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TRELE No, 3

CHANGES IN PRODUCTION CREDITS

1983/84 1984/858 % CHANGE
. Amount of Credjt
l.! Credit regquested ‘roa
BDA 50,000 38,110 {3.2%)
1.2 Credit extended by BDA 7,881 23,475 198, 4%

= % of amount requested

2. Credit Extended to Co-op

Meaber Farsers (funds & 20,135 58,247 q0,0%

credits extended by BDA & COAGRO)

wd

+ Repayment as % of credits

gutended to wgmber farserse 105,7% B83.3% (20,4%)
4, Nysber of Meabers Benefited i1 18 2.5%

3. Nysber of F
{enions)

L& ]

8.43 181,0%

*Crecit recovery was US#21,291 in (983/84 and USSI2,533 in 1984/85,




TABLE No, 4

CHANBES IN MARKETING

1983/84 1984/88 % CHANGE
l. Funds from marketing
(total) 32,379 40,4622 2%.8%
l.1 Onion sales 31,188 36,439 16.8%
1,2 Vegetable sales 1,094 4,183 282, 4%
2% Total Onion Harketing
‘SH!Il ‘.‘50 !|771 22-‘1
3. Percen g of T
Marketed by Co=gp + 78.3% 52.3% (26.0%)
4. Avg, Price of Onions (cwt,) 21.51 20,48 (4.8%)
S. Marksting Net Maroin #» 0,6% 1,4% 0.8%

* Total onion production was !,851 cwt. in 1983/84 and 3,389 cwl, i1n 1984/85,

*¢ Net profit in 19B3/84 was USE243; in 1984/8% it was USHERS.
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