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Introduction

The USAID Economic Growth Through Sustainable Tourism Project responded to a request by the
Ministry of Tourism and Antiquities (MoTA) to assess the readiness of museums in Jordan for promotion
and attracting/receiving visitors from MICE and other high value markets. With the purpose of promoting
museums and attracting local and international visitation, MoTA is planning on requesting funds through
the Ministry of Planning and International Cooperation (MoPIC), to be deployed in museums’
development and rehabilitation.

Sixty one museums were identified in Jordan, fifteen of which are located on or in the vicinity of
archeological sites and are under the umbrella of the Department of Antiquities (DOA), while twenty
eight museums are either government-owned or university museums and the remaining are privately-
owned museums.

Given the limited timeframe set for this assignment by MoTA, a sample of museums was selected to
undergo the assessment. The sample included 30 museums distributed around 10 governorates and 1
exhibit. Museums were selected jointly by the USAID tourism project and the MoTA based on a list that
was already filtered through a previous rough assessment conducted by MoTA team which showed that
there are 35 working museums out of the total 61 identified in the country. The six museums that were
not visited include: a) museums that are considered ready products such as; The Children Museum, Royal
Automobile Museum and the Jordan Museum and b) museums under renovation or will be reallocated to
new buildings such as Petra Archeological Museum, the Martyrs Memorial Museum and the Jordan
Folklore Museum. A more holistic assessment of all the museums in Jordan should be considered. Such
an assessment should look at the endemic problems of all museums in Jordan, their common problems,
operations, budgeting and funding, marketing, preservation, branding, content and themes, storage
facilities, staffing, physical conditions, organizational structures and their stewardship under DoA and
MoTA.

The joint MoTA/USAID tourism project revealed that most of the visited museums are very rich in their
artifacts, stories and reflect the distinctive cultural heritage of the country; however they are not fully
developed and require physical upgrades and extensive work on presentation and interpretation.

General recommendations based on the location and content of museums are provided in this report.
Sample itineraries, as well as linking museums to nearby tourism attractions based on visited areas and
museums are suggested; these should undergo further investigation for validation and can be expanded if
a comprehensive assessment is done. Specific recommendations per physical and interpretation needs of
each museum are also provided in the report.
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1. Methodology of Work

USAID tourism project developed a criteria for assessment that tackles the physical situation as well as
the state of presentation and interpretation of each museum. Additionally, an estimate budget for
upgrading each museum is provided based on the required upgrades.

The joint MoTA/USAID committee conducted twenty six visits in ten governorates; museums were
selected based on their location, taking into consideration geographical distribution, number of visitors
and significance.

Number of
Governorate
assessments
Amman 11
Irbid 3
Salt 3
Madaba 3
Karak 1
Ajloun 3
Jarash 1
Agaba 3
Mafraq 1
Zarga 1
Amman 20. Dead Sea Panorama Museum
1. Parliamentary Life Museum
2. Currency Museum, Central Bank Karak
3. Citadel Archaeological Museum 21. Lowest Point on earth Museum (Lot
4. Popular Traditions Museum Museum)
5. Gallery of Fine Arts 22. Mazar Islamic Museum (closed)
6. Jordan University Archeological Museum
7. Prophet Mohammed Museum Ajloun
8. Al Hijaz railway Museum 23. Ajloun Archaeological Museum

9. Numismatic Museum
10. Habes Al Majali Museum
11. The Islamic Museum

Irbid

12. Museum of Jordanian Heritage, Yarmouk
University

13. Um Qais Archaeological Museum

14. Dar Al Saraya Museum

Salt

15. Wasfi & Saadiyyeh Tall Museum

16. Salt Archaeological Museum

17. Salt Heritage Museum (Abu Jaber House)

Madaba
18. Madaba Archaeological Museum
19. Lastoria Museum

USAID Economic Growth Through Sustainable Tourism Project

Museums in Jordan

24. Jordan Life Museum
25. Rasoun Cultural Museum

Jarash
26. Jarash Archaeological Museum

Agaba

27. Marine Life Exhibit

28. Agaba Archaeological Museum
29. Agaba Heritage Museum
Mafraqg

30. Mafrag Archaeological Museum

Zarga
31. Qasr Al Hallabat Museum

Readiness Assessment Report To Better Target MICE and Other High Value Markets



The purpose of the assessment is multi-faceted looking at required physical upgrades, presentation
and interpretation needs, and readiness for promotion.

The museums were grouped in categories based on their current situation. For the purpose of this
assessment and the following recommendations, museums are considered of high strategic location
and high value content if the following applies:

e Located within an archeological site that has a high number of visitation
e Located within the tourism trail on near tourism attractions
e Holds significant objects and unique stories

Group 1: High Strategic Location & High Group 3: Low Strategic Location & High

Value Content Museums Value Content Museums

o Archaeological Museum at the Citadel o Museum of Jordanian Heritage (Yarmouk

o Popular Traditions Museum at the Roman University)

Amphitheatre o Wasfi & Saadiyyeh Tall Museum

o Salt Archaeological Museum o Lowest Point on earth Museum (Lot

o Salt Heritage Museum (Abu Jaber House) Museum)

o Marine Life Exhibit o Qasr Al Hallabat Museum

o Agaba Archaeological Museum (Sharif o Madaba Archaeological Museum

Hussein House)

o Parliamentary Life Museum

o La Storia Museum

o Gallery of Fine Arts

o Dead Sea Panorama Museum

o Prophet Mohammad Museum

o Currency Museum (CBJ)

o Dar Al Saraya Museum

o Numismatic Museum

o Habes Al Majali Museum

Group 2: High Strategic Location & Low Group 4: Low Strategic Location & Low

Value Content Museums Value Content Museums

(0]

Umm Qais Archeological Museum Archaeological Museum at University of
Ajloun Archaeological Museum Jordan

Jarash Archaeological Museum Hijaz Railway Museum

The Islamic Museum Jordan Life Museum (Kufranja)

Rasoun Cultural Museum

Agaba Heritage Museum

Mafrag Archaeological Museum

O O O O

O O O O O

The upcoming recommendations include general strategic recommendations for MoTA’s
consideration and museum specific recommendations based on development needs of each museum.
The location and content of each museum is a major indicator in forming recommendations in this
report. The USAID tourism project is also proposing museum itineraries, as well as other suggestions
that might increase visitation to some museums that should undergo further investigation for
validation.

USAID Economic Growth Through Sustainable Tourism Project
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2. Recommendations

2.1 General Recommendations:

This section focuses on general recommendations according to the strategic location and the content
of museums; it also provides sample itineraries for consideration and further investigation and
suggestions for linking and promoting museums with nearby tourism attractions.

Museums were grouped, as aforementioned, in the following four categories:

Mo

Group 1: High Strategic Location & High Value Content Museums
Group 2: High Strategic Location & Low Value Content Museums
Group 3: Low Strategic Location & High Value Content Museums
Group 4: Low Strategic Location & Low Value Content Museums

1.1.1 Overall recommendations
Recommendations for each of groups:

o Museums under groups 1 and 2 are significant museums that are located in highly visited
locations. Such museums should be given priority in terms of budget allocation as they
already form a ready product that should be built on.

o Investment in group 1 museums should be considered as the top priority due to their
strategic location and relative heavy visitor traffic.

o Museums under group 3 include valuable content, yet the location is outside the trail
route. Options for such museums include:

o Grouping museums under themed itineraries

o Linking museums with nearby tourism attractions

o Museums in group 4 are not recommended to be added to the tourism map, at this point,
as they do not add significant value to the visitor’s experience, or might conversely leave
a negative or damaging impression with tourists/visitors.

Some museums do not meet the minimum standard for being listed as a national museum. The
collections of such museums should be considered for moving under the umbrella of a better
equipped museum with relevant theme or relocation into other buildings or closing.

It is also recommended that the investment in remodeling, rebranding and recreating the
interpretive content for the listed museums be done in groups or packages, as this would result in
the following:

o Reducing the overall costs or overheads,

o Better management of the projects timelines and outcomes, and more likely a reduction in
the overall timeframe needed in bidding out and executing developed for grouped
museums.

o More consistent ‘look and feel’ as the branding solutions developed could be applied
across the board to several museums in the same category or theme.

o Museums slated for grouping under larger development bids should be of similar theme
or content or nature to optimize the development effort.

USAID Economic Growth Through Sustainable Tourism Project
Museums in Jordan
Readiness Assessment Report To Better Target MICE and Other High Value Markets
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o Currently there is a great deal of overlap and repetition in content in all archaeological museums
in Jordan. This mainly resulted from the establishment of museums based on the output of
archaeological excavations, and the inception of museum content by archaeologists. While
archaeology was a driving factor in the creation of museums, current trends focus more on the
educational aspects of museums with a unique set of messages that each museum is trying to
deliver. Currently, the set of museums that are distributed in heritage sites contain collections that
are derived from archaeological findings near that site, as the case of archaeological museums of
Mafrag, Agaba, Jarash, Ajloun and the Citadel. They all seem to have repetitive materials with no
unique value to differentiate one from the other. It is suggested that a new thinking and planning
strategy be undertaken to strengthen the offerings of some, and the deletion of others. This will
reduce operating costs (which seems as an endemic problem that all museums are suffering from),
enhance the visitor experience and offerings of certain museums, and reducing the total number of
museums competing for visitor attention. Some museums would become a ‘must see’ attraction
while other weak ones should be closed.

o Most museums are underfunded and do not generate sustainable income. Some museums do not
charge an entry fee, or charge a fee too small to cover the most basic operational costs. If the
grouping and clustering of museum content recommended in the previous point is undertaken, a
compelling museum experience would be a justification for a higher entry ticket price. In tandem
with the previous, a revision of tariff structures should be considered by MoTA.

e Most museums seem to suffer from very poor sanitary facilities, quite often with no sanitary
supplies. This poses a serious concern especially that MoTA is considering an aggressive
marketing and promotion plan. Security measures seem to be lacking in most museums. A
detailed assessment of security measures in all museums should be done and installation of proper
equipment should be done.

1.1.2 Newly Proposed museum itineraries:

New museum themed trails can be developed that tell the story of Jordan from a certain point of
interest or perspective. Existing museums can be grouped or clustered into packages to offer the
visitor a themed experience or to cover certain aspects of history.

Such clusters would offer an opportunity to depart from the currently typically archaeologically
dominated offerings of museums in Jordan. This should be considered in future planning of museums
and marketing efforts of itineraries that would include museums.

Following are only three suggested sample itineraries. They are based on: a) topic, b) geographic trail
and c) themed experience.

More similar groupings should be created and integrated in visitor experience packages offered by
tour organizers. This should be part of the marketing and promotion activities that will be
commissioned by MoTA in the near future.

Itinerary 1: Political life in Jordan itinerary

This could be developed as a trail of museums that shed light on the political life in modern Jordan
and promoted as themed experience. Such museums may include but are not limited to:

1. Parliamentary Life Museum,
2. Wasfi & Saadiyyeh Tall Museum,
3. Habes Al Majali Museum,

USAID Economic Growth Through Sustainable Tourism Project
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4.
5.

Martyrs' Memorial (not part of this evaluation)
Royal Automobile Museum (not part of this evaluation)

6. The second floor of the Jordan Museum (not part of this assessment, under development)

Itinerary 2: North of Jordan itinerary

This trail is based on the proximity of a number of museums that can augment the visitors’ tour of the
north of Jordan and may include the following museums:

1.
2.

e

Um Qais Archaeological museum (after development)

Rasoun and Jordan life heritage or cultural life museums (after merging and relocating into a
newly dedicated building or in an established touristic destination such as the Ajloun visitor
center-refer to details in section 3.1)

Museum of Jordanian Heritage (Yarmouk University)

Dar Al Saraya Museum,

Ajloun Archeological Museum.

Itinerary 3: The Great Arab Revolt trail

This trail could combine several existing components into a more compelling story and experience for
visitors. The story of the Great Arab Revolt as it sparked from the south and travelled through Agaba
northwards and resulted in the establishment of the Kingdom could be told and experienced in a
carefully choreographed trail including:

1.

The Agaba Archaeological Museum- Sharif Hussein House (after remodeling with adding
rooms highlighting the history of the house being used as the Sharif Hussein)
The Ma’an Founding King Museum (not part of this assessment)

Potentially the above museums can be linked with themed experience in Wadi rum (Lawrence
of Arabia story), Hijaz Railway (declaration of the Kingdom Royal Carriage)

USAID Economic Growth Through Sustainable Tourism Project
Museums in Jordan
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1.1.3 Linking museums to nearby tourism activities/attractions:

To further attract visitors to museums; museums can be promoted by nearby touristic attractions. Such
museums might include:

1. The Lowest Point on Earth Museum has an interesting collection of artifacts, but the museum
suffers mainly from its location being very far from the more common tourist trails. It is
suggested to target marketing of that particular museum (with the addition of the Dead Sea
Panorama Museum) to the tourists in nearby Dead Sea hotel clusters by establishing a shuttle
bus service and shifting opening hours into the late evening.

2. Qasr Al Hallabat Museum; can be promoted as part of the trip to Qasr Amra which is
receiving more visitors. As the two are on the same route it is sensible to be promoted
together.

1.1.4 Museums ready for promotion

Museums ready for promotion, no intervention required:

1. The Parliamentary Life Museum, once officially opened
La Storia Museum

Gallery of Fine Arts

Dead Sea Panorama Museum

Qasr Al Hallabat Museum

Prophet Mohammad Museum

The Children Museum

Royal Automobile Museum

. Jordan Museum

10. Habes Al Majali Museum

© oNO~wD

Museums ready for promotion, yet require some intervention:

11. Currency Museum, Central Bank

12. Museum of Jordanian Heritage, at Yarmouk University
13. Salt Archaeological Museum

14. Salt Heritage Museum

15. Dar Al Saraya Museum

Museums (not visited/ assessed):

16. The new Petra Museum, a new museum is under development

17. The Martyr’s Memorial Museum, the museum is under renovation

18. The Folklore Museum, museum was closed for renovation during the time visited
19. Al Mazar Museum, the museum was visited but not assessed as it was closed

USAID Economic Growth Through Sustainable Tourism Project
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2. Current Status of Museums and Specific Recommendations

The following section provides an individual assessments and recommended interventions per
museum.

The associated rating charts form an impression of museums readiness in terms of strategic location,
marketability, physical condition and content. The last two are based on detailed scoring criteria that
can be found in Annex A. As for strategic location and marketability ratings these are rough
gualitative observations that require further investigation.

2.1.1 Parliament Life Museum

Parliamentary Life Museum | Jabal Amman

Strategic Location 1
Marketability . . _
Physical Condition m—— . ——]

Content " -

The museum is located in the first circle area, in the
same building that served as the first parliament
house in Jordan. The museum contains a very
interesting collection that tells the story of early
parliamentary life in Jordan. Interpretation of the
museum is currently under development, expected
to be finalized in June 2015. Panels will be in
Arabic, while other languages will be available on
touch screens for visitors to choose from.

Recommendations:

e Once officially opened, the museum will be ready for marketing.

e The museum could be part of a themed museum itinerary focusing on the political life in
Jordan.

USAID Economic Growth Through Sustainable Tourism Project
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2.1.2 Currency Museum, Central Bank

Currency Museum | Central Bank of Jordan

Strategic Location =

Marketability
Physical Condition

Content

The museum contains a number of old and new coins,
which were used in Jordan from the time of Greeks until
the last issue of Jordanian coins and banknotes. The
coins are very well presented, however it might need
extra lighting. The museum depends on its staff for
interpretation, yet further means of interpretation would
enrich the experience of visitors.

Accessibility to the museum is difficult, as it is located
down town and no parking spaces are available.

The Central Bank is planning on doing some
improvements to the museum, including expanding the foyer area and the toilets.

Recommendations:

¢ Introduce other means of interpretation (panels, multimedia, audio guide).

o Develop object tags for coins/cabinets.

e Improve overall lighting levels

e Parking should be provided to visitors, even if limited. Provide dedicated parking spots in
nearby location or at the street.

USAID Economic Growth Through Sustainable Tourism Project
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2.1.3 Citadel Archaeological Museum

Jordan Archaeological Museum | Amman Citadel

Strategic Location :ﬁ J

Marketability g

Physical Condition

Content

The museum is located in the heart of Amman and is
visited by almost everyone who enters the
archaeological site. It houses an interesting collection
and some important Ein Ghazal objects, yet the
presentation from lighting to organization and
interpretation is poor. The building itself needs complete
rehabilitation.

Recommendations:

e Total interior renovation must be done.
e Humidity in walls must be treated

¢ Rehabilitate current copper showcases
e Replace available aluminum showcases

e Statues must be repositioned away from direct sunshine

e Environmental conditioning is required for sensitive objects (Ein Ghazal statues)

e Toilets to be rehabilitated

e Reorganize the distribution of objects, add new interesting artefacts and redo current
interpretation to include interesting and compelling stories.

e Introduce external lift for handicapped accessibility

USAID Economic Growth Through Sustainable Tourism Project
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2.1.4 Popular Traditions Museum

Traditional Life Museum | The Roman Amphitheatre

Strategic Location
Marketability
Physical Condition

Content

Located near the Roman amphitheater, this museum
displays the traditional costumes of Jordanians, including
embroidery and antique jewelry, as well as domestic
utensils. It also houses a collection of mosaics from some
Byzantine churches in Jordan, but no proper protection is
provided for the artifacts. In general, the presentation
from lighting to organization and interpretation is very
poor. The building itself needs complete renovation.
Accessibility is difficult as parking is not available.

Recommendations:

e Total interior renovation must be done.

e Humidity in walls must be treated

o New showcases are required

e Environmental conditioning is required for sensitive objects (fabric)

o Repairs on exhibits due to decay is needed

¢ New mannequins are needed

e Toilets to be rehabilitated

o Complete interpretation content, design and printing package needed

o Displayed collection must be rethought and reorganized

e Mosaics and roman jars must be removed, as they do not fit the themes, or at least protected
from vandalism

e Heat, ventilation and air conditioning is required in the museum

USAID Economic Growth Through Sustainable Tourism Project
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2.1.5 Jordan National Gallery of Fine Arts

Gallery of Fine Arts | Jabal Lweibdeh

Strategic Location
Marketability

Physical Condition |uG——

Content [————

The museum holds a beautiful collection of arts, the
building is very well maintained and the presentation
from lighting to organization and interpretation is
excellent.

No intervention is needed.

Recommendations:

e The gallery is ready for marketing.

USAID Economic Growth Through Sustainable Tourism Project
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2.1.6 Archeological Museum/ Jordan University

Archaeological Museum | Jordan University

Strategic Location E

Marketability |
Physical Condition
Content

Located within the University campus is difficult to
access the museum by general visitors. The museum
does not hold a unique collection that cannot be seen
elsewhere, thus could be repetitive. Interpretation is
missing from the museum.

Recommendations:

e It is best to keep the museum as an educational one; students from schools could be a target
audience.
e The museum is not recommended to be promoted to tourists.

USAID Economic Growth Through Sustainable Tourism Project
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2.1.7 Prophet Mohammed Museum

Prophet Mohammad Museum | Al Hussein Park

Strategic Location
Marketability
Physical Condition |Sm——

Content

The museum is located in King Hussein’s park, it is
easily accessible and parking is available yet needs
external signs. Very well designed and built, and
environmentally controlled. The museum holds two
significant objects, however it lacks interpretation and
the collection could be expanded.

Recommendations:

e Adding more objects and interpretive material will enrich the visitor experience.
e External signage is needed for the museum

USAID Economic Growth Through Sustainable Tourism Project
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2.1.8 Al Hijaz railway Museum

The building is very old with limited space, objects are
scattered all around the museum with no interpretation. In
general, a complete renovation is required for the building and
the presentation is very poor, from lighting to organization
and interpretation.

The museum is not marketable at this point.

Recommendations:

Hijaz Railway Museum | Almahattah

Strategic Location E
Marketability

Physical Condition
Content

Building rehabilitation is required. Expanding the exhibit space to adjacent building could be
an option due to current limited space.

The collection, organization and presentation need to be revamped.

A storyline and interpretation must be introduced

It is not recommended to include in the tourism itinerary for now.

USAID Economic Growth Through Sustainable Tourism Project
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2.1.9 Museum of Jordanian Heritage, Yarmouk University

Museum of Jordanian Heritage | Yarmouk University

Strategic Location p— ‘
Marketability |— _ | , |
I

]

Physical Condition s : {
Content m

The museum resides in the campus of the University, thus
accessibility could be challenging. In general the building
is in a very good condition, minimal upgrade such as paint
is needed. The presentation and interpretation are also
good, though it is missing in some sections. New graphics,
object tags and compelling stories would significantly
enhance the museum experience.

Recommendations:

o New interpretation panels and object tags would significantly enhance the presentation of the
museum

e Exterior signs outside the university campus are needed

e Minimal interior fixes such as paint are required

e Access to museum since it is inside the campus should be addressed especially during
weekend and official holidays

USAID Economic Growth Through Sustainable Tourism Project
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2.1.10 Um Qais Archaeological Museum

Umm Qais Museum | Umm Qais

Strategic Location _ﬁ
Marketability

Physical Condition

Content

The museum in its current status is not ready to receive
visitors. Although there are several rooms that can be
used to display objects, yet only a few are presented in a
very poor manner with no interpretation in one hall. The
building needs major physical improvements to serve as
a museum. Visitor amenities are absent.

There is a current plan by the Department of Antiquities
to renovate the museum.

Recommendations:

o Develop theme(s), assign objects and identify physical requirements needed for developing
the museum.

e Implement required physical upgrades

e Interpretation to be developed once themes and objects are developed.

¢ Rehabilitate public toilets

e Introduce handicapped accessibility

e Itis not recommended to include in the tourism itinerary for now.
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2.1.11 Wasfi & Saadiyyeh Tall Museum

Wasfi & Saadiyeh Tal Museum | Sait

Strategic Location

Marketability jms——
Physical Condition jm——

Content ‘ | J

The building is very well maintained and holds well preserved
artifacts. The museums sheds lights on Wasfi Tall’s political life in
Jordan in the 1970’s, interpretation is done by museum staff in
Arabic only. Further enhancing the interpretation and stories being
told will significantly enrich the museum experience.

Recommendations:

e Introduce other means of multilingual interpretation (panels, multimedia, audio guide)

e Enhance the capacity of current staff in story telling

e The museum could be part of a themed museum itinerary focusing on the political life in
Jordan.
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2.1.12 Salt Archaeological Museum

Salt Archaeological Museum | Sait

Strategic Location
Marketability

Physical Condition |se—]
Content |S—————

Current accessibility to the museum is difficult as it is in the
center of the city and no parking space is available. The walls of
the building suffer from high humidity which needs to be
addressed, yet the building itself a beautiful old house.
Presentation and interpretation, in general are very good. Steep
stairs leading to the upper floor need to be addressed as they form
a tripping hazard. Storage space along with shelves is needed, in
addition to a security system.

Recommendations:

e Humidity in walls must be treated
e Provide shelves for proper storage
e Address steep stairs leading to first floor
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2.1.13 Salt Heritage Museum (Abu Jaber House)

Salt Heritage Museum | Abu Jaber House - Salt

Strategic Location ‘
Marketability : . - | j
i
\

Physical Condition I

Content 5

Similar to Salt Archeological Museum, accessibility to the heritage museum due to lack of parking
space is available. The walls of the building suffer as well
from high humidity, yet the building itself a beautiful old
house. Presentation and interpretation, in general, are good.

Recommendations:

e Humidity in walls needs treatment
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2.1.14 Madaba Archaeological Museum

Madaba Archaeological Museum | Madaba

Strategic Location E |
Marketability ) _ _ | \
i

Physical Condition

Content

The building is an old house that is not fit to be a
museum. Visibility and accessibility to the museum is
poor, access through a narrow road does not allow buses
to take visitors there and there is no nearby parking for
busses or cars. Objects and mosaics are displayed in the
open and are being damaged by weather. Presentation of
objects, from showcases, organization, lighting and
interpretation is extremely poor, although the museum
holds some valuable and unigue pieces that could be of
interest to a lot of visitors.

Recommendations:

It is recommended that this museum is moved to a different location such as the Madaba
Archaeological Park, to be integrated with its existing trail and traffic. Current location and conditions
of building are not fit for a museum; even with hefty physical and interpretation rehabilitation efforts,
it would be difficult to attract visitors to the museum.

o Move the artifacts to Archaeological Park, possibly use existing offices building in the park
and convert it to a museum. Move existing offices out of the Madaba Archaeological Park to
another location

e Safeguard deteriorating mosaics and frescoes (open air display) which are exposed to the
elements and deteriorating rapidly to a safe environment/storage until better display
conditions can be provided.

o New showcases are required some of them with environmental conditioning.

Complete interpretation content with object tags is required
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2.1.15 Lastoria Museum

Lastoria Museum | Mount Nebo

Strategic Location |m—

Marketability = )
Physical Condition :

Content |m—

The building and museum experience are very good. A
gift shop and a restaurant are available. Some
enhancements on interpretation could be done. Further
road directional signs are needed.

Recommendations:

e Road signs leading to the museum are needed
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2.1.16 Dead Sea Panorama Museum

Dead Sea Panorama Museum | Dead Sea

Strategic Location
Marketability
Physical Condition

The building is very well maintained and holds
interesting objects. In general, the presentation of the
museum from organization to lighting and
interpretation are very good. Some interpretation
material need update, however the museum is ready
for marketing.

Recommendations:

e Update interpretation material on the level of the Dead Sea up till 2015.
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2.1.17 Lowest Point on earth Museum (Lot Museum)

Lowest Point on earth Museum - Lot Museum | Ghor Al Saf

Strategic Location E
Marketability
Physical Condition
Content

The location of the museum is outside the touristic
route. Physical condition of the building is good, yet
interior works especially in the entrance area and the
gift shop beside are needed. More showcases are
needed, additionally object tags and interpretation could
be enhanced significantly. The HVAC system in the
museum does not function properly.

Recommendations:

e Proper interpretation is required for most objects

e Obiject tags need to be redone

e Additional showcases are required

e Environmental control is required for some showcases

e Currently the installed air conditioning system is not working. Needs a new heating and air
conditioning system.
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2.1.18 Al Mazar Islamic Museum

The museum was closed when visited due to an unknown
reason. The physical situation and the interpretation of
the objects are not known, any marketing efforts are not
recommended prior to assessing the museums situation
and agreeing with Ministry of Islamic Awgaf Trust
Affairs on museum opening and closing hours.

Recommendations:

e A proper assessment must be conducted prior to providing any recommendations.

e Opening hours is one thing that can be at this point agreed on and cleared with the Ministry of
Islamic Awqaf Trust Affairs
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2.1.19 Ajloun Archaeological Museum

Ajloun Archaeological Museum | Ajoun Castle

Strategic Location
Marketability _ : 9

Physical Condition

Content

The museum is located inside the castle and is visited by
all castle visitors. The walls are very high in humidity
and the windows need maintenance. Presentation from
lighting to organization and interpretation is poor. New
and additional showcases are needed for the museum.

Recommendations:

e Humidity in walls need treatment

e Interpretation and object tags need to be redone
e New showcases are required

e Proper lighting to be installed
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2.1.20 Jordan Life Museum

Jordan Life Museum | Kufranja

Strategic Location E
Marketability ju

Physical Condition
Content

Reaching the museum is difficult as it is between houses and no
directional signs are available. The building itself is nice old house,
yet small and cluttered with objects. The Presentation, in general,
from organization to lighting and interpretation is very weak.
Additionally, the objects are donated for display and are not owned
by the museum. The museum does not have specific opening and
closing hours; it is mostly opened on demand as there is no full time
employee working in it.

Recommendations:

e Itis recommended to not add the museum to the tourism trail at this point.
e Extended support to the museum could include:

o Change of location

o Supporting the museum in purchasing a permanent collection

o Provide support in museum presentation and interpretation

o Financial support to aid hiring a full time employee
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2.1.21 Rasoun Cultural Museum

The museum is part of a family house, set in the entrance
area of the house. Space is minimal and major upgrades
are needed for the museum to be presentable.
Presentation, from organization to interpretation is very
poor. The displayed collection is not currently focused on
any specific theme, this should be rethought along with
the story the museum wants to present.

Recommendations:

Rasoun Heritage Museum |Rascun
Strategic Location E
Marketability
Physical Condition
Content

e Itis recommended not to add the museum to the tourism trail at this point.
e Extended support to the museum could include:

o

O
O
O

Change of location dedicated to exhibit with proper spaces and facilities
Supporting the museum in choosing a collection to display

Provide support in museum presentation and interpretation

Complete interpretive panels and object tags redo are needed
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2.1.22 Jarash Archaeological Museum

Jarash Arcaeological Museum | Jarash

Strategic Location m ]
Marketability |as——

Physical Condition

Content

Located in Jarash Archaeological Park, the museum
mainly displays the site’s artifacts in shelved vitrines
lining the perimeter walls. The presentation is poor, from
lighting to organization and interpretation. Displaced
Byzantine mosaics are stacked vertically along exterior
walls without protective cover. There are also scattered
stone relics in the front (north) terrace.

The building is open daily. Toilets have been closed to
the public, with only two of four in operation for staff
use.

Recommendations:

Total interior renovation must be done

Humidity in walls must be treated

New showcases are required

Environmental conditioning is required for sensitive objects

Toilets to be rehabilitated

Complete interpretation content, design and printing package needed
Displayed collection must be reorganized

Heat, ventilation and air conditioning is required in the museum
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2.1.23 Marine Life Exhibit

Marine Life Exhibit | Agaba

Strategic Location ‘
Marketability : : : . \
i

Physical Condition

Content

The exhibit is mutually owned by Jordan and Yarmouk
Universities. It is not considered a museum, yet it can be
combined with the museum experience in Agaba. It
holds a good collection representing the marine life of
the Gulf of Agaba. There is a plan to rehabilitate the
museum, a bid as put out by the universities and the plan
is to start the renovation process this year.

Recommendations:

e To be promoted as part of the Agaba experience once renovation is completed
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2.1.24 Agaba Archaeological Museum

Aqgaba Archaeological Museum | Sharif Hussein House in Agaba

Strategic Location .F ———
Marketability
Physical Condition

|
|
|
|

Content

The Agaba Museum displays artifacts and information
panels pertaining to Ayla, as well as an assortment of
artifacts from other archaeological sites. In summation,
although the museum includes some interesting artifacts,
yet the presentation from organization to lighting and
interpretation is very poor. The building itself has major
humidity problems and is in need of urgent renovation.

Recommendations:

e Urgent renovation and architectural treatment is required

e Humidity in walls must be treated

¢ Replacement of existing showcases

o Needs complete redo of interpretation and interpretive panels
e Toilets need rehabilitation

The Sharif Hussein Complex as a whole requires rehabilitation:

e Offices are suggested to be moved to the Agaba heritage museum building. And the entire
building to be developed as a museum

e Photos from the heritage museum can be moved to the archaeological museum and displayed
along with a story line and interpretive panels in one of the rooms

e Sharif Hussein memorabilia can be displayed as well in the museum
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2.1.25 Agaba Heritage Museum

Aqaba Heritage Museum | Agaba

Strategic Location ]
Marketability j

) | | .

Physical Condition ‘ ‘ | '

Content i

The museum includes four small exhibit halls, of
which one hall interesting hall showing historic
images of Agaba. The presentation from organization 5
to interpretation is very weak, and the story line is
missing. The museum does not provide a rich
experience, thus it is not recommended to be added to

the tourism trail. > [t
i =

aoiv

Recommendations:

e Use the building as offices for MoTA and DOA representatives, currently located at the
archaeological museum

o Reallocate interesting object (photos) to the archaeological museum and provide a
comprehensive experience on Agaba in one location.
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2.1.26 Mafrag Archaeological Museum

Mafraq Archaeological Museum | Mafrag

Strategic Location E
Marketability

Physical Condition

Content

The location of the museum is difficult to reach and no
road signs are available. The building consists of several
rooms, mostly offices and one room accessed from
outside currently serving as an exhibit hall. The exhibit
hall does not qualify as a museum; it is rather more of a
storage space with a few cabinets. Presentation is very
weak and interpretation is not available.

A lot of rocks are displayed in the open around the
museum; there are some interesting rocks with
inscriptions and carvings yet there are no compelling
stories. I

Recommendations:

e |t is not recommended to add the museum to the tourism trail

e Hefty physical and interpretation work is needed to upgrade the building; moving to another
building would be a better option.

e  Objects collection needs to be enhanced
o Complete interpretation is required
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2.1.27 Qasr Al Hallabat Museum

Qasr Al Hallabat Museum | Qasr Al Hallabat - Zarga

Strategic Location

Marketability jmsss——

Physical Condition jms—
Content {——

The museum is very well built with good attention to
details. It contains interesting objects with excellent
presentation including organization, lighting, mounting
and showcases. Interpretation content is in progress and
yet to be installed.

Recommendations:

e The museum is ready to be added to the tourism trail
e Link Qasr Al Hallabat visit with Qasr Amra to attract more visitors
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2.1.28 Numismatic Museum (Jordan Ahli Bank)

Numismatic Museum |Jordan Ahli Bank - Amman

Strategic Location .
Marketability | - - —
Physical Condition |~ ——

=

Content | — )

The museum is located within the Jordan Ahli Bank. It
contains a unique collection and several rare pieces
objects  with  excellent  presentation including
organization, lighting, and showcases. Interpretation is
done by museum staff in Arabic and English.

Recommendations:

e The museum is ready to be added to the tourism trail
e Exterior and way finding signage should be installed
o Marketing is needed to increase visitation
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2.1.29 Habes Al Majali Museum

Habes Al Majali Museum |Amman

Strategic Location

Marketability

Physical Condition - — ]
Content - |

The museum was opened in 2014; the building is very
well maintained with excellent presentation including
organization, lighting, and showcases. The museums
sheds light on Habes Al Majali’s political life in
Jordan, general interpretation panels are available in
each room in Arabic and English. Further enhancing
the interpretation and stories being told will
significantly enrich the museum experience.

Recommendations:

e The museum is ready to be added to the tourism trail

e Enriching the interpretation though providing writing material that explains objects each room
and their stories (through printed material or audio guide) would enhance the museum
experience.

o Marketing is needed to increase visitation
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2.1.30 The Islamic Museum (King Abdullah Mosque)

Islamic Archeological Museum | King Abdullah | Mosgue

Strategic Location |
Marketability

Physical Condition

=
Content E .

The museum is located within the premises of King
Abdullah I Mosque. It consists of one exhibit hall; the
presentation is poor, from lighting to organization and
interpretation. The collection includes a couple of
pieced directly related to King Abdullah I, other than
that it is week. Since the museum is highly visited per
numbers received, physical and interpretation work is
urgently needed to upgrade the museum and provide a
good experience.

Recommendations:

e The theme of the museum must be clearly identified

Total interior renovation must be done

New showcases are required

Environmental conditioning is required for sensitive objects
Complete interpretation content, design and printing package needed
Displayed collection must be reorganized

Heat, ventilation and air conditioning is required in the museum
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2.1.31 Dar Al Saraya Museum

Strategic Location | 4]
Marketability f ' 1 —

Physical Condition - ——— |
Content — ——rr———rrr————]

The building is very well maintained and the
museum collection includes several unique pieces.
The presentation and interpretation in general are
very good yet could be enhanced by developing new
object tags and changing the lights in showcases.
Current accessibility to the museum is difficult as it
is in the center of the city and no parking space is
available.

Recommendations:

1. The museum is ready to be added to the tourism trail

2. Presentation could be enhanced by changing the showcases, yet more important changes at
this time include lighting in showcases and object tags.

Maintenance for windows and some paint work is needed.

Ceiling lights need fixing

External lighting is required

Brochures are needed

©o g s~ w
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2.2 Budget Estimations

Museums Upgrade Budget Summary based on Location & Content Value

Group 1: High Strategic Location & High Value Content Museums

No  Museum Name Score Budget (JOD)
Parliamentary Life Museum 79 7,000
Archaeological Museum at the Citadel 43 200,000
Popular Traditions Museum at the Roman Amphitheatre 27 210,000
Currency Museum (CBJ) 60 45,000
Gallery of Fine Arts 90 0
Prophet Mohammad Museum 53 7,400
La Storia Museum 90 3,500
Salt Archaeological Museum 66 38,000
Salt Heritage Museum (Abu Jaber House) 79 23,000
Marine Life Exhibit 40 250,000
Dead Sea Panorama Museum 90 12,500
Agaba Archaeological Museum (Sharif Hussein House) 36 317,700
Numismatic Museum 80 6,000
Habes Al Majali Museum 77 12,000
Dar Al Saraya Museum 70 52,000

Subtotal 1,184,100

Group 2: High Strategic Location & Low Value Content Museums

No Museum Name Score Budget (JOD)
Umm Qais Archeological Museum 24 211,000
Ajloun Archaeological Museum 35 154,500
Jarash Archaeological Museum 30 250,000
Islamic Museum 39 109,000

Subtotal 724,500

Group 3: Low Strategic Location & High Value Content Museums

No Museum Name Score Budget (JOD)
Museum of Jordanian Heritage (Yarmouk Univ) 65 31,500
Wasfi & Saadiyyeh Tall Museum 58 28,000
Madaba Archaeological Museum 27 197,000
Lowest Point on earth Museum (Lot Museum) 54 47,500
Qasr Al Hallabat Museum 62 40,000

Subtotal 344,000
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Group4: Low Strategic Location & Low Value Content Museums

No  Museum Name Score Budget (JOD)
Archaeological Museum at University of Jordan 57 27.700

Hijaz Railway Museum 26 560,000
Jordan Life Museum (Kufranja) 24 140,000
Rasoun Cultural Museum 23 50,000
Agaba Heritage Museum 38 180,000
Mafraq Archaeological Museum 20 250,000
Subtotal 1,207,700

Total Estimated Budget for all groups 3,460,300
Estimated Budget for Groups 1-3 only 2,252,600
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Annex A: Individual Assessments of Museums

Amman
Visit Date 4-Feb-15

Part 1: Physical Assessment

Parliamentary Life Museum

Est.
Score Budget
Approach/accessibility [ clearly visible < > obscure ] 4.0
Handicapped Accessibility [ present < > absent ] 4.8
Wayfinding Signage [ clearly visible < > absent ] 3.8
(exterior signs)
Entrance/reception [ clearly visible < > absent ] 2.7
Ticketing counter/info [ clearly visible < > absent ] 1.0
booth
Toilets condition [ excellent & sufficient < > poor or absent ] 4.3
Lighting conditions [ Excellent< > poor] 4.3
Showcases condition [ Excellent< > poor] 2.7
interior finishes (paint, [ Excellent< > poor] 4.7
flooring, carpet, ceiling)
Space HVAC [ present < > absent ] 4.7
Environmental conditioning [ Excellent< > poor] 2.0
for showcases
Windows, curtains, doors [ Excellent< > poor] 4.7
conditions
Subtotal (out of 60) 43.5
Part 2: Interpretation
Overall theme [ Excellent< > poor] 4.3
Interpretive Content [ Excellent< > poor] 4.0
(qualitative initial
assessment)
Interpretive Panels [ present < > absent ] 5.0
Interpretive Content [ clear/concise< > obscure/wordy ] 4.0 1,500
Panels condition & print [ Excellent< > poor] 5.0
quality
Graphics & lllustrations [ Excellent< > poor] 5.0
quality
Photos quality [ Excellent< > poor] 5.0
Interior Signage / section [ clearly visible < > absent ] 4.5
markers
Object Tags [ Excellent< > poor] 25 2,500
Objects [ Excellent< > poor] 3.7
Collection/selection
Museum Flyer [ Excellent/informative< > absent/poor] 4.5 3,000
Subtotal (out of 55) 47.5 7,000
79 7,000
Final Score out of 100
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Currency Museum (CBJ)

Amman / Central
Bank

Visit Date 4-Feb-15

Part 1: Physical Assessment

Approach/accessibility
Handicapped Accessibility

Wayfinding Signage
(exterior signs)
Entrance/reception

Ticketing counter/info
booth
Toilets condition

Lighting conditions
Showcases condition

interior finishes (paint,
flooring, carpet, ceiling)

Space HVAC

Environmental conditioning
for showcases

Windows, curtains, doors
conditions

[ clearly visible < > obscure ]
[ present < > absent ]
[ clearly visible < > absent ]

[ clearly visible < > absent ]
[ clearly visible < > absent ]

[ excellent & sufficient < > poor or absent ]
[ Excellent< > poor]
[ Excellent< > poor]
[ Excellent< > poor]

[ present < > absent ]
[ Excellent< > poor]

[ Excellent< > poor]

Subtotal (out of 60)

Est.

Score Budget

3.8
1.0
2.3

3.8
1.8

3.3
3.5
4.0
3.7

9,000
6,000

4.0
2.8

3.3

37 15,000

Part 2: Interpretation

Overall theme

Interpretive Content
(qualitative initial
assessment)
Interpretive Panels

Interpretive Content

Panels condition & print
quality

Graphics & lllustrations
quality

Photos quality

Interior Signage / section

markers
Object Tags

Objects
Collection/selection
Museum Flyer

[ Excellent< > poor]
[ Excellent< > poor]

[ present < > absent ]
[ clear/concise< > obscure/wordy ]
[ Excellent< > poor]

[ Excellent< > poor]

[ Excellent< > poor]
[ clearly visible < > absent ]

[ Excellent< > poor]
[ Excellent< > poor]

[ Excellent/informative< > absent/poor]

Subtotal (out of 55)

Final Score out of 100
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4.0
2.8
2.5 9,500
2.3 12,000
2.0
2.0
2.3
2.8 2,500
2.5 4,000
4.0
4.5 2,000
32 30,000
60 45,000
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Archaeological Museum at the Citadel Amman Citadel

Visit Date  4-Feb-15
Part 1: Physical Assessment
Est.
Score Budget

Approach/accessibility [ clearly visible < > obscure ] 3.3
Handicapped Accessibility [ present < > absent ] 1.0 20,000
Wayfinding Signage (exterior [ clearly visible < > absent ] 2.8 500
signs)
Entrance/reception [ clearly visible < > absent ] 3.5 1,500
Ticketing counter/info booth [ clearly visible < > absent ] 3.8 1,500
Toilets condition [ excellent & sufficient < > poor or absent ] 1.3 5,000
Lighting conditions [ Excellent< > poor] 2.0 6,000
Showcases condition [ Excellent< > poor] 1.8 22,000
interior finishes (paint, [ Excellent< > poor] 2.3 15,000
flooring, carpet, ceiling)
Space HVAC [ present < > absent ] 1.0 70,000
Environmental conditioning [ Excellent< > poor] 1.3 7,000
for showcases
Windows, curtains, doors [ Excellent< > poor] 1.8 20,000
conditions

Subtotal (out of 60) 26 168,500

Part 2: Interpretation

Overall theme [ Excellent< > poor] 3.3

Interpretive Content [ Excellent< > poor] 2.3

(qualitative initial

assessment)

Interpretive Panels [ present < > absent ] 2.0 10,000

Interpretive Content [ clear/concise< > obscure/wordy ] 2.0 5,000

Panels condition & print [ Excellent< > poor] 1.8 5,000

quality

Graphics & lllustrations [ Excellent< > poor] 1.8 4,000

quality

Photos quality [ Excellent< > poor] 15

Interior Signage / section [ clearly visible < > absent ] 25 2,500

markers

Object Tags [ Excellent< > poor] 2.0 3,000

Objects Collection/selection [ Excellent< > poor] 3.5

Museum Flyer [ Excellent/informative< > absent/poor] 15 2,000

Subtotal (out of 55) 24 31,500

Final Score out of 100 43 200,000
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Part 2: Interpretation

Popular Traditions Museum at the Roman Amphitheatre Amman
Visit Date  4-Feb-15
Part 1: Physical Assessment
Est.
Score Budget
Approach/accessibility [ clearly visible < > obscure ] 2.3
Handicapped Accessibility [ present < > absent ] 1.0
Wayfinding Signage (exterior [ clearly visible < > absent ] 2.0 1,500
signs)
Entrance/reception [ clearly visible < > absent ] 1.8 2,500
Ticketing counter/info booth [ clearly visible < > absent ] 1.8 2,500
Toilets condition [ excellent & sufficient < > poor or 1.0 5,000
absent ]

Lighting conditions [ Excellent< > poor] 1.0 12,000
Showcases condition [ Excellent< > poor] 1.0 30,000
interior finishes (paint, flooring, [ Excellent< > poor] 1.0 20,000
carpet, ceiling)
Space HVAC [ present < > absent ] 1.0 70,000
Environmental conditioning for [ Excellent< > poor] 1.0 7,000
showcases
Windows, curtains, doors [ Excellent< > poor] 1.0 15,000
conditions

Subtotal (out of 60) 16 | 165,500

Overall theme [ Excellent< > poor] 2.8

Interpretive Content (qualitative [ Excellent< > poor] 1.3

initial assessment)

Interpretive Panels [ present < > absent ] 1.0 10,000

Interpretive Content [ clear/concise< > obscure/wordy ] 1.0 10,000

Panels condition & print quality [ Excellent< > poor] 1.0 10,000

Graphics & lllustrations quality [ Excellent< > poor] 1.0 4,000

Photos quality [ Excellent< > poor] 1.0 2,000

Interior Signage / section [ clearly visible < > absent ] 1.0 4,000

markers

Object Tags [ Excellent< > poor] 1.0 2,500

Objects Collection/selection [ Excellent< > poor] 2.8

Museum Flyer [ Excellent/informative< > absent/poor] 1.3 2,000

Subtotal (out of 55) 15 44,500

Final Score out of 100 27| 210,000
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Gallery of Fine Arts

Amman / Jabal
Alweibdeh

Visit Date

5-Feb-15

Part 1: Physical Assessment

Approach/accessibility
Handicapped Accessibility

Wayfinding Signage (exterior
signs)
Entrance/reception

Ticketing counter/info booth
Toilets condition

Lighting conditions
Showcases condition

interior finishes (paint, flooring,
carpet, ceiling)

Space HVAC

Environmental conditioning for
showcases

Windows, curtains, doors
conditions

[ clearly visible < > obscure ]
[ present < > absent ]
[ clearly visible < > absent ]

[ clearly visible < > absent ]
[ clearly visible < > absent ]

[ excellent & sufficient < > poor or
absent ]
[ Excellent< > poor]

[ Excellent< > poor]
[ Excellent< > poor]

[ present < > absent ]
[ Excellent< > poor]

[ Excellent< > poor]

Subtotal (out of 60)

Score

Est.
Budget

4.8

5.0

4.0

4.8

5.0

4.5

5.0

4.0

5.0

5.0

N/A

5.0

52

Part 2: Interpretation

Overall theme

Interpretive Content (qualitative
initial assessment)

Interpretive Panels

Interpretive Content

Panels condition & print quality
Graphics & lllustrations quality
Photos quality

Interior Signage / section
markers
Object Tags

Objects Collection/selection
Museum Flyer

[ Excellent< > poor]
[ Excellent< > poor]

[ present < > absent ]

[ clear/concise< > obscure/wordy ]
[ Excellent< > poor]

[ Excellent< > poor]

[ Excellent< > poor]

[ clearly visible < > absent ]

[ Excellent< > poor]
[ Excellent< > poor]
[ Excellent/informative< > absent/poor]

Subtotal (out of 55)

Final Score out of 100
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5.0

N/A

N/A

N/A

N/A

N/A

N/A

N/A

N/A

4.3

3.8

13

93




Archaeological Museum at University of Jordan

Amman

Approach/accessibility
Handicapped Accessibility

Wayfinding Signage (exterior
signs)
Entrance/reception

Ticketing counter/info booth
Toilets condition

Lighting conditions
Showcases condition

interior finishes (paint, flooring,
carpet, ceiling)

Space HVAC

Environmental conditioning for
showcases

Windows, curtains, doors
conditions

Visit Date

Part 1: Physical Assessment

[ clearly visible < > obscure ]
[ present < > absent ]
[ clearly visible < > absent ]

[ clearly visible < > absent ]
[ clearly visible < > absent ]

[ excellent & sufficient < > poor or
absent ]
[ Excellent< > poor]

[ Excellent< > poor]
[ Excellent< > poor]

[ present < > absent ]
[ Excellent< > poor]

[ Excellent< > poor]

Subtotal (out of 60)

5-Feb-15

Est.

Score Budget

2.8

2.3 2,000

15 1,500

2.8 1,500

15

2.3 1,200

2.8 7,000

3.8

3.8

35

25

3.8

33 13,200

Part 2: Interpretation

Overall theme

Interpretive Content (qualitative
initial assessment)

Interpretive Panels

Interpretive Content

Panels condition & print quality
Graphics & lllustrations quality
Photos quality

Interior Signage / section
markers
Object Tags

Objects Collection/selection
Museum Flyer

[ Excellent< > poor]
[ Excellent< > poor]

[ present < > absent ]

[ clear/concise< > obscure/wordy ]
[ Excellent< > poor]

[ Excellent< > poor]

[ Excellent< > poor]

[ clearly visible < > absent ]

[ Excellent< > poor]
[ Excellent< > poor]
[ Excellent/informative< > absent/poor]

Subtotal (out of 55)

Final Score out of 100

3.3
2.8
3.3 4,000
3.3 3,000
2.8
2.3 2,000
2.3
2.3 1,500
3.3 2,000
3.5
3.5 2,000
32 14,500
57 27,700

Prophet Mohammad Museum

Park

Amman /Al Hussein
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Visit Date

24-Feb-15

Part 1: Physical Assessment

Approach/accessibility
Handicapped Accessibility

Wayfinding Signage (exterior
signs)
Entrance/reception

Ticketing counter/info booth
Toilets condition

Lighting conditions
Showcases condition

interior finishes (paint, flooring,
carpet, ceiling)

Space HVAC

Environmental conditioning for
showcases

Windows, curtains, doors
conditions

[ clearly visible < > obscure ]
[ present < > absent ]
[ clearly visible < > absent ]

[ clearly visible < > absent ]
[ clearly visible < > absent ]

[ excellent & sufficient < > poor or
absent ]
[ Excellent< > poor]

[ Excellent< > poor]
[ Excellent< > poor]

[ present < > absent ]
[ Excellent< > poor]

[ Excellent< > poor]

Subtotal (out of 60)

Score

Est.
Budget

4.5

1.0

1.0

800

1.0

1.0

1.0

4.5

5.0

5.0

5.0

5.0

5.0

39

800

Part 2: Interpretation

Overall theme

Interpretive Content
(qualitative initial assessment)

Interpretive Panels

Interpretive Content

Panels condition & print quality
Graphics & lllustrations quality
Photos quality

Interior Signage / section
markers
Object Tags

Objects Collection/selection
Museum Flyer

[ Excellent< > poor]
[ Excellent< > poor]

[ present < > absent ]

[ clear/concise< > obscure/wordy ]
[ Excellent< > poor]

[ Excellent< > poor]

[ Excellent< > poor]

[ clearly visible < > absent ]

[ Excellent< > poor]
[ Excellent< > poor]
[ Excellent/informative< > absent/poor]

Subtotal (out of 55)

Final Score out of 100
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3.5

15

1.0

15

4,000

1.0

2,000

1.0

1.0

1.0

3.5

600

3.5

3.0

22

6,600

53

7,400




Hijaz Railway Museum

Salt City

Approach/accessibility
Handicapped Accessibility

Wayfinding Signage (exterior
signs)
Entrance/reception

Ticketing counter/info booth
Toilets condition

Lighting conditions
Showcases condition

interior finishes (paint, flooring,
carpet, ceiling)

Space HVAC

Environmental conditioning for
showcases

Windows, curtains, doors
conditions

Visit Date

Part 1: Physical Assessment

[ clearly visible < > obscure ]
[ present < > absent ]
[ clearly visible < > absent ]

[ clearly visible < > absent ]
[ clearly visible < > absent ]

[ excellent & sufficient < > poor or
absent ]
[ Excellent< > poor]

[ Excellent< > poor]
[ Excellent< > poor]

[ present < > absent ]
[ Excellent< > poor]

[ Excellent< > poor]

Subtotal (out of 60)

Score

24-Feb-15

Est.
Budget

3.3

1.0

1.0

1.0

2.0

13

1.0

1.0

1.7

1.0

1.0

1.0

16

500,000

Part 2: Interpretation

Overall theme

Interpretive Content (qualitative
initial assessment)

Interpretive Panels

Interpretive Content

Panels condition & print quality
Graphics & lllustrations quality
Photos quality

Interior Signage / section
markers
Object Tags

Objects Collection/selection
Museum Flyer

[ Excellent< > poor]
[ Excellent< > poor]

[ present < > absent ]

[ clear/concise< > obscure/wordy ]
[ Excellent< > poor]

[ Excellent< > poor]

[ Excellent< > poor]

[ clearly visible < > absent ]

[ Excellent< > poor]
[ Excellent< > poor]
[ Excellent/informative< > absent/poor]

Subtotal (out of 55)

Final Score out of 100
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3.3

1.0

1.0

1.0

1.0

1.0

1.0

1.0

1.0

1.0

1.3

14

60,000

26

560,000




Museum of Jordanian Heritage (Yarmouk University ) Irbid
Visit Date  3-Feb-15
Part 1: Physical Assessment
Est.
Score Budget
Approach/accessibility [ clearly visible < > obscure ] 3.75
Handicapped Accessibility [ present < > absent ] 2 1,000
Way finding Signage (exterior [ clearly visible < > absent ] 2.75 500
signs)
Entrance/reception [ clearly visible < > absent ] 4.25 0
Ticketing counter/info booth [ clearly visible < > absent ] 4.5
Toilets condition [ excellent & sufficient < > poor or 2.25 0
absent ]
Lighting conditions [ Excellent< > poor] 3.25 2,000
Showcases condition [ Excellent< > poor] 3.75 0
interior finishes (paint, flooring, [ Excellent< > poor] 3.25 5,000
carpet, ceiling)
Space HVAC [ present < > absent ] 1.75 0
Environmental conditioning for [ Excellent< > poor] 2.5 7,000
showcases
Windows, curtains, doors [ Excellent< > poor] 3
conditions
Subtotal (out of 60) 37 15,500
Part 2: Interpretation
Overall theme [ Excellent< > poor] 4
Interpretive Content (qualitative [ Excellent< > poor] 4
initial assessment)
Interpretive Panels [ present < > absent ] 4.25
Interpretive Content [ clear/concise< > obscure/wordy ] 3.75 0
Panels condition & print quality [ Excellent< > poor] 3.25 5,000
Graphics & lllustrations quality [ Excellent< > poor] 2.75 4,000
Photos quality [ Excellent< > poor] 3.25
Interior Signage / section [ clearly visible < > absent ] 3 2,500
markers
Object Tags [ Excellent< > poor] 2.75 2,500
Objects Collection/selection [ Excellent< > poor] 4
Museum Flyer [ Excellent/informative< > absent/poor] 3.25 2,000
Subtotal (out of 55) 38.25 16,000
65 31,500

Final Score out of 100
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Umm Qais Archeological Museum Umm Qais
Visit Date  3-Feb-15
Part 1: Physical Assessment
Est.
Score Budget
Approach/accessibility [ clearly visible < > obscure ] 2.5 2000
Handicapped Accessibility [ present < > absent ] 1 2,500
Wayfinding Signage (exterior [ clearly visible < > absent ] 1.25 500
signs)
Entrance/reception [ clearly visible < > absent ] 15 2,500
Ticketing counter/info booth [ clearly visible < > absent ] 2,000
Toilets condition [ excellent & sufficient < > poor or 1,500
absent |

Lighting conditions [ Excellent< > poor] 1 15,000
Showcases condition [ Excellent< > poor] 1 25,000
interior finishes (paint, flooring, [ Excellent< > poor] 1.75 50,000
carpet, ceiling)
Space HVAC [ present < > absent ] 45,000
Environmental conditioning for [ Excellent< > poor]
showcases
Windows, curtains, doors [ Excellent< > poor] 1 12,000
conditions

Subtotal (out of 60) 15| 146,000

Part 2: Interpretation

Overall theme [ Excellent< > poor] 1.75

Interpretive Content [ Excellent< > poor] 1.25

(qualitative initial assessment)

Interpretive Panels [ present < > absent ] 12,000

Interpretive Content [ clear/concise< > obscure/wordy ] 35,000

Panels condition & print [ Excellent< > poor] 6,000

quality

Graphics & lllustrations quality [ Excellent< > poor] 4,500

Photos quality [ Excellent< > poor] 1,000

Interior Signage / section [ clearly visible < > absent ] 2,500

markers

Object Tags [ Excellent< > poor] 1 1,500

Objects Collection/selection [ Excellent< > poor] 2

Museum Flyer [ Excellent/informative< > absent/poor] 2,500

Subtotal (out of 55) 13 65,000

Final Score out of 100 24| 211,000
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Wasfi & Saadiyyeh Tall Museum

Salt / Al-Kamaliyyeh

Visit Date 5-Feb-15

Part 1: Physical Assessment

Approach/accessibility
Handicapped Accessibility

Wayfinding Signage (exterior
signs)
Entrance/reception

Ticketing counter/info booth
Toilets condition

Lighting conditions
Showcases condition

interior finishes (paint, flooring,
carpet, ceiling)

Space HVAC

Environmental conditioning for
showcases

Windows, curtains, doors
conditions

Est.
Score Budget

[ clearly visible < > obscure ] 4.0
[ present < > absent ] 1.3 1,500
[ clearly visible < > absent ] 3.3 2,000
[ clearly visible < > absent ] 3.5 2,500
[ clearly visible < > absent ] 2.3
[ excellent & sufficient < > poor or 4.0
absent ]
[ Excellent< > poor] 4.3
[ Excellent< > poor] 4.3 2,500
[ Excellent< > poor] 4.5
[ present < > absent ] 4.0
[ Excellent< > poor] 3.3
[ Excellent< > poor] 4.3

Subtotal (out of 60) 43 8,500

Part 2: Interpretation

Overall theme

Interpretive Content (qualitative
initial assessment)

Interpretive Panels

Interpretive Content

Panels condition & print quality
Graphics & lllustrations quality
Photos quality

Interior Signage / section
markers
Object Tags

Objects Collection/selection
Museum Flyer

[ Excellent< > poor] 4.3
[ Excellent< > poor] 3.0
[ present < > absent ] 1.0 4,000
[ clear/concise< > obscure/wordy ] 1.0 5,000
[ Excellent< > poor] 1.0 2,500
[ Excellent< > poor] 1.0 2,500
[ Excellent< > poor] 3.0
[ clearly visible < > absent ] 1.3 2,000
[ Excellent< > poor] 1.3 3,500
[ Excellent< > poor] 3.3
[ Excellent/informative< > absent/poor] 3.7
Subtotal (out of 55) 24 19,500
Final Score out of 100 o8 28,000
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Salt Archaeological Museum

Salt City

Approach/accessibility
Handicapped Accessibility

Wayfinding Signage (exterior
signs)
Entrance/reception

Ticketing counter/info booth
Toilets condition

Lighting conditions
Showcases condition

interior finishes (paint, flooring,
carpet, ceiling)

Space HVAC

Environmental conditioning for
showcases

Windows, curtains, doors
conditions

Visit Date 24-Feb-15

Part 1: Physical Assessment

[ clearly visible < > obscure ]
[ present < > absent ]
[ clearly visible < > absent ]

[ clearly visible < > absent ]
[ clearly visible < > absent ]

[ excellent & sufficient < > poor or
absent |
[ Excellent< > poor]

[ Excellent< > poor]
[ Excellent< > poor]

[ present < > absent ]
[ Excellent< > poor]

[ Excellent< > poor]

Subtotal (out of 60)

Est.

Score Budget

2.0

1.0

3.0

4.0

4.0

2.0 6,000

4.0

4.5

4.5 6,000

15 12,000

2.0 10,000

4.5

37 34,000

Part 2: Interpretation

Overall theme

Interpretive Content
(qualitative initial assessment)

Interpretive Panels

Interpretive Content

Panels condition & print quality
Graphics & lllustrations quality
Photos quality

Interior Signage / section
markers
Object Tags

Objects Collection/selection
Museum Flyer

[ Excellent< > poor]
[ Excellent< > poor]

[ present < > absent ]

[ clear/concise< > obscure/wordy ]
[ Excellent< > poor]

[ Excellent< > poor]

[ Excellent< > poor]

[ clearly visible < > absent ]

[ Excellent< > poor]
[ Excellent< > poor]
[ Excellent/informative< > absent/poor]

Subtotal (out of 55)

Final Score out of 100
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4.0

4.0

4.0

4.0

4.0

4.0

3.5

2.5

4.0

4.0

1.0

4,000

39

4,000

66

38,000




Salt Heritage Museum (Abu Jaber House)

Salt City

Visit Date 24-Feb 15

Part 1: Physical Assessment

Approach/accessibility
Handicapped Accessibility

Wayfinding Signage (exterior
signs)
Entrance/reception

Ticketing counter/info booth
Toilets condition

Lighting conditions
Showcases condition

interior finishes (paint, flooring,
carpet, ceiling)

Space HVAC

Environmental conditioning for
showcases

Windows, curtains, doors
conditions

[ clearly visible < > obscure ]
[ present < > absent ]
[ clearly visible < > absent ]

[ clearly visible < > absent ]
[ clearly visible < > absent ]

[ excellent & sufficient < > poor or
absent |
[ Excellent< > poor]

[ Excellent< > poor]
[ Excellent< > poor]

[ present < > absent ]
[ Excellent< > poor]

[ Excellent< > poor]

Subtotal (out of 60)

Score

Est.
Budget

3.3

3.7

3.7

4.3

3.3

4.0

4.0

4.0

4.0

4,000

3.0

6,000

2.0

10,000

4.0

43

20,000

Part 2: Interpretation

Overall theme

Interpretive Content
(qualitative initial assessment)

Interpretive Panels

Interpretive Content

Panels condition & print quality
Graphics & lllustrations quality
Photos quality

Interior Signage / section
markers
Object Tags

Objects Collection/selection
Museum Flyer

[ Excellent< > poor]
[ Excellent< > poor]

[ present < > absent ]

[ clear/concise< > obscure/wordy ]
[ Excellent< > poor]

[ Excellent< > poor]

[ Excellent< > poor]

[ clearly visible < > absent ]

[ Excellent< > poor]
[ Excellent< > poor]
[ Excellent/informative< > absent/poor]

Subtotal (out of 55)

Final Score out of 100
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4.3

4.3

4.3

4.3

4.3

4.5

4.3

4.3

4.3

4.3

4.0

3,000

48

3,000

79

23,000




Madaba Archaeological Museum

Madaba

Visit Date

9-Feb-15

Part 1: Physical Assessment

Approach/accessibility
Handicapped Accessibility

Wayfinding Signage (exterior
signs)
Entrance/reception

Ticketing counter/info booth
Toilets condition

Lighting conditions
Showcases condition

interior finishes (paint, flooring,
carpet, ceiling)

Space HVAC

Environmental conditioning for
showcases

Windows, curtains, doors
conditions

[ clearly visible < > obscure ]
[ present < > absent ]
[ clearly visible < > absent ]

[ clearly visible < > absent ]
[ clearly visible < > absent ]

[ excellent & sufficient < > poor or
absent ]
[ Excellent< > poor]

[ Excellent< > poor]
[ Excellent< > poor]

[ present < > absent ]
[ Excellent< > poor]

[ Excellent< > poor]

Subtotal (out of 60)

Est.
Score Budget
1.8 2000
1.0 6,000
1.8 2,000
15 2,500
2.0 2,000
1.3 6,000
1.3 12,000
1.3 30,000
1.3 20,000
1.0 45,000
1.0 12,000
1.3 10,000
16 | 149,500

Part 2: Interpretation

Overall theme

Interpretive Content
(qualitative initial assessment)

Interpretive Panels
Interpretive Content

Panels condition & print

quality
Graphics & lllustrations quality

Photos quality

Interior Signage / section
markers
Object Tags

Objects Collection/selection
Museum Flyer

[ Excellent< > poor]
[ Excellent< > poor]

[ present < > absent ]
[ clear/concise< > obscure/wordy ]
[ Excellent< > poor]

[ Excellent< > poor]
[ Excellent< > poor]
[ clearly visible < > absent ]

[ Excellent< > poor]
[ Excellent< > poor]
[ Excellent/informative< > absent/poor]

Subtotal (out of 55)

Final Score out of 100
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1.8
1.3
1.0
1.3 20,000
1.3 15,000
1.3 4,500
1.3 1,500
1.3 1,000
1.3 2,500
2.8
1.0 3,000
15 47,500
27 | 197,000




Dead Sea Panorama Museum Dead Sea
Visit Date  9-Feb-15
Part 1: Physical Assessment
Est.
Score Budget
Approach/accessibility [ clearly visible < > obscure ] 4.8
Handicapped Accessibility [ present < > absent ] 5.0
Wayfinding Signage (exterior [ clearly visible < > absent ] 4.3
signs)
Entrance/reception [ clearly visible < > absent ] 4.5
Ticketing counter/info booth [ clearly visible < > absent ] 4.7
Toilets condition [ excellent & sufficient < > poor or 5.0
absent ]

Lighting conditions [ Excellent< > poor] 5.0
Showcases condition [ Excellent< > poor] 5.0
interior finishes (paint, flooring, [ Excellent< > poor] 5.0
carpet, ceiling)
Space HVAC [ present < > absent ] 5.0
Environmental conditioning for [ Excellent< > poor] 4.7
showcases
Windows, curtains, doors [ Excellent< > poor] 4.5
conditions

Subtotal (out of 60) 57

Part 2: Interpretation

Overall theme [ Excellent< > poor] 4.8
Interpretive Content (qualitative [ Excellent< > poor] 4.3
initial assessment)
Interpretive Panels [ present < > absent ] 4.5 5,000
Interpretive Content [ clear/concise< > obscure/wordy ] 4.5 5,000
Panels condition & print quality [ Excellent< > poor] 4.0
Graphics & lllustrations quality [ Excellent< > poor] 3.5
Photos quality [ Excellent< > poor] 4.3
Interior Signage / section [ clearly visible < > absent ] 3.8
markers
Object Tags [ Excellent< > poor] 3.5
Objects Collection/selection [ Excellent< > poor] 4.3 2,500
Museum Flyer [ Excellent/informative< > absent/poor] 4.8
Subtotal (out of 55) 46 12,500
Final Score out of 100 90 12,500
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Lowest Point on earth Museum (Lot Museum) Ghour Al Safi/ Karak

Visit Date  8-Mar-15
Part 1: Physical Assessment
Est.
Score Budget
Approach/accessibility [ clearly visible < > obscure ] 3.3
Handicapped Accessibility [ present < > absent ] 1.0
Wayfinding Signage (exterior [ clearly visible < > absent ] 2.7 1,000
signs)
Entrance/reception [ clearly visible < > absent ] 3.7
Ticketing counter/info booth [ clearly visible < > absent ] 2.7
Toilets condition [ excellent & sufficient < > poor or 3.3 1,500
absent ]
Lighting conditions [ Excellent< > poor] 2.3 10,000
Showcases condition [ Excellent< > poor] 3.7
interior finishes (paint, flooring, [ Excellent< > poor] 4.0
carpet, ceiling)
Space HVAC [ present < > absent ] 1.7 20,000
Environmental conditioning for [ Excellent< > poor] 1.3 1,500
showcases
Windows, curtains, doors [ Excellent< > poor] 3.3
conditions
Subtotal (out of 60) 33 34,000
Part 2: Interpretation
Overall theme [ Excellent< > poor] 3.0
Interpretive Content (qualitative [ Excellent< > poor] 3.0 4,000
initial assessment)
Interpretive Panels [ present < > absent ] 3.7
Interpretive Content [ clear/concise< > obscure/wordy ] 3.3
Panels condition & print quality [ Excellent< > poor] 3.0
Graphics & lllustrations quality [ Excellent< > poor] 3.0
Photos quality [ Excellent< > poor] 2.7
Interior Signage / section [ clearly visible < > absent ] 2.0 3,500
markers
Object Tags [ Excellent< > poor] 1.3 3,500
Objects Collection/selection [ Excellent< > poor] 3.0
Museum Flyer [ Excellent/informative< > absent/poor] 1.0 2,500
Subtotal (out of 55) 29 13,500
Final Score out of 100 o4 41,500
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Ajloun Archaeological Museum

Ajloun

Approach/accessibility
Handicapped Accessibility

Wayfinding Signage (exterior
signs)
Entrance/reception

Ticketing counter/info booth
Toilets condition

Lighting conditions
Showcases condition

interior finishes (paint, flooring,
carpet, ceiling)

Space HVAC

Environmental conditioning for
showcases

Windows, curtains, doors
conditions

Visit Date

Part 1: Physical Assessment

9-Mar-15

[ clearly visible < > obscure ]

[ present < > absent ]

[ clearly visible < > absent ]

[ clearly visible < > absent ]

[ clearly visible < > absent ]

[ excellent & sufficient < > poor or
absent ]

[ Excellent< > poor]

[ Excellent< > poor]

[ Excellent< > poor]

[ present < > absent ]

[ Excellent< > poor]

[ Excellent< > poor]

Subtotal (out of 60)

Est.

Score Budget

3.7

1.0

1.7 1,000

3.0

3.0 2,500

2.3 6,000

1.3 20,000

1.3 50,000

3.3

1.0 25,000

1.0 5,000

1.7 2,000

24 | 111,500

Part 2: Interpretation

Overall theme

Interpretive Content (qualitative
initial assessment)

Interpretive Panels

Interpretive Content

Panels condition & print quality
Graphics & lllustrations quality
Photos quality

Interior Signage / section
markers
Object Tags

Objects Collection/selection
Museum Flyer

[ Excellent< > poor]

[ Excellent< > poor]

[ present < > absent ]

[ clear/concise< > obscure/wordy ]

[ Excellent< > poor]

[ Excellent< > poor]

[ Excellent< > poor]

[ clearly visible < > absent ]

[ Excellent< > poor]

[ Excellent< > poor]

[ Excellent/informative< > absent/poor]

Subtotal (out of 55)

Final Score out of 100

3.0
1.0
1.3 10,000
1.3 15,000
1.0 6,000
1.0 4,000
1.0
1.0 1,500
17 2,500
2.3
1.0 4,000
16 43,000
35| 154,500
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Jordan Life Museum (Kufranja)

Ajloun/Kufranja

Visit Date

9-Mar-15

Part 1: Physical Assessment

Approach/accessibility
Handicapped Accessibility

Wayfinding Signage (exterior
signs)
Entrance/reception

Ticketing counter/info booth
Toilets condition

Lighting conditions
Showcases condition

interior finishes (paint, flooring,
carpet, ceiling)

Space HVAC

Environmental conditioning for
showcases

Windows, curtains, doors
conditions

Est.
Score Budget
[ clearly visible < > obscure ] 1.0
[ present < > absent ] 1.0
[ clearly visible < > absent ] 1.0
[ clearly visible < > absent ] 1.0
[ clearly visible < > absent ] 1.0
[ excellent & sufficient < > poor or 1.0
absent ]
[ Excellent< > poor] 2.0
[ Excellent< > poor] 1.0
[ Excellent< > poor] 2.0
[ present < > absent ] 1.0
[ Excellent< > poor] 1.0
[ Excellent< > poor] 2.0
Subtotal (out of 60) 15| 100,000

Part 2: Interpretation

Overall theme

Interpretive Content (qualitative
initial assessment)

Interpretive Panels

Interpretive Content

Panels condition & print quality
Graphics & lllustrations quality
Photos quality

Interior Signage / section
markers
Object Tags

Objects Collection/selection
Museum Flyer

[ Excellent< > poor] 2.0
[ Excellent< > poor] 1.0
[ present < > absent ] 1.0
[ clear/concise< > obscure/wordy ] 1.0
[ Excellent< > poor] 1.0
[ Excellent< > poor] 1.0
[ Excellent< > poor] 1.0
[ clearly visible < > absent ] 1.0
[ Excellent< > poor] 1.0
[ Excellent< > poor] 2.0
[ Excellent/informative< > absent/poor] 1.0

Subtotal (out of 55) 13 40,000

Final Score out of 100 24| 140,000
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Rasoun Cultural Museum

Ajloun

Visit

Date

9-Mar-15

Part 1: Physical Assessment

Approach/accessibility
Handicapped Accessibility

Wayfinding Signage (exterior
signs)
Entrance/reception

Ticketing counter/info booth
Toilets condition

Lighting conditions
Showcases condition

interior finishes (paint, flooring,
carpet, ceiling)

Space HVAC

Environmental conditioning for
showcases

Windows, curtains, doors
conditions

[ clearly visible < > obscure ]
[ present < > absent ]
[ clearly visible < > absent ]

[ clearly visible < > absent ]
[ clearly visible < > absent ]

[ excellent & sufficient < > poor or
absent |
[ Excellent< > poor]

[ Excellent< > poor]
[ Excellent< > poor]

[ present < > absent ]
[ Excellent< > poor]

[ Excellent< > poor]

Subtotal (out of 60)

Score

Est.
Budget

1.7

1.0

2.0

1.0

1.0

1.0

1.0

1.0

1.0

1.0

1.0

1.0

14

40,000

Part 2: Interpretation

Overall theme

Interpretive Content (qualitative
initial assessment)

Interpretive Panels

Interpretive Content

Panels condition & print quality
Graphics & lllustrations quality
Photos quality

Interior Signage / section
markers
Object Tags

Objects Collection/selection
Museum Flyer

[ Excellent< > poor]
[ Excellent< > poor]

[ present < > absent ]

[ clear/concise< > obscure/wordy ]
[ Excellent< > poor]

[ Excellent< > poor]

[ Excellent< > poor]

[ clearly visible < > absent ]

[ Excellent< > poor]
[ Excellent< > poor]
[ Excellent/informative< > absent/poor]

Subtotal (out of 55)

Final Score out of 100
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2.0

1.0

1.0

1.0

1.0

1.0

1.0

1.0

1.0

1.3

1.0

12

10,000

23

50,000




Jarash Archaeological Museum

Jarash

Approach/accessibility
Handicapped Accessibility

Wayfinding Signage (exterior
signs)
Entrance/reception

Ticketing counter/info booth
Toilets condition

Lighting conditions
Showcases condition

interior finishes (paint, flooring,
carpet, ceiling)

Space HVAC

Environmental conditioning for
showcases

Windows, curtains, doors
conditions

Visit Date

Part 1: Physical Assessment

Score

9-Mar-15

Est.
Budget

[ clearly visible < > obscure ]

2.3

[ present < > absent ]

1.0

[ clearly visible < > absent ]

2.7

[ clearly visible < > absent ]

2.3

[ clearly visible < > absent ]

1.7

[ excellent & sufficient < > poor or
absent ]

13

[ Excellent< > poor]

1.7

[ Excellent< > poor]

2.3

[ Excellent< > poor]

13

[ present < > absent ]

1.0

[ Excellent< > poor]

1.0

[ Excellent< > poor]

13

Subtotal (out of 60)

20

180,000

Part 2: Interpretation

Overall theme

Interpretive Content (qualitative
initial assessment)

Interpretive Panels

Interpretive Content

Panels condition & print quality
Graphics & lllustrations quality
Photos quality

Interior Signage / section
markers
Object Tags

Objects Collection/selection
Museum Flyer

[ Excellent< > poor]

2.3

[ Excellent< > poor]

13

[ present < > absent ]

1.0

[ clear/concise< > obscure/wordy ]

1.0

[ Excellent< > poor]

1.0

[ Excellent< > poor]

1.0

[ Excellent< > poor]

1.0

[ clearly visible < > absent ]

1.0

[ Excellent< > poor]

1.3

[ Excellent< > poor]

2.3

[ Excellent/informative< > absent/poor]

1.0

Subtotal (out of 55)

14

70,000

Final Score out of 100

30

250,000
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Marine Life Exhibit

Agaba

Approach/accessibility
Handicapped Accessibility

Wayfinding Signage (exterior
signs)
Entrance/reception

Ticketing counter/info booth
Toilets condition

Lighting conditions
Showcases condition

interior finishes (paint, flooring,
carpet, ceiling)

Space HVAC

Environmental conditioning for
showcases

Windows, curtains, doors
conditions

Visit Date

Part 1: Physical Assessment

Score

10-Mar-15

Est.
Budget

[ clearly visible < > obscure ]

2.5

[ present < > absent ]

1.0

[ clearly visible < > absent ]

2.5

[ clearly visible < > absent ]

1.0

[ clearly visible < > absent ]

3.0

[ excellent & sufficient < > poor or
absent ]

15

[ Excellent< > poor]

2.5

[ Excellent< > poor]

15

[ Excellent< > poor]

1.0

[ present < > absent ]

1.0

[ Excellent< > poor]

3.0

[ Excellent< > poor]

15

Subtotal (out of 60)

22

150,000

Part 2: Interpretation

Overall theme

Interpretive Content
(qualitative initial assessment)

Interpretive Panels

Interpretive Content

Panels condition & print quality
Graphics & lllustrations quality
Photos quality

Interior Signage / section
markers
Object Tags

Objects Collection/selection
Museum Flyer

[ Excellent< > poor]

4.0

[ Excellent< > poor]

2.0

[ present < > absent ]

2.0

[ clear/concise< > obscure/wordy ]

2.5

[ Excellent< > poor]

15

[ Excellent< > poor]

15

[ Excellent< > poor]

2.5

[ clearly visible < > absent ]

2.0

[ Excellent< > poor]

15

[ Excellent< > poor]

3.0

[ Excellent/informative< > absent/poor]

2.0

Subtotal (out of 55)

25

100,000

Final Score out of 100

40

250,000
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Agaba Archaeological Museum (Sharif Hussein House) Agaba

Visit Date 10-Mar-15

Part 1: Physical Assessment

Approach/accessibility
Handicapped Accessibility

Wayfinding Signage (exterior
signs)
Entrance/reception

Ticketing counter/info booth
Toilets condition

Lighting conditions
Showcases condition

interior finishes (paint, flooring,
carpet, ceiling)

Space HVAC

Environmental conditioning for
showcases

Windows, curtains, doors
conditions

Est.
Score Budget

[ clearly visible < > obscure ] 3.3 2000
[ present < > absent ] 1.0 1,000
[ clearly visible < > absent ] 2.0 2,000
[ clearly visible < > absent ] 2.7
[ clearly visible < > absent ] 2.7 2,500
[ excellent & sufficient < > poor or 1.7 4,000
absent ]
[ Excellent< > poor] 1.7 30,000
[ Excellent< > poor] 1.7 80,000
[ Excellent< > poor] 1.3 100,000
[ present < > absent ] 2.0 35,000
[ Excellent< > poor] 1.7
[ Excellent< > poor] 1.3 6,000

Subtotal (out of 60) 23 262,500

Part 2: Interpretation

Overall theme

Interpretive Content
(qualitative initial assessment)

Interpretive Panels

Interpretive Content

Panels condition & print quality
Graphics & lllustrations quality
Photos quality

Interior Signage / section
markers
Object Tags

Objects Collection/selection
Museum Flyer

[ Excellent< > poor] 3.3
[ Excellent< > poor] 1.7 40,000
[ present < > absent ] 2.3
[ clear/concise< > obscure/wordy ] 2.0
[ Excellent< > poor] 1.0 7,000
[ Excellent< > poor] 1.0 4,000
[ Excellent< > poor] 1.0
[ clearly visible < > absent ] 1.7 1,200
[ Excellent< > poor] 1.3 3,000
[ Excellent< > poor] 2.0
[ Excellent/informative< > absent/poor] 1.0
Subtotal (out of 55) 18 55,200
Final Score out of 100 36 317,700
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Agaba Heritage Museum

Agaba

Visit Date

10-Mar-15

Part 1: Physical Assessment

Approach/accessibility
Handicapped Accessibility

Wayfinding Signage (exterior
signs)
Entrance/reception

Ticketing counter/info booth
Toilets condition

Lighting conditions
Showcases condition

interior finishes (paint, flooring,
carpet, ceiling)

Space HVAC

Environmental conditioning for
showcases

Windows, curtains, doors
conditions

Part 2: Interpretation

Overall theme

Interpretive Content (qualitative
initial assessment)

Interpretive Panels

Interpretive Content

Panels condition & print quality
Graphics & lllustrations quality
Photos quality

Interior Signage / section
markers
Object Tags

Objects Collection/selection
Museum Flyer

[ clearly visible < > obscure ]
[ present < > absent ]
[ clearly visible < > absent ]

[ clearly visible < > absent ]
[ clearly visible < > absent ]

[ excellent & sufficient < > poor or
absent ]
[ Excellent< > poor]

[ Excellent< > poor]
[ Excellent< > poor]

[ present < > absent ]
[ Excellent< > poor]

[ Excellent< > poor]

Subtotal (out of 60)

[ Excellent< > poor]
[ Excellent< > poor]

[ present < > absent ]

[ clear/concise< > obscure/wordy ]
[ Excellent< > poor]

[ Excellent< > poor]

[ Excellent< > poor]

[ clearly visible < > absent ]

[ Excellent< > poor]
[ Excellent< > poor]
[ Excellent/informative< > absent/poor]

Subtotal (out of 55)

Final Score out of 100
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Score

Est.
Budget

2.0

1.0

2.3

1.7

13

13

2.0

2.0

2.0

13

13

2.0

20

120,000

2.3

2.0

1.7

1.7

2.0

2.0

3.7

2.7

1.7

2.3

1.0

23

60,000

38

180,000




Mafraq Archaeological Museum

Mafraq

Visit Date

16-Mar-15

Part 1: Physical Assessment

Approach/accessibility
Handicapped Accessibility

Wayfinding Signage (exterior
signs)
Entrance/reception

Ticketing counter/info booth
Toilets condition

Lighting conditions
Showcases condition

interior finishes (paint, flooring,
carpet, ceiling)

Space HVAC

Environmental conditioning for
showcases

Windows, curtains, doors
conditions

[ clearly visible < > obscure ]
[ present < > absent ]
[ clearly visible < > absent ]

[ clearly visible < > absent ]
[ clearly visible < > absent ]

[ excellent & sufficient < > poor or
absent ]
[ Excellent< > poor]

[ Excellent< > poor]
[ Excellent< > poor]

[ present < > absent ]
[ Excellent< > poor]

[ Excellent< > poor]

Subtotal (out of 60)

Score

Est.
Budget

1.0

1.0

1.0

1.0

1.0

1.0

1.0

1.0

1.0

1.0

1.0

1.0

12

200,000

Part 2: Interpretation

Overall theme

Interpretive Content
(qualitative initial assessment)

Interpretive Panels

Interpretive Content

Panels condition & print quality
Graphics & lllustrations quality
Photos quality

Interior Signage / section
markers
Object Tags

Objects Collection/selection
Museum Flyer

[ Excellent< > poor]
[ Excellent< > poor]

[ present < > absent ]

[ clear/concise< > obscure/wordy ]
[ Excellent< > poor]

[ Excellent< > poor]

[ Excellent< > poor]

[ clearly visible < > absent ]

[ Excellent< > poor]
[ Excellent< > poor]
[ Excellent/informative< > absent/poor]

Subtotal (out of 55)

Final Score out of 100
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1.0

1.0

1.0

1.0

1.0

1.0

1.0

1.0

1.0

1.3

1.0

11

50,000

20

250,000




Qasr Al Hallabat Museum Zarka
Visit Date  16-Mar-15
Part 1: Physical Assessment
Est.
Score Budget
Approach/accessibility [ clearly visible < > obscure ] 4.7
Handicapped Accessibility [ present < > absent ] 5.0
Wayfinding Signage (exterior [ clearly visible < > absent ] 3.0
signs)
Entrance/reception [ clearly visible < > absent ] 3.7
Ticketing counter/info booth [ clearly visible < > absent ] 3.3
Toilets condition [ excellent & sufficient < > poor or 2.0
absent |
Lighting conditions [ Excellent< > poor] 4.7
Showcases condition [ Excellent< > poor] 4.7
interior finishes (paint, flooring, [ Excellent< > poor] 4.7
carpet, ceiling)
Space HVAC [ present < > absent ] 4.0
Environmental conditioning for [ Excellent< > poor] 2.0
showcases
Windows, curtains, doors [ Excellent< > poor] 4.7
conditions
Subtotal (out of 60) 46 0

Part 2: Interpretation

Overall theme [ Excellent< > poor] 4.7

Interpretive Content (qualitative [ Excellent< > poor] 1.7

initial assessment)

Interpretive Panels [ present < > absent ] 1.7 15,000

Interpretive Content [ clear/concise< > obscure/wordy ] 1.7 15,000

Panels condition & print quality [ Excellent< > poor] 2.0

Graphics & lllustrations quality [ Excellent< > poor] 2.0 4,500

Photos quality [ Excellent< > poor] 2.0

Interior Signage / section [ clearly visible < > absent ] 1.7

markers

Object Tags [ Excellent< > poor] 2.0 3,000

Objects Collection/selection [ Excellent< > poor] 4.7

Museum Flyer [ Excellent/informative< > absent/poor] 1.0 2,500
Subtotal (out of 55) 25 40,000

62 40,000

Final Score out of 100
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Numismatic Museum (Jordan Ahli Bank)

Amman

Visit Date

1-Jun-15

Part 1: Physical Assessment

Est.
Score Budget
Approach/accessibility [ clearly visible < > obscure ] 3.5
Handicapped Accessibility [ present < > absent ] 1.0
Wayfinding Signage (exterior [ clearly visible < > absent ] 15 2,000
signs)
Entrance/reception [ clearly visible < > absent ] 5.0
Ticketing counter/info booth [ clearly visible < > absent ] 5.0
Toilets condition [ excellent & sufficient < > poor or 5.0
absent |
Lighting conditions [ Excellent< > poor] 5.0
Showcases condition [ Excellent< > poor] 4.5
interior finishes (paint, [ Excellent< > poor] 5.0
flooring, carpet, ceiling)
Space HVAC [ present < > absent ] 5.0
Environmental conditioning [ Excellent< > poor] 1.0
for showcases
Windows, curtains, doors [ Excellent< > poor] 5.0
conditions
Subtotal (out of 60) a7 2,000

Overall theme [ Excellent< > poor] 4.5
Interpretive Content [ Excellent< > poor] 4.5
(qualitative initial assessment)
Interpretive Panels [ present < > absent ] 3.5
Interpretive Content [ clear/concise< > obscure/wordy ] 3.5
Panels condition & print [ Excellent< > poor] 4.0
quality
Graphics & lllustrations quality [ Excellent< > poor] 4.0
Photos quality [ Excellent< > poor] 4.5
Interior Signage / section [ clearly visible < > absent ] 4.0
markers
Object Tags [ Excellent< > poor] 3.5
Objects Collection/selection [ Excellent< > poor] 5.0
Museum Flyer [Excellent/informative< > 5.0 4,000
absent/poor]
Subtotal (out of 55) 46 4,000
Final Score out of 100 80 6,000

Part 2: Interpretation
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28 | Habes Al Majali Museum Amman
Visit Date 1-Jun-15
Part 1: Physical Assessment
Est.
Score Budget
Approach/accessibility [ clearly visible < > obscure ] 3.5
Handicapped Accessibility [ present < > absent ] 15
Wayfinding Signage (exterior [ clearly visible < > absent ] 3.0 2,000
signs)
Entrance/reception [ clearly visible < > absent ] 5.0
Ticketing counter/info booth [ clearly visible < > absent ] 5.0
Toilets condition [ excellent & sufficient < > poor or 5.0
absent |
Lighting conditions [ Excellent< > poor] 5.0
Showcases condition [ Excellent< > poor] 5.0
interior finishes (paint, flooring, [ Excellent< > poor] 5.0
carpet, ceiling)
Space HVAC [ present < > absent ] 5.0
Environmental conditioning for [ Excellent< > poor] 1.0
showcases
Windows, curtains, doors [ Excellent< > poor] 4.5
conditions
Subtotal (out of 60) 49 2,000

Part 2: Interpretation

Overall theme [ Excellent< > poor] 4.0
Interpretive Content (qualitative [ Excellent< > poor] 3.5
initial assessment)
Interpretive Panels [ present < > absent ] 3.5
Interpretive Content [ clear/concise< > obscure/wordy 2.5 10,000
]
Panels condition & print quality [ Excellent< > poor] 4.0
Graphics & lllustrations quality [ Excellent< > poor] 3.0
Photos quality [ Excellent< > poor] 3.5
Interior Signage / section [ clearly visible < > absent ] 4.0
markers
Object Tags [ Excellent< > poor] 4.0
Objects Collection/selection [ Excellent< > poor] 3.5
Museum Flyer [Excellent/informative< > 4.5
absent/poor]
Subtotal (out of 55) 40 10,000
Final Score out of 100 7 12,000
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29 [ Islamic Archeological Museum (King Abdullah | Mosque) Amman
Visit Date 1-Jun-15
Part 1: Physical Assessment
Est.
Score Budget
Approach/accessibility [ clearly visible < > obscure ] 3.5
Handicapped Accessibility [ present < > absent ] 4.5
Wayfinding Signage (exterior [ clearly visible < > absent ] 2.5
signs)
Entrance/reception [ clearly visible < > absent ] 3.0
Ticketing counter/info booth [ clearly visible < > absent ] 3.0
Toilets condition [ excellent & sufficient < > poor 2.0
or absent ]

Lighting conditions [ Excellent< > poor] 2.0 10,000
Showcases condition [ Excellent< > poor] 2.0 15,000
interior finishes (paint, flooring, [ Excellent< > poor] 2.5 25,000
carpet, ceiling)
Space HVAC [ present < > absent ] 2.0 10,000
Environmental conditioning for [ Excellent< > poor] 1.0
showcases
Windows, curtains, doors [ Excellent< > poor] 2.5
conditions

Subtotal (out of 60) 31 60,000

Part 2: Interpretation

Overall theme [ Excellent< > poor] 1.5
Interpretive Content (qualitative [ Excellent< > poor] 1.0
initial assessment)
Interpretive Panels [ present < > absent ] 1.5 15,000
Interpretive Content [ clear/concise< > 1.5 20,000
obscure/wordy |
Panels condition & print quality [ Excellent< > poor] 1.0
Graphics & lllustrations quality [ Excellent< > poor] 1.0 5,000
Photos quality [ Excellent< > poor] 1.0 2,000
Interior Signage / section markers [ clearly visible < > absent ] 1.0 1,000
Object Tags [ Excellent< > poor] 1.0 2,000
Objects Collection/selection [ Excellent< > poor] 2.0
Museum Flyer [Excellent/informative< > 1.5 4,000
absent/poor]
Subtotal (out of 55) 14 49,000
Final Score out of 100 39 109,000
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30 | Dar Al Saraya Museum Irbid
Visit Date 1-Jun-15
Part 1: Physical Assessment
Est.
Score Budget
Approach/accessibility [ clearly visible < > obscure ] 3.0
Handicapped Accessibility [ present < > absent ] 5.0
Wayfinding Signage (exterior [ clearly visible < > absent ] 4.0
signs)
Entrance/reception [ clearly visible < > absent ] 4.0
Ticketing counter/info booth [ clearly visible < > absent ] 4.0
Toilets condition [ excellent & sufficient < > poor 4.0
or absent ]
Lighting conditions [ Excellent< > poor] 3.0 18,000
Showcases condition [ Excellent< > poor] 4.0 25,000
interior finishes (paint, flooring, [ Excellent< > poor] 4.0
carpet, ceiling)
Space HVAC [ present < > absent ] 1.0
Environmental conditioning for [ Excellent< > poor] 1.0
showcases
Windows, curtains, doors [ Excellent< > poor] 3.0
conditions
Subtotal (out of 60) 40 43,000
Part 2: Interpretation
Overall theme [ Excellent< > poor] 5.0
Interpretive Content (qualitative [ Excellent< > poor] 4.0
initial assessment)
Interpretive Panels [ present < > absent ] 4.0
Interpretive Content [ clear/concise< > 4.0
obscure/wordy |
Panels condition & print quality [ Excellent< > poor] 4.0
Graphics & lllustrations quality [ Excellent< > poor] 4.0
Photos quality [ Excellent< > poor] 4.0
Interior Signage / section markers [ clearly visible < > absent ] 3.0 1,500
Object Tags [ Excellent< > poor] 3.0 3,500
Objects Collection/selection [ Excellent< > poor] 5.0
Museum Flyer [Excellent/informative< > 1.0 4,000
absent/poor]
Subtotal (out of 55) 41 9,000
Final Score out of 100 70 52,000
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