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BRANDING STRATEGY FOR
FEED THE FUTURE ACCESS TO MARKETS

With reference to Section 320.3.2.1 of ADS 320, below is the required Branding Strategy:

Program name: Feed the Future ACCESS to Markets Activity (Spanish: ACCESO a
Mercados)

How the materials will be positioned: Fintrac will use full Feed the Future/USAID
branding on materials and communications, which may be translated into Spanish as
appropriate. Fintrac understands that, per the updated ADS 320 on 1/2/2015, the addition
or substitution of a logo representing the presidential initiative will be at the discretion
and direction of USAID. Co-branding and no branding will only be considered on a case-
by-case basis as considered appropriate by the Contracting Officer’s Representative
(COR) and Contracting Officer (CO).

Desired level of visibility: High

Any other organizations to be acknowledged: ACCESS to Markets documents will
not use the contractor’s logo, but will acknowledge that the document was prepared for
USAID/Honduras by Fintrac Inc.
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BRANDING IMPLEMENTATION PLAN FOR
FEED THE FUTURE ACCESS TO MARKETS

With reference to Section 320.3.2.2 of ADS 320, below is the required Branding Implementation
Plan:

1.0 HOW TO INCORPORATE THE MESSAGE

Fintrac Inc. will use Feed the Future as the primary brand, incorporating the USAID sub-brand on
all relevant documents. The activity will always be promoted as part of the Feed the Future
initiative, both verbally and in print as a key message. Co-branding and no branding will only be
considered on a case-by-case basis as appropriate by the COR and CO.

20 HOW TO PUBLICIZE THE PROGRAM

This section discusses how to publicize the program and also includes a description of the
communications tools to be used.

ACCESS to Markets will promote and publicize USAID sponsorship with the following target
audiences:

2.1.1 Primary audience:
Smallholder agricultural producers, household beneficiaries, agribusinesses, agricultural associations,
agribusiness service providers (including financial institutions), target communities, health
volunteers, government of Honduras stakeholders including key ministries, municipalities,
mancomunidades, local NGOs, and the Honduran public in general.

2.1.2 Secondary audience:
US government and Feed the Future stakeholders, other donors, US taxpayers, non-client regional
and national government institutions; other development institutions focused on food security,
agricultural production, agricultural income and employment generation; think tanks; universities;
the regional agribusiness community; and national and international traders.

In all materials and events the Activity will be branded as from Feed the Future and prepared by
Fintrac Inc. as part of ACCESS to Markets. As such, all materials will acknowledge that they were
produced with support “from the American people.” Appropriate translation into Spanish will be
used to brand the Activity for Spanish-language versions of relevant materials.

Major themes and messages for ACCESS to Markets are:

The overarching goal of this Activity is to reduce poverty levels through increased incomes and
food security of rural households, generating increased incomes through agricultural production,
productivity, processing, investment, and off-farm activities. Through improved livelihoods and
training in nutrition and health, nutrition indicators will be improved. These goals will be achieved
through themes including:
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e Promoting agricultural smallholder production and income by increasing productivity,
lowering costs and losses, improving product quality, product and market diversification,
and increasing on-farm value addition.

e Promoting market linkages between small-scale producers and buyers (traders, collection
centers, processors, large-scale commercial farmers, wholesalers, retailers, input dealers,
and exporters) through outgrower, contract farming, and satellite farming schemes; and
identifying market opportunities and stimulating market-led agribusiness and farmer
association linkages with domestic, regional, and international markets.

e Introducing a health household system, diet diversification, illness prevention methods,
upgrading local health monitor skills, child feeding practices, food preparation methods and
hygiene systems.

Messages to be used include:

e Applying good agricultural practices and updated technologies will raise productivity,
ensure quality, and increase incomes.

e Market-led production programs will help develop sustainable relationships that
consistently meet the price and quality requirements of the buyer.

e Healthy households will reduce the occurrence of illnesses; improved food preparation
and utilization will ensure child growth and development reducing malnutrition problems.

Additional activities to increase awareness that the American people support this Activity include
requiring all the trainers to indicate in each presentation or training session a statement at the
beginning of their meeting or session that “the assistance from the American people” made
possible the technical assistance and other services. The ACCESS to Markets Activity will follow
specific procedures for including the Branding Implementation Plan requirements as stated in the
mandatory internal reference Branding and Marking in USAID Direct Contracting in the
Automated Directives System, Chapter 320.

3.0 TOOLS

The following communication tools will be used:

Training Materials

Technical bulletins, guides and manuals
Technical presentations in PowerPoint
Communications Materials

Press releases

Press conferences

Media interviews

Leaflets and banners promoting the Activity
Shirts, caps, stickers, etc.

Site visits

Project PowerPoint presentations
Success stories

Beneficiary testimonials

Professional photography
Videos

XXX | X]| X

XX XX X| X
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Presentations for or participation in workshops or events held
by USAID, government ministries, donors, etc.

Webcasts, e-invitations, blast e-mails, or other Internet activities

4.0 KEY MILESTONES AND OPPORTUNITIES

The following key milestones are anticipated to generate awareness that the Activity is from the
American people. These milestones may be linked to specific points in time, such as at the
beginning or end of the activity, or to an opportunity to showcase reports or other materials,
including, but not limited to:

e Holding training events

e Publishing reports

e Highlighting success stories

e Promoting final or interim reports

e Communicating program impact/overall results

5.0 ACKNOWLEDGEMENTS

Fintrac will work closely with USAID/Honduras to identify additional opportunities to increase
awareness that ACCESS to Markets is part of the Feed the Future initiative and made possible by
the generous support of the American people through USAID. In general, the ACCESS to Markets
team will take advantage of all opportunities, including at formal and informal meetings with
partners and other organizations, to appropriately identify that the Activity is part of the Feed the
Future initiative and made possible by the generous support of the American people through
USAID.

The following acknowledgment will be included on internal ACCESS to Markets publications,
such as quarterly reports, as appropriate:

This document was produced for review by the United States Agency for International
Development. It was prepared by Fintrac, Inc. for the ACCESS to Markets Activity,
contract #AID-522-C-15-00001.

The following acknowledgment will be included on external ACCESS to Markets publications,
such as crop production manuals, as appropriate:

ACCESO a Mercados es una Actividad de la iniciativa Feed the Future (Alimentar el Futuro) con
fondos provenientes del Pueblo y Gobierno de los Estados Unidos de América a través de USAID,
implementado por Fintrac Inc. Esta publicacién ha sido posible gracias al apoyo brindado por la
oficina de USAID, bajo los términos del contrato entre USAID y Fintrac Inc. Las opiniones aqui

expresadas corresponden a los autores de las mismas y no necesariamente reflejan la opinién de
Feed the Future, USAID o del Gobierno de los Estados Unidos.

All ACCESS to Markets documents will follow Feed the Future branding guidelines. If during
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the course of this activity other major sponsors are involved, the COR will be advised of their
involvement and request permission to include them as necessary.

53  ACKNOWLEDGING OTHER HOST-COUNTRY PARTNERS

ACCESS to Markets will work closely with Honduras’ Ministry of Agriculture, Ministry of Health,
Ministry of Economic Development and other government agencies when applicable. Co
branding may occur when these organizations have contributed funds to the activity. Co- branding
with in-country partners may also be desirable when promoting local ownership and capacity
building. However, when products are fully funded by USAID, the COR will be advised on any
exceptions to full branding requirements.

54 CO-BRANDING WITH OTHER INTERNATIONAL ORGANIZATIONS

In such cases, the guidelines for co-branding will be followed, assuming the funding contributed is
more than a token amount.

6.0 EXCEPTIONS AND PROHIBITIONS

The decision of not marking some products with the logotype of USAID will apply under the
following circumstances:

REASONS WHY THEY SHOULD NOT BE

TYPE OF PRODUCTS MARKED

Public pronouncements and campaigns related ~ The marking could be interpreted as a violation to the
with derogation, approval or law reforms. neutrality of the donor.
Position in favor or against the approval or The marking could be interpreted as a violation to the
derogation of public policies. neutrality of the donor.

Any documents prepared on behalf of the
GOH including analysis, recommendations, . . . .
J )’ . . The marking could be considered as an intervention to
manuals and regulations relating to policy,
phytosanitary, trade agreements, pesticides,

contracts and other related areas.

Honduras’ internal affairs.

Production equipment: drip irrigation tape, Branding not appropriate due to small size of equipment and
piping, hoses, and field crates possible negative effects on its performance

Production equipment: plastic sheets for row Branding not appropriate as items not visible under full
covers and trellising materials production operations

Branding not appropriate as items not visible in the

Individual construction materials .
completed final product

Branding not appropriate due to high temperatures and use

Wood burning stoves T e eveclielie

Branding not appropriate given the use and continual

Latrines, wash tanks, sinks
presence of water.

These foreseeable circumstances are referenced in the Presumptive Exceptions sections (i), (i), (iv) and (v)
of the 320.3.2.6 and 22 CFR 226.91, as indicated below. Based on that, the USAID logotype in these types
of products will not be incorporated.

Presumptive Exception (i): USAID marking requirements may not apply if they would compromise the
intrinsic independence or neutrality of a program or materials where independence or neutrality is an
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inherent aspect of the program and materials, such as election monitoring or ballots, and voter information
literature; political party support or public policy advocacy or reform. (22 C.F.R. 226.91(h)(1)).

Presumptive Exception (ii): USAID marking requirements may not apply if they would diminish the
credibility of audits, reports, analyses, studies, or policy recommendations whose data or findings must be
seen as independent (22 C.F.R. 226.91(h)(2)).

Presumptive Exception (iv): USAID marking requirements may not apply if they would impair the
functionality of an item, such as sterilized equipment or spare parts (22 C.F.R. 226.91(h(4)).

Presumptive Exception (v): USAID marking requirements may not apply if they would incur substantial
costs or be impractical, such as items too small or otherwise unsuited for individual marking, such as food
in bulk (22 C.F.R. 226.91(h(5)).

The approved exceptions are part of the Branding Strategy, and will last as long as ACCESS to
Markets lasts, although they will be subject to revision if there are any changes in circumstances
that require its rescission.

Likewise, not anticipated waivers due to security cases, related to unstable national politics, or an
adverse reaction in the country to the requirements of the USAID branding may happen. In this
situation, ACCESS to Markets will justify the reasons for not doing the branding in each individual
case before the COR, who will evaluate and resolve according to the USAID pre-established
regulations. No marking will be required while the waiver determination is pending.
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MARKING PLAN FOR
FEED THE FUTURE ACCESS TO MARKETS

With reference to Section 320.3.2.3 of ADS 320, below is the required Marking Plan:
1.0 MARKING
I.I MARKING PLAN FOR MATERIALS TO BE PRODUCED

Table | outlines the types of materials that may be produced under ACCESS to Markets. Any
materials not anticipated below, but produced under the Activity, must also adhere to branding
guidelines and CO approval, as appropriate. Marking is not required on items used as part of the
administration of the contract, such as stationery products.

Every contract deliverable marked with the Feed the Future and USAID identity for ACCESO to
Markets will follow design guidance for color, type, and layout in the Graphic Standards Manual as
related to equipment, reports, studies, events, and public communication (including printed
products, audio, visual, and electronic materials). The Feed the Future and USAID logos will be
used for programmatic correspondence. ACCESO to Markets letterhead will be used for
administrative matters and will not have the USAID logo. Business cards will not show the Feed
the Future or USAID logos.
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MARKING REQUIREMENTS FOR
FEED THE FUTURE ACCESS TO MARKETS

With reference to Section 320.3.2.2 of ADS 320, below is the required Branding
Implementation Plan:

TABLE |I. MARKING PLAN FOR MATERIALS TO BE PRODUCED
Category Type of Marking Remarks/Sample

Administrative

Pertains to
Stationery products Feed the Future and USAID standard graphic identity letterhead,
(administrative, business) will not be used. envelopes, and
mailing labels

Pertains to letters
Stationery products Feed the Future and USAID standard graphic identity that accompany
(Activity related) will be used. activity materials.
Sample |.

Feed the Future and USAID standard graphic identity
will not be used on business cards. The contractor
will use its own business cards but include the line
"ACCESO to Markets Activity" on the business card.

Business cards Sample 2

Feed the Future and USAID standard graphic identity

Office signs will not be used to mark activity offices.

Activity deliverables Follows guidelines for full branding Samples 3,4 & 5

Technical

The Feed the Future and USAID identity will be printed
on the cover of documents; design follows guidelines for
full branding unless co-branding is acceptable or an
exemption is provided for no branding. All studies,
reports, publications, Web sites, and all informational
and promotional products not authored, reviewed, or

edited by USAID will contain the following provision:

Technical reports and studies Sample 6

This (study/report) is made possible by the support of the
American People through the United States Agency for
International Development (USAID). The contents of this
(studyl/report) are the sole responsibility of Fintrac Inc. and do
not necessarily reflect the views of feed the Future, USAID or
the United States Government.

The Feed the Future and USAID identity will be printed
Briefing papers, memoranda, on the cover of documents; design follows guidelines for
and policy recommendations full branding unless co-branding is acceptable or an
exemption is provided for no branding.

Sample 7 & 8
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TABLE |I. MARKING PLAN FOR MATERIALS TO BE PRODUCED

presentations

unless co-branding acceptable or an exemption is
provided for no branding.

Category Type of Marking Remarks/Sample
Government policies,
strategies, plans, and guidelines | . ko4 the Future and USAID identity will be printed
(regional, national, and sub- . o
- on the cover of documents; design follows guidelines for
national levels) or other . L Sample 9
. L . full branding unless co-branding is acceptable or an
materials positioned as being LS . )
exemption is provided for no branding.
from the host-country
government
Organizations' policies
strategies, plans, and guidelines | The Feed the Future and USAID identity will be printed
(e.g. a workplace anti- on the cover of documents; design follows guidelines for
o L . . R, Sample 10
discrimination policy) or other | full branding unless co-branding is acceptable or an
materials positioned as being exemption is provided for no branding.
from the host-country partner
The Feed the Future and USAID identity will be printed
Traini . on the cover of documents; design follows guidelines for
raining materials and manuals . . Sample |1
full branding unless co-branding is acceptable or an
exemption is provided for no branding.
The Feed the Future and USAID identity will be used on
. . title breaker slides; design follows guidelines for the full
PowerPoint presentations . . Sample 12
branding unless co-branding is acceptable or an
exemption is provided for no branding.
The Feed the Future and USAID identity will be
Conference posters and printed on the poster or presentation; design follows
P guidelines for professional meetings or full branding Sample 13 & 14

The Feed the Future and USAID identity will be printed
on the cover of documents; design follows guidelines for

Included at the
beginning and end of

Videos full branding unless co-branding is acceptable or an the video. Labels:
exemption is provided for no branding. Sample I5
Promotional
The Feed the Future and USAID identity will be printed
Event signs, banners, and on the materials and displays; design follows guidelines
o : . L2 Sample 16 & 17
exhibition booths materials for full branding unless co-branding is acceptable or an
exemption is provided for no branding.
Project promotional materials
(e.g. success stories,
infographics, beneficiary The Feed the Future and USAID identity printed on the
: . o . Sample 18 & 19
announcements of research, materials; design follows guidelines for full branding.
testimonials, findings, or
project results)
On-farm and in-plant Labels including the Feed the Future and USAID
equipment purchased with identity will be placed on items including irrigation filters, |Sample 20

Activity funds

field crates, tanks, and silos.
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SAMPLE |: STATIONARY PRODUCTS (Letterhead)

'USAID

FROM THE AMERICAN PEOPLE

FEED:FUTURE

The U.S. Government's Global Hunger & Food Security Initiative

ACCESS to Markets

Fintrac, Oficina FHIA, La Lima, Cortes,
Honduras.
Tel (504) 2668.1190

www.fintrac.com
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SAMPLE 2: BUSINESS CARD

fintrac

Contratista de USAID para

ACCESO a Mercados

N

=
(%]
£ 4
o >
(@ J-
Instalaciones de la FHIA T g
La Lima, Cortes, Honduras ®) R
Tel (504) 2668.1190 Z Tav
Cel (504) xxxx.xxxx < Qo
xxxx@fintrac.com a

www.fintrac.com



mailto:xxxx@fintrac.com
http://www.fintrac.com/
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SAMPLE 3: ACTIVITY DELIVERABLES (e.g. Quarterly Report Cover)

FEED:FUTURE

The U.S. Government's Global Hunger & Food Security Initiative

"USAID

2 % FROM THE AMERICAN PEOPLE

QUARTERLY REPORT # 01

ACCESS to Markets

JUNE 2015

This publication was prepared by Fintrac
Inc. for review by the United States
Agency for International Development.
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SAMPLE 4: ACTIVITY DELIVERABLE (e.g. Monthly Bulletin)

, FEED:FUTURE

wtra el hambre y

ACCESO a Mercados | agosto 2015

GENERALES

Durante el mes de agosto, el
personal técnico realizé un total de
10,059 visitas de los cuales el 95 por
ciento  fueron relacionadas a
actividlades para el desarrollo
econdmico de clientes hogares.

Se realizaron un total de 1,129
eventos de capacitacién, con 10,908
participantes (30% mujeres) en temas
como: practicas basicas en granos
bésicos, hortalizas y café; ganaderia;
trasplantes y siembras; espaciamiento
de embarazos; avicultura; instalacion,
manejo y componentes del sistema
de riego; preparacion de alimentos;
conservacion de suelos y curvas a
nivel; funcion y balance de los
nutrientes; manejo de espacios
saludables; uso adecuado  de
agroquimicos; entre otros.

Se coordind actividades con INFOP,
ICF, Trifinio, ANAVIH, INVEST-H,
SEDIS, SAG, SERMNA, DEIl, y varias
municipalidades y mancomunidades,

(£}USAID

# DEL PUEBLO DE LOS [STADOS
UNIDOS DEAMERICA

desnutricion  a
. aumentando los ingresos y generando empleo.

Feed the Future ACCESO a Mercados es una Actividad de
cinco afios, apoyado por el pueblo y gobierno de los
Estados Unidos de América a través de la Agencia de los
Estados Unidos para el Desarrollo Internacional (USAID).
Es uno de las inversiones de USAID en Honduras de la
iniciativa global Feed the Future (Alimentar al Futuro)”.

ACCESO a Mercados atenderi a mas de 18,000 clientes
hogares viviendo en condiciones de pobreza y extrema
pobreza en los departamentos de Ocotepeque, Copan y
Santa Barbara. La meta del proyecto es que estos clientes
hogares superen el umbral de pobreza y el estado de
través del desarrollo econdmico,

Estrategias a nivel macro incluyen: promover las ganandias,
no la subsistencia; facilitar la inversion del sector privado;
fortalecer los mercados rurales; reducir las brechas de
género; promover hogares saludables; y, promover el
liderazgo y el empoderamiento local.

DiAS DE CAMPO

Se llevo a cabo varios dias de campo y
giras con productores en los tres
departamentos durante este periodo
para promover los sistemas de
produccion, tecnologia y diversificacion,
incluyendo: produccion de plantulas;
inauguracion del sistema de riego por
goteo en Laguna Seca Mercedes;
produccién de aguacate (EI Trifinio);
produccién de frijol; uso seguro de
plaguicidas; preparacién de bloques
nutricionales para el ganado; produccién
de maiz; y, produccién de camote.

MERCADEO
Actividades  durante el  periodo
incluyeron  programacion para la

exportacion de ejote francés a
Guatemala (Ocotepeque y Copdn);
determinacion de programas de entrega
de maracuyd a dos plantas procesadoras;
revision de resultados anteriores y
coordinacion de siembras futuras de
chile picante a un procesador (Santa
Barbara); compromisos con
compradores / exportadores de café
para cafés de calidad para la temporada
2015/2016; revision de cumplimiento y
expansién de un programa de siembra de
remolacha para un procesador; entre
otros.

Agosto 2015 | |
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SAMPLE 5: ACTIVITY DELIVERABLES (e.g. Report Cover Page)

FEED:FUTURE

The U.S. Government's Global Hunger & Food Security Initiarive

GENDER INTEGRATION STRATEGY

ACCESS to Markets

JULY 2015

) U SAI D This publication was prepared by Fintrac Inc.
for review by the United States Agency for

FROM THE AMERICAN PEQPLE International Development.
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SAMPLE 6: TECHNICAL REPORTS AND STUDIES

FEED:FUTURE

The U.S. Government's Global Hunger & Food Security Initiative

ACCESS to Markets

Analysis: Export Market for Coffee
Produced by Fintrac Inc. | October 2015

This (study/report) is made possible by the support of the American People through the United States Agency for
International Development (USAID). The contents of this (study/report) are the sole responsibility of Fintrac Inc. and do not
necessarily reflect the views of feed the Future, USAID or the United States Government.

YUSAID

2 FROM THE AMERICAN PEOPLE
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SAMPLE 7: EVENT PROGRAM/AGENDA

FEED:FUTURE

Tniciativa mundial del Gabierno de los EE.ULL contra el hambre y
1.1 inseguridad alimenraria

ACCESO a Mercados

INAGURACION SISTEMA DE RIEGO POR GOTEO
COMUNIDAD DE GUINDO ABAJO, BELEN GUALCHO, OCOTEPEQUE

Fecha: Miércoles 13 de Julio del 2015

Lugar: Belén Gualcho, Ocotepeque

Hora: 8.00 am — 1.00 pm

Objetivo: Inaugurar sistema de riego para los productores de la Comunidad de Guindo Abajo,

Belén Gualcho, Ocotepeque, auspiciado por ACCESO a Mercados.

Hora Actividad Responsable
8:45 a 8:55 am. |Integracion de la mesa principal Maestra de Ceremonias
8:55 a2 9:00 a.m. |Oracioén de invocacion a Dios Juan Sanchez
9:00 a 9:05 a.m. |Palabras de Bienvenida por representante de la comunidad |Marcelina Natalia Orellana
9:0529:15 am. Palabras del Representante de ACCESO a Mercados del Eddy Flores
Departamento de Ocotepeque
9:15 2 9:20 am. Pe.llabras de agradecimiento por Presidente del Sistema de Andrés Pacheco
Riego.
9:20 2 9:30 am. |Palabras de Alcalde Municipal Pedro Pancho
9:30 2 9:35 am. |Palabras de Director de ACCESO a Mercados Andy Medlicott
9.3529.40 am. |Palabras del representante de USAID Hector Santos
9:40 a 9:50 a.m. |Palabras de Ministro de la SAG Jacobo Paz
9:50 a 10:10 a.m. |Inauguracion de sistema de riego y Corte de cinta. Productores, SAG, USAID
10:10 am. a Recorrido a parcelas de beneficiarios con sistema de riegoy |, .
. Luis Torres
12:00 m. prueba del sistema
;2n:100 m.a 1:00 Almuerzo y Clausura del evento Comision especial

s*%‘*x

'USAID

DEL PUEBLO DE LOS ESTADOS
UNIDOS DE AMERICA
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SAMPLE 8: INVITATION

i, FEEDIFUTURE

Iniciativa mundial del Gobierno de los EEUUL contra el hambre y
la inscguridad alimentaria

La Actividad ACCESO a Mercados le
esta invitando a participar al evento que
se desarrollara en el marco de la Feria
Patronal que se celebra en el Municipio
de Ocotepeque:

“Un dia de Feria

Empresarial”

USAID

DEL PUEBLO DE LOS ESTADOS
UNIDOS DE AMERICA

INVITACION

Fecha: 29 de Septiembre del 2015
Hora: 9:00 a.m. a 4:00 p.m.
Lugar: Calle del parque central, frente

a la Alcaldia Municipal,
Ocotepeque

Usted contara con un espacio
donde podra exhibir y
comercializar sus productos

Su participacién debera ser confirmada a mas
tardar el dia 19 de septiembre, para esto puede
llamar a la Sra. Juana Perez al xxxx.xxxx o con la
Lic. Irma Gomez al xxxx.xxxx
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SAMPLE 9: HOST COUNTRY GOVERNMENT MATERIALS

J F;IWEHED FUTU RE

IHlIl el hamhre
111

Medida de Politica para Ampliar
y Eficientar los Servicios
Crediticios a los Productores
Agropecuarios

Mes, Ano

=Y USAID

oo
‘%‘%,}o:'l::;,,'ﬁ DEL PUEBLO DE LOS ESTADOS
AL

UNIDOS DE AMERICA
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SAMPLE 10: HOST COUNTRY PARTNER ORGANIZATION MATERIALS

,FEED

a mundial del Gabiel
la inse

Desempeno Reciente del Sector
Agroalimentario y Propuesta de
Medidas para Mejorar su
Competitividad y Acelerar su
Crecimiento

Mes, Ano

(&sz'rEs.
4 tom
P
%h;:'l"q;n DEL PUEBLO DE LOS ESTADOS
AL DE: .
UNIDOS DE AMERICA

20
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SAMPLE |I1: TRAINING MATERIALS AND MANUALS

FEED:FUTURE
H
E
tiva mundial d
la inseguridad alimentaria

mundial del Gabierno de los EE.UUL contra ¢l hambre y
2 inseguridad alimentari:

GUIA DE ESPECIFICACIONES DE CALIDAD:
CENTRAL DE ABASTOS, SAN PEDRO SULA

Agosto 2015

ST
4 e B
CEETIE
%;:'l"j‘,v DEL PUEBLO DE LCS ESTADOS
AL D A
UNIDOS DEAMERICA
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' FEEDIFUTURE

Tniciariva mundial del Gobierno de los EE.ULL contra el hambre y
la inseguridad alimentaria

ACCESO a Mercados: Guia de Especificaciones de Calidad

PRODUCTO: BROCOLI
VARIEDAD: Maraton, Legacy o que sea de grano apretado
COMPRADORES: Central de Abastos, San Pedro Sula. Octubre 2013.
GENERAL: Producto limpio, fresco, libre de enfermedades, libre de plagas y dafios
mecdnicos o por insectos. Con granos cerrados sin apertura de la flor.
Compacta.
Criterio de Calidad Tolerancia
Forma Forma de sombrilla con pedanculo
Firmeza Textura firme, no aguada o blanda y sin deshidratacion.
Color Verde caracteristico
Tamaio Diametro: 9 a 18 centimetro
Minimo: 0.50 libra
Peso

Méximo: | 25 libra

Dafios no permitidos

Aplastamiento mecanico

Deshidratacion

Desprendimiento de los ramilletes florales

Daiio por insectos (presencia de larvas de plutela)
Sin presencia de tallo hueco

Limpieza Limpia y fresca. Libre de Babosa y Plutela
Enfermedades Cero tolerancias de enfermedades por hongo o bacteria.

Se debe cosechar y transportar con hoja de cobertura hasta el momento
Transporte

de entrega

USAID

DEL PUEBLO DE LOS ESTADOS
UNIDOS DE AMERICA

Producido por Fintrac | agosto de 2015

22
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SAMPLE 12: POWERPOINT PRESENTATIONS

Cover:

Resumen de Actividades
de Poscosecha

Andy Medlicott
Chief of Pary
June 1,2015

Interior slide:

SLIDETITLE

* Las pérdidas en poscosecha pueden llegar a
100% del cultivo por problemas de dafio
mecinico, quemadura por sol, pudricién,
maduracion prematura.

* En poscosecha no se puede mejorar la
calidad — viene del campo —

* En condiciones de almacenamiento correcto
puede almacenarse de 3 a 4 semanas

23
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SAMPLE 13: CONFERENCE POSTER

FEEDIFUTURE

ACCESO a Mercados

presenta

MANE)O EFICIENTE EL AGUA
EN LA PRODUCCION AGRICOLA

Junio 2015
Tegucigalpa

= USAID

IIP.5°  DEL PUEBLO DE LOS ESTADOS
UNIDOS DE AMERICA
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SAMPLE 14: CONFERENCE PRESENTATION

A%, FEEDIFUTURE

MANE]O EFICIENTE DELAGUA
EN LA PRODUCCIONAGRICOLA

Sabador #mas Gererte de Producaon
Ewente '-'ll'.-ll-r'tlr':.H:I!I_E_.-":-.-I urma 2015

1%, FEEDIFUTURE

PlanetaTierra
La hidrasfera

El agua dulce representa 3%
del total y de esta cantidad

aproximadamente 8% esta
congelada, de alli que
LENgAMOs aCCEs0 Unicamente
a 6% de toda el agua del

planeta.

i
\=, USAID
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SAMPLE 15. DVD LABEL

FEED:FUTURE

The U.S. Government's Global Hunger & Food Security Initiative

Training DVD

ACCESS to
Markets October 2015

FROM THE AMERICAN PEOPLE

26



Revised September 2015

SAMPLE 16. PROMOTIONAL POSTER

FEED:FUTURE

R Y Iniciativa mundial del Gobierno de los EE.UU. contra el hambre y

la inseguridad alimentaria

ACCESO a Mercados, como parte de la iniciativa de Alimentar el Futuro,
esta mejorando los ingresos, la nutricion y la seguridad alimentaria para
18,000 familias en areas rurales en el occidente de Honduras.

* INCREMENTANDO productividad agricola e ingresos a
través de la produccion orientada a los mercados

* FACILITANDO enlaces entre productores de pequena escala
y mercados confiables

* CREANDO empleos a través de la cadena de valor agricola

* INTRODUCIENDO practicas de nutricion y salud para
combatir la malnutricion

* EXPANDIENDO el acceso a crédito y a los insumos

USAID

DEL PUEBLO DE LOS ESTADOS
UNIDOS DE AMERICA
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EVENT BANNER

SAMPLE 17
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SAMPLE 18: SUCCESS STORY

SUCCESS STORY: ACCESS to Markets

CLIMATE-SMART AGRICULTURE INCREASES INCOMES WHILE PROTECTING MATURAL RESOURCES

With new production systems and more crop variety,
smallholders in Honduras mowve away from

subsistence farming.

Feed the Future activiies are working to reduce poverty and
malnutriion  in rerzl Hondurzs. The challenges associted with
developing income  generating production systems for traditional
subsistence farmers o move their families zbove the poverty line
are compounded further by unprediceble and extreme climatic
conditons. lrreguler and erratic  rzinfall has led to  drought
conditions and inCreases in crop pests, using productivity dedlines
and twl or partzl crop losses for 2 wide range of crops.
Subsistence level farmers, with monocrop and traditional rain-fed

production systems, are especilly susceptible to crop and income ' o Ffmrm:
losses. Farmers harvest carrots that they will wash and

Feed the Future MERCADO is introducing agriculturzl practices and | grade for szles to supermarkets in the main cities.
technologies that provide adaptation and mitigation meazsures to | Project training in the production systems is
increase productivity, profitzbility, and risk reduction over the short | 2ugmentsd with technical assistance in marketing
and long term, while at the same time have positive effects of the | 2nd the coordinztion of planting calendars
emdronment, biodiversity, and future adaptability. Results to date | between growers and buyers.

have shown that the use of good agricultwral practices. technology.
income generation, and climate mitigation are zll linked. Incomes are increased and risks can be mitigzted by the adopton of
basic production practices, technology, and diversified crops and income souwrces. Farmers whose incomes are increasing are
mare open to 2dopting pracices that reduce the climate risks and contribuwte to reduction of greenhouse gases.

The use of basic production practices is necessary for a climate-smart agricultwre system to function. Practices and
technologies that have been applied in Honduras include lnd preparation. contoured beds, drzinage systems. application of
organic materizl mulching. soil pH adjustment erosion barriers, pest and disease scouting crop selection, rottion and
diversification, drip irrigetion, dilvted fertilizer applications, pruning systems. and postharvest handling methods. Grower
groups with new small-sczle irrigation systems have formed to protect manzge. and reforest water sources. Monthly charges
for use and maintenance have been introduced.

Crop and income sowrce diversification is key to risk reduction. Feed the Futwre-assisted growers have increased their yiekds
from basic grains to cover home consumption and freed up knd to work with small areas of higher walue crops. In the
example below, the family moved from relying solely on coffee income and corn production to developing income sources
generating $3.720 during 2 one year period from |4 hecmres. while producing basic grains for szles and home consumption.

Income Source Areaolume

2 g hat 2 T | L3 OO n

| BEans |ba5ic pracioes) T35 R T & T [X:34] T 00 310

[Coffes |DasK pracices) T R TT I |l PRI Fih
TToL T T8 S0 T IO T.T50 TED |
[ Foi=io (irrigated) T a7 3T FiLS ] I
Tow [milk 5 c2h) TtowE L T50 T.050 BET |

[ Total 4,340 B, 080 3,710

Families ke at least two years to move from subsistence to the results shown. Over time, the farmers expand the area
under high-wzlee crop production. improve the application of practices and technologies. and obtin further increases in the
yields of basic graine and coffee. This family has reduced their susceptibility not only to the climate. but also to pest and
market conditions. “With confidence in the new production systems and increased incomes. growers and communites are
able to move from a day-to-day existence to long-term plnning that includes investments in their health and in protecting
valuzble natural resowrces such as water, soil and forests.

L: USAI D Fintrac Inc. | September 2015
T
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SAMPLE 19: INFOGRAPHIC

FEED:FUTURE

The U.S. Government's Global Hunger & Food Securiry Initiative

The ACCESS to Markets Activity is working in western Honduras to
improve food security, incomes, and nutrition of farm families.
Increasing access to finance and markets is a key component of
these activities. MERCADO has facilitated the distribution of 8,727
loans to rural households and small enterprises. More than 2,000

individuals have received training and technical assistance
in finance and business skills.

The average loan size is $XXXX,
with more than 85% under $200.

LOAN SOURCE CLIENT TYPE

58%

$10 MILLION IN LOANS TO MORE THAN 6,000 BORROWERS

ww.w.w.w.w.w.w.'.w.w.w.w. AR

TIPTRITRReeenes
R R AR

. USAID

FROM THE AMERICAN PECQPLE
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SAMPLE 20. LABEL
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FEED:FUTURE

Iniciativa mundial del Gobierno de los EE.UU. contra el hambre y
la inseguridad alimentaria

DEL PUEBLO DE LOS ESTADOS
UNIDOS DE AMERICA
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FEED:FUTURE

The U.S. Government's Global Hunger & Food Security Initiative

FROM THE AMERICAN PEOPLE
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