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Foreword

A Decade of
Progress

1%2 marks the 10th anniversary of the Population Communication Services project.
This decade of accomplishment for PCS includes:

* 50 needs assessments

¢ 109 completed projects

e 47 country projects in progress

e 795 technical assistance visits

e 261 workshops and conferences

e 35 national and international awards
1PCS has worked in 19 countries throughout Alfrica, Asia, Latin America, and the Near East.

Even more important than these projects and products, during the last ten years PCS
has expanded the whole concept of TEC. Today, it is widely recognized that communi-
cation must be a major component of successful family planning programs. In the carly
stages of a program, communication creates awareness and keeps rumors from growing
and discouraging new users. In the middle stages, communication brings clients to
rapidly expanding service centers. In older programs, communication can help service
providers develop and promote their particular niche in the broad spectrum of family
planning services and improve the quality of their interpersonal relations with clients.

A Communication Revolution has indeed taken place. and PCS, now a key clement
in The Johns Hopkins University Center for Communication Programs, is proud to have
played a role in this effort for the past decade.

Teamwork is what makes itall possible. We would like to extend our most enthusiastic
thanks 1o all those agencies and individuals who have supported this effort: firstis the
U.S. Agency for International Development, the Office of Population in Washington,
AlD's regional bureaus, and the overseas Missions for the confidence and encouragement
which they have provided for new directions in family planning information, education
and communication. JHU/PCS subcontractors Liave been invaluable contributors 1o these
projects over the years: primarily the Academy for Educational Development (AED), the
Program for Appropriate Technology in Health (PATH), and Saffiiz, Alpert and
Associates, Inc. (SAAL.

The teamwork of the talented and energetic individuals on our staff and in host
countrics who carry out these projects deserves major eredit. Stalf, consultants, and
colleagues share a deep commitment 1o improving family planning and health
communication strategies throughout the world. This Annual Report—this 10th anniver-
sary version — is the harvest of many years of creative effort. We are proud to be a part
of the PCS team as well as the larger team of dedi-ated family planning professionals
worldwide.

Clls T Py M(\-G\v"“‘[/

Phyllis Tilson Piotrow, Ph.D. José G.I Rimon 1
Principal Investigator, PCS Project Director, PCS and
and Director, Center for Deputy Director, Center for

Communication Programs Communication Programs
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The Communication
Revolution

The 1990s are experiencing a commu-
nication revolution thatwill impact strongly
on fumily planning and related health
communication. This communication revo-
lution is fucled by
e Rapid urbanization, which creates larger
audiences for mass medi
e Ever-increasing sales of radios, televi-
sions, and VCRs that expand the audi-
ences for mass media

o Increased knowledge about the way
personal lifestyles and behavior affect

individual and family health, entirely apan
from organized health care systems; and

o World-wide expansion of market econo-
mics that use the most cost-effective
modern technologies to reach the largest
potential audience.

By the vear 2000 there will be more than
900 million marricd women of reproductive
age who will want to know about family
planning. Add to this total their husbands,
unmarried young adults, and older but still
influential relatives, and the audience for




LIGHTS

HIGHLIGHTS OF 1992
Awards to PCS Projects

Global Media Award for "Best Combined
Media Effort on Behalf of Population,”
the Population Institute, to the Ghana
Health and Family Planning
Information Project’s “Together We
Care” campaign

Four “VIDIA" awards, Festival Sinetron in
Indonesia, to "Anak Hilang” (The Lost
Child}, directed by Slamet Rahardjo Djarot. one of a trio of films on environment
and population themes, for Best Actor, Aspar Paturusi; Best Editing. Iqbal Agus
and Robby Rmuekso; Best Artistic Design, Satari SK; and Best Photography, Yadi
Sugandi and Yayat Muslinat

Pakistan Television Incentive Award to Sahira Kazmi, Producer, for her 6-part TV Drama
“Aahat” [An Approaching Sound), the story of a young couple with four daughters

Third Prize, Biue Pencil Competition, "Publication for Technical or Professional
Audience” category, National Association of Government Communicators, for the

PCS Packet Series Binder and PCS Packets, to Hugh Rigby and Susan Leibtag.

WORKSHOPS

Thirty-seven high-level policy-makers, managers, and IEC specialists from a pool of more
than 200 applicants attended the fourth annual "Advances in Family Health
Communication” workshop June 8-26 in Baltimore. Thirty-two attended
“"Nouvelles Orientations de la Communication pour la Santé,” the third annual
French-language version of this workshop, cosponsored by UNICEF, and held for
the first time in Baltimore, September 28-October 16. These workshops present
state-of-the-art knowledge and practice on comunication.

A third Baltimore-based workshop. "Counseling Evaluation Workshop for Family
Planning Providers,” was held March 31-April 3. Nearly 50 participants attended,
representing eight developing countries as well as United States-based donor
agencies, USAID Cooperating Agencies, and universities. The workshop
emphasized the key role of counseling skills in service delivery and the importance
of evaluating counseling training.

Second Annual Health Communication Day

With the theme "Social Marketing — New Directions in Public Health,” Health
Communication Day turned into Health Communication Week in 1991. Noon-
time speakers addressed aspects of the topic on the days preceding and following
the main event on Wednesday, October 16, at the Hopkins School of Hygiene
and Public Health. Baltimore City Mayor Kurt Schmoke was present with a
proclamation declaring the date "Health Communication Day" in Baitimore.

A prestigious panel led off the day’s talks, discussing the role of social marketing in public
health. Panelists were William McGuire, Ph.D., Professor of Psychology at Yale
University, Everett Rogers, Ph.D., Annenberg Professor at the Annenberg School
for Communication, University of Southern California, and Alan Andreasen,
Professor of Marketing, Universit, of Connecticut.

Other featured speakers included Duff Gillespie, Ph.D., Director, USAID Office of
Population, Sharyn Sutton, Chief of the Information Projects Branch at the
National Cancer Institute, Fred Kroger, Director of the National AIDS Information
and Education Program at the Centers for Disease Control, Robert Lawrence,
M.D., Director of Health Sciences, Rockefeller Foundation, Steven Sinding, Ph.D.,
Director of Population Services, Rockefeller Foundation, and Rhonda Harper,
Senior Development Associate for the American Red Cross.

Some 25 organizations were exhibitors. A local drama and improv troupe, "Actors
Against Drugs,” acted out the adverse effects of drug use during the reception.




family planning communication is vast.
Already there is a high demand for more
information about family planning meth-
ods. At the same time, demographers are
recognizing the importanee of “ideational
factors” in influencing individual initiation
and continued use of family plunning.
Similarly, development planners are advo-
cating genuinely “sustainable developnient”
that will not create expensis - new delivery
systems and infrastructure s but rather will
promote and wtilize local resources on an
efficient scale for maximum impact.

What does this mean for family plan-
ning communication and specifically for
the work of PCS?

It means much more attention to coms-
munication, much more emphuasis oncom-
prehensive national communicacon strt-
egies, and much more need for Large-scale
multimedia projects in priority countries. It
means that PCS's pioncering efforts in
family planning information, cducation,
and communication will increasingly be
adopted. adapted. and applicd worldwide
by governments, nongovernmentil agen-
cies, and other organizations. This 1992
Annual Report of the Population Commu-
nication Services project shows clearly,
through 55 projects in 28 countries, where
the field of TEC will be going over the next
decade. The key elements for family plan-
ning communication in the 19908 as illus-
trated through the past, present and pro-
posed PCS projects, include twelve major
arcis of emphasis:

1.
STRATEGIC PLANNING FOR NATIONAL
COMMUNICATION PROGRAMS

Family planning TEC was once per-
ceived as primarily the production of bro-
chures, posters, and flipchans o be dis-
tributed to clients by health providers in
clinics. Today, cffective programs recog-
nize that IEC projects begin with rescarch-
hased national TEC strategies for difterent
audiences: men, women, young people,
rural and urban residents, health care
providers, public and private services, the
media, employers, teachers, and other
influential individuals and institutions. PCS

has developed comprehensive IEC strate-

gies in 18 countries:

Burkina

Fiso,

Cameroon, Cote d'lvoire, Ghana, Kenva,
Nigeria and Tanzania in Africa: Bolivia,
Ecuador, Guatemala, and Mexico in Latin
America; Bangladesh, India's Uttar Pradesh
state, Nepal, and the Philippines in Asia;
and Egypt, Moroceo, and Yemen in the
Neir East In September 1992, one of the
firstcomprehensive IECstrategies achieved
its objectives as planned—in Nigeria,
knowledge of  contraception increased
from 0% in 1990 10 830 by 1992 and use
of modern contraceptives increased from
less than " ato more than 11 ein the same
period. For the future, strategic planning
for country programs will need to include
a sound national TEC strategy.

2.
MASS MEDIA

In the 19908, mass media has proved
a cost-cffective means for distributing
information, setting community norms,
and changing individual behavior, PCS
projects have used various forms of mass
media in over S0 countries with proven

impact on knowledge,
attitudes, and hehavior
in most Mass
mediia are especilly ef-
fective at reaching
voung people and men.,

CUsus,

3.
THE “ENTER-EDUCATE"
APPROACH

The "Enter-Educate”
approach uses enter-

By the year 2000 there
will be more than 900
million married women
of reproductive age who
will want to know about
Jamily planning.

tainment for educational purposes. Build-
ing on the success ol the six top songs by
Tatiana and Johnny in Latin America, Lea
Salonga in the Philippines, and King
Sunny Ade and Onyeka Onwenu in
Nigeriit, PCS has supported and assisted
16 radio serial dramas (soap operas), 6
television serial dramas, 03 entertaining
videos, and 394 comic books or other

print materials,

Other projects world-

wide are now beginning to apply the
same principles that guide the PCS “En-

ter-Educate” innovations.

. OVERVIEW AND HIGHLIGHTS

PCS 1992
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OVERVIEW AND HIGHLIGHTS

ADVANCES IN FAMILY HEALTH COMMUNICATION WORKSHOP
Baltimore, Md., U.S.A. ¢ June 8-26, 1992

4 5

THE “PRO APPROACH" — USING AND PUBLICIZING LOGOS TO
...the use Of clearly- PROMOTING PROFESSIONAL  IDENTIFY SERVICE POINTS.

2 PROVIDERS Logos, a common symbol in business,
deﬁned logos fo Until PCS sialf developed e p!r:)\'ing effective in promoting family
z'dentifyfamily “The PRO Approach™ in the planning andidentifying service sites. Logos

- - "Blue Circle: Campaign™ in have been a key feature of recent PCS
planmng sources Indonesia, virtually all family projects. PCS has helped local groups de-
has increased use planning TEC was oriented  sign, disseminate and evaluate logos in

toward specific family plan- pine countries 1o date. In every aase, the
and attendance. .. ning methods. Therewaslittle: use of clearly-defined logos to identify

identification of ditferent seg- family planning sources has increased use
ments of service providers. and anendance at these sites.
There wis no attempt o “position and

promote” different types of providers — 6.
public scctor, private sector, family plan-  IMPROVED INTERPERSONAL

) N N . COMMUNICATION AS A QUALITY OF CARE
ning associations and others — to appeal

. - . ISSUE.
cspc.cmllyy' to d}ﬂcrcnl sepments of the PCS projects in 11 countries have fo-
public. ‘\(:“. _P(“\ h‘_ls l”“,m.hf'd the :.PR() cused onthe interpersonal communication
Approach” with projects in Ghana, EaYpLo dilis of family planning providers. This has
India, and Kenya as wellas the continuing . b diced not only of training health care
“Blue Circle Campatign™ in Indonesia twhich .

has | ¢ Ui ol K providers to counsel their clients courte-
as been transformed into a social market- . . .
nas been transtormed mt clal mirket ously and attentively, butalso of evaluating
Ing project).

the impact of specific kinds of counseling
training. In many cases, this was the first
systematic training (using the GATHER

4 PCS 1992



OVERVIEW AND HIGHLIGHTS

NOUVELLES ORIENTATIONS DE LA COMMUNICATION POUR LA SANTE

Baliimore, Marylond, US.A. @

modeD designed to improve interpersonal
communication and evaluated by its im-
pact on both providers and clients. The
result is new attention o pcrsnn:ll commu-
mication within clinics. As i quality-of-care
issue, interpersonal communication may
rank just as high with most clients as
technical skills. Even more emphasis will
he given to better interpersonal communi-
cation in PCS projects and undoubtedly
also in other projects through the 1990s.

7.
ENHANCEMENT OF INTERPERSONAL
COMMUNICATION NETWORKS.
Combining information dissemination.
network theories and field data, PCS has
developed programs 1o mobilize commu-
nity participation in family planning com-
munication at a new level. The innovative
“Jiggasha” program in Bangladesh stimu-
Lites informal women's groups to discuss
family planning and related health issues.
Monitoring has lready shown a greater
increase ino contraceptive use among
women who panticipate in “Jiggasha” (in-
quiry) groups rather than among those
who only meet with ficld workers indi-

28 seplembre — 16 octobre 1992

vidually. This approach will
he replicated by the Asia
Founduation, CARE, and
other organizations in
Bangludesh and  possibly
other Asian countrices,

8.
STEP — "STEWARDSHIP
FOR ENVIRONMENTAL
PROTECTION" —
COMBINING POPULATION
AND ENVIRONMENTAL EDUCATION

PCS has encouraged and in several cases
funded developing-country organizations
to produce videos and other ententaining
materials that combine populiation and en-
vironment messages. This is known as the
STEP approach. Examples include The Little
il Whao Scae the World From Abore, with
the Centro Regional de Audiovisuales
(CREA)Y based in Guatemala; and ~The
Indonesian Trilogy™ — including The Pro-
cession, Tasi, Ob Tasi, and The Lost Child,
co-produced with Indonesian Television
and three top Indonesian directors. Addi-
tiomal films and serials are underway in the
Philippines and Egypt. PCS projects will

Free air time and
other publicity often
amount to several
times the original cost
of projects.

PCS 1992 5
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OVERVIEW AND HIGHLIGHTS

Advocacy is necessary
if family planning is to
become a commumnity
norm sustained by
local and national

commitiment.

increasingly combine mass media enter-
educate projects on population and envi-
ronment issucs with materials for use in
formal and out-of-school educition to rein-
foree their impact. Other organizations will
undoubtedly also begin to follow this pat-
tern in the 1990s,

9.
COST RECOVERY.

PCS communication projects, especially
large-scale “Enter-Educate™ projects, have

shown substantial cost recovery. Free air

time and other publicity often amount to
several times the original cost of projects. In
Mexico, the Philippines,
Nigeria, Turkey, The
Gambia, Ghana, Pakistan,
and  Zimbabwe,  PCS
projects have reached new
audiences. The costis usu-
ally less than $1 o reach an
individual person and be-
tween S1and $5 per per-
son to stimulzie i new fam-
ily planning user. In future,
more PCS and other com-
munication projects will ex-
plore new ways to generate collateral sup-
portand feverage resources to generite on-
going revenue.

10.
SYSTEMATIC EVALUATION BASED ON
APPROPRIATE MODELS OF BEHAVIOR
CHANGE.

PCS eviduation procedures have applicd

the knowledge atitude: practice model of

behivior change on a step-by-step hasis to
evaluate the impact of communication in-
terventions. In some countries PCS has
added a fourth variable, advocucy, 1o de-
note the actions of satisficd users in recruit-
ing additional users and supporting pro-
grams through community mobilization,
Arlvocacy is necessary it family planning is
to become i conmmunity norm sustained by
local and national commitment. Systematic
evaluation wong these lines is currently
underway in at least a dozen countries and
will increasingly be the norm for evaluation
of other family planning projects.,

1.
NEW OPPORTUNITIES AND IMAGES
FOR WOMEN

As an agent of change, communication
creites new opportunities for women to
learn, to make choices about health and
family planning, and 1o play an active role
in community programs. Mass media com-
munication presents dramatic role models
of women who talk to their hushands about
family planning, defend their daughters'
needs for respect and education, and prac-
tice as skilled health professionals, PCS
projects in 15 countries show what women
can accomplish in many different settings.

12.
LARGE MULTIMEDIA PROJECTS FOR
PRIORITY COUNTRIES

Large communication projects are espe-
cially suited 1o priority countries, PCS s
curying out multimedia projects in 18
countrics, cach valued at over $150,000,
Large communication projects can have a
Lirge impret; small communication projects
usually have o small impact.

In Conclusion

Thus, as this 1992 PCS Annual Report
shows, there are at least 12 significant areas
where PCS projects are playing a major role
in the communication revelution around
the world, influencing broad program strat-
egies, reaching the community and the
individual, and stimulating new interest in
and commitmeni 1o family planning, In this
manner, PCS continues the pursuit of its
basic objectives—to make family planning
a houschold world, @ community norm,
and an informed individual choice. In this
manner also, communication can lead the
way in changing how programs are de-
signed, implemented, and evaluated in the
19905 1o achieve their objectives and 1o
improve the quality of life for individuals
and families everywhere, [l

6
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oo OVERVIEW AND HIGHLIGHTS

Table 1-1
Summary of Activities by Project Ontput Category

COUNTRY
NEEDS PROJECTS COUNTRY COUNTRY TECHNICAL  WORKSHOPS PROVISION OF
ASSESSMENT UNOER PROJECTS PROJECTS ASSISTANCE  ANO FILMS AND
REGION & PLANNING OEVELOPMENT (a) UNOERWAY (a) COMPLETED VISITS CONFERENCES MATERIALS (b)
TOTALS CA-1 (FY83-FY87)
Africa 19 8 50 24 30
Latin America O 12 22 21 23
Asin 4 3 17 3 17
Near East 3 1 2 6 9
Subtotil 32 24 97 (¢) 50 85
CA-2 (FY87-FY91)
Africa D) 16 174 81 27
Latin Amwerica 1 16 70 1<i 28
Asii 5 17 85 8 11
Near East 3 16 87 25 11
subtotal 18 05 410 128 77
Totals CA-3 (FY91-92)
Africa 1 3 16 2 105 39 17
Latin America ] 4 4 2 37 ¢} 7
Asia 1 4 12 7 72 13 9
Near Fast 0 1 3 9 08 19 6
Subtotal 0 12 35 20 282 77 39
TECHNICAL WORKSHOPS FILMS AND
NEEOS COUNTRY PROJECTS ASSISTANCE AND SPECIAL
ASSESSMENT UNDERWAY OR COMPLETED VISITS CONFERENCES MATERIAL (b}
Total Accomplished to Date
CA-1 32 2.4 97 () 50 83
CA-2 18 05 410 128 77
CA-3 O 35 282 77 39
Totl 30 INB! 795 261

G Carrent year (FY02) only.
(b Includes 10 projects tunded under separite Nigeria contrict in 1988,
() Does not include visits for country project development ad suppon.

PCS 1992 7



OVERVIEW AND HIGHLIGHTS

Table 1-2
Status of Country Projects
CA-2, FYS87-FY90, AND CA-3, FY91-FY92

PROJECT PERIOD DF APPROVED PERCENT PROJECT
REGION/COUNTRY NUMBER RECIPIENT ACTIVITY BUDGET SPENT  TITLE

AFRICA: Completed

Regional AF-KEN-03 URTNA/PEC 1987-88 $ 5,430 Gv Model TV Progrtim on Family Planning
Regional AF-SEN-01 URTNA 198.4-88 16:,350 () URTNA Family Health Broadeasting Project
Regional AF-SEN-02 UIRTNA 1988-92 315,990 URTNA Fam. Health Broadeasting Proj. Phase 1l
Burkina Faso  AF-BKF-01 MSWNS 1983-87 70,908 (1) IEC Development Project

Burkina Faso AF-BKF-02 MOHSA 1987-90 185,000 (1) Burkina 1987-1989 1EC Program

Cameroon AF-CAM-01 MOPH 1989-91 40,000 Child-Spacing Promotion Project

Cote d'lvaire AF-IVO-01 CERCOM 1987-89 H1 243 G0 Pan-African Print Material Project

The Gambia AF-GAM-01 GFPA 198991 34,500 Family Planning [EC & Training Materials
Ghana AF-GHA-02  NAFTI 1988-91 25,053 Natl. Fitm & Television Inst. Video

Kenya AF-KEN-0O+4 FPAK 1988-89 10,170 GO Community Based Training Materials

Mali AF-MAIL-O1 AMPPF 1985-88 47,030 () Family Planning 1EC Project

Niger AF-NIR-01 MOPH- SA 1987-90 100,941 (1) Niger Family Health 1EC Project

Tanzania AF-TAN-02 LIMATI 1991 27,750 Family Planning KAP Survey

Zimbabwe AF-ZIN-01 ZNFPC 198891 160,825 Male Motivation Project

AFRICA: Underway

Regional CAFS-MOU-01 CAFS 1992-95 S 7127 5 Upgrading CAFS Communiciation Training Course

Regional AF-MAI-03 CERPOD 1990-93 43,590 98 CERPOD Media Network Project

Regional AF-KEN-00 HRTNAPEC 1992 121,325 (by 65 URTNA Fam. Health Broadcasting Proj. Phase 1V

Burkina Faso  AF-BKF-03 MOHSA 199195 276,197 (b 23 Family Planning 1EC Expansion Project

Cameroon AF-CAM-02 MOPH 1991-93 294,703 37 Child Spacing Promaotion Project, Phase 11

Chad AF-CHA-01 MOPH 1991-93 31,721 38 Family Well-Being Promotion Project

Cote dlvoire AF-INO-02 AIBEF 1990-93 283,397 52 Central Region Family Planning Promotion Project

The Gambia AF-GAM-0 GFPA 1992 14,760 200 “The Gambia ¥ P Radio Promotion Project

Ghana AF-GHA 0l MOE] 1087-93 1,105,200 99 Ghama Health & Family Planning Info. Program
1087-1989

Kenya AF-KEN-05 FPAK 19%1-93 420,253 05 Provider & Client IEC Project

Kenya AF-KEN-07 1CS 1992-9.4 270903 (28 Vasectomy Promotion Project

Madagascar AF-MAD-01 FISA 1990-93 101,453 A1 Young Adult Sexual Responsibility Project

Madagascar AF-MAD-02  Min.Pop. 1990-93 02,000 21 Population Promotion Project

Mali AF-MAIL-)2 AMPPF 1990-93 47,275 99 Traditional and Modern Media o Promote Family
Planning

Tanzania AF-TAN-01 MOHAIED 1990-93 371,120 27 Family Phanning Communication Project

Uganda AF-UIGA-01 FPAU 1992-95 270,152 (hy 22 Family Planning Promaotion Project

Zimbabwe AF-ZIN-02 ZNFPC 199193 157825 (b) 25 Communication for Method Expansion

G1) This project was completed under CA-2
() This project stated under CA-3

8 PCS 1992



Table 1-2—continied

PROJECT

REGION/COUNTRY NUMBER RECIPIENT

PERIOD DF
ACTIVITY

APPROVED
BUDGET

PERCENT
SPENT

AFRICA: Under Development
AF-KEN-08
AF-CAM-03

RIEA
MOPH

Regional

Cameroon

LATIN AMERICA: Completed

Regional LA-MEX-08 FFI
Regional LA-MEX-09 FFI
Regional LA-MEX-10 e

Bolivia LA-BOL-02 CIES
Bolivia LA-BOL-03 CONAPO
Bolivia LA-BOL-03 CIES

Brazil LA-BRA-02 ABEPF
Brazil L.A-BRA-03 PRO-PATER
Colombia LA-COL-02 Pub. Toro
Colombia LA-COL-03 PROFAMILIA
El Salvador LA-ELS-01 GAMMA

El Salvador LA-ELS-02 CENCAP

Guitenila LA-GUA-01 APROFAM
Mexico LA-MEX-06 1C
Mexico EA-MEX-07 FFI
Mexico LA-MEX-11 FFI
Mexico LA-MEX-12 AMIDEM
Mexico LA-MEX-13 MEXFAM
Mexico LA-MEX-14 GAMMA
Peru LA-PER-01 MOH
LATIN AMERICA: Underway

Bolivia LA-BOL-04 PROSALUD
Bolivia LA-BOL-06 CIES

LATIN AMERICA: Under Development

Regional LA-MEX-15 GAMMA
Regional LA-MEN-16 GAMMA
Bolivia LA-BOL-07 Hospital

San Gabriel

Mexico LA-MEX-17 MEXFAM

ASIA: Completed

Bangladesh AS-BAN-01 MOHEP
Bangladesh AS-BAN-03 PIACT/Bangl.
Bangladesh AS-BAN-0O- ACPR
Bangladesh AS-BAN-03 ADFILM
Banglidesh AS-BAN-00 PIACT/BAN

() This project was completed under CA-2
(h) This project sturted under CA-3

1992-93
1993-95

1987-88
1988-89
1988-90
1990-91
199091
1991
1987-88
1988-90
1987
1989-90
1989-90
1989-90
1987-92
1987
1987-88
1989
1989
1990-91
1990-1991
1988-89

1992:93
1992-93

1991-92
1991-93
1992-93

1991-93

1989-90

1088
1989

1989-90
1990

305219

300,000

$ 34,700
142,691
109,500

51820
24,600
(0,889
19,789
303,354
17,300
1006,7-i1
96,202
203,139
390,016
35,020
19,500
18,075
3,000
20,844
6,000
78,215

$ 30,000
19,407

$250,000
150,000
30,000

250,000

$176,873
4,225

ys

4,579

(u)
()
1)

(»
(a)
(HY]
G
G0
(1)
(a)

(h

(b
(h)

(h)
th
(h

(h

o
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OVERVIEW AND HIGHLIGHTS

Direct Mail Survey

Childspacing Promotion Project Phase I

Technical Assistance to CREA
Communici’
Evaluation of CYPP 11

Clinic Promotion for Indigenous People

- for Young People I

Building Support for a Populiation Policy
NRHP IEC Print Materials

AIDS Manual for Family Planning Workers
Mass Media Vasectomy Promotion

Research Phase of Comme/ Marketing Project
Mass Media Prom. Temp. Methods North Coast
Eval. of FP Mass Media Campaign in El Salvador
Motivitors’ Training Project

Regional Video Production Center (CREA)
Evaluation Research Program of the CYPP
Comic Book Development Project

Design of Prototype Comic Book Series
Communication Module for IMSS staff
Audience Research in Chiapas - Phase |
Research Assistiance to MEXFAM

FP Workers in pilot AIDS Prevention Cunpaign

Strnegic Planning in Comm. for Santa Cruz

Evaluation of [EC Print Materials

Marketing and Evaluation of TV Mini-Series
Comics with Commercial and/or Social Messages

Marketing San Gabricl

Multi-Media in Chiapas - Phase 1

National Fotk Singing Program

Visual Literacy Study

Review field office Internal Control System and
Procedure

BOLA TARA TP ilm

Field Worlkers Motivational Guide
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OVERVIEW AND HIGHLIGHTS

Table I-2-continued

PROJECT PERIOD OF APPROVED  PERCENT PROJECT

REGION/[}QUN_TRY NUMBEF!” - »AREC;IPIENWT . ) ACTIVITYV_ S BU!‘JGET”?” §PEﬂT -~ Ajl'ﬂl»TLE vvvvvvvv B
Bangladesh AS-BAN-07 Mitra & Assoc 1990 15,0147 Upazila Baseline Survey
India AS-IND-01 SIET 1991-92 8,300 IEC Booklets for Health Workers
Indlia AS-IND-02 SMITA 1991-92 22,830 FP Film
Indonesia AS-INO-01 TVRI 1992 75,000 Population/Environment Television Films
Nepal AS-NEP-01 FP/MCH 1981-80 +HA25 () Print Materials Development
Nepal AS-NEP-02 CONMAT 198:1-80 20,581 ) Film Spaots for Cinema Halls
Nepal AS-NEP-03 DORC 198:4-80 5,182 ) Financial Mgm't. of Print Materials Project
Nepal AS-NEP-0-4 NSC 1990-91 18,940 Materials Adaptation
Pakistan AS-PAK-01 NDRB 1990 10,000 Rescirch Contzact
Pakistan AS-PAK-02 R-Lintas 1991-92 168,890 Media Campitign
Pakistan AS-PAK-03 PV 1991-92 123,305 Media Campaign
Pakistan AS-PAKR-O- DRB 1991-92 28,000 Media Campaign Evaluation
Pakistan AS-PAK-05 AFTAR 1991-92 7,325 Media Campaign Evaluation
Philippines AS-PHI-01 PCF 1987-90 130,810 Male FP Motivators in Farmer Organization
Philippines AS-PHI-02 PCF 1987-90 355,405 A Multi-Media Campaign for Young People
Philippines AS-PHE-03 PCF 1987-90 03,299 A FP Program for the Industrial Scector
Philippines AS-PHI-0+ FPOP 1988-90 45470 Improved TEC Stategies to Increase FP Acceptance
Philippines AS-PHI-05 AMEC 1988-90 49,111 AMEC Popultion Comnunication Project
Philippines AS-PHI-12 Consumer Pulse 1991 23,178 Values & Litestyles Research
Philippines AS-PHI-13 TRENDS 1991 23,208 FGD Rescarch
Philippines AS-PHI-15 PNGOC 199091 11,500 E-E Preparations & Monograph
ASIA: Underway
Bangladesh AS-ACO-01 ACO 1991-1995  $150,331 9 Local Communication Organization
Indliat AS-IND-03 ORG 1991-92 19,150 70 Research Contract
Indonesia AS-INO-02 SRI 1992-93 31,900 40 Evaluation of Population/Environment TV films
Nepal AS-NEP-05 New Era 1992 15,121 70 Radio Listenership Study
Philippines AS-PHI-00 PCF 1990-92 80,350 99 Project Heartline
Philippines AS-PUHI-07 JENMH 1990-92 32,500 80 1EC for Post-Partum PP and Breastfeeding
Philippines AS-PHI-08 DOH 1990-91 50,500 88 Pangasinan Intergrated 1EC Project
Philippines AS-PHI-09 FPOP 1990-91 77,557 85 Radio Bombo Project in Hotlo
Philippines AS-PHI-10 PCF 1990-91 55,053 97 Inform. Setv, for Decision Makers and the Media
Philippines AS-PHI-11 Campiigns 1990-91 43,100 81 Development of 1EC Materials for the DOH
Philippines AS-PHI-14 Raya Media 1991 18,250 500 Print Materials Development
Philippines AS-PHI-0 GR Creative 1991-92 51,585 95 Enter-Educate Conference
Management
ASIA: Under Development
India AS-IND-0O INA 1992-03 $ 50,000 IMA Logo Project
Nepal AS-NEP-06 Reel Tmages 1992-93 7.800 Training videos for village-based program and
counsclling
Pakistan AS-PLK-00 Filmmakers, Inc. 1992-93 66,731 FP Docudrama Project
Pakistan AS-PAK-07 R-Lintas 1992-93 TBA Campaign Support Project

Gy This project was completed under CA-2

(1 This project started under CA-3
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PROJECT
REGION/COUNTRY _ NUMBER ~  RECIPIENT
NEAR EAST: Completed
Regional NE-EGY-11 ChC
Regional NE-EGY-12 RackiRescarch
Regional NE-JOR-02 MEMRC
Regional NE-MOR-060 LMS
Egypt NEEGY-01  CDC
Egypt NE-EGY-02 che
Egypt NEEGY-03  CDC
Egypt NE-EGY-04 Sl
Egypt NE-EGY-03 SPAAC
Egypt NEEGY-00  CDC
Egypt NE-EGY-07  SPAAC
Egypt NE-EGY-08 ¢Sl
Egypt NE-EGY-09 TEAN MISR
Egypt NE-EGY-10 SPAAC
Egypt NE-EGY-13 EINDA
Egypt NE-EGY- 14 ChS
Egypt NE-EGY-15 Al-Ahram
Jorcdan NEJOR-01  JFPPA
Morocco NE-MOR-01 LMS
Morocco NE-MOR-04 MOPH
Morocco NE-MOR-05  Medias Conseil
Sudan NE-SUD-01 UL Khartoum

Turkey NE-TUR-01 TFHPF
Turkey NE-TUR-03 7CF
Turkey NE-TUR-0+4 TFHPF
Turkey NE-TUR-05 TFHPE
Yenwen NE-YEM-01 MOI
NEAR EAST: Underway

Egypt NE-EGY-17 CDS
Egypt NE-EGY-18 Al-Ahram

NEAR EAST: Under Development
Egypt NE-EGY-16 2 Stars
& EFagle

G This project was completed under CA-2
(h) This project stasted under CA-3

Table I-2—continied

PERIDD OF
ACTIVITY

1990-92
1990-91
1990-91
1990-91
1988

1988-89
19K58-89
1988-89
1988-90
1988-91
1089

1U88-92
1989-91
1999-91
1990-91
1991-92
1991-92
1983-85
1989-91
1090-92
1990-92

19H5-H9
1987-89
198K-89
1990-91
1990-91
1990-91

1992-93
1992-93

1992

APPROVED

BUDGET

$110.000
10,022
12,782
10,018
12,548
33,242
11,300
10,5106
20,283

43,018
18,078
22,6012
30,872
15,290
10,291

8485

109,059 G

01,806
82804
3,000

25,083
231,637
32,607
5,000

157,291

$ 16,000

PERCENT
SPENT

~4

... OVERVIEW AND HIGHLIGHTS

PROJECT
TITLE

TV Social Drama

Research for ~The Family House®

Rescarch for “The Family House”

Research for ~The Family House”

TOT Workshop Face-to-Face Communications
Technical Assistance o Egyptian FP Organizations
Training Video on Effective 1P Counseling

CSI Promotional Campaign

Technical Assistance o Egyptian FP Organizations
Technical Assistince to Egyptian FI? Organizations
Technical Assistance to Egyptian FI? Organizations
CSI Promotional Campaign

Tech, Assist. in Trtining to Egyptian FP Organ.,
Technical 7 istance to SIS and Other Agencies
TA and Trtining to CSEand FP Organizations
Training tor FP Service Providers

Baseline Rescarch for “And the Nile Flows On”
IEC Program Developnent

IEC Program Development

FI* Communication Triining Project

Logo Devel for FP Training & Communication
Project

Print Materials on Family Health

Turkish Family Planning Campaign

Evaluarion of Multi-Media Campaign

Pre-Prod. Activities for the Blue House Campaign
The Blue House Campiign

Production of FP? booklet

Training in 1EC
Irofessional and technical services in data
collection

Production of videomagazine on FI* for MOH

PCS 1992 11



OVERVIEW AND HIGHLIGHTS .

Table I-3
Materials e:oloped
Total Materials Developed in FY92*

AUDIOVISUAL

PRINT
MATERIALS MATERIALS = OTHER
1 advertisers' flier, 150 copies I advertisers' preview video 1 badge for service

all-method leaflet in English,
10,000 copics

all-method Teaflet in Swahili,

300,000 copics

I announcement poster, 200 copies

1 booklet, Counsceling

1 booklet, Organizing Women's Groups

1 booklet, Preparation and Use of
TEC Materials

1 booklet on religious

misconceptions of family

planning, 2,000 copics

3 booklets on OCs, 1UD and condom,
1.000 copics cach

1 broadcaster's guidelines and promotional
icrs for video drama, 30 copics

I brochure on Indonesian films,
1,000 copies

1 case study on ONFP published

1 cloth Nipchart and set of cue
cards, 300 copics cach

1 counseling guide for VSC service
providers, 1,000 copics

1 curriculum, 130 copies

1 educational pamphlet
series, Hissues

2 Enter-Educiate adventorials, published
in 3 newspapers

1 family planning booklet for service
providers, 5,000 copics

2 tamily planning newsletters

15 thannelboards

1 lipchart on FP methods,
5.000 copics

1 flipchan on tamily planning in English
and French, 800 copies (large version)
and 5,200 copies smill version)

1 flipchart with aniniors guide,
S0 copics

12 fliers, 200,700 copies

1 Focus Group Discussion Findings
published

1 folder for conference

1 IEC Management and 1PC training manual
in English and French, 35 copics

1 informuational bookler on importince
of family planning, 3,000 copies

I institutional brochure

1 invitation 1o EE conference, 1,000 copies

Jissues Family Health and Communication
newsletter, in English and French,
500 copies cach

1 leaflet, 10,000 copies

L leaflet on birth spacing, 10,000 copies

1 docu-drama, Living Stories
of Yemeni Families

1 dramatic film, Nazariya

1 Enter-Educate 1V special

10 episodes of an audio drama serial

52 episodes of radio drama series
Family Afjair

52 episades of radio program, Health Update

15 episodes of TV soap opera

G episodes of TV social drama, Acabhar

b Emily plinning song, (100 casseties)

3 Heartline TV spedials

48 hotline radio progriams

1 jingle

I play. Valley of the Ants

1 radio announcement

08 radio ainnouncement spots

I radio program

3 radio programs

1 radio spot

+ ricio spots

1 shortened, subtitled version of dabat

1 song on the environment

3TV dramas, Arak-Arakan, Tasi, Ob Tasi,
and Anak Hilang

1TV program (The Adopted Twins)

LIV program on Teen Pregnancy

LTV program on Mal Role in FP

12TV sketches

LTV spot

37TV spots promating birth spacing

7TV spots

1 video dranva, Yafaman

1 video docu-dran, Together We Care

1 video documentary

1 video documentary

1 video for TV

providers, 1,250 picees
1 badge for media professionals
150 picces
1 hadge for stae media officers
50 picees
1 bag for media professionals,
75 picces
1 bag for state media officers,
50 picces
I buanner, 1,000 picces
-+ hanners for media professionals
2 banners for state medin officers
30 clinic signboards
30 contraceptive kits
for ficld workers
300 contraceptive kits
2 family planning logos
1 TEC training module for
CBD agents, 25 copics
1 folder for warkshop, 50 picces
1 National FP logo
1 puper flag, 5,000 pie
1 paper visor, 5,000 picees
I set promotional materials
1,027 units
1 searf, 2,000 picces
1 sticker for clinics,
2,000 picces
2 street theater dramas
2 wee shirts, 2,000 picces cach

Cces
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Table 1-3—continued

—. OVERVIEW AND HIGHLIGHTS

PRINT AUDIOVISUAL
MATERIALS MATERIALS

OTHER

1 leaflet on tubal ligation, 500,000 copies

b leaflet on viasectomy, 500,000 copies

1 leaflet on VSC for men, 10,000 copies

1 leaflet on VSC for women, 100,000 copies
I manual for health providers

2,000 copics

marketing flier for Aabat, 2,000 copics
miethod-specitic brochure,

50,000 copies

3 method-specific Teatlets in English,
10.00 copies cach

3 method-specific leatlets in Swabhili,
250,00 copics cuch

1 monograph on health benefits of family
plianning, 15,000 copics

1 newsletter, Health Today, 10,000 copics

1 pamphict, 123,700 copies

1 paper flipchart, 700 copies

1 poster, 1,000 copics

1 poster on birth spacing, 10,000 copics

1 poster on health benefits of family
planning, 10,000 copics

3 posters (reprints)

2 posters, 5,000 copies cach

3 posters, 1,000 copics cach

= posters, 00,000 copies total

10 press conference write-ups

1 press kit for EE conference, 100 copies

1 press kit for Indonesian films,
RO copies

I primer on population and development,
15,000 copies

12 print articles on population issues

I programs catalogue, 200 copies

1 promotional flier, 1,000 copies

1 reference card, 100,000 copies

2 reference documents for radio and print
journalists

1 report on FGDs in Indonesi

1 report on “Radio Listenership Survey™

1 souvenir stationery design, 600 sets

1 souvenir program, 600 copics

1TV serial brochure, 1,000 copics
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Mr. Badjilin, theater troupe leader and actor, gets final make-up touches

. Lo - Tl

during filming of "Sauvons des vies™ in Mal.

rica

FY92 was a year of improving images in
Africa. In past years, IEC cfforts concen-
trated on convincing couples to plan their
families and space their births. Recent stud-
ies in a number of African countries indi-
cate, however, that couples are already
convinced of this. Fewer are convineed that
modern family planning methods are the
answer. To many men and women, the
modern methods seem o be ineflective and
dangerous to health, They are alleged o
promote promiscuity and mistrust between
spouses. In several countries, women who
use modern methods are viewed with dis-
respect, while service providers are criti-

cized for being unknowledgeable and uncar-

ing. In response, JHU/PCS projects have fo-

cused on:

e improving men's and women'’s under-
standing about modern family planning
methods

e dispelling the misconceptions that tarnish
the images of modern contriaceptives, and

e creating positive role models for service
providers and family planning users.

In FY92, JHU PCS created positive inages

through continued  support to 10 ongoing

projects in Chad, Ciimeroon, Mali, Ivory Coast,

Kenya, The Gambia, Tanzania, Burkina Faso,

and Madagascar, Inaddition, four new projects

[LE BARON

DANIE




started in FY92 in Kenva, The Gambia,
Uganda and Zimbabwe, JHU/PCS also
designed a regional project with the Gen-
tre for African Family Studics (CAFS) that
will begin carly in FY93,

JHUZPCS continued regional collubo-
ration with two pan-Alrican organiza-
tions—CERPOD and URTNA. Underthe
regional project with CERPOD,  JHUY/
PCS conducted two regional work-
shops—one for print journalists and the
other for radio journalists. The purpose
of these workshops was (o improve
journalists" understanding ol population
issues and to enhance the quality of
media coverage on population topics in
the sahel.

JHU/PCS” longest-running project in
Alrica, the Family Health Broadcasting
Project with URTNA, came to an end in
FY92, During this year, the project pro-
duced two videos with family planning
themes and distributed French and En-
glish versions of the AIDS drama /t's Not
Fasy to more than -+i African television
broadcasters. Animpact evaluation, con-
ducted in FY92, will assess the impact of
the project’s activities. Questions on two
omnibus surveys in Zimbabwe and
Kenya measured the reach and reac-
tions to three African videos: ft's Not

Lasy, A Lesson in Time and House of

Geninses. Both House of Geninsesand A
Lesson in Time were produced through
mini-grants from the URTNA project. A
direct mail survey to URTNA member
broadcasters will he conducted in FY93
to evaluate other project activities.
Several new and innovative projects in
Africa promoted specific family planning
methodsamong underserved groups such
as men. In Kenya, a new project with
Innovative Communication Systems will
promote vascectomy via the nuss media,
In Zimbabwe, regional campaigns will
encourage men o use long-term and
permanent methods with their wives. In

Ugand, the goal of the new project is to
motivate men as well as women 1o use
modern family planning methods 1o plan
their families,

Reaching youth was also a focus for
JITU/PCS projects in Africa during FY92, In
the Ivory Coast, secondary school students
developed the video Yafaman, the story of
a school girl who becomes pregnant. The
video is scheduled for broadeast over na-

FAMILY PLANNING-
ONE PERSON AT A TIME

When 1 first began staying at a
Nairobi hotel during my trips to
Kenya, people weren't sure who
this “doctor” was. Friendly conver-
sations over three visits resulted in
most hotel staff knowing | was a
“family planning” person. During
one trip, a young cashier ap-
proached and asked if he might
speak with me privately. He was
troubled and had concerns about
planning his young family. | was
glad to provide him with brochures
on several methods, a local clinic’s
address {just down the blockl} and
some condoms. My sense of satis-
faction that | had helped this per-
son was confirmed during my last
visit when he smiled from the
cashier’s cage and gave me the
victory signal. All was well!

Sharon Rudy
Senior Program Officer

tional television during FY93. In Kenya,
JHU/PCS participated with the Centre for
the Study of Adolescence, the National
Council for Population and Development,
and CAFS to sponsor the First Inter-African
Conference on Adolescent Tlealth,
During FY92, more and more JITU/PCS
projects in Africa began working with pri-
vate sector advertising agencies to produce
commercial quality print and clectronic




medin materials. In Kenya, Cote d'Ivoire,
Tanzania, Uganda, and Cameroon, projects
have contracted with advertising agencies
to produce leaflets, posters, billboards,
radio spot announcements, and television
advertisements, In Zimbuabwe, the Na-
tional Family Planning Council contracted
an advertising executive o co-facilitate a

nuterials development workshop. Similar

activities are planned for FY93 in Ghana,
Mali, and Uganda, as well as with the
Vascectomy Promotion Project in Kenya,
Training for African health workers and
[EC managers continued to be an impor-
tant part of the JHUPCS strategy. Projects
in Kenya, Zimbabwe, Cameroon, Cote
d'Ivoire, and Burkina Faso developed coun-
seling and interpersonal communication
curricula for frontine family planning
workers. The Family Planning Association

of Kenva trained more than 80 trainers of
commur ity based distributors in the use of

a new national training curriculum. Also
during FY92, JHU PCS began i collabora-
tive effort with CAFS 1o update and im-
prove the quality of regional family plan-
ning training programs in both French and

English. Family pkinning 1EC project staft

from Kenva, Zimbabwe, Ghana, Chad,
Mali, and Cameroon attended the JHU
CCP “Advances in Family Health Commu-
nication” Workshops.

Modern family planning is well-known
in Africa, even if the methods are not vel
wellunderstood. Many couples who would
prefer to delay or stop childbearing are
reluctant to use modern family planning
methods, The chidlenge now is o give
men and women adequate information
about modern methods so that they can
turn their intentions into action with com-
fort and confidence. In FYO2, JHU PCS
projects focused heavily on improving the
image of modern family planning methods
in Africa. In FY93 and beyond, JHUPCS
will continue to monitor and document

audience attitudes, opinions, and actions,
not only to evaluate the impact of commu-

nication campaigns but also to provide ever

more cffective 1EC programs in the years
ahead.

WHAT'S IN A TUNE?

While | was working in my ho-
tel room in The Gambia, the
hotel housekeeper came in to
make up theroom. He hummed
and sang as he made the bed,
and when | asked him what he
was humming, he responded,
“Fakube Jarra.” In hesitant En-
glish the man explained that he
and his wife listen to this radio
program in Wollof and enjoy it
very much.

What's in a tune? Messages
about family planning that stay
in the minds of listeners. These
messages come from the signa-
ture song of the radio drama
series "Fakube Jarra,” which
plays on Radio Gambia and pro-
motes the use of family plan-
ning in that country. The
Gambia Family Planning Asso-
ciation and Radio Gambia have
been broadcasting "Fakube
Jarra” since the JHU/PCS IEC
and Training Materials Project
beganin 1989. As a part of the
popular "Women's Magazine”
program, the series airs two
times a week in two local lan-
guages.

So, if you go to The Gambia, do
not be surprised to hear Gambi-
ans whistling, humming, and
singing family planning mes-
sages.

Corinne Shefner
Program Officer

AFRICA
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AFRICA

AFRICA REGIONAL

Ist Inter-Africa Conference on Adolescent Health Technical Assistance

OBJECTIVE
To participate inthe First Inter-African Conterence on Adolescent Health in Nairobi, Kenyz, and
to explore opportunities for vouth activities in African countries.

PRINCIPAL FY92 ACTIVITIES

¢ sponsored cight participants—one cach from: Nigeria, Coe d'Ivoire, Zimbabwe, Ghana,
Burkina Faso, and three JHET PCS stalt.

* Presented five papers on communication strategivs for African vouth and on Factors associated
with adolescent sexual helavior,

¢ Conducted i punel discussion and workshop on how to reach youth,

* Conducted o survey among the conference attendees 1o learn about organizational and
individual involvement with vouth activities in Africa.

FUTURE DIRECTIONS

JHU PCS i writing o working paper that outlines possible strategies 1o reach yvouth and to

encourage sexual responsibility. During FYO3, JHU PCS will designa Youth IEC Project in Kenya

and possibly one other African countrv,

FY922 IN-COUNTRY TECHNICAL ASSISTANCE

JHU PCS Africa Division Chiel Opia Mensah Kanuh, Research and Evaluation Chiel D, Liwrence

Rincaid. and Rescarch and Evatuation Officer Karungari (Karusa) Kiragu provided three person-

weeks of in-country technical assistance,

18
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On site filming
Burkine Faso of
“Nous Sommes Tous
Responsabies™;
procucer
Abdoulaye Dao

e AFRICA

AFRICA REGIONAL

URTNA
Regional Project AF-SEN-02/AF-KEN-06

PROJECT GRANTEE
Union of National Racdio and Television Organizations of Africa (URTNA)

PROJECT DURATION
AP-SEN-02 - August 1, 1988 - February 29, 1992
AF-KEN-06 - March 1, 1992 - August 31, 1992

PROJECT BUDGET
S12,100

PROJECT OBJECTIVES

To increise radio and elevision coverage of population and family planning issues throughout
Alrica. to stimulate the exchange and distribution in Africa of television and radio programs
dealing with family health, to increase broadeasters” knowledge of family planning, to increase
contiacts between broadeasters and family planning experts, and to strengthen the technical
capability of broadeasting agencies o develop and produce programs on family planning and
population issues.

SPECIAL FEATURES
The project his the potential to impact the African public and decision makers about Tamily
planning. health, and population issues through the use of television and radio.

PRINCIPAL FY92 ACTIVITIES

o Produced and distributed three issues of the Family Health and Commuinication Newsletter
in French and in English,

o Produced and distributed tapes of URTNA mini-grant video from Uganda, Adopted Tieins,

« Distributed videotpes of URTNA mini-grant videos from Zimbabwe, Kenya, and Cameroon,

o Held the annual video and radio contest to select the best television and radio programs on
Familv health,

o Distributed to-1 1 television stations the Uganda ATDS video drna 25 Nof Fasywith guidelines
tor broadcasters,

o Ssupported video productions in lvory Coast, Senegal, Burkina Faso, and Mali.

o Eyvaluated the impact of two videos produced and one distributed under the URTNA project
using questions on omnibus surveys in Zimbabwe and Kenya,

o Produced and distributed o Divect Mail Survey Questionniire to Broadcasters to evaluate

project effectiveness.

e Produced URTNA Radio Guidelines in French and in English.

o Produced the FY9O2 URTNA Catalog that describes the radio and

television programs available through the URTNA Program Ex-

change Centre.

FUTURE DIRECTIONS

The project came to an end in August 1992, JHU-PCS is assisting
URTNA in obtaining funding from other donor agencies to
continue the activities stirted by JHUPCS,

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JIU PCS Africa Division Chief Opia Mensah Kumah, Senior
Progrun Officer Cheryl Lettenmiaier, Program Officer Danielle
Baron, and Research and Evaluation Officer Karungari (Karusi)
Kiragu provided six person-weeks of technical assistance to the

project. Il
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AFRICA

AFRICA REGIONAL
CERPOD Media Network
Country Project AF-MAI-03

PROJECT GRANTEE
The Center for Applicd Research on Population and Development (CERPOD - Centre d'Erudes
¢t de Recherche sur la Population pour le Développement)

PROJECT DURATION
November 1, 1990 - October 30, 1993

PROJECT BUDGET
$:43,590

PROJECT OBJECTIVES

Toincrease the quality and quantity of media coverage devoted 1o population and development
issues in nine Sahelian countries: Senegal, The Gambia, Cape Verde, Guinea Bissau, Mauritania,
Mali, Burkina Faso, and Chad.

SPECIAL FEATURES
Expanded media coverage of family planning and population issues by the project will enhance
Sahelian leaders”appreciation of the refationship between population growth and development,

PRINCIPAL FY92 ACTIVITIES

* Conducted a regional print journalist workshop.

* Produced o special issue of Pop Sabel from the anticles produced by the participants in the
print journalist workshop.

* Developed guidelines for the production of the media network bulletin,

¢ Conducted a radio journalists” workshop in Burkina Faso.

FUTURE DIRECTIONS

During FY93, the project will work with a network of Sahelian journalists established by CERPOD
in 1988 to:

* Produce five issues of “Media Network™ Bulletin,

* Launch a competition for journalistic excellence in population reporting.

* Commission cight press releases on population issues.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Program Officer Daniclle Baron and consultants Bryant Robey and Réal Barnabé

provided seven person-weeks of technical assistance to the project. B
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AFRICA REGIONAL

Upgrading CAFS Communication Training Course

Technical Assistance

OBJECTIVE

To design a two-year project with the Centre for African Family Studies (CAFS) to standardize,
update and document the CAFS Regional Family Planning Communication Training Courses.
PRINCIPAL FY92 ACTIVITIES

¢ Designed project in collaboration with CAFS trainers.

e Co-trained and evaluated current Anglophone Family Planning Communication Course.

FUTURE DIRECTIONS

JHU/PCS and CAFS will sign a Memorandum of Understanding for the following activities to take

place over a 2-year period:

e Evaluate the current Francophone communications course.

¢ Design and pretest updated Family Planning Communication Course curriculiin French and
English.

e Develop and pretest a participant's workbook to accompany the updated training courses.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Africa Division Chicef Opia Mensah Kunuith and Senior Program Officer Sharon Rud
. I i Y

provided six person-weeks of technical assistance.
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BURKINA FASO
Family Planning/IEC Project
Country Project AF-BKF-03

PROJECT GRAMTEE
The Ministry of Health and Social Action/Directorate of Family Health (MOHSA)

PROJECT DURATION
September 1, 1991 - July 15, 1995

PROJECT BUDGET
$276,197

PROJECT OBJECTIVE

To contribute to an increase in the use of modern family planning methods in Burkina Faso by
improving and extending information on family planning in the 15 provinces covered by the
project.

SPECIAL FEATURES
Activities, outputs, and materials produced under this project are being replicated under similar
projects sponsored by the World Bank and UNFPA in the 15 other provinees of the country.

PRINCIPAL FY92 ACTIVITIES

* Carricd out and provided preliminary analysis of an 800 person sample KAP baseline survey.

* Synthesized and published in a “user-friendly” format the findings from seven qualitative
surveys on family planning.

¢ Duplicated and packaged a FP/MCH song cassette for distribution to radio/television stations
and dance clubs.

e Published and distributed nationwide the first issues of a MOHSA internal bulletin for health
professionals.

e Conducted one refresher Training of Trainers (TOT) workshop and one FP/IEC workshop for
front-line workers.

* Reprinted existing FP print materials (Ieaflets/posters),

* Drafted the general outline and prepared the first episodes of a 40-¢pisode radio drama series
to be broadeast nationwide,

FUTURE DIRECTIONS

The upcoming radio drama series with FP/population themes will be the first of its kind in

Francophone Africa. This Mooré-language series, scheduled for broadeast in late 1993, will

provide mass media support to the extensive interpersonal communication effort.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Deputy Project Director Philippe Langlois and consultants Stella Babalola, Tain

McLellan, and Jean de Malvinsky provided 18 weeks of technical assistance. The accounting
office of BACOMA, a Burkina Faso-based firm under contract with JHU/PCS, provided project
financial management support o the MOHSA. Bl
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CAMEROON
Childspacing Promotion Project: Phase Two
Country Project AF-CAM-02

PROJECT GRANTEE
The Directorate of Family and Mental Health/Ministry of Public Health

PROJECT DURATION
March 1, 1991- June 30, 1993

PROJECT BUDGET
$294,703

PROJECT OBJECTIVES

To increase, by at least 50 percentage points, overall awareness of modern family planning
methods and, by at least 25 percentage points, attendance by women at family planning service
delivery sites in five provinces.

SPECIAL FEATURES

For the first time in Cameroon, the Ministry of Public Healtw will contract a commiercial advertising
agency to assist in planning and implementing a health education campaign,

PRINCIPAL FY92 ACTIVITIES

e Conducted a Training of Trainers workshop.

s Developed French and English Trainer's Manuals in Family Planning, [EC Management, and
Interpersonal Communication.

o Conducted a series of practicums during which 60 service providers were trained.

e Developed leatlets and badges for service providers and a family planning song,.

o Produced and telecast the video L Heritage.

¢ Sclected an advertising firm to help Lwnch the logo and mass media campaigns in five regions.

FUTURE DIRECTIONS

In FY93 the project will liunch a nationwide mass media campaign and localized campaigns in
five provinces to promote family planning.  The campaigns will employ radio, television,
billboards and posters, as well as fairs and contests. A final evaluation will be conducted and
the results presented in an end-of-project meeting.

FY922 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Africa Division Chief Opia Mensah Kumah, Program Officer Danielle Baron and
consultant Jean Giroux provided a total of eight person-weeks of technical assistance to the
project. W
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Artist Dokta Colbert
designs poster
during IEC
workshop.

Ms. Achta Aberaman, an
IEC AIDS Coordinator,
leads pretest of workshop
poster.

CHAD
Family Well Being Promotion Project
Country Project AF-CHA-QI

PROJECT GRANTEE
The Ministry of Public Health of Chad, Maternal and Child Health/Family Well Being Unit (Cellule
de Santé Maternelle et Infantile/Bien Etre Familiale — SMI/BEF)

PROJECT DURATION
August 1, 1991 - January 31, 1993

PROJECT BUDGET
$31,721

PROJECT OBJECTIVES

To motivate couples to wtilize existing family planning services. This goal will be achieved by
improving the quality of family planning counscling and interpersonal communication among
family planning service providers and by developing effective family planning print and radio
materials.

SPECIAL FEATURES
The project will produce both a rural radio program featuring discussions with the public on
family planning, and sketches and games encouraging couples to use family planning,

PRINCIPAL FY92 ACTIVITIES

» Conducted Focus Group Discussions in N'Djamena and Sarh.

e Prepared two message design mectings in N'Djamena and Sarh,

* Developed a contraceptive kit for ficldworkers.

* Developed i series of questions to be inserted into the Child Survival KAP study conducted
in Sarh.

FUTURE DIRECTIONS

The project will be extended foranadditional 12 months in order
to complete the following snaterials:

¢ One all-methods leaflet and two posters;

* A radio progranyin collaboration with the Rural Radio Division
of Radio Chad.

FY22 IN-COUNTRY TECHNICAL ASSISTANCE

JHUZPCS Program Officer Daniclle Baron and consuliant Kerry
Pelzman provided a total of cight person-weeks of technical
assistance to the project. 1l

IEC Workshop
participants work on
a radio script.

DANIELLE BARON

DANIEILE BARON
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COTE D'IVOIRE
North Central Region Family Planning Information Project
Country Project AF-IVO-02

PROJECT GRANTEE
Ivoriun Association for Family Welfare (AIBEF), Abidjan

PROJECT DURATION
January 1990 - September 30, 1993

PROJECT BUDGET

$283,397
PROJECT OBJECTIVES
» To improve the counsceling and interpersonal communication skills of service providers and
ge”_é ’Eocna”'dms‘f[a”‘ social workers; to promote positive attitudes toward sexual responsibility among school-going
roject Coordinator, on L S AP
location for video shoot adolescents; and to increase Al.lgnd‘mu at family planning clinics and social centers in the project
of "Yafaman.” arca by women of reproductive age.

SPECIAL FEATURES

D) The youth component of the project sets the stage for future youth-oriented
FP/IEC activities in Cote d'lvoire; and 2) the experience of colluborating with
commercial, private-scector agencies for the production of campaign materials and
the youth video provides AIBEF with the capability to develop and oversee future
collaborative activities.

PRINCIPAL FY92 ACTIVITIES

¢ Conductedadrama workshop torschool-going adolescents to create plays with
sexual responsibility and family planning themes. The plays were presented at
a theater festival staged by AIBEF in Bouak¢.

* Produced the winning play, Yafamean, as a video for television broadeast.

e During o Materials Development Workshop, pro-
duced materins for @ multi-media campaign o be
launched in Lue 1992,

e Organized a workshop to develop a Training of
Trainers nunual in interpersonal communication and
family planning counscling.

FUTURE DIRECTIONS

The project will broadceast the youth video on television
and distribute the video with an accompanying discus-
sion guide to all schools in the country. AIBEF will train
trainers of service providers in family planning counsel-
ing and communication.  AIBEF will also launch and
evaluate o muli-media campaign aimed at women of
reproductive age.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE
JHU/PCS Africa Division Chief Opia Mensah Kunuh,
Senior Research and Evaluation Officer Miriam Jato,
Program Officer Daniclle Bruon, Program Assistant
Corinne Shefner, and consu tants Jean de Malvinsky
and Prosper Kompaoré provided 23 person-weeks of
technical assistance. W

el it R

CORINNSE

CORPINE SHEFNER

J.P.Damly, Project Coordinator for PCS, oversees crowd control
during a video shoot for "Yafaman.”
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AFRICA

THE GAMBIA
Family Planning Radio Drama Promotion Project
Country Project AF-GAM-02

PROJECT GRANTEE
The Gambia Family Planning Association (GFPA)

PROJECT DURATION
May 31, 1992 - November 30, 1992

PROJECT BUDGET
$13,760

PROJECT OBJECTIVES

To promote the use of modern family planning methods through a weekly radio drama series

and radio spotannouncements, as well as through the use of billboards and strategically placed

posters,

SPECIAL FEATURES

Now entering its second year of broadcast, the successtul radio soap opera Fakube farra will

reachan even larger audience under this second project by broadeasting in three additional local

languages.

PRINCIPAL FY92 ACTIVITIES

e Translated and broadeast the radio dramaseries Fakeebe farrain three other major linguages—
Sarahule, Jolla and Fulla. The series played during regularly scheduled programs in those
languages on Radio Gambia,

* Developed and aired spot announcements to promote Fakube Jarra on Radio Gambia.

¢ Designed posters for bus-stop sheliers,

FUTURE DIRECTIONS

The project has been extended until May 31, 1993, During FY93, the project will pretest and

produce bus shelter posters promoting the Fekibe Jarrea program and family planning services

at GFPA service delivery sites. GFPA will continue to interview all new family plnning clients

to determine listenership to Fakibe jarra and exposure to the bus shelier posters,

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Program Assistant Corinne Shefner provided one person-week of iechnical assistance.
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On location for
"Together We Care.”

Bediako and Ef i
discuss family
planning in a scene
from “Together We
Care” {on location)

—-AFRICA

GHANA
Ghana Healith and Family Planning Information Project

(GHFPIP)
Country Project AF-GHA-O1

PROJECT GRANTEE
Ministry of Health/Health Education Division

PROJECT DURATION
October 1, 1987 - April 30, 1993

PROJECT BUDGET
$1,105,260

PROJECT OBJECTIVES

To contribute to anincrease inthe contraceptive previlence rate (CPR) from 6 to 14 percent. This
is being done by training clinic level service providers in family planning counseling, producing
and distributing print and audio-visual materials, and conducting multi-media family planning
information, cducation, and communication (IECY campaigns in three regions.

SPECIAL FEATURES

Since its inception in 1987, the project has:

o Provided family planning counseling training for over 5,200 service providers.

» Forged partnerships with @ wide variety of private and public sector institutions.  These
institutions contributed considerable resources o the MO HED TEC campaigns,

* Used popular locat entertainment media and channels to educate, inform, and communicate
the family plainning message to men and women,

Research results for this project are reported in Chapter VI, Research aned FEraluation.

PRINCIPAL FY92 ACTIVITIES

¢ Continued campaigns in three regions, focusing on male
motivation and counteracting rumors,

» Reproduced and distributed approximately 60,000 copies of
seven different posters and billboards.

e Produced and broadeast approximately 80 hours of family
health radio programs.

» Conductedthe review and replanning conference, “Partners in
Family Health Communication,” in Accra in - April, 1992,

e Produced a 23-minute video, Together We Care, document-
ing the project.

e Continued monitoring activities in 26 sentinel sites.

e Conducted asurvey to study declining use of oral contracep-
tives.

¢ Conducted a cost study to determine the value of volunteer
time contributed.

FUTURE DIRECTIONS

A new project, promoting AIDS prevention, malaria treatment, and oral rehydration therapy, as
wdl as family planning, began in September, 1992, JHU/PCS will provide technical assistance
for the public sector TEC activities and will place a Resident IEC Advisor in Ghana as of November
1992,

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHUCCP Director Phyllis T Piotrow, JHU PCS Africa Division Chief Opia Mensah Kumiah, Senior

Research and Evaluation Officer Young Mi Kim, Program Officer Winthrop Morgan, Research
and Evaluation Officer Michelle ). Hindin, and consultant John Riber provided a total of 18
person-weeks ol technical assistance. |l
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“ENYA
Provider and Client IEC Project
Country Project AF-KEN-05

PROJECT GRANTEE
The Family Planning Association of Kenya (FPAK)

PROJECT DURATION
March 1, 1991 - February 28, 1993

PROJECT BUDGET
$420,253

PROJECT OBJECTIVES

To improve the capability of clinic providers and community-based distributors to provide
accurate and motivating information about modern family planning methods to clients and
potential clients; o increase the number of client visits to service providers; to increase the
proportion of clients who continue using modern methods Tor at least one year: and to foster
better collaboration wmong Kenvan organizations involved in family planning 1EC activities.

SPECIAL FEATURES

‘The project will improve counseling and interpersonal communication skills of CBDs and clinic
providers from the six largest organizations oftering family planning services in Kenya. A radio
series and radio spot announcements will motivate new clients to visit family planning service
providers and existing clicnts to continue practicing family planning. Research results tor this
project are reported in Chapter VIL Research and Eraluation.

PRINCIPAL FY92 ACTIVITIES

* Designed and pretested method-specitic leaflets and posters.
* Designed, pretested and produced a radio soap opera and
ten 30-second radio spot announcements promoting the use of
modern FP methods.

e Designed and pretested hand-held anatomical models,

o Transkued into Swahili and pretested the Africa Regional
Family Planning Flipchart.

e Planned and prepared for a national campaign launch
celebration.

e Designed o two-week training of trainers curriculum and
training nunual for CBD wrainers,

o Trained 13 Master CBD Trainers during a one-week work-
shop.

s Trained 84 CBD “Trainers in the use of the National CBD
Training Manual during three two-week workshops.

e Finalized the National CBD Training Manual.

* Drafted a CBD Reference Handbook during i one-week writers” workshaop.,

FUTURE DIRECTIONS

The project will Tanch the 32-¢pisode radio soap opera, leaflets, posters, flipchans and
anatomical models during o national celebration: conduct practicums for CBD trainers and train
approximately 100 CBDs; design a curriculum in counseling and communication for clinic
providers and train 60 nurses: design a national family planning logo: produce a video for clients
on family planning methods; and conduct project monitoring and evaluation activities.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Deputy Project Divector James Williams, Senior Program Officer Cheryl Lettenmutier,
PATH consultant Lynne Cogswell, PATH consultant Lorna Neganga, and JHU/PCS consultant
Sharon Rudy provided 29 person-weeks of technical assistance o the project. ll
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AFRICA

KENYA
Vasectomy Promotion Project
Country Project AF-KEN-07

PROJECT GRANTEE
Innovative Communications Systems (ICS)

PROJECT DURATION
January 1, 1992 - December 31, 1993

PROJECT BUDGET
$269,568

PROJECT OBJECTIVES
To promote awareness, approval, and adoption of vasectomy as an acceptable method of
contraception among couples who have completed their families, and to improve the accuracy
and availability of vasectomy information provided by doctors and nurses at both private and
public health facilities.

SPECIAL FEATURES

The activities under this project will work in concert with and complement a concurrent project,
also coordinated by ICS, aimed at improving the quality of vasectomy counselling and services
and the expansion of vasectomy service delivery sites.

PRINCIPAL FY92 ACTIVITIES

» Initiated project start-up, including set-up of accounting procedures, employment contracts for
project staft, and contracting of rescarch company to conduct baseline survey.

» Conducted a Baseline Male Survey in Nairobi and Mombasa.

e Conducted cthnographic research and imaging research to identify colloquial terms and
images related to vasectomy.

e Conducted Focus Group Discussions with vasectomy acceptors and non-acceptors to identify
ways in which users and non-users are different.

FUTURE DIRECTIONS

e Produce and broadeast radio forum mini-series.

o Produce video about vasectomy for training.

e Design a vasectomy conference with the Kenya Medical Association and AVSC,
* Train outreach workers to conduct m .avational vasectomy talks for men.

e Conduct a multi-media campaign promoting vasectomy among urbian men.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JUHU/PCS Senior Program Officer Cheryl Lettenmaier, Research and Evaluation Officer Karungari
(Karusa) Kiragu, and Program Officer Danielle Baron provided a total of eight person-weeks of
technical assistance. Il
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AFRICA

KENYA

Technical Assistance

OBJECTIVE

To advertise for, interview and select a JHU/PCS Resident Advisor for Kenya,

PRINCIPAL FY92 ACTIVITIES

Placed an advenisement in a local Kenyan newspaper publicizing the post of JHU/PCS Resident
Advisor; interviewed qualified applicants; and selected a candidate for the position,

FUTURE DIRECT!ONS

The Resident Advisor, Dan Odallo, will take up his post in October 1992, He will be responsible
for backstopping the AF-KEN-05 and AF-KEN-07 projects, as well as participating in project
design and start-up activities for two new projects shited to begin in FY93,

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Deputy Project Director Philippe Langlois and African Division Chief Opia Mensah
Kumah provided two person-weeks of technical assistance. Wl
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MADAGASCAR
Young Adults Sexual Responsibility Project
Country Project AF-MAD-01

PROJECT GRANTEE
The Fianakaviana Sambatra (FISA)

PROJECT DURATION
December 1, 1990 - November 30, 1993

PROJECT BUDGET

§128,422

PROJECT OBJECTIVES

To increase the knowledge and awareness of young adults regarding sexual responsibility and
to improve young women's attitudes about modern family planning.

SPECIAL FEATURES
The project will focus on young men and women and promote sexual responsibility in schools
by developing youth-oriented materials: @ music video, video clips, comic strips, and T-shirts.

PRINCIPAL FY92 ACTIVITIES

Political instability in Madagascar delayed project start-up activities, Later in the year, the
following was accomplished:

¢ Purchased project equipment and materials;

e Conducted focus group discussions with young people in three areas of Madagascar; and
* Prepared a report of the focus group discussion results,

FUTURE DIRECTIONS

The project will conduct a workshop in Interpersonal Communication and Family Planning in
late 1992 and will produce print materials for family planning clients and clectronic media
muaterials for youth.

FY92 IN-COUNTRY ACTIVITIES

JHU/PCS Deputy Project Director Philippe Langlois and consultant Judith Brown provided two

person-weeks of technical assistance. 1l
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MADAGASCAR
Population Promotion Project
Country Project AF-MAD-02

PROJECT GRANTEE
Ministry of Population, Directorate of Population and Social Welfare

PROJECT DURATION
December 1, 1990 - November 30, 1093

PROJECT BUDGET
$52,100

PROJECT OBJECTIVES

To contribute to an increase in the aceeptance of family planning among the population in
general and among young adults in particular through a coordinated effort involving govern-
mental and non-governmental Malagasy institutions.

SPECIAL FEATURES

This project will complement the existing FISA project (AF-MAD-01) by expanding the
curriculum of the National Youth and Popular Education School to include modules on
contraceptive methods. The project also includes sponsorship of a radio theater play competi-
tion, and two mini family planning/sexual responsibility awareness campaigns.

PRINCIPAL FY92 ACTIVITIES

Political instability in Madagascar delayed project stant up activities. Project equipment and
materials were purchased later in the year.

FUTURE DIRECTIONS

The project will conduct a Consensus Building Workshop and contract with an advertising
agency to develop the video clips, logo, and comic strips.

FY92 IN-COUNTRY ACTIVITIES

JHU/PCS Deputy Project Director Philippe Langlois and consultant Judith Brown provided two

person-weceks of technical assistance. l
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Badpihin relaxes with
another dctor between
takes of “Juste Mesure.”

MALI

Traditional and Modern Media to Promote Family Planning
Country Project AF-MAI-02

PROJECT GRANTEE
The Mali Association for the Protection and Promotion of the Family (AMPPF - Association
Maulienne pour Ly Promotion et Protection de Tt Famille)

PROJECT DURATION
March L1990 - May 31, 1993

PROJECT BUDGET

$47.275

PROJECT OBJECTIVES

To strengthen the AMPPE's institutiona] TEC capacity on central and regional levels to promote
utilization of tamily planning services among couples of reproductive age. The project aims to
reinforce AMPPE's growing expertise in using social dramas to convey family planning messiges.

SPECIAL FEATURES

The project will bring the topic of family planning out of the realm of the taboo by exploring
the subject through theater, songs, television, and radio. Development and lranch of o national
mily planning logo will also bring visibility to the topic,

PRINCIPAL FY92 ACTIVITIES

e Designed and pretested the new FP logo.

o Contracted a production company to videotape four theater plays and television spots.
Pretested four theater plavs in Bamako and Segou.

Videotaped the four winning theater plavs in Bamako and Ségou,

Recorded the two winning songs.

Developed o contract with CERPOD (Center for Applicd Resceareh on Population and
Development) to evaluate the project.

FUTURE DIRECTIONS

The project will kiunch i media campaign by televising the four winning
theater plays, the two songs. and four television spots, including spots
addressing men. A poster and poem contest for school adolescents will
be held in Segou. A logo Ewanch ceremony will publicize the location
of AMPPE services: the logo will be painted on service sites in Bamako.
Rescarch activities will be developed and conducted to evaluate the
project.

FY92 IN-COUNTRY ACTIVITIES
L JHE PCS Senior Rescarch and Evaluation Officer Tom Kane and
o Program Officer Danielle Baron provided four person-weeks of techni-
cal assistinee, [l
: Video producer Gissé and his assistant,

both of CESPA productions, durnng
fiiming of "Juste Mesure.”
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TANZANIA

Family Planning Communication Project
Country Project AF-TAN-01

PROJECT GRANTEE

The Health Education Division of the Ministry of Health
PROJECT DURATION

Octaber 1, 1990 - June 30, 1993

PROJECT BUDGET

$532,7-i4

PROJECT OBJECTIVES

To increase the proportion of women of childbearing age having attitudes favorable o family
planning, knowing about modern family planning methods, and practicing family planning; to
increase the number of people seeking family planning services from Ministry of Health facilities;
and o improve the quality of information provided by family planning service providers.

SPECIAL FEATURES

The project will improve the visibility of family planning services and the availability of correct
information about modern family planning methods through the distribution of illustrative print
materials at clinics and dispensaries. Anentertaining radio program incorporating FI? information
will reach those men and women who do not usually attend health facilities.

PRINCIPAL FY92 ACTIVITIES

* Conducted a buseline clinic study among sentinel site clinics in Tour intervention and three
control sites,

* Conducted focus group discussions in six districts of the country,

* Pretested a national family planning logo and developed plans Tor a national fogo launch.

¢ Conducted a one-week Message Design Workshop,

* Finalized the report of the baseline household survey among 2,800 men and womien in six
regions of the country,

e Conducted a two-week Materials Development Workshop, resulting in the design of four
leaflets, four posters and nine radio spots.

* Developed prototype logo badges and stickers,

* Contracted an advenrtising agency to produce billboards, radio spots, posters, and newspaper
advertisements promoting the family planning logo.

¢ Contracted a popular Tanzanian singer to compose two special family planning logo songs.

FUTURE DIRECTIONS

The project will conduct logo Liunch ceremonies in Dar es Salaam and three regional centers
carly in 1993, Inaddition, HED will contract at tradlitional theater troupe to develop a 52-episode
radio soap opera. At the end of the project, project staff will conduct final evaluation
surveys in four evaluation areas,

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Senior Program Officer Cheryl Lettenmuaier, Senior Research and Evaluation Officer
Miriam Juto, Program Officer Lydia Clemmons, and consultant Debbie Gachuhi provided 23
person-weeks of technical assistanee to the project. B
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Jennifer Segendo,
Project Coordinator.,
and Dr. Nyonintono.
researcher, reviewing
basehne survey
questionnaire

Representatives from
over 25 famuly planning
organizations in Uganda
attended the Uganda FP
Promotion Project
onentation meeting N
Kampala

AFRICA

UGANDA
Uganda Family Planning Promotion Project
Country Project AF-UGA-O1

PROJECT GRANTEE
The Family Planning Association of Uganda (FPAU)

PROJECT DURATION
July 1, 1992 - June 30, 1995

PROJECT BUDGET
$431.859

PROJECT OBJECTIVES

To increase the use of modern family planning methods among married couples in urban areas;
1o improve men's attitudes toward family planning; and to double the number of new family
planning clients at selected tamily planning clinics.

SPECIAL FEATURES

Training in interpersonal communication and male motivation techniques will be provided to
atotal of 231 CBDs and ficldworkers. Radio spots, motivational announcements, and flyers will
promote family planning araong married men. For women, radio dramas, leaflets, and wpot
announcements will be produced. A national family planning logo will be designed and
promoted 1o identify the locations of family planning services.

PRINCIPAL FY92 ACTIVITIES

o Designed athree year project with the Family Planning Association of
Ugancla.

« Conducted a Project Orientation meeting with representatives of FPAU
and other organizations.

o Contracted a rescarch consultant to carry out the baseline rescarch
activities.

o Conducted focus group discussions and in-depth interviews among
nile and female family planning users and non users,

o Selected an advertising agency to assist with the Jogo Lwanch.

FUTURE DIRECTIONS

The project will produce and distribute a leaflet, posters, badges. and clinic
signbouards 1o all family planning service delivery sites with trained
providers. In mid-1993, the project will Taunch the national family
planning logo through the mass media and a national ceremony in
Kampali, FPAU will contractaradio producer to produce an entertaining
radio program and spots encouraging men and women to attend family
planning clinics labeled with the national family planning logo.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHU PCS Senior Program Officer Cheryl Lettenmuaier, Research and

Evaluation Officer Karungari (Karusa) Kiragu and Program Officer

- Dunielle Baron provided a total of 10 person-weeks of technical
assistance. Wl

Project Director Dr. Sekatawa,
Project Coordinator Jennifer
Segendo, and FPAU Executive
Director Mr. Sepuya leading
the FP Promotion Projerit
meeting in Kampala.
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ZIMBABWE
Communication Support for Family Planning Method Expansion
Country Project AF-ZIM-02

PROJECT GRANTEE
Zimbabwe National Family Planning Council (ZNFPC)

PROJECT DURATION
October 1, 1991 - September 30, 1993

PROJECT BUDGET
$157,825

PROJECT OBJECTIVES

To improve the family planning counseling and interpersonal communication skills of three
categories of service providers—clinic-based health workers, CBD agents, and private physi-
cians—aund to increase the number of men of reproductive age in three urban areas and two rural
communitics who choosc Jong-term and permanent contraception to limit their family size.

SPECIAL FEATURES
The attention given to the target audience of men as partners in contriceptive choice is based
upon the survey results reported under the AF-ZIM-01 project.

PRINCIPAL FY92 ACTIVITIES

* Conducted a review of literature on family planning in Zimbabwe,

* Designed and pretested training modules in interpersonal communication and counseling for
CBDs and for clinic providers.

¢ Conducted a Materials Development Workshop to develop print materials promoting the
pernunent and longterm methods and a video to support counseling training,

FUTURE DIRECTIONS

In 1993, the project will launch multi-media campaigns aimed at married men in three urban and
two rural areas of the country. The training modules for CBDs and Clinic Providers will be
integrated into the basic curricula for nurses and for CBDs. In addition, ZNFPC will conduct
baseline and final evaluation studies to measure the impact of campaign activities.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Africa Division Chicl Opia Mensah Kumah, Senior Program Officer Cheryl Lettenmaier,
and consultants Ronnie Lovich and Gary Lewis provided 17 person-weeks of technical
assistance.
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AFRICA: Summary of Major Country Activities by Project Output Category

Table II-1

Indicating Fiscal Year of Activity (excluding Nigeria)

NEEDS COUNTRY

ASSESSMENT PROJECT
COUNTRY & PLANNING o DEVFLO?_MENT_ B
Regional 90
URTNA 84, 87, 84, 91
CAFS 92 91-92
CERPOD 89
Algeria
Benin
Bhutan
Botswina
Burkina Faso 84 85-87, 91
Burundi
Cameroon 88 89, 91
Cape Verde 90
Central African
Republic
Chad 89 89, 90
Comoros
Congo 84
Cote d'Ivoire 89 8. 90
The Gambia 89
Ghana 86 87
Guincea/Buissau
Kenya 806, 90 §8, 90
Stellagraphics 84
RETCO 85
1CS 91
Lesotho
Liberia 8¢ 8i
Madagascar 89
Malawi
Mali 84 84, 87, 8Y
Mauritania 87°, 88
Mauritius 83°, 80
Niger 87 87
Rwanda 80
Sao
Tome/Principe
Senegal*** 80
Seychelles
Siern Leone 8i°, 80
Swaziland 85 85
Tanzania 89 89
Togo 86, 90
Uganda 85*, 91 91,92
Zaire 81, 87 87
Zimhabwe 90 87-91

* Partial needs assessment

WORKSHOPS

COUNTRY PROVISION OF
PROJECT TECHNICAL AND FILMS AND
INITIATION ASSISTANCE CONFERENCES MATERIALS o
8, 90 85, 87 8:i-80, 90
8, 88 87-92 85, 86, 88-91 83-80, 88-92
85-89, 92 86-88, 92 85, 87, 88
920 90-92 92 91-92
80
84-80
80
83-85, 89
86, 87, 91 85-92 80-89, 91-92 84-90, 92
85 8:4-90
90, 91 90-92 90-92 88, 91-92
90
88, 89** 88, 89** 8, 80, 88
91 89, 91-92 91-92 90-92
80
84 84
87, 91 86-92 90-91, 92 83, 80-88, 90-92
90 89, 91-92 90, 91 83, 80, 89, 91
88 806, 88-92 87-90, 92 85-92
80
88, 91 85-92 87, 84, 91-92 83-80, 88-92
85
85
92 92 92
80, 88, 89 88, 89 8:-80, 88, 89
85 84, 80, 89 89 83-80, 89, Y0
91 91-92 84-80, 91-92
8:i-80
80, 90 87-92 91 83-80, 88-89, 91-92
88
83-86
87 87-90 88, 90 83, 80, 88-90
87 87 8-86
85
85-88, 92 80, 87 83-87
84, 85
85, 87, 88 8:i-80, 88, 89
85 85, 8Y 83-80, 89, 91
91 88-92 92 80, 89-92
80, 87, 89, 91 87, 8Y 83, 83, 80, 89-91
92 85, 87-89, 92 88, 92 83, 80, 88-92
91 86-90 83-87, 89-91
88, 91,92 84-92 88, 90, 92 83-80, 89-92

** Not funded under a subagreement
** Activities in FY83 were funded through o subcontracs with an AlD Cooperiating Agency
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Table II-2
AFRICA: Technical Assistance Visits—FYo2
(exclud: 1g Nigeria)

DURATION
COUNTRY MONTH/YEAR PERSONNEL/(AFFILIATION) INWEEKS ~ DESCRIPTION OF ACTIVITIES

Regional Nov 1991 Lettenmaier (JHU/PCS) 1 Serve on jury for family planning radio and television contest
sponsored by URTNA under the regional Family Health
Broadeasting project.

Regional Nov/Dec 1991 Kumah/(JHU/PCS) ] Collaborate with representatives of the Centre for African Family
Studies (CAFS) to prepare scope of work and workplan for JHU/
PCS technical assistance to CAFS.

Regional Feb/Mar 1992 Baron/(JIHIU/PCS) 1 Assist Senegalese recipients of mini-grant from the Union of
Naticnal Radio and Television Organizations of Africa (URTNA)
in revising their script for atelevision drama CHuce). Discuss
financial issues with URTNA,

Regional Mar 1992 Kincaid/(JHU/PCS) 3 Present papers and participate in panel group discussion
Kiragu/(JHU/PCS) and workshop during the First Inter-African Conference on
Kumahy/(JHU/PCS) Adolescent Health, sponsored by the Center for the Study of
Adolescence, in Nairobi, Kenya,

Regional Mar 1992 Kumah: (JHU/PCS) 1 Develop technical assistance plan for JHU/PCS collaboration with
CAFS in updating its family planning 1EC curriculum.

Regional Mar 1992 Baron/(JHLU/PCS) 1 Assist URTNA mini-grant recipients in Mali in revising their script
for a television drma CAita ou e Choix),

Regional Mar 1992 Kiragu/(JHU/PCS) I Assist URTNA Family Health Broadeasting Project 1o finalize
design of direct mail survey.

Regional Jun 1992 Robey/(JHU/PCS) 3 In conjunction with the Center for Applicd Research on
Population and Development (CERPOD), prepare and co-
facilitate workshop for print journalists in Bamako, Mali.

Regional Jun 1992 Kumah/(JHU/PCS) 1 Monitor progress of video drama being developed by Senegal
Radio and Television with funds from URTNA under Family
Health Broadeasting Project,

Co-facilitate CAFS communication course in Nairobi, Kenya.
Collahorate on review and revision of current training
curriculum.

i)

Regional Aug/Sep 1992 Rudy/(JHU/PCS)

I~

Regional Aug/Sep Lettenmaier/(JHU/PCS) Close out Family Health Broadeasting Project with URTNA,

Meet with representatives of the Kenyu Medical Association
(KMA) and Pathfinder Fund to discuss future activities o

promote FP services of private doctors,

Participiate in AVSC Assessment of Kenya Longterm and
Permanent Contraception Frogram,

Regional Sep 1992 Barnabe/(Consultant) 3 In conjunction with CERPOD, prepare and co-facilitate workshop
for rudio journalists in Ouagadougou, Burkina Faso,

Burkina Faso Oct/Nov 1991 McLellanAConsultant) 4 Conduct tocus group discussions in two regions of Burkina Faso,
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Table II-2-continned

CDUNTRY

MONTH/YEAR

PERSONNEL/(AFFILIATION)

Burkina Faso

Burkina Faso

Burkina Faso

Burkina Faso

Burkina Faso

Burkina Faso

Burkina Faso

Cameroon

Camcroon

Cameroon

Chad

Chad

Chad

Cote
d'lvoire

Cote
d'Ivoire

Cote
d'Ivoire

Dec 1991

Feb 1992

Mar/Apr 1992

Apr 1992

Apr/May 1992

Jun 1992

Jul 1992

Nov/Dece 1991

Jun 1992

Sep 1992

Oct 1991

Feb 1992

Jun/Jul 1992

Oct/Nov 1991

Nov/Dece 1991

Jan/Feb 1992

Langlois/(JHU/PCS)

Bubalob/(JHUAPCS)

de Malvinsky/(Consultant)

Langlois/(JHU/PCS)

Babalola/(Consultant)

Babalola/(Consultant)

de Malvinsky/(Consultant)

Giroux/A(Consultant)

Baron/(JHU/PCS)

Kumah/(JHU/PCS)

Baron/(JHU/PCS)

Pelzman/(JHU/PCS)

Baron. ¢ JHU/PCS)

Baron/(JHU/PCS)
Shefner/(JHUAPCS)
Kompaore/A(Consultant)

de Malvinsky: (Consultant

Kumah/(JHUPCS)
Shefner/ (JHU/PCS)

R

DURATION
IN WEEKS

DESCRIPTIDN OF ACTIVITIES e

Monitor project AF-BRF-03, including negotiating contract with
accounting firm.,

Assist the Department of Family Health (DFHD of the Ministry of
Health and Sociad Action (MOTSA) in reviewing the survey
questionnaire and planning logistics for a baseline family
planning knowledge, attitudes and practices (KAP) survey.

Review and update FPAEC curriculum used to train social
workers in interpersonal communication.

Monitor progress of AF-BKF-03 project.

Work with the DFI to train interviewers, carnry out field work,
and plan for data processing and analysis of haseline KAP survey.

Assist the DFH in processing data from the bascline KAP survey,
including finalizing the coding guide and training.

Co-facilitwe FPIEC refresher workshop for MOHSA personnel,
help revise draft carriculum, and develop advanced training
program for the National FP IEC Training Team.

Co-facilitate a three-week raining of wainers CFOT workshop
and prepare a draft TOT training manual.

Work with the Directorate of ¥amily and Mental Health (DEMH)
and an advertising ageney 1o plan a logo launch and regional
campaign activities. Asast the DEMH in developing a three-year
follow-on project to AF-CAM-02.

Monitor project AF-CAM-02, including working with project staff
and advertising agency o finalize messages and plan 1EC
campiigns.

Prepare and act as lead trainer in 10-day start-up workshop for
project AF-CHA-01 with the Family Well-Being (FWB) Unit of the
Chad Ministry of Public Health.

Prepare and carry out focus group discussions in two arcas of
Chad.

Monitor progress of project AF-CHA-01 and assist in analysis of
focus group discussion results.

Plan and carry out i one week theater workshop for high
school students and a one week materials development
workshop with the Association [voirienne pour le Bien-Eue
Familial (AIBEF).

Assist AIBEF in preparing and conducting three week
training-of-trainers workshop.

Review and finalize script tor theater play. Assist with
production of video and strategic planning for campaign
launch.
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Table II-2 — continned

DURATION

COUNTAY MONTH/YEAR PEASONNEL/ (AFFILIATION) IN WEEKS

Cote Apr 1992 Kumah/(JHU/PCS) 1

d'lvoire

Cote Jul 1992 Jawo/(JHL/PCS) 3

d'Ivoire

Cote Sep 1992 Kumuh/(JHU/PCS) 2

d'Ivoire

Ghana Feb/Mar 1992 Riber/(Consultant) 2

Ghana Mar 1992 Piotrow/(JHU/PCS) 10
Kumah/(JHLI/PCS)
Morgan/(JHU/PCS)
Hindin/(JHU/PCS)

Ghana Apr/May 1992 Kin/(JHU/PCS) 6
Olson/(Consultant)

The Gambia Feb 1992 Shefner/(JHU/PCS) 1

Kenya Oct 1991 Lettenmaier/(JHU/PCS) |

Kenya Nov/Dec 1991 Williams/(JHU/PCS) 6
Lettenmaier/(JHU/PCS)
Cogswell/(PATH)

Kenya Jan 1992 Lettenmaier/(JHU/PCS) 4
Rudy/(Consultant)

Kenya Feb 1992 Baron/(JHU/PCS) 2

DESCRIPTION OF ACTIVITIES

Finalize role of bilateral agreement with REDSO/WCA.
Review print materials for Mass Media Campaign.

Assist in producing bascline survey and designing FP/IEC
evaluation program.

Monitor progress of PCS Project AF-IVO-02; review plans for
dissemination of campaign materials and distribution of video
Yafaman, produced under the project.

Assist in editing video Together We Care.

Assist the Ghana Ministry of Health, Health Education
Division (MOH/HED) with the “Partners in Family Health
Communication” conference tend-of-project conference).

Design overall study, train researchers, review MIS and
contraceptive distribution systems, interview MOH staff, service
providers, and clients and observe consultation sessions 1o
determine causes of decline of oral contraceptive distribution
among clients.

Recommend future action for promoting oral contraceptives and
changes in daa collection,

Review and revise project proposal, discuss possible buy-in funds
for FP/IEC activities in The Gambia,

Monitor Client-Provider IEC Project (AF-KEN-05).

Monitor Client-Provider TEC Project (AF-KEN-05) with the
Family Planning Association of Kenya (FPAK). Assist in review
of research carried out and drafting of repont.

Facilitate one-week message design meeting to transtate research
into creative strategy for print and radio materials (AF-KEN-03).

Mcet with representative of Innovative Communication Systems
and the Association for Voluntary Surgical Contraception (AVSC)
to finalize design of Vasectomy Promotion Project (AF-KEN-07).

Provide technical assistance 10 AF-KEN-05 project in

planning and conducting one-week workshop for master GBI
trainers from six organizations, as well as selecting subcontractors
and negotiating contracts for radio and print materials
production.

Provide technical assistance to start up Vasectomy Promotion
Project (AF-KEN-07) with Innovative Communication Systems
(ICS).

Identify a rescarcher for URTNA direct nuail survey of African
broadcasters.
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Table II-2-continued

OURATION

COUNTRY MONTHYEAR PERSONNEL/(AFFILIATION) INWEEKS  DESCRIPTION OF ACTVITIES

Kenya Apr 1992 Rudy/(Consultant) 3 Under the AF-KEN-05 project with FPAK, supervise a master
training practicum and assist with a TOT workshop for trainers of
CBD agents in Nakuru, Kenyz.

Kenya Apr 1992 Kiragu/(JHU/PCS) 2 Assist ICS in designing bascline questionnaire and sampling
frame for Vasectomy Promotion Project.

Kenya Apr 1992 Langlois/(JHU/PCS) 1 Investigate office locations and interview candidates for position
of JHU/PCS representative in Kenya.

Kenya Apr/May 1992 Cogswell/(PATH) 3 Assist FPAK with pretesting of leaflets, posters, slogans, radio
spot annoancements and four episodes of a radio dranw series.

Kenya May 1992 Lettenmaier/(JHU/PCS) 2 Monitor progress of projects AF-KEN-05, AF-KEN-06 and AF-KEN-
07. Assist FPAK in planning for design of CBD reference guide
and training for clinic providers.

Kenya May/Jun 1992 Rudy/(Consultant) 6 Under the AF-KEN-05 project with FPAK, supervise a master
training practicum and assist with a TOT workshop for trainers of
CBD agents in Nyeri and Nairobi.

Kenya Jun/jul 1992 Nganga/(PATH) 2 Assist AF-KEN-05 project to pretest print and radio materials.

Kenya Jul/Aug 1992 Gachuhi/(Consultant) 3 Assist AF-KEN-03 project to edit National CBD Training
Manual.

Kenya Aug 1992 Kiragu/(JHU/PCS) 2 Analyze data and prepare reports of findings from baseline
survey of Vasectomy Project.
Monitor rescarch and evaluation activities under URTNA
FP project.
Assist ICS to design baseline questions for Aug 1992
Omnibus Survey.

Kenya Aug/Sep 1992 Lettemaier/(JHU/PCS) 2 Assist FPAK in | week workshop to design handbook for CBD
agents, and plan for the launch of the AF-KEN-05 campaign.

Madagascar Apr 1992 Langlois/(JHU/PCS) 1 Review JHU/PCS projects with Fianakaviana Sambatra (FISA) and
the Ministry of Population. Schedule start-up workshop and
research activities,

Madagascar Jun/Jul 1992 Brown/(Consultant) 3 Prepare, conduct and analyze focus group discussions.

Mali Nov 1991 Baron/(JHU/PCS) 1 Monitor projects with the Association Malienne pour
la Protection ¢t la Promotion de fa Famille (AMPPF) and
with CERPOD.

Mali Mar 1992 Baron/(JHU/PCS) 1 Prepare videotaping of four theater plays with AMPPF.

Mali May/Jun 1992 Baron/(JHU/PCS) 4 Assist AMPPF with pretesting and videotaping of theater

Kune/(JHU/PCS)

plays. Make prepuarations for buseline community survey
and source of refernl survey.
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Table II-2-contiined

DURATION

COUNTRY MONTH/YEAR PERSONNEL/(AFFILIATION) INWEEKS  DESCRIPTION OF ACTIVITIES

‘Tanzania Oct 1991 Juto/JHU/PCS) 3 Assist the Ministry of Health Health Education Division (MO
HEDY in designing focus group discussions, a clinic study and
organizing a family plinning logo promotion mecting. Assist the
Tanzania Family Planning Association (UMATD in planning the
analysis of data from the cecently completed KAP survey.

Tanzania Jan/Feb 1992 Lettenmaier/(JHU/PCS) 3 Monitor progress of project with MOH HED and assist in analysis
of focus group discussions. Attend three-day meeting of
COOPCRtting agencies.

Tanzania Mar/Apr 1992 Jato/(JHU/PCS) 0 Technical assistance 1o Family Planning Communication Project
(AF-TAN-0D) in analvzing KAP survey and conducting clinic
studies.

Tanzania Jun 1992 Lettenmaier/(JHU/PCS) 2 Project monitoring, co-facilititing one-week Message Design
Workshop, and preparations for logo Liunch and materials
development workshop,

Tanzania Aug 1992 Lettenmaier/(JHU/PCS) 2 Assist MOH HED in selecting and negotiating contracts with
commuercil advertising ageney. song writer and graphic artists,

Tanzania Aug/Sep 1992 Clemmons/(JHU/PCS) 7 Assist the Ministry of Health's i tealth Educatior Dwision to plan

Guachuhi/(Consultany and conduct three week Materials Development Workshop,

Uganda Oct/Nov 1991 Lettenmaier/(JHU/PCS) it Assist USAID Kampala and the Family Planning Association of

Warritay/(Consultant) Uganda (FPAU) to design athree-year FP communication project,

Uganda May 1992 Lettenmaier/(JHU/PCS) 2 Assist FPAU to start up Uganda Family Planning Promotion
Project CAF-UGA-01) and select and contract aresearcher 1o
conduct haseline KAP survey.

Uganda Jul/Aug 1992 Kiragu/(JHU/PCS) 3 Assist FPAU with design of questionnaire sind sampling frame for
baseline houschold survey, and with raining and pretesting for
focus group discussions and in-depth interviews.

Uganda Sep/Oct 1992 Baron/(JHU/PCS) 1 Monitor progress of AF-UGA-01. Select and develop contsact
with advertising ageney 1o produce G naterials,

Zimbabwe Nov/Dec 1991 Kumah/(JHU/PCS) i Technical asststance for strt-up o project AF-ZIM-02,

Lewis/(Consultant) Conduct review ol rescarch, develop research and evalluation
plan. and identity focad rescaschers to implement the plan.

Zimbabwe Apr/May 1992 Lettenmaier/(JHUPCS) 12 Assist ZNPFC 1o conduct three-week workshop 1o

Lovich/(Consultant) develop modules oninterpersonal conmunication sind
counseling to be incorporated into tritining nanuals for CRD
agents and nueses. Field est and revise the nwvo modules,

Zimbabwe May 1992 Kumah/(JHU/PCS) 3 Co-facilitate a two week Material Development Workshop and

monitor progress of AF-Z1M-02 project,
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Table II-3

AFRICA: Workshops and Conferences—FY92

(excluding Nigeria)

COUNTRY

PROJECT
NUMBER

DATES

HOST
AGENCY

NUMBER OF
PARTICIPANTS OESCRIPTION OF ACTIVITIES

Regional

Regional

Regional

Regional

Regional

Burkina Faso

Cameroon

AF-SEN-02

AF-MAI-03

AF-MAI-03

AF-BKF-03

AF-CAM-02

Nov 91

Mar 92

Jun 92

Aug/Sep 92

Sep 92

Jul 92

Nov/Dec 91

URTNA

CSA
CPo
CAFS
NCPD

CERPOD

CAFS

CERPOD

MOHSA

DFMH

N/A Family Planning Radio and Television Contest. JHU/PCS Senior
Program Officer Cheryl Lettenmaier served on the jury for a
family planning radio and relevision contest sponsored by the
Union of National Radio and Television Organizations of Africa
(URTNA) under the regional Family Health Broadcasting project.

N/A First Inter-African Conference on Adolesceent Health., JHU/PCS
Research and Evaluation Division Head D, Lawrence Kineaid,
Research and Evaluation Officer Karungari Kiragu and Africa
Division Chicf Opia Mensah Kumah presented papers and
participated in pancl group discussions and workshops during
the First Inter-African Conference on Adolescent Health,
sponsored by the Centre for the Study of Adolescence, in
Nairobi, Kenya, in collaboration with the Center for Population
Options (CPO)Y, the Centre for African Family Studies (CAFS) and
the National Council on Population and Development (NCPD).

15 Print Journalists Workshop (French). JHU! PIP Senior Writer and
Coordinator of Overseas Activities Bryant Robey co-facilitated a
two-week regional workshop on populition issues for Sahelian
print journalists in Bamako, Mali in collaboration with the Center
for Applicd Rescarch on Population and Development
(CERPOD).

N/A CAFS Regional Family Planning Communication Training Course.
JHUZPCS Senior Program Officer Sharon Rudy co-facilitated this
five-week training course with trainers trom the Centre for
African Family Studies (CAFS), The conrse was attended by
farnily planning [0 managers from organizations throughout
English-speaking Africa.

15 Radio and Health Workshop (French). In collaboration with
CERPOD. JHU PCS consultant Réal Barnab¢ co-facilitated a two-
week national radio workshop on population and family
planning issues for radio and health representatives in
Ouagadougou, Burkina Faso.

20 FPIEC Refresher Training Waorkshop (French), JHU/PCS
consulnt jean de Malvinsky co-facilitated a one-week refresher
workshop in Bumily planning information, education and
communication (FP IEC) for personnel of the Social Action
division of the Ministry of Flealth and Social Action (MOHSA).

15 Training of Trainers Workshop (French). PATH consultant Jean
Giroux co-facilitited a three-week training of trainers workshop
in family planning counscling and interpersonal communication
in collaboration with the Directorate of Family and Mental Health
(DENMHD of the Ministry of Public Health.
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Table I0-3-continued

COUNTRY

PROJECT
NUMBEA

DATES

HOST
AGENCY

NUMBER OF
PARTICIPANTS

OESCAIPTION OF ACTIVITIES

Chad

Cote
d'Ivoire

Cote
d'Ivoire

Cote
d'Ivoire

Ghana

Kenya

Kenya

Renya

AF-CHA-01

AF-IVO-02

AF-IVO-02

AF-IVO-02

AF-GHA-0!

AF-KEN-05

AF-KEN-05

AF-KEN-05

Oct 91

Oct/Nov 91

Nov 91

Nov/Dec 91

Mar 92

Dec 91

Jan 92

Apr 92

MCH/FWB

AIBEF

AIBEF

AIBEF

MOH/HED

FPAK

FPAK

FPAK

19

24

126

16

24

FP/IEC stun-tp Workshop (French). JHUPCS Program Officer
Daniclle Baron acted as lead trainer ina ten-day start-up
workshop in N'Djamena for the Family Well-Being Promotion
Project with the Maternal and Child Health Family Well-Being
Unit (MCH/FWRB) of the Ministry of Public Health. Participants
included Ministry of Public Health social and clinical workers, as
well as media representatives from N'Djamena and the provineial
city of Sarh.

School Theater Workshop (Frenchy. JHUL PCS Consultant
Prosper Kompaord and Progrim Assistant Corinne Shefner
conducted a school theater workshop with high school students
in Bouakd, Ivory Coast, as part of a project with the Association
Ivoiricnne pour le Bien-Etre Familial CAIBEF, the Ivorian lamily
plinning assocition).

Media Materials Development Workshop (French). JHU PCS
Program Officer Danielle Baron and Program Assistant Corinne
Shefner conducted @ one-week media naterials workshop in
Bouake, Ivory Coust.

Training-of-Trainers Workshop (French). JHUPCS consultam

Jean de Malvinsky conducted a three-week training-of-trainers

workshop in collaboration with representatives of the Service
Expansion und Technical Support (SEATS)Y project and the Genter
for Teaching and Rescearch in Communication (CERCOND.
Participants came from AIBEF, the Ministry of Health and Social
Aftairs and the Ministry of Women's Wellare,

Partners in Family Health Communication Conference. JHU/PCS
Principal Investigator Phyllis Piotrow, Africa Division Chief Opia
Mensab Kumith, Program Officer Winthrop Morgan and Rescarch
Assistant Michelle Hindin assistedd the Ministry of Health: Health
Education Division (MOH HEI) to organize a three-day
conference on the accomplishments and lessons learned from the
Ghana Family Health and Population Information Project,
Panticipants included decision-nikers and representatives of
family planning and health agencies in Ghama, as well as
managers from JHUPCS projects in other Alrican countrices,

Message Content Strategy Waorkshop., JHUPCS Deputy Project
Director Jim Witliams and PATH consullant Lynne Cogswell co-
facilitated a five-day workshop to develop message content
strategies for project print and radio materials.

Master Trainers Workshop., JHU PCS consultant Sharon Rudy
conducted a five-day waining-of-trainers C'OT) workshaop,
preparing participiants to conduct TOT workshops of their own
for trainers of community-based distribution (CBD) agents,

Training-of-CBD-Trainers Workshop, JHU PCS consultant Sharon
Rudy assisted graduattes of the January Master Trainers Workshop
in conducting a two-week workshop in Nakuru for trainers of
CBD agents.

44

PCS 1992



AFRICA

Tablc II-3-continued

COUNTRY

PROJECT
NUMBER

DATES

HOST
AGENCY

NUMBER OF
PARTICIPANTS DESCRIPTION OF ACTIVITIES

Kenya

Kenya

Kenya

Tanzania

Tanzania

Tanzania

Uganda

Uganda

Zimbabwe

Zimbabwe

AF-KEN-05

AF-KEN-05

AF-KEN-05

AF-TAN-01

AF-TAN-01

AF-TAN-01

AF-UGA-01

AF-UGA-01

AF-ZIM-02

AF-ZIM-02

May 92

Jun 92

Aug 92

Feb 92

Jun 92

Aug/Sep 92

May 92

Aug 92

Apr 92

May 92

FPAK

FPAK

FPAK

MOH

USAID

HED

HED

FPAU

FPAU

ZNFPC

ZNFPC

27 Training-of-CBD-Triiners Workshop.  JHUSPCS consultan
Sharon Rudy assisted graduates of the January Master Triainers
Workshop in conducting a two-week workshop in Nyeri for
trainers of CBD agents.

Training-of-CBD-Trainers Workshop, JHUAPCS consultant Sharon
Rudy assisted graduates of the January Master ‘Trainers Workshop
in conducting a two-week workshop in Nairobi for trainers of
CBD agents.

A5
(8

Writers Workshop for CBD Reference Handbook. JHUPCS
Senjor Program Officer Cheryl Lettenmaier assisted the Family
Planning Association of Kenya (FPAK) in conducting @ one-week
workshop to design a handbook tor CBD agents.

o
S

N/A Family Planning Participating Agencies Meeting. JHU/PCS
Senior Program Officer Chervl Lettenmitier and Tanzania Project
Coordinator Sunny Kiluvia attended the first annual Family
Planning Participating Agencies Mecting in Morogoro, Tanzania
from February 12 10 14, 1992,

15 Message Design Workshop, JHU PCS Senior Program Officer
Cheryl Lettenmaier, in collaboration with SEATS representative
Nancy Newton, assisted the Health Education Division (HED) of
the Ministry of Health in conducting a week long message design
workshop.

17 Materials Development Workshop. U PCS Program Officer
Lydia Clemmons and consultant Deborth Gachuhi assisted the
HED in planning and conducting a two-week workshop to
develop leallets, posters and radio spots,

~
ol

Project Orientation Mecting.  JHU-PCS Senior Program Officer
Cheryl Lettenmaier assisted the Family Planning Association of
Uganda (FPAU) to organize and conduct i one-day mecting for
representatives from 16 family planning projects to introduce
them to the new Family Planning Promotion Project.

15 Fornative Rescarch Workshop, JHU PCS Research and
Evaluation Officer Karungari (Karusa) Kiragu and FPAU Project
Coordinator Jennifer Sengendo co-facilitated @ one-week
workshop to train Field Educators, FPAU Area Officers and
Clinical Nurses to conduct focus group discussions and in-depth
interviews,

16 Interpersonal Communication and Counseling Module
Development Workshop, JHUS PCS Senior Program Officer
Chenyl Lettenmuier and consultant Ronnie Lovich conducted a
three-week workshop to develop training curricuka in
interpersonal communication and counseling for CBD agents and
clinic-hised service providers.

19 Material Development Workshop. JHU-PCS Alrica Division Chiel
Opia Mensith Kunah codacilitited a two-week Maerial
Development Workshop as part of the Commumnication Support
for Family Planning Method Expansion project with the
Zimbabwe National Family Planning Council (ZNFPC),
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AFRICA

Table -4

AFRICA: Materials Developed, CA-2 & CA-3, FY92

REGION/COUNTRY
PCS PROJECT NO.

PRINT
MATERIALS

AUDIDVISUAL
MATERIALS OTHER

Regional—US-based

Regional
(AF-SEN-02)

Uganda (mini-grant)

Regional
(AF-KEN-00)

Regional
(AF-MAI-03)

Burkina Faso
(AF-BKF-03)

Cameroon
(AF-CAM-02)

Africa regional family
planning flipchart in
English and French
4,800 large

5.200 small

1 English and 1 French issue

of Family Health and

Communication newsletter,

500 copies ea.

2 English and 2 French issues
of Family Health and
Communication newsletter,

500 copies e,

Broadcaster's Guidelines and
promotional fliers for
distribution of Ugandan video
drama /t’s Not Easy in French.

30 copies.

One programs catalogue: 200

copies.

1 reference document for print

journalists

1 reference document for radio

journalists

12 print articles on population

issues

2 family planning newsletters

Reprint of 3 posters

15 GRAAP* tlannelboards

10,000 leaflets

3 posters, 1.000 copies cach

3 booklets on the Pill, the 1UD
and the condom, 1.000 copies ca.

50 flipcharts with animator's guide

1EC Management and Interpersonal
Communication training manuals
in English and French. 35 copies

1 TV program (The Adopted Tivins)

1 video documentary
1 radio program

3 radio programs

1 family planning song
(100 cassettes)

1 family planning song 1,250 badges for service
1 video for TV providers
2,000 stickers for clinics

* GRAAP = Groupe de Recherche et d'Appui pour I'Auto-promotion Paysanne (Farmers’ Self-help Research and Suppon Group)
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Table I-4-continued

AFRICA

REGION/COUNTRY PRINT AUDIOVISUAL
PCS PROJECT NO. MATERIALS MATERIALS OTHER
CHAD 30 contraceptive Kits for

(AF-CHA-0D

Cote d'Ivoire
(AF-IVO-02)

Ghana
(AF-GHA-01)

Kenya
(AF-KEN-05)

Madagascar
(AF-MAD-02)

Mali
(AF-MAI-02)

Zimbabwe

Reproduced 60,000 copies of
7 posters

10,000 copies of Health Today
newsletter

Family planning booklets for
service providers, 5,000 copics

2 posters, 5,000 copies cach

1 all-method leaflet in Swahili,
500,000 copies

1 all-method leaflet in English,
10,000 copies

3 method-specitic leatlets in
Swahili, 250,000 copies each

3 method-specific leaflets in
English, 10,000 copies each

Newspaper advertisements

1 video drama
(Yafaman)

Radio advertisements, public
service announcements, 08 spots

Radio announcements, |
75-second announcement

1 video docu-drama, Togetber
We Care

52 ¢pisodes of radio drama series
Family Affair

52 episodes of radio program
Health Update

1 30-second radio spot
1 30-second TV spot

field workers

1 family planning logo

30 clinic sign boards

Promotional materials,
including:
T-shints, tlags, eye visors,
buttons, brochures, and
other materials to
accapany end-of-project
conference and festivals,
1,027 units

2,000 T-shirts

5,000 paper visors
5,000 bumper stickers
5,000 paper flags

100 contraceptive Kits

One family planning logo

1 Interpersonal
Communication and
Counseling Training module
for CBD agents, 25 copies
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“Ms. Rumors,” the successful street theater, run by APROPO in Lima, makes its appearance to

PATRICIA POPPL

fight against contraceptive and social misconceptions.

Latin America

As the nineties unfold, family planning
communication in Latin America is stron-
ger than ever. Whereas ten years ago well-
planned communication interventions were
isolated and sporadic, today well-planned
family planning communication is a na-
tional health priority in Bolivia, Ecuador

and Mexico. One of the key celements of

this success is the unprecedented collabo-
ration among private sector groups and
between the private and public sector
providers. Alliances with the commercial
sector, as in Peru, have led o creative
diffusion of family planning messages. In

cach country, JHU/PCS is assisting col-
league agencies in national cfforts to in-
form, educate, and innovate.

In Bolivia, communication activities are
leading the National Reproductive Health
Program (NRHP). Reproductive health is a
theme. Reproductive health is gaining
greater visibility as the Ministry of Tealth
and private providers put the national logo
(“las manitos™) in place. Due to the enthu-
siastic efforts of the cadre of 1EC coordina-
tors and institutions, it is fast becoming a
houschold word.




Over the past year, JHU/PCS empha-
sized improving the quality of care where
reproductive health services are offered.
This was done by cquipping the service
providers with both the necessary commu-
nication skills and the materials to facilitate
talking with clients about reproductive
health. A comprehensive package of sup-
port and information materials was pro-
ducedto assist the health worker and orient
the user. Key materials developed specifi-
cally for the providers include a training
curriculum in - interpersonal communica-
tion skills and a referral manual. Ensuring
that the women and men have a positive
experience in using the reproductive health

services is crucial to ereating a network of

satisfied users who will spread the word to
family and ncighbors.

NRHP IEC activities illustrate the advan-
tages of colluboration at the national level.

The outcome of this unified effortis a set of

clear. correct, and consistent information
available across Bolivia 1o the men and
women who need it, The demand for these
materials has been overwhelming: diverse
groups such as grassroots community orga-
nizations and clubs, the police, nursing
schools, and high students are requesting
copies. In fact, in less than three months,
some institutions huve completely depleted
their supplics. The NRHP is responding to
this enormous demand by evaluating, re-
vising. and reprinting the materials in carly
1993,

In Ecuador. concrete collaboration
among privite and commercial groups has
led to anumber of joint productions under-
tuken with JITU. PCS guidance:

* a private agencey developed a series of

cducational pamphlets for teens, “Youth,
Love and Sexuality,” which was sold to
schools. A commercial group then picked
themupasapromotional item for condom
sales in pharmacies and other commer-
cial outlets,

* two private agencies shared prototype
promotional materials for breastfeeda g,
and are now discussing potential col-
laboration in national mass media efforts,

Looking to the future, the agencies have
joined forces in planning for a number of
exciting new ventures, such as the devel-
opment of a TV program for teens, produc-
tion of radio programs on reproductive
health issues, and a major Enter-Educate
event for media gatekeepers and produc-
ers,

A creative family planning communica-
tion strategy has evolved in Peru, JHLAPCS
works closcely with APROPO—Advocacy
for Population Programs—the lead agencey
promoting demand generation: as well as
specitic brands of contraceptives. APROPO
produced a popular street theater, "M,
Rumors,” an entertaining comedy which
attracted the attention of one of Peru’s most
popular talk shows, Alo Guisela. In a mu-
tually-beneficial alliance, APROPO - pro-
vides biweekly mini-dramas and experts to
join the star, Guisela, in answering call-in
concerns about sexuality and contracep-
tive methods. Because of the popularity of
Alo Guisela, APROPO's messages reach
2,890,000 people across Peru,

To date, APROPO has produced 48
entertaining 1o-minute radio programs dis-
pelling FP rumors and encouraging sexual
responsibility among young couples, The
combined exposure and popularity of this
project has led o long-term negotiations
with the strongest national radio network
in Peru to co-produce and air additional
radio programs. All these activities are
strengthening APROPO's leadership and
expertise in the eyes of the public and
private health sectors, This positioning will
contribute 1o i well-orchestrated institu-
tional collaboration ina national communi-
cation intervention under the comprehen-
sive Population Strategy.
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In Mexico, the Lrge rural sector is the
key focus of a national family planning
strategy. 1EC emerged as one of the key
clements necessary for increased use of
famly planning in rural arcas. JHUCPCS
worked with various public sector institu-
tions to devise a national communication
strategy for different states ieross Mexico.
A strong nuass media campaign to promote
cring, trained. and well equipped provid
ers is anticipated. Promoting Professional
Providers, the PROapproach, enables pro-
viders in all institutions to benefit from the
communication campaign. Dispelling
myths and misconceptions is still i current
priority: among both providers and the
target population. There s high priority for
counsceling and interpersonal skills train-
ing and encouraging a pro-active attitude
that takes FP out of the clinics and into the
places where people live and work. M

WHAT'S THE BUZZ AT THE HAIRDRESSER'S?

Eunice Zambrano, Director of the IEC subcommittee for the National
Reproductive Health Project in Bolivia, encountered more than just
gossip during one of her visits to the hairdresser in La Paz. She told us
what happened:

It was Saturday and | was at the hairdresser’s as usual. Of course it
was very busy and there was the usual chatter. One of the women
began to talk about reproductive health and before | knew it the
whole place was talking about reproductive health and asking
questions. | didn’t want to let on about my involvement right away
so that | could get their spontaneous feeling. One women even had
the pamphlets and referral cards with the national logo we had
developed. The women were so eager for this information! It was
one of my proudest moments to see that our efforts to promote
reproductive heaith information was so meaningful to these
women.

Alice Payne Merritt
and Liza Nickerson

LATIN AMERICA
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LATIN AMERICA

BOLIVIA
Technical Assistance to the National Reproductive Health Program [NRHP)

OBJECTIVES
To assist the IEC Subcommission of the National Reproductive Health Program (NRHP) in
implementing the National Reproductive Health Communication Strategy.

SPECIAL FEATURES

The JHU/PCS-supported TEC Subcommission ol the NRHP has shown that goundbreaking
institutional collaboration in [EC among private and public sector institutions nationwide
works. Through the [EC Subcommission, the coalition of communicators have pushed
themselves bevond previous limits to expind the frontiers of health communication in Bolivia,

PRINCIPAL FY92 ACTIVITIES

e Design, pretesting, and production of an integrated set of print materials to assic elinie st

and outreach workers in informing and counseling clients and in promoting services. The

materials include: cloth and paper versions of a flipchart; manual for service providers;

miethods wallchart; overview of methods pamphlet; method-specific flyers; and a promoters

referral card. The materials feature the first-ever national reproductive health logo,

developed in FY9L.

Development of a curriculum for interpersonal communicition and counseling training

design for use in NRHP-affiliated institutic.as. The curriculum, “Hablemaos con Confianza,”

features a participatory approach to training health care providers in how o communicate

appropriately with clients.

¢ A Training-of-Trainers workshop o pretest the “Hablemos con Confianzi”™ curriculum.,

Twenty-four representatives of NRHP institutions participated in the workshop.

One hundred people attended o reception in La Paz to launch the workshop and to

introduce the logo and materials to the press. The kevnote speaker for the event was a

representative from the Ministry of Health, who offered unprecedented  support Tor

reproductive health and family planning activities in Bolivia.

Design and start-up of o national eviduation of the NRHP print materials. Private and public

sector institutions in La Paz, Santa Cruz and Cochabamba are conducting the evaluation, The

results will guide revisions prior to a reprinting of the materials in FY93.

e Development of support media to be produced in FY93 such as audiocassettes for buses
and in-clinic videos,

e Establishment of i new office for the JHU: Center for Communication Programs' Regional
Communication Adviser. In addition to regional concerns, this office will be the headquar-
ters for JHULPCS activities in Bolivia,

FUTURE DIRECTIONS

NRHP IEC activities will expand into more diverse media and promotion, and
at the same time will strengthen interpersonal communication channels, A
national mass media campaign to promote the NRHP will take place in FY93-
9t

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHUPCS staff and consultants including Chief, Latin America Division Alice
Payne Merritt, Program Officer 11 Patricia Poppe, Program Officer Liza
Nickerson and rescarch consultant Ernest Massiah provided nine person-
weeks of technical assistance, JHULCCP Regional Communication Adviser Luis
Ramiro Beltran and JHUZPCS Assistant Local Coordinator Nancey Castellon
provided -i7 weeks of technical assistance.
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LATIN AMERICA

BOLIVIA
Technical Assistance to the AIDS/STDs Project

OBJECTIVES

To provide technical assistance in [EC to the Centers for Disease Control (CDC) AIDS/STD
Prevention and Control Project in Bolivia, to expand access to, and use of, effective STD/HIV
control and prevention services and education in the depantments of La Paz, Santa Cruz, and
Cochabambz, Bolivia,

SPECIAL FEATURES

This is the first national effort to pursue new frontiers in communication research and
interventions to promote risk-reducing behavior change among female sex workers and their
male clients with the intent of reducing the spread of STDs and V. Research results for this
projuct are reported in Chapter VI, Research and Evaluation.

PRINCIPAL FY922 ACTIVITIES

e Conducted formative bascline research involving both quantitative and qualitative method-
ologics designed to understand the knowledge, attitudes and practices of registered female
sex workers with regard to STDs and AIDS. Itincluded @ KAP survey with 274 respondents,
focus groups with different categories of sex workers, and daily monitoring of condom use
and the income among 28 sex workers.

e Gathered in-depth information about related populations, such as brothel owners, service
providers who see sex workers, and men, through qualitative research including interviews
and focus groups.

e Designed an AIDS/STD prevention intervention by a JHU/CDC team which will ensure that
key target audiences will be able e identify and avoid STDs and know the basic facts about
HIV transmission and AIDS. ‘T he intervention will be phased-in over three years and features
outreach networks for sex workers to encourage risk-reducing behaviors as well as specific
activities targeting owners and clients.

FUTURE DIRECTIONS

The implementation of the intervention will begin in the La Paz area. Formative baseline

research will begin in the Santa Cruz arca. Implementation of the intervention will follow.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Chief, Latin America Division Alice Payne Merritt, JHU/PCS Program Officer Liza
Nickerson, JHU/CCP Senior Program Officer Kathryn Carovano, corsultant Reynaldo Pareja,
and rescarch consultant Ernest Massiah provided seven weeks of technical assistance. ll
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LATIN AMERICA : P —

BOLIVIA
Clinic Promotion for Indigenous People
Country Project LA-BOL-02

PROJECT GRANTEE
Centro para Investigacion, Educacion y Servicios (CIES)

PROJECT DURATION
June 1, 1990 - December 31, 1991

PROJECT BUDGET
854,820

PROJECT OBJECTIVES
To expund CIES' proiotional and outreach activities in three depatments where CIES has
active clinic and community services,

SPECIAL FEATURES

This was the first communication project under Bolivia's new National Reproductive Health
Program (NRHP) which brings together the private and public sector agencies in providing
1EC and services to Bolivian women and men.

PRINCIPAL FY92 ACTIVITIES

* A postertargeting men was developed and pretested, and 5,000 copies were produced. The
idea for the poster came directly from audience rescarch lindings which indicated that men
felt a poster with a calendar on it would be more useful than a flyer or other print materials.
Survey results from the evaluation of CIES' TEC activities conducted under the project were
analyzed, revealing important information about CIES” image in three cities:

Anaverage of 90% of the people who had attended CIES clinies gave them the highest rating
for quality and 96% rated the cost for services s reasonable; and,

e An average of 59% leamned about CIES through interpersonal channels,

FUTURE DIRECTIONS

Following this project, CIES will continue to be an important player in the NRFHP 1EC
Subcommission. [t is expected that under the NRHP communication activities CHES
will develop increasingly sophisticated 1EC skills.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHUPCES Program Officer H Patricia Poppe and Program Officer Liza Nickerson
provided atotal of one person-week ol technical assistance. Wl

yep

PATRIZIA PO
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LATIN AMERICA

2 BOLIVIA
E Strategic IEC for Santa Cruz
Counury Project LA-BOL-04

PROJECT GRANTEE
Prosalud

PROJECT DURATION
August 1, 1992 - July 3, 1993

PROJECT BUDGET
$30,000

PROJECT OBJECTIVES

To assist Prosalud, the Sunta Cruz-based primary health care provider, in audience research,

design of a4 multi-year institutional communication strategy, and monitoring and evaluation

of the impact of the National Reproductive Health Program (NRHP)Y print materials in Santa

Cruz.

SPECIAL FEATURES

With an expansion of its activities into La Paz, ProSalud becomes the largest privite sector

family health service provider in Bolivia,

PRINCIPAL FY92 ACTIVITIES

o Prosalud participated in the design of the national eviduation of the NRUP print materials,
which includes interviews with clients and service providers as well as observations of
counseling sessions in experimentad and control clinics.

e Four ProSalud clinics initinted evaluation activities in Lie FY92,

o Initial planning ook place for the development of an institutional TEC strategy.

FUTURE DIRECTIONS

Launching ProSulud into strategically planned T1EC
and strengthening its participation in the NRHP 1EC
subcommission will have i far-reaching impact over
time, With 19 new clinics in the La Paz Bl Alto area
in addition to the 135 clinies and hiealth posts in Santa
Cruz. this project willlay the groundwork for ProSalud
to hecome a leader in health services at the national
level, supported by up-to-date communication tech-
niques.

FY922 IN-COUNTRY TECHNICAL ASSISTANCE
JHUAPCS Program Officer Liza Nickerson and re-
seitrch consultant Ernest Massiah provided a total of
two person-weeks of technical assistance. W

HZA NI R0

Dr. Gonzalo Borda uses
print matericts from the
NRHP in the ProSalud
clinic in Santa Cruz.
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LATIN AMERICA

COSTA RICA
Technical Assistance

OBJECTIVES

To assist the Costa Rican Social Security Institute (CCSS) in developing a4 monitoring and
evaluation mechanisny to assess the impact of the multi-media campaigns and clinic-based
activities prom:oting its national reproductive health services.

SPECIAL FEATURES

JHU/PCS provided technical assistance to the CCSS when it initiated reproductive health
services in 1989 for the strategy design of the communication component. As a result of one
of the program managers participating in the JHU/CCP workshop, “Advances in Health
Communication,” a national reproductive health logo was developed and disseminated
throughout Costa Rica.

PRINCIPAL FY92 ACTIVITIES

Training of CCSS personnel in both the design and implementation of a monitoring and
evaluation plan o assess the impact of its multi-media and other communication efforts
promoting its national reproductive health services,  This training visit was a follow-up to
previous JHU/PCS wechnical assistance in designing the 1EC strategy.

FUTURE DIRECTIONS

Ongoing technical assistance is recommended to help the CCSS continue to develop and
strengthen its 1EC and evaluation activities.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS consultant Wende Skidmore provided two weeks of technical assistance., Wl
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e LATIN AMERICA

ECUADOR
Technical Assistance

OBJECTIVE
To provide training and technical assistance to private and public sector institutions under the
USAID-supported National Family Plinning Program.

SPECIAL FEATURES

The [EC Technical Committee, formed as a result of a JHU/PCS workshop in FY9L, continues
1o foster collaboration among the local agencies. This maximizes cfficiency by avoiding
duplication efforts and enhances the consistency of family planning information at the national
level.

PRINCIPAL FY92 ACTIVITIES

e [HU/PCS held "Advances in Scientific Communication for Ecuador: Techniques in Rescarch
and Evaluation,” & workshop tor 13 [EC specialists and researchers from the most important
institutions involved in family planning in Ecuador.

The JHU/PCS IEC Technical Committee fostered innovative collaboration among a number
of agencies. For example, Fundacion Futura has offered Protektor condom sponsorship of
“Youth, Love and Sexuality,” an educational pamphlet series forteens developed by CEPAR.
APROFE and CEMOPLAF are planning to sponsor jointly i national mass media campaign
dealing with myths and rumors about family planning,

JHU/PCS provided technical assistance to individual institutions i development of
communication strategies and specific materials, such as CEMOPLAF's institutional bro-
chure and materials for its Georgetown University-sponsored breastfeeding program.

FUTURE DIRECTIONS

In FY93, JHU/PCS activities will expand with the establishment of o new matching grant
through which local agencies can supplement their 1EC budgets. Among the activities
anticipated 1o receive funding is 1 collaborative venture for a pilot television program by and
for teens, under the auspices of the TEC Technical Committee. Additionally, @ major Enter-
Educate Event will be held.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHUZPCS staff and consultants including Latin. America
Division Chief Alice Payne Menitt, Program Officer Liza
Nickerson, and Research Consultant Ernest Massiah pro-
vided five weeks of technical assistance. Local Coordinator
Lucia Kramer provided 25 weeks of technical assistance. ll

H2A NICKERSON

Lucia Kramer, JHU/PCS
Local Coordinator, takes a
“hands on” approach to
training.
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LATIN AMERICA .

Midwives are playing
an important role n
promating FPin their
own communities

MEXICO
Technical Assistance

OBJECTIVES

Toassist the Mexican family planning public institutions—CONAPO, IMSS, S8A. 1SSSTE—in:
D the assessment ol their communication needs: 2) the formulation of @ communication
strategy for afive-year periods and 3) proposing 1EC products needed 1o expand family
planning services in semi-urban and ruralareas under the Priority Ce wantry Population Strategy
in Mexico,

SPECIAL FEATURES

A comprehensive, coordinated, and evaluated intervention will lead communication activitios
in several rural states integrating mass media, traditional drama, and interpersonitl commu-
nication activities.

PRINCIPAL FY92 ACTIVITIES

In-country technical assistance 10 CONAPO, IMSS, SSA, and ISSSTE included the review of
previous communication efforts, the assessment of current needs, and a plan of action to be
implemented duning the first two years of the project. The assistance also included the
formulation of project proposals,

FUTURE DIRECTIONS

In Y93, JHU PCS will assist CONAPO, INMSS. SSA, and ISSSTE in the implementation and
evaluation of communication activities to support the expansion of family plinning scrvices
in rural arcas.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHULPCS Program Officer [ Patricia Poppe provided nine weeks of technical assistance.
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MEXICO
Technical Assistance for Multi-Media Intervention in Chiapas

PROJECT OBJECTIVES

To support the Fundacion Mexicana para la Plancacion Familiar (MEXFAM) in developing
institutional capabititics to analyze KAP research data and its replication to design a multi-
media strategy to reach rural audiences effectively, and specifically young rural women.

SPECIAL FEATURES

The design of i multi-media intervention in Chiapas positions communication as an income-
generation activity and as a way 1o strengthen interinstitutional collaboration and enhance
providers' involvement in order to increase family planning services and contraceptive
prevalence.

PRINCIPAL FY92 ACTIVITIES

o Analysis of the bascline KAP and mass media habits studies conducted during phase 1 of
the project. Analysis of the implication of thesc findings for the design of the multi-media
communication intervention.

e Assistance in the design of the multi-media communication strategy and in the outline of
the evaluation component that will measure the impact of the intervention,

FUTURE DIRECTIONS

The communication intervention including radio and outreach with local health providers will
he a prototype for semi-urban and rurad arcas in Mexico and other Latin countries with similar
demographic and psychographic characteristics. Theretfore, JHULPCS plans to provide
ongoing technical and financial support in the implementation and evaluation of a multi-
media communication campaign over the coming two years,

FY92 IN-COUNTRY TECHNICAL ASSISTANCE
JHUZPCS Program Officer 1 Patricia Poppe and subcontractor Ticriberto Lopez provided four
weeks of technical assistance. l

Gabriela Rodnguez.
JHU/PCS-MEXFAM
Project Coordinator,
and Patricia Poppe,
JHU/PCS Program
Officer, visit iim
distribution houses in
Chiapas, Mexico.
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LATIN AMERICA

Contraceptive myths under
fire: Peruvian audiences are
responsive to Enter-Educate
communication activities.
After cach strect theater
presentation, almost 25%: of
the audience requested
information about family
planning.

PERU
Technical Assistance

OBJECTIVES

To assist APROPO (Apoyo a Programas de Poblacion) in the design, implementation, and
evaluation of a4 multimedia communication strategy that aims 1o reverse negative attitudes
toward modern methods, achieve behavior change, and position APROPO as the leading
family planning institution in the private sector among health leaders and the press.

SPECIAL FEATURES

A comprehensive and corporate-leveraged multi-median intervention that integrates mass
media, traditional drany, and interpersonal communication activities has been institutional-
ized for the firsttime ever in APROPO. Rescearch results for this project are reported in Chapter
VL, Research and Evaluation.

PRINCIPAL FY92 ACTIVITIES

* Designand implementation of a communication intervention that features family planning
andsexual responsibility messages on prime-time TV, i “satisticd user” radio spot campaign,
street theater against contraceptive myths and rumors, and the release of press packages
targeting decision makers.

Audience rescarch studies among contriceptive users and non-users for message develop-
ment and media format selection,

* Design, pretest and dissemination of TEC products: i prototype ten-minute radio program
in Enter-Educate format, two street theater plays for young couples featuring counseling
activities from the “stage”™ CDona Rumores™ and “Los Condones de La Esperanza™), and six
national radio spots,

Design and implementation of a time-series impact evaluation study that analyzes the reach
and cfficiency of cach communication component and the changes achieved in knowledge,
attitudes, and behaviors as acresult of the communication campaign,

FUTURE DIRECTIONS

In FY93, JHUPCS will assist APROPO in developing its Year 2 communication strategy,
pursuing corporate leverage, fine-tuning prime time TV [EC products, and conducting state-
of-the-art evaluation pluns.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE
JHU/PCS Program Officer 1T Patricia Poppe and subcontractor Heriberto Lopez provided seven
weeks of technical assistance. B
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Table III-1

. LATIN AMERICA

LATIN AMERICA AND THIE CARIBBEAN: Stmmary of Major Country Activities by Project OQuiput Category
Indicating Fiscal Year of Activity

COUNTRY

Antigua

Argentina

Barbados

Belize

Bolivia

Brazil

Caribbean

Chili

Colombia

Costa Rica

Dominica

Dominican Republic

Ecuador

El Salvador

Grenada

Guatemala

Haiti

Honduras

Jamaicu

Mexico

Panama

Paraguay

Peru

St Lucia

St Vineent and
the Grenadines

Suriname

Trinidad and Tobago

Uruguay

venezuela

NEEOS
ASSESSMENT

& PLANNING

83, 89, 90, 91

86*

90

83,91

* Partial needs assessment

COUNTRY
PROJECT
OEVELOPMENT

84, 90, 91, 92

84, 85, 87, 84

84, BO-88

8

87

89

80, 87

83

83, 85, 87, 89-92
83

87,91, 92

86-88

COUNTRY
PROJECT
INITIATION

85, 90, 92

85, 88

84, 87, 89
84

90

87

83, 86, 87, 89, 90

84, 91

ASSISTANCE

TECHNICAL

87

85-80, 89-92
88, 89, 90
87

88

83, 89, 92

85
83, 85-88, 90-92

86, 88-90
88-91
84, 85

90

83, 88, 90-92

83, 81, 88, 89

83-89, 91, 92

WORKSHOPS

AND

CONFERENCES

80, 87, 90, 92
89
87

85, 90, 91

90
88, 89, 91
85

Hi. 85, 80

83,91

PROVISION OF
FILMS AND

. MATERIALS
89
88
85, 87-89
89
83-92
85-90
80-88
80, 88, 89
8491
83-91
85
83, 85-89
83, 90-92
85-90
80
8391
83-89
83-90
83-89

83-92
83-89, 87-89

83, 8Y-92

8O

80, 88, 8Y
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Table II1-2
LATIN AMERICA AND THIE CARIBBEAN: Needs Assessment Condncted-1Y92

DURATION
OUNTRY MONTH/YEAR PERSONNEL(AFFILIATION) IN WEEKS  DESCRIPTION DF ACTIVITIES
Muexico Jun 1992 Poppe (JHU PCS) 4 Ta be part of the USAID Mexico Population Strategy workplan
team to discuss future USAID assistance o Mexico,
Mexico Aug 1992 Poppe (JHU PCS) 3 To design a phase-in colomunication intervention 1o be

implemented under the Population BIG Country Strategy, and
conduct field visits 1o priority states to identify communication
needs,
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LATIN AMERICA

COUNTRY

MONTH/YEAR PERSONNEL(AFFILIATIDN})

Table I1I-3
LATIN AMERICA AND THE CARIBBEAN: Technical Assistance Visits-1Y92

DURATION

IN WEEKS

DESCRIPTION OF ACTIVITIES

Bolivia

Bolivia

Bolivia

Bolivia

Bolivia

Bolivia

Bolivia

Bolivia

Oct 191 Poppe (JHU/PCS)

Dec 1991 Nickerson (JHU/PCS)

Feb 1992 Carovano (JHU PCS)

Mar 1992 Nickerson (JHUAPCS)
Massiath (JEHUPCS)

May 1992 Carovano (JHU/PCS)

Aug 1992 Massiah (JHU/PCS)

Aug 1992 Pareja (Consultant)

Aug 1992 Payne Merritt (JUHU/PCS)

Nickerson (JHU/PCS)

[29)

6

To follow-up completion of [EC Subcommission print materials
development ind pretesting activitios as well as 1o assist the
Subcommission members in interpreting naterials pretesting
results and fine-tunning material messages. Also, 10 contact
PROSALUD Director to follow-up on hiring communiction
specialist to perdorm as JHE PCS PROSALUD Project Coordinator.

To monitor development of the coordinated set of print materials
for the NRHP, and to prepace for the JHU PCS workshop in
Interpersonal Communication and Use of Materials to be held in
carly 1992,

To discuss JHU PCS technical assistance to the CDC Bolivia AIDS
project, and to assist Local 1EC Coordinator in selection and
training of counselors for the project.

To prepare for and implement three-day taining of trainers
workshop in interpersonal communication for NRHP agencies.
Also, to officiadly present the NRHP logo and set of print
materials to the NRHP agendies at an event attended by press
and key opinion leaders; design rescarch plan for evaluation
of the NRHP print materials: and establish plans for the next
phase of activities under the NRHE'S 1EC strategy.

To assist AIDS STD project [EC coordinator in monitoring
progress of applicition of KAP surveys, refining local guidelines
for dealing with HIV positive persons, and identifying
occupitional alternatives and support progriums for HIV positive
Cand other interested) women.

To work with local staff on AIDS project 1o cirry out initiad
amalysis of the KAP survey results and other formative research
activities conducted to date. Also, 1o orient JHU-PCS consultant
Reynaldo Parcii who will assist with the intervention design; and
1o finalize instruments and logistics for the evaduation of the
NRHP print materials to be conducted by CIES, PROSALUD, and
to a limited extent, MotherCare,

To work with CDC Bolivia TEC Coordimntor to design a
communication intervention principally targeting female sex
workers and their clients with AIDS and STD prevention
MUSSIPECS.

To hold a two-day brainstorming - planning session with [EC
Subcommission members for the NRHP mass media campaign,
and 1o assist agencies conducting the evaluation of the NREIP
print materials. Also, to conduct a full-day JHT: PCS strategic
planning session with the Bolivia 1EC team for the AIDS

project and JHUPCS consultant Revnaldo Parcja to discuss initial
ideas for the intervention design.
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LATIN AMERICA

Table II-3—-contined

COUNTRY

MONTH/YEAR

PERSONNEL/(AFFILIATION)

Costa Ricit

Ecuador

Ecuador

Mexico

Mexico

Mexico

Mexico

Aexico

Mexico

Feb 1992

Nov 1991

Sep 1992

Oct 1991

Feb 1992

Apr 1992

May 1992

Jun 1992

Aug 1992

Skidmore (Consultant)

Nickerson (JHU/PCS)

Massianh (JHU/PCS)

Payne Merritt (JHU/PCS)

Poppe (JHU/PCS)

Poppe (HU/PCS)

Rawitz (KPMG Peat Marwick)

Poppe (HUZPCS)

Poppe (JHU/PCS)

Poppe (JHU/PCS)

DURATION

INWEEKS  DESCRIPTION DF ACTIVITIES

)

To assist the Caja Costarricense de Seguro Social (CCSS) in
formulating & monitoring and evaluation plin 1o assess the
impact of its multi-medin campaigns and other communication
cffonts promaoting reproductive health serviees.

To carry out o week-long workshop in communication research
and evaluation skills for local family planning agencies involved
in the implementation of the National Family Planning
Communication Strategy. This workshop is a tollow-up o the
JHU/PCS training in communication skills carricd out in
Seprember 1990,

To participate in USATD-Quito annual project review with local
FPAs. Along with USAID Quito, JHUPCS will propose specilic
planning and reporting guidelines for TEC activities so that
communication interventions are based on weehnical criteria, Also,
to mecet with the TEC Technical Committee, CEPAR and APROFE.

To continue working with MEXFAM in the analysis of the results
of Phase T of the JHU-PCS-MEXFAM Audicnce Rescarch in
Chiapas, and to assist theny in designing intervention stategies of
Phase 11 Also, to discuss with GAMMA the monitoring and
evaluation component of Phase Hof JHU PCS-MEXEFAM project.

To represent JHU CCP at the “Fourth Latin American Workshop
on Young Women™ sponsored by JOICFP, UNFPA and MEXFAM
in Oaxaca, as well as o assist MEXFAM in designing the
communicittion campaign project proposial of Phase 11 of the
Chiapas project.

To review GAMMA'S accounting system and cost structure, and
1o assist GAMMA in developing an Indirect Cost Proposal in
orduer to establish a rate under its contracet with JHU - PCS,

To assist MEXFAM in launching Phase 1T of JHU-PCS-MEXFAM
project “Multi Media Intervention in Rural Chiapas.”

To be part of the USAID Mexico Population Strategy work
plan team to discuss future TUSAID assistance 10 Mexico.

To design a phase-in communication intervention to he
implemented under the Population BIG Country Strategy. To
conduct field visits to priority states o identify communicition
needs as well as o provide technical assistance to the public
sector institutions (CONAPO, INMSS, SSALISSTE) in developing [EC
project proposids.
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_. LATIN AMERICA

Table I1-3—continied

COUNTR

YMONTH/YEAR PERSONMEL/(AFFILIATION

OURATION
1IN WEEKS

OESCRIPTION OF ACTIVITIES

Peru

Peru

Peru

Jan 1992 Poppe (JHEPCS)
Lopez (Consultand)

Apr 1992 Poppe (JHU/PCS)
Lopez (Consultany)

Aug 1992 Lopez (Consultant)

To assist APROPO) in carrying out audience research study
amalysis and defining tirget audience psychosocial profiles;
integrating findings into design of messages tor cach project
communication component; designing technigues to pretest folk
theater seript and radio program format; following up on the
implementation of the project communication strategy:
establishing bascline statistical data to eviduate communication
campaign's impact; designing evaluation echnigues: and
identifving monitoring and mideourse evaluation indicators.

Fo provide technical assistance 1o APROPO'S conmmercial
Family Planning project, and 1o plan implementation of
monitoring and evaluation activities for Year 1 of the project.
Also, 1o discuss the reach, scope of work, technical assistance
and evaluation plan for APROPOs communication forum
scheduled for May.

To discuss communication strategics and goals for the next
APROPOYS tiscal year and o initite small studies 1o evaluate
ongoing communication activities, To follow-up on project
communication strategy and complete planning, as well as
defining the quantitative outcomes fron APROPOY's
communication campaign. To decide which research
methodology proposed in the evaluation plan most effectively
measures the communication campaign impact and to review
and update the corrent evaluation workplin and budget
allocated for the activity. Also, to discuss with selected research
firm interviewers trtining plan and survey questionnaire pilot
activity.
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PROJECT
COUNTRY NUMBER
Bolivia TA Mar 92
Bolivia TA Apr 92
Ecuador TA Nov 91

HOST

AGENCY

UsaAlD
La Paz

U'SAID
La Paz

USALD/

Quito

Table I1I-4

LATIN AMERICA AND THIE CARIBBEAN:
Worksbops and Conferences - Y92

NUMBER OF
PARTICIPANTS

10

OESCRIPTION OF ACTIVITIES

Reception to introduce the NRHP logo and print naterials
developed o the press in La Paz.

Training of Trainers Workshop - A three-day training of trniners
workshop pretest of the JHE PCS curriculum For training in
interpersonal communication and counseling skills in Achocalla. This
workshop is part of the activities caried out by the TEC Subcommission
of the National Reproductive Health Program (NRIP).

Advances in Scientitic Communication tor Eeuador: Techniques in
Rescarch and Evaluation Workshop - A week Tong workshop in
communication rescarch and evaluation skills in Puembo, directed o
HEC specialists and rescarchers of local Lunily planning agencies
involved in the implementation of the National Family Phining
Communication Strategy. “This activity is o follow-up 1o the JHUPCS
trining in communication skills curied out in September 1990,
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Table II1-5

LATIN AMERICA AND 111 CARIBBIEAN
Materials Dereloped, CA-2 & CA3 Y92

LATIN AMERICA

REGION/COUNTRY PRINT AUDIOVISUAL
PCS PROJECT NO. MATERIALS MATERIALS OTHER
Bolivia 1 paper fipehart,

CUA-NRHP)

Ecuador (%)
(TA 1o CEPAR)

Ecuador ()
(TA 1o Cemoplal)

Peru (*)
(TA o APROPO)

700 copics
cloth Aipehart
and cue cards,

300 copices cach

poster,

1,000 copices
manual for health
providers,
2,000 copies
pamphlet,
123,700 copics
reference card,
100,000 copics
12 flyers,

200,700 copies
1 curriculum,

150 copies

1 educational
pamphlet series,
8 issues

1 institutional brochure

12 four-minute TV sketches
48 hotline radio programs
6 radio spots

UL PCS provided technical assistance in materials design and development; bilateral funding provided for Jocal productic:

2 street theater dranis
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Zanati Begum, Family Welfare Assistant, shares family planming information with villagers in the
Trishal District of Bangladesh.

Asia

In Asia, JHU/PCS has planted the notion
that “Communication is a contraceptive” —
meaning that communication leads the way
in promating acceptance ol contraception,
In FY'92, this notion became a reality in two
njor media campaigns conductedwith JHU
PCS assistance — Aahat in Pakistan and 7he
Java Trilogy in Indonesia. These TV social
dramas achiey ed remarkable success in reach-
ing millions of pcople with specilic commu-
nication messages on child spacing, nater-
nal health, son preference, and population’s
impact on the environment. The impact of
both programs has been far reaching and
well-documented.

The emphasis this year for the Asia Divi-
sion has been o address specific regional
challenges.  In Southeast Asia the division
implemented progriims focusing on young
people and links between population growth
and environmental deterioration. The chal-
fenge in South Asia, where demand for con-
traception s still low, Tas been to narrow the
gap between awireness and practice and to
maintain high level of user satistaction. To
this end, JHIPCS Asia Division projects for
FYO2 have emphasized:

e Improving quality of information and care
for client needs:
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» lncreasing the cost-effectiveness of 1FC
progrims;

* Encouraging private and commercial sec-
tor participation in 1EC programs;

e Furtherenhancing the partnership betweer
government agencies and NGOs with pro-

grams designed 1o improve the image of

family planning and service providers; and
e Stimulating media and professional organi-
zations to initiate TEC activities targeting se -
citic audience segments.

BANGLADESH

The JHU PCS in-country office continued
1o be a tocal point, providing technical and
project assistance in [EC strategic planning,
project development, and program: evalua-
tion.  The Assocition for Communication
Options (ACO), a private sector agency tht
JHIEPES Dielped establish in Dhaka, pro-
duced high quality TEC materials through
contracts with other agencies, JHU PCS suc-
cesstully conducted o national 1EC strategy
workshop for IEC division heads from differ-
entorganizations, The Trishal Rural Commu-
nication Project adapted and tested an inno-
vative TEC intervention scheme ol social net-
working and achieved promising resulis, This
project has already begun to be replicated in
other districts with several NGOs, JHE PCS
has entered o new three-vear progrinm 1o
support NGOs and the government,

INDIA

During FY92, JIHEPCS curied out four
projects in India: (D Family Plinning com-
munication skills workshop in Tamil Nadu for
40 national and locd media stadl from the
Ministry of Health and Family Welfare; (2)
production ol counseling trainine hooklets
for health workers: €3 development of a
national TEC steategy: and G initial work on
developing a logo for the India Medical
Assaciation (INMA)Y 1o promote family plan-
ning through the trained member physicians.
The USATD strategy for India will include
nujor investment in the state of Utir Pradesh
o increase resources for family planning, A

wen-year [EC plan of action for the State of

Ut Pradesh wits drawn up by JHU PCS 10
promote contraceptive aceeptince nd fam-
ilv plinning,

INDONESIA

In Indonesia, three new films for welevision
linking population growth and environmen-
tal degradatdon premicred at the Asia and
Pacific Popukiation Conference in August, 1992
in Bali. Indonesiian President Socharto vasited
the Conterence and was presented with video
copics of the dramas. The following wecek, a
national prime time broadeast of the dramas
by Televisi Republik Indonesia CIVRD, cel-
chrating the stte-run network s 30th anniver-
sary, brought the population and environ-
ment messages toomillions of Indonesia's
people. Both press response and impact
evaluation were prominent and positive. Three
internationatly-acclaimed film-makers directed
these social dramas. The Ministry of State for
Population and Environment pluns to incor-
porate the dramas into i new population and
covironment curriculum for scecondary schools
andbuniversities. This TV drama project is part
of JHU PCS's STEP Initintive (STewardship
for Environment and Population) linking
population and the environment.

NEPAL

JHU PCS Taunched o village-based com-
municition project in two Nepani villages o
mobilize villie volunteers to support service
providers in tamily pluning promotion. The
project has developed interpersonal commu-
nication skills training and village-level inter-
ventions, incuding traditional media and
information centers, Mass media support for
the initiative was begun through an audicence
study of government radio hroadeasts pro-
moting family planning. The long-term goal
of the village-based project is 1o refine the
curricula, print.and media niterials foradop-
tion and replication on a district, and ulti-
nately nationwide, hasis,

PAKISTAN

During FY92, JHU. PCS Launched a suc-
cessful TEC campaign in Pakistan. in October
and November 1991, Pakistan Television Cor-
poration ("I and the Ministry of Population
Weltare (MPW) aired a0 6-episode TV mini-
series developed with JHET PCS assistancee,
The dranu, entitled  Aabar, meaning “An
Approaching Sound.” marked the fisst highty
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visible collaboration between PTV and the
population program, signaling a positive
change in high-level government commit-
ment to family planning communication in
Pakistan. Aabatwas among the most popular
prime-time shows of PTVs fall season. The
evaluation of the TEC campaign indicated that
the campaign reached 300 milion men and
women of reproductive age with family plan-
ning messages on child spacing, smadl famiiv
size, hushand-and-wile communication, and
the importance of maternal and child health,

Impact evaluation results showed that 8%0 of

those surveyed said tiey visited a clinic after
seeing Aabat 30" said they would limit
Eamily size: 0 intended to improve spouse

nior Resident Communication Advisor in Ma-
nilacin 1990, JHUPCS has rendered neces-
sury technical assistance to support a number
of TEC activities of the Department of Health
(DO and NGOs, including development
and distribution o print nuerials, such as
multi-language posters, brochures, flip charts,
and other service provider TEC aids. Innovi-
tive marketing rescarch studies have been
conducted to better identity and target spe-
cific audiences” fumily planning knowledge,
attitudes and practices. The newly estab-
lished Enter-Educate Foundation, with assis-
tnce from JHUPCS, has spearheaded use of
centertiainment media and well-known tilent
to promote specilic tamily planning methods,

S o\ /2

communication, Project Heartline produced and broadceast a
four-part TV series aimed at the 50% of the

THE PHILIPPINES ) _ .
nation’s total population under 25 years of

The Philippines has made  significant
progress in population and family planning 8¢
communication since JHU PCS pliaced o Se-

VIDEO PIRATES

Before the meeting started at USAID Dhaka, Dr. Zareen Khair, AID Program
Specialist, asked me if | knew anything about the Pakistan television drama
“Aahat”. She had heard that JHU/PCS had something to do with its production.
The previous evening she had rented it from the local video store and enjoyed it.
“Yes,” I replied, “our Program Officer Ron Hess provided the technical assistance
and we provided funds for the co-production with Pakistan Television.”

Intrigued that "pirate” copies of “Aahat” were apparently circulating, 1 later asked
my secretary, Dilshad Dossani, who speaks Urdu, if she ever rents Pakistani
dramas. With a puzzled look she said, “Yes, why?”

I pressed on: "Have you ever seen one called ‘Aahat?”

“Yes, my friend rented it just the other night. It was great!” All of a sudden,
recollecting the theme of the drama, a smile of recognition came over her face.
“Did we have something to do with it?” she asked.

“Yes, indeed,” | replied, and asked her to find out where her friend had rented it
to confirm the story and the availability of the tape. The next morning, | found two
VHS cassettes on my desk containing the six episodes of “Aahat.” Dilshad smiled
and said she had found them at her small neighborhood video shop white renting
another video the night before.

Our plans to distribute the video to a larger South Asian market had been pre-
empted by the existing underground networks that recognize and distribute
quality entertainment when they know the market will demand it! | enjoyed
viewing the pirate version of our production that evening, since I was still waiting
to receive an official copy irom the Baltimore office!

That's not quite the end of the story. Rasheed Khan, Director of Communication
for the Pakistan Ministry of Population, found the TV serial for rent in Queens, NY.
JHU/PCS Program Assistant Ricardo Wray struck up a conversation about the
drama with a Washington, D.C. taxi driver who had seen it. Anyone wishing to
view “Aahat” in Baltimore can locate it at the Bombay Bazaar ... and at JHU/PCS,
of course!

Edson Whitney
JHU/PCS Resident Advisor in Bangladesh
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BANGLADESH
In-Country Office
Technical Assistance

PROJECT OBJECTIVE

To be a focal point for activities in the field of health communication and to enhance
opportunitics tor practice, applicd rescarch, training, and resource development in public
health communication by building upon current resources in the fields of health and
population,

PRINCIPAL FY92 ACTIVITIES

The in-country office provided leadership in the development and continued growth of local
communication support institutions, strengthened research and evaluation skills and contin-
ued implementation of the Trishal Upazila Rural Communication Project (RUGP) in testing of
IEC interventions. During FY92, the development of a national 1EC strategy was initiated, and
literature review and institutional capabilities assessment were completed. The in-country
office continued rescarch in the Rural Communication Project with replication of the
successiul interventions. In addition, the in-country office undertook a number of specitic
activities, described below,

FUTURE DIRECTIONS

The in-country office is expected 1o continue its high level of technical assistance in four
primary arcas: a) to continue research in the Trishal Upazila Rural Communication Project with
replication of the successtul interventions, b to strengthen the local private sector TEC firm,
¢ 1o finalize and implement the new national TEC strategy among the various participating
agencies, and ) o integrate [EC systematically into the family planning service delivery
programs of the non-governmental organization,

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Country Representative Edson E. Whitney provided ongoing technical assistance.
Senior Rescarch and Evaluation Officer Benjamin V. Lozare, Chiel of Research and Evaluation
D, Lawrence Kincaid, Financial Manager Paul Bankerd, and Senior Program Officer Maxwell
S. Senior also provided technical assistance. [l

Rural Communication Project (RCP)

Jiggasha link person OBJECTIVE
discusses family To develop, test, and adapt @ variety of communication interventions that are effective and
planning audio casy to apply, which the ficld workers will replicate from village to village in select Upazilas

recorded messages
with neighbors.

ey

or districts. This project was formerly known as the Upazila Communication Project (UPC),

PRINCIPAL FY92 ACTIVITIES

The tollowing interventions were designed and carried out on the
basis of results obtained from completed formative studices:

* Conducted additional raining course for Trishal Upazila Family
Weltwre Assistants (FWAs) and their supervisors to enhance their
knowledge and skills,

e Established six additional Jiggashas (community information
centers = ClIO) o disseminate information and help family planning
workers in service delivery.

* Continued Cassette Listeners’ Fora around CICs to generate
discussions and help disseminate information o village women on
a regular hasis

¢ Continued Folk Talent Teams project and oriented them on FP/
MCH issues for performance of special family planning songs in the
communitics.
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Local folksinging troup
draws villagers i Trishal
Upazila with songs
including family planning
messages.

e Undertook final impact evaluation of Trishal
RCP in June 1992.

¢ Developed and recorded tape cassette dramas
with FP/MCH themes woven into the storyline.
The model is being replicated in two additional
project sites by two NGOs funded by the Asia
Foundation. JHU/PCS is providing the technical
assistance to these project personnel in these
areas,

FUTURE DIRECTIONS

The project is ongoing and was evaluated in April
1992, Those interventions proven to be effective
will be replicated by field workers from village to
village in selected Upazilas.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE
JHU/PCS Financial Manager Paul Bankerd, Chicef
of Research and Evaluation D, Lawrence Kincaid,
Program Officer Ron W, Hess, and consultant Mare
Keylard provided a total of five and one-half
person-weeks of technical assistance. ll

EDSON WHITNEY

Trishal Upazila Rural Communication Project (RCP)

Follow-up Survey
Country Project AS-BAN-08

PROJECT GRANTEE
Mitra and Associates

PROJECT DURATION
March 1, 1992 - November 30, 1992

PROJECT BUDGET
$18,113

PROJECT OBJECTIVE

To determine and measure the impact of the Trishal RCP interventions including training of
Family Welfare Assistants, development of Jiggashas, Folk Talent Project, and cassette listening
fora. Toindicate changes in level of knowledge, attitude and skills of FP workers, community
support for FP, community leaders attitude toward field workers, and changes in client
behavior.

PRINCIPAL FY92 ACTIVITIES

To undertake the final, summative evaluation among the 24 villages which were included in
the baseline survey done in 1990.

FUTURE DIRECTIONS

To analyze the above data and determine impact of Trishal RCP. Results will be presented at
the South Asia Population Communication Conference in February 1993 and used in
development of replication design for future rural communication programs,

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Country Representative Edson E. Whitney, Chief of Research and Evaluation D.

Lawrence Kincaid, and Program Officer Ron W, Hess provided a total of three person-weeks
of technical assistance.
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ASIA

Local Private Sector IEC Firm

PROJECT DURATION

September 1992 - July 1995

PROJECT OBJECTIVE

To continue institution building of a Bangladesh private-sector 1EC firm, Associates for
Communication Options (ACO), which designs and produces high quality IEC materials. To
conductrescarchand undertake other communication support activities and resource surveys.,

PRINCIPAL FY92 ACTIVITIES

Assaciates for Communicition Options undertook four subcontracts with local institutions on

a range of EC activities including research and testing of materials. In addition, JHU/PCS

signed a three vear contriact with ACO to provide a wide range of services.

FUTURE DIRECTIONS

¢ To encourage ACO 1o market its skills iind services vigorously,

e To continue to strengthen ACO capabilities to undertake research and o increase its
capacity to design strategies and large scale IEC programs,

* To explore other innovative methods of stimulating the private sector o provide 1EC
services,

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Country Representative Edson E. Whitney, Financial Manager Paul Bankerd, Senior

Research and Evaduation Officer Benjamin V. Lozare, and Senior Program Officer Maxwell S,
Senijor provided a total of five person-weeks of technical assistance. Barce Pearl, Khan, Inc.
set up an accounting system. 1l

MCH/FP IEC Strategy Development

PROJECT DURATION
March 1991 - May 1993

PROJECT OBJECTIVE

To develop a new long term national FP/MCH IEC strategy in harmony with the Bangladesh
Development ath Five Year Plan in coordination with donors supporting 1EC, namely, USAID,
UNFPA, u:nd the World Bank consortium,

PRINCIPAL FY92 ACTIVITIES

Detailed Terms of Reference tor the development of the national strategy produced by JHU/
PCS which was accepted by the participating donors, who met on several occasions during
the period. Initial work on developing the strategy has started through the in-country office
and technical assistance visits have been scheduled for the beginning of FY93. Two contracts
were awarded under this activity. One wis awarded to University Research Corporation (URC)
to conduct the Literatare Review and the other o Associates for Communication Options
(ACOY to undertake the assessment of local TEC institutional capabilities,

FUTURE DIRECTIONS

To coordinate the development of the FP-MCH TEC strategy among the TEC Donor agencies
and to assist the USAID-funded NGOs 1o implement the strategy in their family planning
service delivery programs. To write, produce and implement MCH: FP TEC Strategy in harmony
with the Government of Bangladesh in cooperation with donor agencies which fund 1EC and
other NGO programs,

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Country Representative Edson B Whitney and Senior Research and Evaluation

Officer Benjamin V. Lozare provided a total of one person-weck of technical assistanee. Il
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Rural Communication Project Replication

PROJECT DURATION

July 1992 - September 1992

PROJECT OBJECTIVE

To orient family planning field workers, their immediate supervisors and program managers
in NGO on how to replicate the Trishal Upazila Rural Communication Project (RCP) in their
existing programs.

PRINCIPAL FY92 ACTIVITIES

Oriented thirty-four (34) family planning field workers, supervisors and program managers
in two workshops.

FUTURE DIRECTIONS
The field workers will now replicate the Trishal RCP Jiggasha model within their programs.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE
JHU/PCS Country Representative Edson E, Whitney provided on-going technical assistance. ll

Audio Cassette Dramas

PROJECT DURATION
October 1991- September 1993

PROJECT OBJECTIVE
To develop a twenty-five (25) part Enter-Educate program for cassette listening groups and
radio broadcast promoting maternal and child health and family planning,

PRINCIPAL FY92 ACTIVITIES
Identified a local production company to write scripts for the programs and to arrange for
broadcast with local radio stations. Wrote a portion of the scripts for the series.

FUTURE DIRECTIONS

To have programs broadcast weekly nationwide over the radio and to conduct baseline and
impact evaluations. The tape will also be used in the cassette listening groups in the replication
of the rural communication project.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE
JHU/PCS Country Representative Edson E, Whitney provided on-going technical assistance, B
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Institutional Analysis for National Strategy
Country Project BAN-ACO-01

PROJECT GRANTEE
Associates for Communication Opions (ACO)

PROJECT DURATION

September 1, 1991 - July 15, 1992
PROJECT BUDGET

$150,331

PROJECT OBJECTIVE
To undertake an assessment of TEC Institutions to determine their capabilities and strengths
and areas needing improvement in order to best utilize local 1EC resources.

PRINCIPAL FY92 ACTIVITIES

Conducted a study among kev IEC agencies in Bangladesh and wrote a final report which is
being used to develop the national FP-MCH IEC Strategy.

FUTURE DIRECTIONS

To continue to develop local TEC Institutional capahilities.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHUZPCS Country Representative Edson E. Whitney and Senior Rescearch and Evaluation

Officer Benjumin V. Lozare provided a total of two person-weeks of technical assistance. Wl

Literature Review for National FP/MCH IEC Strategy
Country Project AS-BAN-09

PROJECT GRANTEE
University Rescarch Corporiation (U'RC)

PROJECT DURATION

June 15, 1992 - October 15, 1992

PROJECT BUDGET

$21.8069

PROJECT OBJECTIVE

To conduct a literature review of FP/MCH studies on IEC and service delivery in order to
determine gaps in 1EC and to provide direction for the development of a national FP/MCH
IEC Strategy.

PRINCIPAL FY92 ACTIVITIES

e Conducted the literature review:,

¢ Produced a report.

FUTURE DIRECTIONS

Towrite a National IEC Strategy hased on the findings of the Literature Review and Institution
Capability studies.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Country Representative Edson E. Whitney, Senior Progriun Officer Maxwell S, Senior,

and Senior Research and Evaluation Officer Benjamin V. Lozare provided a total of two person-
weeks of technical assistance. ll
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e ASIA

Journalist Needs Assessment Study
Country Project AS-BAN-10

PROJECT GRANTEE
University Rescarch Corporation

PROJECT DURATION

September 15, 1992 - December 15, 1992

PROJECT BUDGET

$6,5:41

PROJECT OBJECTIVE

Conduct a needs assessment to determine what it will tike to raise the quality and content of
family planning information reporting,  Provide in-depth information on the Bangladesh
journalists” knowledge and atitudes on family planning to identify skills which may need
improvement.

PRINCIPAL FY92 ACTIVITIES

Undertook a study among print and broadeast journalists to determine FPinformation needs
and attitudes and o identify skill levels. Wrote a report presenting the findings of the study,
and making reccommendations on arcas of need.

FUTURE DIRECTIONS
To develop suitable responses and interventions 1o meet identified needs of Bangladesh
journalists.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE
JHU PCS Country Representative Edson E. Whitney and Senior Program Officer Maxwell S.
Senior provided a total of two person-weeks of technical assistance. Wl

Trishal Rural Communication Project Video

PROJECT DURATION

August 1992 - Lanuary 1993

PROJECT OBJECTIVE

To document the effects of community information centers (Jiggashas) on rural women’s
empowerment and increased contraceptive prevalence.

PRINCIPAL FY92 ACTIVITIES

Scouted location, selected local production agencey, identified talent and developed script
treatment.

FUTURE DIRECTIONS

To produce 20 minute “cineni vernite” styvle video consisting of interviews with FWAs, link
workers, male and female opinion Ieaders, and other participants of Jiggasha meetings or
other communication interventions of the Trishal UCP.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHUPCS Country Representative Edson E. Whitney and consultant Cheryl Groff provided a
total of four person-weeks of techmeal assistance, @
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Dr. Lawrence Kincaid
met with the visttors
from the Government
of India.

INDIA
Technical Assistance

OBJECTIVE
To provide assistance to India on population and family planning activities.

PRINCIPAL FY92 ACTIVITIES

At the request of the Ministry of Health and Family Welfare (MOHFW), JHU/PCS conducted

four country projects in India as well as a national workshop on family planning communi-

ation. Work included:

* Production of print resource materials for health workers.

* Production ol an entertainnient film 1o motivate community involvement in FP/Health
Program.

¢ Development of a national TEC strategy.

* Development of an initiative to design a new logo and support materials 1o identify the
Indian Medical Association. Family Planning program and its certificd counsellors.

* Organizition of a National Workshop on Fiamily Planning Communication for state-level 1EC
planners.

FUTURE DIRECTIONS

On the busis of the completed National TEC Steategy and as requested by :e MOHFW and

USAID-Dethi, JHU PCS will design future TEC activities and begin implemerdation of new

projects.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHUPCS Project Director Jos¢ G. Rimon, 1L, Senior Program Officer Maxwell S. Senior, Senior

Rescarch and Evaduation Officer Benjamin V. Lozare, Associate Director of Strategic Planning

James R Willinms, Program Officer Ron W, Hess, and Research Writer Pamela Allen provided

atotal of 21,5 person-weeks of technical assistance,

VISITORS
Ministry of Health and Family Welfare Seeretary, Mr. Kaushal Mathur: Joint Seeretary of Family
Welfare, S.B. Mishra: Joint Seeretary, Dept. of Finance, Ministry of Finance, S. Vardachary;

Chict Seeretary of Uttar Pradesh, Dy, VLKL Saxena: and Secretary of Health and Family Welfare,
Uttar Pradesh, S.D. Bagla visited the Center for Communication Programs in 1992, Il

Bl RACINE
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ASIA

INDIA
Scientific lllustration and Educational Technology (SIET)
Country Project AS-IND-O1

PROJECT GRANTEE

SIET

PROJECT DURATION

May 15, 1991 - July 31, 1992

PROJECT BUDGET

88,550

PROJECT OBJECTIVE

To develop, test, and produce a series of three booklets for use by the multi-purpose health
workers.

SPECIAL FEATURES

The booklets are expected 1o increase the knowledge and adoption of practical methods of
family planning counseling, the preparation of simple IEC materials from locally available
resources, and ways to elicit community participation in the health programs through
organized women's groups.

PRINCIPAL FY92 ACTIVITIES

o Drafted two sets cach of TEC booklets for ficldworkers and supervisors, entitled, “"Counsel-
ing,” “Organizing Women's Groups,” und “The Development and Use of Simple 1EC
Materials.”

e Pretested prototype materials in Hindi and English.

¢ Finalized cameri-ready editions for ficldworkers and for supervisors in Hindi and English.

o Developed videotape using slide-tape™ format as a companion picee for the booklets,

FUTURE DIRECTIONS

Completed. With in-country funds, USAID plans to produce and distribute the booklets and
conduct field evaluation of their impact on the intended audiences.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE
JHU/PCS Program Officer Ron W, Hess and Senior Program Officer Maxwell 8. Senior provided
a total of one person-week of technical assistance. Il
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ASIA

INDIA
Project Smita Society
Country Project AS-IND-02

PROJECT GRANTEE
Project Smita Society

PROJECT DURATION
June 15, 1991 - March 31, 1992

PROJECT BUDGET
$22,850

PROJECT OBJECTIVE
To produce a <40-minute “Enter-Educate” film promoting the MOHFW national strategy to
increase community acceptance of the family planning program in India.

SPECIAL FEATURES
A dramatic entertainment film, Nezariva, was produced locusing on the role of the health

worker, the link worker, and community participation in the family planning program. The
film was broadcast on Indian National Television on National Population Day, July 11, 1992,

PRINCIPAL FY92 ACTIVITIES

e Conducted ficld rescarch for seript development among the tield workers to identify their
problems and the resistance points to family planning in the community.

e Developed a script using an entertainment approach to capture the role of the health
workers, the link workers, and aspects of community participation in the family planning
program.

* Produced a 40-minute film drawing on the rich talemts of artists and film professionals in
India.

FUTURE DIRECTIONS

With USAID in-country support, 600 copies of the film will be distributed to all the Indian States
and a field evaluation carried out. Additionally, the SMITA agency will subtitle the film in
English and produce promotional brochures and a poster,

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Program Officer Ron W. Hess and Senior Program Officer Maxwell S, Senior
provided a total of three person-weeks of technical assistance, ll
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ASIA

INDIA
Operations Research Group (ORG)
Country Project AS-IND-03

PROJECT GRANTEE
Operations Research Group

PROJECT DURATION
August 1, 1991 - January 30, 1992

PROJECT BUDGET

$19.450

PROJECT OBJECTIVE

To develop a national 1EC strategy which will provide guidelines for the effective adaptation
of the strategy hy the various states or regions of the country.

SPECIAL FEATURES

The project features a “process approach” to the development of the strategy and includes the
active participation of various organizations and individuals in the government from the
federal 1o the state levels. The process also provides for participation at strategic phases in
the development of selected NGOs and donor agencies.

PRINCIPAL FY92 ACTIVITIES

o A critical review of 1EC activities, interventions, and programs at the state level.

o Ananalysis of the appropriate literature to determine policy changes, research findings, and
other relevant information which may impact on the strategy.

» Two workshops to disseminate findings and 1o present the framework for the new strategy
to key individuals in the government, NGOs, and select donors,

FUTURE DIRECTIONS

After the strategy is developed and aceepted, focus will be on implementing the strategy at
the state level and on positioning projected state TEC activities (o suit local needs.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Senior Program Officer Maxwell S, Senior, Senior Research and Eviluation Officer
Benjamin V. Lozare, and Rescarch Writer Pamela Allen provided a total of one person-week
of technical assistance. Wl
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INDIA
Indian Medical Association (IMA)
Country Prcject AS-IND-04

PROJECT GRANTEE
Indian Medical Association (IMA)

PROJECT DURATION
September 1, 1992 - August 31, 1993

PROJECT BUDGET

$50,000

PROJECT OBJECTIVE

To develop a logo and support materials which clearly identify the IMA/FP program and

certified counsellors.

PRINCIPAL FY92 ACTIVITIES

e Investigated advertising agencies capable of undertaking the project activities and circulated
request for proposal.

* Developed the partnerships and agreements necessary 1o implement the project.

FUTURE DIRECTIONS

* Develop a logo which identifies IMA/FP program and certified counsellors.

e Develop mass media promotion, as well as materials such as wall chants, desk-top
reminders, and door stickers to promote dialogue between counsellors and clients.

¢ Conduct pretests and field evaluations of the communication components of the project.

* Assist in obtaining private-sector support for the project.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Deputy Project Director James R. Williams and Senior Program Officer Maxwell S.

Senior provided a total of three person-weeks of technical assistance. ll
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+ SIA

INDONESIA
Technical Assistance

OBJECTIVES

To assist the Ministry of State for Population and Environment (KLH) in the design, production,
dissemination, and evaluation of dramatic films made for television to promote public
awareness of the link between population growth and the environment.

PRINCIPAL FY92 ACTIVITIES

e Selected three internationally-acclaimed film Directors.

e Forged a partnership between Televisi Republik Indonesia CI'VRD, the national television

network, the KLH, and the three directors; included co-financing arrangement in which JHU

and TVRI provided equal funds for the production of the films.

Conducted six Focus Group Discussions (FGDs) with rural and urban, male and female

respondents, to determine Indonesian perceptions about population and the environment.

Conducted a two day scriptwriters” orientation workshop entitled “Population and the

Environment - Making the Connection” which exposed film directors and media represen-

tatives to population/environment links through presentations by KLH and the results of the

FGDs.

Script development by directors in conjunction with JHU staff.

e Television film production (See country project AS-INO-01).

e Promotion of the lilms through a press conference at TVRI, and preparation of brochure.,

¢ Translation of shooting scripts and subtitling of the films.

e World wide premiere of the films at the Asia and Pacific Population Conference, August 19-
27, 1992, in Denpasar, Bali.

e Presentation of the films by Populition and Environment Minister Dr. Emil Salim to
Indonesian President Socharto in Bali,

e Nation-wide prime time broades-t of the dramas during the 30th anniversary celebration of
TVRL

e Field-work for impact evaluation conducted in three major cities of Indonesia (See country
project AS-INO-02).

FUTURE DIRECTIONS

e Packaging of films and preparation of a study guide for educational use in two settings.

e Population and Environment curriculum for secondary and university level students in
Indonesia.

e Curriculum on development and production of entertaining films with social messages for
media students internationally.

e TV series based on one of the films.

e Collaborative training initiative with the National Family Planning Coordinating Board's
(BKKBN) International Training Program on two courses: 1ECand community participation.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE
JHU/PCS Project Director José G. Rimon 11, Asia Division Chief Sung Hee Yun, Program Officer
Ron W. Hess, Program Assistant Ricardo J. Wray, Senior Research and Evaluation Officer
Benjamin V. Lozare, and World Media Partners President Edward Palmer provided a total of
14 person-weeks of technical assistance. Hl
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INDONESIA
Population/Environment Television Films
Country Project AS-INO-01

PROJECT GRANTEE
Televisi Republik Indonesia

PROJECT DURATION
May 15, 1992 - November 15, 1992

PROJECT BUDGET
$75,000

PROJECT OBJECTIVE

To produce three films for television which would promote public awareness of the links
between population growth and environmental degradation as well as motivate action to
reduce fertility and improve environmental health,

SPECIAL FEATURES
A co-funding arrangement was reached between JHU/PCS and TVRI 1o split the cost of
production evenly between the two agencies.

PRINCIPAL FY92 ACTIVITIES

The project produced three hour-long television dramas exploring the links hetween
Inconesian President population and the environment in Indonesi: crak-Arakan tProcession; Tasi. Oh Tasi and
sochanto receves from Anak Hilang Crhe Lost Childh, Leading national film directors and sereen stars provided

Dr. Eimil Setin, Minister . . . s AP
af Environment and cmotional foree and high visibility, Activities included:

Population, the “oava e Script and story development,
Tritogy.” three tims o Technicul production of the television films.
dramatizing e inkee * Lditing, recording of soundtrack and music, and subtiting of the films.

of population aned
ervironment The filmg
were presented to

¢ Promotional activities including a press conference,
* Broadeast of the films during a week-long celebration murking TVRI's 30th anniversary.

President Soehano ot * Presentation of the films o Republic of Indonesia President Socharto by Minister of State
the Astan Conference on for Population and the Environment, Dr. Emil Salinn, at the Asia and Pacific Population
Population and

Development in Bal

Conference in Bali in August.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

Program Officer Ron W Hess and Program Assistant Ricardo J. Wray
provided a total of cight person-weeks of technical assistance. |l

PCS Project Director, Jose

G Rimen, L {extreme left)
withessed the presentatior of
the “Java Trilogy™ 1o President
Socharto. Photo shows President
Soendarto, Mirister Salm, aned
BKKBN Chairman Dr. Haryono
Suyono (next to the President),
after the presentetion

84 PCS 1992



T

+ Features: Stage/Entertainment
TV dramas — the most viable tool to convey social messages

-
AMET RAHARDIO aRFits C NOER

Harian Untuk Umum
WEDNESVWAY, AUGUST 112, 1992

John Hopkins University, USAID I(OMP

sponsor TVRI drama projects |

JAKARTA WPy Three  Agency for International De- The dramas wall first be
smetron television dramas di- - lapment (USAID)  and  shown with Enghsh subtitles
rected by Indonesia’s leading 4y 7 Eacn sponsor contri- @t the  fourth  Asian  and
film makers, Teguh Karyi,  buted Rp 50 million Pacific  Population  Confer-
Arifin C. Noer and Skameat corcenm anns o0 o e PR i Y
Rahardjo  Dyarot,
broadeast at the enc |
month as pat,. of U < rtn[ (dl
anniversary '(]('bl

% DI BALIK SEPEKAN SINETRON 30 TAHUN TVRI
o oo o KEPRIHATINAN LINGKUNGAN TERSAJI

dramatic and  ente
but ncorporate sal
vircnmental and pog

AAMIS, 27 At NTUS 1y

Tasi, Nasib Indonesia Kini

R T L]

C L erssedane he a1 10 bu 31

SEPEKAN SINETRON ULANG TAHUN
MENYONGSONG TAHAP TINGGAL LANDAS TVRI

Bt e it B A VH okt e eemisnat wretrn V)
mrareaghan rwiu wretra
engany

. b

Wrpirg s s e1e I Senadl

v Sorvam courur 11 1name wreg
“ ot va Lengua

rprine. e
e md Trale s Ax_‘r « \n
e o it sl Pas

Kdmert pun iy 3ebin 4k
pilemierde peRs}
Wudasanto Mersd 1

Vmtchs (o Ay wrvs Wty

e g prrmrgn hars d 3w
Tad-t T Barry irmat wpHS £ "
waa Hord v {master potsswy  blinghah

) Mot wirtat Rwice aabs o
Jmrts Ctrghuben DL Ut et uea TV ving drtmipund ke TV
1 Al et AL hak g sy T R0 i3 Mot puie AAE'R Vpraun Sartron » o



INDONESIA

PROJECT GRANTEE

Survey Research International

PROJECT DURATION
September 15, 1992 - March 13, 1992

PROJECT BUDGET
$31,900

PROJECT OBJECTIVE

To measure the impact of the Indonesia Population/Environment Television
Films through a posi-test protocol designed 1o provide evidence for a
hicrarchy of effects, including: exposure, comprehension, recall, agreement,
behavioral intention and communication behavior, The rescarch design
includes a random sample survey in three Indonesian cities, opinion leader
interviews, in-depth interviews of captive audience members, and television
ratings.

O SS

RO

RON HESS

Evaluation of Population/Environment Television Films
Country Project AS-INO-02

PRINCIPAL FY92 ACTIVITIES

* Questionnaire and in-depth interview in-
struments developed.

* Ficld work conducted.

o Preliminary analysis initiated.

FUTURE DIRECTIONS

Submission of final report.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHUY/PCS Program Officer Ron W, Hess, Pro-

gram Assistant Ricardo J. Wray, and Senior
Rescarch and Evaluation Officer Benjamin V.
Lozare provided a total of one person-week
of technical assistance. W

Top Right: Teguh Karya, Director,
“Arak-Arakan” (Procession).;

Top Left: Anfin C. Noer, Director,
“Tasi, Oh Tasi”; Bottom: Slamet
Rahardjo Djoret, Director, "Anak
Hilang” {The Lost Child).
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e ASIA

NEPAL
Technical Assistance

PROJECT OBJECTIVE

Toassist the FP/MCH Division of the MOH in the design and implementation of a Village-based

IEC Program (VIP) including:

o A community-based approach designed 1o mobilize villagers to support frontline family
planning workers in promotion of temporary methods and birth spacing.

» An cvaluation of current radio programming by the Family Planning/Maternal and Child
Health Division.

PRINCIPAL FY92 ACTIVITIES

JHU/PCS staff and consultants conducted the following activities:

e Sclected two villages in Lalitpur District for program development.

o Assessed two village development commitiees to determine situation and needs.

e Established village and ward-level Population Communicition Committees to help design
and carry out interventions,

» Conducted a two-day Orientation Workshop for the VIP in each conmunity to introduce
committce memhbers to the family planning strtegy and 1o design workplans for
interventions, which included: a Family Planning Communication Festival, i Community
Information Center, support for community health volunteers (CHVs), village health
workers (VHWSs), and Mothers' Groups, and targeting potential family planning adopters

Local consultant
Lajji Karhi Lama
explains soctal

networking in and MCH clients,

Orientation o A Family Planning Communication Festivitl took place in cach community, during which

Workshop for ; - . . . _— PRI P . I
villagers used song, dance and drama to present tamily planning/maternal and child health

Village-based IEC }’ o b ! ¥l 5

Program. MeSSages.

FUTURE DIRECTIONS

o Village interventions will proceed.

o Development and conduct of interpersonal communication and contraceptive
counseling training for individuals at the village-level to support VIP.

o Production of training and orientation videos on the VIP to use in expansion.
e As an expansion of the test site, development of a strategy o introduce and
implement the community-based approach in four districts of the Central Region,
o Impuct evaluation of the strategy.

o Other possible activities include a messiage design workshop and development
of an IEC strategy for the Population Division of the National Planning Commis-
sion.

FY22 IN-COUNTRY TECHNICAL ASSISTANCE

JHUPCS Asia Division Chief Sung Hee Yun, Bangladesh Country Representtive
Edson E. Whitney, Program Assistant Ricardo J. Wray, and AED Vice-President
Mark Lediard provided a total of nine person-weeks of technical assistance. ll

Local consultant
Hem Hamal

introduces
community-basedd
strategy o
participants in Lele
Village
Development
Commuttee.
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NEPAL
Radio Audience Study
Country Project AS-NEP-05

PROJECT GRANTEE
New ERA

PROJECT DURATION
May 15, 1992 - October 13, 1992

FROJECT BUDGET
$15,121

PROJECT OBJECTIVE

To undertake a study of the family planning/maternal and child health (FP/AICH) radio
audience in Nepal. The study is expected to provide a practical guide tor modifying existing
programming and plunning future investment for FP/MCH, in conjunction with JHU/PCS
support for improving the family planning communication program.

PRINCIPAL FY92 ACTIVITIES

Conducted field work and reported on survey of 1800 respondents, 18 Focus Group

Discussions, and interviews, focussing on:

o Media behavior patterns;

¢ General characteristics of the FPMCH radio audiences;

* Reach, recall. comprehension and behavior change related 1o radio programming:

o Appeal and persuisiveness of messages: and

* How the role of radio can be improved 1o support service delivery and promotion of
contraceptive methods in the rural arcas.

FUTURE DIRECTIONS
Preparation of final report.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

[HUPCS Asia Division Chief Sung Hee Yun, and Program Assistant Ricardo |, Weay provided
. I iy . Vi

one person-week of technical assistance. Wl
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ASIA

PAKISTAN
Technical Assistance

ORI
e
RS

R WAL

OBJECTIVE

To assist the Ministry of Population Welfare (MPW) in the design and implementation of a

family planning communication strategy including:

e A national mass medin campaign to generate demand for family planning services.

o A comprehensive evaluation of the media campatign.

o A mobilization of support for FP communication among health and FP policy-makers and
planners as well as media professionals,

o Qualitative rescarch for message development.

PRINCIPAL FY92 ACTIVITIES

Through o Mission buy-in cffective in August, 1990, JHUPCS conducted the following

activities:

e Launched a national primetime broadeast of the television mini-series, Adabat, promoting
birth-spacing: the drama was the centerpicee of a Family Wellare Media Campaign.

e Launched an advertising campaign making strategic use of TV Spots, radio spots, and field-
based print materials 1o reinforce messages presented in the social dran.

o Conducted a national survey to evaluate the impact of the Family Wellare Media Campaign
and conducted pretest portion of rescarch project.

o Conducted a National Symposium for government and non-government planners 1o review
the impact of the Family Welfare Media Campaign in Pakistan and solicit recommendations
for future action in FP communication for the national program.,

o Produced an in-depth interview study of rural men's attitudes and behaviors towards family
planning, documenting the process of hushand-wite communication and decision-making.

FUTURE DIRECTIONS

Future activities will consist of 1 sccond phase of JHU PCS activities under the Pakistan

Population Project. including:

o Continued advocacy activities to sustiin policy-level support for the national family wellare
progam.

o A second set of nuss media interventions, including another social drani with multimedia

support for demand creation.

A niew focus on field support TEC, including the development. pretesting, and production

of field-level TEC materials and seleded training in interpersonal communication and the

use of these materials,

Further technical assistance in strategic planning will be offered to the national e ation
Welfare Program exploring new mechanisms to link the government, NGOs, and the private
sector on the national and local tevels for the purpose of generiting demand for family
planning services, increasing the quality of field worker communication skills and TEC
support materials, and creating an organizational communication environme o that will
support coordinated program activitics,

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHU-PCS Program Officer 1T Ron W Hess, Senior Rescarch and Evatuation Officer Benjumin
V. Lozre, and Asia Division Chicef Sung Hee Yun provided 14 weeks of technical assistance.
In-country consultant Anjum Niaz provided e ws of technical assistance; consultant Sohail
Agha provided cight weeks of technical assistance.

VISITORS

Ministry of Population Welfare Director of Communication, Sardar Rasheed Khang Punjab
Deputy Director, 1EC and Training, Ms. Shamim Bhatti; and NGOCC Program Officer, Ms.
Seemin Nasceem visited the Center for Communication Programs for the 1992 ~Advances in
Health Communication”™ Workshop. [l
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PAKISTAN
Family Welfare Media Campaign
Country Project AS-PAK-02

PROJECT GRANTEE
R-Lintas Ltd.

PROJECT DURATION
June 1, 1991 - September 30, 1992

PROJECT BUDGET
$168,890

PROJECT OBJECTIVE

Toassistin development, pretesting, and dissemination of IEC materials for the Family Welfare
Media Campaign, including the promotion of the TV social drama, Aabat (An Approaching
Sound).

PRINCIPAL FY92 ACTIVITIES

* Designed and produced one 30-second TV spot, broadcast three 30-second TV spots, and
one radio spot, distributed 10,000 posters and 10,000 leaflets promoting birth spacing.

¢ Provided coordination between social drama producers at Pakistan Television Corporation
(PTVYand JHU on script development, casting, and promotion of TV social drama, Aabat.

* Conducted and reported on complete tracking of campaign media exposure.

¢ Conducted promotional “write-in" for Aabat.

* Provided coordination for Aabat promotional event, including research dissemination
symposium, "Communication Leads the Way,” and an “Evening With Aabat,” award-
presentation ceremony.

FUTURE DIRECTIONS

Under a renewed contract, will design, produce, and disseminate campaign support materials

for second Family Welfare social drama campaign promoating birth spacing and husband-wife

communication.

FY92 IN-COUNTRY . ECHNICAL ASSISTANCE

JHU/PCS Asia Division Program Officer Ron W. Hess provided a total of one and one-half

person-weeks of technical assistance. Il
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ASIA

PAKISTAN
Social Drama Project
Country Project AS-PAK-03

PROJECT GRANTEE
Pakistan Television Corporation (PTV)

PROJECT DURATION

June 1, 1991 - September 30, 1992

PROJECT BUDGET
$125,305

PROJECT OBJECTIVES

Produce and broadeast a television social drama (Aaban, targeted for middle and lower-

middle income Pakistani men and women, designed 1o

e Increase awareness and positive attitudes toward child-spacing;

* Increase hushand-wife communication on issues related to birth-spacing (family size,
gender preference, maternal- child health;

* Increase behavioral intention to visit clinics for family planning counselling; and

e Increase demand for contriceptive services,

SPECIAL FEATURES

Aabat weaves themes of Family planning (birth spacing) and population into an entertain-

ment dran.

RESEARCH FINDINGS

Of viewers sunveyed. 8% said they visited a clinic after seeing Aabat, 36 said they would
limit family size: 5" said they did something o improve husband-wife communication: and
% said they intended 1o improve spouse communication.

PRINCIPAL FY92 ACTIVITIES

* Broadeast six S0-minute episodes of Adabatonce aweek for six weeks. stating October 14,
1991,

* Produced English-subtitled short version of Aabat, of approximately 2.5 hrs.

FUTURE DIRECTIONS

Project has been completed.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHULPCS Asia Division Program Officer Ron W, Hess provided a total of five and one-half

perion-weeks of technical assistance. Bl
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ASIA

PAKISTAN

Family Welfare Media Campaign Viewer Impact Evaluation
Country Project AS-PAK-04

PROJECT GRANTEE

Domestic Research Burcau

PROJECT DURATION
August 15, 1991 - September 30, 1992

PROJECT BUDGET
$28.000)

PROJECT OBJECTIVE

To measure the impact of the Familv Weltare Media Campaiga, comprised of a six-episode
social drm CAaban, TV and radio spots, print nanterials. and promotional activities on
mauricd men, women, and couples of reproductive age CUMRAS, MWRAs, and MCRAs)Y in
Pakistan.

PRINCIPAL FY92 ACTIVITIES

e Completed baseline and post-test of MMRAS, MWRAS and MCRAs,
o Completed amalvsis and reporting,

FUTURE DIRECTIONS

Project has been completed.

FY922 IN-COUNTRY TECHNICAL ASSISTANCE

JHU PCS senior Research and Evaluation Officer Benjamin V. Lozare provided o total of one
person-weck of technicd assistance. [l

PAKISTAN

Family Welfare Media Campaign Service Providers/Client Impact
& Evaluation

Country Project AS-PAK 05

PROJECT GRANTEE

AFTAB Associates

PROJECT DURATION
August 151991 - Tanuary 15, 1992

PROJECT BUDGET

S7T.325

PROJECT OBJECTIVE

To measure the impact of the Family Welfare Media Campaign on family planning service
providers and clients in Pakistan.

PRINCIPAL FY92 ACTIVITIES

e Conducted in-depth interviews of familv planning service providers.

o Conducted exit poll mterviews of family planning clicats.

e Carned out hterature review of studies on family plinning service and field TEC capacity.
o Pertormed content analvsis on seripts of iabant,

FUTURE DIRECTIONS
Project has been completed

FY92 IN-COUNTRY TECHNICAL ASSISTANCE
JHE POS Semor Research and Fyaluation Officer Benjamin VL Lozare provided o total of one
porstm-wech of techmeal assistance. [l
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ASIA

PHILIPPINES
In-Country Office Technical Assistance

The prograny includes public and private sector components developing short and long-term
[EC plans and strategies, conducting fornutive rescarch and  impact evaluations of 1EC
programs, producing print and media materials, and carrving out tainirg in interpersonal
communiction skills. U PCES assigned a full-time Senior Resident Advisor, Patrick L.
Coleman, in Manilato work closely with the Departiment of Health €DOH) as the lead ageney
forthe Philippine Family Plainning Program (PFPP L FThe Resident Adyisor and other JHU PCS
sl provide technical assistance and expertise in the development. implementation,
monitoring, and overall management of a Large bilateral family planning and related health
communication progran.

PROJECT OBJECTIVE

To provide technical assistance and support in the development of TEC stategy and 1EC
support. materials tor the USAID-funded Family Planning Assistance Project (FPAP) and
Philippine projects 00-18 under centrally administered funds.

PRINCIPAL FY92 ACTIVITIES

‘The TEC Technical Assistance Team worked with the DOH and other agencies to:

¢ Conduct & press conference for the EE TV speciad (AS-PHI-10),

o Prepare the 1EC Operational Plan tor 1991-1992,

* Co-sponsor an 1EC Rescarch Utilization: Workshop with the United Nations Population
Fund.

e Prepure the Family Planning component paper for the Behavior Change Benchmark
Waorkshop ol the Child Survival Project.

¢ Develop TEC materials for clients and service information providers.

e Conduct qualitative rescarch among service information providers of family planning

services tor the development of muterials for government and non-government workers.

Develop the TEC strategy for the AIDS Project of the DOILL

e Complete the printing of 15,000 copies of the Health Benefits Monogriph, 1,000 copices of
Voluntary Surgical Contraception (VSC) Counsceling Monograph, 100,000 copices of female
VSC Leatlets, and 10,000 copies of male VSC leaflets,

= Print the Tagalog version of the following revised materials: 5,000 copics family planning
flip chart: 500,000 copies cach of the male and female VSC leatlets: 10,000 copics health
henlits poster,

e Conduct a Family Planning Advocacy Workshop,

e Produce two TN programs on teenage pregnancy and male participation in family planning
program CAS-PHI-17 ),

s Print [5.000 copies of the Population and Development Monograph.,

e Draft leaflets on the oral contraceptives, 10D, condom and NFP.

The team also provided technical and or financial assistance to the following projects to:

e Produce TV drami specials addressed (o voung people tAS-PHI-00),

* Co-produce the first Enter-Educate CEE Conference and produce the EE TV Special tAS-PHI-
10),

e Produce print materials for the EE Conference (AS-PHI-T1,

e Sponsor a national consultative workshop on Natural Family Planning,
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FUTURE DIRECTIONS

The JHUPCS Senior Resident Advisor and stfl working closely with the DOH/PFPP will

continue to implement 1EC strtegy and develop TEC support materials,

Future actvities will include:

o Transhating all print materials produced in Tagalog dialects into two muajor dialects and
English. Producing new materials for influentials, program nunagers, service providers and
clients.

o Negotiating the production of an EE film on environment with a local production outfit,

e Negotiating an advocacy project with @ NGO for implementation. This project will pick fous
provinees for intensive advocacy work building upon the advocacy workshop's recommen-
dations.

e Developing and broadeasting an Enter-Educate television sitcom with the Enter-Educate
Foundation that focusses on Gimily planning. child survival, and AIDS issucs.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JTHUPCS Senior Resident Advisor Patrick Lo Coleman and Progriam Officer Lolit 8. Tabale
provided on-going technical assistance. JHUPCS Project Director Jos¢ G Rimon 11, Senior
Rescarch and Evaluation Officer Benjumin V. Lozare, and Deputy Project Director James R,
Williams provided a total of 10 person-weeks of technical assistance. Wl
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e ASIA

PHILIPPINES
IEC for Postpartum Family Planning and Breastfeeding Program
Country Project AS-PHI-07

PROJECT GRANTEE

José Fabella Memorial Hospital (JEMED

PROJECT DURATION

June 1, 1990 - July 31, 1992

PROJECT BUDGET
$52,500

PROJECT OBJECTIVE

The project aims to strengthen the existing postpartum family planning services and
breastfeeding program at Jos¢ Fabella Memorial Hospital. The program will be documented
for replication by other hospitals. [tis also expected to establish JEMH as the model for these
types of programs in the Philippines.

SPECIAL FEATURES

Hospital staff and barangay. outreach health workers were trained in interpersonal commu-

nication and counseling skills. Videos will document the JFMH postpartum program which

includes promotion of breastfeeding and family planning counseling, and features a popular

actress committed o breastfeeding. The project features an older infant (3-6 months) on the

poster 1o promote the idea of increased duration for breastfeeding. The motivational material

included @ comic book on breastfeeding and a comprehensive brochure on family planning

integrating breastfeeding.

PRINCIPAL FY92 ACTIVITIES

o Distributed low-dose progestin-only mini-pill to breastiecding mothers as it FIP option,

o Completed and evaluated the appropriateness usefulness of the materials produced under
this project.

FUTURE DIRECTIONS

JEMH was the recipient of o special award by the President of the Philippines and noted by

the Seeretary of Health for their “baby friendly™ hospital environment. The hospital and its
IEC materials serve as a model for the rest of the country's hospitals. Hospitals v ith similar
programs may prrrchase TEC materials produced under this project which will be incorporated
into the DOL Philippine Family Planning Program.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHUPCS Senior Resident Advisor Patrick L Colenian, Program Officer LolitS. Tabale, and local

consultant Grace Javier-Alfonso provided on-going technical assistance. [l
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ASIA

PHILIPPINES
Ca.apaigns, Inc.
Country Project AS-PHI-1 |

PROJECT GRANTEE
Campuaigns, Inc.

PROJECT DURATION
October 15, 1990 - November 30, 1991

PROJECT BUDGET
$43,500

PROJECT OBJECTIVE
To produce TEC materials for the Depatment of Health/Family Planning Services and to
produce support print materials for the Enter-Educate conference.

SPECIAL FEATURES

These materials were produced 1o “bridge” the activity between the USAID, Manila-funded

Population Project I and the Family Planning Assistance Pro eet. The coneept included the

“rapid” development of ITEC materials which served as a pilot or pretest foruse ona larger scale,

The first DO TEC material to introduce the reproductive risk concept ol family planning was

produced as a flver and then enlarged to a poster for distribution to all participating agencies.

Marketing: materials were also produced for the first Enter-Educate conference in the

Philippines.

PRINCIPAL FY92 ACTIVITIES

* Printed and distributed 1,000 copies of the Enter-Educite conference invitations, 600 copics
of Enter-Educate souvenir programs, stitionery, envelopes and note pads.

* Produced two Enter-Educate Advertorials published in three leading national newspapers,

o Pretested the flipchart with 10 participating agencies.

* Distributed the DOH FPS muaterials and collected and analyzed the feedback from the
parner agencies for incorporation into the next round of materials,

FUTURE DIRECTIONS
Develop new TEC naterials reflecting recommendations which include enlarging the lyer into
a poster and reducing the flipchart size, making it more portable and utilitarian,

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Senior Resident Advisor Patrick Lo Coleman and local consultants Grace Javier-

Alfonso and Aurora Silayan-Go provided on-going technical assistance, |l
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PHILIPPINES
Raya Media Services
Country Project AS-PHI-14

PROJECT GRANTEE
Raya Media Services

PROJECT DURATION
May 1, 1991 - june 30, 1992

PROJECT BUDGET
518,250

PROJECT OBJECTIVE
Produce print [EC materials for the DOH Philippine Family Planning Program based on up-
to-date reference materials provided by the DOH,

SPECIAL FEATURES

e Produced leaflets on Voluntary Surgical Contraception (VSC) male and female which are
informational, client oriented, and intended for men and women who have decided to
undergo the procedure. A companion piece on VSC counseling was produced for clinic
workers and motivators,

Designed monograph on Health Benefits of Family Planning for health workers and
influentials at the national, regional, provincial, district and municipal levels. This material
reflects the DOH's new approach stressing personal health benefits of family planning.

PRINCIPAL FY92 ACTIVITIES

Produced the following materials:
1,000 copies of the Monograph on VSC Counsceling
10,000 copies of the leaflets on Vasectomy
15,000 copies of the Health Benefits Monograph
100,000 copies of the leaflets on Tubal Ligation

FUTURE DIRECTIONS

Reproduce materials under this project for the DOH Philippine Family Planning Program.
Translate client-oriented materials into three major dilects and English for distribution
nationwide.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Senior Resident Advisor Patrick L. Coleman . Program Oflicer Lolit S, Tabale, and local
consultant Corazon Despabiladeras provided on-going technical assistance. ll
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PHILIPPINES
GR Creative Management Services, Inc.
Country Project AS-PHI-16

PROJECT GRANTEE
GR Creative Management Services, Inc.

PROJECT DURATION
June 1, 1991 - January 1, 1992

PROJECT BUDGET
$51,585

PROJECT OBJECTIVE

The contractor will manage, organize, and produce an Enter-Educate conference/show at the
Manila Mandarin Hotel to launch the newly organized Enter-Educate Foundation. A television
special which includes footage of the conference will also be produced and broadcast.

SPECIAL FEATURES

Over 300 guests from the entertainment industry and the health and development sectors of
the Department of Health, including the DOHH Secretary and three Senators attended the Enter-
Educate Conference. Influential stars, singers, writers, directors, producers, and composers
represented the entertainment sectors. The program included live entertainment numbers
interspersed with Enter-Educate video footage and audience participation on the various
aspects of Enter-Education. Highlights of the event included a video greeting from Filipino
Broadway stiar Lea Salonga, the laiunching of the Enter-Educate Foundation, and performance
ol a song on the environment composed especially for the event.

PRINCIPAL FY92 ACTIVITIES

¢ Conducted publicity campaigns on the conference.

e Produced an Enter-Educate TV special.

e Aired the TV special under the package of the AS-PHI-06 project TV specials.

* Launched a special song on the environment for the Enter-Educate Conference which was
later recorded for commercial outlets.

e Created the Enter-Educate Foundation.

¢ Conducted press conference for the broadeast of the EE special.

FUTURE DIRECTIONS

The Foundation will provide guidance and technical and financial assistance to future Enter-
Educate projects/activities. It will also initiate projects/activities and hold an annual event to
recognize and reward Enter-Educate efforts,

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Senior Resident Advisor Patrick L. Coleman, Program Officer Lolit S. Tabale, and {local
consultants Grace Javier-Alfonso and Aurora Silayan-Go provided on-going technical assis-
tance. JHU/CCP Director Phyllis T. Piotrow provided one week of technical assistance. |l
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PHILIPPINES
Women Media Circle Foundation, Inc.
Country Project AS-PHI-17

PROJECT GRANTEE
WwWomen Media Circle Foundation, Inc. (WMCFID)

PROJECT DURATION
May 15, 1992 - August 1992

PROJECT BUDGET
$8.8060

PROJECT OBJECTIVE

Developed and broadeast two in a four-pant television series on family planning issucs,
Produced in semi-documentary style -vith panel discussions and  immediate audience
participation through telephone calls. These shows stimulated discussion and interaction
among members of the target audience.

SPECIAL FEATURES

The programs are aired live ina panel discussion format. The audiencee is encouraged to phone

in questions about the topics discussed. Popular, influential, technical expernts, TV personali-

ties and consumers of services: programs are invited guests on the programs. All programs are

hosted by members of the WMCFI who are well known popular TV hosts and commenitators,

The programs include topics on: teenage pregnancy, miale participation in family planning,

maternal mortality and morbidity, and stages of a woman's life and her choices in family

planning care.

PRINCIPAL FY92 ACTIVITIES

e Produced and aired programs on teenage pregnancy and male participation in family
planning.

e Produced TV spots promoting the two programs.,

e Conducted a post production survey with viewers of the two programs.

FUTURE DIRECTIONS
Produce two programs on maternal mortality and morbidity, and stages of i woman's life and
her choices in family planning care to be aired live.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHULPCS Senior Resident Advisor Patrick Lo Coleman, Program Officer Lolit 8. Tabale, and

Senior Research and Evaluation Officer Benjamin V. Lozare provided on-going technical
assistance. Wl
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PHILIPPINES
Consumer Pulse, Inc.
Country Project AS-PHI-18

PROJECT GRANTEE
Consumer Pulse. Inc.

PROJECT DURATION
July 101992 - september 30, 1992

PROJECT BUDGET
39,170

PROJECT OBJECTIVE

To conduct qualitative rescarch through a series of focus group discussions (FGD) for the
Department of Health in its efforts to strengthen and revitalize the Philippine Family Planning
Program. The FGDs will be with various levels of service information providers and will serve
as a1 guide for training providers and developing TECG naterials for them,

SPECIAL FEATURES

Four target respondent classes will be covered in five regions, cach class represented by two
groups, fora totl of 10 FGDs. The target respondents include: nurses, midwives, volunteer
workers, and fulttime outreach workers. The five regions included in the research are: llocos
Region: National Capital Region: Southern Tagalog Region; Central Visayas Region: and
Western Mindanao Region,

PRINCIPAL FY92 ACTIVITIES

* Prepared rescarch instruments and FGD Guide.
e Conducted ficld work with a total of 40 FGDs,
o Consolidated findings.

FUTURE DIRECTIONS

The findings of the FGDs will serve as input to a comprehensive plan on the
development of print materials for family planning service: information providers.
The tindings will also provide qualitiive datin the development of a specific
strategy forservice inforniation providers in marketing the family planning program
to the target clientele and the influentials. The data from this project will also be
utilized in developing appropriate training curriculum.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHEPES Senior Resident Advisor Patrick L. Coleman, Program: Officer Lolit S.
Tabale. and Senior Rescarch and Evaluation Officer Benjamin V. Lozare provided on-
soing technical assistance. W
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ASIA

Table IV-1
ASIA: Summanry of Major Conntry Activities by Project Output Category
Indicating Fiscal Year of Activity

NEED; COUNTRY COUNTRY WORKSHOPS PROVISION OF

ASSESSMENT PROJECT PROJECT TECHNICAL AND FILMS ANO
EEIM_EY__.__-,,‘,, o & !’_LANNING DEVELOPMENT INITIATION ASSISTANCE CONFERENCES MATERIALS
Bangladesh 50, Y2 BO-92 K9-92 80-92 89-92 83, 8092
Burma 83
Fiji 89 83, KO, 89, 91
Hong Kong 80
India 92 9192 91-92 84-92 85,92 8392
Indonesia 91 92 92 86-92 92 83, KO, 88, 89, 91, 92
Malaysia 83, 80, 89
Micronesia 80
Nepal 84, Y0 #4,90,91,92 8i,90,91,92 88,90,91,92 Bi1,85,91,92 B1-80, 89, 91
New Caledonia 80
Pakistan 89-92 90-92 90-92 835,80,89-92 90-92 80O, 8Y, v, 91, 92
Papau New 1Y ) 89, 91, 92
Guincy
Philippines 91-92 80-92 87-92 80-92 89, 91 83, 80, §8-92
Samoa, Western 80
Solomon Iskind 80, RY
South Korca 89 83
Sri Lanka 84 8 84, 83
Thailand ' 84* 86 8:-80, 89 90 81, 83, 8992

* Pantial needs assessment

BEST AVAILABLE DOCUME;

i
i
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ASIA

COUNTRY

Bangladesh

Bangladesh

Bangladesh

Bangladesh

Bangladesh

Bangladesh

Buangladesh

Banghadesh

Banglidesh

India

MONTH/YEAR

sep Oct 1991

Feb 1992

Mar 1992

May 1992

May 1992

Aug 1992

Aug/Sep 1992

AugSep 1992

Sep:Oct 1992

Oct 1991

Table IV-2

ASTA: Technical Assistanice Visits—I1y92

Kincaid (JHU PCS)
Bankerd (JHU PCS)

Senior (JHU/PCS)

Kincaid (JHUPCS)

Revlard (Consultant)

Senior. (HUPCS)

Lozare (JHU/PCS)

Groft (JHU/PCS)

Hess (JHU PCS)

Kincaid (JHUPCS)

Hess/(JHU - PCS)
Senior (JHUPCS)

DURATION
IN WEEKS

1

1.5

[
N

L)

DESCRIPTION OF ACTIVITIES

Visit Trishal 1o monitor project activities and discuss
recommended mid-pont moditications to project.
Discuss post projedt evaluation, subcontracting
arrangements between JHE CCP aned ACO. Assist and
review accounting and nunagement sy stes.

Mecet with USAID Othice of Populaton and 1ealth
Officials to discuss nanonal MCHFP strategy and scope
of work i respect 1o the tive vear IEC proposal which
includes TEC inten entions

Finalize design and questonnuure for the Trishal Upazila
Communicaton Project follow up study Discuss
rescarch and evaduaton necds, design. and mechanisme

for rephcanng the UCP approach’s kev intenventions.

Install the new CHRONM Datibase aned taon the
interested sttt in using the program

Retine workplan for NGO TEC strategy and cLiity tisks
and expeaed omputs warh twa Jocal agencies. Present
findings from the Counselling Fealuation workshi i held
in Baltimore m Apnl

Assess sttus of TG stratepey development and assist in
amalysis of bterinure review with URC. Assist AGO in the
dssessiment of nsttutional capabilines and dratting of 1EC
staiegy. tormulate an action plan

Conduct location rescarch tor the yvideo projedt
documenting the women mvolved and therr perception
ol the progect. establish producton ~chedule

Briet USAID and GOR Othaals on JHE PCS TEC
activaties strategies i Pahastan and Indie Assist in
development of FY93 workplan, TV Mass Media
components and plannmg for Dhaka Conterence 1o

disseminate results of Toashal UCE tor rephaation,

Present computer aded stnegic communication
planning and evaluation <SCOPE) simualaion a the JHU
Bangladesh TEC Nanonal Plainnimg Workshop: tinalize
data anatyses plans tor the bnal esaluation of the UCP
with Mitra & Assocntes Pl future projeat evaluations,
including saeline e program

Assistin IFC developient project and il project.

BEST"AVA!MBLE DOCUMENT
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Table IV-2—continued

COUNTRY

MONTH/YEAR

PERSONNEL/(AFFILIATION)

India

India

India

India

India

India

India

India

Indonesia

Jan/Feb 1992

Mar 1992

Apr 1992

Apr 1992

Aug 1992

Jul/Aug 1992

Aug/Sep 1992

Sep 1992

Mar 1992

Senior/(JHU/PCS)
Hess/(JHU/PCS)

Rimon/()HU/PCS)

Senior/(JHU/PCS)

Hess/(JHU/PCS)
Lozare/(JHU/PCS)

Lozare/(JHU/PCS)

Allen/(gJHU/PCS)

Williams/(JHU/PCS)

Senior/(JHU/PCS)

Allen/(J1U/PCS)

Hess HU/PCS)

oURAON
INWEEKS  DESCRIPTION OF ACTIVITIES

[ SV )

[38)

[ ST N1

Refine the two-day workshop curriculum in consultation
with the MOHFW; monitor the development of the film
and the booklets and develop plans for their distribution
and evaluation: meet with ORG 1o determine
organizationat capabilities to prepare the TEC strategy.

Serve ais member of Team H mission to draft Project
Paper for Innoviations in FI” Services Project

Assist ORG with literature review and the plnning of the
workshop: participate in the workshop: work with the
team at ORG in preparation for the nest step of the
strategy development: meet with ather research agencies
in New Delhi to determine their capabilities,

Panicipate in Strategy Development Workshop with ORG:
assess research agencies for undertaking the rescarch
assignment in Uttar Pradesh; and work with ORG on
striegy preparition.

Review status of the national TEC strategy development:
assist ORG; meet with JHU PCS consultant Mira Aghi o
develop design for Rajasthan Case Study.

Present the initial Indian version ob Strategic
Communication Planning and Evaluation (SCOPE)
exercise; work with ORG and supervise additional data
collection following identiticition of information gap.
Contact ad agencies for responses 1o recent INARFPs,
Review 1EC Plinning Workshap lor October.

Assist with development ol atraining curricalum for the
1MA FP counseling program, working with Development
Associies, USALD, the Medical Counsel of India ¢MCD
and the IMAL 1dentity training nuterial needs. Wdentify
advertising agency 1o develop and o promote logo
Gimpaign.

Work with MOHFW officials and ORG 1o complete the
National [EC Sttegy. Work with MOHFW and

UNICEF 10 finalize the planning tor the proposed
communication workshop tor state-level media personnel
in the MOHEW . scheduled for March 1993, e 1o
develop modules for the ficld workers.

Initiate development of TV Drann Project tor the
Indonesian Ministy of Sute for Population and
Environment: identity consultants and build partnerships
necessary o implement the project: plan message
development workshop.

BEST AVAILABLE DOCUMENT
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ASIA

COUNTRY MONTH/YEAR
Indonesia Apr/May 1992
Indonesia Junzjul 1992
Indonesia Aug 1992
Nepal Nov 1991
Nepal Dee 1991
Nepal May 1992
Nepal July 1992
Nepal Aug 1992
Pakistan Aug 1991
Pakistan Nov 1y91
Pakistan Jan 1992
Pakistan Feb 1992
Pakistan Feb 1992
Pakistian Mur 1992
Pukistan Apr 1992
Pakistan Apr 1992

Table IV-2 — continued

PERSONNEL/ (AFFILIATION)

Hess A (JHUPCS)
Palmer (\WMP)
Wray (JHUPCS)

Hess (JHU PCS)

Lozare (JHU/PCS)
Wray/(JHU-PCS)
Yun/(JHLD PCS)
Rimon-(JHLU PCS)
Hessc(JHU PCS)

Lediard (AED)
Yun (JHU PCS)

Lediard (AED)
Whitney (JHU-PCS)

Yun (JHLL PCS)

Wray (JHUPCSY

Yun:(JHULPCS)

Hess/(JHU/PCS)

Yun/(JHU/PCS)

Yun/(JHU/ PCS)

Lozare/ (JUUZPCS)

Hess (JHU/PCS)

Hess (JHU/PCS)

Yun,/ (JHUPCS)

Lozare (JHLIZPCS)

DURATION

IN WEEKS

Tv =

(3%

™~

[{8]

DESCRIPTION OF ACTIVITIES

Assist in conducting focus groups; assist in conducting
@ two day Population, Environment Scriptwriters
Workshop to orient them to links between population
and the environment: initiate seript development.

Assist with script development and production of three
television drnmias with the directors and TVRI: plan
public reltions activities and campaign ssessment,

Assistin preparation of press conference and attend
leunching of the three TV dramas atthe 30th anniversary
of TVRI. Attend the Asia and Pacitic Population
Conference in Bali,

Review FPOMCH TEC Workplan for 1992 and plan

JHUPCS aetivities for the year.

Support the Liunching of the village-based TEC Action
Program.

Provide TA related to the village-based 1EC program to
local consultants and to JHU PCS subcontractor New ERA
on ongoing Radio Audience Study,

Design curriculum and conduet Orientation Workshop
for Village and Ward-Level Communicition Committevs.

Assist with Lunch of Village-based campaign through Fp
Communication Festival in Villages.

Assist with Social Deuna Project, TV spot project, and
project planning for campaign evaluation. Develop
rescarch and evaluation plan for Family Wellare Mass
Media Campaign.

Discuss project activities of 1992 ¢xtension progran.
Assistin preparing and conducting TEC Symposium; assist
in plmning advocacy activities with USAID and MPW

(e, Population Day Event,

Assist in preparing and conducting [EC symposiuny; assist
agencies conducting campiign impact studlies,

Assist with preparation for one day symposium for MPW;
assist agencies condducting rescarch and media
development action,

Assistin preparing and conducting TEC symposium,

Assistin preparing and conducting TEC symposiuny;
initiate project to develop field level BEC materials,

Assist in preparing and conducting TEC symposium,
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COUNTRY

Pakistan

Pakistan

Pakistin

Philippines

Philippines

Philippines

Philippines

Philippines

Philippines

Philippines

Thailand

Thailund

MONTH/YEAR

May 1992

June 1992

Jul 1992

Oct 1991

Jan 1992

May 1992

June 1992

July 1992

Sep 1992

Sep 1992

Ot Y01

Nov 1991

oo ASIA

Table IV-2-contined

PERSONNEL/{AFFILIATION)

Hless (I PES)

Agha (JHU PCS)

Hess (JHUL PCS)

Piotrow (JHU PCS)
Senior (JHU PCS)

Willzims (JHUL PCSY

Lozare (JHLPCS)

USAID/DOH

Lozare/(JHU/PCS)

Lozare/(JHU/PCS)

USAID DO

Yun (JHU PCS)

Whitney (LT PCS)

DURATION
IN WEEKS

»n

n

DESCRIPTIDN OF ACTIVITIES

Assist with developing mass media campaign for demand
generation, including o television social drnma, TV and
radio spot advertising, print support canpiign
promational activities, and rescarch component.

Probe attitudes of Panjab village men towird family
planning.

Begin sclection of producer writer team for social dramiy;
begin assessment of ficld TEC muterials; assist with film/
video populition doca-driama for policy makers and
planners: plan traiming for ficlkdworkers.

Attend Enter-Educate Conterence.

Assist the DO PEPP in developing a positive image Tor
the family plinning progrum among influentials, service
providers . dicnts, condeet seminar to present the new
FP imiage to the DOH program staff,

Disseminate relative rescarch findings and draw
implications tor prograom planning decision making.
Mustrite wavs of packaging rescarch results to chart future
rescarch directions: attend [EC researeh atilization
workshop.

Attend two-dav workshop with key stalf of govermment
organizations and NGOs involved in FP advocacy
programs o update participants on the current FP
program thrust; develop an action plan for the PEPP
advodiey program.

Assist Consumer Pulse to conduct FGDs for service
providers: coordinate evaluation of TV dranis; secure
data Tor computer-aided EC planning software. Assist
with Values andd Litestyles dati analvsis. Conclude
agreement with HRR for proposal on community
participation. soctal networking, and outreach tor social
plinning. Workshop on Curriculum Development for
Healthe Communication plinned for November 1992

Join USAID team 1o conduct . needs sissessment and

determine implications of local autonomy code on
population and health programs in the Philippines.

Formulate a National NFP Progrnm promotion and
organize 4 nationdd network of NEP organizations.

Stopover on way o Worldview nternaiiona! Foundation
Thth Annual General Mecting,

Monitor and provide wechnical assistance to PDA on the
Population and AIDS Communication Project funded by
RNt money
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Table IV-3

ASIA: Workshops and Conferences - F192

COUNTRY

DATES

HOST
AGENCY

NUMBER OF
PARTICIPANTS

DESCRIPTION OF ACTIVITIES

Bangladesh  Jul-Sep 92

india

India

Indonesiu

Indoncsia

Nepal

Pakistan

Philippine

Jan 1992

May 1992

May 1992

Aug 1992

Jul/Aug 1992

Apr 1992

s Oct 1991

JHUZTAE/

Handhan

MOHFW/JHU

UNICEF

MOHNFW/ORG
Hu

JHUZKLIY

TVRI

ESCAP/RLH

JHUAON

AP

USAID/DOH

13+ 21

A
M

o
>

150

150

400

Two orientation workshops of five days cach were conducted for two
sets of people comprising FP field workers, their immediate supervisors,
and the program managers on the "How To” replication of JHUS PCS
Bangladesh-developed rural communication model. This replication
program has been undertaken in two of The Asia Foundation CTAF)
funded projects, once in Promoda Sundari Sen (988), in Rangpur district,
and the other in Bandhan in Noakhall district. PSS orientation includedd
13 paricipants while Bandhan included 21, Curricutum was developed
based on the experiences in the test project in Trishal Upazila.

Three day FP-IEC Workshop with MOHEW Media Officers from all
Indian states 1o teach o framework for communication for belavior
change and to stimulate are-examination of stte-level FP-TEC
programs,

Twa day Strategy Development Workshop attended by representatives
of government and non-government agencies o discuss preliminary
findings from literiure and the ficld visits with the purpose of
developing o National 1EC Strategy for India,

Film dircctors, representitives of TVRI and the press were exposed 10
links between population growth and the environment through
testimony from videotaped FGDs and presentations by representitives
from KLH and NGOs working in environmental movement.
Representatives from JHU presented the Enter-Educate concept and the
process of designing entertaining, progriams which incorporate cffective
socil messages.,

Sung Hee Yunand Jos¢ G.Rimon atended Asia and Pacific Populiation
Conference on the occision of the launching of the three dramatic films
on population and the environment,

A two-day orientation workshop was conducted in cach of two
villages 1o present the JHU PCS TEC strategy 1o villagers and 1o assist
them in preparation of warkplans, Curriculum wis designed 1o
NLIXimize participant input.

One day national symposium, “Communication Leads the Way,” for
government and non-government planners to review the impact of the
Family Weltare Median Campaign in Pakistan and develop
recommenditions tor future action in FP Communication.

Launching of the Enter-Eduacate (EEY project and EE Foundation at the

Manila Mandarin Hotel and promotion of the EE concept 1o the
entertainment industry.

BEST AVAILABLE DOCUMENT
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Table IV-3-contintied

NUMBER OF
COUNTRY DATES HOST/AGENCY PARTICIPANTS DESCRIPTION OF ACTIVITIES
Philippines  May 1992 USAID/DOHY/ 60 Two-day workshop for program mangers/decision miakers of the
UNFPA different Manilu-based participating agencics to disseminate relevant

findings on FP research in the Philippines, and to draw implications
from these finding: for program planning and decision making.

Philippines  Jun 1992 USAID/DOH 50 Two-day workshop attended by key staft of governmental and non-
governmental organizations involved in FPadvocacy progriims to
update participants on the current FP program thrust and to develop an
action plan for the PEPP advocacy program.

Philipoines  Sep 1992 USAID/DOH 60 To formulate a “National NFP Program Framework™ for NFP LRR

promation and to organize a national network of NFP organizations.

BEST AVAILABLE DOCUMENT
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Table IV-4
ASIA: Matericls Developed
CA-2& CA-3, FY92

MATERIALS

REGION/COUNTRY PRINT

PCS PROJECT NO. MATERIALS

Bangladesh

India

India Series of three booklets for

(AS-IND-0O1)

India
(AS-IND-02)

Indonesia

Indonesia
(AS-INO-01)

Nepal
(AS-NEP-03)

Pakistan

Pakistan
(AS-PAK-02)

health workers and supervisors
on Counselling, Preparation

and Use of 1EC Material,

and Organizing Women's Groups

Report on FGDs presenting
perceptions of Indonesians
on population/environment
links

Eighty Press Kits including:
press release, film
synopses, biographics of
directors and photographs
(in English and Bahasa
Indonesia)

1,000 Brochures

Report on “Radio Listenership Study”

One marketing flyer for the social
drama, Aabat, 2,000 copics.

One Adabat folder to contain
conlerence materials.

Once in-depth interview study of
rural male atitudes 1 FP

Poster and leaflet promaoting
birth spacing, 10,000 copies cach

AUQIOVISUAL.

OTHER

Developed and produced 10
episodes of a 25 episode audio
drana serial with FP/MCH
messages in an Enter-educate
aoproach

One dramatic film, Nazariya,
promoting the health worker and
increased community participation
in the Health and Family Planning
Progran.

Three television driomas on
population and the environment:
Arak-Arakan (Procession),

Tasi, Ob Tasi, and Anak Hilang
(Lost Child)

BEST AVAILABLE DOCUMENT

Three 30-second TV spots
promating birth spacing
air- d totad of 60 times

One 30-second radio jingle
radio jingle promationg
birth spacing, aired 23 times

Workshop IEC Materials for State
Media Officers of MOHFW

50 bags
50 badges
2 banners

Folders for Scriptwriter's

Workshop entitled “Population
and Environment-Making the

Connection,” 50 copies

Workshop 1EC Materials
for FP/Headth and media
professionals:

75 buy s

150 badges

-1 banners
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Table IV-4-continned

REGION/COUNTRY PRINT AUDIDVISUAL
PCS PROJECT NO. MATERIALS MATERIALS OTHER
Pakistan Six episodes of 6-part TV

(AS-PAK-03)

Philippines

Philippines
(AS-PHI-00)

Philippines
(AS-PHI-11)

Philippines

(AS-PHI-15)

Philippines

(AS-PHI-10)

Philippines
(AS-PHI-17)

Poster on Health Beneits of
Family Planning in Filipino,
10,000 Copies
Leaflets on Vasectonsy and Tubal
Ligation in Filipino,
500,000 copics cach.
Flipchart *FP Mcthods and
Reproduction™ in Filipino,
3,000 copies
Primer on POP/DEV, 15,000 copics

For "Week-End Drama Date”
Poster, 200 copics
Promotional flyers, 1,000 copics
Advertisers flyers, 150 copies

Produced EE Materinls:
1,000 invitations, 109 press Kits,
600 souvenir programs, 600 stationery
sets, 2 «-day advertorials in different
newspapers CManila Bulletin, Phil.
Star, Phil. Daily nquirer)

Leallets on Voluntary Surgical
Contraception (VSC) for men,
10,000 copices.

Leaflets on VSC tor women,

100,000 copies,

Counscling puide for VSC service
providers, 1,000 copics

Monograph on health benefits of
FP, 15,000 copics

social drama, Aabat
promoting child spacing
One short version of Adalat
with English subtitles

Three Heartline two hour television
specials aired on Channel 13:
Mastkip, Madillm..., Ang Kabapon,
Tknlong mo sa kabon ang Mundo
(part 1D

Production and broadcast of
of one Enter-Educate two-hour
TV special

One special song on
cnvironment

Production of two TV programs
on channel -i: D) FP:Teen

Pregnancy 2) FP: Men as Active
Practitioners of Family Planning,

Television shows promoting
“Weekend Dramia Dates”
(148 times)

TV guesting of main stars

(25 times)

Reaction paper on messages
of TV drama specials

Radio pluggings (2 hours)

Advertisers preview video (32
minutes)

Press Conference
Columnists write-ups (10)

BEST AVAILABI F DOCUMFNT
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Near East/
Eastern Europe

Population programs in the Near East
face a paradox: on the one hand there is a
growing demand for family planning duce
to the mounting cconomic pressures and
on the other hand there is a growing
reactionary trend (fundamentalism) which
creates a skeptical attitude toward family
planning in general.

The challenges facing family planning
programs are to consolidate the achieve-
ments reached in high prevalence coun-
tries (Egypt, Tunisia, Morocco, and Tur-
key) and to buitd up the demand for family

planning services in low prevalence coun-
tries (Jordan, Yemen, Sudan, Algeria), and
to do so utilizing the unique opportunity
which characterizes the Near East—the
omnipresence of the media in the life of the
people—without creating hacklash from
the forces opposing family planning,
FY92 marked a move away trom small
one-time interventions toward coordinat
ing programs which have luarge scope and
impact. The focus of these programs is 1o
create the demand for family  planning
services among potential clicnts while at
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the same time improving the quality of the
services provided. In the Minya Initiative in
Egypt. decentralization of planning and
implementation of governorate level 1EC
interventions through a concerted effort,
led public and private sector organizations
to collaborate for the first time in promoting
their services and providing them in a non-
conflicting manner. Careful positioning of
cach agency and coliaborative planning
with JHUPCS technical assistance resulted

in a five-fold increase in the number of

clients to different agencies.

Rescarchand documentation was i najor
input of JIHEPCS in 1992, Severad national
surveys took place in Egypt and Turkey to
measure impact of mass media campaigns
and establish basclines for interventions.
The successtul Tunisian family planning
experience was documented inoa case
study and i seenario fora video docudrama
o be co-funded with locul sources.

The Enter-Educate approach saw new
applications in the region. In Egypt, gover-
norate-level groups in Minya developed a
participatory play to mobilize Upper Egyp-
tian men for family planning and children
sang ajingle reminding parents of the love
and care a child needs from its parents to
grow up healthy, In Turkey, the TFHPFE
aired its new TV series about o rural mid-
wife, FHope Was Aluways There, 1o enthusias-
tic viewer response. The Egyptian State
Information Service completed its own tele-
vision series, clidd the Nile Flows On, deal-
ing with social concepts related o family
planning. such as carly marriage, son pref-
crence, and misconceptions and rumors
about contraceptives. This Enter-Educate
approach will be expanded and applied 1o
new endeavors in 1993, with particular
emphasis in Egypt and Turkey on the
relationship between population and the
environment. [l

THE TALK OF THE TOWN

Overheard or observed in Minya Governorate, in Upper Egypt, during Family

Health Week at the end of July 1992:

“After attending this week’s workshop, | decided to give up

preaching and take up dialogue.”

Asheik who had just attended a four-day religious leaders’
training session on new approaches to discussing family
planning with their followvers.

“I came to attend for only one day (i thought | was too busy) but |
got so interested | stayed all four days.”

A prominent Christian clergyman attending the
same interfaith session.

“Don’t have another child now, Mother. | haven't had enough of
your love.”
A children’s chorus, singing to a large crowd and striking an

emotional chord.

An avant-garde, grassroots artist who is a 50-year-old illiterate
woman, turning heads when she recites poetry or debates family
planning. Fatma will be the first woman actress to performin a
play in Minya — the upcoming “Valley of the Ants.”

“In one week, the people of Minya achieved what was impossible
to achieve in years.”
A local leader, commenting on the cooperation among the 16
participating organizations.
“It was the talk of the streets in the entire governorate.”
A participant in the [EC TOT training session.




NEAR EAST/EASTERN EUROPE

NEAR EAST REGION
“The Family House” - A Television Soap Opera
Regional Project NE-EGY-1 |

PROJECT GRANTEE
The Center for Development Communication

PROJECT DURATION
May 1, 1990 - April 30, 1992

PROJECT BUDGET
$110,000 additional tunding provided by the International Development Research Center,
Canada, and the Ford Foundation)

PRINCIPAL FY92 ACTIVITIES

e All 15 episodes of the soap opera have been produced on videotape,

¢ Broadeasting agreements have been negotiated with Egypt TV for airing of the series in
LEgypt.

FUTURE DIRECTIONS

e The Family House will be aired in Egypt in mid-1993.

¢ The Economic Sector of Egypt Radio and Television has also agreed to distribute the series
to TV stations in the Arab world, including Morocco and Jordan,

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/ZPCS Deputy Project Director James R Williams and Senior Research and Evaluation

Officer Mohamed Watai provided two person-wecks of technical assistance. ll
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EGYPT
Technical Assistance and Country Projects

PRINCIPAL OBJECTIVES

Develop local institutional capabilities in IEC through technical assistance to the following
USAID-funded family planning organizations: Clinical Services Improvement Project/Egyp-
tian Family Planning Association, Egyptian Junior Medical Doctors' Association, Ministry of
Health/Systems Development Project, National Population Council, and the State Information
Service/IEC Center.

PRINCIPAL FY92 ACTIVITIES

Clinical Services Improvement Project (CS1)

A special project of the Egyptian Family Planning Association, CSI provides services in clinics

in 18 governorates. CSI's target clientele are the middle class who are willing to pay moderate

prices for high quality family planning services. JHU/PCS assisted CSI 1o

* Plan and implement an evaluation of CSI's interpersonal communication training for
outreach workers, nurses, physicians, and other family plinning workers.

e Implement najor program  steps outlined in the marketing strategy: ) develop a
communication manual to guide staff in the delivery of unified messages at all junctures of
client-provider interaction, by develop a govemnorate-specific promotionul campaign to
improve organizational visibility and productivity, and ¢) develop a media campaign to
promote CSI's image and 1o attract new clients.

Egyptian Junior Medical Doctors’ Association (EJMDA)

EIMDA. 2 membership organization of private scctor physicians, initiated a family planning
project in 1989, the Private Practitioner Family Planning Project (PPFPP). JHU/PCS assisted
EIMDA in evaluating the impact of PPEPP's social marketing campaign promoting family
planning services of the private sector.

Systems Development Project/Ministry of Health (SDP/MOH)

SDP/MOH is the major public sector provider of family planning services in Egypt. Under the

USAID project, MOH is upgrading family planning services in 21 governorates. JHU/PCS

assisted MOH to:

* Design and implement ahospital-based training workshop for social workers and nurses,

* Develop a curriculum for the counseling tining of social workers and nurses.

* Develop aseript for a videomagazine used for information and education in waiting rooms
ol hospitals and clinics. The video is now under production.

National Population Council (NPC)

The NPC s the central government institution responsible for formulating and promulgating

population policy and coordinating the population and family planning efforts of all public

and private organizations. JTHUPCS is assisting the NPCin implementing The Miny: Initiative,

a decentralized IEC program in the Upper Egypt governorate of Minya which coordinates the

activities of 16 family planning agencies. This Initiative is a protorype TEC model that features

innovitive cost-cffective activities to increase quality, coverage, and utilization of family

planning services, particularly in rural arcas. Activities completed under the Minyu Initiative

include:

* Conducting bascline research to colleet data about the attitudes, knowledge, and practices
of the target population in the governorate of Minya,

* Designing and implementing a consensus-building workshop for 16 local agencies in Minya
to develop a coordinated governorate-wide 1EC plan.

e Planning and implementing an IEC TOT workshop for 25 trainers from 14 family planning
and information agencies in Minya.

* Planning and implementing an IEC TOT for 25 Christian and Muslim religious leaders in
Minya.
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Farmily Health Week in Minya Governate, Upper Eqypt, July
1997 Counterdlockwise from top teft (1) Family Health Week
banner fhies over CSEcimie, () Women outside o CSEchinie, {3)
D Aot leading MO clinie education session, (4 Religious
leaders dunng taming of tramers ---three Mushimes on the left
And bava Chnstions ancthe nagtit, (5) Poest and Sheikh o
opening of o ot Mostim-Chnstian chme dunng Family Health
Week (O6) CShwomens community meetng, (7] SIS evering
s mectingg. (8 Minaret and steeple share Minya skyline,
[N Sausan. SISAEC Earector and Me Samech, IEC tpner
and bather Soucdarons, hothr ot Coptie Charch Center Peaceful
covsmtence beteveen Chnston and Moashm communities
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* Planning and implementing @ one-week family health campaign 1o increase community
awareness and information abowt family planning.

* Developing o marketing and strategic positioning strategy for cach of the nwajor family
planning organizations in Minya,

State Information Service/IEC Center (SIS/IEC Center)

The SISTIEC Center s the central government agencey responsible for family planning IEC. It

is responsible for developing the national level TEC strategy and produces most of the

educational and motivational audio-visual and print materials about family planning. JHU/

PCS is assisting the SIS TEC Center to:

* Develop and produce a TV social drama, b the Nije Flows On, that s ready for
broadcasting,

* Design and develop the seript for awelevision drama promoting the image of outreach
workers.

* Design and conduct baseline research to assist in evaluating the impact of the social drama
Andd the Nile Flows Onand 1o determine the impact of previous national mass media
activities.

e Conduct a needs assessment 1o determine management training needs o mid-level
nunagers at SIS,

* JHUPCS conducted @ one day seminar ~Techniques for Improving Social Marketing
Communication,” on communication and nxirketing techniques. The seminar illustrated the
critical steps 1o developing suceesstul communication programs through a varicty of video
case studies and slides.

FUTURE DIRECTIONS
Inthe nextyear, JHU PCS will provide specialized technical assistance jointly to MOH, NPC, CSI,
EINIDA, and SIS TEC at the national and governorate levels.

Atthe national fevel, JHU PCS will focus on building institutional capabilities in specific areas,
particularly coordination of 1EC messages and campaigns, quality assurance through improving
the serviee providers” counseling skills, social marketing, and material distribution systems.

At the governorate level, JHU PCS will collaborate with local NPC, local SIS, local MO, and
other local family planning agencies in selected governorates o replicate the Minya Initiative
using the lessons giined from the systematic evailuation of this Initiative,

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHUPCS stalt, subcontractors, and consultanis provided o total of 52 person-weeks of

technicalassistance. Visits were made by: JHU CCP Director Phyllis Tilson Piotrow., UL PCS
Project Director Jos¢ G Rimon 1L Deputy Project Director James R, Williams, Near East- Eastern
Europe Division Chict Bushra Jabre, Senior Rescarch and Evaluation Officer Mohamed Wafai,
Program Officers Mona Kaidbey and Winthrop Morgan, PATIH Associate Program Officer
Laurie Kricger. consultants Gary Saffitz of Saffitz Alpen & Associates, Mucan Al Jabiry, and Ziad
Rifai.

The above technical assistance was provided in part through the following country projects:

SPAAC, Time and Materials Three
Country Project NE-EGY-10

PROJECT DURATION
February 1, 1990 - December 31, 1991

PROJECT BUDGET
S40.011

PRINCIPAL ACTIVITIES

In addition to technical assistance provided to SIS in FY92, SPAAC has continued to provide
administrative support, such as translations and communications, to JHU/PCS and its
subcontrictors,
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Center for Development Services (CDS)
Country Project NE-EGY-114

DURATION OF PROJECT

December 1, 1991 - March 1, 1992

PROJECT BUDGET

$12.803

PRINCIPAL ACTIVITIES

Under this project, CDS planned, implemented, and evaluated three interpersonal communi-
cation training workshops for 37 nurses and social workers from the Ministry of Health in
Egypt.

Al-Ahram, Fixed Price Contract

Country Project NE-EGY-15

PROJECT DURATION

December 22,1991 - February 22, 1992

PROJECT BUDGET

SB.8S

PRINCIPAL ACTIVITIES

Conduct prefiminary analysis fora baseline survey using o representative national sample of
2,000 men and women for the development of the State Information Service's (SIS) soap operi
Andl the Nile Flows O,

CDS, Time and Materials
Country Project NE-EGY-17

PROJECT DURATION
May 1. 1992 < May 1. 1993

PROJECT BUDGET

$38.052

PRINCIPAL ACTIVITIES

Assist Egvptian funily planning agencies in the planning and implementation of 1EC
counseling training for scervice providers, religious leaders, local leaders, and outreach

workers. Assint in the development of training materials for use in the communication
campaigns and training activities in the region. Assisted in the translation and production of
materials and documents tor the first Arabic workshop to be held in Cairo,

Al-Ahram, Time and Materials

Country Project NE-EGY-18

PROJECT DURATION

March 9, 1992 - Moy 31, 1992

PROJECT BUDGET

$42,538

PRINCIPAL ACTIVITIES

Al-Ahram conducted the haseline rescarch and data analysis for country projects: Minya
hascline survey and the PPEPP Service Promotion Campaign evaduation. 1l
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MOROCCO
Family Planning Training and Communication Project
Country Project NE-MOR-04

PROJECT GRANTEE
Ministry of Public Health (3IOPHD, Division of Family Phinning

PROJECT DURATION
June 11990 - July 31, 1992

PROJECT BUDGET
$40,110

PROJECT OBJECTIVES

Toincrease contraceptive prevalence in Moroceo by persuading couples of reproductive age
of the benetits of family planning on family health and well being, by increasing awiareness
of family planning service points, and by enhancing health care providers counseling skills
and knowledge of Tamily planning,

PRINCIPAL FY92 ACTIVITIES

* Developed national TEC strategy currently under review by the Ministry of Health,

* Launched the official national Family Phinning Logo during the National Healih Colloguium
in July 1992 hetore an audience of approxinutely 600 atendees including Morocea's
Minister of Health, the Secretary General, and the majority of the country's national and
regional senior health officials, as well as heads of several donor organiztions.

e Produced and distributed the nationad family planning logo in the form of Large decals for
MO vehictes, small decals, buttons for service providers, and o logo banner.,

e Condudcted FGDs interviess 1o field test the pill hooklet for illiierate clients.

* Printed and distributed 1000 copies of the pill booklet for pretesting in the ficld.

FUTURE DIRECTIONS

The MOPH will distribute the Bimily plinning Togo widely, prominently display it on clinics,
service providers"uniforms and vehicles and printiton MOPE PP stationary. They will revise
the pill booklet according 1o the results of the Ticld test of the booklet and distribute copics
toservice providers and clients in sl MO clinics. Concentration will be on building MOPH's
media reltions capability, extending FP logo promotion, printing a counseling training

nunuat, and providing TA to the National IEC Working Group.

@ FY92 IN-COUNTRY TECHNICAL ASSISTANCE

® JHU PES Deputy Project birector Philippe Langlois, Near East Eastern Europe Division Chicl
Bushra Jabre. and Senior Rescarch and Evaluation Officer Mohamed Watai provided a total

ol six person-wecks of technical assistance. n-country consultant Karen Wilcox provided an

&,_m!]l i additional three weeks of field rescareh. Il
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AL Moreccos logo launch left to nghty Denmis Chandier, formes
USAID Mission Directar Bhzabeth Macuire, Associate Director
USAID Office of Popatation. Roncld Posken, USAILY Acministator
Jayce Hollield Chuet HIPN Division, USAILY. cnd Phabippe Longlons,,
JHUZPCS Depiity Progect Directon
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TUNISIA
Technical Assistance

OBJECTIVES

To provide assistance to the Office National de la Famille et de la Population (ONFP) on the
development of media materials that highlight the success of the Tunisian national family
planning program.

PRINCIPAL FY92 ACTIVITIES

JHU/PCS and the ONFP worked on the development of:

o A video docudrama on the Tunisian Family Planning Program to be used as part of its 25th
anniversary celebrations in 1992, The seript for the film has been developed and tested.
Production plans for the film are underway.

e A print case study of the Tunisian Family Planning Program to accompany the docudrama.
The case study has been written in Arabic and French and is under final revision,

FUTURE DIRECTIONS
The case study will be translated into French for dissemination to Francophone Africa.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHU/PCS Program Officer Mona Kaidbey, consultant Paul Mattar, and Near East/Eastern
Europe Division Chicf Bushra Jabre provided a total of four person-weeks of technical
assistunce. W
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TURKEY
Pre-Production Activities for the “Blue House Campaign”
Country Project NE-TUR-05

PROJECT GRANTEE
The Turkish Family Health and Planning Foundition

PROJECT DURATION
March 1, 1991 - March 31, 1992

PROJECT BUDGET
S$157,291

PROJECT OBJECTIVES

The Campuaign aims to promote family planning through increased awareness and use of
modern contraceptive methods and services by enhancing the image of midwives/service
providers as reliable sources of family planning information and senvices,

SPECIAL FEATURES

The two-episode TV serial entitled lope Was Always There premicred on December 7, 1991
during “Family Planning Week™ in Istanbul. The film was also aired on December 17, 1991
during prime time on GAP TV which covered the South East population and also on TRT
International for the Turkish workers in European countries. Hope Was Always There ranked
second among all the Turkish movies shown during that week. A survey indicated that more
than two million couples had seen this film. (See Chapter 7, Research and Evaluation for a
desceription of the results)

PRINCIPAL FY92 ACTIVITIES

UMUT HEP VARDI With technical assistance from JHU. PCS. TEHPE:

hope was always (here . (Iumplcla'-d the pr()dm:linn :lnfl..\"lll..)lilling inm”lil?glish of

the two-episode (100 minutes) TV film FHope Was Aleays

® KADIR INANIR  OZ1EM SAVAS @ HULEN) DG e 'Il’("'('.
* Produced promotional materials for Tope Was Always
Thereincluding TV and radio spots, a poster promoting the
midwile, @ method-specific brochure, and a brochure on
the TV serial,
* Translated into Turkish the “Lower-Dose Pills” issue of
Populetion Reports.,
* Heldameeting with the Midwives Association to explore
further collaboration,
* Negotiated o contract with a rescarch agency 1o conduct
rescarch on the campaign,

FUTURE DIRECTIONS

o Yonewmen/Direcuor Milge Olgay l]qn:u/:!:lmrl :lum;w’l‘rh,“ @ Senana/MNoenano filge Olgag, I’Illn.\' Lo I'L'l)l'( )llll('ll.\" th' l\' “hn (ln(] l'll(li() 5|7( )l.\'. Pf‘ )(lll('L’
mmﬁ.usun mun mah batkatans ve Johas Hophans Cnisersites Nutus teoym Hizmetlen Depanmanimin ;I(IL“““”H] copies of IIIL' ln(‘lh()(l-h])('(l'll I)“)LhUIL‘ ‘”“I
tebeik anbmbars e g qebiestrimane continue the Blue House Campaign with the production
Tt film At been realized with the finanial support of US A1 and techaical atustance . S . L . .
of Dre fohms Hophum (s 1 s and broadeasting o six_more TV episodes are being
explored.

FY92 IN-COUNTRY TECHNICAL ASSISTANCE
JHU PCS Asia Division Chief Sung Hee Yun and Senior Rescarch and Evaluation Officer
Mohamed Wikii provided three person-weeks of technical assistance. [l
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YEMEN
Technical Assistance
NE-YEM-01 and NE-PCS-02

OBJECTIVES
* To create advocacy among Yemeni policy makers for family planning,
* To lay the groundwork for the development of a national FP/IEC strategy.

PRINCIPAL FY92 ACTIVITIES

The Living Stories of Yemeni Families Video-Documentary

JHU/PCS provided technical assistance for the Ministry of Information in Yemen to produce
a video documentery entitled Living Stories of Yemeni Feonilies which was presented at the
National Conference of Family Planning in October 1991, The documentary focuses on the
relationship of family planning to family health and safe motherhood.  Extensive formative
research was conducted for the seript development. The film captures the diversity of the
Yemenilifestyle by interviewing families from different regions, namely Sanaca, Taiz, Hodeida,
Ebb, and Zubeid.

Family Planning Information Booth at the National Family Planning Conference in Yemen
JHU/PCS compiled print and audiovisual materials from the Arab region on family planning,
socioeconomic, and potlicy implications that were distributed during the National Family
Plunning Conference.  JHU-PCS organized an information booth for the conference and
projected videos from Egypt, Tunisia, and Turkey during the coftee breaks and at night
through the closed cireuit network ol the conference hotel.

NE-YEM-01 “Family Planning Information Booklet”

JHU/PCS provided technical assistance for the Ministry of Information to produce an
information booklet on tumily planning that targets policy makers. The booklet was distributed
during the National Family Planning Conference.

NE-PCS-02 “Family Planning TV Spots”

Under this contract, JHUPCS contractor Paul Mattar developed seven TV spots based on
footage from Living Stories of Yemeni Families. The spots deliver messages on: the need for
family planning in Yemen, the dangers of carly marriages and carly pregnancices, the bencfits
of breastfeeding, the consequences of large families, family planning and  economic
difficultics, tslam and family planning, and the use of contraceptives in child spacing.

FUTURE DIRECTIONS

JHU,/PCS will collaborate with the Ministry of Information, Ministry of Health, and the SEATS
project in applving the PRO approach in the governates of Hajji and Hodeida where SEATS
is providing technical assistance to the clinics. In October, 1992, formative research will be
conducted in five arcas of Yemen to pre-test the seven TV spots produced by JHU/PCS. Plans
are underway to brogdeast and evaluate the impact of Living Stories of Yemeni Fanilies.
FY92 IN-COUNTRY TECHNICAL ASSISTANCE

JHUZPCS Near East/Eastern Europe Division Chicl Bushra Jabre provided one person-weck
of technical assistance. W
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Table V-1
NEAR EAST/EASTERN EUROPE: Summany of Major Country Activities by Project Output Category
Indicating Fiscal Year of Activity

o NEEDS - W—EOLINTHY - COU“}HY T \‘;UHKSHDP;i PROVISION OF
ASSESSMENT PROJECT PROJECT TECHNICAL ANO FILMS AND

COUNTRY . (UPLANNING DEVELOPMENT  INIATION  ~  ASSISTANCE  CONFERENCES MATERIALS
Region:l 00 90 84, 90, 92 85, 90, 92 84, B3, 87, 88, 90, 91
Algeria 87
Egypt 84 88-92 88-92 83, 88-92 84-92 85-92
Israel 85, 80, 87, 88
Jordan 83 83 83 84, 85, 92 84-88
Lebanon 84, 85, 87
Moroceo 83 88-92 8992 §8-92 89, 92 80-88, 92
Saudi Arabia 80, 88
Somalia®® 84 84, 87, 88 80, 88 85, 80
Sudian 83 84 85 87, 89 89 84, 85, 89
Tunisia 89, 90, 92 87 83, 85-88, 90-92
Turkey 80 86, 87, 90 87, 89, 90 §7-90, 92 89, 90, 92 8592
Yemen 84, 90 92 91 84, 92 84, 85, 89, 90, 92

* Panial needs assessitient

“Adtivities in FYBO-R8 were funded through i subcontract with an AID Cooperating Agency.

BEST AVAILABLE DOCUMENT
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Table V-2
NEAR EAST/EASTERN EUROPE: Technical Assistance Visits-FY92
DURATION
COUNTRY MONTH/YEAR PERSONNEL(AFFILIATIOR) IN WEEKS ~ QESCRIPTION OF ACTIVITIES
Regional Feb 92 Williams (JHU/PCS) 1 Participate in Donors® Mecting on Regional Soap Opera.
Walai (JHU/PCS) 1

Regional May 92 Green (Consulrant) 2 Project development for production of commercial film on
population and environment,

Regional Jul 92 Kaidbey (JHU/PCS) 2 Develop case profile for “Arab Women Speak Out” in Egypt and
Tunisia.

Regional Jul 92 Rifai (Consultant) 2 To assist in the preparation of the Arabic "Advances in Family
Health Communication™ Workshop.

Egypt Oct 91 Wafai (JHU/PCS) 4 Provide assistance to NPC in refining project design of Minya

Morgan (JHU/T'CS) 4 Initiztive and assist with baseline survey.

Egypt Nov 91 Rigby (JHU/PCS) 2 Assist NPC in completing the design and operational plan of the
proposed M/MC at NPC Cairo,

Egypt Nov 91 Saffitz (SAAD 3 Assist CSLand EIMDA with implementation and evaluation of the
marketing strategy and campaign

Egypt Dec 91 Kricger (PATH) 2 Assist MOH in finalizing a tamily planning booklet and provide
training in material development.

Egypt Dee 91 Wafai (JHU/PCS) 3 Provide technical assistance o SIS/IEC Center, CS1, and EIMDA.

Egypt Dec 91 Jabre (JHU/PCS) 2 Finalize proposed 1992 workplan with SIS/IEC Center. Project
monitoring with MOH, CSI NPPC, and EJMDA.

Fgypt Feb 92 Willinms (JHU/PCS) 1 Conduct a social marketing seminar for SIS and other family
planning agencies,

Egypt Feb 92 Wafui (JHU/PCS) 2 Follow up on research activities with Al Ahram regarding the
SIS National Survey, EJIMDA cunpaign eviduation and Minya
bascline survey. Participate in SIS social marketing seminar given
by Jim Williams.

Egypt Mar 92 Jabre (JHU/PCS 3 Provide technicil assistance to SISAEC Center, Minya Initiative

Kaidbey (JHU/PCS) 3 and CSI. Conduct Consensus Building Workshop in Minva.
Assist CSIin developing Communication Manual.

Egypt Apr 92 Aljabiry (Consultant) 3 TA 1o MOH/SDP and Miny: Inititive for production of
promotionil video and enter-educate drian.

Egypt Apr 92 Wafai (JHU/PCS) 5 Conduct management training needs assessment for SIS, follow
up on Minya bascline data collection and data analysis of the SIS
mautional survey.

Egypt Apr 92 Jubre (JHU/PCS) 3 Assist MOH/SDP in agency selection for production of video
magazine. Supervise TOT training in Minya, plan Family Health
Week.

Egypt May 92 Kaidbey (JHU/PCS) 3 Assistin TOT in Minya, finalize communicition guide Tor CSI's

marketing strategy.

BEST AVAILABLE DOCUMENT
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DURATION

COUNTRY MONTHYEAR  PERSONNEL/(AFFILIATION) INWEEKS  DESCRIPTION OF ACTIVITIES

Egypt Jul 92 Jabre (JHU/PCS) 2 Technical Assistance to Minya Initiative to evaluate the July
Family Health Week and develop the October and December
Family Health Weeks.

Egypt Jut 92 Watai (JHU/PCS) 3 Toassist in preparation of Family Health Week and follow up on
the TEC tracking system in Minya and data collection of EINMDA
campaign evaluation,

Egypt Jul 92 Saffitz (SAAD 2 To assist in positioning family planning agencies for marketing
their services in Minya.

Egypt Jul 92 Katidbey (JHU/PCS) 1 To monitor training and other activivies in Minya during the
Family Health Week.

Egypt Sept 92 Saftitz (SAAD 2 Technical assistance 1o CSEwith marketing strategy and design of
national mass media campaign.

Jordan Mar 92 Jabre (JUHU/PCS) 1 To discuss with SAID the Needs Assessment and training
activities.

Jordan Jun 92 Jabre (JHU/PCS) 1 Participate in UNICEF Global Meeting on "Facts For Life.”

Moroceo Oct 91 Jubre (JHU/PCS) 1 To follow up on programmuatic issues with MOIH.

Moroceo Feb 92 Langlois (JHU/PCS) 2 To assist MOH witt finaliznion of the TEC strategy for family
planning.

Moroceo Feb 92 Wabai (JHUPCS) 1 To assist MOPH in the design of evaluation methodology and
impact measurement of its informational pill booklet.

Morocco Apr 92 Lunglois (JHE/PCS) 1 Ta monitor project with MOPH and discuss programmatic issucs,

Moroceo Jul 92 Langlois (JHU/PCS) 1 To participate in the Lnching of the national family planning
logo and review other project activities.

Tunisia Oct Yl Jabre (JHUZPCS) 1 To discuss upcoming TEC activities with USAID- Tunis and ONFP,

Tunisia Dec 91 Mattar (Consultant) 2 To undertake prefiminry research and interviews with ONFP
officials and Tunisian Television for the development and
production of an ONFI? video docu-dran,

Tunisia Jul 92 Kaidbey (JHU/PCS) 1 To develop a case study on Tunisian family planning experience
with ONFP.

Turkey Sep 9l Piotrow (JHU/PCS) 1 To attend the Nationad Conterence on Family Plinning,

Turkey Sep 91 Yun JHLVPCS) 1 To participate in the National Conference of Family Planning, To
monitor research and evaluation component of the Blue House
Camprtign.

Turkey Sep 9t Wafai (JHU/PCS) 1 Assist ESDA in conducting a baseline survey for the Blue House
Campaign.

Turkey Dec 91 Yun (JHULPCS) | Toattend the Turkish Naional Fumily Planning Week campaign
and Liunch the Blue House TEC Campaign.

(N C A
- \
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Table V-2—continued

DURATIDN
COUNTRY MONTH/YEAR PERSONNEL/(AFFILIATION) IN WEEKS ~ DESCRIPTION OF ACTIVITIES
Turkey Apr 92 Kim (JHU/PCS) 1 To attend the AVSC Family Planning Counseling Workshop.
Yun (JHU/PCS) 1
Amissah (GHFPIP) 1
Yemen Oct 91 Jabre (JHU/PCS) 1 To paricipate in the National Populition Policy Conterence and

in the working mecting of cooperating agencies at USAID/Sana‘a.

BEST AVAILABLE DOCUMENT
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Table V-3
NEAR EAST/EASTERN EUROPE: Workshops and Conferences-FY92
PROJECT HOST NUMBER OF
COUNTARY NUMBER DATES AGENCY PARTICIPANTS DESCRIPTION OF ACTIVITIES
Regional NE-MOR-00 Feh 92 chC 7 Donor Meeting for review of production issues,

NE-MOR-06
NE-EGY-11
NE-JOR-02

Egypt NE-EGY-14 Jan/Feb/ MOH/CDS 66 Training of Nurses and Social Workers on hospital based
Mar/92 family planning counscling and motivation.
Egypt Feb 92 SIS 70 Seminar on techniques for improving social marketing for

FP agencies.

Lgypt Mar 92 NPC/Minya 20 Consensus Building Workshop to identify roles and
responsibilities of each participating agency, to increase
understanding and solicit commitment to project
implementation,

Egypt NE-EGY-14 May 92 CDS/NPC/Minya 21 Training in Interpersonal Communication/Counseling for
training coordinators of 11 FP/IEC agencies.
Egypt NE-EGY-17 July 92 CDS/Minya Training of religious leader trainers in Minya.
Morocco NE-MOR-05 July 92 MOH/Ourzazat 3500 Logo Launching Campaign.
Turkey Apr 92 AVSC Family Planning Counscling Workshop.
Yemen Oct 91 Ministry of 200 First National Population Policy Conference.
Planning

BEST AVAILABLE DOCUMENT
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Table V-4
NEAR EAST/EASTERN EUROPE
Materials Developed, CA-2 & CA-3, FY92

NEAR EAST/EASTERN EUROPE

REGION/COUNTRY PRINTY AUDIDVISUAL

PCS PROJECT NO. MATERIALS MATERIALS OTHER

Regional 15 episodes of TV soap opera,

The Family House.

Egypt Minya Initiative Valley of the Ants Play Minya Slogan
2,000 copics Booklet on religious 1 jingle 2,000 1ee shins
misconceptions on family 1 20 min. video documentary 1,000 banners
planning 17 episodes of TV soap opera, 2,000 scarves

And the Nile Flows On.
21 TV spots, Memories of a
Female Daoctor.
Morocco 2,000 large decals National Family Planning

(NE-MOR-05)
Romania
Tunisia
Turkey

(NE-TUR-05)

Yemen

2,000 small decals
2,000 badges

Focus Group Discussion Findings
on Abortion and Contraceptives

Case Study on ONFP

Blue House Campaign

50,000 copies Method Specific Brochures

1000 copies TV Serial Brochures

3,000 copies informational booklet
on the importance of Family Planning

7 TV Spots

1 30 min, docu-drama
Living Stories of Yemeni
Families

BEST AVAILABLE DOCUMENT
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BILL RA

Media/Materials
Collection

As interest it TEC has grown in the last
several years, so have the demands made
upon resource centers worldwide. Health
communication specialists rely heavily upon
the work that others are doing in the same
ficld.

In the ficld of population and Ffamily
planning, the Media/Materials Collection
(M/MC) is the only resource which pro-
vides aceess to over 20,000 items and pro-
actively shares materials with colleagues
worldwide,

The M/MC has responded to the de-
mands of PCS stafl and other health com-
munication specilists by acquiring more
nuterials and by offering more and better
services cich year. Figures VI-1 and VI-2
illustrate the growth in the Collection and
in the number of requests as JHU/PCS
completes its first ten yeurs,

Access to the materials in the Collection
was improved as were methods for re-
sponding to the needs ol the M MC's »cli-
ents™
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LLECTION_.._..

NEW ITEMS: Over 1,000 new items were
added to the Collection, including many
PCS project materials; the Collection now
includes 20,788 different TEC materials (see
Table VI-1 and Figure VI-1).

NEW SECTIONS: In response 1o requests
from staff and colleagues, there are now
(WO new sections:

* PCS Project Reports Collection—PCS has
generated a great deal of research and
IEC project documentation which is in-
valuable to all statf members and other
interested parties.

¢ Training Section—A wide variety of manu-
als, books, and materials for IEC training
is available, including a complete collec-
tion of manuals compiled for PCS-sup-
ported workshops.

MORE REQUESTS: Requests for sample
IEC materials increased from just over 1,200
1o 1,376 (Table VI-2). M/MCstlf continues
to produce composite video and audio
productions and slide presentations for
JHU/PCS staff. Figure VI-2 shows the growth
in the number of requests since 1982,

MORE VISITORS: Over 800 health commu-
nication professionals visited the Collec-
tion in FY92, receiving an in-depth expla-
nation of M/MC scrvices and activities.

These visitors included representatives of

many Cooperating Agencies and other in-
ternational  organizations: CEDPA,  Path-
finder, World Neighbors, UNICEF,
HEALTHCONM, AVSC, UNFPA, PAHO, PATH,
SEATS, PROFIT, AFRICARE, UN High Com-
mission on Refugees, Development Associ-
ates, Population Council, AIDSCAP, JOICFP,
American Public Health Association, Save
the Children, and numerous foreign Minis-
tries of Health and Public Fealth offices. All
together, visitors came from 61 different

countries. This year increasing numbers of
visitors have returned o the Collection
after their initial visit in order (o research
IEC materials more thoroughly,

NEW PACKETS: As a pro-active method of
sharing the Collection, the Packet Series
continues to gain fans worldwide. This year
the National Association of Government
Communicators awarded the re-formatted
Packet Series Third Place in the 1992 Blue
Pencil Competition. This vear's Packets,
=15—Songs for Family Plaoniing and =16
—Pampblets adout Injectable Contracep-
tires, are proving to be especially popular,
and requests for carlier Packets are atanall-
time high.

BETTER ACCESS: M/MC visitors cian now
flip through handy binders to find lists of
pamphlets, posters, and videotapes by sub-
ject, country, and titde.  After a few mo-
ments of instructions, visitors find it simple
to guide their own searches through the
Collection. These binders make aceess to
the materials casy for all visitors, especially
those not fumiliar with using  database
catalogs.

NEW REGIONAL M/NMC: There is now an
M/MC in the Family Health Services main
office in Lagos, Nigeria. It receives regular
shipments of new materials from the Balti-
more M/MC. FHS is planning 1o establish
its own satellite collections in local FIIS
offices. M/MC staft also provided technical
assistance for the establishment of a Media/
Materials Collection at the National Popula-
tion Center in Cairo,

The M/MC also supplies PCS offices in
the Philippines and Bangladesh with new
materials for the media collections. Simi-
larly, the M/MC will supply PCS' new
offices in Ghana and Kenya starting in
FY03.
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Figure VI-1
Materials in the Collection
19582~ 1992
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Tabie VI-1
Materials in the M/MC

Requests for M/MC Materials
(excluding Packets)

TYPE FY91 FY82
Audio Tapes i) 450
Films 305 305
Novelty lItems 1480 1776
Pamphlets 8020 88344
Field Photos 5287 3420
Posters 1972 2§02
Slide Sets 103 180
Videotapes 010 719
Flipchans 116 138
valendars 122 164
TOTAL 19.865 20,788 (-+.6% increase)
TABLE VI-2

ResoN  Pe P52
Africa 324 270
Asia 133 233
Latin America/C 219 132
Near East 97 81
Other* 4] 660
TOTAL 1214 1376
Requests by Region (% of Total)
Africa 20% 20%
Asia 11% 17%
Latin America/C 18% 10%
Near East 8% 0%
Other* 36% 47%
TOTAL 100% 100%

*Conprrating Agencies, AID W, and international organizations

BEST AVAILABLE DOCUMENT
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Table VI-3
JHU/PCS Packet Series

Packets Prodiced FYS83-FY92

YEAR

FACKET TITLE PRODUCED
1 Print Materials for Nonreaders FY83
2 Male Responsiblity FY84
3 Basic Processes and Principles for Population/Family Planning Communication FY84
] Social Marketing and Packages for Contraceptive Methods FY85
5 Reaching Younyg People FY85
6 Working with the Media FY80
Wallcharts about Contraceptive Methods FY87
Pamphlets about Condoms FY88
9 Pamphiets about the Pill FY88
10 Pamphlets about Voluntary Surgical Contraception FY88
11 Pamphlets about the 10D FY89
12 Photonovels and Comic Books about Family Planning FY89
13 Video for Family Planning FY90
144 Family Planning Logos FY90
7-14  Reformatted for PCS Packet Series Binder FYol
15 Songs for Family Planning FY92
16 Pamphlets about Injectable Contraceptives FY92

Packets Distributed FY92

ND. ON NO. % DF TOTAL

MAILING LIST OISTRIBUTED DISTRIBUTED

Africa 513 98 21%
Latin America 304 701 17%
Asin 321 473 11%
Near East 117 137 3%
Other* 419 2099 48%
TOTAL 1734 4418 100%

* Cooprrating Agencies, AIDAV, and international organizations

BEST AVAILABLE DOCUMENT
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Counseling Evaluation Workshop for Family Planning Providers, held March 31-April 3, 1992
in Baltimore, Maryland.

esearch and
valuation

The Research and Evaluation Division
has a threefold mission:

a) To provide rescarch inputs for the
planning and design of JHU/PCS commu-
nication projects,

bh) To monitor and evaluate these
projects.

¢) To share the knowledge gained from
JHU/PCS experience.

To meet increasing demands on the
division with respect to this mission, the
research and evaluation statf improved its
capabitity in 1992 by developing the fol-
lowing innovations:

e Several new research instruments and
procedures that measure images of con-
traceptives and service providers, These
instruments and procedures contributed
tothe development of the PRO approach,
an innovative strategy for promoting ser-
vice providers and contriaceptives.
Computer soltware that analyzes mea-
sures of contraceptive and service pro-
vider images and shows results o an
casy-to-understand two-dimensionad user-
friendly graphic format.
e Computer software called SCOPE (Strate-
gic Communication Options for Planning




JATION

and Evaluation). SCOPE helps train se-
nior communication practitioners by in-
creasing their skills in using research to
enhance program design and by present-
ing them with realistic decision-muking
problems in communication planning,

Rescarch-based  training modules on

population communication for senior 115G

managers, The modules now serve as the
foundation of the “Advances in Family

Health Communication™ workshops (En-

glish, French, and Arabicyand other short

term courses conducted by JHU PCS.

The Research and Evaluation Division
collaborated closely with program staft in
developing these innovations. This col-
laboration reflects [HU PCS's belief that
rescarch and evaluation are integral cle-
ments of project design. implementation
and evaluation. As in previous years, JHU
PCS finds this philosophy o be critical 1o
the success of its activities.

Along with work on these innovations,
evaluation of JHU PCS projects retained its
pre-eminent role. Project evaluations con-
tinued to document how well-implemented
communication programs cin change be-
havior. In Pakistan, the six-¢pisode televi-
sion dramia Aabat showed that mass media
can cause signiticant changes in inter-spouse
communication and family-size limitation
behavior. InTrishal, Bangladesh JHU PCS's
usce of community network strategies helped
increase contraceptive prevatence trom 27
to 34 percent ina two-year period, Exten-
sive and systematic training of clinic per-
sonnel in Kenva by JHU-PCS staff showed
remarkable changes in the interpersonal
counscling skills ol those trained. In Ghana,
practice of modem methods increased by
cight percentage points (rom 187610 20" in
the 19 months after JHU PCS, with a con-
sortium of national family planning agen-
cies, conducted a systematic 1EC campaign

and a comprehensive training program of

service providers.

Recognizing that the value ol new knowl-
edge depends largely on its timely trans-
mission to those who can use it, rescarch
and evaluation stafl pursued a three-pronged
strategy to share JHU-PCS experience in
1992;

@) publications of key findings of JHU/PCS
projects in professional journals;

by presentations at national and interna-
tional seminars and conferences; and

¢) taking the lead in planning, conducting
and evaluating several training programs
in Baltimore, India, and the Philippines
forsenior IEC rescearchers, planners, and
managers,

Project Evaluation Activities

The numberof JHU PCS projects contin-
uestogrow. PCS has designed 121 projects
in some 60 countries since its founding in
1982, Ofthese projects, PCS has completed
09 (see Table VI-3). (A separate annual
report presents progress of  projects in
Nigeria because these contraets are distinet
from PCS),

In fiscal vear 1992, JHU-PCS carried out
52 projects and developed a dozen other
projects (see Tuble V-2). The following
breakdown shows the scope of JHU PCS

operations:

e Africa, 16 projects underway, 1t com-
pleted.

e Asia, 17 projects underway, 18 com-
pleted.

e Latin America, 7 projects underway, 27
completed,

o Neur East, 13 projects underway, 9 com-
pleted.

Tables V-2 und Vii-3 preseit the key
features of evaluation activities for hoth
completed and ongoing projects, The tables
show that JHU PCS explores a wide range
of communication interventions—in - fact,
41 different forms of intervention.

MASS MEDIA

JHUPCS experience suggests that all
forms of communication ure uscful al-
though cuch may have unique strengths
and weaknesses. Thus, JHU PCS stalT ey to
match communication approaches and
media with what o particular situation re-
quires. Thev also coordinate the use of
several media, especially mass media with
interpersonal channels, o achieve syner-
gistic effects.

JHU PCS projects also design media
strategies around  local capabilities and
conditions. As in previous vears, the high
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usage of broadcast media in JHU/PCS

projects reflects the rapid growth of the

broadeast media in the developing world.

A review shows that:

e 70 projects (total) used broadcast media.

e 25 projects used television (including
video).

e 22 projects used radio.

¢ 23 projects made use of both radio and
television.

Thanks 10 growing literucy in some
developing countries, 51 projects were
able to use booklets and manuals while <1
projects used wall charts or posters.

JHU/PCS program staft continued to
seck innovative uses of folk media and to
experiment with new forms of modern
communication. Among those used were
community networks, clectronic billboards,
comic booklets, photo novellas, traditional
folk songs, games, displays, telephone
counscling services, music videos, calen-
dars, and write-in responses to broadeast
social dramas on TV or radio.
INTERPERSONAL COMMUNICATION

Thirty projects harnessed the relative
strengths of interpersonal communication.
The interpersonal channels used included
clinic stall, farmer maotivators, labor and
conuunity vouth groups in the Philip-
pines. service providers in Kenya, Egypt,
and Ghanaand other community and peer
group channelsin The Gambia, Cameroon,
Bolivia, Colombia, and Bangladesh,

RESEARCH APPROACHES: MIRS

JHUPCS rescarch and evaluation stafl

nintained a multi-method perspective in
the conduct of evaluation activities. As in

the past, the staft combined the rigor of

quantitative resesivch and the low costand
rapid turn around of qualitative technigues.
Lightv-nine projects used focus group dis-
cussions, and 95 used pretesting tech-
niques. Sixty projects used sample sur-
veys, experimental designs, interrupted
time series analysis, and provided  for
computer analysis of data.

JHUZPCS staff believe that communica-
tion is i process that occurs over time. For
instance, some program officials still do
not understand that counseling starts when

a nurse first greets a client. The training of
a nurse is very much a part of the counsel-
ing process. Success or failure of 4 counsel-
ing session may depend largely on how
well or how poorly an organization has
trained its nurses.

To capture changes that occur within a
process, JHU/PCS staff collect data when
possible at several points in time. In this
conlext, 37 projects of JHU/PCS used inter-
rupted time series design while 57 used
pretest/postiest design with correlation of
exposure and outcome Gi.e., self-reported
changes in the knowledge, attitudes, and
contraceptive practice). Five projects used
the classic experimental approach: a pre-
test and posttest design with a control
group.  Four projects used postiest-only
design with correlation of exposure and
outcome, while four used postiest-only
quasi-experimental design with control
Lroups.

A multi-method rescearch method also
means use of multi-sampling technigues.
Sixty-one projects used probability sam-
pling techniques while 11 projects used
saturation coverage. Because of time and
other constraints, 2+ projects used conve-
nicnce, purposive or quotia, non-probabil-
ity sumpling approaches.

Highlights By Region

Africa

African family planning programs are
relatively new with prevalence rates mostly
in introduction and market development
stages (hetween 3-13 pereent) as in Mali,
Senegal, Uganda, Liberia, Burundi, Togo,
and Ghana, Countries in the growth and
mature stages are fews they include Kenya
(27 pereent), Botswana (33 percent) and
Zimbabwe (13 pereent). Because of the
relative carly stages of family  planning
programs in the region, two major chal-
lenges exist. The first is how to increase
demand for tamily planning services. The
second is how to strengthen provider skills
so that providers can best meet the needs of
clients.

1992 saw an increase in the number of
multi-pronged  campaigns that used TEC
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strategies for simultancous promotion of

family planning service delivery points, the
image of providers, and henefits of family

planning. In this context, JHU/PCS staff

emphasized the use of rigorous research

and evaluation designs, rapid assessment

procedures, and use of rescarch results for
further project development. Specifically,
the staff:

* Trained more local rescearchers in Tanza-
nia, Kenya, Ivory Coast, Ghana, and Mali
to cope with increasing demand for re-
search,  JHU/PCS stalf also provided
more opportunitics for African rescarch-
ersto offer technical assistance in African
countrics.

e Strengthened the link between formative
rescarch and project design and imple-
mentation by means of innovative re-
search utilization techniques and work-
shops in Kenya, Tanzania, Ivory Coast,
Mali, and Cameroon,

* Explored use of standardized question-
naires for measuring [EC exposure and
impact across countries, The staff ob-
tiined faster results and was able o
compare data from several countries,
Developed reliable and valid data collec-
tion 1ools 1o evaluate the impact of pro-
vider counseling training in Tanzania,
Kenya, and Cameroon,

Helped URTNA conduct o mail survey
among 343 recipients of URTNA newslet-
ters, catalogues, videos and similar health
cducation materials all over Africa to
evaluate their Family Health Broadcast
Project.

The following describes two projects in
detail: an evaluation in Ghana and forma-
tive research for project development in
Kenya.

Figure VII-1
Family Planning Knowledge and Bebavior: Ghanaian Men
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GHANA

The Health Education Division of Ghana's
Ministry of Health in collaboration with
JHU/PCS conducted a systematic and com-
prehensive [EC campaign in Ghana from
September 1987 to April 1993, The project
aims to 1) increase family planning knowl-
edge, attitude and practice, 2) enhance
family planning counscling skills of service
providers and 3) strengthen the capability
of MO 10 develop, carry out, monitor and
evaluate health communication programs.

Discuss FP
w/partner

- S Mos Post-launch
m 19 Mo Post-Launels

Practice
modern FP

Discuss Fp
w/friend

JHU PUS, MOH HED-Ghana
5 monthis after (N=5UR) 19 months (N=622)
© SPORLINCOUS TESPOise

The project is being carried out in six
stages: 1) situation analysis, 2) training of
service providers, 3) IEC materials’ devel
opment and mobilization, ) initial cam-
paign inthree regions, 3) second campaign
in sume three regions, and 6) expansion of
the campaign in the remaining seven areas.

The first campaign tried to improve the
image of service providers with the theme
“Talk to your family planning advisers, they
care” and to encourage couples to visit
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MOH clinics. The second campaign pro-
moted male irvolvement in family plan-
ning with the theme “Choose family plan-
ning with your wife” and clarified rumors
with the theme “Get the facts.”

In conjunction with a national IEC cam-
paign, the project concentrated in the
Ashanti, Brong-Ahato, and Central regions
which speak Akan. Besides national radio
and television broadeasts, plus leaflets,
hooklets, and posters distributed all over
the country, the project campaign used
print. materials, community  audiovisual
media (video dramas and audio cassettes)
and community activities in these three
regions. The project also extensively pro-
moted o campaign theme song “Awo
Dodo.”

Project staff conducted sample surveys
before, during, and after the campaign was
wnched and then 19 months after the
launch. The results revealed that aware-
ness of family planning became almost
universal (92-97%). Knowledge of one
modern method significantly increased
from 720 to 83%. The proportion of men
who spoke with their spouse about family
planning increased fron -13% o 7% while
those who spoke o a triend also grew,
from 33% to 38%. Most encouraging was
ancight percentage-point increase in prac-
tice of a modern method from 8% 1o 26%
(see Figure VII-1).

KENYA

To address the low prevalence rates in
Kenya, JHU/PCS and the Family Planning
Association of Kenya together with a con-
sortium of Kenyan family planning agen-
cies developed a Provider and Client Infor-
mation, Education, and Communication
Project. The projectaims to increase preva-
lence through better understanding of fam-
ity planning by the public, by encouraging
spousces to discuss tamily planning and by
promoting family planning service provid-
ers as caring, knowledgeable, and trust-
worthy sources.

A hascline study assessed FP counsel-
ing and communication skills, TEC materi-
als used at service delivery points, and
clients’ sources of family planning infor-
mation and referrals to services. The staff

gathered data in 25 FP service delivery
points out of 1564 service sites in the
country. The staftf observed 397 interactions
between providers and clients and in se-
lected situations made video orsound tapes
ol the sessions, Project stalt also inter-
viewed 106 providers and 3060 clients after
services had been rendered.

The study identified strengths and weak-
nesses of counseling and communication
skills of service providers. Greeting, asking,
and helping skills were good and providers
ensured priviey and were diligent in ob-
taining medical histories from clients. On
the other hund, providers were weak inuse
ol IEC support materials and in educational
skills, often giving incomplete information
orinstructions, Providers gave booklets or
pamphlets in only 4% of interactions with
new clients while only 9% of sessions nude
use of print and audiovisual materials,

Based on the findings, JHUSPCS and the
Family Planning Association of Kenva de-
veloped the “Haki Yako™ campaign to ad-
dress weaknesses they identified. The project
produced and distributed more than 500,000

copies of method-specific leaflets, The stalf

also distributed 20,000 posters encouraging
hushand-wife dialogue and promoting the
safety of modern methods. A 52-¢pisode
raclio soap opera and 10 promotional spots
were produced o encourage couples o
discuss family planning and to provide %P
information and promote service provid-
ers. Inaddition, the project is now produc-
ing (lip charts and anatomical models.

The stafl also used the findings 10 de-
velop a national triining curriculum and
manual for community-based distributors,
They will use insights gained from the study
to train 40 NGO trainers who will help
design a counseling and interpersonal com-
munication curriculum for nurses.

The project represents an advancee in the
use of formative rescarch methods in Kenya,
First, it established i thorough bascline for
designing the project and evaluating its
impact. The staff then used multiple data

collectiontools and investigated a variety of

topics including:

e Institutional capability for training clinic
and CBD family planning providers in
counseling skills

RESEARCH AND EVALUATION

PCS 1992 141



RESEARCH AND EVALUATION - R

e Counscling skills leve! of the providers
on the job

* Duration of contraceptive use of clients

e Client pereeption of service providers

* Continuation rate of modern contriacep-
tive method use

e Number of referrals by CBD agents

e Number of new clients

® Return visits to clinics.

The extent of use of multiple rescarch

techniques can be seen from:

® Observation of cight trainers conducting
workshops

¢ [Focus group discussions with 10 provid-
ers during their own training sessions

e Interviews with cight trainers and five
training managers

* 397 on-site observations of provider-
client consultation sessions

e Exit interviews with 360 clients

e Interviews with 106 providers

e In depth analysis of 17 video taped

consultation sessions and 27 audio taped

sessions

Inventory of existing TEC materials and

their use in 25 family planning service

points

s Service statistics from 25 family planning

service points

75 in-depth interviews Gaudience re-

search) with users and non-users

* A survey of 1000 women on family
planning use, continuation, 1EC/FP cam-
paign exposure, and perception of FP
providers (Omnibus survey).

Figure VII-2
Condom Use by Level of Health Beliefs and Exposure to Campaign, Pern
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Latin America

JHU/PCS has conducted many cam-
paigns and training seminars throughout
Latin America and continues to be a leader
in innovative approaches to family plan-
ning promotion in the region. The relative
sophistication of cooperating reseirch or-
ganizations in the arca has permited JHUY
PCS the opportunity o provide quality
rescarch in family planning campaigns and
reach out into new areas of health commu-
nication needs such as AIDS communica-
tion.

Low Health Beliefs

Pero AN Proged £N= 14500
JHU oS o8

In 1992, JHU/PCS participated in two
AIDS communication projects. The staff
collected before and after campaign data o
measure the impact of a mass media cam-
paign in Peruto reduce risky sex practices,
The second project (with CDCYis a commu-
nication intervention designed 1o reduce
the threat of AIDS among Commeercial Sex
Workers (CSWs) in Bolivia,

The baseline survey of CSWs showed
that 67 pereent of CSWs lee] at risk of
contracting Sexually Transmitted Discases
(ST, and 75 pereent feel at risk of
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contracting HIV/AIDS. However, many

CSWs are not aware of proper precautions

to avoid contracting the HIV virus, Less

than 60 percent of the CSWs sampled
knew that using condoms provided pro-
tection against AIDS.

The evaluation of the Peruvian mass
media campaign to promote HIV/AIDS
awareness and safe sex practices provided
the rescirch team with the opportunity 1o
testahealth communication model linking
the health belief model (HBM)Y 1o HIV.
AIDS-related healthy behavior, The headih
belietf modet, in briet, argues that individu-
als will ke action to cure or prevent an
illness for three reasons, the pereeived: €1)
severity of the illness, (2) risk the indi-
vidual has of contracting it, and (3) hen-
cfits of wking action,

Among respondents exposed to the
media campaign, the more HBM compo-
nents an individual possesses, the more
likely hes she is o engage inrisk reduction
behavior (g, condom use. See Figure
VII-2). Forrespondents notexposedtothe
campaign, the HIBM did not affect risk
reduction behavior, Thus, while the HBM
provides a model for improved health-
related behavior, communication serves
an essential role as a vehicle for triggering
appropriate health behavior,

Other JHU PCS rescarch and evalua-
tion projects in Latin America include the
following;

@) In Chiapas, Mexico, JHU PCS is devel-
oping a nation: rural strategy for com-
municating family planning and heatth
information based on bascline data col-
tected in 1992,

b) The staff is also evaluating family plan-
ning materials for the Bolivian National
Reproductive Health campaign.

¢) JHIUAPCS stall are collecting baseline
data in Peru as part of a multivear,
multimedia communication campaign
to promote fumily planning,.

Asia

Asiachas same of the most sophisticated
and mature family planning programs in
the world. At the same time, Asiaalso has
some programs that are still in the intro-
duction and market development stages.

RESEARCH AND EVALUATION

Several factors require the use of many
IEC strtegies and approaches in the re-
gion. For one, prevalence rates vary widely
among countries. While there is a need o
reach more resistant audiences in mature
programs like those in India, the Philip-
pines, and Bangladesh, there is also the
challenge of persuading carly adopters in
Pakistan and Nepal. The muli-cularal set-
lings in most Asian countries also present a
unique challenge for TEC activities as does
the uneven access of Asiuns to the mass
media. The broadeast of the highly success-
ful siz-episode television drama in Paki-
stan, Aabeit, the ficld-testing of community
participatory approaches in Nepal, and the
development of India’s national TEC strat-
ey under JHUSPCS technical assistance
reflect the diversity of JHTU/PCS activities in
the Asian region—and  dictate an equal
diversity in rescarch and evaluation tech-
nigues.

PAKISTAN

Pakistan provided JHU/PCS with i unique
opportunity toapply the full range of Media
Impact Research System (MRS techniques.,
In collaboration with the Ministry of Popu-
fation Wellure and USATD, JHUPCS initi-
ated a six-episode television social drama,
Aabeat CThe sound of Movement), The
drami, which was broadeast mationwide,
promoted child spacing, hushand-wite com-
munication, and the status of female chil-
dren, Three 30-second television spots and
awell-organized print media coverage re-
inforced the messages of Aabar,

Applving the MIRS approach, JHUZPCS
staff and local counterparts first made an
assessment of TEC activities of the Ministry
of Population Weltare and conducted for-
mative research o laearn audience needs
and perceptions. The rescarch and pro-
gram staft team visived population wellare
clinies, interviewed key 1EC personnel, re-
viewed available fiterature, and conducted
social-anthropologicul rescarch and focus
group discussions among selected audi-
Cnees.

Rescarch showed o need for an 1EC
campaign o enhance child spacing, hus-

hand-wife communication, and status of

female children. “The staft” shared these
findings with key populaion wellare offi-
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Figure VII-3
Hierarchy of Effects of the “Aabat” Television Social Drama in Pakistan
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cials and with mass media practitioners in
atwo-day workshop in Lahore, Pakistan in
December 1990, Enthusiism generated by
this workshop led 1o collaboration among
some participants who transhued these
research findings into the Aabat project.

The project team pretested the drama
script and 30-second spots through focus
group discussions and qualitative inter-
views, Findings helped refine messages
and approaches. To ensure quality in all
aspects of production, the project team
recruiled Pakistan's top tlents in directing,
scriptwriting, and uacting. Close collabora-
tion between JHUSPCS rescarch and pro-
gram stafl” allowed for a systematic and
scientific approach in ull aspedts of the
project.

Aabat generated impact beyond expec-
tations, A pre-and post-evaluation sample
survey of 2000 respondents in Pakistan's
three major cities, Karachi, Lahore, and
Islamabad/Rawalpindi, showed that 60%
of respondents saw at least one episode of
Aabat. Noting that 200% of the population
does not have aceess to television at all,
Aabat in cffect reached at least 80% of
people with access to television. Actual
reach was much higher as ficld reports
confirmed that “pirate” video copies of
Adabat are being rented in India, Nepal,
Bangladesh, and even in Urdu-speaking
communities in the United States.,

N2
THE s )

As Figure VII-3 shows, 60 percent of
respondents were exposed o at least one
episode of cabat, Based on viewers' -
ings and survey data, a conservative eslti-
mate of 1otal audience for Aabat is 25
million in Pukistan alone, not including
spillover audiences in India and video
audiences. About 39 percent understood
the message of spacing and the need o
limit family size. Twenty-cight percent of
the respondents said that they intend to
tuke some action, while nine pereent said
that they visited Fumily welfare clinics after
viewing cAabat and the welevision spots,

BANGLADESH

A key challenge for family planners in
Bangladesh is how to reach rural women
who are restricted in terms of physical
mobility and social interaction. The limited
aceess of women 1o information and re-
sources restricts their ability 1o participate
inand take advantage of the opportunities
provided by the range of development
initiatives conducted in Bangladesh.

In response to this challenge, [TIU/PCS
Bangladesh and the TEC Unit of the Ministry
of Health and Family Planning initiated a
program to develop TEC strategies that
would assist in strengthening and extend-
ing FP services in rural Bangladesh. They
chose Trishal Thana (upazil, with a popu-
lation of about 317,000 and a contraceptive
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prevalence rate of 33.9 percent, as the
project site.

The project focussed on a study of
communication networks in rural
Bungladesh based on the axiom that small
primary groups socialize their members to
the group's norms and provide parameters
of acceptable behavioral responses o
stimuli.

Bangladesh villuges (or grams) are di-
vided into a series of paras that function as
cohesive social entities. Itis the para, more
than the gram, with which villagers iden-
tify:.

Each para is composed of baris or
extended family houscholds. The buari s
composed of a series of dwellings or ghors
around a square or rectangular courtyard.

From a bascline survey conducted in
1989, JHU/PCS stadl identified communi-
cation networks relevant to family plan-
ning. They determined who women iden-
tificd as the person they most frecuently
spoke to about general atfairs and the one
they spoke to about family planning.

Based on the communication network
analysis, JHUSPCS established o series of
rotating peer groups or jiggashas trom the
Bangla word “to enquire™). The stall also
trained Family Wellare Assistants (FWAs)
to locate key FP opinion leaders in cach
para and to establish a peer group, cen-
tered around the opinion leader, in which
women could discuss health and FP? issues
and receive counselling and FP supplies.

The sites of the jiggasha mectings were
rotated around the para to the homes of the
FP opinion leaders who were willing to
host these meetings. JHU/PCS staft pro-
duced multimedia materials such as cas-
scties, booklets, and posters to support
jiggasha leaders and the FWAs, Within the
jiggashas, satisfied users shared their expe-
riencees, leaders introduced newly married
women to FP and encouraged nonusers
and discontinuers to discuss their appre-
hensions about contraceptive use. Although
jiggashas were originally meant to serve as
a forum for women, JHUPCS staff ob-
served that men now listen in on the
mectings and some have expressed a desire
for their own jiggushas,

Follow-up data ceiiected in August 1992
showed interesting results, Over the two-
year period, the contraceptive prevalence
rate in Trishal increased from 27 1o 34

pereent. Among women who had never
attended ajiggasha mectine  the vse of

contraceptives remained  unchanged
about 20 percent. In contrast, contraceplive
prevalence inereased from 20 to 32 pereent
among women who had attended ajiggasho
meceting, In 1990 women who been visited
by an FWA had a CPR of about 33 percent.
In 1992, this had increased 1o 40 percent.
Women who attended a jiggasha mecting
and who had also been visited by an FWA
showed the greatest increase in contracep-
tive use: from 38 pereent in 1990 to 50
percent in 1992 (see Figure VI-).

VII-4
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Figure VII-5
Image of Contraceptive Methods in Egypt (11=2,000)

~
— <«—> 1 Audience
0 — pills A 0D
- l—
© -
- Healthy l
*
— Safi
: B Condoms [
g B Effective
- _. Withdrawal
A
[ToY
o
c —
xpensivell
° ml_ Expensive
u
v e
»
-
Sterilization
o ! Y T R N I A A A N
0 1 2 3 5 6 7 8
First Dimension
JIGCOP, June 1992
Near East EGYPT

Like Asia, the Near East has some coun-
trics with mature family programs such as
those in Egypt, Jordan, and Morocco, and
some countries with recently established
family welfare programs such as in Yemen.
And, like Asia, the Near East has advanced
communication systems that allow rapid
dissemination of news and information.

Given the prevailing cultural and reli-
gious norms in the region, family planning
programs face unique challenges that call
forinnovative strategios and techniques. In
Yemen, the main concern is how o de-
velop institutional capabilities o deliver
family plinning services and how to in-
crease demand for them without triggering
oppasition [rom more conservative see-
tors. In Jordan and Morocco, there is a need
to reach under-served and resistant groups,
In Egypt. there is i need 1o understand
clients’ perceptions ind preferences among
the various contraceptives,

The following report highlights how

JHU/PCS is using newly developed tech-

niques o measure and change contracep-
tive images in Egypt.

A thorough understanding of audience
perceptions is key to development of effec-
tive communiciion strategices. One way of
achieving this understanding is through
development of a visual map that can lay
out contraceptive methods in relation e
desirable attributes such as case of use,
safety, cost and effectiveness. I audience
preferences can be represented with preci-
sion by physical distances in the map, then
rescarchers and planners can design more
cffective strategies to enhance the image of
a particular method sinee they would know
in which dircction and how fur a method
should he "moved.”

JHUPCS Rescearch and Evaluation Chiefl
D. Liwrence Kinciid developed such a
technique in 1992, Called INIAGE, the tech-
nique is based on a combination of expect-
ancy-vilue theory and multidimensional
scaling. The procedure shows in o two-
dimensional diagram the relationships
among specilic attributes, family planning
methods, and preference of particular audi-
enee segments.,

Data from a mational sample survey of
2000 men and women conducted in Egypt
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in February 1992 enabled PCS researchers
to test IMAGE. JHU/PCS staff conducted
the survey in preparation for the launching
of a multi-country social drama on televi-
sion covering family planning, acute respi-
ratory discases, and prevention of acci-
dents involving children,

Figure VII-5 shows how IMAGE can
present in a two-dimensional form audi-
ence pereeptions and preferences of fam-
ily planning methods. Respondents prefer
methods closerto the point marked AUDI-
ENCE than those that are farther away.
Similarly, attributes closer to a method are
attributes which respondents tend to asso-
ciate more with that method than those
farther away. As Figure VII-5 shows, re-
spondents pereeive the TUD 1o be casy to
use and healthy. Clinie statistics confirmed
that the TUD is also the most commonly
used method in Egypt.

SHARING OF
NEW KNOWLEDGE
THROUGH TRAINING

Hand in hand with publications of re-
scarch reports and presentations in na-
tional and international conferences and
seminars, the Rescarch and Evaluation
stafl also disseminated JHU/PCS experi-
ence through training activities,  In 1992,
the research staff was significantly in-
volved in the following training activities:
D Workshop on Communication Planning

For Family Planning TEC State Officers,

Ootacamund, India, January 1992,

2) Counscling Evaluation Workshop for
Family Planning Providers, Baltimore,
March 31-April 2, 1992,

3) Communications Lead the Way: Work-
shop on Aabar, 1slamabad, April 21,
1992,

1) Population Research Utilization Work-
shop, Manila, Philippines, May 1992,
5) Advances in Family [ealth Communi-

cation workshop

a) English - June 1992

b} French - September-October 1992

SOME LESSONS LEARNED

When planning an IEC campaign, inputs
from rescarch and evaluation staff should
be utilized as carly as possible. JHU expe-
rience shows that research inputs are most
uscful in the beginning of a project. There
is a cost for formative rescarch, but not
engaging in formative rescarch or pretest-
ing may cost a family planning agency even
more. As in medicine, errors in diagnosis
often lead to errors in prescription.

Coordinated multimedia campaigns are
more cffective than single medium cam-
paigns. Although multimedia campaigns
require more management effort and time
to organize, ¢.g., need for close coordina-
tion and higher levels of resources, the
returns are generally more significant than
single medium campaigns. Likewise, many
commercial advertising agencies hesitate to
take on the design of a single poster or
production of one film knowing the limita-
tions of single-medium efforts.

Quulity costs less. This lesson goes against
the conventional wisdom that quality costs
more. JHU/PCS experience suggests strongly
that investments in high quality IEC materi-
als and productions yield more dividends
not just in the long run but in the short run
as well The staff observed that poor quality
IEC materials often yicld low exposure,
leaving little room for cognitive, affective,
and behavioral impacts to take place. As a
result, although savings in production may
be realized inoa low budget campiign,
paltry effects often do not justify invest-
ments made. The experience of  Aabat
(Pakistan) showed that the recruitment of a
high caliber production team helps yield
significant results,

RESEARCH AND EVALUATION
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THE RESEARCH AND EVALUATION DIVISION'S TASKS

The Research and Evaluation Division has three main tasks:

1) Assist in the design of population communication
projects through assessment of communication needs
and problems, segmentation of audiences,
establishment of quantitative objectives, design of
messages, and selection of communication strategies
and media channels,

BASIC PROCESSES
AND PRINCIPLES FOR
POPULATION/FAMILY
PLANNING
COMMUNICATION

AP LH IO et S s

Contor for Comumcaton Progtans

The Rahins ki L niveraan

2) Determine the impact of
communication projects and the
conditions under which they lead to
significant knowledge, attitudinal,
and behavioral changes.

3} Expand the frontiers of knowledge
about population communication by
documenting, sharing and
disseminating the latest research
findings, communication
technologies, and lessons learned in
population communication.

These tasks are based on JHU/PCS's
observance of the population
communication process (the “P"
process} that regards research and
evaluation as integral parts of a
continuing cycle of audience analysis,
design, implementation, review, and
planning.
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Research and Evaluation Articles and Presentations by JHU/PCS Staff

AUTHORS

Phyllis Tilson Piotrow, D. Lawrence Kincaid,
Michelle J. Hindin, Cheryl Lo Lettienmaier,
Innocent Kuscka, Terry Silbernman, Alex
Zinanga, Florenee Chikara, Donald
Adamchack, Micheal 1. Mbizvo, Wil
Lynn, Opia Mensah Kumiah, Young Mi Kim

Phyllis Tilson Piotrow, Chervl Lo Lettenmiicr,

Michelle | Hindin, tnnocent Kuseka, Terny
Silbernan, Alex Zinanga, Florenee Chikara,

Donald Adamchak, Gary Lewis, Dale Huntington,

Young Mi Kim. Opii Mensah Kumah,
Wilnut Lynn

Young Mi Kim, Jos¢ G, Rimon, 1. Kim
Winnaed, Carol Corso, 1LV, Mako, Sebioniga
Lawal, Stella Babalola, Dale Huntington

Jos¢ G Rimon, 1, Aurora Silavan-Go,
Ratherine Treiman, Edson Whitney,

Carol Haddaway, Rowena Abejuka

D. Lawrence Rincaid, Hong Zhang, Max Senior,
Sung Hee Yun, Edson Whitney, Achintya Das
Gupta, Anish Barua, Nandita Rapadia-Kundu
D. Lawrence Kincaid, Young Mi Kim, Jos¢ G,
Rimon, 11, Stella Babalola, Kim Winnard,
Susan Krenn, Jennifer Daves

D. Lawrence Kincaid, Achintya Das Gupta,
Max Senior, Sung Hee Yun, Edson Whimey,
Anish Barua

D. Lawrence Kincaid, Jos¢ G, Rimon 11,
Phyllis Tilson Piotrow, Patrick L. Coleman

D. Lawrence Kincaid, Sung Hee Yun, Phyllis
Tilson Piotrow, Yasar Yaser, Guntach Olzer

D. Lawrence Kincaid, Thomas W. Valente, Alice
Payne Merritt, Ruben Jura, Heriberto Lopez

Patricia R. Poppe, Lic. Gabricla Rodriquez,
Alice Payne Merriut

Benjamin V. Lozare, Sara Loza, Mahmoud
Farag, Mohammed Hashem, Jos¢ G, Rimon 11,
Katherine Treiman, D. Lawrence Kincaid

Miriam Jato

Kurungari (Karusa) Kiragu

Thomas W, Valente, Everctt M. Rogers

TITLE

“Chunging Men's Atitudes and Behavior:
The Zimbabwe Male Motivation Project”

“The Zimbabwe Male Motivation Project’

“Improving the Quulity of Service
Deliveny in Nigeria®

“Leveraging Messages and Corporations:
Fertility Program in the Philippines”

“Family Planning and the Empowerment
of Women in Bangladesh”

“Using Popular Music to Promote Family
Planning in Nigeria:  Evaluation of the
Initict] Phases”

“Reaching Rural Women Through Their
Own Community Information Centers:
The Jiggashas of Trishal, Bangladesh”

“The Enter-Educate Approach: Using
Entertaiinment to Change Health
Behavior”

“The Family Planning Communication
Campaign of Turkey: The Power of
Mass Media Rediscovered”

“Network Influences on Adolescent
Contraceptive Use”

“Psychographic Profiles Lead Family
Planning Communication Intervention in
Rural Mexico™

“An Eviluation of Clinic Promaotion
Activities in Egypt: The CSI Experience”

“Health Education Planning for the
Prevention of Maternal Mortality™

“Factors Associated with Contraception
Among High School Adolescents in
Nakuru District, Kenya”

“Thresholds as an Adopter Classification
Scheme”

PUBLISHED IN OR PRESENTED AT

Studdios in Family Planning,
(in press)

119th Annuad Meeting of the Americitn
Public Health Association (APHA),
November 14, 1991, Atlanta, Georgii

Studies in Family Planning, Vol. 23,
Number 2, March/April 1992

APHA, November 13, 1991, Atlanta,
Georgia

APHA, November 13, 1991, Atlanta,
Georgia

APHA, November 13, 1991, Atlanta,
Georgia

National Council for Int'l Health
(NCIHD, June 16, 1992, Ardington,
Virginia

Populition Association of America
Annual Conference, April 30, 1992
Denver, Colorado

42nd Annual Mcecting of the
International Communicition
Association, May 1992, Miami, Florida
International Sunbelt Social Network
Conference X1, February 13-16, 1992,
San Diego, Californii

APHA, November 13, 1991, Adanta,
Georgia

APHA, November 13, 1991, Atanta,
Georgia

Prevention of Maternal Mortality 7th
Operations Rescarch Workshop, May
11-15, 1992, Accra, Ghana

Ist Inter-African Conference on
Adolescents, March 24-27, 1992,
Nairobi, Kenya

International Sunbelt Social Network
Conterence X1, February 1316, 1992,
San Dicgo, California

BEST AVAILABLE DOCUMENT
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REGION/
COUNTRY

PROJECT
NUMBER

Africa: Evaluations Underway

Regional

Regional

Burhing Faso

Butkina Faso

Chad

vote Jlvoire

Ghana

Kenya

Renya

Madagascar

Mali

Tanzunia

Uanda

AF-REN-0G

AF-MALO3

AF-BRE-02

AF-BRF-0%

AF-CHA-01

AF-IVO-02

AF-GHA-

AF-KEN-05

AF-KEN-07

AP-MAD-02

AF-MAL02

AF-TAN-N

AF-1°GA-01

PERIOD OF
RECIPIENT ACTIVITIES
URINA 1992
CERPOID 199092
MOHSA 198790
MPHISA 199192
MOPH 19192
AIBEF 199192
Ao 198792
FPAR 199193
1cs 199204

Ministry of
Population,
Sovial Weltaee,
Youth & Sports

AMPPE

MO

FPAL

Table VII-2
Project Evaluations Undericay

1991-92

[DIRVM

1990-92

199293

PROJECT
TITLE

Direct Mail
Sunvey

CERPODY Media
Netwark Project

Buskina 1987-89
1EC Program

Family Ploning 114
Expansion Projeat

Chad Family Well
Being Promotion
Projea

Central Region
Famly Planning
Information Project

Ghana Health and
F* Information
Program 98759

Provider and Client
TEC Project

Vasectomy Promaotion
Projedt

Family Promotion
Project

Trachtional & Moxlern
Media to Promene 11
in Mali

Family Planning
Communication
Project

Uganda Family
Planning Promotion
Projeda

COMMURICATION FGO FOR
MEOIA OESIGN

Video, TV, radio n-a
newsletters

Workshops, no
bulletins,
mling hist

Logo decals, yes
interpersonal,

theater, numnils,
posters, raclio, FP?

Kits, signboards

Workshops, fogo,  yes
interpersonal,

T print,

pamphluts,

sample Kits

Posters, radio yos
programs, logo,

sample FP pesthods
Kits, brochusc .,
warkshop

Radio programs,  yes
posters, workshops,
hooklets, theater
contest, interpersonal

Booklets, radio, Vs
VL posters, logos,

Ripe harts, drimas,
intetpersonal,
illboureds, audio
Gssettes, newslelters

Radio, posters, yes
booklets,

CHIY training

manual

Radio, posters, yus

TV, newspapers

Intetpersonal, yes
theater plays,
loga

Workshops, fogo,  yes
plays. poem and

SO contests,
interpersonal

Radio, leatlets, yes
posters, logeo
warhshop

Radion, posters, yos
newspapers, ogo

"SALES

PRETEST RESEARCH SAMPLING SERVICE COMP,
MESS. DESIGN METHOD STATS ANAL,
ni 1 Census ni
no | Sat no no
yus 1,3 Sat yus yes
yos 2,3 Proby yes yes
yos 2,3 Proby yes yes

& An
yes 2,3 Sat/Prob yes yos
yes 2,3, Proh/Conv - yos yes
yes 5 Prob/Cony - yes yus
yus 2,3 I'roly yes
yes ! Prob no yus
yos 2 I'rob yes yos
yes 2,3 Proh yos yes
yos 23 Prab yes

BEST AVAILABLE DOCUMENT

¢ Evaluation activities nuy extend heyond the designated completion duate of the project el

EVAL
PHASE

Data Coll

Data Coll

Rep Sub
Data An

Rep Sub
Data An

Data Coll

Rep Prep
Data An

Rep Prep

Data Coll

& An

Datit An

Design

Data An

Rep Prep
& an

Data Coll
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PROJECT
HUMBER

REGION/
COUNTRY

Latin America: Evaluations Underway

Regionat LA-MEN-15
Regional LA-MEX-1O
Repional LA-MEX-09

Bolivia LA-BOL-03

Mexico EA-MEX-10
Mexico N A
Mexico LA-MEX-13
Phase
Mexico LA-MEN-14
(Phitse 1D
Peru LA-PER-0O2

RECIPIENT

GANMMA

GAMMA

CONAPO)

ne

GAMMA

MEXEAM

MEXFAM

APROPO

Asia: Evaluations Underway

Bangladesh AS-BAN-02

Banglidesh AS-BAN-07

Nepal AS-NEP-O4
Pakistan AS-PAR-(12
Pakistan AS-PAR-0
Pukistin AS-PAR-03
Philippines AS-PHI-01
Philippines AS-PHI-O2

Philippines AS-PHI-03

Fhilippines AS-PHEO)

MOHEP

MITRA

NSC

R-LINTAS

DRB

AFTAR

PCF

rer

rey

Fprop

PERIOD OF
ACTIVITIES®

DT RIA

109194

[U8S-RY

toun-91

1U8N-84

99203

199091

199193

1991-9¢

1usY-90

1yon

1990-91

ton

1991.92

199192

[UKT-90

TYRT-59

1958790

[URR-59

Table VII-2—-continned

PROJECT
TITLE

Markenng and
Evaluation of
TV AMini-Series

Comes with
Commercial and
or Social Messages

Connn for Young,
People 11

Chmc Promotion

Exaliation of
ore

Monutor Mexiweo

Audience Research
in Chiapas, Mexico
thhase Iy

Mulu-micdig
Interyention in
Chiapas, Mexico
(Phase 1D

Lplementation of
the Communication
Component of the
II Projeat

Nationad ¥
Communication
Program support

Trishal Upazila
Baseline and
Communicition
Network

I Suppont
tor P Waorkers

Promotion lor Aahat

v aduation ol Aahat

Exit Polls of Chents

Male FIP Metivators
in Farmer
Organizations

A Multi-Media
Campaign tog
tor Young People

A FP Progrom ton
the tndhastinl
Seecton

Tprone Tt
SHegtes to
Increase 1R se

COMMUNICATION
MEDIA

TV, radio,
nromotional itenms

Comic baoks

Songs, recornds,
TV, i

Radio spot,
pamphlet

NA

N A

Racho, print
materials, folk
theater

Radio, print
materials,
folk theater

TV, radio, press
reledse, print
nuterial. folk
theate

Booklets, radio,
brochures,
poasters

Radio, casente
Lpes

Print, thip clirts,
pamphlets

TV posters
“w
TV, print, rudio

Interpersonal,
radha, booklets

Songs, records,
video, o, TV,
poster, telephone,
Hiterperson.l

Posters, comies,
brochues, slide
tape, displays,
wterpersona

Radio, featlers,
posters, Ty,
interpersoml

* Evalustion acuvities may estend beyond the desggnated completion date of the project itselt

FGD FOR
DESIGN

ves

yes

[Sime
as

PRETEST
MESS,

yos

yus

LA-MEN-10]

yes

ves

N:-A

yes

yes

yes

yes

yos

N/A

yes

N7A

N/A

yos

ves

yes

yes

no

N/A

yus

yes

yos

yes

yes

yus

N/A

N/A

yos

yes

ves

yus

RESEARCH

DESIGH

206

6

2,36

2,306

2,36

)

N/A

RESEARCH AND EVALUATION

SAMPLIRG
METHOD

Ptob

Proh

Proh

Probh
Prob

Prob

Proh

P'rob

I'rob

Proby
Prol
N/A

Prob
Prob

P'roh

PProb

Prob/Si

Prob/sat

PProb

SALES/
SERVICE COMP.  EVAL.
STATS ANAL, PHASE
yes yus Design
yus yes Design
no yes Rep Prep
Data An
yes yus Dati An
no yes Data An
no yes Data An
no yus Rep Prep
Data An
yes yes Data An
yes yus Pesipn &
Diata Colt
yes yos Design
no yus Rep Sub
Data An
N/A N/A Data Coll
yes yes Rep Prep
& Data An
yus yos Rep Prep
& Data An
yes yes Rep Sub
& Dats An
yes yuUs Rep Prep
Data An
yes yus Rep Prep
Data An
yus yes Rep Prep
Data An
yes yus Rep Prep

Data An

BEST AVAILABLE DOCUMENT
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Table VII-2—-conutinned

REGION/ PROJECT PERIOD OF PROJECT

COUNTRY NUMBER RECIPIENT ACTIV.TIES*  TITLE

Philippines AS-PHI-06 - PCF 1990091 Project Heanline

Philippines AS-PHEO8 DO DL 199091 Pangasiman
Integrated 115G
Project

Philippanes AN-PHIEO FPOP 19490-91 Project in loilo

Philippines AS-PHE-10 PCF 1990-91 Infornution Services
tor Decision Makers
and the Media

Philippines AS-PHIETL Campaigns 199091 Enter-Educate
Support Materials

Philippines AS-PHI-12 Consumier 1991 Values & Litestyles

Pulse Research

Philippines AS-PUHI-ES Trends 1991 Focus Group
Discussions for New
Segmentation

Near East: Evaluation Underway

Regional NE-EGY-11 €he 199092 TV Social Drama

Rewional NE-EGY-12 0 Rada 199091 Research on

Research Family House

Regional NE-JOR-02 MEMRC 1G9 § Research on
Family House

Regional NE-MOR-06 LMS 1990-91 Research on
Family House

Egypt NE-EGY-08 (S [D45] Promotional
Campaign Two

Epypt NE-LEGY-14  NPC 199.2.93 P IEC Accelented
Governmental
Propect

Morocco NE-MOR-01 LMS 1ORY-91 IEC Program
Development

Moroceo NE-MOR-(k+ - MOPH 1900 FP ‘Iraining

Turkey NE-TUR-04 - TFHPF 199091 Pre-production
Activities for the
Blue House Campaign

Turkey NE-TUR-O5 - TFHPE 1991 The Blue House

Campaign

COMMUNICATION
MEDIA

TV Spedials

Posters, ganes

Radio, stickers,
posters, fliers

Newspaper

Calendar, poster,
Nipchart, flyer

W

w
™
™

TV spats, iers,
pamphlets

tnterpersonl

Training in all
medss

IV, radio, print

™

TV, radio,
canens posters

* Evaluation activities may extend beyond the designated completion date of the project itself,

Code for type of Design

L. Posttest Survey, Corr., exposure and outcome

2, Pre/postiest, Corr, exposure and outcome

3. Interrupted time-series design

ixperimental design with matched comparison group
S. Experimental design with control group

6. Psychographics

Code for Sampling Method

Prob = Probability
$at = Saturated
Purpos = Purposive
Quota

Conv = Convenlence
N/A = Not Applicable

FGOD FOR
DESIGN

yes

no

yus

yos

yes

yes

yos

yes

yos

yes

yus

yus

yes

yes

yus

SALES/

PRETEST RESEARCH  SAMPLING SEAVICE COMP,  EVAL.
MESS. DESIGH METHOD STATS ANAL. PHASE
Ve 23 Prob yos ves lkep Sub
& Dat An
yes 2 Proh yes yos Data An
yos 5 Prob yos yus Dats An
yos | Purpos yus yus Data An
yos i Purpos no no Data An
yes 1 Proby no yes Rep Sub
& Data An
N/A N/A Purpos no no Rep Sub
& Data An
yes 2 Prob N/A yes Rep Prep
yes 2 Purpos no yos Rep Prep
& Prob
yus 2 Purpos no yos Rep Prep
& Prab
yes 2 Purpos no yes Data Coll
& Prob
yus i Prob yes yes Rep Prep
& bata An
yus 2 'rob yes yos Rep Prep
& Data An
yes 1 Prob N/A yes Dt An
yes 1 Prob yos yes Data An
yes 1 Purpos yes no Rep Prep
& Data An
yes 1 Purpos yues yoes Rep Prep

& Prob & Dt An

BEST AVAILABLE DOCUMENT

Code for Evaluation Phase

Design

Data Coll = Data Collection
Data An = Data Analysis

Rep Prep = Report Preparation
Rep Sub = Report Submitted
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Table VII-3
Comipleted Project Evaluations

SALES/
REGION/ PROJECT PERIOD OF  PROJECT COMMUNICATION FGO FOR PRETEST ~RESEARCH SAMPLING SERVICE COMP. EVAL
COUNTRY NUMBER RECIPIENT ACTIVITIES ~ TITLE MEDIA OESIGN  MESSAGESDESIGN METHOD STATS  ANALYSIS PHASE

Africa: Completed Evaluations

Regional AF-REN-05 URTNA T988-91  URTNA Family Radio, TV no no 1 Sag no no Rep Sub
Health Broadcusting
Project, Phase IH

Regional AF-SEN-01 URTNA 1984-88  URTNA Family Radlio, TV no no 1 Sat no no Rep Sub
Health Broadaasting,
Project
Regional AF-KEN-03  URTNAPEC 1987-88  Model TV Program TV N/A N/A N/A N/A N/A N/A  N/A
on Family Planning
Burkina Fuso AF-BKF-01 - MOHISA T9RS-8T  IEC Development Posters, booklets  yus no 2 Conv yes no Rep Sub
Project
Cameroon AF-CAM-O1  MSIUSES 1989-9%0  Cameroon Child- Hlip chan, yes yes 2,3 Prob yes yes Rep Sub
Spacing Promotion posters, radio,
PProject booklets, TV,
interpersonal
Caneroon AF-CAM-02 MOPH 199192 Cameroon Child- Flip chan, yes yes 2,3 Prob yus yos Rep Sub
DEME sSpacing Promaotion posters, radio,
Project, Phise 11 booklets, TV,
interpersonal
Cate d'lvoire - AF-IVO-01 - CERCOM IUR7-8H Pan-African Print Posters, booklets yes yus 1,2 Sat yes o yes Rep Sub
Material Project
The Gambin - AF-GAM-01 GFPA 198991 JEC and Training Radio, booklets,  yes yes 2,3 sa/Prob  yes yus Rep Sub
Materials Project tritining manuals,
anitomic charts,
interpersonal
Ghana AF-GHA-02 NAFTY 198891 Natiomal Filmand TV no yes N/A N/A N/A N/A N/A
Television Institute
Video
Kenya AF-KEN-01  stla-Graphics 1983-80 Family Plinning IV, tilm yes yes 1,2 Conv/ yes no Rep Sub
Films Quota
Kenya AF-KEN-02 RETCO, Ltd. 1985-80 Evaluation of Fi? N/A yes yes 1,2 Conv/ yes no Rep Sub
Film Project Quota
Kenya AF-KEN-O4 IFPAK 1988-89  Community Bised — Manual no yus N/7A N/A no no Rep Sub
Training Materials
Liberia AF-LIB-OE Medex 1984-86  RAPID Television  Videotape N/A N/A N/A N/A /A N/A N/A
Program
Macagascar  AF-MAD-01 FISA 1991-92 Young Adults Sexual interpersonal, vus yos 2,3 Prob yes yus Rep Sub
Ruesponsibility COMICS, Posters,
Project video
Mali AF-MAL-OL  AMPPF 1985-87  Family Planning Booklets, radio,  yes yes 1,3 Conv yes yus Rep Sub
TEC Projedt video, posters
Niger AF-NIR-01  MOPHISA 198789 Niger Family Heahlh FP Kits, logo, yos yes 2,3 Prob yes yes Rep Sub
1EC Project conferences,
radio
Zimbabwe  AF-ZIM-O1  ZNFIPC 1988-91  Male Motivation Radio, leaflets,  yes yes 2,3 Prob yus yes Rep Sub
Project mativational talks,

TV, signboirc

BEST AVAILABLE DOCUMENT

PCS 1992 153



RESEARCH AND EVALUATION

Table VII-3—contined

SALES/

REGION/ PROJECT PERIOD OF  PROJECT COMMUNICATION FGDFOR PAETEST RESEARCH SAMPLING SERVICE COMP,  EVAL
MEDIA DESIGN  MESSAGES DESIGN METHOD STATS  ANALYSIS PHASE

COUNTRY KUMBER

RECIPIENT ACTIVITIES  TITLE

Latin America: Completed Evaluations

Regional LA-MEX-08  FFI 1987-88  Technical Assistiinee N A NA  NA O NA N/A N/A /A N/A
to CREA

Bolivia LA-BOL-01  COF 19R4-87  Family Health IEC Radio, posters,  yes yus 2,3 Quota yes yes Rep Sub
patmphlets,
cassettes,
clendars
Bolivia LA-BOL-0S  CIES 1991-92  National Repro- Flipchan, yes yus N/A N/A N/A  N/A  N/A
cuctive Health nunal for
Print Progrim service providers,
Materials overview of
Production methods pamphlet,

wall chart.reterral
cards, tlyers

Bolivia NA CDCAIDS 199293 Technical Assistinee N°A ves yus 2.5 Purpos no Yes N/A
Brazil LA-BRA-O1  ABEPF 1985-K87  Basic [EC Materials  Booklets, posters, yes yes N/A N/A yos N/A  Rep Sub
brachures

Brazil LA-BRA-O2 ABEPF TOH7-88  ALDS Manual for Orientation ki, N A NJA VA N/A N/A A N/A
FP Workers slide set

Brazil LA-BRA-03 PRO-PATER  1988-90  Mass Media TV, radio, yes yes 2,3 Prob yos yus Rep Prep
Vasectomy leaflets Data An
Promotion

Colombia LA-COL-01  PROFAMILIA 198485 Generic Condom Radio, other yus yes 2,3 Quota no yes Rep Sub

Promotion and
Evaluation

Colombia LA-COL-02 Pub Toro 1987 Rescarch Phise N A yes yus N/A N/A N/A  N/A N/A
(G of Camm,
Marketing Project

Colombia LA-COL-03  PROFAMILIA 1969-90  Muass Media Point of yus yes 2,3 Prob yes o oyes Rep Sub
Prowotion of Purchise
Temparary Methods
on the Athantic Coast

Costit Rica LA-COS-01 - COF 1984-85  Educational Radio Radio, booklets yes yus 1,3 Prob yes yus Rep Sub
tor Costa Rican
Women

ElSalvador  1A-ELS-01 - GAMMA 198090 Evaluation of the Ractio, other NA NA ] Prob no yes Rep Sub
Family Planning
Mass Media

El salvador — LA-ELS-02 CENCAP 198991 Motivator's Interpersonal, yes yes N/A N/A yes N/A N/A
Training Program flipchan,
referral cards,
reference charts,
paunphilets, curricilum

Hondaras LA-HON-01 MOH 1984-87  Ministry of Health Radio, posters, yes ves N/A N/A N/A  N/A  Rep Sub
FIP TEC Activities comics
Honduras LA-HON-02 1SS 1984-87  [HHS Family Pamphlets ves yes N/A N/A N/A N/A Rep Sub
Planning 1EC
System
Honduras LA-HON-035 ASHON- 1984-86  Radio Print Radio. pamplhilers, yes yus 2,3 Prob yes yus Rep Sub
PLAFA Materials tor Rural  posters, booklets

CBD Program
Mexico LA-MEX-01  FEMAP 1983-80  Print, Radio, TV Radio, TV, fliers,  yes yes 24 Prob no yos Rep Sub
ey Reinforee posters. booklers
Promotoras

~

tv

Mexico LA-MEX-02 Proh no yos Rep Sub

I 1985-80  Connn {or Young  Songs, posters, yes ves
Peaple CT&D rdio, TV
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Table VII-3—contined

SALES/
REGION/ PROJECT PERIDD GF  PROJECT COMMUNICATION FGD FOR PRETEST RESEARCH SAMPLING SERVICE COMP.  EVAL.
COUNTRY RUMBER RECIPIENT ACTIVITIES  TITLE MEOIA DESIGN  MESS. DESIGN METHOO STATS ANAL, PHASE
Mexico LA-MEN-03  AM'DEM 1UBO-87  1EC Materiads for Booklets no yus N A NoA NA O N'A Rep Sub
Health Workers
Mexico LA-MEN-O4 FFI 1980-87  Educ. Video CF&D Video, TV yes yes NIA N/A N/A N/A N/A
Muexico LA-MEN-05 FF1 1986-87  Entertitinment Video, TV yes yes N/A N/A N/A NA NA
Video CI&D
Mexico EA-MEN-00 HC 197 Eval. Res. Program - N A yus yes 1 Prob no yes Rep Sub
of the CYPP
Mexico LA-MEN-07 FFI 1O87-88  Comic Book Devel. Comic booklets yes yus N/A N/A N/A N/A N/A
Project
Mexico LA-MEN-11 P 1989 Comic Book Comic booklets yes yus N/A N/A N/A N/A  N/A
Development
Mexico LA-MEN-12 AMIDEM 1URK-8Y  Printing 500 copies  TEC Manual ISame yes NUA N/A N/A  N/A NA
of book on as LA-
cducation of MEN-03]
communication
Mexico LA-MEN-T4+ GAMMA 1990-91  Rescarch Assistunce NCA N-A NA N A N/A N/A N/A N/A
10 MEXFAM
Peru LA-PER-OT  MOH JOBR-HY  FP Wotkers inan Nuwspupers, yes yes 235 Quotw yes yes Rep Sub
AIDS Prevention radio seminars I'rob

Campaign

Asia: Completed Evaluations

Bangladesh  AS-BAN-O1 MOILFP 1989-00  Nitional Folk Folk songs yus yos 1 ’rob yes yes Rep Sub
Singing Program

Bangladesh  AS-BAN-03  PIACT Bang. 1988-89  Visual Literacy NA N/A N/A NA N/A N/A N/A  N/A
Study
Bangladesh  AS-BAN-O+ ACPR 1989 Communication NA NA - N/A O N/A N/A N/A N/A N/A

Test Project Rapid
Upazilit Assessment

Bangladesh  AS-BAN-OS - ADFILM 1990 EP and EI' Film Film video no yes N/A N/A no no Rep Sub
Bangladesh  AS-BAN-06 PIACT B 1990 Development ot Bookla, no yes N/A N/A N/A N/A Rep Sub
Ficld Worker interpersonal

Motivational Guide

India AS-IND-OL S 1991 Booklets for Health Booklets yes yes ! Conv no no Rep Sub
Workers

In-lia ASIIND-O2 0 SMITA 1991 Film to Promote Film yes yus 2 Purpos yes no Rep Sub
MOHEFW Strtepy

India AS-IND-03 ORG 199192 National 11C Allmedia yes N/A  N/A N/A N/A o Rep Sub
Strategy

Nepal AS-NEP-O1 - FP/MCH 19B4-80 Print Materials Booklets yes yus it Cony no yes Rep Sub
Development

Nepal AS-NEP-02 COMMAT 1984-80 Lilm Spots tor Film yus yus i Conv no yus Rep Sub
Cinenna Halls

Nepal AS-NEP-03 DORC 1984-80  Finanuial Mpnvt, N A N/A N/A N/A N/A N/A N/A N/A
of Print Materials

Pakistan AS-PAR-01  DRB 1990 FGD for Target N A yes N/ N/A Purpos no no Rep Sub
Audivnces

Pakistan AS-PAR-03 TV 1991 Aahut Film ™ yus yes N/A N/A N/A N/A  NA
Production

Philippines  AS-PHI-O5  AMEC 1988-80  AMEC Population Radio, drama yes yes 2.5 Prob yes yes Rep Sub
Communication groups,
P'roject interpersonal
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PROJECT
... NUMBER

REGION/
COUNTRY

Philippines  AS-PHI-07

Philippines  AS-PHI- 14
Philippines  AS-PHI-15
Philippines — AS-PHI-16

RECIPI[}U

JEMH

RAYA
MEDIA

PNGOC

GR Creative

Near East: Completed Evaluations

Egypt NE-EGY-01
Egypt NE-EGY-02
Egypt NE-EGY-03
Egypt NE-EGY-04
Egypt NE-EGY-05
Egypt NE-EGY-00
Egypt NE-EGY-07
Egypt NE-EGY-09
Egypt NE-EGY-10
Morocco NE-MOR-05
Tunisia NE-FI'N-01
Yemen NE-YEM-01

Code for type of Design

L. Posttest Survey, Corr. exposure and outcome

«he

CDC

chC

-

R

SPAAC

() &

SPAAC

TEAM

SPAAC

Medias
Conseils

NCTI

MOI

PERIOD OF
ACTIVITIES

1990-91

1991

1990-91

1991

1988

TORR-HY

1988-80

1983-89

1OHR-59

1UKS-89

1988-89

1989-O0)

1990

1990

1990

1991

2, Pre/posttest, Corr. exposure and outcome
3. Interrupted time-series design

4. Experimental design with matched comparison group

5. Experimental design with control group

6. Psychographics

e

Table VII-3—continued

PROJECT COMMUNICATION
MEDIA o

Video, leatlets,
Conics,
interpersonal

IEC tor Postpartum
Family Planning
and Breastfeeding
Program

V'SCIEC Materials Leatlets, guides,
monogriph

NGOCC Support Monograph
Entertitinment- N'A
Educite Conference

TOT Workshop Interpersonal

in Face-to-Face
Communicition

Technical
Assistance

Time and Materials
One

Training Videos Video

Leatlet, fier,
imerpersonal,
logro, billboards,
TV, video

CSE Promotional
Campuaign

Technical Assistinee N/A
to Egyptian Family
Planning Organizati s

Time and Materials  N/A
Two
Time and Materials - NoA

Two

Technicid Assistance NAA
to Egyptian Family
Phinning Organizations
Technical NA
Assistiance to SiS

and other agencies

Logo for all
media

Development of
Logo for the Ip
Training and
Community Project
Advances in Fp All media
Health
Communication
Workshop in French
Family Planning Pamphlets
Booklet Project

FGDFOR PRETEST R
DESIGN  MESS.

yes

no

no

N/A

no

N/A

yos

yes

N/A

N/A

no

N/A

N/l\

yus

N/A

N/A

yes

yus

yus

N/A

no

N/A

yes

yus

N/l\

N/A

yus

N/A

N/A

ves

N/A

N/A

SALES)
ESEARCH ~ SAMPLING SERVICE  COMP,
DESIGN _ METHOD STATS  AWAL
1,2 NA yus yes
N/A Purpos no no
1 Purpos no no
N/A N/A N/A N/A
2 Sat N/A  no
N/A N/A N/A N/A
1 Prob yus yes
2 rob yes yes
N/A N/A N/A N/A
N/A N/A N/A N/A
1 Prob yes o yes
N/A N/A N/A N/A
N/A N/A N/A  N/A
N/A N/A N/A  N/A
1 N/A N/A  yes
N/A N/A N/A N/A

BEST AVAILABLE DOCUMENT

Code for San.;[;llng Mecthod

Prob = Probability
Sat = Saturated
Purpos = Purposive
Quota

Conv = Convenience

Code for Evaluation Phase

Design

Data Coll = Bata Collection
Data An = Data Analysis

Rep Prep = Report Preparation
Rep Sub = Report Submitted
N/A = Not applicable

Rep Sub

Rep Sub

Rep Sub

N/l\

Rep Sub

N/A

Rep Sub

Rep Sub

N/A

N/A

Rep Sub

N/A

N/A

N/A

N/A

N/A
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Program

Administration

The PCS projectis administered through
the Center for Communication Programs
(CCP) of The Johns Hopkins University
School of Hygiene and Public Health.
Phyllis Tilson Piotrow, Ph.1)., is the Direc-
torof the Centerand serves as the Principal
Investigator of the PCS project.

Jos¢ G Rimon, 11 is the PCS Project
Director and is responsible for day-to-day
ninagement ol PCS activities and direc-
tion ol program operations. He concur-
rently serves as Deputy Director of CCP.
Philippe Langlois is the Deputy Project
Dircctor and directs ficld operations for all
regions except Asia. Jauines Williams is the

Associate Project Director for Strategic Plan-
ning. Dr. Sung Hee Yun is the Associate
Project Director and is responsible for the
ficld operations for Asia and for special
projects. The CCP Financial Manager, Paul
Bankerd, oversees fiscal and contractual
manmigement of the Project.

Nine Senior Program Officers are re-
sponsible for PCS activities in their respec-
tive regions and countries including project
development and monitoring. They are
assisted by nine Program Officers and four
Program Assistants. The program stafl is
further supported by a Rescearch and Evalu-
aion unit which consists of a Chief, three




ATION

Senior Research and Evaluation Officers,
two Research Officers and two Rescarch
Assistants,  Materials  collection and  dis-
semination are handled by the Media/
Materials Collection stalt and the CCP Dis-
tribution Center.

STAFFING

Eight new members joined the program
staff during the year, Five have masters
degrees, three have doctoral degrees and
all have working experience in Alrica, Asia,
the Near East, or Latin America. The group
includes nationals of Malawi and the 1S,
Collectively the new staff members speak
cight lunguages including French, Spanish,
Arabic, German, Duteh, Bengali, Lingala,
and Japanese,

Two members of the program stalf left
the project to pursue other professional
opportunitics: Mohamed  Wafai, Senior
Research and Evaluation Officer, and Jen-
nifer Daves, Program Olfficer, Nigerit Re-
gion,

AUDITS
US Organizations

In accordance with the requirements of

OMB Circular A-133, PCS obtained copices

of the A-133 audit reports for FY90 and
Y91 from both US Not-for-profit Subcon-
tractors: Program for Appropriate Technol-
ogy in Health (PATHD and The Academy for
Educational Development (AED). The re-
ports for FY92 have not yet been com-
pleted but have been requested [rom AED
and PATH,

The only other prime subcontractor in
the TS was Saftitz Alpert & Associates, Inc.
(SAAD), a for-profit organization. An audit
ol SAAL was completed this year and JHU
is currently planning an audit of the indirect
rates charged under Cooperative Agree-
ment No. DPE-300-4-A-00-6057-00,

Overseas Organizations

In FY92, JHU continued its efforts to
coordinate audits with other Cooperating
Agencies and 1PPE Alfiliates. To date, PCS
has not received any annual reports from
these organizations, but will continue 1o
follow up with the organizations and their
external auditors,

JHU conducted several audits using the
external audit firm KPMG Peat Marwick.
The organizations audited, the cost and the
period and amounts audited are listed
below:

PROJECT # UhdkﬂlzﬂTlﬂﬂ AUDIT COST AUOIT DATES ‘ AM’OUNT AUD‘IV]:EVIY)
AF-SEN-02 ¢ JiNA/Dakar SI0300 B 188- 030,90 §79.743
AP-SEN-02 URTNA Nairobi SOA00 S 1SS - 9730 90 $155.495
AF-BKF-02 MOILISA S9.500 4 18T -0 30.90 $170.089
AE-NIR-01 MPHSA SO500 12187123189 S112:500
LA-PER-01 NMOI | SO.500 LSS 113089 §77.773
LA-ELS-02 MAG CENCAP 50,500 3100 -9730 90 $.200,000

JHU s currently following up with the organizations listed above 10 resolve any
problems found in their audit reports.
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SUPPORT FOR US CONTRACTORS

PCS continued its long-term relation-
ships with three ULS, organizations - AED,
PATH and Saffitz Alpert & Associates Inc,
(SAAD. All of these organizations have
experience in different aspects of commu-
nication programs and have carned the
respect of organizations throughout the
world.

AED stafl and consultants continued to
provide technical assistance to the Egypt
State Information Service TEC Center, ALED
also provided the services of its stalf and
consultants in various countries including
Cameroon (workshop support), Nepal
(project development and technical assis-
tance) and Bolivia tdesigning a communi-
cation intervention strategy focusing on
AIDS and STD prevention messages). Fi-
nally. AED assisted PCS with the annual
workshops on communication techniques

and the new agreement with the Centre for

African Family Studies (CAFS), Details on
AED's involvement can be found in Ap-
pendix B

PATH provided services in several
project output arcas including needs as-
sessment and planning, country project

PROGRAM ADMINISTRATION

support, technical assistance, mecetings and
workshops, project management and ad-
ministration, and the provision of films and
materials o our MOMC PATH staft and
consultants travelled to Kenya, Chad, Egypt,
Pakistan and Ugandi. PATH stall also as-
sisted PCS with the annual workshop and
provided feedback to PIP on the draft
Popudation Reports on NORPLANT. Details
on PATHs involvement can be found in
Appendix C.

SAAD worked primarily in Egypt, provid-
ing technical assistance in the following

wiys: (D) designing and implementating of

the Clinical Services Improvement (CS1)
project’s services nurketing strategy and
development of future advertising cam-
paigns: (2) assisting the Minya Initiative
Project stafl in developing @ strategic mar-
keting positioning frimework and market-
ing plans for future activities: and (3) evalu-
ating the Private Practitioner’s Family Plan-
ning Project (PPEPP) first year marketing
and advertising campaign. SAAL also pro-
vided assistance 1o PCS in the yearly work-
shop, Details on SAATs involvement can be
found in Appendix D,
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Table VIII-1
Background iformation on JHU/PCS Staff

Management

Phyllis Tilson Piotrow, Ph.D. (Political
Science and Population Dynamics)—Direc-
tor, Center for Communication Programs
(CCPYand Principal Investigator, Population
Communication Services project. Dr. Piotrow
has worked in international population, popu-
lation policy, and communication programs
since 1965, She initiated the Population Cri-
sis Committee as Executive Director in 1963,
the Population Information Program (PIP) in
1972 and the Population Communication
Services (PCS) project at JHLU in 1982, She
serves on the Board of Directors of Popula-
tion Action International (formerly the Popu-
lation Crisis Committee). Her book, World
Population Crisis: The US Response, is the
standard history of US support for popula-
tion assistance. In 1989 she received the Carl
S. Shulz awird from the Population and
Family Planning scction of thie American
Public Health Association for contributions
1o the field of population and family plan-
ning and in 1991 a Charles A. Dana Founda-
tion Award for Pioncering Achievements in
Health and Education.

JoséG. Rimon, II, M.A. (Communication )—
Project Director. Formerly a Mid-Career Fel-
low (Parvin) at the Woodrow Wilson School,
Princeton University, Mr. Rimon has been the
Associate Director for TEC, Operations Man-
ager, and Officer-in-Charge at the Commis-
sion of Population in the Philippines. In the
last 17 years, Mr. Rimon has developed and
managed more than 100 communication
projects worldwide, taught graduate courses
in communication and change, served as
consulant to regional and international agen-
cies, and has worked extensively in Asia,
Africa and the Near East. His key arcas of
interestare: communication management, stra-
tegic thinking, negotiations, and leveraging,

James R. Williams, B.A. (Murketing/Jour-
nalism)—Associate Director for Strategic Plan-
ning. Mr. Williams is an expent in social
sector communications, both domestic and
international. He has over 25 years experi-
ence in marketing and advertising, and has

worked for four of the largest international
agencies in New York. Chicago, and Wash-
ington, D.C., including Grey, Benton and
Bowles, William Esty, and DDB Needham
where he was executive vice president and a
member of the board of directors. He has
developed marketing and communication
programs for products ranging from P & G
detergent 1o General Foods Cool Whip,
Nitbisco Oreo Cookices, Bristol-Myers Bufferin,
and McDonald's hamburgers, He has con-
sulted on social marketing programs in Af-
rica, Latin America, Asia, and the Near East,
Mr. Williams is current president of the Adver-
tising Association of Baltimore and has served
on the boards of directors of Planned Parent-
hood of Maryland, the Partnership for a Drug
Free America, Maryland Muscum of African
Art. and Baltimore Reads. He has received
numerous awards including the two highest
honors bestowed by the American Advertis-
ing Federation,

Philippe F. Langlois, B.A. (English Litcra-
ture)—Deputy Project Director for Opera-
tions. Mr. Langlois, a native of Canada, has
experience in public relations, audio-visual
production, training, and media materials
development. For overa decade, Mr. Langlois
has provided technical assistance in the de-
sign and implementation of family planning/
IEC progriuns in developing countries. He
held the position of Chiel of the Africa Divi-
sion until 1991.

Paul Bankerd, M.B.A. (International Busi-
ness—Financindand Administrative Manager.
Mr. Bankerd is a management expert with 20
years of experience in finance and account-
ing. contract administration, and manage-
ment systems development., He has an exten-
sive background in managing government
grants and contracts, and in providing sup-
port to public health projects operating in
developing countries.

Elizabeth DuVerlie, M.A., M.H.S. (licalth
Planning and Administration)»—Special Assis-
tant to the Director, Ms, DuVerlie has exten-
sive experience in program development and
administration, conference design and imple-
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mentation, and health promotion. Her ca-
reer also includes writing, editing, and trans-
lating: in France, she published a mono-
graph comparing the health care systems of
several developed countries. As i specialist
in intercultural communication, Ms. DuVerlie
taught French for ten years and has pub-
lished instructional materials for French stu-
dents of English. She is conversant in Span-
ish and German and Nuent in French,

Research and Evaluation Staff

D. Lawrence Kincaid, Ph.D. (Communica-
tion)—Head, Research and Evaluation Divi-
sion, Dr. Kincaid has worked ininternational
communication and development for more
than 20 years, He dis an expert in qualitative
and quantitative research methodologics for
the development of messages and evalua-
tion of communication in health and related
ficlds. Dr. Kincaid developed MIRS—Media
Impact Research System—a method ol mea-
suring the intermediate steps of communica-
tion that eventually lead to behavior change.
He has published numerous articles as well
as two books, including the first major book
to highlight the differences in communica-
tion practice in the East compared to the
West, Commumnication Theory: Eastern aned
Woestern Perspectives (1987). An Associate
Professor in the School o Hygiene and
Public Health, he teaches and directs gradu-
ate student and fellowship researchy in family
planning communication,

Pamela Allen, Ph.D. (Mass Communicit-
tion)—Rescarch Officer. Dr. Allen has exten-
sive experience in project management and
rescarch. Previously, she served as Research
Associate at the Center for Policy Studies in
Education at Florida State University where
she managed and conducted policy rescarch
for the Florida Department of Education and
the Florida State Legislaure. Dr. Allen has
authored severd award winning proposals,
one of which developed educational inter-
ventions for women and children at risk for
perinatal ATDS. She also worked with USATD
in Botswana providing technical assistance
to the Curriculum Development and Evalu-
ation Department, MOE, in assessing and
revising the organizational structure within
the department.

Michelle J. Hindin, M.H.S. (Population Dy-
namics)—Rescarch and Eviluation Assistant,
Ms. Hindin has experience in quantitative
statistical methods and techniques, and has
worked on the evaluation of programs in
Anglophone Africa and Brazil. In the United
States, she has worked as an administrator
and counselor of a family planning clinic.

Miriam N. Jato, Dr. P.H. (Public Health
Research)—Senior Program Evaluation Offi-
cer. Dr. Jato, a Cameroonian, has developed
and tawght health education and public health
courses to nurses, doctors and graduate stu-
dents for 15 vears, A public health and com-
munication consultant to regional and inter-
nationalagencies in Africa, she has co-authored
and authored two African health professional
text books: The Nurse and Conmnnity Health
in Africaand Principles and Methods of Health
Lducation for Africa. She is an expert in
quantitative and qualitative rescarch method-
ologivs in public health rescarch. She has
served as adviser for several student theses.

Young Mi Kim, Ed.D. (Counscling/Educa-
tional P:vehology)—Senior Program Evalua-
tion Officer. Dr. Kim, a Venezuelan citizen
born in Korea, has extensive experience
working with international organizations in
family planning. population education, and
health education. She has also worked at the
Kinsey Institute for Sex Resear h. She teaches
at the The Johns Hopkins School of Flygiene
and Public Health as well as at the School of
Continuing Studies and has had a successtul
academic carcer at several universities in
Venezueln, Dro Kim has authored several
publications in her major ficld of expertise,
qualitative and quantitative methods in com-
municationand education rescarch and evalu-
ation and is on the Advisory Board of the

Iternational Jorrnal for die Advancement of

Counseling. She has worked in Latin America,
Asii, Africa, and Europe and speaks {Tuent
Korean and Spanish.

Karungari (Karusa) Kiragu, Ph.D. (Popu-
lation Dynamics)—Rescarch and Evatuation
Officer. Dr. Kiragu has extensive background
in epidemiology with specilic focus in family
planning and demographic applications. she
has designed and implemented several com-
munity-based rescarch projects, mostrecently
in hernative country, Kenya, She has authored
several manuscripts and has presented results
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of several community-based headth studies at
national and regional conferenices. Her Ph.D.
thesis examined adolescent sexual and con-
traceptive behavior in Kenyva, She is i recent
graduate of the Johns Hopkins University
School of Hygiene and Public Health, wheere
her work was recognized and funded by the
Fordand Rocketeller Foundations, and where
she received the prestigious Paul Harper
Award for academic excellence.

Benjamin V. Lozare, Ph.D. (Communica-
tion)—>Senior Program Evaluation Officer.
Dr. Lozare has 20 years of experience in
rescarch, teaching, and practical work in
international and development communica-
tion. As Dean ol the College ol Arts and
Sciences atthe Health Scienees Campus of the
tiniversity of the Philippines, he was respon-
sible for strengthening the humanities and
social science orientation of students prepar-
ing for carcers in the health sciences, e
served as the first Director-General of the
Philippine Information Agency, o national
institution which provides development com-
munication services o government ministrics
and international development agencies. He
has also served as Deputy Secretary-General
of the Asian Mass Communication Rescarch
and Information Center Foundinion, a lead-
ing non-governmental organization in Asiit
and the Pacific, and consulted with UN agen-
cies such as the World Health Organization,
the Economic Commission lor Asia and the
Far East, and the UNFPA,

Thomas W. Valente, Ph.D. (Communici-
tion)—Research and Evaluation Officer. Dr.
Valente received his PhuD. from the Annenberg
School for Communication, USC. His main
research interest is the diffusion of innova-
tions, technology transfer, and mathematical
modeling. Dr. Valente's recent Ph.D. disserta-
tion, “Thresholds and the Critical Mass: Math-
enatical Modcels of the Diffusion of Innova-
tions,” used mathematical modeling 10 ex-

plain threshold and critical mass models of

the diffusion of innovations. He also has a
strong research interest in communication
network analvsis, a formal system used 1o
explain relations amaong people in a social
system.

Mohamed Wafai, Ph.D. (Mass Communici-
tion)>—Scnior Program  Evaluation Officer,
Dro Walai has 17 vears of experience in

communication and socioeconomic develop-
ment, A teacher and researcher in the areas of
socia marketing, advertising, and public com-
munication campaigns, he has tauaght mass
communication courses at the University of
Cairo, the American University in Cairo, and
the Univessity of Minnesotr. He has also
authored and co-authored four hooks and
numerous articles in English and Arabic. Dr.
Walai has done quantitative and qualitative
rescarch for various national and multina-
tional companies and organizations in Egypt
and clsewhere, His rescarch interests center
around health communication, the impact of
modern communication technology on hu-
mun behavior, and the ytilization of maodern
communication technology to enhance social
development.

HongZhang, M.D.,M.P.1L.—Rcscarch Evildu-
ation Officer. Dr. Zhang has been with The

Johns Hopkins Hospital and the School of

Hygiene and Public Health for five years. She
is experienced inexperimentad and survey
rescarch designs and in conducting and evalu-
ating clinical and population studies, She has
expertise inintermational health and family
planning communication in developing coun-
tries, particularly in statistical analysis of project
evaluation rescarch results.

Field Operations

AFRICA DIVISION

Opia Mensah Kumah, M.A. (Journalism
and Communication)—Alrica Division Chicf.
Mr. Kumah, a citizen of Ghana, has worked in
print radio and TV production, twght inter-
national communication, and served as com-
munication consultant and health consultant
o international organizations in Africa, He
has expertise in market research and long-
term field experience managing USAID pri-
mary health care:family plinning projects in
Africi. He has also been executive head of a
nurjoradvertising agency in Alrica, Mr, Kumah
has a graduate academic buckground in jour-
nalism and communication and speaks four
languages.

Daniclle L. Baron, M.A. (Educational ‘Tech-
nologyi—Progrim Officer 1, Alrica Division,
Ms. Baron has traveled and worked exten-
sively in Africa for the pastten years, Asa LN
Volunteer Ms. Baron managed the audio-
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visual section of an agricultural rescarch
center in Burkina Faso. Ms. Baron has as-
sisted the WHO Global AIDS Program in a
wide variety of assignments, and has consid-
crable experience in the media materials
development process including formative
research and TEC training. Ms, Baron is
bilingual in Freneh and English.

Lydia G. Clemmons, M.P.H. (Internation:il
Health)—Program Officer 1, Africa Region.
For the past ten years Ms, Clemmons has
worked primarily in Central and West Africa.
She has extensive experience training com-
munity health workers and developing pub-
tic health programs through an interdiscipli-
nary approach drawing on aspedts of social
organization, cmpowerment and  medical
anthropology. Ms. Clemmons is bilingual in
English and French.,

Cheryl Lettenmaier, R.N., M.P.H. (Inter-
national Healthh—Senior Program Officer 1,
Africa Division. Author of  Population Re-
ports on counseling, family plinning. and
maternal health, her international experi-
ence as a commnity health nurse spans the
globe from refugee camps in Indonesia and
Thailand to an outpost in aboriginal Austra-
li. In the United States she has practiced
pediatric nursing on an American Indian
reservation and family planning nursing at
inner-city clinics. Ms. Lettenmaier has con-
siderable experience designing, and con-
ducting training for health workers and pro-
ducing print nauerials for clients and provid-
Crs.

Sharon K. Rudy, Ph.D. NCC (Counscling
and Consultation)—Senior Program Olficer
I, Africa Division. Dr. Rudy has spent over
sixteen years working in the field ot interna-
tional training, counseling ind management.
Ateacherin the arcas of counseling, training
and adult development. Dr. Rudy has taught
at American University, University ol Mary-
land and Trinity College and has authored
chapters inseveral books. Dr. Rudy has done
training and program development in Africa,
Asia, South America and Europe as well as
throughout the USAL Her counseling experi-
ence includes HIV and Eamily planning coun-
seling and working with youth.

Corinne L. Shefner, MLAA. (Communication
ManagemenD—Program Assistant, Africa Di-

vision. Ms, Shefner, a native of Canada, joined

JHU/PCS after receiving her master’s degree

from the Annenberg School for Communica-
tion/USC. Ms. Shefner has worked in the ficld
of corporate management and has teaching
experience in the fickd of communication, Ms.
Shetner hasalso beeninvolved in research on
the strategies used by organizations that lobby
the entertainment industry in Hollvwood to
use entertainment-cducation to promote so-
cial issues. Ms, Shetner is bilingual in English
and French.

LATIN AMERICA DIVISION

Alice Payne Merritt, M.P.H. t(International
Health/Family  Planning)—Senior Program
Officer T and Chief, Latin America Division,
Ms. Pavne Merritt has 12 vears of experience
in 15 countries throughout Latin America and
the Caribbean in health communication and
integrated rural development. She has de-
signed and managed o wide varicty of family
planning and AIDS prevention projects rang-
ing fron miss medin campeiigns 1o grassroots
health education. She s fluent in Spanish and
conversant in Portuguese.

Liza Nickerson, M.A.L.D. tInernational
Development—Program Officer, Latin
America Division, Over the past 7 years Ms,
Nickerson has designed and implemented
tumily planning communication, health edu-
cation, and community development projects
in a range of Latin American countries, Spe-
cifically she has managed health and develop-
ment projects in Peru, Honduras, Bolivia, El
Salvador and Ecuador, in addition to o rape
preveniion program for Latin American com-
munities in the United States, She s especially
interested in trining communicition special-
ists and health workers and speiks Spanish
Ruently.

Patricia Poppe, M.S., M.A. (Communication
and  Educatiom)—Program Officer 11, Latin
America Division, Ms. Poppe, anative of Peru,
has worked in communication and develop-
ment sinee 1978, Most of her experience has
been in Peru, Brazil, Mexico, Argentina, and
South Korea, serving iis i consultant to inter-
national organizations such as UNESCO and
FAO. She has designed and managed com-
munication and training interventions on
health, women's issues, and agriculture in
several Latn Amerian countries. Ms. Poppe
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also has expertise in video production and
the design of a variety of media materials. In
addition to being fluent in Spanish, Ms. Poppe
is conversant in Portugucese.

ASIA DIVISION

Sung Hee Yun, Dr.P.H., M.P.H. (Public
Health/Population Communications)—Senior
Program Officer I and Chiel, Asia Division,

Dr. Yun is a native of Korea with 24 vears of

continuous and extensive experience in in-
ternational health and family planning com-
munication project development in Africa,
the Middie East, and Asii. Chief of the Asia
Division, he worked initially for the Korean
Family Planning Association and later with
the World Bank.

Mrudula Amin, M.A. (Communication Man-
agement)—>Ms. Amin has extensive interna-
licnal experience in commercial advertising

and media production. Ms, Amin served for

four years as the National Advisor to the
Ministry of Health and Family Planning, Gov-
ernment of Bangladesh. While working in
this capacity, Ms. Amin assisted the ministry
in designing. implementing, monitoring and
evaluating a multimedia strategy for promot-
ing immunization in the country with a focus
on training fickd workers in inter-personal
communication techniques, Ms, Aminis ¢ -
versant in French and fluent in Chicheaa
OMadawd), Hindi, Guijarati, and Bengali,

Patrick L. Coleman, M.A. (Communica-
tion)—Senior Communication Advisor in the
Philippines. Mr. Coleman is o specialist in
developing communication strategies and in
radio and TV production, including innovi-
tive use of audio-visual cquipment. Tis more
than 15 years of work in development com-
munication include an ORS and sanitation
project with the Ministry of Health of El
Salvador. He has plaved a major role in
strategy development for the “enter-educate”
approich 1o social marketing communication
campaigns. He was the conceptual designer
of the Lea Salonga project during 1980-88,
which used w4 popular entertainment format
to promote family planning and sexual re-
sponsibility among Philippine voung people.
Mr. Colenun served as PCS Senior Program
Officer for Latin America for three vears, and
ias PCS Project Director from 198010 1990, 1n
1991 he was the co-winner of a4 Charles A.

Dana Foundation Award for Pioncering
Achievements in Health and Education,

Ronald W. Hess, M.P.S. (Communication
Arts)—Program Officer 1, Asia Division, Mr.
Hess worked since 1978 in media planning,
production, and training in educational com-
mercial film and television, His professional
work in Asii involved extensive anthropo-
logical and communication rescarch. Mr. Hess
speaks Hindi and Urdu,

Marsha McCoskrie, M.A. (Communiciations
Managementl—Progrium Assistant, Asia Divi-
sion. Ms. McCoskrie has estensive experi-
ence inthe design and production of graphics
for print and video media, e has written,
directed, and produced over 75 video presen-
tations and designed and coordinated multi-
media campaigns. This media work has cov-
ered topics ranging from health and interper-
sonal communictions to high technology
theory and process training and  product
marketing. Ms, McCoskrie has also atilized
improvisational theater and counsceling train-
ing lechniquesto develop ereative approaches
to training and teaching in a variety of set-
tings. Ms. McCoskric lived in Thailand for four
vears, is familar with Thai and conversant in
Spanish.

Maxwell S. Senior, Ed.D. (Education:t] Me-
dia/ Technology)—Senior Program Officer 1,
Asia Division, Dr. Senior is a development
communication specialist from Jamaica with
broad cxperience ina variely of media,
including radio, TV and print materials. He
has 15 years experience in communication
training, program nunagement and evalua-
tion, und broadeasting. In the summer of 1991
he returned from sis years in Africi and Asia,
where he guided family planning IEC pro-
grams, first in Anglophone Africa, then in
Bangladesh, as Resident Advisor, As expert in
technology transfer, he hastrained and worked
with individuals vound the world, developing
and enhancing their media skills,

Edson E. Whitney, M.P.S. (Communication
Arts)—Country Representative Bangladesh,
Senior Program Officer 1, Asia Division. Mr.
Whitney has extensive experience in tratining
and education in both Asicand Africa, He has
served as Project Director for a Peace Corps
trainmg program in Thailand, as Program
Supervisor for a refugee training program in
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Indonesia, and as a secondary school teacher
in Swaziland. He speaks Thai and Indone-
sian.

Ricardo Wray, M.S. (Communication)—Pro-
gram Assistant, Asin Division. Mr. Wray has
worked in film, video, and radio production
documenting the impact of development on
indigenous communities and the environ-
ment in the US and abroad. Te conducted an
impact evaluation of Consequeences. u film
about adolescent pregnancy in Kenya, and
has developed and implemented  distance
ceducation and participam training programs
in Latin Americit. He speaks Spanish and
French.

NEAR EAST/EASTERN EUROPE DIVISION

BushraJabre, M.P.H. (Health Education)—
Senior Program Olficer il and Chief, Near
East/Eastern Europe Division. Als. Jabre has
extensive experience in the field of Health
Communication:nd Women's Development
in various regions of the world: Near East,
South Pacific, West Africa. Formerly the
Regional Advisor on Health Communication
and Women's Programs with UNICEF Re-
gional Office for the Middle East and North
Africa, she has been involved in program
planning and evaluation, training, and mate-
rial development in numerous countries. She
has several publications by The South Pacitic
Commission, UNICEF and UNESCO, and has
acted as resource person ininternational
meetings organized by UNESCO, [PPE, and
UNDP. She is fluent in Arabic and Frenan,

CarolHaddaway, M.S. (Applicd Behavioral
Science)—Program Coordinator, Near East/
Eastern Europe Division. Ms. Haddaway is
responsible for overall management and
coordination of administrative and program-
natic functions for the Division and has
three years of experience in program nuin-
agement with the Philippine and Bangladesh
projects. Prior to joining JHUSPCS, Ms,
Haddaway worked extensively in the airline
industry in marketing, sules, @ reserva-
tions, and owned and operated her own
agency in Trinidad, WL Ms. Haddaway
speaks Spunish and French.

Mona M. Kaidbey, Ph.D. (Adult Lduca-
tiom)—Program Otficer [1, Near East, Eastern
Lurope Division. Dr. Kaidbey has worked in

international health and family planning since
1974. Belore joining JHU/PCS, she was Evalu-
ation Coordinator for the PACII project in the
Near East and North Africa. Her experience
includes design and implementation of mod-
cls of decentralization ol family planning
training systems in Turkey, Tunisia, Morocco,
and Jordan, She has designed and imple-
mented training of trainers programs for health
workers in clinical family planning, interper-
sonal communication, and training materials
development and s the author of several
reports on the evaluation ol family planning
training programs in the region. She served
for three years as Assistant Professor on the
Faculty ol Health Sciences, American Univer-
sity of Beirut, and has served as adjunct
faculty, School of Education and Human
Resource Development, the George Wash-
ington Uiniversity.

Winthrop B. Morgan, M.P.H. ( International
Health/Communication)—Program Olficer 11,
Near East Eastern Europe. Mr. Morgan has
several years of experience developing and
managing 1EC programs in Alrica. Prior o
joining PCSin 1989, he spentthree yearsin the
Repuhlic of Liberia, assisting the Ministry of
Health with the development of o regional
Primary Health Care System, as a training and
supervision coordinator and a consultant on
community mobilization techniques. In the
United States, he also colliborated with John
Naisbitt and Patricia Aburdence on Reinrenting
the Corporation, a book on new approaches
10 organizational management. Mr. Morgan is
conversant in French.

NIGERIA

Cathleen A. Church, M.H.S. (Maternal and
Child Healdn—Program Officer 1, Nigeria,
Belore joining PCS in 1991, Ms. Church spent
several years as a writer for Population Ke-
portsin the Population Information Program,
where she authored reports on nmaternal health,
AIDS, the role of TV and video in family
planning programs, the pill and VSC. Ms,
Church has also worked ina rural health clinic
and an orphanage in the Philippines, She has
considerable experience in materials devel-
opment, especiadly adapting technical inlor-
mation for non-technical audiences,

Susan C.Krenn, B.A. (Modern Languages)—
Country Representative, Senior Program OIfi-
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cer [ Nigeriae Ms, Krenn has previous family
planning’population experience through the
administration of international training pro-
grams focusing on management of family
planning, development and health organiza-
tions, She wis Media Materials Specialist be-
fore becoming Program Officer for Francophone
Alrica in 1980, and was appointed Program
Officer for Nigeria in 1989, She currently
monitors the more than 30 projects under
way in Nigeria, Ms, Krenn speaks French and
Spanish.

Cathryn S. Wilcox, M.P.H. (Public Health
Matern. Fand Child Health—Program Assis-
tant, Nigeria Division. Ms, Wilcox has several
years experience working in community-
level health education and training. She joined
JHUELPCS in 1991 alter receiving her MPH
from the University of North Carolina, Chapel
Hill. Ms. Wilcox spent over two veas in the
Federated States of Micronesi designing and
implementing maternal and child health edu-
cation programs with the tocal and national
public health department. She also assisted
the Ford Foundation in developing their
Reproductive Health Program in the Philip-
pines. In the 1S, Ms: Wilcox established a
health education program for a rural North
Carolina community health clinic and has
worked with adolescents on probation. Ms.
Wilcox is conversant in German and Chuukese,

MEDIA/MATERIALS COLLECTION

Hugh M. Rigby, B.A., P.G.C.E. (Design

Educationy—>Nedin Materials Coordinator, Mr.,
Righy came to PCS from the Eastern and
Southern Africa Regional Otfice of UNICEF,
where he was Visual Communication Officer
for five years, Previously he practiced as a
Graphic Designer developing media materi-
als and also as a teacher of the visual arts.

Susan A. Leibtag, MLL.S. (Library Science—
Media Materials Otficer. Ms. Leibtag has heen
with the Media Materials Collection staff for
cight years, serving first as Librarian. She has
worked at JHU in the field of population and
maternal chitd health for 11 vears, and s
particularly experienced in the utilizaion of
specialized collections,

Margaret A. D'Adamo, M.LS. (Library
Scence)—Media Materials Librarian.  Ms.,
D’Adiamo ciime 1o PCS from ajob as i media
specialist in Baltimore City public schoals,

She also has experience as an indeser and as
areference librariun,

Rita C. Meyer, B.A. (English Literature)—
Editor. Ms. Mever provides editorial and cre-
ative support to PCS staft by editing, writing,
designing, and illustrating PCS ficld reponts,
seripts and other nterials. Her background
includes training in music and the visual arts
(painting and driwing) and experience in
writing ind editing magazines and journals in
New York City.

Cynthia K. Shaw, A.A. (At Educition)—
Media Materials Assistant. Ms. Shaw came 1o
PCS from the Public Alfairs Office of the
American Red Cross, Ter background in-
cludes experience in retail advertising and
public relations. She is the primary contact for
all visitors 1o the Media Materials Collection.

Administration

Jennifer E. Ashceraft, B.S. (Chemistry)—
Contract Addministrator, Ms. Asherafthas seven
VOIS CXPUrience nunaging government con-
tracts from agencies such as Department of
Defense. Internal Revenue Serviee, and De-
partment of Health and Human Services. She
is responsible for managing contracts and
ficld support services.

Geoffrey P. Ashley, B.S. (Organizational
ManagemenO—Information Systems Manageer,
Mr. Ashley provides information systems
minagement and support including analysis,
design, installation and maintenance of a
Novell network. Mr Ashley also teaches local
area network courses for The Johns Hopkins
University School ol Continuing Studies. His
L vears in the tield includes experience as
the vice president of a PO neaworking whole-
salerand the generai manager of 4 computer
reseller,

Deborah A, Bundra, B.A. (Business Man-
agement—Contract Spedialist, Ms, Bundra
came to PCS with cight vears ol administrative
and financial experience from several organi-
zations including Signet Bank and Citicorp.
Her finandial experience includes compiling
and reconciling financial datand managing
and monitoring expenses,

Linda L. Donhauscer—Assistant Financial
Manager. Ms. Donhauser has more than 15
vears of experience in linancial and person-
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nelmanagement, contract adminstration, and
management systems de . clopment. Having
served as the Financial Manager of CCP from
1980 10 19806, she has extensive experience
managing government grints and contricts,

Susan Dugan, B.A. (Spunish)—Contracts,
Grants Administrator. Ms. Dugan has en
vears ol experience in financisl and admin-
istrative operations, including budget prepa-
ration and analysis, program management,
and contract negotiation. She has served as
Business Manager for NASAs Hopkins Ulira-
violet Telescope contraet and Senior Con-
tract Specilist with PCS,

Vera E. Ford, B.S. tBusiness Administri-
tion)—Administeative Manager. Ms, Ford has
worked with the PCS project for cight years,
providing financial and administrative sup-
port. Ms. Ford also has worked in both public
and private sectors inthe arcas of budgeting,
auditing and progriom management.

Ann H. Gibbins—Finuncial Analyst Systems
Development. Ms. Gibhins™ financial and
administrative experience includes work with
the Saint Louis University, and with the
Accounting Department of The Johns Hop-
kins University,

Nanci M. Henningsen, MLB.A. (Finunce)—
Contract Specialist. Ms. enningsen came 1o
PCS from The Governor's Office for Chil-
dren, Youth and Families. Her experienee
includes developing, managing, and moni-
toring budgets and contracts with the private
and public sectors,

Barber A. Horton, ALA. { Business Adminis-
tation)—scnior Field support Travel Coor-

dinator. Ms. Horton has five and one-half

vaars experience in the travel industry. She
managed the corporate travel function for
the Mary land National Bank prior to coming
o JHU and received several awards for
service quality as well as airfare rates and
contrict negotiations,

M. Celeste Karolenko, B.A. (Business Ad-
ministrition)—Senior Systems Support Spe-
cialist, Ms. Karolenko provides network and
systemsupport for CCPLPrior to CCP she was
a User Support Specialist for aomedical solt-
WUre Company.,
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HUGH RICBY

Financial Report

The Population Communication Ser-
vices project was funded during FY92
(October 1991 through September 1992)
through Cooperative Agreement DPE-30352-
A-00-001-+-00 which began on July 18,
1990 and continues through July 135, 1995,

The FY92 hudget totaled $1:4,257,000.
This amount was under-expended by
$2.887,197 as actual expenses were
$11,370,409. Core expenditures for FY92
cqualed 560,790,219 ar 60% of total ex-
penses, and buy-in - expenditures were
$:4,57-,190 or 40" of the 1ol Expendi-
tures for country projects this year were
$1,754,701 or 15% of total expenses. Core

funds supported only $655,593 ol this
amount, while buy-ins provided $1.099,108
or more than 63% of FYY2 country project
funding.  As of September 300 1992 an
additional amount of $2,988,557 wus com-
mitted to the support of future subproject
activities.

The total project budget for the five years
of the Cooperative Agreens at, July 1990
through July 1995, is $60 million. Through
the end of Y92 $30.80.2,89-4 of this amount
has been obligated, Teaving ian unobligated
halance of $29,137,106. - Of the amount
obligated $16,013,007 has been expended
through the end of Y92, leaving obligated
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funding of $14,249,887 available o sup-
portactivities in FY93. The following table
and charts show the distribution of obli-
gated funds by region.

Funds Obligated to CA-3

- oo - TOTAL FUNDS % OF
SOURCE BUY-IHS OBLIGATED FUNDS
Core $17.970,372 58

Buy-ins (including carmarked funds)
Alrica 9 $2,857,003 9
Latin America 4 1,440,465 5
Asia 5 7.8006,787 25
Near East 2 782,207 3
Total buy-ins 20 $12,892,522 42
GRAND TOTAL $30,862,894 100

Total Core
Funds Only

33%

12%

l:l Alrica

- Latin America
l:l Asia

l]]]]] Near East

CCPPOS Cooperalive Agreement =3
DIPE-3052-A-00-001 40}

Total Buy-in
Funds Only

8%

S7%

Total Funding
Percentages

1%

30%

11%

47%
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Table IX-1
Cumulative Expenditures 1990 - 1992
DPIE-3052-4-00-00 1 4-00

Salaries & Wages
Fringe Bencfits
Consultants
Travel and Alowances
Equipment & Supplics
Subcontriacts
Country Projects
AED
PATH
Other Subcontracts
Subtotal
Other Direct Costs
Indirect Costs

TOTAL

Obligated as o. 4 30/92

Balance of Funds as of 9/30/92

N . TOTAL
EXPENDITURES EXPENDITURES EXPENDITURES EXPENDITURES
FR:10/01/89 FR:10/01/90 FR:10/01/91 FR:10/01/89
10:09/30/90 T0:09/30/91 10:09/30/92 10:09/30/92
0 1.+14,897 2,544,007 3,988,904
1] 301,411 663,005 1,024,400
0 200,297 502,201 702,198
1,000 253.350 930,188 1,184,838
35 449,640 544230 993,937
5,000 454,005 1,754,701 2,214,300
0 75,100 102,117 177,577
] 00,609 105,287 165,896
0 169,732 205,766 375,498
3,000 760,160 2,167 871 2933,337
1,215 745,230 1,805,697 2,012,142
727 1,019,274 2,152,904 3,172,905
$7,997 $5,234,601 $11,370,409 $16,613,007
$30,862,894

S 14,249,887

Table IX-2
Actual Expenditures vs. Budget FY92
DPI-3052-A-00-0014-00

Salaries & Wages
Fringe Benefits
Consultants
Travel and Allowances
Equipment & Supplies
Subcontracts
Country Projects
AED
PATH
Other Subcontracts
Subtotal
Other Direct Costs
Indirect Costs
TOTAL

 ACTUAL
EXPENDITURES BUDGET
FR: 1001791 FR: 10/01/91
T0: 09/30/92 T0: 09/30/92 DEVIATION
§2,544,007 $3.039,500 $515,559
663,005 H18,285 155,280
502,201 708,429 206,228
930,488 1,055,166 124,678
544,230 852,700 308,464
1,754,701 2,466,820 712,125
102,117 235,382 133,205
105,287 121,713 16,20
205,760 304,633 158,807
2,167.4871 3,188,551 1,020,683
1,865,097 1,958,000 92,303
2,152,904 2,616,900 464,002
$11,370,409 $14,257,606 $2,887,197

Notes: Includes accruals and adjustments as follows:

Salaries & Wages - SC10.700); Fringe Benefits - $(2,830); Consultants - $(2,03.4);
Travel & Allowances - $(1,295); Country Projects - S18,7JR;
Other Direct Costs - $C109); Inditect Costs - $.2,040).
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FY92
EXPENDITURES
FR:1001/41
T0:09730/452

6,790,219

34,383
16,094
22879
51,288

-1,050)
511.378
72,602
50,785
13,900

(1-,193)
28001540
192,001
100,181
300,714
520,722
224,159
178,199
58,272
50,000
85,837
51,890
11,283
‘48
20,095
10,129
36

457-1190

Table IX-3
Total Ixpenditures by Source of Funding
B Fran FYa1
EXPENDITURES EXPENDITURES
*R:0718/90 FR:10/01/90
+4:09/30/30 70:09/30/91
DPE-3052-A-00-0014-00:
Core Funds 3,823,282
Buy-ins:
Latin America (RVPC) Carry - Over (S67,4694)° 196
Tanzania Carry - Over (5390,970)° 0
Cameroon Carry - Over (522,.933)* 54
Kenva Carry - Over (550,0:47) 0
Guateniakia €500,000) 51,292
Pakistian (S1.501,520) 7,997 277,283
Madagascar (5330,0004 90,751
Ecuador (81750000 8,013
Nepal (S:454,000 141,218
Yemen (530,0000 04,193
Philippines (52,270,351 A15,45:4
Cameroon (S240.000) 0
Burkini Faso ¢5271,000) 31,200
Kenyi (8310407 3,093
Egypt (3732,207) 5,132
Ghana (5150,000) 140,395
Bolivia RIECS95.,000) 50,772
Bangladesh (33,404,910) 3,601
Tanzanga (830.000) 0
Indizt (S 100,000) 1,103
Peru (580,000
Bolivia AlDs €$110.000)
Chad (547217
Ivory Coust €3130,000)
Kenva CEurmirked) (5210,000)
Uandi (5315,835)
subtotal Buy-Ins 7,997 1,411,319
TOTAL $7,997 $5,234,601

* Transterred tfrom CA-2

$11,370,409

TOTAL
EXPENDITURES
FR:07118/80
T10:09/30/82

10,619,501

34,779
1-§+4,094
22933
51,288
40,636
796,058
163,413
99,398
155,178
50,000
725908
192,091
197,690
310,407
532,154
370,554
234,971
018,873
30,000
100,000
51,890
1-4,283
I8
20,005
10,129
30
5.993,5006
$16,613,007
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Appendices

A, : .
LIST OF ACRONYMS

ACO

Associates for Communication Options
(Bangladesh)

ACPR

Associates for Community and Population
Rescarch (Bangladesh)

AED

Academy lor Educational Development
(Washington, D.C.)

AIBEF

Association Ivoirienne pour le Bien-Etre Fa-
milial (Ivorian Association for Family Wel-
fare)

AIDS

Acquired Immune Deficiency Syndrome
AIDSCOM

AIDS Communication (centrally funded USAID
activity based at AED)

AMEC

Ago Medical and Educational Center (Legazpi
City, Philippines)




AMPPF
Association Malienne pour la Protection et

Promotion de la Famille (Mali Association for

the Protection and Promaotion of the Family)
APROPO

Apoyo a Programas de Poblicion (Advocacy
for Population Programs, Peru)

ARBA

Agrariun Reform Beneficiaries Association
(Philippines)

ATBEF

Association Togolaise pour le Bien-Etre Fa-
milial (Togolese Family Wellare Assoctation)
AVSC

Association for Voluntary Surgical Contracep-
tion (hased in New York, New York)
BKKBN

Nattional Family Planning Coordinating Board
(Indonesit)

CA

Cooperative Agreement; also Cooperating
Agency

CAFS

Centre for African Family Studies (hased in
Kenya)

CBD

Community Bascd Distribution (or Distribu-
tor)

CCSS

Costa Rican Social Security Institute

CDC

Centers for Discase Control (Athinta, Geor-
gia)

CDC

Center for Development Communication
(Egypy)

CDS

Center for Development Services (Egypt)
CEDPA

Centre for Development and Population Ac-
tivities (Washington, D.C)

CERCOM

Le Centre d’Enscignement et de Recherehe en
Communication (Center for Teaching and
Rescarch in Communication) (Cote d'Ivoire)
CERPOD

Centre d'Etudes et de Recherche sur fa Popu-
ltion pour I Développement (Center for
Applied Rescarch on Population and Devel-
opment) (hased in Mali)

CHV

Community Health Volunteer

CIC

Community Information Centers (Bangladesh)
CIES

Centro Paranvestigacion Educacion y Servicos
(Bolivia)

COMMAT

Communication Management Advertising
Training, Inc. (Nepal)

CPR

Contraceptive Prevalence Rae

CSA

Centre for the Study of Adolescence (Nairobi,
Kenya)

CSl1

Clinical Services Improvement Project (Egypt)
DFMH

Dircctorate of Family and Mental Health
(Cameroon)

DOH

Department of Health

DORC

Development Oriented  Rescarch Centre
(Nepab

DRB

Domestic Rescarch Burcau (Pakistun)

DSF

Dircction de Ly santé Familiale (Department
of Family Health) (Burkina Fisod

E-E

Enter-Educate

EJMDA

Egyptiun lunior Medical Doctors™ Association
ESDA

Economic and Social Documentation and
Rescarch Clurkeyy

FFI

Fuentesy Fomentos Intercontinales de Mexico
(Intercontinental Development and  Re-
SOUrCes)

FGD

Focus Group Discussion

FH

Family Iealth

FHS

Family: Health Services (Nigeria Project)
FISA

Fianakaviana Sambatra (Family Planning As-
sociation of Madagascar)

FP

Family Plinning




FP/IEC

Family Planning/Information, Educa-
tion, and Communication

FPA

Family Planning Association

FPAK

Family Planning Association of Kenya
FPAU

Family Planning Association of Uganda
FPOP

Family Planning Organization of the
Philippines

FWA

Family Welfare Assistant (Bangladesh)
FY

Fiscal Year

GAMMA

Grupo Ascsor en Mercadoteenia y
Metodologin Aplicada, S.C. (Advisory
Group on Marketing and  Applied
Methodology) (Mexico)

GFPA

The Gambia Family Planning Associa-
tion

GHFPIP

Ghana Health and Family Planning
Information Project

GRAAP

Groupe de Recherche et d'Appui pour
I'Auto-promaotion Paysanne (Farmers’
Seli=help Research and Suppont Group)
(Burkina Faso)

HED

Health Education Division

HEU
Health Education Unit

HIV

Human Immuno-deficiency Virus
ICS

Innovative Communication  Systems
(Kenvid

IDRC

International Development Resource
Council (Egypt)

IEC

Information, Education, and Commu-
nication

IECM

Information, Education, Communica-
tion, and Motivation

IEM

Information, Education, and Motivi-
tion

IMA

Indian Medical Association

IMSS

Instituto Mexicano de Seguro Social
(Nexico)

IPC

Interpersonal Communication

IPPF

International Planned Parenthood Fed-
eration (hased in London, England)
IUD

Intrauterine Device

JFMH

Jos¢ Fabella Memorial Hospital (Phil-
ippines)

JHPIEGO

The Johns Hopkins Program for Inter-
national Education in Reproductive
Health

JHu/ccp

Johns Hopkins University: Center for
Communication Programs

JHU/PCS

Johns Hopkins University ' Population
Communication Services

JHU/PIP

Johns Hopkins University/Population
Information Program

KAP

Knowledge, Atitudes and Practices
KLH

Ministry of State for Population and
Environment (Indonesia)

KMA

Kenya Medical Association

LAC

Latin America and the Caribbean
LMS

Leader AManagement Services (Mo-
rocco)

MAG

Ministry of Agriculture (Bl Salvador)
MCH

Maternal and Child Health
MCH/FWB

Maternal and Child Flealth Family Well-
Being Unit (Chad)

APPENDICES

MCRAs

Married Couples of Reproductive Age
MEMRC

Middle East Marketing and Research
Consultants (Jordan)

MEXFAM

Fundircion Mexicana Para la Planeacion
Familiar, A.C. (Mexico)

MINPOP

Ministry of Population (Madagascar)
MIRS

Media Impact Research System
MIS

Management Information Systems
M/MC

Media/Materials Collection

MOH

Ministry of Health

MOH/FP

Ministry of Health/Family Planning
MOHFW

Ministry of Health and Family Welfire
MOHSA

Ministry of Health and Social Action
(Burkina Faso)

MOI

Ministry of Information (Yemen)
MOPH

Ministry of Public Health

MOPHSA

Ministry of Public Health and Social
Affairs

MMRA

Marricd Men of Reproductive Age
MWRA

Married Women ol Reproductive Age
NAFTI

National Film and Television Institute
(Ghana)

NCPD

National Council on Population and
Development (Kenyit)

NFP

Natural Family Planning

NGO

Non-Governmental Organization
NPC

National Populition Council (Egypt)
NRHP

National Reproductive Headth Program
(Bolivii)
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NSC

Nepal Studies Center

ONFP

Office National de la Famille et de la
Population (Tunisia)

ORG

Operations Research Group (India)
ORS

Oral Rehydration Solution

ORT
Oral Rehydration Therapy

PATH

Program for Appropriate Technology
in Health (based in Seattle, Washing-
ton, and Washington, D.C.)

PCPD

Philippine Center for Population and
Development

PCS

Population Communication Services
(The Johns Hopkins University, Balti-
more, Maryland; also designated as
JHU/PCS)

PFPP

Philippines Family Planning Program
PIACT

Program for Introduction and Adapta-
tion of Contraceptive Technology
(Bangladesh)

PIO/T

Project Implementation Order/Tech-
nical Services

PMM

Peat, Marwick, Main and Company
(Baltimore office)

PNGOC

Philippine Non-Governmient Organi-
zation Council

PTV

Pakistan Television Corporation
PWD

Population Welfare Division (Paki-
stian)

RAPID

Resources for the Awareness of Popu-
lation Impacts on Development (based
at Research Triangle Institute in North
Carolina)

REDSO/ESA

Regional Economic Development Ser-
vices Office/Eastern and Southern
Africa

REDSO/WCA

Regional Economic Development Ser-
vices Office/West and Central Africa
RETCO

Research Evaluation and Training
Consultancy Ltd., Kenya

RFP

Request for Proposal

RIEA

Research International East Africa
SAAI

Saffitz Alpert & Associates, Inc. (based
in McLean, Virginia)

SDA

Salvadoran Demographic Association
(EI Salvador)

SEATS

Service Expansion and Technical Sup-
port (Project of John Snow Inc., JSI)
SIET

Scientific Hustration and Education
Technology (India)

SIS

State Information Services (Egypt)
SMI/BEF

Cellule Sant¢ Maternelle et Infantile/
Bien-Etre Familial (Maternal and Child
Health/Family Well-Being Unit of the
Chad MOPH)

SPAAC

Social Planning, Analysis and Adminis-
tration Consultants (Egypt)

STD

Sexually Transmitted Discase

TA

Technical Assistance

TFHPF

Turkish Family Health and Planning
Foundation

TOT

Training o Trainers

TRENDS

Total Rescarch Needs, Inc. (Philip-
pines)

TVRI

Televisi Republik Indonesia

UMATI

Family Planning Association of Tan-
zania

UNFPA

United Nations Population Fund

UNICEF
United Nations Children’s Fund

ucp

Upazila Communication Project
(Bangladesh)

URC

University Rescarch Corporation (based
in Bethesda, Maryland)

URTNA

Union des Radiodiffusions et Televi-
stons Nationales d’Afrique (Union of
National Radio and Television Organi-
zations of Africa)

URTNA/PEC

URTNA Programme Exchange Centre
(Nairobi, Kenya)

USAID

United States Agency for International
Development

USAID/W

United States Agency for International
Development/Washington, D.C.

VIP

Village-based 1EC Program (Nepal)
VSC

Voluntary Surgical Contraception
WHO

World Health Organization

WMCFI

Women Media Circle Foundation, Inc.
(Philippines)

ZNFPC

Zimbabwe National Family Planning
Council

ACADEMY FOR EDUCATIONAL
DEVELOPMENT

FISCAL YEAR 1992
ANNUAL REPORT

Summary

The Academy for Educational Devel-
opment (AED) has provided the ser-
vices outlined in the contract between
AED and The Johns Hopkins Univer-
sity (JHU) under Cooperative Agree-
ment No. DPE-3052-A-0-001:4-00,
During Ycar I of the contract (10/01/
91 - 09/30/92), AED has completed
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work on the following Requests for
Services:

Under Cooperative Agreement No.
DPE-3052-A-00-001-i-00:

RIS = 5:

Training of Trainers Workshop
(Cameroon: TA)

RIS = O:

Country Project Technical Assistance
(Nepal: TA)

RIS = 7:

Mass Medii Liaison for SIS/IEC Center
(Egypt: TA)

RIS = 8:

Country Project Technical Assistance
(Nepal: TA)

RES = O:

Completion of Cameroon Training of
Trainers Manual (Cameroon: TA)
RES =10:

Technical Assistance (Bolivia: TA)

TECHNICAL ASSISTANCE

Egypt State Information Service/
IEC Center

Egyptian consultant Mokhtar Abo El-
Kheir's contract was amended 1o ex-
tend his term ol appointment through
October 31, 1991, El-Kheir provided
assistance to the Center in research
evaluation, including the design, imple-
mentation, and analysis of pretesting
and message development research.

Mohamed El-Tehamy, AED Consult-
ant, continued his appointment as the
intermediary between the Egyptian
SIS/TEC Center and the production
companics oradvenising agencies with
which the Center contracts for mes-
sage development and 1EC material
production.  The SIS/IEC Center de-
cided totap Mr. El-Tehamy's expertise
by hiring him at the end of his contract
with AED.

In February, Mark Lediard met with
Bushra Jabre to review the next stage
of technical assistance for the SIS/IEC
Center. [t was agreed that the assis-
tance will focus on institutional devel-
opment. Arabic-speaking consultants
were contiacted o assist Center staff in
[EC planning and management.

In un cftort to expand the resource
holdings of the SIS/IEC Center, AED

continues to provide materials on com-
munication, family planning, research,
evitluation, and state-of-the-art adver-
tising technology.

CAMEROON:

Cameroon Training of Trainers
Workshop

AED consultant Jean Giroux traveled
to Cameroon on November 15, 1991 to
provide assistance in the development
of a curriculum and detailed session
plans for the training of trainers work-
shop and workshop training team. In
collaboration with the Director of Fam-
ily and Mental Health, Mr. Giroux

directed the three-week training of

trainers workshop for 15 participants
in family planning counscling and
interpersonal communication,  This
network of TEC trainers will train ser-
vice providers and social workers
within their respective provinees. A
draft training manual was also pro-
duced focused on the aforementioned
arcas:  family planning, counseling
and interpersonal communication.

Mr. Giroux submitted a report with
recommenditions concerning the fi-
Jaulization of the manual, follow-up on
the fifteen participants, and the needed
commitment from the MOPH/DEFNMH
to aid and support the provincial train-
ing sessions.,

NEPAL

Mark Lediard was the contact person

for AED activitics in Nepal. In 1991, Mr.

Lediard accomplished the following:

e Provided technical assistiance in

Nepal for FPOMCH TEC activities in

November - December.

Met with Sung Hee Yun in Novem-

ber 1o discuss project implementa-

tion and strategy for November to

April.

Met with officials at Radio Nepal in

November to discuss development

of an RFP for a reseuarch agencey to

conduct o radio-listenership study.

o ‘Iraveled to Nepal in December to
help launch the village-based 1EC
action program. Mr, Lediard trav-
cled to the targeted villages accom-
panicd by consultants Lajia Karki
Lama Gworking with community

APPENDICES

health volunteers and interpersonal
communication) and Hem Hamal
(overseeing the TEC intervention as
a whole).  Approval was obtained
for Latipur and specific villages within
that district as sites for the first phase
of the [EC intervention. Information
on health personnel, community
resources, and  demographic data
was collected for each village. Arcas
on which additional data is needed
were specificd for future surveys, A
scope of work was developed for
the video documentation of the pro-
gram, and possible video produc-
tion groups were identified.

» Designed a strategy for decentraliz-
ing IEC programming in selected
villages, which was to be docu-
mented on videotape as part of a
learning tool in the TEC training of
MOIT health personnel,

e Identified key agencies and local
consultants for involvement in 1EC
activities on radio, print media and
training workshops.

In 1992 Mr. Lediard accomplished the

following:

e Presented a video-based debriefing
of his December mission to Nepal in
January. The video introduced the
JHULPCS senjor staft to the villages
in which the village-based action
program is being undertiaken. Met
with the Asiiand Research Division
principads to present the rescearch
and evaluation agenda of the Nepal
project.

e Contributed to the design of expan-

sion plans for the village projects:

USAID/Kathmandu is planning o

conduct grassroots activities in four

districts beginning in the summer of

1992,

Assisted the Nepal Village-Based TEC

Action Program in March by review-

ing field activities and final plans for

the radio audience rescarch study
with the Nepalese consultant over-
secing the project.

Assisted [THPCS in reviewing and

responding to USAID- Kathmandu

queries regarding ways to aceeler-
ate the Village-Based [EC action
program.
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s Continued telephone ligison with
the lead JHU/PCS consultant.

BOLIVIA

ED consultant Reynaldo Parcja trav-
cled to Bolivia in August to work with
JHUCPCS staff and the Centers for
Disease Control (CHC) Local 1EC
Coordinator in designing i communi-
cation intervention targeting mainly
female sex workers and their clients
in AIDS and STD prevention nies-
sages. A debricfing on the accom-
plishments of the three-week
consultancy wis made to the Mission's
AIDS representative. A final plan for
the intervention design was submit-
ted for review by JHU PCS,

WORKSHOPS

Mark Lediard and Bérengere de Negri
began preparing tor their participa-
tion inthe “Nouvelles Orientations de
i Communication pour la Sant¢”
workshop. Dr.de Negri will conduct
asession on Interpersonal Communi-
cation and Mr. Lediard on Audience
Rescarch and Message Design,

Dr.de Neriand Mr. Lediard began
planning with Opia Mensah Kumah
toassist the Centre for Alrican Family
Studies (CAFS) o review and en-
hance the carrent Francophone Come-
munications Training Course.  Dr,
de Negri will assist CAFS 1o create 2
more sustainable TEC Communica-
tions 'nit tor CAFS™ Francophone
clientele in Togo, through: 1) Stan-
duardizing regional FPIEC training
courses: 2 Updating course content
toreflectcurrent I TEC needs, incor-
porating IEC trends both in Africaand
worldwide: and 3) Developing ap-
propriate documentation of the train-
ing curricula and student workbook,
reducing over-reliinee onindividual
trainers.,

The goal of this new phase is 1o
start small, enhancing the basic com-
munications courses and. thereby, to
lay the groundwaork for further col-
iborations and @ sustainable CAFS
communications triining program for
the African clicntele.

PROGRAM FOR APPROPRIATE
TECHNOLOGY IN HEALTH

FISCAL YEAR 1992
ANNUAL REPORT

Summary

The Program for Appropriate Tech-
nology in Health (PATH) has pro-
vided services to The Johns Hopkins
University: Population Communica-
tion Services JHE PCS)Y as outlined
in Cooperative Agreement No. DPE-
3032-A-00-001-4-00. During Year I of
the Cooperative Agreement, PATH
received the following Requests for
Services (RFS) - All Requests for Ser-
vices were filled.

RIS =1

Technical assistance in message and
radio and print. materials develop-
ment (Kenya) (TA).

RIS =2

Technical assistanee in print materi-
als developiment (Egypt) CTA),

RIS =3

‘Technicalassistanee in planning, con-
ducting, and analyzing focus group
discussions (Chady €TA),

RIS =

Technical assistance in pretest design
for radio and print materials (Kenya)
CTA).

RIS =5

Technical assistance in assessing the
availability and quality of family plan-
ning IEC materials (Pakistan) (TA).
RIS =0;

Technical ussistance in pretesting of
radio and print materials (Kenya)
(TA).

RIS =7:

Technical assistance in analysis of
focus group discussions and in con-
ducting message design workshop
(Uganda) CTA),

Between October 1, 1991, and Sep-
tember 30, 1992, the Program for
Appropriate Technology in Health
provided technical assistance 1o The

Johns Hopkins University Population

Communication Services underseven

Requests for Services, in addition 1o
the ongoing review of materials, man-
agement of projects, and participa-
tion in mectings and workshops,

COUNTRY PROJECTS (CP)

Kenya

PATH Program Officer Lvnne
Cogswell and Assistant Program Offi-
cer Lorna Nganga continued to work
on the Kenva Provider and Client
Information.  Educition, and Com-
munication (1EC) project (AF-KEN-
03 Ms. Cogswell worked with JHU
PCS program staff and the Depuaty
Project Director 1o syathesize client

service provider resairch, develop
nmiessage content strategy designs, and
conduct 2 message content work-
shop. Ms. Cogswell also prepared a
request tor bids for project print and
radio production. (RFS =1

Furthermore, Ms, Cogswellassisted
in the design ol tools and o plan for
pretesting leaflets and posters, radio
spot announcements, and four epi-
sodes of the radio drama series. She
then conducted a0 pretest training
workshiop to train rescarch assistants
and field staff 1o conduct pretests and
assisted in the analysis of pretest
findings. (RFS =)

Ms. Nganga assisted with the su-
pervision of two rounds of pretesting
and with the analysis of pretesting
results, she also suggested revisions
forthe printand radio materials based
on pretesting analysis, (RFS =0)

TECHNICAL ASSISTANCE (TA)

Chad

PATH Consultant Kerry Pelzman trav-
cledto Chad to assist the Family Well-
Being Unit of the Ministry of Public
Health and Social Affuirs (FWB/
MOPHSAY in gathering data for mes-
sage development on family  plan-
ning.  During this visit, Ms. Pelzman
planned focus group  discussions
(FGDs), developed FGD guidelines,
selected and trained FGD modera-
tors, supervised FGD activities, and
assisted in the analysis of results,
Results from the FGDs were 1o be
used by the FWB/MOPHSA 10 de-
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velop a child spacing TEC campaign
which will use radio spots as its focus.
(RFS =3)

Egypt

PATH Program Officer Laurie Kricger
traveled to Egypt to assist the Ministry
of Health Systems Development
Project (NOH SDP) in the develop-
ment of vaginal toaming tablet and
injectables booklets. The vaginal
foaming tablet booklet was alimost
completed Git needed only one addi-
tional pretest round ). The injectables
hooklet underwent the second pre-
test round and was readied tor the
third round. Also during this visit, Dr.
Krieger provided training in nuaterials
development to MO SDP TEC staft,
(RFS =2)

Dr. Kricger also responded to mul-
tiple inquiries on Egypt focus group
discussion results throughout the fis-
cal vear.

Pakistan

PATH Program Officer Scott Wittel
prepared for travel o Pakistan o
conducti needs assessment of family
planning (FPy HEC materials. Mr
Wittet assessed the availability and
quality of existing FPIEC materials in
Pakistan and made recommendations
on key materials 1o be developed,
revised or reproduced. potential
implementing agencies, and tuture
implementation steps and schedule.
This TA visit, initiated in Year 10 s
underway as this report is being writ-
ten. Results and recommiendations
from this TA visit will be reported
under Year 11 of PATH'S contrast
with JHU PCS. (RFS =3)

Uganda

PATH Program Officer Barbara Crook
prepared for and traveled o Uganda
1o assist the Fumily Planning Associa-

tion of Uganda in the analysis of

FGDs and in-depthyinterviews and in
conducting a4 message design work-
shop. This TA visit, initiated in Year
I, is underway as this report is being
written. Outcomes of this trip will
therefore be reported under Year 111

of PATH's Contract with JHU/PCS.
(RFS =7)

MEETINGS AND WORKSHOPS

In October 1Y91, PATH staft attended

JHLU PES Health Communication Day

in Baltimore.

PATH's Director of Communica-
tion Carol Corso and Associate Pro-
gram Officer Elisabeth Crane partici-
pated ina JHU PCS Counseling Evalu-
wtion Workshop tor Family Planning
Providers in March and April 1992,

PATH Senior Prograom Advisor
Elaine Murphy attended o USAID
Materials Training Working  Group
and discussed JHU PCS TEC materi-

als,

PROJECT MANAGEMENT AND
ADMINISTRATION (PM)

Throughout the vear, PATH statt re-
viewed trip reports, monthly reports,
and memoranda from JHU PCS sttt
consultants and other subcontractors
and provided feedback to the appro-
priaue JHU PCS program staft.

FIIMS AND MATERIALS (FM)

PATH Associate Program Officer
Elisabeth Crine and Assistant Pro-
gram Officer Carol Hooks provided
materials and reviewed drafts of JHU
PCS packets =10 oninjectable contra-
ceptives and =17 on NORPLANT.
PATH also provided the Media Mate-
rills Collection with materials for use
in the song packet of the JHU PCS
packet series.

PATH stalt gathered materials for
use incformative research training in
Cganda for JHU PCS rescearch and
evaluation stalf.
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SAFFITZ ALPERT & ASSOCIATES,
INC. FISCAL YEAR 1992
ANNUAL REPORT

Summary

Saffitz Alpent & Associates, IncASAAD
provided services to JHUPCS as out-
lined in the Cooperative Agreenment
No. DPE- 3052-A-00-0014-00. During
Fiscal Year 1992, SAAL received and
completed the tollowing Requeests fe
services (RFS)

RIS =]

Technical assistince — marketing and
strategic planning to the Clinieal Ser-
vices Improvement Project (CSD and
cevihuation plmning to the Egyptian

Junior Medicil Doctors Association's

(EIMDA)Y Private Practitioners Family
Planning Project (PPEFPPY. (Cairo,
Egvpty ¢TA)

RIS =3;

Technicalissistance — marketing and
strategic planning and program: de-
velopment to the Minyva Initiative
Project. (A linva, Egyvpt)y ¢TA)

REN =4:

Technical assistinee — communica-
tions planning and creative advertis-
ing nuterials developmentio the Clini-
cal Services Improvement Project and
strategic plinning to the Minya Initia-
tive Project. (Cairo and Minva, Egypt)
Cray

TECHNICAL ASSISFTANCE (TA)
Egypt

Technical assistance wis provided by
SAALo the Clinical Services Improve-
ment Project, o nationwide program
of over 120 high quality clinical ser-
vice centers providing low cost fum-
ily planning services, tostssist CSLin
implementing its services marketing
stategy and developing future adver-
lising campiigns.,

Inaddition. technicalassistance wis
provided by SAAT o the Minya Initia-
tive Project, i denonstration project
designed 1o increase Limily planning
usage through improved coordina-
tion and coaperation among ocal
Fumily plinning organizitions, 1o as-
sist local participants in developing a
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strategic marketing/positioning frame-

work and marketing plans for future

program activities.

Finully, technical assistance was
provided by SAAL 1o the Private
Practitioner’s Family Planning Project
(PPFPP). o four vear program  de-
signed to train and market 1,500 pri-
vite physicians in providing family
plinning services, to assist PPFPP in
evaluating its first vear marketing and
advertising campaign.

During the 1991 - 1992 fiscal year,
Gary Suattitz made three separate TA
visits 1o Egvpt 1o support the on-
going nurketing and TEC activities
associated with the CSLMinya Initia-
tive and PPEPP projects,

Highlights and findings from these
TA visits include:

e Gary Salfitz traveled o Cairo on
November 7220, 1991 1o provide
technicalassistainee to CSEin devel-
oping an action plin for imple-
menting cach of the new principal
activities in the services nurketing
strategy. Principal activities in-
cluded: developing messages and
communicitions approaches tocus-
sing on CSE positioning: revising
the core course and 1EC sEills train-
ing programs to incarporate the
services nuarheting strategy: devel-
oping i communicitions manul;
developing an emplovee recogni-
tion program; developing a CSI

newsletter: developing o word of

mouth program: revising quality
indicators to measure IEC outreach
activities: and developing the new
videomagazine. Planning mectings
were held with statt from the local
Governorates 1o discuss how prin-
cipal activities might best be tai-
lored to simplity implementation
the local Jevel. Based on these
meetings, detailed sk descriptions
tor cach of the principal activities
were prepred and reviewed by
CSEUsing the sk descriptions as
a guide, o list of specific action
steps were developed for cach ac-
tvity.  These were reviewed, re-
fined and incorporated into the €S|
1992-1993 plan.

In addition, Mr. Saffitz provided
technical assistance to PPFPP in

developing a detailed evaluation of

the projects first vear marketing and
advertising campaign.  Evaluation
activities were built around 3 key
COMPONCNLS: i CONSUMEr swdre-
ness study; a physician participa-
tion study: and a review of actual
patient records betore, during and
after the campatign. Detail plans for
cach of these evaluation compo-
nents were prepared and finalized
with PPFPP.

Gary saffitz traveled 10 Minva on

July 6-24, 1992 to provide technical

assistance to the National Populi-
tion Council (NPC) Minva in devel-
opingctivitics supporting the Minva
Initizttive Project. These activities
included: — exploring local family
planning program “niche™ market-
ing opportunitics incloding devel-
oping complementary strategic alli-
ances: exploring opportunities 1o
develop December Week Family
planning promotional activities: and
identitving and coordinating addi-
tional IEC program activities related
1o outreach, local public relations,
community based promotions and
mass media advertising, A ques-
tionmaire: discussion guide was de-
veloped for use indetermining how
agencies position themscelves in the
marketplace. Mectings were held
with cach of the nine local family
planning organizations to determine
cach organization's market niche o
“posttioning.” Based on findings,
complementary niches were wdenti-
lied which bestaccommodated caccd
ageney while minimizing overlup.
Positioning  statements for cach
agency were prepared. Group meet-
ings were beld to review these find-
ings and a follow-up meeting was
held te discuss specific collabora-
tive efforts, under the complemen-
Liry positioning stracture, for De-
cember Week and ather on-going
marketing cefforts.

Gury Saffitz traveled 1o Cairo on
September 8-210 1992 1o provide
technical assistance to the Clinical

Services Improvement Project in
developing @ mass media promo-
tional campaign. Specific activities
included: refining CSEs marketing
strategy based on changes in orga-
nizational leadership, resources and
future directions; reviewing mes-
sages developed by CSIstatts de-
signing i national mass media cam-
paign; and developing o media
production and implementation
plan and timetables, A creative
strategy was developed and de-
tailed plans to produce six elevi-
sion, two radio and two newspaper
ads were prepared, reviewed and
tinalized. Specitic CSLaatribute mes-
sageswere reviewed, pretested and
selected for the campaign, A cam-
paign development process was
developed and production sched-
ules were prepared. Three sepa-
rate Requests for Proposals were
drafted for CSTo use in selecting a
creative,  production and
communication’s  research com-
pany. A protocol for pretesting
initial creative was developed and
factored into the campaign pro-
duction outline and timetables.

In addition, during the TA visit, Mr,
Saffitz traveled to Minvato attend
Minya Initiative December Week
plinning meeting,

Additional Activitics

In January 1992, Gary Saffitz wrote an
in-depth response o Family Plan-
ning World, regarding an article on
the Blue Circle Project in Indonesia

In February, April and June 1992,
Gary Sallitz wrote i presentation and
drafted several “service guidelines”
supporting the JHU PCS Promoting
Professional Providers (PRO Ap-
proach),
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