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Report of Review Meeting on Creative Workshop BCC 

Campaign on ORS + Zinc & Chlorhexidine Gel 
 

Introduction 

 
As a follow up to the creative workshop held in Pokhara, a review meeting on "Creative 

Workshop BCC Campaign on ORS+ Zinc & Chlorhexidine Gel" was organized by National 

Health Education, Information and Communication Center (NHEICC) in partnership with 

JSI,MI, and GGMS/FHI360.The workshop was held in Dhulikhel from May12 to 13, 2014. 

 

After the introduction of the all the participants, Mr. Hari Sharan Karki, Chief, Reproduction and 

Child Health Communication Section, NHEICC presented the objectives of the workshop which 

are as follows: 

 

To share the concept about Strategic Behavior Change Communication campaign on ORS+ zinc 

and Chlorhexidine Gel (Navi Malam) and what has been done so far 

 To receive final feedback on modified messages; and 

 To discuss dissemination of the messages  

 

Mr. K. B. Chand, Chief, IMCI Section, Child Health Division, reminded that Nepali society is 

traditional and conservative in its outlook. Thus behavior change is a challenging prospect. Only 

appropriate and relevant messages can facilitate to change the desired behavior. He stressed the 

need for developing messages in different languages. Mr. Chand added that the involvement of 

different stakeholders including FCHVs and member of mothers groups was really praiseworthy. 

 

Ms. Moon Pradhan, Marketing and Communication Advisor, GGMS/FHI360 shared the program 

of the day and next day activities. 

 

Ms. Leela Khanal, Program Manager, JSI/CCNP made a brief presentation entitled "Background 

on Chlorhexidine Gel". 

 

The presentation on" Background on ORS + zinc Program" could not be made in the absence of 

Mr. Macha Raj Maharjan. However, MS. Moon Pradhan briefly introduced the topic to 

familiarize the participants. 

 

The second day began with the presentation of "BCC Campaign ORS+zinc-2014 by Mr. Raiesh 

Bhatta of ANS Creation. After the presentation, participants were divided into five groups to 

provide further inputs in the presentation. Following suggestions were received from different 

groups: 

 

Suggestions 



 

 
 

The teams after viewing the deliverables commented and suggested on it. The details of 

such suggestions are listed under: 

Group A 

COMMENTS 
POINTS TO BE 

 

CONSIDERED 
REMARKS 

TVC and Radio  

The campaign would have been better if TVC and Radio 

commercial can be made available in Newari language. √ 
 

Radio message (audio) is very fast, resulting in difficulty in 
understanding the message. 

√  

In the TV commercial, Dhurmus instead of hiding behind the 
wall should be seen coming with his wife. 

  

The message would be clear and complete if “2 dlxgf b]vL 

5 aif{ ;Ddsf afnaflnsfnfO{” can be said instead of “5 

aif{ d'gLsf afnaflnsfnfO{” in the TVC and radio message. 

√ 

 

PROMOTIONAL MATERIAL 
 

The letters in the Display rack are small and cannot be read 
conveniently. 

√ 
 

The pictorial part of the display rack should have the picture 
of a mother feeding zinc solution to her child. 

√ 
 

 

  



 

Group B 
 
 

COMMENTS 
POINTS TO BE 

CONSIDERED 
REMARKS 

TVC and Radio  

Deepa should wear FCHV’s dress in the TVC while 
conveying the message. 

 Is already 
wearing in the 
TVC, so not 
needed 

ORS and zinc packaging should be shown separately in 
the visual part. Zinc to be shown in white color not pink √ 

 

PROMOTIONAL MATERIAL  

In the Key chain instead of “Pp^F rDrfdf clnsftL kfgL” 

should be “pdfn]/ ;]nfPsf] ;kmf kfgL” 
√ 

 

Zinc tablets should be shown in white color. √  

In the key chain, USAID/Nepal should be replaced with only 
USAID 

√  

In the key chain, only Government   

Logo should be shown (and not the words and descriptions). √  

In the key chain, the space should be utilized in an optimum 
way.  

√  

 
 

  



 

Group C 
 
 

COMMENTS 
POINTS TO BE 

CONSIDERED 
REMARKS 

TVC and Radio  

In the TVC extreme words like “ajf{b 

u/L%\of} gL” should be replaced with simple 

words like “cf]xf]” 

√ 

 

In the TVC the word “lg/Gt/” should be 

replaced with “nuftf/” 

√  

PROMOTIONAL MATERIAL  

The ORS and zinc tablet packaging in the 
visuals should be made distinctive. 

√  

 

  



 

Group D 
 
 

COMMENTS 
POINTS TO BE 

CONSIDERED 
REMARKS 

TVC and Radio  

The first sentence in the radio jingle should 
be kept in the end. 

√  

In the radio jingle, availability should be 
included. 

√  

“kvfnf nfUbf g*/fcf}+” should be 

changed to “kvfnf nfUb}df” 

√  

The dosage for each age group should be also 
included in the TVC 

√  

PROMOTIONAL MATERIAL  

The information of reduction in frequency of 

diarrhea should be included. 

. FCHV’s will reinforce 

the message, not needed 
in key chain with cards 

“aRrf l;ls:t x"gjf^ arfO{ d[To'b/df 

sdL Nofp%” to be replaced with “d[To' 

x'gjf^ arfp%” 

 Not needed. 

The size of the letters in the display rack 
should be increased. 

√  

 

  



 

Group E 
 
 

COMMENTS 
POINTS TO BE  

CONSIDERED 
REMARKS 

TVC and Radio  

The message of continuation of zinc 
even if diarrhea stops should be 
included. 

 Compulsion 

PROMOTIONAL MATERIAL  

The pictures of babies in the display 
rack (in the dosage portion) should be 
increased (in size). 

√ 

 

 

  



 

Supervision Group 
 

 

COMMENTS 
POINTS TO BE 

CONSIDERED 
REMARKS 

TVC and Radio  

“kvfnfnfUbf g*/fcf},  lhGs rSsL / 

k'gh{nLo emf]n g} v'jfcf}” should be replaced 

with “kvfnfnfUbf xf]z k'/\ofcf}, k'gh{nLo 

emf]n / lhGs rSsL g} v'jfcf}” 

√ 

 

“% jif{d'lgsf afnaflnsfnfO{ kvfnf  

nfUg ljlQs} k'gh{nLo emf]n / lhGs 

rSsL lbg'k%{” should be replaced with “% 

jif{d'lgsf afnaflnsfnfO{ kvfnf nfUg] 

ljlQs} k'gh{nLo emf]n / lhGs rSsL 

v'jfpg}k%{” 

√ 

 

k'gM word should be replaced with km]/L √ 
 

“ofb /fVg'xf];, c?nfO gL  eGg'xf]; .” 

should be changed to “tkfO{ klg v'jfpg'xf];\ 

c?nfO{ klg eGg'xf];\ ” 

√ 

 

Radio jingle should be of 45 seconds and should 
include the information about the availability of 
ORS and zinc. 

√ 

 

 

 

Conclusion 
 
 

ANS Creation will consider the discussion and will incorporate the necessary feedback in the 

creative with the guidance from USAID/FHI 360/GGMS. 

 

  



 

The afternoon session began with the presentation on" Chlorhexidine Gel (NaviMalam) by Mr. 

Ravi Bhatta of Outreach Nepal". The following suggestions were made by different groups: 

 
Group - "A" 

Comment 
Point to be 

Consider 
Remarks 

I 

'b[Zo 

10' 

TV Ad. 

a'xf/L ue{jtL ePsf] cf& dlxgfdf g} 

d=:jf=:j=;]=n] of] dnd gfle sf ]̂kl% nufpg' 

k%{ eg]/ lbg' ePsf] lyof] lng'; t!  

  

Consider with 

promo 

II 

'b[Zo 

11' 

d}n] olx+sf] gfeL dnd nufO lbO;s] . ca 

of] dnd d=:jf=:jo+ ;]=nfO{ g} lkmtf{ lbg'xf];\ 

x}, ca gfeLdf c? s]xL klg nufpg x'¤b}g x} 

cfdf . 

 Consider using  

III 

 

Radio: 

gfeL sf \̂g] laltSs} gfeL dnd nufO lbg'k%{ 

eGg' ePsf] lyof] d}n] lnP/ cfPsf] %' lng';\ 

t ! 

  

IV Radio Ad. df ;Gb]zsf] qmd zª\Vof gldn]sf] 

h:tf]nfUof] . 

   

V Radio Ad df pb\#f]if)fdf æ/ of] gfeL dnd 

nufP kl% c? s]xL nufpg' x'b}g x}Æ yKbf 

/fd|f] x'G% h:tf] nfUof] . 

   

VI Poster df lrq 1 df ;Gb]z 2 / lrq 2 df 

;Gb]z 1 ldNg cfp¤% h:tf] nfUof] . 

 Need change 

VII Poster  ;fgf] nfUof] .  &"nf] aG% 



 

Group "B" 

TVC/Radio   

1. V/O lzz' hGd]kl% ;+qmd)f x'gaf^ arfpg 

gfeL sf \̂g] lalQs} gfeL dnd nufcf}+ ! 

   

2. TVC/Real Setting df TVC agfpg] . Gloves 

nufpg] . 

   

3. -d':s'/fp¤b}_ s:n] lbof] gfeL dnd< :jo+;]ljsf 

gfgLn] lbPsf] ===== 

   

4. Radio Spot df qmd ;RRofpg] h:t} 1 gDa/df 

xft w'g] . 

   

5. pb\#f]if)fM dnd nufcf} .    

 

 

  

  



 

Group - "C" 

 

Comment 
Point to be 

Consider 
Remarks 

 

1. 

TVC 

cf& dlxgfdf :jod ;]ljsfn] gfeL dnd 

lbPsf] b]vfpg' kg]{ .  

  

 

2. b[io % cl# xft wf]P/ gfeL dnd Scene 

b]vfpbf /fd|f] . 
X 

 

3. b[io 12÷13 cl# g/d / ;'vf sk*fn] gfeL 

v's'nf] tl/sfn] %f]Kg] . -sk*fn] gfeL %'g' 

ePg_  

X 

 

4. "Health Center" nfO{ :jf:Yo ;+:yf n]Vg] . 
  

 

5. aRrf xh'/cfdfsf]df nf+bf %ftLdf ^f¤;]/ lnP/ 

hfg] .  

  -gf+uf_]-s+uf/f_] 

6. b[io 10 df æd}n] #/af^ NofPsf] %' ls 

;f^f]Æ d}n] gfeL dndsf] Aoj:yf u/]sf] %'Æ 

eGg] ls< 

X 

 

 Radio   

1. 4 gDa/sf] ;Gb]z -xft w'g]_ dfly 1 g+=df 

Nofpg' kg]{ . ;fa'g kfgLn] tl/sfn] w'g] s'/f 

pNn]v ug'{ kg]{ . 

   

2. ælzz'Æsf] &fp¤df ægjhft lzz'Æ n]Vg] .   gjlzz' /fVg] 

3. For Family Members df -kl/jf/ jfnf 

/]l*of]df_M ægfeL dnd nufP kl% s]lx 

nufpg' kb}{gÆ eGg] ;Gb]z %' ]̂sf] . 

   

  



 

 V/O   

 Poster   

1. :jod ;]ljsf cyjf :jf:Yo sld{n] lrlgg]   

-sk*f jf emf]nf_ nufpg'÷af]Sg' kg]{ . 

   

2. ælng'; gfeL dndÆ sf] ;f^f] ælng';Æ 

alxgL÷lbbL gfeL dnd eGg] ls . -gd:sf/ 

klg yKg] ._ 

  

3. kf]:^/df 3 j^f efu 

s_ dnd lbPsf] b[io 

v_ xft wf]Psf] b[io 

u_ gfeL dnd nufPsf] b[io 

 

X 

X 

  

 

 

  



 

Group "D" 

/]l*of] lh+un - 1 

Comment Points to be considers Remarks 

nIdL eGg] zJb lxGb' wd{ dfGg]nfO{ dfq 

pko'Qm x"G% . To;}n] %f]/L zJb /fVg] .   
 

aRrf;+usf] cflTdotfsf] cleJolQm / 

gfeL dndsf] dxTjsf] ;DjGw cln 

gldn]sf] xf] sL < 

X 

 

 

/]l*of] lh+un - 2 

Comment Points to be considers Remarks 

klxn] gfeL dndsf] s'/f, ;fa'g kfgLn] 

xft w'g] -tl/sf ldnfP/_ gfeL dnd 

nufpg] -5,4,1,3,2_ 
  

 

hxf¤ nfO{ v'n:t kfg]{ cyjf hxf¤ eGg] 

zJb g} x^fpg] .   
 

 

TVC 

Comment Points to be considers Remarks 

;Gb]zsf] s]Gb|ljGb' h"g;"s} &fpdf aRrf 

hlGdP klg gfeL dnd nufp eGg] 

a"lemG% . t/ sxf sxf eGg] ;Gb]z klg 

lbg] sL < 

  

Already covered 

dnd nufpbf k"/} dnd nufpm eGg] 

;Gb]z lbg" k/\of] .   

Covered by group 

B 

aRrfnfO{ %f]Kg] sk*f ;kmf x'g' k%{ / 

gfeL ;'s]kl% dfq sk*fn] %f]Kg' k%{ 

eGg] b[io ;Gb]z k|:t"t ug]{ 

 

kangaroo 



 

gj lzz' jf gj hft lzz' gj lzz'  

gfltgL gfeL ;qmd)fjf^ aRg] eO{g /fVg' 

kg]{ 
X 

 

 

kf]i^/ 

Comment Points to be considers Remarks 

dfyLsf] heading l&s % .   

tl:j/ æb[io 11Æ   

tnsf] n]v]sf] lgsfNg]   

b[io 11 sf] ;Gb]z xfNg] 
   

 

Key Ring 

Comment Points to be considers Remarks 

cufl*sf] k[i&df aRrf b]vfpg' k/]g . 

lbPsf] b]vfpg] -:jo+ ;]ljsfn] ue{jtL 

cfdfnfO{_ 
  

 

cufl*sf] aRrnfO{ gfeL dnd nufPsf] 

lrq k%fl* /fVg] .   
 

 

  



 

Group "E" 

b[io g+= 5 df 

Comment Points to be considers Remarks 

gfeL dnd k|of]u u/]sf] gb]lvPsf] 

cf}nfjf^ k|of]u u/]sf] . 
X 

 

:jf:Yo rf}sLdf aRrf hlGdPsf] v)*df 

ue{jtL dlxnf;+u ePsf] gfeL dnd 

:jf:YosdL{n] lkmtf{ lnPsf] klg b]vfOP 

x'GYof] sL< 

of] dnd cj dlxnf :Jff:Yo 

:jo+ ;]ljsfnfO{ kmsfO{ lbg' 

xf]nf . 

Not necessary  

TVC/Jingle df hxf¤ hGd] klg sf] ;§f 

lzz' hGd]kl5 eg]/ /fv] /fd|f] x'G5 . 

   

Poster df lbg vf]lhPsf] ;Gb]z ldn]g    

Key Chain df dlxnf :jf:Yo :jo+ 

;]ljsfn] ue{jtL lxnfnfO{ gfeL dnd 

lbO{/x]sf] kmf]^f] /fVg] . 

   

 

After the group discussions, next steps would be to incorporate the comments and suggestions 

and then submit it to GGMS/FHI 360 which would then discuss with government partners. After 

review, the materials would be given to the concerned agencies for pre-test. Based upon the 

results of the pre-test, messages and materials would be submitted to GGMS/FHI360 for 

obtaining the final approval from the concerned government agencies. 

Closing Remarks 

In her closing remarks, Ms. Leela Khanal, JSI/CNCP felt that she had learned many valuable 

lessons from the workshop. She highlighted the important role of FCHVs as they are the 

frontline workers and their participation in this workshop had contributed significantly to the 

success of this workshop. She emphasized on the importance of partnership approach and urged 

the media agencies to ensure the quality of the products. 

Ms. Geeta Parajuli, FCH, Kavre thanked the organizers for including them in the workshop. She 

was of the opinion that this creative workshop was a mutual learning experience. She added that 

while it was true that they had learned a lot but also felt that they had contributed equally 

specially based on the ground reality. 



 

Mr. Deepak Chaulagain, Child Health Division, stated that the promotion of all three was related 

to the CHD. These can contribute in the reduction of neo-natal and child death. Narrating a story, 

he opined that style of delivery of messages would be crucial in changing behavior. 

Mr. Chandra B.C, Family Health Division, expressed that he was very happy to participate in 

this Workshop and it was a new experience. He considered that the inclusion of grassroots 

representation has helped to enrich the quality of the messages and materials. 

Mr. Bindeswor Rai, DHO, Kavre expressed his happiness to participate in the first BCC 

workshop. He requested for innovative approach in such meaningful work. H requested the 

organizers to ensure that the feedback received from FCHVs and member of Mothers Groups 

were incorporated in the messages and materials. 

Mr. Hare Ram Bhattarai, COP, GGMS/FHI360 considered that this workshop was an important 

milestone as it would benefit both communities and the country. He appreciated the lead role 

taken by NHEICC and other partners in this exercise. Mr. Bhattarai hoped that this partnership 

would continue to grow in the days to come. 

Mr. Hari Sharan Karki, Chief, Reproduction and Child Health Communication Section, NHEICC 

felt that good feedback was received during the two days. He also echoed the sentiments made 

by earlier speakers that involvement of different stakeholders had contributed significantly in 

refining the messages and materials .He appreciated the contribution of FCHVs and mothers 

group. Mr. Karki thanked the contribution of ad agencies for their creative work. He emphasized 

that the team spirit shown during the workshop was highly encouraging and assured that 

NHEICC was committed to ensure the timely initiation and completion of the work. 

 

 


