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SUMMARY 

About the research. The data presented below was gathered by means of a quantitative research carried out 

on a sampling of 461 agricultural and agribusiness enterprises (processors, exporters and input suppliers) which 

ensured data representativeness throughout the sector, with a ±5.0% error margin and a 95% confidence level. 

General information about companies. Of the total 461 interviewed enterprises, the greatest majority 

constituted the agriculture related businesses (89%), the rest of the share being distributed among the 

processing and exporting businesses (10% and 15% accordingly). The largest numbers of interviewed entities 

share the following characteristics in terms of company age, size and category: entities with over 10 year of 

activity (almost half), with less than 5 employees (51%) and mainly farms (67% of total).  

The crops cultivated by most companies are distributed rather equally between fruits, grapes & berries and 

vegetables, with 40% and 46% accordingly; specifically including tomatoes (43%), apples (35%) and cucumbers 

(25%) as most commonly cultivated varieties. Referring to the processed crops, the top is covered by apples 

(44%) and plums (36%); while in terms of export, the top remains unchanged with fresh apples and fresh plums 

holding leading positions (73% and 44% respectively). Regarding the export of agriculture products, the main 

market for the local production represents the Russian Federation - 87%, followed by Belarus – with an almost 

twice lower share. 

Information sources currently used. The need for various types of information is covered via different means: 

general information is generated by TV & radio and internet resources (48% and 47% accordingly), while 

particular data about pricing is obtained from friends or relatives and business partner (31% and 30% 

respectively). The informational sources used by input suppliers in most cases include the specialized internet 

resources and the specialized exhibitions. 

Generally, enterprises verify the correctness of prices for their sold crops, by establishing the sale price in 

accordance to the market price (37% follow this method). The contacts established with potential suppliers are 

done mainly via the databases developed by companies over years of activity; while exporting and processing 

companies use simultaneously several methods in order to establish contact with potential clients – own 

database and the contacts received individually from buyers. 

For a company to activate efficiently, it needs to find information about markets in terms of prices and 

quantities (29%). If referring to a specific market, companies’ attention focuses on the local wholesale and 

retail ones (accordingly 32% and 29% specified this). Analyzing more thoroughly various categories of 

information, it could be stated that entities mainly need data on financing opportunities of agricultural 

activities (62%) and data on the demand of final products (61%); these two areas being also the most indicated 

in terms of data insufficiency. On the other hand, the information considered to be totally lacking is the one 

related to market requirements on quality and packaging (21%) and the one related to the offers of final 

products (20%). 

Following, the most appropriate ways for businesses to get informed on the above specified types of 

information, are resumed basically to the specialized internet web sites. Input suppliers have indicated having 

the same preference. However, agriculture businesses are not totally confident they would pay money to 

obtain the needed data, unless this data refers to market requirements on quality and packaging, demand and 

pricing of agricultural products on international markets, legislative acts and regulations regarding export 

procedures and financing opportunities on export activities. The average sum of money to be paid on a monthly 

basis for obtaining information about the market of agricultural products equals to 103 MDL. The most in 

number represent entities willing to pay between 51 and 100 MDL per month (45%). The tendency is for the 

sum of money to increase with the increase in the size of the company.  

Use of information technology. 94% and 72% of companies indicated having access to mobile phone service 

and internet resources accordingly. Of all respondents, most have access to both services simultaneously 

(71%). The usage of these 2 services in professional purposes reached also rather high values – 93% for mobile 

phone services and 67% for internet resources. Similarly, most businesses make use of both services within 

their business activity (65%). The frequency of using these two services indicates that mobile phone are used 
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by most respondents on a daily basis (83%), which is similar to the usage of internet resources, though in a 

lower share (39%).  

The main reasons for researching information on internet are to get informed about the markets of agricultural 

products and the prices used and to learn new agricultural techniques. Regarding the web sites used for such 

purposes, almost half of businesses don’t know the names of the web pages; while among those that did 

remember, the top positions were covered by agroinform.md with 15%, acsa.md with 14% and google.md with 

10%.  

The unassisted awareness of the three specialized web sites (agroinform.md, acsa.md and agravista.md), 

indicated that 72% of companies have heard of agroinform.md, i.e. most of the interviewed, followed by 

acsa.md with 67% of the total. The page agravista.md was known by 45% of companies. More than half of the 

interviewed businesses have accessed at least once all of the 3 websites. The frequency of web sites access 

equals to less than once a month for 25% of interviewed, followed by the largest share of those accessing 2-3 

times a week (18%). The data found on these internet pages is considered by most to be useful rather than 

useless, almost 60% agreeing with this. Nevertheless, the best appreciation was given to the acsa.md page, in 

terms of information relevance, accuracy and timely availability. In order for businesses to increase the access 

level on these 3 specialized web sites, the following data is solicited to be made public: prices from the local 

and foreign markets (for 31% of companies), market supply and demand (every fourth entity), new agricultural 

techniques (16%) etc. 
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INTRODUCTION 
This report is based on the research carried out by Magenta Consulting Company for ACED. 

i.1 Goal and objectives 

The major role and importance of this market research is to identify the market information needs of 
agricultural and agribusiness companies, and to determine which are the currently available sources of 
information. 

The study objectives include: 

 To identify the current sources used by survey participants regarding market information; 

 To determine the awareness of and experience with the existing market information sources; 

 To assess the current market information sources in terms of timeliness, accuracy and relevance of 

information provided; 

 To conclude on the type of information solicited by companies, but not currently available; 

 To determine the access to internet and or mobile phone service on a daily basis; 

 To clarify the experience with using electronic information sources. 

i.2 Applied methodology 

i.2.1 Structure of the research 

In order to achieve the objectives set for this study, a quantitative research was carried out based on a sample 
of 461 companies, which ensures data representativeness throughout the sector, with a ±5.0% error margin 
and a 95% confidence level. 

i.2.2 Sample and data collection  

Figure i.1: Sampling structure, N=461, % 

 

89% of the interviewed companies are involved in agricultural activities. Out of the total of 461 enterprises, 

10% perform processing activities and with 5p.p. more are exporting their products (processed agricultural 

products or fresh fruits & vegetables). 

Figure i.2: Companies’ field of activity, N=461, % 

 
Also, in order to identify input suppliers’ need for information, 35 interviews were carried out. 
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i.2.3 Structure of the questionnaire 

The questionnaire was developed in close collaboration with the contractor and all comments and 

requirements were implemented as requested. The questionnaire was translated both in Romanian and 

Russian.  

i.2.4 Interviews 

The interviews were performed by Magenta Consulting team of interviewers, which have previously 

participated in many similar projects. Before the start of the project, the interviewers were carefully trained 

regarding the aim of the project, and also regarding the way the collected data will be analyzed. Each item of 

the questionnaire was thoroughly explained.  

Interviews were conducted in the native language of the respondents. In order to assure that the gathered data 

corresponded to the proposed sample, the monitoring of delivered questionnaires was performed in line with 

the interviewing process.  

i.2.5 Data analysis 

All questionnaires were scanned and the data was exported into a SPSS database. With reference to the 

qualitative data within the questionnaire (open questions), there was carried out an in-depth analysis and 

several codes were applied. 

i.3 Limitations and barriers of the research 

No limitation or barriers were met during the data collection process and its analysis. 
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CHAPTER I: GENERAL INFORMATION REGARDING THE INTERVIEWED COMPANIES 

In this chapter is provided the general information about the interviewed companies. It contains analyzed data 

per type of activity, company category and its size. Additionally, this chapter supplies data about the cultivated 

crops and the exported and processed agricultural products. 

1.1 Activities in which companies are involved in (G.7, G.9) 

A total of 461 companies were interviewed, of which the most represent agricultural entities (89%). Along 

these, 15% were companies that export their products (processed agricultural products or fresh fruits & 

vegetables), and with 5p.p. less were enterprises dealing with processing.  

Figure 1.1: Companies’ field of activity, N=461, % [see ques. G.7] 

 

The Russian market is the market most often used by the local export enterprises for trading products abroad 

(processed agricultural products or fresh fruits & vegetables). Thus, 87% of the interviewed export companies 

maintain commercial relations with Russia. Almost twice less businesses resort to the Belarusian market (45%). 

The immediate neighbor – Ukraine and the EU countries represent an interest for 21% companies each.  

Figure 1.2: Main markets on which agricultural products are exported, N=71, % [see ques. G.9] 

 

1.2 Company category, age and size (G.8, G.13, G.14) 

The structure of the interviewed entities indicates that most respondents were represented by farms – 67%, 

followed by agricultural companies – 26%. Production cooperatives and associations of agricultural producers 

recorded 4% each of all the interviewed, due to their lower number in the general structure of agricultural 

entities within Moldova.  

  

15

10

89

0 20 40 60 80 100

Exporting

Processing

Agriculture

3

7

7

21

21

45

87

0 20 40 60 80 100

NR

Other ISC countries

Other countries

Ukraine

EU countries

Belarus

Russia



Chapter I: General information regarding the interviewed companies 10 

Figure 1.3: Agricultural companies’ category, N=461, % [see ques. G.8] 

 

Analyzing the number of years the interviewed entities were active on the market, it can be stated that almost 

half of them have more than 10 years of activity. One in four entities reached between 6 and 10 years, while 

companies with less than 3 years represent 9% of the total 461 entities.  

Figure 1.4: Age of companies, N=461, % [see ques. G.13] 

 

Of these 461 entities, half of them have less than 5 employees each, while one in three hired from 9 to 49 

people. Large companies, with over 250 employees, represent 4% of the total.  

Figure 1.5: Number of employees, N=461, % [see ques. G.14] 

 

1.3 Main agricultural products that are cultivated, processed and exported (G.11) 

The products of most interest in being cultivated represent the tomatoes – option in 43% of cases, followed by 

apples - in 35% of cases. Every fourth entity chose to grow cucumbers, while grapes are the specialization for 

12% of them. On the other hand, peaches, sweet cherries and onions were the cultivated crop for the fewest 

companies (accordingly 9%, 6% and 8%). 
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Figure 1.6: Cultivated crops, N=406, % [see ques. G.11] 

 

Thus, the interest in fruits, grape & berries and vegetables is almost equally distributed – 40% and 46%. At the 

same time, 14% of entities decided to cultivate both types of crops.  

Figure 1.7: Types of cultivated crops, N=406, % [see ques. G.11] 

 

Apples represent the most often mentioned crop to be processed (44% of the processing entities stated this). 

Apples are closely followed by plums - with 8 p.p. less. Apples hold the leading position mainly because they 

are the most cultivated crop, while plums hold the second position because they are not necessarily to be 

processed in industrial conditions. One in four entity processes cucumbers.  

Figure 1.8: Processed fruits and vegetables, N=45, % [see ques. G.11] 
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The cumulated structure of processed agricultural crops indicates that entities process more fruits, grapes and 

berries, than vegetables (62% compared to 22%). The share of those entities processing both types of crops 

equals to 16%.  

Figure 1.9: Types of processed agricultural raw material, N=45, % [see ques. G.11] 

 

Analyzing the variety of products offered for export by the interviewed companies, it can be stated that apples 

remain on top of usage – fresh apples being exported by 73% of companies. The second position is covered by 

fresh plums with 44% of companies providing them for export. In less than 10% each, companies also export 

fresh grapes, peaches and apricots, wine or apple juice.  

Figure 1.10: Exported products, N=55, % [see ques. G.11] 

 

Fresh fruits, grapes and berries are the most often exported type of crops, as 3 out of 4 companies export this 

category of products. 15% export only processed fruits and vegetables.  

Figure 1.11: Types of processed agricultural raw material, N=45, % [see ques. G.11] 
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CHAPTER II: CURRENT INFORMATION SOURCES 

The second chapter reveals data on the sources currently used for finding information on agriculture and 

pricing, the most appropriate ways for obtaining data and the types of information needed for an efficient 

activity of a company. Additionally, within this chapter is assessed the availability of different categories of 

information, and businesses’ intention to purchase the information they need.  

2.1 Sources currently used for getting informed on general agricultural and pricing data (SI.1, SI.2, 

SI.6, SI.7) 

The need for information is covered via different means. In most of the cases, general information is obtained 

by most from TV & radio and Internet resources (accordingly 48% and 47%). Business partners also represent a 

valuable source of information – for 40% of the interviewed. As regards the more specific information, about 

prices, the top of resources used is different. Thus, most entities resort to the help of relatives, friends or 

business partners in order to obtain data regarding the level of prices (31% and 30% accordingly). The third 

position is covered by internet resources with 24%. Also, one in four entities doesn’t use any kind of sources for 

such type of requests.  

It is interesting to remark that official agencies like the National Agency for Rural Development or the National 

Federation of Agricultural Producers, the Republican Union of Agricultural Producers’ Associations of Moldova 

are not among the main resources used for obtaining any kind of professional data. For the multicriterial 

analysis, please refer to [Annex 1] and [Annex 2]. 

The informational sources most often used by the input suppliers include the specialized internet resources and 

exhibitions. 

Figure 2.1: Sources of information currently used, N=461, % [see ques. SI.1] 
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the market price at the moment of sale (37% do so). For the multicriterial analysis, please refer to [Annex 3]. 
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Figure 2.2: Ways to insure the offered price is a fare one, N=461, % [see ques. SI.2] 

 

For establishing contacts with the suppliers of agricultural products, the export and processing companies 

make use their own databases, which were developed over the previous years – 59% resort to this method. 

This is the most common method, probably due to the lasting commercial relations established between 

parties over years, and also to the higher level of trust in the quality of products of their partners, quality 

tested over years of collaboration. Other methods, rather common, include the trade fairs – used by 35% of the 

enterprises, and the phone contacts received individually from producers – 34%. There are 22% of entities 

which work only with their own production. 

The largest numbers of input suppliers generally is contacted directly by the equipment producers or use their 

own database, formed over their previous years of activity.  

Figure 2.3: Ways for getting in contact with potential suppliers of agricultural products for exporting and 

processing companies, N=105, % [see ques. SI.6] 

 

Exporting and processing companies use simultaneously several methods in order to establish contact with 

potential clients. Thus, in 48% of cases companies are contacted by buyers individually, and also in 48% they 

use data of contact from their own databases, developed over years of activity.  

The input suppliers in the majority of situations settle contact with potential clients in three ways: during shop 

visits, during specialized exhibitions and by using their own database of clients. 
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Figure 2.4: Ways for getting in contact with potential clients for exporting and processing companies, N=105, % 

[see ques. SI.7] 

 

2.2 Type of information needed for companies’ more efficient activity (SI.3, SI.4, SI.5) 

Most interviewed entities indicated that for their company’s efficient activity, they need information regarding 

markets, in terms of prices, quantities (29%). 16% consider necessary data regarding raw materials (especially 

seedlings) and chemicals. Among all respondents, 17% don’t require any kind of information for the efficient 

activity of the company. Other type of informational interests recorded less than 10% of interest each.  

 In order to increase the efficiency of input suppliers’ activity, they require the following types of information 

about farmers’ needs and about trade prices for agricultural equipment and materials. 

Figure 2.5: Type of information needed (open answer), N=405, % [see ques. SI.3] 
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Figure 2.6: Information needed about specific markets (open answer), N=355, % [see ques. SI.4] 

 

From a large variety of information, each category of businesses expressed interest in specific data. The general 

demand for information is recorded for the financing opportunities of agricultural activities (62%) and for the 
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2.3 Assessment of different types of information availability (SI.8, SI.9) 

Agriculture companies consider insufficient the information regarding the demand of final products and the 

financing opportunities for agricultural activities (30% each). The same issues were mentioned by the 

processing entities (accordingly 40% and 44%). Besides these two, 40% of companies dealing with crop 

processing appreciate as insufficient the information regarding legislative acts and regulations on the 

agricultural sector. On the other hand, most of the exporting companies find insufficient data on the demand 

and international prices of agricultural products (48%).  

Input suppliers find insufficient more often the information about farmers’ needs.  

Table 2.2: Types of information considered as insufficient, % [see ques. SI.8] 

  
Agriculture, 

N=411 

Processing, 

N=48 

Exporting, 

N=71 

Total, 

N=460 

Information about final product demand 30 40 37 30 

Information about financing opportunities of agricultural activity  30 44 28 29 

Information about final product offer (including prices) 23 31 38 23 

Information about granting opportunities in the agricultural sector  24 21 24 23 

Information about legislative acts and regulations regarding the 

agricultural sector 
22 40 35 23 

Information about market requirements towards quality and packaging 20 35 32 21 

Information about raw materials demand 18 35 25 18 

Information about export procedures of agricultural products  18 29 30 18 

Information about agricultural products demand and price on 

international markets 
5 21 48 8 

Information about legislative acts and regulations regarding the export 

procedures 
5 19 34 6 

Information about export activity financing opportunities 4 13 34 5 

Information about raw materials offer (including prices) 2 35 11 4 

Information about abroad processed agricultural products market 2 33 13 4 

Other 2 4 1 2 

None 7 6 8 8 

NR 27 13 8 25 
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In the opinion of interviewed companies, most of information that is missing is related to the market 

requirements on quality and packaging (21%) and to the offer of final products (20%). Split on types of 

businesses, only exporting companies have a different opinion, as in most of the cases, they lack data on 

financing opportunities of export activities (12%) and on demand of raw materials (9%). At the same time, 

processing entities lack most of the information on abroad markets about processed agricultural products 

(17%).  

In the opinion of input suppliers, farmers’ needs and financing opportunities regarding the procurement of 

agricultural materials and equipment are the categories on which information lacks the most. 

Table 2.3: Types of information considered as lacking, % [see ques. SI.8] 

  
Agriculture, 

N=402 

Processing, 

N=46 

Exporting, 

N=68 

Total, 

N=450 

Information about final product demand 19 13 7 18 

Information about financing opportunities of agricultural activity  21 9 4 19 

Information about final product offer (including prices) 22 13 7 20 

Information about granting opportunities in the agricultural sector  15 7 1 13 

Information about legislative acts and regulations regarding the 

agricultural sector 
12 11 1 11 

Information about market requirements towards quality and packaging 23 13 7 21 

Information about raw materials demand 20 13 9 19 

Information about export procedures of agricultural products  15 11 3 14 

Information about agricultural products demand and price on 

international markets 
1 2 6 1 

Information about legislative acts and regulations regarding the export 

procedures 
1 4 6 1 

Information about export activity financing opportunities 1 7 12 2 

Information about raw materials offer (including prices) 2 11 4 2 

Information about abroad processed agricultural products market 2 17 4 2 

Other 2 0 0 2 

None is lacking 7 4 9 7 

DK/ NR 45 57 71 46 
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2.4 Most appropriate ways for getting informed used by agricultural and agribusiness companies (SI.10) 

Analyzing the desired methods for getting informed on various types of information, the following conclusion can be drawn: in most of the cases, al l 3 types of businesses would 

use the specialized internet sources in order to find answers to different professional questions. Additionally is to be said that agriculture companies would prefer to resort to a 

larger range of sources for finding the needed information. Another detail is related to a specific category of information – the offer of raw materials (including prices), which is 

solicited to be researched mainly via on-line newsletters, by all 3 types of businesses.  

For input suppliers, similar to their clients, specialized internet web sites represent the most commonly desired methods for getting informed on various professional topics. 

Table 2.4: Ways to get informed about different types of information, % [see ques. SI.10] 

  Segment N 
TV or radio 

programs 

Specialized 

internet web 

sites 

Information leaflets of 

the agricultural 

producers associations 

Specialized press 

publications 
SMS 

Paper 

newsletters 

On-line 

newsletters 
Other NR 

Information about final product 

demand 

Agriculture 251 34 50 41 40 13 43 29 5 4 

Processing 36 31 61 33 28 17 28 44 11 0 

Export 57 19 77 30 28 7 37 58 2 2 

Total 286 34 52 38 37 13 41 31 5 4 

Information about final product offer 

(including prices) 

Agriculture 227 33 48 38 37 11 38 26 6 6 

Processing 35 34 60 37 29 17 23 37 14 0 

Export 53 19 70 26 19 6 26 55 4 4 

Total 261 33 50 36 35 11 35 28 6 5 

Information about raw materials 

demand 

Agriculture 204 34 50 37 37 7 34 23 6 6 

Processing 34 24 71 26 24 15 21 44 9 3 

Export 50 10 84 16 26 4 22 52 6 4 

Total 234 32 53 34 35 8 32 26 6 6 

Information about legislative acts and 

regulations regarding the agricultural 

sector 

Agriculture 190 28 49 38 39 8 34 23 6 7 

Processing 31 32 65 39 23 13 26 39 16 3 

Export 54 17 74 26 22 4 28 52 4 6 

Total 223 28 52 35 35 8 32 26 7 6 

Information about granting 

opportunities in the agricultural sector  

Agriculture 231 32 43 36 34 9 39 20 6 8 

Processing 32 31 53 28 22 13 22 38 19 3 

Export 53 19 72 23 19 4 25 47 4 8 

Total 263 32 45 33 32 9 36 23 7 7 

Information about financing 

opportunities of agricultural activity  

Agriculture 361 28 41 32 31 10 37 20 7 14 

Processing 34 24 47 24 35 12 24 38 18 12 

Export 50 18 76 24 30 6 30 56 4 10 

Total 292 27 43 29 32 10 35 22 7 14 

Information about market 

requirements towards quality and 

packaging 

Agriculture 218 32 43 31 34 11 32 18 6 14 

Processing 34 24 53 29 26 12 24 41 18 9 

Export 50 16 74 22 22 4 24 52 4 14 
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Total 251 31 46 29 33 10 30 22 6 13 

Information about raw materials offer 

(including prices) 

Agriculture 14 21 64 43 36 21 29 57 21 14 

Processing 31 23 58 42 29 16 32 52 16 6 

Export 12 17 58 42 33 8 25 67 8 17 

Total 32 22 59 41 28 16 31 50 16 6 

Information about abroad processed 

agricultural products market 

Agriculture 17 35 76 29 24 24 29 53 12 12 

Processing 38 26 58 26 29 16 29 47 16 5 

Export 14 21 64 21 29 7 29 57 7 7 

Total 40 25 58 25 28 15 28 45 15 8 

Information about agricultural products 

demand and price on international 

markets 

Agriculture 40 10 73 25 28 10 33 55 3 10 

Processing 12 25 67 33 33 8 25 50 8 8 

Export 57 18 74 23 28 9 26 54 4 11 

Total 58 17 74 22 28 9 26 53 3 10 

Information about legislative acts and 

regulations regarding the export 

procedures 

Agriculture 40 13 65 28 25 8 33 45 3 18 

Processing 14 29 64 36 29 7 14 43 7 14 

Export 56 20 73 23 25 7 25 46 4 13 

Total 59 19 71 22 25 7 25 44 3 14 

Information about export procedures 

of agricultural products 

Agriculture 205 29 51 37 33 9 35 23 5 11 

Processing 32 31 59 31 31 13 22 41 19 3 

Export 56 20 77 27 23 7 25 57 5 5 

Total 237 29 53 34 32 9 32 27 5 10 

Information about export activity 

financing opportunities 

Agriculture 38 16 66 29 18 8 24 53 3 11 

Processing 14 21 71 36 21 7 21 50 7 0 

Export 54 20 74 24 20 7 20 54 4 7 

Total 56 20 73 23 21 7 21 52 4 7 
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2.5 Intention to purchase the necessary information (SI.11, SI.12) 

For most categories of information businesses are not totally sure they would pay for getting the piece of 

information. However, there are certain types of data for which entities would definitely pay money in order to 

obtain at least some numbers, and these include: market requirements on quality and packaging, demand and 

price of agricultural products on international markets, legislative acts and regulations regarding export 

procedures and financing opportunities on export activities. Their attitude can be explained by their previous 

statements regarding these categories of information, which in their opinion lack the most.  

Table 2.5: Intention to purchase the necessary information, % [see ques. SI.11] 

  N 

I will 

definitely 

buy 

I would 

rather buy 

I would 

rather not 

buy 

I will 

certainly 

not buy 

DK/ NR Total 

Information about final product demand 286 30 47 6 3 14 100 

Information about final product offer (including 

prices) 
261 31 44 6 4 14 100 

Information about raw materials demand 234 33 38 9 4 16 100 

Information about export procedures of 

agricultural products 
223 30 42 9 4 15 100 

Information about legislative acts and 

regulations regarding the agricultural sector 
263 30 43 8 5 15 100 

Information about granting opportunities in the 

agricultural sector  
237 32 38 10 4 15 100 

Information about financing opportunities of 

agricultural activity  
292 35 39 9 4 14 100 

Information about market requirements towards 

quality and packaging 
251 40 37 6 5 13 100 

Information about raw materials offer (including 

prices) 
32 34 41 3 0 22 100 

Information about abroad processed agricultural 

products market 
40 25 45 5 3 23 100 

Information about agricultural products demand 

and price on international markets 
58 41 34 3 5 16 100 

Information about legislative acts and 

regulations regarding the export procedures 
59 37 34 5 3 20 100 

Information about export activity financing 

opportunities 
56 43 36 4 2 16 100 

The stakeholders of agriculture companies are open to pay on monthly basis various amounts of money for 

pieces of information on agricultural products’ market. However, most intend to pay between 51 and 100 MDL.  

Figure 2.7: Monthly amount that stakeholders of agricultural companies are ready to pay for the necessary 

information on agricultural products’ market, N=335 % [see ques. SI.12] 
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From the perspective of company’s size, the financial predisposal of entities increases with the increase in the 

number of employees. Thus the lowest sum would be paid my micro entities – 76 MDL, while the highest by 

large-sized ones – 176 MDL. On average, the monthly payment would equal to 103 MDL for the necessary data 

on agricultural products. 

Figure 2.8: The average monthly amount by size of the company, MDL [see ques. SI.12] 
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CHAPTER III: USE OF INFORMATION TECHNOLOGIES 

This chapter deals with the usage of information technologies, and namely, identifies the availability and usage 

in professional purposes of the mobile telephony and internet resources; analyzes the variety of information 

researched on internet and assesses the usefulness of three tested websites. The chapter also determines what 

type of information is solicited by companies to be found on three specialized websites in order to increase the 

frequency of access on these pages. 

3.1 Mobile phone and internet connection availability and level of their usage in business related 

activities (IT.1, IT.2, IT.3) 

The largest majority of the interviewed entities are secured with mobile telephony services (94%), while access 

to internet is provided to 22% of companies less. There are 5% of entities which don’t have access to any of 

these 2 facilities. For the multicriterial analysis, please refer to [Annex 4]. 

The share of input suppliers having access to mobile phone services and internet resources is larger than the 

share of agribusiness companies. 

Figure 3.1: Mobile phone and internet connection availability, N=461, % [see ques. IT.1] 

 
Most of companies - 71% have access to both services simultaneously, while other 23% possess only the mobile 

phone facility.  

Figure 3.2: Mobile phone and internet connection availability (overlap share), N=461, % [see ques. IT.1] 

 
From both possessed facilities, 7% of entities don’t make use of mobile phone services within their business 

activity, while internet isn’t used by 33% of companies within their daily business flow. For the multicriterial 

analysis, please refer to [Annex 5]. 

Similar to the access criterion of analysis, the usage of mobile phone services and internet resources in 

professional purposes, by input suppliers recorded larger values as compared to their clients. 

Figure 3.3: Mobile phone and internet connection usage in business activity, N=440, % [see ques. IT.2] 
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Both types of facilities are used within the business activity by 65% of interviewed companies, while only 

mobile phone facilities are used by 28% of the total.  

Figure 3.4: Mobile phone and internet connection usage in business activity (overlap share), N=440, % [see 

ques. IT.2] 

 

Mobile phones are used in most of the cases on a daily basis – 83%, while internet access it used daily by 

almost twice less companies (39%). For the multicriterial analysis, please refer to [Annex 6] and [Annex 7]. 

A considerable share of input suppliers uses the services of mobile phones and internet on a daily basis.  

Figure 3.5: Frequency of mobile phone and internet connection usage, N=440, % [see ques. IT.3] 

 

3.2 Type of information researched on internet (IT.4) 

Referring to the usage of internet resources, the greatest number of companies resort to its help in order to 

find information on agricultural products’ markets (61%), to learn about new agricultural techniques (59%) or 

to determine the prices of various agricultural goods (51%). For the multicriterial analysis, please refer to 

[Annex 8]. 

Most of the input suppliers research on internet data on the following topics: agricultural products’ market, new 

clients’ identification and communication with clients.  
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Figure 3.6: Type of information researched on internet, N=299, % [see ques. IT.4] 

 

3.3 Internet resources used for information needs (IT.5, IT.6, IT.7) 

More than half of interviewed companies’ representatives couldn’t name at least one website used for getting 

informed on the market overview of agricultural products. However, in top of the unassisted website 

awareness were positioned agroinform.md and acsa.md, with accordingly 15% and 14%.  

The web sites most accessed by input suppliers represent: 999.md, google.md, moldagro.md and 

agroinform.md. 

Figure 3.7: Accessed websites (open answer), N=294, % [see ques. IT.5] 
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Figure 3.8: Assisted awareness of the specialized websites, N=294, % [see ques. IT.6] 

 
Analyzing the accessing level of these three specialized websites, it can be stated that in most of the cases the 

respondents have accessed the pages at least once. 

Figure 3.9: Accessing level of specialized websites, % [see ques. IT.6] 

 
In most of the cases, respondents resort to the above mentioned specialized web pages less than once in a 

month (25%), followed by 18% of those who make use of this information 2-3 times a week. For the 

multicriterial analysis, please refer to [Annex 9]. 

Most of the interviewed input suppliers access the three specialized web sites once a month. 

Figure 3.10: Frequency of accessing the web pages indicated in figure 3.8 and 3.9, N=251, % [see ques. IT.7] 

 

3.4 Assessment of information’ usefulness presented on specialized websites (IT.8, IT.9) 

The data provided on the three web pages (agroinform.md, acsa.md and agravista.md) was classified in most 

of the situations as useful rather than useless (in almost 60% per each web page). 

The information presented on these websites is considered to be useful, rather than useless. 

  

18

45

67

72

0 10 20 30 40 50 60 70 80

None

agravista.md

acsa.md

agroinform.md

68

70

73

32

30

27

0% 20% 40% 60% 80% 100%

agravista.md, N=132

acsa.md, N=198

agroinform.md, N=211

Yes No

5

18

13

8

9

25

23

Daily 
2-3 times a week
Once a week
Once in two weeks
Once a month
Less frequently
NR



Chapter III: Use of information technologies 27 

Figure 3.11: Assessment of information usefulness presented on specialized websites, N=251, % [see ques. IT.8] 

 
On a scale from 1 to 7, where 1 signifies very bad and 7 – very good, respondents were asked to appreciate 

various aspects of the 3 websites. The highest appreciation was given to the acsa.md webpage. Analyzing each 

aspect in part, in terms of information relevance acsa.md earned the most points - 5,5, while agroinform.md 

the fewest – 4,9 points. The situation is similar regarding the info accuracy and the timely availability of the 

relevant situation on the page, in terms of ranking.  

Input suppliers have appreciated the information on the three web pages with fewer points, than did their 

clients. 

Figure 3.12: Assessment of different aspects related to information presented on specialized websites, points 

[see ques. IT.9] 
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Figure 3.13: Types of information that should be presented on a specialized web site in order to be accessed at 

least once a week, N=243, % [see ques. IT.10] 
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CONCLUSIONS 

The carried out study generated the following conclusions: 

General view. Of all interviewed companies dealing with export, most of them direct their activity of 

agricultural products export towards the Russian and Belorussian markets. In their great majority, the 

companies working in the agri-food domains are active in the field for more than 6 years, but in half the cases 

the number of their permanent employees doesn't exceed 5 persons. Also, by correlating these data with the 

legal form of analyzed enterprises, it may be concluded that agricultural activity in most of the cases represents 

an activity carried out within the family, as every second company out of three is an agriculture company. 

The main crops cultivated by companies dealing with production of fruits and vegetables, represent apples and 

tomatoes. Additionally, apples represent the raw material for most of the processing entities, while tomatoes, 

only for every third. Therefore, the tomatoes produced by most of the local agricultural enterprises are 

intended for immediate consumption in their fresh form. However, these crops are particularly intended for 

the local market, because, as it may be seen, the companies exporting products don't consider tomatoes an 

important article for export. When referring to export, similar to the cultivation and processing activities, 

apples represent the main product with which is operated within the specialized companies. 

Information sources. The analysis of the used sources of information shows that most often respondents resort 

to TV & radio and internet resources for getting informed. Also, an important source of information for local 

farmers is represented by the business partners, and also by the friends and relatives of these entities. At the 

same time, it should be stated that a considerable share of businesses (every third enterprise) also resorts to 

the resources of ACSA. However, when it comes to prices, the main sources remain to be the business partners 

and friends & relatives. 

As a result, most agriculture companies follow only the market prices of their crops intended for sale, accepting 

the prices offered at the moment by buyers. Only an insignificant weight of entities follows to cover the costs 

of production in the process of price negotiation. It is also to be mentioned that some of the interviewed 

companies stated they cannot influence or control the prices they are offered for their merchandise, mainly 

because they are constrained by the perishable character of the products offered for sale; thus selling these 

goods at the price offered by buyers. 

In most cases, exporters and processors of agricultural products make use of their own suppliers' databases, 

developed over previous years, in order to manage the supply process of agricultural products. Also, the 

identification of potential suppliers takes place during the trade fairs or, suppliers are those who first establish 

the contact. At the same time, every third supplier/exporter secures its needed quantity of agricultural 

products by placing acquisition announcements in periodicals or specialized web sites. Regarding the trade of 

processed agricultural products (or fresh products intended for export), the situation is similar to the one of 

product supply, i.e. in most of the cases as a tool serves the own databases and the individual contacts made 

by the potential customers.  

Most of the interviewed companies showed interest in obtaining data regarding the local wholesale and retail 

markets. In the largest number of situations, the specific markets indicated by respondents were the regional 

ones (located in immediate proximity to the company) or those of Chisinau. There also were 14% of those 

which mentioned they don't need information at all about any type of markets. In majority of situations, this 

could be explained by the fact that companies collaborate already for many years with the same clients. 

Judging by the type of market information requested, namely about the quantities of various solicited products 

and their prices, it may be concluded that an informational product based on the retail-audit of Moldova's 

markets (particularly retail markets) would enjoy great success among agriculture and agribusiness operators. 

Additionally, it is advisable for the supply of this information to be made at least on a monthly basis, since 

many of the study participants indicated on the obsolete information available at the moment.  

Meanwhile, most agriculture and agribusiness operators would be interested in having access to as much as 

possible information on the financing opportunities of agricultural activities, and those related to the demand 

of final products on various markets. Processing companies, on the other hand, solicit data about products on 

foreign markets (in terms of processing industry), while exporting entities need more data on the legislative 
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acts and regulations regarding export procedures. The current information on financing opportunities and 

demand for final products is considered by most interviewed as insufficient. As explanation could serve the fact 

that a large share of those having stated this never tried to search for such information or don't know how to 

do that.  

Analyzing the most proper ways for getting informed about various aspects of agricultural, internet resources 

resulted to be the most preferred option (regardless of company’ sphere of activity). Nevertheless, agriculture 

companies nominated to a larger extent most of the presented sources of information, except for the on-line 

newsletters, which turned to be more convenient for processing and exporting companies. 

Being asked about their predisposition to allocate a monthly amount of money in order to obtain certain 

professional data, most enterprises seemed to agree. However, the value of the monthly subscription willing to 

be paid by agriculture and agribusiness operators doesn't overcome, in most cases, 100 MDL. It should also be 

mentioned that with the increase in the size of the entity, company's predisposition to pay also increases.   

Use of information technologies. The greatest majority of the study participants have access to mobile phone 

services, while internet resources are available only to a considerably large share (72%). The level of 

accessibility generates also a high level of usage of these services within the business activity of the 

interviewed enterprises. However, if the share of those making use of mobile phone services, on a daily basis in 

professional purposes, equals to 83%; then the share of those resorting to internet for their business activity, 

with the same frequency, is twice lower. This disparity can be explained by the reduced level of knowledge 

about computer usage. The main purposes for using internet in the business activity are to get informed about 

the markets of various agricultural products and to learn new agricultural techniques. Also, a considerable 

share of respondents resort to internet for getting informed about the prices of the products they produce/ 

export.  

The most accessed web pages for finding useful information for entities’ activity include agroinform.md and 

acsa.md. At the same time, most respondents know 2 out of the 3 specialized web sites tested within the 

study, namely agroinform.md and acsa.md. Among those who are aware of these web pages, most have 

already accessed them at least once. However, respondents resort to the information exposed on them rather 

seldom - once a month. The information provided on all 3 web sites was appreciated by the vast majority as 

useful rather than useless, every fourth finding it as very useful. All 3 specialized web sites tested within the 

study gained points above average for each of the aspects: information relevance, accuracy and timely 

availability. Thus, it can be concluded that the satisfaction level with the information provided on these 

internet pages is rather high. Nevertheless, judging by the previously exposed informational needs and the 

reasons for which the current available data is considered insufficient, it may be stated that information 

insufficiency is generated by the outdated character of data exposed.  

The timeliness of the information solicited by agriculture companies is also determined by the type of data 

which would motivate them to access web resources at least once a week. Most companies indicated they 

would access web sites on a weekly base, should these pages contain data on products’ prices on local and 

foreign markets, on the demand and supply of products on these markets and data related to the newest 

agriculture techniques.  

Even though there weren't that many respondents (less than 20%) having mentioned about the presence of a 

specialized portal (providing information on potential suppliers of materials and equipment), and of a database 

(with the contact information of potential clients), these two tools would be an advantage. Thus, the main 

advantage of these web instruments consists in the removal of intermediaries between producers and 

potential customers or between producers and potential suppliers. 

Following this idea, it is advisable to create a web page (internet resource), which would make public various 

thematic information (eg. information on the cultivation of various crops), which would facilitate the access to 

legislative acts, which would provide connection to many financing opportunities (with detailed description for 

each opportunity in part), and overall, would constitute an interactive portal for placing bids and offers of 

agricultural products. Additionally, within the pricing part (solicited by most participants of the study), it would 

be advisable to create an interface which would give a general overview of prices' evolution on the main 

agricultural markets (both wholesale and retail) of the entire country. 
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ANNEX A 

Annex 1: Current sources of general information, multicriterial analysis, % 

  

N 
Mass-media 

(TV, radio) 

Internet 

resources 

From 

business 

partners  

Friends / 

relatives 

Specialized 

publications 
ACSA Agroinform 

Information  

leaflets of relevant 

institutions) 

Information 

offered be local 

public authorities 

UniAgroProtect 

A market place 

where I sell my 

products 

From 

agricultural 

shops 

Other 

I do not use  

any information 

source 

R
eg

io
n

 North 154 48 44 31 31 30 24 31 15 18 14 5 3 4 18 

Centre 206 48 49 44 44 35 44 31 29 29 22 12 1 4 23 

South 108 44 45 42 29 41 28 19 23 17 20 16 5 4 30 

A
ct

iv
it

y Agriculture 419 47 42 36 35 35 33 28 22 21 18 12 3 4 24 

Processing 48 56 75 67 42 44 44 35 40 25 31 2 0 0 21 

Export 71 48 72 70 45 39 44 41 44 32 38 1 0 1 17 

C
o

m
p

an
y 

ty
p

e 

Farm 280 47 35 31 36 34 29 22 21 19 14 16 4 4 29 

Agricultural 

company 
110 48 62 45 39 36 41 39 24 27 26 3 0 3 12 

Association of 

agricultural 

producers 

15 47 47 40 13 13 53 40 13 7 27 7 0 13 27 

Production 

cooperatives 
15 53 47 47 20 47 47 33 33 40 27 13 0 7 13 

A
ge

 o
f 

co
m

p
an

y 

Less than 3 years 40 55 38 25 40 35 18 23 23 23 13 8 0 5 10 

Between 3 and 5 

years 
77 49 42 38 29 31 30 25 21 26 12 10 1 4 23 

Between 6 and 10 

years 
120 53 55 43 41 40 39 28 28 24 28 9 3 2 21 

More than 10 years 231 42 45 40 35 33 35 30 22 20 18 12 3 5 26 

N
u

m
b

er
 o

f 

em
p

lo
ye

es
 Less than 5 empl. 242 43 36 31 34 35 28 20 20 20 12 14 5 4 28 

6 to 49 empl. 150 52 52 44 40 33 38 34 25 25 25 9 0 5 18 

50 to 249 empl. 58 55 62 53 31 36 41 40 33 26 24 3 0 2 16 

More than 250 empl 18 28 78 56 44 33 44 44 22 22 44 6 0 6 17 
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Annex 2: Current sources of information about prices, multicriterial analysis, % 

  

N 
Friends / 

relatives 

From 

business 

partners  

Internet 

resources 

Mass-media 

(TV, radio) 

Specialized 

publications 
Agroinform ACSA 

Information  

offered by local  

public authorities 

Information  

leaflets 

 of relevant  

institutions 

UniAgroProtect 

From 

agricultural 

shops 

A market place 

where I sell my 

products 

Other 

I do not use any 

information 

source 

R
eg

io
n

 North 154 25 26 22 15 12 12 5 8 6 1 2 1 6 29 

Centre 206 37 34 29 26 21 19 23 19 17 12 10 1 10 19 

South 108 26 27 17 11 13 6 6 7 6 6 4 1 7 32 

A
ct

iv
it

y Agriculture 419 30 28 21 18 16 14 13 12 9 6 7 1 7 26 

Processing 48 29 54 52 35 29 23 27 23 29 21 2 0 13 15 

Export 71 38 41 28 10 15 11 7 7 13 6 1 0 6 21 

C
o

m
p

an
y 

ty
p

e 

Farm 280 30 25 20 20 19 12 13 12 9 6 9 2 8 26 

Agricultural 

company 
110 32 31 22 13 9 14 12 10 6 6 0 0 5 33 

Association of 

agricultural 

producers 

15 20 60 27 13 0 20 13 7 7 0 7 0 20 0 

Production 

cooperatives 
15 33 27 33 20 20 33 27 27 20 7 13 0 0 7 

A
ge

 o
f 

co
m

p
an

y 

Less than 3 years 40 40 35 33 25 25 8 5 18 15 5 8 0 3 10 

Between 3 and 5 

years 
77 26 25 14 21 12 10 10 8 6 3 6 0 5 26 

Between 6 and 10 

years 
120 34 31 26 18 18 17 15 13 10 9 4 2 7 23 

More than 10 years 231 28 30 24 18 16 14 15 13 12 8 6 1 10 29 

N
u

m
b

er
 o

f 

em
p

lo
ye

es
 Less than 5 empl. 242 29 23 18 19 17 12 11 12 8 5 10 2 9 23 

6 to 49 empl. 150 35 33 26 15 13 13 12 11 11 7 1 0 5 29 

50 to 249 empl. 58 21 41 36 26 22 21 24 17 21 12 2 0 7 26 

More than 250 empl 18 33 50 44 22 17 28 28 17 17 22 0 0 17 22 
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Annex 3: Ways to insure the offered price is a fare one, multicriterial analysis, % 

  

N 

Fixing prices taking 

into account only 

market price 

Fixing prices to 

supported 

costs 

We try to obtain a fair 

price during the 

negotiations 

We can't 

influence the 

price 

Consulting our 

parents, other 

producers 

We use more than one source 

in order to be sure that price is 

fair one 

We have our 

trusted 

clients 

Consulting 

Internet 

resources 

Other 
We do nothing (it is 

hard, it is impossible) 
NR 

R
eg

io
n

 North 143 41 13 5 4 3 1 1 0 3 1 27 

Centre 176 35 4 6 5 3 3 2 2 3 7 30 

South 100 36 8 2 5 3 2 1 0 7 13 23 

A
ct

iv
it

y Agriculture 419 37 8 5 5 3 2 2 1 4 7 27 

Processing 17 24 6 6 0 0 12 6 0 6 6 35 

Export 48 33 4 10 6 2 10 0 0 6 2 25 

C
o

m
p

an
y 

ty
p

e 

Farm 280 40 8 4 4 1 1 2 1 5 6 27 

Agricultural company 109 34 8 6 6 8 3 0 0 4 8 23 

Association of 

agricultural producers 
15 20 13 7 0 0 0 7 0 0 7 47 

Production 

cooperatives 
15 20 0 13 0 0 20 0 0 0 0 47 

A
ge

 o
f 

co
m

p
an

y Less than 3 years 37 27 11 5 0 3 3 3 3 5 11 30 

Between 3 and 5 years 71 38 8 4 6 3 0 1 0 1 7 31 

Between 6 and 10 

years 
104 43 11 6 4 1 2 1 1 4 4 24 

More than 10 years 207 35 6 4 5 4 3 2 1 5 7 27 

N
u

m
b

er
 o

f 

em
p

lo
ye

es
 Less than 5 empl. 232 42 9 4 4 0 1 2 1 3 7 26 

6 to 49 empl. 131 31 7 4 5 4 5 0 1 5 8 31 

50 to 249 empl. 44 34 5 11 2 9 2 5 0 7 5 20 

More than 250 empl. 12 17 17 0 8 17 8 0 0 0 0 33 
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Annex 4: Mobile phone and internet connection availability, multicriterial analysis, % 

  
N 

Mobile telephone 

services 
Internet Resources None 

R
eg

io
n

 North 154 95 73 4 

Centre 206 93 74 4 

South 108 94 68 6 

A
ct

iv
it

y Agriculture 419 93 69 5 

Processing 48 100 96 0 

Export 71 96 99 0 

C
o

m
p

an
y 

ty
p

e
 

Farm 280 92 61 7 

Agricultural company 110 97 87 1 

Association of agricultural producers 15 87 80 0 

Production cooperatives 15 100 80 0 

A
ge

 o
f 

co
m

p
an

y 

Less than 3 years 40 100 75 0 

Between 3 and 5 years 77 94 70 5 

Between 6 and 10 years 120 90 75 5 

More than 10 years 231 95 71 5 

N
u

m
b

e
r 

o
f 

em
p

lo
ye

es
 Less than 5 employees 242 90 59 8 

6 to 49 employees 150 97 87 1 

50 to 249 employees  58 98 86 0 

More than 250 employees 18 100 89 0 

Annex 5: Mobile phone and internet connection usage in business activity, multicriterial analysis, % 

  
N 

Mobile telephone 

services 
Internet Resources None 

R
eg

io
n

 North 148 95 71 3 

Centre 197 93 68 4 

South 102 88 59 11 

A
ct

iv
it

y Agriculture 398 92 63 6 

Processing 48 100 92 0 

Export 71 93 94 3 

C
o

m
p

an
y 

ty
p

e
 

Farm 260 91 53 7 

Agricultural company 109 96 84 2 

Association of agricultural producers 15 80 67 7 

Production cooperatives 15 100 80 0 

A
ge

 o
f 

co
m

p
an

y 

Less than 3 years 40 98 73 3 

Between 3 and 5 years 73 95 67 3 

Between 6 and 10 years 114 89 68 6 

More than 10 years 220 93 65 6 

N
u

m
b

e
r 

o
f 

em
p

lo
ye

es
 Less than 5 employees 223 91 50 7 

6 to 49 employees 148 94 84 3 

50 to 249 employees  58 97 86 2 

More than 250 employees 18 89 78 11 
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Annex 6: Frequency of mobile phone usage, multicriterial analysis, % 

  
N Daily 

5-6 days  

per week  

3-4 days  

per week  

2-3 days  

per week  

Once a 

week 

Once in two 

weeks 

Less 

frequently 
NR Total 

R
eg

io
n

 North 141 81 9 4 4 1 0 1 1 100 

Centre 183 84 5 2 4 1 0 2 2 100 

South 90 82 9 7 0 0 1 0 1 100 

A
ct

iv
it

y Agriculture 367 82 8 4 3 1 0 1 1 100 

Processing 48 90 4 4 0 0 0 0 2 100 

Export 66 94 2 0 0 0 0 0 5 100 

C
o

m
p

an
y 

ty
p

e Farm 236 76 10 5 5 1 0 2 1 100 

Agricultural company 105 94 2 2 0 0 0 1 1 100 

Association of agricultural 

producers 
12 92 8 0 0 0 0 0 0 100 

Production cooperatives 15 87 13 0 0 0 0 0 0 100 

A
ge

 o
f 

co
m

p
an

y 

Less than 3 years 39 69 21 5 5 0 0 0 0 100 

Between 3 and 5 years 69 74 12 7 4 1 0 0 1 100 

Between 6 and 10 years 101 88 3 4 2 1 0 0 2 100 

More than 10 years 205 85 6 2 2 0 0 2 1 100 

N
u

m
b

er
 o

f 

em
p

lo
ye

es
 Less than 5 employees 203 74 10 5 6 1 0 2 0 100 

6 to 49 employees 139 89 5 4 0 0 0 0 2 100 

50 to 249 employees  56 95 4 0 0 0 0 0 2 100 

More than 250 employees 16 94 6 0 0 0 0 0 0 100 

Annex 7: Frequency of internet connection usage, multicriterial analysis, % 

  
N Daily 

5-6 days  

per week  

3-4 days  

per week  

2-3 days  

per week  

Once a 

week 

Once in two 

weeks 

Less 

frequently 
NR Total 

R
eg

io
n

 North 105 37 11 11 18 9 2 10 2 100 

Centre 134 40 12 10 10 10 2 16 1 100 

South 60 40 8 17 13 8 2 10 2 100 

A
ct

iv
it

y Agriculture 252 34 11 11 15 11 2 15 2 100 

Processing 44 57 11 16 14 2 0 0 0 100 

Export 67 69 7 9 6 7 0 0 1 100 

C
o

m
p

an
y 

ty
p

e Farm 139 25 10 12 14 13 3 21 2 100 

Agricultural company 92 43 12 11 16 9 1 7 1 100 

Association of agricultural 

producers 
10 40 20 20 0 0 10 10 0 100 

Production cooperatives 12 58 8 0 17 8 0 8 0 100 

A
ge

 o
f 

co
m

p
an

y 

Less than 3 years 29 24 10 14 21 21 0 10 0 100 

Between 3 and 5 years 49 22 16 12 16 16 6 8 2 100 

Between 6 and 10 years 78 50 12 8 10 9 0 12 0 100 

More than 10 years 143 41 9 13 13 4 2 15 2 100 

N
u

m
b

er
 o

f 

em
p

lo
ye

es
 Less than 5 employees 111 32 6 8 15 14 4 19 1 100 

6 to 49 employees 124 36 15 17 14 6 2 9 2 100 

50 to 249 employees  50 56 10 10 10 6 0 6 2 100 

More than 250 employees 14 50 21 0 14 0 0 14 0 100 
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Annex 8: Type of information researched on internet, multicriterial analysis, % 

  

N 

To get informed 

about agricultural 

products market   

To learn new 

agricultural 

techniques  

To get informed 

about agricultural 

products price 

To get informed 

about market 

opportunities 

To get informed 

about the 

legislation in force   

To get informed 

about financing 

opportunities 

To 

communicate 

with your 

clients 

To identify 

new 

clients 

To 

communicate 

with your 

suppliers 

To get informed 

about potential 

suppliers  

Other 

To get informed 

about weather 

report 

R
eg

io
n

 North 100 61 59 53 42 48 41 34 33 34 34 14 1 

Centre 133 70 63 70 62 50 44 41 40 35 34 8 5 

South 59 47 58 46 46 44 24 29 29 27 29 8 2 

A
ct

iv
it

y Agriculture 245 61 64 59 50 47 38 32 31 29 29 11 4 

Processing 44 75 57 68 64 61 52 61 73 52 57 5 0 

Export 67 78 61 69 63 64 51 60 46 54 42 4 0 

C
o

m
p

an
y 

ty
p

e 

Farm 132 62 64 59 57 44 37 26 32 24 27 14 5 

Agricultural company 92 63 64 60 46 51 41 40 32 34 29 5 3 

Association of 

agricultural producers 
10 50 70 20 30 20 10 40 30 40 10 20 0 

Production 

cooperatives 
12 50 67 83 33 67 42 33 25 33 58 8 0 

A
ge

 o
f 

co
m

p
an

y 

Less than 3 years 28 71 61 68 54 61 46 29 46 18 43 14 0 

Between 3 and 5 yrs. 49 57 63 59 47 59 47 22 29 24 27 6 0 

Between 6 and 10 yrs. 76 63 58 57 50 46 42 47 38 36 36 9 3 

More than 10 yrs. 139 62 61 59 54 42 32 37 34 37 32 11 5 

N
u

m
b

er
 o

f 

em
p

lo
ye

es
 Less than 5 employees 105 61 68 59 57 50 45 31 31 30 33 17 5 

6 to 49 employees 124 65 58 59 53 42 35 40 34 32 30 3 2 

50 to 249 employees  49 53 57 53 45 57 43 35 43 37 31 10 4 

More than 250 empl. 14 86 43 86 21 50 14 43 50 50 64 14 0 
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Annex 9: Frequency of accessing internet resources, multicriterial analysis, % 

  N Daily  2-3 times a week Once a week Once in two weeks Once a month Less frequently NR Total 

R
eg

io
n

 North 88 5 24 18 8 5 14 27 100 

Centre 121 6 17 12 7 7 32 20 100 

South 42 5 10 5 12 21 26 21 100 

A
ct

iv
it

y Agriculture 207 6 17 13 8 9 24 24 100 

Processing 40 3 23 8 10 13 28 18 100 

Export 64 8 19 22 11 5 23 13 100 

C
o

m
p

an
y 

ty
p

e
 

Farm 105 5 16 10 6 9 32 22 100 

Agricultural company 85 4 19 15 11 11 15 26 100 

Association of agricultural producers 8 13 13 13 0 13 25 25 100 

Production cooperatives 10 30 10 20 10 0 10 20 100 

A
ge

 o
f 

co
m

p
an

y 

Less than 3 years 25 4 20 16 12 4 24 20 100 

Between 3 and 5 years 41 2 20 12 15 10 29 12 100 

Between 6 and 10 years 64 8 13 8 8 11 31 22 100 

More than 10 years 121 5 20 15 5 8 20 27 100 

N
u

m
b

er
 o

f 

em
p

lo
ye

es
 Less than 5 employees 85 7 14 11 7 7 33 21 100 

6 to 49 employees 109 3 20 16 8 10 21 22 100 

50 to 249 employees  44 9 18 7 9 11 16 30 100 

More than 250 employees 13 0 23 23 8 0 31 15 100 
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ANNEX B 

Annex B: Questionnaire for farmers, processors and exporters 

Overview 

F.1. What are the main agricultural products that your company is dealing with? (one answer only) 

Fruits and vegetables 1 

Other agricultural products 2 – stop interview 

G.1. Place 

 

G.2. Company name 

 

G.3. Respondent name 

 

G.4. Telephone number 

 

G.5. Region (one answer only) 

Northern region 1 

Central region 2 

Southern region 3 

G.6. Rayon 

 Code 

 1 

G.7. What are the activities your company is involved in? (multiple answers possible) 

Farming 1 

Processing 2 

Exporting activities 3 

If company activity does not involve farming, then go to G.9. 
G.8. Respondent category (one answer only) 

Farm 1 

Company 2 

Association of agricultural producers 3 

Production cooperatives 4 

If company activity does not involve exporting activities, go to G.11. 
G.9. Which countries do you export your products to? (multiple answers possible) 

 1 

 2 

 3 

 4 

 5 

Ask G.10. only if company activities involve processing or exporting. 
G.10. The agricultural products exported / processed by your company are: (multiple answers possible) 

Self-produced  1 

Acquired final produce from other farmers 2 

Acquired raw materials from other farmers 3 

 
G.11. Please, name three main crops/ products that you are mainly dealing with (cultivate, process or export)? 

(multiple answers possible) 

Cultivate 
Write down in this column if 
FARMING mentioned in G.7.  

Process 
Write down in this column if 

PROCESSING mentioned in G.7.  

Export 
Write down in this column if 
EXPORT mentioned in G.7.  

   

   

   

G.12. Respondent’s position 

Director/ owner 1 

Middle level management 2 

Sales manager 3 

Specialist 4 
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Other, please specify_______________ 5 

G.13. For how long is your company / farm active on the market? (one answer only) 

Less than 3 years 1 

Between 3 and 5 years 2 

Between 6 and 10 years 3 

More than 10 years 4 

G.14. How many full-time employees does your company have? (one answer only) 

Less than 5 employees 1 

Between 6 and 49 employees 2 

Between 50 and 249 employees  3 

More than 250 employees 4 
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Current information sources 

SI.1. At present, where from do you get general information about the agricultural products market and, 
specifically, about market prices? (multiple answers possible) 

 General market 
information 

Market price 
information 

Mass-media (TV, radio) 1 1 

Information leaflets of relevant institutions (Ministry of Agriculture and 
Food Industry) 

2 2 

Specialized publications 3 3 

Internet resources 4 4 

Information offered be local public authorities 6 6 

From business partners  7 7 

Friends / relatives 8 8 

National Agency for Rural Development (ACSA) 9 9 

National Federation of Agricultural Producers (Agroinform) 10 10 

Republican Union of Agricultural Producers’ Associations of Moldova 
(UniAgroProtect) 

11 11 

Other, please specify_______________ 98 98 

I do not use any information source 99 99 

Ask SI.2. only if the company is a FARM (see question G.7.), otherwise go to SI.3. 
SI.2. How do you make sure that the price a trader offers for your production is a fair one? (write down literally) 

 

 

 

 

SI.3. In your opinion what kind of information you need for a more efficient activity? (multiple answers possible) 

 

 

 

 

SI.4. When referring to your current activity, what kind of information and about which markets would you need 
at present? Please specify the type of market (wholesale or retail), its name (if you have one specific market 
on your mind) and the type of information that you be mostly interested in? (write down literally) 
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SI.5.What kind of information do you need to access in order to increase efficiency of your current business 
activity? (multiple answers possible) 

Read the following for all types of companies 

Information about final product demand 1 

Information about final product offer (including prices) 2 

Information about raw materials demand 3 

Information about legislative acts and regulations regarding the agricultural sector 4 

Information about granting opportunities in the agricultural sector  5 

Information about export procedures of agricultural products  6 

Information about financing opportunities of agricultural activity  7 

Information about market requirements towards quality and packaging 8 

Read the following only if the company is involved in processing activities (see quest G.7.) 

Information about raw materials offer (including prices) 9 

Information about abroad processed agricultural products market 10 

Read the following only if the company is involved in exporting activities (see quest G.7.) 

Information about agricultural products demand and price on international markets 11 

Information about legislative acts and regulations regarding the export procedures 12 

Information about export procedures of agricultural products 13 

Information about export activity financing opportunities 14 

Read the following for all types of companies 

Other, please specify_______________ 98 

None 99 

Ask SI.6. and SI.7. should only if the company is an EXPORTER or Processor (see question G.7.), otherwise go to SI.8. 
SI.6.How do you get in touch with potential suppliers of products you process/ export? (multiple answers 

possible) 

By using your own supplier database developed in previous years   1 

By placing procurement notice in periodicals 2 

By finding suppliers’ offers in periodicals 3 

By placing procurement notice on specialized websites 4 

By finding suppliers’ offers on specialized websites 5 

We are contacted by the producers individually  6 

Supplies are guaranteed via long-term contracts with farmers 
from the region where we established our activity   

7 

Trade Fairs 8 

Our company exports only its own products 9 

Other, please specify_______________ 98 

SI.7.How do you get in contact with potential clients for the products assigned for export? (multiple answers 
possible) 

By using your own buyers database developed in previous years 1 

By procurement notice on specialized sites  2 

We are contacted by the buyers individually  3 

We have long term contracts with buyers 4 

By Trade fairs 5 

Other, please specify_______________ 98 
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SI.8.In your opinion, which of the following types of information that you need in your working activity, are 
insufficient or are completely lacking? (multiple answers possible) 

Read the following for all types of companies Insufficient Lacking 

Information about final product demand 1 1 

Information about final product offer (including prices) 2 2 

Information about raw materials demand 3 3 

Information about legislative acts and regulations regarding the agricultural sector 4 4 

Information about granting opportunities in the agricultural sector  5 5 

Information about export procedures of agricultural products  6 6 

Information about financing opportunities of agricultural activity  7 7 

Information about market requirements towards quality and packaging  

Read the following only if the company is involved in processing activities (see quest G.7.) 9 9 

Information about raw materials offer (including prices) 10 10 

Information about abroad processed agricultural products market  

Read the following only if the company is involved in exporting activities (see quest G.7.) 11 11 

Information about agricultural products demand and price on international markets 12 12 

Information about legislative acts and regulations regarding the export procedures 13 13 

Information about export procedures of agricultural products 14 14 

Information about export activity financing opportunities  

Read the following for all types of companies 98 98 

Other, please specify_______________ 99 99 

None   

Ask SI.9. only for the types of information mentioned as INSUFFICIENT at SI.8. 
SI.9.When referring to your experience, could you please explain why do you think some information is insufficient? 

(write down literally for every type of information mentioned as insufficient) 

Read the following for all types of companies 

Information about final product demand 1 

Information about final product offer (including prices) 2 

Information about raw materials demand 3 

Information about legislative acts and regulations regarding 
the agricultural sector 

4 

Information about granting opportunities in the agricultural 
sector  

5 

Information about export procedures of agricultural products  6 

Information about financing opportunities of agricultural 
activity  

7 

Information about market requirements towards quality and 
packaging 

Read the following only if the company is involved in 
processing activities (see quest G.7.) 

9 

Information about raw materials offer (including prices) 10 

Information about abroad processed agricultural products 
market 

Read the following only if the company is involved in 
exporting activities (see quest G.7.) 

11 

Information about agricultural products demand and price on 
international markets 

12 

Information about legislative acts and regulations regarding 
the export procedures 

13 

Information about export procedures of agricultural products 14 

Information about export activity financing opportunities 

Read the following for all types of companies 98 

Other, please specify_______________ 99 

None  
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Ask SI.10. only for types of information mentioned as NEEDED at SI.5. 
SI.10. How would you like to be informed about this? (multiple answers possible) 

Read the following for all types of 
companies 

TV or radio 
programmes 

Specialized 
internet 

web sites 

Information leaflets of 
the agricultural 

producers associations 

Specialized 
press 

publications 
SMS 

Paper 
newsletters 

On-line 
newsletters 

Other 

Information about final product 
demand 

1 2 3 4 5 6 7 98 

Information about final product offer 
(including prices) 

1 2 3 4 5 6 7 98 

Information about raw materials 
demand 

1 2 3 4 5 6 7 98 

Information about legislative acts 
and regulations regarding the 
agricultural sector 

1 2 3 4 5 6 7 98 

Information about granting 
opportunities in the agricultural 
sector  

1 2 3 4 5 6 7 98 

Information about export procedures 
of agricultural products  

1 2 3 4 5 6 7 98 

Information about financing 
opportunities of agricultural activity  

1 2 3 4 5 6 7 98 

Information about market 
requirements towards quality and 
packaging 

1 2 3 4 5 6 7 98 

Read the following only if the 
company is involved in processing 
activities (see quest G.7.) 

        

Information about raw materials 
offer (including prices) 

1 2 3 4 5 6 7 98 

Information about abroad processed 
agricultural products market 

1 2 3 4 5 6 7 98 

Read the following only if the 
company is involved in exporting 
activities (see quest G.7.) 

        

Information about agricultural 
products demand and price on 
international markets 

1 2 3 4 5 6 7 98 

Information about legislative acts 
and regulations regarding the export 
procedures 

1 2 3 4 5 6 7 98 

Information about export procedures 
of agricultural products 

1 2 3 4 5 6 7 98 

Information about export activity 
financing opportunities 

1 2 3 4 5 6 7 98 

Read the following for all types of 
companies 

        

Other, please 
specify_______________ 

1 2 3 4 5 6 7 98 

None 99 
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Ask SI.11. only for types of information mentioned as NEEDED at SI.5. 
SI.11. If you were given the opportunity to obtain necessary information about agricultural products market by 

paying a monthly fee (subscription), how likely would you be to access this kind of information? (one answer 
only) 

Read the following for all types of 
companies 

I will definitely 
buy 

I would rather 
buy 

I would rather 
not buy 

I will certainly 
not buy 

DK/ NR 

Information about final product 
demand 

1 2 3 4 99 

Information about final product offer 
(including prices) 

1 2 3 4 99 

Information about raw materials 
demand 

1 2 3 4 99 

Information about legislative acts 
and regulations regarding the 
agricultural sector 

1 2 3 4 99 

Information about granting 
opportunities in the agricultural 
sector  

1 2 3 4 99 

Information about export procedures 
of agricultural products  

1 2 3 4 99 

Information about financing 
opportunities of agricultural activity  

1 2 3 4 99 

Information about market 
requirements towards quality and 
packaging 

1 2 3 4 99 

Read the following only if the 
company is involved in processing 
activities (see quest G.7.) 

     

Information about raw materials 
offer (including prices) 

1 2 3 4 99 

Information about abroad processed 
agricultural products market 

1 2 3 4 99 

Read the following only if the 
company is involved in exporting 
activities (see quest G.7.) 

     

Information about agricultural 
products demand and price on 
international markets 

1 2 3 4 99 

Information about legislative acts 
and regulations regarding the export 
procedures 

1 2 3 4 99 

Information about export procedures 
of agricultural products 

1 2 3 4 99 

Information about export activity 
financing opportunities 

1 2 3 4 99 

Read the following for all types of 
companies 

     

Other, please 
specify_______________ 

1 2 3 4 99 

Ask SI.12. only if was mentioned at SI.11 I WILL DEFINITELY BUY or I WOULD RATHER BUY least for one type of 
information, otherwise go to IT.1. 

SI.12. What is the monthly amount you are ready to pay in order to get information about agricultural products 
market? (one answer only) 

Specify Amount     MDL 
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Use of information technologies  

IT.1. Do you have access to: 

 Yes  No 

Mobile telephone services 1 2 

Internet Resources 1 2 

IT.2. Do you use during your working activity: (one answer per line) 

 Yes  No 

Mobile phone  1 2 

Internet Resources 1 2 

If neither INTERNET RESOURCES nor MOBILE PHONE USED, then stop interview. 
IT.3. How often do your use for work purpose: (one answer per line) 

 
Daily 

5-6 days 
per week 

3-4 days 
per week 

2-3 days 
per week 

Once a 
week 

Once in two 
weeks 

Less 
frequently 

Mobile phone  1 2 3 4 5 6 7 

Internet Resources 1 2 3 4 5 6 7 

IT.4. What for do you use internet? (multiple answer possible) 

To get informed about agricultural products market   1 

To get informed about agricultural products price 2 

To identify new clients 3 

To communicate with your clients 4 

To communicate with your suppliers 5 

To get informed about potential suppliers  6 

To get informed about the legislation in force   7 

To get informed about financing opportunities 8 

To learn new agricultural techniques  9 

To get informed about market opportunities 10 

Other, please specify_______________ 98 

IT.5.  Could you, please, list on-line resources you access in order to get informed about the situation on the 
agricultural products market? (multiple answers possible) 

 1 

 2 

 3 

 4 

I don’t know 5 

IT.6. Which of the following information sources in the agricultural sector have you heard of and which have you 
accessed at least once? (multiple answers possible) 

 I know I don’t know I have accessed 

www.agroinform.md 1 2 1 

www.agravista.md 1 2 2 

www.acsa.md 1 2 3 

If none of the above mentioned sites was accessed, go to IT10. 
IT.7. How often do you access these sites (the ones mentioned in IT5. and IT6.)? (one answer only) 

Daily  1 

2-3 times a week 2 

Once a week 3 

Once in two weeks 4 

Once a month 5 

Less frequently 6 

 
IT.8. How useful have you found the information on these sites? (one answer only) 

 www.agroinform.md www.agravista.md www.acsa.md 

Very useful 1 1 1 

Useful rather than useless 2 2 2 

Useless rather than useful 3 3 3 

Totally useless 4 4 4 

IT.9. Please estimate on a scale from 1 to 7, where 1 – very bad and 7 – very good, the following aspects regarding 
the on-line information sources you have accessed: (one answer per line) 

 www.agroinform.md www.agravista.md www.acsa.md 

http://www.agroinform.md/
http://www.agravista.md/
http://www.acsa.md/
http://www.agroinform.md/
http://www.agravista.md/
http://www.acsa.md/
http://www.agroinform.md/
http://www.agravista.md/
http://www.acsa.md/
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Information relevance     

Information accuracy     

Timely availability of 
relevant information  

   

IT.10. What kind of information should these sites contain in order you access them at least once a week? (multiple 
answer possible) 

 1 

 2 

 3 

 4 
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ANNEX C 

Annex C: Questionnaire for input suppliers 

Overview 

G.1. Place 

 

G.2. Company name 

 

G.3. Respondent name 

 

G.4. Telephone number 

 

G.5. Respondent position 

Director/ owner 1 

Middle level management 2 

Sales manager 3 

Specialist 4 

Other, please specify_______________ 98 

G.6. Region (one answer only) 

Northern region 1 

Central region 2 

Southern region 3 

G.7. Rayon 

 Code 

 1 

G.8. Location 

Rural 1 

Urban 2 

G.9. For how long is your company / farm active on the market? (one answer only) 

Less than 3 years 1 

Between 3 and 5 years 2 

Between 5 and 10 years 3 

More than 10 years 4 

G.10. How many full-time employees does your company have? (one answer only) 

Less than 9 employees 1 

Between 10 and 49 employees 2 

Between 50 and 249 employees  3 

More than 250 employees 4 

G.11. What is the main product that your company sell? (one answer only) 

Seedlings 1 

Fertilizers 2 

Processing equipment 3 

Agricultural equipment 4 
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Current information sources 

SI1. At present, where from do you get information about the agricultural materials and equipment? (multiple 
answers possible)  

Mass-media (TV, radio) 1 

Specialized exhibitions 2 

Specialized publications 3 

Internet specialized resources 4 

Information offered by suppliers of agricultural materials and 
equipment   

6 

From business partners  7 

Other, please specify_______________ 98 

I do not use any information source 99 

SI2. How do you get in contact with potential suppliers of products you are selling? (multiple answers possible) 

They are manufactured by our company  1 

By using our own supplier database developed in previous years   2 

By searching specialized web sites 3 

We are contacted by the potential suppliers individually  4 

By analyzing the exhibition offers / presentations made by 
suppliers   

5 

We are official representatives of one/few producers 6 

Other, please specify_______________ 98 

SI3. How do you get in contact with your potential clients? (multiple answers possible) 

When they visit our shops/ representative offices  1 

By using own clients database 2 

By advertising our products on specialized sites  3 

We get in contact with clients during specialized exhibitions  4 

By advertising our products in press 5 

Other, please specify_______________ 98 

SI4. What kind of information do you need to access in order to increase the efficiency of your current business 
activity? (multiple answers possible) 

Information about farmers’ needs 1 

Information about trade price for agricultural equipment and materials  2 

Information about financing opportunities regarding the procurement of agricultural 
materials and equipment  

3 

Other, please specify_______________ 98 

None 99 

SI5. In your opinion, which of the following types of information that you need in your working activity, are insufficient 
or are completely lacking? (multiple answers possible) 

 Insufficient Lacking 

Information about farmers’ needs 1 1 

Information about trade price for agricultural equipment and materials  2 2 

Information about financing opportunities regarding the procurement of agricultural 
materials and equipment  

3 3 

Other, please specify_______________ 98 98 

None 99 99 

SI6. How would you like to be informed about this? (multiple answers possible) 

TV or radio programmes  1 

Specialized Internet sites 2 

Information leaflets of the agricultural producers associations   3 

Specialized press publications  4 

Other, please specify_______________ 98 
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Use of information technologies  

IT1. Do you have access to: 

 Yes  No 

Mobile telephone services 1 2 

Internet Resources 1 2 

IT2. Do you use during your working activity: (one answer per line) 

 Yes  No 

Mobile phone  1 2 

Internet Resources 1 2 

If neither INTERNET RESOURCES nor MOBILE PHONE USED, then stop interview. 
IT3. How often do your use for work purpose: (one answer per line) 

 
Daily 

5-6 days 
per week  

3-4 days 
per week  

2-3 days 
per week  

Once a 
week 

Once in two 
weeks 

Less 
frequently 

Mobile phone  1 2 3 4 5 6 7 

Internet Resources 1 2 3 4 5 6 7 

IT4. What for do you use internet? (multiple answer possible) 

To get informed about agricultural products 
market   

1 

To get informed about agricultural products 
price 

2 

To identify new clients 3 

To communicate with your clients 4 

To communicate with your suppliers 5 

To get informed about potential suppliers  6 

To get informed about the legislation in force   7 

To get informed about financing opportunities 8 

Other, please specify_______________ 98 

IT5. Could you, please, list on-line resources you access in order to get informed about the situation on the agricultural 
products market? (multiple answers possible) 

 1 

 2 

 3 

I don’t know 4 

IT6. Which of the following information sources in the agricultural sector have you heard of and which have you 
accessed at least once? (multiple answers possible) 

 
I know 

I don’t 
know 

I have 
accessed 

www.agroinform.md 1 2 1 

www.agravista.md 1 2 2 

www.acsa.md 1 2 3 

If none of the above mentioned sites was accessed, go to IT10. 
IT7. How often do you access these sites (the ones mentioned in IT5. and IT6.)? (one answer only) 

Daily  1 

2-3 times a week 2 

Once a week 3 

Once in two weeks 4 

Once a month 5 

Less frequently 6 

  

http://www.agroinform.md/
http://www.agravista.md/
http://www.acsa.md/
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IT8. How useful have you found the information on these sites? (one answer only) 

 www.agroinform.md www.agravista.md www.acsa.md 

Very useful 1 1 1 

Useful rather than 
useless 

2 2 2 

Useless rather than 
useful 

3 3 3 

Totally useless 4 4 4 

IT9. Please estimate on a scale from 1 to 7, where 1 – very bad and 7 – very good, the following aspects regarding the 
on-line information sources you have accessed: (one answer per line) 

 www.agroinform.md www.agravista.md www.acsa.md 

Information relevance     

Information accuracy     

Timely availability of 
relevant information  

   

IT10. What kind of information should these sites contain in order you access them at least once a week? (multiple 
answer possible) 

 1 

 2 

 3 

 4 

 

http://www.agroinform.md/
http://www.agravista.md/
http://www.acsa.md/
http://www.agroinform.md/
http://www.agravista.md/
http://www.acsa.md/

