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Buffalo Banks and Borewells

Final Report
Introduction

This is a final report on the progress of a project entitled

Buffalo Banks and Borewells: Childreach Makes Sense of Overseas

Development. The goals of the project are:

* to increase the knowledge that Childreach sponsors have of Third
World development issues, and how PLAN confronts these issues.

* to obtain the ideas and opinions of Childreach sponsors who will
be asked to participate in this new PLAN project and to develop
a dialogue with these sponsors. |

* to increase the level of awareness of Childreach sponsors.

* to strengthen the commitment of sponsors to the challenges
posed by international development, and finally,

* to strengthen the commitment of sponsors to Childreach as
evidenced by higher levels of giving and retention.

To address these goals a set of educational activities were
developed and mailed to a random sample of Childreach sponsors.
These activities focus on international development projects that
are simple, sustainable, and self-sufficient. Substantively, the
projects cover issues in community development, education,
health, and income generation. Each of the activities include
questions for the sponsor to answer so that learning and
participation can be evaluated. Many of the questions are open-
ended so that participants may raise issues and enter into a
dialogue with the Buffalo Banks and Borewells staff. To date,

the participating sponsors have read and responded to eight



activities that comprised Phase I and Phase II of the project.

The newsletters in Phase I (1-4) introduced some basic idea about
development centered on education, health, community development

and income generation. In Phase II (5-8), a more advanced form

. of the newsletter was sent using actual case studies from PLAN in the

field to demonstrate the four basic ideas of sustainable development.

Research Design

At the outset, an experimental and control group was randomly
selected from among the sponsor base of Childreach. According to
the design, the experimental group would receive the educational
newsletters every other month and the control group would receive
no information. At the end of eight months (four educational
newsletters), both the experimental and the control groups would
complete a post-test questionnaire designed to measure attitudes
and knowledge of international development issues. Since these two
groups would be randomly selected and assigned, there was no need
to do a pre-test on the respondents--the assumption was made that
they would be equal in their initial attitudes, knowledge, and
commitment to Childreach.

A major concern was how to motivate respondents to agree to
participate in the project, and how to maintain thém over the year
long duration. Initially, therefore, the research design
proposed that all randomly selected respondents (experimental and
control) would receive a letter of invitation, the first newsletter,
and an incentive gift (a specially designed BBBW coffee mug). The

idea was to offer the incentive gift up-front, making it more



difficult for the sponsor to refuse to participate or to be a
non-respondent.
This design for the incentives met with strong resistance
from some upper-level administrators within the organization.
Those who opposed the design were concerned about the possibility
of a negative reaction on the part of some sponsors who might
object to spending their money on coffee mugs. They were also
' concerned about the scientific merit of this procedure which would
have set up possible "Hawthorne Effects." Both of these objections
were not unfounded--that is, there is some small measure of
truth to each objection. Unfortunately, the discussion surrounding
these issues took place within an organizational context of confusion
and disruption due to on-going changes in upper management.
Ultimately, the design was significantly altered. It was decided
that the incentives would not be provided as described above.
Rather, sample sponsors would receive a letter of invitation and
the first newsletter. They were offered the option of participating
or not participating, and they were told that they would receive a
coffee mug as an expression of thanks if and only if they agreed
to participate. As the project proceeded, we were allowed to
send the incentives on an up-front basis to the control group and
the remaining members of the experimental group with a much higher
response rate and a very small degree of negative reaction.
Discussions and decisions regarding the incentives, together
with the administrative changes noted above, actually delayed the
launching of the project about three months. During this time,
project staff continued to work on the construction of the educa-

tional activities and survey questionnaires, as well as numerous



alternatives to the research design. This delay caused a change
in the time between educational activities from two months to a
single month. As a result, the revised project was bequn in
August 1993 (see Table 1 for the revised time table for the
project).

The revised research design contains several improvements and
several negative components. On the negative side, the response
rates to the invitation to participate in the project are clearly
lower than they would otherwise have been under the plan to provide
the incentive on an up-front basis. Although there is no way of
determining precisely to what degree this decision had negatively
affected our reéponse rate, we believe that it is significant.

We do know that the response rate made by the control group to

our post test survey was more than two and one-half times as great
(55% for the controls versus 21% for the test group). The control
group received the coffee mug simultaneously with the survey as
called for in the project's design. To compensate for this lower
response rate in the test group, we employed extensive telephone
follow-up in order to maintain those sponsors who agreed to
participate over the course of the project. We also employ a
"correction factor" in the analysis to compensate for sample bias
among the participating sponsors.

On the positive side, we have been able to polish the
educational activities and the survey questions while the project
was delayed. Also, we have come to believe that the spacing of two
months between the educational activities may have been too great.

- The revised one month spacing is optimal for maintaining the



continued interest and contact with the participating sponsors.

In addition, the potential for negative sponsor reaction was reduced
to a minimum. Also, as a result of sponsor reaction to the initial
newsletters, we added a supplementary newsletter to address
questions raised by the sponsors. The supplementary newsletter

was mailed in between the 4th newsletter and the post test I and

it signaled the end of Phase I of the project (see Table I)

OQut of 85,000 active Childreach sponsors, 4,440 were randomly
selected to participate. Of these, 2663 were assigned to the
experimental group and 1777 to the control group. In August 1993,
an invitation to participate and the first educational newsletter
were mailed to the 2663 sponsors in the experimental group. There
were actually two mailings. A sub-sample of 400 sponsors received
the invitation first and we were required to wait for two weeks
before mailing the remaining 2264 invitations. This strategy had
been imposed because of lingering administrative concerns regarding
potential negative reaction from sponsors to the survey. 1In
fact, the negative sponsor reaction was minimal. We assume that
the two week space between the sub-group of 400 and the main group
of 2263 is unimportant and we disregard it in further discussion.

One week after the initial mailing, sponsors received a
follow-up reminder post card, and two weeks later (if they had not
yet responded) they received the entire initial invitation package.
A total of 973 sponsors (36 percent) responded to our invitation.
(There were 12 non-deliverables either due to change of address or
deceased or cancelled sponsorship.) Of these, 525 initially agreed
to participate and 448 declined. Over the course of Phase I of the

project, 23 of the participants have dropped out for various reasons.



Most of the people who have dropped out were ill or otherwise

disposed (tdo busy, too o0ld)--only a couple expressed dissatisfaction

(but these people were in serious arrears in their payments and had

previously voiced their dissatisfaction). A total of 502

experimental group sponsors and 971 control group sponsors formed

the basis of the Phase I analysis. By the end of Phase II, the

test group was able to maintain 364 sponsors (73 percent of the

502) and there were 529 respondents remaining in the control

group (54 percent of the original 971). Given the long duration

of the project, these response rates are not only sufficient for

analysis, but they are remarkable in applied research of this sort.

Table 1

Buffalo Banks and Borewells:

Childreach Makes Sense of Overseas Development

Revised Research Design

Feb-
Aug Sep Oct Nov Jan May May Jul
93 a3 93 93 93 94 94 94

Exper. Al A2 A3 A4 S1 PostI A5 A6
Control - - - - - PostI - -
Al, A2, etc refers to educational activities.

S1 refers to supplementary educational activity.

Sep
94

A7

Nov
94

A8

Jan
94

PostII
PostIl

What have We Iearned Directly from the Experimental Sponsors

Acconpanying each educational newsletter was a short

response instrument in which we asked sponsors a variety of

questions. The basic purpose of this instrument was to measure

the extent of sponsor participation in the proiject.

We assume,



that a sponsor who returned the short questionnaire accompanying
the newsletter was a fully participating sponsor in that activity.
This allows us to determine the extent of participation by
counting the number of responses to each of the eight activities.
This measure plays a central role thoughout the analysis. It is
the case that the positive effects of the program are directly
related to the level of sponsor participation.

In addition to providing the participation measure, however,
the responses to the short questionnaires allow us to obtain
thoughts and feelings from the test group sponsors about the
newsletters and the overall project. These data cannot be
compared with the control sponsors (since they did not receive
the newsletters), but they provide useful information about the
way in which the'project was perceived by the test group sponsors.
The results of this analysis are shown below:

* Fully 50 percent of Childreach sponsors who agreed to participate

in the project are uninformed or mis-~informed regarding the central

activities of the organization.

* As a result of a series of open;ended questions accompanying
each newsletter, the participants have entered into an
unprecedented dialogue with Childreach. Many of the
respondents write entire back page essays on the issues. This
dialogue indicates that many of the sponsors are well informed
and highly desirous of discussing the issues that we have posed.
We feel that the implications of this for retention and commitment
are significant.

* Fully 62 percent of the participants requested supplementary



newsletters beyond that which we had planned.

Fully 75 percent of the participants said that we should send
the newsletters to all sponsors. Although we don't think this

is advisable, it does reflect the degree of participant interest
in the project.

As of Activity #5, 70 percent of the test sponsors reported that
they were more satisfied with childreach as a result of their
participation in the Buffalo Banks and Borewells project. An
additional 24 percent said that their level of satisfaction haa
remained the same.

Activity #6 described a case study of an income generation project
in San Pedro Sula, Honduras. In response to their reaction to
this project, 51 percent said it was "an exciting and extraordinary
project" and 48 percent said it was "a good project for PLAN.Y

In Activity #7 we asked the sponsors if they thought that the
Phase I newsletters were essential. A full 79 percent agreed
that Phase I newsletters were very important to the overall
success of the program.

In Activity #8 we asked the sponsors to rate the content, and the
opportunity to comment, and the overall educational value of the
newsletters on a scale from 1 (lowest) to 10 (highest).

overall contents of the newsletters ................. 8.6

Being able to write comments .....ccceceeevtncccccces 6.7

Overall educational value of the newsletters ........ 8.6

In addition to these quantitative results, the test participants
provided valuable responses to a set of open ended questions
regarding improving the newsletters, broadening the

distribution of the newsletters, and comments about the value of



each specific newsletter. Some of these were reported as Interim

Reports 1-4 and are included in the Appendix.

Some of these results such as sponsor satisfaction are pursued in
greater depth further on in the report. At this point, we only
wish to share some of the single variable results from the
experimental group. These should be considered process outcomes
--thoughts and feelings that the test participants shared with us

along the way about how they perceived the project.

Comparisons of the control and Test Group

In much that follows, comparisons are made between the test
and the control groups. These groups were selected randomly and
consequently, it is assumed that they should not differ in their
initial characteristics. Table 2 displays the scores of each
group on a set of background characteristics contained in the
Childreach file. 1In each group, the average respondent had been
a Childreach sponsor for 105 months.l childreach employs two
predicted scores which are estimated from an equation containing
a set of variables. The Conversion Value Score is estimated from
a set of factors agsociated with a sponsor's zip code. These
factors include the known percent of high school graduates, the
percent below poverty level, and the percent of income above 75K

for the population in a given zip code.? In effect, the

1 New sponsors (1 to 24 months) were excluded from the sample.

2 yeights are also added according to the manner in which a

sponsor joined the organization.



Conversion Value Score is an aggregated indicator of the socioceconomic
status of the community of a sponsor. The Disc Predict Decile

Score is an estimate of the probability of discontinuance that is
predicted from an equation containing mode of payment, longevity,
frequency of payment, degree of communication with the sponsor

child, and several other factors. As would be expected, there are

no significant differences between each group on either the

Predicted Value Score or the Disc Predict Decile Number.
Table 2

Comparison of Test and Control Groups on Selected Characteristics

Characteristic Test group Control Group
months as sponsor 105.2 105.5
conversion value score 717.5 711.3
disc predict decile number 5.1 5.1
Number of Cases (2663) (1770)

no significant differences

Of course, these similarities are far less important than
the similarities between the participating sponsors in the
experimental group and their counterparts in the control group.
Therefore, Table 3 compares the background characteristics of
participating sponsors in both groups at the end of Phase I of
the project. Here we find that participating sponsors in the
experimental group score significantly higher on the Predicted
Value Score and the Disc Predict Decile Number. There were no
differences between the groups in the number of months as sponsors.

This difference is probably due to the fact that the experimental

10



group was asked to take on a long term task in the project, whereas
the control group was only asked for a short-term response to the
post test questionnaire. Thus, the test group as a whole is less
likely to discontinue and more likely to be capable of larger
financial contributions than the control group. In Table 4, we
show these same results for the test and control respondents at the
end of the project (Phase II). We do this to demonstrate that the
differences between the two groups are essentially the same at
these different stages of the project. These initial
differences must be taken into account in analyzing the effect of
the educational program.

Table 3
Comparison of Participating Sponsors in the Test and Control Groups

on Selected Characteristics at the end of Phase I

Characteristic Test group Control Group
months as sponsor * 114.3 111.2
conversion value score N 742.6 717.4
disc predict decile number 6.6 5.8
Number of Cases (502) (971)

* significant differences at p < .001

Table 4
Comparison of Participating Sponsors in the Test and Control Groups

on Selected Characteristics at the end of Phase II

Characteristic Test group Control Group
months as sponsor * 125.5 119.1
conversion value score 747.0 727.8
disc predict decile number 7.1 6.3
Number of Cases (324) (529)

Significant differences at p < .001

11



Sample Bias

One of the most serious methodological questions in projects
such as this is how do the non-participants differ from the
participants? Inevitabiy, participants are more committed and
more strongly motivated. Usually, non-participants would
actually benefit more (i.e. the organization would benefit in
this case). The classic case illustrating this point is programs
that provide some form of therapy or help to people with problems.
Those who come forward and agree to participate are clearly
motivated to improve themselves. Not surprisingly, therefore,
théy usually do show improvement. Generalizing, the program to
recalcitrant non-participants may be problematic. In our case,
this problem is critical because only 21 percent of the test
group agreed to participate. The problem is less severe among
the controls where the responsé rate is 55 percent. Nonetheless,
potential sample bias exists in both groups and must be addressed.
This is an entirely different issue than the the differences
between the participating members of the test group and the
control group discussed above. The concern here is the extent to

which both the control and test group participants differ from

the non-participants.

We begin by comparing the participants in the control group
to the non-participants. Table 5 shows that the participating
members of the control group differ significantly from the non-
participants on each of the background characteristics. The
difference between the groups on the Conversion Value Score was

small and just barely significant (p < .05). The other two differed

12



to a greater degree. Participants have greater longevity, are less
likely to discontinue, and live in a higher socioeconomic community.
Table 6 shows essentially the same results for the test group
sponsors. In this case, we differentiate between those sponsors
who agreed to participate, those who refused to participate, and
those who did not respond. As in the control group, participants
are less likely to discontinue and more likely to have a higher
Conversion Value Score that either the non-participants or the non-
respondents. Interestingly, the non-participants and the non-
respondents did not differ at all on the Conversion Value Score.
This provides a basis for treating them as one group despite the
fact that they do differ on the other two variables (but in
opposite directions--the non-participants have the greatest
degree of longevity of any of the three experimental sub-groups).
In any event, we need to adjust the analysis for this sample bias
in much the same way as we will adjust for the fact that the

experimental participants differ from the control participants.

Table 5
Comparison of Participating and Non-Participating Sponsors in the

Control Group on Selected Characteristics

Characteristic Participants Non-Respondents
months as sponsor* * 111.2 98.7
conversion value score * 717.4 703.9
disc predict decile number 5.8 4.2

Number of Cases (971) (806)

Significant differences at p < .05

13



Table 6
Comparison of Participating and Non-Participating Sponsors in the

Experimental Group on Selected Characteristics

Non Non
Characteristic Participants Participants Respondents
months as sponsor” . 114.3 125.5 97.3
conversion value score x 742.6 711.9 711.6
disc predict decile number 6.6 5.7 4.5
Number of Cases (502) (448) (1713)

* Significant differences at p < .001

The strategy for controlling for sample bias is a bit more
complex. First, we need to estimate the probability of being a
participant versus a non-participant ffom a regression equation
with a set of variables that predict the likelihood of participation.
From this we can obtain a set of predicted scores that can be used
as a control measure for sample bias.

Estimating the degree of sample bias is complicated by the
fact that there are actually five groups which responded or did
not respond to the project. In the experimental group, there are
those who agreed to participate, those who refused to participate,
and those who failed to respond to our invitation. In the control
group are those sponsors who completed the post test survey and
those who did not respond. Moreover, the initial contact with the
control group was six months after initial contact with the test
group. For this reason, non-respondents and participants in each
group may differ because of the time difference. In actuality, all
five groups are unique.

The non-respondents in the test and control group turn out

to be the most alike as shown in Tables 5 and 6, and the non-

14



participants of the test group are similar to the non-respondents
on the Value Conversion Score. Similariy, the control and
experimental participants are clearly more alike than either of
the other groups. Consequently, to keep matters simple in
estimating the effect of sample bias, participants (test and
control) were compared to all others. The guestion becomes what
is the probability of participation in the project? To compute
that probability, a logistic regression was run using the Months
as Sponsor, the Value Conversion Score and the Disc Predict Decile
Number as predictors of the likelihood of participation. (Several
other equations were computed for alternative breakdowns of the
groups with no discernible increase in efficiency.) This equation
accounted for only 6 percent of the variatioﬁ in the likelihood of
participation.

A more serious problem arose in that the predicted scores of
the probability of participation were highly correlated (.97)
with the Disc Predict Decile Score. Retrospectively, this is not
at all surprising and attests to the power of the Disc Predict
Decile Score. Sponsors likely to discontinue are equally likely
not to participate in our educational program, and this makes a
lot of sense. This extremely high correlation, however,
represents a technical dilemma called multi-collinarity
(extremely high correlations among independent variables in a
regression equation). The best and only solution here is to drop
one of the two correlated variables from the analysis. For this
reason, we were forced to drop the predicted scores of participation

bias leaving the Disc Predict Decile Score as a control for both

15



sample bias and background differences.

Did the Educational Program Work?

A fundamental principle in experimental research is to
assure that the independent variable actually worked. In this
case, the experimental (independent wvariable) treatment is an
educational program of four newsletters. We could, of course,
turn directly to the outcome measures and we might determine that
the test group sponsors score higher on these measures than the
control group sponsors. We might then assume that these gains or
differences were due to the educational program. On the other
hand, we might find no difference and assume that the program was
not successful. In either case, we could be'wrong unless we
pause to examine the results of the educational program per se.

Several questions were incorporated in the post test surveys
to test the effectiveness of ﬁhe educational program. One of the
newsletters in Phase I concerned education and much was made of the
extreme low levels of education for females and males in the countries
served by PLAN. We even provided a graph which showed the average
educational levels of each gender in each country. In the
posttest survey, we asked sponsors to estimate the average years
of schooling completed by both males and females in the 28
countries served by PLAN. Hypothetically, it is reasonable to
expect that the test group will estimate more correctly than the
control group. Table 7 shows the breakdown of the scores for
each group along with the "correct" answer derived from the
statistics presented in the newsletter. We did not actually

provide this summary number in the newsletter--rather, we showed

16



a graph with the averages for each country. In fact, only the
axes of the graph were numbered and not the specific countries
(see Activity #3 in the Appendix). Therefore, the question is
truly synthetic--if the hypothesis is correct that the program
worked, the test sponsors had to broadly internalize and
generalize the information communicated in the newsletter.

Table 7 shows that the experimental group made significantly
lower estimates for the average educational level of males and
females than did the control group. Moreover, nearly twice as
many sponsors in the control group (31%) said they did not know
the answer as did their counterparts in the experimental group
(17%). The correct estimates that can be derived from the
newsletter are shown in the last column of Table 7. On the basis
of this evidence, we could conclude that the educational program

influenced the cognitive knowledge of the test group participants.

Table 7

Sponsor Responses to Topics Contained in Phase I Newsletters

Question Experimental Control Newsletter
Average Female *
Educational Level 3.4 4.4 2.3
Average Male *
Educational Level 5.8 6.4 3.6
Percent Don't Knoy
Educational Level 17% 31% —_—
PLAN Approach 3.6 3.7 ——
Number of Cases (356-413) (676-934)

* Significant differences at p < .001

17



Another question in the survey, however, shows no difference
in the pattern of test and control group responses. This
question asked respondents to indicate their understanding of the
approach of PLAN on a scale that went from 1 (short-term emergency
relief only) to 5 (long-term sustainable development only). This
issue had been discussed in several of the newsietters with an
emphasis on long-term sustainable development. Table 7 shows
that there were no significant differences between the two groups
on this variable. Retrospectively, the null findings on this
item are not surprising. Although the issue was emphasized in
the newsletters, the issue is also constantly emphasized in other
reqgular mailings to sponsors as in field reports, special reports,
and annual reports. On the other hand, the information on the
educational levels of males and females is very specific and
limited to the educational newsletter in the Buffalo Banks and
Borewells educational project.

Although we would have liked to ask additional questions on
the survey pertaining to the educational program, we were reluctant
for several reasons. First, we needed to keep the survey short and
wanted to ask other questions as well. Second, we did not wish to
alienate or distress the control group sponsors with questions that
they could not answer. The fact that twice as many control group
sponsors could not answer the question on educational levels
confirms our concerns.

Thus, we argue that the test group sponsors have been
significantly influenced by the educational program. To confirm
that these differences were due to the experiment and were not

spurious, we conducted a controlled regression analysis of the

18



questions in Table 7. Quite possibly, the results may be dﬁe to
the fact that the experimental participants scored higher on the
Value Conversion Score and the Disc Predict Decile Score. Perhaps
also, the participants differ in age, education, or gender. In order
to determine this, we examine the effects of the experimental
program, controlling for these background variables. Table 8 shows
that the background variables have no effect whatsoever on the
differences between the experimental and the control group. The
figures in Table 8 are the differences between the experimental and

control group scores shown in Table 6 (i.e., 17% - 31% = -.14).

Table 8
Effect of Experimental Program on Selected Variables

Controlling for Background Characteristics@

Uncontrolled Controlled
Question Effect Effect
Average Female *
Educational Level ~1.02 -1.01
Average Male N
Educational Level -.59 -.59
Percent Don't Kno¥
Educational Level -.14 -.12
PLAN Approach -.05 -.05

Significant differences at p < .001
Background controls include Value Conversion Score, Disc Predict
Decile Score, Education, Age, Gender, Number of months as sponsor.

Results shown are from OLS regressions. Don't know question was
confirmed by use of logistic regression.

In the Post Test II, we were able to ask another small set of

questions to pursue the effectiveness of the educational program.
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Three of these question pertained to the direct contents of the
newsletters. In one case, we referred to the newsletter that
discussed income generation and the fact that a portion of the
funding from PLAN was in the form of an interest bearing loan that
had to be repaid. In another question, we asked if they knew what
the letters GOBI stood for in PLAN's concept of health care. 1In

a third question we asked how they thought their contributions were
primarily being used by Childreach. In two other questions, we asked
about the Third World, broadly conceived. The pattern of these
responses are shown in Table 9. The number of respondents in each
group is now fewer in the Post Test II survey.

Perhaps most revealing is the question concerning the
interest bearing loans where the gap between the test and the
control group sponsors is nearly 50 percent (66 minus 17).
Clearly, the test group has been influenced by the newsletter.
Likewise, the test sponsors are better able to identify the
meaning of GOBI, and to know that contributions are primarily used
to benefit the community of the sponsored child. We followed the
responses to the GOBI question further by comparing the accuracy
of those people who said they could name all four letters. 1In
actuality, the control group sponsors are significantly less able
to correctly identify the meaning of each letter than the test
group. The only exception to this pattern is that sponsors in
both groups were equally successful in identifying the meaning of
the "I" letter (perhaps because it is so obvious). Similarly, we
observe in Table 9 that the test group sponsors are more informed

about Third World issues (compared to one year ago), and more likely
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to discuss these issues with others (compared to one year ago) than

the control group sponsors.

Table 9
Sponsor Responses to Topics Contained in Phase II Newsletters

Question Test Control

Did you know that in some PLAN projects, a

portion of the funding is given to families

as an interest bearing loan thit has to be

repaid? (percent who say Yes) 66 17

How do you think your contributions are

primarilv being used by Childreach?

(percent saying for programs and services

that benefit the commugity where my

sponsored child lives) 59 45

In the past decade, PLAN's concept of health

care has adopted the GOBI strategy. Can you

identify what each letter stands for? N

(percent saying Yes to all four letters) 21 2

Of those who said Yes, the percent
correct on each letter are as follows:

Growth Monitoring « 91 44
Oral Rehydratign Therapy 95 68
Breast feeding 69 33
Immunization 99 98

Compared to one year ago:

Are you more or less likely to discuss

issues on Third World countries with

others? (percent more likely) 46 21

Compared to one year ago:

Are you better informed or less informed

about issues in Third World countries?

(percent better informed) 84 31

Number of Cases (298-363) (464-521)

Significant differences at p < .001

These results depicted in Table 9 were subjected to a
regression analysis controlling for Value Conversion Score, Disc

Predict Decile Score, education, age, gender, and the number of

21



months as sponsor via both an OLS regression and logistic regression.
The results of this analysis (not shown) simply do not change the
results shown in Table 9 in any discernible way. Thus, we conclude
with extremely high confidence that the test group sponsors know more
about development in the Third World, about PLAN, and about Childreach
than their counterpart control group sponsors who did not have the
benefit of the Buffalo Banks and Borwells program. Now the question
is how does this experience and this knowledge influence other

outcomes?

The Levels of Sponsor Participation in the Pro-ject

The experimental sponsors received a total of eight
newsletters over the course of the project. Accompanying each
newsletter was a short one-half page survey which asked several
questions regarding the newsletter. The questions were especially
designed to encourage a response. They asked questions regarding
the implications of the content of the newsletter and how
the sponsor would evaluate the newsletter. They also provided at
least one open—ended question to illicit comments from sponsors.
Most importantly, these short surveys allow us to monitor the
degree of commitment of participation being made by the test
group sponsors. Table 10 displays the pattern of responses made
by the participants.

In Table 10, we distinguish between the respondents in the
project at the end of Phase I and at the end of Phase II. The
number of participants represent the maximum sponsors available

for analysis. Specifically, in each case, they are the number
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of sponsors who have responded to one degree or another and who
have not discontinued. In the analysis of income giving and

discontinuances, these numbers are relevant. In the analysis of
responses to either Post Test I or Post Test II, there are fewer
sponsors available due to response rates to the surveys as noted

previously.

Table 10

Extent of Participation by Test Group Sponsors to Eight Newsletters

Phase I Phase II

Responded to only one (initial invitation) 43 27
Responded to two newsletters ' 49 32
Responded to three newsletters 115 30
Responded to four newsletters (Fhase I) 295 34
Responded to five newsletters -— 44
Responded to six newsletters - 72
Responded to seven newsletters - 121
Responded to all eight newsletters (Phase II) -- 142

Total 502 502

Nearly 60 percent (295) of the sponsors participated fully in
Phase I of the project. On the other hand, the rémainihg sponsors
participated less fully and less faithfully. It is interesting to
note that there were an additional eight (8) sponsors who only
responded to one activity and eventually dropped out entirely
and became non--participants.3 This attests to the fact that the
3 A total of 14 original participants became‘non—participants in

this manner. This increases the number of non-participating

sponsors in the test group to 466.
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degree of commitment to the project is indicated by this measure.
Over the full course of the project, 263 people (52 percent) in
the experimental group responded to seven or eight newsletters.

An additional 116 sponsors (23 percent) responded to five or

six newsletters. Thus, fully 75 percent of the experimental group
participated in both Phase I and Phase II to one degree or another.
In most of the analyses that follow, we treat the degree of
participation as an important variable. It turns out to be an

extremely valuable distinction.

Letters, Gifts, and Discontinuances

The Buffalo Banks and Borewells educational project is
designed to effect several different types of outcomes, each of
them interrelated. The first, of course, is to increase the
awareness of sponsors to the problems of the Third World, the
strategies for confronting the challenge of development, and
the specific ways in which PLAN accomplishes its goals. We have
already addressed this issue in Tables 7, 8 and 9 above. Second,
the program purported to increase the commitment of sponsors to
their sponsor child (as measured by letter writing), to increase
sponsor gift giving, and to decrease discontinuances. Third, the
program hoped to increase sponsor satisfaction. Finally, it was
hypothesized that attitudes towards Third World development in
general would improve. We take up goals 2 through 4 in turn.

We begin with an analysis of the discontinuance rates, letter
writing, and income (sponsor gift giving) among the test and

control sponsors. These three variables may not quite go together
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like "trains, planes, and automobiles." Yet, for childreach,
each of these is a visible and tangible indicator of the
commitment of sponsors, and of the vitality and the success of
the work of PLAN. From the outset, sponsors are encouraged to
communicate via letters with their sponsor child and the child,
in turn, sends letters to the sponsor. This personal tough is
the mudsill of childreach, distinguishing it from other
comparable non-governmental organizations. Letter writing,
continued sponsorship, and gift giving are all part of the same
fabric--a committed, involved and satisfied sponsor.

Table 11 shows a detailed breakdown for all possible sub-groups
in the project. From top to bottom, Table 11 provides results for
the control non-respondents, the test non-respondents, the test
non-participants, the control participants, and the eight levels
of participation among the test group sponsors ranging from one
to eight as previously shown in Table 10. Sponsors who discontinued
were eliminated from the analysis of income and letter writing
since their presence would have biased the results in favor of
the test group. Gift giving is divided into non-sponsor and
sponsor income. Non-sponsors income is derived from special
appeals while sponsor income is the yearly cost of sponsoring
a child or children. Hypothetically, we expected the effects of
the Buffalo Banks and Borewells program to be strongest with
regard to non-sponsor rather than sponsor gift giving. The
sponsor gift is set on an annual basis, and the only way for it
to increase would be to sponsor an additional child (which many
sponsors do). Non-sponsor gift giving, however, varies and might

increase as a result of the educational program.
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Table 11
Percent Discontinuance, Average Letters, and

Average Gift Giving by Sub-Group

Percent Average Gift Average

Type of Group Discontinued Non-Spon Sponsor ILetters
Control Non-Respondents (806) .30 $39 $553 .9
Test Non-Respondents (1713) .23 $35 $541 -9
Test Non-Participants (448) .18 $65 $599 2.4
Control Respondents (9271) .12 $52 $581 2.0
Test 1 Response (27) .18 $38 $487 .5
Test 2 Responses (32) .22 $35 $475 7
Test 3 Responses (30) .23 $64 $585 3.0
Test 4 Responses (34) .12 $44 $576 1.8
Test 5 Responses (44) .00 $36 $579 2.1
Test 6 Responses (72) .06 $61 $565 2.1
Test 7 Responses (121) .03 $96 $654 3.4
Test 8 Responses (142) .03 $95 $600 3.9
Totals (4440) .20 $48 $565 1.6

Comparisons of the Test Participants (5-8) with any other sub-
group are significant at p < .001 except for sponsor income.

Number of sponsors are shown in parentheses. Sponsors who

discontinued are eliminated from the analysis of income and letter

writing reducing the size of the sample in each sub-group accordingly.

Four sponsors who gave over $7,000 also were eliminated from the

analysis since they represent possible misleading outlyers. Two of

these sponsors were in the test group and the other two were controls.
The average discontinuance rate among all sponsors during

this time period of the entire project was 20 percent. Among the

12 sub-groups, however, the rate ranges from 0 to 30 percent. Most

striking is the fact that the test group sponsors who participated
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at the highest level (5 to 8 responses) have the lowest rates (0-6%),
while any other sub-group manifests extremely high rates (12-30%).
The same pattern of results is obtained for the non-sponsor gift
giving and the letter writing variables. Sponsor income, however,
appears to be unrelated to the levels of paiticipation. Table 12

brings this into sharper focus.

Table 12
Percent Discontinuance, Average Letters, and

Average Gift Giving by Sub-Group

Percent Average Gift Average

Type of Group Discontinued Non-Spon Sponsor ILetters
Control Non-Respondents (806) .30 $39 $553 .9
Test Non-Respondents (1713) .23 $35 $541 .9
Test Non-Participants (448) .18 $65 $599 2.4
Control Respondents (971) .12 $52 $581 2.0
lLow Test 1-4 Responses (123) .19 $45 $533 1.9
High Test 5-8 Responses (379) .03 $82 $608 3.2
Totals (4440) .20 %48 $565 1.6

Comparisons of the Test Participants (5-8) with any other sub-
group are significant at p < .001 except for sponsor income.

Number of sponsors are shown in parentheses. Sponsors who
discontinued are eliminated from the analysis of income and letter
writing reducing the size of the sample in each sub-group accordingly.
Four sponsors who gave over $7,000 also were eliminated from the
analysis since they represent possible misleading outlyers. Two of
these sponsors were in the test group and the other two were controls.
The time period covered is a full 19 months. This includes
17 months of the educational program for the test group only

(Aug. 93 - Dec. 94) and two months in which the post test II survey
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was mailed and returned from both the test and the control groups
(Jan 95 - Feb 95). There was a short period (Mar 94 to May 94)
in which the Post Test I was mailed out and returned at the
completion of Phase I of the project. During this time, no new
educational newsletters were sent out.

The average sponsor income over the course of the project for
the test participants in the 5 to 8 response range is $608. This
is only slightly higher than the average contribution of $565 and
it is only $27 more than the participating control respondents.
The non-sponsor gift giving of the high participating sponsors,
however, is significantly higher than any other sub-group.

Despite the fact that the dollar difference is relatively small
($30 greater than the participating controls), it tends to be
nearly double any of the other sub—groups.4 We believe that this
is a finding of considerable importance since one might expect
non-sponsor gift giving to be‘influenced by the program, though
not necessarily sponsor gift giving since it is established by

the act of sponsorship per se. Table 12 also shows that sponsor
letter writing for the high test participants is significantly
higher (3.2 letters) than the control respondents (2.0).

4 In this analysis of income, we eliminated from consideration
four sponsors who gave in excess of $7,000 during the period of
the project. Two of these sponsors were in the control group and
the others in the test group. Two gave the money as a non-sponsor
gift while the other two gave it as a sponsor gift (sponsoring a
large number of children). The inclusion is questionable, however,
since théy represent only a small fraction of the sample and the

sponsor base, and they skew the summary statistics.
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Another remarkable finding is that the discontinuance rates
are virtually the same for the test group sponsors who participated
less faithfully (1 to 4 responses) and the test non-respondents and
the test non-participants. This leads us to believe that the the
low level test group sponsors are probably not very different in
their attitudes and commitments from those test group sponsors who
chose not to participate or not to respond. BAlthough they agreed
to participate at the outset, their lack of consistent response
and their discontinuance rate suggests that they are more like the
non-participants than the high level participants. It suggests

further that a minimal degree of participation is insufficient

to alter discontinuance. (This confirms a preliminary finding
from the results of Phase I in which we noted the program had
little or no effect upon the gift giving and discontinuance rate
among the low level participants (1-3 responsés at that point).
The control respondents, however, exhibit the lowest
discontinuance rates other than the high test participants. Thus,
there is clearly a favorable bias towards continuance and gift
giving among both the high test and the control group sponsors who
responded. And, there appears to be a clear and significant
difference between the fully participating test group sponsors and
any other group. On the basis of the evidence shown in Table 12,
one is led to believe that participation in the Buffalo Banks
and Borewells program significantly lowered discontinuance rates,
increased letter writing, and raised non-sponsor gift giving so
long as we compare the high level test participants to any other

group. Of course, in Table 12 we are looking only at uncontrolled
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results. We know that the test and control respondents differed
initially in several important background characteristics. These
initial differences could be the source of the differential
results and must be controlled.

In this analysis of discontinuance rates and income, it is
difficult to know which is the appropriate control group to use,
In the analysis of the survey results, we have no choice but to
use the participating sponsors in the control group. Here,
however, data is available for all sub-groups. Discontinuance and
sponsor giving are monitored by management information systems
within Childreach. Consequently, full data is available on these
variables for all respondents. In effect, we are not dependent on
a response to our survey to analyze these data. One can argue that
the proper comparison group to the experimental group should be the
entire control group when the data are available as in this case.
One would have preferred a 100 percent return from the control
group and this is exactly what we have for discontinuance and
income. 1In addition, we would still control for background
variables in the regression analysis. On the other hand, the
control respondents are more similar to the test group respondents
as we have already demonstrated (see Tables 3 and 4). For this
reason, we use the control respondents in ﬁhe following analyses.
This represents, therefore, an appropriate vet conservative
approach. Any other comparison would probably show greater
program effects. Based on the evidence depicted in Table 12, we
use only the fully participating sponsors (5-8 responses) in the
test group as the reference group.

Table 13 presents the results of several regression
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equations which estimate the effect of the experimental program
compared to the control group. Row 1 depicts the results for

the discontinuance rate. Row 2 shows the results for non-sponsor
income and row 3 displays the results for sponsor income. The
results for sponsor letter writing appear in row 4. Note that
we are comparing the fully participating test sponsors versus

the control group sponsors who responded to our survey.

Column 1 of Table 13 displays the uncontrolled effect (.09
for discontinuance, $30 for non-sponsor income, $27 for sponsor
income, and 1.2 letters) which can actually be derived from Table
12 (high test minus participating control). These are the
uncontrolled effects of the educational program. In dolumn 2, we
adjust the effect by controlling for a set of background variables
--months as sponsor, Value Conversion Score, gender, age,
education, marital status, and level of income giving over the
past four years.5 These controls have no significant effect on
either the discontinuance rate or letter writing, but they reduce
the non-sponsor income effect to $16 (still sigificant at .05).
In the final column, the Disc Predict Decile Score is added as an
additional control variable. This reduces the effect to .05 for
discontinuance, the non-sponsor income to $14, and letter writing

to .6, but these smaller differences do remain substantial and

5 The level of giving variable is part of a set of CHAID scores
that were developed specifically to predict non-sponsor gift
giving. The variable represents the size of sponsor gift giving
and is another likely indicator of the socioeconomic status of

a sponsor.
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significant. Thus, the results are very straightforward. The
program significantly reduces discontinuance rates and it
increases non-sponsor gift agiving and it increases sponsor letter
writing, but has no significant effect upon sponsor gift giving
among those sponsors who do not discontinue. If non-sponsor and
sponsor income were combined the effect would be small and
insignificant. Clearly, the most impressive results of the
program are in decreasing discontinuance rates and increasing

sponsor letter writing.

Table 13
Effect of the Experimental Program
Controlling for Background Characteristics

Uncontrolled Controlled Controlled

Qutcome Effect Effect?® Effect
Average Discontinuance . . *
(test 5~-8 versus part. con.) .09 .08 .05
Average Non Sponsor Income * - o
(test 5-8 versus part. con.) $30 $16 $14
Average Sponsor Income
(test 5-8 versus part. con.) $27 $12 $2
Average Number of Letters x x .
(test 5-8 versus part. con.) 1.2 1.0 .6

* Significant at p < .0l1; significant at p < .05,

2 Background controls include Value Conversion Score, Number of
Months as sponsor, gender, age, education, marital status, and
level of gift giving. Results shown are from OLS regressions.
Discontinuance results were confirmed by the use of logistic
regression.

b

Disc Predict Decile Score is added to the previous controls.

There is a problem in adding the Disc Predict Decile Score as
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a control when discontinuance is the dependent variable. The Disc
Predict Decile Score is highly associated with discontinuance (r=.6).
This is as it should be since the measure was developed to predict
discontinuance. As a control, however, its predictive power is

so great that it entirely soaks up the effect of other variables.
We see this in Table 13 with regard to the effect of the
experimental program, but the same holds true for the effects of
age which becomes totally insignificant when Disc Predict Decile
Score is controlled (not shown). For this reason, the Disc
Predict Decile Score is added separately so that readers can make
their own judgments as to which column to use., We believe that
the addition of the Disc Predict Decile Score over-adijusts

when discontinuance is the dependent variable. This line of
reasoning does not apply in the case of income or letter writinag
where Digc Predict is an appropriate control and column 3 should

definitely be used. Consequently, we estimate the effect of the

Buffalo Banks and Borewells program on discontinuance rates to be
8 percent. In a subsequent section, we will explore what the
difference in discontinuance might mean to Childreach in terms of

the costs and the benefits of the program.

The Effects for High Risk Sponsors

An important question for Childreach is the estimated effect
of the educational program for high risk sponsors. One likely
consideration is to role out the project to the highest risk
sponsors. They are defined as those who have been sponsors for
less than two years. It is possible to estimate these effects by

considering only high risk sponsors in the present study. Since
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sponsors in this project have a longevity of two years or

greater, we cannot use this measure to indicate the degree of

risk. The Disc Predict Decile Score, however, is an excellent
predictor of risk as we have noted previously. Therefore, we
conducted a sub-analysis on income and discontinuance for those
sponsors who scored less than or equal to a score of four (4) on

the Disc Predict Decile Score. We chose this level for several
reasons. First, we wanted a score that was below the overall mean

of 5.1 (see Table 2). We also needed a sufficient number of sponsors

in the fully participating test group.

Table 14
Percent Discontinuance, Average Letters, and Average Gift Giving by

Sub-Group Among Sponsors with a Disc Predict Score of Four or Less

Percent Average Gift Average

Type of Group Discontinued Non-Spon Sponsor Letters
Control Non—-Respondents (429) .48 $32 $515 o4
Test Non-Respondents (865) .38 $24 $505 .4
Test Non-Participants (161) .38 S48 $544 .6
Control Respondents (321) .25 $27 $524 .5
Low Test 1-4 Responses (53) .33 $24 $476 .4
High Test 5-8 Responses (75) .09 $47 $534 .8
Totals (1903) .37 $30 $514 .5

Comparisons of the Test Participants (5-8) with any other sub-
group are significant at p < .001 except for sponsor income.

Number of sponsors are shown in parentheses. Sponsors who
discontinued are eliminated from the analysis of income and letter
writing reducing the size of the sample in each sub-group accordingly.
Four sponsors who gave over $7,000 also were eliminated from the
analysis since they represent possible misleading outlyers. Two of
these sponsors were in the test group and the other two were controls.
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Table 14 shows essentially the same pattern of results as in
Table 12, except that the effects are more dramatic for discontinuance
rates. For this high risk group as a whole, the discontinuance rate
is much higher (.37) and the income is down (non sponsor = $30 and
sponsor = $514 and letter writing is only .5 of a letter) from the
results shown in Table 12 for the full sample. Once again, however,
the fully participating test group is much lower in discontinuance
(.09), higher in non-sponsor gift giving ($47), and higher in letter
writing (.8) than any other group. And again also, the test
participants at the low levels (1-4) are not greatly different
from the control respondents.

In Table 14, we see an enormous discontinuance difference of
16 percent favoring the test group over the controls. 1In addition,
the test sponsors wrote more letters (.8 minus .5) and gave more
non-sponsor income ($47 minus $27) than the control sponsors. This
tends to confirm the previous finding that the real effects of the
program are in lowering discontinuance rates rather than increasing
gift giving among the sponsors who have not discontinued. Of course,
the real results are shown in Table 15 where the background controls
are added as we did above in Table 13.

Table 15 shows the difference in the discontinuance rates
between the fully participating test group sponsors (5-8) and
the participating controls only. We can see immediately that
the influence of the control variables are minimal for these high
risk sponsors who are very much alike in background as a result
of their score on the Disc Predict Decile Score (1 to 4). Even

after controlling for the background variables, the test
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participants have a discontinuance rates that is 15 percent

lower than the controls. Even after the controls have been added,
these test sponsors (who otherwise are predicted to discontinue)
write significantly more letters and give more non sponsor gifts.
Taken as whole, Table 15 demonstrates that the effects of the
educational program for the high risk sponsors are considerably
greater than the effects for the entire sample, especially with
regard to discontinuance rates.

Table 15
Effect of the Experimental Progran
Controlling for Background Characteristics
Among Sponsors with a Disc Predict Score of Four or Less

Uncontrolled Controlled Controlled

Outcome Effect Effect® Effect
Average Discontinuance . . .
(test 5-8 versus part. con.) .16 .15 .14
Average Non Sponsor Income x - -
(test 5-8 versus part. con.) $20 $16 $14
Average Sponsor Income
(test 5-8 versus part. con.) $10 $1 $0
Average Number of Letters . ok x
(test 5-8 versus part. con.) -3 -2 2

* Significant differences at p < .01; hx significant at p < .05,

2 Background controls include Value Conversion Score, Number of
Months as sponsor, gender, age, education, marital status, and
level of gift giving. Results shown are from OLS regressions.
Discontinuance results were confirmed by the use of logistic
regression.

b

Disc Predict Decile Score is added to the previous controls.
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Sponsor Satisfaction

Increased sponsor satisfaction is one of the direct goals of
the educational program. It is of paramount importance and it is
reasonable to assume that satisfied sponsors are more likely to
increase their donations and that they would be less likely to
discontinue in the long run. We asked a series of questions
regarding sponsor satisfaction on the survey. These questions
appear in the rows of Table 16. Sponsors were able to choose an
answer that ranged from very satisfied (1) to not at all satisfied
(5). Table 16 shows the percentage of sponsors who reported being
"very satisfied" in both the Phase I and the Phase II surveys.

As was the case in the analysis of gift giving and discontinuances,
the low participating test group sponsors (1-4) were unaffected by
the program. Their levels of satisfaction do not differ from the
control group on any of the questions displayed in Table 16.
Therefore, they are excluded from the analysis with the important
note that the program is ineffective for sponsors who participate
only at a minimum level. Also excluded are the sponsors who
discontinued at some point during the project. Thus, we are
comparing only active sponsors in the high test and control groups.

Several facts are immediately apparent. First, at the end
of Phase I, the high participating test group was more satisfied
than the control group sponsors on four of the six questions and
there was no significant difference for the other two items. The
two non-significant differences concerned matters not directly
part of the Buffalo Banks and Borewells program (letters from

sponsored child and information from Childreach regarding the
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sponsored child). On the matters central to the educational
newsletters (quality of PLAN program in the field and reports of
these programs and overall satisfaction), however, the test group

was significantly more satisfied.

Table 16

The Percent Very Satisfied With Childreach by Phase and Group

Phase I Phase II
Question Test Control Test Control

Overall, how satisfied are you - .
with Childreach? 56 46 63 43
How satisfied with letters from
sponsored child? 49 52 56 51
How satisfied with info received
from Childreach concerning my -
sponsored child and family? 53 49 56 48
How satisfied with the quality x .
of PLAN programs in the field? 52 44 61 44
How satisfied with personal
contact with staff at the x .
Warwick, RI Childreach office? 40 32 51 32
How satisfied with informal
reports describing PLAN programs . .
in the field? 47 37 51 38

Minimum Number of Cases (341) (804) (314) (477)

* Significant at p < .01; ** significant at p < .05.

The second point of interest in Table 16 is that the level
satisfaction for the control group does not change from the end
of Phase I to the end of Phase II. This strongly suggests that
the degree of satisfaction registered by the control respondents
consistently and reliably reflects the average level of

satisfaction among existing Childreach sponsors who were not
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offered the Buffalo Banks and Borewells Program. The satisfaction
of the test group, however, increases dramatically over this same
period to a significant degree on each of the questions. For
example, with regard to overall satisfaction, the gap between the
test and control sponsors is 20 percent at the end of Phase II
and it was 10 percent at the end of Phase I. This suggests that
the difference between the two groups at the end of Phase I was due
to the educational program, and that this initial difference was
extended by virtue of participation in Phase II of the program.
In any event, the results at the conclusion of the program are
quite astounding. Test group sponsors are clearly more satisfied
with childreach and PLAN. Of course, these differences in Table
16 are uncontrolled. In order to pursue this further, we
conducted a separate analysis controlling for the background
differences between the test and control groups.

Table 17 displays the controlled effects of the program
for each of the questions regarding the level of sponsor
satisfaction. Column 1 shows the uncontrolled effect derived from
Table 16. Column 2 shows the results after controlling for a full
set of background variables. The results here show small reductions
in the program effect due mostly to differences in Disc Predict
Decile Score. But in the four critical questions, the influence
of the program remains highly significant and substantial. In
column 3, we control for the level of satisfaction at the end of
Phase I. The result is the effect of the program from the end of
Phase I to the end of Phase II since we have now controlled for the

Phase I effect. This finding is extremely important. Generally,
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Table 17
The Controlled Effects of Buffalo Banks and Borewells on
Sponsor Satisfaction (Difference in Percent Very Satisfied)
Controlling

Background for Phase I
Uncontrolled Controlled Satis Scpre

Question Effect Effect2 EffectR

Overall, how satisfied are you x x N
with Childreach? .20 .17 .11

How satisfied with letters from
sponsored child? .05 .05 .01

How satisfied with info received
from Childreach concerning my
sponsored child and family? .08 .05 .00

How satisfied with the quality
of PLAN programs in the field? <17 .13 .07

How satisfied with personal
contact with staff at the
Warwick, RI Childreach office? .19 -17 .11

How satisfied with informal
reports describing PLAN programs . -
in the field? .13 .10 .07

Significant at p < .01; ** significant at p < .05. Results

shown are from OLS regressions. Results were confirmed by the
use of logistic regression. Minimum pairwise number of cases
is 503.

2 Background controls include Value Conversion Score, Number of
Months as sponsor, Disc Predict Decile Score, gender, age,
education, marital status, and level of gift giving.

b

The Phase I score on satisfaction is added here in addition to
all previous controls. Thus, the effect shown in this column

is the result of the program on satisfaction at the end of Phase

II net of the results at the end of Phase I.

the results indicate that half of the difference in satisfaction

at the end of Phase I is due to gains that were made during Phase I

of the program. This confirms the results from Table 16 which

show that the differences in satisfaction between the test and
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the control groups become greater (often twice as great) from the
end of Phase I to the end of Phase II. Thus, the effect of the
program on sponsor satisfaction are especially encouraging. Each
phase generates greater sponsor satisfaction to about an equal
extent. We actually confirmed this by going one step further.
We examined the influence of the program on the Phase I results
after controlling for the background variables (not shown).
Indeed, the results of Phase I on satisfaction are about half of
the results at the end of Phase II.

The effects shown in Tables 16 and 17 favor participation in
the educational program with regard to sponsor satisfaction. Test
group participants are significantly more likely to be more satisfied
with PLAN programs in the field, with personal contact at the Warwick
office, with informal reports describing PLAN programs, and more
satisfied overall. And the more and the longer that sponsors

participate in the program, the more satisfied they are. There are

no significant differences on questions concerning satisfaction with
communications about the sponsored child. Since the educational
program did not attempt to influence these communications, however,

these null findings are not surprising.

Attitudes and Knowledge about Development

We asked a number of questions on the survey pertaining to
a wide range of Third World issues. Many of these questions were
taken directly from previous studies commissioned by U.S. AID.
One U.S. AID survey was conducted in 1986 and a second in 1993.
Each of these surveys contained two components: there was a large

general survey of the United States public and a smaller survey
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among a population of "activists" (1986) and "NGO participants"
(1293). In the analysis<whiqh follows, we make comparisons between
the Childreach survey and one or more of the earlier studies when
it is possible to do so. As it happens, all of the questions are
not available for all studies. In all of the surveys, the following
definitions were provided: The term Third World is used to mean
those developing countries in Africa, Asia, and Latin America whose
economies and standard of living are lagging behind. The term
developed nations is used to mean the United States and Europe and
other countries that are richer, and whose economies are fully
industrialized.

We begin with a set of questions asking respondents to
prioritize Third World strategies from low (1) to high (10).6
Respondents were asked to categorize each of the types of
assistance that are shown in Table 18. We closely examined the
responses of the participants in the test group with particular
attention to differences that might exist between the low test
participants (1-4 responses) and the high test participants (5-8
responses). In view of the earlier analyses, we suspected that
the low test participant group might perform at or below the
levels of the control group. In fact, this was the case. In all
cases, there were no significant differences between the low test

participants and the controls. In most cases, the scores were

® In our survey, the range was low (1) to high (5) which we
used for the sake of simplicity. In the analysis, however, we
double the scores in order to make them comparable to previous

studies which used the low (1) to high (10) format.
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Table 18

Priority of Types of U.S. Assistance to Developing Countries
(Lowest Priority = 1 to high Priority = 10)2

U.S. AID Surveys
1986 1993 1993 Cchildreach
Question Public Public DevEd Test cControl

Relief for victims of
disasters like floods,
droughts, and earth-quakes 8.3 7.4 7.7 7.9 8.2

Giving money to Third World
countries to pay their
foreign debts 3.2 -—- - 3.2 3.2

Building large projects
such as roads, dams,
and hospitals 6.5 5.9 5.6 5.9 5.9

Sending American volunteers
like in the Peace Corps, to
work in other countries 7.4 -—— - 6.8 6.9

Providing direct health
care, i.e. immunizations 7.7 — - 8.5 8.5

Providing educational
programs that help countries
lower infant death rates 7.3 7.0 7.4 8.7 8.0

Programs to support small
businesses by local people
in those countries 5.9 5.6 7.6 8.1 7.1

Education on family
planning and providing
birth control N 7.5 7.1 7.9 8.4 8.1

Initiating sustainable
community development —— —— -— 8.7 8.0

Helping developing
countries to prevent the «
spread of AIDS disease - 7.9 7.7 8.2 7.8

< In the Childreach survey, a 1 to 5 priority format was used. In
order to compare to previous studies Childreach scores were doubled.

Significant at p < .01; for the comparison of Test and Control
groups only, after control for Value Conversion Score, Number of
Months as sponsor, Disc Predict Decile Score, gender, age, education,
and marital status. Test group is high participants (5-8) only.
Discontinued sponsors were excluded.
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virtually identical. Thus, as we have done previously, our main
comparison is between the high test participants and the controls.
We do not show the low test participant group in Table 18 and the
statistical analyses applies only to the high test participants
vis a vis the controls. Once again, however, we point to the
futility of expecting much from sponsors who participate only in
a superficial manner. A note should be made that the number of
respondents in each group is less than before since we now are
looking at responses to the post test II survey. Note also that
discontinued sponsors are excluded from these analyses as we
have done previously in order to obtain a clean program effect.

We can begin by observing the similarity of responses in the
first five rows. In row 1, we note that concern for victim relief
remains a high priority although it is slightly less important
for the high test participants. From row 2, it is clear that merely
giving money to Third World countries is a low priority. Aand in
row 3, we see that building projects have declined since 1986.

For these three items, the 1993 results in the U.S. AID survey and
the Childreach survey are virtually identical, and there are no
differences between our test and control groups. Sending American
volunteers like the Peace corps remains a high priority (row 4)

as does direct health care (row 5). In the Childreach study,
providing health care is higher than in the 1986 general public
survey. It is important to note that in rows 1-5, there are no
significant differences between the test and control groups. And
no differences should be expected since these types of assistance

were not emphasized in the Buffalo Banks and Borewells educational
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program. The same is true for row 8 regarding family planning and
providing birth control. These were not part of the Buffalo Banks
and Borewells program.

In rows 6, 7, 9, and 10, however, we examine four types of
assistance that formed an emphasis of the educational newsletters.
In each case, there exists a significant difference between the
test and the control group sponsors. Participants in the
experimental group place higher priority the than control group
sponsors on educational programs to help lower infant death
rates, programs to support indigenous business aimed at income
generation, initiating sustainable development projects, and
helping to prevent the spread of AIDS. None of the earlier
surveys asked the gquestion concerning sustainable development.
There is convincing evidence here that the test group has become
more knowledgeable and aware of the types of assistance provided
by PIAN. These results shown in Table 18 control for background
characteristics of Disc Predict Score, Value Conversion Score,
longevity of sponsorship, gender, age, education, and marital
status.

Sponsors were asked to respond to a series of statements
regarding U.S. economic assistance for development in Third World
countries. A selected set of these statements are shown in Table
19. The format asked the respondents to either strongly agree,
somewhat agree, somewhat disagree, or strongly disagree with each
statement. In Table 19, we have collapsed the strongly and
somewhat agree into a single percentage for comparison with the
earlier U.S. AID surveys (this is the format they used in their

reports). Once again, we have removed the low test group from the
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analysis. Just as before, their responses were generally

equivalent to the control group responses.

Table 19

Statements of U.S. Economic Assistance for Development
(Percent of Strongly and Somewhat Agree)

U.S. AID Surveys

1986 1993 1993 Childreach

Question Public Public DevEd Test Control
We need to solve our own
poverty prob. before we
turn attention to other .
countries 84 91 49 37 50
Aid is frequently misused
by foreign governments 88 - - 94 94
U.S. Aid has not been effec-
tive in improving poor .
people's lives in the 3W 58 - -- 38 47

The problems in developing
countries are so overwhelming
that they cannot be overcome 53 42 14 11 21

Traditional sex roles for
men and women are major
obstacles to development - - - 83 71

U.S. Aid is essential if
developing countries are
to become self-sufficient 80 68 79 79 74

Significant at p < .04; for the comparison of High Test and
Control groups only, after control for Value Conversion Score,
Number of Months as sponsor, Disc Predict Decile Score, gender,
age, education, and marital status. Discontinued sponsors
were excluded.

Table 19 shows four (4) items on which the test and control
group differ significantly. Each of these items is related to the

content of the educational newsletters. In rows 1, 3, and 4, a

lower percent of agreement (the test group) indicates a belief that
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problems in the third World can be overcome and that confronting
these Third World problems is important. The newsletters
repeatedly demonstrate PLAN projects doing this successfully. Note
that the control group and the 1993 U.S. AID survey with Dévelopment
Education groups are practically equivalent iﬁ row 1. Row 5 is
perhaps the most revealing of the success of the educational
program. Several of the newsletters specifically identified and
discussed the problems for development that are posed by
traditional sex roles for men and women. The results in row 5
clearly show that the test group recognizes this problem to a
significantly greater degree than does the control group sponsors.
The remaining rows in Table 19 (2 and 6) show no differences
between the test and control group as would be expected since
these broad issues were not discussed in the educational
newsletters. It is useful to note that most of the responses are
in line with the previous surveys, especially the most recent

1993 survey among the NGO sample.

Another set of statements on the survey concerned descriptions
of respondents themselves. There were three such statements as
shown in Table 20. Respondents were asked to read the statement
and to indicate if it described them very well, somewhat, or not
at all. Once again, our preliminary analysis suggested that the
low test group be removed. This question was also asked of a group
of "activists" in development education in the 1986 survey and
these results are included in Table 20.

Clearly, the most striking thing about Table 20 is that the
experimental and the control group do not differ on the item in

row 1. Moreover, the 1993 responses are quite similar to those
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made to a similar group in 1986. On this general question
concerning foreign aid, the results confirm that the test and
control group respondents are not different from one another.

In row 2, however, the test group indicated that they know a bit
more than the control group about organizations (like cChildreach)
that run programs to help Third World countries. This difference,
although small, is significant. Moreover, it moves in the
direction of the response made by the "activists" in the U.S. AID

1986 survey (which is what we might expect).

Table 20

Statements Describing Respondents to the Survey
(Percent Indicating Very Well or Somewhat)

U.S. AID Survey

1986 Childreach
Question Activists Test Control

I feel a lot of foreign
aid never gets to the
people who need it. 94 94 96

I don't know very much

about the organizations

that run programs to help

Third World countries. 81 85 89

I feel the Third World's
problems are so great
that my help can't make

much of a difference. 48 27 35%

Significant at p < .05; for the comparison of High Test and Control
groups only, after control for Value Conversion Score, Number of
Months as sponsor, Disc Predict Decile Score, gender, age, education,
and marital status. Discontinued sponsors were excluded.

on the last statement (row 3) of Table 20, we observe that
the test group again is significantly less likely than the control

group to feel that Third World problems are so great that one's
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help can't make much of a difference. This suggests, in keeping
with the previous tables, that the test group has learned from the
educational program that Third World problems are being confronted
effectively by PLAN, and consequently, that their help does make a
difference.

Finally, with regard to measures of respondents' attitudes
towards development in the Third World, we asked several questions
concerning the involvement of Childreach, and the sponsor's own
self-perception of knowledge about Third World issues. Responses
to fhese questions are shown in Table 21. Once again, we have
excluded the low test group from the analysis.

The most revealing fact to be derived from Table 21 appears
in row 1. A significantly greater percent of the control group
sponsors are not clear as to whether or not Childreach is doing
more than it should, about the right amount, or less than it
should. By comparison, the sponsors in the test group are less
likely to answer by saying they don't know. Our interpretation
of this is that the test group sponsors have more knowledge about
the work of Childreach via the Buffalo Banks and Borewells
educational program. This interpretation is fully consistent
with all of the previous analyses.

Also shown in Table 21 (in row 2) is the fact that the test
group is better informed about Third World issues than they were
one year ago as compared to the control group. The difference here
(54 percent) is quite remarkable even allowing for some degree of
inflation on the part of the test group. And it appears that the

test group sponsors were significantly more likely than the control
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sponsors to discuss their involvement with someone outside their
immediate household. We interpret this latter behavior as a sign
of greater involvement and commitment to Childreach and to Third

World issues.

Table 21
Attitudes Regarding the Commitment of Childreach

Question Test Control

Do you think that Childreach is doing

more than it should, about the right

amount, or less than it should to fight

poverty in other parts of the world? x
(% don't know) 11 28

Compared with one year ago, are you
better informed or less informed
about issues in Third World

countries? (% better informed) 85 31*
over the past year, have you ever had

an occasion to discuss your involvement

with Childreach with anyone outside your x
immediate household? (% Yes) 70 58

Significant at p < .01; for the comparison of High Test and Control
groups only, after control for Value Conversion Score, Number of
Months as sponsor, Disc Predict Decile Score, gender, age,
education, and marital status. Discontinued sponsors were excluded.

The Relative Effect of the Buffalo Banks and Borewells Program

on_Sponsor Satisfaction and Other Outcomes

These results prompted us to ask what factors have the
greatest effect upon sponsor satisfaction. Clearly, we have
learned that the Buffalo Banks and Borewells program influences
several important outcome variables, but what about the possible
influence of other predictor variables? For example, what is the

relative influence of longevity or educational level when compared
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to the influence of the Buffalo Banks and Borwells educational
program. Previously, we have controlled for these variables, but

we have not documented their actual influence. In order to

pursue this question, we examine the standardized effects of the
educational program and a set of background control variables on
each of the key outcome measures. A standardized effect transforms
each unstandardized effect into a number that ranges between 0 and
1.0. The advantage of this methodology is that we can compare the
relative strengths of the experimental program with the other control
variables. This is a valuable perspective since it places the effect
of the program into a relative context. Exactly how powerful is the
educational program relative to other factors that aré beyond the
control of Childreach?

Table 22 shows the results of this analysis of standardized
effects. We created a single composite measure of satisfaction
which was the simple sum of the four most significant questions
shown in Table 17. We created another composite reflecting
knowledge of Third World issues based upon the eight significant
items in Tables 18 and 19 above. We assume that sponsor awareness
of Third World issues will influence sponsor satisfaction which in
turn will influence letter writing, and that each of these may
influence discontinuance, and that gift giving is ultimately
influenced by all the previous variables. For this reason, only
the background variables and participation in the program are used
to predict awareness of Third World issues, and then that the
Third World issues variable is added as a predictor variable for

sponsor satisfaction and so forth.
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Table 22

Standardized Effects of Variables on Critical Outcomes

Sponsor Sponsor

Knowledge Sponsor Letter Discon- Gift
Predictor Variable 3 World _ Satis Writing tinuance Giving
High Test versus Control .17}, .19 073" 09%%
Disc Predict Score .09 .14 .45 .42 -—
Married versus Other - - - - -
Single versus Other - -= - - -
Gender .08%" - .07**  Lo5** --
Education .08 - - - -

x %
Age .10 - - Tk -
Months as Sponsor - - Tk .10 o
Level of Gift Giving - - .08 - .08
Value Score - e Tk - -
Third World Knowledge NA .16 .07 Tk = x
Sponsor Satisfaction NA NA - .08 .07
Letter Writing NA NA NA - .36:
Discontinuance NA NA NA NA .31
R? .09 .14 .26 .17 .31

only significant coefficients at p < .01* and at p < .05** are shown.
Results shown are from OLS regressions. In all comparisons, females
are more satisfied, write more letters, give larger gifts, and
discontinue less, although this is not always sigificant. The same
is true for older and more educated sponsors and for other versus
either married or single sponsors.

This analysis differs from the previous analyses of outcomes
where we excluded discontinued sponsors. In that case, we wanted a
clean measure of the effect of the educational program on currently
existing sponsors in the test and the control group. Including
discontinued sponsors in that set of analyses would have biased the
program effects since there were more discontinuances in the control
group and these people would learn less, be less satisfied, write
fewer letters, and give fewer gifts. In this case, however, we are

asking a different question. Namely, what is the relative effect

of certain predictor variables on learning, on satisfaction, on
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letter writing, on discontinuance, and on gift giving? 1In asking
this guestion, we assume that there is a causal order in which
knowledge of Third World issues (including the operation of PLAN)
may influence sponsor satisfaction, and that both of these may
influence letter writing and discontinunace, and in turn, all of
these variables, along with the background variables may influence
gift giving.

The most powerful predictor of a sponsor's knowledge of Third
World issues is exposure to the Buffalo Banks and Borewells
educational program. Of course, this comes as no surprise and
confirms our basic hypothesis and our earlier findings. What we
also learn from Table 22 is that females learn more than males,
as do those with higher educational background, as do older
sponsors and those sponsors who are less likely to discontinue.
Most of this is no surprise, but clearly the results point up the
effectiveness of the educational program.

The three most important predictor variables of sponsor
satisfaction are the Disc Predict Decile Score, participation in
the Buffalo Banks and Borewells program, and knowledge of Third
World issues which is produced from the educational program.

Thus, the program has positive effects on sponsor satisfaction
which are both direct and indirect. This is an important finding,
for it suggests that part of the reason that program participants
are more satisfied is that they are more aware of Third World
issues and the operation of PLAN. This is the indirect effect.
There is, however, also a direct effect (see Figure 1) which
means that there are reasons other than Third World knowledge

that increase sponsor satisfaction if they participate in the
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program. One possibility is that they see the project as
ﬁeritorioué (which is what we would hope) and that they become
more satisfied on this basis over and above what they actually
learn about Third World issues.

Aside from these three variables, no other factor makes a
significant difference in sponsor satisfaction. 1In this comparison
of factors that make a difference for sponsor satisfaction,
therefore, the Buffalo Banks and Borewells educational progranm
fares very well. And there is nothing that can be done to change
the Disc Predict Score.

How do these results compare with those obtained for letter
writing and discontinunaces? For each of these dependent
variables, the Disc Predict Score is by far the most powerful
predictor. In each case, Disc Predict is three to four times as
important as any other independent variable. Since it was
modeled to predict discontinuances, this finding is comforting
and fully expected. The large impact on letter writing, however,
is quite likely a spurious finding since letter writing is one of
seven variables that comprise the Disc Predict composite score.
We removed the Disc Predict Score and substituted the various
elements that make it up (promotion effort code, mode of payment,
etc.). This strategy did not influence the effect of the other
variables, most notably the BBB program and Third World knowledge,
and the individual variables were ineffective, and it produéed a
much smaller R2. For this reason we retained the Disc Predict
score in Table 22, but recommend caution with this finding.

For both letter writing and discontinuance, there are several

54



other independent variables which serve as significant predictors
but to a lesser extent. Among these,'in each case, is the influence
of participation in the Buffalo Banks and Borewells program.

Thus, the educational program continues to compare quite favorably
with other possible predictor variables for both letter writing

and discontinuances. Of course, we have already established the
independent effect of the program in previous analyses. Here we

are comparing the strength of this effect to the other variables

in the model. And once again, it is well to remember that little
can be done to change the other variables.

Also, it is important to note, once again, that the educational
program has both direct and indirect effects on both letter writing
and discontinuances (see Figure 1). In the case of letter writing,
knowledge of Third World issues "explains" some of the program
effect (this is shown in the indirect effect from BBB to Third
World to letter writing). Yet, some of the effect is "unexplained"
by either Third World knowledge or sponsor satisfaction, and this
appears as a remaining direct effect (.07) in Table 22. Likewise,
in the case of discontinuances, sponsor satisfaction "explains®
some of the program effect (this is shown in the indirect effect
from BBB to sponsor satisfaction to discontinuance). Yet, some of
the effect is "unexplained" by either Third World knowledge or
sponsor satisfaction or letter writing, and this appears as a
remaining direct effect (.09) from BBB to discontinuance in
Table 22.

Finally, Table 22 shows results for regular sponsor gift
giving. Previously, we have considered both sponsor and non-

sponsor gift giving and have paid somewhat more attention to non-
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sponsor giving. In these earlier analyses, we excluded the
discontinued sponsors and were interested in comparing gift giving
among the active test and control group sponsors to determine the
effects of the program. Under that scenario, we did not expect
to obtain differences in regular gift giving. Here, our focus is
a little different. We are interested in the relative effects
of all the variables including the discontinuance variable.
With this in mind, it should be noted that for regular sponsor
gift giving there is a significant gift giving difference between
test and control sponsors due largely to the differences in
discontinuances that we have previously shown. Since regular
sponsor giving is much greater than non-sponsor giving (about ten
times as great), we concentrate on this outcome. With regards to
non-sponsor gift giving, the level of gift giving is by far the
most influential variable (.25) and the only other significant
predictor variable is letter writing (.07). This analysis is not
shown in Table 22.

Quite surprising, letter writing is clearly the most
important predictor of sponsor gift giving. However, this may
be somewhat misleading in this case. It turns out that each
additional letter is worth an additional $33 of estimated gift
giving. With this in mind the difference between no letters and
ten letters is $330. The average difference between an active
and a discontinued sponsor in total gift giving over the 19 month
period is $330, controlling for all the other variables in the
equation (the actual difference is obviously greater). For this

reason, Table 23 shows letter writing to be overly powerful. In
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reality, however, the average sponsor writes only two letters and
90 percent of the sponsors write between 0 and 5 letters.
Consequently, the power of the letter writing variable must be
tempered by common sense and the actual knowledge of how many
letters are written. Thus, the impact of letter writing, though
clearly significant, is probably closer to .20 than to .36. This
common sense estimate (.20) of the letter writing influence is
reflected in Figure 1. Bearing this discussion in mind, we can
note that the next most powerful variable is whether or not the
sponsor has discontinued (.28). In reality, this is the most
important variable. Sponsor satisfaction and longevity have smaller
although significant effects. The educational program does not
significantly influence total sponsor gift giving directly after
adding the controls for discontihuance, satisfaction and letter
writing. Needless to say, the program does influence gift giving
through all of the indirect paths and outcomes shown in Figure 1.
These indirect variables actually "explain" (in part) why and how
the program influences sponsor gift giving. It does so indirectly
through each of these three variables. In Figure 1, the paths with
the arrows have differing degrees of influence as we have noted
above. For example, the greatest influence on gift giving is
discontinuances, followed by letter writing, and followed lastly

by sponsor satisfaction. The effect of discontinuances is three
times greater than satisfaction, and letter writing is twice as
great as satisfaction (see Table 22 and discussion above especially
as regards to the common sense understanding of the effect of letter
writing). Consequently, in Figure 1 the width of the path lines

is tripled or doubled whenever the effect is of this magnitude.
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Figure 1

Model of the Influence of Buffalo Banks and Borewells on Outcomes
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Who are the High Participating Sponsors

In the above analyses, we have shoﬁn that the educational
pfogram benefits only the fully participating sponsors (5-8
responses) in terms of satisfaction, letter writing, income and
discontinuance rates. And among this group, those with low Disc
Predict Scores benefit the most. This prompts us to probe further
into the characteristics of these sponsors. Since the program
seems to have little or no iﬁpact (in the short term) on the low
participating (1-4 responses) sponsors, it is important to
determine how these two groups differ. Conceivably, Childreach
would only "roll out" the program to those sponsors with
characteristics similar to the high participating sponsors.

In order to pursue this question, we examine the test group
participants separately. What are the distinctive characteristics
of the high participating test group sponsors relative to the low
participating test group? In this analysis, it was difficult to
know whether or not to include the discontinued sponsors, although
the results are not significantly changed even if they are included.
We decided to include them on the féllowing assumption: we wanted
to determine the initial characteristics of those sponsors who
became high participants, with very low levels of discontinuance.

Fully participating sponsors (5-8 responses) have higher
Disc Predict Scores than any other group. 1In fact, as shown in
Table 23, there exists a clear and linear relationship of sub-
group to Disc Predict Score. Test participants with five (5)
or more responses are significantly higher than any other sub-

group (they are less likely to discontinue). The Disc Predict
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Scores of the lowest participating sponsors (1-3 responses) are
actually lower than the control participants. The test sponsors
with four (4) responses are exactly equivalent to the control
participants on the Disc Predict Score (5.8). Thus, the high
test participants (5-8 responses) are clearly different from
the low test participants, and from the control sponsors, and

from any other sub-group as shown in Table 23.

Table 23

Selected Characteristics by Sub-Group

Disc Predict Percent Percent

Sub-Group Average Score Female Paid TV
Control No Response 4,2 NA .19
Test No Response 4.5 NA .17
Test No Participation 5.7 NA .14
Control Participants 5.8 .59 .13
Test Participants (1) 5.2 .60 .15
Test Participants (2) 4.5 .53 .22
Test Participants (3) 5.0 .13 .17
Test Participants (4) 5.8 .79 .15
Test Participants (5) 6.5 .66 .09
Test Participants (6) 6.5 .64 .07
Test Participants (7) 7.2 .70 .08
Test Participants (8) 7.5 .71 .04
Total 5.1 .61 .15

It should be noted, however, that the standard deviation for
all sub-groups is about 3.0. This means that there is considerable

variability in each group. We used this variability in our earlier
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analysis of sponsors with low Disc Predict Scores among the high
participating test group. On average, however, high participating
sponsors are characterized by low discontinuance to begin with.

It is important to re-emphasize that we control for this background
difference in all analyses of outcomes. Here we are only trying

to profile the characteristics of all the participants vis a vis
each other and the other sub-groups.

Also shown in Table 23 is the fact that the high participating
sponsors are more likely to be female and less likely to have been
recruited via a paid TV advertisement. About 70 percent of the
highest level participants are females compared with an average
of 61 percent for the sample as a whole. Only about 6 percent of
these highest level test participants were recuited via a paid TV
~commercial compared to about 15 percent for the whole sample.
Although not shown in Table 23, the high test participants are
more likely to pay via the use of a monthly coupon book and they
were more likely to have been recruited by direct mail.

In addition, the high test participants are characterized by
greater longevity (average is 129 months at the outset), higher
Value Conversion score (average is 748), and slightly higher
educational level (though not significant). They are also
slightly older, but again not significantly so. The high test
participants are not more likely than other groups to provide
unsolicited comments in response to the educational activities.

We had thought that this would not be the case and that
participation would be strongly related to the commentary
which we thought of as a sort of dialogue. It is actually

difficult to obtain a valid indicator of the relationship between
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the level of participation and unsolicited comments since the two
are constained to be strongly associated by default. Sponsors who
responded to only one newsletter were constained to make only one
unsolicited comment and so forth. An examination of comments made
in response to the first newsletter (where all had an equal
opportunity to comment) shown that the high participants were no
more likely to make unsolicited comments than those who became

low participants.

One might assume that high test participants group with the
highest Disc Predict Scores, along with the other characteristics
noted above, would be well informed about the type of work that
PLAN conducts in developing countries. Being less likely to
discontinue and being sponsors for a longer duration, it would
seem that they would be better acquainted with the work of PLAN
than participants in any other experimental sub-group. Generally,
this turns out to be true with a single exception which we will
take up first.

In Activity #1, we asked sponsors if they knew that PLAN did
the kind of work that was presented in the newsletter. The
newsletter described the community development projects of
Buffalo Banks and Borewells. Surprisingly, only 52 percent said
that they did know and 48 percent said they were unaware that
PLAN did this type of community development work. This was quite
an interesting finding in itself: fully one-half of Childreach
sponsors who agreed to participate in the project are uniformed
or misinformed regarding the central activities of the

organization.
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Table 24
Sponsors Who Knew About Community Development Work by Sub-Group
Sponsor Knew About the Community

Development Work Described in
Educational Activity #1

Sub-Group Yes # of cases
Test Participants (1) 81% (26)
Test Participants (2) 83% (31)
Test Participants (3) 57% (28)
Test Participants (4) 41% (31)
Test Participants (5) 55% (44)
Test Participants (6) 39% (68)
Test Participants (7) 45% (113)
Test Participants (8) 43% (131)

* Significant differences at p < .001

Table 24 displays the relationship of the test group
participants to whether or not sponsors knew about the community
development work of PLAN. It is clear from Table 24 that the
fully participating sponsors (especially 6-8 responses) knew
less about PLAN's work than the low test participants (1-3
responses). This finding is quite remarkable. Sponsors who
participated the most and gained the most, actually knew the
least about PLAN at the outset (with regard to this specific
question). And these sponsors are, in fact, the best sponsors
in the organization to begin with, as judged by the variables
(Disc Predict Score, longevity, etc.) noted above. Sponsors

who were more likely to discontinue at the outset claimed far
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more knowledge about PLAN than the other sub-groups and were
unaffected by the program (in terms of gift giving,
discontinuance rates, or sponsor satisfaction).

What this seems to suggest is that high performance sponsors
may need and desire more information about PLAN than low performance

sponsors who claim that they know more and apparently do not wish

to learn anymore. Perhaps, a better gloss on this is that good
sponsors are thirsty for more information (and it pays to provide
this information to them), while bad sponsors already know as much
as they want to know. This has important implications for
extending the project to other segments of the sponsor base.

We would hasten to add that this interpretation does not apply to
high risk new sponsors (0—-23 months) who were not even included

in this experimental project.

The Iearning Rates of High and Iow Test Participants

In view of this review of the characteristics of the test
sub-groups, it is appropriate at this point to re-examine the
results shown earlier in Tables 7 and 9. In these tables, we
asked to what extent the educational program had worked by
comparing the test and the control group on key educational
questions from the newsletters. At this point, we wish to
compare the test sub-groups (1-4 responses) and (5-8 responses)
with the control group on these same questions using the same
form of analysis. Table 25 provides a very revealing picture.
We can see that the educational program does influence the high
participating test groups in a positive manner. Furthermore,

the effect of the program generally increases with each level of
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participation.

Table 25

Sponsor Responses to Topics contained in Newsletters

Question

Control

Low
1-4
Responses
Test

High

5-8
Responses

Test

Average Female
Educational Level

Average Male *
Educational Level

Percent Don't Kno
Educational Level

Did you know that in some PLAN
projects, a portion of the
funding is given to families
as an interest bearing loan
that has to be repaidz
(percent who say Yes)

How do you think your
contributions are primarily
being used by Childreach?
(percent saying for programs
and services that benefit the
community where my sponsored
child 1lives)

In the past decade, PLAN's
concept of health care has
adopted the GOBI strategy. Can
you identify what each letter
stands for? (percent saxing
Yes to all four letters)

Number of Cases

4.4

6.4

31%

17%

45%

2%

(462-968)

3.9

5.8

32%

41%

37%

16%

(24-65)

3.3

5.8

15%

64%

61%

21%

(271-360)

Significant differences at p < .05

This is seen best for the question concerning the average

level of female education in Third World countries, the question

concerning interest bearing loans, and the question concerning
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the GOBI acronym. In each case, the high test group demonstrates
the most informed answer and the control group is basically
uninformed. This clearly demonstrates the influence of the
educational program and shows that for certain questions, even
low participation can result in a better informed sponsor.

For several questions, there are no differences between the
control and the low participating test sponsors which parallels
the results for outcomes of discontinuances that we have discovered
earlier. This is most notable with regard to the percent who could
not even answer the question on the educational levels of males and
females. The percent of "don't knows" for both the control group
and the low test group is twice as great as the high test group.
Of course, some of the low test group may never have read
newsletter #3 since they only responded to newsletter #1.
Throughout Table 25, the low test group always scores worse than
the high test group except for the question on educational
attainment for males (far greater emphasis was made in the
newsletters on the problems for females). Due to the low number
of cases in some of the cells, we have not conducted a multi-
variate analysis of the results in Table 14. Given the earlier
analysis in Table 7 and 9, it is doubtful that the results shown
in Table 25 would change to any appreciable degree.

Thus, the overall findings are more complicated than we
presented earlier. The degree of participation in the
educational program does influence the amount of learning that
results. Sponsors become more knowledgeable as they increase

their level of participation. Interestingly, the people who

66



participate the most are those who know less about PLAN at the
outset and who are at the same time high performance sponsors.
Low performance sponsors (those with lower Disc Predict Scores)
who claim to know more about PLAN at the outset learn much less
(often they do not differ at all from the control group). Fully
participating sponsors (5-8 responses) learn the most from the
program, and as we have demonstrated, this results in greater
satisfaction with Childreach and lower discontinuance rates.
Sponsors who participate at low levels (1-4 responses) do learn
more than the control group, and they do increase their level of
satisfaction, but their discontinuance rates and letter writing
are unaffected. It is possible that the discontinuance results
require more time to take effect for this groups. Finally, and
very importantly, the sponsors who gain the most from the program
are those high risk people (low Disc Predict Scores) who are in
the high participating test group. These people increase their
non-sponsor gift giving by an average of $16 and lower their

discontinuance rate by 15% over the nineteen month period.

Does BBB Really Increase Gift Giving and Lower Discontinuance Rates?

Thus far, we have shown that the Buffalo Banks and Borewells
educational program is effective in several ways. First, the
program clearly increases the knowledge and awareness of high level
participants in terms of Third World issues. More importantly,
the increased knowledge is exactly the content of the educational
newsletters. We find that participants are more likely than non-
participants to know more precisely the low levels of education

among Third World children, and they are more likely to highly
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prioritize factors such as sustainable development, health education
to lower infant death rates, programs to support income generation
and small business, and to prevent the spread of AIDS in developing
countries. In addition, the high test group sponsors are more
likely than their counterparts in the control group to recognize
that traditional sex roles do pose obstacles for development, the
viability of overcoming the problems of developing countries, and
the importance of doing so (i.e. they are less likely to agree

that our own poverty problems must be solved before we turn
attention to other countries).

We also know that fully participating sponsors (5-8 responses)
give significantly more non-sponsor gifts to Childreach and have
significantly lower discontinuance rates over the nineteen month
period of the program. What we don't know for sure yet is whether
or not the increase in knowledge and subsequent increase in
sponsor satisfaction and letter writing generated by the program
is indeed the reason that participants give more non-sponsor gifts
and are less likely to discontinue. It is possible that the mere
participation (at the high level) itself, rather than the knowledge
and/or the satisfaction and/or the letter writing, accounts for the
positive income and discontinuance results. That is, sponsors
who participate more may define themselves as being in a special
relationship with Childreach via the experimental program, and
this may cause them to give more money and discontinue at a lower
rate. This process is often referred to as the "Hawthorne Effect."

In order to resolve this question, we want to return back to

the results obtained in Table 13. The reader will recall that in
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Table 13, we obtained an uncontrolled difference in discontinuance
and income giving between the experimental and the control group.
This difference is found in column 1 of Table 13 or Table 26 below.
Since some of this difference results from prior differences in
background between the groups which favor the experimental group,
it is necessary to control for these background characteristics.
The results of this stage are shown in column 2 of Table 13 or
Table 2@5 and this result can be thought of as the controlled
effect 6f the educational program. In Table 26, all the
background controls are added in the second column and we omit

the Disc Predict variable. This differs from Table 13 where we
added the Disc Predict Score separately in column 3 because of
special circumstances that were discussed previously. Here we
feel justified in omitting it on two grounds: (1) it is
inappropriate to use with the discontinuance variable (see
discussion on this in and around Table 13): (2) it has only a
small effect on non-sponsor gift giving as shown in Table 13.

In Table 26, column 3 represents the difference between the
test and control groups after adding variables measuring the
amount of knowledge, the degree of satisfaction, and the amount
of letter writing for the test and control groups. Thus, column
2 shows the difference between the groups under the statistical
assumption that there are no background differences--the only
difference is exposure to the program. Column 3 shows the
difference under the statistical assumption that there are no
knowledge, letter writing, and/or sponsor satisfaction differences.
If the difference in column 2 is due to knowledge, letter writing

and/or satisfaction differences, then the results in column 3
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should decrease towards zero. If this occurs, we can say with a
greater degree of certainty that the gift and discontinuance gains
are due to the changes in knowledge, letter writing, and/or
satisfaction that accrue to the experimental group via their

participation in the program.

Table 26
Effect of Experimental Program for Selected Sub-Groups Controlling
for Background Characteristics and Explanatory Variables

Background Explanatory
Uncontrolled Controlled Controlled

Outcome Effect Effect? Effect
Average Discontinuance . " .
(test 4 versus part. con.) .09 .08 .07
Average Non Sponsor Income * %

(test 4 versus part. con.) $30 $16 $9

* Significant differences at p < .0

** Significant differences at p < .05

8 Background controls include Value Conversion Score, Number of
Months as sponsor, and Disc Predict Decile Score. For the
analysis of participating test and control sponsors, gender, age,
education, and marital status are added as controls. Results
shown are from OLS regressions. Discontinuance results were
confirmed by the use of logistic regression. Disc Predict
Decile Score is not used in the estimates for discontinuance
(see discussion on this at Table 13.

Explanatory controls are added to the equation in addition to

the background controls, and include composite measures of

sponsor satisfaction (Table 17), educational levels of males

and females (Table 25), knowledge of Third World issues

(Tables 18 and 19) and number of letters to sponsor's child.
In column 3 of Table 26, we have added controls for the

education levels of boys and girls (from Table 25), the degree of

satisfaction (from Table 17), the knowledge of relevant Third
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World issues (from Tables 18 and 19) and the number of letters
written to the sponsor's child. In each case, we formed a

single composite variable from the significant items in the tables.
In addition, the letter writing variable was employed.

Table 26 shows that the explanatory variables do indeed
reduce the effect of non-sponsor gift giving from $16 to $9. The
difference is no longer significant and program variables explain
nearly 50 percent of the program effect. In the case of
discontinuance, the results are not nearly as impressive, but they
are in the correct direction. Here, we can only explain 13 percent
of the program effect. This means that other factors beyond those
considered here influence the choice to discontinue.

Some of these factors may be related to the program but we
have not identified or measured them. We made this point earlier
with regard to the analyses in Table 22 and Figure 1. Even after
controlling for the variety of background variables and the
explanatory variables (Third World knowledge, sponsor satisfaction,
and letter writing), the educational program still retains a
significant direct effect on discontinuance which is unexplained
(see Figure 1). There is a strong hint here that the test
participants are more likely to continue because of the merit of
the educational program. This merit contains something over and
above the knowledge that it conveys. Quite possibly, the test
sponsors may agree with the basic premise of the project; namely,
that an important part of the work of Non-Governmental
Organizations such as Childreach is developmental education for
its constituencies. We do not have data to test this hypothesis.

Quite possibly, also, the test participants may have increased
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their faith in the efficacy of Childreach to provide sustainable
development and improve the lives of people in the Third World.
Several questions shown in Tables 19 and 20 provide support for
this latter explanation. We did attempt to use these items, which
seem to measure a sense of "efficacy" or "trust" in one's NGO, as
explanatory variables in Table 26 but their inclusion did not
provide any increased statistical explanation. This may reflect
the difficulties inherent in measuring something like personal
efficacy especially in this case where it is really faith in the
efficacy of an organization. Nonetheless, both of these

explantions are theoretically compelling.

The Costs and Benefits of the BBB Program

Our analysis has determined that the degree of participation
in the educational program does influence several important outcome
variables. Sponsors become more knowledgeable and more satisfied
and they write more letters as they increase their level of
participation. We suspect also, that they come to possess a
sense of greater trust in Childreach. Interestingly, the people
who participate the most are those who know less about PLAN at the
outset and who are at the same time high performance sponsors.

Low performance sponsors (those with lower Disc Predict Scores) who
claim to know more about PLAN at the outset learn nothing (they

do not differ at all from the control group) and they participate
less and gain nothing in terms of knowledge, satisfaction, letter
writing, gift giving, or discontinuance.

Fully participating sponsors (5-8 responses) gain the most
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from the program and this results in greater non-sponsor gift
giving and lower discontinuance rates.’ It also results in
greater sponsorship gift giving as well, since with less
discontinuance, the high participants clearly give more regular
sponsorship gifts (see below for more on this). Finally, and very
importantly, the sponsors who gain the most from the program are
those high risk people (low Disc Predict Scores) who are among

the high test participants.

What are the costs and benefits of the BBB program? In order
to assess the costs and the benefits some assumptions must be
made. We assume that the benefits of the program are not likely
to apply or extend to the entire sponsor base. A very conservative
approach is to take the high participants (379) and the participating
controls (971) as representing those sponsdrs who are most likely
to respond to this kind of program. The total of these two groups
(1350) represents 30 percent of the overall sample of 4440. We
could compute an even more conservative estimate of applicable
sponsors by using only the test group. In this scenario, we have
379 high participants who are 14 percent of the 2663 in the test
group. This clearly is too lowusince it involves an agreement to
participate in the arduous experiment with the two large surveys
which would not be part of any "roll out." Moreover, it leaves
us without the benefit of a comparison group.

Thus, we believe that the program would be of benefit to
somewhere between 14 and 30 percent of the sponsor base. For
our purposes here, we will use 25 percent which is closer to the
higher figure. We believe this (the higher figure of 25 percent)

is the best estimate (note that the controls too were required
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to participate in two surveys so that their response rate would
have been higher if the task were less onerous). Note also that
the response rate among the controls was actually over 55 percent
(971 of 1770).

Given this assumption, the analysis of the educational program
demonstrates its value in dollars and cents. Compared with the
control sponsors who had a discontinuance rate of 12 percent over
the nineteen month period of the project, the rate was 4 percent
(adjusted for background and selection differences) for fully
participating sponsors (5-8 responses). What are the bottom line

implications for this difference in discontinuance rates?
The Cost of Discontinuances

Over the nineteen month period of the project
the discontinuance rate for the
Control Group 12%

Test Group 4%

Over the nineteen month period of the project
the average total gift giving of sponsors in the
high participant test group and the control group is

$641 (from Table 11).

That is, among those sponsors to whom we would consider rolling
out the program to, the average total gift over the nineteen

month period was $641.

Over the nineteen month period of the project

106 more control group sponsors discontinued
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Thus, for this small 5 percent sample of the sponsor base of

Childreach, participating in the BBB program saves about $67,946

over the nineteen month period.7

Generalizing this to a similar set of sponsors in the entire
base, we would assume that in the absence of the
educational program, 1600 more sponsors would discontinue

over the same nineteen month period.

Only 20,000 or 25 percent of the base would be considered. Of

these, 12 percent or 2400 would discontinue compared to only 800

if they were offered the educational program

We estimate the savings to be $1,025,600

over a nineteen month period or $647,747 on an annual basis.8

This figure is exclusive of the costs of actually recruiting

a sponsor to begin with which is estimated to be $303.

An even more conservative estimate would be to take just the
high test (5-8) respondents (379) plus half of the participating
controls (486 who were "most like"™ the high participating test
group) or 865 as the representative sample. This is 19 percent
of the 4440 in the entire sample. This would generate a lesser
roll out of 15,200 sponsors which is 19 percent of the base.
Without access to BBB, we estimate that 8 percent more of these
people would discontinue, or 1216 at loss of $641 per sponsor

is a total loss of $779,456 over a nineteen month period.
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Thus, the economic benefits of the Buffalo Banks and
Borewells program are substantial, and our estimates are made on
a conservative basis. Moreover, we would hasten to add that
there are several other factors which actually will increase the
losses that accrue in the absence of the program. As noted in
footnote 7 on the previous page, any discontinuance is a direct
loss of $303 which is the known cost of sponsor enrollment through
the various forms of media advertisement and staff overhead.
Consecuently, to the $1,025,600 lost revenue attributed directly
to the program, we must add $484,800 ($303 X 1600) which was lost
during the enrollment process. In addition, we determined that
the test sponsors gave $14 more in non-sponsor gift over the
nineteen month period (see Table 15). This would generalize to
an additional loss of $246,400 (1600 X $14) if we were using the
17,600 sponsors (20,000 minus the 2400 who discontinued).
Finally, we should recall that the discontinuance rate difference
between test and control sponsors is even greater among the high
risk sponsors, i.e., those with Disc Predict Scores less than or
equal to four (see Table 15). Although it is not possible to
estimate the extent to which this might add to the losses, it
certainly would to some measurable degree. In conclusion,
we estimate that the Buffalo Banks and Borewells program would
save Childreach something on the order of 1.5 million dollars over
a nineteen month period if it were to be implemented only among
those 25 percent of the sponsor base who were most likely to
participate. It would be possible to identify those sponsors who
were "most like" the sample participants at some future time if

Childreach so desires.
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What are the costs of the program? The estimated nineteen
month cost of conducting the experimental project is $150,000.
This figure is a high and conservative estimate of costs. It is
based on estimates derived from the actual operating costs of the
experimental project over the nineteen month period. The operating
costs include clerical support, supplies, data entry, printing,
mailing, postage, fulfillments, and start-up costs, plus
adjusted costs for staff salaries and incentive gifts and the
development of the eight educational newsletters. It probably
represents the worst case scenario of operating costs. This
figure does not include the research costs for the evaluation
of the project.

Of course, the cost of implementing the program to 20,000
sponsors would increase some of the costs such as printing and
mailing incrementally. Most of the costs, however, would remain
constant or be non-existent. The start-up costs, the incentive
gifts, and the costs for the development of the newsletters would
actually drop out of the equation. The incentives were only used
to ensure that sponsors would respond to the Post Test surveys
and gain their commitment to the experiment at the outset. 1In a
planned roll-out, BBB would simply be incorporated into regqular
mailings and incentives would not be required. The cost of staff
salaries would probably decrease since fewer staff would be
required than at the developmental and experimental stage of the
project. For these reasons, we can only make an educated estimate
of the costs of rolling the project out to 20,000 sponsors. We

estimate the cost might be as high as $500,000. This estimate is
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considerably less than the $1.5 million estimated gain from the
program.

In fact, on the basis of our preliminary results (from Phase
I as reported in our Interim Report), Childreach has already
implemented the program among a 50 percent sample of the highest
risk sponsors (those who have been sponsors from 1 to 23 months).
Although the results of that project are not yet available, the
costs of implementation are actually less than our estimates given
above. The cost for implementing this new project to 6600
sponsors was $45,000. Assuming a worse case scenario in which
this cost rounds to $50,000 and multiplying by a factor of 3
(20,000 is 3 times 6600), the projected cost of the roll out to
the 20,000 sponsors would be about $150,000. Thus, we might
estimate the costs at somewhere between $150,000 (actual case)
and $500,000 (worst case).

Another consideration of costs lies in the pace at which the
educational newsletters are distributed. By sending the
newsletters out at a slower pace than in the experiment (every
other month), the staff costs associated with distribution can be
lowered. Quite likely, set at the appropriate pace, one staff
person can easily manage to coordinate the inclusion of the
newsletters with other Childreach mailings as well as monitor the
responses that are made by sponsors. Also, the slower the pace,
the less often that newsletters will have to be developed. We
are not advocating here that the pace of distribution could be
slowed in an unlimited fashion. We are simply noting that the
pace of distribution is a cost factor and that the distribution

in any roll-out would most likely be somewhat lower than in the
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experiment.

Oon the basis of the above analysis, we can certainly conclude
that there is clearly no possible loss in conducting the program.
In fact, the estimated gain is in excess of 1 million dollars.
Beyond income, however, is the fact that the participating sponsors
are more satisfied with Childreach and more knowledgeable about
PLAN. This increase in satisfaction is related to increased
giving and longevity in the short and the long term. Moreover,
one can easily imagine that a more satisfied and knowledgeable
sponsor base will be more productive and committed in ways that
may not be readily apparent at this point.

Of course, you cannot measure the success of the program
simply in just dollars and cents. The costs of the experimental
program are shared by Childreach and U.S. AID through a matching
grant. The purpose of the grant is to explore new ideas in the
practice of non~governmental organizational work. Thus, the
results of the project are not confined to a possible
roll-out within Childreach. The results of the project will be
reported back to U.S. AID and to CEOs of Interaction and other
related agencies. A series of papers will be presented by Jaya
Sarker (Managing Director of International Relations at Childreach)
and Cornelius Riordan (Professor of Sociology at Providence College
and Research Analyst on this project). The first of these was
presented at the annual meeting of the Society for Applied
Sociology in Detroit in October, 1994. A second paper was delivered
at the annual meeting of InterAction in Washington in May 1995. A

third paper will be given at the annual meeting of the American
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Socioclogical Association in Washington in August 1995, and a fourth
will be presented at the annual meeting of ARNOVA in Cleveland in
November 1995. In addition, Sarkar and Riordan plan to publish a
book based upon this report and the theoretical foundation of the
project. All of these endeavors increase and extend the value of
the Buffalo Banks and Borewells program beyond Childreach. In |

this regard, the program serves as a model for use by other NGOs.

The Value of Development Education for NGOs

International Non-Governmental Organizations are involved in
challenging and much needed humanitarian work. The need to provide
education, medical training and assistance, occupational training,
community development, income generation ideas, and emergency
relief is generally accepted by the American public. Even during
times such as these (1995) in which U. S. international development
agencies (most notably U.S. AID) face the threat of major budget
cuts from a Republican congress, few people would argue that
international development should be eliminated or even cut back
severely.

Recently, a study conducted by the Program on International
Politics at the University of Maryland examined the attitudes of
the American public towards foreign aid. They found that the
majority of people think that 5 percent of the federal budget
should go to foreign aid. (Quite interestingly, the majority of
people thought that 15 percent was now spent when, in fact, the
actual figure is less than 1 percent.) Presumably, there would
be even less objection to non-governmental activities. On the

face of things, therefore, one might think that the American public

80



is a supporter and a proponent of international development.

Despite the absence of active protést against international
development, however, it is not easy to interest citizens in
donating time or money to these collective efforts. As noted
above, the American public actually believes that too much is
spent on foreign aid at present (75 percent of the people believe
this is so0). To no small degree, this paradox is not any different
from local or national NGOs. Everyone is concerned about the
homeless and the environment and higher taxes, but it is difficult
to marshall group or organizational efforts that can systematically
address these problems.

What is the problem? Why are people reluctant to put their
money where their mouth is? Recently, some social scientists and
educators have begun to see the issue as a matter of trust.

Several disciplines have suggested that the concept of social
capital might effectively and usefully be employed to diagnose

and offer solutions to the problem.
Human, Cultural, and Social cCapital

One of the most important developments in the economics of
education in recént years has been that the economic concept of
physical capital can be usefully and easily extended to include
human capital. Physical capital includes land, tools, machines
and other productive equipment. The possession of physical
capital facilities the production of goods and services. 1Initially,
physical capital is created by working with materials to produce

tools, machines and fertile land. Likewise, human capital is
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generated by educating and training people to provide them with
skills to increase their productivity. Hence, human capital is
the possession of knowledge and skills. Schools are the main
social institutions for creating and maintaining human capital.
thsical capital and human capital are alike in that decision
making is based largely on the expected rate of return from
capital investments.

Coleman and Hoffer (1987) argue that the idea of human
capital can be extended further by incorporating the concept of
social capital.

If physical capital is wholly tangible, being embodied in

observable material form, and human capital is less tangible,

being embodied in the skills and knowledge acquired by an
individual, social capital is less tangible yet, for it
exists in the relations between persons. Just as physical
and human capital faciliﬁate productive activity, social
capital does as well.... Students! families differ in human

capital, as, for example, measured in years of parental

education. And research shows ... that outcomes for children

are strongly affected by the human capital possessed by their

parents. But this human capital can be irrelevant to

outcomes for children if parents are not an important part of

their children's lives, if their human capital is employed
exclusively at work or elsewhere outside the home. The
social capital of the family is the relations between
children and parents (and when families include other
members, relationships with them as well). That is, if the

human capital possessed by parents is not complimented by

82



social capital embodied in family relations, it is

irrelevant to the child's educational growth that the parent

has a great deal, or a small amount of human capital.

(Coleman and Hoffer, 1987, pp.221-223)

Thus, social capital consists of relationships between
adult family members (parents, grandparents, aunts, uncles,
guardians) and children. The presence of some adult members in
the family unit is a necessary condition for providing social
capital. It is not, however, a sufficient condition. Some
degree of inter-generational communication, commitment and
relationship is required.

Social capital, therefore, is the capacity of a family (or
other social institutions such as the church or the school) to
"invest" a wealth of attention, advice, support, interest, values,
and care in children. A precondition is a minimum degree of adult
presence, but the investment process obviously is grounded in
parent/child relationships. Normally, this investment involves
reqgular inter-generational communication, a minimum amount of time
and selfless effort exemplified by reading to children, helping
with homework, listening to their problems, applauding their
successes and comforting their failures, building self-control and
social skills, and teaching basic values. Unlike physical and human
capital where personal investment leads to an increased productivity
of the self (in terms of educational and occupational achievement,
fame and fortune), social capital is an investment in the productivity
of others. Social capital is a parental outlay (investment)

utilized as an input by children towards the production of their
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own physical, human and social capital. Coleman (1988: S119)
calls this the public good aspect of social capital: '"the
actor or actors who generate social capital ordinarily capture
only a small part of its benefits, a fact that leads to
underinvestment in social capital."

The idea of social capital extends beyond the home and family
to the neighborhood, community, and the school. These larger
institutions, just like families, must provide some degree
of social capital to help in the production of human capital.

In fact, research clearly shows that three factors consistently
influence academic success in education: academic resources
(human capital), financial resources (physical capital), and
social resources (social capital). Student academic success is
a function of previous academic achievement and the academic
quality of the school, and the amount of financial resources
that they receive either from the home or the school or both.
But schools must also provide order, discipline, encouragement,
attention, security, comfort, trust and identity. Social capital
in schools is indicated by a high degree of inter-connectedness
between students, parents, and teachers. Teachers and parents,
in particular, have a joint interest in the well being of the
student. They operate as functional communities. Of course,
this is not the case when parents are not involved or teachers
are alienated from their occupation.

Similarly, youth organizations can provide (or fail to provide)
social capital. Head Start Programs and day care, for example,
are clearly in the business of providing social capital. 1In fact,

their existence attests to the persistent decline in the
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availability of social capital in the home. Likewise, community
organizations such as Girls Scouts and Boys Scouts, Future Farmers
of America, etc., endeavor to engage and support children and
adolescents. Finally, the various dimensions of social capital
(care, trust, inter-generational communication, etc.) may or may

not exist in neighborhoods and communities.
Social Capital and Childreach

How does the concept of social capital apply to Buffalo
Banks and Borewells and to Cchildreach generally? Sponsors stand
in a position similar to parents vis a vis their child, Formerly,
Childreach was called Foster Parents Plan International. In this
role they are able to contribute to the productivity of their
sponsored child and the child's community through their gift
(physical capital) and through their letters which express their
human development concerns (human capital). Due to the distances
and the complexities of the relationships, however, they are not
able to provide social capital. In fact, social capital can only
be provided within the context of community in which the sponsored
child resides (this is exactly where the concept has received
most attention--how can social capital facilitate economic
development). Thus, PLAN is responsible for assisting in the
provision of social capital and Childreach is the conduit for
assuring the sponsor that social capital is part of the package.

Sponsors are burdened by the absence of first hand knowledge
that their physical and human capital investment is bringing about

a return for their child and for the child's family and community.
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They must trust that the investment is sound. One of the most

important functions that Childreach must fulfill is to assure
sponsors that their trust is well founded, that their child and
the child's community are receiving the help that they need and
that they are developing in their education, their health, and
their economic prosperity. Sponsors need to feel exactly as
was so stated in the Customer Value Proposition generated by the
Facilitate and Deliver Information Re-Engineering Team at
Childreach:
I can see that my contributions are really helping my
sponsored child and family help themselves. Whatever I give,
I get much more in return. Not only is my sponsored child's
world made better, but the whole world is made better. I
know that Childreach makes a difference, and I want to do
more and give more. I feel like I'm really a part of
Childreach~—-and of something bigger: a larger network of
people who care.
We believe that the Buffalo Banks and Borewells educational
program provides the necessary information about PLAN, about
successful programs in the field, and about the issues surrounding
international development (such as the challenge of traditional
sex roles) so that sponsors are better able to consensually agree
with the above quote. To the extent that this is true, we would
argue that the sponsor has come to possess the social capital that
is part of the efforts in the field and which are communicated
via Childreach. 1In this regard, we see Buffalo Banks and
Borewells as a project that builds social capital in the North

between an NGO (Childreach) and the sponsor.

86



At this point this latter interpretation of our .results is
only hypothetical. 1In the project, we do not have direct
evidence to support the hypothesis. What we do know, however,
is that there is a direct relationship between the BBB program
and discontinuances even after controlling for the explanatory
variables of Third World knowledge, sponsor satisfaction, and
letter writing (see Figure 1). This means that there is some
other variable which must "explain" why BBB influences
discontinuance rates. Here we have proposed that the explanation
is that the program generates a greater sense of social capital
between Childreach and participating sponsors. In an on-going
extension of BBB (funded entirely by Childreach and based upon
the preliminary results of BBB), we have incorporated a set of
questions which may possibly tap this sense of sponsor trust or
social capital. We have some reservations about our capacity to
measure this depth dimension variable, but we are determined to
try to do so.

Moreover, we believe that the value of Buffalo Banks and
Borewells actually extends beyond this NGO/sponsor relationship.
As a result of BBB we conclude that geveral key relationships have
been fortified with social capital. We believe that the
relationship between the sponsor and the child has been strengthened
and the increase in letter writing verifies this for us. We
believe that the relationship between the sponsor and the field
has been strengthened and our opened ended comments from
participating sponsors supports this (see Appendix C). And

finally, although still in its infancy, we believe that the
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relationship between Childreach and the field offices will be

strengthened as we involve the field offices in creating
additional educational newsletters for future extensions of the
program. Throughout the project, sponsors have repeatedly noted
the importance of learning more from case studies in the field.
These were a part of Phase II of the program, but our intention
is to have these originate in the field in the future.

Ultimately, therefore, the value of development education
programs such as Buffalo Banks and Borewells, lies in building
social capital between sponsors and NGOs, between sponsors and
their sponsored child, between the NGOs in the North and the
field offices in the South, and between the sponsor and the field.
In modern society, social capital is a scarce commodity for
parents, for schools, for neighborhoods, for communities and for
voluntary organizations. Yet, the success of any of these groups
and organizations is dependent.on the existence of social capital.
To no small degree, Buffalo Banks and Borewells has shown how
social capital can be built successfully in NGOs, and it may serve

as a model for other NGOs similarly situated.
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Appendix A

Educational Newsletters 1-8 and Accompanying Questiocns
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May 3, 1993
SPi## 0449Q7

Mr. Terry J. Rarl
Attorney At Law
Hauppauge Atrium West
400 Town Line Road
Hauppauge, NY 11788

Dear Mr. Karl:

Childreach is embarking on a new and exciting educational project. The goal of
the project is to increase the knowledge that Childreach sponsors have of Third
World development issues, and of how PLAN confronts these issues. Another
important goal is to obtain the ideas and opinions of the 4,400 Childreach
sponsors asked to participate in this new project. Out of 85,000 active
Childreach sponsors, you have been included in this select group to comsider
participating in this unique and important project.

The project is named o _Ban : Childreach Makes Se

Overseas Development. This unusual name is explained in the accompanying newslet-
ter. The project is supported by a grant from the United States Agency for
Internaticnal Development (AID). .

You already support our work in a very important way through your sponsorship.

It is because of people like you that we have been able to do so much for so
many. Now, I call on you for additional help. In order to assure that the
results represent the entire 85,000 Childreach sponsors, it is vital that the
number of participants be as high as possible. Therefore, I hope that you will
agree to participate.

If you agree to participate, you will receive a short newsletter like the one
enclosed, every other month. At the end of eight months (after 4 newsletters),
we will ask for your ideas and opinions on the project. Be assured that your
answers and comments will be treated in a strictly anonymous and confidential
manner. .

Please complete the enclosed questionnaire to indicate your willingness to
participate and your views of the first educational activity. We have enclosed a
stamped, self-addressed envelope for your convenience. To express our thanks in
advance, we are sending you a specially designed Buffalo Banks and Borewells mug.
Thank you for your consideration and support.

Sincerely,

Cornelius Riordan

Professor of Sociology, Providence College, Providence, RI

BEST AVAILABLE COPY

Founded in 1937 as Foster Porents Plan

155 Plan Way » Warwick, Rl 02884-1099, USA * Telephone 401-738-5600 » 800-444.7918 « Sponsor Services 800-.5546-7918

FAX 401-738-5608
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Educational Activity #1

| ORI mact3 sk OF
DM ORI o

Yes, [ agree to participate in the Buffalo Banks and Borewells Education Pbrojecr.
Send me additdonal newslerers every month.

No, I am unable to participate.

Accompanying each newslerer, there will be an opportunity for you to share your thoughts abour the projecr and abour the marerial.
In subsequent newsletters, we will provide feedback ro you abour how other sponsors feel about these issues.

You can participate either as an individual or as a household (family). If your sponsorship involves more than a single individual, we
would ask that the individual who is most involved answer the questions, following any discussion that you might have within your

household.

1. Did you know that PLAN did the kind of work described in this newslerrer?
—Yes e INO

2. Which project — Buffalo Banks or Borewells — do you think is more successful? What are the
cridcal facrors? What total number value did you give to each project (4-12)?

Buffalo Banks Score Borewells Score

We would be pleased to answer any questions that you may have,

Childreach, 155 Plan Way, Warwick, RI, 02886-1099 » 1-800-556-7918 ext. 500
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Miss Stephanie L. Hansen September 13, 1993
RR 3 Box 245D SP#114535

Hurricane, WV 25326

Dear Miss Hansen:

We are very happy that you have decided to take part in our Buffalo Banks and Borewells
praject. T have enclosed the second newsiettar for yow ,

We are very pleased with the response to our invitation to participate in this project. I would
like to share a few insights from the preliminary analysis of the resgonses we recsived
from the first newsletter.

We found that most people (61%) said that they knew that PLAN worked on Buffalo Banks
and Borewells projects. However, there were many of you (39%) who were nat aware that

PLAN does these types of projects.

You may recall that we asked you to rats the effecHveness of the two projects — Buffalo
Banks and Borewells. There is no easy nor accurate answer to this question. We simply
wanted you to think about the projects and to respond by ranking each project an a scale
from 4 (less successiul) to 12 (more succassfil), The average score that people gave to
Buffalo Banks was 9.8 and the averags score they gave to Barewells was 10.5. Mast of you
thought that both projects ware equally worthwhile. Many of you rightly pointed out that the
relative merit of each project depends on local condiions and feedback from the local
people. In implementing either of these projects, PLAN takes into consideration these

factors.

Some of you thought it was impossible to rate the two projects given the information we
provided. To a great degree this is true. Eowever, we hoped that by going through the
exercise some of the complexities of development would becsme apparent. Many of you
have expressed an interest in more information. To accommodate this, we wiil compiie
suppiementary information on the issues discussed in the newslettars. Please checik the

enclosed activity if you would like to receive this.

Thank you for yuu: participation in this projecs. It wul help improve the quality of our
servica to sponsors in the future.

Cardially,

Cornelius Riordan
Professor of Sociology, Providence Collegs, Providence, RI

P.S. As you know, we are sending you a coffee mug as a token of appreciation for your
involvement in this project If you do not receive it by September 23, 1393, please call our

affice.

Founded in 1937 as Foster Porents Plen

135 Plan Way * Warwick, Rl 02386-1099, USA ¢ Teiephone 401-738-54600 - 800.444-.7918 » Sponsor Sm 300-5546-7918

FAX 401.738.3408



Educational Activity #2
September 1993

Buffaio Banks
& Boreweils

CHIDREACH MAKES SENSE OF
OVERSEAS DEVELOPMENT

Thank you for agreeing to participate in the Buffalo Banks and Borewells project. Accompanying each newsletter will be
a set of questions for you to answer and return to us. Some of these questions will be summarized and we will share the

results in future newsletters.

4

L In this newsletter, we described two approaches to development. Where did you think the work of PLAN should go

on the scale?
4
1 2 3 4 5
Short-Term Long-Term
Emergency Half Relief Sustainable
Relief Half Development Development
Only Only
I didn't answer this question because
q
2. PLAN cmrrently works in 28 countries worldwide. As discussed in this newsletter, there are several criteria used by
PLAN in selecting a country. Are there some other criteria that you think that PLAN should consider?
Yes (Please list below) No
@
L
2
3. What do you think is the single biggest barrier to successful Third World development? Please give only one answer.
4. So far, I think that the informational level of these newsletters is: e
too elementary just about right too complicatad
5. Would you like to receive supplementary information on the issues raised in this newsletter?
Yes No
We want to assure you that your responses are handled in a strictly anonymous and cenfidential basis.
4

As always, we thank you kindly for your willingness to participate. We would be pleased to answer any questions that
you may have.

Childreach, 155 Plan Way, Warwick, Rl, 02886-1099 - 1-800-556-7318 ext. 500
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November 15, 1993
SP#110627

Mrs. Darlette Acker
218 S. Green St.
Frackville, PA 17931

Dear Mrs. Acker:

We would like to thank you for your continued participation in "Buffalo Banks and Borewells:
Childreach Makes Sense of Overseas Development.” In your responses to the last newsletter,
many of you stated that education was the biggest barrier to development. Well, you were one
step ahead of us. Enclosed please find the third newsletter which focuses on education,

Each of you are very important to us and we find your opinions interesting and challenging. I
am excited about this research and would like to share with you a few highlights from your
responses to the second newsletter. We are especially pleased by the suggestions and
comments that you have provided. Eventually, we will categorize these and report the results to
you.

s

In the last newsletter, over half of you expressed an interest in receiving supplementary
information, we have decided to send it out to you in the month of December, and it will cover
each of the four newsletters you will have received by then. Most of you (75%) feel that the level
of information is just about right while others (25%) feel that is has been too elementary, We
will make efforts in future newsletters to raise the level a bit.

You may be interested to know that this newsletter is the third of four newsletters which will
comprise the first phase of the Buffalo Banks and Borewells project. In the second phase, we
intend to present case studies to explore the issues presented in the first phase through actual
field examples.

We are sending these newsletters out to you every month. This has enabled us to shorten the
amount of time that you will be involved in this project, but it also requires a shorter amount of
time to receive responses from you. Please try to return the enclosed response sheet to us by
October 29th, at which point I will begin to tabulate the date. However, if you cannot make this
date and need more time, send your response sheet to us at your earliest convenience.

We truly appreciate the time and energy you are investing in this project. I am certain that
your participation will help Childreach to educate and retain their sponsor base better in the
future. I look forward to seeing your next responses.

Cordially,

Cornelius Riordan
Professor of Sociology, Providence College, Providence, RI

BEST AVAILABLE COFY

Founded in 1937 as foster Porents Plan

155 Plan Way = Warwick, Rt 02884-1099, USA » Telephone 401-738-5400 « 800-444.7918 « Sponsor Services 800-5546-7918

FAX 4Q1-738.5608



Educationai Activity #3
October 1993

Thank you again for your continued participation in the Buffalo Banks and Borewells project. Accompanying each
newslettar are a set of questions for you to answer and return to us. Some of these questions will be summarized and we
will share the results in future newsletters.

1. Given the data presented in the newsletter and the cultural constraints against schooling for females in mos: Third
World countries, what do you think would be the mast effactive way to raise the educational level of females?

2. The low educational level of Third World countries is troubling and perplexing. Which of the following strategies do

you. think is the hest way for organizarions like PLAN to employ in our efforts to meet these educational problems?
Of course, PLAN considers each of the following approaches a program priority, but please select the one which you
feel is most essential. ‘

Provide more funding and human effort in the area of primary school education.
Provide more funding and human effort in the area of adult basic education.
Provide more funding and effort in the area of adult vocational training and education.

Provide more funding in areas such as community development and income generation, and less for
farmal education.

Cther (please describe)

Many of you have written thoughtful and helpful comments in response to the first two newsletters. We intend to
address some of these issues in our supplementary newsletter. If you have further commencts and suggestions, we would

encourage you to write them on the back side of this page.

As always, we thank you kindly for your willingness to participate. We would be pleased to answer any questions that
you may have. Please write or call.

Childreach, 155 Plan Way, Warwick, Rl, 02886-1099 - 1-800-556-7918 ext. 500
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December 10, 1993

Ms. Debra Bahr
SP# 0QQ139

205 Data C:
Ames, IA 50010

Dear Ms. Bahr:

Thank you for your continued participation in "Buffalo Banks and Borewells:
Caildreach Makes Senmsa of Oversaas Develcpment.” The enclosed newsletter focusing
cn health issues ccmpletas Phase I of the project. I kacw that you will be busy-
witk tie hclidays, but pleasa tz7 ts ratuzn it to us by tie end of the menca.

We have nct completad cux analysis cf tle rasponses from the last newslat=ar.

Thae abundanca of qualitative ccmments defies simple catagerization so we ara
taking the time needed to do & compleca analysis. I would like to sharse with Feu
results fzcm the seccnd newsletisr concarzing community development.

As you recall, we asked you wiers you thought PLAN's work cn a scale of activi-
ties fzcom short-tarm emergency reliaf ts long-tarm sustainable development should

go. Many of you said that PLAN sbould, and it does, resgend ts disasters tiat
affect sponsored ciild ccmmunities. The average scors for this question was 3.7
(or a scale of 1 to 5) indicating that most of you fael tlat PLAN shduld pucsue
the approcach of long-tarm develcopment witick is, in fact, what PLAN does.

We alsc askead you ts identify the single biggest barzier ts sucszassful Thizd
World develcrment. We have catagorizsd your responses into 17 catagories.
Eightaen percesnt of you thougiht that edutation was the biggest single barzisr,
felloewed by political czrmupticn (12%), political instabilitry (10%), pepulaticn
csntzal (7%), lack of matural rascuscas (3%), and govermmental czoperation (57).
Among tie otier barziers tiat you identifiaed wers culturzl differsncses, healtl,
waz, pover=y, and lack of long-tazz ccmmitmernc.

Necw that we a=a at tie end of Phase I, let me desczibe what lies ghead. In eax=liy
January, we will sand you tia Supplement t2 gnswer scme of the questions raised
in your raspcnses to the first thzae gctivities. In February we will conduct a
short survey in whick wa will ask you ta share your feelings and attitudes about .
davelcvment. Saortly aftar the survey, we will initiatas Phase II of Buffalo .
Banks and Borewells wiaich will be in the format of case studies that explore scme

of the issues presented in the Phase I.
ds always, we tzuly apprecigte the time and emerzy you ars. investing in this
I hope you enjoy a wenderZul holiday season! )

Cordially,

(ol bl 7

Corzelius Riordan, Ph.D.

Profassor of Scociclogy, Pzovideace Callege, Providence, RI

Aeundad in 1927 a3 Sescar Porers Plen

153 Plgn Way * Warwic:, /I 028861053, USA « Telechone 401.738.3500 + 800-244.7318 * Soensar Services 800-524.7918

FAX 401.738.3408



Educational Activity #4
December 1993 ’ -

Thank you once again for your continued participation in the Buffalo Banks and Borewells project.
1. Did you know that PLAN was actively involved in confronting the unique challenge of AIDS in the
Third World? ‘

Yes No

2. Within the context of low educational levels and the need to maintain sensitivity to other cultures,
what do you think is the best way for PLAN to combat the problem of AIDS?

3. After reading the newsletter, which of the following health care initiatives would you say is likely to
be most successful in the Third World?

an ample supply of local health care workers
increasing immunization rates
access to hospitals and clinics
other (please describe)

4. Do you think Childreach should consider sending these newsletters to all of our sponsors?

Yes 0 No

5. Have you ever had any occasion'to discuss the contents of these newsletters with anyone outside of
your immediate household over the past three. months?

Yes No

If yes, can you describe the results?

As always, we thank you kindly for your willingness to participate.

Childreach, 155 Plan Way, Warwlck, Rl 02886-1099 - 1-800-556-7918 ext. 500
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Netional Mrs. David Hellyer February 10, 1994
Qrganizatians Northwest Trek SP# 007785

Eatonville, WA 98328
Austraiia
Beigium
g:ﬂ; Dear Mrs. Hellyer:
Japan
The Netherlands
United Kingdom
United States For the past five months you have participated in an educational project by
. Childreach entitled Buffalo Banks and Borewells: Childreach Makes Sense of
Pl Overseas Development. We have greatly appreciated your enthusiastic participa-
Baivia tion. The project is supported by a grant from the United States Agency for
Buckino Fasa International Development (USAID).
Colambia ) )
pemmeanRep®™  The goal of the project is to determine your ideas and opinions on issues per-
?ELMw taining to the Third World and development, and to share with you how PLAN
Ghana confronts these issues. The design of the project calls for two phases of
gpwmh educational newsletters. In January, you completed Phase I of the project. At
Hoid this time, we would like to assess the project and learn more about your thoughts
:::wm _ and feelings.
(ndanesia 7 .
E?E Following this assessment, Phase II of the project will begin in March 1994. 1In
mall the second phase, we will provide case studies containing actual examples of
;mim” preblems that PLAN confronts in the field. This will allow a more detailed
Senegal exploration of the issues presented in the first phase.
Sierra Leone
glﬁ:m At this time, therefore, we would like to ask you to complete the enclosed
:gzﬁ questionnaire. To repeat, the purpose is to learn more about your thoughts and
Toga feelings regarding issues of international development and how PLAN confronts
%ﬂ:;w these problems. We have enclosed a business reply envelope. '

To express our thanks in advance we are sending you a copy of "Qur Piece of Land
is Small". This publication by Childreach was originally designed as a library

+—exhibit (and is still availableyin that format) and then later made into this
short book.

I do hope that you will be able to continue your participation in the project.
If you have any gquestions please call toll free at 1-800-536-73918 ext. 500.

Thank you for your help and your thoughts.
Sincerely,

Counelee (el

Cornelius Riordan, Ph.D.
Professor of Sociology, Providence College, Providence, RI

Founded in 1937 as Foster Parents Plan
155 Plan Way * Warwick, Rl 02886-1099, USA ¢ Telephone 401-738-5600 - 800-444-7918 » Sponscr Services 800.556-7918
FAX 401-738-5508
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Nesional Mrs. Noreen Kauffman February 10, 1994

Organizations 689 Grass Cove Gt SP# 143712

A Lehigh Acres, FL 33936

Beigium

Canada Dear Mrs. Kauffman:

Germany

Jaoan

E::rzzzf Childreach is engaged in a new and exciting educational project which they have
United Stares asked me to conduct. The goal of the project is for us to learn more about your
. ldeas and opinions on issues pertaining to the Third World and development, and
Countries how PLAN confronts these issues. Quite simply, we would like to know your views
Boiivia on some of the problems and the challenges that Childreach faces each day.

Burking Faso

Calombia

Z:EZMR"“M The project 1s titled Buffelo Bapnks and Borewells: Childreasch Makes Sense of
SE1WMr Overseas Development. The name is taken from actual overseas development projects
Ghana of PLAN International.

Guatermala

&xﬂ The project 1s supported by a grant from the United States Agency for Interna-
Honduros tional Development (USAID). It will directly involve a group of randomly select-
Indonesia ed- Childreach sponsors. You have been randomly selected to participate.

Kerma .

:ﬁ" As a Childreach sponsor, I realize that you already give us a great deal through
xﬁ;m‘ your involvement and your time. I am impressed with the deep and enduring

Senegal commitment of Childreach sponsors. In order to assure that the results truly
:ﬁ:;fm represent the entire group of Childreach sponsors, it is vital that the response
Sudan rate be as high as possible. Therefore, I hope that you will agree to partici-
ggz: pate.

Togo

gﬁ::” If you agree to participate, we would ask you to complete the enclosed guestion-

naire. We have enclosed a business reply envelope. To express our thanks in
advance we are sending you a specially designed Buffalo Banks and Borewells mug
. under separate cover. A
- : D » .
" I would be pleased to answer any questions you might have. Please write or call.
The telephone number is 1-800-556-7918 ext. 700.

Thank you for your help and your thoughts.
Sincerely,

Cornelius Riordan, Ph.D.
Professor of Sociology, Providence College, Providence, RI

Founded in 1937 as Foster Parertts Plan
155 Plan Way « Warwick, Rl 02886-1099, USA = Telephone 401-738-5600 » 800-444-7918 » Sponsor Services 800-556-7918
FAX 401-.738-5508



A - Survey
m “ February 1994
Buffalo Banks '

& Borewells
G LAEACH MAKES 1282 CE

This project Is funded by the United Statas Agency for Intarnatlonal Davelopment (USAID).

Would you say that living conditions in the poor countries of the world today are better than, about the
same, or not as good as they were 10 years ago?

—_ Better ____About the same Not as good

Would you say that living conditions in the rich ¢ountries of the world today are better than, about the
same, or not as good as they were 10 years ago?
Better About the same Not as good

Do you think the U, S. Government is doing more than it should, about the right amount, or less than it
should to fight poverty in other parts of the world?

— More than it should
About the nght amount
Less than it should
Don’t know

Do you think that Childreach is doing more than it should, about the right amount, or less than it should
to fight poverty in other parts of the world?

. More than it should

About the right amount
Less than it should

Don't know

The term Third Werld Is used to mean those developing countries In Africa, Asla, and Latin
America whose aconomies and standard of llving are significantly lower than the United
States, Waestern Europe, and other countries, whose economies are fully industrialized.

Shown below are two approaches to Third World development. Where do you think the work of PLAN should
go on the scale? '

1 2 3 4 5
Short-Term . Long-Term
Emergency Half Relief Sustainable
Relief Half Development Development
Only . Only

What do you now think is the gingle biggest bamer to successful Third World development?
Please give only one answer.

Childreach, 155 Plan Way, Warwick, Rhode Island, 02886-1099 - 1-800-556-7918 ext. 500



7. On a scale where 1 means lowest priority and 5 means top priority, using any number between
1 and 5, where would you place each of these types of United States aid to Third World countries?

Lowest Highest
Priority Priority
1 2 3 4 5

a. Relief for victims of disasters like
floods, droughts, and earthquakes

b. Giving money to Third World
countries to pay their foreign debts

¢. Building large projects such as roads,
dams, and hospitals

d. Sending American volunteers like
those in the Peace Corps, to work in
other countries

e. Providing direct health care, i.e.,
immunizations

f. Providing health education programs to
help countries lower infant death rates

g. Programs to support small businesses
started by local people in those countries

h. Education on family planning and
providing birth control

I. Initiating sustainable community
development

j. Helping developing countries to prevent
the spread of AIDS disease

8. As you read the statements below, please tell me whether each one describes you very well, describes
you somewhat, or does not describe you at all.

Very Some- Not at Don't
well what ali know

a. I don't know enough about Third
World countries and their problems.

b. I feel alot of foreign aid never gets to
people who need it.

¢. Idon't know very much about the
organizations that run programs to
help Third World countries.

d. Ifeel the Third World's problems are
so great that my help can't make much
of a difference



9. As you read some statements about U.S. economic aid for development, please tell us if you tend to
strongly agree, somewhat agree, somewhat disagree, strongly disagree (U. S. aid refers to all types of U. S.
aid — not just Childreach). ’

Strongly Somewhat Somewhat Strongly
Agree Agree Disagree Disagree

a. We need to solve our own poverty
problems in the United States before
we turn attention to other countries.

b. Aid is frequently misused by foreign
governments.

¢c. U. S. aid has not been effective in
improving poor people’s lives in the
Third World.

d. The problems in developing countries
are so overwhelming that they cannot
be overcome.

e. Traditional sex roles for men and women
are major obstacles to development.

f. In the past, development policies have
not been designed to empower the people
of developing countries.

g. U. S. aid is essential if developing
countries are to become self-sufficient.

h. Investment by U.S. corporations in the
Third World has made these countries
dependent on corporations rather than
helping them develop themselves,

i. Third World countries are largely to
blame for their hunger and poverty
because of their corrupt governments.

10. PLAN works in 28 countries around the world. For those 28 countries, what is your gstimate of the average
years of schooling attained for males and females? For example, in the United States, the average years of
schooling is 12 for both males and females.

years for males — years for females —e—  TI'mnotsure
The following questions specifically refer to the person who completed thé answers to this survey.

11. The person is male female.

12. The person is "approximately” years of age.
13. The person has completed years of education.

14. The person is married single other martial status.




15. Overall, how satisfied are you with your Childreach sponsorship?

Very satisfied

Satisfied

Not too satisfied

Not at all satisfied

16. Based upon your experience as a Childreach sponsor, how satisfied are you with each of the following?
Please circle the number which best fits your level of satisfaction.

Very Not at ali
Satisfled Satisfied
a. Letters received from my sponsored
child and family 1 2 3 4 5
b. Information received from Childreach
concerning my sponsored child
and family ) 1 2 3 4 5
c¢. Quality of PLAN programs in the
field 1 2 3 4 5
‘d. Personal contact with Childreach staff
at the Warwick, RI office 1 2 3 4 5
e. Informal reports describing PLAN
programs in the field 1 2 3 4 5
f. Financial accountability by Childreach 1 2 3 4 5
g. Annual Progress Report on my .
sponsored child 1 2 3 4 5
h. Other (please identify)
1 2 3 4 5

17. What can Childreach do to improve the satisfaction of your sponsorship?

Childreach, 155 Plan Way, Warwick, Rhode Isiand, 02886-1099 - 1-800-556-7918 ext. 500
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January 21, 1994

Mr. Conan Sullivan
5P 047998

248 Archer St
Fall River, MA 02720

Dear Mr. Sullivan:

You may recall that in the second newsletter response sheet, we asked you if you
would like to receive supplementary materials from us focusing on the content of
the newsletters. Since many of you indicated that you would, Jaya Sarkar,

Director of Global Education at Childreach, has written the supplement enclosed.

The enclosed supplement is in "question and answer" format, and answers some of
the questions that were raised in participant responses to the newslettars and
discusses other issues that relate to the Zontent of the newsletters. Please do
not be disappointed if the supplement does not answer all of your questions. You
lknow the issues of development are complex and the amswers are differeant inm each
situation. Moreover, it was mot possible to address all the questions that each

of you raised. ) :

Please also keep in mind that we will begin the second phase of the Buffalo Banks
and Borewells project in March. The second phase will be framed around case
studies to further explore the sectors of develcpment raised in the first phase.
I do hgpe that you will continue with the project through the second phase as

wall.

You do not need to respond to this supplement, unless you have further questions
that you would like to ask. However, we will be seanding you a survey in a couple
of weeks in order to assess the value of the project to date.

Wishing you all the best in 1994.

Sincerely,

Cornelius Riordan, Ph.D.
Professor of Sociology, Providence College, Providence, RI

Founded in 1937 as Foster Porencs 'an

;

FAX 401.738-5508



In Income Generation and Community Development... (continusd)

are contributed by sponsors. Grants also provide addi-

tional funds to invest in our own institutional strengthen- .
"« banks. Laocal organizations provide loan capital to commu-

ing.

In large part, the goal of the grant is to provide access’ to X

credit for the families we work with and to strengthen the '
institutions that can enable them to have that access o

through training and development. The program will have
a sipmificant impact in seven PLAN Field Offices by
strengthening 423 local community organizations and
involving 1,000,000 individuals (53% of whom are women)
in micro enterprise activities. The 53% participation level
for women is very high and represents a concerted effort to
recruit women because of their role as guardians of their
children'’s health and welfare.

Although micro enterprise development (MED) projects
vary at each program site according to local needs and
resources, variance is within the following guidelines:

* The program implements a participatory approach to
increase community access to credit with training and
technical assistance for both MED programming and
specific activities. SRR

* Communities take the lead in identifying their;-
e?c‘.onomxc needs and resources, providing certain capxtal as

1méll as labor, and share in the responsibility of momtonng
g’nq evaluating project activities.

* Access to credit for individuals and groups of 8-20
with approved MED plans is provided through community

hml:y banks using loans and grants from PLAN or loans
-~ from local finandal institutions based on collateral from

» Loans range from US$50 - $300 with short-term
payback schedules. PLAN encourages institutions to
charge interest rates which approach market rates as part
of the development of the eredit record of micro entrepre-
neurs. Loan payback is a shared responsibility within the
community, with eligibility for future loans dependent on
each member making loan payments on time.

* Credit is extended to support both new and existing
enterprises. To qualify, borrowers must present a low risk
profile based on community recognition of their personal/

-financial-attributes. They must also present an acceptable

business-plan.
- Before credit is extended, borrowers must complete 18

weeks of training in literacy skills, business planmng,
market identification, financial management;'and enter-
prise-speéiﬁc activity. As the scope of this-grant is prima-
rily in rurglk areas, training often introduces. sustamable :
agncultura‘l practxces EaS

In Health...

:-“Many of you discussed the issue of building awargness of
health issues among families in response to our.newsletter
that focused on health. Recently, I had-a discussion with
our International Health Advisor, Dr. Remi Sogunro,
about how one introduces medical information on a topic
*hat is taboo. Reflecting on his experience in building a
pr grammatxc response to AIDS, there were four stages
that Dr. Sogunro outlined in the process of building
awareness. PLAN is uniquely equipped to undertake this
process of building awareness because of ou1 local connec-
tions and staff that are familiar with the communities in
which they work.

L Raise the topic for discussion: This involves going
to all different members of the community and speaking
with them individually and in groups — women, men,
children, community leaders, teachers, and health
workers.

2. Discuss the traditions and why they are followed:
Once the ground work has been established and people are
willing to discuss the traditional practice, one finds that
there are people who would rather not follow the tradition
but feel compelled to because it is tradition. At this point
it is important to look at why the traditions were estab-
lished. Perhaps they were appropriate at the time they

“were initiated. - Perhaps the function for which they were i

1mt1a]]y estabhshed is no longer pertinent. .,

e
3. Introduce the logic of medicine: Once z}.he topic is
being discussed and the roots of the tradition‘are analyzed,
then one can introduce the logic of medicine. Thls ap-.

' proach does not take a position on the tradmonal practice
“"itself, but offers a different perspective that can be demon-
' strated through mortality and morbidity statistics. For

example, if the traditional practice was to have relation-
ships outside of marriage and this is now found to increase
the incidence of AIDS (killing women and children and
men) is it really worth continuing with the practice?

4. Let the people come to their own conclusions:
Each stage above is very important because it leads people

" through a process of questioning the traditions that they

hold dear, comparing them to another perspective and
deciding how they want to carry on. This approach does
not come barreling in and declare that traditional prac-
tices are wrong and harmful, but opens them up for
discussion. For cultures to survive, they must adapt, but it
is the people that are keepers of that culture that must
establish the adaptation when confronted with the com-
plexities of a changing world filled with new information.

Childreach, 155 Plan Way, Warwick, Rl 02886-1099 - 1-800-556-7918 ext. 500
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January 21, 19%4

Mr. Conan Sullivan ,
SP# 047998

248 Archer St ; “;‘ ) v;t;ﬁqﬂ”
Fall River, MA 02720 , S

Dear Mr. Sullivan:

Ydu'may recall that in the second newsletter ‘response sheet, we asked you if you
would like to receive suuplementary materials from us focusing on the content of
the newsletters. Since many of you indicated that you would, Jaya Sarkar,

Director of Global Education at Childreach, has written the supplement emclosed.

The enclosed supplement is. in "question and answer" format, and answers some of
rhe questions that were raised in participant responses to the newsletters and
discusses other issues that relate to the Zontent of the newsletters. Pleadse dc
not be disappointed if the. supplement does not answer all of your questions. You
know the issues of development are complex and the answers are different in each
situation, Moreovaer, it was not possible to address all the questions that_ eaﬁa

of you raised. )

-

Please also keep in mind-that we will begin the second phasa of the Buffalo Banks
and Borewells project in March. The second phase will be framed arcund case ., . .
studies to further explore the sectors of development raised in the first phase.;

..Ido hope that you will continue with the project through the second phase as . |
W ell , e

;You do not need to respond to this supplement unless you have further questions
;‘,that you would like to ask. However, we will be sending you a survey in a couole
,;of weeks in order to assess the value of the project to date.

’“:Sincerely,

L Cornelius Riordan, Ph. D
'Professor of Socioclogy, Providence College, Providence, RI

' Founded in 1937 os Fester Porents #'an

155 Plan Way = Warwick, RI 02886-1099, USA * Telephane 401-738-5600 « 3004447918 « Sponsar Services 800-556.7918

FAX 401-738-5608
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January 1994

In preparing to write this supplement, | reviewed all the questions and comments that we received in response to the
Buffalo Banks and Borewells newsletters. Many of your comments and questions reflect our own concerns as we work
overseas and build criteria for success. We have also incorporated these issues into Phase Il of the project which will

take the form of specific case studies.

instead of launching into specific answers to each of your questions, | thought it might be more interesting to share
with you some of the conversations | have had recently with people who work for PLAN in program development and
management. It struck me that the projects they described to me relate to the themes cf the newsletters and apply to you

. questions about the approach and success of projects.

- Jaya Sarkar, Director of Global Education

In Education...

Racently, Rezene Tesfamariam Area Manager for our
Regional Office in the Caribbean and Central America
was in our office. For Rezene, education is perhaps the
key to development. He was born and raised in Eritrea,
and he speaks of the powerful effect of his own schooling.
“Education teaches you to question. For the first time, you
look critically at your situation and that of others and
question as to why it is so.” It is this questioning that is
the first step in making changes to improve your situation,
and education can also give you the skills to actually make
those changes.

In discussing the situation in Haiti, he spemﬁcally
addressed the impact of involving parents in their
children’s education. As you know, this situation is highly
volatile, and yet PLAN continues to deliver services to the
children and families that we work with. In fact, in
addition to emergency health care, one of the services in
most demand is education for children.

In the newsletter that discussed education, many of you
identified the issue of convineing parents of the value of
education for their children if they themselves have not
had the opportunity for education, and may see the time
children spend in school as time better spent on income-
generating activities. I asked Rezene about the issue of
involving parents in their children’s education and he had
many interesting observations,

In setting up the program in Haiti, PLAN had to decide
which schools it would support to further the education of

the children in the communities in which we work. One of
the first steps was to establish some criteria for selecting
schools which included sound financial management,
school management and the existence and involvement of
a school committee. It turned out to be the latter of these
criteria that was the most contentious. Few schools had a
school committee in existence, and even once the princi-
pals were able to round up enough parents to form such a
group, they were not willing to share the management of
the school with the parents.

But Rezene insisted. The school commxttees were 2
vehicle for parents to participate in their children’s -
education, and they also made the school more accountable
to the students. However, the idea of parents being
involved in the school's operation was strange ta both the
school and the parents.

These efforts have larger implications given Haiti’s

" political situation. Part of the political problem in Haiti

today is that the general population responds to incidents
by taking to the streets, when they can, but they do not
have the organizations to proactively represent their
concerns in the political system. The parents’ associations
are not political parties but they do provide a medel of
organizing a group of concerned people in order to have a
larger institution, in this case the schools, respond to their
needs. This model of participation is important because it
demonstrates that the people can get a response to their
needs by organizing themselves.

In Income Generation and Community Development...

Many of you were interested in how PLAN goes about

- increasing the income of sponsored families, Of course,
this varies from office to office, but recently we submitted a
proposal to USAID (Agency for International Develop-
ment) that outlines the criteria for micro enterprise
projects in seven of our Field Offices. Although the grant
proposal has not yet been accepted, it does autline pro-

gram methodology for micro enterprise projects that are
pertinent to existing PLAN programs —and to many of the
questions you asked.

The grant combines the goal of increasing the incomes of
the families with whom we work with the need to
strengthen community organizations. PLAN applies for
grants such as this to further the reach of the funds that




In Income Generation and Community Development... (continusd)

are contributed by sponsors. Grants also provide addi-
tional funds to invest in our own institutional strengthen-
ing.

In large part, the goal of the grant is to provide access to
credit for the families we work with and to strengthen the
institutions that can enable them to have that access
through training and development. The program will have
a significant impact in seven PLAN Field Offices by
strengthening 423 local community organizations and
involving 1,000,000 individuals (53% of whom are women)
in micro enterprise activities. The 53% participation level
for women is very high and represents a concerted effort to
recruit women because of their role as guardians of their
children’s health and welfare.

Although micro enterprise development (MED) projects
vary at each program site according to local needs and
resources, variance is within the following guidelines:

* The program implements a participatory approach to
incréase community access to credit with training and
technical assistance for both MED programmingand
specific activities.

. =. Communities take the lead in identifying their
economic needs and resources, providing certain capital as
well as labor, and share in the responsibility of monitoring
and evaluating project activities.

o Access to credit for individuals and groups of 8-20 -
with approved MED plans is provided through community
banks. Local organizations provide loan capital to commu-
nity banks using loans and grants from PLAN or loans
from local finandal institutions based on collateral from
PLAN.

¢ Loans range from US$50 - $300 with short-term
payback schedules. PLAN encourages institutions to
charge interest rates which approach market rates as part
of the development of the credit record of micro entrepre-
neurs. Loan payback is a shared responsibility within the
community, with eligibility for future loans dependent on
each member making loan payments on tme.

* Credit is extended to support both new and existing
enterprises. To qualify, borrowers must present a low risk
profile based on community recognition of their personal/
financial attributes. They must also present an accepiable
business plan.

« Before credit is extended, borrowers must complete 18§
weeks of training in literacy skills, business planning,
market identification, financial management, and enter-
prise-specific activity. As the scope of this grant is prima-
rily in rural areas, training often introduces sustainable
agricultural practices.

In Health...

Many of you discussed the issue of bmld.mg awareness of
health issues among families in response to our newsletter
that focused on health. Racently, I had a discussion with
our International Health Advisor, Dr. Remi Sogunro,
about how one introduces medical information on a topic
that is taboo. Raflecting on his experience in building a
programmatic response to AIDS, there were four stages
that Dr. Sogunro outlined in the process of building
awareness. PLAN is uniquely equipped to undertake this
process of building awareness because of out local connec-
tions and staff that are familiar with the communities in
which they werk.

. L Raise the topic for discussion: This involves going
to all different members of the community and speaking
with them individually and in groups — women, men,
children, community leaders, teachers, and health
workers.

2. Discuss the traditions and why they are followed:
Once the ground work has been established and people are
willing to discuss the traditional practice, one finds that
there are people who would rather not follow the tradition
but feel compelled to because it is tradition. At this point
it is important to look at why the traditions were estab-
lished. Perhaps they were appropriate at the time they

were initiated. Perhaps the function for which they were
initially established is no longer pertinent.

3. Imtroduce the logic of medicine: Once the topic is
being discussed and the roots of the tradition are analyzed,
then one can introduce the logic of medicine. This ap-
proach does not take a position on the traditional practice
itself, but offers a different perspective that can be demon-
strated through mortality and morbidity statistics. For
example, if the traditional practice was to have relation-
ships outside of marriage and this is now found to increase
the incidence of AIDS (killing women and children and
men) is it really worth continuing with the practice?

4. Let the people come to their own conclusions:
Each stag= above is very important because it leads people
through a pracess of questioning the traditions that they
hold dear, comparing them to another perspective and
deciding how they want to carry on. This approach does
not come barreling in and declare that traditional prac-
tices are wrong and harmful, but opens them up for
discussion. For cultures to survive, they must adapt, but it
is the people that are keepers of that culture that must
establish the adaptation when confronted with the com-
plexities of a changing world filled with new information.

Childreach, 155 Plan Way, Warwick, Rl 028686-1099 - 1-800-556-7918 ext. 500
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May 10, 1994
SP#113318
Mr. & Mrs. Bruce M. Landesman
763 3rd Ave.
Salt Lake City, UT 84103

Dear Sponsors:

For the past six months you have participatad in an educational project by Childreach encditled

1 walls: Chi ’ vars ve . We have
greatly appreciated your enthusiasiic participation. The project is supported by a grant from the
United States Agency for International Development (AID). During the first phasea of the
project, over 500 Childreach sponsors have parzicipated.

The design of the project calls for two phases of educational newsletters. In January, you

completed phase L. At that time, you completed a survey which will allow us to assess the firsc
phase of the project. In that survey we also asked questions to learn more about your thoughts
and feelings about the problems of the Third World. After the results of the first phase survey

have been analyzed, we will share the results with you.

At this time, we would like to ask you to continue in the second phase of the project. In this
phase, we will provide case studies containing actual examples of problems that PLAN
confronts in the fleld. This will allow a mare detailed exploration of the issues presented in the

first phase.

At this time, we have enclosed the fifth newsletter of our project. We realize and do appreciate
the extent of cooperation that you have provided us in the first phase of the project. We would
like to continue to receive your reactions to these newsletters, but we do wish to minimize your
time commitment as well. Consequently, we are not asking for a detailed response to the
enclosed newsletter. Instead, for each of the next four newsletters, there will only be a singie
question. As always, we would be pleased to receive any additional comments that you wish to
send us. We have enclosed a metered szif-addressad envelope for this purpose.

I do hope that you will be able to continue your participation in the project.
Thank you for your help and your thoughts.

Sincerely,

Cornelius Riordan, Ph.D.
Professor of Sociology, Providence College, Providence, RI

Founded in 1937 as Foster Parertts Plan

155 Plan Way = Warwick, RI 02886-1099, USA « Telephone 401-.738-5600 « 800-444.7918 « Sponsor Services 800-556-7918

FAX 401.738-34608



Educational Activity #5
May 1994

Rl

Buffaio Banks

& Borewells
QL3 8aCe MAKES (ST CF

CVEILERS SEV RS AMENT

Thank you again for your continued participation in the Buffalo Banks and Borewells project.

To what degree has your participation in the Buffalo Banks and Barewells project affected your satisfaction
with Childreach? '

I am more satisfied

My sadsfaction is the same
I am less satisfied

I am not sure

Childreach, 155 Plan Way, Warwick, RI, 02886-1099 = 1-800-556-7918 ext. 500
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June 27, 1994

Ms. Marguerite Allen
SP#t 086404

34 Canonicus Trl
E Greenwich, RI 02818

Dear Ms. Allen:

Enclosed you will find the sixth newsletter of our Buffalo Banks and Borewells
project. This newsletter describes an income generation and capital accumulation
project in San Pedro Sula, Honduras. In this phase of the project, each newslet-
ter provides a more detailed description and discussion of the issues that were
introduced in phase I of the projact.

Thank you for your responses to the fifth newsletter concerning a borewell
project in rural Kenya. Accompanying the last newsletter, we asked to what
degree your participation in this project has affected your overall satisfaction
with Childreach. We were especlally encouraged to discover that 74 percent of
you were more satisfied and 22 percent remain just as satisfied as before.

I suspect that many of you would like to learn about the results of our larger
survey that you answered in the spring. We are still processing the data col-
lected in the survey and the results of the analysis will probably not be avail-
able until the late Fall. Eighty-four percent of you replied to that survey for
which we are grateful. By the way, the overall response rates to each of the
newsletters has been about 80 percent.

We would like to continue to receive your reaction and thoughts to these newslet-
tars. Your input is an important part of the overall project. OQur plan is to
minimize your time commitment to making a response. We have enclosed a metered,
self-addressed post card with a single question asking for your response to the
current newsletter. As always, we would love to see additional comments that you

wish to make.

I trust that you will continue yodr participation in the project.
Thank you for your help, your time, and your thoughts.

Sincerely,

C(-'Ln :,A"‘-v \je [ l./f.z g

Cornelius Riordan, Ph.D.
Professor of Sociology, Providence College, Providence, RI

BEST AVAILABLE COFY

Founded in | 937 as Foster Parents Plan

155 Plan Way * Warwick, Rl 07886.1099, USA « Telephone 401-738-5600 « 800-444.7918 + Sponsor Services 800-556-7918
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ACTIVITY #6 SP#% 086404

HOW WOULD YOU PATE YOUR REACTION TQ THE TINCOME GENERATIOI
PROJECT DESCRIBED IN THE NEWSLETTER?

NOT ESPECTIALLY L[MPRESSED
WQULD PREFER TO SES MY DONATION IN QTHER TYPES OF

PROJECTS
THOUGHT THIS WAS A GQOD PROJECT FGR PLAN
THOUGHT THIS WAS AN EXCITING AND EXTRAORDINARY

PROJECT ‘

OTHER THOUGHTS ON THE PROJECT

BUFFALC BANKS £ 30REWELLS 1-200-444-~-7918 EXT. 500
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September 16, 1994
SP# 000139

Ms. Debra Bahr
205 Date Ct
Ames, IA 50010

Dear Ms. Bahr:

Enclosed you will find the seventh newsletter of our Buffalo Banks and Borewells
project. This newslettar describes a PLAN housing project in Delhi, India. In
this phase of the project, each newsletter provides a more detailed description
and discussion of the issues that were introduced in phase I of the project.

Thank you for your responses to the sixth newsletter concerning an income genera-
tion and captial accumulation project in San Pedro Sula, Honduras. Accompanying

the last newsletter, we asked you to rate the income genmeration project described
in the newsletter. We were especilally encouraged to discover that 53 percent of

you thought it was an exciting and extraordinary project, and 45 percent thought

it was a good project.

We have just completed our preliminary analysis of the larger survey that you
answered in the Spring. One set of questions addressed the priorities for typas
of U.S. assistance of developing countries. These questions had been used in
several previous surveys of the general public and other non-govermmental organ-
izations (NGOs). Your responses to these questions were similar to the responses
of people in other NGQs, except for four items. Childreach sponsars scored
significantly higher than spensors in the other NGOs, in placing a priority on
the following areas: providing programs that help countries lower infant death
rates, providing programs tc support small business by lecal pecple, initiating
sustainable community development, helping developing countries to prevent the
spread of AIDS disease. These priorities are fundamental to the goals of
Childreach and it was exciting to know that you shared these goals with us.

We would like to comtinue to receive your reaction and thoughts to these newslet-
ters. TYour input i3 an important part of the overall project. Our plan is to
ninimiza your time commitment to making a response. We have enclosed a metered
self-addressad post card with a single question asking for your response to the
current newsletter. As always, we would love to see additional comments that you

wish to make.
I trust that you will continue your participaticn in the project.
Thank you for your help, your time, and your thoughts.

Sincarely,

RO —

Cornelius Riordan, Ph.D.
Professor of Sociology, Providence College, Providence, RI

BEST AVAILABLE COFY

Founded in 1937 oz Faster Parents Plan
SA * Telephane 401-738-5600 * 800-444.7918 « Sponsar Services 800.556-7918

FAX 401-738.5608
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ACTIVITY #7 | SP# 000137

HOW HOULD YOU COMPARE THE VALUE OF THE NEWSLETTERS IN
PHASE I HWITH THOSE INM 9HASE II?

PHASE I (1—-4) NEWSLETTERS WERE

PHASE II (5,6,7) NEWSLETTERS WERE

WOULD YOU CONSIDER PHASE I NEWSLETTERS TO BE A NECESSARY
COMPONENT OF THE OVERALL PROJECT?

YES N o L)

BUFFALO BANKS & BOREWELLS 1-300-444-7T918 EXT. 500
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sP¢ 000139

Ms. Debra Bahr
205 Date Ct November 30, 1994

Ames, IA 50010

Dear Ms. Bahr:

Over that past year you have participated in an educational project by
Childreach entitled Buffalo Banks and Borewells: Childreach Makes Sensa of
Qverseas Development. Over 500 Childreach spcnsors have participated in this
project. We have greatly appreciatad your enthusiastic participation. This
newsletter (#8) brings the project to an end. This newsletter reconsiders the
critical issue of education bv focusing on the importance of effecktively

communicating health messages acsoss cultures.

As you know, this project has been supported by a grant from the United
States Agency for International Development (USAID). We are truly grateful
that you have participated faithfully in the projec:t over this year-long
period. At this time we would like to ask for your help in planning how we

might extend the project beyond the grant period.

Your responses have assured us that the newsletters are of value and we
wish to explore how best to utilize them further. Moreover, we have in place
a global education program that is responsible for the development of the
newsletters and this means that additional newsletters could be created.

On the basis of our sense of suczsess (that we have determined from your
responses) we have already begun to distribute the newsletters to new sponsors
who have just joined the Childreach family. These sponsors will receive the
newsletters just like you did over a year-long period. But we have questions
for you about how best to monitor the distribution of the newsletters to other
sponsors and we hope you will help us to plan some other types of use for the
overall idea of Buffalo Banks and Borewells: Childreach Makes Sense of Over-
seas Develooment. Therefore, we have enclosed a brief questionnaire in which

we are asking for your input.

In addition to the enclosed questionnaire, I must ask your forbearance in
that next month we will send you one last survey that is related to the
Buffalo Banks and Borewells project. This questionnaire will be similar to
one that you filled our previously and it deals with your attitudes and ideas

about development per se.

Thank you for your help and your thoughts.

Sincerely,

(oS Rl

Cornellus Riocrdan, Ph.D.
Professor of Sociology, Providence College, Providence, RI

Founded in 1937 as Foster Parents Plan
185 Plan Way * Warwick, Rl 02886-1099, USA * Telephone 401-738-5500 » Sponsor Services 800.554.7918
fAX 401-.738-5408



_. Sponsor#

When you received a newsletter, we always included a set of questions to determine your response to the
newsletter. How do you think we should handle this with the new sponsors project (new sponsors are
currently receiving the newsletters)?

Yes, continue to include questions for the sponsor.
No, discontinue the use of the questions.
Please explain why you answered the way that you did;

We are considering a continuation of the newsletters to people hke  you who have aiready received the initial set of
eight newsletters. We have in mind perhaps two per year which we could include as part of the Childreach
magazine which is distributed bi-annually. These would be advanced newsletters like the one enclosed with this

mailing. How do you feel about this idea?

Do you have other ideés as to how we might distribute these newsletters more broadly?

How would you compare the value of the cantent of the newsletters with the vaiue of being able to wnte comments
back to us,ona swle of 1 to 10 (10 being highest)?

’Contentofnewsletterzt 1 2 3 4 5 6 7 8 9 10
. Beingabletowrtecomments: 1 2 3 4 5 & 7 8 9 10 .

bn a scale from 1 to 10 (10 being highest) how would you rate the overall value of the educational newsletters?‘

1 2 - 5 6 7 8 9 10

What specific sugge_stions would you have for improving the newsletters?

Childreach, 155 Plan Way, Warwick, RI 02886-1099 - 1-800-556-7918 ext. 500
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Buffalo Banks and Borewells
Interim Report for Educational Activity #1

September 1993

out of 85,000 acfive Childreach sponsors, 4,440 were randomly
selected to participate. Of these 2664 were assigned to the
experimental group and 1776 to the control group. In August 1993,
an invitation to participate and the first educational newsletter
were mailed to the 2664 sponsors in the experimental group. There
were actually two mailings. A sub-sample of 400 sponsors received
the invitation first and we were required to wait for two weeks
before mailing the remaining 2264 invitations. This strategy had
been imposed because of lingering administrative concerns regarding
potential negative reaction from sponsors to the survey. 1In
fact, the negative sponsor reaction was minimal. We assume that
the two week space between the sub-group of 400 and the main group
of 2264 is unimportant and we disregard it in further discussion.

One week after the initial mailing, sponsors received a
follow-up reminder post card, and two week later (if they had not
yet responded) they received the entire initial invitation
package. A total of 859 sponsors (32 percent) have responded to
our invitation. Of these, 485 have agreed to participate and 374
have declined. 1In our proposal, we had aimed to obtain 600
participants in our sample. Although we are slightly under that
figure, we wil make extensive efforts to maintain this group of
485 over the entire project. We expect that the actual number of
participants will rise to over 500 when the final count is completed.

See Table 1 below for a revised version of the research design.



(Note that this revised design in Table 1 below is different
from Table 1 in the main text which represents yet another

revision made later in the project during Phase II.)
Results of Educational Activity #1

We asked the respondents if they already knew that PLAN did
the kind of work that was described in the first educational
newsletter. The newsletter described the community development
projects of Buffalo Banks and Borewells. Surprisingly, only 52
percent said that they did know, and 48 percent were unaware that
PLAN did this type of work (see Table 2). This initial finding
seems very important to us and we intend to pursue it throughout
the study. Fully one-half of Childreach sponsors who have agreed
to participate in the project are uninformed or misinformed
regarding the central activities of the organization.

Of the 485 respondents who agreed to participate, 38 percent
provided unsolicited comments about the project. Table 3
displays the percentage of unsolicited comments made by both the
participants and the non-participants. These comments
ranged from detailed analyses of the issues presented in the
newsletter to pro and con comments about the value of the project.
Although some of the comments are critical, the vast majority are
supportive and are included as Appendix Al. In view of the large
number of comments, we have adjusted the subsequent questionnaires
to allow and encourage further comments from the participants.
Since the project aims to increase sponsor involvement, we are
excited about the extent of unsolicited comments to the very

first educational activity. Since many of the comments request



further information, we have added a supplementary newsletter to
the project (see Appendix Al). (Appendi# Al also shows the comments
made by 58 of the 374 non-participants.)

We asked the respondents to rate the effectiveness of the two
community development projects. The newsletter pointed up some
of the positive implications of each project along the lines of
family livelihood, education, health, and community development.
For each factor (health, education, etc.), respondents were asked
to rate the success of Buffalo Banks and Borewells on a three
point scale (1 = little success; 2 = some success; 3 = a lot of
success). Combining all factors together, the scale ranges from
a low score of 4 to a high score of 12. The average score for
Borewells was 10.4 compared to a significantly lower score of 9.9
for Buffalo Banks. Many sponsors indicated in their comments
that it was really impossible to make this evaluation given the
amount of information they had been given (see Appendix A). We
certainly agree that it was a difficult task, and we have indicated
this to the participants in a cover letter to the second educational
activity. The idea was to engage them in the problems of assessing
the effectiveness of community development projects. We feel we
were successful in this endeavor. Respondents who said they knew
that PLAN did this type of work scored each of the projects higher
in success than those who were previously unaware that PLAN did
this type of work. The score for the Borewells project was
significantly different among the two groups (10.6 to 10.2).
Overall, of course, these high scores mean that the projects were

deemed by all the participants to be successful.



Table 1
Buffalo Banks and Borewells:
Childreach Makes Sense of Overseas Development
Revised Research Design

Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun
93 93 93 93 93 94 94 924 94 924 94

Exper. Al A2 A3 A4 S1 PostI A5 A6 A7 A8 PostII

Contrel - - - - - PostI - - - - PostII
Option Al A2 A3 A4 S1 PostI - - - - PostII

Option would be one-half of the experimental group who would receive
no further educational activities after post-test I.

Al, A2, etc refers to educational activities.

S1 refers to supplementary educational activity.

Following the postII, the control group will be informed of the
broader basis of the study and they will be offered the
opportunity to receive all the educational newsletters.

A decision to use Option Exp will be made at January 1994. Three
factors will determine that decision.

(1) the % of the Exp. group who indicate on Activity #4 that
they would like to receive additional activities;

(2) the actual number of respondents in the Experimental group.

(3) the pattern of the response rate in the Experimental group
over time--if it appears that the response rate has
stabilized, Option Exp would be considered.



Table 2
Percentage of Project Participants Who Knew of PLAN's Work
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Appendix Al
Participant Comments to Educational Activity #1

both successful

bw are the initial need

don't rate which proj more suc
newsletter "talking down"

both imp.-not enough info.
both imp.-not enough info.
cannot rate one against other
water project is more imp.
each had positive aspects
cannot compare bb and bw
projects very worth while
didn't 1like scoring chart
describe results; need data
each project equally imp.
BW-more community involvement
increased health benefits-good
water is most important

both projects worthy

need info from unbiased source
each project- needed & worthy
unsure on all responses
self/somm,reliance,livlihood
water effect health-most impor
do communities select project
cannot compare, both important
both projects imp.-water more
needed =, purpose of survey?
rate bw higher-water for healt
both projects imp.-continue on
projects imp-people help self
both projects imp. in own way
both projects imp. in own way
they each supply diff. needs
not adequately informed to ans
both programs are vital

why are you doing this survey?
both projects equally imp.
both projects have worth
cannot compare.

hard to compare-both succesful
BB more imp.-money ? for BW
both projects need improvement
water maintanance is imp.

both good- BW more needed
involve comm in both project
water is an absolute necessity
access to clean water critical
clean water is a necessity
score projects the same.

both important in own way



both projects imp.-water more
interested in participating
clean water larger payback
educ of community is positive
why compare against each other
great work

both sound worthy in own way
water is crucial to develop.
both imp.-water a must

BW more imp.-water is vital
needed and succes, need specif
both projects are good
trainers kept on location?
both good-difficult to compare
bb more attractive-shift power
both good-hard to choose one
both projects very good
didn't understand scoring
both equally valuable

bw project comes first

hard to value one over other
both projects imp.-water more
BB provides self-help - good
each project individual good
each positive in own way

both projects imp.-water more
success of projects not descri
both ideas great

difficult to compare projects
both good-can't figure score
water project more important
bb:do only select fams benefit
water is first priority.
capability of doing this?

both projects imp.-water more
both projects imp.- water more
they are egually important
both projects valuable

both projects equally imp.
what is community response?
resent constant solicitation
too difficult to compare

no facts to base a conclusion
bw benefits more immediatly
need to see productiv charts
need more info herd size etc
minimal reporting;cannot judge
too difficult to compare
health, educ, comm. dev.- imp.
both projects imp.

~ impossible to compare bb bw.
both are worthy projects

BW projects shows improvement
BW immediate effect-BB longer
both imp.- water more



any family planning projects?
BW immediate effect-BB longer
both need community involvmnt
BW higher in health area

both have potential for succes
write more complex sentences
both projects imp.

no idea how to ans question
likes villagers input w/ BB
both projects are positive
very informative

who owns rig for BW project?
both projects successful

not enough info to compare
need factual data-statistics
bbbb yes

both projcts valuable.

cannot judge success from info
can't quantify impressions

no way to judge which is bettr
both success;not enough info.
good projects—-not enough data
why rate one in compar to othr
both wvaluable.

raising aware. of contributors
family livlihood, comm develop
people need to be self-reliant
environmental impact of prject
community trad not mention bw
both projects imp.-water more
both projects equally imp.
both seem worthwhile

water is greater need.

not enough info to compare
each project individual good
both projects valuable

if inc giving,cannot particip
safe water is absolute "basic"
not enough info

equally successful

difficult to compare projects
not enough info to make choice
sharing of resources-critical
“both are important

_ import for comm to be involved
both seem to work

both equally successful

can bb provide better farming?
both projects imp.-water more
both projects have merit

both worthy- not enough info
both projects imp.-water more
happy about each project

you can't do much w/o0 water.
bb-comn devel, bw-health



not enough info for opinion
how does survey help children?
bb will be more succ comm deve
both are successful projects
well is more basic need

can't compare prjcts numericly
bw more critical to hlth
indirect proj for educa opps
found scoring chart difficult
both good-BB better b/c easier
cannot compare;both critical
best evaluators - participants
bw more important 1st step

not enough data for accur eval
projects succ if inc hlth, educ
relies on people not technol
concerned w/ future water loss
bb will produce stratified com
each comm has different needs
both imp.-difficult to compare
BW slightly more important

Comments of Non-Participants

no opinion

bw most important

self help projects important
don't have time to participate
both projects worthwhile

child in haiti won't benefit
can't participate at this time
can't answer- info too general
need more info to compare
"participate"? - both worthy
ililness in family-no participa
both seem imp.-hard to judge
not interested

PIAN dist. birth control info?
not enough data to judge succe
not interested

newsletter like advertisement
cannot evaluate projects
cannot participate this time
plan sounds good

this is a total waste of money
not interested

good projects-tight finances
don't forget family planning
both seem good

can't participate

no info to possibly evaluate
moving to Europe

both projects good-why poll?

10



havn't heard frm child longtim
costing too much now

don't see point of particip.
financial help needed in USA
disabled- can't participate
not at this time-later date

no time to participate.

not qualified for assignment
not qualified to answer

not enough info to compare
unable to evaluate

pls remove from bbb

less § to survey, $ to feed
not interested in bbb

has trouble reaching child now
skeptical-~ideas not actuly wrk
didn't want to read newsletter
seems more like a solicitation
no time to participate

too o0ld to participate

survey not worth the time or $
no mailings except for kids
not enough info to compare
upset with mailing

choose families w/ children
cannot give informed opinion
not interested

info too scanty issues complex
both worthy-why all the nail?

11



Buffalo Banks and Borewells
Interim Report for Educational Activity #2

Octoher 1993

As of October 20, 1993 at total of 522 sponsors have agreed
to participate in our Buffalo Banks and Borewells project. This
represents a response rate of 20 percent. Of these, 370 have
responded to Educational Activity #2 and others continue to dribble
in. Thus, about 71 percent of those who have agreed to participate
have responded to this second activity as of this date. This
interim report, however, is based on only 360 respondents.

We asked the participants to rate the two approaches to
development that were described in the newsletter. These two
approaches were short-term emergency relief and long-term
sustainable development. The question was worded as follows:

In this newsletter, we described two approaches to development.
Where did you think the work of PLAN should go on the scale?

1 2 3 4 5
Short-Term Long-Term
Emergency Half Relief Sustainable
Relief Half Devel. Development
Oonly Oonly

The average score for this question is 3.7 indicating that most
sponsors feel that PLAN should pursue the approach of long-term
development. In fact, only two of the 370 sponsors checked 1 or
2 (short-term emergency relief only) in the question.

The newsletter described several criteria used by PLAN in
selecting a country. These criteria were GNP per capita, U5SMR,
life expectancy, and literacy rate. We asked sponsors if there

were other criteria that PLAN should consider. Fully 80 percent



of the respondents said No while 20 percent said Yes.

other criteria suggested by sponsors were the following:

political/social stable
impact of industl nations
educated in birth control
chance of success

no drug trafickng country
survey conditns personaly
human rights protection
poverty levels
willingness to grow
political struc. stable?

literacy-esp. female 1lit.
stable pol/soc envrt
human rights-future stabl
willingness to grow
poverty levels

human rights protection
survey conditns personaly
no drug trafickng country
chance of success
educated in birth control

Among the

We asked sponsors to identify the single biggest barrier to
successful Third World development. A sample of these responses
are as follows:
pol corrup,tribal insurrection unstable political climate
education population
uncontrolled population growth unable to intro new ideas
local governments fund for long term development

not enough people to invest poverty
lack of education unstable govt structure

government
Eventually, these open-ended responses will be categorized and
subjected to further analysis.

The newsletter contained two questions concerning the
informational level of the newsletter and whether or not they
would like to receive supplementary information. The questions
and the responses are as follows:

So far, I think that the informational level of these
newsletters is:

27% too elementary 73% just about right 0% too complicated

Would you like to receive supplementary information on the
issues raised in this newsletter.

62% Yes 38% No



Buffalo Banks and Borewells
Interim Report for Educational Activity #3

December 1993

As of December 20, 1993 a total of 525 sponsors have agreed
to participate in our Buffalo Banks and Borewells project. This
represents a response rate of 20 percent. Of these, 413 have
responded to Educational Activity #2 and others continue to dribble
in. Thus, about 80 percent of those who have agreed to participate
have responded to this third activity as of this date.

Educational Activity #3 provided statistics on the average
years of schooling for males and females in 28 countries served
by PLAN. In 25 of the 28 countries, males obtain significantly
more education than females. We also identified and discussed a
quote by Lawrence Summers, Chief Economist for The World Bank,
indicating that the education of girls "may be the single most
influential investment that can be made in the developing world."
We then posed the following question for the participating
sponsors: Given the data presented in the newsletter and the
cultural contraints against schooling for females in most Third
World countries, what do you think would be the most effective
way to raise the educational level of females?

The question inspired a considerable amount of response by the
participants. Many of the respondents wrote an entire back page
essay on the topic. None of the responses were negative--all were
constructive--most of the dialogue indicates that the participants
are well informed and highly desirous of discussing issues of this

sort. While 413 participants provided at least one most effective way



to raise the educational level of females (that is all we asked for),
211 sponsors provided a second effective approach, and 73 provided a
third. In some cases, a half dozen approaches could be identified
in longer essays, but we confined our coding to three responses.
There were many different ideas and it was necessary to use
seventeen categories to account for the responses. The pattern of
the responses is displayed in Table 1. Note that there are a total
of 697 responses since some participants gave more than one solution.
Table 1

Effective Strategies for Improving Female Education in the Third World

Response Category Frequency Percent
Importance of Female Education 147 21
Parental-Community Involvement 134 19
Vocational Emphasis 110 16
Change Traditional Attitudes 68 10
Single-Sex Schools 39 6
Female Incentives 36 6
Financial Incentives to Family 24 3
Female Teachers 20 3
Compulsory Education 19 3
Home Based Education 17 2
Educate Males About Importance 16 2
Women's Organizations 14 2
PLAN Involvement 11 1
Education on Birth Control 9 1
Provide Books-Uniforms 6 1
Small Local Schools 5 1
Miscellaneous 22 3
Total 697 100

One can see immediately the degree of high level thinking on
the subject among the participating sponsors. The most frequent
response was simply to emphasize the importance of female
education. Following the general recommendation, however, are a
set of concrete and useful responses including the use of

community involvement, emphasizing vocational education,



developing programs to change traditional attitudes, the use of
single-gender schools, female teachers as role models, financial
incentives to women, establishing women's support groups, and
providing education for males about the value of female education.
The newsletter also presented five vignettes (with pictures
and descriptions) of different individuals who were participating
in PLAN-supported education programs. We also identified seven
barriers to successful educational programing with PLAN's
educational goals. Within this context, we asked the respondents

which of the following strategies is the best way for

organizations like PLAN to meet these educational problems. The
responses to this question are shown in Table 2.

Table 2
Effective Educational Strategies for NGO Efforts in Third World

Response Category Frequency Percent

Provide more funding and human effort in
the area of primary school education. 135 34

Provide more funding and effort in the area
of adult vocational training and education. 111 27

Provide more funding and human effort in
the area of adult basic education. 63 le

Provide more funding in areas such as
community development and income generation

and less for formal education. 52 13
Use Multi-faceted Program 22 5
Depends on Each Culture 8 2
Teach Adults to Teach 5 1
Other 9 . 2
a5 100

One-third of the participating sponsors feel that funding



and effort should go to primary school education. The choice was
followed closely by those sponsors who feel that more funding
should go to adult vocational training and education (27%).

These two categories comprise 60 percent of the sponsor's
choices.

As has been the case in the first two newsletters, we
received a considerable amount of additional comments and
suggestions from sponsors that were written on the back of the
questionnaire. For this newsletter, fully 31 percent of the
sponsors provided additional comments. These additional remarks
are included below in abreviated form.

diff to choose bw prim/adul ed
show how basic ed relates self
women more amenable to progres
sponsors pay for educ of child
attack problems in diff. ways
must study basics first
educate children-adults future
no one best way

stress basics at early age
educ kids best way help 3world
vocational imp b/c see work
must stress all levels of educ
give educ people better jobs
children are the future
parents will encourage kids ed
must educ children early
increase living conditions
coordinate funding w/ religion
best method for each community
ed increases value of kids
combin. of formal + voc educ
depends on community needs
adults will see diff ed makes
adults should be trained

prim ed affects more people
address immed needs

integrate oral communication
provide more funds

newsletter not iformative
support creativity/artists
voca educ is key to future
vocational training important
use leisure time for educ



prim ed to increase literacy
educ related to living condit
support of women's groups
income provide $ for schooling
primary ed-long term focus

let adults see ed benefits
educ is a community investment
adults must provide basics
voc training has pract applica
parents teach kids vocation
4th is least likely to benefit
prim ed can reach more people
start at primary school
required courses for adults
need to educ adults first
needs balance of programs

need to see benefits of voc tr
each method follows the other
adults educate families-vocati
quality of life helps schoolng
teach adults value of educ
parents learn benefit of educ
females need as much ed males
prnts have to experience educ
teach children value of educ
paerntal support of educ imp
don't use US as an example
comm devel is crucial

educ adults to support ed kids
not basics-practical applicati
hard to decide which comes 1st
adult ed-assist in econ devlpm
access/educ on birth control
people need to support family
show benefits educ fam setting
#4 is second most important

ed adult-change attit ed kids
female groups supporting educ
home visits to parents

teach parents value of educ
basics necessary before educ
kids must see relevance of ed
change child's view of educ
provide mini programs

adult ed-will encourage kids
prim ed and adult ed

adult educ also imp

all seem important

kids are the future

2nd choice prim ed-depends cul
basic living is first step
start w/ practical educ

people need incentive for educ
ed study skills,self-esteem
combo of 2&3 more effective



PILAN appears well established
teach adults imp of educ

educ reinforce sex equality
adults exper benefits of ed
educ will benefit whole family
children are the future

ease $ stress-help other areas
intesive combo of #1 & #2
basics more imp than education
support groups for women
educated parents want ed kids
religious+social beliefs probl
parents need better living std
teach adults value of educ
provide qualified volunteers
teach kids continue advancemnt
change begin w parents/adults
focus educ on birth control
adults teach kids value educ
parents pass on info to kids
easier to teach young skills
part 3 and part 4

adults must value ed first
teach adults import of pri edu
adults stress import of primed
adults pass educ value to kids
need ability to further educ
need primary school foundation
also focus on vocational educ
educ kids to set examples
adults have pos eff on kids
each is necessary,equal import
parents must feed fam first
better to start w youngest
need work accomplishments
teach parents to support kids
strategy depends needs culture
have teen vocational training
nontrad-depends on circumstanc
educ of kids help teach adults
include wives in adult ed



Buffalo Banks and Borewells
Interim Report for Educational Activity #4

February 1994

As of February 28, 1994 a total of 516 sponsors have continued
to participate in our Buffalo Banks and Borewells project. This
is down just slightly from the number of participants in December.
This decrease is due to a cleaning of the file during January 1994
in which some respondents who had dropped out at some point during
the fall were deleted from the active file. Most of these were
people who had telephoned in--some were ill or otherwise disposed--
none were critical of the project. Our sustained response rate is
now 19 percent. Of these, 404 responded to Educational Activity #4.
Thus, about 78 percent of those who have agreed to participate have
responded to this forth activity as of this date.

Educational Activity #4 provided statistics on the Under 5
Mortality Rate for children in the 28 countries served by PLAN.

We also provided related statistics on life expectancy, average
years of schooling, and GNP per capita in four selected countries.
The newsletters also reviewed the four low cost measures (GOBI)
which can potentially halve the number of child deaths in
developing countries, and PLAN's distinct advantage in delivering
health services.

Educational Activity #4 provided information regarding the
work of PLAN in combating the AIDS virus in the countries that we
serve. Quite interestingly, only 89 percent of our sponsors
were unaware that PLAN was involved in this type of work. We asked

the sponsors the following question: Within the context of low



educational levels and the need to maintain sensitivity to other
cultures, what do you think is the best way for PLAN to combat the
problem of AIDS?

The question inspired a considerable amount of response by the
participants. While 389 of 404 participants provided at least one
most best way for PLAN to combat AIDS, 182 sponsors provided a
second effective approach, and 29 provided a third. In some cases,
a half dozen approaches could be identified in longer replies, but
we confined our coding to three responses.

There were many different ideas and it was necessary to use
fourteen categories to account for the responses. The pattern of
the responses is displayed in Table 1. Note that there are a total
of 600 responses since some participants gave more than one solution.

Table 1

Best Strategies for PLAN to Combat AIDS in Developing countries

Response Category Frequency Percent
general education 285 48
community involvement 82 14
provision of condoms 64 11
agree with ideas in newsletters 27 5
health clinics 25 4
greater use of mass media 22 4
educ focused on abstinence 21 4
reinforce cultural traditions 18 3
comfort (medical+emotional) 16 3
education on use of condoms 15 3
stress morality 9 1
miscellaneous 8 1
work with women's/mother's groups 5 (o)
creating trust in NGOs 3

Total 600 100.0
The most frequent response was simply to emphasize the importance
of education, broadly conceived. We interpret this to mean that

narrow education in family planning, or AIDS, or condom use is



insufficient without an overall understanding of issues pértaining
to population growth, disease, and general literacy. Following
this general recommendation, held by 48 percent of the participants,
are a set of concrete and useful responses including the use of
community involvement and the distribution of condoms. These latter
two responses accounted for an additional 25 percent of the overall
set of answers.

The newsletter described several health care programs that
PLAN is currently conducting. The newsletter also presented four
vignette (with pictures and descriptions) of individuals and groups
who were participating in PLAN-supported health programs. We also
identified four general strategies employed by PLAN and several
examples of programs initiated by PLAN to combat the challenge of
AIDS. Within this context, we asked the project participants
which health initiatives they thought were likely to be most
successful in the Third World. We provided three specifid
alternatives (ample supply of local health care workers, increasing
immunizations, and access to hospitals and c¢linics), and a
Acategory labeled "other." Responses in the "other" category were
either providing clean water, more education, or all are
necessary. Table 2 shows the pattern of responses on this question.

Nearly two-thirds of the participating sponsors feel that the
best strategy is provide an ample supply of local health care workers.
The only other choice selected by a large percentage of sponsors

was increasing immunization rates ( 22 percent).



Table 2

Health Care Initiatives Likely to be Most Successful

Response Category Frequency Percent
ample supply of local health workers 225 62
increasing immunization rates 79 22
access to hospitals and clinics 23 6
all are necessary 17 5
education 14 4
access to clean water 3 1

Total 361 100.0
Valid cases 361 Missing cases 43

Respondents were asked if they thought that childreach should
consider sending these newsletters to all sponsors. Table 3 shows
that fully 75 percent of the sponsors thought this was a good idea.

Should Childreach Send BBBW Newsletters to All Sponsors

Response Frequency Percent
Yes 289 75
No 94 25

Most of the sponsors who replied No on this question provided a
comment even though we did not specifically ask for one. These
comments are helpful and insightful and are shown below. Many
sponsors indicate here that it would be a good idea if it were
not too expensive or not quite so often or as long as we asked
sponsors first (which of course we would). Thus, even among

those who said No to this question, there is support so long as
certain reservations are overcome, i.e., only sending them to

interested sponsors and being careful about the costs.

little benefit; too much $ base letter on region of child
depends on size of sponsorship unless sponsor requests one
too much $, offer them to some too much $, not unless request
prohibitive mail costs ask who's interested

perhaps annually too costly



not all would read; no time
make it an option

good idea; too costly for PLAN
high cost

perhaps upon request; cut $
send reply cards to request it
spend money elsewhere

only if they request more info
ask sponsors of interest first
large expenditure, few response
put info in reqular letters
only if sponsors request it
only the sponsors interested
uncertain about expense

send survey to check interest

too expensive; not all read it
low participation rates

too costly:; spend money better
added costs, drains resources
no time to read it all

too costly

put money to better uses

what is the cost?

use $ to get other sponsors
ask sponsors first

cost prohibitive

too expensive

not all have time to read them
too expensive

We asked the participants if they had had any occasion to

discuss the contents of these newsletters with anyone outside of

their immediate household over the past three months.

Twenty-five

percent of the participating sponsors reported that they had

discussed the contents of the newsletters beyond their immediate

household.

effort was made to encourage them to do so.

This is a sizable proportion given the fact that no

We asked those

people who said they had discussed the newsletters to describe

the results.

in church group; group agreed
photo of child spurs discussion
great interest- possible sp's
pos. discuss w/ other sponsor
raised awareness w/ some int.
raised aware on depth of prob.
what happens to orphans?

people shocked at own ignorance
very positive reaction+interest
raised aware. (esp. health)

no substantial interest

some positive interest

has taught me extensively
prob's getting worse

mild interest

surprised interest

general admiration for efforts
people knew little of events
got one person to become a sp
used them in 3rd grade class

Their comments on this are shown below:

local forum for sp's to discuss
2 pos. comments from discussion
lot of int.-little $§ support
general interest- possible sp
very pos. result w/ interest
80% immuniz. rate incredible
raised general aware. level
used it in a church group
helped to teach people situat.
people were unaware of numbers
friend agreed

led to possible new sp's
mother agreed with sp

helping to educ kids
informative conversation

no new ideas to include

will use w/ students next sem.
better understanding of goals
most concerned w/ US problems
positive impression



limited interest

overwhelmed at work being done
mild disinterest

people were inter. + informed
interest in becoming a sp
strong general interest
pleased with the efforts

told many w/ negative reaction
talk about it at work

some interest

discussions were limited
people were pleased w/ program
people were impressed w/ PLAN
told people at work

people concerned with themself
very informative

shared PLAN work w/ others
used as an example

increased awareness

positive discussions

favorable resp. from bus, assoc.

discuss it w/ roommate

general agree. w/ colleagues
very impressed w/ childreach
interest shared

run project in US

response indicated unawareness
family took interest in BBBW
positive responses

used W/ 7th grade students
what % of PLAN $ goes to help?
shared the information
prleased w/ the way PLAN spends
use for to assist people
increased aware of family
heightened aware on 3rd world
high level of interest
expressed inter in being a sp
general discussion

helped to understand problems
heightened awareness

interest but no new sponsors

had several positive discussions

Taken as a whole, these are positive responses from among those

25 percent who said that we should not send the newsletters to

all sponsors.



Appendix C

Responses to Open Ended Questions in Activities 5-8

and Post Test II



Appendix C

Responses to Open Ended Questions in Activities 5-8

The following are open ended comments made by participating

sponsors in response to Activity #5.

In this phase, we used only

a post card and asked for any general comments at this point in

the project. We include all of the responses because of their

variety and richness.

informed/serving kids sat.same

hopes for continued communication

community help w/effort needed
somewhat more satisfied

always been very satisfied
enjoyed villager’s input
mistakes were avoidable

good effect to fix situations
more sat. to a great degree
sat. has always been high

educ & info lead to success
newsletter is too detailed
could effort be directed inuUsA
letter informative/interesting
likes the information

feels far better informed
people felt opinion not import
interest has increased
happier being more informed
PLAN help by local co. needed
issue exciting & informative
info increase understanding

do the communities want help?
emphasis: even more satisfied
keep up the good work
involvement & educ go together
question too general

educ & self-reliance is key
proud to be assoc. w/org.

well satisfied

child is most important

$ should be used for children

glad for inside information
educ b/t researcher &sp imp.
did not realize extent of CD
has always been satisfied
satisfaction based on outcome -
sponsor learned a great deal
emphasis on more satisfied
respect for project’s goals
not able to answer question
privileged participant

PLAN takes away customs
satisfied sp since 1968

not aware-process involved
much more satisfied

dropped out of program

feels more connected/invested
curious—-the role of males
enjoyed the detail in letter
unknown local condition-prob.
surprised @ # of difficulties
greater community input needed
workers must be active in plan
letter is a waste of time & $
God bless you for doing this

$ wasted on project-$ 4 kids
more aware of issues & process
felt problems were avoidable
doesn’t see the point of PLAN
too much concern w/results
increase knowledge appreciated
change of address noted

better understanding of mission



In Activity #6 we specifically asked the participants to

comment on their reaction to an income generation project that

was described in the newsletter.

This project was described in

detail with references to both its the successes and its short-

comings. Sponsors seemed to feel most excited about this

newsletter and were especially pleased about being let into the

planning and the problems associated with PLAN’s work.

Glad PLAN promotes self support
Keep up the good work

Working well

self-sufficiency is essential
very interesting newsletter
self-sufficiency is imp.to kids
info too general/wants details
PLAN always finds a way 2 help
hopes no one takes advantage
very informative newsletter
good luck w/difficult project
shouldn’t charge market price
good summary of the project
stay away from tobacco proj.
helps people help themselves
liked involvement of women
glad women’s role promoted
help minimize expenses

expand to other countries
unfortunate-promote cash econ.
Can Sp be taught about business
community involvement is key
expand 2 other low-income area
monthly income increase-little
people gain pride thru project
education and self-help imp.
likes the lessons learned sect
likes the constructive help
sound,common sense,realistic
glad to encourage independence
very impressed w/ project
literacy is important

wants more info on PLAN

glad for women’s involvement
could they ever stand on own?
liked impact & women’s role
thank you!

Does PLAN seek additional $$?
How does PLAN help foster kids
efforts benefit indiv.& world
What time period is discussed?
wish for similar plan in USA
wants updated info

hopes similar success elsewhere
continue PLAN w/modifications
not informed enough to respond
imp. to empower women in proj.
Is the Honduras gov’t involved
wise to invest in longterm
continue giving help

they won’t pay back the loans
good-women involved in economy
Is there local corruption?
good project/part. involvement
glad-wvomen’s role in finances
Why haven’t you expanded
personalize your stories
Self-sufficiency is important
good self-support/women role
glad to be associated w/PLAN
not qualified to answer quest.
liked"from grants to loan"idea
impressed w/ results

Keep up the good work

local motives/self-suffic. imp
emphasis/exciting&extraordinary
planned assistance is helpful
What other enterprises may be?
you are on the right track
keep refining the plans

very impressed

gives people a purpose in life
Good work

impressed/ hopes for progress



good proj./ helps be independ.
likes PLAN’s creative ideas
address health in families
BRAVO!

impressed with improvements
liked sustainable income
econonic growth benefits may
plan will help living standard
sustainable income/good focus
worthwhile longterm effects
liked women’s role

loans make them responsible
has more questions

correct probs. and more on
family income ideas are good
builds self-esteem

keep up the good work

sponsor died 7/94

are we imposing capitalism?
liked women’s role/literacy
education most important

need literacy/training program
expand to other areas in world
more income generation project
PLAN-stepping stone/independ.
letter—-data contradiction
business approach/4 economy
not sure if PLAN is helpful
newsletters are getting better
likes innovative ideas

gov’t coop. imp./focus family
Don’t try to Americanize them
no need to emphasize females
better/not giving it away
beware of corruption

sustain support/guidance

good project/educ important
Encouraging/glad to be a sp.
land reform is a must

likes the role of women

is interest rate minimal?
self-sufficiency important

can no longer participate
education is critical
self-sufficiency is positive
glad 4 respect/strengthen fam,
self-esteem/practical skills
group work is more productive
may use info for teaching unit
likes promotion of ownership
educ is key to self-esteem

Are there health issues?

more info on project

good community involvement
What is the status today?

ideas could be used elsewhere
women focus is key

no handouts/ rather responsib.
Is there help from Honduras?
chance for plan in the USA
good to promote independence
They’ve progressed since start
Are the loans ever repaid?
invest. pos/not neg affect
impressive

longterm, sustainable improve.
impressed with women’s role
you are doing in the rt. dir.
Proj. is reason for support
impressed with PLAN

wants to promote religion
what specific skills are taught
reduce cost of newsletter
don’t give up on project

glad project is working

liked self-help/local customs
glad donation is used well
glad for building self-esteem
more self-sufficiency import.
good business-like approach
keep trying to refine PLAN
keep up the good work

fine work/happy with results
glad increase literacy/women
community coop. is important
PLAN expand to other areas
This is the right track
approval-PLAN direction

glad PLAN is resourceful
students should get involved
loan idea is good

very impressed

people/care for own finances
improves many aspects of life
You’re on the way!Keep it up!
Were there any probs/failures
self-sufficiency thru educ.
excellent project

don’t understand proj/income
men & women should be educated
invest in land/coop 4 income
fostering self-reliance

need educ. regarding business
self-sufficiency is key

have ideas been used elsewhere
more info about men

start small, then grow larger
a great project
honest/assessment of success
glad for phone call from Child



Job well done

Should be used by others

letter format-hard to follow
women involvement is critical
excellent project

teach independence

interesting reading

worhtwhile project
responsibility for loan payment

worthwhile project

. financial manage. essential

leads to independence
ownership contributes success
good use of PLAN’s money

all sp should get this info
women are the key

builds self-esteem

also involved in RESULTS

In the response device for Activity #7 we asked participants

to evaluate the Phase I and the Phase II newsletters.

Fully 79

percent said that the Phase I activities were essential to the

entire project.
response.
are more general.

Both valuable/imp. to project
didn’t know phase I from II
Thinks study is pointless

could have been condensed

both newsletters -well done

phl intro. to language/concepts
reverse the order of ph. 1 & 2
proud to be member of Chldreach
Phase 1 seemed geared to kids
both phases are valuable

get people involved inch by inch
unable to answer questions
thanks!Good work!wonderful project
probably Phl letters necessary
Both interest/info & necessary
Could recall to compare

got more out of phase II

can’t distinguish ph I from IIX
nec. .of phl depends on objective
both informative=social awareness
all seemed similar/no difference
doesn’t remember diff ph 1 & 2
wants to be withdrawn

not sure of goals of project
self-sufficiency-commendable

not necessarily

doesn’t remember the letters
finds letters difficult to read
no time to continue project

In addition, there was space for an open ended

Some of these comments concern this issue and others

not necessary/but could be
necessary-too strong a word
cannot make a comparison

both phases fit together well
don’t need so many phase 1
Can’t tell diff. b/t the two
Doesn’t see a point to project
both informative

good insight to overall work
Wants to be withdrawn

learned a lot about PLAN
unsatisfying to hear something
Doesn’t recall phl to answer
both gave insight into problem
impressed-details project impact
good to start simple and build up
doesn’t remember to compare
found all info useful

wants letters from child

some were necessary -not all
remind sponsors of purpose
doesn’t recall difference

not NECESSARY

learned more from phase 1
idea-solar heated ovens

keep it up

didn’t save all to compare

Ph 2 questionnaires-easier
Good job!



phl nec.. for basis evaluation
all letters were good

The

the Phase I newsletters.
informative and interesting
elementary

more general in content

more graphic

interesting and informative

very valuable

very good

good

good/not as intimate
informative/future ideas/accompl.
helpful in explaining situations
helpful in explain. overall issues
informative and understandable
informative and to the point
lengthy and extensive
informative/not as focused Phasell
a beginners level

informative

simplistic like advertising
simplistic, yet enjoyable
general info

sets up ideas for Phase II
0.K./should be sent to prospect.sp.
no details

concise, and informative

fairly general

impressive and informative
import. for describing projects
specific projects

very informative

good

too simplistic

interesting and informative
interesting and informative
helpful background info
informative

one topic

good intro to the program
specific/interesting and worthwhile
good intro to project and goals
specific areas (i.e. education)
great value/filled with info
good, took less time, preferred
helpful introduction to programs
a very good intro to project
exploratory and excellent

stop letters/Money is for kids
this card is less useful to sp

following comments were made specifically about the value of

interest/help to families/villages
good

v.good bckgrnd info/good prep4 pII
very good

informative/PLAN very diverse
Educational/learned extent of PLAN
informative

interesting and informative
valuable 4 new ideas for projects
very simple

Quick and easy to read
better/easier to understand

brief/ essentials/ informative
informative
impersonal/statistical/overviews
very good/general information
broader in scope

broad view of problems/decisions
outlined scope of the project
pretty basic

informative/enormous issues

Of limited interest

Basic functioning of Childreach
general/view of the larger picture
lesser value to me/lacked specifics
broader/but still informative
informative

too simple

informative

less focused

As good as Phase II
simple/explanatory/more didactic
equal

general overview

more personal

interesting and informative

good

more introductory

informative

good introduction
short/brief-wonderful

not enough information

too basic info and writing level
above average

informative

informational



too simplified
basic/introductory

general/not as specific

good

general/very informative

vy good/ all letters are necessary
enjoyable/enlightening
generalized about needs

OK/not specific or pertinent info
too simplistic/general
informative

simplistic/seemed geared for kids
import. background information
valuable-understanding their needs
informational introduction
simpler and easier to read
simple, informative

informative

more specific about project

Too basic

helpful and informative
generalized

well written and organized
good-basic information

too long, but liked the pictures
helpful introduction
informative/not very interesting
broad understanding

informative

not as detailed/less background
difficult to follow/vague
informative/interesting
interesting but very general
doesn’t remember

informative and interesting
general

informative/too simplistic

good background information
simple and easy to absorb

very informative

important to understand project
waste of time-didn’t relate to proj
Can’t compare thenm

informative and helpful

good

informative

sparse/what was there was interest.
Can’t make comparisons

good

interesting and informative
Excellent

Helpful

very informative

informative

introductory, basic, enlightening

very informative/good

All have been informative
informative and helpful

too general

brief/overview of proj. and plans
good

good beginning w/general info
terrific/ideas of PLAN’s activities
informative

informative & interest/reading dull
general should be phase 2
informative and thought provoking
excellent

great ground work for phase II
broad pic./interesting & educational
good

good

imp. to build undrstnding of issues
informative & related knowledge well
very informative/clear/easy to read
generalized/situation more specific
good introduction

less informative

useful but only basic information
adequate

not well organized/important info
important

off to a good start

interesting

good/no credit to reader for brains
introductory overview

excellent source on information
simple/geared toward low educ reader
necessary in order to understand pII
informative

unnecessary

informative/opinion asked of reade
introductory :
useful background/general info
informative

overview

general/good background
broad/issues exposed to participants
Confusing/explained the aim of proj.

- more focused on background/purpose

informative

all important

Can’t remember

basic but informative

informative
informative/well-written/hard to rea
very informative about area needs
shorter

more thought provoking

interesting/ challenging



less detailed/more simplistic
exposure to other cultures

very basic

lacks details

too simplistic, and general

topics

basic

informative/ good background info
generalized/broad scope of material
Better, more relevant

Don’t recall

can’t recall/all were informative
very basic

Educational

informative and useful

informative
informative/excellent/comprehensive
introductory-goals and few examples
interesting :

interesting

good

lacked details

simplistic

good

informative and interesting
essential

helpful/broad overview

more generalized

these seemed adequate

easy reading

ease you into proj/descriptive
excellent updates about PLAN
comparative/basic approach to
general

very informative/helpful

good overview of PLAN involvement
Informative

acknowledge birth control issue
interest/not informative/lack detail
valuable~overview of PLAN’s goals
more general

informative overviews/thought provok
informative

established overall context
Interesting/not a clear as phase 2
Informative

Good

informative
simplistic/general/limited details
basic informative material

too elementary

great

fine

overviews

informative as background info
valuable

The following comments were made specifically about the value of

the Phase IT newsletters.

Informative and interesting
exciting and stimulating

very good

specific, detailed, informative
equal to those in phase 1

very valuable

very good

good

interesting and informative
more valuable info/detailed
more depth and goals to work toward
detailed

more details than desired

more in-depth/more detailed
informative/broader perspective
recommend a summary style format
more informative about issues
more professional

equally good

specific results/changes needed
more informative and comprehensive
specific detail about PLAN etc.

More info/ great work being done
excellent/#7 was best,informative
more specific in subj & geog. info
in-depth/meaningful/reasons for proj
informative/nice to know its helping
more detailed

more interesting and challenging
liked better b/c more informative
inform&interest. /good layout
better/more detail,analysis, followup
More informative
detailed&specific/inform. &thorough
devoted to very specific issues/plan
more specific/difficult to read
also informative

specific projs./informative/personal
excellent/well done

more specific

focused partic.area/took more time
more info, exciting/saw tangible res
more complete/inform. and focused
in-depth/examples of issues



brings ideas closer to home
informative/interesting/factual
more in-depth and informative
detailed/more specific

more specific and interesting
impressive and informative
more valuable

more informative

regional overview

even more informative/detailed
better

clearer, more realistic

even better than phase 1
in-depth/excellent
informative/factual
informative/

one issue on one place/detailed
in-depth

more informative/specific
detailed

more informative/1 project
more detailed

good

better detailed

descriptive

detailed and excellent
non-detailed/excellent
informative and helpful
better, more informative
informative/more in-depth
in-depth/good statistics

vy good/ somewhat better than Phil

more informative

more definitive and informative
more to the point,specific
more involved, detailed

too complicated to comprehend
informative and interesting
informative

more detailed/informative
informational/detailed

too much information

more detailed

better

more informative and in-depth

more informative about general aid

more detailed
good/factual

equally well written and organized

more comprehensive

excellent much greater detail
more informative

better in format & organization
liked #7 better than #6
informative

Great/filled with facts

more informative and interesting
detailed/see exact function of projs
a little more in-depth

more detailed

informative

great

excell. in concentrating on individ.
more concise, succinct and graphic
more comprehensive/specifics

an educational tool for everyone
more interesting and complex content
equal

more details

less personal

Didn’t read them

good

more informative

overall results - more significant
specific details on PLAN accomplish,
more interesting/graphic

more knowledge about areas where kid
More info/more appropriate level
contained more detailed information
more specific,very int. & inform.
informational

covering enough for overall picture
more informative/enhanced byexamples
hopes feedback helps Childrch improv
enjoyable/detailed/incr.stand.of 1liv
better, detail/gd eval. of PLAN work
better, more interesting

enjoyable and enlightening

vy specific/how proj affects PLAN
detailed/descriptive on prob. areas
more personal/informative/interest.
exciting/inform. /enthusiastic 4 plan
issues should be sent first in phl
excellent

described problems & what being done
inform./liked knowing where $ went
more informative

more informative

in-depth/liked bef/aft comparison
informative

helpful and informative

more educational/inform. and useful.
more comprehensive in specific areas
informative/letter #7 most interest.
likes the detailed reports
detailed-more perspectives

better organized/short but full info
Informative overall

more comprehensive/undrstnding of is
understand procedure/activity more



going in the right direction
detailed/gives hope for progress
Act. #7, nothing to do w/project
more depth/more sophisticated
more detailed

even more interesting

more informative

applied info from phase 1

not much different from phase 1
more focused

frighteningly informative

more detailed

descriptive details

better

too long, though more complete
more detailed

better, real projects

Both ph 1 and 2 are equally imp.
informative and helpful

good

informative/improvements

in greater depth/more content
feel good about results

good

interesting and informative
more detailed

also excellent

helpful

more in-depth

more informational

more specific and interesting
no appreciable improvement
description of how plan works
more substantive

more information/details

more detailed/specific cases
more informative

informative

more detailed,specific conditions
not addressing the larger issues
more to topics might be achievable
informative

more in-depth

informative and useful

easier to read

more specific-better

provided additional details
interesting

good

informative/quicker to read
interesting

more informative

more sophisticated and detailed
more facts, better explanations
very good

10

more specific/informative/enjoyable
important-more feedback from readers
self-critical/explorative of problem
more detailed/better info on issues
better/info good/excellent perspctvs
good at explaining PLAN goals

more spec./therefore more interest.
Actions speak louder than words
more informative

more detailed

more focused/ more depth

more about programs/progress reports
more detail/give personality to PLAN
data and context of specific program
better-feedback was appreciated
more detailed/ more in-depth
interesting b/c discuss specific pro

‘more interesting and informative

better organized, more concrete
more wholistic-accomplishments
in-depth/info on areas helped
interesting and informative

more specific

more detailed

more concise

informative & easier read/enjoyable
vy informative about needs & solutio
thorough and interesting

just as informative

more specific

more readable/focus on indiv. topics
informative, detailed, good examples
formulation of a working plan/action
more detailed/informative

excellent

concentrated on sub.matter/detailed
more detailed and more specific
in-depth coverage of issues
ignoring pop. over growth as a prob.
excell/detailed info sent to all sps
more statistical info

don’'t recall
informative-success&progress of proj
more inform./easier to comprehend
more detailed about history of plan
instructional/inform.-human interest
more detail concerning specific area
informative/excellent/comprehensive
enlightening/easy to undrstnd issues
detailed examples-~attmpt achieve goa
informative

informative/well presented/statistic
better, informative, good statsé&pics
more informative/detailed/examples -
great



informative and interesting fine/more satis, inform., diverse

highly informative more in-depth, interesting and helpf
interesting/ more in-depth more interesting/specific projects
detailed oriented/ more specific valuable

Accompanying Activity #8 we enclosed a one page questionnaire
which evaluated several aspects of the project. We did this at
this point in order to avoid confounding these evaluation
questions with the survey questions in the Post Test II.

In one question, we asked whether or not we should continue to
ask questions with each newsletter as we did in the experimental
program (Yes or No). A full 79 percent said that we should
continue to ask questions accompanying the newsletters. In
addition, we asked for their open ended comments about continuing
the questions. These comments were as follows:

focus the attention of the reader

helps to process information-response from PLAN
depends if responses used by PLAN

questions made me reread and remember better
makes you reread the material

read material better/put more thought in
questions provide feedback

too few/simple-not useful information

more likely to if asked to respond

Ask sponsors if they wish to answer questions
Questions make you read more carefully
Sponsors feel like apart of project/interested
read the letter more carefully

Letters are clear/easy to understand

A good way of informing sponsor

didn’t understand the point of the questions
express opinions

active participation stimulates thinking
thought provoking,read carefully

Childreach should learn from responses

helps focus on topic

engage the interest/involvementt of reader
made Sponsor reread carefully

helpful to put imptortant points in perspective
too many newsletters w/questions

content of letter usually answered questions
Sponsors are interested in giving input

new Sponsors aren’t informed enough to respond
chance to respond/feedback

indicate interest/suggestion may benefit

11



good ideas from Sponsor

burdensome-didn’t like reminder cards

makes you read more closely

participation of new Sponsors will ellclt new ideas
best way to get feedback

doesn’t think people send responses in

it is helpful

valuable suggestion from new sponsors

questions gave additional info

made you think/questions were difficult

benefit from response-increases thought

helps to determine if message was clear
encourage responding/don’t require

no one would respond if they hadn’t agreed

they become more interesting

better to have comment/suggest. section

Input could be important

information is important/time better spent on children
too time consuming

no questions with information, Send followup questionnaire
summaries

feel involved/better informed if respond
questions evoke comments and ideas

doesn’t want to have to read newsletter

in a position to understand more

communication usually improves ideas

encourages reading/brief/Sponsor comments

Only if feedback is make about responses

forced to read/reinforce the message

Rereading and digesting the info better

forces the sponsor to read

helps organize thoughts in perspective

you feel more involved

makes Sponsors feel involved in the distribution of money
not necessary to take the time to respond

read more carefully/became more informed
Commenting is sometimes difficult

the questions helped to clarify the issues
encourage reading/get the Sponsor opinion through questions
help stimulate thought o subject

Answering questions may become burdensome

don’t need to ask, people will comment

review, more attention

likes letters/doesn’t want anymore quest
feedback is important

use the responses to direct info chosen

Money not being used for the children

Question forces you to think about reading
might discourage new sponsors

demands involvement/sense of contribution

read more carefully

response indicates areas which need focus
understanding/thoughts ‘
doesn’t feel their response was helpful to PLAN
too time consuming

12



it takes time to answer the questions
good idea to be open to responses

help force reading/motivation to read
gives ideas for topics of interest

let people discontinue if they want to
good for input and follow-up

better to ask for comments/suggestions
read quicker, more thoroughly

monitors effectiveness/offers improvemnt
encourages thinking

focus attention-more thought/better aware
feedback is important

gives Sponsors a voice to express thoughts
more involved Sponsors will get new Sponsors
easier question will get a higher response rate
encourage feedback voluntarily

not enough info to answer the question
discourage participation

questions shed new light on a topic

food for thought/Sponsor becomes involved
Helped think about issues/details

Sponsor opportunity to express opinion
good way to get feedback from Sponsors
only for a given length of time

my comments are not of value

not enough time

didn’t feel that response had value
feedback=effective evaluation

felt it was busy work

facilitated problem-solving thoughts
focus of reading/involvement

questions were slanted by phrasing

allows Sponsors to get more involved
involves the Sponsors/new suggestions
only if they are helpful & voluntary
involvement

exchange of ideas between sponsors and Childreach
food for thought/formulated ideas

makes you read and pay attention

busy work

makes you think

sees no purpose

ensures a response/feedback

involvement

read more thoroughly & thoughtfully

how else will you get answers

stimulates interest in the program
needed input

feels that people will send suggestions
Allows Sponsors to have a say

too time consuming/opinion not of value
only if you need the feedback

Q’s evaluate effectiveness of newsletter
feedback

insight about what’s going on with project

13



encouraged thinking

makes Sponsor read more carefully
involvement

involvement

time consuming

new sponsors may feel pressure to respond
feedback is important

read more carefully/helps organize thoughts
increases the number of replies received
read more carefully

not informed enough to respond

more likely to get Sponsors to read letter
ensures involvement

too time consuming/voluntary

help appreciation of the conditions
might scare off new sponsors

active interaction

questions assure active participation
response has no value

encourages careful/thoughtful reading
read more carefully

stimulates feedback

read more carefully

helps emphasize the important issues

not meaningful

doesn’t like to answer questions

gets opinions

feedback-keep the questionnaires short
makes sure that they are read

good input/increase sponsorship

only way to get feedback

causes sponsor to think about the information
people like giving input

only if feedback is necessary

increases the value of the letter

time consuming/no value in response
discontinue if responding goes down

not informed enough to answer the question
to much pressure to respond
involvement/clarity

makes you think about it

misses the purpose of the letter
increases interest for new sponsors
makes you read more carefully

input is good

helps Sponsor measure since of worth

too general

keeps sponsor’s interest/funding
involvement

no opinion

only if the responses are helpful

not informed enough to respond

makes you think

more likely to be read

ensures feedback

14



as long as it keeps people reading
may clarify a story

provides valuable info about Childreach
Don’t require a response

focus on specific issues or concepts

might scare off new sponsors
read more carefully

more

likely to read

too time consuming

read more carefully

involvement

encourages reading and analysis
involvement/increase knowledge
not pertinent

only responded because they made commitment
Sponsor’s opinions are important
made me think about it

too time consuming

most people have better things to do
involvement

clarifies what was read
involvement

read more carefully

input

might get some good responses
to get responses/know they read letter

Also,

in the response to Activity #8 we asked for their comments

about continuing the newsletters on a bi-annual basis to the

participants.

in Phase II.

good
good
good
good
good
Good
good

idea
idea-wants more information

idea
idea
idea-increase no. of sponsors
idea

I would like to receive them

good idea/will save postage

I look forward to it

great idea

agree

Fine, just no questions please.
good idea

good

idea~four a year was too many
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These would be advance newsletters like the ones

How did they feel about this?

likes idea~-why? how do kids benefit?
good idea-don’t lose nwslttr topics
likes idea-stay in touch bttr w/kids
interest-but SPs might not have time
Why change when you are doing well?
as many issues as poss/even if costs
Good idea-Do enough pple read mag?
good idea

Good-may encourage particip. of SPs
Good idea-sps should be informed
0.K.

Great idea

Cost considerations be considered
good idea/2 is enuf to keep interest
might be better received if separate



great

Good idea-import. info about kids
fine

good idea

would add substance to the magazine
good idea

Good idea/more information for SPs
fine

I would like to read then

fine

not necessary

agree

makes SP feel more involved
great idea, please continue

Very good

a good idea

very good idea

Great

I would support this idea
doesn’t have time to read it
great idea

Excellent idea

good idea

no time to read them

good idea

I agree

Good. Would like it

good idea

good idea

Great

continue. I like the information
twice a year would be great

Good idea

fine

good idea

favorable

Good

Good idea

No. Spend money on children

it would be useful

enjoys letters/uses in classroonm
I would like to receive it
Good/effective and economical
Good

No questions

Great

good/very informative

Good idea! likes the information
good idea

good idea

good idea

good idea

good idea

0.K.

enjoyed more detailed letters
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lttrs should be kept separate fr mag
more info on education for self-help
it may take money away fr/the child.
fine-project been too time consuming
Spend time/$ on kids not on sponsor
Good idea-covers areas not in mag .
newsletters should be send to all SP
receptive/wants know what’s going on
more info is better/Know where $goes
good idea

great idea

More information/more involved

good idea

sounds good

very good idea

like to get more letters like 5-8
fine/should be send to all sponsors
Probably wouldn’t read it -no time
waste of paper-once a yr update enuf
only print newsletter/more $ for kid
would be happy to assist adv. prgrm
likes the idea/enjoys gaining info
would like continue receiving info
Vy good idea/encourages more interes
I would like to continue receiving
any discrimination of info is great
wouldn’t respond unless asked

$ should be used for proj not letter
Very good idea/may attract sponsors
Great-minimize costs and give info
Updates on the project are welcomed
welcomes the opportunity

I like it

would like continue receiving info
excellent idea-very informative
good idea

likes b/c able learn about culture
The report was inform. and interest.
if helps, sponsorship will continue
welcomes opportunity to learn more
would like to continue receiving
Good/more likely to read if separate
Excellent/informative/educational
good idea to keep sponsors informed
Good, even once a year would be fine
Good idea, doesn’t want to receive
do it

positive

Good idea for long-term sponsors
Good idea/likes longer questionnaire
Good idea/not everyone would respond
Not interested in continuing

less reading material the better.NO!
Good idea

Good idea



good

not always around to read them
good idea

good idea

great

Good/wants more info

good

little time to read
0.K./worried about time issue
great

good idea

Good idea

Great idea

wants fewer, but longer letters
great

great idea-know where the $$ goes
just fine!

good idea

worth while if not expensive
would enjoy reading more info
fine, still like to participate
Fine

good idea

good idea-no more than 2 per year
great idea/involvement

fine

good idea

good idea

good idea

great

good idea

likes reading the letters
would participate

good idea

great

0.K.

good idea

good idea

good idea

good idea

I like it.

would appreciate it very much
0.XK.

good keeps Sponsors informed
Excellent

Good idea

concerned about the cost. liked it

0.K. but not during holiday time
good idea

would enjoy more information
O.K.
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Excellent idea

Good idea

as long as cost/ben says more benefi
Don’t send/no longer a sponsor

good idea only if they want it

as long as doesn’t take $ from kids
better to mail it separately

vy good-no idea what went into PLAN
good idea/likes to give input

good idea if no extra cost

Good idea

would be interested in reading it
would rather see the $ go to the kid
a good idea for monitoring opinions
would appreciate newsletters

great

good idea

good idea/more contact w/organizatio
good way to get feedback

confused

good idea

good idea

good idea

undecided

newsletters are interesting
excellent-be willing to pay for it
would love to receive them

would rather have $$ go to the kids
good

like to continue receiving letters
good

good idea

make questionnaire more visible
only if response was optional
excellent

would sustain interest in project
0.K.

very educational

good idea

good idea

Good idea

would feel more connected to prog.
like to continue receiving info
interested in receiving them

Gd idea-about area where my child is
gd idea/concerned about time commit.
fine

great

great-not too costly-$ bttr for kids
great ‘

good idea



Finally, in our evaluation in Activity #8 we asked the
participating sponsors for specific suggestions that they might
have for improving the newsletters.

better transitions between topics-more straightforward approach
liked postcard responses better than page surveys

Very good as is. Keep up the good work

specific examples may increase interest of sponsors

Keep it simple and not too long

wants more pertinent info regarding area where sponsor’s kid is
specify goal and desired outcome to justify costs

include specific stories of children and family

state expenses and ask sponsors if they are willing to pay for it
questions are a waste of time, money and paper

title of letter is confusing/comments only if sponsors wants to
specific examples of families/children being helped by PLAN
you are doing well enough as it is

None

don’t give enough information to make constructive criticism
remind about goal to help people learn how to help themselves
none

hard to follow-problem with the set up of the letter

fewer topics,but more detailed-country/region specific

None, right now.

parallels between communities handling similar problems

be more specific-the meaning can be lost if it is too broad
more articles from the peoples point of view

specific Childreach children and their families

point out problem areas and ask for suggestions

liked the shorter letters better

too simplistic/print response to question/consistent theme in each
make them longer with more information

outline or summarize the objectives of articles

no suggestions. Great job

some were a little too short

Don’t require a response from the sponsor

Hasn’t found anything wrong so far

use suggestions from the reader

info about individual families and their communities
newsletters about area where SP’s child is

none

increase size of letter but send less frequently

cover all areas of PLAN/focus on efforts and successes

have letters distributed to a broader audience

feels unprepared to respond to survey questions

doesn’t mind sending money, but didn’t like being part of project
see response of leaders in communities that PLAN is involved
focus on specific areas where there is sponsorship

too simplistic-bring to a more technical level

likes the simplicity of the letters
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better title/information about money, too detailed and too long
give a check off rating system for each letter

A graphic designer suggests more creativity in the design
specific areas to sponsor’s specific child should be discussed
Thinks you are doing wonderful already

two newsletters a year would be plenty

focus on cultural issues/integrating ideas into reality
date each issue for future reference

none. You are doing a great job.

include more anecdotal info about the people of the country
very well done/easy to read/excellent graphics
waste-already interested, didn’t need to be convinced

more detail/more personal stories

none

very precise and informative

there is always room for improvement/no suggestions

none

I commend you for this project

no improvements are necessary

These letters are excellent

include all Childreach countries

none

excellent newsletter

more than one main article/Sponsor activities beyond financial support
no more than four pages

what percent of centrifution goes to health, education, etc.?
a story about how a child’s life was improved

they were very good

maybe include a young persons issue

improve the flow of the information within each letter
regionalized information

none

How are the failures being addressed?

more pictures/how project helps individuals and families
case studies of actual families or children

nore stats/facts

none

personalized stories about children/how the money is spent
Shorten/focus on one area per letter

don’t increase the length

more depth of info/and problems/how they will be overcome
you can’t expect timely responses from everyone

get new info instead of rewriting the same info in each issue
Keep up the good work

none

none

Excellent just the way it is now

none

more details

none

wasn’t always clear what was supposed to be sent back

more information about money needed and money spent

focus on a specific area (country or topic) & solutions

too basic/focus should be on educating the people

more info re:political conditions impacting on PLAN
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none
create a standard format/keep it simple/request more info
none

more info on cultural beliefs/values

less paper/use a smaller envelope

none

too time consuming

kept it short/too time consuming

more info on culture

areas of letter didn’t always correlate with other parts of it
more cultural differences and personal stories

less technical/too many statistics/broader subjects/more geographical
specific stats/successes and failures/suggestions

great job

0.K. as is

none

you have improved already

none

including in magazine. it is a good idea

info about other organizations that are also helping in same areas
do the people accept the help?

more info on cultural differences

none

update sponsors about goals and how they are being reached
none

more pictures

case history of a family

none

doesn’t see the value in questioning the sponsors

give sponsors opportunity to relate to their child

more information from the people who are receiving the aid
more details/more about the issues

continue to educate

anecdotes on specific projects/benefits to the family

they have improved since the beginning of the project

keep up the good work

too detailed/explain the purpose better

good as is

more examples on a personal level/how to interact with the child
an overview of all projects in all the countries

give too much credit to the Sponsors when asking for opinion
they’re fine so far

questions about old letters are difficult to answer
interesting to read about the specific projects in use

not sure

fine as is

more articles about PLAN workers/children-updates about past
make them shorter

fine as is

elevation in tone and vocabulary-too simplistic

no suggestions

none

create issues for different age groups (elementary school age)
focus on specific areas of the world and their needs

more info
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case studies/how Childreach focuses on topics of each letter
pre-paid postage/more graphics and pictures

none

news about neighborhood

more information and statistics-how spending money-case study
none

newsletters about country where the sponsor’s child is

what is the longterm value

more personalized/family and community information

none

questions should be more thought provoking

a contest to win a trip to meet your child

keep it short/more graphics

regionalize newsletters

use it to recruit new sponsors

Quicker, easier to read

none-thinks they are terrific

continue followups

great job

articles were too childish in the style of writing used
regional specific newsletters

personal stories

irritating that the reminder cards came so quickly after letter
they have markedly improved

keep it short

none

reactions from the people in the program

wishes more money was spent on children instead of letters/magazines.
they are very good

keep it simple/more graphs

pictures should be well marked and descriptive

fine as is

keep focus on a problem and its solution/lesson learned
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Responses to Open Ended Questions in Post Test II
In the Post Test II survey the last question was set aside for
open ended comments. These are included here separately for the
test and the control groups. The test group continues to offer
praise and useful comments on Buffalo Banks and Borewells while
the control group, of course, responds without the benefit of

the project.

Test Group Responses

enjoyed being part of project

personal contact is the best way to show we care

The info has made sponsor hopeful that a difference will be made
feels that the surveys might not have been useful

project lasted too long/money shouldn’t be spent on the sponsor
has been involved with Childreach for over 45 years

thank you for the opportunity to participate in BBB project
wishes more people were sponsor children-do a lot of good
great job, wishes you could get more gov’t funding

still corresponds with first Foster Child who is now 40 years old
How is my money specifically aiding the life of my Sponsorkid
outstanding job! keep up the good work

wants money spent on children not surveys and newsletters

feels that all the little contributions will help in the end
good job/likes community building efforts

enjoyed working with this project

newsletters were good/ available to libraries

had one child for many years taken out of program why?

keep up the good work

has been a SP for 40 years/great opportunity. to help others
feels that sponsors help in a small way(every little bit helps)
wants to stop being a sponsor and use money for local charities
wants more details on child and child’s family

keep up the good work

hopes goal will always be to help others learn to help self
captions on the calendar pictures

hasn’t written to child since letter sending policy changed
enjoyed BBBW project/doesn’t have time to write to child
newsletters were very informative

going to visit a man who was a Foster Child over 20 years ago
thank you for a wonderful organization

likes that Childreach works within the culture of the people
hopes surveys continue/help educate her

glad to be a participant-feels more informed

loves the program

didn‘t take the time to write to the child

too busy to read all of the info from the project
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keep up good work/use more money on the kids

keep up the good work!

happy with Chlldreach/had opportunity to meet sponsored child
does child receive letters/will they get money after 18th
birthday?

Project increased opinion of PLAN-keep up the good work
loves program/proud to be a part of Childreach

ask corporations to provide skilled workers to help projects.
wishes could remember GOBI

feels alienated from child/wants more personal involvement
keep up the good work! Appreciates your dedication.

the more info received, the more satisfied the sponsor is.
project was informational/gave exposure to viable info
dropped out Dec 93. Thank you for the calendar

honored to be a participant in project

What DOES GOBI mean?

Third grade teacher/class activities/enjoy info on internet
problems with bill-otherwise great experiences

internet would be a waste of the children’s money.

Is Childreach spending money as effectively as possible?
Promotion of GOBI is a good idea

worried that the money is not going to help the needy

keep up the great work!

commendable! Jesus is the way

keep up the good work

has trouble writing a letter to her foster child

Has any thought gone to helping native Americans

hopes that money continues to go to the children

sick of project/doesn’t want another newsletter or survey
no longer a sponsor/would have liked more info on programs
never needed to contact the Warwick office

would like more info about area where child lives

doesn’t have time to fill out anymore surveys

thank you for the learning opportunity

response to #7 is based on US Government aid

enjoyed being a part of BBBW/Keep up the good work

glad promote women financial indpependence/more family planning
no longer a sponsor

participation increased understanding of problems they face
would like to hear from Foster Child’s mom to see if she likes PLAN
would like to be able to send kid packages

very pleased with sponsorship

too busy to get a lot out of program

how much did survey cost?How did it help Childreach?
enjoyed being part of BBBW

Does Childreach accurately teach sex education?

had ended sponsorship-would still like his certificate
wants money spent on children in third world countries

very pleased w/Childreach

likes income plan where recipient is a financial partner
like that you teach people to become self-sufficient

making 3rd world industrialized is not going to work

thank you for the calendar

can speak/read Spanish so doesn’t want letters translated
no longer a sponsor !
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wants more contact with child

it would be nice to see a "home page" on WWW

thinks PLAN is wonderful-has been a sponsor since 1974
apologizes for not being a helpful participant-little time
wants more personal contact with Childreach staff
survey was a waste of time-discourage w/ Childreach
felt that the surveys were worthless

too time consuming-Is this the last survey?

excellent job!

finds Childreach rewarding/tries to recruit friends
wants more emphasis on population control

found last letter from child disturbing

wishes she could send gifts to the child

good work

thank you for the learning experience

great job/enjoys helping

regrets that she doesn’t have more time to write to child
wants a new BBB coffee mug

terrific job

want childreach to do more about birth control

glad to participate-~learned practical aspects of aid
pleased to have been a part of project

Control Group Responses

can’t remember what GOBI stands for

sees no major improvement in families life

has been a sponsor for 40 years/concerned with money spent on
sponsors.

doesn’t feel her responses are helpful

couldn’t afford time beyond financial support

wants help getting in touch w/child

have you considered sponsoring children who live in the USA?
would like to receive recognition for continued Sponsorship
childreach is very effective program of support

would like to hear about other programs trying to help poor
private/corporate aid is the best hope for the poor

letters from child were hard to read/good work

Third world countries divided rich/poor little middle class
may not be able to continue due to health problems

overall you are doing a good job

wishes they had more time to do more with Childreach

want to receive more information/satisfied with Childreach
survey is poorly written and a waste of time

better contact between sponsor and child is needed

don’t use internet if it uses sponsor funds

doesn’t keep up with project as a sponsors should

more info about the child and area where s/he lives

the calendar was a waste of money

keep up the good work

emphasis should be on education

keep up the good work

very glad to be able to share with those less fortunate
continue review and reevaluation of your program
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sponsored child was changed too often-no long relationship
knows little info about questions-answers aren’t of value
concerned about long term effects of project

doesn’t receive letters on a regular basis

great job. happy to be a sponsor

thanks for making me think about issues I had put aside

has been a member for along time

financial support is most important

wants more info-knows importance and value of Childreach
been a sponsor for many years/can’t afford it any longer
discourage w/amount of time it takes to exchange mail

how does sponsor’s money directly get used by children
realized from survey how uninformed they were

concerned about rapid growth of population

provide more security for personnel in Third world countries
doesn’t feel that mail needs to be sent through R.I. office
very worthwhile organization

wishes to sponsor but not to write letters to the child

hope it will be a successful year

proud to be a part of Childreach ~

wish had more time to write child & keep up w/PLAN activities
wants less info/only want correspondence with child
embarrassed that they didn’t know what GOBI stands for
survey assumes a higher knowledge of Childreach than SP has
keep up the good work

didn’t feel his responses would be helpful

Childreach has too much control over gift giving & letters
wants info on how money is spent on the child

doesn’t want letters written by a translator

dissatisfied with content of questions on surve. Do you favor
abortion?

wants to be taken off Childreach’s mailing list

hasn’t kept in touch w/child

worried that this was a biased survey/questions were slanted
would Childreach allow a sponsor to bring child to USA for visit.
happy with the overall program

you do your best, but it does seem to be enough

liked the calendar

not satisfied w/letters/not written by child/don’t say much
very satisfied being a Childreach sponsor

thank you for providing opportunity to sponsor a child
emphasis should be on birth control

thank you for your efforts

discourage at the amount of time correspondence takes
impressed w/continued concern/improvement ideas of Childreach
ended sponsorship/ but would like to start up again

USAID is a total failure in policy and action

didn’t feel had the knowledge to answer some of the questions.
wants to know the results of the survey

opinion is based on info gathered from the media

satisfied with Childreach

more info about program/liked calendar/keep up good work

very satisfied sponsor

instead of surveys, send information

involvement has increased hope for Foster Child to have a better life
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a little discourage because child can’t read or write

wants more info about child and things effecting his life
Childreach workers get too many paid holidays

keep your help as direct & focused as possible

we must keep in mind cultural differences

visited Central America/now more aware of what is going on
more info about child and family

doesn’t want letters translated, Sponsor speaks Spanish
dissatisfied with Childreach for how you handle issue of religion
wants information about administrative costs of the overall project.
happy to be a part of Childreach

happy with Childreach

wants more money spent on the child instead of on the sponsors
plans to continue being a sponsor

‘opinion is based on limited experience and knowledge

bless you for all of your fine work

wants to write directly to the child-bypassing Childreach
upset that more is not being done for sponsored child

wants money to be spent on children not the sponsors

hates answering surveys/thinks there is little help for people
where does the money go? to the children or to salaries?
supportive of program

questions were worded poorly/offered help w/internet setup
keep up the good work

wants to be able to send the child gifts

not interested in fill out the survey

feels that UNICEF waste the money which is donated to it

was able to visit child/was impressed w/Childreach’s efforts
would like to see pictures of the community where kid lives
wants language classes available for better communication with child
Money should be spent on children not on mugs and calendars
recently ended sponsorship

keep up the good work

it is hard to be positive when you look at the US’s poverty
excellent job

wants more info about child and family

lack of info about family, quality kid’s letter disappointing
satisfied/wants to know what Gobi stands for

no contact w/children that are no longer part of plan

wants more info on PLAN, child, family, & community

Who pays for the surveys

glad to help poor but what about homeless/poverty in USA?
takes too much time to receive a letter form child

letters to child feel too impersonal

can a school sponsor a child with corporation funding?

wants simple information

match financial sponsors & corresponding sponsors

has been a satisfied sponsor for eight years

this survey didn’t allow responding within their structure
dissatisfied because one child was removed for contact after few years
wants to be able to send child something besides a letter
dissatisfied w/assigning new children to old sponsors

doesn’t want anymore surveys-no time

feels that letters say the same thing/not personal

unaware of PLAN programs in the field
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