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1.   INTRODUCTION 
In November 2010 IREX and LIWOMAC held a conference on Advancing Women in the 
Media. The goal was to develop a comprehensive strategy for the CSML program to advance 
women in the media. During the discussions at the conference, female journalists outlined a 
number of challenges that hampered their growth and development. Some of those challenges 
included: sexual harassment, lack of training opportunities, low salaries, low skill level etc. 
The conference led to the development of the Advancing Women in the Media Strategy. This 
strategy called for the collection of data to serve as cornerstone for planning and designing 
training that will specifically target women journalists.  
 
The Monitoring and Evaluation Team of the Civil Society and Media Leadership (CSML) 
Program conducted this research to measure women's representation in the Liberia media, 
their positions and roles in decision making. The research further seeks to find out the 
percentage of female representation relative to male in the media and how many females 
serve in positions such as managers, reporters, administrative assistants, etc. The data in this 
research will help provide useful information for media managers to improve conditions and 
opportunities for women journalists throughout Liberia. 
 
In its final year of program implementation, the findings of the survey will help CSML 
measure progress towards the accomplishment of targets for its Intermediate Results as 
follows: 

 Sub-objective 2: Independent media has the capacity to foster democratic 
development and good governance 

 Intermediate Result 2.1: Independent media operates more professionally 
 Sub IR 2.1.3: Women have increased representation in the media 

The indicator targeted by the survey is: 
1. Percentage of female journalists in seven target counties 

 
A baseline research was conducted in April 2012 to help collect quantitative data to serve as 
the foundation for planning, designing, and implementing training to address the specific 
needs of women in the media. This mid-term research was conducted from August 8-23, 
2013 and follow-up research to further validate and strengthen the previous data from April 
25-29, 2014. A standardized questionnaire (see Annex II) was used and administered to 
seventy five (75) media outlets in Liberia's fifteen counties.  
 
A total of seventy five media outlets in Liberia's fifteen counties participated in the research. 
The names and contact information of these media outlets were obtained from two 
professional media organizations in Liberia: the Press Union of Liberia (PUL) and the Liberia 
Media Center (LMC) (see Annex III). This report summarizes the findings from the seventy 
five media outlets. 
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2.   DATA GATHERING METHODOLOGY AND DATA 

INPUT 
This research was administered in two folds. First, preliminary research data (Phase I) was 
collected from August 8-23, 2013, and was performed by enumerators who were recruited 
from Montserrado County. The enumerators were sensitized and trained in data collection 
through the use of a questionnaire. The enumerators were trained to contact survey 
respondents from media outlets in the fifteen counties by phone and they asked a specific set 
of questions using the survey questionnaire. The enumerators also visited a number of media 
outlets in Montserrado County to interview the human resource staff or any other designated 
representative. The questionnaire had 10 close-ended questions. Seventy three (73) media 
outlets from fourteen counties in Liberia were surveyed during this phase. Grand Kru County 
was the only county not part of this phase as the contact person (s) could not be reach via 
phone. 
 
CSML Monitoring and Evaluation Team conducted the second research (Phase II) from April 
25-29, 2014, targeting the same number of media outlets from phase one of the research, and 
also tried to get data from Grand Kru County. The follow up research aims to help strengthen 
and validate the initial data collected in August. Seventy-five media outlets were surveyed 
during Phase II, two media outlets more than those of Phase I. 
The data from all questionnaires was manually inputted by CSML's M&E Associate into a 
Microsoft Excel database. With Microsoft Excel it was thus possible to review trends 
appearing in the data as they were inputted into the database. 

3.   LIMITATION/CONSTRAINT 
The sample size for the second phase of the research is two media outlets more than the first 
phase, but now contains data from Grand Kru County. The second phase research does not 
include data from UNMIL Radio and ELBC (the state owned radio).  These stations were not 
part of the second phase of the research. Every effort was exerted to obtain data from the two 
stations but all failed leading the report to be without data from the two largest radio stations 
in the country. 

 Contact persons in counties such as Margibi, Grand Bassa and Montserrado could not 
be reached easily. Some of the contacts from the media outlets may have changed 
their phone numbers or locations while some of them had moved on from one 
organization to another. Some of the media outlets did not have any staff available to 
provide the information. Some of the media outlets were not willing to participate for 
the second time in the research.  
 

 Of the two media outlets surveyed in Maryland County during the first phase of the 
research only one is currently functioning and the other has been off the air for almost 
a year.
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Time was also a major factor for the second research. The time period allocated for collecting the second research was too short compared to 
the first. 

4. OVERALL RESULTS FOR ALL MEDIA OUTLETS 
The findings of the survey are summarized under nine main categories below: 
 

4.1. QUANTITAVE DATA ANALYSIS ON THE PERCENTAGE (%) OF FEMALE AND MALE PRACTICING IN THE MEDIA 
The research was conducted at seventy-five (75) media outlets in Liberia’s fifteen counties. According to the data collected, the surveyed outlets 
employed 1,097 persons during the survey period. Of this number, female represents 24% or 276 of the employees compared to 76% or 821male.  
The table below shows the quantitative data of female representation compare to male across the counties surveyed. 
 

Table 1: Percentage of female and male representations across media institutions by counties 
No. Counties Number of media institutions 

surveyed 
Number of males Number of females Total Percentage of Males Percentage of Females 

1 Bomi 1 12 5 17 70.59% 29.41% 

2 Bong 7 73 34 107 68.22% 31.78% 

3 Gbarpolu 1 5 2 7 71.43% 28.57% 

4 Grand Bassa 2 19 5 24 79.17% 20.83% 

5 Grand Cape Mount 2 18 5 23 78.26% 21.74% 

6 Grand Gedeh 2 22 3 25 88.00% 12.00% 

7 Lofa 5 45 17 62 72.58% 27.42% 

8 Margibi 5 60 8 68 88.24% 11.76% 

9 Maryland 1 15 0 15 100.00% 0.00% 

10 Montserrado 33 387 132 519 74.57% 25.43% 

11 Nimba 10 114 41 155 73.55% 26.45% 

12 River Cess 1 9 2 11 81.82% 18.18% 

13 River Gee 2 16 11 27 59.26% 40.74% 

14 Sinoe 1 11 4 15 73.33% 26.67% 

15 Grand Kru 2 15 7 22 68.18% 31.82% 

  Total 75 821 276 1097 76% 24% 
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Chart 1: Percentage of female and male representation in the media 
 

 
 

4.2. COMPARATIVE ANALYSIS OF FEMALE AND MALE REPRESENTATION IN THE 

MEDIA THROUGHOUT LIBERIA FOR 2012(BASELINE) AND 2013/2014(MID-

TERM) 
The comparative data analysis of the Women in the Media Survey 2013/2014 shows a significant 
change (increment) of 3% in the percentage of women’s representation from the previous year 
(2012) as depicted in the table below. This change shows an increment of female hired in several 
different positions at media institutions across the country. This change also shows a drop in the 
number of key positions occupied by male. 
 
Table 2: Comparative analysis of female representation versus male in the media (2012 & 
2013/2014) 
  2012 2012 2013/2014 2013/2014 
No. Category # of Personnel Percent # of Personnel Percent 
1. Male 1,244 79.0% 821 76% 
2. Female 334 21.0% 276 24% 
3. # of Media Outlets 

surveyed 
80 75 

 

4.3. RESULTS FOR MEDIA OUTLETS IN CSML'S SEVEN TARGET COUNTIES 
4.3.1. Quantitative Data Analysis of Media Outlets in CSML Target Counties of 
Implementation (2013) 

The data is further disaggregated to determine the percent of female representation in CSML's 
program counties of implementation (indicator data). The data analysis of 61 media outlets in 
the seven counties revealed the following results as presented in the table below. 
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Table 3: Female representations across media outlets in CSML's counties of intervention 

No. Counties Number of media institutions 
surveyed 

Number of males Number of females Total Percentage of Males Percentage of Females 

1 Bong 7 73 34 107 68% 32% 

2 Grand Bassa 2 19 5 24 79% 21% 

3 Grand Gedeh 2 22 3 25 88% 12% 

4 Lofa 5 45 17 62 73% 27% 

5 Montserrado 33 387 132 519 75% 25% 

6 Nimba 10 114 41 155 74% 26% 

7 River Gee 2 16 11 27 59% 41% 

  Total 61 676 243 919 74% 26% 

 
As indicated in the above table, female representation (26%) across the various media outlets in counties where the CSML program is 
implemented is higher than the cumulative average (the overall 75 media outlets surveyed in the fifteen counties in Table 1). The male 
representation is 74% (2% lower than the cumulative average from the overall 75 media outlets surveyed in the fifteen counties) as also reflected 
in the table above. Chart Two below further shows the representation of female and male in the seven counties. 
 
Chart 2: Percentage of female and male representation across media outlets in CSML’s counties of implementation. 
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To address the indicator: Percentage of female journalists in seven target counties, there is 26% 
of female representation across the media outlets in CSML seven target counties. 

ANNEX I provides this mid-term value (26%) for the indicator targeted by this question against 
the baseline and target values. 

 
 

4.3.2. Comparative analysis of female and male representation in the media for 2012 & 
2013/2014 (CSML’s Counties of Implementation) 

The comparative data analysis of the baseline survey (2012) and the mid-term (2013/2014) in 
CSML seven counties shows a significant change in both the female and male representations in 
the media. The percentage of female journalists in the seven target counties in 2012 (baseline) 
was 21% and the value for 2103/2014 (mid-term) is 26%. This shows a significant change of 6% 
of female hired in different positions at different media outlets in the seven counties. 

 
Table 5: Comparative analysis of female and male representation in the media (2012 & 
2013/2014) in CSML’s counties of implementation. 

  2012 2012 2013/2014 2013/2014 
No. Category # of Personnel Per cent # of Personnel Percent 
1. Male 1,107 79% 676 74% 
2. Female 302 21% 243 26% 
3. # of Media Institutions 

surveyed 
68 61 

 

4.4. RESULTS OF FEMALE AND MALE REPRESENTATION BY TYPES OF MEDIA 

OUTLETS 
 

4.4.1. Female and Male Representation by Radio / Broadcast Media 
A total of 57 radio stations in the fifteen counties were covered during the survey. ELBC radio 
and UNMIL radio are not part of this number. The fifty-seven radio stations include community, 
private or commercial and not-for-profit radio stations as shown below in the table:  
 
Table 6a: Categories of radio stations  
No. Category/Type Number 
1. Community radio stations 44 
2. Private or commercial radio stations 9 
3. Not-for-profit radio stations 4 

 
 Total 57 
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Table 6b: Female and male by county and type of radio stations  
No. Counties Number of Media 

Institutions Surveyed 
Type of Media 

Institutions 
Number of 

Males 
Number of 

Females 
Total males and 

females 
Percentage of 

Males 
Percentage of 

Females 

1 Bomi 1 Community radio station 12 5 17 71% 29% 

2 Bong 7 Community radio stations 73 34 107 68% 32% 

3 Gbarpolu 1 Community radio station 5 2 7 71% 29% 

4 Grand Bassa 2 Community radio stations 19 5 24 79% 21% 

5 Grand Cape Mount 2 Community radio stations 18 5 23 78% 22% 

6 Grand Gedeh 2 Community radio stations 22 3 25 88% 12% 

7 Lofa 5 Community radio stations 45 17 62 73% 27% 

8 Margibi 5 Community radio stations 60 8 68 88% 12% 

9 Maryland 1 Community radio station 15 0 15 100% 0% 

10 Montserrado 2 Community radio stations 27 13 40 68% 33% 

11 Nimba 10 Community radio stations 114 41 155 74% 26% 

12 River Cess 1 Community radio station 9 2 11 82% 18% 

13 River Gee 2 Community radio stations 16 11 27 59% 41% 

14 Sinoe 1 Community radio station 11 4 15 73% 27% 

15 Grand Kru 2 Community radio stations 15 7 22 68% 32% 

16 Montserrado 
9 

Private/ commercial radio 
stations 125 41 166 75% 25% 

17 Montserrado 
4 

Not-for profit radio 
stations 38 31 69 55% 45% 

  Total 57   624 229 853 75% 25% 

 
The analysis of data shows that a total of 853 personnel works at the 57 radio stations. Of that number, females constitute 25% (229), while males 
constitute 75% (624).  as depicted in the table above 
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Chart 3: Percentage of female and male representation across 57 radio stations  

 
 
The data is further broken down to show the percentage of females and males at community radio 
stations, private or commercial radio stations and not-for-profit radio stations. There are more 
females at the not-for-profit radio stations than the community or commercial radio stations. The 
table and chart below show the percentages of females and males. 
 
Table 6c: Female and male by type of radio stations  
Type of Media Institutions Number of 

Males 
Number of 

Females 
Total males and 

females 
Percentage 

of Males 
Percentage of 

Females 

Community radio stations 461 157 618 76% 24% 

Commercial radio stations 125 41 166 75% 25% 

Not-for profit radio 
stations 38 31 69 55% 45% 

Total 624 229 853 69% 31% 

 
 
Chart 4: Percentage of female and male representation across the three types of radio stations  
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A total of 18 newspapers were covered during the survey. The newspapers covered are all 
privately owned and all are based in the Capital, Monrovia, Montserrado County. 
 
The analysis of data shows that a total of 422 personnel are currently working for the 18 
newspapers surveyed. Of that number, females constitute 20% (84), while males constitute 80% 
(338) as depicted in the chart below.  
 

Chart 5: Percentage of female and male representation across newspapers 

 
 
 

4.5. RESULTS OF FEMALE AND MALE REPRESENTATION IN VARIOUS 

POSITIONS OR ROLES IN THE LIBERIAN MEDIA 
4.5.1. Analysis of Female and Male in Senior Media Positions 

Table 7: Female and Male Representation in Various Positions or Departments by Counties 
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County # of Station 
Manager 

and Deputy 

# of 
News/Program 

Directors 

# of  Sales/ 
Finance 

Officer/Manager 

# of  
News 

Editors 

# of  
Reporters 

# of  
Executive 
Producer 

# of 
Editor- in- 

Chief 

# of 
Managing 

Editor 

# of 
President
/Owner 

Technicians 

M F M F M F M F M F M F M F M F M F M F 

Bomi 1   2   1 1     7 4 1                   

Bong 7 2 21     4 4 8 37 18   2         1   3   

Gbarpolu 1               4 2                     

Grand Bassa 2   2 1       1 12 2   1 1   1   1       

Grand Cape Mount 3   5   1 2     7 3     1           1   

Grand Gedeh 2   4   2   2   12 3                     

Lofa 5   9     5     29 12 1               1   

Margibi 5   12   4 3     33 5 2               4   

Maryland 1   4   1   5   3   1                   

Montserrado 17 2 22 5 30 42 41 9 207 63 1 6 10   10   16 5 33   

Nimba 10   17 1 8 4 3   76 35   1                 

River Cess 1         2 1   6                   1   

River Gee 2   4     3 1   9 7   1                 

Sinoe 1   2   1   1   5 4 1                   

Grand Kru 2   4   1 2   1 7 2                 1 2 

Total 60 4 108 7 49 68 58 19 454 160 7 11 12   11   18 5 44 2 

1097 
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The survey shows a low representation of female holding senior positions of influence in the 
media. There are more females serving as sales or finance manager throughout the media in the 
country. This is the only senior position that is dominant female.  All the other positions are 
dominated by male across every sector of the media. Bong and Montserrado counties are the only 
two counties that have female serving as Station Manager or Deputy Station Manager. Grand 
Bassa, Montserrado and Nimba counties have females serving as News or Program Directors. 
Bong County is the only county that has more female News Editors than male News Editors. 
Only Grand Kru County has females as Technicians. The table above shows the breakdown by 
positions held by female and male staff in the various counties. 

4.6. RESULTS OF NUMBER OF FEMALES PROMOTED IN THE LAST ONE YEAR 
The survey further probed to determine the number of females that have been promoted to 
various positions in the media in the last one year. The analysis of data revealed that a total of 39 
females were promoted in various positions across the media outletss as presented in the table 
below. 

 
Table 8: Females promoted to various positions in the last one year across all media outlets. 
No. Positions Number of Females Per cent 

1 Reporter/Announcer 11 28.2% 
2 Business Manager/Officer 7 17.9% 
3 Associate Editor/Editor 5 12.8% 
4 News Director 2 5.1% 
5 Treasurer 2 5.1% 
6 Sales Agent 2 5.1% 
7 Training & Mentoring Officer/supervisor 2 5.1% 
8 Administrator 2 5.1% 
9 Programmer 1 2.6% 

10 Sales Director 1 2.6% 
11 Studio Supervisor 1 2.6% 
12 Senior Editor 1 2.6% 
13 Marketing Manager 1 2.6% 
14 Program Manager 1 2.6% 

 Total 39 100.0% 
 

4.7. ANALYSIS OF THE EDUCATIONAL LEVEL OF FEMALES PRACTICING IN THE 

MEDIA 
The results below show the educational level of females working in the Liberian media. Most of 
the females in the media are university students. There are 145 (42%) females enrolled at various 
universities; 35 females are (10%) are high school students; 88 females are high school 
graduates(26%); 53 females are university graduates(16%); and 21 females (6 %) are not in any 
of the categories mentioned, but do have some level of education. The breakdown of the 
educational levels of women in the media is illustrated in the table below. 
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Table 9: Educational Level of Females across Media Outlets 

No. Educational Level Number of Females Per cent 
 1. University Students 145 42% 
 2. High School Graduates 88 26% 
 3. University Graduates 53 16% 
 4. High School Students 35 10% 
 5. Others 21 6% 
  Total 342 100% 

 
 
Chart 6: Educational Levels of females across all media outlets (Percentage) 

 
 

4.7.1. Female Educational Level by County 
The media institutions in Montserrado County have the highest number of female staff that are 
either university students or university graduates. The county also has more female staff as high 
school graduates than any other county. 
 
Table 10: Females [in the media] educational level by counties 

No. Counties # of High 
School 

Graduates 

# of High 
School 

Students 

# of 
University 
Graduates 

# of 
University 
Students 

Others Total 

1. Bomi 3 2 0 0 0 5 
2. Bong 5 10 0 10 0 25 
3. Gbarpolu 1 0 0 0 0 1 
4. Grand Bassa 3 0 0 5 0 8 
5. Grand Cape 

Mount 
1 1 0 2 0 4 

6. Grand Gedeh 7 0 0 0 0 7 
7. Lofa 8 1 0 1 0 10 
8. Margibi 5 0 2 4 1 12 
9. Maryland 2 2 0 3 0 7 
10. Montserrado 30 2 51 110 18 211 
11. Nimba 19 12 0 10 0 41 
12. River Cess 0 3 0 0 0 3 
13. River Gee 2 0 0 0 2 4 
14. Sinoe 2 2 0 0 0 4 
 Total 88 35 53 145 21 342 
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Chart 7: Graphical illustration of females [in the media] educational level

 
 

4.8. ANALYSIS OF THE AGE RANGE OF FEMALES  PRACTICING IN THE MEDIA 
The survey also examined the age range of women working in the media. The majority of women 
in the media are between ages 26 and 35. The table below shows the analysis of women working 
in the media by age. 

Table 11: Overall Age Range of Females across all Media Outlets 

No. Age Range Number of Females Per cent 
 1. Ages 26 - 35 162 48% 
 2. Ages 20 - 25 120 35% 
 3. Age 36 & Above 56 16% 
 4. Ages Below 20 4 1% 
  Total 342 100% 

 

Chart 8: Overall Age Range of Females across all Media Outlets (Percentage) 
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4.8.1. Analysis of Age Range of Females [in the media] by Counties   

The table below shows the age distribution of females practicing in the media by counties. The 
analysis of age range of females by county mirrors the overall analysis of age range of women in 
the media sector as shown below. 

Table 12: Age Range of Females [in the Media] by Counties 
No. Counties Ages  

20 - 25 
Ages  

26 - 35 
Age  

36 & Above 
Ages  

Below 20 
Total 

1. Bomi 5 0 0 0 5 
2. Bong 10 12 2 1 25 
3. Gbarpolu 0 1 0 0 1 
4. Grand Bassa 8 0 0 0 8 
5. Grand Cape 

Mount 
4 0 0 0 4 

6. Grand Gedeh 4 3 0 0 7 
7. Lofa 2 8 0 0 10 
8. Margibi 5 4 2 1 12 
9. Maryland 2 5 0 0 7 
10. Montserrado 59 101 49   2 211 
11. Nimba 16 22 3 0 41 
12. River Cess 2 1 0 0 3 
13. River Gee 0 4 0 0 4 
14. Sinoe 3 1 0 0 4 
 Total 120 162 56 4 342 

 
 

Chart 9: Graphical Illustration of Age Range of Females across all Media Outlets by Counties 

 
 
 

4.9. ANALYSIS OF THE NUMBER OF FEMALES LEAVING MEDIA OUTLETS IN THE 

LAST ONE YEAR 
Respondents were asked to state the number of females leaving their respective outlets in the last 
one year. They were further asked to state the position(s) held by the female(s) prior to them 
leaving the institution. Data analysis revealed that a total of 69 females left their respective 
outlets in the last one year. Positions held by these females in the order of high to low numbers 
are: Reporters (29); Business Managers/Officers (12); Announcers (10); Program Producers (6), 
Presenters (3), etc. as shown in the following table.  
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Table 13: Number of Females Leaving Media Outlets in the Last one year  
No. Positions Number of Females Per cent 

1 Reporter 29 42.0% 
2 Business Manager/Officer 12 17.4% 
3 Announcer 10 14.5% 
4 Program Producer 6 8.7% 
5 Presenter 3 4.3% 
6 Program Director 2 2.9% 
7 Marketing Agent 2 2.9% 
8 Accountant 2 2.9% 
9 Studio Supervisor 1 1.4% 

10 Assistant Business Manager 1 1.4% 
11 General Manager 1 1.4% 

 Total 69 100.0% 
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5.0. Conclusions 
The survey shows that of the seventy five media outlets surveyed in the fifteen counties, 24% of 
the staff are females and 76% are males.  In CSML target counties, the overall female staff is 
26% and male staff is 74%. 

The survey also shows that there is less female staff (25%) overall at all the radio stations 
(community, commercial/private, and not-for-profit radio stations) compared to male staff (75%).  
There is more female staff at the not-for-profit radio stations (45%) than the community (24%) or 
commercial (25%) radio stations. 

Eighty percent (80%) of the overall staff working in the print media are male and twenty percent 
(20%) are female staff. 
 
The survey further shows that there is a low representation of female holding senior positions of 
influence in the media than their male counterparts. Fifty eight percent (58%) of the overall staff 
that serve as sales or finance manager are females. This is the only role that is dominated by 
females over their male colleagues. 
 

Finally, Bong and Montserrado counties are the only counties that have females serving as 
Station Manager or Deputy Station Manager. 
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ANNEX I: INDICATOR’S ACTUAL VALUE VS. BASELINE AND TARGET VALUES 
 

NO. INDICATOR BASELINE 
VALUE  

(2010) 

END OF 
IMPLEMENTATION
TARGET1 

MID-TERM 
ACTUAL 

(2013/2014) 

1 Percentage of female journalists in 
seven target counties  

 

13-16% 

 

85% 

 

26% 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                           
1Baseline and target values were obtained from CSML Performance Management Plan. 
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Annex II: Survey Questionnaire 

 

CSML 

Civil Society and Media Leadership Program 

 
 

IREX WOMEN IN THE MEDIA SURVEY 

Questions for Media Organizations 

Read Aloud: My name is ___________ and I am part of a research team conducting a 

survey on the representation of women in urban and rural media outlets in Liberia’s 

fifteen counties. Your response will give IREX a general understanding about the role 

of women in  the media. 

Name of Interviewee _______________________     Position _________________________ 
 
Organization ______________________________ Location: __________________________  
 
Date of Assessment: __________________ Gender: Male _____ Female_____ 

 

 1. What form of media do you work in? 
A. Print Media 
B. Radio 
C. TV 
D. Online media 
E. Other, please indicate_____________________________________ 

 

 2. How long has it been operating? 

A. Less than a year 

B. One to two years 

C. Three to five years 

D. More than five years 

 

 3. Please circle the letter that best describes your status? ( you may give more 

 than one answer) 

A. State-owned institution 

B. NGO 

C. Private 

D. Other 

 

 

 

  

4.  How many people work in your organization.(Please write number) 
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4b. How many are males? _______ 

 

 4c. How many are females? _____ 

 5. How many females do you have in each of the following areas? 

a) _________Editorial (reporters, editors, etc.) 

b) __________ Finance/Business (accountant, finance/business manager, 

finance assistant, etc.) 

c) __________ Administration 

6.  How many women work in the following positions? (Please give number per 

position) 

A.  # of Station manager ________ 

B. # of News Director ________ 

C. # of Sales and Finance Officers ____________ 

D. # of News Editor ____________ 

E. # of Editors (Any other managerial editorial position) ________ 

F. # of Executive Producers _________ 

G. # of Editor in Chief __________ 

H. # of Managing Editor ________ 

I. President _________ 

J. # of Publisher / Owners ___________ 

K. Others ___________________________________(Please indicate positions) 

 

7. How many women have been promoted in the last one year and in what 

positions? (Please write positions of promotion if any) 

 

8. Educational Level of Females in your organization:  (Please give number per 

category) 

a. High School Graduate ______ 

b. High School Student  ________ 

c. University Graduate _______ 

d. University Student _______ 

e. Others__________ 

9.  Age range of females in your entity: (Please give number per category) 

a. 20 – 25 _________ 

b. 26- 35 __________ 

c. 36 & Above __________ 

d. Below 20 ____________ 

10. How many females have left your institution in the last one Year and please 
state the positions occupied if possible? 


