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Jordan Media Survey - 2008

About USAID/Jordan’s 2004-2009 Strategy

“An independent media sector forms one of the cornerstones of a vibrant
democratic system” (Government of Jordan). Under USAID/Jordan’s 2004-
2009 strategy, “improved social sector development and governance form
one of three strategic objectives.”

Intermediate Result 3.0 seeks to “increase citizen participation, expand the
role of civil society, strengthen democratic institutions and increase the flow
and diversity of information to citizens... an independent, professional
media sector contributes most directly to this aim.”

Toward these goals, in June 2006 USAID signed a contract with IREX to
implement the Jordan Media Strengthening Program.
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About IREX

= |REX Is an international nonprofit organization
providing leadership and innovative programs to
Improve the quality of education, strengthen
Independent media, and foster pluralistic civil society
development.

= Founded in 1968, IREX has an annual portfolio of $50
million and a staff of over 500 professionals
worldwide. IREX and its partner IREX Europe deliver/
Cross-cutting programs and consulting expertise In
more than 50 countries.
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The Jordan Media Strengthening Program

= JMSP works with local partners to advance the
professionalism and long-term economic
sustainability of newspapers, radio, television, and
Internet media.

* |ndependent media informs and engages citizens
through the free flow of information that advances
democratic and economic development.

= A professional media sector builds more transparent
and effective governance, promotes fair and open
economies, and generates responsible discussion
about social and political issues.
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The Jordan Media Strengthening Program -

Improves journalism education and provides state-of-
the-art facilities

trains professionals and offers in-house consultancies
to media outlets

Improves the enabling legal environment for
Independent media, through support to regulators,
media law experts, civil society, advocates

fosters local media

boosts sustainability of media NGOs, businesses
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Introduction

The opening up and liberalization of the media scene in Jordan
over the past 10-15 years has brought with it growth and
business opportunity but also challenges and constraints.

One major constraint is emerging media’s sustainability,
development and profitability.

Other constraints impact independence, diversity, competition,
transparency, employment and resource development and
training.

Plurality, diversity and independence of media research are
another important factor.
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Introduction ]

Data disclosure about readership/listenership and audiences
strengthens media sustainability, that in turn strengthens
editorial quality, which not only brings in advertising revenues, §
but also contributes to social, economic and political
development.
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Introduction

“The power of data strengthens the role of the media:

= New and updated data should be freely available and should be well
publicized as an easy reference.

* Prosperous media safeguards the independence of media and
consequently journalists who can play a key role by tracking how
countries are doing and holding politicians accountable.

= Journalists can offer not only disclosures but provoke debate about
solutions.

= Pressing for more disclosure about the media itself: firm-level
iIndicators, ownership, profits, advertising.”

Source: Media, Governance and Development, Mark Nelson, Capacity Development Unit, World Bank Institute
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About the Project

= JMSP through the grantee offers the general public, stakeholders,
Investors and policy makers a free media survey.

= This media survey covers for practical reasons radio, publications and
new media, excluding TV.

= [tis the first and only study in Jordan time that perceptions of ‘new
media’ is being gauged; Unsolicited Bulk Email (UBE) and Mobile Text
Messaging (SMS)
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About the Project Execution

Field work was conducted by
Statistical Information Technology Co [SITC]
who mobilized for this exercise 40 interviewers, 10 supervisors and coordinators;
8 technicians for data entry and processing.

Overall project consultancy and questionnaire design
by Tony Sabbagh, Middle East Marketing and Research Consultants,
Amman — Jordan

Project leadership and initiation
by grantee, Muin Khoury, Strategies-HarrisInteractive — Jordan

for further information: strategies@strateqies.|0
P.0.Box 811 580 Amman 11181 Jordan
and: info@irexjordan.org

"This survey was funded by the United States Agency for International Development (USAID) but does not necessarily reflect
the views, opinions or policies of the United States Government."




—

Jordan Media Survey — 2008 -l---;:]--

S

Methodology_ _

» Strategies-HarrisInteractive conducted the second independent Jordan Media
Survey during the period 30/11/2008 to 15/12/2008 with the support of a USAID
grant.

» The size of the national sample for the household survey was 3600 face-to-face
Interviews with an adult population of 15 years and above.

‘ = Sample households were selected according to scientific basis using a multi-
stage, cluster stratified, random design.

» The sample of the survey is based on the frame provided by the 2004 Population
and Housing Census.

* The confidence level for this poll was 95%, and the margin of error was +2.5%.
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Amman Neighborhood Population Estimates
As at 31/12/2008

Amman East Population AITER BB Population
Ras El Ain 106886 Abdali 106303
City Center 34747 Zahran 61914
Yarmouk 175775 Tareq 59161
Bader 158782 Jubaiha 74879
Marka 104057 Swaileh 72253
Al Nasser 157310 Tla’ Al Ali, Khalda,Umm Al
Summagq 132027
Basman 243761
S ) : Abu N'sair 28785
Quaismeh, Jwaideh, Abu Alanda 158041
’ Shafa Badran 17883
Khraibet Assouq, Jawa, Yadoudeh 99111 : :
| ; : Wadi El Sair 155789
Umm Qusair, Al Mugabalain 42905
Bader Al Jadeedah 11721
Sahab 66520 :
Marj Al Hamam 35192
Al Muwaggar 33009 Al Jeeza 49046
Uhod [Foremerly part of Marka, Al Na'our 46720
Nasser and Quaismeh] _
Hisban, Umm Al Basateen 30521
Total 1382904 Total 882196
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: Sample Design X
Population Population(15+)
Estimates Estimates
Governorate 2008* Pop % 2008* Pop % Sample %
Amman 2220500 38.7 1418640 38.4 1380 38.4
Amman East 1382904 23.6 750440 20.3 730 20.3
Amman West 882196 15.1 668200 18.1 650 18.1
Balga 391900 6.7 267280 1.2 260 7.2
Zarga 871600 14.9 544840 14.7 530 14.7
Madaba 146300 2.5 92520 2.5 90 2.5
Irbid 1041300 17.8 657920 17.8 640 17.8
Mafraq 275000 4.7 174760 4.7 170 4.7
Jarash 175500 3.0 113080 3.1 110 3.1
Ajloun 134500 2.3 82240 2.2 80 2.2
Karak 228200 3.9 143920 3.9 140 3.9
Tafilah 81900 14 51400 14 50 1.4
Ma’an 111200 1.9 71960 1.9 70 1.9
Agaba 127500 2.2 82240 2.2 80 2.2
Total 5850100 100.0 3700800 100.0 3600 100.0

* Source: Dept. of Statistics
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Sample Demographic Characteristics

Adults age 15 yrs + amount to 3,700,800
of a total population of 5,850,100 or 63%
as at 31/12/2008 [Source: DOS]

By Gender By Education By Age

60 1 60 1~

39.2

40 1 40 A

32.5

28.3

20 A 20 A

23.8 et
17.6
17.2
13.6 14.9
J 12.9
(0] T T 1 0 - . I . I . . I .

<Seconday Secondary Diploma+ 15-19 20-24 25-29 30-39 40-49 50+
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Sample Distribution

By Region

17.8

20.3
{181
14.7
7.2
4.7 - 39
2.5 :

I . 2.2 14 19 2.2

T T T T T . T T T T . T T - T . T ._‘

Amman Amman Balga Zarga Madaba Irbid Mafrag Jarash Ajloun Karak Tafileh Maan Aqaba
West East
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Amman West & Districts
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Amman East & Districts
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Amman West & Districts (2007/2008)
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Amman East & Districts (2&)7/2008)
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Radio Listenersinip

PART # 1

Radio Listenership
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Listened to any Radio Station

Last 30 Days...

Base: 3600
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Radlio Listenersmnip

Radio Listener Profile By Gender

Last 30 Days

Base: 2440
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Radio Listener Profile By Education

Last 30 Days

Secondary

33.3

Base: 2440
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Radio Listener Profile By Age

Age Distribution (DOS)*
Last 30 Days Age Group %
15-19 yrs 18.0
20-24 15.8
25-29 12.4
30-39 20.3
40-49 15.0
50+ 18.4

*Source: Dept. of Statistics

Base: 2440
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Radio Listener Profile By Region

Last 30 Days

Base: 2440

I
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Region Distribution(DOS)*
Reqgion %
Amman West 18.1
Amman East 20.3
Irbid 17.8
Zarga 14.7
Balga 7.2
Other 21.9

*Source: Dept. of Statistics
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Radio Listenersmnip

Listened to any Radio Station

Yesterday...

Base: 3600
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Radlio Listenersmnip

Radio Listener Profile By Gender

Yesterday

Base: 1573
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Radio Listener Profile By Education

Yesterday

Secondary
32.7

Base: 1573
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Radlio Listenersinip

Radio Listener Profile By Age
Yesterday

Distribution

Age Group %
15-19 18.0
20-24 15.8

25-29 12.4

15-29 vrs 30-39 20.3
54 .390 40-49  15.0
2007 50+ 18.4

*Source: Dept. of
Statistics

Base: 1573
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Radio Listener Profile By Region

Region Distribution(DOS)*

Yesterday Region

%

Amman West
Amman East
Irbid

Zarqa

Balga

Other

Base: 1573




[

Jordan Media Survey — 2008 e

Radio Listenersmnip E
=5

Listened to Radio

Last 30 Days ... More Radio Stations
%
JOR FM 96.3 3.1

Amman Net FM 3.1
Farah El Nas FM 2.9

Jor FM 88 2.6

[ Ayam FM 91.5 2.4
Mood FM 92.0 1.8

60- PLAY FM 99.6 1.8
Ahlain FM 97.1 1.8

Beat FM 102.5 1.6
Energy FM 97.7 0.9
Spin FM 94.1 0.8

44.9
31.4
25.9 25.3
18.0
201

FannFM Quran FM JORFM 99 Amen FM Rotana FM Hayat FM JOR AM Mazaj FM Sawt Melody FM Watan FM Al Madina Other
102.1- 93.1 89.5 99.9 104.7 95.3 Elghad FM 91.1 100.3 FM 88.5
104.2 101.5

40+

Base: 3600
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Radio Listenersiip

601 Radio Listenership Last 30 Days
Major Stations
so] 211 by Gender...
21.0
40+
30 A ® Male ®Female
: 11.7

20- 8.2 8.3

l 6-1
\ I i . .
A | | | | . . , . , l

FannFM QuranFM JORFM AmenFM Rotana HayatFM JORAM MazajFM Sawt Melody Watan FM
102.1- 93.1 99 89.5 FM 99.9 104.7 95.3 Elghad FM FM 91.1 100.3

104.2 101.5 Base: 3600
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501

40+

Fann FM
102.1-104.2

14.9

13.9

JOR FM 99 Amen FM Rotana FM Hayat FM JOR AM Mazaj FM
89.5 99.9 104.7 95.3

Quran FM
93.1
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Radio Listenersmnip

Radio Listenership Last 30 Days ]

Major Stations
by Education...

m<Secondary MW Secondary ! Diploma+

Base: 3600
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Radio Listenersmnip

Radio Listenership Last 30 Days

50 7 g Major Stations
7.6 by Age...
40 o
20l 11.3
10.9
] 20 T 5 2
10 - .
4.1
0O - r r r . r
Fann FM QuranFM JORFM 99 AmenFM RotanaFM Hayat FM JOR AM Mazaj FM Sawt Melody FM
102.1- 93.1 89.5 99.9 104.7 95.3 Elghad FM 91.1
104.2 101.5

Base: 3600 m15-24 m25-29 i 30-39 m40-49 M50+
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Radlio Listenersinip

Radio Listenership Last 30 Days

601 Major Stations
- by Metropolitan Area...
5 -
40-
B 20.2 Amman West ® Amman East m Other
20+
5.3
101 3.3
23 ﬁl.S
0 9.0 . 8.6 . 5.2 : 6.1 : 6.3 . 5.6 : 3.5 : 5.0 . 2.9 . 2.2
Fann FM  Quran FM JOR Amen FM Rotana Hayat FM JOR AM Mazaj FM Sawt Melody FM
102.1- 93.1 FM 99 89.5 FM 99.9 104.7 95.3 Elghad FM 91.1
104.2 101.5

Base: 3600
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Radio Listenership [

351

30+

251

201

154

10

i

Radio Listenership Last 30 Days

Major Stations
by Metropolitan Area...

HAMmMan West

B Amman East

10.9
6.3 6.3
6.1 5.6
d 4.2
7 I

2.3
. 1.8

Fann FM QuranFM JORFM AmenFM Rotana HayatFM JORAM Mazaj FM

102.1- 93.1 99 89.5 FM 104.7 95.3 Elghad FM 91.1

104.2

Sawt Melody FM

101.5
Base: 3600
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Radio Listenership Last 30 Days

Major Stations
by Metropolitan Area...

i Penetration Amman West

20t
1571
4
| 107 90 g
5 5.0
2.9 S
0- l—-_\

FM 99 Amen FM Rotana FM Hay&t FM
104.7

Fann FM  Quran FM J
102.1- 93.1
104.2

JOR AM Mazaj F Sawt Melody FM
95. Elghad FM 91.1

101.5
Base: 3600
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Listened to Radio

W2007% 2008
Yesterday ...

Radio Station 2007 2008
30 7 Al Madina FM 88.5 1.0 1.3
JOR FM 88 0.5 1.0
JOR FM 96.3 0.3 1.3
Amman Net FM 92.4 0.3 0.8
Mood FM 92.0 0.3 0.6
22.623.1 PLAY FM 99.6 0.3 0.8
Beat FM 102.5 0.3 0.8
Ahlain FM 97.1 0.2 0.4
Ayam FM 91.5 - 0.7
Spin FM 94.1 - 0.4
Energy FM 97.7 - 0.5
Farah El Nas FM 98.5 - 0.8

9293 g, 9.1
7.5 70
46 4.9 5.1
4.0
2.4
1.9 2.1 1.8
1.6 1.5 . 0.9
Fann FM Quran Rotana JOR FM JOR AM Mazaj Hayat Amen Sawt Melody Watan Other
102.1- FM 93.1 FM 99.9 99.0 FM 95.3 FM FM 89.5 Elghad FM91.1 FM
104.2 104.7 FM

1015 Base: 3600
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Radio Listenership Yesterday
Major Stations

by Gender...
30 -
8.7
20_ 8-5
'y = Male mFemale
10 - : 4.1 3.9
2.9
i l o oy
O I I I I I

Fann Quran Amen Rotana JOR JOR Hayat Mazaj Sawt Melody
FM FM FM FM FM 99 AM FM FM  Elghad FM
102.1- 93.1 89.5 99.9 104.7 95.3 FM 91.1
104.2 101.5 Base: 3600
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Radio Listenership Yesterday

7.1 Major Stations
by Education...

6.2

m <Secondary mSecondary " Diploma +

3.3 2.8 3.4
2.2
1.9 1.7
0.7 0.4
P T % e

FannFM  QuranFM AmenFM RotanaFM JORFM 99 JORAM HayatFM Mazaj FM Sawt Melody FM
102.1- 93.1 89.5 99.9 104.7 95.3 Elghad FM 91.1
104.2 1015 Base: 3600
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Radio Listenership Yesterday

3.2
Major Stations
3.7 By Age...

115-24 m25-29 1 30-39 m40-49 W50+

4.8

4.5

0.3

1.3

0.2 8
602 160

FannFM  QuranFM AmenFM RotanaFM JORFM 99 JOR AM Hayat FM  Mazaj FM Sawt Melody FM
102.1- 931 89.5 99.9 104.7 95.3 Elghad FM 911
104.2 1015 Base: 3600

0.8 0.3
1.7 - 0.3
1.3 0.2 0.1

NP
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30 1

i —

Radio Listenership Yesterday

Major Stations
by Metropolitan Area...

20 -

13.5
10.9
Amman West m Amman East B Other
1 10- 51 43 55
' I 1 7
4 05 1.0
4.7 3.2 21 2 4 :

0.8 !0.7

15

FannFM QuranFM AmenFM Rotana JORFM 99 JOR AM Hayat FM Mazaj FM Sawt Melody
102.1- 93.1 89.5 FM 99.9 104.7 953 ElghadFM FM91.1

104.2 101.5

Base: 3600
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Radlio Listenersmnip

10 1 4.9 ) . .
; Radio Listenership Yesterday

Major Stations

56
by Metropolitan Area...
B Amman West B Amman East
2.6
2.3
| 2.1
16 1.6
1.1 l
0.5 0.7
]
0' T T T T T - T

FannFM QuranFM AmenFM Rotana JORFM 99 JORAM MazajFM HayatFM Sawt Melody
102.1- 93.1 89.5 FM 99.9 95.3 104.7 ElghadFM FM91.1
104.2 101.5 Base: 3600
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Radio Listenership Yesterday

Major Stations
by Metropolitan Area...

Penetration Amman West

4.7

2.4
2.1

1.4 415 15

0 1 T T T T .

FannFM Quran FM AmenFM Rotana JORFM 99 JORAM MazajFM Hayat FM Sawt Melody
102.1- 93.1 89.5 FM 99.9 95.3 104.7 ElghadFM FM91.1
104.2 101.5

0.6 0.4

Base: 3600
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Listened to Radio Stations through Mobile/Internet

Through Mobile Through Internet

Exclusively

Listen to Radio
Through Mobile

6.3% &

Through
Internet

1.9%

Base: 3600
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Profile of Radio Listeners

Through Mobile

By Region By Gender

i 60 - 58.1

40 A

22.2

19.7

20 A

West Amman East Amman Other Base: 695
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Listenersnip E

Profile of Radio Listeners

Through Mobile

By Education By Age

07 6/153.6

40 35.7 34.9 20 1

29.4

20 A 20 -

15.9 18.4

<Seconday Secondary Diploma+ Base: 695 15-24  25-29  30-39  40-49
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Timings of Radio Listening

Last 30 Days Rotana
SEG

Mzj

£O MIdy
6pm

onwards

40.2 2"d peak

40

20

0
O6amtol0am 10 am to O3 pm O3pmtoO6pm O6pmto09 pm 09 pm to 06 am

Base: 3600
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Timings of Radio Listening

Last 30 Days

Rotana
SEG
50 - Mz]
Mldy
D 6pm
onwards
30 - 2"d peak
20 A
10 A
0 ) ) L] T
6 AM to 10 AM 10 AM to 3 PM 3 PM to 6 PM 6 PM to 9 PM 9 PM to 6 AM
—e— Fann FM Quran FM —a&— JOR FM —¥— Amen FM
—e®— Rotana FM —+— Hayat FM JOR AM ——— Mazaj FM

Sawt Elghad FM Melody

Base: 3600




Melody

Sawt Elghad
Mazaj
JOR AM
Hayat FM
Rotana FM
Amen FM
JOR FM
Quran FM

Fann FM

Base: 3600
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10 Listenersinip

™)

Timings of Radio Listening Last 30 Days

17.6 15.6
5.5 wo L1 mege@e
18.3 150 TN
19.5 12.5 16.4

20.4 154  [IETEE
18.0 14.9
35.7 18.3 147 TR
37.9 19.5 13.3 [ T
38.5 19.2 14.1

40.9 17.4 13.2 16.8
20 40 60 80 1

| " 6 AMto 10 AM m 10 AMto 3PM = 3PM to 6 PM B6 PM to 9 PM B 9 PM to 6 AM |
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Timings of Radio Listening Last 30 Days Profile By Gender

43.4 54.1 41.1 40.5 39.2

1004

80+

60+

40+

20+

6 AMto10PM 10 AM to 3 PM 3 PM to 6 PM 6 PM to 9 PM 9 PM to 6 AM
© Male= Female Base: 3600
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Radio Listenership Q

1004

80+

601

40+

20+

Timings of Radio Listening Last 30 Days Profile By Region

61.8 51.6 51.6 55.5 55.6

6 AM to 10 PM 10 AM to 3 PM 3 PM to 6 PM 6 PM to 9 PM 9 PM to 6 AM

= Amman West® Amman Eastll Other, Base: 3600
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i

Timings of Radio Listening Last 30 Days Profile By Education

31.2 35.4

30.3

34.4 32.0

1004

80+

60+

40+

20+

6 AM to 10 PM 10 AM to 3 PM 3 PM to 6 PM 6 PM to 9 PM 9 PM to 6 AM

I <Secondary® SecondaryB® Diploma

Base: 3600
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Timings of Radio Listening Last 30 Days Profile By Age

100 A
17.8 50.5 16.2 - .
80 T
13.7
19.3

60 A

24.1
26.3

20 A

6 AMto10AM 10AMto3PM 3P

M 6PMto9PM AM

115-24 m25-29 © 30-39 m40-49 m50+ Base: 3600




m

Jordan Media Survey — 2008 mm ---E'u-

Radio) Listenersiip []

Places of Radio Listening

Last 30 Days

Bus 2.6

\

Base: 3600



100+

80+

60+

40+

20+

Home
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Work

Radio Listenersimnip

Places of Radio Listening Last 30 Days Profile by Gender

m Male® Female

CAR Bus

Base: 3600
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Places of Radio Listening Last 30 Days Profile by Age

100 1

80 1

19.7

60 - 18.9

24.3 27.2

4 40 -

20 1

Home Work Car Bus

w15-24 m25-29 © 30-39 W 40-49 W50+ Base: 3600
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Places of Radio Listening Last 30 Da_ys Profile by Region

1004

80+

60+

40+

20+

I

Home Work Car Bus

= Amman West®e Amman Eastll Other,
Base: 3600
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HOM E Radio Listening Last 30 Days Profile by Work Status

401

| 201 17.8
12.9
7.5
2.2
0 , .
Employed Unemployed Housewives Students Retired Other

Base: 2486
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S

Summary of Radio Penetration

by Jordan’s Demographic Characteristics

= Qur analysis of demographic characteristics for major stations is contained within the 30
days and yesterday listenership benchmarks.

» The following two slides are a wrap up of this exercise and are of special comparative
benefits to advertisers with specific target audiences.

= With comparative price lists of airtime advertisers can calculate the cost of reaching 1000
people of their audiences and make the right investment decisions or media mix.




Jordan Medla survey — 2006
Radlio, Listenersinip
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Radio Penetr-ation.,.
by Gender & Education

Station Station | Last Male | Female | <Secondar | Secondary | Diploma
Sample | 30 y +
Base Days
Fann FM 102.1-104.2 1783 49.5 28.4 21.1 17.5 17.1 14.9
Quran FM 93.1 1617 44.9 23.9 21.0 15.9 15.1 13.9
JOR FM 99 1132 31.4 15.2 16.2 11.6 10.2 9.6
Amen FM 89.5 934 25.9 17.4 8.6 8.4 8.9 8.7
Rotana FM 99.9 910 25.3 13.6 11.7 8.6 8.7 7.9
Hayat FM 104.7 648 18.0 9.8 8.2 5.6 6.3 6.2
JOR AM 639 17.8 9.4 8.3 6.6 5.6 55
Mazaj FM 95.3 522 14.5 8.4 6.1 4.3 4.9 5.4
Sawt El Ghad FM 101.5 302 8.4 4.7 3.7 2.3 3.3 2.8
Melody FM 91.1 271 7.5 3.9 3.6 3.2 2.5 1.8
Watan FM 100.3 271 7.5 5.0 2.6 2.6 2.6 2.3

Total Base: 3600
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Radio Penetration...

by Age & Metropolitan Area

Station Station | Last | 15-24 | 25-34 | 35-44 | 45+

Sample | 30

Base Days
Fann FM 102.1-104.2 1783 495 | 176 | 132 9.5 9.3
Quran FM 93.1 1617 44.9 134 114 9.6 10.5
JOR FM 99 1132 81.4 9.9 8.1 6.5 6.9
Amen FM 89.5 934 25.9 | 10.0 6.3 5.2 4.5
Rotana FM 99.9 910 25.3 | 13.7 6.1 3.1 2.3
Hayat FM 104.7 648 18.0 6.9 4.4 3.4 3.3
JOR AM 639 17.8 3.8 3.8 3.7 6.5
Mazaj FM 95.3 522 14.5 7.8 3.6 1.8 1.3
Sawt El Ghad FM 101.5 302 8.4 4.4 1.9 1.1 1.1
Melody FM 91.1 271 7.5 4.6 1.8 0.6 0.5
Watan FM 100.3 271 7.5 3.4 1.7 1.1 1.3

palce

Other |

30.6
25.5
20.2
9.5
12.7
6.8
11.5
5.3
1.2

3.5
4.1

Total Base: 3600
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PART # 2
New Media

Section [1]
Mobile Penetration &
Commercial text Messages
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Mobile Subscription Owners... 3
One or more subscriptions

YES, 78.5

JMS 2007

Growth rate
7.7%

Base 3600
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Mobile Subscription Owners...
Profile By Gender

Base 3044
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b
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Mobile Subscription Owners...
Profile By Education

JMS 2007

Diploma
+ 37.8

Diploma <Secondary

Secondary
33.6

Base 3044
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Mobile Subscription Owners...
Profile By Age

Base 3044




I

Jordan Media Survey — 2008 axunn u=
New Media— /)51 0

oy

— e

Mobile Subscription Owners... .
Profile By Region

Region Distribution(DOS)*

Reqgion %
Amman West
Amman East
Irbid

Zarqa

Balga

Other

Base 3044
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Share of Mobile Subscriptions...
One line or more...

40 ~

30.7

20 A

0.5
O T T T |

Zain Orange Umniah Express
Base 3044
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Types of Mobile Subscriptions...
By Mobile Provider

Umniah

Orange

Zain

0 20 40 60 80 100

m Pre-Paid = Post-Paid

Base 3044
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N 200 = Mielplie Commerciial Text Messages

]

i

0 - Many Times per day

Once a day

Several time a week
Once a week

Less than that

None
NS/NR

= 2007 = 2008 Frequency of Receiving By Totall Population
Commercial Text Messages (2008)

9.4%
6.8%0
28.8%
18.1%
16.6%0
3.4%
1.4%

Many Once a day Several Once a Less than None NS/NR
times per times a week that

day week Base 3044
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Of Those Receiving Commercial Text Messages
% Who Read...

80 - By Total Population
(2008)

Always 54.8%

Sometimes 13.0%0

Not Interested 13.0%0

60 NS/NR 0.2%0

= 2007 = 2008
\ 40 -
20 -

. 1.3 0.3

Base 2922 Always Sometimes Not Interested NS/NR
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N 20A) [ e Mielhille Commerciial Text Messages

Of Those Receiving Commercial Text Messages
% Who Think It Requires Prior Consent...

By Total P lati
80 y To azoggu ation
Yes 29.4%0
No 51.1%0
60
* 2007 = 2008
40] | Q
20
3.3 o8
/ T TN
0

Yes
Base 2922
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Of Those Receiving Commercial Text Messages

A Source of Annoyance?...
80 -

By Total Population
(2008)

Great deal 9.0%0
Somewhat 10.2%0
Little 7.9%0
Not at all 53.9%0
NS/NR 0.2%

60 -

40 —

= 2007 = 2008

20 -

Great Deal Somewhat Little Not at all NS/NR
Base 2922
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Listened to Radio through Mobile

Base: 3600

]

S

Exclusively

Listen to Radio
Through
Mobile

6.3%

Of Total

Subscribers

22.8%
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Listened to Radio Stations through Mobile

By Region By Gender

i 60 - 58.1

40 -

22.2 19.7

20 -

West Amman East Amman Other

Base:694
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Listened to Radio Stations through Mobile

By Education By Age

60 A 60f-

w{ 357 34.9 |

29.4
20 7 20 A 15.9 18.4
I I B
0 O . T T T l T
<Seconday Secondary Diploma-+ 15-24 25-29 30-39 40-49

Base:694
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Subscribed to the Internet Service through Mobile

4.7% of total
subscribers

Base 3600
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New Media

PART # 2

New Media

Section [2]
Internet Penetration

*E-malil spam, also known as unsolicited bulk email (UBE) or unsolicited commercial email (UCE),
is the practice of sending unwanted e-mail messages,
frequently with commercial content,
in large quantities to an indiscriminate set of recipients”
Source: Wikipedia
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Internet Usage/Penetration

Base: 3600
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Internet User Profile
By Gender

Base:1301
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Internet User Profile_
By Education

Secondary
32.1

Base:1301
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Internet User Profile
By Age

15-29
Yrs Or
67.0%0

Base:1301
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Internet User Profile
By Region Region Distribution(DOS)*
Region

%

Amman West
Amman East
Irbid

Zarqga

Balga

Other

Base:1301
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Frequency of using the internet

Daily Five to Three Two Weekly Less
six days to four days a than
a week days a week that
Users 36.1% = no 1301 week
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Using the internet

Other Share Pop.
School 6.9 3.4

Friends 2.5 1.3
Relatives 2.0 1.0
Mobile 1.1 0.5
29.6 Other 4.0 1.7

40 A

Home Office/work University Internet Other places
Cafes

Base: 1301

M Share ™ Population
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Types of Home Internet Subscription 1

Internet Users only

80

Sharing ADSL
with neighbors

2.1% of ADSL
Subscription

60

40 -

10.8%0 of the
population
have ADSL

20 A -
0.8 1.2
O I T T I— T
ADSL Dial Up U Max Mobile Other NS/NR

Home Users=no 520




Yes
Replies

Other services _

Radio stations

Browsing the web in general

Playing games

Discussion forums
Chatting

Buying and selling—

Personal WOI’k_

Banking services

Watching video clips [N 413.8

—
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By Total
Population

Uses of the Interne_t-Ser\ﬁces

R ke
N

5.1
17.1

80.1

N
00

H
\I

40.7

[
AN

00

N [P
G

MK
NN

N
~

75.6

N

Base: 1301

N

20 40 60 80




—

Jordan Media Survey — 2008 axunn u=

]
e

New Media — |rji=/ =0

Phone calls over the Internet

Ways of
making phone

calls over _the
internet

Special internet
device
to the line
4.4%

Skype or Google
talk 5.5%0

Base: 3600
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Communicate Socially via the Internet

OR 63.3%0 of
Internet
users

Base: 3600
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Means of Communicating Socially via the Internet

Other
E-mail 1S
Facebook
q
My space
Yes
Forums Replies

Comment on articles
Chatting 14.4

Blogs

Base: 3600
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Language used in the use of Internet

Of Internet Users

English
33.5

OR 12.2% of
Population

Base: 1301
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New Media
Section [3]

News Websites
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Logging-in to News Websites
Last 30 days

16.6%= no 597

OR 45.99%906 of
Internet
users

Base: 3600
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Logging-in to News Websites ]

Last 30 days MORE News Websites
%
Marayanews 1.1/6.3

Factjo 0.9/3.4

80 17 Elaph 0.9/5.2
66.5 Albawaba 0.6/3.5

m Population ®mNews Website Visitors Albalga 0.6/3.5

Masarat 0.6/3.5
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Reasons for Visiting News Websites

Yes
100 - Replies
76.4 ol
80 - 66.0
60 -
4 A 33.3
40 -
20 -
0 ]

Credibility Timelines News are not Interactive No Censorship
published in the
daily newspaper

Base: 16.6%= no 597
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PART # 2
New Media
Section [4]

" E-Mail & E-Mail Spam*

*E-malil spam, also known as unsolicited bulk email (UBE) or unsolicited commercial email (UCE),
is the practice of sending unwanted e-mail messages,
frequently with commercial content,
in large quantities to an indiscriminate set of recipients”
Source: Wikipedia
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E-mail Users...

Base: 3600

JMS 2007
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E-mail User Profile
By Gender

JMS
2007

2008

Base: 770




bt p S

Joraan Medila survey — 2006

New Medla — = 7=/

= &

b

E-mail User Profile
By Education

<Secondary

20.8

Diploma

. +64.9
Diploma+

47.4

Secondary;

318 JMS 2007

Base: 770
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E-mail User Profile I
By Age

JMS 2007

2008

Base: 770
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E-mail User Profile
By Region

Amman
East,
19.6

JMS 2007

Base: 770
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Email Provider/Portal/Search Engine Share

Business Other
6.7 2.4

Maktoob
6.7

Yahoo 50.6

Gmail 5 9 Base: 770
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Email Provider Share /Accounts
By Total Population

20

10 ~

20 2.3

0.8

O I I I

Yahoo Gmalil Hotmail Maktoob Business other
Base: 3600
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Email Provider Share ]
Of Internet Users

Other h 2.2

Business - 6.2

Maktoob 6.2 Yes
g Replies

Hotmail [ 25.8
G-mail [ 5.5

Yahoo |, <7 2

0 20 40 60 80

N,

Base: 1301
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Frequency of Receiving E-mail Spam

40 - By Total Population

© 2007 = 2008 (2008)

Many Times per day
Once a day

Several time a week
Once a week

Less than that

None
NS/NR

20 -~

Many Once a day Several Once a Less than None NS/NR
times per times a week that
day week
Base: 770
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Of Those Receiving E-mail Spam

60 —

% of Those Who Read... By Total Population

(2008)

Always 7.1%
Sometimes 5.6%0

Not Interested 5.6%0

40 - 39.038.4 NS/NR 0.3%
© 2007 = 2008

20 -

Always Sometimes Not Interested NS/NR
Base: 666
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Of Those Receiving E-mail Spam
Who Think It Requires Prior Consent...

By Total Population
(2008)

60 -
Yes 8.3%
543 No 9.9%0

52.5

© 2007 = 2008

40

20 -

1.2 0.2
0 - I
Yes NS/NR

Base: 656




Jordan Media Survey — 2008 axunn u=
0

i

New Media — =zl <ozl

Of Those Receiving E-mail Spam
A Source of Annoyance?...

58.5 By Total Population
60 - * (2008)
" 2007 = 2008 55.8

Great deal 2.6%0
Somewhat 3.1%
Little 1.8%0
Not at all 10.7%
NS/NR 0.1%

40 -

20
16.9 16.5
14.6 14.2 12 2

Great Deal Somewhat Little Not at all NS/NR
Base: 656
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Puplication Readersnijo [
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Publication Share of Readership -'
By Category '

Last 30 Days

Read
any ‘
publication

53.8

The above category shares represent
53.8% of those who read any publication
during the last 30 days

Multiple answer questions

Base: 3600
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Publication Readership Profile By Gender

Last 30 Days

Monthly
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Publication Readership Profile By Education

Last 30 Days

Daily Weekly Monthly

60 - 60 A 60 -

39.6 876
o] 39.1 40 - 35.4 37.5 40 A 34.7

27.7

27.1
21.3

20 20 A 20

<Secondary Secondary Diploma-+ <Seconday Secondary Diploma-+ <Secondary  Seondary Diploma+




Daily

40 A

22.9
1 16.5
] 13.5 135
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Publication Readership Profile By Age

cation Readersis

Last 30 Days

Weekly Monthly
40 A 40 -
30 A
21.8
20.4
17.4 20 A 20 -

16.3 15.2

“Ilh

- 15.8
13.5 13.2
10 -
0 - . T . . . 0

15-19 20-24 25-29 30-39

40-49 15-19 20-24 25-29 30-39 15-19 20-24 25-29 30-39 40-49

40-49

50+
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80.0

60.0 A

40.0 -

20.0 A

0.0

b

Publication Readership Profile By Region

Last 30 Days

Daily Weekly Monthly

80 - 80 -

60.8

55.4 60 54.7 60 -

40 1 40
24.4
23.2
20.3 22.9 22.4
I l ) I l . I }
T T d 0 0 T .

Amman West Amman East Other Amman West Amman East Other Amman West Amman East Other
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Publications: Daily Newspapers
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Daily Newspapers Readership
Last 30 Days...

JMS 2007

Growth rate
7.2%0

Base: 3600
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Dailly Newspapel Readeriship ]

i

Read/Flipped Through Any of the Daily Newspapers
Last 30 days...

40 T

34.1

B  Unaided (TOM)

B Aided & Unaided

03 L1,

I :
Al Rai Al Ghad Al Dustour AlArab Al AlDeyar AlAnbaat Jordan
Yawm Times

Base:3600
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Daily Newspaper Readersinp.

Readership Last 30 Days

19.0 by Gender...

14.4

Al Rali Al Ghad Al Dustour Al Arab Al
Yawm

" Male B Female
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Daily Newspaper Readersnip

Readership Last 30 Days
20 - by Education...

14.4

Al Rali Al-Ghad Al Dustour Al Arab Al Yawm

Base: 3600 N
Il <Secondary I Secondary M Diploma—+
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Daily Newspaper Readersinp.

Readership Last 30 Days

by Age...

15 T

Al Rali Al Ghad Al Dustour Al Arab Al
Yawm

Base: 3600 15-24 m 25-34 M 35-44 mMA5+
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Dailly Newspaper Readersnip _E |
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Fe B

Readership Last 30 Days
by Metropolitan Area...

19.3
15.4
13.4
6-8 7.0
5.3 4.8 5.5
26 2.6
Al Rali Al Ghad AL Dustour Al Arab Al Yawm

Amman West @ Amman East B Other
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Dallly Newspaper [Readersnip ]
e

Read/Flipped Through Any of The Daily Newspapers

Yesterday...

JMS 2007

Growth rate
8.1%

Base: 3600
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Dallly Newspaper [Readersnip ]
| E-.

-

Read/Flipped Through Any of The Daily Newspapers
Yesterday...

20 T

10.9

0.3 0.3
T T ——
Al Rai AlGhad Al Dustour AlArab Al AlDeyar AlAnbaat Jordan
Yawm Times

Base: 3600
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Daily Newspaper Readersinip ]
e B
T - .

[

Read/Flipped Through Any of The Daily Newspapers
Yesterday...

20 -

Growth

(o)
e Rate

55.0%

10.810.9

. . ] 80.0%

0.20.4 0.1 0.3 0.1 0.3

I L] I __I____I
Al Rai Al Ghad Al Al Arab Al Deyar Al Jordan
Dustour Al Yawm Anbaat Times

Base: 3600 - 2007 - 2008
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Daily Newspaper Readersinp.

Readership Yesterday
by Gender...

Al Rali Al Ghad Al Dustour

m Male B Female

Al Arab Al

Yawm

]

!
e
s
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Readership Yesterday
20 1

by Education...

10 A

Al Rai Al-Ghad Al Dustour Al Arab Al Yawm

Base: 3600 Il <Secondary @ Secondary M Diploma+
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Dailly Newspaper Readersmnip;

Readership Yesterday

by Age...
20 T
10 -
2.62.52.

0.70.70.40-9
O -

Al Ral Al Ghad Al Dustour Al Arab Al

Yawm

Base: 3600 15-24 W 25-34 M 35-44 W45+
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Dallly Newspaper [Readersnip ]
e

Readership Yesterday

20 - by Metropolitan Area...

Al Rali Al Ghad Al Dustour Al Arab Al
Yawm

Base: 3600 T AmMman West m Amman East B Other
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40 Read/Flipped Through Any of The Daily Newspapers
34 1 Last 30 Days & Yesterday...

26.6

25.7

20 A

Al Rali Al Ghad Al Dustour Al Arab Al
Yawm

Base: 3600 Il Last 30 Days ® Yesterday
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Dailly Newspaper Readersihip = |

= 3
Summary of Daily Newspaper Penetration :

by Jordan’s Demographic Characteristics

= Qur analysis of demographic characteristics for major dailies is contained within the 30
days and yesterday readership benchmarks.

» The following two slides are a wrap up of this exercise and are of special comparative
benefits to advertisers with specific target audiences.

= With comparative price lists of space advertisers can calculate the cost of reaching 1000
people of their audiences and make the right investment decisions or media mix.
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Daily Newspaper Penetration... 3

by Gender & Education '

Daily Title Last Female Secondary | Diploma
Title Sample | 30 +
Base Days

Al Rai 1229 | 341 13.6
AlGhad 956 | 26.6 10.3
Al Dustour 924 | 257 9.8
Al Arab Al Yawm 437 | 121 4.4

Total Base: 3600
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Daily Newspaper Reaac

Daily Newspaper Penetration...
by Age & Metropolitan Area

Daily Title Last | 15- 25- | 35- | 45+
Title Sample |30 24 34 |44
Base Days
Al Rai 1229 34.1 9.1 85 | 7.2 | 9.3
i AlGhad 956 26.6 8.1 6.1 | 5.6 6.8
Al Dustour 924 25.7 6.8 6.3 | 59 | 6.7
r Al Arab Al Yawm 437 12.1 57 24 | 34 3.4

Total Base: 3600
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Daily Newspaper Readersiip,

Title Readership Profile By Gender
Last 30 Days

Al Rai Al Ghad Al Dustour Al Arab Al Yawm
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Daily Newspaper Reaac

Title Readership Profile By Education
Last 30 Days

Al Rai Al Ghad Al Dustour Al Arab Al Yawm

- 60 1 60 1 60 1
39.8 42.2 42.1
38.6 38.0 40.8
| 40 1 40 1 40 - 36.6
18.0 19.4 212 .
1 20 20 j 0| 16.2
j i . 0 j . ; 0 1 T T 0 J : .

<Seconday Secondary  Diploma+ <Secondary Secondary Diploma+ <Seconday Secondary Diploma+ <Secondary Secondary  Diploma+
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Title Readership Profile By Age
Last 30 Days

Daily Newspaper Readersiip,

Al Rai Al Ghad Al Dustour Al Arab Al Yawm

40 40 - 40 T 40 -

< 30.4
26.7
25.0 27.3 25 6 26.5

22.8
21.0 21.1
20 - 20 A 20 A I 20 -
0 . T T T 0 . T T T 0 - T 0 ]

1524 2534 3544 45+ 1524 2534 3544 45+ 1524 2534 35-444 en e




—

Jordan Media Survey — 2008 axunn u=

]

Daily Newspaper Reaac

b

Title Readership Profile By Metropolitan Area
Last 30 Days Readers

Al Rai Al Ghad Al Dustour Al Arab Al Yawm

60 56.4 60 1 60 60.2 60 57.4

50.6

40 1 401 40 40-

23.8
19.8 20.1 18.5 21.3 21.5 21.1
20' 20' 20- ' 20.

0 - T T 0 T T oj T T 0 1

Amman W Amman E Other Amman W Amman E Other Amman W Amman E Other Amman W Amman E

Other




Al Rai Daily

23.8
19.8
. 18.3
16.2
11.7
6.0
I 4.2

Amman Amman Irbid Zarqa Balga Karak Other
West East

Title Readership Profile By Governorates
Last 30 Days

Jordan Media Survey — 2008 s unn ==

Daily Newspaper Readersiip,

Al Ghad Daily

29.3
20.1
5.8
3.1

Amman Amman Zarga Irbid Balga Jarash Other
West East
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Daily Newspaper Readersiip,

Title Readership Profile By Governorates

Last 30 Days

Al Dustour Daily Al Arab Al Yawm Daily

30 1

21.3

18.5
20 18.1

14.9
13.4
10 A

5.6

I 4.4 3.8
0 - T T T T T T I T

Amman Amman Irbid Zarga Balga Jarash Karak  Other
West East
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Daily Newspaper Readersiip,

Overall Readership Profile By Governorates

Last 30 Days w 2007 ® 2008

S5 i 23.9

Amman West Amman East Irbid Zarga Aqgaba Other
Governorates
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Source of Copy...Major Dailies Base 3600

30 T
Last 30 Days
24.2
JMS 2008
20 - 18.2

Al Ral Al Ghad Al Dustour Al Arab Al Yawm

W Bought itmHome Subscription® Office Copy ® Free Copy ®mOther (copy of another person/relatives, public places )
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Daily Newspaper Readersinip ]

30 -

20 A

10 ~

Source of Copy...Al Rai Newspaper

Last 30 Days

22_424.2

A copy of another person 2.0 %

A copy of relatives 1.9%

Public Places 0.4%0

Bought it Home Office Copy Free Copy Other
Subscription

= 2007 m 2008 Base 3600
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Source of Copy...Al Ghad Newspaper
20 A

Last 30 Days

A copy of another person 2.2 %

A copy of relatives 2.0%

Public Places 0.4%0

10 ~

Bought it Home Office Copy Free Copy Other
Subscription

M 2007 m 2008 Base 3600
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Source of Copy...Al Dustour Newspaper

20 1
Last 30 Days

A copy of another person 1.6 %

A copy of relatives 1.5%

Public Places 0.5%0

10 ~

Bought it Home Office Copy Free Copy Other
Subscription

2007 m 2008

Base 3600
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Dallly Newspaper [Readersnip ]
| E-.

= s
Source of Copy...Al Arab Al Yawm Newspaper .

20 A
Last 30 Days

A copy of another person 0.9 %
A copy of relatives 0.7%
10 - Public Places 0.2%

1.8

0.50.2 0.3 g

O T T
Bought it Home Office Copy Free Copy Other

Subscription

2007 m 2008

Base 3600
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Share of Copy Distribution By Title...
80 -

Last 30 Days

60 A

40 -

20 -

Bought it Home Subscription Office Copy Free Copy
W Al Rai mAl Ghad m Al Dustour m Arab Al Yawm
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Online Readership

Last 30 Days Title Readership
and By Population 28 2

30 -

Al Rai Al Ghad Al Dustour Al Arab Al Jordan Alanabat
Yawm Times

W Last 30 Days ®m Last 30 Days By Population
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Dallly Newspaper [Readersnip ]
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Online Readership

Yesterday Title Readership
and By Population

30 A

20 A

12.8

Al Rai Al Ghad Al Dustour Al Arab Al Jordan Alanabat
Yawm Times

® Yesterday M Yesterday By Population
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Daily Newspaper Readersmnip, [

Internet Readership Variance over 2007

Based on Last 30 Days Title Readership

100 -
2. 92.6
92.5 87.8

85.5

2008

Based on Last 30 Days Title Readershi

Al Arab Al Yawm

Jordan Times

2007

o~ 86.4 86.0
L e - 85.0 :

Al Arab A
Dustour Yawm

Alanabat
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Dallly Newspaper [Readersnip ]
| E-.

S

Usually Read Columnists and Writers

JMS 2007

Growth rate
60.4%0

Base: 1654
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F

Columnists and Writers

By Al-Rai Readers

Hamzeh 1*3 Last 30 Days

Karoub

F Kawar

Mamkeg

.. Hattab
Qallab

Masarweh

Ahmad Al Zo'bi

AL Fanek

Abedhadi Raje Majali

24.5
25.3
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Dallly Newspaper [Readersnip ]
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Columnists and Writers

By Al-Ghad Readers

Saif il 1.5
Jumana | 1.5 Last 30 Days
Mubaydin [l 2.3
Faraneh | 2.3
Ibrahim Gharaibeh 1 3.0
Abu Helaleh [ 3.0
Y Abu Rumman : 3.0

3.0
3.8

Mussa Barhoumeh
Basma Alnsour

Zulaykha
J Nimri
Al-Maitah
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Dallly Newspaper [Readersnip ]
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Columnists and Writers ]

By Al-Dustour Readers

. Mansour | 22
2.2

W.Abel fatah: Last 30 Days
T. Shanawi 3.3

M. Abu Tair= 4.4

G. Hadad | 4.4

B. Sakajha | 4 4

; Y. Zaatreh |[WEEE—— G 7
K. Mansour 6.7
| .

H. Alasmar
R. Majali

Al Rantawi
K. Nsirat

Y. Gheeshan 17.8
20
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Dallly Newspaper [Readersnip ]
I

- A
Columnists and Writers 1

By Al Arab al Yawm Readers

Last 30 Days
Mahadin 6.3

wracear [ <.+
——E

Kheetan 12.5

37.5

Odwan
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Weekly Paper Readersnip
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—

PART # 3
Section [2]
Publications: Weekly Papers
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Puplication Readersnijo [
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Publication Share of Readership
By Category

Last 30 Days

Read
any ‘
publication

53.8

The above category shares represent Multiple answer questions
53.8% of those who read any publication

during the last 30 days Base 3600
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Weekly Paper Readership = |

-

Publication Readership Profile By Gender !
Last 30 Days

Monthly

Female;
67.0

Female;
45.6

Male;
33.0
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Weexly Paper Readersnip =]
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Publication Readership Profile By Education

Last 30 Days Readers

Daily Weekly Monthly

60 7 60 - 40 ~ 37.6

34.7

27.7
39.6
40 391 40 35.4 37.5

20 A
21.3

20 1 20 1

<Secondary Secondary Diploma+ <Seconday Secondary Diploma+ <Secondary Seondary Diploma+
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Weekly Paj eadersnip =
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Publication Readership Profile By Age
Last 30 Days

Daily Weekly Monthly

40 1 40 1 40 7

22.9 22.7

21.6

20416.5 17.4 20 - 20 A 17.2

16.3 14.9 14.9

21.8
20.4
15.2 15.8
13.5 3135 13.5 13.2 -
I I I l [
0 , , , , : 0 - ' ' ' ' ' ; ‘ ‘ ‘ ‘ ‘

15-19 20-24 25-29 30-39 40-49 50+ 15-19 20-24 25-29 30-39 40-49 50+ 15-19 20-24 25-29 30-39 40-49

50+
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Weekly Paper Readersinp. =
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Publication Readership Profile By Region
Last 30 Days

Daily Weekly Monthly

80 80 80 1

60 1 55.4 60 - 54.7 60 1
40 A 40 A 40 A

24.4 22 9
50.3 22.4

) . l l
. . | 0 T

-
Amman West Amman East Other Amman West Amman East Other Amman West Amman East

23.2

20 | 16.0
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Read/flipped Through Any of The Weekly Papers
Last 30 days...

JMS 2007

Growth rate
6.6%0

Total Base: 3600



Base: 3600

Sheehan

Jordan Media Survey — 2008 -----E--

Read/flipped Through Any of The Political Weekly Papers

As Sabeel

Weekly Paper Readersnip ]

i

Last 30 days...

Al Shahed Hawadeth Assa'a

m 2007 H 2008
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WeEeKly Paper [Readersmi ]
e

-

Read/flipped Through Any of The Classified Advertising Weekly Papers
Last 30 days...

Other newspapers 2007 2008
30 T _ _
Madinat Al-ilan 0.9 2.4
10.9
1le Ny
O -
Al Waseet AlMumtaz A’rad wo Amlak Other
Talab w2007 W 2008

Base: 3600
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Weekly Paper Readersnip
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== -
Read/flipped Through Any of The Sports Weekly Papers :
Last 30 days...

10 7

Faislai Riyadhi Wehdat Al Al-Malaieb Shabab Al-
Riyadhi Urdun

Base: 3600 2007 B 2008
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Read/flipped Through Any of The Weekly Papers
Last 7 Days...

JMS 2007

Growth rate
12.1%0

Total Base: 3600
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Read/flipped Through Any of The Weekly Papers
Last 7 days...

204

12.5

28\ 1224 1024 (815 2.4 2.6

0.7 0.6

A

AlWasseet AlMumtaz A'rdwtalab  Amlak Sheehan  As Sabeel Wehdat Faisali
Riyadhi Riyadhi

Base: 3600 2007 B 2008
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Weekly Paper Readersnip [
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Readership of The Two Major Classified Weekly Papers
Last 30 Days and Last 7 Days

40

20 - 18.3

10.9

Al Waseet Al Mumtaz

Base: 3600  Last 30 Days M Last 7 Days
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WeEeKly Paper [Readersmi ]
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Readership of The Two Major Classified Weekly Papers ]

Last 30 Days
By Gender

20

0 - !
Al Waseet

Al Mumtaz

™ Male B Female

Base: 3600
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Readership of The Two Major Classified Weekly Papers

20 Last 30 Days
By Education

. JMS 2007

Al Wasset Al Mumtaz

£ 7. 5 1l <Secondary M Secondary MDiploma+

Al Wasset Al Mumtaz

Base: 3600 |l <Secondary ® Secondary H Diploma+|
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Weekly Paper Readersnip

Readership of The Two Major Classified Weekly Papers

Last 30 Days
By Age

53
4.5 441 4.4

Base: 3600

Al Waseet Al Mumtaz

15-25 1 25-34 M35-44 W45+
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Readership of The Two Major Classified Weekly Papers ]

Last 30 Days
By Metropolitan Area

JMS 2007

7.7

10 ~

Al Waseet Al Mumtaz

M Amman West B Amman East B Other

O_

Al Waseet Al Mumtaz

Base: 3600 B Amman West M Amman East B Other
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Weekly Paper Readersiniip. ]
o

Source of Copy...

Last 30 Days
20

2008

Al Waseet Al Mumtaz

m HomeCopy ™ Office Copy ® Office & Home Copy H Relatives and Friends B Other
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adersmnip

Weekly Paper: IRe

Source of Copy...
Al Waseet Classified

HomeCopy Office Office &
Copy Home
Copy

@ 2007 m 2008

Relatives

and
Friends

Other
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Weekly Paper Readersiniip. ]
o

Source of Copy...
Al Mumtaz Classified

10 T

L 3.3
> 1.1
0.5 -
T\
HomeCopy Office Office & Relatives Other
Copy Home and
Copy Friends

© 2007 m 2008
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Weekly Newspaper Readersnip -

=4

Summary of the two major free classified WeeEIy paper penetration

by Jordan’s demographic characteristics

= Qur analysis of demographic characteristics for only Al Waseet and Al Mumtaz is contained
within the 30 days/7 days readership benchmarks.

» The following two slides are a wrap up of this exercise and are of special comparative
benefits to advertisers with specific target audiences.

= With comparative price lists of space advertisers can calculate the cost of reaching 1000
people of their audiences and make the right investment decisions or media mix.
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Major Free Classified Weekly Newspaper Penetration... 3
by Gender & Education

Free Classified Title Last Female Secondary Diploma+
Weekly Sample | 30

Title Base Days

Al Waseet 600 | 183 89 6.7 7.5
Al Mumtaz 392 | 109 4.0 4.9

Total Base: 3600




Weekly Newspaper

Major Free Classified Weekly Newspaper Penetration...

by Age & Metropolitan Area

Free Classified Weekly | Title Last 15- 25- | 35- | 45+
Title Sample |30 24 34 |44

Base Days
Al Waseet 660 18.3 5.3 45 (41 | 4.4
Al Mumtaz 392 10.9 3.1 24 | 23 | 3.1

Total Base: 3600
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Monthnly Puiplications [Readersiip; E
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PART # 3
Section [3]
Monthly Publications
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Monthly Puiplications; Readersnip E

. el
= Monthly publications readership during the last 30 days did not exceed 12.7% with '
almost only few Arabic magazines scoring slightly significant readership that ranged
between a high 4.4% for Layalina and a 1.1% for Anty. All other magazines, including
all English magazines fell beyond the 1.0% benchmark.

= |t is only natural that Arabic magazines would be in the lead for Jordan’s population.
English speaking magazine readership concentrates in Amman’s West tiny English
magazine readers.

= Layalina Magazine is the only magazine in Jordan which is of statistical significance
that warrants further analysis in terms of measuring magazine penetration by
demographic characteristics.
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Monthnly Puplication Readersnig E
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Publication Share of Readership "
By Category :

Last 30 Days

Read
any ‘
publication

53.8

The above category shares represent Multiple answer questions

53.8% of those who read any publication
during the last 30 days Total Base: 3600



Jordan Media Survey — 2008 axunn u=
0

i

Monitinly Publications Readersip

Publication Readership Profile By Gender
Last 30 Days

Daily Weekly Monthly

Female;

Female; 38 6

45.6 Male;

Male;
54 .4

61.4
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Monthnly Puiplications Readersiip;

Publication Readership Profile By Education

Based on Last 30 Days Readers

Daily Weekly Monthly
60 - 60 - 40 - 37.6
34.7
27.7
39.6
40 1 391 40 35.4 37.5
27.1
20 A
21.3
20 A 20 1
0 o 0
<Secondary Secondary Diploma+ <Seconday Secondary Diploma-+ <Secondary Seondary Diploma+
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Monitinly Publications Readersip

Publication Readership Profile By Age

Based on Last 30 Days Readers

Daily Weekly Monthly

40 1 40 q 40 7

22.9 21.8
20.4

22.7
21.6
201 16.5 17.4 20 - 20 - 17.2
16.3 15.2 15.8 14.9 14.9
135 135 -
. 13.5 13.2 I I
0 , , , , , 0 : : : : ; , 0 - . . . . .

15-19 20-24  25-29 30-39 40-49 50+ 15-19 20-24 25-29 30-39 40-49 50+ 15-19 20-24 25-29 30-39 40-49
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Monitinly Publications Readersip

Publication Readership Profile By Region

Based on Last 30 Days Readers

Daily Weekly Monthly

80 1 100 1 80 1
80 60.8
60 - 55.4 60 -
60 - 54.7
40 - 40 -
24.4 40 1 23.2
20.3 ’
22.9 22.4
20 1 20 | 16
a .
0 T T | 0 r T | [0} T

Amman West Amman East Other Amman West Amman East Other Amman West Amman East Other
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Viemthnly Pulglications; Readersiip

Read/flipped Through Any Magazine ...
Last 30 Days...

JMS 2007

Growth rate
27%

Total Base: 3600




10 1

Jordan Media Survey — 2008 --i-q"ﬂi.

Monitihly Publications; Readersniip

Read/flipped Through Any Magazine ...
Last 30 Days...

Layalina

Total Base: 3600

Other Magazines
Magazines % Magazines % Magazines %
Nakhat 0.6 Couples Life 0.1
Nox 0.1
Malh u Sukkar 0.4 Jordan First Guidebook 0.1
Home 0.4 Yellow Pages 0.2 | Jordan 0.1
Moslem Palestine 0.4 Viva 0.2 Jordan Today 0.1
JO 0.4 Family Flavors 0.2 Torque 0.1
Guide to Amman 0.4 Jordan Auto 0.2 Jordan Land 0.1
Sport Auto 0.4 Luxury 0.1 L'Weibdeh 0.1
U 0.1 Manbr Alumah 0.1
Ittijahat 0.1 Teen World 0.1
Venture 0.1 On Campus 0.1
1.7
1.11.1 1.01.0 ©.80.9 0.70.6( 0.60-
] ] — N/A l
Anty Beity Sharquiat Tabeeboka Nasu Nas Ahlan Child Mag
Hatem
2007 ®m 2008
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Monthnly Puiplications Readersiip;

Layalina Magazine Readership Profile
Last 30 Days

By Gender By Age By Education

- 60 -

80 - 40
60 - 25.9 40.7

40 1 365

36.0
40 A 20 1 18.5 175
15.9 22.8
13.2

20 A1

20 A 9
O : l
Female 1 T T T T T 0

15-19 20-24 25-29 30-39 40-49

50+ <Secondary Secondary Diploma+




