
zdxe 

 

 

 

 

 

Quarterly Report 
 

No. 11: April – June 2014 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
JULY 15, 2014 

 

This publication was produced for review by the United States Agency for International 

Development. It was prepared by Chemonics International Inc. 



CHEMONICS INTERNATIONAL INC. 

2 COMPETITIVENESS ENHANCEMENT AND ENTERPRISE DEVELOPMENT (CEED) 

 

 

 

Quarterly Report 
 

No. 11: April – June 2014 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Prime Contractor: 
Chemonics International, Inc. 
http://www.chemonics.com/ 

 

 
Partners: 
Dexis Consulting Group 
http://www.dexisonline.com/ 

 

 
Contract No.: 
121-C-00-11-00702-00 

 

 

 

 

 

 

 

 
The author’s views expressed in this publication do not necessarily reflect the views of the 
United States Agency for International Development or the United States Government. 



Table of Contents 

 

ACRONYM LIST ................................................................................................................................................ 5 

EXECUTIVE SUMMARY ..................................................................................................................................... 7 

 ...................................................................................................................................................................... 11 

SECTION I ....................................................................................................................................................... 12 

QUARTERLY TECHNICAL ACTIVITIES ........................................................................................................................... 12 
A. Project by Targeted Industry: Accomplishments, Schedules, and Problems ........................................... 12 
A1. Fashion Industry .................................................................................................................................... 12 
Activity 1. Consolidate product improvement  through strengthening design skills within own brand 
fashion companies ...................................................................................................................................... 12 
Activity 2. Strengthen purchasing abilities within own brand companies from fashion industry by 
supporting participation at raw materials / accessories exhibitions .......................................................... 14 
Activity 3. Increase sales of own brand fashion industry companies through merchandising and retail 
marketing implementation and building retail management capacity ...................................................... 14 
Activity 4. Enhance planning and control methods of production orders ................................................... 15 
Activity 5. Build stronger and better recognised Fashion brands ................................................................ 15 
Activity 6. Assistance in local brands promotion on the Russian market .................................................... 16 
Activity 7. Assistance in building the image of domestic fashion producers ............................................... 16 
Activity 8. Support enterprises to visit and exhibit at specialized trade shows ........................................... 18 
Activity 9: Increase productivity for companies’ competitiveness enhancement ........................................ 19 
Activity 10: Strengthen APIUS capacity ....................................................................................................... 19 
A2. Information Technology (IT) Industry Activities .................................................................................... 20 
Activity 1: Adapting ICT education to industry needs .................................................................................. 20 
Activity 2: Supporting an IT Career promotion campaign ........................................................................... 21 
Activity 3: Developing entrepreneurship culture in IT ................................................................................. 21 
Activity 4: Support the Organization of ICT Summit .................................................................................... 23 
Activity 5: Enhancing Competitiveness of the IT industry............................................................................ 23 
Activity 6: Capacity building for ATIC .......................................................................................................... 24 
A3. Tourism ................................................................................................................................................. 24 
Activity 1: Establish Inbound Tourism Association ...................................................................................... 24 
Activity 2: Further improvements of Moldova Holiday website and promotion in target markets ............ 24 
Activity 3: Support participations in trade shows in target markets ........................................................... 25 
Activity 4: Organize familiarization (fam) tours for foreign tour operators and journalists ....................... 27 
Activity 5: Improve Moldovan tourism’s online profile and help develop selected websites ...................... 27 
Activity 6: Tourism attraction improvement and new products development ............................................ 28 
Activity 7: Assistance in developing new policy in tourism sector and generic promotion tools ................ 29 
A4. Wine Industry Activities ........................................................................................................................ 30 
Activity 1. Support the establishment and enstitutional development of the National Office for Wine and 
Vine (ONVV) ................................................................................................................................................ 30 
Activity 2. Support for the Wine Country Brand final developments and development of the Wine Country 
brand program components ....................................................................................................................... 32 
Activity 3. WCB promotion activities and increased awareness about Moldovan wines ............................ 32 
Activity 4. Promoting wine culture on the local market .............................................................................. 34 
Activity 5. Legal and regulatory support continued in the wine industry .................................................... 35 
A5. Cross-Cutting Activities ......................................................................................................................... 35 
Activity 1: Facilitate the acceleration of a “credit market” within target industries ................................... 35 
Activity 2: Support access to finance through special channels .................................................................. 35 
B. Deliverables ............................................................................................................................................. 37 

SECTION II ...................................................................................................................................................... 38 

RESULTS AND IMPACT ............................................................................................................................................ 38 
A. Quantitative Results ................................................................................................................................ 38 
B. Quantitative Results ................................................................................................................................ 38 



CHEMONICS INTERNATIONAL INC. 

4 COMPETITIVENESS ENHANCEMENT AND ENTERPRISE DEVELOPMENT (CEED) 

B1. Fashion Industry Results ........................................................................................................................ 38 
B2. ICT Industry Results ............................................................................................................................... 39 
B3. Tourism Industry Results ....................................................................................................................... 40 
B4. Wine Industry Results ............................................................................................................................ 41 
B5. Finance & Investment Activities Results ................................................................................................ 42 

SECTION III ..................................................................................................................................................... 43 

PLANNED ACTIVITIES (JULY – SEPTEMBER 2014) ........................................................................................................ 43 
A. Fashion Industry ...................................................................................................................................... 43 
B. Information Technology (IT) Industry ...................................................................................................... 43 
C. Tourism Industry ..................................................................................................................................... 43 
D. Wine Industry .......................................................................................................................................... 43 
E. Cross-cutting (Finance and Investment) .................................................................................................. 44 

SECTION IV ..................................................................................................................................................... 45 

TECHNICAL AND ADMINISTRATIVE SUPPORT ............................................................................................................... 45 
A. Project Communications ......................................................................................................................... 45 
B. Monitoring & Evaluation ......................................................................................................................... 46 
C. Administration and Finance .................................................................................................................... 46 

SECTION V ...................................................................................................................................................... 47 

LEVEL OF EFFORT (LOE) AND EXPENDITURES REPORT .................................................................................................. 47 
A. Level of Effort Report .............................................................................................................................. 47 
B. Financial Expenditure Report .................................................................................................................. 47 

APPENDIX I .................................................................................................................................................... 49 

PERFORMANCE MONITORING PLAN: TARGET VS. ACTUAL ............................................................................................. 49 

APPENDIX II ................................................................................................................................................... 53 

CEED II MEDIA COVERAGE DURING APRIL – JUNE 2014.............................................................................................. 53 
 

 

 



ACRONYM LIST 

 
AGEPI     State Agency on Intellectual Property of the Republic of Moldova 

ANTRIM   National Association of the Domestic and Inbound Tourism  

APEVM   Association of Producers and Exporters of the Moldovan Wine Industry 

APIUS   Patronate Association of Light Industry Companies 

ASEM   Academy of Economic Studies of Moldova 

ASW Association of Small Winemakers 

ATIC Moldovan Association of Private ICT Companies 

B2B   Business-to-Business 

B2C    Business-to-Consumer 

BCR   Business Climate Reform  

BSP   Business Service Provider 

C&M   Cut and Make 

CAD   Computer Aided Design 

CBI   Dutch Centre for the Promotion of Imports from Developing Countries 

CCENT   Cisco Certified Entry Networking Technician 

CCI   Chamber of Commerce and Industry of Moldova 

CDCS   Country Development Cooperation Strategy 

CEED II  Competitiveness Enhancement and Enterprise Development II 

CIS   Commonwealth of Independent States 

CFBC   College of Finance and Banking Chisinau 

CMT   Cut, Make and Trim 

CNC   Computer Numerical Control 

COP   Chief of Party 

COR   Contracting Officer’s Representative 

DCA   Development Credit Authority 

DCOP   Deputy Chief of Party 

DO   Denomination of Origin 

EBRD BAS  European Bank for Reconstruction and Development Business Advisory Service 

EGC   E-Governance Center 

EIB   European Investment Bank 

ER   Expected Result  

FEPAIUS  Light Industry Association of Romania  

FOB   Full Own Brand 

FTA   Free Trade Agreement 

FVV   National Fund for Vine and Wine 

GI   Geographical Indications 

GIZ   German Agency for International Cooperation or (GIZ)  

GOM   Government of Moldova 

ICT   Information Communications Technology 

IDC   International Data Corporation 

IT   Information Technology  

ITE   Information Technology Essentials 

M&E   Monitoring and Evaluation 

MAFI   Ministry of Agriculture and Food Industry 

MEP   Moldova Export Platform 

MIEPO   Moldovan Investment and Export Promotion Organization 

MIS   Management Information System  

MIS   Managment Information System 

MICT   Ministry of Information, Communications, and Technology 

MOU   Memorandum of Understanding 

MWG   Moldovan Wine Guild  

NTA   Moldovan National Tourism Agency 

NetAcad  Cisco Networking Academy 

ONVV   National Office of Vine and Wine 

PDO   Protected Designation of Origin 



CHEMONICS INTERNATIONAL INC. 

6 COMPETITIVENESS ENHANCEMENT AND ENTERPRISE DEVELOPMENT (CEED) 

PGI   Protected Geographical Indication 

PIU   Project Implementation Unit 

PMP   Performance Monitoring Plan 

PMU   Project Managements Unit 

QLab   European Software Institute Eastern Europe Quality Laboratory 

R&D   Research and Development 

RCI   USAID Regional Competitiveness Initiative  

SEE                   South East Europe 

SEED   Sector, Engagement, Enhancement, and Development Fund 

SIDA    Swedish International Development Cooperation Agency 

SME   Small and Medium Enterprises  

SWM   Startup Weekend Moldova 

TIP   Trade, Investment, and Partnership  

TR                                  Technical Regulation  
TOR   Terms of Reference  

TOT   Training of Trainers 

USAID   United States Agency for International Development  

USG   United States Government  

USM   Moldova State University  

USP   Unique Selling Proposition 

UTM   Technical University of Moldova 

WCB   Wine Country Brand 

WoM   Wine of Moldova 

 



EXECUTIVE SUMMARY 

 
Chemonics International Inc. (Chemonics) and Dexis Consulting Group (Dexis) are pleased to submit 

to the United States Agency for International Development in Moldova (USAID/Moldova) this 

Quarterly Report for the Competitiveness Enhancement and Enterprise Development (CEED) II 

project. This quarterly report covers the three-month period from April 1 through June 30, 2014. 

Below is a summary of the highlights that occurred during the reporting period. 

 

Fashion Industry 

 

 The spring edition of Din Inima/Branduri de Moldova campaign is a continued success. A 

strong cost-share between CEED II and 25 participating brands (35:65%), demonstrates 

sustainability and commitment. The campaign resonated strongly with the Moldovan consumers, 

through outdoor, internet and other media channels. Popularity of Moldovan brands continued to 

grow, an immediate result being increase of Facebook Likes on Din Inima Branduri de Moldova 

page from 6,000  to 8,500 over three months.  

 

 Three more companies were assisted to develop new up-to-date brands, namely Vasconi 

persona, Shram and Sandi. Since its start, CEED II supported 34 manufacturers in their 

[re]branding efforts, creating the backbone of Moldovan fashion industry and a shift to value-

added. The provided assistance made these companies more competitive and visible to customers. 

 

 CEED II supports the premiere participation of 10 apparel companies, under a common stand, at 

White Label Exhibition in Berlin, on July 8-10, 2014. Up to 150 top ready-made garment 

producers from all over the world exhibit at White Label. Moldovan manufacturers will be able to 

connect with buyers from Germany, a top market for Moldova’s apparel industry, and the region. 

  
 With CEED II assistance, the apparel company Maicom implemented a Management 

Information System (MIS) to improve manufacturing efficiency. As an immediate result, 

Maicom was able to increase labor productivity by 10 %, through accelerating information 

flow, eliminating redundancies, and improving efficiency of decisions related to production and 

finance. This initiative is an excellent example of using IT solutions to improve economic 

efficiency in apparel industry, thus mutually improving competitiveness. 

 

Information Technology Industry 

 

 The Robotics program continued to take pace. CEED II launched robotics in spring 2014 

through collaboration of several partners, Ministry of Education, ATIC, National Center for 

Children and Youth “ARTICO”, and NGO Robootika from Estonia. CEED II attracted the private 

partner, Starnet, which sponsored robots for two additional schools. Over 600 children 

participated in the demo lessons organized by ARTICO’s Roboclub, and 72 children enrolled for 

the course.   

 

 CEED II joined efforts with Peace Corps volunteers and organized Technovation Challenge in 

Moldova. The Moldovan team was selected in the Top 10 finalists for World Pitch event in U.S., 

and won the 1st prize. The success of Technovation Challenge 2014 will strongly motivate a 

larger number of young women from Moldova to enter the next year’s competition, and the 

quality of projects will increase. As result of this activity, IT startups and IT career were intensely 

promoted among young women. Besides, Moldova had great exposure at the very core of global 

tech entrepreneurship.  

 

 The Moldova ICT Summit 2014 was a success. CEED II helped facilitate valuable sessions for 

entrepreneurs, through How to Web (Romania), that raised the profile of the event. The Summit 

was attended by around 1000 people and 70 speakers from 20 countries.  
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 CEED II supported the Ministry of ICT to finalize the legal and regulatory package aimed to 

raise competitiveness of ICT industry. The package was put up for public and Government 

review beginning of May. This package set up the strategic framework for development of a 

competitive ICT industry, through the following legal/regulatory initiatives: the IT Industry 

Competitiveness Strategy, creation of an ICT Agency for implementation of public policies in 

ICT, a draft law on IT Parks that contains a “single-tax” model to streamline the tax regime for 

ICT companies. 

 

 CEED II continued to facilitate cooperation among the stakeholders interested in the development 

of an IT Excellence Center at TUM. With CEED II assistance, the concept of the Center was 

developed and presented to the stakeholders. In addition, the project facilitated the public-private 

partnership. A strong commitment from the Moldovan Government, in the person of the Prime 

Minister was achieved, as well as Ministry of Education, Ministry of ICT, Center for e-

Government. Two global companies are ready to join, Microsoft and IBM, and several are 

potentially interested: Orange, HP, Ericsson and Starnet. CEED II worked together with ATIC to 

develop its capacity as a potential implementer of the IT Excellence Center. The future Center 

will have a huge impact on the ICT sector, as it will help to solve the skills needs, thereby 

creating high quality, well paid jobs, and deterring the emigration of talented young people.  

 

Tourism Industry 

 

 Three Promotional Live Concerts of Ethnic Moldovan Music were successfully organised with 

CEED support on European target markets – Great Britain, Germany and Sweden. More than 700 

participants received promo brochures highlighting the general touristic offer and specific 

thematic tours in Moldova. As a part of the concept, were organized wine tastings to promote the 

country brand ”Wine of Moldova”, as well as wine tourism. The events represented a promotional 

platform for tourism sector, but also for Moldova in general, a country with perspective and good 

investment environment. 
 

 CEED II initiated the country brand development of the tourism industry, along with a 

Marketing Strategy and Promotion Plan. This will set the foundation for a coherent country 

positioning and promotion of the Moldova’s touristic offer abroad. As such, the first draft of 

Marketing Strategy and Promotion Plan was developed, and will be consulted with NTA and the 

private sector, to be approved by fall 2014. 
 

 With CEED II support, Moldovaholiday.travel was improved being implemented new design 

and content. The implementation of the search engine optimization (SEO) and elaboration of a 5 

language menu (English, Romania, Russian, French and German) will make the site more 

complex, more accessible and self-sustainable being able to generate incomes, sell thematic tours 

and to present tourism products. For site promotion, CEED II supported the visit of the Moldova 

Holiday competition winners from UK to Moldova.  

 

 Tourism companies extended or created new partnerships with foreign tour operators from 

target markets. CEED II contribution was to support the visit for individual familiarisation tours 

for 7 foreign tour operators. As result, new contracts were signed containing new tours and new 

products included.  Moreover, CEED II organised the visit of a French photo-journalist aiming to 

raise interest on wine tourism and the unique in the world underground wine cities.  
 

 CEED II supported new touristic products development, implementation or promotion. Two 

companies, Tatrabis and Explore Moldova, launched new touristic products as result of 

participation in new product development training organized by CEED II. Additionally, CEED II 

focused on events promotion: Green Run event (to be organised in July) was promoted and 

positioned as regional event while Ia Mania event (organised in June), gathered 6000 guests.  
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Wine Industry 

 

 With CEED II support, the ONVV developed the Annual Activities Plan and Budget, as well 

as the internal quality management system. CEED II experts trained the ONVV team on the 

project management skills according to the international standards. ONVV positioned itself as a 

modern, professional and efficient institution to the wine sector stakeholders. 

 

 The ONVV staff and the wine sector opinion formers participated to a study visit in Austria, 

organized by CEED II project and learned about the Austrian wine industry experience. As a 

result, the ONVV staff and the Coordination Council members convinced themselves of the right 

path in the reform of the wine sector of Moldova and planned together the further ONVV actions 

for the wine industry. 

 

 With CEED II assisted the launch of the Wine of Moldova program on 3 European markets: 

Czech Republic, Poland and Romania. The ONVV informed 50 wine importers about the 

advantages of the new program and invited them to become partners in its implementation. Based 

on this, ONVV will build the promotion campaigns on that market, benefiting of the support of 

the local operators. 

 

 Thirty seven gold, silver and bronze medals were awarded to Wine of Moldova products at an 

international wine competition. Following the CEED II recommendation, 110 Moldovan wine 

samples were included in the Bucharest International Wine Contest (BIWC), free of charge. 

Through this activity, the Wine of Moldova program was announced and launched on the 

Romanian market, bringing the image of a quality wine producing country.  

 

 The Wine of Moldova program and seven Moldovan wineries were promoted in the Ukrainian 

HORECA, as part of the CEED II promotion program for the Ukrainian market. One HORECA 

master class and the “Wine Weeks” with Wine of Moldova were organized in Kiev, Ukraine.   

 

 A successful 6th edition of the Wine Vernissage was organized for the first time by ONVV with 

support from CEED II project. The event was attended by over 500 wine consumers, and 270 

entry tickets were sold.  

 
Cross-Cutting Activities 

 

 CEED continued its ongoing communication with and provided advice to financial institutions 

implementing the DCA activities. Two meetings with the Comertbank and Rural Finance 

Corporation management were organized in order to discuss the status of the DCA guarantee, 

ways to improve DCA utilization and/or clarify the factors hindering the DCA activity 

performance.  

 

 A new DCA activity was launched. USAID/Moldova entered into a co-guarantee partnership 

with SIDA supporting access to finance for implementation of energy efficiency activities for 

SME and individuals. The proposed guarantee is a 15-year $3.5 million signed with Prime 

Capital. CEED II is the assisting partner and provided support to the official launch of the new 

DCA activity organised on June 17. Around 50 people attended the event, including Swedish 

Ambassador, US Embassy, and Vice-Minister of Economy. The information was disseminated 

trough a number of mass-media outlets. As result, SME and local population became aware about 

this new opportunity. 

Communication  

 

 USAID administrator, Dr. Rajiv Shah has a brief visit to Moldova, on June 17. The visit was 

hosted by Et Cetera winery, a CEED II beneficiary. This site visit enabled the Moldova USAID 
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Figure 1. USAID administrator, Dr.Rajiv Shah, Minister Vasile Bumacov, Margie Sullivan, Kent Larson, Jonatan 

Katz and Diana Lazar at Et Cetera Winery (Crocmaz, Republic of Moldova) 

 

office to showcase the impact of USG support to the wine industry, and the Moldovan economy 

overall. Minister of Agriculture, Vasile Bumacov, expressed gratitude for USAID assistance in 

advancing unprecedented wine industry reform. Administrator Shah congratulated CEED II team 

and the wine industry for the achievements and expressed readiness to further USAID 

programmatic support in Moldova.  

 

 CEED II prepared a new Success Story about USAID support provided to Moldovan Fashion 

industry (follows on the next page). 
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SECTION I  

 

Quarterly Technical Activities 

 

Chemonics International Inc. (Chemonics) and Dexis Consulting Group (Dexis) are pleased to submit 

to the United States Agency for International Development in Moldova (USAID/Moldova) this 

Quarterly Report for the Competitiveness Enhancement and Enterprise Development (CEED) II 

project. This quarterly report covers the three-month period from April 1 through June 30, 2014. 

 

Below, in Section I, we summarize our progress to-date by targeted industry, discussing project 

accomplishments, problems (if encountered) and solutions. We also list all deliverables submitted 

during the period. In Section II, we present key results and impacts and report progress against PMP 

targets. Section III contains a summary of our planned activities for the next quarter. Section IV 

contains a report on the level of effort (LOE) and project expenditures. 

 

A. Project by Targeted Industry: Accomplishments, Schedules, and Problems 

A1. Fashion Industry 

Activity 1. Consolidate product improvement  through strengthening design skills 
within own brand fashion companies 

The development of product design and pattern-making capabilities are very important tools for own 

brand companies to ensure a high quality of the products and to stimulate sales. Therefore, during 

April-June, CEED II continued to support Moldovan companies from fashion industry by providing 

international designers assistance to improve companies’ collections and enhance product 

competitiveness.  

Collections development. In April, CEED II invited the international footwear designer, Mr. Giovanni 

Deiana, to provide design assistance for 2 shoes producers, Hincu and Tiras.  Mr. Giovanni Deiana 

worked with local designers to improve the design portfolio of these companies, by developing a new 

footwear collection for the 2014 autumn season. The international designer provided to each company 

design sketches for 2 different groups of shoes. The companies selected several sketches for which the 

designer further provided paper patterns. One company, Hincu, received the paper patterns for 

selected sketches in June. As a result, the company developed 4 new styles based on the international 

designer’s proposals; other 6 are planned to be developed in September. 

 

During the reporting period, CEED II had an efficient collaboration with the British Embassy in 

Moldova. Within a new project, “Flying Designers”, 3 international design consultants, Rimvidas 

Birstonas, Theresa Bastrup Hasman and Nicola Kearney, have been invited to assist 13 Moldovan 

own brand fashion companies to improve their collections. The designers were selected based on the 

positive feedback received from Moldovan companies about the work performed by the designers 

during their assignments in CEED II.  

  

In April, the international design consultant Theresa Bastrup Hasman provided assistance to 4 

children wear manufacturers, Velitextil Plus, Emilita Lux, ZivaMaxi and Cojocari Grup. The 

consultant reviewed the fall 2014 season collections developed by the local designers, focusing on 

collection themes, colour pallet, silhouette build up, accessories, and details per theme. Mrs. Theresa 

Bustrup analysed the mood boards developed by local designers and helped them create new ones for 

the 2015 spring season. The consultant, together with companies’ designers, addressed the supplier-

base required to achieve the appropriate qualities for styles, and explored a mix of prints and plains. 

The strongest fabrics for 2015 SS, with great prints, were selected. Debriefing meetings with the 

management of each company were organised, during which discussions were held about the gaps 

discovered by the international consultant and further actions to be taken by companies’ management 
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Figure 2. Designer Oxana Lungu (front) from Emilita Lux Apparel Company presenting new collection developments to 

CEED II fashion consultant Theresa Bastrup Hasman (back) 

 

Text Box 1. Testimonial from fashion 

accessory company on provided assistance 

to strengthen design skills 
 

“The provided assistance is invaluable, as it 

helped me understand many things about the 

design and production which until then I only 

sensed.” 

 

 

Victoria Boldurescu, owner and designer at 

Arilux 

 

 

 

 

 

 

 

 

to improve their product design. The results of the assistance were impressive, especially with the 

young companies, such as Velitextil Plus, Emilita Lux and ZivaxMaxi, which have notably improved 

their collections, seing around 80% of their spring/summer collections. 

 

During April, the international designer Rimvidas Birstonas provided assistance to 4 apparel 

companies, Tricon, Vistline, Maicom, and Ionel, evaluating the developed fall collections for 2014 

season and helping company designers to properly start the planning process for the development of 

their spring collections for the 2015 season. Mr. Rimvidas Birstonas analyzed the collections structure 

and focused on the weaknesses noticed in the collections for 2014, working with the companies’ 

design committees to improve collections design. Additionally, the international consultant assisted 

company designers to prepare mood boards for the 2015 spring season, to select colors, sketches and 

silhouettes and product combinations. The companies highly appreciated the designer support and 

started to implement his recommendations, developing collections for the next season. 
 

In May, CEED II and the UK Embassy invited the 

international designer Nicola Kearney to assist own brand 

accessories companies improve their collections. During 

May 19-23, Nicola Kearney provided design assistance to 

5 accessories companies and designers, Bitprogram, 

Arilux, I.Tesner, Lorina and Irka Shoes. In each assisted 

company, the consultant reviewed the existing collections 

and discussed with company designers, focusing on the 

collections structure and the quality, color pallet, shape, 

materials and accessories of items used and conformity to 

trends. The consultant answered designer’s questions and 
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explained the accessories design trends for the next season.  Nicola Kearney organized debriefing 

meetings with the management of each company and showed the existing gaps and further actions to 

be taken by the companies’ management to improve their products’ design.  

 

Training on pattern design techniques.  On May 23, Mrs. Nicola Kearney delivered a workshop 

providing recommendations on the next season trends and assisted the companies’ designers to 

prepare mood boards for the 2015 spring season, to select colors, sketches and material combinations. 

Accessories companies highly appreciated the support provided by the international designer and 

started to implement her recommendations in terms of new collections development. A young 

designer, Irina Calancea, the owner of Irka Shoes, was impressed by the workshop on trends in 

accessories design and asked CEED II to organize more such workshops and seminars for young 

professionals. 

 

  

Activity 2. Strengthen purchasing abilities within own brand companies from fashion 
industry by supporting participation at raw materials / accessories exhibitions 

The activity was completed according to the plan, in the second quarter of Year 4. It included support 

to 13 apparel companies to participate in February at the raw materials and accessories exhibitions - 

Texworld and Premier Vision Fairs, as well as a visit of designers from Moldovan apparel companies 

to the warehouses of raw material stocks in Turin. CEED II provided also international designers 

support during these visits. 

Activity 3. Increase sales of own brand fashion industry companies through 
merchandising and retail marketing implementation and building retail management 
capacity  

Development of merchandising skills. During the reporting period, CEED II provided assistance to 

Hincu footwear company to improve merchandising of their retail stores. In this respect, a local 

 

Figure 3. Discussing color trends during the workshop on accessories design delivered by CEED II design consultant 

Nicola Kearney  



CHEMONICS INTERNATIONAL INC. 

 QUARTERLY REPORT 15 

 
Figure 4. New brand logo elaborated for 

Vasconitextil 

consultant, Svetlana Popelnitchi was hired to provide training on sales to company personnel and to 

deliver presentations to management with recommendations for improvement of product display, 

furniture, and stores layout. As result of the assistance, the company started to implement the 

recommendations received. For instance, the product display at company’s points-of-sales (POS) in 

Zorile commercial center has been improved and POS on Armeneasca street has been renovated. The 

company continues to work to implement other recommendations. 

 

Website development support. In this quarter, CEED II continued to assist companies to develop basic 

presentation websites for the domestic market and for foreign customers. Working in this direction, 

CEED II contracted Creativmaro Ltd to develop websites for two fashion accessories companies, 

Tighina and Ana Popova. The newly created websites successfully present the companies and their 

products and make them more visible to clients, helping to promote their products and attract new 

customers. These websites are an essential tool to highlight to prospective clients companies’ 

competitive advantages: high quality products, competitive prices, short turn-around times, and 

proximity to the EU and CIS markets. 

 

Activity 4. Enhance planning and control methods of production orders  

The activity was completed according to the plan, in the first quarter of Year 4. It included training on 

planning and control methods of sales, production orders and stocks, that was delivered in November 

2013 and international consultant’s assistance to Tricon and Maicom for implementation of planning 

and control methods of sales, provided in the same month. 

 

Activity 5. Build stronger and better recognised Fashion brands 

Promoting Moldova as a source of high quality products and services is possible through building 

stronger and better recognized domestic fashion brands. The efforts made in this direction contribute 

directly to enforcing the country’s fashion profile, and to a better positioning of domestic sales and 

exports on the target markets. In this respect, CEED II continued to assist several selected Moldovan 

apparel companies to launch new brands or make rebranding of the existing ones by offering a 

standard assistance package for (re)branding, which includes identification of a new brand name (as 

appropriate) and a slogan, as well as development 

of the corporate style and identity package (such as 

design of packaging, product labels, image photos, 

and a basic brochure). 

With CEED II assistance, in the reported period, the 

new image of the trademarks for 3 apparel 

companies, Prim Design Lux, Shram, and Sandi has 

been developed. The companies immediately 

started to implement the new images, in particular 

for written documentation and product labeling. 

This ensured the recognition of new images of the 

trademarks by local and foreign customers that led 

to sales growth of those companies.   

Also, in this quarter, the design company Indigo, 

contracted by CEED II, developed a comprehensive 

brand book for Vasconi Textile’s new brand image, 

which outlined all the elements of their new brand 

for the broad assortment of women’s casual style 

wear. Indigo company also restyled the logo for 

Vasconi and created guidelines which include the 

following compulsory elements: new logo and 

corporate colors rules of use; font 

(recommendations of the basic font and alternative 
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Figure 5. Promotion of Ana Popova jewelry collection on RED Designers page on Facebook  

font); stationary (business card, letterhead, envelope, folder); tags set design; design of the secondary 

packaging (carton bags); design of souvenirs. The new logo implementation communicates a distinct 

statement about the company and its products on the local market. 

 

Activity 6. Assistance in local brands promotion on the Russian market 

To increase the sales volume of Moldovan manufactures and access new markets, CEED II supported 

local companies to penetrate the Russian market. To bring the offer closer to potential Russian 

customers, some local companies requested CEED II’s assistance in promoting their products through 

a specialized PR company, Red Designers, which is a professional platform promoting designers from 

Russia and the CIS countries through a complete PR-support and promotion of brands, development 

of sales channels, creation of professional environment and communication between all the 

professional market players. 

During the reporting period, CEED II continued to support the promotion of Ana Popova brand on the 

Red Designers promotion platform, this action being justified by the fact that the impact of the 

promotion on a new market is bigger when the message is transmitted constantly for a longer period. 

 

Activity 7. Assistance in building the image of domestic fashion producers 

During this quarter, CEED II continued to assist 22 local fashion (apparel, footwear and accessories) 

companies to promote their image through the spring edition of the “Din inima, branduri de Moldova” 

promotion campaign, lasting from March to May. The costs for the spring promotion campaign were 

shared between CEED II and the beneficiary companies (35%:65%), therefore, CEED II spent around 

220,000 MDL, with the companies spending around 380,000 MDL. 

CEED II monitored and mediated the interaction between the companies participating in the spring 

edition of the “Din inima branduri de Moldova” promotion campaign and the business providers 

employed – the media, marketing companies and others. During the spring edition, a total of 65 

billboards with promotion of 24 brands were produced and displayed in Chisinau. In the frame of this 

campaign, 
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Figure 7. Spring Edition of the Promotion campaign Din Inima, Branduri de 

Moldova, Outdoor promotion  

 
 

Figure 6. Presentation of Vasconi collection at the Workshop organized by 

perfecte.md in the frame of Din inima branduri de Moldova promotion 

campaign 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

Figure… Presentation of Vasconi collection at the Workshop organized by 

perfecte.md, in the frame of Din inima branduri de Moldova promotion 

campaign 

 

- AcasaTV produced and 

released 3 reports on 

local brands – Tricon, 

MyRevival and Lia Fia, 

at “O seara perfecta” 

show and organized a 

workshop to demonstrate 

the collections of 6 

brands - Ionel, Burlacu, 

Arilux, Sekana, Vasconi, 

Ponti; 

- Jurnal TV presented 

reports about 4 

companies - Tricon, 

Georgette, Cristina and 

Crème Brulee, at 

“Veranda” show;   

- The websites acasa.tv 

and perfecte.md released 

reports on Lia Fia, 

Tricon and MyRevival; 

- Zingan.com published 

on their website 

allfun.md the look books 

of 6 companies - Lia Fia, 

Cristina, Crème Brulee, 

Zorile, Ionel, Tighina 

and Brio brands and the 

look books of Sekana 

and Lenicris, all being 

commented by a well-

known fashion blogger 

Daniela Culev;  

- Green Fusion Agency 

developed look-books 

for 13 fashion 

companies and published 

the promotional 

materials about all local 

producers’ Facebook 

page “Din Inima”. 

 

One of the first impacts of this promotional campaign is the increased the number of likes of the Din 

inima branduri de Moldova Facebook page from 3,000 likes after the campaign in fall 2012 to over 

8,500 likes after the 2014 spring campaign. This means that the impact on consumer lever is 

important – the campaign increased the awareness about local brands; Moldovan brands became more 

popular and it became prestigious to wear local brands. On the company level, it determined 

companies to make efforts to become more competitive and to succeed, as their efforts are appreciated 

and their products are highly demanded. 
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Figure 8. Matchmaking expert Jordan Saliman assessing the quality of Hincu footwear 

Activity 8. Support enterprises to visit and exhibit at specialized trade shows 

The participation in specialized shows is an efficient instrument for companies to promote their 

brands, find new clients and increase sales. During this quarter, CEED II supported Moldovan fashion 

companies to participate in several shows. 

Participation at White Label Exhibition in Berlin, Germany. During the reporting quarter, CEED II 

organized the participation for the first time of 10 apparel companies, Ionel JSC, Tricon JSC, Odema 

JSC, Vestra JSC, Premiera Dona Ltd, Saltoianca Lts, Mobile Ltd, Velitextil Plus and Infitextil at 

White Label Exhibition in Berlin, Germany, which will be held on July 8-10, 2014. WHITE LABEL 

is the apparel sourcing fair during the Berlin Fashion Week. All the companies will participate under a 

common Moldova stand, the costs of which will be co-shared by CEED II. The Moldovan Apparel 

Companies will have the opportunity to exhibit their products within a consolidated stand provided by 

WHITE LABEL, reaching out to German and European visitors. Additionally, CEED II allocated 

funds to cost-share the participation of Ana Popova/Ju-Bijoux Jewelry Company at next Bijorca fair 

organized in September in Paris, France. CEED II will cover 50% of the participation fee, while the 

company will pay the balance of the fee, as well as the travel and accommodation expenses for its 

representatives. 

EU export coaching launched for footwear companies. To help footwear companies find potential 

growth opportunities especially in the EU, CEED II invited the international matchmaking expert 

Jordan Saliman. In June, the consultant visited 6 Moldovan footwear producers, Cristina, Rotan, 

Oldcom, Hincu, Tiras and Covalli in order to assess current economic business status and potential 

growth opportunities and recommend the necessary steps to enhance their export capacity and develop 

Unique Selling Features. 
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The consultant recommended companies’ management to develop an export strategy, to improve 

product quality, enhance marketing activities, create new package and labels, and others. Companies 

found very useful the advices provided by the consultant and started the implementation of several 

recommendations, such as the website development initiated by Hincu and Covalli, or package 

improvement initiated by Tiras. Finally, as means to get exposure to international customers in 

Europe, it was recommended to participate at GDS fair in Dusseldorf, Germany, under a common 

Moldovan stand. CEED II will work with the companies to prepare the participation in the February 

2015 edition of the show.  

 

Activity 9: Increase productivity for companies’ competitiveness enhancement 

CEED II supported one apparel company, Maicom, through the development and implementation of 

an integrated Management Information System (MIS), given that the company expressed its interest 

and readiness to invest and implement the system.  

In April, the development of the Informational Management System (MIS) for Maicom was finalized. 

All processes have been computerized, from raw material purchase up to the transfer of finished 

product to the warehouse. This included the work related to configuration of the main server in order 

to automate company’s processes and development and implementation of several specific modules 

for tracking information related to the production function such as  “Operational records of 

production” (Own production) and “Accounting for the production of apparel products”. Additionally, 

the business provider, Business Logistic company trained Maicom team on how to use the MIS. As a 

result, Maicom started the implementation of the newly developed MIS. As an immediate result of 

MIS implementation, Maicom apparel company increased its productivity by 10% and reduced stocks 

due to the speeding-up of information processing. 

 

Activity 10: Strengthen APIUS capacity 

To strengthen APIUS capacities and consolidate APIUS activities, CEED II involved APIUS in all its 

activities to help the Association take over and maintain the activities initiated and supported so far by 

the CEED II project. In this quarter, CEED II supported APIUS in organizing the “Din inima, 

branduri de Moldova” promotion campaign, contributing in this way to supporting the Moldovan 

clothing, footwear and accessories brands.  

 

Development of Whitebook for Fashion Industry. In April, the local consultant Georgeta Mincu was 

selected to develop the White Book for the Fashion industry. The White Book will describe and 

prioritize key business environment improvement actions needed for a more competitive industry in 

the medium and long term. The White Book will present the view of the private sector, namely 

APIUS association members, and will be used as a tool for dialogue with the Government.  

During this quarter, the consultant analyzed the existing documents reflecting the situation of the 

Light Industry, studied the industry’s current economic status, its developments and challenges; 

defined its growth potential and needs by collecting the relevant data and conducting interviews with 

various stakeholders, including government (MEC), private sector and donor projects; defined and 

prioritized the policy improvements necessary to boost the further sector development, which should 

be discussed with APIUS members. 

Launch of electronic library for fashion industry information. In May –June, CEED II contracted the 

business provider, Next IT, to develop the software for an online library for APIUS members. For this 

purpose, the APIUS website was upgraded, providing password-based access for all its members. 

APIUS executive staff was trained to use the new software and to supplement the electronic library 

with new materials. Highly enthusiastic, the APIUS team uploaded the first resources on the website 

(the seminar on production planning and sketchbooks on apparel, footwear and accessories design) 

and planned to organize in July a presentation of new opportunities for all APIUS members. 
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Figure 9. Class at Roboclub inside the Center for Children and Youth ARTICO 

A2. Information Technology (IT) Industry Activities 

Activity 1: Adapting ICT education to industry needs  

Robotics classes for children. With CEED II support, the Robotics program is being implemented in 

Moldova; the program aims to develop IT skills and promote IT career. After the official launch of the 

“Roboclub” pilot project in March, during the reported period, the ARTICO Center for Children and 

Youth hired 2 of the best participants at the ToT to be instructors at the newly opened club. It 

immediately started to attract potential attendees and had very good media coverage, as it is a first and 

unique initiative of its kind in Moldova. In April 2014, ARTICO organized an open demo lesson, 

attended by over 40 parents with children interested to join the Roboclub. During the first lesson of 

the first group of children, one TV channel (Jurnal TV) made a live report and interviews with 

attendees and trainers. More children have joined since. Over 70 children have been enrolled for 

Robotics classes at ARTICO so far.  

 

ARTICO continues to promote their Roboclub at various events and public locations. They have also 

included Robotics in the program of their children summer camp, thus a large number of children 

(hundreds) will get familiar with the Robotics activity.  

 

The other two institutions to 

which CEED II provides 

financial support for the 

Robotics club, The Polytechnic 

College from Chisinau and the 

Theoretical High school 

Orizontul, planned to 

implement the full program 

during the new academic year, 

starting with September. The 

Poly-technical College from 

Chisinau has decided to include 

Robotics as a course in their 

main curricula for the Year 1 

students and to continue 

working with them during the 

Year 2. Thus, they will be able 

to maximize the impact of the 

activity and provide a high 

return on investment.   

 

A second round of Training of 

Trainers was organized at 

ARTICO on May 15-16, 2014, 

with the participation of 6 

informatics teachers from 

colleges and high schools, 

willing to enter the program. 

The training was conducted by 

Heilo Altin, the main trainer 

from Estonian partner 

Robootika, assisted by a local 

trainer Adrian Chicu, currently 

teaching at ARTICO’s 

Roboclub.  
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Also, CEED II organized a presentation of the Robotics implementation experience in Estonia during 

the Moldova ICT Summit, at the ICT4Education track, attended by around 100 representatives of the 

academia, Ministry of Education, media etc. During the event, Starnet, a private internet provider, 

announced its intent to join the Robotics initiative and offered support for purchasing additional 

robotics kits for 2 high schools selected by the company - High schools Mihai Grecu and Ion Creanga 

from Chisinau. Therefore, currently there are five educational institutions included in the Robotics 

program.   

 

CEED II is committed to continue the support to Robotics clubs including the development of the 

brand identity and promo materials, as well as a design of the Roboclub location, to provide an 

environment stimulating creative thinking and collaboration.  

 

Concept for ICT Excellence Center. During April, CEED II consultants Bagrat Yengibaryan and John 

O’Sullivan visited Moldova and worked on the development of the concept for the envisioned 

Learning and Innovation Hub for ICT skills and technologies or IT Center of Excellence (ITCE) at the 

Technical University of Moldova (TUM). They held several meetings with representatives of private 

sector, donors, government officials and TUM administration. The ITCE draft concept was presented 

at USAID office to several most important stakeholders. The Minister of Education, the Vice-Minister 

of ICT, the director of e-Gov Center, representatives of World Bank, SIDA, TUM, Microsoft, HP and 

others have attended the presentation and have all agreed to combine efforts in this initiative. USAID 

has expressed its willingness to fund the ITCE at the initial stage. The negotiations have advanced 

with Microsoft and IBM, which expressed their interest to involve as major partners in the ITCE, 

contributing with curricula, trainers, software licenses, hardware and other. A Memorandum of 

Understanding was drafted and submitted to the partners for review.  

 

Later on, the consultants  Bagrat Yengibaryan and John O’Sullivan finalized and submitted the 

concept for the IT Center of Excellence. CEED II continued the consultations with the strategic 

partners on the drafted MoU, in order to define the contributions of each partner. Commitments of 

Microsoft have been agreed with their official representatives. IBM’s part is still awaiting approval. 

The Government of Moldova has expressed strong commitment and support for the initiative.  

 

Activity 2: Supporting an IT Career promotion campaign 

CEED II held several planning meetings with ATIC to discuss the continuation of the IT Career 

promotion campaign in the 2014 admission period. Initially, a series of live presentations in high 

schools were planned for February-April 2014, but thanks to a grant provided by the Ministry of 

Youth, ATIC was able to conduct a large number of such presentations during autumn 2013, and 

decided not to do more in the spring.  

 

The media campaign was planned to start in early July, after the end of the school year and start of the 

university admission period. A media plan, including several online media and TV channels was 

developed and resources were split among several partners of the campaign. CEED II covers a part of 

the media campaign costs, other costs being covered by ATIC through a grant from the Ministry of 

Youth and Sports or their own resources. 

 

Activity 3: Developing entrepreneurship culture in IT 

Technovation Challenge. CEED II joined efforts with the Peace Corps volunteers, which organized 

for the first time in Moldova Technovation Challenge - a global tech competition that teaches girls 

how to code and build an online application, and how to build a business around that application. 

Having started in 2010, this competition now reaches to girls in 24 American states and 19 countries 

in the world. The competition is supported by technology leaders from Google, Twitter, MIT Media 

Lab, Dropbox, and Andreessen Horowitz.  
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Figure 10. Moldovan winning team and the competition jury on stage during the award ceremony of the World Pitch 

Technovation Challenge 2014 

This year, for the first time, the Republic of Moldova entered the global competition. On May 3, 

CEED II supported the organization of the local final pitching event, where 7 teams of girls from 

Chisinau, Causeni, Soroca, Stefanesti and Stefan Voda presented their apps in front of a jury. All the 

teams also submitted their video presentations for the global competition and the team from 

Stefanesti, Floresti, with their application “Health in a Drop” (a solution for finding clean water) was 

selected as a regional winner and was included in the Top 10 finalists in the global competition.  

 

The team went to Silicon Valley for the World Pitch event, where representatives of 5 continents 

pitched their apps in front of a professional jury at Intel’s premises. As a result, “Health in a Drop” 

became the winner of the Technovation Challenge 2014 in high school division.  

 

The news about Moldovan team winning at the global mobile app startup completion for young 

women attracted a lot of interest from the community and from the media. Several articles and 

interviews with the team members were published in the local media (Prime, Jurnal TV, Agora, 

Allfun, Diez, Adevarul,Stiri Pozitive, etc.)  

 

Startup Ecosystem round table. After Moldova ICT Summit, CEED II organized an informal round 

table to discuss the current Startup Ecosystem status quo in Moldova and in the region. The event was 

moderated by Anca Albu, founder of the CEE Changers from UK and speaker at Moldova ICT 

Summit. Several other foreign speakers of the Summit, startup founders, attended the event and 

provided their opinions on the subject. A total of 20 people joined the event. Representatives of the 

Moldovan government and the local startup community had a good dialog and networked.  
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Figure 11. Official opening of Moldova ICT Summit 2014  

Pavel Filip, Minister of ICT, Iurie Leanca, Prime Minister of 

Moldova and Veaceslav Kunev, President of ATIC (from left to 

right, picture above) 

Figure 11. Official opening of Moldova ICT Summit 2014 - Pilar 

Tores, General Manager, Microsoft CEE New Markets, Kara C. 

McDonald, Deputy Chief of Mission, Adrian Candu, Deputy 

speaker of the Parliament of RM, Valeriu Lazar, Vice-Prime 

Minister, Minister of Economy  
 (from left to right, picture below) 

 

 

 

Activity 4: Support the Organization of ICT Summit 

CEED II supported the organization of 

the 5
th
 edition of Moldova ICT Summit. 

The event was successfully organized on 

May 13-15, 2014 and was attended by 

around 1000 people. It attracted 70 

speakers from 20 countries. The Summit 

was organized at a very high level, and 

the official opening was held by the 

Minister of ICT, Prime Minister of 

Moldova, Deputy Ambassador of US, 

Vice President of the Parliament, 

General Manager of Microsoft CEE 

New Markets and President of ATIC. 

The ICT Summit banners were posted 

on the websites of 13 ministries and 

state institutions.  

 

The 5th edition of Moldova ICT Summit 

had big media coverage, with over 90 

articles published in the most important 

media channels from Moldova (TV, 

radio, online and printed newspapers).  

 

Moldova ICT Summit 2014 was 

organized by the National Association 

of Private ICT Companies, Ministry of 

Information and Communications 

Technology and USAID CEED II 

Project, in partnership with the Center 

for Electronic Governance, MIEPO, 

Ministry of Education, Microsoft, 

Orange, DAAC System Integrator, HP, 

Endava, Intel, Unibank, Deeplace and 

other partners. 

 

CEED II led the ICT4Entrepreneurs track of Moldova ICT Summit, Powered by “How to Web”. The 

Romanian team (of How to Web conference) helped define the agenda of the respective section and 

invited several speakers. Other speakers have been contracted by CEED II directly, including local 

representatives of successful IT businesses. The track consisted of 4 sessions, of which 3 sessions 

with talks and a session with 2 panel discussions. Nine speakers from US, UK, Lithuania, Estonia, 

Germany, Romania and Moldova gave inspirational talks, presenting regional startup ecosystem and 

their own experience in developing successful startups. Around 150 people attended this track of the 

Summit. Afterwards, the attendees provided very positive feedback on the quality of the content and 

speakers.  

 
Activity 5: Enhancing Competitiveness of the IT industry  

CEED II continued to support the Ministry of ICT in their effort to finalize and submit for review the 

“Competitiveness package”, consisting of the ICT Sector Competitiveness Strategy, the Concept of 

the implementing agency and the law on IT Parks.  
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CEED II consultant, Sergiu Rabii, continued to hold consultations with the Ministry of ICT and the 

team from PWC, hired by MICT to finalize the analysis of the fiscal incentives for the IT Park, to be 

considered for the draft law on IT parks. The final drafts of the documents were published on the 

MTIC website and presented at a dedicated session on Moldova ICT Summit. According to the legal 

procedure for such documents, MTIC is currently collecting reviews from state institutions, 

associations and private sector representatives. The “Competitiveness package” will be presented for 

Government approval.  

 

Activity 6: Capacity building for ATIC 

While working on the concept of the IT Center of Excellence, ATIC was considered the best option 

for implementing partner. However, its current internal organization needed to be revised, and some 

procedures redefined, to be in line with the USAID requirements. CEED II offered support to resolve 

this issue and identified a consultant to work with ATIC to review and improve their organizational 

documents, written policies and manuals.  

 
A3. Tourism 

Activity 1: Establish Inbound Tourism Association 

As the National Inbound Tourism Association (ANTRIM) started to fully activate as an essential 

NGO contributing to the tourism industry development, during the reporting period, the association 

was involved in many activities. With CEED II support, ANTRIM took the leadership in organizing 

three promotional events in target markets in May – Experience Moldova (See full description in 

Activity 3 below). Additionally, with CEED II support, the ANTRIM director had several meetings 

with donor institutions, public authorities and sectorial NGOs regarding the development of a Rural 

Tourism Network in Moldova Project, to be applied for funding at Central European Initiative (CEI) 

fund at the EBRD in July, 2014. As a result, ANTRIM was defined as a main contributor and partner 

in the project development and, in case of approval for funding, will help implement the project 

during 2015-2017. 

 

 

Activity 2: Further improvements of Moldova Holiday website and promotion in target 
markets 

Moldovaholiday.travel technical updates. In order to constantly increase the impact of the 

moldovaholiday.travel website on the industry development, CEED II supported the initiative to 

improve it through requested technical updates. During the reporting period, the design company 

contracted by CEED II, RT Design, implemented Romanian and Russian languages and continued to 

work on the new version of the site. The new version of the site will include a commercial zone, 

where local tour operators will be able to sell their tours exclusively to Moldova. Meanwhile, local 

companies presented their offers to be displayed and marketed on the main page such as: Chisinau 

Tours, Half day tours, Wine tours, Business travel, as well as all the new products which will appear 

on the market. Moreover, the translation of the site content in French and German is in process, and 

will be completed according to the schedule in late summer. It was decided that the new version of the 

website will focus on images. To this end, CEED II negotiated with 4 local photographers to procure 

their pictures for the site. The selected pictures are specific to the profile of tourism offer and followed 

Jack Delf’s recommendations: rural, leaving culture, authentic, ethnic, landscapes. The site will go 

life by the end of July.  

 

Moldovaholiday.travel Facebook promotion. In order to increase Moldova Holiday audience, as a part 

of Moldova Holiday promotion in target markets, during Nov- Dec 2013, CEED II in partnership with 

Carpatair, Jazz Hotel and Tatrabis organized a Facebook competition to win a weekend in Moldova 

targeted to UK market. 
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Figure 12. The winners of facebook contest offered an 

interview on Moldova tourism 

 

Text Box 2. Testimonials from UK tourists about 

Moldova 
 

“We’ve seen only friendliness, kindness and inspiring 

beauty. We fell in love with Moldova. We had a great 

guide who told us many interesting things. Most 

importantly - we saw "live" history. We are going to tell 

everyone how great Moldova is.” 

 

Michelle and Timothy Olley, winners of 

Moldovaholiday.travel  

Facebook competition  

 

 

 

 

 

 

 

 

 

 

 

 

Text Box 3. Fifty top attractions in 

Moldova for mobile application 
 

 8 wineries  

 19 churches and monasteries 

 3 cave monasteries 

 6 fortresses and estates 

 9 museums 

  5 monuments 

 

 

 

 

 

 

 

 

 

 

 

The winners were selected through random.com 

and Michelle and Timothy Olley visited 

Moldova during April 5-8 to celebrate their 25th 

wedding anniversary. They have discovered the 

most popular touristic places in Moldova: 

Chateau Vartely, Orhei Vechi, Butuceni Pension 

and were deeply impressed by what Moldova can 

offer in terms of touristic experiences. To share 

impressions about their adventures in Moldova, 

they gave an interview to a local online 

publication, allfun.md. 

 

 

Development of the Mobile Application Moldova Holiday. Along with Moldova Holiday web-site, 

CEED II decided to support the development of a new mobile application, as now most of the tourists 

who visit Moldova are self-touring visitors. The existing 

tourism mobile applications about Moldova are not 

supported by all the platforms: Android, IOS and Windows 

Phone, and each of them covers only specific areas of 

tourism. The new tourism mobile application will represent 

a mobile version of Moldova Holiday. CEED II contracted 

Muzic Access to develop the application. During the 

reporting period, 50 most important attractions in Moldova 

were defined. The contractor got all the information and 

elaborated the first version that was approved by CEED II 

and is continues to work on its final version.  

 

Activity 3: Support participations in trade shows in target markets 

Promotional Roadshow with Live Concerts of Ethnic Moldovan Music organized. To support the 

development of tourism in Moldova and increase awareness about Moldova as a tourism destination, 

CEED II supported the organization of 3 Live Concerts of Moldovan Ethnic Music in target markets: 

Germany, Sweden and Great Britain. These countries were selected due to their interest in Moldovan 

tourism offer: rural, cultural, gastronomic, wine and soft adventure tourism. Many partners were 

attracted to support CEED II’s initiative: ANTRIM, Ministry of Culture, Moldovan Embassy in UK, 

Moldovan Embassy in Germany, Moldovan Embassy in Sweden, and MIEPO, as well as the logistic 

partner, Sens Music. Imago was contracted to create the visual of the event as well as all the 

promotional materials. These events are planned to be B2B and B2C at the same time.  
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Figure 13. Poster for the promotional concerts “Experience 

Moldova” for London 

 
Figure 14. Live Concerts of Ethnic Moldovan Music organized in London on May 16, 2014, Royal Institution of Great 

Britain 

During this quarter, CEED II elaborated the 

concept, found venues and organized the 

concerts. CEED II, together with Sens Music 

established the program and selected the 

artists. These are Stefanet Brothers Orchestra 

(8 people), a very well-known, for high level 

of professionalism, and Geta Burlacu, one of 

local public favorite singer. The events started 

with the video "Moldova: a new tourist 

destination " and was followed by the concert 

with authentic ethnic music. The concerts took 

place in Berlin on May 13, in Stockholm- on 

May 15 and in London- on May 16. 

 

These events were positioned as promotional 

platforms not only for tourism sector, but also 

for Moldova in general, a country with 

perspective and good investment environment. 

As a part of the concept, were organized wine 

tastings with Moldovan wines, to promote the 

country brand ”Wine of Moldova”, as well as 

wine tourism. Special for these events, CEED 

II developed a promo brochure which was 

given to each guest, highlighting the general 

touristic offer and specific thematic tours in 

Moldova. More than 700 people have attended 

the events and participated in the wine 

tastings, among them were potential partners, media representatives, investors, representatives of 

diplomatic missions and many other people who showed interest in visiting Moldova. Three local TV 

channels made video reports about the shows.  
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Text Box 4. Testimonials on 

Moldovan tourism offer from a 

Fam tour participant  
 

“It was a very interesting and 

meaningful trip, as we were able 

to get a picture of the country 

ourselves, which is always 

important to make it sell better as 

a destination.” 

 

Mr. Schneider, Produkt Manager, 

IKARUS TOURS GmbH 

 

 

 

 

 

 

 

 

 

 

 

Green Run event. During reported period, CEED II offered support for the organization of Green Run 

event. The service provider Imago developed the visual for the “Green Run 2014” event, and Otilia 

Dragutanu, the Event Management consultant contracted by CEED II, developed the regional event 

concept to attract new performers and more tourists, and a marketing plan. The event will take place 

in July and CEED II continues to offer technical and logistical support for its organization. 

 

Activity 4: Organize familiarization (fam) tours for foreign tour operators and 
journalists 

In order to raise awareness in the target markets about Moldova as a tourism destination, CEED II 

focused on organization of group familiarization tours. This quarter, CEED decided to organize 

familiarization tours separately for journalist and tour operators as their interests are different.  

 

Familiarization (fam) tour for foreign journalist organized. In April, CEED II supported the visit for a 

fam trip of a freelance photo-reporter from France, Eric Pasquier. Mr. Pasquier decided to write a 12 

pages article in “PRESTIGIEUX Univers” magazine on the underground wine cities, which are 

unique in the world, covering the 3 wineries: Cricova, Milestii Mici and Branesti. He spent one day in 

Branesti, two days in Cricova and two days in Milestii Mici, taking pictures of the underground cities 

and vineyards, and finding out interesting stories. The article will appear in the autumn edition in 

September. Allmoldova wrote an article about his visit emphasizing that journalists are so interested 

in our country due to the unique places and experiences it can offer to its visitors. 

 

Organization of individual familiarization tours. During May- June, CEED II supported the 

organization of individual familiarization tours for foreign tour operators in order to set up new 

partnerships for Moldovan companies with foreign agencies. Six foreign tour operators visited 

Moldova in individual familiarization trips, namely Ikarus Tours GmbH, Orion Reisen, Ventus Reisen 

GmbH, Regent Holidays, Parallela 45 and Eberhardt Travel GmbH.  The local tour opertors registered 

the following results: 

 Tatrabis started to work with Eberhardt Travel GmbH from 

Germany, whose representative visited Moldova during 

June 7-10, and will start selling for the first time tours 

through them beginning September 2014. The tours were 

placed on their website.  

 Amadeus Travel had 2 partners coming in familiarization 

tours during May 15-19. Partners from IKARUS TOURS 

GmbH had many customers and found interesting places to 

extend their offer. Partner from Orion Reisen was very 

pleased with organized trip because such info tour allowed 

him to better understand how to build a program for the trip, 

booking hotels, choice of restaurants for tourists, right 

"load" of attractions. After info tour, they extended the 

program from 4 days to 7 days stay in Moldova and created a separate wine tour for 

professionals in the wine industry, they will advance in 2015. 

 Voiaj International had partners from Regent Holidays from UK for the beginning; the 

representative wrote an article about Moldova which was published in the companies’ 

catalogue.  Also, Voiaj International organized fam trip for Parallela 45 and are working on 

the first group for 2015. 

Activity 5: Improve Moldovan tourism’s online profile and help develop selected 
websites  

Although this activity was superseding with another one, CEED II decided to support the 

development of one web-site for Vatra Cultural Center. This is a unique cultural project – “Moldova – 

European Culture and Destiny”. This is an absolute premiere for the Republic of Moldova and will 

have a strong national and international resonance. The project will take place at the Ethno-cultural 
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Figure 15. Ia Mania Event  
 

Complex VATRA - a specially designed place for large scale events. The web-site www.vatrafest.md  

was launched in April and presents different events that will take place under the project, the most 

important of them being five exceptional festivals: Medieval Festival, The Dialogues of Love, 

VATRA Ethno-Balkan, Ethno-cultural Festival “Autumn Paradise”, Ethno-Folkloric Festival 

”Christmas Village”. Ethno-cultural complex "Vatra" has recently opened its doors for local and 

foreign visitors. The first event” The Medieval festival” took placed during 28-29 June and had 

around 20.000 visitors. The big audience during the first event, meaning positive effects on tourism, 

was one of the direct results of the successful development of the web-site. 

 

Activity 6: Tourism attraction improvement and new products development 

Moldova is becoming more visible as a tourist destination, but the competition is very high. The 

customer experience could be improved by improving the actual tourist services and developing new 

tourist products and experiences. In this quarter, CEED II involved in the development of new tourism 

attractions, focusing on following activities: 

 
Support to the Ia Mania event promotion. The second edition of “IA Mania” - the biggest festival of 

arts born out of cultural traditions and authentic folklore took place on June 21 in Holercani Village. 

The objectives were the strengthening of national identity, promote local traditions and attract tourists 

to Moldova. IA Mania was a successful event, well organized and appreciated by all the participants 

and guests of the festival. CEED II supported online promotion of the event and as a result  the event 

counted  around 6000 people: about 1,000 participants, gastronomy, crafts (10 special guest from 

Romania), and artists; 3500 - tickets sold, about 1000 organizational team, about 1,500 guests, 

including representatives from Chinese Embassy, first Lady Margareta Timofti.  

http://www.vatrafest.md/
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Figure 16. TatraBis new product poster 

 
New product development. Following the two day 

workshop “New Product Development & Market 

Leadership Positioning for Moldovan Tourism” with 

Jack Delf, organized in February by CEED II jointly 

with the National Inbound Tourism Association of 

Moldova (ANTRIM), the participating companies 

started to sell distinctive experiences: 

- Tatrabis company launched “Ideas for weekend”, 

a series of new products for local market. The 

first “Lavender perfume as in Provence and 

sarmale from Lalova”, a packed excursion which 

took place on June 20 gathered 18 participants. 

The next one “Live the championship emotions” 

will take place on July 19, and is an excursion to 

Tighina Fortress and Sheriff Stadium in Tiraspol, 

as well as free beer. Other three new products 

will be launched by the end of summer.  

- Explore Moldova launched a tour for adventure 

tourism “Trojan’s wall and Lower Prut” which 

took place for the first time during May 9-11.  

- Solei Turism is developing “Sweet Moldova “ 

product, were visitors will be able to make their 

own jam with local fruits picked by themselves and local recipes and take it back as a souvenir. 

This will also imply a visit to the famous “Bucuria” factory. 

Gagauzia routs. In order to find and develop new attractions in Moldova, in June, Mr. Jack Delf, the 

international consultant contracted by CEED II, took a day trip to the south of Moldova to visit 

Gagauzia. His itinerary included the renovated Bostovan winery, the Horse stud farmer (for trotting 

horses) and a carpet and handicraft museum. He was assisted by Matt Rutter from the Peace Corps 

and Jim Kohler who is helping the small tourism businesses and attractions in the south to develop 

market ready attractions. Jack Delf found their initiatives very positive, as per now there are no agro 

pensions in the region and only few touristic attractions located too far away with poor offer. As a 

result of his visit, Mr. Delf wrote a follow-up email giving recommendation and sharing “Brand 

Moldova” paper as it distils the key attractions and obstacles together with the “expectation” we wish 

to create in the minds of potential travelers.  

 

New opportunities for wine tourism. As one of the most popular attractions in Moldova is the wine, 

Mimi, a winery with old traditions, which produced high quality wines, is planning to extend their 

products. Mimi is located in Bulboaca, not far from Chisinau and is investing in a long term project, 

building a chateau for wine tourism. CEED II tourism expert, Mr. Jack Delf, visited in June the 

winery and will write an overview and recommendations on what needs to be developed and taken 

into consideration while starting to sell wine tours.  

 

Activity 7: Assistance in developing new policy in tourism sector and generic 
promotion tools 

Development of Moldova Tourism Industry Marketing Strategy and Promotion Plan. This quarter, 

CEED II continued its assistance in developing new policy in the tourism sector. The international 

expert, Mr. Jack Delf, was contracted by CEED II in order to elaborate Marketing Plan and Marketing 

Strategy in Tourism as it was missing in the new developed Tourism Development Strategy 2020. The 

marketing plan and strategy are important promotion tools since, at the moment, Moldova is the least 

known country in Europe as a tourism destination. The consultant  worked to include in the marketing 

plan an overview of world trends in tourism, Moldova’s touristic product offer, key markets for 
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Moldovan tourism, and a tactical marketing action plan for 3 years, including a timetable for the 

proposed list of tactical marketing and promotion actions for each market with budget estimates.  

 

Moreover, as the Tourism Development Strategy 2020 was approved by the government, CEED II 

supported the translation of it into English, to be used for investments attractions and a living 

document in the collaborations with international organizations and donors.   

 

The marketing plan was developed as a public-private effort, engaging both the National Tourism 

Agency (NTA) and the new created National Association of Inbound Tourism (ANTRIM). The 

marketing strategy should serve as an implementation document of the National Tourism Strategy, 

and will be formally approved by the National Tourism Agency. As CEED II contracted the local 

marketing expert, Eugen Boico, to assist Mr. Delf to facilitate the communication between NTA and 

private sector in regard to marketing plan, Mr. Boico presented the marketing tools to be used for 

promotional campaigns during 2014-2015.  

 

Improvement of tourism industry statistics.  Quantifying the tourism industry and its contribution to 

the national economy is key, in order to track the development of this industry and its impact. 

However, the official statistical data and methods for the tourism industry is deficient and not aligned 

with the EU methodology and the methodology recommended by World Tourism Organization. As 

such, the National Tourism Agency initiated improvements regarding statistical data and methods. 

The key issue is that at the moment local statistic office does not account for all the visitors coming to 

the country, but only people entering Moldova as “formal” tourists (i.e. having purchased a tour 

through a tourism agency), as well as people who were accommodated in hotels and pensions. NTA is 

working with World Tourism Organization to beneficiate for consultancy in this field. CEED II 

decided to support NTA in this initiative finding a local statistic specialist to work with the WTO 

specialist to introduce the incoming and outgoing visitors’ figures in the statistics. 

 

Development of Moldova country brand for tourism. In this quarter, CEED II involved in supporting 

the development of a good partnership between private and public sector representatives to agree on a 

common country positioning and brand for the tourism industry. As result, a private – public 

partnership was established. Two meetings with NTA and private sector were organized by CEED II 

and were established the points of partnership that will help Moldova’s tourism to develop: visual 

change of the tourism logo based on the tourism USP (Unique Sales Proposition-Moldova will offer 

unique experiences through preservation and promotion of cultural and historical values, through 

hospitality and high quality services) that is a part of the marketing plan and the creation of a better 

promotional video taking into consideration all the recommendation from tourism sector 

representatives.  

 

As part of private-public dialogue, the National Tourism Agency (NTA) and CEED II agreed to make 

the necessary adjustments to the 30 seconds promotional video, in line with Moldova’s positioning. 

CEED II selected Udarnic, a company specialized in advertisement, to develop the video. Since the 

company didn’t have enough interesting and high quality video footages, they reached to a talented 

movie maker, Alex Bodilev to get his inspiring videos, as well as to Andrew Ryal, DJ number 28 in 

the world and a Moldovan, to use his music in the spot. At least 5 meetings and 4 different versions of 

the video were presented to the NTA and the developers are continuing to make proper adjustments.  

 

A4. Wine Industry Activities 

Activity 1. Support the establishment and enstitutional development of the National 
Office for Wine and Vine (ONVV)  

During the reporting period, the focus of CEED II support was to strengthen ONVV capacities and to 

lay down the needed procedures and administrative framework to help the institution start its statutory 

activities successfully. 
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Figure 17. ONVV delegation in study visit to Austria 

 

Consequently, ONVV’s newly formed team and the Coordination Council members have participated 

to a 5-day study visit in Austria, organized by CEED II project. The agenda included visits to 

wineries, small producers, cooperatives, wine tourism facilities, the Ministry of Agriculture, the 

Austrian Wine and Marketing Board, the State Laboratory and the Federal Wine Institute and 

Education center, which offered the participants an extensive overview of the wine sector policies and 

initiatives of Austria.  

 

 

The study tour was an 

excellent occasion for 

the wine sector leaders 

to strategize and plan 

together the further 

ONVV actions in the 

wine industry. 

Following this visit, an 

MOU was signed 

between the two 

parties, with the 

intention to start 

cooperating in several 

areas related to the 

wine industry, 

including state control 

procedures, quality 

controls in the 

certification 

laboratories, wine 

tourism, and promotion 

activities. In addition, 

ONVV team and 

Council have been convinced that the reform implemented in the Moldovan wine sector was truly the 

correct path, considering that the Austrian model was a source of inspiration for the regulatory and 

institutional modifications in Moldova.  

 

Following the study visit, ONVV engaged into developing the annual working plan of activities, 

according to the western project management standards. CEED II assisted ONVV in developing the 

annual work plan process, the associated budgeting process, the monitoring and evaluation (M&E) 

system and the internal procedures for developing quality services.  

 

Two international experts, one in project management standards, another in international wine 

marketing, and one local consultant have been contracted by CEED II to work with ONVV team. 

They have assisted ONVV in developing these working documents, explained and justified the 

proposed procedures and the rationale behind them to the Office’s staff. After one week of trainings 

and workshops with CEED II consultants, ONVV submitted for approval to the ONVV Coordination 

Council the annual activities’ plan, the M&E plan and the budget, on June 9
th
.  

 

The Coordination  Council has endorsed the proposed plans and quality management system and 

approved them for implementation. Based on this, the ONVV has organized a general meeting of the 

wine industry stakeholders, on July 4
th
, 2014, where these plans have been showcased to the wine 

producers and exporters. 

 

In addition, following CEED II recommendations, ONVV establishes specialized consultative 

platforms: the viticulture & winemaking council and the marketing council, in order to make their 

activity transparent, predictable and participative for the wine sector actors. 
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Figure 18. Wine of Moldova brandbook application on POS materials 

 

Activity 2. Support for the Wine Country Brand final developments and development 
of the Wine Country brand program components 

During the reporting period, Chemonics signed a contract for the intellectual property rights’ 

concession to the ONVV, transmitting thus the ownership on the Wine of Moldova brands.  

 

The marketing division of the ONVV was instructed by CEED II contractor on the Wine of Moldova 

brandbook rules and the guidelines on how to preserve the value of the brand.  The WoM stickers for 

the bottles were finalized and test prints developed in order to be submitted for final approval to the 

Coordination Council. 

 

Also, CEED II transmitted the 

rights on the websites 

(www.wineofmoldova.com, 

www.moldovawineday.md) 

and the Facebook pages 

associated with WoM to the 

ONVV for management and 

further development. In order 

to have an appropriate 

management of these online 

resources, the agency 

contracted by CEED II has held 

trainings on utilization of the 

website and Facebook pages. 

Consequently, once the 

contract with the agency 

managing the WoM social 

media ended, ONVV undertook these activities and continued to administrate the content and 

activities evolution. 

 

In addition, CEED II considered important to assist the ONVV to elaborate a content kit that could be 

used in Wine of Moldova POS materials, promotion activities, further website development and PR 

actions. For this purpose, a local short term editor specialist was contracted to work with ONVV on 

developing a content archive and copywrighting for Wine of Moldova program. 

 

With CEED II support, ONVV started working on the development of the WoM communication 

resource instruments: generic photography, a video spot, and a presentation book on Moldovan wines. 

The brief for the video spot was developed by CEED II consultant and sent to production houses and 

marketing agencies for proposals. CEED II intends to support the development of a generic video add 

to be utilized in the communication campaigns on the local and export markets. 

 

 

Activity 3. WCB promotion activities and increased awareness about Moldovan wines 

After the international launch of the Wine of Moldova program at ProWein exhibition, it was 

strategically important to present the new wine country brand program on the main target export 

markets for Moldovan wines. Following the main promotion policy documents of the ONVV: WoM 

Marketing &Promotion Framework and the Communication strategy, developed with assistance of 

CEED II consultants, the WoM program presentation needed to target the main business partners of 

Moldovan wine exporters - the wine importers, distributors and wine opinion formers of the Polish, 

Czech, Romanian and Ukrainian markets.  

 

http://www.wineofmoldova.com/
http://www.moldovawineday.md/
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Figure 19. Wine of Moldova editorial in Meininger's Wine 

International Business journal 

Based on this approach, the ONVV, with support of the CEED II international consultant, Marco 

Tiggelman, organized 2 workshops on the new wine country brand program on April 23-25, 2014 in 

Prague, Czech Republic. These events were planned around the Wine&Delicacies exhibition, the 

main wine fair of the Czech market. The presentations were made by ONVV director and the 

international consultant, followed by master classes with selected Moldovan wines, presented by the 

Czech sommelier, Lubos Barta. One of the workshops has been organized at the premises of the 

Czech Chamber of Commerce and Industry and another event within the Wine&Delicacies fair. 

About 20 wine importers and wine journalists participated to the presentations and endorsed the 

strategic objectives for the Czech market, expressing interest in the quality dry Moldovan wines. 

 

In addition, with CEED II support, ONVV 

succeeded to develop a unique design of 

the Moldovan stand and presentation 

materials, being thus in line with the Wine 

of Moldova brandbook. Considering that 

the stand had a similar design to the booth 

at ProWein, Moldova’s participation at 

the Czech fair became more visible and 

memorable.  

 

Fifteen Moldovan wineries participated 

with a common booth at the wine fair, 

being co-sponsored by a UNDP project. 

The Wine of Moldova booth was visited 

by the President of Republic of Moldova, 

Mr. Nicolae Timofti, which attracted even 

more attention of the press to the new 

Moldovan wine identity. 

 

Later, on June 5
th
, 2014, following the 

first experience, ONVV with support from 

CEED II project successfully presented 

Wine of Moldova program to Polish wine 

importers and distributors, within a half-

day workshop in Warsaw, Poland. CEED 

II sponsored the organization of this PR & 

trade event through the specialized 

services of a local magazine, “Magazyn Wino”, ensuring also a pre- and post-event PR of the Wine of 

Moldova proposal for the Polish market. About 25 wine importers and several distributors of 

Moldovan wines participated to the event, expressing their readiness to become partners in the 

implementation of the marketing campaigns on the Polish market and to re-position Moldovan wines. 

 

Aiming to maintain the international awareness about the new Wine of Moldova initiative in the post-

ProWein period, CEED II sponsored a study trip to Moldova for the editor in chief of the Meininger 

Wine International Business, Mrs. Felicity Carter. During May 7-10, 2014, the international journalist 

visited most reputed Moldovan wineries, tasted the emblematic Moldovan wines and met the public 

and private sector representatives. In consequence, a four pages editorial has been published in the 

June edition of the Meininger’s Wine International Business magazine (no.6/2014), an internationally 

spread wine journal. The article had a very positive reverberance in the domestic media, which 

appreciated the success of the ONVV and its new national brand.  
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Figure 20. Wine of Moldova success at IWCB got viral in the on-line 

media 

 

 

Also, during the reporting period, 

ONVV has organized the 

participation of 110 Moldovan wine 

samples in the Bucharest 

International Wine Contest (BIWC). 

This activity was possible due to the 

fact that, during the ProWein 

exhibition, the CEED II wine 

industry manager pitched to the 

BWIC CEO, Mr.Catalin Paduraru the 

idea of such a launch of the Wine of 

Moldova program on the Romanian 

market. As a result, BWIC accepted 

the 110 Moldovan wines samples in 

the contest free of charge. Wine of 

Moldova has achieved its most 

important success in an International 

Organization of Vine and Wine 

(OIV) mentored competition, since 

37 medals have been awarded to 

Moldovan wines, followed by 

intensive PR activities both in 

Moldova and Romania. 

 

According to the previous promotion program for the Ukrainian market, CEED II along with ONVV, 

in partnership with the CBI project, organized one HORECA master class with Wine of Moldova and 

the “Wine Weeks” activity in Kiev, Ukraine. Although these activities have been delayed because of 

the unstable situation in Ukraine, the promotion program was completed with the final activities, 

through which the Wine of Moldova program was presented on the Ukrainian market. 

 

The Wine of Moldova master class was organized on May 25
th
, 2014 for HORECA professionals and 

sommeliers, aiming to convince them to introduce premium Moldovan wines in the restaurants’ 

menus. The master class was well-attended, by over 30 sommeliers from about 20 restaurants with a 

high image from Kiev. As a result of the HORECA master classes organized by CEED II project, 

several restaurants became interested in introducing Moldovan wines in their menus and started the 

administrative procedures in this regard. Fautor wines have been selected by one of the most 

respected restaurants of Kiev, «Старый Рояль» (“Old Royal”), who already ordered Fautor wines. 

Also, as part of the CEED II project’s promotion program on Ukrainian market, during the two weeks, 

from June 25
th
 to July 9

th
 2014, in 5 restaurants ( Amber, Arbequina, Staryi Royal,Pervak, Panorama 

Club), all situated in the center of Kiev, the “Wine of Moldova Weeks" activity has been organized. 

Wines of 7 selected Moldovan wineries have been included in the promotion, thus each client who 

ordered a dish was served for free a glass of Moldovan wine. Wine of Moldova POSM materials have 

been displayed in the restaurants to ensure that all clients notice the new Moldovan wine country 

brand identity. 

 

Activity 4. Promoting wine culture on the local market 

The organization of Wine Vernissage became a consecrated tradition that promotes the wine culture to 

local consumers. On May 15, 2014 the spring edition of the Wine Vernissage was organized. CEED II 

was an honorable partner of the event, although its financial support was insignificant. Nevertheless, 

the project contributed essentially to transferring the know-how and the conceptual approach in 

organizing this event to the ONVV team, and mentored them in the implementation of this activity.  
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Figure 21. 6th Wine Vernissage organized under Wine of Moldova umbrella 

The 6th edition of the Wine Vernissage was a great success - the event was attended by over 500 wine 

consumers, 270 entry tickets were sold, and the post-event feedback was highly positive. The event 

was innovative as master classes and wine tasting guides were organized during it and new wineries 

were presented to consumers.  

 

 

Activity 5. Legal and regulatory support continued in the wine industry 

With support from CEED II project, the ONVV continued the public-private dialogue with the MAFI 

and PGI wine associations, and other stakeholders, such as the Moldovan Accreditation Agency and 

the Agency of Consumers’ Protection. A repeated position of the wine industry on this matter was 

presented to the Ministry. 

The CEED II financial consultant contracted to assess the current financial situation of the wineries 

and the wine industry as a result of the Russian embargo of September 2013 and the regulatory 

obstacles of the banking legal framework has had several meetings and interviews with the Moldovan 

wineries, public institutions and the banks. The outcomes of the study are planned to be presented in 

July 2014. 

 

Additionally, CEED II supported the ONVV legal consultant in developing a plan for continuation of 

the implementation of the legislative reform. The draft documents developed by CEED II consultants 

previously have been transmitted to the ONVV lawyer for further actions. 

 

 

A5. Cross-Cutting Activities 

Activity 1: Facilitate the acceleration of a “credit market” within target industries 

This activity was cancelled due to the implementation of a new DCA activity. 

 

Activity 2: Support access to finance through special channels 

Ongoing support to DCA partners. In the reported period, CEED continued its communication with 

and provided advice to financial institutions implementing the DCA activities, Prime Capital, 

Comertbank and Rural Finance Corporation. In June, USAID and CEED II representatives organized 

meetings with the management of 2 institutions, Comertbank and Rural Finance Corporation. The 

main purpose of the visits was to discuss the status of the DCA guarantee, ways to improve DCA 

utilization and/or to clarify the factors that hinder the DCA activity performance.   
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The meeting with RFC was held on June 4 and besides the above mentioned issues, the Corporation 

informed about the significant changes that occurred in last 3 months in the partner’s management: at 

the General Assembly, the shareholders voted a new Board of Directors and a new President, Marcel 

Tonu. Due to the internal situation created, which lasted almost 1 year, RFC had major liquidity 

problems, no loans being placed under DCA guarantee for this entire period. In May, the situation has 

improved: RFC signed loan agreements with the Ministry of Finance and Moldincombank and 

restarted the lending only to crediting savings and loan associations. Since RFC main activity focuses 

to ensure the access of small farmers and rural entrepreneurs to financial services and these activities 

are not subject to DCA, the current management informed that the situation in DCA activity could be 

the same for several months. RFC has been proposed to stop the DCA activity for one year as it is not 

clear if DCA activity will have any results. The RFC President, Marcel Tonu, has insured that the 

institution does not give up direct lending and will take all necessary steps to restart lending for other 

companies that are not crediting savings and loan associations.  

 

During the visit, the management of RFC has been asked to comment on the execution of the 

agreement, to mention the challenges faced, and to come up with proposals on improving the 

disbursement. The main challenge faced by RFC, other than current short-term liquidity problems, is 

the fact that the qualifying borrowers are limited to several targeted industries that are not specific to 

the RFC activity. During the discussion, it turned out that RFC new management didn’t pay attention 

that tourism and all chain activities are covered by DCA activity, which could be a niche for 

placement of credits. 

 

The meeting with Comertbank was held on June 5. During it the representatives of Comertbank 

explained the current situation with the DCA activity. Since there have been no loans placed under the 

guarantee in the last year, they have been encouraged to increase financing for MSMEs engaged in 

targeted sectors, and have been explained thoroughly which are the sectors eligible for financing 

covered by the agreement; an alternative proposed was to stop the DCA activity for one year. As a 

result of this meeting, Comertbank team became more active in attracting clients and a day-to-day 

flow of communications (additional questions and explanations to different situations) with CEED II 

representatives went on through the entire month.  

 

New DCA Activity. In April 2014, USAID/Moldova entered into a co-guarantee partnership with the 

Swedish International Development Cooperation Agency (Sida) supporting access to finance for 

implementation of energy efficiency activities.  

 

The proposed guarantee is a 15-year $3.5 million and each Agency will take on 25% of the risk. The 

objective of the assistance is to improve the operational efficiency of MSMEs in Moldova in order to 

strengthen their commercial viability and growth in an environmentally sustainable manner, thus 

contributing to job creation and increased living standards. The Project also aims to allow individuals 

to improve their energy efficiency, affecting cost savings, benefitting energy use in Moldova, and in 

turn, increasing living standards. 

  

The new DCA project was signed with Prime Capital, which currently implements another DCA 

agreement offering loans to individuals for the IT sector. CEED II provided assistance in the 

organization of the Official Launch of the new DCA activity. CEED II organized a meeting with 

Prime Capital representatives, discussing all aspects of the DCA launch. As result, the agenda and the 

list of invitees were established, and the venue was selected. 
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Figure 21. Official Launch of new DCA activity on June 17, 2014 

Speakers at the event (from left to right): Donald Karoll, US Embassy’s official, Ingrid Tersman, Swedish 

Ambassador, Carmina Vicol, Prime Capital CEO, Tudor Copaci, Vice-Ministry of Economy. 

The Official Launch was successfully organized on June 17. The event was moderate by Carmina 

Vicol, Prime Capital CEO, and had as speakers Ingrid Tersman, Swedish Ambassador, Tudor Copaci, 

Vice-Ministry of Economy, and Donald Karoll, US Embassy official. Around 50 people attended the 

event. The launching ceremony was also attended by representatives of government institutions, 

CEED II and other projects, as well as representatives of the business environment and Prime Capital 

main clients. To inform the entire public about this new opportunity, 6 articles were published and the 

information was broadcast on TV and radio. 

 

B. Deliverables 

During the reporting quarter, CEED II submitted the following deliverables per contract requirements: 

Deliverable Name Submission Date(s) 

Quarterly Report, April-June 2014 July 15, 2014 

Monthly Report, April  2014 May 13, 2014 

Monthly Report, May 2014 June 13, 2014 
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SECTION II  

 

Results and Impact 

 

A. Quantitative Results 

The table in Appendix I presents our progress to-date against the targets set for selected indicators. 

We are not reporting for all indicators as some indicators are only reported on an annual basis. For a 

complete description of our M&E system and indicator definitions, please refer to the revised project 

Performance Monitoring Plan, approved on March 26, 2012. 

 

B. Quantitative Results 

B1. Fashion Industry Results 

• Increased visibility of local brands through a common promotion campaign. Twenty-five fashion 

brands from twenty two fashion companies participated in the spring edition of the common Din 

inima branduri de Moldova promotion campaign and spent around 370,000 MDL. The costs for 

the spring promotion campaign were co-shared between CEED II and the beneficiary companies 

(35 : 65%), demonstrating sustainability and commitment. As immediate result, the number of 

likes on the Din inima branduri de Moldova Facebook page increased from 3,000 likes after the 

campaign in fall 2012 to over 8,500 likes after spring campaign 2014. This means that the impact 

on consumer level was important – the campaign increased local brands awareness, Moldovan 

brands became more popular and it became prestigious to wear domestic brands. 

• Moldovan designers acquired a new vision for developing new collections. As a result of CEED 

support, collections created by Moldovan companies are now able to compete with products of 

foreign competitors on the local market, which has led to an increase in companies’ sales. The 

correct breakdown of collections by style, color palette, size for target clients, proper accessories 

and trimming, used together in different combinations, ensured the success of My Revival and 

Tricon collections in the 2014 spring season. Tricon, Ionel, Vistline, Maicom, Emilita Lux, 

Velitextil Plus Zivax Maxi and Vasconitextil apparel companies sold around 80% of their 2014 

spring/summer collections. 

• Three companies built stronger and more recognizable fashion brands. With CEED II assistance, 

the new images for 3 apparel companies, Prim Design Lux, Shram, and Sandi, were developed. 

They started to use them and their brands became more visible for clients. Hincu is using restyled 

logo and corporate identity for promotion in the new shop. 

• Local accessories companies developed new bag styles. Based on the sketches and patterns 

proposed by international expert,  I.Tesner has developed two new bag styles, which were 

displayed in their POS. Arilux and  Bitprogram are working on the improvement of the spring-

summer collection, displayed in  Zorile and Linella shopping centers. 

• One company increased productivity due to MIS implementation. Maicom apparel company 

increased productivity by 10% and reduced stocks due to speeding up the information processing 

as a result of MIS implementation. 

• One accessories company expanded sales on European market and was promoted on the Russian 

market. With CEED II support, due to the participation at Bijorca international exhibition in Paris, 

France in 2013- 2014, Ju-Bijoux fashion accessories brand almost tripled the exports to the EU 

market increasing them from  54,320 MDL in the 1st quarter of 2013 to 153,225 MDL in the 

same quarter of 2014 . At the same time, Ju-Bijoux entered into a promotion campaign on the 

Russian market through the RED Designers marketing center from Russia.  

• Recognized advantage of providing higher value added products. Due to participation at 

international exhibitions, Moldovan apparel companies had the chance to attract higher value 

added services than C&M services that they currently provide: 

o Two companies increased exports as a result of participation at Textilegprom 

exhibition. Olympus apparel company increased exports to their representative in 
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Moscow from 6,700 $ in Q 4, 2012 to 48,000$ in Q 4 2013, or more than 7 times; 

while Steaua Reds exported to Russian clients items valued at 1,400,000 MDL in Q 4, 

2013 that constituted 12% more than in Q 4, 2012.  

o Two companies increased exports as a result of participation at Mosshoes and 

Leather & Shoes exhibitions. Floare footwear company delivered to their foreign 

clients items of 13,867,000 MDL in the 1st Q of 2014, comparing to 11,173,000 in 

the 1 Q 2013. Oldcom sold in Ukraine products valued at 3,835,000 in the 1st Q of 

2014, comparing to 3,237,800 in the 1 Q 2013. 

o Companies added new sales from European markets as a result of participation at 

Zoom by Fatex and Lingerie Pro. With CEED II support, many Moldovan companies 

participated at Zoom by Fatex. Some companies received orders after having 

successfully performed trial orders from potential clients: 

o Steaua Reds delivered to MAY TUNE from France men’s pullovers valued at 

€600. 

o Olga Ceban apparel company delivered to a Belgium client women lingerie 

products under private label, valued at €1,500  

o Ionel delivered to clients from France, Ferms and Ets Laporte, 220 men’s 

suits valued at €1,780, in Q1,2014.  

B2. ICT Industry Results 

 The Robotics program is expanding. Over 600 children have participated at the demo lessons or 

presentations organized by ARTICO’s Roboclub, and 72 children have been enrolled for the 

regular classes. During the summer 30 children are attending the classes regularly.  

 The 5
th
 edition of Moldova ICT Summit was a great success. The event had around 1000 

participants and 70 speakers from 20 countries. Over 90 articles were published in the most 

important media channels from Moldova (TV, radio, online and printed newspapers). The Summit 

was organized at a very high level, and the official opening was done by the Minister of ICT, 

Prime Minister of Moldova, Deputy Ambassador of US, Vice President of the Parliament, 

General Manager of Microsoft CEE New Markets and President of ATIC. The ICT Summit 

banners were posted on the websites of 13 ministries and state institutions.  

 ICT Industry Competitiveness. CEED II supported the Ministry of ICT to finalize and launch the 

ICT Industry “competitiveness” package at the Moldova ICT Summit, which is the legal and 

regulatory package aimed to raise competitiveness of ICT industry. The package was put up for 

public and Government review by the ICT Ministry in early May. The package was developed 

with assistance of CEED II project and funding from the World Bank’s GET Project.  This 

package sets up the strategic framework for development of a competitive ICT industry, through 

the following legal/regulatory initiatives:  

(i) The IT Industry Competitiveness Strategy, developed with CEED II support, in 

coordination with the private sector. This is the country’s first strategic document that 

regards IT as a productive industry, and sets ambitious objectives for growth of IT 

domestically and for export. The strategy builds on four pillars: People, Innovation, 

Business Environment and Market Development.  

(ii) Creation of an ICT Agency for implementation of public policies in ICT, developed 

with CEED II support and input from the private sector. The future Agency will 

implement the IT Industry Competitiveness Strategy and the Digital Moldova 2020 

strategy, the later approved in October 2013. Moldova was inspired by best practices 

from other countries, i.e. Armenia and Singapore, where such Agencies successfully 

operate and ensured a vigorous development of the ICT industry, especially during 

early stage.        

(iii) A draft law on IT Parks and proposal of a “single-tax” model to streamline the tax 

regime for ICT companies, developed with assistance from World Bank GET project, 

by PWC. The main idea of this law is proposal of a virtual space, called IT Park, and 
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a “single-tax” model for ICT companies residents of this virtual IT park. The main 

objective is to streamline the doing business environment for ICT companies.  

  

 
B3. Tourism Industry Results 

 National Inbound Tourism Association (ANTRIM) capacity built . In June 2014, ANTRIM 

together with Etnogastronomica SRL applied for Rural Tourism Network in Moldova Project at 

Central European Initiative (CEI) fund at the EBRD.  

 Moldovaholiday.travel was improved. A series of improvements has been made: new design and 

content were implemented. As a result, Moldova Holiday will be more complex offering more 

information on tourism offer, and due to SEO will appear on the first line inn Google search.This 

will generate more traffic and due to Multilanguage it will be more accessible for travelers in the 

target markets. 

 Visit to Moldova of “Moldova Holiday” Facebook competition winners organized. In April, the 

winners of the competition organized for UK, Michelle and Timothy Olley, visited Moldova and 

the country’s most popular touristic attractions. Also, they gave an interview for a local online 

publication about their Moldova Adventures, a country they got in love with.  

 Three Promotional Roadshow with Live Concerts of Ethnic Moldovan Music organized. In May, 

CEED II supported the organization of three promotional concerts in target markets: Germany, 

Sweden and UK. More than 700 people interested in visiting Moldova have participated in the 

concerts and the organized wine tastings; among them were potential partners, media 

representatives, investors, representatives of diplomatic missions and many other people. The 

concerts took place in Berlin on May 13, in Stockholm- on May 15 and in London- on May 16. 

These events were positioned as promotional platforms not only for tourism sector, but also for 

Moldova in general, a country with perspective and good investment environment. As part of the 

concept, tastings of Moldovan wines were organized to promote the country brand ”Wine of 

Moldova”, as well as the wine tourism. Special for these events, CEED II developed a promo 

brochure which was given to each guest, highlighting the general touristic offer and specific 

thematic tours in Moldova   

 Familiarization (fam) tour for foreign journalist organized. In April, Eric Pasquier, a French  

freelance photo-reporter visited Moldova for a fam trip. Mr. Pasquier took a lot of pictures, found 

out interesting stories and facts about Cricova, Milestii Mici and Branesti wineries and decided to 

publish a 12-page story about this in “PRESTIGIEUX Univers” magazine. 

 Individual familiarization tours organized and partnerships established. Seven representatives of 

German, Austrian, UK and Romanian tour operators visited Moldova in familiarization tours.  

Eberhardt Travel GmbH from Germany will start selling beginning September 2014. Orion 

Reisen extended the program from 4 days to 7 days stay in Moldova and created a separate wine 

tour for professionals and will advance in 2015. Parallela 45 is working on the first group for 

2015. 

 Web-site for local tourism partner developed. Vatra Cultural Center web-site www.vatrafest.md 

was launched in April. This features a series of major events to take place during the year. Due to 

the website popularity, the first event “Middle Age Festival” had 20.000 visitors.  

 IA Mania event promoted. IA Mania, an event to raise internal tourism, to preserve culture and 

traditions, took place on June 21 in Holercani village. Due to CEED II promotion support, the 

event was very popular and had about 6000 local and foreign guests.  

 New product developed. After the organization of new product development training with Mr. 

Jack Delf, Tatrabis launched 1 new thematic tour for 18 participants and is going to launch other 4 

tours by the end of summer; Explore Moldova launched a new hiking-biking route. 

 Moldova’s tourism industry branding and marketing strategy on the way. CEED II started the 

process of country brand development of the tourism industry, along with a Marketing Strategy 

and Promotion Plan. This will set the foundation for a coherent country positioning and 

promotion of Moldova’s touristic offer abroad. CEED II is working with the NTA that these be 

developed in strong collaboration with the private sector and the civil society. As such, the first 

http://www.vatrafest.md/
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draft Strategy was developed with CEED II assistance and will be consulted with the 

stakeholders, to be approved by fall 2014. In addition, CEED II assisted in the improvement of 

the country promotion video that was originally developed by NTA, being strongly criticized by 

the private sector. The new video will be integrated in the country image that is being developed. 

During the reporting period, at least 5 meetings and 4 different versions of the video were 

presented to the NTA and the developers continue making proper adjustments.  
 

B4. Wine Industry Results 

 The ONVV activity plan and the internal quality management system developed. CEED II 

international and local experts assisted the ONVV team to develop the annual activities’ plan, 

M&E program, and the institutional budget according to the international standards. 

Consequently, ONVV could present itself as a modern, professional and efficient institution to the 

wine sector and to the Coordination Council which approved and endorsed these documents. 

 10 wine sector opinion formers and ONVV team became familiar with the Austrian wine industry 

experience. As a result of the 5-days study visit in Austria, organized by USAID CEED II project, 

the ONVV staff and the Coordination Council members became fully convinced of the right path 

of reforming the wine sector of Moldova. In addition, the wine sector leaders had the possibility 

to strategize and to plan together the further ONVV actions in the wine industry. 

 Three public-private platforms for consultations created by ONVV.  Following CEED II 

recommendations, ONVV decided to establish specialized consultative platforms on the following 

topics: viticulture, winemaking council and marketing, in order to make their activity transparent, 

predictable and participative for the wine sector actors. 

 Wine of Moldova successfully launched on three European markets: Czech Republic, Poland and 

Romania. ONVV, with CEED II assistance, organized the presentation of the WoM program in 

the main target European markets, aiming to inform the main business partners of Moldovan wine 

exporters about the promotion program and strategic marketing objectives. With support from the 

CEED II international consultant, ONVV director has informed 50 wine importers about the 

advantages of the new program and invited them to become partners in its implementation. Based 

on this, ONVV will build the promotion campaigns on that market, benefiting of the local 

operators’ support. 

 37 gold, silver and bronze medals at an OIV international wine competition. 110 Moldovan wine 

samples have been included free of charge in the Bucharest International Wine Contest (BIWC), 

organized under the supervision of the International Wine Organization (OIV). Due to the high 

number of medals won by Wine of Moldova products, the Moldovan wine country brand has 

benefited of intensive PR activities, both, in Moldova and in Romania. In this way, the Wine of 

Moldova program was announced and launched on the Romanian market, spreading the image of 

a quality wine producing country. 

 An editorial article on Wine of Moldova published in an international professional wine 

magazine. One of the most reputed international wine journals, Meininger’s Wine International 

Business, published a four-page article about the new Wine of Moldova program, the Unique 

Selling Proposition and the strategic objectives of the ONVV. Such professional publication will 

increase the international awareness about the new Wine of Moldova initiative in the post-

ProWein period, and contribute to the interest in Moldovan products.  

 Wine of Moldova program and 7 selected Moldovan wineries promoted to the Ukrainian 

HORECA. As part of the CEED II promotion program for the Ukrainian market, one HORECA 

master class and the “Wine Weeks” with Wine of Moldova have been organized in Kiev, Ukraine.  

Over 30 sommeliers from about 20 premium restaurants in Kiev have been introduced to the new 

brand identity and the quality Moldovan wines. Within the “Wine Weeks” activity, all clients of 

the top 5 restaurants in the center of Kiev have been offered a glass of Moldovan wine for free 

and they could visualize the new wine country brand logo. 

 Fautor Wines invited to become part of the menu of the “Staryi Royal” restaurant in Kiev. As a 

result of the HORECA master classes organized by CEED II project, Fautor wines have been 
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selected by one of the most respected restaurants in Kiev, «Старый Рояль» (“Old Royal”), which 

already ordered the wines for its new wine list. 

 Gitana Winery opened a trading wine house in Romania. Due to the promotion activities on the 

Romanian market, most of them organized with support of the CEED II project, Gitana winery 

has received sufficient orders from a number of restaurants, wine boutiques, and wine shops of 

Bucharest, so they decided to establish a wine trade house in Romania. The Goodwine trade fair, 

the articles published by Vinul.Ro magazine, the “Degusta Moldova” campaigns, all sponsored 

previously by CEED II have contributed directly to this success of Gitana winery. A first batch of 

6 thousands wines has been already shipped to Romania. 

 A successful 6
th
 edition of the Wine Vernissage organized for the first time by ONVV. The event 

was attended by over 500 wine consumers and 270 entry tickets have been sold. The event was 

innovative as it has organized master classes, wine tasting guides, and presented new wineries to 

the consumers. ONVV successfully took over the organization of the event in partnership with 

APEVM. In this way, CEED II ensured the sustainability of the event and the quality of its future 

editions. 

 
B5. Finance & Investment Activities Results 

 Ongoing assistance to USAID DCA Guarantee Partners was provided. CEED continued its 

communication with and provided advice to financial institutions implementing the DCA 

activities. Two meetings with the Comertbank and Rural Finance Corporation management were 

organized. The main purpose of the visits was to discuss the status of the DCA guarantee, ways to 

improve DCA utilization and/or clarify the factors that put obstacles to the DCA activity 

performance.  

 One new DCA activity was launched. USAID/Moldova entered into a co-guarantee partnership 

with the Swedish International Development Cooperation Agency (Sida) supporting access to 

finance for implementation of energy efficiency activities for SME and individuals. The proposed 

guarantee is a 15-year $3.5 million signed with Prime Capital. To inform the public about this 

new opportunity, 6 articles were published and the information was broadcast on TV and radio. 

 
 

 



SECTION III  

 

Planned Activities (July – September 2014) 

 

The following activities are planned for the next quarter. Majority of activities were introduced in 

CEED II’s Year 4 Work Plan; some activities are new. For activities requiring an outlay of external 

resources, i.e. CEED II short-term consultants and/or funds from the Sector Enhancement and 

Enterprise Development (SEED) Fund, an activity plan that summarizes the purpose of the activity, 

the rationale and justification for it, the expected results, the roles, responsibilities, and anticipated 

cost-share of each party involved, and the timeframe for the activity has been developed by the CEED 

II advisor responsible for the activity. Scopes of work are developed for consultants as needed. 

 

A. Fashion Industry 

 Continue to support brand development for the involved companies;  

 Organize the visit to Moldovan companies of international designer Olesea Ionita; 

 Find solutions to invite an international expert for handmade jewelry design development 

 Study the feasibility and develop the concept of Fashion Accelerator Center for young designers; 

 Monitor the design development activities provided remotely by international expert Giovanni 

Deiana for  beneficiary companies on product development;  

 Prepare and organize the second visit in Moldova of matchmaking expert Jordan Saliman, his 

visits to local producers and the preparation activities for GDS expo in February 2015; 

 Monitor  the development of the White Book for the Fashion Industry; 

 Prepare the participation of shoes and accessories companies to Leather and Shoes exhibition in 

Kiev (July, 2014) and leather exhibition in India (September, 2014); 

 Prepare the participation of apparel companies to White Label exhibition in Berlin (July, 2014); 

 To organize the follow up meeting for the spring promotion campaign Din inima and planning for 

the next campaign; 

 Support APIUS in launching the online library. 

B. Information Technology (IT) Industry 

 Continue the support to the Robotics program;  

 Work on the Informatics curriculum update;  

 Implement the media campaign for IT Career promotion;  

 Work on the organization of the Student Startup Camp; 

 Continue the support to ATIC. 
 

C. Tourism Industry 

 Support organization of the Green Run on July 5-6;  

 Launch the new MoldovaHoliday.travel version; 

 Launch Moldova holiday Mobile Application and promote it on the local market;  

 Finalize the tourism video spot; 

 Sign the MOU with NTA on Moldova Holiday; 

 Further support ANTRIM capacity building.  

  

D. Wine Industry 

 Assist ONVV in the implementation of the institutional activity plan and establish a set of training 

program for its team; 

 Support the ONVV to put in place the wine country brand accreditation procedures for wineries 

and the inclusion of their wines into the program Wine of Moldova; 

 Finalize the design activities for Wine of Moldova marketing materials; 
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 Assist ONVV in the development of the Wine of Moldova video add and the marketing & 

promotion campaign for the local market; 

 Support ONVV in planning the promotion activities on target markets and their implementation; 

 Assist ONVV in developing the concept of the 2014 edition of the National Wine Day; 

 Organize a press visit for the National Wine Day, formed by leading journalists of the EU target 

markets; 

 Assist ONVV in organizing an efficient trade mission on the USA market with the assistance of a 

foreign consultant; 

 Further update and make changes to the Wine of Moldova website and its SEO promotion; 

 Support ONVV in developing a content archive for Wine of Moldova communication activities; 

 Assist ONVV in organizing the participation at ProWein Shanghai exhibition; 

 Assist ONVV in advancing with the implementation of the legal regulatory reform 

implementation; 

 Support ONVV and PGI associations with the definition of the PGI/PDO production system; 

 Support ONVV in the start-up of project activities related to the development of the Wine 

Registry. 

 

E. Cross-cutting (Finance and Investment) 

 Provide support to partner banks on how to use the DCA and how to reach potential clients from 

CEED II targeted industries; 

 Monitor the DCA partners’ activity. 



 
Figure 9. CEED II activities highlighted on RTM Moldova 1 & Prime TV channels, Logos Press & Aquarelle magazines 

SECTION IV 

 

Technical and Administrative Support 

 

A. Project Communications 

General. Throughout the reporting period, the project’s communications advisor undertook among 

others the following actions to spread the word on CEED II activities using the most effective 

communication channels based on fruitful collaboration with media representatives, and to ensure the 

compliance with the USAID project branding and marking requirements. 

 

 Maintained and updated the project website (www.ceed.md) in English and Romanian versions as 

well as the USAID CEED II Facebook page which had 1,630 “Likes” by the end of June 2014.  

 Throughout the related period, CEED II regularly submitted its “calendar of activities” to USAID 

for inclusion on the Mission website and other info outlets as appropriate. 

 Ensured that branding and marking guidelines were respected during technical events, local and 

international publications, and promotional/media campaigns/activities in CEED II target 

industries (e.g. Wine of Moldova launch in Europe activities related,Moldova ICT Summit 2014, 

Din inima spring promo campaign activities, ROBOTICA project launch, DCA agreement launch 

event etc.) 

 

Media coverage. During reporting period, CEED II activities were regularly highlighted by the mass 

media, including: over 25 times in print media (publications in Profit & Banki I Finansi, Aquarelle 

etc. magazines, Logos Press, Kommersant, and other newspapers); 189 times in electronic media 

(Infotag news agency daily news bulletin, news/articles, press releases rubric, unimedia.md, 

pentruea.md, diez.md, MyBusiness.md, AllMoldova internet news portal, agora.md, allfun.md, 

maia.gov.md etc.); 11 times on local and international TV channels (ProTV, Publika TV, Prime TV, 

http://www.ceed.md/
http://www.maia.gov.md/
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TRM, Jurnal TV, CNN etc.) .See Appendix II for the list of selected publications and other 

communications products and media outlets for the period of April – June 2014. 
 
B. Monitoring & Evaluation 

During the quarter, the project staff collected data from beneficiaries and other counterparts for the 

annual reporting. Support was provided to the staff to dully fill in the database with the quantitative 

indicators, and perform evaluations of the activities to measure impact.  

 

 

C. Administration and Finance 

The project’s administrative and financial systems are running smoothly. CEED II’s Finance and 

Administrative Manager is duly performing her duties. The position of Logistic and Events 

Coordinator hold by Lilia Brasovschi was terminated on June 30, 2014. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 





APPENDIX I  

 

Performance Monitoring Plan: Target vs. Actual 

 

 

Final indicators 
Target 

Y1 
Actual 

Y1 

Year 1 
Actual 

vs. 
Target 

Target 
Y2 

Actual 
Y2 

Year 2 
Actual 

vs. 
Target 

Target 
Y3 

Actual 
Y3 

Year 3 
Actual 

vs. 
Target 

Target 
Y4 

Actual 
Q1 fr 
Y4 

Actual 
Q2 fr 
Y4 

Actual 
Q3 fr 
Y5 

Actual 
Y4 

Year 4 
Actual 

vs. 
Target 

Cummulative 
Actual (Y1-

Y4) 

LOP= 
Cumulative 

targets 
(Y1-Y4) 

Cummulative 
Actual vs. 

LOP 

01. Sales of 
assisted 
enterprises 

10.00% 28.78% 18.78% 10.00% 19.12% 9.12% 10.00% 18.91% 8.91% 10.00% 
Data 
reported 
annually 

Data 
reported 
annually 

Data 
reported 
annually 

  
-

10.00% 
22.27% 10.00% 12.27% 

02. Investment 
in assisted 
enterprises 

15.00% 70.42% 55.42% 15.00% 36.31% 21.31% 15.00% 0.67% -14.33% 15.00% 
Data 
reported 
annually 

Data 
reported 
annually 

Data 
reported 
annually 

  
-

15.00% 
35.80% 15.00% 20.80% 

Objective 1: Productivity of targeted industries increased 
 

Expected Result 1.1: Use of improved technologies and business processes within target industries increased 

03. Enterprises 
receiving 
project-related 
assistance to 
improve their 
knowledge, 
processes, and 
technologies 

50 73 23 85 129 44 70 41 -35 15 28 13 12 53 38 296 220 76 

04. Assisted 
enterprises 
applying 
improved 
knowledge, 
processes, and 
technologies 

35 19 -16 55 115 60 45 44 -1 25 31 11 8 50 25 228 160 68 

05.Productivity 
of assisted 
enterprises 

2.00% 27.56% 25.56% 3.00% 17.53% 14.53% 6.00% 9.52% 3.52% 6.00% 
Data 
reported 
annually 

Data 
reported 
annually 

Data 
reported 
annually 

  -6.00% 18.20% 4.25% 13.95% 

Expected Result 1.2: Capacity of the workforce in targeted industries increased 

06.Investments 
in workforce 
development 
initiatives by 
assisted 
enterprises or 
other cluster 
actors 

10.00% 13.04% 3.04% 10.00% 8.35% -1.65% 10.00% 23.08% 13.08% 10.00% 
Data 
reported 
annually 

Data 
reported 
annually 

Data 
reported 
annually 

  
-

10.00% 
14.82% 10.00% 4.82% 
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07. Participants 
in project-
related 
trainings or 
capacity 
building 
programs 
 

700 1357 657 1000 3422 2422 1650 3987 2306 1650 1336 389 1704 3429 1779 12195 5000 7195 

 Expected Result 1.3: Capacity of industry service providers and other value chain actors increased 

08. Assisted 
enterprises 
paying for BSP 
services with 
some or all of 
their own 
resources 
 

10.00% 30.43% 20.43% 15.00% 48.15% 33.15% 20.00% 44.30% 24.30% 25.00% 
Data 
reported 
annually 

Data 
reported 
annually 

Data 
reported 
annually 

  
-

25.00% 
40.96% 17.50% 23.46% 

Objective 2: Trade and investment in targeted industries increased 
 

Expected Result 2.1: Quality of products and services produced by enterprises in targeted industries improved 

10. Assisted 
enterprises 
participating in 
project-related 
programs to 
enhance trade 
and investment 
capacity 

50 51 1 85 81 -5 70 60 -20 15 29 12 0 41 26 233 220 13 

11. Assisted 
enterprises 
following 
recognized 
product or 
process 
standards 
 

5.00% 0.00% -5.00% 10.00% 6.78% -3.22% 15.00% 48.78% 33.78% 20.00% 
Data 
reported 
annually 

Data 
reported 
annually 

Data 
reported 
annually 

  
-

20.00% 
48.78% 20.00% 28.78% 

 Expected Result 2.2: Positioning and promotion of products and services from targeted industries in strategic markets improved 

12. Assisted 
enterprises 

expanding 
sales to new or 
existing 
markets 
 

35 13 -22 55 50 -5 45 39 -6 25 2 20 14 36 11 138 160 -22 

13. Assisted 
enterprises 
exhibiting at 
trade shows or 
participating in 
business-to-
business (B2B) 
events 
 

20 96 76 25 216 188 30 366 310 25 109 169 89 367 342 1045 100 945 
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Expected Result 2.3: Access to financing and investment by enterprises in targeted industries increased 

14. Financing 
accessed by 
assisted 
enterprises 

10.00% -6.36% -16.36% 10.00% 35.34% 25.34% 10.00% 1.18% -8.82% 10.00% 
Data 
reported 
annually 

Data 
reported 
annually 

Data 
reported 
annually 

  
-

10.00% 
10.05% 10.00% 0.05% 

15. Assisted 
enterprises 
with increased 
financing or 
investment in 
targeted 
industries 
 

25 22 -3 45 45 0 40 56 16 15 
Data 
reported 
annually 

Data 
reported 
annually 

Data 
reported 
annually 

  -15 123 125 -2 

Objective 3: Public-private dialogue improved leading to a better business environment for targeted industries 
 

Expected Result 3.1: Viability and number of industry associations and member based organizations increased 

16.Associations 
or member-
based 
organizations 
demonstrating 
increased 
leadership in 
targeted 
industries 

4 11 7 4 8 4 2 1 -2 0 1 2 0 3 3 23 10 13 

17. Increased 
revenues of 
associations or 
member-based 
organizations  

10.00% 126.81% 116.81% 10.00% 92.31% 82.31% 10.00% 17.68% 7.68% 10.00% 
Data 
reported 
annually 

Data 
reported 
annually 

Data 
reported 
annually 

  
-

10.00% 
78.93% 10.00% 68.93% 

18. Member 
satisfaction 
level of 
associations or 
member-based 
organizations 

50.00% 81.74% 31.74% 55.00% 66.65% 11.65% 60.00% 81.67% 21.67% 65.00% 
Data 
reported 
annually 

Data 
reported 
annually 

Data 
reported 
annually 

  
-

65.00% 
76.69% 57.50% 19.19% 

Expected Result 3.2: Private sector capacity for advocacy and policy analysis increased 

19. Participants 
at project-
related 
trainings or 
workshops 
about advocacy 
or policy 
analysis 

50 292 242 100 199 99 100 158 58 50 61 23 30 114 64 763 300 463 
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20. Policy or 
position papers 
published or 
commissioned 
by assisted 
associations or 
member-based 
organizations 

5 9 4 10 11 -2 10 10 3 10 1 7 1 9 -1 39 35 4 

Expected Result 3.3: Understanding by the public sector of private sector concerns and actions taken to improve conditions for targeted industries increased 

21.Consultative 
meetings or 
events between 
representatives 
from the public 
and private 
sectors as a 
result of project 
assistance 

10 15 5 15 19 4 15 10 -5 10 1 5 1 7 -3 51 50 1 

22. Government 
actions taken 
that improve 
the business 
environment in 
targeted 
industries 

5 8 3 10 10 -2 10 10 0 5 6 1 1 8 3 36 30 6 
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CEED II Media Coverage during April – June 2014 

 

Title of media product Media Outlet/link Date/issue 

Wine of Moldova brand launch related 

Brandul „Wine of Moldova” a fost lansat pe 
piața din Europa   

http://diez.md/2014/04/01/foto-brandul-wine-of-moldova-a-
fost-lansat-pe-piata-din-europa/ 

Apr 1, 2014 

Wine of Moldova at ProWein 2014 Logos Press newspaper & online version Apr 4, 2014 

Din Inima Spring Issue 05 http://dolcevita.md/?p=2839 Apr 4, 2014 

Национальный бренд Wine of Moldova 
официально запущен на мировом 
рынке вина 

Ukrainian Wings media agency 
 http://wings-
tv.kiev.ua/index.php?option=com_content&task=view&id=14
36&Itemid=45 

April 2014 

Brandul național „Wine of Moldova”, 
prezentat astăzi în Cehia /Economie rubric     

ziarulnational.md  
http://ziarulnational.md/brandul-national-wine-of-moldova-
prezentat-astazi-in-cehia/ 

Apr 24, 2014 

ROBOTICA project related 

Artico - robotica lansarea proiectului ARTICO 
https://www.youtube.com/watch?v=RWV8OfASEI4&list=UU
WOfHbswzSRaWlx5nvsooig&index=55 

Mar 28, 2014 

Roboclub la Moldova 1 TRM Moldova 1 
https://www.youtube.com/watch?v=f2scJRjmf-
s&list=UUWOfHbswzSRaWlx5nvsooig 

Apr 11, 2014 

 

Lego mindstorms EV3 Teacher Trainig in 
Moldova by Heilo Altin 

Robotoca 
http://www.youtube.com/watch?v=FX_nqQcZbVY&feature=y
outu.be 

Apr 9, 2014 

 

ROBOCLUB LA VERANDA LIVE Jurnal TV 
https://www.youtube.com/watch?v=dneKMW4Lx8A&list=UU
WOfHbswzSRaWlx5nvsooig 

 

Din inima project related 

Îmbrăcăminte „Tricon”,Din Inima!/Stirile 
curente rubric 

Jurnal TV 
http://jurnaltv.md/ro/news/2014/4/16/imbracaminte-tricon-
din-inima-10019659/#1 

Apr 16, 2014 

Imbrăcăminte Georgette, Din inimă/Stirile 
curente rubric 

Jurnal TV 
http://jurnaltv.md/ro/news/2014/4/23/imbracaminte-
georgette-din-inima-10021440/ 

Apr 23, 2014 

Imbrăcăminte pentru copii „Creme Brulee" 
/Stirile curente rubric 

Jurnal TV 
http://jurnaltv.md/ro/news/2014/4/23/imbracaminte-pentru-
copii-creme-brulee-quot-10021437/#1 

Apr 23, 2014 

Din inima issue 08/Sekana Dolce Vita 
http://dolcevita.md/?p=3618 

May 14, 2014 

Cristina-pentru ca perechea conteaza 
article/ In-Fashion/Din inima rubric 

Allfun 
http://www.allfun.md/article/31574 

May 21, 2014 

Sekana Lookbook/ Din inima rubric Allfun 
http://www.allfun.md/article/31806 

May 27, 2014 

Wine Vernisage related 

Cотни кишиневцев и гостей столицы 
посетили накануне вернисажa вина 

INFOTAG "DAILY NEWS BULLETIN" May 16, 2014 

Sute de chişinăuieni şi oaspeţi 
ai capitalei au vizitat vernisajul 
vinului 

INFOTAG "DAILY NEWS BULLETIN" May 16, 2014 

Ах, вернисаж! В Кишинёве прошёл 
майский Vernisajul Vinului/Vinodelie 
rubric 

Allmoldova 
http://www.allmoldova.com/viniculture/articles/5993.html 
 

May 16, 2014 

Vinuri albe si rose, vedetele Vernisajului 
vinului 2014. De ce surprize au avut parte 
amatorii de bauturi alese 

Pro TV 
http://protv.md/stiri/entertainment/vinuri-albe-si-rose-
vedetele-vernisajului-vinului-2014-de-ce-surprize---
554561.html 

May 16, 2014 

http://diez.md/2014/04/01/foto-brandul-wine-of-moldova-a-fost-lansat-pe-piata-din-europa/
http://diez.md/2014/04/01/foto-brandul-wine-of-moldova-a-fost-lansat-pe-piata-din-europa/
http://dolcevita.md/?p=2839
http://wings-tv.kiev.ua/index.php?option=com_content&task=view&id=1436&Itemid=45
http://wings-tv.kiev.ua/index.php?option=com_content&task=view&id=1436&Itemid=45
http://wings-tv.kiev.ua/index.php?option=com_content&task=view&id=1436&Itemid=45
http://ziarulnational.md/brandul-national-wine-of-moldova-prezentat-astazi-in-cehia/
http://ziarulnational.md/brandul-national-wine-of-moldova-prezentat-astazi-in-cehia/
https://www.youtube.com/watch?v=RWV8OfASEI4&list=UUWOfHbswzSRaWlx5nvsooig&index=55
https://www.youtube.com/watch?v=RWV8OfASEI4&list=UUWOfHbswzSRaWlx5nvsooig&index=55
https://www.youtube.com/watch?v=f2scJRjmf-s&list=UUWOfHbswzSRaWlx5nvsooig
https://www.youtube.com/watch?v=f2scJRjmf-s&list=UUWOfHbswzSRaWlx5nvsooig
http://www.youtube.com/watch?v=FX_nqQcZbVY&feature=youtu.be
http://www.youtube.com/watch?v=FX_nqQcZbVY&feature=youtu.be
https://www.youtube.com/watch?v=dneKMW4Lx8A&list=UUWOfHbswzSRaWlx5nvsooig
https://www.youtube.com/watch?v=dneKMW4Lx8A&list=UUWOfHbswzSRaWlx5nvsooig
http://jurnaltv.md/ro/news/2014/4/16/imbracaminte-tricon-din-inima-10019659/#1
http://jurnaltv.md/ro/news/2014/4/16/imbracaminte-tricon-din-inima-10019659/#1
http://jurnaltv.md/ro/news/2014/4/23/imbracaminte-georgette-din-inima-10021440/
http://jurnaltv.md/ro/news/2014/4/23/imbracaminte-georgette-din-inima-10021440/
http://jurnaltv.md/ro/news/2014/4/23/imbracaminte-pentru-copii-creme-brulee-quot-10021437/#1
http://jurnaltv.md/ro/news/2014/4/23/imbracaminte-pentru-copii-creme-brulee-quot-10021437/#1
http://dolcevita.md/?p=3618
http://www.allfun.md/article/31574
http://www.allfun.md/article/31806
http://www.allmoldova.com/viniculture/articles/5993.html
http://protv.md/stiri/entertainment/vinuri-albe-si-rose-vedetele-vernisajului-vinului-2014-de-ce-surprize---554561.html
http://protv.md/stiri/entertainment/vinuri-albe-si-rose-vedetele-vernisajului-vinului-2014-de-ce-surprize---554561.html
http://protv.md/stiri/entertainment/vinuri-albe-si-rose-vedetele-vernisajului-vinului-2014-de-ce-surprize---554561.html
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Vinurile albe și rosé vor da tonul ediției de 
primăvară a Vernisajului Vinului  

Publika TV 
http://www.publika.md/vinurile-albe-si-ros---vor-da-tonul-
editiei-de-primavara-a-vernisajului-vinului_1925461.html 

May 13, 2014  

 

Cultura vinului va fi promovată din nou la 
Chişinău 

Timpul.md  

http://www.timpul.md/articol/cultura-vinului-va-fi-promovata-
din-nou-la-chisinau-33794.html 

May 14, 2014 

Vernisajul Vinului (VI) ediția de primavera Locals http://locals.md/2014/vernisajul-vinului-vi-editia-de-
primavara/ 

May 15, 2014 

S-a desfăşurat o nouă ediţie a Vernisajului 
Vinului. Tonul ediţiei a fost dat de vinurile 
albe şi rose  
 

Publika TV 
http://www.publika.md/s-a-desfasurat-o-noua-editie-a-
vernisajului-vinului-tonul-editiei-a-fost-dat-de-vinurile-albe-si-
rose-galerie-foto_1929231.html 

May 15, 2014 

„Vernisajul Vinului” are loc în această 
seară la Chişinău   

TRM, Moldova 1 
http://trm.md/ro/economic/vernisajul-vinului-are-loc-in-
aceasta-seara-la-chisinau/ 

May 15, 2014 

Promovarea industriei vinicole din 
Republica Moldova 

MyBusiness.md 
http://mybusiness.md/ro/categories/item/1702-vernisajul-
vinului-%E2%80%93-eveniment-notoriu-pentru-promovarea-
industriei-vinicole-din-republica-moldova 

May 16, 2014 

Vinuri și oameni buni la ediția a șasea a 
Vernisajului Vinului 
 

Pentruea.md 
http://pentruea.md/article/vinuri-si-oameni-buni-la-editia-a-
sasea-a-vernisajului-vinului-foto-6042.html 

May 17, 2014 

Government of RM official website  Prim-
ministrul Vlad FILAT a participat aseară la 
ediţia de primăvară a „Vernisajului Vinului” 

Gov.md 
http://www.gov.md/libview.php?l=ro&idc=436&id=5077 
 

May 18, 2014 

Vernisaj: Au fost desemnate vinurile albe 
și rosé a primăverii 2014 

Diez.md 
http://diez.md/2014/05/19/foto-au-fost-desemnate-vinurile-
albe-si-rose-a-primaverii-2014/ 

May 19, 2014 

Vinurile albe și rosé vor da tonul ediției de 
primăvară a Vernisajului Vinului 

ziareLive.ro: 
http://www.ziarelive.ro/stiri/vinurile-albe-si-rose-vor-da-tonul-
editiei-de-primavara-a-vernisajului-vinului.html 

May 16, 2014 

S-a desfăşurat o nouă ediţie a Vernisajului 
Vinului. Tonul ediţiei a fost dat de vinurile 
albe şi rose (GALERIE FOTO) 

ziareLive.ro 
http://www.ziarelive.ro/stiri/s-a-desfasurat-o-noua-editie-a-
vernisajului-vinului-tonul-editiei-a-fost-dat-de-vinurile-albe-si-
rose-galerie-foto.html 

May 16, 2014 

Moldova ICT Summit related 

Moldova ICT Summit, cel mai important 
eveniment în domeniul TIC/E-Guvernare 
rubric 

Unimedia 
http://unimedia.info/stiri/moldova-ict-summit--cel-mai-
important-eveniment-in-domeniul-tic-76018.html 

May 6, 2014 

Miercuri începe ICT Summit 2014 Unimedia 
http://unimedia.info/stiri/miercuri-incepe-ict-summit-2014-
76274.html 

May 12, 2014 

A fost dat startul ICT Summit 2014/+ 
(video) 

Unimedia 
http://unimedia.info/stiri/video-a-fost-dat-startul-la-ict-
summit-2014-76346.html 

May 13, 2014 

Ieri a început Moldova ICT Summit 2014 Agora 
http://www.agora.ro/stire/ieri-a-inceput-moldova-ict-summit-
2014 

May 14, 2014 

В Кишеневе начала работу «Moldova 
ICT Summit 2014» 

Moldinform: 
http://moldovainform.md/ru/news/20140514/21805.html 

May 14, 2014 

Pachetul de competitivitate a industriei IT, 
prezentat la Moldova ICT Summit 2014 

Agora 
http://www.agora.ro/stire/pachetul-de-competitivitate-a-
industriei-it-prezentat-la-moldova-ict-summit-2014 

May 15, 2014 

Moldova ICT Summit 2014 – soluțiile TIC 
indispensabile dezvoltării economice și 
sociale a Republicii Moldova 

Agora http://www.agora.ro/stire/moldova-ict-summit-2014-
solu-iile-tic-indispensabile-dezvoltarii-economice-i-sociale-a-
republi 

May 15, 2014 

Moldova ICT Summit 2014 – soluțiile TIC 
indispensabile dezvoltării economice și 
sociale a Republicii Moldova 

Unimedia 
http://unimedia.info/comunicate/moldova-ict-summit-2014--
solutiile-tic-indispensabile-dezvoltarii-economice-si-sociale-
a-republicii-moldova-4246.html 

May 15, 2014 

В Кишинёве начал работу Moldova ICT 
Summit 2014 

Allmoldova 
http://www.allmoldova.com/it/articles/5987.html 

May 14, 2014 

Moldova ICT Summit 2014 sau cum să 
progresăm în era digitală 

Allmoldova 
http://www.allmoldova.com/ro/project/news-blitz/4139.html  
 

May 16, 2014 

http://www.publika.md/vinurile-albe-si-ros---vor-da-tonul-editiei-de-primavara-a-vernisajului-vinului_1925461.html
http://www.publika.md/vinurile-albe-si-ros---vor-da-tonul-editiei-de-primavara-a-vernisajului-vinului_1925461.html
http://www.timpul.md/articol/cultura-vinului-va-fi-promovata-din-nou-la-chisinau-33794.html
http://www.timpul.md/articol/cultura-vinului-va-fi-promovata-din-nou-la-chisinau-33794.html
http://locals.md/2014/vernisajul-vinului-vi-editia-de-primavara/
http://locals.md/2014/vernisajul-vinului-vi-editia-de-primavara/
http://www.publika.md/s-a-desfasurat-o-noua-editie-a-vernisajului-vinului-tonul-editiei-a-fost-dat-de-vinurile-albe-si-rose-galerie-foto_1929231.html
http://www.publika.md/s-a-desfasurat-o-noua-editie-a-vernisajului-vinului-tonul-editiei-a-fost-dat-de-vinurile-albe-si-rose-galerie-foto_1929231.html
http://www.publika.md/s-a-desfasurat-o-noua-editie-a-vernisajului-vinului-tonul-editiei-a-fost-dat-de-vinurile-albe-si-rose-galerie-foto_1929231.html
http://trm.md/ro/economic/vernisajul-vinului-are-loc-in-aceasta-seara-la-chisinau/
http://trm.md/ro/economic/vernisajul-vinului-are-loc-in-aceasta-seara-la-chisinau/
http://mybusiness.md/ro/categories/item/1702-vernisajul-vinului-%E2%80%93-eveniment-notoriu-pentru-promovarea-industriei-vinicole-din-republica-moldova
http://mybusiness.md/ro/categories/item/1702-vernisajul-vinului-%E2%80%93-eveniment-notoriu-pentru-promovarea-industriei-vinicole-din-republica-moldova
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http://pentruea.md/article/vinuri-si-oameni-buni-la-editia-a-sasea-a-vernisajului-vinului-foto-6042.html
http://pentruea.md/article/vinuri-si-oameni-buni-la-editia-a-sasea-a-vernisajului-vinului-foto-6042.html
http://www.gov.md/libview.php?l=ro&idc=436&id=5077
http://diez.md/2014/05/19/foto-au-fost-desemnate-vinurile-albe-si-rose-a-primaverii-2014/
http://diez.md/2014/05/19/foto-au-fost-desemnate-vinurile-albe-si-rose-a-primaverii-2014/
http://www.ziarelive.ro/stiri/vinurile-albe-si-rose-vor-da-tonul-editiei-de-primavara-a-vernisajului-vinului.html
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http://www.ziarelive.ro/stiri/vinurile-albe-si-rose-vor-da-tonul-editiei-de-primavara-a-vernisajului-vinului.html
http://www.ziarelive.ro/stiri/s-a-desfasurat-o-noua-editie-a-vernisajului-vinului-tonul-editiei-a-fost-dat-de-vinurile-albe-si-rose-galerie-foto.html
http://www.ziarelive.ro/stiri/s-a-desfasurat-o-noua-editie-a-vernisajului-vinului-tonul-editiei-a-fost-dat-de-vinurile-albe-si-rose-galerie-foto.html
http://www.ziarelive.ro/stiri/s-a-desfasurat-o-noua-editie-a-vernisajului-vinului-tonul-editiei-a-fost-dat-de-vinurile-albe-si-rose-galerie-foto.html
http://www.ziarelive.ro/stiri/s-a-desfasurat-o-noua-editie-a-vernisajului-vinului-tonul-editiei-a-fost-dat-de-vinurile-albe-si-rose-galerie-foto.html
http://www.ziarelive.ro/stiri/s-a-desfasurat-o-noua-editie-a-vernisajului-vinului-tonul-editiei-a-fost-dat-de-vinurile-albe-si-rose-galerie-foto.html
http://www.ziarelive.ro/stiri/s-a-desfasurat-o-noua-editie-a-vernisajului-vinului-tonul-editiei-a-fost-dat-de-vinurile-albe-si-rose-galerie-foto.html
http://unimedia.info/stiri/moldova-ict-summit--cel-mai-important-eveniment-in-domeniul-tic-76018.html
http://unimedia.info/stiri/moldova-ict-summit--cel-mai-important-eveniment-in-domeniul-tic-76018.html
http://unimedia.info/stiri/miercuri-incepe-ict-summit-2014-76274.html
http://unimedia.info/stiri/miercuri-incepe-ict-summit-2014-76274.html
http://unimedia.info/stiri/video-a-fost-dat-startul-la-ict-summit-2014-76346.html
http://unimedia.info/stiri/video-a-fost-dat-startul-la-ict-summit-2014-76346.html
http://www.agora.ro/stire/ieri-a-inceput-moldova-ict-summit-2014
http://www.agora.ro/stire/ieri-a-inceput-moldova-ict-summit-2014
http://moldovainform.md/ru/news/20140514/21805.html
http://www.agora.ro/stire/pachetul-de-competitivitate-a-industriei-it-prezentat-la-moldova-ict-summit-2014
http://www.agora.ro/stire/pachetul-de-competitivitate-a-industriei-it-prezentat-la-moldova-ict-summit-2014
http://www.agora.ro/stire/moldova-ict-summit-2014-solu-iile-tic-indispensabile-dezvoltarii-economice-i-sociale-a-republi
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Moldova ICT Summit: Venirea Roboților în 
Moldova 

diez.md 
http://diez.md/2014/05/15/foto-moldova-ict-summit-venirea-
robotilor-in-moldova/  

May 15, 2014 

IT Day in Moldova Logos Press newspaper & online version May 16, 
2014, 1#18 

Other project activities related 

Эрик Паскер:Я  охочусь за всем 
невероятным и уникальным, теперь и в 
Молдове 

allmoldova 
http://www.allmoldova.com/int/interview/eric-pasquier-
210414.html 

April 21, 2014 

   

Blossom Spring Fashion Walk 2014 Aquarelle magazine print & online website version April 2014 

“Made in Moldova” special project articles 
series/ Irka Shoes, Raquette 

Aquarelle magazine print & online website version April 2014 

Невероятные приключения британцев в 
Молдове / People rubric 

Allfun.md  
http://allfun.md/article/30207 

Apr 15, 2014 

Эрик Паскер:Я охочусь за всем 
невероятным и уникальным, теперь и в 
Молдове 

Allmoldova 
http://www.allmoldova.com/int/interview/eric-pasquier-
210414.html 

Apr 21, 2014 

To Austria to get experience/Vino i 
Proviant rubric 

Logos newspaper & online version, #15 Apr 25, 2014 

Promovarea Moldovei ca destinaţie 
turistică într-un nou concept cultural 

Allmoldova 
http://www.allmoldova.com/ro/leisure/articles/353.html 

May 19, 2014 

„Experience Moldova” Prime TV/ Prima Ora: 
http://www.prime.md/rom/shows/item3/    minuta 90:40- 
98:47 

May 20, 2014 

Concertul de muzică etno moldovenească 
al Orchestrei Fraţilor Ştefaneţ la Berlin 

Embassy of Moldova in Berlin 
http://www.germania.mfa.md/ 

May 2014 

Promovăm Moldova prin Concerte 
Europene / Stirile curente rubric 

Jurnal TV 
http://www.jurnaltv.md/ro/news/2014/5/24/promovam-
moldova-prin-concerte-europene-10029866/#1  

May 24, 2014 

Startup Weekend în Moldova: idei de 
milioane 

MyBusiness.md 
http://mybusiness.md/ro/categories/item/1741-startup-
weekend-%C3%AEn-moldova-idei-de-milioane 

May 25, 2014 

“In the largest cellars in the world” article Wine Business International magazine, Germany Jun 2014 

Programul de promovare ”wine of 
moldova” prezentat importatorilor de vin 
din polonia/Press release rubric 

Infotag Agency website 
http://www.infotag.md/press_release-ro/189342/ 
 

Jun 6, 2014 

„Tricon is on the rise” article Logos Press newspaper & online version Jun 13, 2014 

Politici si Finante rubric   USAID, SIDA și 
Prime Capital lansează o linie de finanțare 
pentru tehnologiile de eficiență energetică 
 

Agora.md 
http://agora.md/stiri/1854/usaid--sida-si-prime-capital-
lanseaza-o-linie-de-finantare-pentru-tehnologiile-de-
eficienta-energetica 

Jun 13, 2014 

Premieră în Moldova. Cum poți accesa 
credite pentru implementarea tehnologiilor 
de eficienţă energetică 

Agora.md 
http://agora.md/stiri/1913/premiera-in-moldova--cum-poti-
accesa-credite-pentru-implementarea-tehnologiilor-de-
eficienta-energetica  

Jun 17, 2014 

Noi facilităţi la obţinerea creditelor pentru 
eficientizarea energetică a locuinţelor şi 
micilor afaceri 

Adevarul.md 
http://adevarul.ro/moldova/economie/noi-facilitati-obtinerea-
creditelor-eficientizarea-energetica-locuintelor-micilor-
afaceri-1_53a056c10d133766a8a865c1/index.html 

Jun 17, 2014 

În Moldova a fost lansată o nouă linie de 
finanţare pentru tehnologiile de eficienţă 
energetică /Finances rubric     

Infotag agency website 
http://www.infotag.md/finances-ro/189732/ 
 

Jun 18, 2014 

Societate  În Moldova a fost lansată o 
nouă linie de finanţare pentru tehnologiile 
de eficienţă energetică     

noi.md    
http://www.noi.md/md/news_id/42480 

Jun 18, 2014 

Энергоэффективность подогреют 
деньгами 

Kommersant 
http://kommersant.md/node/30438    

Jun 18, 2014 

In Moldova a fost lansată o nouă linie de 
finanţare pentru tehnologiile de eficienţă 
energetică 

INFOTAG "DAILY NEWS BULLETIN" Jun 18, 2014 

Revista germana Meininger / Wine of 
Moldova – A Legend Alive 

MyBusiness.md 
http://mybusiness.md/ro/categories/item/1817-revista-
germana-meininger---wine-of-moldova-%E2%80%93-a-
legend-alive 

Jun 19, 2014 

http://diez.md/2014/05/15/foto-moldova-ict-summit-venirea-robotilor-in-moldova/
http://diez.md/2014/05/15/foto-moldova-ict-summit-venirea-robotilor-in-moldova/
http://www.allmoldova.com/int/interview/eric-pasquier-210414.html
http://www.allmoldova.com/int/interview/eric-pasquier-210414.html
http://allfun.md/article/30207
http://www.allmoldova.com/int/interview/eric-pasquier-210414.html
http://www.allmoldova.com/int/interview/eric-pasquier-210414.html
http://www.allmoldova.com/ro/leisure/articles/353.html
http://www.prime.md/rom/shows/item3/
http://www.germania.mfa.md/
http://www.jurnaltv.md/ro/news/2014/5/24/promovam-moldova-prin-concerte-europene-10029866/#1
http://www.jurnaltv.md/ro/news/2014/5/24/promovam-moldova-prin-concerte-europene-10029866/#1
http://mybusiness.md/ro/categories/item/1741-startup-weekend-%C3%AEn-moldova-idei-de-milioane
http://mybusiness.md/ro/categories/item/1741-startup-weekend-%C3%AEn-moldova-idei-de-milioane
http://www.infotag.md/press_release-ro/189342/
http://agora.md/stiri/1854/usaid--sida-si-prime-capital-lanseaza-o-linie-de-finantare-pentru-tehnologiile-de-eficienta-energetica
http://agora.md/stiri/1854/usaid--sida-si-prime-capital-lanseaza-o-linie-de-finantare-pentru-tehnologiile-de-eficienta-energetica
http://agora.md/stiri/1854/usaid--sida-si-prime-capital-lanseaza-o-linie-de-finantare-pentru-tehnologiile-de-eficienta-energetica
http://agora.md/stiri/1913/premiera-in-moldova--cum-poti-accesa-credite-pentru-implementarea-tehnologiilor-de-eficienta-energetica
http://agora.md/stiri/1913/premiera-in-moldova--cum-poti-accesa-credite-pentru-implementarea-tehnologiilor-de-eficienta-energetica
http://agora.md/stiri/1913/premiera-in-moldova--cum-poti-accesa-credite-pentru-implementarea-tehnologiilor-de-eficienta-energetica
http://adevarul.ro/moldova/economie/noi-facilitati-obtinerea-creditelor-eficientizarea-energetica-locuintelor-micilor-afaceri-1_53a056c10d133766a8a865c1/index.html
http://adevarul.ro/moldova/economie/noi-facilitati-obtinerea-creditelor-eficientizarea-energetica-locuintelor-micilor-afaceri-1_53a056c10d133766a8a865c1/index.html
http://adevarul.ro/moldova/economie/noi-facilitati-obtinerea-creditelor-eficientizarea-energetica-locuintelor-micilor-afaceri-1_53a056c10d133766a8a865c1/index.html
http://www.infotag.md/finances-ro/189732/
http://www.noi.md/md/news_cat/25
http://www.noi.md/md/news_id/42480
http://kommersant.md/node/30438
http://mybusiness.md/ro/categories/item/1817-revista-germana-meininger---wine-of-moldova-%E2%80%93-a-legend-alive
http://mybusiness.md/ro/categories/item/1817-revista-germana-meininger---wine-of-moldova-%E2%80%93-a-legend-alive
http://mybusiness.md/ro/categories/item/1817-revista-germana-meininger---wine-of-moldova-%E2%80%93-a-legend-alive
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O echipă din Moldova a câștigat concursul 
de proiecte Technovation Challenge 2014 

Diez.md 
http://diez.md/2014/06/19/foto-o-echipa-moldova-a-castiga-
concursul-de-proiecte-technovation-2014/  

Jun 19, 2014 

Câștigători la un concurs internațional: 
Aplicația unor copii din Ștefănești a cucerit 
lumea article & video 

Agora.md 
http://agora.md/stiri/1968/video--castigatori-la-un-concurs-
international-aplicatia-unor-copii-din-Stefanesti-a-cucerit-
lumea 
 

Jun 19, 2014 

Ce părere are editorul-şef al unei reviste 
internaţionale despre vinurile 
moldoveneşti 

Unimedia: http://agora.md/stiri/2000/ce-parere-are-editorul-
sef-al-unei-reviste-internationale-despre-vinurile-
moldovenesti    

Jun 21, 2014 

Энергоэффективность – это бизнес MyBusiness.md 
http://mybusiness.md/categories/item/1824-
jenergojeffektivnost-–-jeto-biznes 

Jun 23, 2014 

3,5 milioane de dolari, disponibili pentru 
investiții în eficienţă energetică 

ECOnomist newspaper & online 
versionhttp://www.eco.md/index.php/economie/energetica/it
em/1637-35-milioane-de-dolari-disponibili-pentru-
investi%C8%9Bii-%C3%AEn-eficien%C5%A3%C4%83-
energetic%C4%83 

Jun 25, 2014 

„Polsih WIne Importers” article Profit magazine & online version, #6, 2014 Jun 2014 

Wine of Moldova- A Legend Alive Meininger Wine Business International, wine magazine, 
Germany 
http://www.scribd.com/doc/230390923/Meininger-Wine-of-
Moldova-A-Legend-Alive 

June 2014 

USAID Administrator’s visit to Moldova related 

O persoană apropiată de Obama este 
interesată de posibilitățile portului maritim 
Odesa/In lume rubric 

noi.md 
http://www.noi.md/md/news_id/42386 

Jun 17, 2014 

Mesager program TRM Moldova 1 
http://www.trm.md/ro/mesager/mesager-din-17-iunie-2014/ 
(Min 21:07-21:09) 

Jun 17, 2014 

Vizita de lucru a Administratorului-sef al 
USAID în tara noastra (Ministry of 
Agriculture and Food Industry of the 
Republic of Moldova) 

Ministerului Agriculturii şi Industriei Alimentare al Republicii 
Moldova 
http://article.wn.com/view/2014/06/18/Vizita_de_lucru_a_Ad
ministratoruluisef_al_USAID_in_tara_noas/ 

Jun 18, 2014 

Vizita de lucru a Administratorului-şef al 
USAID în ţara noastră 

Gov.md 
http://www.maia.gov.md/libview.php?l=ro&idc=52&id=16399 

Jun 18, 2014 

Vizita de lucru a Administratorului-sef al 
USAID în tara noastra 

Noodls.com 
http://www.noodls.com/view/BA5FFB9CCE0481D7F76A41F
B65B03D9A91818D15?4403xxx1403082775#sthash.kx8Gj
m7O.dpuf- 

Jun 18, 2014 

Wine weeks in HoReCa in Ukraine related activities 

В Киеве пройдут Недели Молдавских 
вин (обновлено) 

Lasoon – restaurant web-portal  
http://lasoon.com.ua/kiev/news/v-kieve-projdut-nedeli-
moldavskih-vin  

Jun 19, 2014 

 Wine of Moldova in Ukraine Facebook page  
https://www.facebook.com/Vina.Moldovy  

 

Вино Молдовы оценили столичные 
сомелье 
 

Winofest magazine & online version 
http://winemag.com.ua/ru/articles/id/vino-moldovy-ocenili-
stolichnye-somele-035/  

Jun 26, 2014 

В Киеве пройдут Недели молдавских 
вин 
 

Excise magazine web-site  
http://az-ua.com/news/alcohol/28804.html  
 

Jun 20, 2014 

В Киеве пройдут Недели молдавских 
вин 
 

Winemag.com.ua - Web-portal about wine  
http://winemag.com.ua/ru/events/id/v-kieve-projdut-nedeli-
moldavs-015/ 

Jun 20, 2014 

http://diez.md/2014/06/19/foto-o-echipa-moldova-a-castiga-concursul-de-proiecte-technovation-2014/
http://diez.md/2014/06/19/foto-o-echipa-moldova-a-castiga-concursul-de-proiecte-technovation-2014/
http://agora.md/stiri/1968/video--castigatori-la-un-concurs-international-aplicatia-unor-copii-din-Stefanesti-a-cucerit-lumea
http://agora.md/stiri/1968/video--castigatori-la-un-concurs-international-aplicatia-unor-copii-din-Stefanesti-a-cucerit-lumea
http://agora.md/stiri/1968/video--castigatori-la-un-concurs-international-aplicatia-unor-copii-din-Stefanesti-a-cucerit-lumea
http://agora.md/stiri/2000/ce-parere-are-editorul-sef-al-unei-reviste-internationale-despre-vinurile-moldovenesti
http://agora.md/stiri/2000/ce-parere-are-editorul-sef-al-unei-reviste-internationale-despre-vinurile-moldovenesti
http://agora.md/stiri/2000/ce-parere-are-editorul-sef-al-unei-reviste-internationale-despre-vinurile-moldovenesti
http://mybusiness.md/categories/item/1824-jenergojeffektivnost-–-jeto-biznes
http://mybusiness.md/categories/item/1824-jenergojeffektivnost-–-jeto-biznes
http://www.eco.md/index.php/economie/energetica/item/1637-35-milioane-de-dolari-disponibili-pentru-investi%C8%9Bii-%C3%AEn-eficien%C5%A3%C4%83-energetic%C4%83
http://www.eco.md/index.php/economie/energetica/item/1637-35-milioane-de-dolari-disponibili-pentru-investi%C8%9Bii-%C3%AEn-eficien%C5%A3%C4%83-energetic%C4%83
http://www.eco.md/index.php/economie/energetica/item/1637-35-milioane-de-dolari-disponibili-pentru-investi%C8%9Bii-%C3%AEn-eficien%C5%A3%C4%83-energetic%C4%83
http://www.eco.md/index.php/economie/energetica/item/1637-35-milioane-de-dolari-disponibili-pentru-investi%C8%9Bii-%C3%AEn-eficien%C5%A3%C4%83-energetic%C4%83
http://www.scribd.com/doc/230390923/Meininger-Wine-of-Moldova-A-Legend-Alive
http://www.scribd.com/doc/230390923/Meininger-Wine-of-Moldova-A-Legend-Alive
http://www.noi.md/md/news_id/42386
http://www.trm.md/ro/mesager/mesager-din-17-iunie-2014/
http://article.wn.com/view/2014/06/18/Vizita_de_lucru_a_Administratoruluisef_al_USAID_in_tara_noas/
http://article.wn.com/view/2014/06/18/Vizita_de_lucru_a_Administratoruluisef_al_USAID_in_tara_noas/
http://www.maia.gov.md/libview.php?l=ro&idc=52&id=16399
http://winemag.com.ua/ru/articles/id/vino-moldovy-ocenili-stolichnye-somele-035/
http://winemag.com.ua/ru/articles/id/vino-moldovy-ocenili-stolichnye-somele-035/


 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
The author’s views expressed in this publication do not necessarily reflect the views of the 
United States Agency for International Development or the United States Government. 




