
 
 
 
 
 
 

Commercial Village Stores [CVS] Establishment 
 

Quarter 7 Progress Report  
 

 

Institution:   Farm Concern International and USAID/COMPETE 
Project:  Commercial Village Stores Establishment 
Reporting period: Quarter 7 progress updates (April to June 2011) 
Project period: Pilot phase; 2009 - 2011 
Region:  Jinja (Uganda) and Meru (Kenya) 
 
 
Overview  
 
Commercial Village Stores (CVS) project being implemented in Meru region, Eastern 
Kenya and Jinja-Eastern Uganda (Jinja) has continued to enhance the target 
communities on post harvest solutions at the village level. Quarter 7 activities were 
mainly geared towards strengthening the Meru and Jinja sites target farmers post 
harvest handling, storage, and marketing at the village level with an outreach to more 
than 10,000 farmers in Igoji, Tigania East, Tigania West, Tharaka Districts and Jinja 
district in Uganda. 
 
Various Commercial Producer Groups / Commercial Villages bulked their produce and 
were able to sell collectively to pre-identified buyers. Collective action and storage 
enabled the farmers to sell their grain at an average of 20% higher farm gate prices. 
Dissemination of improved household storage technologies was enhanced with 
demonstrations and set-up of model metal silos for improved and efficient storage for 
farmers to reduce post harvest losses. 
  
During this last quarter of the project phase, sustainability mechanisms have been 
enhanced to ensure that the farmers are able to seamlessly progress with activities. 
Strengthening of the commercial producer groups and commercial villages’ leadership 
is enabling the communities to conduct group activities with minimal intervention. 
Buyer-seller forums have been intensified to strengthen farmers negotiating skills and 
ability to source markets for their produce. Field days were also held to enable 
farmers interact with the various stake holders and understand the latest trends in 
the cereal marketing. Training of group leaders on record keeping, stock taking, 
maintenance of inventories and group management has equipped leaders with skills of 
managing the farmer groups. Recruitment and training of new COTEFs and refresher 
on the older ones has enhanced dissemination of information on post harvest 

 
 

 



management and marketing of grains. This will ensure that farmers are supported 
technically at the community level. 
 
Although there has been marked enhancement of the grains sector in the project 
sites, various challenges have been encountered especially in regard to erratic 
weather patterns which have limited the farmers’ capacity to benefit fully from the 
CVS interventions. A reduced yield due to poor rainfall has limited the amount of 
grains bulked and sold by farmers in the region. The situation was worse in Jinja 
where farmers are under relief support due to crop failure, Eastern Kenya has also 
experienced poor rainfall over the current season under review. 
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Activity 
  

Deliverables Achievements Remarks 

1. Selection of commercial 
village stores  
 Stores identification and 

negotiation 
 Stores branding 

Stores 
established 

Jinja 
3 collective stores have been selected for collective 
bulking. 

 Buyengo; Nakagyo Balibona Society store 
 Butagaya; Mpumwiire Society store 
 Busede; Kisilira Society store 

 
Tigania West 

 One permanent Transitional store in Mbeu has been 
hired and branded 

 Several hermetic stores with different capacity are 
available for farmers to hire, the volumes range 
from 1MT, 10MT, 20MT, 50MT and 150MT. Farmers 
can hire the stores at a rate of Kshs.70 per month 
per bag of 90Kg. 

 
Tigania East 

 Three communal stores established within the 
quarter 

o 1 cocoon 
o 1 transitional store 
o 1 metal silo 

 
 18 model household stores identified for upgrading, 

demonstration & capacity building to the other 
members of the community. i.e. at least two stores 
in each CV 

 
Imenti South 

 Commercial village stores established at Muguru and 
Mwegeki CV. 

 
 Established 18 household Stores for upgrading in 

seven Commercial villages 

 Store branding and 
identification is going on 
and the strategy being 
used is the adoption of 
transitional stores which 
are helping farmers reduce 
costs. 

 
 The CVS project has been 

able to attract funding for 
the construction of a 
warehouse under the 
Economic Stimulus 
Programme (ESP), an 
initiative of the 
government, at one of our 
project site i.e. Marega. 

Progress Table 
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Tharaka 
 10 Household storage demos identified for upgrading, 

targeting at least 2 household stores in every 
Commercial village 

 1  Transitional store identified 

2. Capacity building and 
training of store personnel 
 Development of training 

materials outline 
 Training 

Practical 
implementation 
of skills acquired 

 Demonstrations on using sampling spear, weighing 
machine scales, chemical application and moisture 
meter have been performed. 

 Skills useful to the 
community. 

 Data collection and 
compilation streamlined. 

5. EAC simplified grain 
standards materials  for 
producers and traders 
 Repackage  the EAC Maize 

standards in simple and local 
languages 

 TOTs for EAC maize standards 

Simplified EAC 
maize standards 
handbooks 
  
Maize standard 
training material 

 This activity was carried out and completed.  Materials distributed to 
ToTs and CoTEFs for 
information dissemination 
to commercial villages 

 Farmer training materials 
were translated to local 
languages   

6. Develop training materials 
for  trainers, farmers and 
buyers 
 
Commercial village training 
materials 

Training modules    This activity was carried out and completed.  DVD video produced. 
 A strong food security 

campaign on has been 
undertaken targeting the 
farmers. 

7. Conduct trainings on; 
Collective Marketing; Post 
harvest and Quality 
management (Marketing sub-
committees, Commercial Village 
sub-committees and Warehouse 
management committees) 
  Organize workshops and 

training forums 
 

  
Farmers 
attendance 

Jinja 
 Trainings have been carried out on; collective 

marketing, post harvest handling, savings and credit and 
commercial village model as follows;  

i. Buyengo; 
o 1016 Farmers (604 female, 412 Male) were exposed 

to post harvest & quality management 
o Nabigwali Commercial Village was formed 
o Training of 50 farmers on saving  and lending scheme 
o COTEFs capacity was enhanced  

ii. Butagaya; 
o 944 Farmers were recruited, registered (536 Female, 

408 Male and taken through training.  

 Trainings have been well 
attended 
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o Nabukosi Commercial Village was formed  
o Training of  farmers on saving  and Credit scheme 
o 7 COTEFs are providing support to the CV  

iii. Busede; 
o 664 Farmers (349 Female, 315 Male), were 

recruited, registered and exposed to training 
o Walumbugu Commercial Village formed 
o 2 COTEFs and 1 TOT are offering technical support 

to the Commercial Village 
 

 15 COTEFs have been engaged and are offering technical 
support to the CVs 

 Over 200 Pass books for savings recording have been 
distributed to farmers 
 

 Over 500 farmers from various CPGs have been trained 
on storage and quality control. 

 
Tigania West 

 37 Commercial Producer Groups have been trained 
on store management, record keeping, collective 
marketing skills, record keeping  and 
documentation. 

 
Imenti South 

 Trained 86 (56 women &30 men) farmers from 
Nkachie CV on quality management and Collective 
Marketing. 

 A total of 52 farmers from Mwegeki CV were trained 
on Quality management 

 Trained 62 farmers from Mworoga & Mujuuju 
commercial producer groups on quality 
management, Post harvest Management and 
Collective Marketing. 

 
Tigania East 
A total of 16 trainings were carried in the following 
Commercial Villages and CPGs 
i. Marega Commercial Village  
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o Mutwiri farmers group with 35 farmers 
o Bwana & Kathiri farmers group with 21 farmers 

 
ii. Kaguata Commercial Village 

o Makena Mwanika group with 40 famers 
o Riiru women group with 60 farmers 
o 29 commercial group leaders were trained 

 
iii. Mlango Commercial Village 

o Community field day was held attended by 200 
farmers. 
 

iv. Amatu CV 
o 2 TOTs trainings were been conducted. 
o 10 TOTs have been developed representing 5 CPGs 
o CPG training were carried out in Ruuju Ntetheria 

Mwari na Kithomo with 63 farmers. 

Community technical farmers 
(COTEFs) capacity building 
iv. Conduct training workshops 

COTEFs 
attendance 

 
 120 COTEFs were capacity built in Meru site. 

 The COTeFs have been 
instrumental in carrying 
out community 
mobilization and 
awareness and also 
offering technical support 
to CV farmers in the 
project sites 

8. Grain traders workshops on 
grain standards, specification 
and handling 

 
 
 

v. Organize and conduct 
workshops 

Number of 
traders attending 

 Several buyer - seller forums have been organized 
with farmers and traders in the commercial villages, 
this has enabled farmers and the traders to discuss 
various issues regarding the marketing of grain. 

 
 At least 10 grain traders have been introduced to 

CVS commercial villages. They agreed to form a 
trader’s association to enhance structuring of grade 
trading and source their products from commercial 
village farmers groups collectively. The traders have 
further agreed to attend to buyer-seller forums as 
needed. 

 

 More traders’ workshops 
are earmarked for the 
following quarter just 
before harvest to ensure 
linkages are established 
and strengthened. 



 
Farm Concern International (FCI) 
USAID/COMPETE 

7 

 

9. Linking producers with 
buyers; 
Buyer seller forums  
vi. Organize and hold buyer 

seller business forums to  
vii. Negotiation on trade 

parameters between 
commercial village farmers 
and key identified buyers 

Key buyers 
identified and 
linked to 
commercial 
villages  

Meru 
In Meru region, some of the large scale buyers that have 
been engaged and linked to the CV farmers include;  
 

 Nkubu consolata Hospital 
 Meru multipurpose maize millers 
 Nkubu St Pius X Seminary  
 NCPB -Meru depot 
 Wholesale traders  -   Mr Denis. 

- Mr. Julias Kiambati 
- Mrs. Catherine Mwenda 
- Mrs. Stella Karimi 
- Mrs. Kalinguli 

 
Jinja 
 Several bulk buyers have been Identified including; 

 Ugachick Poultry Breeders LTD - Maize and soya 
beans with an initial demand indicated of 200MT 

 Hill top company LTD - 30MT for soya & 50MT maize 
 International Institute of Health Sciences - Maize 

(Posho) and beans 
 World Food Programme -    Maize &  beans 
 
 

 Other wholesale traders engaged include; 
o Ms. Apio Jamira     
o Ms. Tushabe Eva    
o Mukwaya Sande      
o Mr Ahamada Sserunkuma   
o Mr. Mutyaba Krish    
o Mr. Yasi Ssegawa     

 The traders are in contact 
with the farmers and there 
is continued 
communication on 
purchase of grains, 
although the current crop 
failure has greatly 
affected the anticipated 
sales by farmers and 
traders. 

Link input suppliers with 
commercial village producers  
viii. Hold field days 
ix. Collective sourcing for 

Number of input 
suppliers 

Strategic input suppliers have been identified and linked 
to the commercial village farmers as follows; 
 

Meru 

 Farmers are working 
closely with the input 
suppliers to acquire farm 
inputs in bulk and cost 
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inputs   Osho Chemicals. 
 Mburugu Farmers Centre 
 Meru farmers centre. 
 National Cereals and Produce Board 
 Farmchem Company has held demonstrations 

organized by FCI for farmers. 
 Sygenta  
 Bayer chemicals 
 Organic Afric 

Farmers from two Commercial Villages (Maraa & Mitunguu) 
were organized to buy subsidised fertilizer from the 
government stores. 
Collective action has enabled commercial villages farmers 
get quantity discount upto 20% on purchase of post harvest 
chemicals 
 
Jinja 
 Input suppliers have been linked to commercial village 

farmers including Modern farmers agro-dealer with 
farmers buying collectively at discounted prices  
 

effectively. 
 Chemical companies have 

been able to deliver 
products to farmers thus 
saving the farmers time 
and streamlining sourcing 
at the production level. 

10. Grow awareness on storage 
infrastructures services 
provided by FCI and COMPETE 
and benefits of utilizing this 
infrastructures. 
x. Courtesy calls [ MOA, 

Provincial 
administration/Counties, 
Local NGOs, Group reps] 

xi.  Hold community forums / 
barazas and focused village 
meetings 

 Number of 
attendants 

 Over 10,000 farmers in Meru and 2624 farmers in Jinja - 
Uganda, mobilised and sensitized on collective 
marketing, post harvest management and upgraded 
storage infrastructure  

 Ministries of Agriculture and government administration 
have been involved in  the meeting carried out with the 
farmers. 

 FCI participates in various stakeholder fora in the 
districts enabling the articulation of issues in the 
agricultural sector. 

 There has been continued collaboration between 
partners and stakeholders on the ground to enhance the 
results of the project. 

 Mobilization and 
recruitment of farmers 
into the project has 
continued and more 
farmers are joining the 
project. 
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11. Collection, bulking cleaning, 
sorting, drying, storage 
xii. Collective bulking, sorting 

and quality control 
xiii. Increase sales 
xiv.  Increase grain 

collectively bulked and stored 
xv. Enhance record keeping  
xvi. Training on village stores 

management  

Inventory records 
and grain banking 
passbooks  
 
Quantity of grain 
sold / stored   
 
Transactional 
documents ( 
invoices, 
receipts, delivery 
notes   

 Farmer group leaders have been trained on record 
keeping i.e. use of passbooks, keeping ledger books, 

 Stock cards issued to farmers.  
 Use of transactional documents has been demonstrated 

to farmers in the CVs which in preparation for bulking. 
 
Tigania West 
 37.8 MT of maize were stored in a transitional store  
 45COTEFs have been trained on storage and quality 

control 
 Demonstrations on using sampling spear, weighing 

machine scales, chemical application and moisture 
meter have been done to these farmers.  

 Approximately 39MT of maize were sold collectively 
accruing revenues of Kshs 243,000 to the CV farmers. 

 The current harvest season is underway and 20 bags of 
assorted Cereals (beans, green grams & cow peas) has 
been delivered into the transitional store with Baulking 
is still ongoing. 

 
Imenti South 

 Collection and bulking of 3,240Kgs of Maize from 
Kithunguri & Muguru CPG Farmers. 

 Sorting of grain was conducted and the moisture 
content taken before storage was done. 

 23 farmer groups from 4 CVs have been trained on 
record keeping i.e. use of Savings and Credits 
passbooks & Grain Saving passbooks. 

 Trained 86 farmers from Nkachie CV on village stores 
management and improvement on house hold 
storage. 

 Trained 52 farmers from Mwegeki CV on record 
keeping. 

 Stock cards have been issued to farmers in 3 
commercial villages. 

 Linked Muguru and Kithunguri farmer groups to a 
wholesalers trader where they closed the deal on 
sale of the 3,240 Kgs of Maize they had bulked. 

 Communities are adopting 
the household storage and 
the transitional stores 
strategy. 
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 Mworoga & Mujuuju CPGs in Mwegeki CV have 
started bulking 
 

Tigania East 
 Trainings on bulking and collective marketing as 

done.  
 In Marega CV, 421 bags of maize ware bulked and 

sold 
 Farmers’ capacity building on quality maintenance, 

use of dusting chemicals & Aflatoxin control was 
done in 5 commercial villages. 

o Kaguata commercial village 
o Marega commercial village 
o Kiriene commercial village  
o Amatu commercial village 
o Mlango commercial village 

 Farmers’ capacity building on supply management. 
 House hold storage was enhanced in the following 

areas  
o Igarii commercial village 
o Kaguata commercial village 
o Mlango commercial village 

 Capacity building on marketing subcommittee on 
negotiation skills in Marega commercial village was 
conducted. 

 Collectively bulked maize was sold @ ksh 3000/90 kg 
bag while the farm gate price was at ksh 2700/bag. 

 All CVs have been capacity built on savings and 
internal credit schemes. 

12. Build  M& E capacity 
xvii.  Training  on M&E 

M&E Tools 
List of attendants 

 All CVS project staff have been trained on the M&E 
tools and are using them to capture various data 
from  the project intervention. 

 This has made data 
collection and compilation 
better and improved data 
quality. 
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ANNEX 1: Capacity Building 
Program Name: Farmer Capacity Building 
 
Component Leader: Doreen Kinoti 
 

EVENT 
NAME 

EVENT DATE TARGETTED 
COMMUNITIES 

GENDER 
DISAGREGATION 

ORGANISATION DISAGREGATION 

   MALE FEMALE TOTAL PRIVATE PUBLIC DONOR/NGO’s 

Farmers 
Field day 

12/4/2011 Mitatane 2 45 70 4 65 1 

Collective 
marketing 
training 

18/4/2011 Murimi Muriti 14 11 25  24  

Collective 
marketing 
training 

19/4/2011 Irotia 12 12 24  24  

Collective 
marketing 
training 

20/4/2011 Kaimenyi Women 0 27 27  26 1 

Store 
management 
training 

5/5/2011 Kailikia 1 24 25  25  

CVFs 
Training 

7/5/2011 Kiremu 10 19 29  29  

Farmers 
stakeholders 
meeting 

18/5/2011 Tigania West 13 3 16 3 12 1 

Training on 
record 
keeping 

26/5/2011 Laichithuria 5 20 25  24 1 

Collective 
marketing 
training 

2/6/2011 Mwiciria 12 23 25  24 1 
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Baraza for 
community 
mobilization 

4/6/2011 Nairumu 25 67 92  91 1 

Grain Quality 
control 

7/6/2011 Kagaene 14 18 32  32  

Collective 
marketing 
training 

9/6/2011 Mutethia 13 16 29  28 1 

Collective 
marketing 
training 

14/6/2011 Ithamara 14 12 26  25 1 

COTEFs 
Training 

15/6/2011 Miathene & Kianjai 12 14 26  25 1 

Commercial 
model 
stracture 

20/6/2011 mwanika 4 24 28  28  

Collective 
marketing 
training 

23/6/2011 Mbuya 1 32 33  32  

Collective 
marketing 
training 

27/6/2011 Mwenda group 11 13 24  23 1 

Collective 
marketing 
training 

29/6/2011 Mwendwa 0 23 23  22 1 

Collective 
marketing 
training 

30/6/2011 Murithi Women 0 24 24  23 1 
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ANNEX 2: Capacity Building 
Program Name: Farmer Capacity Building 
 
Component Leader: Eliud Mutembei 
 

  EVENT NAME EVENT 
DATE 

TARGETTED GROUPS GENDER 
DISAGREGATION 

ORGANISATION DISAGREGATION 

   MALE FEMALE TOTAL PRIVATE PUBLIC DONOR/NGO’s 

COMMERCIAL 
VILLAGE LEADERS 
TRAINING ON  
BULKING AND 
DOCUMENTATION 

6/04/11 MAREGA CV 5 8 13     

COCOON FILLING IN 
MAREGA 
COMMERCIAL 
VILLAGE 

9/04/2011 BWANA & EIGHT 
MUTWIRI FARMERS 
MAREGA BORE HOLE 
CHIAMATHA 
GACHIONGOMWICHWIRI 
MAREGA MUTETHIA 
KANJA WOMEN 

 
 
 

30 
 

28 
 
 
 
60 
30 
40 

28 
35 
30 
30 
60 
30 
40 

    

FARMERS 
MIBILISATION FOR 
STORAGE MAREGA 
COMMERCIAL 
VILLAGE 

19/04/2011 BWANA & EIGHT 
MUTWIRI FARMERS 
MAREGA BORE HOLE 
CHIAMATHA 
GACHIONGOMWICHWIRI 
MAREGA MUTETHIA 
KANJA WOMEN 

 
 
 

30 
 

28 
 
 
 
60 
30 
40 

28 
35 
30 
30 
60 
30 
40 

   



 
Farm Concern International (FCI) 
USAID/COMPETE 

14 

DEMONSTRATION 
ON USE OF 
HERMATIC 
TECHNOLOGY(METAL 
SILO) 

27/04/2011 BWANA & EIGHT 
MUTWIRI FARMERS 
MAREGA BORE HOLE 
CHIAMATHA 
GACHIONGOMWICHWIRI 
MAREGA MUTETHIA 
KANJA WOMEN 

5 8 13    

Field day  12/04/2011 Mlango CV 139 41 200    

TOT 
TRAINING ON 
NEGOTIATION SKILLS 

4/05/2011 MAREGA CV 8 14      

M & E ON FARMERS 
REGISTRATION 

09/05/2011 9 COMMERCIAL 
VILLAGES 

       

CPG TRAINING 12/05/2011 BWANA & KATHIRI 1 17 18     

BUYER 
IDENTIFICATION AND 
NEGOTIATION 

12/05/2011 JOSEPH NTONGAI 
JULIUS KIAMBATI 

2 - 2     

SALES MOBILIZATION 18/05/2011 MAREGA CV 41 139      

COMMUNITY 
BARAZA TRAINING 
ON STORAGE AND 
QUALITY 
MAINTAINANCE 

06/6/2011 MAREGA CV 54 17 71     

CPG TRAINING ON 
SAVING CHEME 

09/06/2011 MUTWIRI FARMERS 18 6 24     

GROUP LEADERS 
TOT TRAINING  

14/06/2011 KAGUATA CV 1 15 16     

AMATUCV GROUP 
LEADERS TOT 

15/06/2011 AMATU CV 5 6 11     

GROUP LEADERS TOT 
MAREGA CV 

16/06/2011 MAREGA CV 8 14 22     
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CV TRAINING ON 
CVM & 
MOBILIZATION FOR 
BULKING PROCESS 

23/06/2011 NGAGE CV 32 54 86     

AMATU CV ROUP 
LEADERS 
TRAINING(TOT) 

29/06/2011 AMATU CV 4 6 10     

GROUP LEADERS TOT 
MAREGA CV 

30/06/2011 MAREGA CV 22 8 14     
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ANNEX 3: Capacity Building 
Program Name: Farmer Capacity Building 
Component Leader: Kimathi Mwirigi 

EVENT NAME EVENT 
DATE 

TARGETTED 
COMMUNITIES 

GENDER 
DISAGREGATION 

ORGANISATION DISAGREGATION 

EVENT DATE GROUP NAME MALE FEMALE TOTAL PRIVATE PUBLIC DONOR/NGO’s 

Trainings on 
GAP 

07/04/11 Kiamurio cpg 18 19 37 37 Nil 0 

Trainings on 
store 
Management. 

08/04/11 Muguru, 
Kithunguri Cpg 

34 42 76 76 Nil 0 

Trainings on 
Gap 

11/05/2011 Igokine Farmers 30 12 42 42 0 0 

Training 
Marketing 
committee 

12/05/2011 Mama Mutethia cpg 0 33 33 33 0 1 

CPG leaders 
training on 
Group 
dynamics. 

15/04/2011 Mwegeki CV 18 15 34 30 1 3 

Farmers 
training on 
Market 
Access. 

18/04/11 Mitunguu CV 21 5 26 15 NIL 1 

GAP Trainings 21/04/2011 Nkachie CV 40 32 72 69 3 1 

GAP Trainings 24/05/2011 Maraa Cv 0 51 51 0 0 0 

Training on 
market 
access 

25/06/2011 Mitunguu Cv 30 56 86 84 2 
 

1 

Post harvest 
handling 
training 

15/06/2011 Maraa Cv 25 23 48 48 Nil 1 

GAP trainings 20/06/2011 Mwegeki CV 22 30 52 52 nil nil 

Post harvest 
handling 
Training. 

22/06/2011 Nkachie CV 30 56 86 84 2 1 

Buyer-Seller 
Negotiation 

07/06/2011 Muguru cpg 
Kithunguri cpg 

32 35 67 64 2 1 
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Forum. 

Training on 
Collective 
Marketing & 
quality 
maintenance. 

11/06/2011 Mujuuju cpg 18 9 27 27   

Farmers 
Trainings on 
group savings 

16/06/2011 Kananjiru Cpg 0 18 18 18 0 0 

Collective 
Marketing 

18/06/2011 Mworoga cpg 19 13 32 32 0 0 

Collective 
Marketing. 

21/06/2011 Kananjiru cpg 0 25 25 25 0 0 

 
 
 
 
ANNEX 4: Capacity Building 
Program Name: Farmer Capacity Building, Tharaka 
 
Component Leader: John Riungu 

EVENT 
NAME 

EVENT 
DATE 

TARGETTED 
COMMUNITIES 

GENDER 
DISAGREGATION 

ORGANISATION DISAGREGATION 

   MALE FEMALE TOTAL PRIVATE PUBLIC DONOR/NGO’s 

Groups Reps 
Training 

 Tunyai 
 

14 34 48 48 - - 

Field Day 02/06/11 Gitongó 18 41 59 59 - - 

Lead 
farmers 
training 

13/04/11 Tunyai,Kithino, 
Gakirwe & Ubarini 
 

13 37 50 48 2 - 

CVFs 
Trainings 

06/05/11  Tunyai & Gatunga 
 

5 11 5 16 - - 

 
 
 
 
 
 



 
Farm Concern International (FCI) 
USAID/COMPETE 

18 

ANNEX 5: Capacity Building 
Program Name: Farmer Capacity Building, Jinja 
 
Component Leader: Patrick Were 

EVENT 
NAME 

EVENT 
DATE 

TARGETTED COMMUNITIES GENDER 
DISAGREGATION 

ORGANISATION DISAGREGATION 

   MALE FEMALE TOTAL PRIVATE PUBLIC DONOR/NGO’s 
Community 
Technical 
Farmer 
Training 
(COTEFs) 

4/4/2011 Buyengo Sub county 15 10 25 25 0  

Community 
Technical 
Farmer 
Training 
(COTEFs) 
 

7/4/2011 Butagaya Sub county 19 6 25 24 1  

Community 
Technical 
Farmers 
(COTEFs) 

 

12/4/2011 

 
Busedde  Sub County 16 8 24 22 2  

Training on 
post harvest 
handling and 
Quality 
management 

15/4/2011  Kilesa gemakumwino FG 

 Kasozi Youth Farmer's Group 

 Baseke Adult Literacy 

 

 
 
33 

 
 
34 

 
 
67 

 
 
67 

 
 
0 

 

Training on 
post harvest 
handling 

18/4/20111 
 Kyebando FG 

 Bisooboka FG 

 Kiranga Bususwa  

 Kamira Muno-mukabi FG 

 Bubugo Baligemakumunwa FG A 
 

 
 
 
66 

 
 
 
77 

 
 
 
143 

 
 
 
143 

 
 
 
0 

 

Commercial 
Village 

21/4/2011 
 Butagaya Luthern Church 
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Model 
 Butagaya Elder's Group. A 

 Butagaya Elder's Group. B  

 St. Matia Youth Centre Job Creation and 
Dev't  

 

26 92 118 118 0 

Training on 
collective 
Marketing 

25/4/2011 
 Bamalakulabako FG 

 Tweweyo. A FG 
 

 
12 

 
32 

 
44 

 
44 

 
0 

 

Training on 
Saving and 
Credit 
Scheme 

28/4/2011 
 Iziru Youth Development Initiative 

 Nakagyo Youth FG 

 Buyogo Twegaite FG 

 Bataki Musituke FG 
 

 
 
48 

 
 
50 

 
 
98 

 
 
98 

 
 
0 

 

Training on 
post harvest 
handling and 
Quality 
management 

2/5/2011 
 Ababiri nabantu Farmer group 

 Situkilamu farmer's group 

 Nabulagala Farmer Goup 

 Bakusekamajja Farmer Group 

 Byanfunna FG 
 

 
 
 
52 

 
 
 
51 

 
 
 
103 

 
 
 
103 

 
 
 
0 

 

Training on 
post harvest 
handling and 
Quality 
management 

6/5/2011  Bakusekamajja Womens  Group B 3 25 28 27 1  

Training on 
post harvest 
handling and 
Quality 
management 

18/5/2011 
 Nabulagala Farmer Goup 

 Bakusekamajja Farmer Group 

 Byanfunna FG 

 Biidampola AFG 
 

 
 
52 

 
 
58 
 

 
 
110 

 
 
110 

 
 
0 
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ANNEX 6: Sample supporting documents 
 

             
                                               
                                                  Sample field day attendance lists 
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 Farmers attending a training forum                                 Muguru Group officials receiving payments for grains sold  

 
 

      
  
Weighing and loading of grains                                  Kithangene CPG leaders meeting 
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A Bank deposit slip for maize sold by farmers        A sample receipt for maize sold 
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Sample farmer payment record 


