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Other policy recommendations included:

1. Promotion of cooperative associations for small and medium livestock
producers.

2. Exemption of efficient livestock farms from the agrarian reform in order to
preserve the technical capacity and experience of the progressive stockgrower,

3. Promotion of a system of soft credits to enable livestock farms to increase
breeding stock and facilities.

4. Restructuring the agrarian reform law to (a) increase low-interest credit
assistance to livestock farms, (b) stabilize prices paid under expropriation
proceedings and allou ra*ional adjustments for production costs, and (c)
broaden tax exemprions on inputs purchased for livestock farms.

5, lmproving basic agricultural statistics In order to provide a sound basis for
making policy decisions.

Recommendations of a more technical nature included:

1. Improvement of beef quality by establishing breeding centers, particularly in
the Sierra,

2. Establishing fattening centers in coastal regions to utilize local feed
surpluges and to increase meat output nf feeder animals originating in the

Sierra.
3. Promotion of increased hog and poultry production.

4. Designing a diagnostir study of pasture and forage resources to form Lhe
foundation for a national forage development plan.

5. Increasing the area of cultivated pastures on the coast and in the Selva.

6. Developing research programs to determlne forage specles best suited to each
production zone.

7. Developing research to determine new uses in llvestock feeding for agricultural

by~products.
8. Developing a national system of feed quality control.

Recommendations related to the marketing of livesgtock and livestock products weres

1. Establish stockyy, g and slaughtering centers at specified locations.

2. Standardize weat marketing laws and regulations at the national level,

3. Study the feasibility of processing and storage facilities.

4. Study the efficacy of marketing oereins.
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