, 
an 
erudite yet well-written magazine about
science that anyone can understand.
Our audience consists of institutions and individuals in the
financial and c,1modity fields as well as educated readers of such
publications as the New York Times, the Journal and the Financial
Times. Imagine your reader running out of the house in a bathrobe
because he 
or she is intent on reading your news. 
You must not
disappoint after such a display of enthusiasm.
 

Show, Don't Tell
 
In the news business, good writing means telling a good yarn.


hadn't been born that could pull a noun out of a tight spot. Mark
 

Let nouns and verbs do the work. E.B. White once said an adjective

Twain once 
told 
a young correspondent,
adjective, kill it." "When you can catch an
Be ruthless in pulling adjectives and other
modifiers from your prose. Modifiers are weeds in a garden. Nouns
and verbs are the flowers.
"Show, don't tell" 
is a simple rule 
for writing well. This
means writing with anecdotes and relying on concrete e::amples
convince your audience you were there or know of what you write.For example: 

-- Minutes 

to
 

before 
the Federal
unexpectedly draining Reserve tightened credit by
reserves
Brothers priced from the banking system,
$1 billion of Lehman
 new corporate bonds. As 
interest
rates surged, investors turned skittish and the bonds plummeted.
"It was like having your house robbed and then flooded," 
said Joe
Syndicate, head of Lehman's new-issues department.
 

The stock market is poised for a major rally amid signs
that some of the 
largest industrial companies including General
Motors Corp., International Business Machines and General Electric
Co. will report their first earnings inc-.-ease in 18 months.
"This could be the beginning of the bull market," 
said John
Analyst, chief investment strategist at Merrill Lynch. "Sales are
so robust that some 
of these fourth-quarter earnings 
could be
records."
 

-- The economy grew at an 
anemic
quarter as 0.1% rate in the 
fourth
widespread manufacturing layoffs and stingy consumers
put a crimp in spending, the Commerce Department said.
The nation's gross national product 
rose XYZ% 
in the three
months ended Dec. 31, well below the 0.8% rate recorded in the same
 

rj, 



-- 

quarter in 1989, Commerce said. The slowdown came as no surprise to
economists who predicted zero growth 0.2%,
to according to 12
economists surveyed by Bloomberg Business News.
 

If you have five numbers or equations about the market,
economy or a company, pick one that best illustrates the theme of
the story and refer to a side table or chart for the rest of your
evidence. A story packed with confusing numbers will be dense in
the worst sense: wooden like a totem pole.
 

Be Short, Familiar, Specific
 

"The best words are the short ones, and the best short ones
are the old ones." 
--Winston Churchill
 

Prefer the short word to the long.

Prefer the familiar word to the fancy.

Prefer the specific word to the abstract.

Use no more words than necessary to make your meaning clear.
 
Instead of commence, say begin; 
instead of deactivate, say
close, shut off; instead of endeavor, say try; instead of finalize,
say end, complete; instead of concluded or remarked, say said. And
 

so on.
 
A creature 
flom Lewis Carroll, satirizing the plundering of
language by people in high offices, said: 
"Words are what I want
them to mean. Nothing more and nothing less." 
We never want to be
part of Alice in Wonderland. Words are special. Treat words with
reverence and your writing will ring true.
 

One Thought, One Breath
 
The longer the sentence, the less readable and more exposed to
errors of syntax it's likely to be. The remedy is simple: chop long
sentences into shorter ones. If you have to pause for breath while
reading a sentence out loud, it's too long.

An easy way to shorten sentences is to rework clauses starting
with "although," "even though," and so forth:
 

Although the economy is in a nosedive, Bush said there would be
a turnaround in the second quarter.
 

Turn this around. Get 
to the point. Forget the "there will be"

construction.
 

-- Bush said the slumping economy will rebound in the second
 
quarter.
 

Avoid pointless prepositional phrases:
 

-- Ford said it was cutting production in Europe by 5,000 cars,
with an additional 4,000 cars cut by Ford factories in Asia.
 



Break the sentence in two:
 

--Ford said it will cut European production by 5,000 cars. In Asia,
 
production will be cut by 4,000 cars.
 

Guard against long dependent clauses and apositives:
 

-- The job transfers, said to involve Merrill's entire equity 
trading unit, will mean a demotion for some of Merrill's top 
traders, who brought the company to its current profitability. 

Unravel and cut the superfluous:
 

-- Some of Merrill's top traders will be demoted in the firm's 
equity unit shakeup. 

"When," "after," "as" and similar crutches often prolong sentences 
needlessly. When possible, substitute a period.
 

-- The company will not issue a general recall in its home country
 
after a preliminary ruling by health ministry officials that it
 
poses no public danger, Levin said.
 

Try this:
 

-- The company won't issue a general recall in its home country. A
 
preliminary ruling by health ministry officials found no danger to
 
the public.
 

Avoid long independent clauses linked by conjunctions:
 

Washington, Jan. 10 (Bloomberg) -- Federal Reserve Chairman 
Alan Greenspan said today the economy has likely passed the danger 
point for an imminent recession, and he anticipated modest economic 
growth for the rest of this year. 

End it after "recession" (drop the "imminent") and carry on with
 
"He anticipated ..." etc.
 

Also avoid the run-on sentence, containing two separate ideas that
 
bear no logical relationship to each other:
 

-- Disney bought the studio for $32 million and may issue $300 

million of debt this fall. 

Separate the information about the purchase and the debt sale: 

-- Disney bought the studio for $32 million. Separately, the 
company announced plans to issue $300 million of debt this fall. 

Always Explain Why It's Up 3/4 

While every Bloomberg story should have a forward spin, it 
also should explain why the long bond is up 3/4 point right now.The 



reader can't understand why what may happen will happen unless the
 
reporter understands why what happened happened. For example:
 

New York, Nov. 7, (Bloomberg) -- Treasury bonds, up as much
3/4 point on the day, likely will rise further amid signs that the 
Federal Reserve is easing credit, traders said. 

"There's little doubt bonds will keep climbing," said John B.
 
Trader, a managing director at First Boston. "The Fed is easing and

yields nave to come down." Trader said yields on 30-year Treasuries
 
could decline to 8% in the weeks ahead from 8.5% currently.


Today's rally was sparked by in the
a sudden drop federal
 
funds rate to 7 1/2% from 8% after the Fed injected credit into the
 
banking system. The dollar also showed surprising strength at 145
 
yen since the Fed entered the market.
 

The Fed's so-called system RPs "completely changed the
 
sentiment of the market," said Richard Analyst, chief bond
 
strategist at Goldman, Sachs & Co. "Everyone's a buyer now."
 

Maynard Keynes, an economist at Oxford, said the deepening

recession will force the Fed to continue easing. "Forget about
 
inflation, the real threat now is deflation," he said.
 

First Boston's Trader said the benchmark 30-year Treasury

could rally another point to 103 and a yield of 8.40% over the next
 
several hours xxxx and so forth and so forth.
 

In this simple market story, we start with the future, drop

back to the past and pick up the future again. The story

immediately gives the reader perspective. Nobody can make an
 
intelligent decision without perspective.
 

Sources
 

Stories about money are, ultimately, stories about people:

portfolio managers, investors, analysts, traders, investment
 
bankers, commercial bankers, company officials and 
the like.
 
Bloomberg stories must make that connection clear by citing

people's comments.
 

People have ulterior motives when speaking to the press, so be
 
on guard when talking to them. Be sure you're comfortable with the
 
answer to the question: Why is he telling me this?
 

Never let sources entertain you (pick up the tab) unless it's

culturally impossible (e.g. the man is from Fredonia, a land where
 
the host must pick up the tab on the first date or risk expulsion

from Fredonia). 
You must make it clear that you cannot be bought.


Be diligent about getting a reaction from people on different
 
sides of a story, but don't billboard their comments in such a way

that they interrupt the story flow. Tell the story first. Then drop

in the reaction. Be fair and be concise.
 

Be more specific than "sources said" in citations. When a
 
journalist uses 
that phrase, he assumes an air of superiority by

implying that he has secret of
sources information that others
 
don't have. We must try to describe as transparently as we can the
 
sources of our information.
 

When attributing ideas, use phrases like "Wall Street analysts

said" and "currency traders at major banks said."
 

I"
 



Unattributed quotations are unacceptable because the reader
 
can't put confidence in such a vague authority. You must, at a
 
minimum, state the source's employer and his job. You are allowed
 
to withhold his name. "A trader at Salomon said" is acceptable and
 
"John Small, a trader at Salomon," is preferred.
 

A piece that involves some critical development in a market or
 
company or government and stems from a leak or some "deep throat,"
 
such as embezzlement, a big decline in earnings, a reorganization,
 
dismissals or layoffs, must be properly sourced. That doesn't mean
 
the sources have to be named, although this always is preferred. It
 
does mean you should be sure the information comes from a reliable
 
source. In highly sensitive cases, two or more sources are needed.
 

If five good sources insist on anonymity and no direct quotes
 
can be obtained, then paraphrase and attribute the information to
 
people familiar with the situation, transaction, legislation, etc.
 

In quotations that are more than one sentence long, put the
 
attribution after the first 
with your male secretary," 
secretary is fine." 

sentence. 
Smith sa

For example: 
id. "Someone 

"Never sleep 
else's male 

Manners 

The power of the press is extraordinary. Don't abuse it. If
 
anyone calls to question the accuracy of a story, take the time to
 
listen and understand whether the complaint is valid. Be polite.
 
You win applause by being rational and sensitive without
 
sacrificing your hard-nosed, skeptical approach. An honest person
 
has nothing to fear. When a mistake is made, apologize and offer to
 
print a correction. Nobody's perfect. Press people get into trouble
 
'when they assume the first amendment and their membership in the
 
Fourth Estate make them infallible.
 

Historically, U.S. news organizations rarely have had trouble
 
in court over libel when it was clear they acted in good faith.
 

The Bloomberg Four Paragraph Lead
 

Writing accurate stories quickly and well would be impossible
 
if reporters had to rediscover how to write a news story each time
 
they sat down to write. But this is precisely what happens all too
 
often. Hours are spent in rambling interviews and stories grow like
 
kudzu into lush entanglements, in dire need of the editor's shears.
 

Fortunately, this editing hell can be avoided. As a late night 
TV ad for this journalism lesson might say, YOU TOO CAN WRITE GREAT 
NEWS STORIES -- FIRST TIME, EVERY TIME! The secret is that news 
stories have a structure that is as immutable as the rules that 
govern sonnets and symphonies. Learning that structure won't make 
you Edward R. Murrow in a minute, but it will put in your hands the 
knowledge you need to become a journeyman reporter. 

This style note addresses the structure of the most important
 
element of a news story: the lead. As we define it, the lead is the
 
first few paragraphs of the story, ending with the first quote. For
 
convenience's sake, we've identified the ideal lead as one having
 
four paragraphs, each containing a vital part of the whole.
 

Here's a schematic of the four-paragraph lead:
 



1. The Lead -- The news. Simply put, this is what the
 
reader did not know before reading your story. Just telling the
 
reader something she didn't know before is usually all you have to
 
do to get her attention.
 

2. Background Graph -- This graph provides a reassuring
link between the news, which is after all new and therefore to a 
degree startling, and previous events that the reader is 
comfortably familiar with. It reminds the reader of what he already
knows about the topic. If it is a story about this year's earnings
at XYZ company, the background graph may tell what the company

earned in the last several years and what significant news has come
 
out on the company recently.
 

3. Cosmic Graph - Also called the nut graph, this
 
paragraph answers the question, "Why should I care?" It explains

why this story is important and what effect it may have on the
 
reader's life. It promises to tell the reader about the wider
 
trends that the specific news illustrates.
 

4. Key Quote -- A vivid summary remark. In your

reporting, push sources to summarize what the news means. Don't
 
hang up the phone until they have given it to you in one sentence.
 
That sentence will restate the theme of your story and strengthen
 
your credibility by having an expert state it for you.


Here's an example of the four-paragraph technique at work on
 
a routine money supply story:
 

Tokyo, Aug. 21 (Bloomberg) -- The Bank of Japan announced 
today that the most closely watched measure of the nation's money
supply grew at an all-time low annual rate of 0.2% in July, the 
third consecutive month of record low growth. 

(That tells the news) 

The growth in the money measure -- consisting of certificates 
of deposit and M-2, which is comprised of cash and various bank 
accounts -- was considerably below most economists' expectations of 
growth. Those estimates were closer to 0.6%.
 

(That's the background, i.e. what money supply is and what
 
economists expected it would be for the month.)
 

The report created expectations that the Bank of Japan would
 
lower interest rates to promote credit growth and ensure economic
 
expansion.
 

(This is the cosmic graph: it says the numbers could lead to
 
lower interest rates in Japan. A rate reduction would affect the
 
Japanese economy and financial markets worldwide, i.e. you.)
 

"These numbers will fuel the fire for further action on
 
interest rates," said Jesper Koll, economist at S.G. Warburg
 
Securities.
 

(This key quote vividly sums up what this story is about and
 
gives it added authority.)
 

The beauty of the four-paragraph lead is that it contains
 
every element of a news story, and thus can stand on its own. In
 
many cases, such as news briefs and urgent stories being written
 



minute by minute, the first four paragraphs will actually be the
 
first, or only, story that we publish. In many ways, the four
paragraph lead is the ideal Bloomberg story, since it fits on one
 
screen and thus offers the reader maximum value in minimum time.
 

It's important to remember that the four-paragraph lead is a
 
generalized schema, not a format to be followed slavishly. Numerous
 
variations are commonly used, and the structure is quite flexible.
 

The essential point is that the four-paragraph lead delivers
 
not just the news, but also the perspective. Any hack can report

the news; it takes a thinking journalist to explain it. From a
 
competitive standpoint, offering perspective on the news is where
 
Bloomberg can, and must, stand out.
 

The Bloomberg four-paragraph lead is based on the news story
 
structure most commonly used by leading U.S. newspapers and wire
 
services. Not every story follows this form, but most do. Weak
 
stories tend to leave out one or more of the four elements. At
 
Bloomberg we can improve our batting average -- and be better than
 
the competition -- by excelling at this form at all times.
 

The art of the four-paragraph lead is the art of compression.

From your months or years of expertise and your minutes or hours of
 
reporting, you must pick just those facts and ideas that tell a
 
whole story in four paragraphs or less. Learning how to do this
 
expertly takes years of practice. Finding the one sentence of
 
crucial background information to put in the lead, and the half a
 
sentence that casually indicates a panorama of wider implications
 
of the news -- that's the trick.
 

Here are a few examples of the four-paragraph form taken from
 
leading newspapers and wire services. The first is the lead of a
 
New York Times story that is a fleshed-out version of the classic
 
structure. This five-paragraph lead is especially interesting since
 
the lead itself is forward-looking, or a "curtain-raiser." The
 
first four paragraphs skillfully blends news, background and
 
forward-looking perspective, leading up to the key quote:
 

Washington, Aug. 18 -- Most monetary specialists believe 
the Federal Reserve will shun further cuts in interest rates 
when its policymaking Open Market Committee meets Tuesday for 
the first time in seven weeks. 

New action that could reduce the lending rate for 
overnight bank loans and eventually even the discount rate 
is considered highly unlikely during the Republican National
 
Convention, despite a recovery that is among the weakest on
 
record.
 

By a quirk of the calendar, the central bank appears to
 
face the same obstacle posed at its meeting of June 30-July 1,

which took place just after President George Bush specifically

urged another round of rate cuts.
 

No matter how it weights the economic evidence, which has
 
been decidedly mixed of late, the Fed cannot afford to give

the impression of bowing to pressure from the Bush
 
administration in the election campaign, analysts say.

Creating such an impression would be counterproductive,

arousing fears about the Fed's commitment to fight inflation
 
and thereby raising the long-term lending rates so crucial to
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recovery.

"They'll be concerned about reducing interest rates 
in
 

the proximity of the convention,",said Robert A. Brusca, chief
 
economist for Nikko 
Securities Co. International and an
 
advocate of more monetary stimulus.
 

Here's another New York Times lead that deftly interweaves
 
news with strokes of background and cosmic materia.. The latter
 
here is especially noteworthy, since well-placed brief phrases make

all the difference between a robotic recitation of numbers, and a
 
piece that explains the larger significance of those numbers. The
 
relevant phrases are set off with asterisks:
 

Washington, Aug. 13 
-- Prices received by U.S. producers

for finished goods rose a skimpy one-tenth of 1 percent in
 
July, ** as the economy's weak recovery kept a tight rein on
 
inflation, ** Labor Department figures showed Wednesday.


Energy costs fell for the first time in six months, and

peaches and other fresh fruits slid by the biggest amount in
 
more than two decades, ** helping keep food prices steady. **
 

Nor was there anything disturbing at earlier stages of

processing, where there had been some 
hefty increases in

preceding months. The government found intermediate and crude
 
goods unchanged in July.
 

"There is very little inflation pressure," said Ben K.

Han, an economist at Philadelphia-based CoreStates Financial
 
Corp. His bank pared its estimate of 1992 inflation to below
 
3 percent, and said it saw the possibility the rate would
 
approach 2 percent a year from now.
 

Here's another common variant of the four-paragraph structure,
 
a three-paragraph lead that contains the four basic elements in
 
compressed form (from The Washington Post):
 

Sacramento, Aug. 
14 -- The state's largest bank has
stopped honoring IOUs being used by the state government to 
pay its bills, as Governor Pete Wilson, a Republican, and 
legislative leaders remain far apart on a solution 
to the
 
state's mammoth budget crisis.
 

Legislators, officeholders and editorials throughout the
 
state criticized the budget negotiators' apparent lack of a
 
sense of urgency.
 

"The state isn't paying its rent or its utilities and is

causing severe hardship for the vendors who supply the nursing

homes and prisons with food and other goods," the state
 
comptroller, Gray Davis, 
 a Democrat, said Wednesday.

"Meanwhile, the negotiations proceed like a planation scene in
 
an old movie where everything happens in slow motion."
 

Here's another three-paragraph lead, this one a Bloomberg

piece picked up by The Denver Post. This one's interesting because
 
the key quote does double duty as the cosmic paragraph, giving

forward-looking and broadening perspective:
 



Minneapolis, June 9 (Bloomberg) -- Super Valu Inc. and
Wetterau Inc., 
two of the nation's largest food wholesalers,

signed a letter of intent to merge in a transaction valued at
 
about $1.1 billion, the companies said today.


Under terms of the agreement, Super Valu would pay

holders of Wetterau's 21.3 million outstanding shares $30.20
 
a share in cash, or about $643 million, and assume outstanding

debt of about $440 million. Super Valu is the parent of Cub
 
Foods, a major Colorado grocery chain.
 

"We see this as a tremendous opportunity to merge two of
 
the biggest and best wholesalers in the business," said Super

Valu Chairman and Chief Executive Michael Wright. "It gives us
 
a significant step in the implementation of our strategic
 
plan."
 

The point is, in the end, you will shed this lesson and fly

free. One category will blend into the next, one phrase or sentence

will perform two or more functions at once, but it will all work.
 
You will find a way to cram every important element in the story

into the first few 
lines. But the story won't sound stuffed. It
 
will sound 
 informed but relaxed, authoritative but not
 
condescending.
 

That's the knack. All it takes is practice.
 

Leads
 

The lead ought to say what the news is and why it's important

in plain English. It has to be compelling enough to provide people

with the incentive to read further. The "why" provides the forward
 
spin we seek in all Bloomberg stories.
Keep numbers out 
of the lead as much as possible. Although

most Bloomberg stories contain numbers, the lead ought to cite the
 
percentage or fractional change and its importance. There are some

exceptions. Numbers obviously may be used in headlines, especially

the bulletin variety. Leads for stories on earnings, mergers and
 
related stories often require dollar values or per-share amounts.
 
Petroflash commentaries accompanying oil price tables also are
 
exempt from the numbers standard.
 

Having said that, here's the contrast between a good lead and
 
a poor one:
 

Right: Nigeria's oil production, now the largest within the

Fredonia Exporting Cartel, will double in the next two months amid

signs of surging crude demand, Nigeria's chief oil spokesman said.


Wrong: Nigeria's crude oil output will increase by 200,000

barrels next month, xxxx.
 

The difference between these two leads context
is and

significance. The first doesn't give any numbers and yet provides

the scope of the piece immediately. The second provides a number

that is meaningless unless the reader happens to know everything

there is to know about Nigeria's oil output, in which case he
 
probably also knows that production will increase by 200,000
 
barrels.
 



Background Information
 

News never occurs in isolation. Markets and companies have
 
histories. Stories develop over time. Because of this, the latest
 
news always must be put in the context of past events in order to
 
be understood completely. That's why background is an important
 
element of any Bloomberg story.
 

It isn't enough to provide background information at the end
 
of a story. Readers won't always get that far, especially if they
 
are looking at stories on Bloomberg terminals. Asking a reader to
 
press the <Page> key is like asking a newspaper reader to turn to
 
an inside page in order to continue reading a front-page article.
 
Most newspaper readers won't do that. We can't expect our readers
 
to be willing to press <Page>, either.
 

Background is not only helpful to the reader. In many cases,
 
it is vital to make the piece sensible and fair.
 

Generally speaking, on any given subject, there are only one
 
or two facts that comprise a reader's most recent understanding
 
about that subject, or one or two obvious facts that a reader will
 
demard to have related to the news that you are giving her. Those
 
are the facts that you as a writer must include in your lead, to
 
assure the reader that you and she are on the same wavelength.
 

In the following lead about the dollar's depreciation against
 
the Deutsche mark, for example, those factual touchstones between
 
the writer and the reader are, first, what impact the depreciation
 
will have on George Bush's re-election campaign, and second, what
 
effect the dollar crisis will have on the U.S. economy. The story
 
is by a staff writer at the International Herald Tribune:
 

Aug. 22 -- The dollar fell to a historic low against the
 
Deutsche mark on Friday despite repeated rounds of interven
tion by 18 central banks, led by the U.S. Federal Reserve.
 

The failure to stem a dollar crisis looms as a major
 
embarrassment not only for the central banks, ** but also for
 
President George Bush in his bid for re-election. **
 

In the view of many analysts, the interventions, which
 
began in mid-July, were aimed at forestalling headlines
 
blaring a dollar crisis ** ahead of the November election.
 

.;7With the sluggish U.S. economic recovery already the major 
campaign issue, ** a weak dollar can only intensify 
pressures on the president. 

The inability to hold the rate on Friday rattled both the
 
bond and stock markets in the United States. European
 
financial markets had already closed for the week by the time
 
the central banks' failure became apparent. But the continued
 
strength of the mark and the weakness of the pound, lira,
 
French franc and Danish krone within the European Community's
 
fixed exchange-rate mechanism could also set off a full-blown
 
currency crisis within the European Monetary System, analysts
 
warn.
 

As for fairness, stories are often attacked as libelous for
 
lack of a mere phrase or line of background. To report that a bank
 
president was arrested on charges of embezzlement, for instance,
 



without mentioning that the District Attorney had made six similar,
 
transparently political arrests and failed to win any convictions,
 
would be grossly unfair.
 

Here's a short Bloomberg piece that was picked up by the Omaha
 
World-Herald. While the piece probably needs another line or two of
 
background, the one clause that it does have, in the middle of the
 
lead, is obviously crucial:
 

Detroit, June 16 (Bloomberg) -- Fruehauf Trailer Corp., 
** in response to an inquiry by the New York Stock Exchange, 
** said it knows of no reason for the decline in the price of 
its common stock. 

In recent trading, Fruehauf shares were down 2 1/2, or
 
19.4%, to 10 3/8 on NYSE-composite volume of 87,700 shares,
 
well above its three-month average volume of about 11,700.
 

In a statement, Fruehauf said there were no corporate
 
developments to report. Fruehauf manufactures and markets
 
truck trailers and parts.
 

Another way to use background effectively is to begin the
 
first sentence of the story with a single phrase that sets the
 
stage with a sweep. For example, from The New York Times:
 

London -- ** Four months after winning the British
 
general election, ** Prime Minister John Major is under fire
 
from his predecessor, parts of his Conservative Party and the
 
Labor Party for what they call his passivity in the face of
 
growing economic, political, and diplomatic problems.
 

Another example, from The Wall Street Journal:
 

Washington -- ** After repeated rebuffs from the White 
House, ** Republican conservatives led by Housing Secretary 
Jack Kemp have mounted a last-ditch effort to force the Bush 
campaign to adopt a plan of sweeping tax cuts to revive the 
sagging U.S. economy and the President's re-election hopes. 

Cosmic Graphs
 

There are various types of forward-looking or "cosmic"
 
elements commonly used in stories. In writing about an economic
 
indicator, for instance, a couple of cosmic phrases can make the
 
indicator reflective of wider trends in the economy. (That's
 
something we should keep in mind about economic indicator stories,
 
which as reported are often dry and picayune. They needn't be,
 
though, since the reason we write them is not because we are
 
entranced by obscure numbers, but because economic indicators are
 
indicative of the economy. Their ess.ance is that they mean
 
something wider than themselves, and we fail if we don't mention
 
this wider meaning in a story.)
 

Another common cosmic device is to state explicitly that the
 
subject of a story is emblematic of some broader reality. A story
 
about a widget factory isn't necessarily gripping; if we explain
 
that the factory makes the springs used in the car seats sat upon
 



by most Americans, including the reader, we have a better chance of
 
keeping him reading. Here's the lead from an International Herald
 
Tribune piece that uses this device:
 

Tokyo -- Five years ago, Nippon Telegraph & Telephone 
Corp. was the world's most expensive stock and a potent symbol 
of Trkyo's bull market. At $350 billion, the company's
valuat.on was greater than the entire German stock market.
 

** Today, NTT is a symbol of all that has gone wrong in 
Japan's stock market. ** The shares trade at barely one
seventh of their peak level, and NTT, surpassed in market 
capitalization by the U.S. giants Exxon Corp. and Philip
 
Morris Inc., risks losing its top ranking in Japan to Toyota
 
Motor Corp.
 

NTT shares firmed 18,000 yen on Friday, to 478,000
 
($3,753), but are still down 36 percent this year. The plunge

is one reason why the Tokyo Stock Exchange has been plummeting
 
in a descent that threatens to prolong and deepen Japan's
 
recession.
 

The cosmic element of a lead is usually a matter of hitting a
 
single grace note delicately, rather than crashing cymbals together
 
or goosing the horn section into a rousing crescendo.
 

The fact that the cosmic portion of the lead is often only a
 
grace note in no way diminishes its importance. A well-crafted
 
cosmic grace note acts like fuel in a story, comprising only a
 
fraction of total body weight but making the story take off. One
 
can begin stories with such a phrase, just as one can use a
 
well-chosen phrase of background to get things started. Here-are
 
three examples, all of which do just what cosmic grace notes should
 
do: with a light touch, they promise to transport the reader beyond
 
the tawdry daily news into realms of higher significance. From The
 
Washington Post:
 

Washington -- On the biggest foreign-aid issue of the 
day, giving help to the struggling democracies of the former 
Soviet Union, President George Bush and Democratic 
presidential candidate Bill Clinton are in accord.
 

From The Wall Street Journal:
 

Kennebunkport, Maine -- President George Bush and Prime
 
Minister Yitzhak Rabin opened a new chapter in U.S.-Israeli
 
relations Tuesday with an agreement to send a loan guarantee
 
proposal to Congress and pledges of stronger strategic
 
cooperation.
 

From BBN, picked up in the IHT:
 

Tokyo, Aug. 4 (Bloomberg) -- In an attempt to cash in on 
"multimedia" technology, three Japanese companies have teamed 
up to produce a compact disk for personal computers that 
explains the mysteries of Japanese business to foreign
 
comparies.
 

http:valuat.on


The Case for Good Quotes
 

Good quotes give credibility and color to articles and draw
 
readers into your writing. When you put a person's words inside
 
quotation marks in an article, you hand the reader a set of
 
headphones and say "Here, I've put a hidden microphone inside a
 
fascinating person's mind and he's thinking now. Listen in."
 

Who is going to turn down that offer?
 
Quotations in journalism are so important that learning how to
 

use them properly represents the essence of mastering the craft of
 
journalism itself. The reason is that journalists, unlike scholars
 
or novelists or other types of writers, get their best material not
 
from the written but from the spoken word.
 

News doesn't come from books or magazines, or even from
 
newspapers or computer terminals. It comes from people speaking.


Everything a person says in an on-the-record interview may
 
become a quote. Obviously, you are not going to quote everything

that a source says. Instead, you will pick and choose, using only

those remarks that contain a special energy and clarity that make
 
them useful to you as a writer.
 

Those special remarks, culled like gold nuggets, are what we
 
call "key quotes." Learning how to listen for key quotes, how to
 
get your sources to utter them, how to use them to inspire you as
 
a writer, and how to structure your articles around them is, in
 
many ways, the essential journalistic task.
 

A few suggestions may be helpful.
 

1. TUNE YOUR EAR TO "KEY QUOTES"
 

In movie animation, the master cartoonist can't spend the time
 
to draw all of the thousands of individual frames, or cels, that
 
are filmed one by one and then strung together to create the
 
illusion of continuous motion.
 

Instead, the master draws his characters only in their most
 
extreme positions -- a sketch of Road Runner, say, with his legs

wheeling behind him and his neck craned forward to the maximum
 
degree. Once the action is sketched out in a few "action cels,"

journeymen animators draw the thousands of intermediate frames.
 

Key quotes are the journalist's "action cels." They define, 
with color and character and precision, the article's essential 
message and point of view. 

The great journalist tunes her ear to key quotes. She goes

into an interview listening for them, she pushes her sources until
 
they become articulate, and she doesn't allow the interview to end
 
until she has the key quotes written down.
 

Pick up a copy of The Wall Street Journal, The New York Times,
 
or some other good newspaper. Notice how the majority of articles
 
are structured around key quotes.
 

Key quotes are structurally important. They are the tent poles
 
in the Big Top.
 

2. THE GOLDEN RULE OF QUOTES
 

Remember the Golden Rule of Quotes: They announce that a human
 



being is speaking. Therefore, quotes must communicate human
 

content, not just information that any computer could spit out.
 

The following passage disappoints the reader:
 

"The Dow Jones Industrial Average dropped 5% this
 
morning," said Spike Short of LMNOP Securities.
 

This quote actually does more than disappoint the reader: it
 
damages your credibility as a writer. Why? Because when you put

quotation marks on a page, you promise to deliver a human utterance
 
with flesh and blood and character. To make that promise and then
 
to deliver only numerical data is false advertising. Treat your

reader like that and one day he won't be your reader.
 

Here's a good market-story quote from The Wall Street Journal:
 

"Today you got a real number--durable goods--that you can
 
hang your hat on," said William LeFevre, a market strategist
 
at Tucker Anthony."
 

Of course, not every day produces a number to hang your hat
 
on, nor do exciting things like floods and droughts and earthquakes
 
occur with great frequency. On ordinary days the main rule on
 
quotes in market stories is: If no one says anything interesting,

don't quote them. If someone interviewed you for a story and you
 
said nothing special, would you want to be quoted?
 

On the other hand, quotes do attract attention to your

stories, and less-than-dazzling quotes are often candidates for
 
inclusion. But the Golden Rule of Quotes still applies: they must
 
have human content. Quotes must never simply convey information
 
that readers could get from a chart or graph or reference book. The
 
human content of vanilla-flavored quotes usually resides in their
 
statement of opinion, analysis or interpretation.
 

For example, from the Wall Street Journal:
 

"Over the next three to six months, it's tough to make a
 
case for energy stocks," says Ned Shadek, manager of the
 
Putnam Energy Research Trust Portfolio.
 

Obviously, no one is going to tape this quote to their
 
refrigerator. But it does tell those who follow energy stocks what
 
Ned Shadek, an expert, thinks about the stocks. In that sense, the
 
quote is human, as if Ned himself took the reader out for a drink
 
and gave him a hot tip.
 

3. THE MOST IMPORTANT QUOTE
 

The single most important quote in a story -- often the single 
most important line in the entire piece -- is the first one. This 
point can't be underemphasized: learn how to write a good first 
quote and you've learned how to grab the reader by the lapels. 

Sometimes you can even overcome an average headline and an
 
average lead with a good first quote, because the reader's eye goes
 



you your "key quotes" easily.
 
Almost always, you have to work for them. You have to push
 

your source, needle and wheedle him, joke with him or even tell him
 
directly that he's not giving you what you want. Whatever works.
 

Pushing sources to be eloquent, to cough up the all-important

key quotes, is not rude and does not in the least require the "How
do-you-feel-about-your-lobotomy?" style of interviewing. Never for
 
one second should you feel guilty about calling on a person and
 
pushing for an articulate point of view.
 

You can be a guilt-free journalist because whether you 
are
 
interviewing Michael Milken or Mother Theresa, you are always on
 
your source's side. The reason is that you are simply asking your
 
source to express his point of view as clearly as possible. And
 
that can only be in everyone's interest, at all times.
 

When your source has articulated his point of view as clearly 
as he can -- perhaps as clearly as he ever has, thanks to your
insistence -- you are finished and can go back home to write. 

A journalist is a midwife to clarity.
 

6. USE KEY QUOTES TO INSPIRE YOUR WRITING
 

Constantly tuning your ear to hear key quotes in interviews is
 
helpful for another reason: the discipline helps get you to the
 
center of the story you want to write.
 

If a person says something that catches your ear, even
 
something puzzling, it probably does so because some emotional or
 
intellectual energy has gone into framing the remark. That means
 
the remark is probably connected to something you need to know to
 
understand the story. It may be the key to everything.


Once, in writing a profile of the New York artist Alex Katz,
 
Doug McGill, formerly of The New York Times and now a Bloomberg

News editor in Tokyo, found the "key" to Katz's personality in a
 
key quote: "My paintings are big and bland."
 

Doug was greatly relieved to hear this because he'd been
 
worried, going into the interview, where he was going to find the
 
personal interest that he'd need to write a good piece.
 

The problem was that Doug found Katz's paintings big and
 
bland. When he found out that Katz shared his view, he was
 
intrigued. Suddenly he found the energy to write the piece.


"The artist's personality coalesced for me in that key quote,"

Doug writes. "He was an artistic contrarian, I decided, a painter

who loved ugly. I even came to like his paintings because I
 
realized that Katz skillfully turned blandness into an artistic
 
device.
 

"Katz's paintings were like Bartleby the Scrivener: they

captured attention by doing nothing."
 

Katz's key quote was the key to Doug's piece. It led him to
 
ideas and feelings that he could conjure with as a writer.
 

7. THE PROBLEM WITH QUOTAMATICS
 

Quotamatics are a great temptation and often are helpful to
 
journalists, most of whom have a Rolodex filled with their names.
 

But they are also dangerous because all they ever give you is
 



the key quote, the sound bite, the action cel.
 
Life, in the end, usually does not work the way Quotamatics
 

say that it does. Usually, Quotamatics are so bright and clever
 
they've been hired as spokesmen by big corporations or politicians.
 
Therefore, what you get from Quotamatics usually sounds good but
 
doesn't, in the end, test out.
 

And even if the Quotamatic is right, you need to talk to
 
ordinary people too -- people who, like you and me, need to work
 
hard to form an expression that begins to sound articulate. If you

only talk to Quotamatics, your writing, for all of its memorable
 
verbalistic posing, will be flat and even nonsensical.
 

Who would want to watch a Road Runner cartoon that consisted
 
only of action cels: our clever bird first flat as a pancake, then
 
suddenly stretched out like bubble gum, then blown to bits, then
 
grinning widely? It would make no sense at all.
 

Life, and writing, consist of both the extremes and the in
between. As a journalist, you can't be lazy about getting either.
 

To-Be-Sure Graphs
 

There is no such thing as an objective story. All of us bring
 
a subjective understanding of people and events to reporting. This
 
is unavoidable. We can produce accurate stories if we understand
 
that almost every event involves a conflict, examine all sides of
 
the conflict and present them using neutral verbs in our reportage.
 

Stories inevitably will focus on one side of the conflict. The
 
to-be-sure paragraph presents other side(s). Because situations are
 
rarely black and white, reporters ought to make every attempt to
 
depict the shades of gray.
 

Here is a to-be-sure graph for a story focusing on traders'
 
opinions that bonds are poised for a major rally:
 

"Nevertheless, any rally could be fleeting because the
 
Treasury will have to hit the markets pretty hard," said Joe
 
Analyst, an economist at Smith Barney. During the next two weeks,
 
the Treasury is scheduled to sell about $40 billion in securities.
 

This paragraph is critical, because it provides the reader
 
with a warning that the traders aren't necessarily going to be
 
proven right.
 

Terms and Jargon
 

The first reference to any industry jargon, for example,

f.o.b., tanker fixes, oil nominations and so forth, ought to be
 
spelled out in plain English. Once identified, the abbreviations
 
can be used in context.
 

The first reference rule also would apply to volume
 
designations. For example, barrels a day, b/d only in the second
 
and later references; million cubic feet, not MMcf; Alaska North
 
Slope crude, not ANS, New York Mercantile Exchange, not Nymex.
 

Once again, an urgent or bulletin story would be the
 
exception. The goal, however, is to identify terms in a popular
 
way. For example, The New York Mercantile Exchange, the world's
 



largest oil-trading exchange, X million cubic feet, enough natural
 
gas to provide air-conditioning power to cool a city of 500,000 for
 
a week, or a day's trading on the U.S. Gulf.
 

Translate the jargon-tongued industry sources from whom you

obtained your information. Are you a journalist or a flack for the
 
industry you cover?
 

Don't Forget the Tours
 

Every Bloomberg story MUST have tours of relevant data and
 
analysis attached at the bottom that supply additional information
 
to support the thesis. This allows the reader to obtain access to
 
the myriad statistical and archival material accessible by a few
 
keystrokes in the Bloomberg.
 

Since we are a global news service, tickers must be followed
 
in tours by the appropriate country code. For example, use IBM US
 
<Equity> BQ, rather than IBM <Equity> BQ. If you're writing about
 
IBM shares trading on a foreign exchange, use the precise ticker 
i.e. 	IBM stock trading in London: IBM LN <Equity> BQ.
 

Try to be intelligent in your choice of ticker functions. The
 
function at the bottom of the page shouldn't scream out "I'M A DOPE
 
WHO CAN'T DO ANYTHING MORE SOPHISTICATED WITH THE BLOOMBERG MACHINE
 
THAN GIVE A PRICE QUOTATION."
 

Make sure the ticker you place at the end of a story makes
 
sense. For example, using XYZ US <Equity> BQ doesn't make sense if
 
company XYZ is closely held, bankrupt or has no equity outstanding.
 
When writing about bankrupt companies, it's usually wiser to refer
 
the reader to the bonds, which are of interest to vulture funds,
 
than to the equity, which is generally assumed to be worthless.
 

Please be explicit with explanations. "For IBM stock
 
performance and company information, hit IBM US <Equity> BQ" has
 
sufficient detail, for example. "For more on IBM, hit IBM <Equity>
 
BQ" 	doesn't.
 

Sometimes the tour essentially shows readers news you've told
 
them about through your writing. The following story, for example,
 
is derived from the data and analytic functions in the Bloomberg:
 

New York, Feb. 12 (Bloomberg) -- Some 30-year corporate bonds 
that protect investors from redemptions, including securities of 
International Business Machines Corp., United Parcel Service, 
Texaco Inc. and Atlantic Richfield Co., may be undervalued.
 

The end of the story consisted of almost an entire screen of tours
 
in the Bloomberg: To compare the prices of the bonds in this story
 
to similar securities, use the Bloomberg Fair Value function: IBM
 
8.375 19 Corp BFV. UPS 8.375 20 Corp BFV xxxxxx.
 

Story Format
 

Bloomberg headlines are positioned flush left and written in
 
upper- and lower-case newspaper style. Short prepositions and
 
articles are generally lower-cased. Where questions arise, refer to
 
the headline style of the Wall Street Journal.
 



The name of the company or agency that is the subject of the
 
story begins the headline. Be as specific as you need to be. Merry

Go Round Enterprises Inc., for example, doesn't need "Enterprises"
 
or the "Inc" in the headline. There's only one Merry Go Round. On
 
the othe;: hand, a headline referring to Dow could be referring to
 
the stock market, Dow Chemical, Dow Corning or Dow Jones & Co.
 

Mo';t headlines contain a verb, preferably an active, punchy
 
verb. Don't exceed 62 characters. Avoid abbreviations in all cases
 
with the exception of "Mln," acceptable for "million," and "Qtr,"
 
acceptable for "quarter."
 

Here are two incorrect headlines:
 

1) Four Plants Are Shut Down at General Motors
 
This headline is wrong because GM is at the end and because the
 
verb is passive. Better to say "General Motors Shuts Four Plants."
 

2) Small Cap Stocks Due for a Rally
 
This headline is wrong because of the abbreviation "cap" and the
 
lack of a verb. Better to say "Small Capitalization Stocks Are
 
Expected to Rally"
 

Earnings flashes and "hot news" category headlines won't
 
necessarily follow standard format, since speed can become more
 
importance than style in those cases.
 

When the cursor is at the end of the headline, press "Enter"
 
twice, indent five spaces and type the dateline. Datelines ought to
 
reflect where the action occurs. For example, use a Miami dateline
 
on a story about a New Jersey company in Miami bankruptcy court,
 
even if the writer is in New York.
 

You can create a macro on your computer to type the dateline,
 
which will save you from a very repetitive task. Bloomberg
 
datelines look like this:
 

New York, Oct. 19 (Bloomberg) --


Note that the month is abbreviated. While state names are also
 
abbreviated, don't use their postal abbreviations: California is
 
"Calif.," not "CA," for example.
 

When your cursor is on the second dash of the dateline, hit
 
the space bar once and begin typing. Use the active voice and past
 
tense: for example, "he said" rather than "said by him," and "said"
 
rather than "says." Don't be exotic or change tenses in the middle
 
of a story.
 

Once the story is completed, attach the tour. Press <Enter>
 
twice at the end of the tour and, with your cursor flush left, type
 
two dashes, your name, your newsroom location and your office phone
 
number. Example:
 

-- Humpty Dumpty in the New York Newsroom (212) 318-2300
 

Following the attribution, the editor leaves his initials.
 

Here is an example of a correctly formatted story:
 

el



Acme Industrial Loses $23 Million on Lotto Tickets
 

New York, Oct. 19 (Bloomberg) -- Acme Industrial, a maker of
electronic rotating tie racks, lost all of the cash in its treasury

by buying 23 million lottery tickets, none of which won a prize.


"Our investment bankers advised us that when the jackpot hit

$30 million, 
we should buy $23 million worth of tickets. They

indicated it was a sure thing," Jack 
Duped, Acme Industrial's
 
chairman, said.
 

Saul Rubenstein, owner of the stationery 
store where Acme
bought all of its tickets, said, "They held up the line forever."
 

(For Acme stock performance: ACME US <Equity> BQ; to compare the
performance of Acme to Allied Technology, another company in the
 
industry, ACME <Equity> ALLD <Equity> <Go>)
 

-- John Doe in the New York Newsroom (212) 318-2300
 
bb
 

Handling Breaking Stories
 

Time waits for no one, and neither does the news. As a
financial news service, we have an 
obligation to send stories 
as
quickly as possible so that our customers can use them in making

investment decisions. We don't have the luxury of waiting until we
have all the angles covered. The journalistic saying "go with what
 
you've got" applies here.
 

We also have an obligation to make the information we present

as readable as possible. Sending new stories every time we obtained
additional information about a news event would make it impossible
to meet that obligation. Readers would have difficulty putting all
 
the details together.


With that in mind, we rely on two approaches to handling
breaking stories: "adds" and summary stories. Adds incorporate new

information into an earlier story in the form of inserts, new leads
and so forth. A parenthetical sentence belbw the headline explains
the changes. The summary story takes information from a number of

previous stories and pulls it together into a cohesive, easy-to
understand narrative.
 

Press Summaries
 

Press summaries set Bloomberg Business News apart from other
 
news organizations. The "not invented here" theory, or the refusal
to acknowledge the value of news reported first by others, doesn't

apply. We don't crib from other news reports or fudge on sources of
information. We cite all sources and add intelligence of our own,
 
a value-added segment.
 

More on the procedure:
 

Step One -- Check to see if we already have the story theon
system. If the story originated from a PR Newswire or Business Wire

release, make sure we have all the important details. Quite often,
 



stories will include one or more details that companies omit from
 
press releases.
 

Step Two --
If the story isn't on the system, check to see if other
 
newspapers have it. If they do, you must read the duplicate stories
 
and cite them at the bottom of your digest.
 

Step Three -- Write the summary as a paragraph of one to three 
sentences. Use a one-sentence summary for short stories or items of

minor significance. Three-sentence summaries are reserved for more
 
significant or complex stories.
 

Step Four -- Type a headline and a dateline. Begin your summary.

Use your own words, but don't distort the facts.
 

Step Five -- Always end the first sentence with the name of the newspaper that first broke the story. For example: 
"John hit Joe,

The New York Times said." If the story is in more than one paper,

then end the sentence "newspapers say." The second sentence doesn't

have to be attributed. Attribute the third sentence to a source if
it contains controversial or sensitive information. (See note below
 
on the use of copyrighted materials.)
 

Step Six -- If certain facts are contained in one paper but not in
another identify the paper that had the original information. For

example: "Aker A.S. bought Omega 
Marine, newspapers say. The

purchase price was $39 million, The Wall Street Journal said."
 

Step Seven -- When you have finished the summary portion, start a
 new paragraph and add a value-added sentence. The information can

be drawn from a piece of relevant detail in our data base, the

price movement of securities, or your own knowledge. The value
added item could be about the subject of the summary or about
 
what's happening in the industry.


Stay as consistent as possible. Thus, if the summary is about

bank bonds rallying, discuss the price movement of various bank
 

<Enter> key twice. Type a line that contains page citations and
 

bonds in the value-added. The Bloomberg contains a wealth of 
information. Use it. 

Step Eight - When you have finished the value-added, hit the 

your initials. Hit the <Enter> key twice more, and add a tour of

relevant Bloomberg functions. Here is an example:
 

(WSJ 7/8 A2, NYT 7/8 Dl) (BB)
 

(For more information on IBM and its stock: 
IBM US <Equity> BQ)
 

Those lines mean that a story about IBM was on page A2 of The Wall
Street Journal and D1 of The 
New York Times. The story was
 
summarized by Bill Bright. Standard abbreviations are:
 

WSJ: Wall Street Journal
 
NYT: New York Times
 



USA: USA Today
 
IBD: Investor's Business Daily
 
AB: American Banker
 
BB: Bond Buyer
 
JOC: Journal of Commerce
 
WWD: Women's Wear Daily
 
IDD: Investment Dealers' Digest
 
P&I: Pensions & Investments
 
BW: Business Week
 
FOR: Fortune
 
Forbes: Forbes
 
AW&ST: Aviation Week & Space Technology
 
G&M: (Toronto) Globe & Mail
 

Step Nine - Add the newspaper citation macro. Every bureau ought to 
have a macro tailored to its coverage. For example, the following 
would be appropriate for a press summary done in Chicago: 

* - All Chicago newspaper citations refer to local editions of the
 
Chicago Tribune and the Chicago Sun-Times, and the midwest edition
 
of the Wall Street Journal.
 

Step Ten - Send to the "press summaries" category on the Bloomberg 
and all appropriate tickers or industry codes, or to an editor who 
will send it out. 

A few points Bloomberg's lawyers tell us to keep in mind when
 
dealing with copyrighted material:
 

--Never copy headlines, subheadings or category names from printed
 
materials.
 
--The source of the material should always be clearly cited and
 
identified.
 
--Avoid lifting quotes from copyrighted material. If their use is
 
essential, limit the quotes to a few words and cite the source.
 
--Never reproduce or quote from advance reports appearing on other
 
news services.
 
--Never use compilations of data or charts gathered by other news
 
services.
 
--Never use the names of other publications in their recognizable
 
formats, and never make prominent reference to them in a way that
 
leads our readers to think there is some sort of special
 
relationship. For example, don't have a daily report entitled "Wall
 
Street Journal Round Up" or "Business Week Says ..." or the like.
 

Libel Guide
 

Good business journalism is high-risk journalism. It tends to
 
attract libel suits. Libel is injury to reputation. Hard-hitting
 
business writing tends to knock reputations, individual and
 
corporate. Published statements that injure reputations are the
 
most common grounds for findings of libel in U.S. courts today.
 
Bloomberg reporters must understand the rules.
 

Telling the truth, of course, is the surest way to avoid
 



libel. But proving the truth is 
not as easy as it seems. Courts
today demand evidence, "provable truth." That means you must offer
 more than assurances you 
quoted everybody correctly. It means
having documents whenever possible: 
court records, prospectuses,

proxy statements, tax records, SEC filings, and so forth. It means
taping sensitive interviews (with the knowledge of both parties),

even arranging affidavits when It means
necessary. attributing

frequently and completely.


In a series of decisions beginning with The New York Times vs.
Sullivan (1964), the 
courts have distinguished between what
constitutes the libeling of public E.nd 
private figures. Public

figures must reporter with
prove a acted malice or "reckless
disregard of the facts." Private figures need only prove a reporter
acted negligently. In some states, a careless error on the part of
 
a journalist has been found to constitute negligence.


In New York, private figures must prove a news organization

acted in a "grossly irresponsible manner." But bear in mind

Bloomberg, an international news service, can 
be sued in any
jurisdiction in which it is "published" or widely available.
 

Who are public figures? In general, they're defined as
individuals who occupy positions of power and influence or who
thrust themselves into the vortex of public controversies. Private

figures are defined in the negative. They're not public figures.
The dividing line isn't always clear. The courts have determined

Donald Trump and Mike Milken are public figures, but Roger Smith,

GM's ex-chairman, is not.
 

A few rules:
 
Be humble. If you make a mistake, own up to it quickly and
completely. Don't 
 fudge on your correction. It hurts 
 our
 

credibility and reduces libel protection.

Be specific. If Joe Blow, a vice president at ABC Company, is
 a scoundrel, say so. Don't broad-brush all vice presidents at ABC
by avoiding Joe Blow's name. Also, 
be wary of gratuitous


statements: "By 
the way, his partner cheats on taxes too." 
No
 reauon to make unnecessary enemies. Also, never let down your libel

guard, even on the boilerplate stories. Newspapers have been wiped
out because editors failed to give the obit page the same attention
 
they gave the front page.


Be knowledgeable. 
Don't write about something you don't
understand. Don't accept facts 
on 
face value, even from usually
reliable sources, unless you know fully what they are 
talking

about. Never be afraid to ask "stupid" questions.


Be meticulous. A small glitch, a typo or misplaced modifier,

can be grounds for libel if there is injury to reputation. Weigh
your words carefully. Edit carefully. If you're uncertain about
something, delete it. A weak story is better than a strong, but
 
wrong, story.


Remember, most successful businessmen are aggressive,
competitive and tough. That's how they became successful. Don't let
 
them intimidate you.
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MAfKET COVERAGE
 

Markets are a window through which all sorts of news can be seen. Current market reporting -- regular updates is the blood
of any business and financial news service. Hourly updates that
explain why markets move higher or lower are essential to winning
readers' confidence. This doesn't have to monopolize a reporter's

day. It requires a cosmetic reworking of earlier stories: perhaps

reordering quotes and changing a few paragraphs while leaving much

of the previous piece intact. We could have the same market report

run three to six times during the day with minor changes and still

satisfy the requirement for timely coverage. Aim for hourly reports

EXPLAINING WHY for the government, municipal, equity, currency and
 
commodity markets, including oil and precious metals.
 

Corporate, Government and International Bond Coverage
 

Unlike the stock market, which is all about prices and then
dividends, the bond market is all about yields or rates and then

prices. This is so because bonds are debt instruments whose most

important characteristic is the interest they pay at regular

intervals. Every bond story must focus 
on yields. This is how we
 
keep track of the market's performance.


A major part of 
our coverage consists of the so-called newissue market. The folks who sell these bonds are the underwriters.
 
They make an agreement with the issuer, or borrower, to sell the
 
bonds to institutions and individuals.
 

Historically, underwriters have tried to make what they do
 opaque because it enabled them to earn commissions that the non
initiated couldn't see. They 
also invented a muddled language

describing their activities to ensure that this 
 opaqueness

prevailed.
 

Unfortunately, most journalists never bothered to learn the

business and therefore adopted the underwriters' language. This is
 
a disservice to the buyers, or investors. This won't happen at

Bloomberg. If you can't explain the sale of $150 million of 8 3/4%

IBM bonds due 2021 so that the person next to you understands, ask
 
for help.


Our job is to provide coverage that makes the bond market
 
transparent so the investor gets what he sees sees
and what he
 
gets. This means clearly saying that a group of underwriters led by

one of them is selling --
not offering, issuing, or launching -
$150 million of General Motors 10-year, senior notes at 99.95 to

yield 8.75%. 
This ought to be the sales price to the customer. If

underwriters get the bonds at one price and sell them at another,

explain this.
 

What are the underwriters' commissions for selling the bonds,

typically a fraction of a point? Listing all the underwriters is

useful because it tells investors who has bonds to sell. Other
 
details such as the maturity, the call, put or sinking fund
characteristics, and the settlement date ought to be included.
 

The most important thing we can do is to provide an accurate
 
assessment of whether these new issues are selling and to explain

the reasons why they are (or aren't). This is the most important
 



-- 

information to current and potential investors and other borrowers.
The Bloonberg is an indispensable tool in this endeavor. No
other news organization has one. Use it wisely and you often will
be more informed than the people selling the bonds. That makes you
indispensable.
 

Municipal Bond Coverage
 

The following ought to be reported in our coverage of
municipal bond issues and included in 
our headlines:
-- The seller, the amoun: of bonds sold and the type of bondssold (revenue, general obligation, bond anticipation notes, revenueanticipation notes, tax and revenue anticipation notes or capital
appreciation). 

-- The underwriter of the bonds (the guys with the winning
bid) and the actual bid numerically.

The winning bid, identified as Net Interest Cost (NIC) or
True Interest Cost (TIC).


NIC represents the dollar amount of coupon interest payable
over the life of 
a serial issue without taking into account the
time value of money. To calculate NIC, add 
the total amount of
coupon interest payments and the discount subtracted on issue, or
the premium paid, and divide by the maturity of the bond in years.
TIC is the rate, compounded semi-annually, necessary to
discount future payments of principal and interests to the purchase
price received for the new securities. TIC considers the time value
of money, while NIC doesn't.
 
-- The coupon or rate bid, usually on note sales. For New
Jersey issues, bidding often is in the form of the lowest interest
cost, for the least amount of bonds. For example, underwriters led
by XYZ would win the issue if they bid 6.40% for $20.962 million
bonds, as opposed to a competing group bid of 
6.40% for $20.992
 

million bonds.
 
XYZ might say it won the issue at a 6.40% rate 
"lopping off"
38,000 bonds or at 6.40% "less" 38,000 bonds.
 

EXAMPLE:*Alaska Housing $35 Mln Revs Won By Merrill; TIC 6.507%
 

Negotiated sales, in contrast to competitive sales, include
all of the above with one exception: the seller has negotiated with
XYZ already to sell its bonds. We ought to report the highest yield
in the issue and its maturity.
 

EXAMPLE:*Fayetteville, N.C. $64 
Mln Revs Yield 7.05% in 2014
 

A competitive sale story ought to include the following in the
first paragraph: 
the full name of the issue, its exact size, the
underwriters who 
are selling the bonds, 
and the bid, yield and
 
structure.
 

The second graph ought to include the underwriters with the
next best bid and the difference between the winning bid and the
second-highest bid, which is called the "cover bid."
The third graph ought to contain the re-offering yield in the
first serial maturity and the last serial maturity. The re-offering
 



yield is the yield offered to investors, as opposed to the yield at

which the underwriters buy the bonds. If the re-offering yield is
 
higher than the yield the underwriters obtained, then the 
underwriters are losing money on the sale. 

Serial maturities are multiple maturities within the same 
issue. Thus, one issue might contain bonds that mature in 1994,
 
1995, 1996, and so on.
 

The fourth graph ought to contain the re-offering yield in the
 
term maturities, the coupon and the dollar price.


The fifth graph ought to contain the ratings on the bonds and
 
any credit enhancement, such as bond insurance. MBIA and Ambac Inc.
 
are among the largest municipal bond insurers in the U.S.
 

A negotiated sale story ought to contain in the first graph

the underwriters, the amount of the bonds, the seller's full name
 
and the highest yield.
 

The second graph ought to have the re-offering yield in the
 
first serial maturity and the last serial maturity. The third ought

to have the re-offering yield in the term maturities, the coupon

and dollar price.


The fourth graph ought to contain the ratings on the bonds and
 
any credit enhancement.
 

Repricing of municipal bonds occurs only in negotiated sales.
 
For example, the bonds are tentatively priced in the morning before
 
salesmen solicit their customers. Once this process is completed,

the issue may be restructured depending on the sales.
 

If sales are strong, yields will be lowered (prices raised)

from the preliminary pricing. If sales are weak, yields will be
 
raised (prices lowered) from the preliminary pricing. Repricing
 
occurs during the order-taking period.
 

EXAMPLE: WPPSS $608 Mln Revs Repriced; Yield Up 2 Basis Points
 

In a repricing story, repeat all the information from the
 
preliminary pricing so the reader doesn't have to go back to the
 
original story. The amount of the bonds may change in a repricing.
 



COMPANY NEWS COVERAGE
 

Companies make news. Bloomberg Business News has a mission to 
provide the news to customers with newspaper style and news service 
speed -- incorporating the detail and perspective needed for a full 
understanding of its importance, and sending stories quickly enough 
to satisfy the needs of Bloomberg customers and newspaper editors.
 

To some extent, BBN uses technology to fulfill that mission.
 
Through the Bloomberg Editor Function, hundreds of press releases
 
issued daily by companies whose shares trade in the U.S. are made
 
available directly. Releases from companies whose shares trade in
 
other countries, such as the United Kingdom, are made available
 
through arrangements with stock exchanges.
 

But technology can't handle the press releases that aren't
 
provided electronically. It can't determine the information left
 
out of releases that customers and editors need to know. It can't
 
uncover the news buried in annual reports and other documents. It
 
can't talk with company executives, analysts, investors and others
 
about the implications of a news event. It can't provide the kind
 
of enterprise stories that distinguish BBN from its competitors.
 

Those duties are left to reporters and editors, who must be
 
aware of the ways that companies make news, the possible approaches
 
to covering the news, and the questions that have to be answered in
 
stories. In reading releases, digging through documents or speaking
 
to sources, that has to be kept in mind.
 

Bloomberg Editor Function
 

The Bloomberg Editor Function, available by hitting EDIT <Go>,
 
permits BBN editors to send headlines and assign codes for press
 
releases sent by PR Newswire, Business Wire and regional public
 
relations wires, along with items from other sources.
 

Through the EDIT function, the full text of company press

releases is made available on the Bloomberg after a 15-minute
 
delay, mandated by the PR wires.
 

During the 15-minute period, editors may send one or more
 
headlines based on the information contained in the release, and
 
may send rewritten versions if desired. Speed is critical because
 
other news services are receiving press releases at the same time
 
that they arrive in EDIT and BBN wants to be first with headlines
 
as often as possible.
 

Editors must assign one or more company tickers or industry
 
codes to every release. To check a company ticker, hit <Equity> TK,
 
type at least part of the company's name, and hit <Go>. To check an
 
industry code, hit BBNX <Go>.
 

The EDIT menu has six selections. Editors use the first,
 
"Monitor/View Arriving Stories," to track releases as they enter
 
and the second, "View/Update/Release/Kill Queued Story," to handle
 
each release.
 

While releases in the "Monitor/View" menu are numbered in the
 
100s, don't use the entire number to retrieve them. For releases
 
numbered 101 to 109, use only the last digit; for those numbered
 
110 or higher, use the last two. The one- or two-digit number is
 
the same as its number in the "View/Update/Release/Kill" menu.
 

)
 



Editors must choose one of five options for each release:
 
1) Send news headline. Type B in the FUNC field. Write the
 

headline, assign the appropriate tickers and industry codes, and
 
hit <Go>.
 

2) Send sports headline. Type P in the FUNC field. Write the
 
headline, assign tickers and codes, and hit <Go>.
 

3) Attach codes without sending headline. Leave the FUNC field
 
blank. After assigning tickers and codes, hit <Go>. Note: Number
 
codes, such as 2501 for company news, can only be attached if a
 
headline is sent.
 

4) Release immediately. Type S in the FUNC field. After
 
assigning tickers and codes, hit <Go>. Use this option only in
 
special cases, such as retransmissions of releases.
 

5) Kill. Type K in the FUNC field. Hit <Go>.
 
The Bloomberg will then ask for confirmation of the selection.
 

Hit 1 <Go> to confirm. Otherwise, hit <Menu> to return to the EDIT
 
menu or <Cancel> to exit from the function.
 

Typially, editors who handle the EDIT function will keep the
 
"Monitor/View" on one screen and the "View/Update/Release/Kill" on
 
the other. This allows editors to examine all the releases as they
 
arrive and determine their priority.
 

Press Releases
 

Company press releases are the bread and butter of financial
 
news services, and Bloomberg is no exception. Releases that aren't
 
available electronically are rewritten and transmitted as quickly
 
as possible in order to meet the needs of investors, traders and
 
other market participants. We also use releases as the basis for
 
writing more detailed stories that newspapers' business editors
 
will deem "fit to print."
 

While the goals are different, they aren't contradictory. In
 
both cases, reporters and editors have to focus on the essentials
 
of press releases. They also have to provide sufficient detail and
 
perspective to allow anyone reading about the company for the first
 
time to understand the story.
 

When handling a press release that isn't sent electronically,
 
start by scanning the release for any bits of information that can
 
be sent as a headline. Once the headline(s) are transmitted, check
 
the release to determine if any information needed for the rewrite
 
isn't provided. If you find any, call the company immediately to
 
obtain the information. If no one is available to answer your
 
questions, say you'll call back shortly.
 

Rewrite the release, using the Bloomberg as much as possible
 
to provide details and background information. Before sending the
 
rewrite for editing, call the company again if necessary. Make it
 
clear that you need to get the missing information immediately. If
 
you still can't find anyone to answer your questions, note in the
 
rewrite that company officials weren't available for comment.
 

Rewrites ought to be sent within 15 minutes of headlines. If
 
a release is especially complicated or lengthy, send a story with
 
the most important information initially and provide more details
 
in a later version.
 



For rewrites aimed at newspapers, expand the search for

information beyond the 
company to include investors, analysts,

traders, competitors, suppliers, customers, 
and others who are

affected by a news event. Incorporate their reactions into the
 
rewrite.
 

In all cases, be sure to include dollar amounts within the
 
first few paragraphs if they aren't included in the releases. For
example, if Company A plans to acquire Company B for 10.5 million
 
common shares, multiply Company A's stock price by the number of

shares to be issued to estimate the value of the transaction.
 

Earnings Reports
 

Stories on the financial results of U.S.-based companies must

be done in a specific style. Many of the style guidelines are also

applicable to stories on the results of companies based elsewhere.
 

When doing earnings comparisons, always use the best measure
of a company's operating performance for the current and year-ago

periods. While the net 
income or net loss generally will be the
 
best measure, that isn't necessarily true.
 

If results for a particular period include any significant
gains or charges that won't occur again, use the earnings figure

excluding those items. Refer to 
"profit from operations" or "loss
 
from operations," as appropriate. Refer to the items as "gains" or
"charges." That will indicate whether earnings are being helped or
 
hurt by special items.
 

Use the after-tax dollar amounts 
for special items whenever
possible, since a company's net income is also after taxes. If the

after-tax amounts aren't available, use pre-tax dollar amounts and
 
be sure they are clearly labeled.
 

If results include discontinued operations, businesses that a
 company either has sold or is planning to sell, use the earnings

figure for continuing operations. Refer to a company's profit or

loss "from continuing operations," as appropriate.


Don't use the net income or net loss "applicable to common

stock" for earnings comparisons. That figure excludes a company's

dividend obligations for preferred stock, and most companies don't

sell preferred. Because a company pays dividends to both preferred

and common stockholders from its net income, however, earnings per
share figures will reflect preferred dividends. Be sure to include
 
a sentence to that effect if necessary. The dollar amount of the
 
preferred dividends may also be included.
 

Use active verbs: "rose" and "fell" when comparing profits,

"widened" and "narrowed" when comparing losses. When comparing a

profit in one period to a year-earlier loss, use "compared with."
 

Say "revenue," not "revenues."
 
Cite the ending date of the quarter, unless it's a calendar
 

quarter. The first quarter ends March 31, the second ends June 30,

the third ends Sept. 30 and the fourth ends Dec. 31.
 

Compare the results for the latest quarter to the estimates

compiled by Zacks Investment Research. Zacks' earnings histograms,

available via the CN function, give the most up-to-date consensus

estimates. If fewer than three analysts supplied estimates, then
 
omit the comparison.
 



Give reasons for the company's performance during the quarter

and its outlook for rest of year. It's not necessary to attribute
 
statements to company officials quoted in press releases. Simply
 
say "the company said."
 

Remember to include all information about the quarter first.
 
Keep quarter and full-year or year-to-date information together.

Don't jump around.
 

Also remember there's 
a difference between "full-year" and

"year-end." One refers to a period of time, 
and the other is a
 
specific date. Earnings are for the full year.


Always give a brief description of the company.

Include perspective graphs. What's happening to the industry,


for instance? What's notable about this company or its performance?

Tell the reader what he needs to know in order to understand the

earnings report. Provide other details and background as needed.
 

Here is an example of a correctly formatted earnings story:
 

3M 4th-Qtr Net $1.18-Share vs $1.34
 

St. Paul, Minn., Jan. 2 (Bloomberg) -- Minnesota Mining &

Manufacturing Co. said fourth-quarter net income dropped to $295

million, or $1.18 a share, 
from $295 million, or $1.34, in the
 
year-earlier quarter.
 

Sales slipped to $3.22 billion from $3.28 billion.
 
Strengthening of the U.S. dollar had the effect of reducing


fourth-quarter earnings by about 7 cents a share, and lower non
operating income cut another 9 cents, the company said.
 

Worldwide weakness in the economy, higher research spending

and increased depreciation expense put pressure on earnings, 3M

said. Research and development spending totaled $914 million, up

5.7% from a year ago. Depreciation expense rose to 6.6% of sales
 
from 6%.
 

For the year, net income fell to $1.15 billion, or $5.26 a

share, from $1.31 billion, or $5.91. Sales rose to $13.34 billion
 
from $13.02 billion.
 

3M said it expects a "difficult start" to 1992, as the economy

remains weak and the dollar is 
still strong. The company said it
 
expects earnings to improve in the second half of the year.
 

(Company and equity information: MMM US Equity BQ. Financial
 
history: MMM US Equity CHl)
 

-- New York Newsroom (212) 318-2300 
(ng)
 

Personal Profiles
 

An investment in a company is an investment in its people,

especially the executives whose performance can mean the difference
 
between success and failure. For that reason, we want to provide as

much information about company and industry officials as possible.


Rewriting press releases on job changes is only part of that

effort. Whenever possible, we also strive to write "Who's Newsers,"

stories about company and industry officials that provide insight

into their outlook and details about their backgrounds.
 



In either case, remember to include the person's age when
 
writing the story. Also include details such as prior employment,

position, education, and other information that may shed light on
 
personality. Detail can make a humdrum story exciting. Having the
 
information on hand also helps whenever you have to revisit the
 
subject on deadline.
 



GRAMMAR NOTES
 

AGREEMENT OF SUBJECT AND VERB - Failure to make the verb agreein number with the subject is a common mistake, even among
experienced and 
talented writers. Improper conjugation usually
 
occurs when collective nouns are used.
 

Wrong: A group of banks are meeting in Geneva.
 
Right: A group of banks is meeting in Geneva.
 

Note that the subject of the verb "to be" is 
"a group," not
 
"banks."
 

Improper agreement of subject and verb is also common when
"none" is the subject of a sentence. None means "not one" and,
therefore, takes a singular verb.
 

Wrong: None of the Bloomberg writers make grammatical errors.
 
Right: None of the Bloomberg writers makes grammatical errors.
 

COMMAS - Improper use of commas is another trap that must be
avoided, since the failure to use a comma can alter the meaning of
 
a sentence. For example:
 

1. I shot the cow which was fat.
 
2. I shot the cow, which was fat.
 

The first sentence means that the fat cow was 
shot. The second
sentence means a cow, which 
just happened to be fat, was shot.
 
Improper comma usage could be insulting to our readers, as
 
demonstrated by the following example:
 

1. I know some investment bankers who are corrupt.

2. I know some investment bankers, who are corrupt.
 

In general, use commas 
after any prepositional clause of
significant length when the clause precedes the subject:
 

1. When I got home, I shot the cow.
 
2. I shot the cow when I got home.
 

Place a comma before a conjunction only if the second part of

the sentence contains a subject and a verb.
 

1. I have a cow, and I have a gun.

2. I have a cow and a gun.
 

CONTRACTIONS - Write "do not," "should not" and other negative

formations as "don't," "shouldn't," etc. in order to iz oid
accidental deletion of "not" in the editing process. 



HYPHENS - Hyphens are used to avoid ambiguity or to form a 
single idea from two or more words. An example of avoiding 
ambiguity: 

1. The president will speak to a small business organization.

2. The president will speak to a small-business organization.
 

The first sentence means that the president will speak to a
 
business organization that doesn't have very many members. The
 
second sentence means that the president will speak to a group of
 
people who run small businesses.
 

When a compound modifier PRECEDES a noun, use a hyphen to link
 
all of the modifiers except the adverb "very" and all adverbs that
 
end in "ly." Examples: "a first-quarter goal," "a full-time job,"
 
"a know-it-all attitude."
 

Many compound modifiers that are hyphenated before a noun
 
aren't hyphenated when they occur AFTER a noun. Examples: the team
 
scored in the first quarter, she works full time.
 

When a compound modifier appears after the verb "to be," the
 
hyphen usually must be retained. Examples: Matt is well-known, Mike
 
is quick-witted, Brand X wire services are second-rate.
 

Don't use a hyphen for "French Canadian" or "Latin American."
 
See the AP Stylebook for more details.
 

IF - A clause introduced by "if" may contain either a past
subjunctive verb (if I were going) or an indicative verb (if I was 
going) depending on the meaning intended. 

The subjunctive is usually used to describe a situation which 
is known to be contrary to fact, as in "If the moon were made of 
cheese." The main clause of such a sentence must then contain the
 
modal verb "would" or (less frequently) "should," as in "If the
 
moon were made of cheese, I would cut you a slice."
 

When the situation described by the if clause is not known to
 
be false, however, that clause must contain an indicative verb. An
 
indicative verb must also be used when the situation is assumed to
 
be true, as in "If Bloomberg is the best provider of electronic
 
news, Frederick's is the best source of sexy underwear." When an if
 
clause is preceded by "ask" or "wonder," use only the indicative,
 
as in "He asked if Frederick's was a good place to get sexy
 
underwear."
 

ONLY - Only must be placed as close as possible to the word it 
modifies. Improper placement of only, like improper placement of 
commas, can change the meaning of a sentence.
 

1. I only kissed her.
 
2. I kissed only her.
 

The first sentence means the speaker did nothing more than kiss the
 
woman. The second sentence means the speaker kissed only one woman.
 



THAT AND WHICH - Eliminate the words from your sentence if you 
can do so without distorting the meaning of the sentence. "I know 
that you shot the cow" becomes "I know you shot the cow." 

If you can't, be aware that some grammarians say "which"
 
should be used only in non-restrictive clauses, while "that" should
 
be used only in restrictive clauses. Thus, they suggest we avoid
 
sentences like "I need a book which is by James Joyce," 
since the
 
clause describing "book" is restrictive. It's correct to say "The
 
students object to reading Ulysses, which is long and 
dull,"

because the clause describing "Ulysses" is non-restrictive.
 

In common usage, "which" is often used in restrictive clauses,

but "that" should never be used in a non-restrictive clause. For
 
example, "He bought the Viper 2000, that is the most expensive bike
 
they sell," is definitely wrong.
 



WORDS AND TERMS
 

This section describes how Bloomberg uses certain standard
 
English words and financial terms. For more on the latter, hit WORD
 
<Go> on the Bloomberg.
 

ABOUT - Use this word when stating that a figure is approximate.
 

Avoid using "around" or "approximately."
 

AFFECT, EFFECT - Affect is the verb. Effect is the noun.
 

ADDRESS - A favorite pomposity of speech writers and PR men now 
spread like a fungus. Address a letter. Don't address a problem.
Instead, deal with it, take it up, consider it, cope with it. 

APPROXIMATELY - Avoid using this word when stating that a figure

isn't exact. Use "about" instead.
 

AROUND - Avoid using this word to state that a figure isn't exact. 
Use "about" instead. 

ASCRIBE - Not the same as "subscribe." To ascribe is to attribute. 
To subscribe is something our customers do. 

BARRING MAJOR NEWS - Never use this term, because it goes without
 
saying. Jim Murphy will show up for work tomorrow barring major
 
news. For instance, he may slip on a banana peel and break both
 
legs.
 

BASIS POINT - A basis point is equal to one one-hundredth of a 
percentage point, or 0.01% The term is used to describe yield, not
 
price. For example, "The bond yields 50 basis points over the ten
year Treasury."
 

BROADLY - Avoid as a modifier for describing the extent of a market
 
move. Be specific instead.
 

Wrong: The market rose broadly.
 
Right: Three stocks rose for every one that fell.
 

BUT - Usually can replace "however." But try to avoid using buts, 
since they typically confuse readers.
 
For example, a lead that says "The dollar is poised to rally, but
 
it could decline if interest rates decline" is a good reason for
 
the reader to go elsewhere for news. Better to include the other
 
scenario in a to-be-sure paragraph.

Buts sometimes add bias to your story. For example:
 

Wrong: Joe Blow resigned as chairman of the board, but he remains
 
a director of the company.
 
Right: Joe Blow resigned as chairman of the board. He remains a
 
director of the company.
 

Note the second sentence lacks the subtle bias the first contains.
 



BUYING - Avoid this one as a cause of a market's advance. For every
buyer, there is a seller. Markets 
rise because traders changed
their bids for securities, or changed the prices they were willing
to pay. Saying the market rose on heavy buying is the same as
saying the market rose on heavy selling.
 

BUYING SUPPORT - Buying support is what politicians do. Buying
support is going shopping for jocks. Buying support isn't a term
 
that ought to be used in Bloomberg stories.
 

CAUTION - "Caution" shouldn't be used as a verb. "said"Use 

instead. Don't use the adjective cautious either because 
it's a
 
cheap description:
 

Wrong: He was cautious about predicting the direction of rates.
 
Right: He declined to discuss his rate outlook.
 

The difference is specificity.
 

COMPARED TO, 
COMPARED WITH - Use "compared to" when the intent is
 
to assert that two or more items are similar: Jim Murphy is often
compared to a movie star. Use "compared with" when juxtaposing two
 or 
more items to illustrate similarities and/or differences:

General Dynamics said shares outstanding for the fourth quarter
were 41 million, 
compared with 43 million in the year-earlier

fourth quarter. Often 
it's better to avoid the "compared with"
construction and rework the sentence using an active verb: 
General
Dynamics' fourth-quarter shares outstanding rose to 43 million from
 
41 million, etc.
 

CONCEPT - Pompous noun for idea, notion, format. Use one of those

less grand words unless you're referring to something complex, like
Einstein's concept of the universe or Jung's concept of the soul.
 
Not a CEO's concept of a new product.
 

CONSORTIUM - Consorts of any kind don't have a place in stories.
 
Use "group" instead.
 

CREDIT 
- Credit can be loosened or tightened by a central bank.
Policy can't be. The error of saying "tighter policy" is committed
 
frequently by lesser news agencies.
 

DASHES -
Avoid using them. Often a sign of imprecision, a crutch.
 

DEAL - Eliminate the word, because it has a sleazy connotation.
Used-car dealers who wear 100% polyester shirts and grease their
hair with 
motor oil make deals. Instead, say "the loan," "the

refinancing," "the buyout," 
etc. Be specific.
 

DECIMATE - Decimate originally meant to kill every tenth person, a
punishment sometimes inflicted by Roman commanders. These days, we
at Bloomberg object to the use of the woru to mean "destroy." After
the second day of the Persian Gulf War, CNN reported that the
Allies had decimated the Iraqi air force. They meant to say the
 



Iraqi air force was destroyed. They said it was reduced by a tenth.
 
DOWNTURN -
Turn down any opportunity to use this word.
 

DUE TO - Use only when it is synonymous with "attributable to."
 
Don't use the phrase when you mean "because of."
 

Wrong: The game was canceled due to rain.
 
Right: The game was canceled because of rain.
 
DURING -
 A good word. Never to be subbed with over. "It will happen
during the next three months" is correct. "It will happen over the
next few weeks" is incorrect.
 

FACTOR 
- Avoid this one unless we're writing about the retailing
trade or a discussion of mathematics. Factor typically is used as
a substitute for: because or as a result. We can be precise without
stooping to use this lazy way of explaining an event or outcome.
 

Wrong: 
The decline in the stock market was a factor in Kemper's

decision to postpone its share offering.
Right: The decline in the 
stock market helped prompt Kemper to
postpone its share offering.
 

FALL 
- Should never be used as a noun to describe a change in the

value of anything.
 

Wrong: Traders Encouraged By Bonds' Fall.
 
Right: Treasuries Fall On Fed Intervention.
 

FEDERAL - Lower case when used as an adjective to distinguish
something from state or country entities. Capitalized for corporate
or governmental bodies that use the word as part of their formal
names. Also: 
federal District Court 
(but U.S. District Court is
preferred), federal Judge Joe Dork.
 

FEWER -
Used for things that can be counted. Fewer bowls of steam,
fewer hours of work, fewer feet of space. "Less" is used for things
that can't be counted. Less steam, less 
work, less space. Make
fewer grammatical mistakes and you'll hear from Matt less often.
 

FLAT -
Avoid this as a substitute for unchanged or little changed.
The market 
may be little changed or unchanged. It isn't flat.
Prices are little changed or unchanged. They aren't flat.
 

FUNDAMENTALS - Avoid this pompous noun. This is a lazy journalist's
catch-all for describing the economic universe. Be specific when
referring to economic growth, inflation, and so forth.
 

Wrong: The stock market 
 is poised to rally based on the
fundamentals, analysts said.

Right: The stock market is poised to rally amid signs that the
economy will grow at 
least 4% on an annual basis in the fourth
 
quarter, analysts said.
 



GROW - Grow should never be used as an active verb, except in an
 
agricultural sense. For example, the phrase "Chief Executive Joe
 
Blow is expected to grow the business" will cause editors to pull
 
out their hair by the roots.
 

HIKE - Out of courtesy to our non-U.S. subscribers, who don't know
 
that "hike" can mean something other than a long walk, "hike" is
 
banished from the Bloomberg vocabulary.
 

HOWEVER - Can usually be replaced by "but." But try to avoid using
 
buts, since they typically confuse readers.
 
For example, a lead that says "The dollar is poised to rally, but
 
it could decline if interest rates decline" is a good reason for
 
the reader to go elsewhere for news. Better to include the other
 
scenario in a to-be-sure paragraph.
 
Buts sometimes add bias to your story. For example:
 

Wrong: Joe Blow resigned as chairman of the board, but he remains
 
a director of the company.
 
Right: Joe Blow resigned as chairman of the board. He remains a
 
director of the company.
 

Note the second sentence lacks the subtle bias the first contains.
 

IMPACT and IMPACT ON - When used as a substitute for "affect," 
impact on is a heinous phrase. It's bad enough to curdle milk. To 
impact is outrageous. Molars (those bits of calcium in the back of 
your mouth) can be impacted. 

INNOVATIVE - Ridden hard by advertising copywriters and political
 
hacks, this adjective is almost bankrupt. Few programs, policies or
 
people are truly original. Save the word for such rare occasions.
 

INTERMEDIATE TERM - Vague, pompous phrase. Don't use it. When you
 
hear it from a source, ask for a more specific time frame, such as
 
six to 12 months.
 

ITS AND IT'S - Its is the possessive form of "it." It's means "it
 
is." It's a dumb dog that doesn't know its master.
 

LAUNCH - Avoid when discussing the sale of money in all its forms.
 
People sell stocks, bonds and mutual funds. They don't launch them.
 

Wrong: Credit Suisse launched the sale of $100 million of bonds.
 
Right: Credit Suisse sold $100 million of bonds.
 

LEAD MANAGER - Don't use the phrase. Say "a group of investment 
banks led by..." instead. 

LESS - Used for things that can't be counted. Less steam, less 
work, less space. "Fewer" is used for things that can be counted. 
Fewer bowls of steam, fewer hours of work, fewer feet of space. 
Make fewer grammatical mistakes and you'll hear from Matt less 
often. 



LIKE - Like is synonymous with "similar to." Don't use like when
 
you mean "such as."
 

LONG TERM - Vague, pompous phrase. Don't use it. When you hear it
from a source, ask for a more specific time frame, such as five to
 
10 years.
 

MONETARY POLICY  Can't be loosened or tightened by a central bank.
Only credit can. The error of saying "tighter policy" is committed
 
frequently by lesser news agencies.
 

NEAR FUTURE, NEAR TERM 
- People use these pompous terms when they
mean soon. Use soon if you must. Be more specific when you can.
 

Wrong: He said the company will sell stock in the near term.

Right: He said the company will sell stock within the next month.
 

NEARLY - Only to be used when discussing distance. Not to be used
when discussing amounts. I'm nearly there is correct. 
IBM nearly
doubled its fourth quarter earnings is incorrect. Almost is correct
because it relates to amount while nearly is about distance.
 

NUMBERS - Spell out numbers less than 10, unless the number refers
 
to a monetary amount. Examples:

1. Sony will offer three new products next spring; Hitachi will
 
offer 11.
 
2. Acme earned $3 per share this year.
 

OFFERINGS - Say that underwriters are selling securities, notoffering them. Cakes and cookies 
are offered at Grandma's house.
 
Stocks are sold.
 

OUT OF - When used in the "news out of the Middle East" sense, "out
 
of" is pompous. Just use "from."
 

OVER - Don't use this word as a substitute for more than. Over
implies a physical relationship. The same applies to under, around,
etc. used with numbers. Don't confuse with during.
 

PACT - Smacks of headline jargon. "Agreement" and "accord" are both
 
better choices.
 

PLAYERS - Save this for the sports desk. Use "participants" if you
must, and a more descriptive word or phrase if you can: 
"traders

and investors" when describing market participants, for example.
 

PRIMARY DEALER - A primary dealer is one of about three dozen banksand investment dealers authorized to buy and sell governmentsecurities in direct dealings with the Federal Reserve Bank of New
York in its execution of open market operations. Please use the
 
term precisely and properly.
 

PRIVATIZE - The word "privatize" doesn't exist in the American

Heritage Dictionary. The use of this 
pseudo-word is a sign of
 



educational privation. Just say "So and so will manage the public
sale of the state-owned xyz." As a rule, avoid "ize" words such as

finalize, maximize, formalize.
 

RAISE - Physical objects are raised. Dividends and prices 
are
 
increased.
 

RESISTANCE, RESISTANCE 
LEVEL - Use only if you're referring tothose brave folks who sabotaged the Nazis. Resist the temptation to 
use either term as a way of describing a market top. 

SAID - Preferred to 
say. Use it instead of announced, exclaimed,
noted, commented etc. Said is a neutral term, while the others seem
 
to express judgment.
 

SCHEME 
- Although the word is considered perfectly legitimate in
the U.K., it implies illegal or unethical activity to U.S. readers.
 
Don't use it.
 

SELLING - Avoid this one as a cause of a-market's decline. For
every seller, there 
is a buyer. Markets fall because traders
changed their bids for securities, or changed the prices they were
willing to pay. Saying the market fell on heavy selling is the same
 
as saying the market fell 
on heavy buying.
 

SEMICOLONS - Avoid using them. Often a sign of imprecision, a
 
crutch.
 

SHARPLY - Avoid as a modifier for describing the extent of a market
 
move. Pick a strong verb instead.
 
Wrong: The market rose sharply.

Right: The market surged.
 

SHORT TERM - Almost as vague and pompous as near term, and also
 means soon. Use soon if you must. Be more specific when you can.
 

SHOULD - When referring to the probability that something will
happen, replace with "could." Thus, "prices should fall over the
next three weeks" becomes "prices could fall over the next three
weeks." Failure to obey this rule as you should could get you into
 
hot water.
 

SPIKE - Out of courtesy to our non-U.S. subscribers, who don't know
that "spike" can mean something other than a large nail, the word
"spike" is banished from the Bloomberg vocabulary.
 

STRAIGHT - Non-U.S. investors sometimes call fixed rate issues
"straights." Since most of our subscribers are Yankees, don't use
 
"straights" in stories.
 

SUBSCRIBE - Not the same as "ascribe." To subscribe is something
our customers do. To ascribe is to attribute. 
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SUPPORT, SUPPORT LEVEL 
- Banished from Bloomberg when describing
perceived market bottoms. "I support the president" is fine. "The

market has support at 89-00" isn't.
 

SYNDICATE MANAGER Don't the
- use phrase. Say "a group of
investment banks led by..." 
instead.
 

TECHNICAL -
Avoid. For the so-called technicians among us, better
to say: There's a market top at 3,125, chart watchers said. There's
 a market bottom at 3,000, chart watchers said. This eliminates any
propensity to use support or resistance or technical in your prose.
 

TICK - Tick is a forbidden word at Bloomberg. A tick is a small
creature that infests Frisky the 
Wonder Dog. this
Since isn't
Veterinary Digest, we don't use "tick."
 

TIGHT 
- This is a word widely abused in the financial markets and
financial press. Prices are never tight. Ranges are never tight.
Would you ever say prices are loose? The range is loose?
Underwriters, who love to obfuscate, never fail to say the deal was
tightly priced when they Lean the price 
was too high to attract
investors. We say the latter and never say the former. The easiest
way to determine if the usage is correct is to pick the antonym and
see if it works. Ranges are narrow or wide, never tight or loose.
 

UNCERTAINTY - Please banish this one from the Bloomberg vocabulary.
Life is uncertain. 
Is that news? The time I leave the office is
uncertain. Anything that is uncertain isn't 
news. Better to say
specifically what the issue is than to use this catch-all word.
 

Wrong: It is uncertain whether Mr. Bush will reappoint John Sununu
 
chief of staff.
 
Right: Bush won't say whether he will reappoint John Sununu.
 

UNDER - Don't use this word as 
a substitute for less than. Under
implies a physical relationship. The same applies to over, around,
etc. used with numbers. Don't confuse with during.
 

UNDER TERMS OF THE AGREEMENT - A handy device to establish context.
Once mentioned, details of 
a corporate or court agreement can be
unfurled without having to repeat the attribution paragraph after
 
paragraph.
 
UPCOMING - If "upcoming" is used in Bloomberg stories, Matt will be
 
downcoming and the offending reporter will be outgoing.
 

UPTURN - Turn up your noses at this word. 

WHETHER - The phrase "whether or not" is redundant.
 

Wrong: I don't know whether or not she is coming.

Right: I don't know whether she is coming.
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To help Good Morning Romania organize a campaign that will address the 

public's concerns and questions about the steps Romanians must take to move 

the country closer to a free market economy, we would like to have the benefit of 

your thoughts and expertise. Please take time to respond to the following 

questions. Thank you for your assistance. 

1. What do you think Romanians fear most about the transition to a free market 

economy and how can the campaign best address those fears? 

2. What do you think Romanians understand least about privatization and 

economic reform and how should the campaign answer their questions? 

3. Good Morning Romania plans to hold a series of seminars over the next six 

months to help educate the public about their role in economic reform so that 

they will have the information they need to participate and help Romania evolve 

into a free market economy. What five topics do you think these seminars 

should address? 

4. We also intend to produce a series of television programs. What subjects 

should these programs address? 

5 Please list the three most important messages that the campaign should make. 



We would also like to have the benefit of your comments about this seminar. 

What did you hope to gain from this seminar? 

What do you think was the most useful aspect of this seminar? 

What changes/improvements would you make? 

Please rate the following aspects of the seminar on a scale of 1-10 (one being 

unuseful, 10 being very useful) 

Topics: 

Privatization 

1 2 3 4 5 6 7 8 9 10 

Business Management 

1 2 3 4 5 6 7 8 9 10 

Financial Institutions 

1 2 3 4 5 6 7 8 9 10 



Speakers 

Charles Siler 

1 2 3 4 5 6 7 8 9 10 

Randall Rothenburg 

1 2 3 4 5 6 7 8 9 10 

Cristinel Popa 

1 2 3 4 5 6 7 8 9 10 

Alin Teodorescu 

1 2 3 4 5 6 7 8 9 10 

Joe Cook 

1 2 3 4 5 6 7 8 9 10 

The seminar's format (Western journalist, Romanian expert, panel discussion) 

1 2 3 4 5 6 7 8 9 10 

The round table discussion 

1 2 3 4 5 6 7 8 9 10 



Question I 

I:
 

The continue debase ofthe quality of life.
 
"Good Morning, Romania!" ought to work to find out and to promote solutions in order 
to lessen these fears. 
II:
 
The fear to lose a work place, till now sure and tepid, despite the poor pay.
 
The Campaign should action with a closer collaboration with mass media; first, I refer to
 
the exchange of information.
 
I: 

Uncontrolled rising of prices and tariffs, the unemployment and the future uncertainty. 
The Campaign should point out on the credibility, since many data and numbers, even 
issued by the Government, were soon after denied 
IV: 
- lack oftransparency
 
- legislative inconsistency
 
V: 
- Uncertainty for tomorrow 
- politicianist confusion 
- lack of credibility 
- price rising. 
A permanent campaign. Focus on audio - visual media; convincing arguments and specific 
examples would be very useful. 
VI: 
They are anxious about the many intrigues and delays, serious obstacles into the way of
 
the privatization. While asserting the privatization promotion the Power tries to discredit
 
it.
 
The Campaign must reveal and kick off this manoeuvres making big efforts for
 
transparency and sincerity.
 
VII: 
-The total cost of the transitional stage (I mean the social cost) and what will be the 
standard of life after the end of this difficult period. 
VIII: 
POVERTY! To face this fear we must find a support into the economic reality - if it 
exists, if it will be! If not ....that's all! We will realize where the fault is and we will take it 
again! After all we are experts in ... clearing! 
IX: 
First of all - the unemployment spectre, then the inflation effects, the purchassing power
 
diminution rated to monthly income.
 
The Campaign ought to act with necessary arguments to convince that the transitional
 
effects (the negative ones) are for a short term period.
 
X:
 



The unemployement fear.
 
How to learn to start a business or to get a new profession.
 
Xl: 
The lack of a time horizon, clearly and well determined regarding the economic 
transition.The people do not know when the transition will end or, rather, when will show 
up the first signs of the establishment of the free market principle into Romanian economy. 
The first positive signs because, certainly, they know too well the negative effects of these 
four years of the transition. Give them a certain time horizon, tell them how long they 
have to "strive" for. 
XI: 
- the lay off, the unemployement presented as a personal tragedy
 
- the neighbour's enrichment
 
- the loss of the untroubled, "secure" life in socialism.
 
XIH: 
They fear the inflation, the lack of perspective about maintaining or getting a work place 
as well as the chaotic character of the reform development. 
XW:
 
What is the type of the "free market economy" intended by the decisional officials. 
XV: 
They fear the most the fact that the Power had not given a time horizon for the transitional 
period. Also, the dreams they had made after the Revolution (a better life. etc.) are not 
hopeful but more, denied. 

Question 2 

I: 

- The transfer of a part of the state propriety to the citizens.
 
- The financing of a media campaign to make the privatization action well known.
 
E[:
 
- The least they understand the egalitarianism abolition and elite promotion. (This hurts
 
the most the second raters, and they are in a majority.)
 
- I think it ought to be particularly promoted the image of the middle class of the
 
developed countries and the success key - the work.
 
iMl: 
How does privatization work out, what will be the special advantages in the period to 
follow this process. The problem becomes more complicated due the very contradictory 
view of the political opposition so that the plain citizen, lacking the information, does not 
know what to believe and what to do. 
- The role ofthe banks and credits. 
IV: 
- The criteria and the ways
 
- EXEMPLIFICATION! (Films, features on radio, TV or press)
 
V: 

\
 



The privatization essence remains for many people the unknown. It is not enough to speak 
about American experience. Propose firms and special solutions adequate to Romanian 
reality dimension. 
VI: 
For the same reasons (as in the precedent answer, question 1) They do not understand if 
the reform and the privatization are or not made, why the ways and even the principles are 
changing. Also, what is the everybody advantages especially in the situation the state 
keeps at any price the most part of the economy. 
- Explaining in detail and decidedly combating these intentions of the Power (if you can 
afford it). 
VII: 
Most people have a poor understanding of the privatization process, especially about the 
passing of the state propriety to the private proprietor. 
The Campaign has to explain simply (using mass media) how, why and the advantages and 
disadvantages privatization has. 
VIII:
 

They do not understand how will they live better while these four years the "few" 
privatization occured (S.A., SRL,etc) get them the contrary. Their few savings were gone 
to those "tricky" men. They that already have started are not in need to be convinced. The 
other one - the majority - is more difficult. Let us hope the new Governmental 
privatization program is better and more trustworthy than the previous.
LX: 

First, the role of the economic reform, approximate duration of the "critical" stage that 
affects directly the citizen. Do you establish in time the end ofthis critical phase?
X:
 

Restructuration. What does it imply. 
XI: 

XII: 
The majority does not understand enough to make a decision. 
XII: 
What profit can get the common shareholder (owner of the certificates of ownership) from 
the privatization actions, how can he direct to the profitable enterprises. The forecast of 
industry must be made public. 
,MIV: 
The instruments used into privatization process. 
XV: 
What are the considerations to make the placements of their shares 
- What the quality of shareholder means (rights, obligations, risks). 

Question 3 

I: 

I. The free market economy - a reality 
2. Privatization process and its stages 



3. The knowledge of the sale and buy mechanisms within the stock exchange framework 
4. When and how shall we become shareholders by investment of our savings? 
5. Free market economy and the work force market.
 
HI:
 
- social protection in the capital world
 
- free competition
 
- possibility ofprogress
 
- free access to information
 
- citizen protection against any abuse (injustice, in conflict with the patronat, etc.)
 
HI: 
- Economy and/or politics? (a situation specific to Romania)
 
- First book of the public participation in the economic reform
 
- Credibility - "good" of the press (can the opinions be severed from the facts for to be
 
objective, fair, honest?)
 
- The present stage of the Romanian economy
 
- About what type of economy do we aim at?
 
- The relation state sector - private sector.
 
IV: 
- What the market economy is? Concept of"free market"
 
- The experience of the former socialist countries from East central Europe
 
- What economic reform means
 
- a possible model
 
- Social evolution and the economic reform.
 
V:
 
- Truth hypostases in the information issued through mass media
 
- Efficient ways to approach the business journalism
 
- The place ofthe business journalism in the transition mechanisms
 
- How to decode the economic text
 
- Objective and subjective in the present press.
 
VI: 
-A real privatization, with no control of the state on the enterprises, not even in tax policy 
- The speed up of the stock exchange establishment 
- A proper and specific clear up for the problem of the ownership certificates and coupons, 
but a real one not a Govern position 
- Privatization in agriculture. From promisses to reality; attempts to dilute or cancel it 
- The role of a general will of the people to remake (or to take over) the free market 
economy that had existed and had operated in pre-war Romania. To be widely 
mediatizated with the possible corrections in order to try to apply it today. 
VH: 
- Stock exchange and its role in the market economy (mechanisms and operation mode)
 
- Reform opportunity and necessity for the country economy
 
- Certificates of ownership - masked electoral campaign or transfer of propriety?
 
- Banking system modernization in Romania
 
- A national survey on the Romanian citizen's fears for tomorrow.
 
VIII: 



If the economic reality does not help us even contradicts us, our endeavour becomes 
"propaganda"! Thus, the common citizen will be enlightened only by direct contact with 
the economic reform. Inthis purpose a topic would be perhaps "the mode the common 
citizen perceives the reform". 
IX: 
- the role of the privatization, of the private capital into the market economy 
- the banking mechanism, its instruments the common citizen may use
 
- how the market economic systems operate
 
- stock exchange, market exchange - their role
 
- the natural, normal relationship between employer and employee

X:
 

- How to do the restructuration
 
- How to start a business and how to find out the field to implement it
 
- Bank credit for personal business and its use
 
- what does mean to invest in stocks
 
- role of the joint ventures
 
XI: 
- What ought to be done to avoid that mass privatization get as unique effect the
 
bankruptcy transfer from the state to the private sector
 
- mass privatization: chance or risk?
 
- the role of business information in individual financial decision making
 
- the stock exchange
 
XII:
 
- imemployement is not a tragedy
 
- the bankruptcy is an economic lesson not a tragedy
 
- privatization advantages
 
- what is fair: poor but honest or rich and honest?
 
XIII: 
- the ownership certificate into the context ofthe privatization process 
- accurate appraisal of the short term perspective of the privatizable enterprises 
- speculative operations on the estate market 
- economic information in the service of shareholders 
- banking deposit and investments in efficient activities. 
XIV:
 
- what a free market means (a free market economy) 
- how to make a decision in an incert economic environment 
- dynamics of the economic phenomena 
- business legislation and its limits 
- the dividends - a miracle or disappointment? 
XV: 
How to choose the enterprise to invest in? 

Question 4 

I: 



Romania in the transitional period. 
II: 
Almost the same as above. 
HI: 
- discussions with the private businessmen that would express their experience, the 
difficulties they got, their issues and hopes 
- the real utility of the ownership certificates and the truth about what they mean (starting 
from divergent views) 
- debate on the the economic information quality transmitted through press, radio, TV 
- the role of the banks in the transitional economy. 
IV: 
same as the answers 2,3 

V:
 
- the real story of a business success
 
- Where have we failed? Report about some failures and their reason.
 
VI: 
Subjects identified in the previous answers. 
VII:
 
- successfiul businesses (honest ones)
 
- Government officials and economic experts to explain in a plain language the
 
privatization process and the mechanisms of the free market economy.
 
VHI: 
The reality will impose the subjects - every moment with its subject. 
IX: 
- First book of the free market economy; how to use the ownership certificates, the
 
deposit certificates; why have to be closed the unprofitable enterprises and what their
 
shareholders would do, what about the people lay off there?
 
X:
 

- Privatization is not enough, think about restructuration 
- how to get financial resources for a restructuration 
- do not be afraid of a powerful investor as partner in a firm. 
X:
 

XH: 
The same as for the answer 3. 
XlI: 
The same as above answer but with the specific TV instruments. 
M' V:
 
- Individual freedom or state autocracy?
 
- Experience in privatization from England, South America, etc.
 
- how to work with a bank
 
- what a business consultant is
 
- taxation policy.
 
X'V: 
- how to get the coupon 



- how to invest the coupon and the ownership certificates (choosing the enterprise,
 
performance ofthe demand).
 

Question 5 
I: 

II: 

- Privatization - the only way towards a prospeious economy
 
- The relation with the banks - essential for the progress of a firm
 
- Management - a sine qua non condition.
 
In: 
- From where have we started out, how and where want we come to. That is in fact the 
reform we want. 
- what support is necessary from the people 
- how and on what ways have the information about successful businesses and positive 
experience to flow about 
- risks of the incomplete, incompetent, distorting information. 
IV: 
- The direct rapport between the reform and the social life evolution 
- the "boutique" style privatization is a primitive one; do not superpose it on the economic 
development idea. 
V: 
Behind the press stories and politicians' allegations the people must distinguish the reality 
from the appearance. The necessity to approach privatization with responsibility and 
without prejudices. 
VI: 
- the imperative necessity ofprivatization and free market economy 
- transparency, sincerity, fairness 
- a huge effort to popularise at a national level the principal characteristics of privatization 
and free market economy. 
VII: 
- the role of the free market economy in a future society 
- business opportunities and examples 
VII: 
- free market economy means risk 
- do what you know to be better 
- Get to work! 
LX: 
- the necessity to do privatization 
- ditto the free market economy 
- the above factors do not mean unemployement, inflation, etc 
X:
 

- the role of the wealthy investors and their assumed risk 
XI: 
The private ownership is preferable to state ownership 



XII: 
- privatization is not theft, cheat, robbery 
- private ownership - warranty of freedom 
- the man who earns money answers to a social necessity. 
XIII: 
- privatization is not a process that allows some to become rich and most to impoverish 
- when you realize you are not competent enougb to make a decision call a specialized 
organism to make it for you 
- taking part in a specific economic activity supposes information and training efforts 
XV: 
- significance of securities 
- decision in private business 
- the limits of the present privatization program
AV: 

- privatization can improve the economy condition and the people condition too. 

Question 6 

I: 

II: 

IV: 
An ex,7elient initiative, a good organisation excepting the case study (bad grounded)
V:
 

Well organised, very good opportunity. 
VI: 
Excellent and very necessary. Should be taken over, possible with other experts. 
VII:
 
Very important, very good, a large information opportunity 
VIII:
 
Very good!
 
IX: 

X:
 

Very useful 
XI: 

XII:
 
Very good!
 
XII: 
Very useful but poor topics. 
XIV: 



XV: 
- We received useful information. 

Question 7 

I: 

The manner of the Western journalism 
I1:
 
- new knowledge 
- new and useful information 
IMI: 
- perhaps more direct relationship with some Business publications in the US and other 
countries 
- possible the organization of some special lectures for the journalists
IV: 

An additional experience to approach the economic problems 
V:
 
As much as possible. A richful source of information following a specific experience.
 
VI: 
A larger and more accurate information. Thus a stride of balance and discernment that is 
every time possible. 
VI: 
Not a material gain but a larger knowledge horizon. 

Some friends! 
IX: 
- as much knowledge about the free market economy as possible 
- improvement of the actual knowledges 
- a better use of the economic terms 
X:
 

the opportunity to clear up the economic situation 
XI: 

XII: 
the dialogue 
XIII: 
to find out the opinions if the foerign colleagues and the reaction ofthe Romanian 
colleagues about this contact 
XIV: 
the information 
XV: 

Question 8 



I: 
The exchange of opinions among marcant professionals 
H:
 
The presence ofthe foreign journalists, real professionals 

I: 
The fact that it got an impulse to the journalists towards a thoroughly knowledge of 
english economic terms and a specific broad mindedness 
IV: 
The exchange of opinions 
V: 
Incites the thought and opens perspectives 
VI: 
One amidst them: the possibility for the journalists to exchange free and even
 
contradictory opinions during the debates and the breaks.
 
VII: 
An exchange of opinions, a Romanian - American journalistic dialogue, a share of
 
journalistic experience about different business views.
 
VI: 
I find out we are the same as the Americans are. 
IX: 
- the exchange of information
 
- the acquired notions and views
 
X:
 

Information about some aspects ofthe international journalism. 
XI: 
The contact with foreign journalists. 
XII: 
The dialog 
XIII: 
The exchange of opinions and experience, the informal character ofthe discussions. 
XIV:
 

XV: 
To enjoy the manner ofthe American journalism. 

Question 9 

:
 
"Plenum" discussion but also in "workshops" of five - six attendants, especially for case 
studies. It would be better appraised the ideas of the "shy" people, unable to speak in 
public. 

n:

A Letter organising and lack of any divergence. 
111: 



The foreign experience is useful for the Romanian journalists but I think the efficiency of 
this CAmpaign would be better if the organizers and the lecturers came from a thorough 
knowledge of the specific Romanian reality. The general solutions or the exposition of 
certain personal experience are not sufficient, especially when they are out of the specific
politic - economic background and sometimes neglect the training of the attendants 
IV: 

I would discuss the stories from the Romanian press.
 
I would imply the journalists to comment upon the journalistic phenomenon.
 
V: 
.A multilateral vision. There is a European press as advanced as the press in the US. It 
would have been interesting a face to face debate between the representatives of different 
opinions. 
VI: 
A more consistent and diverse documentation with opportunities to prior study and an 
early acquaint with. 
VII:
 

VIII:
 
The quality of such an event is always given by the quality of the attendants; thus.., there
 
are not guaranteed solutions!
 
IX: 
Where?... 
X:
 

More specific cases; the journalists should try to give their solutions. 
XI: 
I would place the themes at more day interval and I would limit the area of the discussed
 
topics.
 
To emphasise the specific topics and give up the generalities.
 
XII: 
- A better selection of the journalists and more firm moderators 
- More specific individual speeches 
- Simpler case studies, closer to the training, interest and daily work specific ofthe 
journalists 
- Efforts to make sure all the guests will be presented, especially at the round table. 
XIII: 
Before the event I would ask suggestions from as many potential attendants as possible, in 
order to match the objectives ofthe organisers with the opinions and the experience of the 
future attendants. 
XIV: 

XV: 
I would invite more Romanian personalities. 
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topBusiness nr.25(7) 1944 

PRIVATIZATION DILEMMA 

by Virginia HRISTU 

Under the pressing made by the obligations taken to the international forums (International 
Monetary Forum and World Bank), the Vacaroiu Government remembered itself to 
launch a program to speed up the privatization. 
Concerned about their fault that over two years they did nothing to support the people's
interest in keeping the ownership certificates (as Mr. Mircea Cosea had said), the 
Government has decided to start a new privatization campaign which goal seems to be 
more electoral than a real support of the reform. 
The populist decision "to start from zero on" giving people equal chance by assignation of 
the new certificates (even that some people, among them Mr. Mircea Cosea had not have 
taken their certificates not even during 1992 summer) violates just the free market 
economy principles the people believed in by their orientation to gather up the certificates 
either at the comer ofthe street opportunity or by institutions appointed by legal 
authorisation. 
Prime Minister Nicolae Vacaroiu himself pledged it to the Parliament on the occasion of 
the censorship motion, as "to avoid the enrichment of some traffickers set about a nice 
berth". 
As for the launching of a "mass" privatization for no less than 3,000 enterprises due to 
begin with this fall, the measure appears practically impossible, at least from a technical 
standpoint, since the same Prime Minister Nicolae Vacaroiu had said, reproaching a

"process complexity", that 270 enterprises had been privatizated during 1993 and 326
 
during the first five months ofthe 1994.
 
Moreover, even assuming a "real will to speed up privatization", some questions remain
 
without answer:
 
* How will find the 16 millions of the "newly put in possession" citizens in which one of
 
the 3,000 enterprises invest their nominal stock? Especially when the stock exchange

institution, the only one able to give the real "pulse" ofthe Romanian economy, is far less
 
than operational. 
* If a profitable enterprise is beset with requests for stock buying sent by mail, what 
warranties exist that they would be transacted right in the order they came and no 
"exception" could occur induced by some circles of interest "informed" from insight?
* What percent ofthe national wealth the 3,000 enterprises signify? 
* What warranties have we that the new issued certificates would not have the same future 

as the old ones? 

At any rate, a hot summer is promised, for the Government - abilitated to issue orders - is 
about to modify the privatization law. Meantime the problem is more the resort of 
National Agency for Privatization and State Ownership Fund, while Mr. Mircea Cosea -
who had had an important contribution to finalize the old privatization law - feigns the he 



"Cotidianul", August, 17 

The second "Good Morning" of Romania 
by (A.C.T.) 

A good understanding of the "mass" privatization program depends upon its media 
processing. Even if the television, the radio and the press have already launched into this 
process, its efficiency supposes a change ofview into the very "means of propaganda". 

At a recent Executive's meeting, the Ministry of Reform, Mr. Mircea Cosea complained 
about the high costs such a concerted media covered program would imply. The only 
support offered up till now was the USAID one, through the "Good morning, Romania!" 
they finance.
 

The first significant action into the program framework - the International simposion "The 
role of well-balanced journalism in the free market economy" - will be held between 
August 24 - 26 at lie Nastase's Club in Bucharest. The themes of a wide interest to be 
approached aim topics as privatization, development of a new business, management, 
banking system and stock markets, ways to convey the information to the public. 

Amid the attendants, for lecture and exchange of opinions/experience there are journalists 
from well known publications as The New York Times, The Wall Street Journal, The 
Economist as well as from radio and TV stations. Case examinations are also to be 
submitted upon the promised topics ofthe seminar. 



In this second stage one intends to make the citizen to master a view, concepts, to help 
him think deeply and logically about the problems the private sector will arise in the 
future. The free market economy principles make sense if they are safe of confusion. They 
clarify', systematise and rectify the statements some Governmental or political figures 
issued into the media (newspapers. radio, TV). The public, readers of the newspapers, 
radio listeners or TV watchers ought to appraise all these things in the beginning of the 
"big privatisation" process. Yet they ought not until the business journalists, the business 
media workers would have convinced them. To convey the free market economy 
principles to the public needs imagination, acumen, a sound knowledge of the events and a 
sense of perspective as well as getting accustomed with certain techniques of the statistic
economic analysis. 

There is a certain obsession regarding the framework where the economic language ought 
to be used. However, any privatisation mean addresses less the experts than the public. 
Now, if the journalists that serve the "Homo oeconomicus" are more concerned with the 
form than the substance, the effects would be felt at the level of principles. And this 
because the things the business journalism ought to emphasise are the elementary, simple 
ideas, the relationships the people would prefigure themselves if they thought better. 

All the rational people are summoned to get accustomed to the free market economy 
concepts. In this transitional period this is the essential civic duty of the business journal 



* The costs of the whole operation are very high. Only the printing and the distribution of 
the new coupons were appraised to about 40,000 million lei. 
Being matter of thousand of enterprises and about 17 million citizens, implementing the 
mass privatization program implies huge organising efforts as much as its credibility 
critically depends upon the process speed and fairness. 



Radio Romania Actuality
 
(August, 25, 17.31 hour)
 
Reporter: Mihai Cutus
 

Live transmission from the Seminar
 
"The Role of Well-Balanced Journalism in Free Market Economy"
 

Reporter: This afternoon the topic of the Seminar was "Exchange Banking System and 
Stock". We invite Mr. Dan Pascariu, President of "Buchrest" Bank, one ofthe Seminar 
guests, to say us few Aords about the relation between journalism and banking system 
Dan Pascariu: I think this is an extremely opportune subject, taking into consideration 
the fact the banking system was especially covered by mass media. On the other hand, 
considering the somehow esoteric nature of this subject, the fact that for the public terms 
as exchange, interest, crediting, accreditives, securities, the banking phenomenon as a 
whole is unknown, the way the journalists deliver the message is very important. What I 
tried to point out and, in fact, became striking in the debate that followed, was the fact 
that the journalist has to translate the concepts in a plain language, understandable for the 
common reader, in order to educate him and to avoid confusion. 
The economic reform depends very much upon the education we give and stand. The 
banking system, the stock exchange, etc. needs professionals and the same is valuable for 
those that deliver the information in the domain. 
Reporter: Mr. Pascariu, you have pointed out the relationship between the journalist and 
the banking system. How do you see a collaboration? Of course, the journalist has to 
deliver what he founds out and the banker is much more cautious about the information he 
owns. 
Dan Pascariu: This is true. From a certain point ofview the interests are diverging, from 
the very nature of the two professions. The banker has to be pre-eminently discreet and 
the journalist pre-eminently indiscreet. However, when the banker wants that one speaks 
positively about his profession and his institution he is obliged to deliver the information. 
But the journalist also is obliged to prove the same strictness and professional ethic one 
requires for the banker. 
Reporter: In the end, please, a few words about the stock market. 
Dan Pascariu: In Romania, the capital market is practically at the beginning. I could say it 
was not even launched and so much the less its specific institution - the stock exchange. I 
anticipate that - as that have already happened in the other East European countries - the 
stock exchange and the transaction operations will become perhaps a national game. Mass 
media will have a very high. contribution in launching and mediating this this phenomenon. 
The manner the journalists deliver the messages and succeed to educate the public on this 
phenomenon is very important - so that it does not degenerate in a Caritas - and of real 
use in draining the finds from the owners towards those which need them to make 
investments. 
Reporter: Mr. Dan Pascariu, thank you very much. Now, I invite to the microphone a 
representative ofthe "The Economist" magazine, Mr. Joseph Cook, who got experience 
about privatisation and free market economy during his work in Czech Republic. So we 
ask again Mr. Marian Bistriceanu to translate for us. 



Joe Cook: It is my first visit to Romania, I have been here for two days and I learned 
many things so that I leave the country well informed. 
Marian Bistriceanu: More questions, Mihai? 
Reporter: I liked the fact that during his exposition Mr. Cook said that the journalist has 
to set free way the fascination of what he sees around him and to render as much accurate 
as possible the things he learned on different occasions in journalistic profession. 
Joe Cook: Of course the joumalist ought to believe what he writes, speaks or publishes 
and ought expose the ideas in a simply manner so that the public understand and master 
them. 
Reporter: Thank you Mr. Joe Cook. I want to remind to the listeners that the 
International seminar "The Role of Well-Balanced Journalism in Free Market Economy" is 
organized by "Good Morning, Romania!" Program and Romanian Radio Corporation. 
Now, the Seminar continues the debates on "Exchange Banking System and Stock". 
Tomorrow the Seminar ends with a round table debate and issues. 



age we are not assigning utopias like a complete objectivity. We assigned simpler things 
that, unfortunately, are missing in Romanian media: simply, to be an accurate publication. 
"Accurate" means the attempt that any line in the magazine has to be checked out from at 
least two sources, the attempt to reflect the event from the point of view and through the 
angle of the involved factors. The next obvious outcome of this effort is the fact that, as I 
know, our magazine has the least apologetic corrections in Romania. 
Reporter: How do you consider the debates of this Seminar? What do you think of the 
Romanian journalist status compared with the American journalist status, for example? 
Doru Lionachescu: In my opinion this is a big difference between the professional status of 
a Western journalist, especially in the United States, and the status, the position a 
Romanian journalist has. I think there are two major problems that confronts the 
journalism that the Seminar development reflected. In this moment in Romania the 
business journalism is overwhelmed by the offensive of velleity, of people that write about 
things they not even understand, unfortunately, and this situation created a sort of 
sourdine so that authorised voices do not rise at the loud level to be heard. 
Reporter: Thank you Mr. Doru Lionachescu. Well, the afternoon program will include 
the debate on "Exchange Banking System and Stock". We will come back in live 
transmission at about 17.30. Good bye! 

( / 



Radio Romania Actuality
 
(August, 25, 06.22 hour)
 
Reporter: Magdalena Zavoianu
 

Interview with Mrs. Sandra Pralong, consultant of 
"Good Morning, Romania!" Program 

Reporter: Good morning, dear listeners! We have already informed you of the opening, 
yesterday, ofthe International seminar "The role of well balanced journalism in free 
market environment" at "flie Nastase" Club in Bucharest. The Seminar is organized by 
"Good Morning, Romania!" Program and Romanian Radio Corporation. Today, our guest 
is Mrs. Sandra Pralong, consultant of"Good Morning, Romania!" Program. Hence, Mrs. 
Pralong, please set out the opportunity of this Seminar. 
Sandra Pralong: It is difficult for me to speak highly of the opportunity of this event 
because I am among the organizers but I can tell you that I think it is absolutely important 
to start "Good Morning, Romania!" Program with a seminar that deals with the press 
because in my opinion the press is the most important link in this transitional moment. The 
press has a view on the political level - a perspective of the transition as a whole thought 
by the politicians - and a view ofthe transition as it is composed by the economic factors. 
On the other hand, knowing well the audience - readers, listeners and TV watchers - the 
press can distinguish the real informational need of the market. Thus, it is quite 
opportunely, from our point of view, to meet the press first, to find out the opinions you, 
the Romanian journalists, have about the opinion condition and about the public condition 
and public information in this project and in this privatization process on a hand and, on 
the other hand, I hope it is interesting for you to hear from the foreign fellow journalists 
about their experience. As you observed, they all have experience in the other East 
European countries, they had passed, in other conditions, through the necessity to explain 
what was going in East Europe for their public in United States or England, so that they 
could bring in a certain view ofthe outsider, less impassioned, less involved that might get 
- considering their long experience in covering the market - a kind of menu of suggestions 
they experienced for years and that can be really useful. For example I heard one ofmy 
fellows pointing out the importance to simplify the information process and I think that an 
outsider can discern it more easyly than an insider. 
Reporter: By the way, who these foreign journalists are? 
Sandra Pralong: They are American journalists living in the United States or in England 
and the last four years covered the privatization process especially in Czech Republic. The 
Czech Republic is in fact the most successfil example of the privatization process and a 
most relevant example for Romania because of the exchange certificates - shares and the 
mass privatization process they had made in a system relative similar to what was to be 
attempted here. So, they have the experience of the transition. 
Reporter: Please, let us know the program for today and how will end the seminar. 
Sandra Pralong: The seminar goes on with a debate on the specific case of an enterprise. 
It is a case taken from Harvard Business School and Executive MBA Programme here, at 
Academy ofEconomics Studies. It will issue, in fact, the problem a enterprise manager has 
into a normal process, into a normal development of things and the opinions of the 



Radio Romania Actuality
 
(Aug., 25, 10.15 hour)
 
Reporter: Liza Diaconu
 

Live transmission from the seminar 
"The Role of Well Balanced Journalism in Free Market Environment" 

We are in the second day of the International seminar "The role of well-balanced 
journalism in free market environment". Well-balanced means in fact cool, careful, 
cautious thus the seminar theme would advise to reflection all those that, in this time of 
ordeal venture to practise a profession that requires them to be cool. 
The Seminar message, transmitted yesterday by the director of"Good Morning, 
Romania!" Program is that the journalist must to explain clearly the phenomena so that the 
public could be able to make decisions with full knowledge of the case. 
This morning, the Seminar topic is "Management and leadership". The first part tries to 
answer the question how do journalists introduce the managerial styles. The lecturer is Mr. 
Randall Rothemberg from Bloombery Business News Agency and The New York Times. 
To understand better the problem let us specify that in Romanian economy the managerial 
style is by virtue of mere habit a normative style. One waits for commands that can match 
or not the situation in an enterprise. Well, in this pell-mell, the journalist has to be 
considered and skilful so to point out new managerial styles. Mr. Rothemburg said this 
thing is not difficult to carry out. Now, we invite you to listen an excerpt of his exposition, 
in fact the issue of his speech: "I would excuse me because I repeat some things I already 
told you about the iron rule ofbeing short and understandable. As Winston Churchill used 
to say; "The best words are the short ones and the best short are the old ones"--- Now, 
about the style--- In fact many people with universitaire degrees, wanting to become 
known by their former colleagues, use a jargon, incomprehensible outside their circle; in 
fact, if it was comprehensible it could be attackable. So, the idea is you could attack. 
Thus, anyhow, use a short and accurate style. Do not use pretentious words. If you use a 
rare word explain it. Use a specific word not an abstract one. If a company produces cars 
you must tell what cars they are, are they small cars or trucks, only blue cars or in different 
colours and so on. There are the things you must know. And, anyhow, use a short style. 
Do not tell more than the necessary :o explain certain things. You want your story 
readable and understandable for everyone. Another important rule, but many times 
neglected by journalists, is the use of sources as journalist, and especially as journalist in 
business press. You are due to address the people with experience in a certain field, to talk 
to them". 
The second part of this section proposes to answer the question; "Do journalists create a 
vocabulary for managers use?" and will be carried out in this morning between 11.30 
12.30. 



"Cotidianul", August, 29, 1994 

The Business Press between well balance and misinforming 

by Claudiu DOLTU 

Between August 24 - 26, at "Ilie Nastase" Club in Bucharest was hold the 
international seminar "The role of well-balanced journalism in free market 
environment", organized by the American consulting firm "Deloitte & Touch" and 
the Romanian Radio Corporation, into the framework of "Good Morning, 
Romania!" Program. 
The "Good Morning, Romania!" Program aims to "popularize among the 
Romanian people the advantages of the privatization, to incite the private initiative, 
the individual involvement in business activity that yields benefits to individuals as 
well as to national economy as a whole" as stated Mr. Misu Negritoiu (an economist 
and meanwhile presidential counsellor) on occasion of the Campaign December 
1993 event. 
There were summoned here reporters and editors from different newspapers, radio 
and TV stations, some foreign journalists and well-known experts in the economic 
and social domains with contacts in the business press due to their activity. 
The Simpozion was an cxcellent occasion to learn the way the mission of the 
business journalism is considered in Romania and in United States or in England. 
In the same time, the Romanian journalists could learn the opinion of the experts 
about what the business press should be. 
The guests from abroad: Randall Rothemberg (academic fellow, The Freedom 
Forum, Media Studies Centre, Columbia University, New York), Joseph Cook 
(correspondent for "The Economist" magazine in Prague), Charles Siler (staff 
writer, Chicago Bureau of "Forbes" magazine, former correspondent for the Prague 
Post in Prague) and Susan Roy (executive editor at "Allure", New York), along with 
the Romanian guests: Alin Teodorescu (IMAS), Dan Pascariu (President of the 
"Bucuresti" 13ank), Alexandru E!ian (President, Stock Exchange, General Assembly 
of Shareholders) and '.lie Serbanescu (President of the Association of Economic 
Journalists) o'tempted to set out what the business journalism is but, especially, 
what we balanced journalism wuuld mean. 
Incontestably, the Seminar was utmost useful to open the eyes of those that want to 
see the importance of a press as less apart as possible from the economic problems of 
the transitional period. Sure, the normalization of the Romanian environment will 
mean also the press normalization but till then we can be but optimistic and hope 
that the whole effort of the "Good Morning, Romania!" staff and of the Romanian 
Radio Corporation will be acknowledged and appreciated at the extent they are 
entitled to. 



Balanced between information and education, between the formative and informative role,
 
in a permanent demand of profit, the Romanian media affords, apparently, a thorough
 
considerable attention to "business" topics.
 
Any editor - in - chief or newspaper director, any chief ofa radio or TV station is very
 
happy to hear a newly hired reporter saying :"I want to cover the business part". "O.K,
 
comes the answer, "We need economists, in the future the business part will become very
 
important ...
so, get to work, let us know what you know!" 
Only the economy is today a domain that deals with almost every aspect ofthe social life. 
From the business of crime, drugs, prostitution to the business of education, culture, the 
oil or brandy market. Privatization, corruption, prices, politics, unemployement are also 
topics of the business journalism. How much economics should you have studied to be 
able to cover "economic" themes today? How do you identify the topics or the 
information belonging to the economy? How do you convince the public you delivered 
them economic information? Anyway, it is necessary to make a limiting. 

Are there more types of business press? 

"Depending on the public it addresses, there are more types ofbusiness press" - is the 
opinion of some journalists. Of course, a business topic may be covered in different ways. 
Two examples: privatization and economic blockage. Considering the economic blockage, 
a newspaper may reduce it to a few line report about the absolute value ofthe debts the 
Romanian enterprises owe one to another, alter the reporter or the editor of the 
newspaper economic department had discussed with an official ofthe Ministry ofFinance. 
Another newspaper or a magazine may allot a larger space on the same subject. 
Sometimes, even a whole page interview. The interview may feature either an only 
individual (a bank official or an enterprise manager) or more people (from the ordinary 
worker, dissatisfied with his pay to the academic scientist). Another type of magazine may 
cover tens ofpages with the opinions of the scientists about the financial blockage. 
All these publications cover business problems. It is enough to say that the difference 
among them is given by the public they address. First, the different way to relate the 
information. Anybody can read either the "Capital" or "Oeconomica" magazines or the 
"Evenimentul Zilei" newspaper. Each contains business information. If he wants to learn 
the financial blockage measure, the reader would pick out a newspaper that focuses on 
news. Ifhe is interested on the phenomenon development he could pick out a more 
specific journal. If he wants to learn the way the experts consider the same economic 
blockage he could buy a magazine that shuns the sensational in quest ofthe substance of 
the economic phenomena. 
Most correctly would be to substitute the criterion "The reader a newspaper addresses" 
with "the ability of the writer to understand and relate the economic news". And then, the 
business press will be set off in two: one economic and the other "parallel" with the 
economic phenomena. 



Knowing the "rule of the game" in journalism ihnot enough for covering business 
news. 

"It is not indispensable to be an economist for being a business reporter" said RandallRothemberg, editor at Bloomberg Business News Agency and at "The New York Times"."You only need to know the rules of the journalistic profession". Joseph Cook,correspondent in Prague for the famous "The Economist" magazine, agreed with thisopinion.
But in such a completely divergent to normality environment as the Romanian
environment is, the simply knowledge ofthe "rule of the game" is not enough. The lack ofmedia communication, of the liberal institutions, of money and, especially, the lack ofdemocratic exercise makes impossible the practice of the businessjournalism withoutgetting an economic graduation, at least.At this moment, when anybody tries to cheat the others with no fear that he could bepunished, and under the extraordinary pressure of the time, the journalist that relates tothe public the business infornlation is obliged to involve himselfmuch more than it wouldbe necessary, to select and filter all the data lie receive. Ifhe has no resources enough tomake it, then he becomes a mere peddler or, worse, a pawn in the dark game ofIfisillfoiming.A jounalist who covers information, interviews, features or opinions on economic topicsought to be fully aware that he assumed 
of these mistakes will be set in his charge.

the risks to make mistakes and the consequences 
The only support a business journalist can get today in Romania - a support that could
help him to make fewer mistakes 
- is to master as many instruments of the economicsscience as possible to set off the rubbish from the stuff that has more chances to be right.
 

Photos legend:
Below left: for Joseph Cook, the East begins at Prague but, perhaps, he will write about
Bucharest, too.
Below right: Randall Rothemberg added very much colour to this seminar.
 



Radio ROMANIA Actuality
 
(August, 24, 7.30 hour)
 
"PriorCall" Heading
 

Interview with Mrs. Catalina Stan, supervisor of the 
"Good Morning, Romania!" Program 

Paul Grigoriu: Today, at 15.00, at "lie Nastase" Club in Bucharest, opens the 
International Seminar "The role of well-balanced journalism in free market environment" 
organized by "Good Morning, Romania!" Program and Romanian Radio Corporation. The 
guest of this Prior Call is Mrs. Catalina Stan, supervisor of"Good Morning, Romania!" 
Program Good morning, lady! 
Catalina Stan: Good Morning! 
Paul Grigoriu: Mrs. Stan, the yesterday issue of"Cotidianul" wrote: "All the rational 
people are summoned to get accustomed with the notions of the free market economy. In 
this transitional period this is the main civic obligation ofthe business journalism." How 
would you comment this sentence? 
Catalina Stan: Well, I know the story written by Mr. Alexandru Tasnadi, indeed. I think 
the second stage of"Good Morning, Romania!" Program, and the seminar we start today
in the preliminaries ofthis second stage, aims to focus on this very idea: the role of each 
individual in getting closer as quick as possible to the free market economy. Thus, a 
uninformed individual in an economic process he is passing through is an individual left 
outside the process, a unadapted individual that can not integrate himself From this point
ofview, along with the author ofthis story, I subscribe for the idea that any member ofthe 
Romanian community has to succeed to integrate himself informationally into the period 
we are passing through. Otherwise, lacking a well-balanced competent information he 
could receive by media he would stand in the same confusing condition. 
Paul Grigoriu: What is the new this seminar brings in?
 
Catalina Stan: What the new is? We see it as a contribution towards any other initiative
 
that has been, is or will be in this field. We hope to have new things because we are now
 
in the research stage before starting off the second stage of"Good Morning, Romania!" 
Program,thus we hope the Seminar will bring in brand new things from the journalistic
point ofview on the economic period we are passing through. This will enable us to build 
a well-balanced strategy for the second stage of "Good Morning, Romania!" Program, this 
time especially focused, extremely specific from the point ofview of the economic 
information delivered to the public. For the media people, that are ofa primary importance
for the public information process, we hope the presence of this renowned names ofthe 
foreign press, The New York Times, The Economist, etc., would stand for a new 
approach of initiatives that had existed before. We hope they will bring in a fresh breath 
into the very dialogue of the fellowjoumalists. However, we hope to bring in the new we 
should speak about perhaps in another occasion. 
Paul Grigoriu: What are the topics you are going to develop till August, 26? 
Catalina Stan: We have decided for a three day (in fact two days and a half) seminar. 
The principal topics come from general to more specific things. That is about the way the 
journalists deliver to the public the economic message, the economic information, thus the 



style they use. This principal idea that covers, in fact, the whole theme ofthe Seminar is 
found in three major topics. The first is the business environment, the way the media 
people cover the business environment in their features, interviews or other forms to 
release information to the public. Then the management and the leadership. Another topic 
is the way the journalists introduce the new managerial styles, the way they help to create 
a vocabulary for managers use and, in the end, the last and the most focused topic, the 
banking system and the stock exchange. The Seminar is due to end Friday morning, on 26, 
with a round table and a series of issues we hope as profitable as possible. 
Paul Grigoriu: Mrs. Stan, one of the main subjects ofthis summer end is for all ofus the 
privatization. The Executive, the press, other organisations speak only about it and surely 
have it on their schedules. How do you think this International Seminar will contribute to 
clear up different aspects linked to the privatization, because many, many listeners asked 
us enlightenment about privatization process? 
Catalina Stan: Of course, the public are right to address you or to the newspapers or to 
TV stations. As I have already said, since the media people have the mission to release 
information to the public they should be at their turn extremely well informed. Taking into 
consideration the unexpected major attendance in this Seminar, I think that, in a way, I 
answered your question. Of course they are interested to cover the economic phenomena 
giving to the public as clear and accessible information as possible, view the perspective of 
this fall, so full up of inquietude. 
We hope the Seminar will be an obvious contribution. We have challenged this framework 
for the dialogue among the Romanian and foreigner fellow journalists just to get the 
Romanian journalists closer to a more accessible style in explaining the economic 
phenomena to the public. Of course, the Romanian journalists already have a high level of 
knowledges. While reading a story in an economic newspaper I myself understand 
perhaps more than I would understand reading a speciality book. This dialogue with the 
more experienced foreign press representatives will issue in an additional contribution to 
what was already done till now. 
Paul Grigoriu: I would remind to the listeners that Mrs. Catalina Stan is the supervisor of 
"Good Morning, Romania!" Program that together with Romanian Radio Corporation 
have organized the International Seminar "The role of well balanced journalism in free 
market environment" that is to be opened today at "Ilie Nastase" Club in Bucharest. About 
15.00 hour we intend to make a live transmission from the opening. 
Thank you very much. Good bye! 



PRIVATIZATION RELATED PRESS CLIPPINGS
 



The government of Romania adopts the list of the 
3.000 enterprises scheduled for privatizatlon 

RADIO FRANCE INTERNATIONAL (19thof August,
11:00 p.m.) Today in Bucharest, the government 
approved a list of 3.000 state-owned enterprises 
scheduled for privatization by the end of June 1985 
according to the new privatization programme, that 
takes effect in September, said the manager of the 
National Privatization Agency. The list begins with the 
enterprises termed as profitable, with a nominal capital 
bigger than 10 millions lei. Below this limit units may be 
bought according to the old method, by employees, 
No bank is on that list. In point of political issues the 
Hungarian minority living in Romania exprescses concern 
over the fact that two members of the Romanian 
National Unity Party (PUNR) have been appointed as 
ministers in the government. 

East European Countries and foreign investors 

CNN International (20th of August, 9:00 a.m.) We 
are not surprised that foreign money have brought 
success within the economy of East European 
Countries. But ifwe look closer we notice that 11 billion 
USD have been invested inthe Czech Republic, Poland 
got investments of 10 billion USD and Hungary, which 
started reforms as early as the end of the'80th, optioned 

9 billion USD. Slovene, a country with a rather small 

population, received investment amounting 
 to 360 

million USD. Let us compared those amountsto others 

in the South East of Europe: because of political 

instability Slovak obtained after its separation from the 
Czech Republic only 1 billion USD of investments. 
Romania, where the old guard is still in office optioned 
800 million USD in investments. Bulgaria, obstructed 
because of thewarin neighboring Yugoslavia obtained 
400 million USD. As for sunny Albania, a country with 
very poor recourses, foreigners invested only 50 million owne.<'p \.ruchers exclusively outside an organizedUSO. About these countries afinancial expert declared:ow,.'; \cuhesxlsilyutdeaornzd

USD.Abotthseounrie a fnanialexprtdclaed:market aftwered repertory and social character of the"Ido not think it is too late for Romania and Bulgaria to 
catchup, but nowtheyhavealongwaytogo. However 
the gap is still increasing: Poland, Hungary and the 
Czech Republic are almost sure to accede to the 
European Union by the end of the century. Access on 
the European markets would give them an even bigger 
boost, whiletheir poorerneighbors continueto struggle 
to attract foreign investors and raise their leaving 
standards. 

Government approves list of big enterprises 
scheduled for mass-privatization 

BBC (19th of August, 6:00 p.m.) The government 
has finally approved the list of enterprises scheduled 
for mass-privatization. Their number is now 2.934. 
Primarily selected were those enterprises whose 
Prim a e eed the en o fpil e 

nominal capital exceeded 10 million lei at the end of 
1993. The list as discussed bythe government todayis 
not complete: itwill also include a number of insurance 
companies. Not includpd will be "AGHOMECS" the 
former farming machines units, and the "IAS", the state 
farms because the problem the land distribution isnot 
yet fully setted. Banks are not included either, although 
!hey do make profits. Banks will be privatized trough 
the sale of assets for cash. 

Draft Law on Measures to Speed up Privatization 
Finalized and approved 

"Official statement by fax ron Romanian 
Government Spokesman" 

With in the legal framework that governs the 
privatization of commercial companies the practical 
developments revealed certain dysfunction's. Thus 
from a total 6.700 commercial companies, so far only 
22 have been privatized through ANP procedures and 
590 through FPS and FPP procedures; that amounts to 
8%fromthetotalnumberofcompaniesand3%oftheir 
capital. The main goal of the law was not fulfilled as the 
transferofproprietydidnotresultintheindividuationof 
the shareholder in decision making and control; also, 
a coherent procedure was not established for the 
vouch ,;,j;,',ributed to the population to function as 
stipu'wer,ry the law. The actual circulation of the
 

ar the repond ocial aacte the 
law. For those reasons the government adopted the 
above mentioned draft law which proposes a 
programme of measures to enhance and speed up 
privatization. The Draft Law stipulates the inclusion in 
the privatization programme of about 3.000 of most 
profitable commercial companies whose list shall be 
approved by the government. 



In order to transfer 300,% of the commercial 
companies capital to the citizens the state will update 
the evolution of prices and the degree to which 
operational capacities are used, based on a system 
devised by the Finance Ministry. The nominative 
couponsto bedistributedtothe population will operate 
as privatization titles, just like the vouchers issued 
according to Law nc 58. 

Both the vouchers, assessed at 25.000 lei, and the 
, '--e.ori at n75.000 lei- will be exchanged 
for shares. At the level of a commercial company, tnar 
transfer can be made within 60% of the nominal capital, 
and up to 80% in exceptional cases. The nominative 
coupons issued by the National Privatization Agency 
(ANP) aredestined exclusively to the exchange against 
shares and will be distributed to trcse entited, arcnrding 
to the provisions of Law no. 58, aswell as to people who 
turn 18 by December 31, 1994. Coupons will not beissued to such people as have already used their 

ownership vouches in privatization actions, orto people 
with criminal record. 

The ownership vouches and the coupons that are 
not exchanged for shares directly with companies can 
be used to buy shares from the Private Propriety Funds 
(FPP) by June 30, 1995. After that date the FPPs will be 
reorganized into mutual funds, according to a law 
which is being elaborated, 

The employees and pensions whose last job was 
withacompanynotonthelist ofthefirst3.OOcompanies 
scheduledforprivatizationcanchoosetobuysharesin 
that company and shall be owed to use their ownershiptitles to acquire shares according to the same system. 

In parallel the share quota held by State Propriety 
Found (FPS) shall be sold in auctions, against cash. 
Payment will be made on the spot or in installations. 
Installment saleswill beallowed if shares arestill unsold 
60 days after the first auction, and after at least threeauctionswereorganized. Out ofthesumsthusgathered, 
a share of 40% at the most, established in agreement 
.;;Ih FPS. Wil hp given free of charge to the respective 
company for recapitalisation purposes. 

According to the Draft Law brokerage operations 
are allowed to FPPs, banks, insurance companies, the 
Central Savings Bank, the Romanian Mail and the State 
Lotteries Public Corporation, against a commission of 
2/1000 at the most. 

The governmentwill issuedecisions to establish themechanisms and stages of the process, as well as theresponsibilities devolving on institutions involved in 
that process. 

The Draft Law was approved after consideration of 
the proposals made by members of the Cabinet. 

Atthe end of the meeting, "the communitique reads", 
the government also approved a decision stipulating 
exemption from customs taxes for an import of 
electronic equipment and accessories bought by the 
Ro ranian Television Company, within 3 million US1. 
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Qualitative Component: 

* 8 Focus Group Interviews: 

- Manual workers in Petrosani 

- Employees in state-owned enterprises in Sighisoara 

- Commuters who live in Daner village and commute to Sighisoara 

- Students in lasi 

- Employees in privately-owned enterprises in Craiova 

- Agriculturnl workers and landowners in Podu Iloaiei (Moldova) 

- Small business owners in Cluj
 

- Small and medium business owners in Bucharest
 

Quantitative Component: 

* 1500 respondent nationwide poll 



Cluster analysis revealed three distinct attitudinal categories within the sample 
population: 

" New School (approximately 37% of the population): 

- Demographically, this group is distinguished from the other two by 
having the highest average income; highest level of employment; by 
being least likely to work for state-owned enterprises; more likely to 
be owner, manager or specialist; having higher than average 
education; and being more likely to be male. 

" Old School (approximately 21% of the population): 

- Compared to the other two groups, the old school has the lowest 
average income; highest levels of unemployment; is most likely to 
work for state-owned enterprises; is made up of skilled 
(characteristically managers of state-owned industries), semi-skilled 
or unskilled workers; has the lowest average levels of education; and 
is slightly more likely to be female. 



* Transitionals (approximately 42% of the population): 

This group is characterized demographically by having average 
income levels; average employment levels; average employment 
levels in state-owned industries; most likely to be a skilled worker or 
agricultural laborer; average levels of education; and is equally likely 
to be male or female. 



New School: 

* Are already committed to change; have knowledge of basics of 
privatization; are coping relatively well with social and economic 
changes; need expert advice. 

Old School: 

0 Very unreceptive to communications; are very confused and ignorant 
about privatization; find economic, social and political changes difficult 
to cope with; resistant to change or information about change. 

Transitionals: 

* Are committed to moving away from the past but need reassurance 
about change; are somewhat confused and ignorant about privatization;
highly receptive to communications about privatization; need factual 
information and encouragement. 



In General 
Compared to 4 years ago In the next year 

DK/Refused(3%) 
 DK/Refused(14%) 

Better(34%) 

Same(13%) 
Worse(29%)Worse(62%) 

Same(23%) 

For Me and My Family 

Compared to 4 years ago Inthe next year 

DK/ Reftused (1%) Better(20%) DK / Refused (12%)t 

Worse(53%) ame(26%) Worse(29%,)
 

Same(29%)
 

(c) KRC 1994/Q2-5 



May 1993 

Don't know(3%)
Neither(4%) 

Current conditions are very difficult
and people are not sure that putting 

up with hardship now will bring 

Although current conditions about any improvement in the 
are very difficult, people know foreseeable future. 
that putting up with hardship (48%) 

now is necessary to bring about 
improvement in the future. (45%) 

August 1994 
Don't know(3%)

Neither(5%) 
Although currentconditions (up 

Current conditions are very difficult 
and people are not sure that putting 

with hardship now will bring 
are very difficult, people know about any improvement in the 
that putting up with hardship 

now is necessary to bring about 
(51%) 

improvement in the future. (41%) 

(c) KRC 1994/Q9 

(c) KRC 1994/Q8 



CU -- RN DIIN~s EXP*CATO -

High levels of anxiety about current conditions: 

"Maybe the changes were toofast. For the common people, democracy meant 

that they arefree to steal, to swear...." 

However, a consistently high level of optimism and hope for the future: 

"Priceswill stabilize, inflation will be stopped, we will have better lives." 

"We have hope....Maybefive yearsfrom now things will be somehow better." 

-



New School: 

This group is the most likely to feel that things are better now than they were 
four years ago. 

Old School: 

* Most likely to feel that things are worse than four years ago. Highest 
levels of pessimism about the future but also more confused than the 
other groups. 

Transitionals: 

" Fall between old school and new school in their comparison of Romania 
to four years ago. 

" Are as optimistic as new school about the future for themselves. 

* Are the most optimistic of all about the future for the country. 



New 
Overall School Transitionals 

991%1 
Economic change and privatization 78% 'Y i 

are inevitable 

Private employees have more :75% 84% 84% 
personal job responsibility 

We must build a market economy 73 % 79% 85% 
to guarantee our freedoms 

Privatization means efficient industries 2 127 84% 84% 

The next generation will be the first 69% 73% 80% 
to enjoy the fruits of the free market 

Unless we go through suffering, 
nothing will change for the better 

68% 6%700% 80% 

Privatization should be faster m 68% 
to give me more opportunities . .82% 80% 

I want the certainties of the 20% 
old system - not change • 7% 22% 

(c) KRC 1994/Q21, 26 
M2IM 4 bd'60% I 

iI1i% 

Old 
School 

37% 

46% 

41% 

27% 

43% 

20% 

81%
 

40 
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Certain attitudinal statements reveal a sharp split between the transitionals and 
the new school on the one hand and the old school on the other hand. 

" The transitionals and the new school both accept and support the 
development of a market economy in Romania, while the old school is 
resistant to this kind of change. 

" The transitionals and the new school feel that a period of hardship is an 
acceptable price to pay for achieving economic and personal freedom, 
while the old school does not. 

" The old school wants to return to the certainties of the past while the
 
transitionals and the new school are committed to going forward.
 

The transitionals' optimism, their willingness to undergo temporary hardship 
together with their commitment to change, means that they will be most 
receptive to communications about privatization. 



Overall 
New 

School Transitionals 
Old 

School 

1find it difficult to accept differences 
between rich & poor in market economies 

*36%
7%386 84%, 86% 

The market economy 
M 

means dishonest people 
oney withiout working 63% 

35% 79% 85%, 

The market means things are not fair value 63% 50% 71% 73% 

Gypsies, Turks & Arabs pro.pr while 
Romanians are!suffering 

60%, 23% 82% 81% 

I feel insecure & alone in this 
new economic system 

1 60% 36% 82% 80% 

I don't know how to make money 
& no one is giving me the information 

60% 43% 61% 65% 

Political & economic freedom will 
lead to the decline of traditional values 

396/o 7% 52% 51% 

Only corrupt people benefit 
from privatization 

(c) KRC 1994/Q21, 2t 0% 

I 

20% 

31%: 

I I 

40% 60% 

i 

80% IUX'%, 

12% 53%, 65% 



Certain attitudes reflect a split in opinion between the new school on the one 
hand and the transitionals and the old school on the other hand. 

* The transitionals feel the hardships and the injustices of the transitional 
period as intensely as the old school. In contrast, the new school is 
relatively secure and comfortable during this time. 

* While the new school does not feel that Romanian identity is threatened 
by political and economic freedom, the transitionals and the old school 
are very concerned that traditional Romanian values are being 
destroyed. 

Because the transitionals clearly perceive all the negatives of the transition, they 
are most in need of support and assistance to maintain their commitment to 
change and to help them adapt to the demands of the new system. They also 
need reassurance that their identity can be maintained in a free market system. 



A 

Overall 
New 

School Transitionals 
Old 

School 

Romanians must take more responsibility 
for their own lives 

Romania needs strong political leadership 
to survive this transition 

]2% 

J 

E8% 

94% 

87% 

95% 

93% 

82% 

81% 

I thought democracy would be 
better than it is 

8z % 77% 89% 76% 

Romanians need their culture and 
traditions to help get through the transition 

81 Yo 80% 73% 87% 

It is hard to give up dependence 
on the state 

:740t 75% 78% 70%, 

No real economic change can take 
place unless the government changes 

(c) KRC 1994/Q21, 2t 0b 20% 40%. 

500% 

)% Ikl% 

59% 52% 40% 



There are a number of issues about which respondents in all groups are more or 
less in agreement. 

" These issues tend to relate to questions of leadership, political direction 
and national purpose. 

" All groups are disillusioned with the way democracy has evolved in 
Romania; they want strong political leadership to help them through a 
difficult economic period, although many are not sure that the current 
government provides this. They also acknowledge that dependence on 
the state is difficult to overcome during this transition period. 

" All groups feel that an emphasis on Romanian identity (traditions and
 
culture) is important to helping people through the transition.
 



Controlling corruption 

Stabilizing prices 

Not Important 

'-3% a 

I 

-3% 1 
[ 

I 

a 

I 

a 

Very Important 

79% 
I I 

' 78% a a 

Controlling crime 

More job security '5/ 

a 

I aIa 

'-1! 

-5% [[ 
I 

77% 

Reducing unemployment "8%[ 68', 
Improving salaries -12%- 60% 

Good quality social services -4% ' '59%) 

Maintainin fair differencen etween salaries -4% 

Providing easier access to credit and 
funding to start business 

Encouraging the development of new 
independent businesses 

Increasing levels of personal and 
poliical freedom 

Limiting foreign control of land 
national resources 

Giving information on how to 
start a business 

Govt. action to privatize industries 

a 

a 

a 

11' '-

-16% E 
, 

-20% L I 
I , 

-4% 

9% 

-17% 

a 

a 

54% 

45% 
, a 

41% 
a 

a39% 

a 39%a 

:36%a 

Privatizing major state owned industries -23% j 33% 

(c) KRC I994/(9 
-100% -80% -60% -40%, -20% 0% 20% 40% 60% 80% 100% 



Responses to quality of life issues reveal a strong need for social control during
the transition, followed by the need for the maintenance of a certain level of 
social and economic welfare. 

* Encouraging privatization comes third after these two basic
 
requirements.
 



Factor analysis revealed that these quality of life issues are divided into three 
categories by respondents: 

* Control - maintaining the integrity of the social fabric: 

controlling corruption; controlling crime; stabilizing prices; ensuring
quality social services; maintaining fair difference between salaries; 
limiting foreign control of land and resources. 

* Economic order - structuring economic functioning: 

- more job security; improving salaries; reducing unemployment. 

* Empowerment - providing opportunity: 

government action to privatize industries; privatizing major state
owned industries; encouraging new business enterprises; providing
information on how to start a business; easier access to credit; 
ensuring levels of political and personal freedom. 



The three population group have different priorities regarding these three 
categories of quality of life issues. 

New School: 

o Strong sueport for empowerment factors; lowest support for the 
economic order category (presumably because they do not want a more 
controlled system and they also resist the role the state might play in 
achieving this). 

o Moderate support for the control needs. 



Old School: 

" Low support for empowerment factors: 

- especially low support for any actions involving the reduction of state 
power; ensuring personal freedom; ensuring personal empowerment 
regarding new business ventures, information about 
entrepreneurship and government action to ensure privatization of 
businesses. 

- high "don't knows" for empowerment issues, indicating ignorance 
and confusion. 

" Moderately high regarding control issues, highest support for
 
controlling prices.
 

* High support for all economic order issues. 



Transitionals: 

" Highest support for action to ensure personal and political freedom; 
and for government action to ensure the privatization of businesses. 

" Highest support for all control factors (indicating high levels of 
insecurity and anxiety). 

" Moderate support for economic order factors. 



Refused(3%) 
Neither(3 % "I prefer a society where theindividualis encouragedto 

look after himself." 
(35°/) 

"I prefer a society 
which emphasizes the 

collective welfare." (59%) 

(c) KRC 1994/Q28 



May 1993 August 1994 

Economic situation :14% Economic situation 24% 

Unemployment j13% Unemployment !16% 

Agriculture 11% Price control :9% 

Privatization 10%: Corruption 8% 

Corruption :9% : :Agriculture 8% 

Price control 7% : Inflation 7% 

Social welfare 

0"/. 

(c) KRC 1993/Q6 

()1 KR( 1994/Qt 

S 
I 

5% 

6%:w 
i 

10/ 

I 

15% 

I 

20%. 

Privatization of state-
owned industries 

25% 0% 

5% 

I I 

5"/. 10r/. 15%7. 2M. 25" 

-C-M 



The attitudinal data reveals a classic political profile of unstable equilibrium in 
Romania today. 

" The new school is strongly in support of change and the transition to a 
free market while the old school is strongly resistant to change and the 
transition to a free market. 

" The transitionals are not a moderate group between the extremes of the 
old and the new school. They are highly supportive of change but they 
are also very anxious and afraid. 

This means that instead of being a stabilizing influence on society, the 
transitionals have the capacity to swing significantly either towards the new or 
the old school depending on political and economic pressures. 

This makes their attitudes and opinions crucial to the political and economic 
future of the country. Their commitment to privatization must be carefully 
nurtured to ensure against a reactionary backlash. 

7 



Stable Equilibrium Unstable Equilibrium - Romania Today 

x
 

New School Transitionals Old School New School Transitionals Old School 



Unfavorable Favorable 
Don't 

Know 
Private companies -18,% ET 42/- 11% 

Companies with foreign capital 
Foreign businessmen 

-13% 
-19/o 

: 38%: 
33% 

1 26% 
23% 

The national government -43% 1 24 ' 5% 
Your mayoralty -46% L.- .--- 22% 4% 

State Ownership Fund :-26%:0 I LI"-Z 22t 43% 
State Owned Enterprises 
Chambers of Commerce 

-51% 1[i
II 

-17% 
I 

: I 
19% 

I 

:18%: 

I I

10% 

45% 
Private Ownership Funds -210/0 :16%: 42% 

Romanian Development Agency -16% : :16%: 47% 
National Agency for Privatization -22,% 116%: 40% 

Your Prefecture -33-6/l 116%: 22% 
Parliament -55%: 1 4% 8% 

-100% -80% -60% -40% -20% 0% 20% 40% t%0 , %80,1 % 

(c) KRC 1994/Q7 



Overall, most significant support for the institutions and groups associated with 
independent entrepreneurship. Least support for the political organs of the state 
and state-owned industries. 

* Extremely high "don't know" responses for all the bodies responsible for 
privatization. 

Factor analysis was conducted to assess whether respondents think of the groups
and institutions listed in terms of different attitudinal categories. 



Factor analysis revealed that attitudes towards groups and institutions fall into 
three categories: 

" Independent entrepreneurship: 

- Companies with foreign capital; foreign businessmen; private 
companies. 

* Agencies of privatization: 

- Romanian Development Agency; National Agency for Privatization; 
Private Ownership Funds; Chambers of Commerce; the State 
Ownership Fund. 

* The state: 

Your Prefecture; your Mayoralty; National Government; Parliament; 
State Owned Enterprises 



The fact that people do not think of the political organs of the state (and state
owned industries) in the same way as they think about the institutions of
privatization means that negative opinions of the state are not automatically
transferred to the organizations implementing formal privatization. 

* Efforts should be made to link groups associated with private

entrepreneurship to groups associated with formal privatization.
 



New School: 

o This group has the most favorable opinion of private entrepreneurship. 

Old School: 

" Highest "don't know" responses of all the groups, especially regarding 
the institutions implementing privatization. 

" Highest unfavorable responses regarding private entrepreneurship. 

" Relatively high favorable responses regarding the state. 

Transitionals: 

* Almost as approving of private entrepreneurship as the new school. 
o As high or higher approval of the institutions of privatization than the 

new school. 

I-KR . Ri \ I CON L] IN(,IN 2 



May 1993 

Neutral(5 DK/Refused(5%) 

Unfavorable(10%) 

Favorable(70%) 

August 1994 

Neutral(1 DK/Refused(4%) 

Unfavorable(12%) 

(c) KRC 1993/Q12 Favorable(67%) 
(t) KRC 1994/QI1) 



May 1993 

Understand something(42%) 

Don't understand(27o! 

t0on' tUnderstand very well(31%) 

August 1994 

Refused(9% Understand something(39%) 

Don't understand(41%) Understand very well(11%) 

(c) KRC 1993/QI5 

(c) KRC 1994/Q12 



Don't know(10%) 

Neither(15% 

Encouraging(40%) 

Discouraging(34%)
 

(c) KRU 1994/Q27 



No significant drop in support for formal privatization since May 1993 

* Significantly low approval for privatization among the old school. The 
new school has the highest approval followed closely by the 
transitionals. 

Significant drop in understanding of formal privatization since May 1993 

" 	Overall people are more confused and vulnerable. 

" 	The old school say they understand least while the new school believe 
they understand privatization very well. Transitionals believe they 
understand something but they are still confused. 

All groups are similarly split in their opinions about whether the government is 
encouraging or discouraging privatization. 



May 1993 

Will be worse(19%) DK/Refused(18%) 

l b Improve a lot(11%) 

Will besame(W) .prove a little(29%) 

August 1994 

Will be worse(15% DK/Refused(19%) 

Improve a lot(1O%) 
Will be same(27%) i i 

(c)KRC 1993/QI6(c) KRC 1994/Q17 
Improve a little(29%) 

(c R 19/ 1 
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Creation of jobs 26% 

Improved standard of living 20% 

Economic stability 17% 

More consumer goods 11% 

No benefit at all 7% 

Higher salaries 6% 

Better services 4% 

Other 2 

DK/NA/Refused 7% 

0% 20% 40% 60% 80% 1000% 

(c) KRC 1994/Q29 



May 1993 

Very Iittle(12% None(8%) DK/Refused(1%) 

About half(17%) i A(l1%) 

Most(43%) 

August 1994 

None(10%) DK/Refused(14%) 
Very little(9%) 

About half(17%) AII(16%) 

(c) KRC 1993/Q18 

(c)KRC 1994/Q19 Most(34°) 
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May 1993 

DK/Refused(13%) 
About right(19% 

Too fast(16%)i 

Too slow(52%) 

August 1994 

DK/Refused( 1%) 
About right(26/, 

Too fast(14%) Too slow(48% ) 
(c) KRC 1993/QI3 

(L) KRC I')'4/Ql I 



May 1993Auut1 4 
: ,8 5-/,,, 

Some state enterprises being sold to the I
workers and managers of the enterprise 16%19%, 28°%, 

10% % 
47  
Some state enterprises being sold 7 37 

partially to Romanians 25O/o' 

34%8
 

Some state enterprises being sold 1 % 
partially to foreigners 29o , 1 % 

27°/% 28% 

New private businesses being started 28% 

State enterprises being partially20 
through an auction 

I 

1 

3%247-/,, 2801 
42

180% 
80/0 42%, 

0% 20% 40% 60% 80% 100'%o0% 20% 40%, 60% 80% 100% 

(c) KRC 1994/Q14 Too Fast n] TooSlow M Aboutright * DK/Refusd 
(c) KRC 1994/Q20) 
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No significant change in people's opinion of what impact privatization will have 
on their lives from May 1993. 

* The old school is the least likely to believe that privatization will
 
improve their lives (31% say their lives will be worse).
 

* The transitionals and the new school are most likely to believe that
 
privatization will improve their lives.
 

The idea that state enterprises can be improved by privatizing them has very 
little support among the old school. 

* This group believes that state enterprises can be best improved by
 
improving state management.
 

The old school scores very high on "don't know" when asked what portion of 
state enterprises should be privatized. 

The new school thinks the largest number of enterprises should be privatized 
followed closely by the transitionals. 



PRIY"TIZATIO 

People are inclined to feel that privatization is going too slowly, but their opinion 
on the pace of privatization hasn't changed significantly since 1993 

* The old school is much more likely to feel that privatization is going too 
quickly, but also has a high "don't know." 

Decreased support for state enterprises being sold to workers and managers may
reflect perceptions that managers are manipulating this system for their own 
gain. 

The transitionals are most likely to think that the pace of selling state enterprises 
to foreigners and starting new private businesses is too fast. 

o This may reflect anxiety about being "left behind" in the transition. 

The old school has much higher "don't know" responses overall than the other 
two groups, indicating relatively high levels of confusion and ignorance. 



DK/Refused(4%) 

Somewhat good(14% 
Not at all good(31%) 

Not very good(46%) 

(c) KRC 1994/Q13 
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Keep them until I know more about using them 68% 

Invest in a privatized industry
(that I do not work for) 

Invest in the factory I work for 

13% 

9% 

I do not know 8% 

Keep them 1% 

0% 20% 

a I 

40% 60% 80% 100% 

(*l KR." 1994/QI5b 



Significant ignorance regarding Certificates of Ownership. 

* The new school has significantly better understanding than the old 
school. Transitionals are moderately confused. 

People clearly need information about what to do with their Certificates. 

* 	The transitionals are much more likely than the other groups to say that 
they are going to keep their Certificates until they know more about 
using them (74%). 

* 	13% of the old school say that they have sold their Certificates of 
Ownership already (as opposed to 7% of each of the other groups).
Indicates lack of investment in the system, economic vulnerability and 
ignorance about how best to use OCs. 

* The new school are more likely to say they will invest their Certificates 
in enterprises than the other two groups. 



Very good(6%) 
Not at all good(36%) ---- "----9 w a- %~Somewhat good(19%) 

Not very good(39%) 

(c) KRC 1994/Q16 



Overall, their is a high level of confusion and ignorance regarding MEBOs. 

" The old school has the highest level of ignorance regarding MEBOs, 
followed by the transitionals. 

" The new school has the best understanding of MEBOs. 



Keep it in the bank 50%: 

Buy consumer goods A 32O/ 
Invest in a small private company 2 22% 

Start a company 21% 

Buy currency 15% 
Buy gold 12%,A 

Buy shares 11%,A 
Invest in a large private company 10% 

Other 10% 

Keep it 6%
 

DK/Refused 
 1% 
II II 

0% 20% 40% 60% 80% 106'Y0 



May 1993 August 1994 

Open your own small manufacturing 
business. 

Dislike 

-43% 
' 

I I I 
Like 
1I 

' 

Dislike 
I I 

I 

I I I 
Like 

I 

5;%-35% 
I 

Open your own small trading business. '35% 
I 

I 

I 

II 

III 

I III 

III 5 
I 

I 

I'40% 
I 

III 

I 

-

I I I 

'53% 

Find a foreign partner to help you start a 
small joint venture company. 

'-38% '-39% 

, 

15A 

' '.. 

51' 

Work in a state-owned enterprise. 3 % -10%' 

Go to work for a private company. 33'% -56% 43, 

Have two jobs. -5 %: :31% -54% 37 

0o 

0o 

. 
-C 

. 
00 0 0 

.6 
0 

0e 
0' 

e 
0 

. 
' 0 ' 

. 
0 

e 
0"- 0 " C 
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"o 

o 
0 
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There has been a small but steady growth in enthusiasm for personal enterprise 
since May 1993. 

" The old school are least likely to want to start new companies and are 
most negative regarding independent entrepreneurship. They are most 
likely to want to work in a state-owned enterprise. 

" The transitionals show a high enthusiasm for being involved in new
 
enterprises, which may reflect a certain lack of practical experience.
 



White Collar, Blue Collar,
Total and Skilled 

Having access to credit 20% 83 

Access to experts who could provide 29O. 71% 
you with advice - I 

Education programs that teach basics 28%/ 7)% 85 Yofmanagement and finance-
Good personal contact with foreign 2 64% 74% 

businessmen - I I 
Being given detailed info. about 31% 64% 75%

successful small businesses - I I - I 
Hearing stories about how new businesses 32% 64% 33% 3% 

manage during the first six months 
Good personal contact with gov't 63"o 310 68% 

officials - I 
Info. about how business operates in 23% 61 25% :77% 

other countries - I I I
 
Info. re: successful and unsuccessful 31% : 59/,' 3 
 4%
 

Romanian businesses - I 
Becoming involved in a Small 33% :570/: 65% 

Business Association .I .. .. I.... .
 
0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100% 

(c)KRC 194/Q5 [F Somewhat Important * Very Important I 
(c) KC 194/Q2 
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White Collar, Blue Collar,
Total and Skilled 

I ! I I 

Lack of capital %86%! 9(% 

Lack of knowledge about business 41% 

Fear of gov't red tape 26% 27% 

Uncertainty about future , 56% 57', 

Lack of personal entrepreneurial skills 21%472%56 

Reluctance to leave a secure position 26% 47° e 9% 

Believe private enterprise is 6% , , 
dishonest' 

0% 20% 40/o 60% 80% 100% 0% 20% 40% 60% 80% 100% 
(c) KRC 1994/Q25 

F]Somewhat Important * Very Important 



The transitionals exhibit the strongest desire for the various things that might 
help them start a business. 

" They are very hungry for expert information, education, success stories 
from Romania and other countries and are most likely to want to be 
part of a Small Business Association. 

" They put great importance on good personal contacts with government 
officials. 

The new school is generally not as anxious for help as the transitionals 

" They are most likely to want to be educated in management and
 
finance.
 

" They also place greater importance than the transitionals on contacts
 
with foreign businessmen.
 

The old school has significantly high "don't knows" on many of these questions. 



Although transitionals feel most handicapped by a lack of knowledge about 
business and lack of capital, the old school scores highest on all the other factors 
that might prevent the starting of a business. 

" Transitionals are close to the old school on most factors. 

" All groups fear government red tape equally. 

* The new school feels least restricted, is least troubled by lack of capital,
and has much more confidence in the future than the other two groups. 

IMMM1011MM°110, 



Once a week or more 

Once or twice a month 

I 

, 

17%/a 

I 

35%Ia 
I a 

Once or twice every six months 7% 

Seldom or never 40% 

DK/NA/Refused 20%000 

a a 

(c) KRC 1994/Q35 
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It appears that despite there being a significant amount of information about 
privatization on television, many people do not actively watch it or take useful 
information from it. 

* The old school is more likely to say that they obtain less information 
about privatization on television with 57% saying "seldom or never." 



No(8% 

Yes, color(43%) 

Yes, black and white(49%) 

(c) KRC 1994/Q31 
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More than four hours a day 

One to four hours a day 

_ 

'-9% 

!! 

43% 

Less than one hour a day 12%: 

A few hours each week 11% 

Less 9% 

Never 

0% 

5% 

20% 40% 60% 80% 100% 

(c) KRC 1994/Q30 



Television ownership is widespread in Romania 

* The old school has the lowest level of television ownership (15% say 
they have no television). 

All groups evidence roughly the same television viewing patterns 

* The new school and the transitionals are slightly more likely to watch 
television than the old school. 

~-wo 



Neither(17% 

National radio(56%)
Local radio(27% 

(c) KRC 1994/Q34 



More than four hours a day 
- !I 

One to four hours a day 30% 

Less than one hour a day a14% 

A few hours each week 9% 

Less 
a aa 

Never 

0% 

14%aa, 
ia 

20% 40% 60% 

i 

80% 100% 
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More than four hours a day 9% 

One to four hours a day 20% 

Less than one hour a day 9% 

A few hours each week 8%0/o 

Less 1, °/° 
a 

Never 3 % 

0% 20% 40% 60% 80% 100% 

(c) KRC 1994/Q33 



All three groups listen to national and local radio in roughly the same 
proportions 

* The old school listens to less radio overall than the other two groups
(22% never listen to national radio and 50% never listen to local radio). 



Every day 29% 

Once a week 29% 

Once or twice a month 

Once or twice every six months 3% 

11% 

Seldom or never 

0% 20% 

27% 

40% 60% 80% 100% 

(t) KRC 194/Q36 



The new school is the group which reads newspapers most frequently, closely 
followed by the transitionals. 

The old school has significantly lower levels of exposure to newspapers than the 

other two groups 

45% say they "seldom or never" read newspapers. 
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Q2. Wrhat gout tUe econogic situation ot tre country i, aail. ,;o YOU
 

tnink trat isbetter, worse or the saie as four ,ears ago.'
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..... ....................... 
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0 80 2500 Week Week 6mos Never 

S i425l 102 '94 L2 	 0 42 102 
Banner lotals 1522 314 81 :5K 5;5 518 
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g27. Do you thiink that on balance the current government isencouraging or
 

discouraging the development of the private sector?
 

--- ..- ....-...................................--------------------------------------------------------------------------...
 
Area Privatization Prefer
Income See Info on 


Which
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21 62 	 105
52 44 25 37 	 12 18 9 102 95 21 21 44 20 18 
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do you think that isDetter, worse or tne same as tour ,ears ago?
 

..........................................................................................................
Preier
Privatizition
Area
See Into on
Income 

ohicn


Privatization 


Rare/ Rural Small S.all Large Fay NEutr Untav Iri, ... a 
Total 5-78 19-13 I1-1 181- Once/ 1-2/ 1-2/ 


idual c:ioa
 
2500 Week Week 6mos Never Town City City


0 80 

..... .......... ..... ..... ..... ..... ..... ..... ..... ..... ..... ..... .....-----------.............. 
 2 1018 -


Banner Totals 1521 114 381 2,2 ,14 , 11 21 11, 54 32 19 3 
l ,P0
1001 G1001 1001 1001 001 1001 1001 i001001 iCOl iOl ;N01 10Ot 1001 i0o0 i30IN 

1 41 109 63 11 0 2
11 56
Better 


16; M0 1q; V,; 121 161 .l i:1
:211 '21%1 111 171 11%2101 18% 14% :1 281 

a4
22 155 .187 t! 58 81 29 1 

11 61 179 146 6391 74
he same 

: 1 L11 241 : 7~:;
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g4. Do you tnjnk that tne general economic SitutW0 1- !,e country wil
 

get Detter, get worse or stay about tre 5ae?
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121 161 171 141 11 1 13% 15%1 211 121 1 ll 31 1114% 14% 131 


74 81 158 122 ,3 50 115 231 ; 49 o8 74 Io L -L 
Neutral 	 431 I18 


32% I ;01% l 11.:
28% 241 31% L' 281 24% 271 491 301 5 21 201 271 


1 J ,111 59 19 o4 	 103 3, 55 IS 23 "2 
Somewhat Unfavorable 262 46 51 39 120 


Ill 141 i8l 241 	 19% 201 101 141 2N1 II
171 151 151 161 	 21 1231 241 19% 

38 1 103 99 	 25 30 54 153 42 42 i ' 
Very Unfavoralbe 241 45 b1 40 95 87 

16% 14% 161 161 	 111 171 15% 41t 131 Z1 lt.1
7% 1%1 i411 51 151 161 il 


333 97 86 56 94 93 43 1O io2 183 40 40 10 189 ;0 46 3 ..
 
Don't know 


181 181 211 191 	 211 251 17, :!1
221 31% 231 22% 	 16% 18% Ill 10% 271 251 




----------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

.-C - 141
PRIVAILA10N POLL - ROMANIA - AUGUSI j44 -


QID. Parliament.
 

., irivaiza~n
,rea
Income See Into on 


hicn
Privatization 


...... ......................................................................................................
 

Fav Neutr Urav itai C:~i~
Total 5-78 79-13 131-1 161- Once/ 1-2/ 1-2/ Rare/ 	Rural Small Smali Large 

City 	 iaual ctibe
0 0 2500 Week Week 6mos Never [own City 


572 513 250 102 593 130 219 229 7, 	1015 25 1 4 . . . 
Banner Totals 1515 13 379 251 


1001 103 0 01001 30l iooltivo% 11.;;:0t
1001 1001 Q0 100i 	 Q0100 100 10010 i00% 


Very favorable 	 22 1 6 1 4 a 3 0 9 .

11 4%1 . :% 21 ) 1 11 i ;~ 11 A21 0 1 l 2% 1 %I 01 

b 84 86 25 14 6£ 81 A 1 4 142 21 18.-
Somewhat Favorable 191 014 41 


14% 111 101 i41 14t
 
131 I11 121 !1j 151 171 10% 14% 101 	 111 ill 181 131 


181 50 50 03 240 7 32 21 ,"

356 65 ;1, 2 143 121 69 27 121Neutral 


281 26% 211 26% 231 22% 201 241 26% 17; 2 31

23% 211 231 25% 251 241 

18 150 180 27 ca 92 ;06 £V5 4i i, : 
Somewhat Unfavorable 423 ;1 10! 15 114 	 139 19 


2'-'33 £1
271 301 251
321 371 25% 251 78% 301

281 131 271 301 301 271 

61 1;6 :4417 171 194 43 60 I08 266 61 

Very Unfavoralbe 405 85 101 17 136 	 144 63 


28% 251 11% 291 271 201 261 !21 26% 241 261 261 :9%
 
271 27% 281 311 24% 


30 10 31 11 11 6 74 15 It 1 is 
 35 iE

Don't know 118 41 


4l 51 41 141 10; a;
4% 61 121 101 71
8% 151 8% 4% 51 31 




-----------------------------------------------------------------------------------------------------------

---------------------- ----------------------- ----------------------- ----------------- -----------

------------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

- RC - !4!73
PRIVAIIZAIION POLL - ROMANIA - AUGUSI 1994 


QIE. National agency for DrivatizaLior.
 

Area privatization PrPTer
See Info on 

nhicr
 

Income 

Privatization 


Atructure 

Fav ieutr Untav iriv O ,!e

Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Srall iiall Large 


0 80 2500 Week Week 6mos Never Town City City idual ctl',E
 

229 339 1018 257 184 34

380 252 	 577 511 250 102 592 130 220
Banner lotals 1518 314 

1001 100 	 1001 1001 iQOl 00%
1001 100% 100% 100% 100% 100% 100 1001
100% 100 	 100% 100% 


very Favorable 25 3 b 4 i2 15 2 0 o a 

A1 01 it ii I; 74A t It 321 11 2%1;212 3% 

48 5; i'O ; 1, 1 1
38 91 119 25 17 52 12 42 


Somewhat favoraole 215 37 43 

231 10% 111 91 101 19% 211 161 171 i2 1 11 1f
 

14% 121 11% 15% 11 


24 4 0 134 .:3
 
335 53 69 54 159 151 83 22 15 143 a1 53 82 


Neutral 

M9% 161 25% 211
331 221 	 13% 201 261 231 24% 251


22% 17% 18% 211 281 291 


12 59 77 29 44 49 148 19 29 60 i14
 
Somewhat Unfavorable 199 34 36 36 93 77 41 


121 10% 	 11; 131 191 141 151 71 161 151 14
 
13% 11% 91 141 161 151 19% 


2 57 !7 21 49 ^5 15 31 -0 2
17
Very Unfavoralbe 144 21 44 26 53 56 6 

10% 81 3 91 141 9; 61 i7l il% 21 
9% 71 12% M0% 9% 111 7% 6% 

313 1!3 55 99 335 139 ;3 16F 344 
600 166 	 182 94 158 99 16 45 338
Don't know 


511 '31 	 441 4'91 331 4% 44'1 51 L9;
40% 53% 	 481 371 281 191 301 441 51% 



PRIVAHLAHiON POLL - ROMANIA - AUGUSI 1544 - KRC - 4A! 

;f.Roianiar i'evelopaent gency.
 

1ncome See Into on ;rea rivatlzatior rEhlr
 

,nicr
Privatization 


...........................................................................................
 

-',Rare/ Rural 	Zmall SMail Large Fa ;eutr Untav I, ,Total 5-18 	 79-13 131-1 181- Once/ 1-2/ 1-2/ 

0 80 2500 Week Week 61os Never Town City City iauaI 2:.e 
.....................................................................................................
 

519 450 	 102 592 730 Z20 229 L41 1019 28 i34 *.
Banner fotals 	 1520 314 380 251 515 

100% 1001 100% 100% 1001 1001 1001 100% NO%1001 i00% 1001 1001 i001 i00% 1i3014';0;L13
 

41
1
Very favorable 26 17 3 ;9 0 1 4 4 10 4 

3111 11 41 01 11 1%1% i % 4 12 	 2% 


' 50 ia445 41 	 E6 114 '5 11 49 6,1
Somewhat favorable 	 212 40 

151 221 	 14% 11 31 .91 171 221 1 l i0% 31 i2 15t
14% 131 	 12% 161 


81 	 56 4140 79 26 146 61 1; 21 3
Neutral 	 33 0 54 59 162 

22% 181 	 141 24% 281 27% 32% 25%1141 191 25% % M3 214% -21 131 :
 

9 40 61 1N 	 21 29 108 11 16
Somewhat Unfavorable 136 11 0 'A"# 66 58 21 


81 91 12% 91 	 11% 41 9% iOl 31
9% A1 	8% 9% 11% 11% 11% 9% 7% 


11 11 	 34 ;1 10 22 7 Di

Very Unfavoralbe 106 15 34 11 40 43 11 5 L9 44 


71 101 	 7% 4 121 71 7171% 5% 	9% 7% 7% 81 71 51 7% 61 5% 


417 150 94 ZL'44N,

Oon't know 10 184 210 108 208 145 92 50 379 414 'a3 64 139 


41% 59% 55% 43% 361%28% 37% 49% 641 571 421%28% 41% 411 551 511 45% 46;
 



PR1VAIILA[1ON POLL - ROMANIA - AUGUST 1994 - &C - '41
 

Q7G, Craners of coamerce.
 

. .. . . . . . . . . . . .	 . . . . . . ................................................................................ 


Area Prvat 	zatioar aIncome See Into on 

Privatization 	 ";
 

1-2/ Sami Fav iv 

0 City City iduail:. 
Total 5-7B 79-13 131-1 181- Once/ 1-2/ Rare/ Rural 5mall Lirge Neutr Ur I 

30 2500 Week Week 6mos Never Town 


Banner Totals 1518 314 379 251 514 518 250 102 591 129 22O 229 '40 1011 258 184 '
 
100 100 NO% 3 
1 00% 1001 100% , .


100% 10 0100O 100% O0t 1001 100 1001 

very Favorable 30 4 6 14 16 5 * o 21 

9 71 	 91 3
136 37 54 45 58 66 1-

Somewhat Favorable 	 240 39 42 45 114 


261 151 9% :01 251 191 12 121i 7;
16% 121 111 18% 201 3% 10% 191 


56 I2 6; 29 74 1:5 59 6G 3 28 42
 
Neutral 	 307 41 00 150 


25% 271 281 1!1 	 17% 27; 261 191 22% 161 31 241
 
151 261 

31 1 49 60 19 43L 1104 i8 1 46 

20% 131 241 


Somewhat Unfavorable 	 145 25 32 20 68 51 


10% 8% 81 81 121 11 12% 11 81 81 91 141 101 101 7 11; 3 ;
 

52 i0 15 31 69 L 2L
 
Very Unfavoralbe 	 108 15 35 18 40 43 14 5 42 


5% 7% 71 51 	 71 91 1 ! I 1 I711 31

7% 51 91 1% 71 81 6% 

366 414 g42 !L7 404 146 i L, 4i. 
688 190 208 102 	 188 I4 96 50
Don't know 


62% 57% L7A 241 401 40 5171 501 4'; 4;

45% 611 55% 41% 331 261 381 491 


\
 



------------------- ----------------------- ----------------------- ----------------- -----------

PRIVATIZATION POLL - ROMANIA - AUGUSI 1794 - QC - :431

. State Gwrersr.;. ul, 

Privzaztion reter
Income See Info on Area 
whiichl
Privatization 

~ruc*.-ra 

Neutr Urtav C I E
Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav 


idual ctiie
0 80 2500 Week Week 6ios Never Town City City 

......................................................................
 

249 102 593 731 	 218 229 341 1019 258 183 :: JE 
Banner totals 1519 313 380 252 574 518 


0%0% ^G i *Ivo100% 10 1001 100% 100 00 100% 100%N %0O1001 100 100 % 100%100% Qoi 

5 6 	 2 5 2 , ?.Very Favorable 18 5 6 10 0 9 
% 21 1% it I 2 1 0% % 1% 1%% I i -i 2% , 1% 

25 14 41 o6 29 34 Li2 ii :6 i 
Somewhat Favorable 	 160 27 31 23 13 

"1 t 
17% 10% 13% 5% 9% 3 l 151 9% 111 10% 9% 


11% 9% 10% 9% 13% 


291 55 55 58 129 Ill 66 21 85 121 49 58 69 224 40 li.
 
Neutral 


27% 26% 14% 17% 	22 25% 20 221 A8% 141 21; ".)

20% 181 14% 231 22% 23% 

49 ii 51 84 31 41 6o i68 24 :6 ' i'. 
222 33 38 8 	113 104
Somewhat Unfavorable 
 14; 131 14

15% 11% 10% 15% 201 20% 20% 11% 9% 11% 141 21 18 161 qI 

50 20 ?1 l1bb 1i ,
Very Unfavoralbe 	 178 18 49 10 81 18 29 8 59 5l 


12% 6% 13% 12% 14% 1M% 121 6 10% 8% i4; 91 211 12% 71 181 4;% 1%
 

394 71 04 I0q 	 lia 1A8 L '
 
115 196 101 112 	 122 18 43 2
Don't know 	 644 


151 28% 321 31% 	 51 4SI La42% 56% 52% 40% 	 30% 24% 'i 421 61; 54% 



------------------ ----------------------- ----------------------- ----------------- 
-----------

- -RC -
PRIVAIILATION POLL - ROMANIA - AUGUST 1994 

911, Private OwnersniO Furs. 

See into on 4rea rivati.atlon u;tef

Income 


rnicr

Privatization 


Rare/ Rural SAall Small Large 	 Fav ;ieutr UnTa I I,]iv - : 
Once/ 1-2/ 1-2/
Total 5-78 19-13 131-1 181-


Iual Cti E
 
0 80 2500 Week week 6mos Never Town City City 

216 :.I 342 1014 251 162 :22 
514 517 248 101 589 i26 


Banner Totals 1512 	 311 377 250 

von0
loo loot1 001 10% 1001 	 100;

11 1001 loot l 100% 100 100
1001 1001 1001 1001 

3 1 5 d 4 5 16 4 
24 a 4 i Ii 	 14
Very favorable 


i 1% 11 21 41 	 2 21 2 il .
2% 31 11 01 2 	 31 1 

3 44 0 1t 
36 LS 98 104 	 8 15 49 

Somewhat Favorable 208 41 

151 151 81 101 i6l 	 191 161 11 91 ;% 141 14;

14% 12% 111 131 11 	 201 

144 10 26 14 1;0 56 S7 61 245 5 4 1-' : 
56 160324 51 1Neutral 
 241 24% 181 i1 7A 	 2%281 18% 25
151 28% 281 281 131 :61
21% 16% 231 


, i,03
21 J3 56 126 25 	 :
8 14
41 19 81 41 50 
Somewhat Unfavorable 184 	 25 33 

141 161 121 10% i61 	 141 1%
 
16% 17% 8% 8% 10% 101
12% 141 


5 56 24 24 31 I1 lt
 

12% 8% 131 


58 04 % 	 20 21 ,I

.8 53 55 8% 	 1ll .140 22 27 20 5; 10% 8% ill 101
Very Unfavoralbe 9% 	 7% 10% 11% 9% 11% 


365 141 18 i36 1 
632 169 191 99 113 119 76 44 355 335 16 62 109 

Don't know 

60% 531 351 271 32% 	 36% 55; 431 '71 4: 

42% 54% 511 40% 30% 	 23% 31% 441 



PRIVAILAHION POLL - ROMANIA - AUGUST 14 -'C ;
 

Q1J. State owAeO eAtefpriES. 

........................ °..........................................................................................................
 

Income See 	Into on Area PrivatIzation ;reier 
4 Ir,Privatization 


.:r:jc,r
 

Total 5-78 19-13 131-1 	151- Once/ 1-2/ 1-2/ Rare/ Rural Small Qail Lir;e ia 'Eutr , ,:: .
 

0 80 2500 Week Week 6mos Never town City City i:ua Ct1. 
.......... ..... ..... ..... ..... ..... .......... .......... ................................... 

...................... 


Banner Totals 	 1520 314 .80 252 514 515 251 102 532 1:0 220 :23 34j i 18 219 .4 

100% 1001 100% 100% 100% 100% OO% 100% 100% M0% O00%1 .0 100% 1,01 12 ,O ,.. .. 3i 

Very favorable 	 50 il i1 4 18 18 7 2 23 4 

31 5% L% 21 4% 31% 14% 2% 3 %2 1~ 

19 42 20 31 	 15 2 340 i4' zi. 29Somewhat Favorable 	 249 51 69 LB 91 

16% 16% 18% 15% 16% 15% 11% 20% 16% 181 i5I iSI i6; 15; 4 21 121 11l 

91 30 108 	 it', 2 45 49 211 , " 2.
Neutral 	 30 5B 90 52 103 51 


201 i8 24% 2! 181 18% 231 29% 181 i5I 14; i%2 .G
241 20% 	 j;;
 

i0 L0 t
319 4' 14
Somewhat Unfavorable 	 428 12 102 63 11 144 68 L6 114 i i b6 

281 231 27% 13 301 281 27% 35% 291 251 ;21 ;01 321 20% 241;:L31% :0; 


63 9 98 112 i; 1313 :i 1; 44

Very Unfavoraibe 	 345 48 81 58 IS 165 i4 J 


231 15% 21% 231 28% 32% 25% 31 171 15% L0% 2 32% 251 i81 .4; :Si .:
 

14 s " 

101 221 1 lI 6% 4% 6% 5% 16% 13% 7% 81 4% 61 ;4; 1 %; 
Don't know 	 145 6B 21 11 ! 21 5 96 iB 19 2 u 


\\
 



4
PRIVAIILAIION POLL - ROMANIA - AUGUS I133 

94. Prjoate CGoaanle5.
 

Area Privatlz3tlon r
Income See Into on 

CFir,
Privatization 


...........
.................
.......................
.......................
... .................... 

; v ;ieutr unTav, .d,. LTotal 5-78 79-13 131-1 	181- Once/ 1-2/ 1-2/ Rare/ Rural SmalI r~ali Large 


:IuI .... e
0 aO 2500 Week Week 6mos Never IoWA City City 


..
........................
............... 
........................................ 


:;o 1016 "'8 -

Banner lotals 1515 315 378 :50 7Z 14 2S1 102 592 1,9 :-3 : 


i0ol 1:0%1001 i00% 	 100% 100% 100% 100% 130-'0%iGGI 120%:1 100% 00 6 .1 
100% 00% 


44 i4 5 L 	 :2 , ;3
Very Favorable 101 9 o il 41 

it 3A 4% 61 7% 9% 6% Ill 6% 71 41 1 3 

4 1 " 12 .; 1 1 0252 242 29 iS . 6 i
Somewhat Favorable 	 534 15 111 4 

'19 43; 42% 23 	 i4% AZ;
44% 47% V71 25% 27% 271 461
35% :si 29% L7% 


Z20 c0 4 31 304 4 : 
Neutral 435 72 !25 6 	 162 114 54 47 1 11 

Z8% 22% 3% 46% 29% 01 :; 3% :1% !01 11% 3
29% 23% 33% N0% 


46 38 t L 1 15 Z 87 106 :1 'aB JL 100 :2 
Somewhat Unfavorable 201 54 


11% 12% 14% 12% 15% 15% iG% 17% i% 10% :1% ;1; i 1l; 

13% 15% 14% 15% 

21 i7 .:1 --

73 18 27 7 21 24 7 2 37 ?6 io 20 

very Unfavoralbe 


5% % 3% 6% 	 !1 11 i -.5% 6% 7% 3% 4% % 3% b 

" 19 1 104 118 	 i 11 19 .9 
Don't know 	 171 72 45 21 3 29 


17I 14% '1 ,ii
181 1b% A% 7% 	61 1
11% 23% 12% 8 	 6% 6% 8% 1% 




- RC '4;L
 

,L.Foreign bus na ;an.
 

PRIVA1LAIION POLL -ROMANIA - AUGUSi 1394 


Area r vat ia o -rIo.rIncome See Into on 
ft cPrivatization 


Rare/ Rural 	SMall Saall Lire rvYJn utr io :,11 .total 5-18 	 79-13 1I-1 181- Once/ 1-2/ i-2/ 

0 80 Z500 Week week 6mos Never Town City City 13Ua : 
..... ..... ..... ..... ..... ..... ..... ..... ..... ..... ..... ..... ..... ..... ......................... 


v2 223 41 :7 1-4 .5
Banner Totals 1518 314 280 251 	 3 SIB S1 100 2 28 

iQG C .2,2 .. :c
1001 100% 1001 1001 1001 100% 1001 1001 100 1301 :V311 1301IN% V1 

Very Favoraole 129 :5 22 2 D 4i 201 ;4 2 20 32 .3 
788% 81 121 10 1 9

73 L8 131 131 ,4 i; 36 ,i; 2 ',5 10 "2 -LI 
Somewnat Favorable 	 382 54 


.3 ;A ::1
25% 171 	 11 Zi 431 3a8%25% 11% 16% 181 271 '61 381 31% 21 


60 	 .8 141 109 10 43 142 62 cb"1 ' ,'6 :2. j : : .: 
Neutral 	 315 NO 


1 0% 	:%7 .'3 .:1.1 01 1 1);25% 191 26% 12%1.261 211 281 431 2	4% 

41 14 534 10 c4 21 25 i - " Somewhat unfavorable 144 22 6 31 	55 50 

12% 10% 1.


12% 101 	 101 14% 10% 81 91 a% 11
9% 7% 9% 

L 70 81 1 21 3 4 10 L0 9:3 2 
very Untavoralbe 145 31 41 25 	 42 51 14 


11 61 91 9% t 2t1 1 	2%10% 12% 	 11% 101 7 10% 6% 31 121 


Don't know 	 3 4 116 108 413 76 10 4L 20 186 24 ',1 3 5 12 I1 12 1 

23% 37% 28% 171 13% 14% 17% 20% 311 a11 231 141 101 161 L81 21 13% :1; 

\%
 



PRIVAIIIAIOM POLL - ROMANIA - AUGUST 1994 - -,RC 

QIM. Ccloanie! with t*rClgn ca1ila. 

...............................................................................................................................
 

I ,re
Ireaatzit o11 rIncome See Into on 

r.cPrivatiiation 


.........................................................................................
 
ut r ,,A t -,, , . .
 

City/ IJU3,1:.
 

Tot a l 5 -1 8 19-1, 131-i1 1 8 - Once/ 1 -2 1 1- / R a re / R u r a l caaI S ;a 1 L i fie 3v *iE 

0 80 2500 Week week 6zos Never lown Citi 
.... . .... . .... . .... 	 . .... . ... . .... . .... . .... .......... .......... .......... .......... ........................... 


;0 ::3 9 343 	 1i13Banner Totals 	 1520 13 80 251 1?b 118 5O i20 1: 
100 100% 100% 1001 101 1001 i001 1001 10 01% o% .:,. :1 .i1331 1:01 	 i00 % -,-, 0 

.. . .
 
very Favorable 1i5 ;I :1 	 36 1, 6i :9 .5 ' ;1 

01 151 M6 12% ii 31 101 a% i4%16. 1 4; 7% .. 41121 8 i0 


90 17 190 194 	 6i 24 IYR i2145 1z2 2 .
01 	 :Somewhat Favorable 400 43 
3 1131 37 12V2 41 181 20% 21I 371 !6% 321 i 13 3 1261 14% 241 

.
C4 131 94 15 41 i21 150 	 4 o9 21
Neutral 	 344 54 89 


231 17% 2A1 25% 	 241 131 30% 40% 201 211 251 711 231 i" I'll~-. -. 

1i i; t4 	 i4 1 .
27 20 31 30 	 25 4 4? 54Somewhat Unfavorable 108 24 

11 8% 7% 8% 61 bl 101 4% 31 it 1 71 61 61 11 31 4'. 

8 14 ii 25 15 32 36 9 5 41 L very unfavoralbe 96 24 

61 51 41 	 171 4; 3i


61 8% 71 61 	 6% 7% 41 5% 71 81 4% 


45 25 	 169
93 83 21 	219 Z5 5 2 13, 2

Don't know 	 397 131 118 49 

26% 441 311 201 16% 161 131 311 371 351 21 141 16 1 1'4141 1 2^ I I3' 



----- -----------------------------------------------------------------------------------------------------

PRIVAIILAI1ON POLL - ROMANIA - AUGUST 0q4 - - 'Rt 


B.~ Qr~og to read ICu two st:ements and I want ju;U; :6,i ., "nc is 

closest to your ooimin... 

1) Although current conditlons are oery difficult, ;eote Ar'twtat ;uttinl
 

isnecessary to bring about imDrovement inthe future.
uD with hardshio now 

sure that ;utting
2)Current conditions are very difticult and Deooie are not 

up with nardsriD now will bring about any i,0roekent 
inthe foreseeable future.
 

Area Privatization 'eTer
See Info on
Income 

hIc
Privatization 


.
Sma I Sall Lirg FiavNeutr UnTai I:,;!,
Total 5-78 79-13 1!1-1 131- Once/ 1-2/ 1-Z/ Rarel Rural 

;jal -I.;

80 2500 week week 6mos Never town City City
0 


... ..... .......... ..... ...... ....... .....
..... ..... ..... ..... ..... .... ..... ..... ..... ................... 

12 13 '10 141 4 ' , 11 I1Z , .

50 54 01 242 100 89
Banner totals 1493 13 36 


1001 i001 100; i^0%100 iO i VIC%:0QQ
100% 100 100% 10O0i101 1O0 100
100% 1GO0 101 


. .

33 239 242 105 34 205 3,' i41 434 ' 

First 609 135 142 
-;
3 48% 91 43 441 31 2% 

41% 43; !81 371%431 48% 45% L4 35% 


101 i1O ,'S: 0, 2'3 Z:-
Second 758 1417 13 138 290 249 1'4 59 402 ;12 

461 521 511 51% 501 %61 t31 I31 
51% 44% 51% 55% 52% 491 51% 59% 511 511 

43 3 15 15 ' 4 10 
Neither 82 21 22 15 18 13 9 6 48 

41 71 41 41 91 5% 161 31 3% 41 61 81 6151 9% 6% 

I 3 1 1 34 3 3 4 
Don't now/Hetused 44 14 19 4 

-.
 

~i 2% LI IIt3% 4% 5% 2 1 11 11 01 11 61 51 :1 Il I ~ 

1 



-PRIVAIAIION POLL - ROMANIA - ;UGUS1 Ii4 -4 ? -: 

:-131, "Cw
9A-qgM. rninKag aout urE cnanres that are occurir i-. ;4'afi 
would you rate the imoortance ot eacn ot the tolJow~ng Tcr m3Aing your .ie 

iCofrLanL.tetter. F r eacn, wou1'- you iay that iti veiy 


r rit t iti 1;ortart.
somewrat important, Aot very imoortant, 

09A. Rejcing unemoioyment. 

.................................................................................................................................
Privatization -rE;rIncome See Into on 

mr, C r
 

Privatization 
 .ruc tur
 
...........
.................
.......................
.......................
..... ....................... 


1-2 	 i iav Neutr .ltav i, ... :are/ 4urai tinai5aI Large
total 5-18 19-13 1!1-1 131- Once/ 1-2/ 

IJU3 .
Never ,City City
0 B0 2500 week Week 6mos iown 


.......................................................................................................
 
120 134.5 59 C515 S 115 i.0 2 	 :9 

0 01 I201 GBanner totals 1523 315 381 252 1 1 

i:O0 l,*A , 

100% 1001 1001 i001 1001 1001 1001 N0O 001l!;0 1 .0201 

6 5 :i 
Very Important I106 221 251 iB1 L1 1 26 55 .02 529 1i2 12 219 c3i 1 ,1.1 

7%i 1 '1
721 141 551 641 C1 6;1 2
611 12% 651 il% 701 5 % 68168% 721 


4: ::4 4o Z 
9I 55 Lo 1:4 IZ6 42 

Somewhat Important 320 40 89 	 52 19 

121 35% 211 131 191 :7 ' ; 23 i 1 

23 241
21% 13% 211 191 


BI Is 20 9 43 4 11 	 5 2? 30 1; 15 41 4 2i 4 
Not Very Important 	 4;
51 71 1 I 31 i; 1;


4 71 1% 41 51 51 4%
61 5% 5% 


12 12 I10 "1 9 1 1;

9 5 I 14 5 1 I


Not at all Important 37 10 


21 31 2% it Z% 3 il 51 2
21 31 21 21 


5 4 2 2 6 1 1 1 10 10 ' .Don'ttnow/refused 43 23 6 5 9 

21 46 21; i 41 51 A 

31 1% 21 21 21 11 21 21 51 41 



PRIVArI I[ON POLL - ROMANIA - AUGUSr 1994 - RC 4 

;18B. 	 ;E(VI~ei.
Ersuring ioo Quality iocil 


....................................................
 
............................................................................. 


See Into on Area Jr1 at:Ziti ; eIncome 

.Icr,Privatization 


................. .... 	 .
 
..................................................
....................... 


1 -a1 re FI eur UnTg , Ie..>Hrlotal 5-13 13-1 1a1-1 	181- Once/ 1-2/ 1-:/ Rare/ Rural Sa ai 

iown City City 	 iauai ::!,e
0 80 2500 week 	 week 6mos Never 
 ....................
 ..... ..... ..... ..... 	 ..... ..... ..... ..... ..... ..... 
..... ..... ..........
...................... 


-"9 i 5
 Banner lotals 1519 313 379 :52 575 JIB 250 102 59 11 219 :: 40 101 

O01 o011001 1001 !"0% 1Go; 10o; :)0 V,


1001 1001 100% 1001 	 1001 100% 1001 1301 1001 


25 L:	 ,
Very Important 391 i13 196 159 Zoi Z3 .52 46 jiO L6 , 3 243 

59% 55% 521%63 631 701 611 45% 521 501 ,'4 71i 6 521 !t271 56 

78 181 I10 a5 	 49 ;31 :67 6 L:4.
Somewhat laportant 	 481 84 138 


32% Z7% 76% ;1% 331 261 4% 48% 32% 371 26% 4 :41 L,; 01 2~
 

41 1 10 2 16 13L 4 14 24 6 1 4 25 11
Not Very Important 

3 4 % i 11. 1 4% 4% 21 31 Vt , 

6 2 0 0 4 i 7 J3 o " Not at all Important is 3 3 1 

0% vi 31 	 21 21 I1
I 11 1% 01 	 1% 0% 0% 0% 21 IZ 


2 8 12 1 2b a -,Don't now/refused 93 40 ;0 12 1 4 3 63 2 
;1 21 41; 1 	 0% 1 41 '46% 131 8% 5% 	21 1 2% L% 12; 10% 




---------------------- ----------------------- ----------------------- ----------------- -----------

PRIVAIIIAHION POLL - ROMANIA -AUGUST 19q4 - KRC - 1473
 

-9C. En-couragig ta eveoe--t o- - -- -et-s--E--e--r-r-,-Es.
-
-E--i--n--


etratzi-, e 
C~in rra,See Into on
Income 

i1crPrivatization 


" ructure 

Siall Large Fiv :ieutr 	unlav IlroiC'ue 
Total 5-78 79-13 131-I 	181- Once/ 1-2/ 1-2/ Rare/ Rural Sal 


ijuai ::i~e
0 80 2500 Week Week 61os Hever town City City 


..... ...... ... ..... 
..... ..... ..... ..... ..... ..... ..... ..... ..... ..... ..... ..... 

..... ........................... 

250 102 :34 730 	 222 : 2 41 1017 259 i85 :4 225 

Banner Totals 1519 314 380 751 514 51 

100 10% 	 1001 100% 100% ICOi 1001 1)0 :00; 00 i 1 .;

100% 100% 100% 100% 100 O 1001 


Very Important 	 b83 101 141 120 ;:1 !22 112 29 206 247 20 J4 2 :2 0 2. 
i 411 21 t 271 31 t;
481 56% 621 451 281 351 ! ;" 45% 321 37% 

115 1 1 1 55 208 26L 59 39 32 :; I 57 li 
Somewhat Important 	 503 98 141 69 

-L
 

351 361 271 391 	 27; : 9111 i% 2 L4;

33% 311 371 351 301 251 !6% 54% 

14 70 94 20 24 '2 60 33 :2 4 ' 
Not Very Important 	 160 42 52' 22 44 40 31 

11% 131 14% 91 31 81 12% 141 12l1 ~1 1; 61 21 i7it 31 12% 31 % 6% 

1 39 16 3 Ii 12 :3 o 
23 18 3 21 	 15 8
Not at all Important I1 


31 11 71 6 	 :1 5% S1 11 31 ill I A
 
51 71 51 41 	 41 3% 


i V :4 L 	 iBa" 
Don't Know/refused 	 102 50 28 I iW 9 8 3 11 80 

3% 31 121 111 	 :; 4; 2 21 1 101 ki I I 
71 16% 71 4% 21 21 




PRIVAILAILON POLL - ROMANIA - AUGUS[ 1394 - FC • ;; 

;30. Priiatizing major State o~nEo 1tuustV;E5. 

............ ......................................................................................................................
 

2

4 3z iioA retzrIncome See Into on Area ?ri,

Privatization 

79-13 131-1 181- Once/ 	1-2/ 1-2/ Rare! Rural Sali maI Large Fav ;eutr Untav InJl13iiTotal 5-78 
0 30 200 Week Week 6mos Never Iown City City iJuaI tI Ve 

518 250 5I 	 732 2:9 :8 1019 252 13 . : E:102 92 	 340
Banner Totals 	 1519 313 381 :51 514 
100 100 100 100I 001 100% 100% 1301 1001 101 [o0 1001 0o0 1001 100% i10 Ii2 01t 

Very Important 	 499 a3, ; 13 4 2i7 :L1 93 21 L; .33 10i 64 i5 418 . 

33% 271 271 J1 381%45 I11 26% 21! 251 46; '81 441 41t 16; 161 41 .1 

L36 12 44 '.1 	 -
Somewhat Important 	 520 86 1? 86 209 1/O 89 48 199 241 ;4 93 106 

341 27% 16% 341 	 361 33% 36% 471% 341 341 41 411 31% 191 231 141 361 L4; 

Not Very Important 	 221 47 50 36 88 67 36 5 93 122 27 '6 36 i 0 :b 
iI1 12% i% :1; 	 ,4; .5.
15% 15; 131 141 	 151 131 14% 151 161 17% 12; 16; 

13 6 14 21 	 23 U 45 
Not at all Important 	 114 30 31 1J 14 34 15 4 5 24 6 

31 101 101 51 6% 71 61 4% 101 I01 ' 61 61 31 141 1% 41 0l1 

24 16 17 6 	 105 101 11 21 26 53 58 26 9 13;Don't Know/refused 	 165 67 52 22 
151 5; 91 81 	 51 22; 141 51 1Z;11% 21% 141 31 	 4; 3 71 9% 181 

V 



----------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

PRIVAIIZA[ON POLL - ROMANIA - AUGUST 1994 - HC - ,4i/
 

9 tair jifference tetweea 3&1'3E. i.intainig a 	 s
 

income See Into on ;rea Privatizatior are,
 

Privatization ic1.
 

0 80 2500 Week 	 Week 6zos Never Towr City City ilual
 

130 221 	 I01 *,"1 10-4Banner Totals 	 1515 312 379 250 '14 '1d 251 102 588 "I L29 216 1 

100% 100% 1001 100% 1001 100%1 00 10Ot 00% 1001 0 0O 100; 0% 1001 100% i1,01 .10;1)01 


148 145 120 	 153 0 47 128L6 22Very Important 	 811 198 L2 2DL 42 303 244 L , 

54% 47% 52% 581 561 621 521 421 521 471 70% 481 601 541 141 t6 3 :11 

Somewhat Important 447 78 124 81 164 121 85 42 112 241 48 c.; F, 328 sa so i i : 
.2 21 271 L1% 2130% 25% 33% 32% 	 29% 251 34% 411 29% 34% 221 301 25 

45 1 
81 8% 6% 61 101 91 10 9% 51 7% 4% 121 1 8% 31 $ 'if t 

Not Very Important 	 118 24 23 14 51 2528 1a 21 6. :723 

Not at all Important 79 10 8 3 18 13 2 ? 13 18 4 11 6 S i,2 

2 21 3 1 23% 31 2% 11 	 3% 3 11 3 3% 2% 21 51 

62 70 12 2$ i 16 12 L;3 2Don't Know/refused 100 52 26 1 i5 13 3 S 
71 171 71 31 3% 31 4% 5% 111 10% 21 5% 41 21 321 41 .1 

V 



---------

------------------------------------------- ----- ----- ----- 

PRIVAI1LAIION POLL - ROMANIA - AUGUST 134 - tRC - 1413 

Q9F. Providing easier access to credit ard ;uriq ;6r ordina, PEODLe
 
to start businesses of their own.
 

Area Privatization drere'
Income See Info or 

Privatization
 

Structure
 

....-----.-----------......----------------------------------------------.-----------------

"
 Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Siall Large Fav ;1eutr Uriav I-',U: 


idual Cti,
0 80 2500 Week Week 6mos Never lown Citj City 

----- ----- ----- ----- ----- ----- ----........................ 

102 133 229 1018 259 185 " 
Banner Totals 1521 314 381 251 575 518 251 593 20 29 


iOl 100; 100 i0Ol i0 13,

100% 1001 100 1001 1001 100% 1001 1001 i001 1001 NO0 iOOG 


823 143 180 14! 359 360 l18 ,6 276 L49 i16 12 226 Sj '3 0" : "I 
Very Important 


491 671 62; ;61 44% 611 5
54% 46% 471 56% 62% 691 55% 351 47% 481 621 


185 4S b9 81 62 I , 9 j ,

Somewhat Important 389 65 10 6f, 152 104 10 49 148 


261 10; 211 26; 26126% 211 28% 26% 26% 20% 281% 481 251 251 24% ;0% 241 


29 14 61 23 2 :l 1

Not Very Important 112 21 32 19 34 30 25 10 42 52 i; 


6% 9% 141 It 5
71 91 8% 81 6% 61 10% 10% 11 71 a1 131 41 


1 37 31 1 i i6 10 15 rd
54 II 22 6 i5 i0 4 


51 11 31 3 S
 
Not at all Important 


21 31 1
4% 4% 61 21 31 2% 21 1% 61 51 01 

14 6 90 110 IL 1 14 44 46 24 24 6 
Don't Know/refused 143 68 41 19 15 14 

91 221 Ill 81 31 31 61 6% 151 151 6l L1 41 41 5i; ial .1 i1l 



PRIVA1ILA1ON POLL - POMANIA - AUGUSI 19'4 RC - ;4"
 

99G. LliLiN9 toreign control ot land and ;iortan1 nion re~ourcas.
 

PrE(atation -'eear

Income Sa Into on Area 


,hicnPrivatization 


Once/ 1-2/ 1-2/ Rarej Rural SnTail $11'l Large Fay Neutr Untav jrlj CoLe

Total 5-78 79-13 131-1 181-


ijuai tie

0 80 2500 Week Week 6mos Never Iohn City City 


..... ..... ..... ..... ..... ..... ..... ..... .....
 ..... ..... ..... ..... ..... ..... 
..... ..... .....
................ 


Banner Totals 1522 315 381 252 574 119 '51 101 594 732 20 29 34 1 1019 259 .1 .. , : 
1001 1001 ico01001 1001 1001 130M C;C .:V.

100 100 100% i001 100 1001 100 100% 1001 

Z9 24 23: j : I40^Q590 136 149 34 211 225 33 43 
Very Important 


7% 37% 431 L71 291 13!81 451 311 411 391 3% 411 4.
39% 43 391% 

6B9 "12 r0 41 i73 161 138 B4 35 138 114 11
Somewhat Important 405 70 101 

23% 271 231 311 261 291 31 251 30 -1,

27% 22% 27 29% 281 271 33% 35% 

39 20 85 93 4; 47 46 i3S .0 2; i .4 
229 27 53 40 109 77Not Very Important 


131 1731%21i2; 121
15% 91 141 16% 191 151 16% 201 141 13% :01 211 M'
 

6 il 24 41 89 8
 
Not at all important 132 1i 32 24 59 53 9 6 49 


91 91 i01 q,
9% 5% 8% 10% 101 10% a1 ol 81 81 5% 101 121 

25 10 41 :1 4L i !34 26 16 !1 98 109 18 14
Don't Know/refused 166 65 46 21 

ill 3; !it
 

11% 211 121 81 61 5% t% 111 !6; 151 81 61 71 1 181 



----------------------------------------------------------------------------------------------------------

--- --------------- ----------------------- ----------------------- ----------------- -----------

------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- --------- ----- ----- -----

PRIVAI AION POLL - ROMANIA - AUGUST 1394 - r,R0- 341L 

99H. Increasing tle Ievel ot personal ara Doiiicai ;reeouo ior Deopie. 

Income See Into on ;tea rivaLizatior Jftef 
wricr,Privatization 


.ructjre
 

.
Total 5-T? 19-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural 3,ail Smail L~rge rav :i;utr ,Jntav ii 


0 80 2500 Week Week 6mos Never Town City City iduai I
 

) 41 	 '1423:9 3, 9 ,' 	 iS5 . ,
Banner Totals 	 1522 315 !B 251 575 518 251 102 594 13V23 


jol :0; V,1 0cI100% 1001 1001 1001 1001 1001 1001 001 1000 100; 1001 100% 0 1001 


i04 i6 115 4;0 , 4
 
Very Imoortant 	 624 114 l~u i09 6o5 13 115 Lo 1j: :;; 


4 :
411 361 !61 431 	 461 531 461 291 2% 341 411 43% 51 41% 31 51 


192 161 86 35 163 220 3 80 11 ;:L 6 L8
 
Somewhat Important 464 102 101 69 


: 151 271 321 34; 211 i, :1;

30% 321 27% 271 "A 311 314% 341 211 30% 

3 106 119 26 3O 46 i;5 Lu 14
 
Not Very Important 	 221 L2 73 43 ;' 51 26 


i41 241 :!1%
15% 10% 19% 17% 131 101 131 25% 18% 16% 121 13% !I% !3 


16 10 6 45 Q? i2 ii 4i 22 o

Not at all Important 	 83 16 ;0 12 23 


5% 6% 8% 51 4% 31 4% 6% 
 81 71 1 51t% 	 3I 8% 31 4
 

130 49 41 16 	 22, 1 7 5 68 3311 io '4 16 44 L! 23 2 ,3

Don't Know/refused 


51 4; 51 4; 	 14; 121 5 O;

9% 161 111 11 	 41 31 31 5% 151 I; 




--- ------------------- ----------------------- ----------------------- ----------------- -----------

------------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

PRIVATIZATION POLL - ROMANIA - AUGUST 1q94 - ARC -4;1 

ol. C rriiiig :6(r:~ttor5. 

Area rriyatlzation Preer
Income See Into on 
Onicr,
Privatization 


Sructure 

Fav Neutr Untav IriroileTotal 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large 

0 80 2500 9eek Week 6mos Never town City City idual ctie 

Banner Totals 1521 
100% 

314 381 
100%1001 

251 
1001 

575 
100% 

18 251 
10011001 

102 
100 

533 
%0O 

731 
00 

:20 
i00% 

129 
i00% 

Z4 i012 
i00 IN0 

2S9 
i 0 

185 
10O; 

5J4 
i3 

:;3 

very Important 1195 

79% 
235 
75% 

284 
75% 

202 
801 

4;4 
32 

413 206 
311%821 

51 
561 

-21 
721 

Z:6 
121 

2 
31; 701 371 

i 
2:1 . 

3, 
. 4 * , 

Somewhat Important 224 
15% 

42 
13% 

76 
20% 

L5 
14% 

1 
121 

217 33 
5% 131 

40 
39% 

112 
19% 

140 
111 

:3 
10; 

44 
131 

;l146 
5M 141 

4 2 
i7l 151 131 i 21 

Not Very Important 29 
2% 

8 
3% 

5 

1% 

6 10 
21% 2 

4 

11 

1 

3% 

3 

3% 

14 

21 

14 

21 31 

11 

51 

3 

iI 

14 

11 

?3 

31 

5 

31 !1 1 

Not at all Important 1611 
2
11 01 

i
01 

12
21 

8
21 

0
01 

0 
01 

5 
11 

4 
11 

0 
Cl 

1V 
41 A; 

6 
11 

L 
11 

6 
3 

" 
1 Cl 1 

4 1 ii io15 2 I5 45 4 4 
Don't nowirefused 57 217 15 7 8 


21 61 61 1:% :1 4; 5l
41 31 41 31 11 11 21 
 1 



------------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

-


'9J. S7:a~ilizing prices,
 

PRIVAIILAIION POLL - ROMANIA - UGUSI 1134 AC

..................................................................................................................................
 

rea Privatizatior rer
See Info on
Income 

Znr)Privatization 


...........
 
..... ....................... 


.................
.......................
....................... 


dal1 Large Fav ;eutr 	Utav i".i, , ,; Total 5-78 79-13 131-1 	181- Once/ 1-2/ 1-2/ Rare/ Rural Small 

idual c:i.e0 80 2500 Week Week 6mos Never Town City City 

251 i02 594 732 2", 209 240 1016 159 i15 :24
Banner Totals 1521 314 j8I 251 515 511 

100 1 10 311001 1001 100% l001 1001 1001 1001 l001 1001 lot1 1001 100t 1001 1001 

- .Very Important 1183 :62 :88 22o 433 4:1 201 09 454 t i04 i:. ; 2 . 

71 81% 80% 68% 	 i6% 71 64% bit a11 :61 35% :31:"' :;781 83% 761 30% 


Somewnat Important 	 263 34 78 4; 109 61 45 :7 111 !22 2' 5; 41 ' ; : 2; . 

17% 111 201%11; 191 131%18% 281 191 18% 131 251 il 1 '2141%201 !% 5 

38 5 1 20 19 3 1 4 9 i2 11 3 4 :210 13
Not Very Important 

41 4; 1 it 	21
"1 31 41 11 31 21 2% 2%
21 21 21 

1 3 1 0 0 o 4 i 6 4 2 
Not at all important 15 2 3 


0% 1 11 0% 	3% 11 I 31 21 i; 3

1% 1% 1% 0% 2% 11 01 

1 13 14 2 4 99 2 6
Don't Know/refused 22 11 6 1 4 3 2 


11 4% 2t 01 	 11 11 I% 11 21 21 11 21 11 11 3 1 iI 



----- ----------------------- ----------------------- ----------------------- ---------------- -----------

-
PRIVAIIIAIION POLL - ROMANIA - AUGUS1 1334 RC - '4::
 

g9K. making aore 	iMforation avaiiatle ~ut , t6 Uart. 
an indeoendent Dusines5 

...............................................................................................................
 
Area 	 Privatuzitin reter
Income See Into on 


0hiPrivatization 

.. rucLura 

total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural rai I Siai1 Large r reutr jn7av , 4 

0 80 2500 Week Week 6mos Never Town City City Jual :ti, 
..... ..........
..... 


...................... ..... ..... ..... ..... ..... ..... ..... ..... ..... ..... ..... ..... ..... ..... 

31 219 2'. 1 OlL 9 13 : 4 
Banner Totals 1517 312 380 250 575 516 251 102 5 1 

1001 100% 1001 i00% 1001OQ0 iO.OI ;0.1,40 .:)1 ...100 1001 001 10% 1001 1001 	 1001 


:12 10o 4 	 4 ;V --

Very Imoortant 	 595 68 115 110 282 Z86 94 Z5 165 i 18, : 

39% 281 !01 441 49% 55% 37% 25% '1% 29% 4; ;1 ',41 4; ; ::; 2 

85 51 146 	 201 u6 0 132 2Li L 49 IZ . 
Somewhat Important 	 455 74 121 17 183 102 

'% N% 	;L% 4; Z7% L4; :?s,

V0% 241 	 I21 ;% 321 29% 34% 50% 25% 281 L0% 


49 16 	 12O 30? 1 V10
98 	 2 2 

Not Very Important 	 205 49 64 30 62 37 41 I 

1!21 3% 	1:1 l%, .6
14% 16% 	 17% 12% 11% 7% 201 16% 111 16% !Z; 


51 ii 	13 6 "4 , 2 2

Not at all 	Important 83 20 26 10 27 18 8 6 47 


6% 2 	Z -,
5% 6% 	7% 41 5% 3 A 61 31 3% % 


10 Ii u 4 	 0 2 2 124
Don't Know/refused 	 179 81 54 23 21 23 15 4 115 J41 

121 261 14% 91 4% 41 6% 41 191 191 51 51 ,1 61 1;1 111 '1 i1; 

\!N \
 



PRIVAILZAIO POL, - ROMANIA - AUGU'I !;44 - RJ - 3;
 

Q9L ,G6 4arr, eri . .IoF t3 e n r ae I:aes ov a rZer.1 trj~.
, oreaj .ra £ I k rAE: 

..................................................................................................................................
 

Area ;rivatzation lrzT;r
ee Into on
I cCme 

nicnPrivatization 


............
.................
.......................
........ .......................
..... .............. 


Fi 4ieutr UrnTa i -,,I 1 1E 
Total 5-78 79-13 1 l-181- Once/ 1-?/ 1-2/ Rare/ Pural SaIi 	Saall Large 

I'u& 2:'..
Never lown City City
0 80 2500 week week 6mos 	 ..... ..... ..... ..... ..... ..... ..... ..... ..... ..... ..... 
..... ..... ..... ..... ..... ..... ..... ...................... 


21 574 516 250 10" 54 7 i8 Z28 3 40 1011 	 238 25

Banner Totals 1519 314 380 


:0i0iDN 1 10; iNA 01 . % :A 
1001 i00% iO i10011001 1001 1001 1OOT 1001 100; 001 

- .
Very Important 545 i5 138 212 270 2oo 69 25 1,, 2344 . . 

261 :23% 3; V4I~ A 1 21
3 

'41 83 154 L3 23I iC9 106 31 NO 2516 4 11 112 9% 2 :2 .9 -" 

316%10 128% 451 401 521 361 251 


Somewrat imDortant 1 21 31 ;31 ;
501 V141 51 501% L31 

V61 281 411 211 40% 3% 421 


41 33 U6 46 37 12 80 109 22 3; 23 130 4.
 
Not Very Important 181 35 


101 2% 7I1 101 17; 13; 1 .;


161 111 31 151 ;2% I31 15%
121 11% 111 

12 4 23 / i 3
3 ;1 43 1 I22 10 23 0 5


Not at all Important 78 :3 	
1 31
4% 31 :01
 

5% 7% 6% 4% 41 4% 21 Il 31 71 2 	 51 


11 25 '4 59 24 3.
15 I L Ii II 115 i2 

Don't Know/reiused 168 12 55 11 24 


ill% 9 161 3; 5 71; 51 :3 LA 4 1
 
11% 231 141 71 41 3% 51 




PRIVAiILMiION POLL - ROMANIA - AUU I 434 - C - 4;;,
 

iaco.e Into or rIo I , ati 
Privatization, 

OrLe/ 1-2/ Rare/ 	Rural S aii aI ,utr ",r, :Total 5-18 79-13 141-1 	181- 1-2/ i rv .'.. 
0 80 2500 Week week 6aos Never Iowi Ci:, C i :,.
 

... ................ . .. 
. .. .. .. ......................... ... ..	 .
 

Banner lotals 1518 314 H6 250 I 250 13 1" 	 )I -;J1 .3i3 2 
1001 IN; N il i00% 1001 i001 >o; .0% . ;.:ON i00% :00% I 	 I . 

Very Wortant 	 14, ; :; 1;4 4,3 4L5 231 ,O1 . . . 

17% 151 11% 721 ; ;% 331 7 4." 2l;o : 1 I2 'i0 

Somewhat I&Dortart 	 284 ;,0 43 45 143 WO) i ~ ~ ~ ; ; 
19% 13% :31 2011WI 1 141 44% 241 % 4 23 L'21~93 .,
 

Not Very 1mDortart 22 10 3 6 1 10 12 1 C~ 
2 1 :%1 21 I11 21 1% 21 21 Ai 1 I I 1 I 

Not at all Important 6 1 0 0 5 1 1 0 3 2 Q 2 2 2 . : 
0% 0% 0% % % 0% 0% 0% 1% 3% 3; 11 G A, 1 

12 i 4 L "L i 
2% 4% 2% 11 2 1% 0% 31 41 3% 31 4 01 1% 41 51 A A

Don't Know/refused 33 9 10 0 23 a 10 



PRIVAIIIAHrON POLL - ;OMANIA - AUGUSi 1134 - -C 

Q3N. More 1o0 rr:j.
 

Area ;rt ~ti :rerr
Income See Into or 	 n 

Privatizaion 	 r,
Icr,
 

,otal 5-18 	 09-1V 1,1-1 13., orcel i,1/1 1-1/ Rarei ;uraj ; Sall Lirci et a 

0 80 2500 Week Week 6jos Never Town City City wail :tl E 
... ..... .......... .............
..... ..... ..... ..... ..... ..... ..... ..... ..... ..... ..... ................................ 


Banner iotals 1518 L)5 1j ,...... :,314 320 '5, 
iQOl 1001 	 10 i101 i01 i0cl 00%1.0i001 101o,101 ::. .. ;1001 1001 	 i0ol 10O1 lOt 

233 :. 	 .Very Important 1071 o 1 o L3 135 :6 4,, , .24 

Somewnat Important 	 ,8 43 34 :9 12 98 55 1 i .j t4 

221 	 221%11 151 5221 141 51 Z4% ,31 171 Z1 22 281 2 i 7A 15i 

10 	 13 :2 .4 -Not Very Iaportant 53 4 1 34 8 5 15 


L1%12161 4% !%31 11 61 41
2 t1 2 71 


Not at all Important 	 21 3 4 2 i 14 1 0 jO 4 1 a i 

21 I it i% 31 31 0% 01 Z 11 o+ 61 21 21 A :1 : A 

21 4 5 2 12 3 10 9 2"
Don't Know/refused 	 39 18 10 2 3 0 1 5 26 

31 61 31 t1 21 01 01 ',% 41 4 2 1 ii A 2 51 2 

VI 



PRIVAIIIA[1ON POLt - ROMANIA - AUGUST 1934 - 4

030. lDwrodng iiriEi. 

Income See Into on 
Privatlzation 

leaPrj~at1Z on -re 

...................... 

arner lotals 

........................................................................................ 
Total 5-78 19"13 131-1 181- Once/ 1-Z/ 1-2/ Rate/ Rural iaalI cial I Large 

0 80 2500 week Week 6MOS Never [own City City 

..... ..... ..... ..... ..... ..... ..... ..... ..... ..... ..... ..... ..... 

1518 315 380 251 S12 516 Z50 102 533 13L 216 21 40 

100% iOGI 100 1Q01 1001001 1001 lOct 100 100% 00%II i 3oI 0 

r aY rEUtr ,wntiv ,,Jvv -. ,i 
::u3l1, 

..... ..... ..... ..... ..... 

1016 :.i 165 
i3%; ;O; W3,;... 

ieri 1aoortart 315 
60% 

22i 
70 

222 
18% 6!1 

2:: " 

5I5 601 
1bib; 
61% 

4 
481 

i ;0' 

611 o2l 
4= ,;i , :;' 

tit :: 
', 

.Z 
.. 

SomewnaL laportant 31, 
25% 

3 
17% 

1Q2 
271 24% 

iisa 
281 

iil 
231 

56 
11% 

42 
411 

145 
Z4% 

i62 
Z51 

:4 : 
2; 

o 
s 

.: 

:1 
4, 
, 

. 

.i :: ; 

Not Very Important 139 
91 

18 
61 

!1 
10% 

i7 
81 

t 
11% 

b4 
12% 

19 
8% 

6 
6% 

46 
81 

5; 
81 

14 
tI 

i6 
7; 

62 
i51 

i14 
I1 

, 
tl 

4 ' 

:; .:; 7 

Not at all Important 41 8 
% 

1 
21 

1 
?131 

25 
41 

11 
31 

9 
4% 

2 
21 

16 
3% 

14 
21 11 

21I 
9; 

10 
1; 

2 ,i ; 

Don't Knowirefused 44 
3% 

15 
5% 

12 
3% 21 

11 
251 

/ 2 
1 

33 
03% 

2110 
4% 31 

.1 12 
1 % ii 2 o* :; 2 



PRIVAI1A;!ON POLL ROMANIA - "G ''4 - KU 

Iv^.I1;eAer3l i ojr o01nion or:r1Ta:tO 
.
 . .. . ................................. 


............................................................................... 


-ee ni~o :1 -. alitlonl
Income 	 or 

'.,IC.;rivat1zatonl 

Zr1UC.. 

................. ..........
 ....................... ....................... 
..... ....................... 


I L 

0 20 Z500 Week week bioS Never ;o0 City CIL; 
. . . . . . . 

iotal 5-78 79-13 1311 181- Once/ i / 1-2/ Rare/ Rura ;a;Iarzefav 	 -1 

.
 
..... ..... 
 ..... ..... ..... ..... . . . . . . . . . . . . . . . . . . .
 

.....
..... ..... 
...................... 


-

aanner Totais 	 1524 'IS !81 5 Si10 19 2151 1 1595 ; L~ " '. .: i, 53 1 

1001 i001 i001 i00% 1001 100% 100 i00% 1001 i00% iQ% ia00 ;01 101 ;001 30 '0 

' 
;avoraDle 1021 1 t5 U) W 4.9 :2d 


61% 540%60% 751 721 83% ;51 2a l52 %51 ~ ~ K 10
 

6 48 451 32 3 i4. 	 1,5Untavorable 185 "a 12 

0% A LCo%121 1i1 151 iO% 31 7% 131 31 i6% i4% 3% ,1l 0 , ; L 

4 21 10 44 	 *.Neutral 	 25 9 76 34 10 2) 1 1:4S 1 Z 1 
21 1251 23% LI 31 11 01 1001 A !
17% 0 134%11 91 ilt2%1 % 

48 0 V,
Don't Know/Refused 59 ZI 20 9 3 4 4 13 

4% 91 5% % 	 21 11 7% 4% 71 71 :1 1 1 1 1 0% 11 41 



PRIMV ITAi1N POLL -;OMANiA - UGU" :334 - ' - ':: 

taKing olace ii,Romania is... 

rEa 	 ~atwatir-fe.rrlIncome ,ee Into or 

ni
Privatization 


S;a1 .irge ri :,eutr , . .
rotai 5-15 	 79-14 IL3-i 131- 3,ceI 1-2 1 211 Rare/ Rurai -aiI 

0 30 2500 Week oee 6mos Never Iown Cit yfua1 ::;.s 

Banner iotais 	 1524 1 351 2 2::i9 :,1 1K' 

100% 1001 No0t i0riot 1 1 0 .N;V^ 1 1021 13 2 .Q20^VI 1G 20; .2 

oo rat 	 i0. 8% :i 11; 11; 1 1l; 2 .t ; .; :14% 301 	 M; : 1 iZ ;i1 

i16 -1: 41
IoO slow 129 111 168 2ILI 19 ;11 1 ; 41 .4 10 L14 

431 t:; :21 51% 21 2 .jj4 )
481 31 % 441 521 551 6 1 46; :31 


.
 , 0 1k r2 4 ov ,4L . . . . ;
About rigtit 401 ;r 1 66 153 13 1 £4, 

261 241 	 Z1% 61 271 1 1 34 Z3 2It 231 .31 21 231 1 2; 2 2 

3
3i~
Don't know/retused 1; 4 s7 -V ~~I~ 	 1 : 
3 6 1 1~~ 5 1~ 211 0% M5 81 1 3 1% 



------------------ ----------------------- ----------------------- ----------------- -----------

----------------------------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

" 

Q11. HOW Woula you ate your N a ou e , 

PRIVMI11AIION POLL - ROMANIA - AUGUST '4 - R -

Ievel OT ki weoe 

tre state property isoistributeo aMorg the
orocess by which Dart of 


-oDulaLion?
 

Area Privatilzation Preter
Income See Into on 

WIicr
Privatization 


'truciure
 

Rare! Rural Small Small Large Fav Neutr Jn-av 1rol ,;oiie

Total 5-78 79-13 111-1 181- Once/ 1-2/ 1-2/ 


City idual cC~i,

0 80 2500 Week Week 6mos Never Town City 


L8 1016 14
516 249 101 4 73 1i 228 00 
35 

1511 314 78 251 574 i00% iO\00%M ol , .)jBanner Totals i001 100% i00% i00% i00% koO% iOO100% 1001 i00l i00% 

6 ,2 14 112 21 ,
174 11 26 24 31 109 27 5 46 12 17I 13% !5; 617;Understand very well 11% 5% 7% 141 17; 211 111, 1% 

2,
262 95 144 42 6 ' 
Understand something 596 5 140 71 284 246 124 52 165 

511 28% 361 431 421 431 471 241 211 461 :71 
39% 24% 371 39% 49% 40% 501 

12 L43L 4 '4 
Don't understand 616 169 118 107 162 142 83 39 322 ,1142 84 


54; 411 7 21 61 36; 34% 60; t1 321 461 
41% 54% 47% 43; 281 28% 331% 391 

31 19 15 5 16 81 o I2 12 46 46 o . 
Refused 131 53 34 13 


5 13% 111 i2l 51 41 5% 141 ili 3% 
9% 17% 9% 5% 5% 41 61 



-PRIVAII/AHbON POLL - ROMANIA 	- AUGUSI 19,4 - 4;L 

913, .ow ioull you rate your Knowheae or iow DEL t u5e
 

Certificates or Ownersnir:
 

Income See info on Area Privatizatioq r
 

Privatization
 
Struc:ure
 

1-2/ Rare/ 	Rural Small Smail Large L v Ieutr UitMv Ir,,:i,z
..

Total 5-78 	 79-13 11-1 181- Once/ 1-2/ 

0 80 2500 Week Week 6moS Never lown City City i1uaa tE 

314 :78 	 252 575 516 251 12 593 130 213 229 1 1 29 1 .& --

Banner Totals 1519 

i00 jOQt 	 IjG0% 1001 100 1001i 01lIv ,; . 

100% 100% i001 1M01 1001 % 1001 100% 100i i00 

Very good 76 6 12 I 41 50 10 L I1 24 12 i ; 22 U 

5% 21 L% 41 81 101 4% 2% o; 7; 6% 61 . 1 

12 36 13 28 50 cO 16/ :0 24 12 . 
211 25 321" 3 122 100 59 


101 i!% 221 181 161 81 13'4111;

Somewhat good 


14% 81 81 131 211 	 191 241 121 6% 


225 1 6 62 263 359 106 113 
 126 I 1 	 131 3 _3 
104 120 	 1Z 173, Z59
Not very good 
 3;
441 491 	 48; 49% 37 ; 50̂1 431 ,9
46% 38% 51% 5 3 45% 441 541 611 

10 03 1 6 i 
469 144 	 123 10 132 12 42 22 246 236 61 45 1,1 252 


Not at all 	good 

411 321 	 2% 201 371 25% 461 271 241 L3
 

31% 46% 331 28% 23% 26% 17% 221 


5 i .1
Don't know/refused 59 19 i9 6 is 9 4 ? 31 28 11 4 6 23 13 
51 Z 1 21 51 	 A31 21 ;


4% 6% 	 51 21 31 21 Z1 31 61 51 


N'
 



--------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

PRIVATILMION POLL - ROMANIA - AUGUST 1994 - C - ?413 

i14. ia you get lour Certificates, o-, w e ati . 

Privatizationl ), -,eIcome See 	Into on Area 
. 

....................... ............................................................................ 
.... ........ ... .. ° 


e
1-2/ 	 arg Unta4 ,Eutr
Total 5-78 	 19-13 101-1 181- Once/ 1-2/ Rare/ Rural S~all .... 


0 80 2500 Week Week 6mos Never lown City City 1Jual ctl.e
 

13 -0 	 22,9 4' 1021 59 i5 :-5Banner Totals 	 1524 315 381 252 j76 519 251 102 595 

100% 100% 1001 i00% i00 1001 100 100 100% 1001 1001 100; !G0% 1001 1001 -0 iO 1:0; 

519 488 	 223 31 509 644 j35 L.. . i 42 1 ,4
yes 	 1364 274 340 231 


321 35% 	 941 301 831 ;11 1,1
901 871 891 92% 301 94% 911 891 861 881 

14 6 60 u4 '( 13 , 2; 10
No 101 32 27 1 29 !6 

I% 10% 7% 5% 51 31 61 6% 101 31 41 31 3% 61 a% 511 7 

No, I was no entitled
 
5 14 14 7 	 13 3 30 8 4 

to 	 43 4 3 1 23 14 9 
10 17
31 1% 1 3 4% 31 4% 1 2% 21 31 61 Z% ll Li :1 

11 0 0 12 2 2 1 6 3 3 
Don't know/refused 	 16 5 5 1 

1% 2% 1% 01 1% 0% 0% 0% 21 21 1% I 01 1 11 i; it 



PRIVAIIIAiOt POLL - ;OMANIA - AUGUS 14 - RC - , 

6Ql5a, What rave you oone oitn your Certiticates oT JaI 


Area Privatizatlon rater
See info on 


Privatizatior,4iCn
 
Income 


I rgctura
 

Fav ;eutr Untav i-Oiv 1:;,,C

Total 5-78 79-13 131-1 	181- Once/ 1-2/ 1-2/ Rare/ Rural ',mai Small Large 


idual Ctie

0 80 2500 Week Week 6mos Never Town City City 


.... ..... ..........
 
..... ..... .......... .......... ..... ..... ..... ..... ..... ..... ..... ......
 

...................... 

2 2 194 321 99 225 166 -', ".


519 481 228 91 505 642
213 230
Banner Totals 	 1359 337 


100% i00% i00% 100% 100% 100% 100% 100% 100% 100% 100% I 0M!V; io; 1001 !00C1Q0O!:VA
 

LL i37 14i 4 	 ,1204 76 43B 579 iO ,;0 237

Kept them 	 1216 129 311 196 478 459 


35% 101 23
 
89% 84% 92% 86% 92% 94% 39% 84% 87% 901 39, 33% 89% ill 1 

Invest in
 
factory/industry 1
 

4 1 3 	 i,
1 0 6 11 	11 4 1 2
work for 18 

Z% 2% i% 01 I' it Z
21 21 1 0% 11 A%
1% 0% 0% 3% 	2% 


Invest inprivatized
 
industry Idon't
 

2 S ' 2 	 4 3 :work for 15 3 1 88 3 3 1 8 5 3 

2% 1% 11 11 	 2% it 11 2% 2% i
 

0% 1% 2% 1% 1% 11
1% 1% 


Sold them 110 40 25 23 22 14 17 13 57 54 id i1 21 6161 i 

8% 15% 71 10% 41 3% 7% 14% 11% 8% i ; 7 % 11 i llI t
 



PRIVA(11LI0IIr POLL - 40MANIA - AUGUST 134 -;C - ;47' 

915D. What wiii you do witn jour Car tITIatE5 1 i,erri 

..................................................................................................................................
 

See Into on -rEa :rit)iO -reteIncome 

ri
Privatization 


1:ructur
 
...........
.................
.............
..........
.......................
. ...................
.. .
 

79-Ij ili-I 181- Once/ -2/ -2/ Rare/ Rural Small ,ai1 LarE r , NeUtr U,,, iWa , 

0 80 2500 Week week 6mos Never ..... ..... ..... ..... ..... ..... 

Total 5-18 

7own City City iou . 
..... .......... .......... ..... ... .. .. ..... ...... . ..
.. .. ..
... ...... .. ... 


f -3 i4116 418 1?9
Banner lotals 1215 228 l11 198 418 459 204 i7 


1001 i001 1001 i001 1M i30c 140lijOOl 0J1 
1001 100% 100% 1001 1001 100% 1001 1001 :1
 

3 2 3 ..,Keeo them 15 J 


invest in
 

factoryiindustry I
 
70 10 a 17 31 14 40 33Go 39 i " 14 


work for 115 a 19 11 /1 

111 41 5 2410;1 11% b! 10 it5 81
9% 41 61 9% 15% 151 9% 


invest inprivatized
 
industry I don't
 

34 6 27 55 0 l5 46 142 ) ' work for 156 17 33 32 74 85 

11% 211 161 171 3% d 151 i1'% 61 9%
13% 7% 111 161 15% 19% 17% 

Keep them until I know 

more about using :4 : 
824 Z6 422 136 79 187 538 1 104 

them 171 219 132 302 481 141 52 

74% o1; 73%
8% 741 73% 76% 461 651 64% 781 


68% 75% 701 67% 63% 611 691% 


29 3 15 24 20 a ; 0 12 1i

Ido not know 102 


8% 13% 11% 81 5% 4% 41 3% i41% l0 1 7% 71 ;' I% r, 3 ; 



RIVATIAIION POLL - RUMANIA - ;UGUST !994 - AC - ;473 

16. How would you rate your 1rowieoge ot Management- ET Doyee 6uy-OutS. 

rn
privatizati or 


Total 5-18 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural S=ail Small Large iiv ,itr U,; , i, 

0 30 2500 Week Week 6zos Never lown City City 'Jual 

ZZ9 41 	 1016 38 i5Banner rotals 1518 313 380 250 515 518 251 102 591 729 19 


100% i00% io0% iCO i00o i 0.
100% 100% 	 i001 100; iOl 100% i00% i00% 100; i00 


Very good 	 89 4 1i il ts 62 13 o 6 io : , -- -. 

6% 1% 3% 4% 11 i2; 5% 6% 1% :% 5; 10% i1% 31 1; 41 

5 	 .6 i; 1 i;!Somewhat good 	 295 23 54 5a 160 149 63 21 54 iGB 

19% 71% 14% 231 281 29% 25% 261 91 151 26% 231 23% 25% 7; ill S% , 

397 :; " 	 . -Not very good 588 112 141 99 230 202 120 46 201 261 3 3 8 130 
4 ; 43' 381 39% 4i1 ;*v .39% 36% 71 401 401 391 48% 45% 34% 6% 


51 	 95 4 1-4 14 46
Not at all good 	 546 114 168 82 122 105 55 23 328 ;44 

36% 56% 44% 33% 211 20% 22% 23% 55% 471 23 241 28% 2Z8% 52% 451% 



0C - ;4iLPRIVAtIII1ON POLL - ROMANIA - AUGUST 1734 

g1j, What A~oact 0 you trink tne government'i ;rogram 6; riatiatOA 

oill r3ve on your life? 

..................................................................................................................................
 

rioatization PretEr

Income See Into on Area 


nnic,Privatization 


Rare/ Rural Suail Small LarGe r :iEutr Untav I,,i ,.I 
Total 5-78 79-13 141-1 181- Once/ 1-2/ 1-2/ 


Iown City City idual ct e
 
0 80 2500 week Week 6cos Never 

.............................................................................................. 
1 102 3, 217 :9 ;40 1o11 2V,593 19 I I4

Banner Totals 1520 315 181 250 74 51 

i001 00% 1001 1001, 100% 1001 i001 I¢ 0 00i 0% 1oC o; ;;

100% 1001 1001 


i5 10 25 sI i/ :0 1 1 i 
improve a lot 14 1 4 25 2 ' 64 

Improve a little 440 
291 

61 
191 

95 
251 

78 206 
1I1 361 

198 
38% 

31 
L61 

20 
20% 

124 
211 

170 
261 

;0 
:21 

'2 1̂ 6 
311 '21 

'3 
51 

6 
il1 

1 
1414 

,6 
. 2i 

Will be the saae 413 
271 

84 
271 

37 
251 

;0 
28% 

162 
28% 

1Z7 
251 

88 
35% 

43 
42% 

142 
241 

186 
251 

1 
21 

61 
271 

15 
.81 

"a 
Z/ 

66 
221 

44 
24% 

1 
23; 

:4 
271 

Will be worse 226 
15% 

54 
171 

77 
201 

'1 58 
151;101 

69 
13% 

24 
10% 

11 113 
il% 19% 

123 
11 

26 25 
121 i11 

42 iG 
22i i; 

45 
17 

:I 
% 

14 
:.% 

11 
iI% 

Don't xnow/retused 294 
19% 

92 
29% 

87 
21 

42 
17% 

7 
11% 

39 
81 

33 
13% 

18 
18% 

97 
301 

176 
24% 

; 
16; 

a5 
111 

48 
41 

142 
141 

22 
:2312 

" 
01 

4 1:, 
2;6 131 



----- ----- ----- ----- ----- ----- ----- ----- -----

-
PRIVAIILA1ON POLL - ROMANIA - AUGUST 1374 IRC 

state efiEerorise5 Le siroveq?

tre economic conaltion of
QI8. How car 


. .
 
............................................................................................................................. 


Area Privatization -rater
Income See Into on 	 r,icnPrivatization 

:,ructur
 

.
................. . .	 . .
 .......................
....................... 
..... ....................... 


Total 5-18 79-13 131-1 	181- Once/ 1-2! 1-2/ Rare/ Rural Small Small Large 3'YNeutr M1tITI.A 

Town City City 	 idual cti.A
0 80 2500 Week Week &Aos Never 


---------------------- ----- ----- ----- ----- ----- -----
102 591 129 21 "28 141 1013 259 185 : Jp
 

Banner Totals 151a15151'4 !79 250 573 511 249 	 10, 11 


1 100 10 i01 .;
101% 100% 1001 1001 1001 1001 100 10o 100 100 	 i'

100% 100% 1001 


115 I 1J c3i 4 .) .-: -Li4 21 IL4 56 208 233 11b

By privatizing them 	 ba6 90 164 118 


45% 291 431 411 55% 541 541 551 L50 391 44L; 50 l c; 1 3;
 

By increasing state
 
43 45 i51
 

42 58 37 70 65 32 11 91 II3 22 36 36 11Z 48 

control 207 


111 11% 19% 231 3 17t
 
141 131 15% 151 	 121 131 131 11% 151 161 101 161 


By improving state
 
2,28 Wd 2


418 96 98 11 	153 158 9 21 149 190 66 54 108 

management 


25% 26% I01 241 	 V' 2A'% 42; 31 i1 L4 
28% 11 261% 28 	 271 1 281 61 


i4 23 24 ;Z .3 L5 :o I,;
24 36 17 14 a 143 143Oo.)'t know/refused 	 204 35 59 

19% 11 14131 271 161 10% 61 % 6% 8% 241 20% 6I 10% 1 11 231 



---------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

- s . . 

g19. what portion or state erterorises do you tin, so'ai e rivatizec 

PRYA[ILATION POLL - ROMANIA - AUGUSI 1394 

..................................................................................................................................
 

Area Privatizatlon PreetIncooe See Into on 


"rivatization
 
-:ructu ; 

...........
 
..... ....................... 


.................
.......................
....................... 


Ii1.; . ,I :IeNuLrrae F13
lotal 5-78 19-13 11I-I 181- Once/ 1-2/ 1-Zi Rare/ Rural 5raiiiaal 


City iluai :til
0 80 2500 Week Week 6mos Never !own City 


518 251 101 59? 13l :19 '29 !40 1018 258 1-4 "
 Banner lotals 1519 314 381 250 574 
iOOl 100% 1O 1001 00 1 100 1OCli 0 10 G i 0 

100 1001 100 i001 100% 1001 

105 38 14 61 i0S 40 d I i5:. 
All 242 42 52 52 12 


201 15% 14% 141 14; !3 17% 181, 201 3; 31 -.
16% 13% 151 211 16% 


.

518 65 127 80 246 222 110 38 138 208 61 7' 150 44 L39 26 .4 

Most 

11 4'1 :9
 

34% 21% 3L 3 2% 431 43% 44% 381 23% 281 7, L41 44% 441 151 

24 72 112 44 4; 54 161 1o io C'. 
262 55 50 41 110 106 50
About halt 


24% 12% 151 211 211 161 181 ; 1 : !Vi

17% 181 131 19% 19% 20% 201 v 

Very little 130 34 31 20 45 3 18 11 60 1 2 24 11 '9 " 

Il1 101 9t 101 101 1 61 121 !it

9% Ill 8% 81 8% 71 7% t 

None 
4% 161 14% 51 61 71 : 1:O0. O0 . 1 1A 

147 3C 53 20 36 28 16 4 93 99 12 13 23 30 5 56 1
 

10% 12% 14% 8% 6% 5% 6% 


19 i0 148 142 11 26 0 '5 .6 14 4 
Don't know/refused 220 80 64 31 45 20 


81 31 11 l101 I1 211 161 3;t1

14% 25% 17% 12% 8% 4% 10% 25% 191 




--- --------------- ----------------------- ----------------------- ----------------- -----------

- AUGUST 1994 - RC - 413PRIVAHI1AHON POLL - ROMANIA 

92OA-20E.Go jou trink that eacA ot the toIloAing soeciri; gs tnaE EopLa
 

sometimes mean wren they talk about privatizatior are haopening
 

too fast, too slow, or at about the right ratE?
 

92OA. 5ce state enterprise oeing sold to the workers ano maragers
 

of the enterprise.
 

-----.--.----------.............................---------------------------------------------------------------------------------
;aTr
Area Privatization rSee Info on
Income 
Whi cPrivatization 


1-2/ Rare/ Rural S4all Small Large Fa,, Neutr Untav i .Oi 
Total 5-78 79-13 131-1 151- Once/ 1-2/ 

iiuai I:.,
0 S0 2500 Week Week 6mos Never town City City 

Banner Totals 1516 
100% 

31? 
100% 

380 
10t 

250 
1001 

574 
i00% 

518 
1001 

250 
100% 

102 
i001 

589 
100 

129 
100 

219 
i01 

221 341 
i00% 1o0 

1016 
100 

'51 164 
i00I001 

,: 
:01i 

,34 
?C0 

Too Fast 379 
251 

87 
281 

101 
28 

55 
221 

10 
23 

136 
261 

53 
211 

31 
301 

148 
25 

2% 
231 

4/ 22 
It 10% 

i04 
101 

243 
241 

Cl 
241 

i 
..L61 

, 
211 

i 
293 

Too Slow 437 
291 

52 67 
171 231 

15 
301 

223 
39% 

183 
35% 

100 
401 

L1 
301 

118 
201 

151 
211 

67 
02I 

161;1 ;9 
521 291 

7 I 
371 91 

L2 4 Wl 

ia8 42; 2:i 

About Right 271 
18% 

50 
16% 

7 
181 

57 
231 

971 105 
17% 20% 

55 
22% 

18 
18% 

66 
1'1 

118 
161 

51 40 
2'1 18% 

62 
151 

169 
191 

J4 
211 

4 
1!1 1L 211 

Don't know/refused 429 
281 

123 
39%1 

119 
1% 

63 124 
%25 221 

94 
181 

42 
17% 

22 21 
21 40% 

254 
15% 

52 
4% 

41 76 
I1' %21 

207 
20% 

120 60 
471 "1 

12 
:?It 



- ----------------------------- ----- ----- ----- ------ ---- -- -------- --- ------ -- -- -- -- -- -- -- -- ------

PRIVATILAION POLL - ROMANIA - AUGUS; 1394 - rRC - 47 

9200. Soe 5tate entmerprises oeing solo Dartially to Romaniars. 

Income See Into on Area Privatization 2rater 
0hichPrivatization 


6ructurE 

Total 5-18 	 19-13 131-1 181- Once/ 1-2/ -2/ Rare/ Rural Saii Swall Large Fay Neutr Jrtav 1rNi, 2 

0 80 2500 Week Week 6mos Never Town City City ijual ctIe 

Banner Totals 1516 
100% 

312 
100% 

380 
1001 

250 
100% 

514 
100% 

518 

100% 

250 

100% 

102 

130% 

589 

100% 

129 

100% 

219 

100; 

221 341 

100% 100% 

1016 

1001 

257 

i00% 

184 

i00% 

4 

100 

32. 

!C, 

Too Fast 213 
14% 

48 
15% 

53 
14% 

30 
12% 

82 
14% 

10 
14% 

30 
12% 

14 
14% 

86 
15% 

103 
141 

34 
16% 

19 57 
8% 111 

110 45 
I11 18% 

3 
29% 

:i i 
> 1 .2% 

Too Slow 555 
37% 

11 
25% 

135 
L6% 

)1 246 2;4 
01% 4A% 45% 

101 
40% 

42 
41% 

11 1 
29% 

,6 
32% 

;1 101 
5; 441 

141 
411 

463 
46% 

44 

17% 
44 

"4% 

2>2 
A 2: 

About Right 306 
20% 

61 
20% 

62 
16% 

54 
22% 

IZ9 
22% 

112 
22% 

7'2 
29% 

27 
26% 

91 
15% 

135 
19% 

56 
26% 

60 
26% 

55 
16% 

215 
21% 

,4 
21% 

27I 
15% 

i 
21% 

' 
:0% 

Don't know/refused 442 
29% 

126 
40% 

130 
34% 

69 
28% 

117 
20% 

102 
20% 

41 
19% 

19 
19% 

239 
41% 

255 
35% 

52 
24% 

47 
21% 

88 
26% 

225 
22% 

114 
44% 

60 
33% 

121 
%I 

2 ' 
L 



------------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

PRIVATILATION POLL - ROMANIA - AUGUST 1994 - NRC • ;414
 

920C. Some state entperprises being sold partially to roreigners.
 

.................................................---------------------------------------------------------------------------------


Income See Into on Area Privatization Preter
 
Privatization Which
 

S6ructure
 

Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Neutr Untav Ioiv Colic 

0 80 2500 Week Week 6bos Never Town City City idual ctive 

Banner Totals 	 1514 312 380 250 572 516 250 102 589 129 219 2217 !9 1014 251 184 ,' SE5 

100% 100% 100% 100% 100% 100% 100% 100% i00% 100% 100% 100% i100%0O 1001 100% 130 !CO% 

Too Fast 	 575 110 156 100 209 224 80 39 216 ,0 35 32 123 338 30 89 1 -4
 

38% 351 41% 40% 37% 43%1 "A% 8% !7% 03% 0% 36% 8% 38% Ll% 481 L4% 41%
 

Too Slow 	 250 31 46 43 130 103 52 24 0A 90 40 1 69 211 21 0' 

171% 10% 12% 17% 23% 20% 21% 241 12% 123 13% 22% :0% 211 31 :1; :4% 2!1 

About Right 	 195 17 33 38 81 12 51 18 49 16 L1 44 L3 149 28 11 64 J' 

13% 12t 9% 15% 151 14% 20% 18% 3% 10% 	 171 19% 11% 15% 11% 6% 16 12,
 

Don't know/refused 	 494 134 145 69 146 111 67 21 255 283 57 50 104 268 118 o4 1'6 304
 

33% 43% 38% 28% 26% 23% 27% 21% 43% 39% 26% 22% 31% 26% 461 '51 Z6% !4%
 



----------------------------------------------------------------------------------------------------------

------------------ ----------------------- ----------------------- ----------------- -----------

----- -------------

PRi''AIIZAIION POLL - ROMANIA - AUGUST 1994 - 4RC - 1413 

Q200. New private businesses being startea.
 

Income See Info on Area Privatization Preter
 
Ohicr
Privatization 


structure
 

Total 5-78 	 79-13 131-1 Iai- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Neutr Untav 11div oille
 

0 80 2500 Week Week 6mos Never Town City City idual ctive
 

.---..--.---.----.----------.----- ------------------------------
.----------


1016 251 183 124 OHS
 
------.---


Banner Totals 1514 310 380 250 574 518 250 101 588 728 219 226 341 

100% 100% 	 100% 100% 100% i00%
100% 100% 	 100% 100% 100 100% 100% 100% 100% 100% 100% 100% 


Too Fast 	 420 86 125 70 139 151 69 32 159 206 18 65 91 264 /0 80 2,4
 

26% 29% 	 21% 26% 27% 44% :! %28% 28t 	 33% 28% 24% 29% 28% 32% 27% 28% 


164 14 82 106 	 !50 35 :7 )Too Slow 	 426 59 80 81 206 183 78 32 128 

28% 19% 21% 32% 36% L35%31% 32% 22% 23% !41 46% 31% 34% 14% 19% L 24% 

115 68 62 100 306 61 26 i0 :LZ
 

31% 27% 29% 30% 261 141 301 261
 
About Right 	 405 68 93 69 175 154 86 27 123 


27% 22% 	 24% 28% 30% 30% 34% 27% 21% 24% 


82 	 54 118 183 19 17 44 96 85 42 48 110

Don't knowirefused 	 263 97 30 30 17 10 


9% 8% 13% 91 33% "3% 3% !1'
17% 31% 	 22% 12% 9% 6% 7% 10% 30% 25% 




----------------------------------------------------------------------------------------------------------

------------------ ----------------------- ----------------------- ----------------- -----------

PRIVATIZATION POLL - ROMANIA - AUGUST 1994 - RC - 7413
 

g2OE. State enterprises being partially privatizEd tnr~ugn an auction.
 

See Into on Area Privatization Prater
Income 

Privatization 
 Whicn
 

.6ructure
 

Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav lieutr Untav Irow C;Iil 

0 80 2500 Week week 61os Never Town City City idual Ctire 
---------- .----- ---------------.......-----.-----------------------
--- ---------.------.---.-.--.--.-.---


574 518 	 250 102 589 729 219 227 341 1016 257 184 SL4 2

Banner Totals 	 1516 312 380 250 

100% 100% 100% 100% 100% 100% 100 100% 100 1001 1001 100 1001 1001 iQO0i001 C0; 30; 

il
Too Fast 	 181 37 50 28 66 10 25 12 69 81 33 20 41 96 32 47 4 
12% 15% 31 112% 9; i2% :71; 1;
12% 12% 	 13% 11% 111 141 10% 12% 121 


422 52 87 79 	 204 207 73 30 106 155 6; 83 111 L0 26 :5 Z3 "
 
Too Slow 


401 29% 	 291 18% 211 l 371 34% 361 101 141 :31 ::'28% 17 	 23% 32% 36% 

About Right 279 47 10 48 114 100 14 24 16 120 b 39 64 206 40 30 104 io£ 

261 17% 191 201 161 16% 131 18118% 15% 	 18% 191 20% 191 30% 24% 13% 16% 

Don't know/refused 633 176 113 95 189 140 78 36 )38 367 63 84 119 343 157 '0 184 264
 

351 34% 	 621 43% L4% 431381 33% 27% 31% 351 511 50% 291 371421 56% 	 46% 

0 1 	 0 0 i G0 1 1 0 0 0 0 0 16 1 0 0 
0% 0% 0 01 01 01 01 0% 0% 0% 0% 0% 01 01 01 01 01 0% 

I/K, 



----------------------------------------------------------------------------------------------------------

--------------------- ----------------------- ----------------------- ----------------- -----------

----------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

- XRC - 7413
PRIVArILATION POLL - ROMANIA - AUGUST 1994 


QZla-g21E. I'@ going to read you some statements that ocoole rave made and
 

I want you to tell me whether you agree strongly, agree somewhat,
 

disagree somewnat, disagree compictely or don't have an opinion or each.
 

921A. The tree market economy means that many things are not sold
 

at their fair value
 

Area Privatization Prefer
Income See Info on 

Whic.,
Privatization 


Ltructura
 

Fav leutr Unfav iraiv Coll
 
Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large 


Town City City 	 idual ctive

0 80 2500 Week week 6mos Never 


730 219 228 Z42 1018 257 185 t35 687
 
Banner Totals 1519 313 381 250 575 518 251 102 591 


100 1001 	 i0o0110 i3O i30
 
100% 1001 100% 100% 100% 100% 100 1001 1001 100% i00 100% 


b84 159 117 119 229 246 100 32 287 33O 114 67 174 443 I3 101 ::4 44;
 
Agree completely 


46% 48% 40% 47% 40% 31% 491 45% 521 29% 511 43% 521 55 !381'1!
 
45% 51% 


48 202 V5 27 104 i56
24

Agree somewhat 	 274 45 69 46 114 80 65 23 94 141 61 


191 111 271 141 20% 141 151 191 131
 
181 141 18% 181 201 151 261 231 161 


J5 45 30 146 28 21 39 6e
 
Disagree somewhat 	 200 29 53 26 92 63 42 24 65 90 


24% 11% 12% 161 201 91 141 II il 19 10%
 
131 9% 141 10% 161 12% 171 


84 36 49 75 188 21 19 104 !26
 
25 51 49 119 119 33 19 66
Disagree completely 	 244 


16t 81 131 201 21% 23 131 191 11% 121 161 211 22% 181 i1 101 191 14
 

I0 4 4 i6
3 2 11 20 2 2 £ 7 

Don't care 26 13 7 7 4 2 


11 11 1% 4% 21 11 21

1% 1% 0; 1% 2% 31 3% 1%
2% 4% 21 


8 17 8 8 2 62 65 1) 4 13 42 24 13 20 4 
Don't know/refused 91 42 24 


71 41 6i
3 2% 101 9% 4% 2% 41 4% 91 

61 13% 61 3% 3% 2% 




----------------------------------------------------------------------------------------------------------

--- --------------- ----------------------- ----------------------- ----------------- -----------

----------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
----- -----

-
PRIVATILATION POLL - ROMANIA - AUGUSI 1994 o KRC ;413
 

9218. Romania cannot survive this economic transition iniess trere isstrong
 

political leadership.
 

Area Privatization Prefer
See Into on
Income 
 Which
Privatization 

Structure
 

Rare/ Rural Small Small Large Fav Neutr Untav Irdiv Colle
 
19-13 131-1 181- Once/ 1-2/ 1-2/
Total 5-18 
 idual ctive
 
0 80 2500 Week week 61os Never Town City City 


591 730 219 228 L42 1018 257 185 IL5 887
 
381 250 575 518 251 102


Banner Totals 1519 313 

100; 100% 100% 100% 100% 100% 100% 1001100% 100% 100%
 

100% 100% 100% 100% 100% 100% 100% 


139 180 i22 L6.3o4 
Agree completely 1011 211 261 185 402 411 180 56 384 510 110 111 254 

7260% 74% 73% 70% 66% 6q%

11% 69% 70% 74% 10% 81% 72% 55% 65% 70% 781 

27 46 56 182 42 31 .34 13 
Agree somewhat 265 42 75 43 105 68 41 14 114 136 


191 121 20 16% 181 16% 171 131 1i
 
171 18% 13% 16% 33% 191
11% 13% 20% 


8 24 21 8 21 11 17 5 11 33 3
 
Disagree somewhat 73 11 16 9 37 18 20 


6% 2% 61 6% 4%
4% 4% 12%
5% 4% 4% 4% 6% 3 8% 8% 4% 31 


8 17 2 6 14 i2
 
28 2 1 4 15 9 5 2 11 7 3 10 

Disagree completely 

2% 2% 1% 1% 41 2% 2%1 31 31 1% 

2% 1% 2% 2% 3% 2% 2% 

4 4 1 9 9 4 1 14 
7 5 3 0 11 12
27 13 2 5
Don't care 
 2% 2% 2% 1% 4% 21 3% 2%

1% 1% 1% 0% 3% 2%
2% 4% 1% 21 


38 7 4 6 14 19 11 a 31
41

Don't know/refused 55 28 14 4 9 1 2 2 


1% 5% 31 21 21 11 71% 6% 4%
4% 9% 4% 2% 2% 0% 1% 2% 



------------------ ----------------------- ----------------------- ----------------- -----------

-------------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
----- -----

- 7473PRIVAIILATION POLL - ROMANIA - AUGUST 1994 - NRC 

Q21C. itishard for Romanians to give up dependence an tEe state. 

..................................................................................................................................
 

Privatization Preter

Income See Info on Area 


whicr
Privatization 

Structure
 

ray tlautr Unav I Iiv f6Ii
 
Total 5-78 79-13 131-1 181- Once/ 1-2l 1-2/ Rare( Rural Smail SMall Large 


ioual ;tive

0 80 2500 Week Week 6mos Never Town city City 


Banner Totals 1519 

1001 

313 

100% 

381 

100% 

250 

1001 

575 

100% 

518 

100 

251 

100% 

102 

100 

591 

1001 

I30 

100% 

219 

1001 

228 

100 

42 

1001 

ioi8 

1001 

251 185 

001 1001 

55 

i001 

-7 

iCol 

Agree completely 761 
501 

143 
46% 

199 
52% 

l38 
55% 

287 
50% 

291 
56% 

125 
50% 

54 
53% 

278 
47% 

375 
51% 

115 
53% 

112 
49% 

165 
481 

519 
531 

ill 
43% 

1 
521 

216 
521 

456 
511 

Agree somewhat 367 
241 

67 
21% 

100 
26% 

61 
24% 

139 
241 

114 
22% 

68 
271 

29 
28% 

145 
25% 

188 
26% 

40 
181 

55 
241 

34 
251 

250 
251 

76 
;01 

5 
191 

l36 2i0 
."1 241 

Disagree somewhat 11 
81 

23 
71 

22 
61 

14 
61 

58 
101 

47 
9% 

23 
91 

5 
5% 

!5 
61 

46 
61 

20 
91 

17 
71 

L4 
101 

d/ 
91 

16 
61 

12 
61 

44 
81 81 

Disagree completely 130 
9% 

15 
5% 

21 
71 

23 
91 

65 
111 

53 
10% 

26 
JO 

8 
81 

41 
71 

38 
51 

23 
11% 

24 
11% 

45 
131 

91 
91 

11 
41 

20 
1M1 

, ) 
101 

6 
7; 

Don't care 201% 114% 00% 21% 11% 31% 21% 11% 112%1 10% 31; 6130% 1O 1It 6 4) 2% .1 
20% iCIt 

15
81 73 18 14 13 44 37 11 22 

Don't know/refused 118 54 33 12 19 10 7 5 


4% 4% 141 91 41 8%
5% 141 10% 8% 61
81 171 91 51 31 2% 31 


'7
 



--- --------------- ----------------------- ----------------------- ----------------- -----------

---------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
----- ----- ----- ----- -----

PRIVAIILA[ION POLL - ROMANIA - AUGUST 1994 - KRC - 1473
 

g210. itiscommon for Romanians to envy tnose who have maue a iot ot money.
 

................................................----------------------------------------------------------------------------------

Area Privatization ureter
Income See Info on 


which
Privatization 

Ztructure
 

Rare/ 	Rural Small Small Large fay Heutr Untav Indiv C Iia
 
Total 	5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ 


idual 	cive
 
80 2500 week week bios Never Town City City
0 


730 219 228 342 1018 257 185 $35 587
 
250 	 515 518 251 102 591


Banner Totals 1519 313 381 

100 	 1001 100 100 1001 1001 1001


100% 1001 100% 100% 1001 1001 1001
1001 100% 100% 100% 


lOB 162 554 135 111 :3t 430

295 298 136 61 306 429 126 


Agree 	completely 825 176 213 141 

581 	 41% 47% 54% 531 60 55; 541
 

51% 581 54% 60% 521 591
541 561 561 56% 


128 99 53 24 144 169 48 49 12 '4Z 51 L1 128 !41
 
Agree 	somewhat 338 69 63 58 


21% 	 24% 201 171 : 22;

191 	 21% 24% 24% 231 221 211
221 221 221 231 221 


32 39 29 Is 4 ',

52 	 34 9 46 61 18 33 


Disagree somewhat 144 23 42 20 59 

101 	 111 71 8t 101
 

9% 7% 11% 8% 101 10% 14% 9% 8% 8% 81 141 9% 


61 20 7 57 42 i7 26 67 101 23 23 57 89
 
32 71
Disagree completely 152 24 25 


201 	 101 91 12% il; !01
8% 	 7% 10% 6% 81 11%

101 81 81 101 121 12% 


9 9 3 5 i5
0 17 15 4 5 2

26 	 11 3 3 9 3 2 


4% 1% 1% 2% 1% 1% 

Don't 	care 


2% Ot 3% 21 2% 21 1% 11 41 21 11 2 

1 21 14 6 7 1 13 10 4 6 :a 
Don't 	know/refused 34 10 8 3 13 5 6 


4% 	2% S% 3% 2% 1% 41 21 11 2
 
2% 	31 21 1% 2% 1% 2% 11 




----------------------------------------------------------------------------------------------------------

--- --------------- ----------------------- ----------------------- ----------------- -----------

- -------------- ----------------------------------------------

-
PRIVATILATION POLL - ROMANIA - AUGUST 1994 - RC 1413
 

q21E. Romanians must learn to take more resonsibiiity tor their 

own lives now. 

Area Privatization Preter
See Into on
Income 
 whictPrivatization 

Structure
 

Rare/ Rural Small Small Large Fav Neutr Untav Iriv ColF0
 
Total 5-18 79-13 131-1 181- Once/ 1-21 1-2/ 


idual ctive
 
0 80 2500 Week Week 6mos Never Town City City 


..................-----.---------------

591 728 219 228 342 1018 257 184 535 866
 

381 250 575 517 251 102

Banner Totals 1511 311 


100% 100% 100% 100% 100% 100% 100% 100% 100% 1001
 
100% 100% 100% 100% 100% 100 100%100% 


822 116 127 4;1 c60
62 412 506 181 116 289
198
Agree completely 1152 217 282 195 458 448 

85% 81% 68% 6% 31% 74%
79% 61% 70% 70% 83% 77%
76% 10% 74% 78; 80% 87% 


25 3 L6 144 Z L 6
 
83 51 39 32 107 141
46 43
Agree somewhat 241 69 


20% 111 141 11% 141 20% 201 141 i~l
 
18% 17% 14% 10% 16% 31% 18%
16% 15% 


I " :1U L
6 13 24 3 6 

Oisagree somewhat 40 12 11 4 13 12 8 

31 3 3% 2% 3%3% 6% 2% 31 11 3% 2%3% 4% 3% 2% 2% 2% 

28 8 4 5 11 4 5 2 15 10 3 8 ) 13 8 4 10 i; 
Disagree completely 
 4% 21 11 3% 2% 21 :% 

2% 3% 1% 2% 2% 1% 2% 2% 3% 1% 1% 

3 1 0 3 4 1 2 6
0 2 1 0 0 7 7 

Don't care 11 8 1 
0% 0% 0% 0% 1% 1% 1% 0% 0% 0% 2% 1% 0% it 

1% 3% 0% 01 

10 5 300 37 34 4 4 3 9 10 
Don't know/refused 45 20 14 3 8 1 1 

11 4% 5% 11 L%0% 6% 5% 2 2 1
31 6% 4% 1% 1% 0% 0% 



--- --------------- ----------------------- ----------------------- ----------------- -----------

--- ------ ----- ----- ----- ---- ---- --- ----

PRIVAILATION POLL - ROMANIA - AUGUST 1994 - KRC - 7471
 

g22A-g22F. How jucn woula you like to be inte Toilowing situation inthe
 
next two years?
 

g22A. Yu will open your own small traaing ousiiieas
 

................................................----------------------------------------------------------------------------------

Area Privatization Preter
See Into on
Income 


which
Privatization 

'trdcture
 

Fav Neutr Unta, iroi4 Ciciie
 
Total 5-18 19-13 131-1 8I1-Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large 


idual ctiie

0 80 2500 Week Week 6mos Never Town City City 


-.-- .-..------- -.-- --- . .-- -.- - - - - - 
219 228 342 1019 258 185 535 8?
 

.---.- - - - .-- - -.---------

251 574 518 251 102 593 132

Banner Totals 1521 315 381 


100% 100% 100% 100% i00% iCOl 
100% 100% 100% 100% 1001 10% 100% LOO% 100% 100% 1001 100 


4 4" i14
 
415 92 103 16 204 213 14 27 154 221 :L )0 1l1 L62 

Like very much 

26% 301 ;1% Lit 12% L6% :5% 2% ! -,

31% 29% 27% 30% 36% 41% 29% 26% 

;3 0 1 262 !31 il963 143 109 68 33 118 164
Like somewhat 339 	 49 84 


29% 21 26% 17% 11% :61 :1;251 21% 27% 32% 20% 22% 17%22% 16% 221 25% 


32 S1 101 210. 21 6&29 11 560 31 11 
Dislike somewhat 156 	 25 39 25 61 52 


8% 10% 10% 12% 10% 12% 17%
10% 	 9% 10% 15% 16% 5% 111 8% 1% 111 01 

225 61 49 128 251 107 81 i12 LG8 
18 142 135 69 21 215


Dislike very much 463 122 121 

28% 21% 37% 25% 41% 44% :4% L5;


25% 26% 27% 21% 36% 31%
30% 39% 32% 31% 


23 10 11 50
 
Don't know/refused 88 	 27 34 9 18 9 Il 4 50 52 15 1 14 31 

8% 71 1% 3% 4% 4% 9% 5% 't 6% 
6% 9% 9% 4% 3% 2% 4% 4% 




PRIVATIZiATION POLL - ROMANIA - AUGUST 1794 - NRC - 7470
 

I228. You will work ina state-ownej erterorise.
 

........................................................................................
 

Privatization -reier
Income See Info on Area 

'nicn
Privatization 


- ruc ture 

...............................................................................................
 

Fav Neutr Untav Indiv Coi11

Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rarej Rural Small Small Large 


iduai ctive

0 80 2500 Week Week 6mos Never Town City City 


-.---.--------------------------------------------------------------------------------------------------
593 732 219 228 342 1018 259 185 536 ;


51 575 518 251 102
1521 315 380
Banner Totals 

100% 1001 100% 1001 1001 1001 i00% i00%
 

100% 1001 100% 100% 100% 100% 100% 100 1001 100% 


i86 63 49 7 21, aI Co 30 ::,

Like very such 374 68 97 74 135 125 65 24 144 


'Il !61 ;IA L01

25% 22% 26% 29% 23% 24% 26% 24% 241 251 Z91 211 221 21% 


5S LO8 42 , 0 1A i;
291 41 75 45 130 96 50 20 114 144 41 41


Like somewhat 

20% L1 211 15% 20% 1b% 191 :01 31


19% 13% 201 iB% 231 19% 201 201 19% 


25 58 94 42 50 L4 171 20 15 v 

Dislike somewhat 210 35 46 37 92 17 46 i' 

16% 151 18% 25% 10% 131 151 221 10% 1l1 8% 8% 191 li 
14% 11% 12% 151 

154 68 72 158 q84 85 62 21a 34
124 84 201 207 82 29 217
Dislike very much 552 143 


361 451 33% 133135% 401 33% 281 371 351% 11 321 461 38% L31 L4% 41% 44 

10 21 39 3i 7 i6 a 
94 28 38 11 11 13 8 4 60 54 9

Don't knowirefused 
 '3 6;
6% 9% 101 4% 3% 31 31 41 10% 71 41 41 61 41 121 41 



----------------------------------------------------------------------------------------------------

--- ------------------ ----------------------- ----------------------- ----------------- -----------

-------------------------------

PRIVAIILAIIOH POLL - ROMANIA - AUGUST 1994 - RC - 7473 

g22C. you will open your own smail ;anuiacturing business. 

Privatization Preter
Income See Into on Area 

which
Privatization 


Structure
 

Fav Neutr Unfav Indiv Colle

Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large 


idual ctive

0 80 2500 Week Week 6mos Never town City City 


.----.-..------.---.--.---------------------------------------------

251 102 592 731 218 228 342 1018 258 184 535 887
 

Banner Totals 1519 314 380 251 574 517 

100% 100% 100% 100% 100 100% 100% 1140%


100% 100% 100% 100% 100% 100% 100%
100% 100% 100% 

90 12 158 445 61 51 233 35
89 245 256 83 27 179 236


Like very much 556 93 129 

32% 46% 43% 26% 28% 441 41%

50% 33% 26% 30% 32% 41%
31% 30% 34% 35% 43% 


68 246 112 i 
Like somewhat 333 49 86 57 141 104 70 30 116 165 38 o2 48 L 

20% 23% 17% 27% 20% 241 19% A 251 211 
22% 16% 23% 23% 25% 20% 28% 29% 

15 55 67 20 45 16 95 23 22 t 4 
Dislike somewhat 148 30 33 25 60 42 33 


9%5% 910% 8% 13% 151 9% 91 91 20% 1 3% 12% 10% 
10% 10% 9% 10% 

95 67 83 212 
100 63 104 97 58 26 179 206 51 36 84 194 


Dislike very much 377 110 

19% 37% 36% 161 31%
23% 25% 30% 28% 23% 16% 25%
25% 35% 26% 25% 18% 19% 


13 16 48 25 11 23 54
18 1 4 61 57 19
Don't know/refused 105 32 32 11 24 


10% 8% 9% 6% % 5% 10% 6% 5% 6%
4%
7% 10% 8% 7% 4% 3% 3% 


/,
 



----------------------------------------------------------------------------------------------------------

--- ------------------ ----------------------- ----------------------- ----------------- -----------

-----------------------------

PRIVAIIIAIION POLL - ROMANIA - AUGUST 1994 - RC - 1413
 

q22o. You oiil go to work for a private ccmoahy,
 

Area Privatization Prefer
 

Privatization 

Income See 	Into on 


whicr
 

16ructdre 

Total 5-78 	 19-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Neutr Untav irdiv C Iia
 

0 80 2500 Week Week 6mos Never Town City City idual cTi~e
 

--------...----.-.----.---------------------------------------------


251 102 591 729 218 228 342 1016 258 184 5-4 536

Banner Totals 1517 314 380 251 572 516 

100% 100% 100% 1001 100% 100% 100 1GO% 100%1 100% 1001 100% 100% 100% 130 i301100% 100 


45 136 123 31 	 21 90 112 52 36 80 229 29 ZO iu6 i~o

Like very much 280 42 51 


151 151 241 16% 23% 231 111 it 2141 !5;
18% 131 	 15% 18% 24% 24% 15% 21% 


19 	 it4 "K
131 73 29 133 190 48 64 295 44 4 


21% 251 25% 28% 25% 29% 28% 23% 26% '21 281 231 29% 171 181 71; :Z%
 
Like somewhat 	 381 65 94 63 159 


25% 


29 47 	 30 129 '29 22 0 1&6

Dislike somewhat 189 30 52 28 19 61 37 12 61 83 


91 i1l
12% 10% 14% 111 	 14% 13% 15% 12% 11% 11% 13% 211 131 111 12% 123
 

101 119 	 11 91 31 242 290 15 71 IO 18 1;1 36 114 386

Dislike very much 	 572 145 141 


38% 461 39% 40% 31% 34% 39% 36% 411 401 L41 34% 381 31% 511 521 291 441
 

45 	 SE
3 59 54 14 	 4 43 25 12 21

Don't know/refused 	 95 32 30 14 19 18 7 


61 101 81 6% 3% 3% 3% 3% 10% 7% 6% 21 7% 4% 10% 71 4% 7;
 



--- --------------- ----------------------- ----------------------- ----------------- -----------

------------------------------

PR1VAIATION POLL -ROMANIA - AUGUST 1994 - RC - 1473
 

Q22E. You will find a toreign partner to help you start a small joint
 
venture company.
 

Area Privatization Prefer
Income See Into on 

Whict,
 

Structure
 
Privatization 


Total 5-78 19-13 131-1 181- once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Neutr unfav 1r;i4 CiCl
 
idual ctiie
0 80 2500 Week week 6mos Never Town City City 


.------..---.-.--.--.----.---------------------------------------------

218 228 Z41 1018 256 184 55 3ES


Banner Totals 1517 314 379 251 573 511 251 102 590 730 

100 1001 I>IJ1001100% 100% 100% lOOt 100% 100% 100t 100% 100 100 1001 100% 100% 100 


87 86 154 445 47 3 241 2tb

Like very much 532 65 108 88 271 253 77 S9 154 205 


45% 441 18% 201 46; :
47 49% 31 38% 261 281 40% 38
35% 21% 28% 351 


88 L3 63 58 130 34 25 36 123

Like somewhat 242 26 52 51 113 84 52 15 84 


171 181 131 14% 1 14;
161 8% 141 201 201 16% 21% 15% 141 121 151 28% 


53 15 24 13 12 10 21 45 o4

Dislike somewhat 105 20 21 22 42 35 28 12 28 


7% 4% 7% 4% 11% 7% 7% 
9t 7% 11% 12% 5% 71 11%
71 6% 61 7t 


83 22 b45

492 156 143 14 119 123 80 28 2317290 6S 44 95 255 128


Dislike very much 

291 131 281 251 '00 451 23% '7%


32% 50% 38t 291 211 24% 32t 27t 40% 401 


14 8 81 94 20 11 2I 66 L1 18 .5 62

Don't know/refused 146 47 55 16 28 22 


9% 5% 6% 6% 141 10% 11 91
101 15% 15% 61 5% 4% 6% 8% 15% 13% 




---------------------- ----------------------- ----------------------- ----------------- -----------

--------------------------------------------- ----------------- 
------------------

PRIVATIZATION POLL - ROMANIA - AUGUST 1994 - KRC - 1473 

922F. You will have two jogs. 

Area Privatization Preter
Income See Into on 

WhichPrivatization 


tructurE 

Fav Neutr Untav lndiv Cil~e
Total 5-78 79-13 131-1 	181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large 

Town City City 	 idual ctive
0 80 2500 Week week 6mos Never 


102 591 731 218 228 341 1018 257 184 135 33t

1518 314 380 251 5713517 251
Banner Totals 


100% 100% 100% 100% 	 100% 100% O~ %100% 100% 100% 100% 100% 100% 100% 100%
100% 100% 100% 

54 45 95 261 31 46 132 Z3 
Like very much 	 340 50 79 62 149 145 62 22 106 146 


22% 16% 21% 25% 26% 28% 25% 22% 18% 20% 251% O% 28% 26% 121%2% .I 2%
 

L3 27 10 :QL

Like somewhat 	 229 25 51 7 110 84 42 23 66 102 33 61 33 165 


14% 1%% 21% O% 	16% 13% 15% 21% 121
15% 8% 15% 15% 19% 16% 17% 23% 11% 


46 69 22 32 13 119 21 12
25 15 27 69 	 52 40 14
Dislike somewhat 	 156 

10% 121 8% 7A 	 il1 0lo


10% 8% 9% 11% 12% 10% 16% 14% 8% 9% 10% 14% 


93 18 161 418 139 84 14 42'

162 109 221 215 94 36 302 338
Dislike very much 	 670 178 


31% 35% 51% 46% 	 4A% 34% 471% 411 54% 461 L6% 48%
44% 571% 43% 413 39% 42% 

19 55 33 15 La 6224 21 13 1 71 16 16 12
Don't know/refused 	 123 36 41 16 

7% 7%

8% 11% 12% 6% 	4% 4% 5% 7% 12% 10% 7% 5% 6% 5% 13% 8% 

1'/l/
 



--- --------------- ----------------------- ----------------------- ----------------- -----------

---------------------------------------------------------------------------------------

PRIVAIIIATION POLL -ROMANIA - AUGUST 1994 - KRC - 1413
 

g23, Suppose you had an izportant sum of money and icu needed to 

do something with it--which of the following would you do? 

...............................................-----------------------------------------------------------------------------------

See Info on Area Privatization Preter
Income 


whicr
Privatization 

Structure
 

Fav Neutr Untav Irciv 	 cCie
Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large 


0 80 2500 Week Week 6mos Never Town City City idual Zl;'e
 

----------------------

Banner Totals 1522 314 381 252 515 519 251 102 593 731 20 229 L42 1020 258 185 'L' ::'. 

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 1001 100% 100% 100 1001 100 i001 in3O 

:: .
Keep itinthe bank 758 167 2117120 254 248 121 51 306 394 111 100 	 113 489 141 74 

451 481 551 511 41% t l
 501 53% 	 571% 48% 44% 48% 48% '0 52% 54% 501 441 


13 62 	 94 23 65 46 151 44 1 9Buy currency 	 228 34 51 40 103 99 52 

281 	 17;
15% 11% 	 13% 16% 181 19% 211 131 10% li% 10% 13% 15% 171 11; 141
 

9 10 	 9 36 24 18 L0 41
Keep it 84 29 27 14 14 9 11 11 48 56 

4% 11% 	 81 81 4% 4% 3 4% 9% 10% 6% 5%6% 9% 	7% 6% 2% 2% 


21 34 	 57 18 14 18 ;u5 ?"
 
Buy shares 	 111 16 36 26 93 95 36 5 33 59 


11% 5% 9% 10% 16% 18% 14% 5% 6% 8% 10% 15% 171% 14% 5% 10% 12% 111
 

80 54 	 46 8 65 78 18 48 33 112 31 25 52 114

Buy gold 	 177 23 40 34 


7% 10% 13% 14% 10% 18% 8% 11% 11% 8% 21% 10% 11% 14% 14% 101 1!%
12% 


282 51 66 84 	 279 110 12 140 309

Buy consumer goods 	 483 123 128 75 157 111 86 40 224 


38% 39% 	 23% 29% 251 271 43% 39% 24v% I%
321 39% 	 34% 30% 271% 21% 34% 39% 


10
Start acompany 	 317 32 62 58 165 154 62 21 76 111 38 74 88 261 29 25 141 

21% 10% 16% 23% 291 30% 25% 21% 13% 16% 171 32% 26% 26% 11% 14% I2% 131 

Invest ina small 
51 166 152 52 24 94 110 56 77 87 264 30 35 155 118private company 330 41 72 


15% 26% '19 18%
22% 13% 	 19% 20% 29% 291 211 24% 16% 25% 34% 25% 121 191 

Invest ina large 
28 28 15 80 26 6 32 49 19 24 55 128 11 1 I2 3cprivate company 147 16 


13% 4% 4% 10% 	 il>10% 5% 7% 11% 	 13% 15% 10% 6% 5% 71% 91 10% 16% 

69 55 	 13 27 63 91 41 21 43Other 	 158 33 36 24 65 61 20 3 

10% 11% 9% 10% 11% 12% 8% 3% 12% 8% 6% 12% 18% 9% 121 151 JI ill 

Don't know/Refused 21 9 8 2 2 2 4 3 11 13 2 2 4 13 2 3 >3 

2% 1% 11 '1 1% It
1% 3% 	2% 1% 0% 0% 3% 2% 2% % 1% 1% 




--- --------------- ----------------------- ----------------------- ----------------- -----------

----------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

PRIVATIATION POLL - ROMANIA - AUGUST 1994 - KRC - 1473
 

to start an
g24A-924J. Thinking about the things that could make iteasier 


independent new business, how important do you think each of the tollowing
 

would be inhelping you ifyou were going to start a business
 

very important, somewhat important, not very izpcrtant,
 
or not at all important?
 

924A. Having access to credit.
 

. . . . . . . ..-. .. . .. . . . . . . .. . . . . . . . . . .. . . . . . .. . . . . ..----------------------------------------------------------------------------------

Income See Into on Area Privatization Preter 
Privatization Which 

Structure 

1-2/ Rare/ Rural Small 	Small Large Fav Neutr Uniav Inaiv ColIe
Total 5-18 79-13 131-1 	181- Once! 1-2/ 

idual ctive
0 80 2500 Week Week 6mos Never Town City City 


375 252 514 515 251 102 588 728 219 228 338 1012 259 185 ... 85
V
Banner Totals 1513 	 312 


100% 100% 100% 1001 	 100% 100% 1001 100%
100% 100% 100% 100% 100% 100% 100% 100% 100% 1001 


!60 545
405 90 176 54 	 313 411 166 111 255 106 II 94 

Very Important 	 949 112 209 163 


63% 55% 56% 65% 71% 76% 70% 53% 53% 56% 76% 51% 75% 701 51% 51% 68% 52%
 

53 204 50 44 111 	 172
55 33 112 151 	 30 75
Somewhat Important 	 309 53 85 52 119 88 

32% 19% 21% 14% 	 331 16% 20% 19% 24% 221 19


20% 17% 23% 21% 21% 17% 22% 


23 3 13 5 "9 9 6 15 5
 
Not Very Important 44 5 	 16 9 14 10 5 4 23 


3% 1% 6% I% % 	 3% 3% 31 3%
3% 2% 4% 4% 2% 	2% 2% 4% 4% 

11 1 2 23 21 6 8 4 15 9 15 8 29 
Not at all important 39 6 	 15 8 10 


1% 1% 01 8% 	21 L1
3% 2% 4% 3% 2% 2% 	0% 2% 4% 3% 3% 4% 


14 9 111 122 14 15 21 58 60 26 !3 114
 
Don't Know/refused 	 172 76 50 20 26 16 


14% 61 1!%
11% 24% 13% 8% 5% 	3% 6% 9% 20% 17% 6% 7% 6% 6% 23% 




--- --------------- ----------------------- ----------------------- ----------------- -----------

PRIVAHIZAIION POLL - ROMANIA - AUGUST 1994 - RC - 1473 

9248. Becoming involved ina Small Business Association. 

................................................----------------------------------------------------------------------------------

Area Privatization Prefer
Income See Info on 


which
Privatization 

Lructure
 

Total 5-18 19-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Neutr Unfav Indiv CoIle
 

City iaual ctive
0 80 2500 Week Week 6mos Never town City 
------.------------------------------.--.----------.-.--.---------------------------------------------

Banner totals 1510 
100% 

311 
100% 

311 
100% 

249 
100% 

573 
100% 

515 
100% 

250 
100% 

101 
100% 

587 
100% 

727 
100% 

211 
100% 

226 
100% 

340 
100 

1011 
100% 

257 
100 

184 
1001 

'32 
iCO% 

231 
i00% 

Very Important 359 
24% 

51 
18% 

17 
20% 

65 
26% 

160 
28% 

119 
35% 

59 
24% 

1 109 
7% 19% 

I6 
19% 

16 
35% 

41 
18% 

106 
31% 

281 
28% 

43 
171 

28 
151 

130 
24% 

210 
241 

Somewhat Important 495 
33% 

85 
27% 

124 
33% 

78 
31% 

208 
36% 

186 
36% 

88 
35% 

41 
41% 

163 
28% 

222 
31% 

63 
29% 

74 
33% 

136 
40% 

312 
3% 

58 j3 
213%!2% 

199 
71 

:4 
!it 

Not Very Important 306 
20% 

56 
18% 

77 
201 

53 
21% 

120 
21% 

89 
11% 

69 
28% 

33 
33% 

108 
18% 

156 
21% 

40 
18% 

65 
29% 

45 
13% 

203 
20% 

57 
221 

36 
20% 

125 
23% 

1 
11% 

Not at all Important 110 
7% 

19 
6% 

30 25 
8% 10% 

36 
6% 

14 
7% 

11 
4% 

8 
8% 

51 
91 

47 
6% 

18 
81 

25 
11% 

20 
6% 

61 
6% 

22 
91 

25 
i4; 

2 
6; 

i 
31 

Don't Know/refused 240 
16% 

94 
30% 

69 
18% 

28 
11% 

49 
9% 

27 
5% 

23 
9% 

12 
12% 

156 
27% 

166 
231 

20 
91 

21 
9% 

3I 
10% 

94 /1 
9% 30% 

' 
20% 

4E 16, 
9% 181 

"./
 



---------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

KRC - 7473
PRIVATILATION POLL - ROMANIA - AUGUST 1994 

g24C. Being given detailed information about successtui ;.ail businesses.
 

................................................----------------------------------------------------------------------------------

Area Privatization PreterIncome See Info on 


whicn
Privatization 

Structure
 

Neutr Unfav Inaiv C Ile
Total 5-78 19-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav 

City City ioual ctie
0 80 2500 week Week 6mos Never Town 


Banner Totals 1510 
1001 

312 
lOt% 

377 
100% 

251 
100% 

570 
1001 

516 
1001 

250 
1001 

100 
100% 

581 
1001 

726 
1001 

218 227 
100%1 1001 

339 
100% 

1008 
100% 

259 
100% 

185 
i001 

k-116S 
i001 i00 

Very Important 502 
33% 

79 
251 

103 
77% 

92 228 
'7% 401 

254 
49% 

85 
341 

17 
171% 

137 
231 

177 
24% 

100 
46% 

;8 
!41 

147 
43% 

402 
401 

52 
20% 

9 
211 

17 
36% 

240 
Z 

jomewhat Important 475 
31% 

81 
26% 

120 
32% 

19 
31% 

195 
34% 

163 
321 

92 
37% 

36 
361 

161 
28% 

224 
311 

62 
281 

03 
U0% 

120 
35% 

335 
331 

82 
32% 

47 
25% 

181 
L41 

:70 
311 

101 132 32 44 38 166 35 41 i ±)


Not Very Important 246 46 60 52 88 54 46 32 

11% 16% 14% 221%19% is
181 181 15% 19%
161 151 161 211 151 101 181 321 


19 44
38 40 9 16 12 J0 24 21 

Not at all Important 77 14 29 10 24 20 11 5 


3% 91 111 41 6%6% 61 4% 7% 415% 41 81 4% 41 41 41 5% 

75 66 11 J9 141
35 25 16 10 138 153 15 20 22

Don't Know/refused 210 92 65 18 


5% 6% 101 24% 21% 7% 9% 6% 7% 25% 201 71 16%
14% 29% 17% 7% 61 



PRIVATILAIION POLL - ROMANIA - AUGUST 1994 - RC - 1413
 

9240. Hearing stories about how new businesses manage during the
 
first six months.
 

.................................................................................................................................
 

Income See Into on Area Privatization Prefer 

Privatization which 
Structure 

Total 5-78 79-13 131-1 181-
0 80 2500 

Once/ 1-2/ 
Week Week 

1-2/ 
61os 

Rare/ Rural Small Small Large 

Never Town City City 
Fav tieutr Unfav indlv ,Iile 

idual cti~e 

Banner Totals 1515 
100% 

312 
100% 

377 
100% 

251 
100% 

5175517 
100% 100% 

251 
100% 

102 
100% 

588 
100% 

728 
100% 

219 
100 

228 
100% 

J40 
100% 

1013 
100% 

2S9 
100 

185 
1001 100% 

-'-2 
i0o% 

Very Important 461 
31% 

11 
23% 

103 
27% 

86 
34% 

201 
36% 

231 
45% 

16 
30% 

16 
16% 

138 
23% 

171 
23% 

95 
43% 

11 ILO 
31% 381 

370 
37% 

2 
01 

36 
19% 

uit, 

L3L 
-
0% 

Somewhat Important 482 
32% 

80 
26% 

110 
29% 

85 
34% 

201 
36% 

181 
35% 

90 
36% 

34 
33% 

159 
27% 

211 
30% 

b3 
29% 

10 
31% 

132 
39% 

35S 
35% 

75 
29% 

4d 
26% 

i l " 

!1,% ll 

Not Very Important 273 
18% 

44 
14% 

74 
20% 

48 
19% 

107 
19% 

62 
12% 

58 
23% 

34 
33% 

110 
19% 

141 
'19% 

33 
15% 

58 
25% 

41 
12% 

186 
18% 

40 
15% .. 

39 1ii 
1%21% 

1,1 
171 

Not at all Important 15 
5% 

16 
5% 

23 
6% 

13 
5% 

23 
4% 

15 
3% 

10 
4% 

8 
8% 

39 
7% 

39 
5% 

11 
51 

14 
6% 

11 
31 

26 
3% 

22 24 
8% 131 

"1 
41 o 

Don't Know/refused 218 
14% 

101 
32% 

61 
18% 

19 
8% 

31 
5% 

28 
5% 

17 10 
7% 10% 

142 
24% 

160 
22% 

11 
8% 

15 
7% 

26 
8% 

78 10 
8% 27% 

48 
21% 

40 
al 

146 
16% 



--- --------------- ----------------------- ----------------------- ----------------- -----------

------------------------------

PRIVATILATION POLL - ROMANIA - AUUSI 1994 - KRC - 1473
 

g24E. Information a~out how businesses operate inotner countries.
 

................................................----------------------------------------------------------------------------------

Area Privatization Pieter
Income See Into on 


whicn
Privatization 

Structure
 

Neutr unfav Indiv Cole
Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav 


0 80 2500 Week Week 61os Never Town City City idual ctive
 

--------------------.---.---------------------------------------------


Banner lotais 1515 
100% 

312 
100% 

311 
100% 

251 
100% 

575 
100% 

511 
100% 

251 
100% 

102 
100% 

588 
100% 

128 
100% 

219 
100% 

228 
100% 

340 
100% 

1013 
100% 

259 
100% 

185 
100% 

S33 
1001 

66 
100 

Very Important 580 
38% 

81 
26% 

121 
32% 

105 
42% 

2713294 
471% 57% 

92 
37% 

22 
22% 

161 
271% 

191 
26% 

112 
51% 

90 
39% 

187 
55% 

464 
46% 

69 
271 

L9 
21% 

211 
411 

:Ll 
381 

Somewhat Important 354 
23% 

39 
13% 

83 
22% 

65 
26% 

161 
29% 

124 
24% 

13 
29% 

24 
24% 

122 
21% 

149 
201 

49 
22% 

69 
LO% 

87 
26% 

269 
21 

40 
15% 

42 
231 

i;4 
281 

6i 

:11 

Not Very Important 245 
16% 

58 
19% 

71 
19% 

46 
18% 

10 
12% 

44 52 
9% 21% 

317105 
36% 18% 

153 
21% 

26 
12% 

41 
18% 

25 157 
71%15% 

48 
191 

32 
17% 

i02 
191 

11I 
151 

Not at all Important 101 
7% 

26 36 
8% 10% 

11 
4% 

28 
5% 

26 
5% 

16 
6% 

9 
9% 

45 
8% 

63 
9% 

12 
5% 

12 
5% 

14 
4% 

37 25 
4% 10% 

'3 
18% 

24 
c1 

7L 
3% 

Don't Know/refused 235 
16% 

108 
35% 

66 
18% 

24 
10% 

37 
6% 

29 
6% 

18 10 
7% 10% 

155 
26% 

172 
24% 

20 
91 

16 
7% 

21 
8% 

86 17 
8% 30 

Q9 
211 

41 118 
5% 181 

'suvo613143 IIIlugsmJdBV 'LTC
 



-----------------------------------------------------------------------------------------------------------

------------------- ----------------------- ----------------------- ----------------- -----------

------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

PRIVAHILATIOH POLL - ROMANIA - AUGUST 1994 - RC - 1473 

924f. Access to experts "ho coula proviae you witni aQvice. 

See Info on Area Privatization Preter
Income 

Privatiiation 
 whicr,
 

Structure
 

Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Neutr untav Iriv ColiE
 

0 80 2500 Week Week 6mos Never Town City City idual ctive
 

584 725 	 219 225 340 1010 258 183 '13 08
 
Banner Totals 1509 310 377 250 572 517 250 101 


100% 100% 1001 100% 	 100% i00%
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 


113 97 204 492 73 12 25
21;

Very Important 	 621 93 134 114 286 313 104 21 181 213 


49% 28% 	 28% 47 '13%
42% 30% 36% 46% 50% 61% 42% 211 31% 291 52% 43% 60% 

72 'iO 72 5L 1z ::I
Somewhat Important 	 439 11 111 70 187 134 82 37 165 206 58 83 


29% 23% 29% 28% 33% 26% 33% 371% 28% 28% 26% 37% 27% 1% Z8% Z9% !0% 3%
 

35 26 71 114 	 16 23 11 108 29 22 o4 I
 
Not Very Important 	 164 37 40 36 51 29 

11% l1l 	i1 i2% i11% 12% 11% 14% 9% 6% 14% 26% 12% 16% 7% 10% 3% 


5 iI 25 15 20 12 46
25 10 13 15 10 6 28 35 11
Not at all 	Important 62 14 

6% 5% 	 5% 5% 2% 3% 7% 6% 11% '1 514% 5% 	 1% 4% 2% 3% 4% 

69 16 	 43 143
26 19 11 I39 157 21 17 22 75
Don't Know/refused 	 211 95 61 20 35 


14% 31% 18% 8% 6% 5% 8% 11% 24% 22% 10% 8% 6% 71 21% 20% 8% 16%
 

1.
 

tl 



--- --------------- ----------------------- ----------------------- ----------------- -----------

PRIVATILAIION POLL - ROMANIA - AUGUST 1994 - NRC - 7471
 

Q24G. Educational programs that would teach Dasics or managezent and tinance.
 

--.-----------..--..............................----------------------------------------------------------------------------------

Privatization Prefer
Income See Into on Area 


Which
Privatization 

itructure
 

Fav fieutr Untav Iniv c,11;
Total 5-78 19-13 131-1 	181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large 

idual ctie
0 80 2500 Week Week 6mos Never Town City City 


. ----- - --------------- ----- ----- .----------.. .. ..... .....-----.---------- ------.............. ....... ..... 

102 588 727 219 228 340 1012 259 125 132 ar.
 

Banner Totals 1514 312 377 251 574 516 251 

100% 100 100% 100 	 100% i00% 00

100% 100% i00% 100% 100% 100% 100% 100% 100% 100% 100% 

191 i '0 100 Z12 499 o3 44 ) .477 123 121 308 319 103 21 168
Very Important 	 629 
42% 25% 33% 48% 54% 62% 41% 261 29% 27% 55% 44% 62% 49% 28% Z6% 49; '9t 

13 81 295 72 	 49 ic,1 4114 135 85 37 155 220 50
Somewhat Important 	 424 13 112 65 

28% 23% 30% 26% 30% 26% 34% 36% 26 301 23% 12% 24 29% 28 26% LO% 11 

37 23 69 101 	 18 28 12 108 21 25 4 14
 
Not Very Important 159 41 43 30 	 45 21 

8% 4% 15% 23% 12% 14% 8% 12% 4% 11% 8% 141 10% il%
11% 13% 11% 12% 


12 L4 18 2c 	 17 619 18 11 5 45 46 10 13
Not at all Important 81 17 30 15 


8% 6% 5% 6% 4% 3% 7% 14% J1 %
 
5% 5% 8% 6% 3% 3% 4% 5% 

23 76 15 36 41 14S23 15 10 151 163 21 14
Don't Know/refused 	 221 104 69 20 28 


22% 10% 6% 7% 	8% 29% 19% 8% 17%15% 33% 18% 8% 	5% 4% 6% 10% 26% 




---------

- KRC - 7413
PRIVAIILAHION POLL - ROMANIA -AUGUST 1994 


g24H. Information about what types of businesses have Deen successful and
 
unsuccessful inRomania over the past two years.
 

......................................................----------------------------------------------------------------------------

Area Privatization Prefer
See Info on
Income 


which
Privatization 

Structure
 

-----.------------.......-----------------------.-----------------------.-----------------


Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav reutr Untav Iniv Colie
 
idual ctive
 

0 80 2500 week Week 61os Never Town City City 

...------
-------.-----. .-----------------------------------------
-----.-----.-------..----.---


Banner Totals 1515 
100% 

312 
100% 

377 
100% 

251 
100% 

515 
100% 

511 
100% 

251 
100% 

102 
100% 

588 
100% 

128 
100% 

219 
1001 

228 
1001 

340 
1001 

1013 
1001 

259 
100% 

185 
1001 

53 
i001 

o6o 
i001 

Very Important 429 
28% 

61 
20% 

91 
24% 

14 
29% 

203 
35% 

223 
43% 

65 
26% 

15 
15% 

118 
201 

1b4 
20% 

39 51 125 
41; 22% I7 

L4 S 48 
!4% 191 

:6 
15% 

11 
281 

It4 
Z3% 

Somewhat Important 471 
31% 

71 
23% 

111 
29% 

14 
29% 

215 
31% 

170 
33% 

97 
39% 

30 
29% 

158 
21% 

191 
26% 

58 
26% 

90 132 
439%39% 

341 
41 

68 
26% 

49 
6 

1' 21; 
471 23; 

Not Very Important 294 
19% 

56 
18% 

82 
22% 

65 
26% 

91 
16% 

78 
15% 

57 
23% 

37 
36% 

114 
19% 

158 
22% 

45 
21% 

49 
21% 

42 
12% 

199 
20% 

50 
19A 

;a 
21% 

121 i10 
2341 18 

Not at all important 101 
1% 

26 
8% 

28 14 
71% 6% 

33 
6% 

23 
4% 

18 
7% 

10 
10% 

46 
81 

57 
81 

10 
51 

19 
81 

15 
41 

44 
41 

4 
91 

0 
16 

21 0 
5,; 1% 

Don't Know/refused 220 
15% 

98 
31% 

65 
171% 

24 
10% 

33 
6% 

23 
4% 

14 
6% 

10 
10% 

152 
26% 

158 
22% 

11 
8% 

19 
8% 

2 
81 

78 o9 
8% 271 

40 
221 

0a 14'4 
11 17; 



------------------- ----------------------- ----------------------- ----------------- -----------

----------------------------------

PRIVAHILAIION POLL - ROMANIA - AUGUST 1994 - SRC - 1473 

9241. Good personal contacts with governWeLt ;iciais, 

Area Privatizition Preter[ncome See Info on 


whict.
Privatization 

Structure
 

1-2/ Rare/ Rural Sgall Small Large Fav Neutr Unfav Indiv Clle
Total 5-18 19-13 131-1 181- Once/ 1-2/ 


0 80 2500 Week Week 6mos Never [own City City idual ctime
 

-----.------.-.-.-- ...---.----------------------------------------


Banner Totals 1514 
100% 

312 
100% 

377 
100% 

251 
100% 

574 
100% 

517 
100% 

251 
100% 

102 
100% 

588 
100% 

128 
100% 

219 
100% 

227 
100% 

340 
100% 

1012 
100% 

259 
100% 

185 
100% 

"2 
i00% 

886 
i00% 

Very Important 482 
32% 

81 
26% 

112 
Q0% 

76 
30% 

213 204 
371%39% 

95 
Z8% 

26 
25% 

146 
25% 

208 
29% 

15 12 
"4% 32% 

1217!54 
37% 35% 

b 
26% 

41 

25% 
15 
LL; 

713 
31% 

Somewhat Important 469 
Si% 

81 
28% 

114 
30% 

85 
34% 

183 
32% 

164 
32% 

86 
34% 

33 
32% 

168 
29% 

222 
30% 

0 
V2% 

84 
37% 

34 
28% 

;L5 
L11 

;4 
29% 

S4 
Z9% 

i; : 
7:% 

Not Very Important 213 
14% 

27 
9% 

53 
14% 

48 
19% 

85 
15% 

73 
14% 

38 
15% 

23 
23% 

15 
13% 

89 
12% 

49 
18% 

35 
15% 

50 
151 

1517 30 
16% 12% 

2 
12% 

8 
16% 

i:! 
14% 

Not at all Important 149 
10% 

31 
10% 

44 
12% 

18 56 
7% 10% 

55 
11% 

16 
6% 

9 65 
9% 11% 

78 
11% 

13 
6% 

16 42 
7% 12% 

93 
91 

25 
10% 

28 
15% 

58 
11% 

81 
9% 

Don't Know/refused 201 
13% 

86 
28% 

54 
14% 

24 
10% 

37 
6% 

21 
4% 

16 II 
6% 11% 

134 
23% 

131 
18% 

23 
11% 

20 
9% 

27 
8% 

73 62 
7% 24% 

34 
18% 

,8 1j4 
71% 15% 



------------------ ----------------------- ----------------------- ----------------- -----------

--------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

ROMANIA AUGUSi -. ; 

9Z4J. Good prsOnal cOAacs with toreig9 DuSiassn. 

PRIVAIIIAIION POLL - - 1994 - :C 


..................................................................................................................................
 

See Info on Area Privatization Preter
Income 

Privatization wnicr,
 

tructurE
 

I.
lotal 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare! Rural Small Sail Large Fav iutr untav iiv C,' 

0 80 2500 Week Week 6mos Never [own City City iduai C*i..a 

588 128 	 219 228 L40 1013 21 185 :3! ' 
Banner lotals 1515 312 371 251 515 511 251 102 


100% 100% 100% 100% 100% 1001 100% 100% 100% 100% 100% i00% 100% i0ol i00%
100% 100% 100% 


)0
Very Important 	 586 84 134 91 211 216 99 26 114 221 92 13 1b8 462 o3 

03% L9% 	 25% 30% S11 42% 43% 49% 46% :4% 27% 43% :7;39% 271% 6% !6% 48% 

.1
Somewhat Important 	 380 60 91 '2 151 125 85 34 124 119 54 S 62 257 1 La8 

25% 19% 24% 291 271 24I 44% 31% 21% 25; 25% 29% 24% 18% 0% 21% v; :% 

24 81 104 30 	 25 V6 125 40 25 98 i'i

Not Very Important 	 195 39 46 44 66 49 34 


12% 15% 	 14% i5; il%
13% M3% 12% 18% 11% 9% 14% 24% 14% 14% 14% 11% 11% 


16 25 56 33 4., :4 i0
 
Not at all 	Important 138 40 49 16 33 42 14 5 72 78 19 


%1 12%9% 13% 13% 6% 6% 8% 6% 5% 	12% 11% 31 1% 7% 6%1 1% 23% 

131 140 24 23 29 63 12 29 4 142
Oon't Know/refused 	 216 89 51 2B 42 25 19 13 

14% 29% 15% 11% 1 5% 8% 13% 23% 19% 11% 10% 91 8% 28% 16% 1 16% 



--- --------------- ----------------------- ----------------------- ----------------- -----------

------ ----- ----- ----- ---- ---- --- ----

PRIVAIILAIION POLL - ROMANIA - AUGUST 1994 - ARC - 4' 

925A-g25G. Ityou were to consider starting a iiail businass, noW important
 

would eacn of the following be inpreventing you from oursuing it....
 

very important, sosewnat important, not very or rot at all iuoortant?
 
925A. Lack of knowledge aoout business ingeneral.
 

..................................................................................................................................
 
Area Privatization Prefer
Income See Into on 


whicn
Privatization 

Structure
 

Fav Neutr Unrav mIdiv Colle
Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large 

iduai ctive
0 80 2500 Week Week 6mos Never lown City City 


- ---------.-- ..-.--.----- .---...---- ------ ------ -.-- -- . ---.-

Banner Totals 1515 
1001 

313 
100% 

376 
100% 

252 
100% 

574 
100 

516 
1001 

251 
100% 

102 
100% 

589 
100% 

129 
1001 

2A0 
100% 

221 
100% 

L39 
1001 

1014 
1001 

.59 
100% 

184 
i00% 

:4 
00% 

o 
iOl 

Very Important 622 
41% 

130 
42% 

150 
401 

!OB 
43% 

234 
411 

235 
461 

96 32 
.8% 31% 

240 
411 

216 
381 

92 
421 

85 
371 

169 
501 

406 
401 

i2l 
471 

;a 
421 

i6L 
!4; 

.- 1 

dtA 

Somewhat Important 397 
26% 

68 
22% 

95 
251 

68 
271 

1b6 
291 

126 
241 

79 
31% 

31 
301 

148 
251 

187 
26% 

55 
251 

11 
341 

;8 
23t 

23b 49 
291 19% 

41 
261 

i; 
L2% 

23'6 
34 

Not Very Important 259 
17% 

35 
lit 

13 
191 

46 
181 

105 
181 

99 
191 

51 
201 

28 
271 

74 
131 

140 
191 

40 
18% 

LI 
141 

48 
141 

199 
201 

3I 
121 

25 
141 

123 
231 

iU 
14; 

Not at all Important 88 
6% 

11 
4% 

17 
5% 

12 
5% 

48 
81 

41 
8% 

14 
61 

6 
6% 

22 
4% 

29 
4% 

id 
81 

15 
11 

26 
81 

66 
11 

i3 
51 

3 
51 

li 
61 

1 
61 

Don't Know/refused 149 
10% 

69 
22% 

41 
11% 

18 
71 

21 
41 

15 
3% 

11 
4% 

5 105 
5% 18% 

97 
131 

15 
7% 

19 
81 

18 
51 

47 
51 

45 25 
171 141 

25 i'4 
5% 121 

."}) /
 



----------------------------------------------------------------------------------------------------------

--- --------------- ----------------------- ----------------------- ----------------- -----------

---------------- -------------

PRIVAIILA[ION POLL - ROMANIA - AUGUST 1994 - 6RC - 1473
 

0258. Reluctanca to ieave a secure position.
 

See Into on Area Privatization Preter
Income 

Which
Privatization 


Jtructure
 

Neutr Unfav Indiv C 1ie
Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav 


0 80 2500 week 	Week 6mos Never Town City City idual ctive
 

-----------.-------.--.-----.-----.-----------------------------------

102 588 728 220 227 339 1013 259 184 544 d35


Banner Totals 1514 313 376 251 574 516 251 

100% 1001 1O1 i00% 	 iO0%
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100 1001 


Very Important 319 61 83 58 117 106 49 25 134 162 48 38 11 200 56 55 36
 
221 	 221 30% !6 211
21% 19% 22% 231 20% 21% 201 25% 23% 221 17% 211 20% 

96 67 149 159 85 24 108 158 6Z 65 104 278 o4 31 i27: 1Somewhat Important 	 389 77 

22% Z81 291 31% 	 27% 25% :0% :4% 27%
26% 251 26% 27% 26% 311 34% 24% 18% 

71 26 127 175 54 57 86 268 50 29 172 186
Not Very Important 	 372 60 81 62 169 140 


25% 25% 25% 28% 	 19% 16% 321 211
25% 19% 22% 25% 291 271% 281 25% 22% 24% 


33 58 35 110 83 32 16 98 100 41 50 45 177 Z6 30 106 i15

Not at all Important 	 236 


16% 11% 15% 14% 19% 161 13% 16% 17% 14% 19% 22% 131 17% 10% 161 20% 13
 

10 63 33 41 Ij7
28 14 11 121 133 15 17 33
Don't Know/refused 	 198 82 58 29 29 

181 71 7% 10% 11 24% 18% 81 151
13% 26% 15% 12% 5% 5% 6% 11% 21% 




------------------ ----------------------- ----------------------- ----------------- -----------

-----------------------------------------------------------------------------------------------------

PRIVAHILAHION POLL - ROMANIA - AUGUST 1994 - RC - 1413
 

925C. The Deliat that Drivate enterprise isgenraily
 

dishonest and not respectable.
 

Area Privatization Prefer
Income See Into on 

which
Privatization 

Structur e 

Rare/ Rural 	Small Small Large Fav leutr Untav lriiv C-;ile
Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ 


0 80 2500 Week Week 6mos Never Town City City idual ctive
 

Banner Totals 1511 

100% 

311 

100% 

376 

100% 

250 

100% 

574 

100% 

515 

100% 

251 

100% 

102 

100% 

586 

100% 

125 

100% 

2ZO 

100% 

27 

100% 

339 

1001 

1011 

1001 

259 

100% 

184 

100 
52g 

1001 
34 

i 00 

Very Important 214 

14% 

59 

19% 

54 

14% 

3 

13% 

68 

12% 

76 

15% 

27 

11% 

14 

14% 

89 

15% 

18 

15% 

0 

14; 

22 

101 

54 

161 

110 

11% 
45 

17% 

10 

:7% 

2 

101 

i;5 
!t% 

Somewhat Important 240 

16% 

54 

17% 

63 

17% 

40 

16% 

83 

14% 

15 

15% 

56 

22% 

18 

18% 

90 

15% 

110 

15% 

LB 

11% 

46 

20% 

46 

14% 

151 
16% 

4o 
17% 

31 

i7% 

03 
iL% 

1:1 
!8% 

Not Very Important 408 

27% 

70 

23% 

100 

27% 

81 

32% 

151 

27% 

142 

28% 

81 

32% 

30 

29% 

136 

23% 

216 

30% 

40 

18% 

b6 

29% 

86 

25% 

288 

Z8% 

17 

30% 

37 

20% 

143 

28% 

Ll 

27 

Not at all Important 470 

31% 

55 

18% 

110 

29% 

13 

29% 

232 

40% 

200 

39% 

74 

29% 

31 

30% 

155 

26% 

179 

25% 

95 

43% 

74 

!3% 

122 

36% 

392 

39% 

09 

15% 

36 

20% 

2Z2 
44% 

2:4 
:5% 

Don't Know/refused 119 

12% 

73 

23% 

49 

13% 

23 

9% 

34 

6% 

22 

4% 

13 

5% 

9 

9% 

116 

20% 

112 

15% 

17 

8% 

19 

8% 

31 

9% 

64 

6% 

55 

21% 

L0 

16% 

31 

6% 

126 

14% 



--- --------------- ----------------------- ----------------------- ----------------- -----------

----------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

PRIVATILAION POLL - ROMANIA - AUGUSI 1994 - KRC - ;413
 

Q250. Fear or government rel taoe.
 

..................................................................................................................................
 

Privatization Prefer
Income See Info on Area 

Anicr
Privatization 


Structure
 

Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Siall Large Fav Neutr unfav 	;Bdii Coile
 
idual ;rime
0 80 2500 week week 61os Never IOwn City City 


Banner lotals 1508 
100% 

312 
100% 

375 
100% 

251 
100% 

570 
100% 

514 
100% 

249 
100% 

102 
100% 

586 
100% 

124 
100% 

219 
100% 

:26 
100% 

339 
i00% 

1009 
100% 

$ 8 153 
00 0100%iol i00% 

Very Important 531 
35% 

100 
L2% 

126 
34% 

93 
;7% 

212 
37% 

208 
40% 

89 
36% 

32 
31% 

196 
33% 

21 
30% 

as 
40% 

71 1a5 
311 46% 36% 

33 
32 

/ 

37% 
I66I 31 

7% !4 

Somewhat Important 398 
26% 

80 
26% 

103 
27% 

60 
24% 

155 
27% 

129 
25% 

82 
33% 

30 
29% 

19 
24% 

200 
28% 

$4 

25; 
59 

26% 
35 

25% 
:65 
28% 

o2 
241 

44 
24% 

143 
27; 

:a 
:1; 

Not Very Important 255 
17% 

38 
12% 

61 
18% 

51 
20% 

99 
17% 

94 
18% 

45 
18% 

22 
22% 

84 
14% 

125 
.17% 

31 41 
171 21% 

46 
14% 

192 
191 

36 
14% 

24 
131 

i, 
21% 

12 
1,% 

Not at all Important 160 
11% 

21 
7% 

32 27 
9% 111 

80 
14% 

67 
13% 

19 
8% 

12 
12% 

59 
10% 

69 
10% 

27 
12% 

35 
15% 

29 111 
9% 12% 

21 
8% 

20 
111 

$ 
11; 11% 

Don't Knowirefused 164 
11% 

73 
23% 

47 
13% 

20 
8% 

24 
4% 

16 
3% 

14 
6% 

6 108 
6% 18% 

113 
16% 

13 
61 

14 
61 

24 
7% 

49 
51 

56 28 
'2% 15% 

28 
5% 

114 
131 

,)p 



------------------------- ----------------------

---------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

PR!VATILATION POLL - ROMANIA - AUGUST 1994 - KRC - 7473
 

Q25E. Uncertainty about the future.
 

- . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . ..---------------------------------------------------------------------------------

Income See Info on Area Privatization Prefer 

Privatization Which 
Structure 

-----....-----------------------

Fay Neutr Unfav indiv CoIle
 

----- .... 


Total 5-78 79-13 131-1 	181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large 

idual ctive


0 80 2500 Week Week 6os Never Town City City 


249 512 512 251 102 586 
 727 219 225 337 1008 258 184 534 880
 
Banner Totals 1508 312 375 


100% 100% 100% 100% 	 100% 100% 100% 100%
100% 100% 100% 100% 	 100% 100%
100% 100% 100% 100% 


518 124 136 80 178 184 89 31 200 269 65 57 127 323 81 94 137 L47
 
Very Important 


34% 40% 36% 32% 31% 36% 35% 30% 34% 37% 30% 25% 38% 321 34% 51% 26% 39%
 

72 231 64 Z5 122 198

335 64 84 62 	 125 120 63 26 116 148 60 55


Somewhat Important 

24% 21% 24% 25% 	 14% 23% 23%

22% 21% 22% 25% 22% 23% 25% 25% 20% 20% 27% 


70 231 38 26 139 148

38 68 55 139 104 61 23 96 130 45 55


Not Very Important 	 300 

20% 12% 18% 22% 24% 20% 271% 23% 16% 18% 21% 24% 21% 23% 15% 14% 26% 17%
 

72 83 35 40 	 43 164 23 14 107 35
 
Not at all Important 	 201 22 46 33 100 87 20 15 


11% 16% 18% 13% 	 16% 9% 8% 20% 10%

13% 71% 12% 13% 171% 17% 8% 15% 12% 


18 25 53 46 25 29 102
12 7 102 91 	 14
Don't Know/refused 	 154 64 41 19 30 17 

71% 5% 18% 14% 	 5% 12%
5% 71% 171% 13% 	 6% 8%
ICI 21% 11% 8% 5% 3% 


'I 



- -- - - - -- - - - - - -- - -

-------- --------------------------------------------------------------- -----------

----- -- ----- ----- ----- ---------- ----- ------------------------------------------------

PRIVATIIATION POLL - ROMANIA - AUGUST 1994 	- KRC - 1413 

025F. Lack of capital.
 

- - - - --. . .-- -. -.-.- .- . .-- . .- -. -.--. .----.-. -. -.--. .- .- .- -. -.- .-. .- -.--..-----


See Into on Area Privatization Prefer
 
. . . . .. . . . . .-o--.-. -. --- - - - - --- --- - -


Income 

Privatization Which
 

Structure
 
-


Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Neutr Unfav mndiv Coile
 

0 80 2500 Week Week 6mos Never Town City City idual ctive
 

----

Banner Totals 1514 313 376 251 574 516 251 102 588 728 220 227 339 1013 259 184 534 385 

loot loot loot loot 100% loot 100% loot 100% 100% 100% loot 100% 100% 100% 100% 100% 100% 

145 250 731 182 	 134 364 650

Very Important 1071 220 260 190 401 388 196 73 	 384 509 167 

65% 70% 76% 64% 74% 72% 70% 73% 68% 73%71% 70% 69% 76% 	 70% 75% 78% 72% 


181 31 16 113 	 104
95 116 27 42 	 49
Somewhat Important 	 234 33 63 33 105 74 34 21 


15% 11% 171% 13% 18% 141 14% 21% 16% 16% 12% 19% 14% 18% 12% 3% 21% 121
 

8 2 10 11 	 8 16 14 39 4 4 23 24

Not Very Important 49 1 9 	 11 28 27 

4% 5% 5% 3% 2% 2% 2% 4% 71% 4% 4% 2% 2% 4% 313% 0% 2% 


Not at all lIportant 38 5 6 1 26 14 2 1 	 19 12 6 12 B 24 J 10 12 22 

3% 2% 3% 5% 2% 2% 1% 5% 2% 2%3% 2% 2% 0% 	5% 3% 1% 1% 


Don't, Know/refused 	 122 54 38 16 14 13 11 5 80 80 12 12 18 38 39 20 22 85
 
5% 4% 15% 11% 	 4% 10%
8% 11% 10% 6% 	 2t 3% 4% 5% 14% ll 5% 5% 




-----------------------------------------------------------------------------------------------------------

- ----------------------

------------------

PRIVATIZATION POLL - ROMANIA - AUGUST 1994 - XRC - 7413
 

g25G. Lack of personal entrepreneurial skills.
 

See Info on Area Privatization Prefer
Income 

Which
Privatization 


Structure
 

----- -----------------------.----------------------------------------------

Neutr Unfav mndiv Colle
Total 5-78 79-15 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fay 


0 80 2500 Week Week 6mos Never Town City City idual ctive
 

---.----------.-----.----------------------------------------

728 220 226 338 1011 259 184 533 884
 

Banner Totals 1512 313 375 151 573 516 250 102 587 

100% 100% 100; 100%100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 

99 244 86 54 q8 62 
Very Important 	 395 89 89 66 151 140 59 24 163 171 62 63 


28% 23% 28% 28% 	 29% 24% 373 29% 18% 30%
261 28% 24% 26% 26% 27% 24% 24% 


29 116 139 48 	 57 73 221 54 33 120 181
 
Somewhat Important 	 317 52 86 57 122 95 61 


22% 25% 22% 221 	 21% 18% 23% 20%
21% 11% 23% 23% 21% 18% 24% 28% 20% 19% 

33 115 201 43 49 66 272 42 41 171 174 
Not Very Important 	 359 60 94 58 141 129 74 


20% 27% 16% .22% 32% 20%24% 19% 25% 23% 26% 25% 30% 32% 20% 28% 20% 22% 

53 39 70 213 20 25 109 142
Hot at all Important 	 261 33 56 46 126 131 42 9 14 99 

11% 11% 15% 18% 22% 25% 171% 9% 13% 14% 24% 17% 21% 21% 8% 14% 20% 16% 

57 31 35 125
21 14 7 119 118 14 18 30 61
Don't Know/refused 	 180 79 50 24 27 

7% 14%


12% 25% 13% 10% 5% 4% 6% 7% 20% 16% 6% 8% 9% 6% 22% 17% 




--------------------------------------- ----------------------- ----------------- -----------

---------------- ---------

PRIVATIZATION POLL - RONANIA - AUGUST 1994 - ARC - 7413
 

g26A-g26T. I'm going to read you some statements that people we have spoken
 

with have made about the current situation inRomania. For each,
 

please tell me whether you agree completely, agree somewnat,
 

disagree somewhat, disagree completely or have no opinion.
 

g26A. I thought democracy would be better than itis.
 

...------------------------------------------------------------------------.....
 . .-----.----...-............................... 

Privatization Prefer
Income See Info on Area 


Which
Privatization 

Structure
 

Fav Neutr Unfav [ndiv Colle
Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large 


0 80 2500 Week Week 6mos Never Town City City idual ctive
 

- - - ----------- --------------- --------------------------------

Banner Totals 1512 312 381 248 571 513 250 101 591 729 219 227 337 1013 255 185 530 885 

100% 100% 100% 100% loot 100% 100% 100% 100% 100% 100% 100% 100% loot 100% 100% 100% 1001 

Agree completely 	 901 214 238 155 294 308 141 49 369 450 134 96 221 571 168 134 279 573
 
56% 66% 	 72% 53% 651
60% 69% 62% 63% 51% 60% 56% 49t 62% 62% 61% 42% 66% 


280 43 27 158 180
38 122 180 42 	 82 57
Agrme somewhat 	 361 51 96 54 160 120 10 


24% 16% 25% 22% 28% 23t 28% 38% 21t 25% 19% 36% 17% 28% 17t 15 30% 20%
 

46 22 4 34 	 47 8 27 29 80 11 11 48 57
 
Disagree somewhat 111 11 20 17 63 


% 4% 5% 1t 11% 9t 9% 4% 6% 6% 4% 12% 9% 8% 7% 6% 9t 6%
 

8 34 41
34 13 3 31 	 22 22 14 25 63 9 

Disagree completely 83 16 15 14 38 


6% 7% 1% 5% 	3% 5% 3% 10% 6% 7% 6% 4% 4% 6% 5%
5t 5% 	4% 


3 6 	 3 3 1 8 6 5 4 1 6 8 1 3 9
 
Oon't care 16 5 2 


1% 1% 	It 2% 2% 0% 1% A 1% 1% 1%
It 2% 1% It 1% 1% It 


1 6 21 24 8 4 4 13 10 4 8 25

Don't know/refused 40 15 10 5 10 2 


2% 1% 1% 4% 	2% 2% 31%
3% 5% 	3t 2% 2% 0% Ot 6% 5% 3% 4% 




---------------------

PRIVATILATION POLL - ROMANIA - AUGUST 1994 - KRC - 7473
 

g268. People who work for private businesses nave a greater sense of
 

responsibility incarrying out their jobs.
 

...............................................-----------------------------------------------------------------------------------

See Info on Area Privatization Prefer
Income 

Privatization 
 Which
 

Structure
 

....- -------- ------------------------...-----------------------


Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Meutr Untav Indiv C3lle
 

0 80 2500 Week Week 6mos Never Town City City idual ctive
 

-- - .-. . ..------------ - -------.----- .
- ------.. - - . ----------------------------------------

731 220 229 337 1016 257 185 533 88

Banner Totals 	 1517 314 381 249 573 515 251 102 592 


loot loot 100% loot loot loot 100% loot100% 100% 
 100% 100% 100% 100% 100% 100% 100% 100%
 

44 259 330 142 	 95 166 568 101 50 291 409
Agree completely 733 141 180 126 286 288 125 

41% 	 27%
48% 45% 47% 51% 	 50% 56% 50% 43% 44% 45% 65% 49% 56% 39% 55% 461
 

112 68 161 123 69 35 167 209 	 40 59 103 272 71 58 158 227
Agree somewhat 411 70 

28% 31% 301 261
271 22% 29% 27% 28% 24% 27% 34% 28% 29% 18% 26% 31% 27% 


14 39 29 89 	 37 36 42 114

Disagree somewhat 166 29 37 29 71 62 30 12 51 84 

6% 17% 9% 9% 14% 19% 8% 13%11% 9% 10% 12% 	 12% 12% 12% 12% 10% 11% 


22 9 35 29 15 28 31 54 20 25 28 69

Disagree completely 103 22 28 16 	 37 32 


6% 6% 9% 9% 6% 4% 7% 12% 9% 5% 8% 14% 5% 8%
7% 7% 7% 6% 


Don't care 	 14 5 4 3 2 1 1 1 9 9 2 3 0 5 6 1 2 8
 

1% 0% 0% 0% 1% 2% 1% 1% 1% 0% 0% 2% 1% 0% 1%
1% 2% 1% 


47 20 7 16 	 9 4 1 65 70 7 5 8 20 22 15 12 60

Don't know/refused 	 90 


6% 15% 5% 3% 3% 2% 2% 1% 11% 10% 3% 2% 2% 3% 9% 8% 2% 7%
 



----------

---------------- --------------

PRIVATIIATIUN POLL - ROMANIA - AUGUST 1994 - KRC - 7473
 

Q26C. we must build a market economy ifwe want to
 
guarentee our other freedoms.
 

.................................................----------------------------------------------------------------------------------


Income See Info on Area Privatization Prefer
 
Privatization 
 which
 

Structure
 

----- --------------------.---------------------------------------------------------------


Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Heutr Untav Idiv Colle
 

0 80 2500 Week Week 61os Never Town City City idual ctive
 

--- - - ---------------------------------------------------------

Banner Totals 1519 313 380 250 575 516 250 102 593 730 220 229 339 1017 258 185 5!3 885 

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100 

415
Agree completely 	 751 124 160 130 337 341 123 33 239 285 139 100 227 601 86 49 301 

33% 26% 56% 471
49% 40% 42% 52% 	 59% 67% 49% 32% 40% 39% 63% 44% 671 60% 


Agree somewhat 	 357 59 102 68 128 96 69 32 144 198 50 54 55 234 67 48 121 213
 

24% 19% 27% 27% 22% 19% 28% 31% 24% 27% 23% 24% 16% 23% 26% 26% 23% 24%
 

Disagree somewhat 	 114 28 31 16 
 39 29 23 16 42 57 15 20 22 65 26 20 48 64
 

8% 9% 8% 6% 7% 6% 9% 16% 7% 8% 7% 9% 6% 6% 10% 11% 9% 7%
 

8 27 31 49

Disagree completely 85 12 	 26 12 35 22 20 8 28 33 5 35 12 46 


7% 5% 6% 4% 8% 8% 5% 5% 2% 15% 4% 5% 3% 15% 6% 6%
6% 4% 


4 4 1 1 14 11 
 1 2 1 7 	 7 4 2 15
Don't care 21 9 4 4 

0% 1% 0% 1% 3 2% 0% 2%
1% 3% 1% 2% 	 1% 1% 0% 1% 2% 2% 


32 18 14 12 126 140 10 18 22 58 64 37 30 133
Don't know/refused 	 190 81 57 20 

20% 6% 15%
13% 26% 15% 8% 6% 3% 	6% 12% 21% 19% 5% 8% 6% 6% 25% 




---------------------------------------------------------------------------------------------------------

----------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

PRIVATILATION POLL - ROMANIA - AUGUST 1994 - KRC - 7473
 

0260. We have to accept the difficult times that are ahead of us
 
because unless we go through this suffering, nothing will ever
 

change for the better,
 

Income See info on Area Privatization Prefer
 
Privatization Which
 

Structure
 
------.... ----------------------- -----------------
.----------------------- ----------


Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fay Neutr Unfav Indiv Colle
 

0 80 2500 Neek Week 6mos Never Town City City idual ctive
 

Banner Totals 	 1521 315 381 250 575 516 251 102 595 733 220 229 339 1018 259 185 534 890
 

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
 

Agree completely 	 666 129 162 112 263 282 95 36 233 304 126 66 170 481 97 18 238 !97
 

44% 41% 43% 45% 46% 55% 38% 35% 39% 41% 571% 29% 50% 471% S71% 42% 45% 451
 

Agree somewhat 	 365 66 94 55 150 113 51 32 150 174 54 66 11 249 65 36 145 199
 
24% 21% 25% 22% 26% 22% 23% 31% 25% 24 25% 29% 21% 24% 25% 19% 271 22%
 

Disagree somewhat 	 199 48 50 35 66 41 51 17 75 106 15 32 46 143 31 20 66 125
 

13% 15% 13% 14% 11% 9% 20% 17% 13% 14% 71% 14% 14% 14% 12% 11% 121 14%
 

58 42 11 82 	 91 17 52 39 120 35 38 74 112
Disagree completely 199 37 50 40 72 

14%
13% 121 13% 16% 	 13% 11% 171 11% 14% 12% 8% 23% 12t 12% 14% 21% 13%
 

4 8 4 1 	 14
Don't care 	 20 10 3 4 3 4 1 0 11 12 3 2 3 


It 3% 1% 2% 1% 1% 0% 0% 2% 2% 1% 1% 1% 0% 3% 2% 0% 2%
 

4 21 12 5 	 6 44 46 5 11 10 21 23 9 10 43
Don't know/refused 	 72 25 22 

5% 8% 6% 2% 4% 2% 2% 6% 71% 6% 2% 5% 3% 2% 9% 5% 2% 5%
 



----------

- --------------- --------------

PRIVATILATIOH POLL - ROMANIA - AUGUST 1994 - KRC - 1413 

Q26E. The market economy has meant that dishonest people can make
 
money without doing any real work.
 

........-......................................-----------------------------------------------------------------------------------


Income See Info on Area Privatization Prefer
 
Privatization ohich
 

Structure
 
-------------------------.---------------------------------------------------------------


Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Neutr Untav Indiv Colie
 

0 80 2500 Week Week 6mos Never Town City City idual ctive
 
--------------.--..----..---..---------------------------------------------


339 1018 259 185 534 890
Banner Totals 1521 315 351 250 575 516 251 102 595 733 220 229 

100% 100% 100% 100%
100% 100% 100% 100% 100% 100% 100% 100% 100% 100 100% 100% 100% 100% 


68 152 362 128 103 159 422
Agree completely 	 616 160 158 107 191 216 90 33 251 299 97 


40% 51% 41% 43% 33% 42% 36% 32% 42% 41% 44% 30% 45% 36% 49% 56% 30% 471
 

75 29 132 163 	 41 74 75 251 55 34 140 190
Agree somewhat 	 353 54 92 69 138 108 

23% 17% 24% 28% 24% 21% 30% 28% 22% 22% 19% 32% 22% 25% 21% 18% 26% 21%
 

90
Disagree somewhat 209 31 53 35 90 64 40 21 79 118 21 33 31 110 19 .17 105 

9% 20% 10%
14% 10% 14% 14% 16% 12% 16% 21% 13% 16% 12% 14% 9% 17% 7% 


44 76 217 31 	 23 121 147
Disagree completely 	 277 38 64 33 142 120 44 17 88 112 45 


18% 12% 17% 13% 25% 23% 18% 17% 15% 15% 20% 19% 22t 21% 12% 12% 23% 17%
 

0 0 7 7 	 1 3 1 2 6 3 1 5
Don't care 	 12 6 3 0 3 1 

0% 1% 1% 0% 	1% 0% 0% 2% 2% 0% 1%
It 2% 1% 0% 	1% 0% 0% 


Don't know/refused 	 54 26 11 6 11 7 2 2 38 34 9 7 4 16 20 5 8 36
 

41 8% 3% 2% 2t 1% 1% 2% 6% 5% 4% 3% 1% 2% 8% 3% 1% 4%
 



-----------

-------------------- ----- ---------------------- ---------------- ---------------

-PRIVATILATION POLL - ROMANIA - AUGUST 1994 - KRC 7413 

926F. Because private workers are paid more, prices oill increase as
 
privatization continues.
 

.°......... 	 ....................................----------------------------------------------------------------------------------


See info on Area Privatization Prefer
Income 

Which
Privatization 


Structure
 

----- ....-----------------------.-----------------------.-----------------
...... .
 

Rare/ Rural Small Small Large Fay Neutr Unfav Indiv Colle
Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ 

0 80 2500 Week week 6os Never Town City City idual ctive 

- -- -.... - - - 

732 220 229 339 1017 259 185 534 889
Banner Totals 1520 315 381 250 574 515 251 102 595 


100% 100% loot 100% loot 1oot 100% 100% 100;
100% 100l l00t 100% 100% 100% 100% 100% 100% 


45 16 122 153 37 36 69 169 67 56 71 209

Agree completely 295 74 88 50 83 	 104 


13% 241
19% 23t 23% 20% 14% 20% 18% 16% 21% 21% 11% 16% 20% 17% 26% 30% 


38 33 163
Agree somewhat 253 45 58 42 108 	 84 53 16 88 114 51 50 179 33 79 


15% 17% 19% 16% 21% 16% 15% 16% 17% 	 22% 15% 18% 131 18% 151 18%
111 14% 


39 41 65 218 44 23 116 157
289 41 68 57 123 105 56 23 99 	 144 

20% 18% 18% 191 21% 171% 12% 22% 18%


Disagree somewhat 

19% 13% 18% 23% 21% 20% 22% 23% 17% 


35 135 162 86 78 133 362 48 39 222 211

Disagree completely 	 459 64 107 72 216 198 81 

30% 20% 28% 291 38% 38% 321 34% 23% 22% 39% 34% 39% 36% 19% 211 42% 241 

6 3 7 4 14
1 4 4 1 2 0 13 11 2 5 2
Don't care 20 11 

21 It 0% 1% 0% 2% 21 1% 2% 	 1% 1% 1% 4% 1% 23
1% 3% 01 


204 80 59 25 40 23 14 12 138 148 18 18 20 83 64 21 42 129

Don't know/refused 


6% 8% 25% 15% 	 8% 15%
13% 25t 15% lot 7% 4% 6% 12% 23% 	 20% 8% 8% 




-----------------------------------------------------------------------------------------------------------

------------------- ----------------------- ----------------------- ----------------- -----------

------- - ----- ----- -------------------- ----- ----- ----- ----- ------------------------------------

PRIVAIILATION POLL - ROMANIA - AUGUST 1994 - XRC - 7413
 

G26G. Iwould rather go back to the certainties of the old
 
system than continue with change.
 

Income See Info on Area Privatization Prefer
 

Privatization 
 Which
 
Structure
 

Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Heutr Unfav Indiv Colle
 
0 80 2500 Week Week 6mos Never Town City City idual ctive
 

251 102 	 595 733 219 229 338 1017 259 184 533 889
ainner Totals 1519 315 381 249 574 514 

100% 100% 100%
100% loot loot loot 100 100% 100% 100 100 100% 1001 100% 100% 100% 100% 


Agree completely 	 257 83 14 38 62 71 34 13 131 155 24 28 50 101 16 64 28 212 

171 26% 19% 151 11% 14% 14 13% 22% 21% 11% 12% 15% 11% 29% 35% 5% 24% 

Agree somewhat 119 37 63 26 53 37 48 9 78 99 22 35 	 23 96 42 29 43 12
 
7% 9% 16% 16% 8% 141
12% 12% 	 171 10% 9% 71% 19% 9% 13% 14% 10% 15% 


58 123
Disagree somewhat 	 204 41 50 28 19 62 31 15 83 111 24 36 33 136 35 22 


13% 151 13% 11% 14% 121 12% 15% 14% 15% 11% 16% 10% 13% 14% 121 11% 14%
 

182 141 	 361 335 132 63 259 328 138 122 221 656 84 62 391 389
Disagree completely 	 815 125 

54% 40% 48% 59% 63% 65% 531 621 44% 45% 63% 53% 61% 65% 32% 34% 73% 44%
 

3 2 	 2 5 4 1 5 4
Don't care 	 10 4 1 2 3 3 0 0 1 3 

1% 1% 0% 1% 1% 1% 0% 0% 1% 0% 1% 1% 1% 0% 2% 1% 1% 0% 

8 6 	 3 17 18 6 8 39
Don't know/refused 	 54 19 11 8 16 6 6 2 37 31 


4% 6% 	3% 3% 3% 1% 2 2% 6% 5% 4% 3% 1% 2% 71% 3% 2% 4% 

,1(1
 



- -

-------------------------------------------------------------------------------------------------------

------------------- ----------------------- ----------------------- ----------------- -----------

- ---------- ------ ------------------

PRIVATIIATIUN POLL - ROMANIA - AUGUST 1994 ARC 7473
 

926H. Economic change and privatization are inevitable, they nave to happen.
 

income See Info on Area Privatization Prefer
 
whicn
Privatization 


Structure
 

Neutr Unfav Inaiv 'l1le
Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav 


0 80 2500 Week Week 6mos Never Town City City idual ctive
 

---- ------------.--.--..---.----------------------------------------


575 516 250 102 593 731 220 229 338 1017 258 185 534 2a7

Banner Totals 1518 313 381 249 


100% loot 100% 100% 	 100% 100% 100% 100% 100% 100% 100% 1001 c01
100% 100% 100% 100% 	 loot 


48 269 357 151 110 254 694 98 6 371 460

Agree completely 	 872 156 188 159 369 383 155 


57% 50% 49% 64% 64% 74% 62% 47% 45% 49% 69% 48% 75% 68% 38% 36% 71% 52%
 

Agree somewhat 	 326 62 92 51 121 86 51 32 139 175 42 59 50 216 66 !1 107 137 

23% 24% 19% 26% 	 15% 21% 26% 20% 20% 221
21% 20% 24% 20% 	 21 17% 20% 31% 


11 41 48 11 	 26 10 43 25 24 16 11

Disagree somewhat 	 95 19 26 15 35 20 17 


6% 6% 7% 6% 6% 4% 7% 11% 7% 7% 5% 11% 3% 4% 10% 13% 3% 8%
 

2 24 16 28 21 33 19 61

Disagree completely 	 83 19 29 9 26 11 14 5 44 41 


6% 1% 10% 5% 	3% 8% 18% 4% 71%
5% 6% 8% 4% 	5% 3% 6% 5% I% 


1 1 2 1 11 4 4 16
6 2 	 17
Don't care 	 24 15 1 0 2 0 20 

0% 0% 1% 0% 	4% 2% 1% 2%
2% 0% 2% 0% 	0% 0% 1% 0% 3% 3% 


35 37 20 11 82
Don't know/refused 118 42 40 14 22 10 11 6 83 90 13 9 6 


8% 13% 10% 6t 4% 2% 4% 6% 14% 12% 6% 4% 2% 3% 14% 11% 2% 9%
 



------------------ ----------------------- ----------------------- ----------------- -----------

----- -------------

PRIVAIIIATON POLL - ROMAHIA - AUGUST 1994 - KRC - 7413
 

9261. Only corrupt people are able to bentit from the growth of
 
private business.
 

-................................................---------------------------------------------------------------------------------

See info on Area Privatization Prefer
Income 


which
Privatization 

Structure
 

Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Neutr Unfav Injiv coile
 

0 80 2500 Week Week 6mos Never Town City City idual ctive
 

-............................-----.--------------------------------------------------

595 732 219 229 336 1015 258 184 533 886


Banner Totals 1516 315 379 249 513 512 250 102 

100% 100% 100% 100% 	 100% 100% 100% 100% 100% 100% 100%
100% 100 100% 100% 	 100% 100% 1001 


Agree completely 	 326 88 96 46 96 122 50 19 125 157 45 34 90 186 bl 60 68 238
 

24% 20% 19% 21% 	 21% 21% 15% 271% 18% 26% 33% 131 A'1
22% 28% 25t 18% 	 17% 


57 37 90 175
79 $6 96 88 51 24 112 147 34 53 53 182Agree somewhat 	 287 56 

18% 22% 20% 17% 	 201
191 18t 21% 221 	 17% 171% 20% 24% 19% 20% 16% 23% 16% 


Disagree somewhat 371 71 94 70 136 113 72 32 139 184 53 64 70 261 57 40 153 176
 

24% 28% 21% 26% 22% 22% 29% 22%
24% 23% 25% 28% 	 24% 22% 29% 31t 23% 25% 


350 	 19822 139 166 75 	 68 115 37 33 208

Disagree completely 	 424 57 81 69 217 183 71 

281 181 21% 28% 38% 36% 28% 22% 23% 23% 34% 30% 34% 34% 14% 18% 39% 22% 

6 4 4 2 13
1 7 2 2 0 9 12 1 3 0Don't care 16 6 2 

0% 1% 2% 2% 	 0% 1%1% 2% 1% 0% 	 1% 0% It 0% 21 2% 0% 1% 

37 27 7 21 4 4 5 71 66 11 1 8 24 36 10 12 66 
Don't know/refused 92 


5% 3% 21 2% 14% 5% 2% 71%6% 121 71% 3% 	 4% 1% 21 5% 12% 9% 



----------------------- -----------

---- ----- --------------

PRIVATIZATION POLL -ROMANIA - AUGUST 1994 - KRC - 1473
 

g26J. Privatization means that industries will become more efficient,
 

. . . . .	 . . . . . . . . . ..-- ----.
- - - - - - - - - - - - - - - - -. . .- -.- - - - - - - - - -. . - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -.-- .-- . . . . .. . . . . . . . . . . . .


See info on Area Privatization Prefer
 

Privatization 

Income 


which
 
Structure
 

------- .....----------------------- -----------------


1-2/ Rare/ Rural Small Small Large Fav Neutr Unfav Indiv Colle
Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 

0 80 2500 Week Week 6mos Never Town City City idual clive
 

-------------------- ---- .....--------------------------------------------------

Banner Totals 1520 315 381 250 574 515 251 102 595 733 220 229 33d 1017 259 185 533 890 

loot lo1 loot 100% 100% loot 100% loot loot 100% loot loot 100% 100% 100% 100% 100% 100% 

140
Agree completely 	 664 119 138 116 291 311 118 39 181 273 123 19 189 556 63 40 296 


44% 38% 36% 46% 51% 60% 471% 38% 31% 3 1 56% 34 56t 55% 24t 22% 56% !8%
 

219 44 83 18 	 306 57 46 159 2!9

Agree somewhat 421 62 121 18 160 124 74 34 166 


30% 20% 35% 23 30% 22% 25% 30% 27%
28% 20t 32t 31% 28% 24% 29% 33% 28% 


59 31 32 23 94
Disagree somewhat 124 24 29 21 50 36 21 10 47 52 20 26 26 


11% 10% 8% 7% 9% 11% 8% 6% 12% .171% 4% 11%
8% 8% 8% 8% 9% 1% 


7 42 33 11 21 21 29 21 32 11 61
Disagree completely 86 18 25 13 30 21 13 

4% 5% 	It 7% 5% 5% 9% 6% 3% 8% 11% 3% 8%
6% 6% 7% 5% 5% 


3 2 0 9 10 2 2 
 2 2 	 1 5 4 12Don't care 16 1 4 1 4 

1% 1% 	0% % 3% 1% 1%
1% 2% 	1% 0% 1% 1% 1% 0% 2% 1% 1% 


64 21 39 20 11 12 144 146 20 21 22 65 80 30 34 138
Don't know/refused 209 85 

6% 31% 16% 6% 16%
14% 27% 	 17% 8% 7% 4% 71 12% 24% 20% 9% 9% 7% 




----------------------------------------------------------------------------------------------------------

--- --------------- ----------------------- ----------------------- ----------------- -----------

---------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
----- ----- -----

7473
PRIVATILATION POLL -ROfMANIA - AUGUST 1994 - RC 

0261. 1don't know how to make money and no matter how willing I am to work,
 

no one isgiving me the information I need to learn
 

Area Privatization Prefer
Income See Into on 

Which
Privatization 


Structure
 

Total 5-18 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Neutr Unfav Indiv Colile
 

City City 	 idual ctive

0 80 2500 Week Week 6mos Never Town 


732 220 229 339 1018 259 184 535 588
 
Banner Totals 1520 Si5 380 250 575 516 251 101 595 


100% 100% 100% 100% 100% 100%
100% 100% 100% 100% 1004 100% 100% 100% 100% 100% 100% 100% 


358
 
Agree completely 545 124 155 95 171 190 18 37 220 296 92 47 110 348 105 19 161 


31% 37% 37% 40% 42% 21% 32% 34% 41% 43% 30% 40%
 
36% 39% 41% 38% 30% 37% 


254 58 40 131 203
139 109 67 34 131 170 	 44 70 11
Agree somewhat 361 60 	 95 67 


31% 23% 25% 22% 22% 241 24%

27% 24% 21% 27% 34% 23% 23% 20%
24% 19% 25% 

15 26 49 50 162 20 16 38 87 
Disagree somewhat 200 29 	 33 33 105 83 43 10 61 

9% 13% 18% 16% 17% 10% 10% 10% 12% 21% 15% 16% 8% 9% 18% 10% 
13% 9% 

81 92 43 46 69 174 38 30 109 130 
250 46 52 32 120 104 	 42 13Disagree completely 


13% 15% 13% 20% 20% 20% 11% 15% 16% 20% 151
16% 15% 14% 13% 21% 20% 17% 

13 24 21 6 15 357 13 9 2 26 31 4 6
Don't care 54 17 	 18 12 

3% 4% 2% 8% 3% 3% 4%
1% 3% 4% 2% 4% 4% 2%
4% 5% 5% 5% 

11 11 20 56 11 13 21 59 
Don't know/refused 110 39 	 27 11 33 17 12 5 64 68 

8%9% 5% 5% 6% 6% 7% 71% 4%5% 11%7% 12% 7% 4% 6% 3% 5% 



----------------------------------------------------------------------------------------------------------

----------------------

----- ----- ---------------------------- -----------------------------

PRIVAIIZATION POLL - ROMANIA - AUGUST 1994 - KRC - 1413
 

926L. Private business has ueant that Gypsies, Turks and Arabs
 

are able to prosper while Romanians are suffering.
 

Area Privatization Prefer
Income See Info on 

Which
Privatization 


Structure
 

..............................-----------------------.-----------------------


Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Neutr Unfav 1ldiv Colle
 

City idual ctive
0 80 2500 Week Week 6mos Never Town City 

-----------.-----


733 220 229 341 1020 259 185 5.1 890
 
------.............. 


Banner Totals 1523 315 381 251 576 518 251 102 595 

100% 100% 100% 100% 100% 100% 100% 100% 100% 1001


100% 100% 100% 100% 100% 100% 100% 100% 


418
 
Agree completely 625 156 172 112 185 197 103 41 263 314 91 68 152 361 139 101 165 


1 % 47%

41% 50% 45% 45% 32% 38% 41% 40% 44% 43% 41% 30% 45% 35% 54% 55% 

47 31 34 17693 50 20 113 141 33 56 57 194

Agree somewhat 287 55 14 51 107 


20% 19% 171%19% 181 17% 18% '0%

19% 17% 19% 20% 19% 18% 20% 19% 15% 24% 


52 190 25 19 116 105
41 115 84 34 26 88 109 24 54
Disagree somewhat 239 31 52 

15% 19% 10% 10% 22% 12%


16% 10% 14% 16% 20% 16% 14% 25% 15% 15% 11% 24% 


150 148
 
312 48 68 39 157 139 61 12 86 131 63 43 75 252 29 25 


Disagree completely 

20% 15% 18% 16% 271% 271% 24% 12% 14% 18% 29% 19% 22% 25% 11% 14% 28% 17%
 

7 2 2 4 8
 
Don't care 12 4 2 1 5 2 3 1 5 8 1 2 1 


0% 1% 1% 1% 1% 1%
0% 1% 0% 1% 1% 1% 1% 0% 1%
1% 1% 1% 


30 8 6 4 16 17 7 1 35
 
Don't know/refused 48 21 13 7 1 3 0 2 40 


4% 4% 3% 1% 2% 7% 4% 1% 4%

3% 7% 3% 3% 1% 1% 0% 2% 7% 




-------------- ----------------------- ----------------------- ----------------- ---------

----- ----- ------------------------------- ---------- ------ --------------

- ARC - 7473
 

926M. Isee opportunities growing for me inthis new economy-

privatization should be dons faster to create even
 

more opportunities for people like me.
 

.---............................................---------------------------------------------------------------------------


PRIVAIIIATION POLL - ROMANIA - AUGUST 1994 


See info on Area Privatization Prefer
Income 

Which
Privatization 


Structure
 
-


Rare/ Rural Small Small Large Fay Heutr Unfav Indiv Colle
Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ 


0 80 2500 Week aeek6mos Never Town City City idual ctive
 
-
---- - - -----------

Banner Totals 1522 315 379 252 576 518 251 101 595 731 220 229 342 1021 257 185 536 290 

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100 100% 

Agree completely 	 618 93 128 122 275 308 110 29 162 242 112 71 193 513 60 31 268 324
 
50% L61
41% 30% 34% 48t 	 48% 59% 44% 29% 27% 33% 51% 31% 56% 50% 23% 20% 


154 111 80 41 164 200 53 76 81 312 51 40 160 231

Agree somewhat 410 12 113 71 


28% 27% 24% 33% 24% 31% 20% 22% 30% 26%
27% 23% 30% 28% 	 27% 21% 32% 41t 


Disagree somewhat 147 28 44 23 62 42 26 16 55 68 20 31 22 	 81 33 30 49 96
 

8% 13% 16% 9% 11%
10% 9% 9% 9% 11% 8% 10% 16% 9% 9% 9% 16% 6% 


10 82 81 11 30 31 50 40 58 35 106

Disagree cempletely 	 153 37 50 20 46 42 18 


5% 13% 9% 5% 	16% 31% 71% 12%
10% 12% 13% 8% 8% 8% 7% 10% 14% 11% 


6 5 6 2 36 40 5 6 1 17 18 9 9 35
Don't care 	 52 25 13 8 


3% 8% 3% 
3% 1% 1% 2% 2% 6% 5% 2% 3% 0% 2% 7% 5% 2% 4% 

60 41 8 33 10 11 3 96 100 19 9 14 48 55 11 15 98Don't know/refused 142 

3% 16% 14t 9% 4% 4% 5% 21% 6% 3% 11%
9% 19% 11% 3% 	6% 2% 4% 




PRIVATI1ALION POLL - ROMANIA - AUGUST 1994 - KRC - 7413
 

G26N. No real economic change can take place unless the government changes.
 

°°.....................................................---------------------------------------------------------------------------


Income See Info on Area Privatization Prefer
 

Privatization 
 Which
 
Structure
 

-----------------------..-----------------------.--------------------------------------------------


Total 5-78 79-13 131-i i8- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fay Heutr Unfav Indiv Coile
 

0 80 2500 Week Week 6mos Never town City City idual ctive
 
-..... - -----.----------------------- - .----------- ----- ------- ---------- -------------------

Banner Totals 1520 315 380 250 575 518 250 102 593 731 219 229 341 1018 259 185 534 830 

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100 100% 100% 100% 100% 100% 100% 100% 

80 29 194 232 	 69 61 121 333 74 62 i98 256Agree completely 	 483 91 118 84 190 171 

321 29% 311 34% 33% 33% 32t 28% 331 32% 321 27% 35% 33% 291 34% 37% 29%
 

35 64 58 204 	 36 27 1iO i47
Agree somewhat 270 43 56 49 122 95 60 23 81 113 

15% 15% 16% 28% 17% 20% 14% 15% 21% 171
18% 14% 15% 20% 	 21% 18% 24% 23% 


Disagree somewhat 241 40 61 37 103 95 42 21 70 116 38 38 49 179 37 20 95 131
 
18% 15%
16% 13% 16% 15% 	 18% 18% 171 26% 12% 16% 17% 17% 14% 18% 14% 11% 


53 46 83 225 	 54 53 104 228
Disagree completely 	 343 79 93 54 111 135 51 16 127 161 


23% 25% 24% 22% 20% 26% 20t 16% 21% 22% 24% 20% 24% 22% 21% 29% 19% 26%
 

13 6 3 10 4 3 0 21 16 2 6 8 10 12 8 3 20
Don't care 32 

2% 1% 5% 4% 	1% 2%
2% 4% 2% 1% 	2% 1% 1% 0% 4% 21 1% 3% 


33 18 14 7 	 94 93 22 14 22 67 46 15 24 102
Don't know/refused 151 49 46 23 

13% 10% 6% 6% 7% 18% 8% 4% 111
10% 16% 12t 9% 6% 3% 6% 71% 16% 


,,'
 



------------------- ----------------------- ----------------------- ----------------- -----------

PRIVATIZATION POLL - ROMANIA - AUGUST 1994 - KRC - 1473 

9260, 1believe that the next generation will be the first to enjoy the
 

fruits of the free market economy inRomania.
 

...------------------------------------------------------------------------.....
 
. .-----------.................................. 


Area Privatization Prefer
Income See Info on 

Which
Privatization 


Structure
 

Fay Neutr Unfav mndiv Colle

Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large 

City City 	 idual ctive

0 80 2500 Week Week 6os Never Town 


----------------------.-----.----
 ..-.------------------------------------------------------------------

576 519 251 102 595 733 220 229 342 1021 259 185 536 891
 
Banner Totals 1524 315 381 252 


1001%

lOOt lOOt 1OO%loot 1OOt 100% lOOt Ot 100% 100% lOOt 1 % OOt lOOt 100 100 %i0 0 

56 211 31116 160 106 237 263 97 35 208 274 114 61 170 454 95

Agree completely 	 619 


51% 39% 34% 35% 	 37% 52% 27% 50% 44% 371%30% 39% 43%

41% 371% 42% 42% 41% 


212 47 82 85 299 71 46 119 225

426 65 110 76 	 175 132 84 38 155Agree somewhat 


25% 29% 271% 25% 	 33% 25%
30% 30% 25% 33% 371% 26% 29% 21% 36%
28% 21% 29% 


44 37 119 23 24 66 97
 
Disagree somewhat 	 168 30 33 35 10 58 33 12 64 68 19 


19% 11% 12% 9% *13% 12% 11%

11% 10% 9% 14% 12% 11% 13% 12% 11% 9% 9% 


24 45 76
10 52 51 11 	 22 35 79 17 

Disagree completely 	 125 30 29 14 52 43 18 


8% 9%9% 71% 8% 10% 10% 8% ?% 13%8% 10% 8% 6% 9% 8% 7% 10% 

5 4 4 1 114 1 1 0 13 13 2 4 0
Don't care 19 9 4 2 


2% 2% 1% 2% 	 0% 0% 2% 2% 0% 1
1% 3% 1% 1%It 0% 0% 0% 

65 49 31 34 10138 22 18 1 103 115 21 16 15
Don't know/refused 	 167 65 45 19 

11% 21% 12% 8% 71 4% 71% 71% 171% 16% 10% 71% 4% 6% 19% 11% 6% 11% 



--------------- 

-------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

PRIVATILATION POLL - ROMANIA - AUGUST 1994 - KRC - 7473
 

926P. Romanians should emphasise their culture and traditions to
 

help the country get through the current transition.
 

. . . .. . . . .--.--.--.-.------------------- - - - --- - - - - -- - --- -- - - -- --- - . . . . . . . .- .- --. -. . - .- .--.-. . --- -. .- .- . . -- .- .- -.-. . -- . -. -..------


See Info on Area Privatization Prefer
Income 

Which
Privatization 

Structure 
------ ....... . .-------------------------- - --------------------------

Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fay Neutr unfav Indiv Colle 

0 80 2500 Week Week 6mos Never Town City City idual ctive 

220 229 341 1020 259 185 535 891
Banner Totals 1522 315 380 252 515 518 251 102 594 732 
100% 100% 100% 100% 100% 100 100%loot loot loot loot loot 100% 100% 1 100%loo t loot 


Agree completely 902 179 233 170 320 362 121 55 338 408 161 102 231 626 148 109 308 550
 

701 48% 54% 57 56% 73% 45% 68% 61% 57% 59% 58% 62%
591 57% 61% 671 56% 


50 137 100 84 30 109 170 45 69 61 238 55 34 127 191
Agree somewhat 335 65 83 

18% 24% 21%
22% 21% 22% 20% 24% 19% 33% 29% 18% 23% 16% 30% 18% 23% 21% 

Disagree somewhat 81 12 11 11 47 26 21 5 26 28 1 24 22 62 9 9 43 34 

5% 4% 3 4% 8% 5% 8% 5% 4% 4% 3% 10% 6% 6% 3% 5% 8% 4% 

5 21 10 42 3 3 30 19Disagree completely 	 51 2 10 9 30 17 12 7 15 15 

3% 1% 3% 4A 5% 3% 5% 7% 3% 2% 2% 9% 3% 4% 1% 2% 6% 2% 

0 21 21 1 4 1 9 6 10 8 13*Don't care 	 27 12 9 2 4 1 2 
2% 4% 2% 1% 1% 0% 1% 0% 4% 3% 0% 2% 0% 1% 2% 5% 1% 11 

43 38 20 19 84Don't know/refused 126 45 34 10 37 12 11 5 85 90 11 9 16 

8% 14% 9% 4% 6% 2% 4% 5% 14% 12% 5% 4% 5% 4% 15% 11% 4% 9% 



--------------------------------

------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

PRIVATIIATION POLL - ROMANIA - AUGUST 1994 - RC - 7473 

g269. I find itJifficult to accept the great differences between
 

the rich and the poor that I see infree market economies.
 

I---...-.... .-.................................---------------------------------------------------


See Info on Area Privatization Prefer
Income 

Which
 

Structure
 
Privatization 


----- --------------------.-------------------------------------------------------------------------


Total 5-18 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Neutr Unfav lndiv Colle
 

0 80 2500 Week Week 6mos Never Town City City idual ctive
 

Banner Totals 1521 314 381 252 574 517 250 102 595 731 220 229 341 1019 259 184 534 890 

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 

Agree completely 693 
46% 

165 
53% 

208 
55% 

121 
48% 

199 
35% 

232 
45% 

98 
39% 

40 
39% 

299 
50% 

351 
48% 

118 
54% 

14 
32% 

150 
44% 

410 
40% 

147 
571% 

114 
6t4 

161 
30% 

495 
6% 

13 61 230 53 29 127 181

Agree somewhat 323 66 59 60 138 116 78 18 96 144 39 


18% 16% 20% 18% 32t 20% 23% 20% 16% 24% 20%
21% 21% 	 15% 24% 24% 22% 31% 


39 55 	 195 18 20 130 94

Disagree somewhat 237 28 67 35 107 77 39 24 89 117 26 


15% 16% 12% 171%16% 19% 1% 11% 24% 11%
16% 9% 	18% 14% 19% 15% 16% 24% 


34 61 	 145 13 11 97 66

Disagree completely 172 16 26 25 105 85 27 13 42 54 23 


6% 18% 	 7%
11% 5% 1% 10% 18% 16% 11% 13% %71% 10% 15% 18% 14% 5% 

20 9 4 7 16
1 24 19 8 5 2
Don't care 	 34 10 8 8 8 4 5 

A% 3% 2% 3% 1% 1% 2% 1% 4% 3% 4% 2% 1% 2% 3% 2% 1% 3% 

3 6 	 45 46 6 4 6 19 19 6 12
Don't know/refused 	 62 29 13 3 17 3 38
 

3% 2% 	2% 2% 71% 3% 2% 4%4% 9% 	3% 1% 3% 1% 1% 6% 8% 6% 




----- ------------------------------------------------------------------- -----------

PRIVATIHATION POLL - ROMANIA - AUGUST 1994 - KRC - 1413 

g29I. Political and economic freedom will lead to the decline of traditional
 
Romanian values.
 

.--.-. --. . -- -- -- ------ . . -- --. . --. -- ----. .-..---- -----....
 . - - . . . -- --. . -- --. -- .--. . - .-.- . . .- -- -- -.- . --. . -- --- - - -. . -..-.-- ----


See Info on Area Privatization Prefer
Income 

Which
Privatization 


Structure
 

rotal 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Neutr Unfav mndiv Colle
 

0 80 2500 Week Week 6mos Never Town City City idual ctive
 
-
- - -----.. - - ----...-----.. ---------- ----- --------------------
- ---- - -- . .- . ..------------ - - ------


594 732 220 229 340 1019 258 185 534 890
Banner Totals 	 1521 315 380 251 575 517 251 102 


100% 100% 100% 100% loot 100% 100% 100% 100% 
 100% 100% 	 100% 100% loot 100% 100% 100% 100%
 

Agree completely 318 78 90 55 95 120 34 17 138 	 145 53 36 84 202 56 55 73 210
 

20% 20% 14% Z6%
21% 25% 24% 22% 17% 23t 14% 17% 23% 24% 16% 25; 22% 30% 


41 39 	 70 186Agree somewhat 	 269 46 68 56 99 87 61 22 87 118 34 64 53 183 


18% 15% 18% 22% 17% 17% 27% 221 15% 16% 15% 28% 16% 18% 16% 21% 11% 21I
 

Disagree somewhat 255 45 67 37 106 83 53 21 92 140 28 39 48 198 36 16 120 120
 

13% 17% 14% 19% 14% 9% 22% 13%
17% 14% 	 18% 15% 18% 16t 21t 21% 15% 19% 


139 176 81 77 	 126 357 57 34 223 211
Disagree completely 	 460 68 90 76 226 200 79 31 


30% 22% 24% 30% 39% 39% 31% 30% 23% 24% 37% 34% 37% 35% 22% 18% 42% 24%
 

4 3 	 1 1 14 13 1 2 3 9 5 4 9 9
Don't care 19 9 5 1 


1% 	 2%
It 3% 	 1% 0% 1% 1% 0% 1% 2% 2% 0% 1% 1% 2% 2% 1%
 

69 60 	 26 45 24 17 10 124 140 23 11 26 70 63 31 39 134Don't know/refused 	 200 

13% 22% 16% 10% 8t 5% 7% 10% 21% 19% 10% 5% 84 7% 24% 20% 7% 15%
 



-----------------------------------------------------------------------------------------------------------

------------------- ----------------------- ----------------------- ----------------- -----------

1413
PRIVATILATION POLL • ROMANIA - AUGUST 1994 - KRC 

9265. Romania needs the return of the monarchy to give ita
 

sense of national purpose.
 

See Info on Area Privatization Prefer
Income 

which
Privatization 


Structure
 

Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Neutr Unfav Indiv Colle
 

0 80 2500 Week Neek 6mos Never Town City City idual ctive
 
----- ------- -----.------------------------------------------- -----.----------. ----- ----- ----- ----- -----


733 220 229 341 1021 259 184 536 890

Banner Totals 	 1523 315 381 252 575 519 251 102 594 


loot loot 100% loot loot 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
 

64 41 12 59 78 27 21 53 123 217 	19 83 11
Agree completely 179 32 44 34 69 

11% 	 12% 15% 91
12% 10% 12% 13% 12% 12% 16% 12% 10% 12% 9% 16% 10% 10% 


19 22 61 44 26 13 42 56 15 29 29 92 18 16 53 66

Agree somewhat 129 27 


8% 9% 5% 9% 11% 8% 10% 13% 71% 8% 71% 13% 9% 9% 7% 9% 10% 71%
 

38 32 131 22 11 71 88
 
Disagree somewhat 173 33 34 32 74 58 48 15 47 76 27 


17% 9% 13% 9% 14%
8% 10%

111 10% 91 13% 13t 11% 191 15% 8% 10% 	 12% 


127 121 210 610 164 113 285 587

Disagree completely 916 182 252 146 336 333 	 124 55 372 452 


58% 55% 62% 60% 63% 61% 53% 66%
60% 58% 66% 8 58% 64% 49% 54% 63% 62% 


9 17
7 2 0 20 	 15 7 5 5 15 9 6

*Don't care 32 12 7 3 10 


1% 1% 0% 3% 2% 3% 2% 1% 1% 3% 	3% 2% 2%
2% 4% 2% 1% 2% 


50 19 13 29 55

Don't know/refused 94 29 25 15 25 13 	 10 7 54 56 11 9 12 


4% 4% 5% 7% 7% 5% 6%
6% 9% 71% 6% 4% 3% 4% 71% 9% 8% 	8% 


1/ 



-------------------------------------------------------------------------------------------------

---------------------

----- ----- ----- ----- ----- ----

-
PRIVATILATIOM POLL - ROMANIA - AUGUST 1994 - KRC 7473
 

g261. I feel very insecure and alone inthis new economic system.
 

Area Privatization Prefer
Income See Info on 

which
Privatization 


Structure 

------ ................ . -------------------------..-----------------------

Fav Neutr Unfav Indiv Colle
lotal 5-78 19-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large 


idual ctive
0 80 2500 week Week 61os Never Town City City 


.. -......... ...
....-------.----- -----. ....-----..-----.-----.------


575 516 251 102 593 731 220 229 339 1Q19 257 184 5!5 887
 
Banner totals 1519 315 379 250 


100% 100 100% 100%
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 


87 120 !55
74 25 238 260 84 62 103 301 98

Agree completely 509 140 135 87 141 153 


341 44% 36% 35% 26% 30% 29% 25% 40% 36% V8% 271% 0% 	30% 38% 47% 22% 40%
 

266 69 44 145 :23
71 144 111 71 40 142 207 36 79 66

Agree somewhat 388 60 113 


26% 271 241 27% 2,%

26% 19% 30% 28% 251 22% 31% 39% 24% 28% 16% 34% 19% 


47 12 71 99 42 37 52 119 30 18 102 118

230 42 40 42 106 93
Disagree somewhat 


12% 14% 19% 16% 15% 18% 12% 10% 19% 13%

15% 13% 11% 171% 18% 18% 19% 12% 

14 72 84 43 49 108 232 25 20 141 121 
Disagree completely 284 34 54 42 154 148 47 


12% 11% 20% 21% 32% 23% 10% 11% 26% 14%
 
19% 11% 14% 171% 271% 29% 19% 14% 


Don't care 14 6 4 0 4 3 1 0 9 9 4 0 1 9 3 2 4 10
 

2% 0% 0% 1% 1% 1% 1% 1%

1% 2% 1% 0% 1% 1% 0% 0% 2% 1% 


Don't know/refused 94 33 33 8 20 8 5 11 61 12 II 2 9 32 32 13 23 54
 
71% 4% 6%10% 10% 5% 1% 3% 3 12%
6% 10% 9% 3% 3% 2% 2% 11% 


N 



--- ----------------- -----

------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
-----

PRIVATILATION POLL - ROMANIA - AUGUST 1994 - KRC - 7473
 

027. Do you think that on balance the current government isencouraging or
 

discouraging the development of the private sector?
 

....-- ...-.....................................-----------------------------------------------------------------------------------

Area Privatization Prefer
Income See Info on 


Which
Privatization 

Structure
 

. .-. -----------------------..-----------------------


Fay Neutr Unfav Indiv CilE
 
----- ................. 


Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large 


0 80 2500 Week Week 6mos Never Town City City idual crive
 

251 102 	 595 733 220 229 342 1021 259 185 536 891
 
Banner Totals 1524 315 381 252 576 519 

100% 100% 100% 100% 100% 100% 100% 100% 10C%100% 100% 100% 100% 100% 100% 100% 100% 100% 


208 316 74 94 131 428 97 81 198 403

615 111 	 165 111 222 229 110 50
Encouraging 


41% 38% 	 421 37% 44% 37% 45%
44% 39% 44% 44% 49% 35% 43% 34%
40% 37% 43% 


213 85 83 143 380 72 63 225 274
121 82 	 223 207 86 30 186
Discouraging 524 98 

29% 39% 	 36% 42% 3% 28% 34% 42% j1%


34% 31% 32% 33% 39% 40% 34% 29% 31% 


46 21 95 109
37 13 	 99 109 40 31 47 151

Neither 227 48 51 34 94 71 


14% 15% 	 18% 11% 18% 121

15% 15% 13% 13% 16% 14% 15% 13% 17% 15% 18% 14% 


95 21 21 21 62 44 20 18 105
52 44 	 25 37 12 18 9 102
Don't know 158 

3 12%
13% 10% 9% 6% 6% 17% 11%10% 17% 	 12% 10% 6% 2% 7% 9% 17% 




-----------------------------------------------------------------------------------------------------------

------------------- ----------------------- ----------------------- ----------------- -----------

-- ----- ----- ----- ----- ----- ----- ----- ----- ----- ------------------------ ----- -----------------

PRIVArILATION POLL - ROMANIA - AUGUST 1994 - ARC - 7473
 

g28. 1 am going to read you two ststements and Iwant you to tell me which
 

more closely represents your opinion...
 

1-Iprefer a society where the individual isencouraged.
 
to look after himself.
 

2-1 prefer a society which emphasises the collective welfare.
 

Privatization Prefer
Income See Info on Area 

Which
Privatization 


Structure
 

Neutr Unfav 	Indiv Colle
Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav 


0 80 2500 Week Week 6mos Never Town City City idual ctive
 

314 380 	 252 576 519 251 102 593 731 220 229 342 1020 258 185 546 891

Banner Totals 	 1522 


100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100
 

82 112 	 94 248 206 110 41 170 216 86 106 128 446 46 38 536 0

First 	 536 


37% 43% 	 40% 44% 40% 29% 30% 39% 46% 37% 44% 18% 21% 1001 01
35% 26% 29% 


109 201 521 191 137 0 891
206 239 	 146 300 300 131 60 361 456 125
Second 	 891 

58% 52% 	 59% 61% 62% 57% 48% 59% 52% 74% 74% 0% 100%
59% 66% 63% 58% 52% 


11 11 6 16 8 10 1 22 23 5 8 8 21 10 3 0 0

Meither 44 


3% 2% 4% 1% 4% 3% 2% 3% 2% 3% 4% 2% 0% 0%
3% 4% 3% 2% 


4 6 5 20 11 7 0 0
51 15 	 18 ' 12 5 0 0 40 36Refused 

0% 	 2% 2% 4% 4% 0% 0%
3% 5% 5% 2% 2% 1% 0% 7% 5% 3% 1% 




--------------------------------------------------------------------------------------------------------

--------------------------------------- ----------------------- ----------------- -----------

-KRC - 1413PRIVATIZATION POLL -ROMANIA - AUGUST 1994 


g21. Inyour opinion, what isthe most important benefit of privatization?
 

Area Privatization 	 Prefer
Income See Into on 

Which
Privatization 


Structure
 

Total 5-78 	 79-13 131-i 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Neutr Unfav Indiv Coll
 

0 80 2500 Week Week 6mos Never Town City City idual ctive
 
----------. ----- -----------------------------------..----.-----.-----.-------------------------------

381 252 	 575 518 251 102 594 131 220 228 342 1020 259 183 535 690
Banner Totals 1521 313 

100% 100 	 100 100% 100% 100% 100% 100% 100% 100% 100% 100% I00% 1001%
100% 100% 100% 100% 


61 51
Creation of 	jobs 403 13 104 75 151 158 65 31 138 185 61 90 271 69 120 ,63
 

26% 23% 27% 30% 26% 31% 26% 30% 23% 25% 301%271% 26% 271% 271 28% 22% 30% 

16 7B 112 40 d3 11 216 20 16 128 115Economic stability 256 34 54 34 134 11 41 
15% 18% 14% 21% 211% 8% 9% Z4% IL%i1 11% 	 14% 13% 23% 23% 16% 16% 13% 


Improved standard of
 
41 72 233 45 22 128 	 166


living 303 53 61 53 136 118 61 23 91 146 44 


20% 17% 16% 21% 24% 23% 24% 23% 15% 20% 20% 181 21% 23% 17% 12% 24% 19%
 

22 10 !1 t4
 
Higher salaries 	 90 26 21 14 23 20 13 6 47 49 19 9 13 56 

6% 8% 7% 6% 4% 4% 5% 6% 8% 71% 9 4% 4% 5% 8% 5% 6% 6% 

12 	 14
Bitter services 	 66 5 18 15 28 21 20 3 22 26 15 13 46 4 26 36
 

5% 	 5%
4 2% 5% 6% 5% 4% 	8% 3% 4% 4% 7% 4% 5% 2% 5% 4% 

27 11 77 80 21 37 36 109 31 27 53 110More consumer goods 	 174 40 49 30 55 51 


I1t 13% 13% 12% 10% 10% 11% 11% 13% 11% l 0t 16% 11% 11% 12% 15% 10% 12%
 

9 10 	 2 3 8 13 7 2 7 16
Other 	 23 5 3 4 11 8 4 1 


21 21 1% 2% 2% 2% 2% 1% 2 1% 1% 1% 2% 1% 3% 1% 1%Z2%
 

35 	 10 14 5 59 5 18 19 37 23 39 26 66
No benefit at all 101 36 20 12 64 


7% Ill 9% 4% 3% 3% 5% 5% 11% 8% 2% 8% 6% 4% 9% 21% 5% 7%
 

12 16 	 64
Don't know/refused 105 42 29 17 11 11 8 6 68 64 10 11 20 39 28 


It 13% 8% 7% 3% 2% 3% 6% 11% 9% 5% 5% 6% 4% 11% 7% 3% 7%
 



- - --------------- ----------------------- ----------------------- ----------------- 
-----------

- ROMANIA - AUGUST 1994 - KRC - 1473
 

g30. How often do you watch television?
 

PRIVATIZATION POLL 


Area Privatization Prefer

See Info on
Income 
 Which

Privatization 


Structure
 

Fav Neutr unfav Inai, Colle
 
Total 5-18 79-13 131-I 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large 


idual ctive
 
2500 Week Week 6mos Never Town City City


0 80 


870
594 219 229 342 1020 259 185 535

751 102 732
1522 313 381 252 576 519
Banner Totals 

100% 100% 100% 100% 100% 100% 100% i00% i00% 
100% 100%
100% lOOt 100%
100% 100% 100% 100% 


More than four hours a 49 25 39 188
72 47 50 120 212

64 143 166 50 6 61
289 38 44
day 21% 14% 17% 21%


6t lOt lOt 21% 22% 35% 19% 

25% 32%
19% 12% 12% 25% 20% 


Une to four hours a 167 418 80 81 259 J33
 
90 156 128 284 286 147 50 162 260 111 114 


day 658 50% 47% 47% 48% 43%
 
59% 27% 36% 53% 49% 31%


49% 55% 49%
43t 29% 41% 51% 


Less than one hour a 15 33 19 123 41 16 75 100

22 118
55 63 36 28 94 


day 185 42 25 
6% 12% 16% 9% 14% 11%
 

10% 11% 7% 11% 22% 16% 16% 1% 14% 

12% 13% 14% 


24 12 24 102 29 26 53 93
 
20 20 15 102 106
54 52
A few hours each week 166 41 19 

5% 7% 10% 11% 14% 10% 10%
 
8% 91 4% 8% 15% 17% 14% 11%


11% 13% 14% 


10 31 10 5 8 114 115 8 15 6 73 41 16 48 11
 
Less 144 49 54 

4% 2% 7% 16% 9% 9% 9%
 
5t 2% 19% 16% 7%


9% 16% 14% 4% 2% 8% 


8 5 6 2 19 15 11 ;3

6 3 1 1 1 61 61
80 53 18
Never 7% 8% 71
4% 2% 3% 2%
1% 10% 8% 2%


5% 17% 5% 2% 1% 0% 0% 




----------------------

----------------------------------

PRIVATILATION POLL - ROMANIA - AUGUST 1994 - KRC - 1473
 

931. Do you have a television inyour housenold?
 

...............................................-----------------------------------------------------------------------------------

Area Privatization Prefer
Income See Info on 


Which
Privatization 

Structure
 

. ..-----------------------.-------------------------

Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fay Neutr Untav mndiv Colle 
----- ....-- . 

idual ctive
0 80 2500 Week Week 63os Never Town City City 


--------------------.--.---.----------------------------------------

251 102 592 731 219 229 342 1020 258 185 535 889
 

Banner Totals 1521 313 380 252 576 519 

100% 100% 100% 100% 100 100% 100% 100%
 

100% 100% 100% 100% 100 100%lOOt 100% 100% 100% 


787 348
 
661 46 99 126 390 299 118 49 185 187 104 140 230 512 11 63 


Yes color 

311 26% 47% 61% 67% 50% 30% 34% 541 S3%


50% 68% 58% 471%48%
43% 15% 26% 


103 84 104 463 148 91 22 4o1
116 215 132 50 314 447
Yes, black and white 738 196 247 119 

49% 53% 611 47% 371 30% 451 57% 52% 41% 2%
 

49% 63% 65% 471%31% 41% 53% 

93 97 12 S a 45 33L 5 62. 80
 
NO 122 71 34 7 10 5 1 3 


21 2% 4% 13% 141 51 31
01 3% 16% 13% 5%
8% 23% 9% 3% 2% 1% 




--- --------------- ----------------------- ----------------------- ----------------- -----------

---------------------- ---------------------------------------------------------------------------------------

PRIVATIUATIOH POLL - ROMANIA - AUGUST 1994 - KRC - 7413
 

Q32, How often oo you listen to national raaio stations?
 

o- o.............................................----------------------------------------------------------------------------------


Income See info on Area Privatization Prefer
 
rivatization which
 

$tructure
 

Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Neutr Untav Indiv Colie
 

0 80 2500 week Week 6mos Never Town City City idual ctive
 

219 228 	 342 1019 259 185 534 631

Banner Totals 	 1522 314 381 252 575 518 251 102 594 133 


100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100 iO0%
 

More than four hours a
 

day 260 35 51 50 124 148 38 9 57 85 35 50 87 197 40 20 38 it!
 

22% 27% 15% 9% 10% 12% 17% 22% 25% 13% 15% il1 i6% 131
17% 11% 	 13% 20% 


One to four 	hours a
 
216 	 331 64 50 1;5 Z5a


day 	 461 85 107 77 192 198 95 26 127 81 59 99 


30% 27% 28% 31% 331 38% 38% 25% 21% 29% 40% 26% 29% 32% 25% 21% 43% 29%
 

Less than one hour a
 
44 33 87 53 42 28 86 114 27 39 32 144 37 23 31 118


day 	 212 48 

12% 17% 9% 14% 14% 12% 15% 13%
14% 15% 	 12% 13% 15% 10% 17% 27% 14% 16% 


82 	 88 58 61

A fiu hours each week 136 20 42 22 52 22 24 11 65 15 18 21 27 12 


9% 6% 11% 9% 9% 4% 10% 17% 11% 11% 7% 8% 6% 9% 10% 6% 11% 3%
 

75 51 	 28 14 138 128 20 37 53 150 42 39 77 143

Less 	 238 48 75 40 


15% 16% 	 21% 14% 16%
16% 15% 	 20% 16% 13% 10% 11% 14% 23% 17% 9% 16% 15% 


45 46 	 24 8 121 108 32 25 50 109 49 41 55 144

Never 	 215 78 62 30 


8% 20% 	 15% 19% 22% 10% 16%
14% 25% 16% 12% 8% 9% 10% 15% 15% 11% 11% 




--- --------------- ----------------------- ----------------------- ----------------- -----------

----------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

- KRC - 1473
PRIVAIIIATION POLL - ROMANIA - AUGUST 1994 


933. How often do you listen to local radio stations?
 

. _ . . . . . . . . . . . . . . . . . . . . . . . . . . . .---------------------------------- . .--- .-- .- . . ---- .--- . .--- .-- .--- . . --- .-- . .--- ..------

Income See Info on Area Privatization Prefer 

Privatization which 
Structure 

Total 5-78 	79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Neutr Unfav Ildiv Colie
 

0 80 2500 Week Week 6mos Never Town City City idual ctive
 

732 220 	 219 342 1012 259 154 504 882

Banner Totals 1513 314 379 251 569 511 250 102 593 


100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
100% 100% 	 100% 


More than four hours a
 
25 31 66 71 22 3 43 50 5 18 69 113 16 10 49 37
day 142 20 


9% 6% 7% 12% 12% 14% 9% 3% 7% 7% 2% 8t 20% 11% 6% 5% 9% 0l%
 

One to four 	hours a
 
35 43 	 88 214 53 27 113 177


day 	 303 53 56 50 144 130 67 15 85 1 i 


20% 17% 15% 20% 25% 25% 271% 15% 14% 19% 16% 20% 26% 21% 20% 15% 21% 20%
 

Less than one hour a
 
27 60 	 49 23 16 50 66 21 28 27 104 20 14 56 82


day 142 18 37 

9% 6% 10% 11% 11% 10% 9% 16% 8% 9% 10% 13% 8% 10% 8% 8% 10% 9%
 

21 56 	 70 23 18 17 85 28 14 46 70

A few hours 	each week 128 21 42 25 40 25 21 


8% 9% 	8%
8% 7% 11% 10% 7% 5% 8% 21% 9% 10% 10% 8% 5% 8% 11% 


254 47 70 43 94 63 40 25 116 121 29 30 74 167 39 37 89 142

Less 


25% 20% 	 17% 13% 14% 22% 17% 15% 20% 11% 16%17% 15% 	 18% 17% 17% 12% 16% 


329 103 32 181 324
75 165 	 173 77 22 243 288 107 82 67
Never 	 540 155 149 

49% 37% 	 20% 33% 40% 45% 34% 37%
36% 49% 	 39% 30% 29% 34% 31% 22% 41% 39% 




----------------------------------------------------------------------------------------------------------

------- --------------------------------------------------------------------------------------------

------- 

PRIYATHIATION POLL - ROMANIA - AUGUST 1994 - KRC - 7473 

934, Generally, which do you listen to lost ...
 

Income See Info on Area Privatization Prefer
 
Privatization whicn
 

Structure
 

!ot 5-78 79-13 131-1 101- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fay Neutr Unfav Indiv Colle
 

0 80 2500 Week Week 6mos Never Town City City idual ctive
 
.... - ----- ---------- ----- ----- ----- ---------------------------------------------------

99 503 656 194 202 315 940 225 154 501 779
Banner Totals 	 1367 257 334 232 544 485 233 

100% 100% 130t 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% i00% 

259 341 154 118 144 536 117 87 288 	 423
National radio 763 146 186 111 314 	 302 126 50 
62% 54% 51% 51% 53% 791 581 46% 57% 52% 56% 51% 54%56% 51% 56% 50% 	 58t 

31 160 206 15 	 53 100 262 60 42 145 2I0
Local radio 	 374 66 92 69 141 102 76 

27% 26% 28% 30% 27% 213 33% 31% 32% 31% 8% 26% 32% 28% 27% 27% 29% 27%
 

46 83 81 31 18 84 103 25 31 	 71 142 48 25 68 146Neither 	 230 45 56 

17% 18% 171 20% 15% 17% 13% 18% 17% 16% 13% 15% 23% 15% 21% 16% 14% 19%
 



------------------------------------------------------------------------------------------------------------

--------------------- -----------------------------------------------------------------------------------

PRIVATILAHION POLL - ROMANIA - AUGUST 1994 - KRC - 7413
 

g35. How often do you see information about privatization on television?
 

Area Privatization Prerer
Income See Into on 

whicn
Privatization 


Structure
 
------------------------------------------------.--------------------------------------------------

Rare/ Rural 	Small Small Large Fav Heutr Unfav Indiv Colile
Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ 
0 80 2500 Week Week 61os Never Town City City idual ctive 

595 719 	 218 226 340 1012 253 181 532 876

Banner Totals 1503 306 314 251 572 519 251 102 


100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
loot 100% 


151 104 82 182 	 432 41 17 706 00

Once a week or sore 	 519 52 100 105 262 519 0 0 0 


54% 43% 	 19% 20% 19% 14%
35% 17% 	 27% 42% 46% 100% 0% 0% 0% 21% 48% 36% 


i'l
0 0 103 31 60 51 188 21 12 iO
Once or twice a month 	 251 42 51 44 114 0 251 


17% 14% 14% 18% 20% 0% 100% 0% 0% 14% 14% 27% 17% 19% 11% 18% 21% 15%
 

Once or twice every
 
0 53 16 21 12 69 21 8 41 60


six uonths 102 19 23 19 41 0 0 102 

71 6% 6% 5t 1% 0% 0% 100% 0% 7% 7% 9% 4% 7% 8% 4% 8% 1% 

595 391 63 58 	 53 311 150 95 110 361

Seldom or never 	 595 176 189 79 151 0 0 0 


40% 58% 51% 31% 26% 0% 0% 0% 100% 54% 29% 26% 24% 31% 59% 52% 32% 41%
 

.Don't know/rofused 36 17 11 4 4 0 0 0 0 21 4 5 6 12 8 9 5 24
 

2% 6% 	A% 21 It 0% 0% 0% 0% 31 2% 2% 2% 1% 3% 5% 1% 3%
 



- ---------------------

----------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

PRIVATIATIOM POLL - RONANIA - AUGUST 1994 - KRC - 7473
 

Q36. How often do you read a newspaper?
 

................................................----------------------------------------------------------------------------------

See Info on Area Privatization Prefer
Income 


Which
Privatization 

Structure
 

-----------------------.......-----------------------.-----------------------

Rare/ Rural Small Small Large Fav 	 Neutr Unfav mndiv Colle
lotal 5-78 79-13 131-1 181- Once/ 	1-2/ 1-2/ 

Never Town City City 	 idual ctive
0 80 2500 Week Week 6sos 


585 725 218 224 342 1011 256 183 525 888

Banner Totals 1509 309 	 378 251 571 518 249 101 


100% 100% 100% 100% 100% 100% 	 100% 100% 100% 100% 100%
100% 100% 100% 100% 100% 100% 100% 


16 14 96 131 55 91 168 348 48 39 183 245
 
Every day 445 37 83 81 244 249 


21% 35% 281
29% 12% 22% 32% 43% 48% 31% 14% 16% 18% 25% 41% 49% 341 19% 


170 	 323 59 53 13 241

Once a week 442 59 	 103 84 196 175 96 33 131 88 17 107 


27% 33% 34% 34% 39% 33% 22% 23% 40% 34% 31% 32% 23% 29% 33% 281
29% 19% 

17 25 20 101 32 18 52 34 
Once or twice a month 163 28 52 32 51 20 36 21 77 101 


8% 11% 6% 11% 13% 10% 10% 11%
11% 9% 14% 13% 9% 4% 	14% 21% 13% 14% 


Once or twice every
 
8 5 16 26
3 3 7 31 32 6 	 4 3 32


six months 45 10 17 1 11 

2% 1% 1% 7% 5% 4% 	 3% 2% 1% 3% 3% 7% !% 3%
3% 3% 4% 3% 


200 108 66 101 271
 
Seldom or never 409 173 	 121 47 68 71 38 25 249 289 51 26 43 


20% 42% 36% 19% 31%

27% 56% 32% 19% 12% 14% 15% 25% 43% 40% 23% 12% 13% 


1 1 1 1 1 2 0

Don't know/refused 5 2 2 0 1 0 0 1 2 1 


0% 0% 0% 0% 0% 1% 	0% 1%
0% 1% 1% 0% 0% 0% 	0% 1% 0% 0% 




----------------------- --------------------------

----- ----------------------------------------------------------------

7473
PRIVATIZATION POLL -ROMANIA - AUGUST 1994 - KRC 

037, Into which category does your age fall?
 

-........ o-.....................................----------------------------------------------------------------------------------

Area Privatization Prefer
Income See Info on 


which
Privatization 

Structure
 

----- ....------ -- -----------------------

Neutr Unfav 	Indiv Colle
Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav 


0 80 2500 Week week 6sos Never Town City City idual ctive
 
-.... ---------- ----------

Binner Totals 1524 315 381 252 576 519 251 102 595 733 220 229 342 1021 259 185 536 831 

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 

267 33 48 49 137 91 52 18 92 101 45 56 65 185 51 27 73 159
 

18% 10% 13% 19% 24% 19% 21% 18% 15% 14% 20t 24% 19% 18% 20% 15% 17% 18%
 

39 69 50 161 128 60 22 102 122 55 64 18 234 42 '6 125 iEO
 

Under 30 


31-40 	 319 

22% 17% 	 11% 25% 28% 23% 23% 16% 19% 23% 20%
21% 121 18% 20% 28% 251 24% 


!19 148
282 20 13 49 140 113 39 27 95 123 42 41 70 202 34 37

41-50 


16% 26% 	 16% 17% 19% 21% 20% 20% 13% 20% 22% 17%
19% 6% 19% 19% 24% 22% 


39 73 165
87 42 	 14 123 152 36 30 57 184 43

50-60 	 275 62 81 42 90 


17% 14% 	 21% 21% 16% 13% 17% 18% 17% 21% 171 19%

18% 20t 21% 17% 16% 17% 


21 183 235 42 32 
 72 216 	 89 46 106 239
 
61 or older 381 161 110 62 48 94 58 


21% 31% 	 32% 19% 14% 21% 21% 34% 25% 20% 27%
25% 51% 	 29% 25% 8t 18% 23% 


45.4 45.4 	 50.3 50.8 45.1 42.0 45.5 46.1 50.3 48.4 45.1 48.2
 
Mean: 47.5 57.5 49.8 46.0 41.1 45.0 


V1 



----------

---------------------------------------- ----- 

PRIVAIIZATION POLL - ROMANIA - AUGUST 1994 - ARC - 7473
 

938A. Into which of the following categories
 

does your household income fall each month?
 

..........................................-----------------------------------------------------------------------------------...
 

Income See Info on Area Privatization Prefer
 
Privatization Which
 

Structure
 
----- --------------------.---------------------------------------------------------------


Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Neutr Unfav Indiv Colle
 

0 80 2500 Week Week 6mos Never Town City City idual ctive
 
------ - - ------	 ....----------------- --------------


Banner Totals 	 1524 315 381 252 576 519 251 102 595 733 220 229 342 1021 259 155 5 6 391 
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 

5-78 	 315 315 0 0 0 52 42 19 176 239 36 19 21 156 19 53 62 :06 

21% 100% 0% 0A 0% 10% 17% 19% 30% 33% 16% 8% 6% 15% 31% 29% 1St "It 

79-130 	 381 0 381 0 0 100 51 23 189 234 39 41 bi 221 76 SB 112 2L9 

25% 0% 100% 0% 0% 19% 20% 23% 32% 32% 18% 18% .0% 22% 29% 31% '1% 21I 

131-180 	 252 0 0 252 0 105 44 19 79 95 46 46 65 189 34 26 94 146
 

17% 0% 0% 100% 0% 20% 18% 19% 13% 13% 21% 20% 19% 19% 13% 14% IB% 16%
 

18 88 100 49 	 68 88 221 317 3 122 i0181-250 	 305 0 0 0 305 133 60 
20% 0% 0% 0% 53% 26% 24% 18% 15% 14% 22% 30% 26% 22% 14% 20% 23% 19% 

251-2500 271 0 0 0 211 129 54 23 63 65 50 55 	 101 222 33 11 126 133 

30% 22% 13% 6% 24% 15%18% 0% 0% 0% 	47% 25% 22% 23% 11% 9% 23% 24% 

196 208 	 160
Mean: 	 176 44.5 101 159 299 217 197 171 139 134 208 199 227 141 134 




-------------------------------------------------------------------------------------------------------

--- --------------- ----------------------- ----------------------- ----------------- -----------

---------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
----- ----- ----- -----

PRIVAIILATION POLL -ROMANIA - AUGUST 1994 - KRC - 7413
 

Q39. How many people in your household? 

Area Privatization Prefer
Income See Info on 

Which
Privatization 


Structure
 

Total 5-78 19-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Neutr Untav Indiv Colle
 
Never Town City City 	 idual ctive
0 80 2500 Week Wiek 6mos 


251 	 220 1021 259 185 536 691
 
Banner Totals 1524 315 381 252 576 519 102 595 733 229 342 


100% 100% 100% 100% loot 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

100% 100% 


20 13 98 23 32 99 22 46 i14
85 25 	 41

1 	 118 118 48 6 6 44 

13% 14% 13% 11% 10% 9% 10% 16% 12% 9% ILI12% 31t 13% 2% 1% 8% 8% 

83 244 67 41 130 21'
 
2 364 89 116 83 16 111 15 20 146 181 54 40 

28% 30% 33% 13% 21% 30% 20% 25% 261 25% 17% 24% 24% 26% 22% 24% 24%
24% 


43 139 202170 134 51 28 136 151 50 55 101 758 52 
3 	 363 40 91 62 


23% 27% 23% 21% 23% 24% 31% 25% 20% 23% 26% 21%
24% 13% 24% 25% 30% 26t 


48 85 	 143

363 21 69 60 201 146 59 29 118 148 82 260 48 44 00 

4 

22% 36% 25% 25% 19% 24% 271 22


24% 9% 18t 24% 36% 28% 24% 28t 20% 20% 


90 	 106 29 22 51 100 
5 	 162 23 38 26 15 52 25 9 69 28 22 22 

l1% 12% 10% 11%11% 7% 10% 10% 13% 10% 10% 91 12% 12% 13% 10% 6% 10% 

41 	 46

6 10 12 11 12 35 23 12 1 33 	 42 12 5 11 16 9 20 

6% 5% 2% 3% 4% 6% 5% 4% 5%
St 4% 3% 5% 6% 4% 5% 1% 6t 

7 18 4 6 3 5 1 2 2 5 	 12 3 2 1 10 4 3 1 10 
2% 1% 1% 1%1% 1% 2% 1% 1% 1% 1% 2% 1% 1% 1% 0% 2% 2% 

0 0 1 2 0 0 1 2 0 1 0 3
8 3 1 1 0 1 2 

0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 01 0% it 01 0% 

3 1 1 0 1 0 1 0 2 3 0 0 0 1 2 0 0 3
9 

0% 1% 0% 0% 0%0% 	 0%0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 



------------------- ----------------------- ----------------------- ----------------- -----------

------------------------------

- KRC - 1473
PRIVATILATION POLL - ROMANIA - AUGUST 1994 


040. What isyour marital status?
 

........... 	 °....................................----------------------------------------------------------------------------------


See Info on Area Privatization Prefer
Income 

which
Privatization 


Structure
 

Fav Heutr unfav Indiv Colle
Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large 


0 80 2500 Week Week 6aooNever Town City City idual ctive
 
...---------------------------------------------


219 229 341 1017 259 185 534 889
 
o-- -	 - - -----.... 


Banner totals 1520 315 379 252 574 518 	 249 101 595 731 

100% 100% 	 100% 100% 100% 100% 100%
100% 100% 100% 100% 1001 100% 100% 100% 100% 100% 100% 


36 29 71 57 31 16 51 69 24 40 28 115 29 11 5) 90

Single 	 161 19 


8% 11% 11% b% 111 !0%
111 6% 9% 12% 13% 11% 12% 16% 9% 9% 	11% 11% 

156 159 262 762 161 140 406 tJl158 271 	 204 469 403 185 70 411 525
Married 1102 

72% 11% 	 69% 77% 75% 64% 76% 76% 72%
73% 50% 	 72% 81% 82% 78% 74% 69% 69% 


15 15 	 10 10 19 33 12 8 18 L
54 15 	 23 6 10 22 10 5
Divorced/separated 

4% 5% 6% 2% 2% 4% 4% 5% 3% 2% 5% 4% 6t 3% 5% 4% 1% 4%
 

53 125
10 118 122 29 20 S2 107 51 26

widowed 203 123 49 13 18 36 	 23 


9% 10% 20% 11% 13% 9% 9% 11% 70% 14% 	 10% 14%

13% 39% 	 13% 5% 3% 7% 




PRIVATILAJION POLL - ROMANIA -AUGUST 1994 - kRC - 1473
 

Q41. Are you working or not?
 

....... .. o................................---------------------------------------------------------------------------------...... 

Income See Into on Area Privatization Prefer 
Privatization whicn 

Structure
 
-----.................................................................................................
 

Total 5-78 19-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Saall Saall Large Fav Neutr Untav Iflaiv C31le
 

0 80 2500 Week 	 week 6sos Never Town City City idual ctive
 
..... ..... ........... ..... ......................... 

732 219 229 342 1020 259 184 S35 690 
................... ..... ..... ..... ..... ........... 


Banner Totals 	 1522 314 381 251 516 519 251 102 593 

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 1oo0loot i00% 

Working 	 173 64 164 130 415 298 141 60 259 311 114 146 202 S74 101 81 I0 4:Z 

51% 20% 43% 52t 12% 57% 56% 59% 44% 42% 52% 64% 59% 16% 39% 47% 58% 47% 

Not working 	 749 250 211 121 161 221 110 42 334 421 105 83 140 446 158 31 2:5 4aB
 

49% 80% 57% 48% 28% 43% 44% 41% 56% 58% 48% 36% 41% 44% 61% 53% 42% 5!%
 



- ---------------------

----------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

PRIVATILAILON POLL - ROMANIA - AUGUST 1994 - KRC - 7413 

g42. isyour lain place of work... 

. ----------------------------------------------------------------------------------........... 

Area Privatization Preter
Income See Into on 


Which
Privatization 

Structure
 

..........-----------------------.-----------------------


Total 5-78 19-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Neutr Unfav 1,ai4 C 1E
 

0 80 2500 Week Week 6os Never Town City City idual :tioe
 

144 200 563 101 86 301 421
 
Banner Totals 761 64 158 128 411 294 140 59 254 304 113 


100% 100% 100% 1001 i00%
100% 100% 100% 100% 100% 100% 100% 100% 100%
100% 100% 100% 100% 


5 i'I W
91 31 149 165 87 104 143 310 68

State owned 499 28 85 96 290 218 


59% 54% 17% 11 72% 66% 671% 641 63 6a

66% 44% 54% 75% 71% 74% 65% 63% 


With a private
 
6 10 34 2 7 14 27
 

majority of shares 44 3 8 5 28 13 6 5 19 17 11 
7% 4% 4% 8% 7% 6% 10% 4% 5% 6% 2% 8% 5% 61
6% 5% 5% 4% 


Completely privately
 
99 10 23 33 126 20 17 75 31
 

owned 165 27 49 22 61 47 36 11 64 

9% 16% 17% 22% 20% 20% 51 :91
22% 42% 31% 17% 16% 16% 26% 19% 25% 33% 


5 9 7 3 1 9 1 2 6 5 12 4 3 3
 
Coop 20 1 5 


41 1% A 2%

3% 2% 3% 4% 2% 2% 2% 2% 4% 2% 2% 4% 3% 2% 


? 9 1 12

33 5 11 0 17 9 4 5 13 16 5 21 4 13
 

Other 

3% 3% 5% 41 1% 5% 4% 5%4% 8% 7% 0% 4% 3% 3% 8% 5% 5% 



- -- - - - - -- - - --- -

----- - --------------------------------------------------------------- ---------

----- ---------------------------------------------------------

- KRC - 1413PRIVATILATION POLL - ROMANIA - AUGUST 1994 

g43. What isyour occupation (job title) at the place wnere you get your 
main salary? 

.- . . . . . . . .--.--.--.-- . -.-.--. .--.-.--.- . .----- -- - - - -- -. . .-- .-- - - -- - - .-. -.-.--.-.- . -.--- - - .- .- . .-- -.-. -.--. .- ..--- -


See Info on Area Privatization Prefer
Income 

whic
Privatization 


Structure
 

Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ RarG/ Rural Small Small Large Fav Meutr Unfav 1iv Co1ie
 

0 80 2500 Week Week 6mos Never Town City City idual ctive
 

---- - - - ------------ ----- -----

Banner Totals 772 62 165 131 414 297 143 60 251 109 115 146 202 574 102 86 311 4,1 

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 10% 100% i00% 

Owner 29 1 4 0 24 13 5 2 9 13 4 4 a 26 0 3 20 3 

4% 2% 2% 0% 6% 4% 3% 3% 4% 4 3% 3% 4%% 0% % 6% 21 

manager/director of
 
enterprise i 2 0 1 15 12 5 0 1 5 2 3 8 18 0 0 12
 

3% 0% 	0% 4% :1
2% 3% 	 0% 1% 4% 4% 3% 0% 0% 2% 2% 2% 4% 


Department/division
 
9 7 	 1 1 3 1 4 3 4 10 2 0 8
0 2 


2% 0% 1% 2% 2t 2% 1% 2% 1% 0% 3% 2% A% 2% 2% 0% 3% 1%

director 12 1 


Higher
 
professional/specia
 

45 15 3 17 11 16 17 37 71 1 5 50 27

list 81 1 10 8 62 


10% 2% 6% 6% 15% 15% 10% 5% 7% 4% 14% 12% 18% 12% 4% 6% 16% 61
 

Professional/specialis 
t 41 1 4 7 29 13 10 9 9 11 1 10 11 37 3 1 15 13 

5% 2% 2% 5% 7% 4% 1% 15% 4% 4% 8% 7% 5% 6% 3% 1% 6% 51 

79 3 	 12 11 53 38 15 9 15 25 11 22 21 55 10 12 23 53
Office worker 

15% 15% 10% 10% 10% 14% 7% 11%
10% 5% 7% 8% 13% 13% 10% 6% 8% 10% 


73 2 4 14 53 31 11 8 17 19 12 22 20 58 4 11 38 13
Foreman/technician 

3% 2% 11% 13% 12% 8% 13% 7% 6% 10% 
 15% 10% 	 10% 4% 13% 12% 81
 

14 188 	 48 28 82 1716
Skilled worker 261 18 56 64 129 113 48 13 91 102 40 51 


29% 34% 49% 31% 38% 34% 22% 35% 33% 35% 35% 37% U% 47% 13% Z6% 42%
35% 


Semi-skilled or
 
8 8 4 10 1 20 19 6 6 6 21 1 1 7 21


unskilled workor 37 7 14 

4% 	 8%
5% 11% 	 8% 6% 2% 1% It 2% 8% 6% 5% 3% 4% 1% 2% 6%
 

manual agricultural
 
92 2 1 0 65 16 12 31 41


labor 95 24 47 13 11 5 13 10 59 

23% 30% 21 1% 0% 11% 16% 14% 12% 11%
 

1 3 1 4 1 


12% 391 	 28% 10% 3% 2% 9% 17% 


2 0
military 	 9 0 2 2 5 3 3 1 2 

2% 0% 	11% .
1% 0% 1% 2% 1% 1% 2% 2% 1% 0% 3% 1% 2% 1% 




------------------ ----------------------- ----------------------- ----------------- -----------

PRIVA[ILAIION POLL - ROMANIA - AUGUST 1994 - XRC - 7473 

943. What isyour occupation (job title) at the place wnere you get your
 
main salary?
 

...................................................... .......................................................................... 

Income See Into on Area Privatization Preter 
Privatization whicn 

Structure 

Total 5-18 19-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Neutr Unfav Iniv ¢Ila
 
0 80 2500 Week week 6mos Never Town City City idual ctiie
 

.......................... ..... ..... ..... ..... ..... ..... ..... ..... ..... ..... ..... ..... ..... .....
 
i o
Other 31 3 11 1 16 7 1 3 14 10 6 6 9 18 6 1 

4% 3% 6A a1 4; 4;4% 5% 7 1% 4% 2% 5% 5% 5% 3% 5% 4% 




----- ---------------------

AUGUST 1994 - RC - 7413PRIVATUATION POLL - ROMANIA -

G44. What isyour present status?
 

..--....-..-..-.........-.-..-...................................................................................................
 
Area Privatization Prefer
See info on
income 


which
Privatization 

Structure
 

. ..-----------------------.------------------------

Rare/ Rural Small Small Large Fav Neutr untav Inaiv Co11a 
.................... 


Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ 

City idual ctie


0 80 2500 Week Week riosNever Town City 


-...-...................................................................................................
 
140 443 157 98 214 k46
110 42 333 418 105 83
746 248 217 121 160 21?
Banner Totals 


100% 100% 100% 100% 100% 100% 100% 1j0%

100% 100% 100% 100% 100% 100%
100% 100% 100% 100% 


Non-working pensioner
 275 114 54 137 304
 
175 149 84 13 131 74 26 215 272 66 45 98 


or invalid 481 

54% 70% 62% 73% 55% 61% 65%


63% 67% 62% 65% 65% 63%
64% 71% 69% 69% 46% 


36 5 5 24 23
8 10 15 5 16 11
2 4 13 28 15 12
47
Student 
 8% 5% 11% 4%
5% 19% 8% 3%

6% 1% 2% 11% 18% 7% 11% 19% 3% 4% 


Housewife/maternity
 
78 13 5 18 62 19 28 30 17 

12 29 25 11 2 70

leave 114 38 35 


13% 14% 12% 2% 13% !3
 
15% 15% 16% 10% 18% 11% 10% 5% 21% 19% 12% 6% 


70 19 11 .3 o5
6 38 53 21 17 13
29 12 30 42 13
Unemployed 104 33 

20% 20% 9% 16% 12% 11% 15% 141
 

14% 13% 13% 10% 19% 19% 12% 14% 11% 13% 




----------------------- ----------------- ---------

--- ----- -----------------------------------------------------------------------------

PRIVATIMATION POLL -ROMANIA - AUGUST 1994 - ARC - 7473
 

g45. Education?
 

.°.....................................................................................................
.... ........................ 


Area Privatization Preter
Income See Into on 

Which
Privatization 


Structure
 

----- ...... -----------------------


Heutr Unfav Indiv Colle
Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fay 

0 80 2500 Week Week 6uos Never Town City City idual ctive 

- -


342 1019 251 185 535 868

Banner Totals 	 1520 315 381 250 574 519 250 102 592 731 219 228 

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% loot 100% 100% 100% 100% iO% 

Less than seven 
classes 277 

18% 
154 
49% 

76 
20% 

21 
8% 

26 
St 

34 33 
7% 13% 

13 
13% 

115 
30% 

222 
30% 

28 
13% 

7 
3% 

20 124 
6% 12% 

75 
29% 

46 
25% 

63 
12% 

i35 
21% 

7 to 8 classes 249 
16% 

74 
23t 

77 
20% 

49 
20% 

49 
9% 

56 
11% 

40 
16% 

18 
18% 

123 
21t 

112 
24% 

24 
11% 

19 34 
8% 10% 

109 
14% 

56 
22% 

41 
23% 

;0 
13 

!3 
18% 

10 classes 114 
8% 

20 
6t 

40 
10% 

18 
7% 

36 
6% 

31 
6% 

17 
7% 

5 
5% 

53 
9% 

63 
9% 

20 
9% 

14 
6% 

17 
5% 

68 
7% 

20 19 
8% 10% 

?4 
6% 

73 
8% 

Professional school 231 
16% 

30 
10% 

72 
19% 

58 
23% 

17 
13% 

83 
16% 

41 
19% 

22 
22t 

80 
14% 

110 
15% 

31 
17% 

48 
21% 

42 
12% 

161 
16% 

43 
17% 

23 
12% 

78 
15% 

146 
16% 

High school 373 
25% 

28 75 
9% 20% 

58 
23% 

212 
37% 

1bO 
31% 

65 
26% 

29 
20% 

111 
19% 

115 
16% 

63 
29% 

81 
36% 

114 
33% 

289 
28% 

44 
171 

37 
20% 

152 
28% 

204 
23% 

Technical school 
(after completed 
high school) 117 

8% 
6 
2% 

16 24 
4% 10% 

71 
12% 

67 
13% 

21 
8% 

6 
6% 

22 
4% 

25 24 
3% 11% 

30 
13% 

38 
11% 

100 
10% 

9 
4% 

8 
4% 

50 
% 

63 
71% 

University 153 
10% 

3 
1% 

25 
7% 

22 103 
9% 18% 

88 
17% 

27 
11% 

9 
9% 

28 
5% 

24 
3% 

23 
11% 

29 
13% 

71 
23% 

132 
13% 

10 
4% 

9 88 
5% 16% 

57 
61 



- ---------------------

------------------- ----- ----- ----- ---- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

PRIVAIILATION POLL - ROMANIA - AUGUST 1994 - RC - 1413
 

g46. Sex.
 

Privatization Prefer
Income See info on Area 

Privatization 
 Ohich
 

Structure
 

----------------------------.----------------------------------------------

Fav Neutr unfav Inaiv 	Coile
Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large 


0 80 2500 Week Week 61os Never Town City City idual ctive
 

251 102 	 595 133 220 229 347 1021 259 185 536 631

Banner Totals 	 1524 315 381 252 576 519 


100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 1001
 

109 86 	 :91 399
109 191 129 309 308 129 42 240 351 106 111 164 529
male 	 ?38 

48% 35% 50% 51% 54% 59% 51% 41% 40% 49% 48% 48% 48% 52% 42% 46% 55% 451
 

316 114 	 118 118 492 150 39 2LI 441
123 261 	 211 122 60 355
Female 	 786 206 190 

52% 48% 	 58% 54% 45% 55%


52% 65% 	 50% 49% 46% 41% 49% 59% 60% 51% 52% 52% 




----------------------------------------------------------------------------------------------------------

- RC - ;4;3PRIVATILAION POLL - ROMANIA - AUGUST 1994 

Q46. Sex. 

Area Privatization PretEr
Income See Info on 	 hicn
Privatization 

Structure
 

Rare/ Rural Siall Small Large Fav 	 Neutr Untav ln ivCc Le
Total 5-78 79-13 131-1 181- Once/ 	1-2/ 1-2/ 

City City idual 	c:ive
0 50 2500 Week Week 6mos Never Town 

519 251 102 595 733 "20 29 L42 1321 259 185 5L6 . 
Banner Totals 1524 315 381 252 576 


100% 100% 100 100% 100% 100% 100 100 100% 1001 1001 1001 1001 1301 i00% i001
 
100% 100% 


308 129 42 240 357 106 111 164 529 iQ0 6o :37 .
 
109 191 129 309
Male 	 738 


46% 4 t
48% 35% 50% 51% 541 53% 	 Sit 411 401 491 481 48% 48 521 421 


122 60 355 J 16 114 
 118 1? 43 ISU0 6 
Female 786 206 	 190 123 267 211 


521 521 48% 581 541 451 	 55%
 
52% 65% 50% 49% 46% 41% 	 491 59% 60% 51% 521 




------------------ ----------------------- ----------------------- ----------------- -----------

-------------------------------------------------------------------------------------------------------------

PRIVATILAIION POLL - ROMANIA - AUGUST 1994 - ARC - 7473
 

Q47. Nationality,
 

................................................------------------------------------.----------------------------------------------

Area Privatization ;rerr
Income See 	Info on 


whicr
Privatization 

, ruc'.J,,
 

1-2/ Rare/ Rural Small Small Large Fav Neutr Ufav ,lrwi L.,,aTotal 5-78 79-13 131-1 181- Once/ 1-2/ 

idual 6:i E
 

0 80 2500 Week Week 6mos Never lown City City 


590 125 219 228 342 1014 257 iB5 513 EC,
 
Banner Totals 1514 313 379 250 572 518 250 100 

100% 100 100% 100% 100% 100 1001 100% 1001 100% 100% 0%Ol i0c1 
100% 100% 100 100% 


203 190 317 928 223 155 46 76
335 226 527 487 228 96 495 643
Romanian 1353 265 

92% 871 841 321 39%
91% 96% 84% 89% 931 83% 91
89% 85% 88% 90% 92% 94% 

19 58 1/ 4 .1 
96 21 26 1b 33 21 17 3 50 39 11 27


Hungarian 

6% 7% 7% 6% 6% 4% 7% 3% 8% 5% 5% 12% 6% 61 7 8% I t 

a .110 16 21 I 1 1 6 

Gypsy 	 24 15 3 1 5 4 0 

0% 11 L% 4% i1 
2% 5% 1% 0% 1% 1% 0% 0% 3% .3% 0% 0% 

3 9 2 2 54 3 3 1 7 0 3 8

German 	 14 2 6 2 

1% 1% 2% 1% 1% 1% 1% 1% 1% 0 1% 4% 1% 1% 11 3% 1 1 

3 2 0 22 22 1 2 2 13 8 3 i6 
Other 	 27 10 9 5 3 

4% 3% 0% 1% 1% 1% 3 3% Ai
2% 3% Z% 2% 1% 1% 1 0% 



--- --------------- ----------------------- ----------------------- ----------------- -----------

---------- ----------

PRIVAJILAIION POLL - ROMANIA - AUGUST 1994 - KRC - 7413 

Q48. Area.
 

...............
..-- --- ......................................................................................................... 

See Info on Area Privatization 'reter
 

Privatization 

Income 


Whic.
 
S'Lructura
 

Total 5-78 79-1 131-1 181- once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Neutr Unfav ir-div C 11e 

0 80 2500 Week Week 6mos Never Town City City idual cti,,e 

-------.--------.-.---.-----.----.--------------------------------------------------

381 252 576 519 251 102 595 733 220 229 342 1021 259 185 536 831BannEr Totals 	 1524 315 

100% 100% 100% 100% 100% 100% 100% 100% 100% 1001 100% 1001 100% 100% 100% 100% 100% 10%
 

Rural 	 733 2!9 234 95 165 151 103 53 391 733 0 0 0 416 10 102 216 4"o
 

48% 76% 61% 38% 29% 29% 41% 52% 66% 100% G% 0% 0% 41% 64% 551 40% 511
 

31 	 220 0 0 169 29 18 C L:"
Small town 	 220 36 39 46 99 104 16 63 0 


14% 11% 10% 18% 	 17% 20% 12% 16% 11% 0% 100% 0% 0% 1 11% 101 16% 14%
 

Small city 229 19 41 46 123 82 60 21 58 0 0 229 0 175 19 30 i0 313
 

0% 100% 0% 17% 71 16% 20% 121
15% 6% 11% 18% 	 21% 16% 24% 21% 10% 0% 


0 342 261 44 	 15 128 201

Large city 	 342 21 67 65 189 182 51 12 83 0 0 


22% 7% 18% 26% 	 33% 35% 23% 12% 14% 0% 0% 0% 100% 261 11% 191 24% 23L
 

,,' ) 
lj 



------------------- ----------------------- ----------------------- ----------------- -----------

----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

RC - 1473
PRIVATINAVION POLL - ROMANIA - AUGUST 1994 

949. Location coe: county/region
 

Area Privatization Preter
Income See Into on 

WhicA
Privatization 

l;ructure
 

Neutr Unfav 	hoiiv C iie
Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural S~a1l Siall Large Fav 


0 80 2500 Week Week 6mos Never Town City City idual ctive
 

-------------------
Banner Totals 1524 

100% 

315 

100% 

381 

100% 

252 

100% 

576 

100% 

519 

100% 

251 

100% 

102 

100% 

595 

100% 

733 

100% 

220 

100% 

229 

100% 

342 

100% 

1021 

1001 

259 

100% 

185 

001 

Z 

100% 

7 

i001 

123 87 50 15 	 128 135 '0 56 53 117 56 :8 iZ i;6

Transylvania 	 294 61 72 38 


191 Z23 	 14% 13% 2C%
15% 22% 18% 231 24% 15% 

6S3 57 Z5 3 18 12 311 a -: 

19% 19% 	 19% 15% 21% 17% 20% 


Muntenia 	 138 19 28 31 60 33 21 13 

11% 17% 5% 9% 	12% 41 101 %
9% 61 7% 12% 10% 61 8% 13 1111 8% 


14 16 54
11 14 	 20 21 10 4 35 38 22 16 0 44 12

Moldova 	 76 25 


5% 8% 4% 6% 3% 4% 4% 4% 6% 5% 10% 7% 0% 
 41 5% 	 8% % 6i
 

72 55 	 20 62 128 26 41 19 117 51 ;7 6a 142
 
Bucharest 	 214 56 43 38 71 


14% 18% 11% 15% 13% 14% 22% 20% 10% 17% 12% 181 6% 11% 221 201 !3% 1 !
 

111 52 44 57 	 221 51 43 IiE i9 
5 324 65 87 54 118 125 47 14 121 


20% 23% 221 211
21% 21% 23% 21% 20% 24% 19% 14% 21% 23% 24% 19% 17% 22% 


6 321 78 106 50 87 88 42 31 151 185 45 34 57 233 32 40 115 li6
 
15% 17% 	 23% 12% 22% 21% 201


21% 25% 28% 20% 151 17% 17% 30% 251 251 201 

29 i9 0 0 138 117 17 15 64 C? 
7 	 157 11 28 2? 91 93 26 5 


401 11% 7% 8% 	121 101

10% 3% 7% 11% 	 16% 18% 10% 5% 5% 1% 0% 01 



--------------------------------------------------------------------------------------------------------------------

PRIVATIUATION POLL - ROMANIA - AUGUST 1994 - 4RC - 7473 

924F. Access to eAperts wno coula proviae you witn aavice. 

Income See Into on Area Privatization Prerer 

Privatization Wric-
Structure 

-----------------------.......-----------------------.--------------------------------------------


Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Neutr Untav lriv CoiIE 

0 80 2500 Week Week 6mos Never Toin City City idual ctive 
- ----------. --.-----..----.-- ....--------  - -.----- - ----..----- . -----  -.----- - ----- - ----- -------------

Banner Totals 1509 310 377 250 572 517 250 101 584 725 219 225 340 1010 258 183 54L :23 

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 1001 100% 100% 100% 100%l1001 iQO% L0oo 

91 204 492 ;3 	 52 2 , :4,
Very Important 	 621 93 134 114 286 313 104 21 181 213 !13 

42% 30% 361 46% 50% 61% 42% 21% 31% 291 52% 43% 60% 49% 281 21 41; '3% 

58 83 92 Z10 	 12 "! ii
Somewhat Important 	 439 71 Ill 70 181 134 82 37 165 206 


29% 231 29% 28% 33% 26% 33% 31% 28% 281 26; 37% 27% L1 28% 9% !0% :11
 

35 26 11 114 	 16 23 11 108 29 22 o4 ',I

Not Very Important 	 164 37 40 36 51 29 

11% 12% 11% 14% 9% 6% 14% 26% 12% 16% 1 10% 0% 11% 11 12% 12; iv' 

28 35 11 S 	 U1 25 i5 20 4
Not at all Important 	 62 14 25 10 13 15 10 6 


4% 5% 7% 4% 2% 41% 4% 6% 5% 
5% 5% 2% 3% 	2% 61 11% 2 '1 

26 19 11 139 	 157 21 17 22 75 69 36 43 143
Don't Know/refused 	 217 95 61 20 35 

8% 6% 71 27; 20% 31 16%
14% 31% 18% 8% 	6% 5% 8% 11% 24% 22% 10% 




-----------------------------------------------------------------------------------------------------------

------------------- ----------------------- ----------------------- ----------------- -----------

------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

-PRIVATILAIION POLL - ROMANIA - AUGUST 1994 -NC 1473
 

Q24G. Educational programs that would teach Dasics or management and finance.
 

Privatization PrEter
Income See Into on Area 

whicn
Privatization 


Structure
 

Fav Neutr Untav Inaiv 	 31e
Total 5-78 19-13 131-1 	181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large 

idual cti~e
0 80 2500 Week Week 61os Never [own City City 


251 102 588 727 219 228 340 1012 259 185 *I3,n

Banner Totals 1514 312 377 251 574 516 


100% 100% 100% 100% 	 100% 100% 103% 1O00

100% 100% 1001 100% 100% 100% 100% 100% 100% 100% 


i7l i2O 1O0 Z12 473 : 44 "5?
629 77 123 121 	 308 319 103 1 168 


54% 62% 41% L6% 291 21% 55% 44% 621 49% 23% 26% 01 ;

Very Important 


42% 25% 33% 48% 


8l 95 ;2 43 !,, 174 135 85 37 155 220 O 13

Somewhat Important 	 424 13 112 65 


26 0% 2,% !2% 	24% 291 28% Z6% L0% :2

28% 23% 30% 26% 30% 26% 34% 361 

21 37 23 69 101 18 28 i2 108 21 25 :4 ' 4 
Not Very Important 	 159 41 43 30 45 


4% 11% 8% 141 101 11%
8% 4% 15% 23% 12% 14% a% 12%
11% 13% 11% 12% 


12 ;4 II 6
18 ' 

Not at all Important 81 17 30 15 19 18 11 5 45 46 !0 14 


5% 8% 6% 5% 	 6% 4% 31 7% 14% 3' 6;

5% 5% 8% 6% 3% 3% 4% 


36 41 145
15 10 151 163 	 21 14 23 76 15

Don't Know/refused 	 221 104 69 20 28 23 


19% 17%
22% 10% 6% 7% 8% 291 31

15% 33% 18% 8% 5% 4% 6% 10% 26% 




-------------------------

----- ------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
----- ----- ----- -----

- AUGUST 1994 - RC -	 4713PRIVAIILAIION POLL - ROMANIA 

924H. Information about gnat types of businesses nave Dean successful and
 
over the past two years.
unsuccessful inRomania 


-.-------.-------.............................------------------------------------------------------------------------------------

Area Privatization ureter
See Into on
Income 


Whicn
Privatization 

Structure
 

. . . ..------------------.-----------------------.--------------------------. 

Fav reutr Unrtav i 4iv 	C5ia 

Total 5-78 79-13 131-1 	181- Once/ 1-2/ i-2/ Rarej Rural Small Small Large 

iaual :tie
 

0 80 2500 week 4eek 6105 Never Town City City 


251 102 588 128 217 228 340 1013 2159165 b2
 
Banner Totals 	 1515 312 377 251 575 511 


1001 1001 100% 1001 	 iCOl 10 ;
1001 100% 100% 100% 	 1001 1001
100% 100 1001 100 1001 1001 


!:i -:4
 
74 203 223 65 	 15 118 164 39 ', 1:5 L4' 48 :6 


Very Important 	 429 61 91 

221 37% 34% 19% 	 15i%231 1


431 26% 15% 201 2I% 411%
281 20% 24% 2% 	35% 


215 170 97 30 158 191 58 90 132 341 68 £'o 2;

Somewhat Important 	 471 71 Ill 14 


IM L11 74% 26% 	 26% L7% 29%

31% 23% 29% 29% 37% 33% 39% 29 27% 76% 26% 


50 L8 121 i '
 
56 82 65 91 78 57 37 114 158 45 49 42 199 


Not Very Important 	 294 

211 12% 20% 191 	 21% 231 181
26% 16% 15% 23% 36% 19% 22% 21%
19% 18% 22% 


46 57 10 9 15 44 24 30 7
 
33 18


Not at all Important 	 101 26 28 14 23 10 41 31 i6% i 7I
 
71 101 8 1 81 	 5 1 81 41 


7% r % 71 61 6% 4% 

0I 40 ,a i4,
23 14 10 152 	 158 17 19 26 78 


65 33
Don't Know/refused 	 220 98 24 
81 271 221 7% 17;


4% 6% 10% 26% 	 22% 8% 8% 81 

15% 31% 17% 10% 	 6% 




--------------------------------------------------------------------------------------------------------------------

------------------- ----------------------- ----------------------- ----------------- -----------

---------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

PRIVATIIAION POLL - ROMANIA - AUGUST 1994 - hRC - 7473 

Q241. Good personal contacts with qovernaenL TTiCi3, 

Area Privatization PreerIncome See Info on 	 whicr.
Privatization 

otructure 

Neutr Unfav lniav C¢Ile
Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fay 


Town City City 	 idual c:le
80 2500 Week Week 	 6bos Never
0 


728 219 227 140 1012 259 185 5!2 d36

377 251 574 517 	 251 102 588
Banner Totals 1514 312 


100% 100% 100% 100% 	 1oo; 23i
 
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 

15 72 127 354 cd 41 liU16 213 204 95 26 146 208
Very Important 	 482 81 112 
32% 26% 30% O% 37% 39% 48% 25% 25% 29% !4% 32% 371 L5% 26% :5% Z; Ll% 

84 4 ;5 4 	 54 1 . . 
Somewhat Important 	 469 87 114 65 183 164 86 3 168 22 0 a 

7% 28% Z L:;

31% 28% 30% V4% 32% 32% 34% 32% 29% 30% 12% 3% 29% 

59 39, 5 50 151 ;0 22 1 i
27 53 48 85 	 73 38 23 75Not Very Important 	 213 


15% 151 16% 12% 	 12% 16% 14%
15% 14% 15% 23% 13% 12; 18%14% 9% 14% 19% 

13 i6 42 93 25 28 5356 55 16 9 65 78

Not at all important 	 149 31 44 18 

31 
91 10 15% 11% 	 i%

10% 10% 12% 7% 10% 11% 6% 91 11% 11% 6% 7% 121 

2? 73 62 34 L3 !L421 16 11 134 	 131 23 20
Don't Know/refused 	 201 86 54 24 31 


23% 181 11% 9% 8% 7% 24% 18% 11 151 
13% 28% 14% 10% 6% 4% 6% 11% 




PRIVAIILAIION POLL - ROMANIA - AUGUST 1794 NRC 1;1
 

QZ4J. Good personal co~tacts with re use e.
 

Income See Into on 
Privatization 

Area Privatization ireTer 
Wh1cr 
-ructure 

Total 5-78 79-13 131-1 181-
0 0 2500 

Once/ 1-2/ 
Week Week 

1-2/ 
6sos 

Rare/ Rural Small Smal1 
Never Town City 

Large 
City 

rao :;eutr uvtav :i, , ; 
ijual -:Ile 

Banner Totals 1515 
100% 

312 
100% 

377 
100% 

251 
100% 

575 
100% 

511 
100% 

251 
100% 

102 
100% 

5a8 
100% 

in 
iCOl 

219 
i00% 

225 
i00% 

o401013 
i00% 130% 

259 
i33% 

1255 
i00% .331 ilC1 

Very Important 586 

39% 

34 

27% 

144 91 

!6% 36% 

271 
481 

276 

53% 

99 
39% 

26 
25% 

114 

30% 

227 
31% 

42 

42% 

;9 
43% 

iod 
49% 

462 
46% 

3 
:4% 

:0 
271 

,21 
43% 

.. 
::I 

Somewhat Important 380 
:5% 

60 
19% 

91 
24% 

72 
291 

157 
27% 

125 
24% 

d5 
34% 

4 
33% 

1N 
211 

i;9 
25% 

54 0 
'5% 29% 24% 

:237 
231 20 

'8Jo 
ZI% 

.. 

:3% 
. 

:i 

Not Very Important 195 
13% 

39 
13% 

46 
12% 

44 
18% 

66 
11% 

49 
9% 

34 
14% 

24 
24% 

81 
14% 

104 -0 
1.4%14% 

25 3 125 
i1% 11% 121 

40 
15% 

25 
14% 

18 iXi 
1'% il% 

Not at all Important 138 40 
9% 13% 

49 
131 

16 
6% 

33 
6% 

42 
8% 

14 
6% 

5 72 
5% 12% 

"8 
111 

19 
3% 

16 
7% 

25 
7% 

56 33 
6% I1 

43 
3% 

24 
S% 

1Q 
12% 

Don't Know/refused 216 
14% 

89 
29% 

51 
15% 

28 
11% 

42 
7% 

25 
5% 

19 
81 

13 
13% 

137 
231 

140 
19% 

24 
11% 

23 
10% 

29 
91 

63 12 29& 

8% 281%16% 
3.14 
81 16% 



------------------- ----------------------- ----------------------- ----------------- -----------

PRIVATILAHIOII POLL - ROMANIA - AUGUSI 1994 - ;C - ;4;j 

g25A-25G. ityou were to consiaer starting a small Dusiness. ,o,moortant
 

would each of the following be inoreventing you from oursuing it....
 

not at a! i:oortart
 very important, somewhat important, not very or 


925A. Lack of knowledge aDout business ingenerai.
 

..................................................................................................................................
 
Area Privatization Prefer
See Inro on 


PrivatizitlonfllCN
 
Income 


Rare/ Rural Small Small Large Fav 4eutr unrav 1ri01-i0.e
 
total 5-78 19-13 131-i 181- Once/ 1-2/ 1-2/ 


lual :ZV.e 
0 80 2500 week week 6nos Never town City City 


..............................................................................................
 

Banner Totals 1515 
1O0% 

313 
1O0% 

376 
100t 

Z52 574 
100 100%1001 

516 251 
100% 

102 
100% 

89 
1Ot 

129 ':0 
100%: 

221 279 

i23100% 100% 
1014 
1001 

59 

i1000 
j64 

1301 

:'4 :: 

.0I 

Very Important 622 
41% 

130 
42% 

150 
40% 

108 
43% 

214 
41% 

235 
46% 

36 
38% 

32 
31% 

240 
411 

276 2 
!8% 421 

65 
!7% 

.L3 

01 
406 
401 

1:1 
7i 421 :4;1 

Somewhat Important 397 
26% 

68 
22% 

95 
25% 

68 
27% 

1b6 126 

29% 24% 

19 
31% 

31 
30% 

148 
25% 

181 
26% 

'5 
25% 

il ;8 23b 
14% 2A% 29 

49 
19% 

41 
261 

1:; 

!2%1 

:2X 

! 

Not Very Important 259 
17% 

35 
11% 

13 
19% 

46 
18% 

105 
18% 

99 
19% 

51 
20% 

28 
21% 

14 
131 

140 
19% 

40 
18% 

!1 
14; 

48 03 
141 201 

L! 
12% 14% 

i":; 
23 

2 ' 
14; 

Not at all Important 88 
6% 

11 
4% 

17 
5% 

12 
5% 

48 
8% 

41 
8% 

14 
6% 

6 
6% 

22 
4% 

29 
4% 

id 
8A 

15 
11 

:6 
8% 

66 
it 

:3 
5% 

3 
% 

:1 
t% :% 

Don't Know/refused 149 
10% 

69 
72% 

41 
11% 

18 
1% 

21 
4% 

15 
3% 

11 
4% 

5 105 
5% 181 

37 
13% 

15 
1% 

19 
8% 

18 
5% 

41 
51 

45 5 
17% 14%% 

. 1:4 
1:21 



---------------------- ----------------------- ----------------------- ----------------- -----------

--------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

PRIVAV.LATION POLL - ROMANIA - AUGUSI 1994 - ARC 41 

425. Reluctance to leave a .ecure ;osLi 5. 

.................................................................................................................................
 
See Info on Area Privatization reter
Income 


which
Privatization 

Structifr
 

Rare/ Rural 	Small Sall Large Fav 4eutr Untav irdiv CweTotal 5-18 	 79-13 131-1 181- Once/ 1-2/ 1-2/ 

0 80 2500 Week Week 6mos Never Town City City idual cUi4e 

316 251 	 574 516 251 102 588 728 220 221 339 1013 259 164 1.0465
Banner lotals 1514 313 


1001 i00% 	 icO% 30 .00%100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 

111 106 49 25 134 IL2 48 1 230 
Very Important 319 61 83 58 	 73 ;:5 

30%
21% 20% 	 :5% 23% 22% :2% 17; :31 2% :22 Z%21% 19% 22% '3% 20% 

96 0 149 159 85 24 108 158 04 65 1)4 "78S 4 ..'
 
Somewhat Imoortant 389 ;1 


34% 24% 18% 22% 281 29 J11%27% 25% :0% :4; 2 1 26% 25% 26% 27% 261 31% 


175 54 51 86 288 50 29 i;2 186
 
Not Very Important 372 60 81 62 169 140 71 26 127 


28% 1?% 	 16% I'M 211

25% 19% 22% 2% 29% 27% 28% 25% 22% 24% 25% Z5% 251 

41 50 45 111 26 30 106 li 
Not at all 	Important 236 33 58 35 110 83 32 16 98 100 


16% 17% 14% 19% 22% 14% 17% 10% 16% 20% 131

16% 11% 15% 14% 19% 16% 13% 


33 ;0 63 ;3 41 IL7
28 14 	 11 121 133 15 11
Don't Know/refused 198 82 58 29 29 

6% 11% 	 21% 18% 1% 1% 10% 7% 24% 18% 81 15%

13% 26% 	 15% 12% 5% 5% 




PRIVArILArION POLL •ROMANIA - AUGUSI 1994 - kRC - ;414
 

925C. ;he eilet that orivate enteiorlsE is generally
 

dishonest and not respectaole.
 

.................... o...................................................... ................................................... . .
 

See Into on Area Privatilation ;reterIncome 

onicn
Privatiiation 


......................... ....................... ....................... ......... ....... ......
 

Total 	5-18 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large iiv Neutr Untay i ,';,1a 
0 	 80 2500 week week 6ios Never lown City City iJual C:ie 

..... ..... ..... ..... ............... .......... .......... ....................
 ..................................... 

311 316 250 574 515 251 102 586 725 "-0 22? 339 1011 53 iS4 ::L 2-4
Banner lotals 1511 


100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 130 1;0% t^1; i
loot 	 100% 100% 


138 0 , -4 	1.2 45 .0 :. --
Very Important 	 214 59 14 33 66 ;6 21 14 33 


14% 19% 14% 13 12% 15% 14% i5% 15%
11% 	 14% 10% 161 :i1 :11 .'1 ..1
 

56 	 18 90 110 358 4L i 4 1 9

Somewhat Important 240 E4 63 40 33 15 


:t% 17% 17% .: :3
16% 	 171 7% 16% 14% 15% 22% 18% 15% 15% 17% 201 i4l 


136 	 216 40 66 26 22a 77 31 149 ;
Not Very Important 	 408 70 100 81 157 142 81 30 

27t 23% 217% 2% 27% 28% 32% 29% !0% 18% Z7% "8123% 	 25% 10% :0% 281 271
 

119 95 14 122 	 !92 39 ;o :L: ::4

Not at all Important 470 55 110 1, 232 200 14 31 155 


29% 40% 39% 29% 30% 26% 25% 43% !% !6% 39 151% 20% 44% Z'%
31t 	 18% 29% 


22 	 112 11 19 Sl 64 55 L0 I i2.
Don't 	Know/refused 179 13 49 23 34 13 9 116 


5% 	 8% a% 9% 6% 21% i6% 6% i4%
12% 	 23% 13% 9% 6% 4% 9% 20% 15% 


L'I
 



PRIVAIILTION POLL - ROMANIA - AUGUSI 1394 - - ;4;'3C 


QZ50. Fear ot government rea tale.
 

...................................................................................
 
Area Privatilation reterSee Into on
Income 


r.
1c
Privatilation 


,rav Large rav Neutr 1r.! .;u!Total 5-18 19-13 131-1 	i81- once/ 1-2/ 1-2/ Rare/ Rural Si a11 
ijuaI -:,Ie


0 80 2500 Week week bmos Never iown City City 

.......................................................
 ....................................... 


102 586 124 2 	 26 !J 1009 258 l :X -
Banner Totals 1509 312 315 251 510 514 249 

100% 10 100%% i0co 	 i :01.2% 1.:100% 1001 0% 100% 0100% 100 100%100% 100% 100% i00% 

100 1"6 93 :12 z08 89 3 16 i i: 
Very Important 	 531 % I 

35% 12% 14% l'7% % 40% l'6% 311 !33% 30% 40% l31% 461 !6% ;2%; :7 

:
103 60 155 !29 82 0 ;0 :00 59. 
Somewhat Important 	 398 80 

26% 216 27% "14% ',1% 245%33% I29% "14%28% 2,,% 261 25 2% :4 41% 

45 22 84 125 4 41 46 12 :6 24 
Not Very Important 	 255 3 61 51 99 94 


.0% 17% 18% 18% 	 22% 14% 11% 17% ,1% 14% 191 14% 13% 11% 15% 
17% 13% 18% 


Not at all Important 	 160 21 32 21 80 61 19 12 59 69 217 5 29 111 '1 :3 

9% 121 8% i1 i1% 1113% 8% 12% 10% 10% 121 15%11% 71% 9% 11% 14% 

14 24 49 '6 28 !114
24 16 14 6 108 113 1.


Don't Know/refused 	 164 13 41 20 

2% 1 ' % 1!16% 18% 161 6% 	 6% 11 51

Il% 23% 13% 8% 	4% 3% 6% 



PRIVArILAION POLL - ROMANIA - AUGUSt 1994 - NRC -

Q"'E. uncert int, atout te tuture. 

Privatization PreterIncome See Into on Area 

whicn
Privatization 
 structure
 

total 5-18 19-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural SzailSal Large Fav Neutr Unfav 1r;aiCIlIe 
idual :i'Ie0 80 2500 week Week 6nos Never town City City 


..... ......................... .....
 
..... ..... ..... ..... ..... ..... ..... ..... ..... 
..... ..... 

Banner totals 1508 312 315 249 5172512 251 102 127 20 2125 104 '5O 4 
...................... 


S86 	 088 

oot 100% 100% 100% 1001 iOO% 100 100% 1001 100% 100 IM,0%
100% 100% 100% 100% loot l00% 

i24 136 30 118 154 59 31 200 :63 L$ 1 , I 11 , 111 1 
Very Important 	 518 

34% 40% 36% M% 11% '46% 5% 0% I4 J3% .0% 2t% 38A 2% 34% 1, % % 

IZO o3 16 lb 	 148 j : : 2;: -.Somewhat Important 	 335 64 84 Z !Z5 
221 21% 22% M5% 22% 23% 25% Z5% 201 20I%21 Z4 :1% Z4 :5% 14% 2%I- % 

104 61 23S 6 	 130 45 55 ;0 2;i I5 2:r, 1 4 
Not Very Important 	 300 38 68 55 139 


16% 18% 21% Z4% 21% 2.% 15% 141 :6% 11% 
20% 12% 18% 22% 24% 20% 27% 23% 

12 83 '5 40 43 1 4 2 14 5 31 
Not at all Important 	 201 22 46 L3 100 81 20 15 

It A0i 

13% 1 % 12% 13% 17% 17% 8% 15% 12% 11% 16% 18% 13% 16% 8% ,0%
 

53 46 2$ 23 i1)
11 12 1 102 	 91 14 i8 25
Don't Know/refused 	 154 64 41 19 30 

141 5% 12%
10% 21% 11% 8% 5% 3% 5% 7% 17% 13% 61 8% 7% 5% 18% 



------------------- ----------------------- ----------------------- ----------------- -----------

------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

PRIVAIILAIION POLL - ROMANIA - AUGUST 1994 - NRC - 7413 

925F. Lack of capital. 

...............................................-----------------------------------------------------------------------------------Privatization Prefer
Income See InAo on Area 


Which
Privatization 

Structure
 

Fav Neutr UnTav Irdiv U0i11
Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large 

idual ctime
0 80 2500 Week Week 6mos Never Town City City 


588 728 220 227 339 1013 259 184 5L4 5V5
 
Banner Totals 1514 313 376 251 574 516 251 102 


100% 100 100% 100% 10O0iOlt
100% 100% 100% 100% 100% 100% 100% 100%
100% 100% 100% 100% 


167 145 230 73I 162 134 364 c:0

260 190 401 Z88 196 73 384 509
Very Important 1071 220 


11% 70% 69% 76% 70% 75% 78% 72% 65% 70% 761 641 74% 121 70% 73% 6; 7!
 

49 ial 	 1'*'4
316 31L 

Somewhat Important 234 33 63 L3 105 74 '4 21 95 116 Z7 42 


16% 16% 12; 19% 14% 18% 12% 3% 23 1l2%
15% 11% 17% 13% 18% 14% 14% 21% 


14 1 4 4 ', 4
 
49 1 9 11 28 27 8 2 10 11 8 16


Not Very Important 

1% 4; 4% 2% 2% 4; 3;4% 5% 5% 3% 2% 2% 2% 4%3% 0% 2% 


6 12 8 24 j 10 1, 22
 
Not at all Important 	 38 5 6 1 26 14 2 1 19 12 


3% 2% 2% 0% 5% 3% 1% 1% 3% 2% L% 5% 2 21 11 5% 21 2
 

V8 39 20 2? 85
11 5 80 80 12 12 18

Don't Know/refused 122 54 38 16 14 13 


10%
5% 14% 11% 5% 5% 5% 4% 15% 11% 41

8% 17% 10% 6% 2% 3% 4% 




---------------------- ----------------------- ----------------------- ----------------- -----------

----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

- 41PRIVATIIMION POLL - ROMANIA - AUGUST 1994 - KRC 

925G. Lack of personal entreprenerial skilIS. 

..............................................................................................................
 

See Info on Area Privatization Prefer
Income 
Whicr
Privatization 


Structure
 

lieutr Unfav mndiv ClE
Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Siall Small Large Fav 
City idual ctive
0 80 2500 Week Week 6mos Never Town City 


---------------
Banner Totals 1512 

100% 
313 

100% 
375 

100% 
251 

1001 
573 
100% 

516 
100% 

250 
100% 

102 
100% 

SB7 
100 

728 
100% 

220 
100% 

2 6 
1001 

8 

100% 
1011 
100% 

259 
1001 

184 
1001 

533 
101 

84 
1001 

Very Important 395 
261 

89 
281 

89 
24% 

66 
26% 

151 
26% 

140 
27% 

59 
24% 

24 
24% 

163 
28% 

171 
23% 

62 
281 

63 
281 

99 
29% 

244 
241 

86 54 
L31 291 

76 
!,1 

2 
VIC 

Somewhat Important 317 
21% 

52 
17% 

86 
23% 

57 
23% 

122 
21% 

95 
18% 

61 
24% 

29 
28% 

116 
20% 

139 
19% 

48 
22% 

57 
251 

73 
221 

21 
221 

54 
211 

L 
181 

1:0 
231 

18i 

201 

Not Very Important 359 
24% 

60 
19% 

94 
25% 

58 
23% 

147 
26% 

129 
25% 

74 
30% 

33 
12% 

115 
20% 

201 
28% 

43 
201 

49 
22 

66 
120% 

272 
27% 

42 
16% 

41 
22% 

171 174 
32A120 

Not at all Important 261 
17% 

33 
11% 

56 
15% 

46 
18% 

126 
22% 

141 
25% 

42 
17k 

9 14 
9% 10% 

99 
14% 

5S 
24% 

39 70 
171%21% 

213 
21% 

20 25 109 

8% 14% 201 
142 
161 

Oon't Know/refused 180 
12% 

79 
25% 

50 
13% 

24 
10% 

27 
5% 

21 
4% 

14 
6% 

7 
I1 

119 
20% 

118 
16% 

14 
6% 

18 
8% 

30 
9% 

61 57 
6% 21 

31 
17% 

35 
1% 

125 
14% 



----------------------------------------------------------------------------------------------------------

----------------------

PRIVATILATION POLL - ROMANIA - AUGUST 1994 - KRC - 1413 

G26A-926T. I'a going to read you some statements that people we have spoken
 

with have made about the current situation inRomania. For each,
 

please tell me whether you agree completely, agree somewhat,
 

disagree somewhat, disagree completely or nave no opinion.
 

g26A. I thought democracy would be better than itis.
 

Privatization Prefer
Income See Into on Area 

Which
Privatization 


Structure
 

-----------------------.......-----------------------.-----------------------

Fav Neutr Unfav 1ndiv Coile


Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large 


Never [own City City idual ctive
0 80 2500 Week Week 6mos 

-------.-----. .----------------------------------------...---------


219 227 337 1013 255 185 ZO 3'8
 
-----.---.------.---.-----.---

Banner Totals 1512 312 381 248 571 513 250 101 591 729 


100% 100% 1001 100% 100% 100% 100% 100% 100% 1001 100% iCC .4011001 100% 100% 1001 100% 


450 134 96 221 511 168 !L4 271 ,
Agree completely 901 214 238 155 294 308 141 49 369 


62% 63% 51% 60% 561 491 62% 621 61% 421 66% 561 661 721 53% 64

60% 69% 


180 280 Z I'8 laO
 
Agree somewhat 361 51 96 54 160 120 10 38 122 42 82 51 43 


241 16% 251 221 28% 23% 281 38% 21% 251 191 361 171 281 17% '15 V01 20%
 

27 29 80 11 11 48 51
 
Disagree somewhat 111 11 20 11 63 46 22 4 34 47 8 


A% 41 5% 7% 11% 9% 91 41 61 61 41 121 9% 81 71 6% 9% 61
 

25 63 9 8 34 41
 
Disagree completely 83 16 15 14 38 34 13 3 31 22 22 14 


5% 5% 41 61 71 71 5% 3% 5% 3% 101 61 7% 61 4% 41 61 51
 

8 6 5 4 1 6 8 1 Ll
Don't care 16 5 2 3 6 3 3 1 


1% 1% 1% 1% 1% 1% 1% 21 :% 0% 11 3% 1; i% ii1% 2% 1% 


2 1 6 27 24 8 4 4 13 10 4 Z 25
Don't know/refused 40 15 10 5 10 


0% 41 1% 4% 2% 21 1
1% 5% 3% 21 21 0% 61 5% 31 21 11 




------------------- ----------------------- ----------------------- ----------------- -----------

----- - ------------------------------------------------- -----

- RC - 1473
PHIVATILATIOH POLL -ROMANIA - AUGUST 1994 


g260. People who work for private businesses nave a greater Bense of
 

responsibility incarrying out their jobs.
 

..................................................................................................................................
 
Privatization Preter


Income See Into on Area 

Which
Privatization 


Structure
 

1-2/ Rare/ Rural Small Small Large Fav Neutr Untav Inaiv C-Lie
 
Total 5-78 79-13 131-1 181- Once/ 1-2/ 


idual ctive 
0 80 2500 Week Week 61os Never Town City City 


-......... .... 

Banner Totals 

..-----.----- - -------

1517 314 381 

100% 100 100% 

-. 

249 
100% 

573 
100% 

515 
100% 

251 
100% 

102 
100% 

592 
100% 

731 
100% 

220 
100% 

229 
100% 

337 
1001 

1016 
100% 

257 
100% 

185 
100% 

5L3 
100; 

27 
i00 

Agree completely 133 
48% 

141 
45% 

180 
471% 

126 
51% 

266 
50% 

288 
56% 

125 
50% 

44 
43% 

259 
44% 

330 
45% 

142 
65% 

95 
41% 

166 
49% 

568 
56; 

101 
39% 

0 
7; 

140 
"t -o; 

Agree somewhat 411 
27% 

70 
22% 

112 
29% 

68 
27% 

161 
28% 

123 
24% 

69 
27% 

35 
34% 

167 
28% 

209 
291 

40 
18 

59 103 
26% 1311 

212 
27% 

71 
281 

18 
311 

US 
Z01 

" 
: 

Disagree somewhat 166 
11% 

29 37 
9% 10% 

29 
121 

71 
12% 

62 
12% 

30 
12% 

12 
12% 

57 
10% 

84 
11% 

14 39 
6% 17% 

29 
9% 

89 
91 

7 
14% 

L6 
19% 

4: 

81 
i 

13% 

Disagree completely 103 22 28 16 

71% 71% 71% 6% 
37 
6% 

32 
6% 

22 
9% 

9 
9% 

35 
6 

29 
4% 

15 
71 

28 
12% 

31 
9% 

54 
5% 

20 
8% 

25 
14% 

2? 09 
5;t al 

Don't care 14 
1% 

5 
2% 

4 
1% 

3 
1% 

2 
0% 

1 
0% 

1 
0% 

1 
It 

9 
2% 

9 
1% 

2 
1% 

3 
1% 

0 
0% 

5 
0% 

6 
2% 

1 
1% 

2 
t % 

i 

Don't know/refused 90 47 
6% 15% 

20 
5% 

7 
3% 

16 
3% 

9 
2% 

4 
2% 

1 65 
1% 11% 

70 
10% 

7 
3% 

5 
2% 

8 
2% 

28 
3% 

22 
9% 

iS 
8% 

12 
21 

60 
71 

V 7
 



------------------ ----------------------- ----------------------- ----------------- -----------

- HC - 1473
PRIVATIZATION POLL - ROMANIA - AUGUST 1994 


Q26C. We must build a market economy itwe oaft tO
 
guarentee our other freedoms.
 

---.............................................-------------------------------------------------------------------------.......
 
Privatization Prefer
Income See Info on Area 


which
Privatization 

Structure
 

Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fiv Neutr Unfav iriv Colic 

0 80 2500 Week Week 6mos Never Town City City iaual ctioe 
----------. ----- - ---------------..----..-----------------------------------.--.---------.---.-..-----.----


Banner Totals 1518 
100% 

313 
100% 

380 
100% 

250 
100% 

575 
100% 

516 
100% 

250 
100% 

102 
100% 

593 
100% 

730 
100% 

220 
100% 

229 
100% 

339 
100% 

1017 
100% 

258 
100% 

185 
1001 

52,1 
100% 

58 
i0 

Agreo completely 751 
49% 

124 
40% 

160 
42% 

130 
52% 

337 
59% 

341 
67% 

123 
49% 

33 
32% 

239 
40% 

285 
39% 

139 
63% 

100 
44% 

227 
61% 

O1 
60% 

86 
13; 

49 
261 

;01 
56; 

4il 
471 

Agree somewhat 357 
24% 

59 
19% 

102 
27% 

68 
27% 

128 
22% 

96 
19% 

69 
28% 

32 
31% 

144 
24% 

198 50 
27% 231 

54 
24% 

55 
16% 

234 
23% 

67 
26 

48 
26% 

121 :!; 
231%24% 

Disagree somewhat 114 
8% 

28 
9% 

31 
8% 

16 
6% 

39 
7% 

29 
6% 

23 16 
9% 16% 

42 
7% 

51 
8% 

15 
71 

20 
9% 

22 
6% 

65 
6% 

26 
10% 

20 
11% 

48 
9 

OL 
7 

Disagree completely 85 
6% 

12 
4% 

26 
7% 

12 
5% 

35 
6% 

22 
4% 

20 
8% 

8 
8% 

28 
5% 

J3 
5% 

5 
2% 

35 
15% 

12 
4% 

46 
5% 

8 27 
3% 15% 

i 
6% 

4 
61 

Don't care 21 
1% 

9 
3% 

4 
1% 

4 
21 

4 
1% 

4 
1% 

1 
0% 

1 
1% 

14 
2% 

17 
2% 

1 
0% 

2 
1% 

1 
0% 

7 
1% 

7 
3% 

4 
2% 0% 

515 
2% 

Don't know/refused 190 
13% 

81 
26% 

57 
15% 

20 
8% 

32 
6% 

18 
3% 

14 12 
6% 12% 

126 
21% 

140 
19% 

10 
5% 

18 
8% 

22 
6% 

58 64 
6% 25% 

J7 
20% 

30 

6 
1J1 

15% 



----------------------

----------------------------- ---- ---- ----

- KRC - 7413
PRIVATILAIION POLL - ROMANIA - AUGUST 1994 


926D. we nave to accept the difticult times tat are aneaa of us
 

because unless we go through this suffering, nothing will ever
 
change for the better.
 

----.............................................------------------------------------------------------------------------....
 
Area Privatization Prefer
Income See Into on 

Which
Privatization 

Structure
 

.....-- .-..-----------........-----------------------.-----------------------


1-2/ Rare/ Rural Small Small Large Fav Neutr Unfav lndiv C 11e
 
Total 5-78 79-13 131-1 181- Once/ 1-2/ 


city idual ctive

0 80 2500 Week Week 6lOS Never Town City 


-----.----.-----.--- ..----.-----.------ -.------

Banner Totals 1521 
100 

315 
100% 

381 
100% 

250 
100% 

515 
100% 

516 
100% 

251 
100% 

102 
100% 

595 
100% 

733 
100% 

220 
100% 

229 
100% 

339 
100% 

1018 
100% 

259 
100% 

185 
100% 

534 
100% 

890 
i00% 

Agree completely 666 
44% 

129 
41% 

162 
43% 

112 
45% 

263 
46% 

282 
55% 

95 
38% 

36 
35% 

233 
39% 

304 
41% 

126 
571% 

66 
29% 

170 
501 

41 
47% 

971 18 
S71 42% 

232 
45% 

'! 
4;; 

57 32 150 174 54 o6 11 249 65 36 145 i
 
Agree somewhat 365 66 94 55 150 113 

22%
25% 29 21% 24% 25% 19% 27%

24% 21% 25% 22% 26' 22% 23% 31% 25% 24% 


bo 175
51 17 15 106 15 32 46 143 31 20 

Disagree somewhat 199 48 50 35 66 47 


14% 14% 12' 11% 1!% 14%
20% 17% 13% 14% 7% 14%
13% 15% 13% 14% 11% 91 


91 11 52 39 120 35 38 14 112
 
Disagree completely 199 37 50 40 72 58 42 Ii 82 


12% 121 14% 21% 14% 13%
 
13% 12% 13% 16% 13% 11% 17% 11% 14% 12% 8% 23% 


4 1 i4
4 1 0 11 12 3 2 3 4 8 

Don't care 20 10 3 4 3 


1 1% 11 0% 41 2% 0%

1% 3% 1% 2% 1% It 0% 0% 2% 21 3%
 

5 6 4 46 5 11 10 2 1 23 9 i0 -L
 
Don't know/refused 12 25 22 4 21 12 


5% 21 5;
7% 6% 2% 51 31 2% 9%
5% 8% 6% 2% 4% 2% 2% 6% 




------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

PRIVATIIAION POLL - ROMANIA - AUGUST 1994 - NRC - 1413 

Q26E. !ha market economy has meant that dishonost ;oepIe Can make
 
money without doing any real work.
 

..................................................................................................................................
 

Income See Info on Area Privatization Preter
 

Privatization 
 4hicn
 

Structure
 

Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Neutr Untav inuiv Coiie
 

0 80 2500 Week Week 6mos Never Town City City idual ctive
 

575 516 	 251 102 595 733 220 229 339 1018 259 185 5L4 430
Banner Totals 	 1521 315 381 250 

100% 100% 100% 100% 100% 100% 00% 100 100% 1001 100 100% 1001 100% 100% i00% i00% 100% 

15B 101 	 191 216 90 33 251 299 17 r8 152 362 128 103 19 4 2
Agree completely 616 160 

:3% 47;
40% 51% 	 41% 43% 33% 42% 16% 32% 121 41% 44; 40% 45% 36% 49% S6% 


L4 i4l :'Agree somewhat 	 353 54 92 69 138 108 15 29 132 163 41 14 5 ZS1 55 


23% 17% 24% 28% 24% 21% 30% 28 122 %27 19% 32% 221 251 Z1% iB 26%11
 

118 27 !3 3 1 	170 19 17 105 0

Disagree somewhat 	 209 31 53 35 90 64 40 21 19 

14% 10% 14% 14% 16% 12% 16% 21% 13% 16% 12% 14% 9% 17% 7% 9% 20% 10% 

44 17 	 88 112 45 44 ;6 217 L1 Z 121 141
Disagree completely 	 217 38 64 33 142 120 

18% 12% 171% 13% 25% 23% 18% 17% 15% 15% 20% 19% 22% 21% 12% 12% 23% 17; 

0 3 	 1 0 0 1 1 1 3 1 2 6 a i I
-Don't care 	 12 6 3 

1% 2% 1% 0% 1% 0% 0% 0% 1% 1% 0% 1% 0% 0% 2% 21 0% it 

2 	 9 20 5 a 36Don't know/refused 	 54 26 11 6 11 1 2 38 34 1 4 16 


4% 8% 3% 2% 2% 1% 2% 6% 5% 3% 1% 2%
1% 	 4% 8% 3% it 4% 



------------------- ----------------------- ----------------------- ----------------- -----------

--------------------------

PRIVAIIIA[ION POLL - ROMANIA - AUGUST 1994 - KRC - 7473 

926F. Because orivate workers are paid more, priceS .ill increase as 
privatization continues. 

......................................................----------------------------------------------------------------------------

Area Privatization Prefer
Income See Info on 


whicn
Privatization 

Structure
 

Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fay Neutr Unfav lodi4 Coile
 

0 80 2500 Week Week 6os Never Town City City idtl ctie
 

----.------.---------..-----.---.---------------------------------------------


Banner Totals 1520 315 381 250 574 515 251 102 595 732 220 229 339 lull 259 185 -L4 37 

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 1001 100% 100% 1001 100% 100% 1001 1001 

Agree completely 295 
19% 

74 
23% 

88 
23% 

50 
20% 

83 
14% 

104 
20% 

45 
181 

16 
16% 

122 
41% 

153 
21% 

37 36 
17% 16% 

69 
A0 

169 
17% 

67 
261 

, ;; 
V10% 3 

3 
241 

Agree somewhat 253 45 
l7t 14% 

58 
15% 

42 
17% 

108 
19% 

84 
16% 

53 
21% 

16 
16% 

88 
15t 

114 
16% 

3 8 U 50 
17% 221 15% 

179 
13% 

!3 
13% 

L 
18% 

1'4 i63 
!1,%10 

39 41 65 218 44 2 16 ii7
 
Disagree somewhat 289 41 68 51 123 105 56 23 99 	 144 

.0% 181 18% 19% 21% 17% 12% 22% 181
19% 13% 18% 23% 21% 20% 22% 23% 17% 


35 135 162 86 78 133 3' 48 Z9 Z2 2,)

Disagree completely 459 64 107 72 216 198 81 


36 19% 11 42% :41
34% 23% 22% 39% 34% 39%
30% 20% 28% 29% 38% 38% 32% 


7 4 144 1 2 0 13 11 2 5 2 6 3 

Don't care 	 20 11 1 4 

1% 3% 0% 2% 1% 0% 1% 0% 2% 2% 1% 2% 1% 1% 1% 4% 1% ; 

83 b4 27 42 129
12 138 148 18 18 20

Don't know/refused 204 80 59 25 40 23 14 


8% 25% 15% 8% 1
121 23% 20% 8% 	81 6%
13% 25% 15% 10% 	 71% 4% 6% 




-----------------------------------------------------------------------------------------------------------

-----------------------

------------------------- - -------- ----- -----------------

PRIVAIILAIION POLL - ROMAHA - AUGUST 1994 - ARC - 747
 

Q26G. I would rather go back to the certainties of the old
 

system than continue with change.
 

Area Privatization Prefer
See info on
Income 

Which
Privatization 


Structure
 

----- -----------------------.-------------------------------------------------


Total 5-78 
 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Heutr Untav mndiv CGile
 

Town City City idual ctive
 
0 80 2500 Week Week 6mos Never 


---.-----.-----.-----

595 733 219 229 338 1011 259 184 SL3 H9
 

Banner Totals 1519 315 381 249 574 514 251 102 

100% 1001 100% 1001 100% 100% 1001 100% 100% 1001 i00%
 

100% 100% 100% 100% 100% 100% 100% 


76 44 2S 2i2
34 13 131 155 24 28 50 107 

Agree completely 257 83 74 38 62 71 


15% 11% 29% 35% !% 241

11% 14% 14% 13% 22% 211 l1t 12%
17% 26% 19% 15% 


35 23 36 42 29 43 ;11
22

Agree somewhat 179 37 63 26 53 317 48 9 18 99 


15% 71% 91 161 16% 31 14%

10% 9% 7% 19% 9% 13% 14 10%
12% 121 17% 


111 24 36 33 136 35 22 56 12,
 
Disagree somewhat 204 47 50 28 79 62 31 15 83 


14% 15% 11% 16% 10% 13% 14% 12% 111 141
 
13% 15% 13% 11% 14% 12% 12% 15% 


656 84 62 391 358
132 63 259 328 138 122 227

815 125 182 147 361 335
Disagree completely 


53% 62% 44% 45% 63% 53% 671% 65% 321 34% 731 44%
 
54% 40% 48% 59% 63% 65% 


2 2 5 4 1 5

3 3 0 0 1 3 3 4 

Don't care 10 4 1 2 

1% 1% 0% 2% 1% 11 01


1% 1% 0% 0% 1% 0% 1%
1% 1% 0% 1% 

18 6 a 92 37 31 8 6 3 17 

Don't know/refused 54 19 11 8 16 6 6 

4%6% 5% 4% 3% 1% 21 71 31% 3 

4% 6% 3% 3% 3% 1% 2% 2% 




------------------ ----------------------- ----------------------- ----------------- -----------

------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

- 7413
PRIVATILAION POLL - ROMANIA - AUGUST 1994 - NRC 


926H. Economic cnange ana privatization are inevitatle, tnay nave to nappen.
 

............................................------------------------------------------------------------------------------------

Area Privatization reterIncome See Into on 


whicr
Privatization 

structure
 

Rare/ Rural 	Small Small Large Fav Neutr Untav 1ni, . !!E
total 5-78 	 19-13 131-1 181- Once/ 1-2/ 1-2/ 


0 80 2500 Week Week 6os Never Town City City idual cti,e
 

229 '15 	101i 758 185 534 .o,
Banner Totals 1518 313 381 249 575 516 250 102 593 731 220 

100% 100O000%1001 100% 	 1001 1001
100% loot 100% 100% 100% 100% 100% 100% 100% 100% 

155 48 269 357 151 110 254 694 35 D; 71 41 
Agree completely 	 872 156 188 159 369 383 

57% 50% 49t 64% 64% 74% 62% 47% 45% 49% 69% 48% 751 681 38% Z61 711 521 

42 59 	 50 0 66 LI i; -;


Agree somewhat 	 "6 a2 92 51 121 86 51 32 1!9 115 

20% 31% 	 231 24% 19% 26 1511 11 261%201 20 :121t 20% 24% 20% 21% 17% 

Ii 26 10 43 25 24 .;,
Disagree somewhat 	 95 19 26 15 35 20 17 11 41 48 


6% 6% 7t 6% 6% 4% 7% Ill 7% 1% 51 11% 31 41 101 13% !1 81
 

24 16 	 25 21 L3 i
26 17 14 5 44 41 2
Disagree completely 	 83 19 29 9 

8% 4% 5% 3% 	 6% 5% 7% 6% 1% 10% 5% 3% 8% i8% 44 ;1


5% 6% 


2 0 11 20 1 1 2 1 1l 4 4 ib
 
Don't care 	 24 15 6 1 2 0 


41 21 	 1; '1
2% 5t 2% Ot 0% 0% 1% 0% 3% 3% 0% 0% 1% 0% 

9 6 35 37 20 1i a214 22 10 11 6 83 90 13
Don't know/refused 	 118 42 40 

12% 6% 4% 2% 	3% 14% 11% 21 3%8% 13% 	 10% 6% 4% 2% 4% 6% 14% 


q
7T




-----------------------------------------------------------------------------------------------------------

------------------- ----------------------- ----------------------- ----------------- ----------

-------- ----- - -------------------------------------------------------

PRIVAIILAIION POLL - ROMANIA -AUGUST 1994 - QRC - :413
 

9261. Only corrupt people are able to benfit tro. cre irow~h of 
private business. 

Area Privatization Preter
See Info on
Income 

which
Privatization 


Structure
 

Rare/ Rural Small Small Large Fav Neutr untav I1riv .6±ia
 
Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ 


idual ctive
 
0 80 2500 Week Week 6mos Never lown City City 


---.------.---...----------
102 595 732 219 229 336 1015 258 184 "S3 886
 

Banner Totals 1516 315 379 249 513 512 250 

100% 100% 100% io01 1001
100% 100% 100% 100% 100% 1001 100%
100% 100% 100% 100% 100% 1001 


34 90 186 b7 0 5 2,8

96 122 50 19 125 151 45 


Agree completely 326 88 96 46 

15% 27% 181 261 331 iZ! 27%


171 24% 20% 19% 21% 211 2l%
22% 28% 25% 18% 

79 56 96 88 51 24 112 147 34 53 53 182 57 31 0 17" 
Agree somewhat 287 56 


19% 20% 16% 231 16% 181 221 20% 171 201
 
19% 18% 21% 22% 171% 17% 20% 24% 


57 40 15I306
32 139 184 S3 64 70 261

311 71 94 70 136 113 72
Disagree somewhat 
 26% 22% 221 29% 221
31% 231 25% 241 281 21%

24% 23% 25% 281 24% 22% 29% 


115 350 37 33 208 438
183 71 22 139 166 15 68 

Disagree completely 424 57 81 69 211 

221
30% 34% 34% 14% 181 31

38% 36% 28% 221 23% 23% 34%
28% 181 21% 28% 


4 2 i1
 
16 6 2 1 7 2 2 0 9 12 1 3 0 6 4 


Don't care 

2% 01 1% 0% 1% 2% 2% 01 1;


1% 0% 11 0% 1% 0% 2%
1% 2% 

5 71 66 Ii 1 8 24 36 i0 12 
Don't know/refused 92 31 271 7 21 4 4 


2% 2% 14% 51 2% 71
5% 12% % 51 % &

6% 12% 7% 3% 4% 1% 2% 




---------------- ---------------

-PRIVATILATION POLL - ROMANIA - AUGUST 1994 - KRC ;413 

more efficient.
926J. Privatization means that industries will becooe 


...............................................-----------------------------------------------------------------------------------

Privatization Prerer
Income See Info on Area 


Which
Privatization 

Structure
 

.....-----.-----------......----------------------------------------------.---------------------------

Fa Neutr Unfav [naiv Colle
Total 5-78 79-13 131-1 	181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large 


City 	 idual ctive
0 80 2500 week Week 6sos Never Town City 


.......................---.---------------------------------------------


250 514 515 251 102 595 733 220 229 338 1017 259 185 533 890
 
Banner Totals 1520 315 381 


100% 100% 100% 100; 	 100;
100% 100% 100% 100% 100% 100% 100% 100% 1001
100% 100% 100% 100% 


63 40 296 40
291 311 118 39 	 181 273 123 79 189 556

Agree completely 	 664 119 138 116 


561%!8
44% 38% 36% 46% 51% 601 471% 38% 1% 31% 561 34% 56% 55% 241%22% 


14 34 166 219 	 44 80 ;8 306 51 46 157 2:? 
Agree somewhat 	 421 62 121 18 160 124 


28% 20% 32% 31% 28% 24% 29% 33% 28% 30% 20% 35% 23% L0 221 25% 301 271
 

10 41 52 20 	 26 26 59 31 32 :3' 4 
Disagree somewhat 	 124 24 29 21 50 36 27 


11% 10% 8% 7% 9% ill 8% 6% 12% 171 4; 21

8% 8% 8% 8% 	9% 1% 


17 ;

Disagree completely 86 18 25 13 30 21 13 7 42 33 !1 I Z 29 I LZ 


51 9 6% 3% 	8% 17 % 81
6% 6% 7% 5% 	5% 4% 5% 71% 71% 51 


2 2 	 1"
10 2 2 7 5 4 

Don't care 16 7 4 1 4 3 2 0 9 


2% 1% 1% 1% 	1% 0% 3% 3% 1% 1;
%0% It
21 0 1% 1% 0% 


20 21 22 65 	 80 30 34 138
64 39 	 144
Don't know/refused 	 209 85 21 20 11 12 146 

9% 9% 7% 6% 31% 16% 6% 16%
14% 271% 171% 8% 71% 4% 7% 12% 24% 20% 




-----------------------------------------------------------------------------------------------------------

--- --------- ------ ----------------------- ----------------------- ----------------- -----------

----------------------------------------------------------------------- 

F"1VATIIATIOH POLL -ROMANIA - AUGUST 1994 - KRC - 7413 

926A. I don't know now to make money and no matter now willing I am to work,
 

no one isgiving me the information I need to learn
 

See Into on Area Privatization Prefer
Income 

Privatization Which
 

.tructure
 

Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fiv Neutr Untav Iroiv ,;IIa 
0 80 2500 Week Week 6mos Never Town City City idual -tise 

-------- ----------............. 

595 712 220 229 339 ;018 259 184 5Z5 6S8Banner Totals 1520 315 380 250 575 516 251 101 

%100 % 100%100 100% 130t1
100% 100% 	 100% 100% 100 100% loot100%100 % 100 100 ; i00% 100 100%
 

171 190 18 37 	 220 296 '2 47 110 146 105 , 141 SlAgree completely 	 545 124 155 95 
36% 39% 41% 38% 30; 371 31% 37% 37% 40% 421 21% 12% !4; 41% 43; !0, 40; 

40 1L1 203Agree somewhat 	 361 60 95 67 139 109 67 34 137 110 44 70 17 254 S8 

22% 221 	 Z4% 4;
24% 19% 25% 27% 24% 21% 27% 34% 23% 23% 20% 11 23i 25% 

Disagree somewhat 200 29 33 13 105 83 43 10 61 .15 26 49 50 162 20 16 38 8; 

10% 21% 15% 16% 8% 9% 18% i013% 9% 9% 13% 	 18% 16% 17% 10% 10% 12% 


87 92 	 43 46 69 174 ;6 30 103 1;0Disagree completely 	 250 46 52 32 120 104 42 13 


16% 15% 14% 13% 21% 20% 17% 13% 15% 131 70% 20% 201% 17% 15% 16% 20% 15%
 

7 13 	 9 2 26 31 4 6 13 24 21 b is 35Don't care 	 54 17 18 12 
4% 5% 5% 5% 1% 3% 4% 2% 4% 4% 2% 3% 4% 21 8% 3% 3% 4% 

12 	 11 20 56 11 13 211 0
Don't know/refused 110 39 27 11 33 17 5 64 	 68 11 


9% 6% 7% 7% 4; 8%
7% 12% 71% 4% 6% 3% 5% 5% 11% 5% 5% 6% 


-7p-1t 



--- ---------------- ----------------------- ----------------------- ----------------- -----------

----------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- -----

PRIVAIILATION POLL - ROMANIA -AUGUST 1994 - KRC - 1473
 

926L. Private business has meant that Gypsies, Turks ara Arabs
 

are able to prosper hile Romanians are suffering.
 

............................................--------------------------------------------------------------------------------------

Area Privatization Prefer
Income See Into on 


Which
Privatization 

S0ructure
 

181- 1-2/ Rare/ Rural S~al Saall Large 	 FaI t(eutr UVtav l~i, C
Total 5-78 79-13 131-1 Once/ 1-2/ 

idual cie

0 80 2500 Week Week 6nos Never Town City City 


518 251 102 595 733 220 29 341 1020 253 185 1 530
 
Banner Totals 1523 315 381 251 576 


100% 100% 100% 100 100% 100% 100 100 100A 100 i00% i00% i0; lcoI

100% 100 100% 100% 

68 152 161 139 101 i$ 4i 6112 185 197 103 41 263 314 91
Agree completely 625 156 112 

30% 45; 35% 54; ",; !11 4.'


41% 50% 45% 45% 32% 38% 41% 40% 44; 43% 41% 

55 74 51 101 93 50 20 113 141 3 56 57 194 47 !1 ; 4 
Agree somewhat 287 


;
24% 17; 191 18% 17% i38
19% 17% 19% V~% 19% 18% 20% 20% 19% 	 19% 15% 


109 24 54 !2 130 25 19 116 1,);

239 31 52 41 115 84 34 26 88
Disagree somewhat 


15% 11 24% 15% 191 10% 10% 22 171

16% 10% 14% 16% 20% 16% 14% 25% 15% 


:5 iS0 i46
61 12 86 131 63 43 75 252 23 

Disagree completely 312 48 68 39 157 	 139 


11% 14% 28% 17%
 
20% 15% 18% 16% 27% 27% 24% 121 14% 18% 29% 19% 22% 25% 

2 1 7 2 2 4 3
1 5 2 3 1 5 8 1


Don't care 12 4 2 

0% 1% 0% 1% 1% 1% 1% 0 1; 	 0 1 i i % i i


1% 1% 1% 


40 8 b 4 16 I 1 ;

Don't know/refused 48 21 13 7 7 3 0 2 30 


1% 7% 3% 1% 1% 1% 0% 2% 7% 	4% 4% 3% 1% 2% 7% 4% 1% 4% 

111 



---------

-----------------------------

PRIVAIIIATION POLL - ROMANIA - AUGUST 1994 - RC - ;413
 

Q26M. I see opportunities growing for me inthis new economy-

privatization should be done faster to create even
 

xore opportunities for people like Me.
 

...............................................-----------------------------------------------------------------------------------

Privatization Prefer
Income See Info on Area 


Whicr
Privatization 

Structure
 

.....---.-.-----------......----------------------------------------------.-----------------


Fay Heutr unfav 1noiv coile

Total 5-8 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large 


0 80 2500 Week Week 6mos Never Town City City idual ctive
 

--------------.----..--.---------------------------------------------


Banner Totals 1522 
100% 

315 
100; 

379 
1001 

252 
100% 

576 
100% 

518 
100% 

251 
100 

101 
100% 

595 
100% 

731 
100 

220 
100% 

229 
100l 

342 
100% 

1021 
100% 

257 
1001 

185 
100% 

536 
100% 

890 
100; 

Agree completely 618 
41% 

93 
30% 

IZ8 
34% 

122 
48% 

275 
48% 

308 
59% 

110 
44% 

29 
29% 

162 
27A 

242 
33% 

112 
511 

71 
311 

173 
561 

513 
50% 

60 
23% 

Ll 
20% 

17a 
'01 

L24 
L; 

Agree somewhat 410 
271 

72 
23% 

113 
30% 

71 154 
28% 271% 

111 
21% 

80 
32% 

41 
41% 

164 
28% 

200 53 
27% 24% 

76 
33% 

81 
24% 

312 51 
VI1 20% 

40 
22% 

1oO 
30% 

:1 
46% 

Disagree somewhat 147 
10% 

28 
9% 

34 
9% 

23 
9% 

62 
)% 

42 
8% 

26 
10% 

16 
16% 

55 
9% 

68 
9% 

20 
9% 

37 
16% 

22 
6% 

81 33 
8% 131 

• 0 
16% 

49 
9% 

96 
111 

Disagree completely 153 
10% 

37 
12% 

50 
13% 

20 
8% 

46 
8% 

42 
8% 

18 
1% 

10 
10% 

82 
14% 

81 
11% 

11 30 
5% 13% 

31 
9% 

50 40 
5% 16% 

58 36 i06 
31)% 7% 127% 

Don't care 52 

3% 

25 

5% 

13 

3% 

8 

3% 

6 

1% 

5 

1% 

6 

2% 

2 

21 

1b 

6% 

40 

5% 

5 

2% 
6 

31 

1 

0% 
17 

2% 

18 

7% 

9 

5% 
9 

2% 

35 

41 

96 100 i 9 14 48 55 !1 i5 ;6

Don't know/refused 142 60 41 a 33 10 11 L 


9% 19% 11% A% 6% 
2% 4% 3% 16% 14% 91 4% 4% 5% 21% 6; !1 11% 



------------------- ----------------------- ----------------------- ----------------- -----------

-------------------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

-
PRIVAIILAIION POLL - ROMANIA - AUGUST 1994 - KRC 7413
 

926N. No real econoic change can take place unless the govarnaent cnanges.
 

...............................................-----------------------------------------------------------------------------------

Privatization Preter
Income See Info on Area 


oic
Privatization 


Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large 	 Fav Neutr Untav Indiv ';ie
 
idual ctie
0 80 2500 Week Week 61os Never Town City City 


250 102 593 731 219 229 341 1018 259 185 534 :;"

8anner Totals 1520 315 380 250 515 518 

100% 100% 100% 100% 100% 100% 100% i00%100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 


62 i33 :t
80 29 194 232 69 61 121 333 14

Agree completely 483 91 118 84 190 171 


32% 28% 33% 32% 321 271%35% 33% 291 1 4% L3% :31

32% 29% 31% 34% 33% 33% 

60 23 87 113 35 64 58 204 3 1 I ,
Agree somewnat 270 43 56 49 122 95 


:i; 171

18% 14% 15% 20% 21% 18% 24% 23% 15% 15% 16% 28% 17% 20% 14% 15% 


38 49 ')5 13;

Disagree somewhat 241 40 61 37 103 95 42 27 70 	 116 38 119 37 20 


16% 17% 17% 14% 18% 141 11% 18; 1S

16% 13% 16% 15% 18% 18% 17% 26% 12% 

161 53 46 5v 225 54 53 104 .5 

Disagree completely 343 79 93 54 111 135 51 16 127 

20% 24% 221 21% 29% 1;
23% 25% 24% 22 20% 26% 20% 16% 21% 22% 24% 

13 6 3 10 4 3 0 21 16 2 6 8 10 12 8 3 20 
Don't care 32 


1% 3% 2% 1% 5% 4% 1% 2%
2% 4% 2% 1% 2% 1% 1% 0% 4% 2% 


22 14 22 61 46 15 24 102
49 46 23 33 18 14 7 94 93
Don't know/refused 151 

6% 6% 7% 18% 8% 4% Ili
10% 16% 12% 9% 6% 3% 6% 7% 16% 13% 10% 




--- --------------- ----------------------- ----------------------- ----------------- -----------

-------------------------------- 

PRIVATIZATION POLL - ROMANIA - AUGUST 1994 - RC - 7473
 

9260. Ibelieve that the next generation will be the tirst to enjoy the 

fruits of the free market economy inRomania. 

..............................................------------------------------------------------------------------------------------

Area Privatization Prefer
Income See Info on 


Whic
Privatization 

Structure
 

Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Heutr Untav 1div ^Vlie
 

City City idual ctive
0 80 2500 Week Week 6os Never Town 

-.......
----------------------------------..-

595 133 220 229 342 1021 159 185 6 81 
Banner Totals 1524 315 381 252 516 519 251 102 


100% 100% 100% 100% 100% 100% 100% i00% ic0%100

100% i00% 100% 100% 100% 100% 100% 100% 

263 97 35 208 2714 114 61 1;0 54 35 'J6 ''1 31 
Agree completely 619 116 160 106 237 


44% V7% 30% L% 44'42% 41% 51% 39% 34% 35% 37% 52% 27% 50%
41% 37% 42% 


85 299 71 46 179 2Z5
76 175 132 84 18 155 212 47 82

Agree somewhat 426 65 110 


25% 291 271% 25% 31 251
30% 30% 25% 33% 47% 26% 29% 21% 36%
28% 21% 29% 


44 37 119 23 24 66 q/

Disagree somewhat 168 30 33 35 70 58 33 12 64 68 19 


9% 19% 11% 12% 9% 13% 121 111

11% 10% 9% 14% 12% 11% 13% 12% 11% 9% 


18 10 52 51 17 22 35 79 1; 24 4J 76
 
Disagree completely 125 30 29 14 52 43 


7% 10% 9% 71 81 10% 10% 8% 1 % 11 8% 9%
8% 10% 8% 6% 9% 8% 


5 4 4 1 Ii4 1 1 0 13 13 2 4 0
'Don't care 19 9 4 2 


0% 0% 2; 21 0% 11% 1% 0% 0% 0% 2% 2% 1% 211% 3% 1% 

21 16 15 6S 4 31 14 iOl45 38 103
Don't know/refused 167 65 19 22 18 7 115 

7% 4% 6% 191 17% 6% 11;11% 21% 12% 8% 7% 4% 1% 1% 17% 16% 10% 



------------------ ------------------- --- - -- ------- --- - -- - ---- -- -- --- --- ------- - ------ ---- ---- -- ------

------------------ ----------------------- ----------------------- ----------------- -----------

---------------------- ---------------------------------------------------------------------------------------

- 7413
PRIVATILATION POLL - ROMANIA - AUGUST 1994 - KRC 


926P. Romanians should eMohasiSe their culture aritraditions to
 

help the country get through the current transition.
 

Privatization Prater
Income See Info on Area 

hicn
Privatization 


Structure
 

Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large fay Neutr Unfav Indiv Colile 

0 80 2500 Week Week 6mos Hever Town City City idual ::ive 

Banner Totals 1522 
100% 

315 
100% 

380 
100% 

252 
100% 

575 
100% 

518 
100% 

251 
100% 

102 
100% 

594 
100% 

732 
100% 

220 
100% 

229 
100% 

341 
100% 

1020 
100% 

259 
100% 

185 
100% 

5!5 
1001 

1i 

1001 

Agree completely 902 
59% 

179 
51% 

233 
61% 

110 
671 

320 
561 

3;2 
70% 

121 
481 

55 
54% 

338 
57% 

408 
56% 

161 
731 

102 
45% 

231 
68% 

626 
611 

148 
57% 

109 
59% 

;08 
581 

; 
1% 

Agree somewhat 335 
22% 

65 
21% 

83 
22% 

50 
20% 

137 
24% 

100 
19% 

84 
33% 

30 
29% 

109 
18% 

170 15 
231% 16% 

69 
30% 

61 
18% 

238 
23 

55 
211 

34 
181 

71 
4; 

l 
1 

Disagree somewhat 81 
5% 

12 
4% 

11 

3% 
11 

4% 

47 

8% 
26 

5% 
21 

8% 

5 

5% 

26 

4% 

.28 

4% 

7 

4% 

24 

10% 

22 

6% 

62 

6% 

9 

1% 

1 

5% 

43 

8% 

L4 

% 

Disagree completely 51 
3% 

2 
1% 

10 
3% 

9 
4% 

30 
5% 

17 
3% 

12 
5% 

7 
1% 

15 
3% 

15 
2 

5 
2% 

21 
9% 

10 42 
31% 4 

3 
1% 

30 
2% 6s ; 

Don't care 27 
2% 

12 
4% 

9 
2% 

2 
1% 

4 
1% 

1 
0% 

2 
1% 

0 
0% 

21 
4% 

21 
3% 

1 
01 

4 
23 

1 
0% 

9 
1% 

6 
2% 

10 
5% 

6 
It 

13 
11 

Don't know/refused 126 
8% 

45 
14% 

34 
9% 

10 
4% 

37 
6% 

12 
2% 

11 
4% 

5 85 
5% 14% 

90 
12 

11 
1 % 

9 
4% 

16 
5% 

4V 38 
4% 15% 

20 
11% 

!3 
41 

64 
9i 

,/,\ P 



-------------------------------------------------------------------------------------------------------------

- ---------------------

PRIVATILAHION POLL - ROMANIA - AUGUST 1994 - ARC - 74:3
 

Q26Q. Ifind itdifficult to accept the great diffarances oetween
 
the rich and the poor that I see infree market economies.
 

Area Privatization Prefre
Income See Into on 

.hich
Privatization 


Structure
 
-----------------------------------------------------.-----------------------


Fav ieutr Unfav IrJiv ci!a
Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large 


0 80 2500 Week week 6mos Never Town City City idual ctioe
 
----- -----.----------.................................-----.-------------------------.-----.--------------. 


731 220 229 341 1019 259 184 5Z4 30O

Banner Totals 1521 314 381 252 574 517 250 102 595 


100% 100% 1001 1001 1001 100% i00% 00%
1001 100 	 100% 100% 100% 100% 100% 100% 100% 100% 


40 351 	 14 410 114 2Agree completely 	 693 165 208 121 199 232 98 299 118 150 141 1i. T 

46% 53% 551 48% 35% 451 391 39% 501%48% 54% LZ 44% 40% '71 6Z1 :%01
 

53 23"172 1
Agree somewhat 	 323 66 59 60 138 116 78 18 96 144 39 13 61 230 

16% :4;221% 21% 15% 24% 24% 221 31% 18% 16% 20% 18% 32% 20% 2% 20% 

28 61 	 35 107 77 39 24 89 117 26 39 55 195 i8 10 ILD 14 
Disagree somewhat 	 237 


161 19% 71 11% 	 241 11116% 9% 	18% 14% 19% 15% 16% 24% 15% 16% 121 17% 


54 23 	 34 61 145 13 11 1 ;
Disagree completely 	 172 16 26 25 105 85 27 13 42 

11% 5% 7% 10% IB% 16% 11% 13% 7% 7% 10% 15% 18% 14% 5% 6% i81 ;% 

16
4 5 	 1 24 19 8 5 2 20 9 4

Don't care 34 10 8 B 8 


1% 2% 	 1% 4% 3% 4% 2% 1% 2% 3% 2% 1 ^
 2% 3% 	2% 3% 1% 


6 19 19 6 12 3a

Don't know/refused 62 29 13 3 17 3 3 6 45 46 6 4 


3% 2% 	2% 21 7% 31 2% 44% 9% 	3% 1% 3% 1% 1% 6% 8% 6% 



-----------------------------------------------------------------------------------------------------------

----------------------

- -- --- -- --- -- -- --- -- --- -- -- --- -- -- --- ---- -- - - -- - - -- - - -- -- - - -- - - - - - - - - --- 
- ---- -- - - - -- --- -- --- -- - -

7471
PRIVATIZATION POLL - ROMANIA - AUGUST 1994 - AC 

to tne jeciire of traditionalg26R. Political ana economic freedom will leaa 

Romanian values.
 

Privatization Prefer
Income See Into on Area 

*hiCn
Privatization 


Structure
 

-----------------------------------------------------.-----------------------

Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fay Neutr Unfav l aiv
 

Town City City 	 idual ctie0 80 2500 Week week 6mos Never 
- -- - - ---- - --.- - -- - - -- - ----


594 732 220 229 340 1019 258 285 1-4 

Banner Totals 	 1521 315 380 251 575 517 251 102 390
 

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 00% 100% 100%
 

95 120 34 17 	 118 145 "3 36 64 :32 56 55 ; 3 
Agree completely 318 18 90 55 

251 23% 22% '0% 14% '461
21% 25% 24% 22% 17% 23% 14% 17% 23% 20% 24% 16% 

68 56 99 87 67 22 81 118 34 64 53 18L3 41 3 ',) !Ec 
Agree somewhat 269 46 


28% i6% 18% 16% 21% ILI 21118% 15% 18% 22% 17% 17% 271% 22% 15% 16% 15% 

140 28 39 48 198 36 16 120 120
255 45 67 31 106 83 53 21 92Disagree somewhat 

17% 14% 18% 15% 18% 16% 21% 21% 15% 19% 13% 17% 14% 13% 14% •% 22% IL%
 

7 34' 23. "i
 

460 68 90 76 226 200 19 31 139 176 81 77 126 " 1 
Disagree completely 
 35% 22% 18% 421 24;

30% 22% 24% 30% 39% 39% 31% 30% 23% 24% 371 34% 37% 

2 J 9 5 4 91 4 3 1 1 14 13 119 9 5 
1% 3% 1% 0% 1% 1% 0% 1% 2% 2% 0% 1% 1% 1% Z 21 1% 1 

23 11 26 10 	 63 31 39 134 

Don't care 


69 60 26 45 24 17 10 124 140Don't know/refused 200 

19% 10% 5% 8% 71% 4% 20' 71 15%

13% 22% 161 10% 8% 5% 7% 10% 21% 

,L, N 



-----------------------------------------------------------------------------------------------------------

- ---------------------

------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

1414
PRIVAIILATION POLL - ROMANIA - AUGUST 1994 - RC 

026S. Romania needs the return of the ionarchy to ;iie ita
 

sense of national purpose.
 

Privatization Prefer
Income See Info on Area 

Which
Privatization 


Structure
 

----------------------------.----------------------------------------------


Total 5-18 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rurai Small Small Large Fav Neutr Unfav Indvk C'11"
 

0 80 2500 Week Week 6ios Never Town City City idual ctive
 

733 220 229 341 1021 259 184 S36 390
 
Banner Totals 1523 315 381 252 575 519 251 102 	 594 


100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 	 1001 100% i103%100% 100% 100% 


41 12 59 IS 27 21 11 123 27 19

Agree completely 119 32 44 34 69 64 	 S
 

12% 12% 16% 12% 10% 11% 12% 9% 16% 12% 10% 1 3 	 !S; 3112% 10% 12% 13% 


22 61 44 26 13 42 56 15 29 29 92 18 16 5
 
Agree somewhat 129 217 19 


7% 9% i0%
8% 9% 5% 9% 11% 8% 10% 13% 7% 8% 7% 131 	 9% 9% i 

32 131 22 1 1; 68 
Disagree somewhat 173 33 34 32 74 58 48 15 47 76 27 38 

10;
12% 17% 9% 13% 8% 9% 14%

11% 10% 9% 13% 13% 11% 19% 15% 8% 	10% 


452 127 127 210 610 164 113 285 587
 
Disagree completely 916 182 252 146 336 33 124 55 	 I72 


62% 58% 55% 621 60% 631 61% 5L% '6t

60% 58% 66% 58% 58% 64% 49% 54% 63% 


15 9 6 9 1,7 2 0 20 15 1 5 5
Don't care 32 12 7 3 10 


1% 1% 0% 3% 2 % Z% 1% 1% 1% I% 2; 	 Z;2% 4% 2% 1% 2% 


9 12 50 19 13 29 :
29 25 15 25 13 10 7 54 56 	 17
Don't know/refused 94 

6% 9% 7 6% 4% 3% 4% 7% 9% 8% 8% 4% 	 4% 5% 7% 7% 51% 



-----------------------------------------------------------------------------------------------------------

------------------- ----------------------- ----------------------- ----------------- -----------

---------------------- ----- ----- ------ ----- ----- ----- ----- ----- ----- ----- ----- 
----- ----- ----- -----

PRIVATIZATION POLL - ROMANIA - AUGUST 1994 - RC - 1473
 

9261. I reel very insecure and alone inthis new ecncoic system.
 

Privatization Prear
Income See Info on Area 

whicr
Privatization 
 S"trucluri
 

1-2/ Rare/ Rural Small Smail Large Fa4 Neutr 'Jtav l :,,,E

Total 5-78 79-13 131-1 181- Once/ 1-2/ 


idual ;t1.e

0 80 2500 Week Week 6sos Never Town City City 


102 593 731 220 2 9 339 1019 257 184 1-",
 
Banner Totals 1519 315 379 250 575 516 251 


100% 100% 100% 100% 100% 100% 100% 100% 1001 101 iG0%
 
100% 1001 100% 100% 100% 100% 100% 


U4 t: 103 3ol 78 27 2.r25 260
115 147 153 74 2!8 

Agree completely 509 140 87 


34% 44% V6% 5% 26% V0% 29% 25% 40% V76%L3% 271 0% 20%31 471 :2% 401 

1. 44 141 ,:L
 
Agree somewhat 388 60 113 71 144 111 77 40 142 207 L6 79 66 266 

24% Z27 :,
26% 19% 301 25% 25% 22% 31% 39% 24% 28% 16% L41 191 16% 271 


12 71 99 42 37 t2 179 30 18 102 i1
 
230 42 40 42 106 93 47Disagree scmewhat 


12% 12% 14% 19% 16% 15% 18% 12% 10% 19% 11
15% 13% 11% 17% 18% 18% 19% 

72 64 43 49 108 232 25 20 141 121 
34 54 42 154 148 47 14
Disagree completely 284 


11% 20% 21% L2% 23% 01 111 2.1 14;
19% 11% 14% 17% 27% 29% 19% 14% 12% 

9 9 4 0 1 9 L 2 4 10 
14 6 4 0 4 3 1 0Don't care 


2% 1% 2% 0% 0% 1% 1% 1% 1% it
1% 2t 1% 0% 1% 11 0% 0% 

13 2. 4 
33 L3 8 20 8 5 11 61 72 11 2 9 32 32 

Don't know/refused 94 
61
10% 5% 11 3% 3% 12% 7% 4%

6% 10% 9% A% 3% 2% 2% 11% 10% 



-----------------------------------------------------------------------------------------------------------

--- --------------- ----------------------- ----------------------- ----------------- -----------

------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
-----

- KRC - :413
- ROMANIA - AUGUST 1994
PRIVATILATION POLL 


g21. 0 you thinh that on balance the current government iz encouraging or 

discouraging the development of the private sector? 

Area Privatization Prefer
Income See Into on 

Which
Privatization 


Structure
 

Rare/ Rural Small Small Large Fav NIeutr Untai 1 C,!!i 

Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ 


idual ctive

0 80 2500 Week Week 6mos Never [own City City 


733 220 ,9 342 1021 259 165 :-u

252 576 519 251 102 595
Banner Totals 1524 315 381 


1001 100% 100% 100% 100% 100% 1001 100% i10 loci
 
100% 100% 1001 100% 100% 100% 100% 100% 

94 91 21 18 . )!
111 222 229 110 50 208 316 14 13L 428 


Encouraging 615 117 165 

44% 49% 351 43% 34% 41% 381 42% '7% 44% 37% 45,


40% 371% 43% 44% 39% 44% 

85 83 143 380 12 63l 2 :74
82 223 201 86 30 186 213


Discouraging 524 98 121 

37% 28% 411%
29% 31% 29% 39% 36% 421 L4ill 


34% 31% 32% '3% 39% 40% 34% 


37 13 99 109 40 %1 47 151 46 21 35 107
 
Neither 227 48 51 34 94 71 


14% 14% 15% 18% 11% 15% 121

14% 151 13% 17% 15% 18%
15 15% 13% 13% 16% 


52 44 25 37 12 18 9 102 95 21 21 21 62 44 .0 Ia 1'5
 
Don't know 158 


6% 6% 17 ll 31 12%
7% 9% 17% 13% 10% 9%
10% 17% 12% 10% 6% 2% 




------------------- ----------------------- ----------------------- ----------------- -----------

------------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- --- -

PRIVAILLAHOH POLL - ROMANIA - AUGUST 1994 - RC - 7413
 

Q28. I am going to read you two ststements and I want you to tell Re which
 
more closely represents your opinion...
 

I-I prefer a society where the individual isencouraged,
 

to look after himself.
 

2-1 prefer a society which emphasises the collective weltare.
 

...............................................-----------------------------------------------------------------------------------

Area Privatization Prefer
Income See Info on 


wnicn
Privatization 

Structure
 

Fav Neutr Unfav inmiv 	CoilE
Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ 	Rural Small Small Large 


idual cti,
0 80 2500 Week Week 6mos Never Town City City 

731 220 229 3421020 256 185 3,31
380 252 576 519 251 102 593
Banner totals 	 1522 314 

100% 100% 100% 100% 100% 100o100% 100% 100% 100% 100% 100% 1001 100% 1001 100% ;0% . 

82 112 94 248 	 206 110 41 110 216 66 106 128 44b 46 8 :C 
First 	 536 


371% 44% 16% :1% 	 1001 1;

35% 26% 29% 37% 43% 40% 44% 40% 29% 	 30% 39% 46% 

456 125 109 201 521 191 131 0 31
891 206 239 146 300 300 131 60 361
Second 


48% 591 52% 74; 74% 0% 1001
58% 52% 58% 521 59% 61% 62% 57%
591 66% 63% 


23 5 8 8 1 10 3 0 7
 
Neither 	 44 11 11 6 16 8 10 1 22 


2% 3% 2% 4% 1% 4% 3% 2% 3% 	 2% 3% 4% 2% C% 0% 
3% 4% 3% 

36 4 6 5 20 11 0Refused 	 51 15 18 6 12 5 0 0 40 

% 3% 1% 2 	 4% 4% 0% ;

3% 5% 5% 2% 2% 1% 0% 0% 7% 	5% 




------------------- ----------------------- ----------------------- ----------------- -----------

-------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

PRIVAIIIATION POLL - ROMANIA - AUGUST 1994 - KRC - 7413 

929. Inyour opinion, what istne aost important benefit at privatization?
 

.............................................-------------------------------------------------------------------------------------


Income See Info on Area Privatization Preter
 
whicn
Privatization 

ructure
 

Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Siall Soall Large F3v Neutr unlav Iiniv Coile
 

0 80 2500 Week Week 6sos Never Town City City idual ctive
 

381 	 575 594 4211020 183L 35 SOBanner Totals 1521 313 252 518 251 102 731 220 228 259 

100% 100% 100% 100% 100% 100% 100%130; 300OCo100% 100% 100% 100% 100% 100% 100% 100% i % 


Creation of jobs 	 403 13 104 75 151 158 65 '1 138 185 0) 1 30 271 69 :i 0 

26% 23% 27% 30% 26% 31% 26% 30% 23% 25% L0% 27% 261 27% 271 28% :21 :A 

Economic stability 256 34 54 34 134 111 41 16 78 112 40 LL ;1 216 "0 lu 

13l 23% 231 16% 16% 13% 15% 18% 14% 21% 21% 8% 91 24% 2%17% 11% 	 14% 


Improved standard of
 
91 1.46 	44 41 72 233 45 22 128 166

living 303 53 61 53 136 118 61 23 

15% 20% 	 20% 18% 21% 23% 17% '12% 24% 13%


20% 17% 	 16% 21% 24% 23% 24% 23% 


90 26 	 27 14 23 20 13 6 47 49 19 9 13 56 22 10 :1 '4
Higher salaries 

5% 9% 81 5% 61 6%6% 8% 7% 6% 4% 4% 6% 8% 71 4% 4% 51 


Better services 	 66 5 18 15 28 21 20 3 22 26 12 15 13 46 14 4 26 16
 

4% 21 5% 6% 5% 4% 8% 3% 4% 4% 5% 7% 4% 5% 5% 2% 5% 4%
 

30 55 	 51 27 11 77 80 21 47 36 109 31 27 53 110More consumer goods 	 174 40 49 
11% 13% 13% 12% 10% 10% 11% l1% 13% 11% 10% 16% 111 11% 121 15% 10% 12; 

4 1 	 9 10 2 3 8 13 1 2 IOther 	 23 5 3 4 11 8 

21 2% 1% 2% 2% 2% 2% 1% 2% 1% 1% 1% 2% 1% 3% 1% 13 2 

59 5 	 18 19 47 23 L9 26No benefit at all 	 101 35 36 10 20 14 12 5 64 

2% 8% 	6% 41 91 l1% 51 3%
7% 11% 	 9% 4% 3% 3% 5% 5% 11% 8% 


12 lb 	 64Don't know/refused 105 42 29 17 17 11 8 6 68 64 10 11 20 39 3 


7% 13% 8% 7% 3% 2% 3% 6% 11% 9% 5% 5% 6% 4% 11% 71 "1 11
 



----------------------------------------------------------------------------------------------------------------

--- --------------- ----------------------- ----------------------- ----------------- -----------

---------------------

PRIVATILATION POLL - ROMANIA - AUGUSI 1994 - ARC - ;41L
 

QSO. Now often do you watch television;'
 

Area Privatization Prefer
Income See Info on 

Which
Privatization 


Structure
 

Fav Neutr Unfav li, C:Ile
Total 5-18 79-13 131-1 181- Once/ 1-2/ 1-2/ 	 Rare/ Rural Small Small Large 


Never Town City City idual c:ie
0 80 2500 Week Week 61os 


-----.-----.--------..----.-.--------------------------------------------------

313 381 252 576 519 251 102 594 	 732 219 229 342 1020 259 185 1,:1,

Banner Totals 1522 


100% 100% 100% 100% 100% i00% 100% :00; iO,

100% 100% 100% 100% 100% 100 100% 100% 	 100% 


More than four hours a
 
12 47 50 120 212 49 25 33 1 3


289 38 44 64 143 166 50 6 61 

141 !!1 21%


day 

19% 12% 12% 25% 25% 32% 20% 6% 10% 10% 21% 221 351 211 19% 


One to four hours a
 

day 658 90 156 128 284 286 141 50 162 260 1 114 161 478 80 81 29 ":
 

29% 41% 51% 49% 55% 59% 49% 21% 36% 53% 50% 49% 47 31% 471% 48 42

43% 


Less than one hour a
 
123 41 16 75 1O0
25 63 36 28 22 94 118 15 33 19


day 	 185 42 55 


12% 13% 14% 10% 11% 1% 11% 22% 16% 16% 1% 14% 6% 12% 16% 9% 14% 11;
 

41 19 52 20 20 15 102 106 24 12 24 102 29 26 53 31
 
A few hours each week 166 54 


141 11% 5% 7% 10% 111 14% 10 	 iO0

11% 13% 14% 8% 9% 4% 8% 15% 	 17% 


73 41 16 48
 
144 49 54 10 


2% 4% 71% 21 7% 16% 9% 11 %

Less 	 31 10 5 8 114 115 8 15 6 


9% 16% 14% 4% 5% 2% 8% 19% 16% 


1 1 1 61 61 3 5 & V2 i3 iS il ;;

Never 	 80 53 18 6 3 


0% 4% 2% 3% 	 71 8% 21 7$

5% 171% 5% 2% 1% 0% 1% 10% 8% 2% 


-I ,
 



--- --------------- ----------------------- ----------------------- ----------------- -----------

------------ -------------------------

PRIVATILAIION POLL - ROMANIA - AUGUST 1994 - RC - 1413
 

Q31. Do you have a television inyour household?
 

. . . . . . . ..--
. . . . .
-----------. .--.---.--.--.-----. .-------. .---.-------.--.---. --.-----. --. .---.---------------------


Income See Into on Area Privatization Prater
 

Privatization Which
 

Structure
 

. . . . . . . . . .. . . .
 

Rare/ Rural 	Small Small Large Fay Neutr Unfav Irdiv CIle
Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ 


0 80 2500 Week Week 6mos Never Town City City 
 idual ctive
 

-------------..-----.-----.-----.----------------


592 731 219 229 342 1020 258 185 535 689
Banner totals 1521 313 380 252 576 519 251 102 

100% 100% i001
100% 100% 100% 100% 100% 100% 100% 100% 100% 1001 100% 1001 100% 100% 100% 


49 185 167 i04 140 230 512 1 63 281 J48
Yes color 661 46 99 126 390 299 118 

48% 61% 61% 50% !01 34% 541 !91
43% 15% 	 26% 501 68% 58% 47% 31% 261 411 


Yes, black and white 	 138 196 241 119 116 215 132 50 314 441 i03 64 104 46S 148 1 2:2 401
 

49% 631 65% 411 31% 411 53% 49% 531 611 47% L71 !0% 451 51% 52% 411 121
 

12 	 33 25 26 dO
NO 122 71 34 1 10 5 1 3 93 91 5 8 45 

81 23% 91 3% 2% 1% 01 3% 16% 13% 5% 2% 2% 4% 13% 14% 51 91 



------------------- ----------------------- ----------------------- ----------------- -----------

------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
-----

- KRC 	- 141S
PRIVATIIAIION FOLL -ROMANIA -AUGUST 1994 


g32. 	How often ao you iisten to national raoio stations?
 

Area Privatization Preter
Income 	 See Info on 

Whicr
Privatization 


4;ructure
 

Rare/ 	Rural Small Small Large Fav Neutr unfav irniv Colia
Total 	5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ 

idual 	ctive
0 80 2500 Week Week 6mos Never Town City City 


219 228 4 2 1019 259 185 IZ4 67
 
Banner Totals 1522 314 381 252 575 518 251 102 594 733 

100% 100% 100% 100% 1001 100% i00% i00% iQ4%i;
100% 	 100% 100% 100% 100% 100% 100% 100% 


More than four hours 	a
 
9 	 57 85 L8 50 87 197 40 20 a ii

day 	 260 35 51 50 124 148 38 

17% 11% 13% 20% 22% 29% 15% 9% 10% 12% 11% 22% 251 19% 15% i1l 161 131 

One to 	four hours a
 
59 	 99 131 64 50 1;5 28
 

day 	 461 85 107 17 192 198 95 26 127 216 87 

21% 	 29% 40t 261 29% 32% 25% 71% 13? 29%

30% 	 27% 28% 31% 33% 38% 38% 25% 


Less 	than one hour a
 
114 	 21 V9 32 144 37 23 81 118
 

day 	 212 48 44 33 87 53 42 28 86 

9% 14% i1.2% 113%
14% 15% 12% 13% 15% 10% 11% 27% 14% 16% 12% 11% 14% 15% 


15 18 21 88 21 12 58 61
20 	 42 22 52 22 24 17 65 82
A few hours each week 136 	 6% 11% 17% 	8% 6% 9% 10% 
9% 4% 10% 17% 11% 11%


9% 	6% 11% 9% 


48 75 40 75 51 28 14 138 128 20 37 53 150 42 39 77 143
 
Less 	 238 


23% 	 17% 9% 16% 15% 15% 16% 21% 14% 16%

16% 15% 20% 161 13% 10% 11% 14% 


78 62 30 45 46 24 8 121 108 32 25 50 109 49 41 55 144
 
Never 	 215 


15% 	 11% 19% 22% 10% 16%
14% 	 25% 16% 12% 8% 9% 10% 8% 20% 15% 15% 11% 



------------------- ----------------------- ----------------------- ----------------- -----------

- --------------- ---------------

- KRC - ;473
PRIVATILAIION POLL - ROMANIA - AUGUST 1934 


Q33. How often do you listen to local raaio stations?
 

----.............................................------------------------------------------------------------------------.....
 
Area Privatization Prefer
See Info on 


whicn
 
Income 


Privatization 

Structure
 

1-2/ Rare/ Rural Small Small Large Fav Neutr Unfav Irdiv Io1i;

Total 5-78 79-13 131-1 181- Once/ 1-2/ 


idual ctive
 
0 80 2500 Week Week 6mos Never Town City City 


--------.--.-.-.---..--.---------------------------------------------

593 732 220 219 242 1012 219 184 5' 67
 

314 379 251 569 511 250 102 


100% 100% 100% 100 1001 100% 100% 1001 i00% iOcl
Banner Totals 1513 


100% I101 100% 100% 100% 100% 100% 100% 


More than four hours a
 
22 3 43 50 5 18 69 113 16 io 41 37
 

day 142 20 25 31 66 71 

8% 20% 11% 6% 5 q1% iO1
 

9% 6% 7% 12% 12% 14% 9% 3% 7% 71 2% 


One to four hours a
 
88 214 53 27 11; i;n


50 144 130 67 15 85 137 35 43

day 303 53 56 


19% 16% 20% 261 21% 20% i5% ZI 20%
 
20% 17% 15% 20% 25% 25% 27% 15% 14% 


Less than one hour a
 
18 37 27 60 49 23 16 50 66 21 28 27 104 20 14 56 3:
 

day 141 

9% 16% 8% 9% 10% 13% 8% 10; 81 8% 101 9%
 

9% 6% 10% 11% 11% 10% 


23 17 28 14 46 ;'
 
21 42 25 40 25 21 21 56 70 18 85 


A few hours each week 128 

8% 91 -%
21% 9% 10% 10% 8% 5% 8% 11%


8% 7% 11% 10% 1% 5% 8% 

43 94 63 40 25 116 121 29 30 14 167 27 3') 14 
254 47 70 


17% 15% 18% 17% 171% 12% 16% 25% 

82 67 S29 103 32 13i L24
 

Less 
20% 17% 13% 14% 22% 17% 15% 20% 171 16;
 

15 165 173 77 22 243 '88 107
544 155 149
Never 

39% 49% 37% 20% 331 40% 45% Z4; L71
 

36% 49% 39% 30% 29% 34% 31% 22% 41; 




----------------------------------------------------------------------------------------- -----------------

- ----------------------------

PRIVATILATION POLL - ROMANIA - AUGUSI 1994 - RC - ;473
 

934, Generally, which ao you listen to Most ...
 

Privatization Prefer
Income See Into on Area 

which
Privatization 


Structure
 

------------------------------------------------.--------------------------------------------------


Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fay Neutr Unfav Indiv Colle
 

0 80 2500 Week Week 6sos Never Town City City idual ctive
 

---------------.--...--.---------------------------------------------

501 779
 

Banner Totals 1367 257 334 232 544 485 233 99 503 	 656 194 202 315 940 225 154 

100% 100% 100% 100% iC0o100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 


146 186 117 314 302 126 50 259 347 154 118 144 536 111 87 265 4:;

National radio 763 


46% 57% 521 $6% 57% '4%
56% 51% 56% 50% 58% 62% 54% 51% 51% 53% 79% 58% 

Local radio 374 66 92 69 141 102 76 31 160 	 206 15 53 100 262 60 42 145 '"
 

31% 8% 26% 32% 23 1Z1 27% 211 27

27% 26% 28% 30q%27% 21% 33% 31% 32% 

46 63 81 31 18 84 103 25 31 71 142 4 25 6 14c 
Neither 	 230 45 56 


18% 17% 161 13% 15 2V3%15; 21% 16% 14; 191

17% 18% 17% 20% 15% 171% 13% 




------------------- ----------------------- ----------------------- ----------------- -----------

------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

iHIVATIIAIION POLL - ROMANIA - AUGUST 1994 - KRC - 1413
 

G35. How often ao you see information about privatization on television?
 

Income See Info on Area Privatization Preter 
Privatization Whicr. 

2tructura 

Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Saall Small Large Fav Neutr Uniav lnriv C;II
 

0 80 2500 Week Week 6mos Never Town City City idual ctie
 

Banner Totals 	 1503 306 314 251 572 519 251 102 595 719 218 226 340 1012 253 181 "2 076
 

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% i00%
 

0 0 	 0 151 104 82 162 432 41 717 z0 LJ
Once a week or more 	 519 52 100 105 262 519 


35% 11% 27% 42% 46% 100% 0% 0% 0% 211 48% 36% 54% 43 19% 20% 13 14;
 

0 251 	 0 0 103 31 60 51 188 : L2 i10 i.1
Once or twice a month 	 251 42 51 44 114 

17% 14% 14% 18; 20% 0% 100% 0% 0; 14% 14; 21% 17% 19% 11% 18% ;1; 1%
 

Once or twice every
 
0 102 0 53 16 21 12 69 21 8 41 0
six months 102 19 23 19 41 0 


7% 6% 6% 8% 71% 0% 0% 100% 0% 1% 7% 9% 4% 7% 8; 4; 5% 7
 

595 391 63 58 3 311 150 35 lyJ Lti
Seldom or never 	 595 176 189 79 151 0 0 0 


40% 58% 51% 31% 26% 0% 0% 0% 100% 54% 29% 26% 24% 31% 59% 52% 32% 41;
 

0 0 21 4 	 5 6 12 8 9 5 24
Don't know/refused 36 17 11 4 4 0 0 

1% A% 	51 1% 3%
2% 6% 3% 2% 1% 0% 0 0% 0% 3% 2% 2% 2% 


-py:
 



----------------------- ------------------------ ------

--------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
----- ----- ----- -----

- - - 7473
PRIVATILIATIO POLL ROMANIA AUGUST 1394 0C -

Q36, How often do you read a newspawer 

...............................................-----------------------------------------------------------------------------------

Privatization Prefer
Income See Into on Area 


which
Privatization 

Structure
 

-
Ra-----------------
----5-----------------

Total 5-18 19-13 1341-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Smuall Large Fav Newt Unfav mrdiv Colle 
idual ctive


0 80 2500 Week Week 6mos Never Town City City 


101 585 725 218 224 L42 1011 256 183 J 

Banner Totals 1509 309 378 251 511 518 249 588
 

1001 1001 1001 1001 1001 100% 1001 1001 1001 1001 ICO

100 1001 1001 1001 100% 1001 1001 


14 11 91 348 48 39 163 .4
 
445 37 83 81 244 249 76 96 55 168


Every day 

43% 48% 31% 141 161 181 251 411 491 341 19% 211 ?51 231
291 121 221 32% 


175 96 33 131 110 68 17 101 b9 53 1j2 ;4
Once a week 442 59 103 84 196 


V41 311 321 231 21 301 :81

29% 191 271 331 341 341 391 331 221 231 401 

36 21 71 101 11 25 20 10/ 32 18 ;4 
Once or twice a month 163 28 52 32 51 20 


11% 101 01 i11%
 
11% 91 141 131 91 41 141 21%1 13 141 81 11% 61 131 


Once or twice every
 
3 3 7 31 32 6 4 3 32 3 5 1o 26
 

six months 	 45 10 17 1 11 

3% 31 41 31 21 11 1% 71 51 4% 31 21 11 11 0 1 % 31 


51 26 43 200 108 66 101 271
249
121 47 68 71 38 25 289

Seldom or never 409 173 


401 231 121 131 201 421 361 19% 

271 561 321 19% 121 141 151 25% 431 311
 

2 1 1 1 1 1 2 0 5
 
5 2 2 0 1 0 0 1 1
Don't know/refused 


01 01 01 01 01 01 0% 1% V, II 
0% 11 1% 01 01 01 01 11 




-----------------------------------------------------------------------------------------------------------

------------------ ----------------------- ----------------------- ----------------- -----------

---------- ----- - ----------------

PRIVAIIIAIION POLL - ROMANIA - AUGUS] 1994 - KRC - 7413 

037. Into which category does your age fall" 

Area Privatization Prefer
Income See Into on 

which
Privatization 


Structure
 

Rare/ Rural Small Small Large Neutr Unfav 1rdiv C6ile
Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ Fav 


Never Town City City idual ctive
O 80 2500 Week Week 6mos 

..----..---------------------------------
----..-.--------.---.-----.----


102 229 342 1021 259 1a5 )L6 831
 
Banner Totals 1524 315 381 252 576 519 251 595 733 220 


100% 100% 100% 100% 1001 100% 100% 100% 1001 100% 1001 100% 1001 100;

100% 100% 100% 100% 


33 49 97 52 18 92 101 45 56 65 165 11 27 i3 i
 
Under 30 267 48 137 


151 14% 201 24% 19% 18; 20% 151 i7I :31

18% 10% 13% 19% 24% 19% 21% 18% 


55 64 78 234 42 L6 i25 I* 
319 39 69 50 161 128 60 22 102 122
31-40 


231 23% 16% 191 23 20%
21% 12% 18% 201 28% 25% 24% 22% 17% 17% 25% 28% 

202 34 37 113 446

20 49 140 113 39 27 95 123 42 47 70


41-50 282 73 

16% 26% 16% 17% 191 21% 20% 20% 13% 20% 221 17
19% 6% 19% 19% 24% 22% 


123 152 36 30 51 164 43 39 33 

50-60 275 62 81 42 90 87 42 14 i'
 

16% 13% 171% 18% 11% 21% 17; 19118% 20% 21% 17% 16% 17% 17% 14% 21% 21% 


12 216 89 46 106 239
62 48 94 58 21 183 235 42 32

61 or older 381 161 110 


23% 21% 31% 32% 19% 14% 91% 211 34% 25% 20% 27%

25% 51% 29% 25% 8% 18% 


45.4 50.3 50.8 45.1 42.0 45.5 46.1 50.3 48.4 45.1 48.2
45.0
Mean: 47.5 51.5 49.8 46.0 41.1 45.4 




-----------------------------------------------------------------------------------------------------------

------------------- ----------------------- ----------------------- ----------------- -----------

------------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

PRIVAIILAIION POLL -ROMANIA -AUGUST 1994 - KRC - 7413
 

g38A. Into which of the following categories
 

does your household income fall each month?
 

Income See Info on Area Privatization 7refer
 

Privatization 
 Whic.
 
:ructure
 

Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fav Neutr unfav Irdiv C1le
 

0 80 2500 Week Week 63os Never Town City City idual c:i e
 

1 
 546 P91
Banner Totals 	 1524 315 381 252 576 519 251 102 595 7133220 229 34 1021 259 185 


100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 1001 100% 100% 100% 1001 100;
 

52 42 	 19 116 239 ;6 19 21 156 9 3d ,9 1115-78 	 315 315 0 0 0 

17% 19% 1 3% 6% 151 311%291 '3,21% 100% 0% 0% 	0% 10% I'0 3% 16% 1% 


51 23 	 189 24 39 41 61 227 16 5a i: ,:79-130 	 381 0 381 0 0 100 

25% uo 100% 0% 0% 19% 20% 23% 32% 32% 18% 181 20% 421 29% ;1% 21% 23T 

19 19 	 95 46 46 65 189 34 26 94 146105
131-180 	 252 0 0 252 0 44 
191 13% 	 13% 21% 20% 191 19% 13% 14% 18% 16%11% 0% 01 100% 	 0% 20% 18% 

181-250 	 305 0 0 0 305 133 60 18 88 100 43 68 88 22 1 31 3 12 i ; 

15% 14% 	 22% 30% 26% 22% 14% 201 231% 1920% 0% 0% 0% 	53% 261 24% 18% 

63 65 	 50 55 101 222 33 11 126 13251-2500 	 211 0 0 0 271 129 54 23 
18% 0% 0% 0% 471% 25% 22% 23% 11% 9t 23% 24% 30% 22% 13% 6% 24% 151 

134 208 	 199 227 196 141 I14 208 160Mean: 	 176 44.5 101 159 299 217 197 171 139 


<1
 



-----------------------------------------------------------------------------------------------------------

---------

------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- -----

o

PRIVATIZATION POLL - ROMANIA AUGUST 1394 - &RC - 1413
 

Q39. how many people inyour househOld?
 

Area Privatization Prefer
Incone See Into on 

Privatization ,icn
 

Structure
 

.....-----.-----------......----------------------------------------------.-----------------

1-2/ Rare/ Rural Siall Small Large Fay Neutr Unfav Irdiv Colle
Total 5-78 	 79-13 131-1 181- Once/ 1-2/ 


0 80 2500 Week week 6mos Never Town City City idual ;ti~e
 

315 381 	 252 576 519 251 102 595 733 720 229 342 1021 259 185 56 :31
 
Banner Totals 1524 


100% 100% 1001 1001 1001 100% 1001 1001 1001 i00%

100% 100% 	 100% 100% 100% 100% 100% 100% 


i:4
 
178 118 48 6 b 44 20 13 85 95 25 23 32 9 41 22 46 

13% ill 	 101 91 101 16% 121 3% 13

12t 37A 13% 2% 1% 8% 8% 13% 14% 

40 83 244 61 41 10 :iL 
2 	 364 89 116 83 76 111 75 20 146 187 54 


30% 33% 	 13% 21% 30% 20% 25% 261 25% 17% 241 241 26% Z2 24%1.4%

24% 28% 

43 1i9 '')134 57 28 136 151 50 55 101 2'8 52 

3 	 363 40 91 62 170 


Z6% 24%

24% 13% 24% 25t 30% 261 231 27% 23% 211 23% 24% 31% 25% :0% 231 

29 118 148 48 82 85 260 48 44 14L 2.20 
363 27 69 60 207 146 59
4 

221 36% 	 25% 25% 19% 241 211 22

24% 9% 18% 24% 361 281 24% 28% 20% 20t 

22 106 29 22 51 100 
5 	 162 23 38 26 75 52 25 9 69 90 28 22 

12% 	 10% 11% 121 10% 11;

11% 7% 10% 10% 13% 10% 10% 9% 121 131 101 6% 

70 12 11 12 35 23 12 1 33 42 12 5 11 41 16 9 20 46 
6 	

11 6% 6% 5% 2% 3% 4% 61 51 4% 5t 
5% 4% 3% 5% 6% 41 5% 

3 1 12 3 2 1 10 4 io 
7 	 18 4 6 5 2 2 5 

1% 1% 	1% 1% 2% i% 21 1% 11 01 1% 2% 2% 11 1%
 
1% 1% 2% 


0 1 0
 
3 1 1 0 1 2 0 0 1 2 0 0 1 2 

8 
0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 01 0% 0% 01 0% 1%14b 

3 0 	 0 0 1 2 0 0 

3 1 	 1 0 1 0 1 0 29 

0% 0% 	0% 01 1% 0% 0% it
 

0% 0% 	Ot 0% 0% 0% 0% 0% 0% 0% 


,/
 



----------------------------------------------------------------------------------------------------

--- --------------- ----------------------- -------------------------------------- -----------

------------------------- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
----- ----- ----- -----

- IRC - 1473
PRIVATILATION POLL - ROMANIA - AUGUST 1994 


Q40. what isyour marital status?
 

Privatization Preter
 
Income See Into on Area 


Whicr

Privatization 


Structure
 

79-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Small Small Large Fay Neutr unfav Inaiv ColcE
 
Total 5-78 
 idual ctive
 

Week Week 6mos Never Town City City 


101 731 219 229 341 1017 259 185 1.4 S89
 

0 80 2500 


Banner Totals 1520 315 379 252 574 518 249 595 


100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

100% 100% 100% 100% 


63 24 40 28 115 29 11 '7 10

31 51
71 57 16
161 19 36 29
Single 


9% 11% 17% 8% 11% 111 61 111 i0%
 
13% 11% 12% 16% 9%
11% 6% 9% 12% 


161 4Cc 4it
262 762 140 

204 469 403 185 70 411 525 156 159 


1102 158 271
married 7:%
12% 69% 171% 71 641 76% 71 

82% 74% 69% 69% 711


73% 50% 72% 81% 78% 


10 19 L; 12 8 i1 ,
 

23 6 10 22 10 5 15 15 10 

Divorced/separated 54 15 5% 4% 'I 4;51 4% 6% 3% 


2% 4% 4% 5% 3% 21
4% 5% 6% 2% 

29 20 32 107 51 26 ,3 Z5
 
23 10 118 122
13 36
203 123 49 18
Widowed 
 9% 9% Ill 20% 14% iO 141
 

7% 9% 10% 20% 17% 13%

13% 39% 13% 5% 3% 




- ---------------------

----------------------------------------------

PRIVATIZATION POLL - ROMANIA - AUGUST 1994 - ARC - 1413
 

941. Are you working or not?
 

..................................................................................................................................
 

Area Privatization Preart
Income See Info on 

whicr,
Privatization 


.tructure
 

-----------------------------------------------------.-----------------------


79-13 131-1 181- once/ 1-2/ 1-2/ Rare/ Rural Sall ";all Large Fav ;4Eutr unfav Iriv Cile
Total 5-78 

0 80 2500 Week Week 6sos Never lown City City idual ctive
 

---------.--- ..----------------------------------------


251 576 519 251 102 593 732 '19 229 342 1020 259 184 55 590
 
Banner Totals 1522 314 381 


100% 100 100% 100 100% 100% 100% 1001 1001 100 100%

100% 100% 100% 100% 	 100% 100% 100% 


1,4 101 51 2i0 	 4":
64 164 130 415 298 141 60 259 311 114 146 202
Working 	 773 

51% 20% 43% 52% 121 57% 56% 59% 44% 421 521 64% 59% 56% 39% 47% 58% 471
 

105 63 140 446 	 158 37 2Z5 4t,5

149 250 217 121 	 161 221 110 42 334 421
Not working 


61% 53% 42% 5Z;
49% 80% 57% 48% 28% 43% 44% 41% 56% 58% 48% 36% 41% 44% 




- ----------------------

------------------------- - ---------- ----- ---------- -----

RC - 1473PRIVATILATION POLL - ROMANIA - AUGUST 1994 

942. Isyour main place of work..
 

...............................................-----------------------------------------------------------------------------------

Area Privatization Prefer
See Info on
Income 


Which
Privatization 

Structure
 

.....-----.-----------........-----------------------.-----------------------

Fav Neutr Unfav inri4 C61i1
 

Total 5-78 19-13 131-1 181- Once/ 1-2/ 1-2/ Rare/ Rural Siall Small Large 

idual ctiie
week 6mos Never Town City City
0 80 2500 Week 


-------.--.--------- ..--.--------------------

Banner Totals 761 
1001 

64 
1001 

158 
1001 

128 
1001 

411 
1001 

294 
100% 

140 
1001 

59 
1001 

254 
1001 

304 
1001 

113 
1001 

144 
100; 

200 563 
1O0 100; 

101 
100% 

86 
1001 

Lol 
1001 

4:i 
100; 

State owned 499 
66% 

28 
44% 

85 
54% 

96 
75% 

290 
71% 

218 
74% 

91 
651 

31 
63% 

149 
591 

165 
541 

87 
17% 

104 
721 

143 
721 

L10 
66% 

68 55 
7% 641 

i3i 
31 

2'C 
8 

With a private
 14 :,

3 8 5 28 13 6 5 19 11 11 6 10 34 2 7 


majority of shares 44 

7 61 101 41 5% 6% 31 6% 51 61
 

61 5% 5% 4% 7 4% 4% 8% 


Completely privately
 23 33 126 20 17 75 31
'99 10 

owned 165 27 49 22 67 47 36 11 64 


19% 251 33% 91 161 17% 221 201 201 251 191
 
221 42% 311 17% 16% 16% 261 


6 5 12 4 3 9
1 9 7 2 

Coop 20 1 5 5 9 7 3 

1%
21% 41 % I 
3% 21 31 41 2% 21 2% 2% 41 21 21 41 


5 9 21 1 4 12 19
5 13 16 3
17 9 4
33 5 11 0
Other 
 41 11 5% 4%
51 1 31 5%
31 3% 81 51
4% 8% 1% 01 41 




----- --------------

PRIVAIIIATION POLL - ROMANIA - AUGUST 1994 - RC - 1413 

943. What isyour occupation (job title) at tre place wrere you get your
 

main salary?
 

..............................................------------------------------------------------------------------------------------

Privatization Preter


Income See Info on Area 

which
Privatization 


Structure
 

.....-----.-----------......----------------------------------------------.---------------------------

Rare/ Rural Small Small Large Fav Neutr Unfav Iwiv Ct1E
 Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ 


idual ctie

0 80 2500 Week Week 6mos Never Town City City 


---------.---------------.----------------------------------------

309 115 146 202 574 102 86 L1 421
 

Banner Totals 772 62 165 131 414 297 143 60 257 
1001 1001 i001 1001 100%
100% 100% 100% 100% 1001 100%
100% 100%
100% 100% 1001100% 1001 


0 3 20 3 
29 1 4 0 24 13 5 2 9 13 4 4 a 26 


4% 2% 21 01 6% 4% 31% 3% 41 41 3 3 41 51 01 61 %
Owner 


Manager/director of
 
1 5 2 3 a 13 0 0 12 5

0 1 15 12 5 0
enterprise 18 2 

0% 0% 21 21 21 41 31% 0% 01 4; A 

21 3% 0% 1% 4% 4% 3% 

Department/division
 
1 1 1 3 1 4 3 4 10 2 0 a 

director 12 0 1 2 9 

0% Z% 2% 2 2% 0% S% Ai

21 21 21 1% 2% 1%
2% 0% 1% 


Higher
 
professional/specia
 

15 3 17 11 16 17 37 71 4 5 50 '.
 
81 1 10 8 62 45
list 

15% 151 10% 5% 71% 4% 14% 121 18% 121 41 6% 161 6;
10% 2% 6% 61 

Professional/specialis
 
9 10 11 31 3 1 18 1'i
 

t 41 1 4 1 29 13 10 9 9 11 
41 81 71% 51 61 31 11 6% 51 

5% 2% 2% 5% 1% 4% 71% 15% 4% 

21 55 10 12 3 53
 
79 3 12 11 53 38 15 9 15 25 11 22


Office worker 

6% 8% 10% 15% 10% 101 10% 141 7I 1% 

10% 5% 71 8% 131 13% 10% 15% 


12 22 20 58 4 il L3 4

4 14 53 37 11 8 17 19
Foreman/technician 73 2 


71% 6% 101 15% 10% 10% 4% 13% 121 8%
 
9% 3% 2% 11% 13% 12% 8% 13 

40 51 74 188 48 28 3, 1;'

64 129 113 48 13 91 102
Skilled workor 261 18 56 

35% 33% 15% 35% 37% 31 471% 01 26% 42% 
34% 491 31% 38% 34% 22%
351 29% 

Semi-skilled or
 
1 20 19 6 6 6 21 7 1 1 1 

unskilled worker 31 7 14 8 8 4 10 
2% 8% 6% 5% 41 3%1 4%1 % 81 3 6;

5% 11% 8% 6% 2% 1% 7 

manual agricultural
 
24 41 13 11 5 13 10 59 92 2 1 0 65 16 12 ;


labor 95 

1% 0% lt 161 141 12% 11%9% 11% 23% 30% 2%12% 39% 28% 10% 3% 2% 


2 1 3 1 4 1 2 00 2 2 5 3 3 1
Military 9 

21 1% Z% 0% i;2% 2% 1% 0% 4% 1%1% 0% 1% 2% 11 1% 



--- --------------- ----------------------- ----------------------- ----------------- -----------

PRIVArHLATION POLL - ROMANIA - AUGUST 1994 - RC - ;413
 

Q4 what isyour occupation (job title) at the piece where JOu get your
 
lain salary?
 

................................................----------------------------------------------------------------------------------

Privatization PreterIncome See Into on Area 


WhichPrivatization 

Structure
 

Rare/ Rural Saall Small Large iaq eutr Urfta lnaiv CV-iC
Total 5-78 19-13 131-1 181- Once/ 1-2/ 1-2/ 

idual ctive
0 80 2500 Week week 6mos Never Town City City °
 '
 ............................................................................................ 

7 7 3 14 10 6 6 9 1 6 7 i i, 
Other 31 3 11 1 16 


4% 4
5% 3% 51 4% 3% 0% 1
4% 5% 7% 1% 4% 2% 51 5% 



------------------- ----------------------- ----------------------- ----------------- -----------

------------------ ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
-----

PRIVAIILATION POLL - ROMANIA - AUGUST 1994 - KRC - 1473
 

g44, wnat isyour present status?
 

Privatization Preter
Income See info on Area 

Which
Privatization 


3tructurE
 

Rare/ Rural Small Small Large Fav Neutr uniav 1r',04 CC11

Total 5-78 79-13 131-1 181- Once/ 1-2/ 1-2/ 


idual ctive

0 80 2500 Week week 6mos Never [own City City 


746 248 217 121 160 219 110 42 33 418 105 83 140 443 157 4 40W8 

Banner Totals 


100% 100% 100% 100% 100% 100 100% 1001 !1C

100% 100% 100% 100% 100% 100%
100% 100% 100% 


Non-working pensioner
 114 54 iL7 > 4
215 272 66 45 38 275
149 84 73 131 74 26 
or invalid 481 175 

70% 62% 73% 551 61% 65%
67% 62% 65% 65% 63% 54%
64% 71% 69% 69% 46% 63% 


10 15 5 16 11 !6 5 5 "4 2
 
4 13 28 15 12 8
Student 
 47 2 

3% 5% 19% 8% 8% 3% 5% 11% 4% 
6% 1% 2% 11% 18% 7% 11% 19% 4% 


Housewife/maternity
 
5 18 62 19 78 30 ii


25 11 2 70 78 13

leave 114 38 35 12 29 


6% 13% 12% 29% i3% 17
11% 5% 21% 19% 12% 14%

15% 15% 16% 10% 18% 10% 


38 53 21 17 13 70 11 11 ;S o5
 
12 30 42 13 6
Unemployed 104 33 29 141
12% 154
12% 14% 11% 13% 20% 201 9% 16% 11% 


14% 13% 13% 10% 19% 19% 




----------------------- - ----------------------

----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
----- ----- ----- -----

- 7473
PRIVATIIATION POLL - ROMANIA - AUGUST 1994 - KRC 


Q45. Education?
 

..................................................................................................................................
 

Area Privatization Prefer
See info on
Income 

which
Privatization 


Structure
 

---.-----------......-----------------------

1-2/ Rare/ Rural Small Small Large Fay Neutr Unfav Indiv ColIe
 

.......--


Total 5-18 79-13 131. 161-	 Once/ 1-2/ 

City idual 	ctive
 

0 60 2500 Week Week 6os Never Town City 


-------------------- 888
219 228 342 1019 257 	 185 5L5

250 574 519 250 102 592 731 


Banioer Totals 1520 	 315 381 1001 100%
100% 100% 100% 100% 100% 	 100% 100; 100% 

100% 100% 100% 100% 100% 	 100%
100% 100% 


Less than seven
 75 46 6j 185
13 175 222 26 7 	 20 124 

classes 277 154 16 21 26 34 33 


7% 13% 13% 30% 30% 	 13% 3% 6% 121 29% 25% 12 21%
 
18% 49% 20% 8% 5% 


24 19 34 1D3 '6 43 70 160
 
49 56 40 18 123 172 


7 to 8 classes 249 	 14 17 49 

14% 23% 11% 181


16% 21% 11% 	 8% 10% 22% 

16% 23% 20% 20% 9% 11% 18% 24% 


19 73
20 17 68 20 L4 

40 16 36 31 17 5 53 63 14


114 20
10 classes 	 7% 8% 10% 6% 8%
5% 9% 9% 9% 6% 	5% 

8% 6% 10% 71% 6% 	6% 7% 


83 41 22 80 110 37 48 42 167 43 23 78 146
 
72 77
Professional school 237 	 30 58 

12% 17% 12% 15% 16%
 
13% 16% 19% 22% 14% 	 15% 171 21% 16% 


16% 10% 19% 23% 


44 37 152 Z04
111 115 63 81 114 	 269

75 58 212 160 65 	 29 


- High school 373 26 	 20% 23%28% 19% 16% 29% 36% 	 33% 28% 111 28% 

23% 31%
25% 9% 20% 37% 26% 


Technical school
 
(after completed 63
24 30 38 101 3 	 8 50


71 67 21 6 22 25 

high school) 117 6 16 24 	

4% 4% 9% 7%
4% 3% 11% 13% 11% 	 10% 

8% 2% 4% 10% 12% 13% 8% 6% 


9 28 24 23 29 77 132 10 9 88 57
 
3 25 22 103 88 	 27
University 153 


9% 5% 3% 11% 13% 	 23% 13% 4% 5% 16% 61
 
7% 17%
10% 1% 9% 18% 11% 



