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CONSULTANT REPORT FOR ZAIRE 

This is a textbook evaluation of a mass media nutrition education
 

project. It points out 
the difficulties of developing an 
effective
 

campaign around multiple themes. 
 It also illustrates the need for
 

field research and administrative coordination in the selection and 

dissemination of messages. 
As. Ms. Barnes-Kalunda points out, CEPLANUT
 

(the national nutrition planning agency), in two short years, has 

been able to move from a program-on-paper to production. 
 However,
 

they can't stop here. Ms. Barnes-Kalunda's review of their activities

to-date points out why. 

Ron Israel
 
Project Director, INCS
 

April, 1981
 



I. FORWARD
 

The following evaluation report of the Mass Media component of
 
the Nutrition Planning Project in Zaire should be considered as
 
an 
appendage and supplement to 
the overall report submitted by
 

the Evaluation Team, which comprised:
 

Dr. Tomas Uribe 
- Team leader
 

Mr. David Eckerson - TeamAsst. Leader 

Dr. Heather Warrack Goldman - Nutritionist 

Ms. Shirley Barnes-Kalunda Mass Modia/Communicat ions 

and Marketing Consult'int. 
The full report provides an inclusive view of the Nutrition Plan
ning Project -- incorporating certain elements of Massthe Media 

component of the projoct. 

This report focuses on the Mass M(.dia component of the total pro
ject and covers the period in which the writer was involved in the 
evaluation, namely 23 February to 7 March 1981. 

Special thanks are extended to the staff of USAID-Zaire for its 
cooperation in supplying our team with background information and 
assistina in cther administrativu and logistical support areas. 

My thanks also to Dr. William Bertrand and Mrs. Jane Bertrand 
of Tulane University who gave gecnerously of their andtime know
ledge in explaining 
and providing 1-a.:kqround info,-mation to me
 
on 
the Mass Media procram. Tulane University's valuable input on 
the Nutrition Planninq Project is to be commended. 

Finally, our assignment would not have gone forward if not for the 
extr :nely generous cooperation, interest and kindness of the
CEPLANUT staff. Their dedication 
to the work that CEPLANUT is
 
carrying out; 
their enthusiasm and willingness to work have
 
greatly contributed to the realization of the Nutrition Planning
 
Program in Zaire.
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II. BACKGROUND/HISTORY
 

A. NUTRITION PLANNING PROGRAM 
- ZAIRE (660-055)
 

The Nutrition Planning Project (055) in 
Zaire was 
initiated
 
by AID and the Government of 
Zaire (GOZ) in 
FY 1975.1 Sev
eral project amendments have occurred since the program's
 
inception. 
 This resulted in 
a sharply reduced and narrowed
 

set of objectives and scope. 

The program goal is to improve the health status of the pc. 
pulation of 
Zaire through nutritional interventions. 
Within
 
the project purpose 
a basic element 
is the establishment of
 
a Zairein National Nutrition Planning unit 
-- which was rea
lized via the development of' the Centre National de Planifi

cation de Nutrition Humaine 
-- CEPLANUT.
 

While the specific Mass Media program was 
not defined in 
the
 
original project design, in 
reviewing past documents and
 
correspondence, and 
in 
talking with both J. & B. Bertrand of
 
Tulane University, it appears 
the Mass Media program grew out
 
of an agreement/arrangement between CEPLANUT and the Regie
 
Nationale des Productions Educationelles et 
Culturelles
 

(RENAPEC). 
 RENAPEC had 
previously been broadcasting nutri
tion programs on 
the radio with Dr. MIATUDILA of CEPLANUT
 
serving as 
commentator. 
However, 
there does not appear to be
 
any formal 
request or agreement made between CEPLANUT and
 

'See Exhibit  "Project Design Summary/Logical Framework 
- Nutrition 
Planning 
- 055".
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-- 

RENAPEC concerning the Mass Media component of 
the Nutrution
 
Planning project, 
nor were any specific objectives and goals
 
defined. 
 From J. Bertrand's report 
 "Draft, Preliminary
 

Findings from the Mass Media Study - Kinshasa, Zaire, 1980", 
it appears that the Mass Media component got underway "as of 

1979." 

During the early stages of development of the Mass Mcdia 
project, which, according to 
J. Bertrand, occurred around
 
A u g- 9
u s t 79, R ' .iiAPE-Cu . ,kas defini d as the r. source for pro
duction 7,t radio and tel ,,'. 

V T , 
i-ion matoria s. The arrang-ementbetee (7:] .,,T 
 [
b.t...a:,:ndPresu!ted T,in CEPLAXUT's receiving 

radio and telO:;Vi:,n produc:tion *x)prtise at minimal costs. 
CEPLA.,L'T provldess m d,r,(it
n munltorira s such videoas 

tapes; film, etc -- whii ......, through t he nutrition 
educat ,cn program., has f aaled number of" hours of radio and 
TV broadcast time with shows which rein!orj.e RE'APEC ..raison 
d'etre -- i.e., as the national eduicati onal broadcast system. 
Thus, by mid-1979, approximately four years after initial 
work began on the Xe trition Planning Project -- Tulane Uni
versity became active in development of the Mass M'edia compo
nent (See J. Bertrand, "Trip Rcoports - 7/23-9/10/79, Consulta

tion for a Communication Project in Nutrition in Zaire" and
 
"Suggestions for Evaluating the Communication Program for
 
Nutrition 
in Zaire, 9/7/79.)
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B. PROGRAM IMPLEMENTATION
 

1. 
 BACKGROUND ON ORGANIZATION
 

The Mass Media program has functioned through three prin

cipal coordinating bodies:
 

(a) CEPLANUT -
Centre National du Planification
 

et du Nutrition fHumaine, the
 

National Nutrition Planning unit
 

in Zaire
 

(b) RENAPEC - Regie Nationale des Productions
 

Educationclles et 
Culturolles, the
 

national education television and 

radio network in Zaire; 

(c) Voix de Zaire, Radio and Television (TELEZAIRE), 

the, tatP-owkne.d broadcast network. 

Technical assistance in both coordinating and 
implementing
 

the Mass Media project, ha.y been provided by Tulane Univer

sity. This has included at various 
times, and for varying
 

periods, the assistance of: 
 J. Bertrand, Dr. 
J. Rico;
 

A. Tandsberg.
 

Exhibit A is an organigramme describing CEPLANUT and
 

RENAPEC. In addition, a chart is attached 
(Exhibit B) outlin

ing the capacities of the Voix de Zaire, 
Television-Radio

diffusion.
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The Voix de Zaire broadcasts both national and local
 
programs. 
 Three times per day 
-- at 7h; 13h and 19h, 
all broadcast scheduling is national. News of 
the world
 
and Zaire are given at 
those times. 
 At other times,
 
local progranming emanating 
from each major city is
 
broadcast. 
 Radio progr.imming on the local level is much 
better organized than teltvision Programming on the local 
level, according to TV and radio officials at RENAPEC. 
Local radio stations are better equipped, more experienced 
and more organized than local television stations. Tele
vision progrnming and production depends heavily on broad
casts emanating from Kin---Aasa du, theto technicaIlly su
perior equipment and 
 manp)o7)Wr. All TV programs at present 
are initiated from Kins ,asa and go via the antenna located 
in Binza -- the highest point in the city of Kinshasa and 
is simultaneously beamed to the INTELSTAT satellite sta
tions at N'Sele -- about 50 kilometers from Kinshasa. 
From there prograrnming is broadcast nationwide. (RENAPEC,
 
by law, must bam its program through the Voix de Zaire 
which then relays the signal to the satellite antennae. 
When broadcasts are only scheduled for Kinshasa, the signal 
goes only to the Binza antenna. Interestingly, RENAPEC has 
the capacity to broadcast directly to the INTELSTAT satel
lite. (-- Source., Intervi,.ws with Cit. KINTENDA during tour 

of RENEPEC facilitie 
 - 3/4/81.)
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Thus, all 
television programming of Nutrition Education
 

is national in scope. 
 All major languages are used for
 
each topic. 
 The 	five languages are: 
 FRENCH, LINGALA,
 

TSHILUBA, KIKONGO, SWAHILI.
 

R2..io programming of Nutrition Education topics is both
 
national and local, utilizing the five princ 
nal 	lang

uages. 

2. 	 PROJECT DESIGN AND DEVELOP.YFNT PLANS
 

1. ORIGINAL PLANS/OBJ1TI'TVES
 

As outlined in the )ri.-nal plans written by J. Bertrand
 

(op.cit.), th,- ,Uolct 
iv,s of the Communication Program 

were ' . based on t hi )remise that the communication(s) 

program conccentrates one-	 theme at a time, (w.ith a 

new theme t.ach six months or so).. ." It was reasoned 

that this type 	of plan would ". . .have greater potential
 

impact than one which tries to deal 
with the multiple
 

aspects of nutritional 
status simultane usly .''.
 

The 	plan at this point was to have a first 
phase -

tentatively programmed 
fo r 	six months 
-- whose object

ives were:
 

A. 	 To create greater awareness among mothers
 

in regard to:
 



(i) 
 The need to enrich the foods of
 

young children (especially from
 

6-18 	months) with locally avail

able 	proteins and vegetables.
 

(ii) 	The types of products which are
 

locally available at 
relatively
 

low cost.
 

(iii) rhe way to prepare these foods (i.e.,
 

to add supplemental 
foods to fufu or
 

ma ize meaI ).
 

(iv) The desirability.of 
continuing breast
 

feeding until at 
least one year of
 

:Ir', 	Mhi le introdLcIin.; 
other solid
 

foods.
 

(v) The need to 
feed voun;; children 

several times a day.
 

B. To 
increase the percentage of mothers who:
 

(i) 	 Enrich the 
food of 
their young children
 

with proteins and vegetables.
 

(ii) 	 Continue 
to breast ft ed 
their babies
 

until 
at ]eat one year of age.
 

(iii) 
Feed 	their 
young children more 
than
 

once per day.
 

-7



The ultimate objective, it 
was reasoned, 
was "...to
 

improve the nutritional 
status of these young children
 

or at very least, to 
maintain their nutritional status
 

in 
the face of deteriorating economic conditions..."
 

Nonetheless, it 
was recognized 
that "...there 
are multi

ple factors which affect nutritiunal status, only one of
 
which is 
 the proposed communications program..." (j. Ber

trand, op.cit.).
 

As 	part of the original proposal, it 
was also suggested
 

and thoroughly mapped out that a two-pronged communica

tions approach would 
 be 	 undertaken -- utilizing both
 

broadcast 
 --	 radio and television, and a person-to-person 

element. Further, as 
part of 
the total 
plan, an Evalua

tion component would be 
included comprising:
 

o A Baseline Survey (Wave I) 

o An Intermediate Survey (Wave II) 

o A Follow-up Survey (Wave III) 

2. 	 REVISED PLANS 

Between September 1979, when the original plans for the 
Communicati)n program for nutrition were presented, and 

August 1980, when a first draft of "Mass Media and
 

Nutrition - Preliminary Report 
 on 	 the Baseline Study'' 
by 	J. Bertrand 
was forwarded 
to 	Cit. TSHINKO and Dr. 
B.
 

Franklin, the scope of 
the Mass Media project had changed
 
substantially by:
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o An expansion of the 
topic areas from a single
 

topic design to 15 different topics.
 

o Elimination of prior plans to 
include person

to-person education as 
an integral part of the
 

program.
 

o Utilization of 
2 -minute "spots" instead of 
the
 

original 
1-minute ''spots''.
 

o Failure to 
restate and emphasize in the revised
 

plans, the fact. that television could only be 
considere'-d as ccmpiementary and experimental to 

the total project and should not be recognized 

as a principal channel for achieving program 

objectives. (The o:'iginal proposal emphasized 

this point; however, mflntion of ii is 
not made
 

in the succeeding prop,)sa1.)
 

3. SELECTION OF TARGET A['DEX.;CE
 

Although no spec ific 
 rc.ord 
is available concerning how 
the target audionc, wa:; : (?octed, it is rresumed by
 
this evaluator 
 that the prior Soc io-.con(,mic Baseline 
study done by Tulana , ['niversity ,-;o.'rved as-, the determi 
nant. In 
a memo written by Dr. 
KARAMA NKAMANY to 
J. King,
 
"Avis et Considerations de Memorandumrn du 18 aout 1980
 
Entre le Frere MUI{LKERIN (t I'AID)", 
 reference is made 
to the fact that the target audience for the Nutrition 
Planning project 
was -stablished by criteria of WHO and
 
UNICEF. 
Further, in conversations with B. Bertrand, he
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indicated that the "real" 
target audience was "the
 

high risk cases" -- i.e., 
those children suffering
 

from acute malnutrition. On 
the other hand, the
 

original J. Bertrand draft paper identified the tar

get audience as:
 

o 	Primarily mothers of 
young children in low
 

income areas of Kinshasa and, in addition,
 

o 	 Primary benefactors are generally children 

under 5, and -.pecificaliy those between 6 

and 2.1 months. 

4. PRODUCTION OF I".SSAES 

A. BACKGROUND 

A 	somewlhat -Ursry,xplanation is given in the final 

Mas Meda proMfcsa as t.- why the origiial. plan to 

concentrate on one topic was d ropped in favor of 

15 topics -- e.g., ''.. .the final dec ii)n was talien 

to do a series of radio and televis.i )n p)regrams on 

15 different topics in an effort to provide as much 

information to th,, public as posssible... However, 

little information is available, concerning how and 

why the topics we-, cho en except: that Tandsberg 

refers to the fact. that the weretopics selected, 

"...on 
the basis of earlier Nutrition Planning 

Center research. This research is never speci
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fied. (See A. Tandsberg report on "Participation
 

in the Implementation of the Mass Media Nutrition
 

Education Project in Kinshasa, Zaire" - October
 

1980, pg. 65.)
 

B. 	 DEVELOPMENT OF RADIO MESSAGES 

A basic text in French was first prepared by the 

CEPLANUT s taff, which comprised bo th nutritionists 

and a doctor. Text for each of th,. 15 topics was 

roughly inapped Dut. This was felow.-d by an unedit

ed/trial recording of 7 radio prograins. 

C. 	 DEVELOPMENT OF TELEVISION MESSAGES
 

Same as above, except no trial programs were
 

developed.
 

5. 	 PLANNING OF PREBROADCAST TESTING OF THE TARGET GROUP 

CEPLANUT provided the technical content for each topic 

to be aired and REN PEC adapted and transferred this 

information to a compatible broadcast format for radio 

and TV.
 

No pretesting of format and message content has been 

done at any time. 

Prior to the arrival of the Tulane technical advisor,
 

A. Tandsberg, it appears that no instructions or guid

ance had been given relative to setting objectives and
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strategies for execution of broadcast materials. 
 In
 

addition, there was 
no 
ovorall creative plan 


including copy objectives and strategies and "reasons
 

why" material.
 

Some attempt was made by Tandsberg to verify if the 
directions the nessage:-; were taking were correct (See 
Tandsberg report, op. cit ., pg. 1 1); however, it is 
difficult to imagine that 6ne could effectively
 

pre-test 
 15 different topics in informnal conversa

tions such as 
 the onus Tand-be,rg conduci ed as part of 
his ''method for g:aining knowi edge and understanding
 

of the Zairc-an peoplo"
 

No systematic pre-t.ust approach was made which would
 
determine target 
 aud e! c.: acceptability of message
 
content and 
 format Nor dm( ; it appear t hat it wouI d 
have been fe',a;iM(., tegiven the.. number of topics/subjects 

to be covere.1 and the available manpower. 

(Tandsberg does state on 70p. of his report that the 
scripts 
were never tried out on 
the target audience.)
 



6. MESSAGE CONTENT/CREATIVE FORMAT
 

No uniformily creative format has been used in message
 
execution. 
 At least 3-4 different formats have been
 

used in producing spots; 
3 0 -minute programs and
 

sketches. 
For example,
 

- "Citoyenne Saka-Saka", TV sketch using puppet;
 

-
Lingala Nutrition Song, appears in 
some radio
 

sketches, but 
is not used in all TV/radio
 

broadcasts
 

- Question/Answer 
 Format - Used 30in minute 

radio/TV shows 

- Mini-drama, used TV sketches.
 

No single 
slogan or repetitive message has been used 
which can be transferred from one spot/program/sketch, 

to another. Such an attempt may have been the rootat 


of the message 
 in some programs.
 

"L'homme doit bien 
 manger pour vivre." 

However, even with such a tag-line, there is no contin
uity from program-to-program, 
nor is 
there any evidence
 

that the target audience understood, agreed/supported
 

this phrase. Since 
 the target audience towas declared 
be 
women with children under 5 years, it 
becomes 
ven 
more questionable whether the 
use of 
the word "L'homme"
 
is the most desirable way 
to present the message.
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The thirty minute programs tend 
to take lots of time
 

in exposing and defining problems and warning the
 

audience of the consequences of the problems. 
However,
 

scarce time was 
given to resolving the problems 


especially in ways which were simple, convenient and 

easily executed by the audience. 

Thirty minute shows n theo subject of nutrition and
 

health can be boring. An attempt
 

was made to hold the audience's attention by inter

spersing music during the radio show and film footage 
during the TV shows. flowever, some attention should be 
given to reducing the time of the show or to developing 

a livelier, more 6ngaging format. 

Attention o;in he held if the program is )f special in

terest to the audience. 
 According to REXAPEC personnel, 

the subject of breastf*,eding and, particilarly advice 

and polemics presented concerning the ofcorrectness 

brest fee~ding; durin pregTnancy provoked ,;trong audience 

reaction and discussi)n. 

In the present TV sketches, it appears that the message 

can be lost if it is not-well-defined and a quick,
 

obvious, easy solution is offered.
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Several 3 0-second radio spots were produced by Cit
 

YONGOLO MASAMBA of RENAPEC's radio broadcast depart

ment. These spots had 
the impact associated with
 

commercial spots:
 

(1) attention-getting, catchy music up 
front;
 

(2) interest - via st.ory presentatio,/problem 

(3) satisfaction - via quick, easy problem 

solution.
 

Some executions may tend to instill quilt in the 
audience.
 

For example, one sketch sh .,' two mothers with mal

nourished infants, 
 while a third mother has a fat,
 

healthy baby. Such rie(,ative a pproaches may 
 cause
 

mothers who think 
 they may have mal-nourished children
 

to ''turn-off" to the ms:ag' as they 
 attempt to con

ceal/transfcer 
 their uilt. 

Executions may not be bliov:ible if the characters/
 

actors are not suitable 
 for the parts. One TV sketch
 

left some douht 
 in the minds of viewers as to whether 

the actor was a doctor or not since his French was very 

poor. Others felt that his deli.'erance would be appeal

ing to the "average Zairois" due to the fact that he 

did not speak a cultivated style of French. 

(French language versions of the scripts are
 

available in the office of Manoff International)
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7. 	NUMBER OF PROGRAMS PRODUCED
 

To date (as of 7 March 1981), 11-30 minute radio
 

programs have been produced and 6-30 minute TV
 

programs have been produced. The numbor of sketches
 

and spots produced to-date was not determined by this
 

evaluator.
 

8. 	 PROGRAM RECORDS AND DOCUMENTATION 

According to staff mmbers of RENAPEC, the initial 

television programs K.ve l)etun ,rasnd in order to have 

the video tapes for current program needs. Therefore, 

CEPLANUT/PRENAPEC hW,, no historical reel/library to 

document past activities and to use as reference data. 

9. 	 DEVELOPMENT PLANPROGRAMOF MEDIA SCHEDULING
 

Program scheduling 
 tlend ud to revolve around availability 

of time as detrmined by RENEIPAC. This may be justifi

able since air-time has been gratis. It has been point

ed out by Tandsberg that broadcasting of the nutrition 

programs was limited b, the fact that they had to be 

oroadcast within the framework of already existing 

health related programs. Some attempt was made to 

broadcast radio and TV sketches immediately before or 

after popular prngrnms. No formal media schedule is 

available as yet.
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Prior research conducted by Tandsberg indicates that
 

peak listening hours for radio were primarily "...
 

around morning hours and -econdarily in the afternoon..."
 

Since there is no writteni media plan, it is difficult to
 

determine whether broadcai-ting i .- presently being sche

duled at the most propiti, uus tirn-s. A weekly schedule 

for TV brO, d,:,,,s;ts was obtained by this wki-iter -

(See Exhibit C ). 

10. RESEARCH DESIGN 

The research design for the Mass Media Baseline Study
 

is attached as Exhbit D. Categories covered include: 

- Eating/Consumption Habits 

- Viewership/listenership Habits 

- Attitudes/Opinions/Knowledge of Nutrition 

- Demographics. 

The final questionnaire (, Baseline Mediathe kas Study 

is much too ]on ;, xh i]i l,,r- original queftionnuire devel

oped by J. lir!rand ini 14;:9 -;ti,-.s to co\,,r all q;uestions 

pertinent to th a .. component 

Unfortunately, quest ions ,jirtinont to Purchasing Habits/ 

Ability to Purchase ar( m :s i ng, but could have served 

as an indicator of whethl2r* poor nutrition habits may be 

a direct reoult of o(ronm)i de(prJ ivt, n. If so, it would 

further iridicat(, whelher ;t Mass Media nutrition education 
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campaign represents a valid approach at 
this point
 

relative to 
economic realities in Zaire.
 

Questions 
are also rai -ed concerning the lack of 
an
 

intermediate survey durin, 
the on-air pe.iod of the 

Mass Media project. 

Another critical point is; 
 the lack of any formal, de

taileC plans for a fol]o"-up surv,'y afte: the broad

cast period ends.
 

As of the writing of this report, there formal
is no 


mechanism underway to 
d,,sign and implemr.it a follow

up su;',vey. 
 Tb', Tula , tn.v' rsit'; staff ,as given a 

non-forma 1 ( mmitmn.t t n a f()l] nw-.p survey; how

ever, no 
plans or ccrr.s -,,ndcnwhave been written to

ri a t . 

III CO-ORDIN'10; OF MASS MDACTIVITIES WITH F ELD PRO 1 RAMS/ 

PERSON-TO-PtEpn:; ;PCn;,AmsitEl.\py HTH CARE PRG ,AMS
 

Althoufh the Mi ,dia proj..t w m r inall V do. ;ned 
to combine 

both broadcast and i),t r, -tn)_tvrn.;,n ,irm n!i>, fina: ,xect tion eli

minated thep t t r-p,,rq.n ounto-v *n, voipnp Tlis is un fortuna t' silCte 

research data indicate that ttie Largot audienc(c prfvr; iforma

tion thait Is given person-to)-ppri;sn and that radio li stening Is
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on average done once 
or twice per week.
 

Some interrelation of 
the Mass Media program and person-to- per
son activities was 
developed by 
the fact that some of the 
same
 
material presented on television and heard 
on th. radio -
notably on 
the topics of 
basic nutrition informaition, was used
 
in tho demonst rat ion pro ram. in the 
Cent rfV- Mr(.,A. The ,!:aterial 
used ina:]uni d .A]ide, nrd "al charts 
from the h,,-k "Nutri tion,
 
1 education natritin ,l], dan.A l prac iqu,, ,jourra iore, by 
I. Rot sart do If. rtaing and J. Courtejoie of the Biraut d Etudes 

Pt de Reche rchus - Kan u Mayom,.. 

The eviluation 
team had a chance in see some of thLe material in 
use at the Kalemb,-Lomb, Clinic and also at 
the C inic in; Masina
 
sp,9nnnr,.d by 
the Armt',' du Saul. W'Weore also 
to 
d that during 
the dcm"nstratiun,, moth -r ar, informed about tho radio broad
casts a nd 
schedules are a nnounced. We were not present "hen such 

informAt ion was given nut. 

Daring; a visit 
toi a 
 "titut
 

Nationai 


LPIrANUT centr installed at the I 

do' Securito Soc ialj", di spensary in Kimhranyeke, 
it was
 
clear that 
the Chef dp' Cenitroe, 'it. fpana 1LNGAVI , Auxil: ire
 
Modic a l, had 
no idea "f what th- CLPUPI A.''rT i d Silce Somo 
of the patt,.ni s admitied at the din:pnary may have malnouri shed 
chl dren, it w,,ld ,i,,m (,f ma.),o, ithat the ('1P. \N UT 
offics' 'i dti' i the same 4;;r J .4., maik,, ilnform±tion on 1!S ticy

vic es avail able to dispensary p''ronnil. 
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No formalized "campaign approach" to delivering the message in
 

the field was evident. This is understandable since 
no basic
 

theme/format for broadcast message 
 has been deve] ped.
 

Coordination with other organi.sations 
involved in nutrition and 

nutrition-oriented programs is limited. 
 Some early attcpts were 

made at co-ordinating the Ma-s Y,,i a prgram via n sugg,. t ion by 

Catholic Relief S,,rvic.s (CRS) to direct the Mass Media ,ctivi

ties with RE:NAPEC'. Howe veor, the. propositi,,n whic 
 was m;de by
 

Father M LKRPIN of CS to 
J. Kig, AID (onsultant, stre:sed a
 

direct link ".
h t weon NAPLC and CRN for a Aa.o-. Med a proram.
 

From file corr-s)ond.ir r;d Ly this 
 eUaluator And in o conver

satiun with Dr. KAt3AMIA, X'.,, Dire to: or ,f (i.PL NUT, iI app-ars 

that CEPI.ANU was tntilly aguirst n:n pl anfa. ;t on) ", ,rning 

Mass M.-dia 
which would give thn (PS a diretue role in its dlevel

opment.
 

To further illustrate the diffusion of activities of 
vari.)us
 

nutrition groups, dur ing 
a mt'tlinrg held with CRS represented by 

C. Allen, itq Director in Zaire*, the CEPLANUT staff (nand 
 26
 

February 1981, 
it was clear that ''i'-tain di.crre )anwi, o i.7 ted 

between the two organizvations rlat ive to what nhuld h" taught 

In nutrition educat ion. For example, there. was ,me difference 

of opinion concerning the tim, w,,aning ,hould occur and the intro

duct ion of so]id foods.
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-- 

There appears to 
be no formal or informal liaison 
between the
 
two bodies (CRS and CEPLAINUT) concerning nutrition education
 

programs conducted by 
the rt,:spe( tive groups. 
 Certainly there
 
is no obvious sharing of 
information. 
 And, at present, there 
is no formal tie-in of the ('lPI.ANI'T 
 Mass Media p,'ogram . ith the 

present nutrition education tffrts of CRS. 

Finally, there does not 
seem 
,()I(- any plan of a, tion to unify
 
all of the different PVO's invo)]ve-:d in Nutrition ard NAutrition 
Education i.e., the Egi is. du ('hrist an Zaire, (LC'); the CRS; 
the Arm6e du Salut, etc., wil!- (TPLIAVUT's M.-s .t dia pr,,,ram. 
Yet, ,ach one of the-:e hodie: ;!n bu 'onsidrered as a "oalesforc-e" 
Ahich has the pot ent ia )f c.rr ,,ir) h-, a,ss : Ma.-s M. d 1a campaign 
meQss-;ag , t. thII( V ' oi.l g ",'. it -: lf r, t r i , '' -_ i .o,. Ii -, ,,'i z-io i 
nut ri ion e',n ter , and h,,; t htd.I ivo y .systerns ,xil h whi (. the 

differont PVO's are as.-;sccia t .
 
So-oFIINATION OF MASS: MEI:DIA ':t' WITIH P.AC,'OiPS VOLUNTEER 

ACTI VI TI ES 

The 11CV op(,rat ic n within C'ElI..LANUT fcu.s ,od )n siom, initial] nutri 

tion ,ducat i on t r. in Jng cour:,,, which ere ve-n t1r 11 y to 
be car
ried out by NoPCV. formal :,t ;',,j V wa. d, i gnd to integrate the 
PCV nutriti on od i 1n '(Oi r.;, : s M.( 
talking with (E1.CFPLAN1'- : r Drt . KAIAM.A, ho, l udo.d that 

n () th. : Nnth a program. In 

; P 


no efl,-ctive input on the part 
 )f tho, I)CV had been given to 
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CEPLANUT and that 
their main function revolved around "carry
ing messages from CEPLANUT to 
AID". 
 The Peace Corps Director
 
was out of town 
during this evaluator's visit, 
so a more balanced
 
picture of 
the PCV ro,le at CEPLANUT has 
not been established.
 

CONCLLUSIONS/RECOM''! ,.. I ONS 

The Ma.s Media Program of CEPLAN'UT has gone from %n idea 
on paper 
to actual produ ction and bradcasting of nutrition and nutrition
related messages. This is no minr task given the realities of
 
the situation 
in Yair,. "h,,re 
g, tting the s;maillest thing 
accom
plished often takes H''ral(,an ,trength; th, patierce of Job; 
and
 
the tenacity of 
an an!. NonothI.s., 
ther, are suveral area. of 
the program design and implemrent stion which 
were 
tither n'iglee ted
 

or not fully addrut :t.t
•
 

Proble-ms 
() Generally, 
a Mass .,,daia program (or advertising program)
 

dew,],ps ncre:;ponan~i ds to overall objctives of a 

project. In this instance, it is the planning :nnd 
promotion of nutrition. No ov,.ra! pro lminary Mass 
Media paln ro.lat,.d 
 based on
to or the basic .Nurition 

Planning pr, ,ct were,developed. In.stead, the mass
 

Media prorr;r tends 
t" b 1) icem.'l in 
ita de'iv n and 

impIcnentat on withou t"'il-d.,fin,.d oljy c~tive s and 

strategieS, and correrpB)ndin: 
rationa]es emanating 

from the Nutrition Plannin Pro,,.t.
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- Little use was made of the initial Socio-Economic
 

Baseline study in developing both objoctives,
 

strategies and defining which nutrition topics 

were of the grcatest irfn)ortanco.
 

- No consistent, 
 ]ong-t rm preseonce of a Mass Me.dia 

expert was availbhle. Tc_,ehnical advice was 

sporadic and lackt-d runtinuitv. This Led to the 

lack of a systemat.ic ipproach to: 

- defining the targ;( t audience
 

- ranking nutrition Topics 
 and deveiopjing a 

single top> a(!- Iimiled number of priority topics
 
- developing specific behavior objectives, actionable

by the target group 
- d (kv,pia,g I rs: ttent unif jed c ra (lyeme:-.age/format 

- pre- test i IIag , . a,e'. 

-dove) upi g an ef fc tiv, media plan
 

- developing a 
 1nsi.stent formatbroadcast 


- coordinatio 
r n ,I a.i ctivitif,,s witi, field
 

outrea,:h p rgr-r 
 ; . 

In addition, nn pry Sbus wore made in the field out

reach prograrn to inr ude. 

- consistericy of format for nutrition education 

m.ssage, in the 
field;
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- consistency of format for person-to..person
 

presentat ions/demons trations;
 

- no creative format which could extnd and be
 

transferred to 
posters and other collateral
 

and audio/visual materials for use 
in the field;
 
- no well-defined use 
of PCV within the Mass Media
 

program; 

- no coordination of CEPLANUT's Mass Media program 

and nut:'ilion ,duc:ation approach with that 
being
 

dev ep;ed and used bY other g[roups impI tm,,,.nting 

nutritlon pro j,.ts -- such as CRS, 
ECZ, OXFAM, etc;
 

- no well-defined plans 
for final evaluatin and
 

measurement 
of Ow impact of the Mas Mdia pro

gram on the tar4, 1 aidic ce; 

- no long-rang e p :n fo r development of 
Mass Media 

programs for u S" in rural areas;
 

- no provis ions 
wpro.made for measuring efficiency
 

or cost-eff,,ctiv 
 n:ns of 
the Mass Nodia program.
 

In addition, due 
to the lack of vid.otapos, earlier

produced TV pro,grams have 
been erased in order to film
 
current programs. Therefore, no 
film reference library
 

or historical reel 
exists.
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OPPORTUNITIES
 

(1) Given all of the above weaknesses in the Mass Media program,
 
from a 
purely praumatic viewpoint, one must acknowledge the
 
fact that 
a Mass Nedia program has been developed and indeed
 
programming is 
underway, being broadcast; and receiving some
 
audience reaction via 
letters sent to the broadcasting station.
 
However, questions concernlni effectiveness still remain to be
 

answered.
 

(2) The staff of both CEPLANUTand RENAPLC are 
in this ev-.luator's
 
opinicn, prof, ssional, enthusiastic, open 
to advice and criticism, 

and thorc- h1 o!ahie of carriny forth further mas:- media 
projects. 

(3) The Maas edia pro-iram has given both CEPLANUT and P7,NA EC 
personnel an opportunity to learn, deveDlop and utie new 
skills essenti.al to preparing and producino nutriticr, and health 
related ss-ages for Mqas. .edia. Again , however , ou-stons must 
be raised as to th,_ ,_fficacy of inc-nsistent train.inc, nndcr 
lack of systematic training which has been the case thus far. 

(4) One must rco(,ni ne that alth.ouclh thi, Tulane Iniversitv 
presence on the Mass Media project was sporadic, the
 
contrliut-:_)ns made ly J. !3ertrand 
 and A. Tandsberg were
 
instrunMent I n mov 
sg thce project along. This points up
 
the need to have someoneC(s) on the project 
on a loncr,-- term 
basis to i.id ,n 
sound, consistent development.
 

(5) A solid and 
extre:m ,Iv cooperative relationship between CEPLANUT
 
and RENAPLC has 
dev(,loped. This is advantageous in the
 
development of any 
fuirther "'ass Media programs. The fact that
 
both bodiles a, cass1-i-ndependent of government administrative
 
exigencies, serves to 
the advantage of expeditiously managing
 

further mass media programs.
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RECOMMENDATIONS
 

Since there is no data as yet avail:,b]e on the impact of 
the 	Mass
 
Media program, the following reconmn(dJt ions are based on observa

tions mafe by this 	evaluator of prsn project activities. 

If the !!ass Medi a p)ro rain i.s to dovL -;p in the most ej'fectiv,- wa , 

immediate attention should be givon t.;
 

(1) 	 oImmed iate dove 1!opment a loll ow-up surve.v. Th iS 

survey .- Lou1d be roaly for 	 inple)m(ontat ion no late-r 

than thr,(,e mont h, af t--r the Jast troad'cas t wtich are 

in Apri1 19 1. 

(2) 	Discontinuation of nutrition broadcasts while the
 

follow-up survey is being conducted.
 

(3) Concurr,(nt. with 
f i olIn( the. I I]o w-ip sur.ey and ;ath

ering to -.iine data, an ,.'fort sh)ould be e( , to idntify 

a technical :i (l i sor ski]]l,.1 in mas:)s media, ;tdvort. sing, 

promot io)n and 	imtrkot ini 'ho alxh has md(, n:. of:;orn ' I 

nutrition. If ftin ]! ''sl t.> f th, orV,, id t ie.,;|O ns 
of C tPILAN1.Ti AIA) ' 8ne r'rdn 	 j,'I, ") iWfi nua t ion the 

Mass Media prorgram, thi s advi sor should be hired to 

assist the project for at least one year, preferably 

on a full time b)asi.. 
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RECOMMENDATIONST 
Cont 'd.
 

(4) 	Within Kinshasa, there may exist excellent 
talent, skills
 

and resources 
for producing broadcast materials. Copywriters,
 

graphic artists, marchandise and pr'omotion outlets may be
 
available, An attempt houid ,hemade to identifv these resour
ces 	 while assessing the needs of an on-going Yass 	 Media program. 
If the cost-efficienlcies can 	b". justified, use of 
outside local 

resources should be i'udeted for.
 

(5) 	 Message content and total creative strategy must be developed. 
This 	 creative strategy must be applicable to all forms of media 
and should be adaptable to person-to-person programs in rural 
as well as urban communilis. Creative formats KhouId be such 
that 	 they can be transf,.rrd to Irint media; poslrs; etc.; 

(6) 	 Pre-testing of all me.sages in essential. Develc.ment of a 
qualitative program, i.e., Focus Groups may abe 	 way to hold 
research costs to a minimum, while obtaining directional crea

tive information. 

A well-known personality(7) 	
like "Papa WEMBE", who appears on 

"Kin Kiese", a regular TV show in Zaire, and who appeals to 
youngsters as well as 
adults, may be the type of character
 
needed 
to attract attention and 
to get nutrition messages
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RECOMMENDATIONS, Con'd.
 

(7) 	across 
to the target audience. (This evaluator monitored
 

several radio and television shows and talked with Zaircis
 

about which personalities 
are 	the most popular.)
 

In an interview with Rev. and Mrs. Ralph Galloway, of the
 

ECZ, 	it was 
learned that a new, successful program is 
now
 

underway in rural areas of Bas-Zaire, using a "Mama Bongisa."
 

This is a female authority figure in the village who is given
 

some 
training in nutrition education and who them goes out to
 

the village, serving as a back-up to the work of health and
 

nutrition agents. CEPLANUT assistance could be given to such
 

projects 
-- especially in terms of making mass media-related
 

materials available to the "Mama Bongisas."
 

(8) Every effort and support by USAID should be given to assist
 

in preserving the obviously strong relationship between
 

CEPLANUT and RENAPEC.
 

(9) 	Above all, it is imperative that any future Mass Media
 

program have a well-defined basis with 
an identifable
 

budget and financial accountability. Objectives, strategies
 

must be clearly defined and well-founded. Any deviations or
 

revisions should be based on 
empirical data and well

documented information.
 

(10) Finally, any Mass Media program must fit in with the principal
 

nutrition needs and objectives of the Government of Zaire and
 

must be adapted to Zaire's present economic constraints and
 

social and cultural realities.
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SHIRLEY BARNES-KALUNDA
 

CONTACTS MADE IN ZAIRE
 
DURING MASS MEDIA EVALUATION - 23 FEBRUARY - 7 MARCH 1981 

Dr. KABAMBA, NKAMANY, Directur/CEPLANUT
PERE BOISSCt1OT 
- Director/RENAPECDr. D. BANEA, Medical Doctor - CEPLANUT - LiaisonRENAPEC, betweenDirector CEPLANUTDivision &des IntervfrtionsCit. KINJANJA, Director-Cit. SULU-KAPONG, Division des EtudesWAKOTOMA, Nutritionist, Centre-Mere,Cit. MAFWALA, Infirmier RALEMBE-LEMBEdiplone,Cit. KAWA, Infirmier 

Cent re-.,!ere, KALEMBE-LEMBEdip ore., Centre.!e',-KCit. NDINGA, Infirmier Ediplome, Centre-,ere,Cit. KALE.MBE-L1,BEKI.,TEN\DA, Chief TV Division, RENAPECCit. ELAKA, ( hief Radio Division, RENAPEC
Cit Bint-,),ma, 
 RENAPECCit. IPANCA, LENGAME, ChiefK I MB .' NS E K1-' de Centre Auxiliare Medical, INSS, Zong
MIlle. }ARVAL, Supervisor, NS , o n
Infirmiere Gradue Armee du SALUT, Zone Masina

Mr. Blvd. Lum-ijmbaCharles W. Allen, Director, CatholicCit. SAMBU Relief Services, oKI MWAKA, Director ZAIRE 

Affaires Community Development CommissaritSociales des
 
Cit. 2ILESSI V'MBO, opmnt,
Chef de Division de P'ro rotion Sociale, Comimissariatdes AffairesCit. TSHISIIMBI, SocialesBatobo (Mine. Ilondo), Chof do DivisionSciale , Commissairiat de l'Assistance
Dr. FALAKI, des Affaires:,.1LO.1130, Souiile.aSpecial ist in Cardi,- Vascu lr Surgery, S(cretaire,
Cit.d 'Ftat

i'AZADI, 'GOY, Chef
Cit. M'OMBO TSHINOADI, 
de Bureau, Lah,-FiIm RENAPEC
Nutritionist,, CEPLA,;T. Be.sponsjble 

Cit.Radio broadcasts in 
for all TV/IVABO, NAMUKE TSHILUBANutritionist, CEPLANUT, Responsible forhroadcasts all TV/Radioin SWAHILICit. YONGOLO .L4SAMBA, ChefFlorence Galloway, do Bureau des Productions,R.N., RENAPECConseillere technique,Rev. EgliseRalph Galloway, du Christ auDirector, ZaireCit. MIKOBI, Directeur, Eglise du ChristSecteur au Zairepour lesiat du Plan, fonds de CoAtrepartie Commissair.


Cit. SEKIMONYO, CoNTWA WA MAGANGO, is a rPhd, FunctionnatreGeneral au au CommissariatPlan, Secteur Ressources 
 rumaines
Mr. S. WIARE, FAO Representative, ZAIRE
Mr. CHADWICK, Director, World Bank 
- ZAIRE
 

Amassador R. Oaklev
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USAID
 

Norman Sweet, Director
 
Cliff Belcher, Public Health Officer
 
Jake Jacobs, Public Health Officer
 
Lee Braddock, Project Evaluation Officer

Derek Singer, Food/Agriculture Officer
 

TULANE UNIVERSITY 

Dr. W. Bertrand
 
Jane Bertrand
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Fyhibit D 

SUGGESTED ITEMS TO BE INCLUDED IN TIE SURVEYS 
TO EVALUATE THE COMUNICATION PROGRAM 

0 	 Ic- 4A. I C_7:CT 

My name i ; . . and 
work with 

Today we aro vI-itin ,- ' : th, -wo ,en in this neighborhood 
to fin- ou-t vh r kin2 of radio pro-ran; they like and what they
have h :.: o n th> ra ,J r e n ly. This information will help 
us to , Inngr-aT, prI ::w f'ture. e are especially in
ter e.,., T- a-'ouena.in wxrh .Lt have a child between 6 months 
an,! 24 &:'th,, of age. 

1. Do you have a child betwe en 6 and 24 months? 

I . __ _ __ _ _ v e 

2. no ( . THIS CASE, THANK THE WOMAN 
ANI1) TER:INATE THE INTERVIEW) 

2. How many months oid is this child? 

(FirsL chi 	1d) m nhs'; ola_o__ 

(Second ch'12) __ months ola
*If there is more than one :*iild aged 5 to 24 months, record 

both ages). 

3. 	 In total, how many children do you have: 

_______________c In 1 dr e n 

B . r!Eu :I .	 HA PITS-Radio 

1. Do you own 3 radio thlat in currently working? 

1. ___ 	 -/ (C(.0 TO Q. 3)
2 •i 	 0I 

2. Can you liaten to ra,'io el ewhere (family, neighbors, etc.)? 

1 .	 yes 
2. .. no (C0 TO ,EY r SECTION) 

3. 	 What star i on; do yen, u,, a Iy I11;ton to? 
(DON'T P....D A . ... e.PD A1.1. Ri:SPONSE ) 

I i- .	 i 1 c 
Ot hi, r (spec ify) 



4. 	 What prcgram; do you like to listen to most? (What is
 
your favorite program?)
 

5. 	 What 
time of day do you 1isten to the radio (CHECK EACH
 
TIME MENTIO;ED) 

In the morning 
Around noontime
 
In the aftern~con 


-In the evening 
-

6. 	 Would you say you listen to the radio:
 

1. 	 veryday 
2. several times a week 
3. o,1ce a 'Nek 
4. 
 lcss often than once a week
 

C 	 RADIq PRCCV".AM'MING 

I. 	 Recently have you heard anything on the radio about
 
nutrition for young childrcn7 

I. 	 __ye s 
2. no (, TO SECIIC, E) 

2. 	What did !, , about nutiitien for ycu- clilldren! 
o . .. ........... . MAI' 
E 'Y:HI.,G THE WO.,AN MENTIONS;

PRO2E UNTIL SHE CA'T FEEPlI3ER ANY PORE). 

a. 	 SL.,ul 1 e:irr i the f nod,; of young childrenw.'it h pti o i i anu-d v e ge ta b ies 

b. 	 vType'; of f ,,,; th, are locally available and 
1 t!cx p 1no '.', 

C. 	 lfwW p r(. .,'I I. t he . t' f()o (s 

d. 	 ShuijIl ci:nt :*rj,, to brra stfeed children 
fc r It I v a t o nv m onth 

.	 Sh ri Id p Ive you n; childron several meals a day 

f. _ Other 

/1;(
 



3. 	 Did you hear this about nutrition during a regular program
 
or was it Just mentioned in a short message by the 
announcer
 
(spot) ? 

1. 	 Program
 

2. 	 Spot (GO TO Q. 5) 

3. 	 Both 

4. 	 What was tht) name of the program where you heard this message? 

5. 	 What time of day do they give this information about
 
nutrition? 

I. 	 in the morning 

2. 	 Around noon 

3. 	 In the afternoon
 

4. 	 In the evening 

5. 	 Don't kno', don't remember
 

6. 	 Would you l i!-e to hear more of this type of information on
 
nutriticii fr your young children, or do you already know
 
enough ab'ut ti~ir? 

I. _Wants 	 more information 

2. 	 Already knows enough (GO TO NEXT SECTION) 

7. 	 What else in particular would you like to know about 
nutrition fcr your young children? (PROBE) 

D. RA) 1C HA B I TS-'1T, 1.EV I S I ON 

1. Do you own a television set that is currently working? 

1. 	 y S (GO TO Q. 3) 

2. 	 no 
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2. 	 Can you watch television elsewhere (family, neighbors, etc)?
 

I. 	 __y_yes_____ 

2. 	 no 

3. 	 What progrz, do you like to listen to most? (What is your
 
favorite program?)
 

4. 	 Do you usually watch television:
 

1. 	 everyday 

2. 	 several times a week 

3. 	 cr.ce a week
 

4. 	 less often than once a week
 

E. 	 TV F ROGr,AMI IG 

1. 	 Recently have you seen anythin- on television about nutrition 
for young children? 

1 .	 y 2s 

2. 	 P-) (GO 0:; TO NEXT SECTION) 

2. 	 What did :icy ,av about nutrition for young children?
 
(L-) ,;c: DOn,, EVERYTHING THE WOMAN
 

MENTIO::S; £RO3j UNT IL SEE CAN'T REMEMBER ANYMORE).
 

a. 	 Sh :ulI. enrich the foods of young children
 
with )r':tins and vegetables
 

b. 	 Ty>', .; oi foods th.at are locally available and inex
pens, ve 

C. 	 11ow.; to p: pare these foods 

d. 	 _ _ ShIuId continue to hreastfeed children for at. 
least one month 

es 	 Should give young children several meals a day 

f. 	 Other
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3. 	 Did you 
hear this about nutrition during a regular program

or was it just mentioned in a short 
message by the announcer?-


I. 
 Program
 

2. 	 Spot (GO 'CO Q. 5)
 

3. 
 Both
 

4. 	 What was the name 
of thq program where you 
heard this message?
 

5. 	 (IF THEY SAY A SPOT. ASK)
 
What do you remember about 
the 	spot you say? (PROBE:

What did it showv? What were 
they doing?)
 

F. 	 PERSO -F<ER FN CON NN::CATION 

1. 	Have you been visited by 
a health worker who comes here to

weigh and measure you children?
 

1.	 yes 

2. 
 no (GO TO NEXT SECTION)
 

2. 	 Has this 
health workvr ever talked with you about how to
 
improve .our child 
s nutrition?
 

I .
 yes
 

2. 	 no (GO TO SECTION G)
 

3. 	 When was the last tim, he/she talked with you about how to
 
improve your child's 
nutrition?
 

I. 
 within 
the past month
 

2. 	 a month ag)
 

3. two month:; ago
 
etc
 

4. 	 What specific instructions or suggestions did 
he/she give to
 
you about your child's nutrition? (DO NOT 
READ ANSWERS;

HARK EVERYTHING TIlE WOIAN MENTIONS. CONTI;UE TO 
PROBE UNTIL
 
SHE CAN'T REME.MBER ANY MORE).
 



a. 	 __Enrich the children's food with proteins 
and vegetables 

b. _ 	 ry'pe of foods which one should add 

_,e 	 ac. 	 Gv__ sn:.J 1 children several meals day 

d. 	 Contnje to bre.;tfeed bahiv4 until at least 
vne year, even after starting solid foods 

e. 	 Other (specify) 

5. 	 Do you think it is possible for wcmen in this zone to follow 
this advice, or do the health workers suggest tnings that 
are difficult for the woten here? 

1. 	 ,Alivicecan be followed (GO TO Q. 07) 

2. A!vi c, Aiflf 	 cult to follow 

6. 	 What is it that the health workers suggest that is difficult
 
to do? (PRCI)
 

7. 	 Scme poupic !ike to receive these visits to learn more 
abcut nutri:ion for their children. Others say they would 
rather get the ina m:at ion s'nMn other way, such an y radio 
or in a gr oup nou ting f :i,veral mnothurs. And s eo,. do ' t 
want any ifornation on nutrlt i n at all. Which would you

prefer : 

1. 	 Tn receive m,' r.iifor:miation from the health 
wor'erq wh. vinit 

2. 	 To re.cceive mot e inff rrnat n f om radio pro
grams or group net tng!; 

3. Nw t o rPcejve anv m;re Information on
 
nutrition for chi ldi vn. (GO TO NEXT SECTION)
 

8. 	 What eli;e would you like to Iearn about (d :,cus w th the 
health wo k r') rega:1rding your child' s nutrition? 
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G. 	 KAP Items Regarding Nutrition
 

I. 	 In your opinion, up to what 
age should one continue to
 
breastfeed one's 
baby?
 
up to 
 months
 

2. 	 At what age should one begin to give the 
baby other foods
 
as well 
as the mother's milk?
at 
 months
 

3. 	 What kind of food do you think one should give to a baby
when he first starts to solideat foods?
 

1. 	 Fufu (alone)
 

2. 	 _Other (specify)
 

3a. (PROBE) 

Do you 	 think one should add other things to 
(the Fufu, or whatever is mentioned above) or is it 
better 
t give the baby just (fufu) ? 

1. other things
 

2. 	 just Fufu (GO TO Q. 5) 

4. 	 (IF WC:.,,; AS.*:LRS "other things," ask: otherWhat things

should be ad'ed to the baby's food? 

MARK EVERY 

RESPONDENTS 


(DON'T READ ANSWERS;
 
ITEM ,IENTIONED BY RESPONDENT; PROBE UNTIL 

DOESN'T KNOW ANY MORE). 

Arachides 

Cheni lles 
Farina 
de maiz
 
Faune de 
soya
 
Feuilles de 
manioc
 
Autres feuilles vertes
 
Poisson 
sec
 
Autre 
chose (specify)
 

5. In your opinion how many times a day should one try to feed 
a child who is one-to-two years old? 

times a day 
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6. 	 Is your baby (child) still nursing?
 

1. yes 

2. 
 no (GO TO Q. 8)
 

7. 	 Do you also give him/her other foods 
as well?
 

I. 	 _ _ _ _ _ _ yes 

2. 
 no (GO TO Q. 9) 

8. 	 What (type of food) do 
you usually give 
your baby?
example, yesterday what did your baby have 	
For 

to eat?
(DON'T READ 
THE 	ANSWERS; 
MARK EVERYTHING THE 	WOMAN MENTIONS)
 

Fu fu 
Arachides (alone or mixed 
with other
 
food) 
Chenilles (alone or mixed with other
 
food)
 
Farina de maiz
 
Farine de soya
 
Feuilles 
de manioc
 
Autres feuilles vertes
 
Poisson sec
 
Autre chose (specify)
 

9. 	 How many times yesterday did 
 you 	feed your baby?
 

times 

Ht. 	Socio-Dempgraphie 
Data
 

1. 	 Finally, 
I'd 	like to 
ask 	you some questions about

yourself. flow old are you?
 

years old
 

2. 	 Did you attend school? (IF SO) What was the last grade
 
of school you completed?
 

1. 
 Never attended school
 

2. 	 Completed 1 year 

3. 	 Completed 2 year
 
etc. 
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THAT WAS MY LAST QUESTION. THANK YOU 
VERY MUCH FOR YOUR COOPERATION.
 

Notes regarding the Questionnaire and Coding: 

1. If the mother has more than one child aged 6 to 24 months,
the questions in section H should 
be asked in regard to the
 
older child.
 

2. There ar, a nur[hr of open-ended questions in which some ofthe rcss:Lle ans.w!ers are listed on the questionnaire tofacilitate interviewing and subsequent coding. They are
questions B-3, C-2, F-4, G-4 and G-8. As the instructions
indicate, the interviewer should not read the possible answers. Rather, he/she should check or write in verbatim every
thing mentioned by the refpondent.
 

For thes2 oper-endoci questions where multiple responsesare exTfctod, a coding spcce has been left for each item.If the respondent mentions the item, it should be coded "I".If she dous rot mention the item, it should be coded "0".
As for an" other answers not listed in the questionnaire,
these '-hould be co,'ed in the normal way for open-ended questions (i.e. a.<- >n ,; a different code to each item, starting
at 01 and goin; to whiaever number is necessary). 

The reason for this coding system is that the items listed
correspond 
to ans ,'ers -,hich are expected in the 
second and third
round of data collecti-on (if the 
program has had 
an effect).

The "0 or I" coding svs ten greatly faciliLates subsequent

analysis. At the same t I'r respondents will also other answerswhich should be recorded in detail, as indicated above. 

3. There are a nu~nob.r of other open-ended questions (e.g. favoriteradio program, typus of nutrition advice that are difficult
 
to follow, etc.) which 
should be coded 
after the data are

collected, in the normal manner. 

4. If the fact of mentioning that the interviewer works for 
the
Centre will 
tend to bias the respondent's answers, 
then the

introduction 
shouLd be reworded.
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