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EXECUTIVE SUMMARY 

BACKGROUND 

Following the passage of the Aqaba Special Economic Zone Law, No. 32 of the year 2000, the Aqaba 

Special Economic Zone (the ASEZ) began functioning in early 2001 and was formally established in 

May of the same year. Covering the Kingdom’s sole seaport of Aqaba and its environs, including 

Wadi Rum, the zone is currently established on 375 sq kms of territory1 in the south of Jordan. The 

ASEZ currently has an estimated population of about 90,000. 

 

In 2014, the Tourism Directorate within the Aqaba Special Economic Zone Authority (ASEZA) 

commissioned USAID to work with them to establish a tourism crisis management plan. The Tourism 

Crisis Management Plan (TCMP) was created with cooperation from a variety of stakeholders in 

Aqaba. 

As Aqaba continues to grow in visitor arrivals and the plan for growth is immense - it is critical to 

have a strong crisis management plan in place. The safety of a destination is one of the primary 

deciding factors as to whether tourists will decide to travel to a destination. Examining Maslow’s 

hierarchy of needs suggests that safety is a base level motivation that needs to be achieved before 

actualization can occur. Thus, ensuring a visitors safety is paramount to a quality tourism experience 

in a destination. In addition, the efficiency of the tourism sector to respond to crises will mitigate the 

negative impacts to the destinations image during and post crisis.  

As the number of crises globally are on the rise (Drabek, 2007). Thus, it is not surprising that all 

tourism destinations have the potential to face a crisis- whether it is a natural crisis or a man-made 

crisis. Those destinations which have not considered steps to ensure that their destination is prepared 

are in a compromised position which may delay recovery.  

“It is no longer a case of ‘if’ an organization will face a crisis; it is 

rather a question of ‘when,’ ‘what type,’ and ‘how prepared’ the 

[tourism] organization is to deal with it.”  

Kash & Darling  

 

With increasing popularity and as people travel farther from home, the tourism industry is becoming 

more vulnerable to crises. Crises, including the global financial crisis, natural disasters, medical 

epidemics, political instability, crime, and technological system failure, can adversely affect the 

tourism industry. In the past decade, crises and disasters that harm the tourism industry are 

increasing in occurrence. As the tourism industry rapidly grows, tourism crisis management is 

becoming even more important, especially since no destination is immune to risks associated with 

crises.  

 

Crisis preparedness is critical for survival and an organization’s ability to manage crises effectively 

will largely depend on their crisis preparation efforts. Research has shown that preparedness 

reduces the number of incidents. Crisis prepared companies report one third fewer emergencies than 

crisis prone ones, according to the Harvard Business Journal. Crisis prepared organizations also stay 

in business longer and fare better financially. The average return on assets is double the average return 

of crisis prone companies. Preparedness affects an organization’s reputation, as well.  

This tourism crisis management plan was created as an effective resource for Aqaba to use 

when dealing with a crisis as it may arise. This valuable resource serves as an effective roadmap 

in responding to various crisis scenarios.  

Ultimately, implementation of this plan must be as flexible and as unique as the specific crisis 

situation. The different sections of this plan are meant for easy reference and quick action in a crisis 

situation.  

It is critical that this plan be practiced, examined, modified, and updated on a regular basis. This will 

ensure the continued effectiveness of the plan. If the above preparation is not taken, the plan can 

become ineffective, which can result in an ill-prepared crisis response.  

Time is extremely importance in a crisis situation and every second matters. When properly used, this 

crisis communication plan is meant to minimize time lost.  
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GOALS OF THE COMPREHENSIVE CRISIS MANAGEMENT PLAN  

The goals of this comprehensive crisis management plan are threefold: 

 To prepare the tourism destination management organization  ) Aqaba Tourism) to lead the 

industry in crisis response and recovery 

 To prepare tourism stakeholders to play an active role in tourism crisis response and recovery 

 To speed up recovery and bring tourists back to the destination as quickly as possible 
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EFFECTIVE TOURISM CRISIS MANAGEMENT PLAN  

The 4 Rs of effective tourism crisis management are: 

1. Reduction 

2. Readiness 

3. Response 

4. Recovery 

 

Though not an exhaustive description, key points about each of the four stages of tourism crisis 

management are presented below. 

Reduction - During the reduction stage, activities that prevent a disaster, reduce the chance of it 

happening, and reduce its’ damaging effects should be conducted. At this stage, planning is also 

critical. Potential risks should be identified and assessed. In addition, the appropriate stakeholders 

should be included in the planning process. 

Readiness - A designated Crisis Management Team should be established during the readiness stage. 

The sections and elements of a crisis management plan should be defined by the team. The team 

should also develop a crisis management plan, detailing strategic, tactical, and communication 

components. The plan should then be simulated and adjusted based on evaluations of the simulations. 

In addition, resources should be dedicated to properly training employees. 

Response - Response is the moment of truth in crisis management planning. This is when the crisis 

management plan is implemented. The key element of response to a crisis is timing. If a crisis 

management plan has been fully developed for a destination, it is possible to respond immediately. 

The first hour after a crisis event has occurred, be it human or nature induced, is the most critical. 

There is a need to establish to stakeholders and the media that the organization is aware of the event 

and is in the process of managing the situation even if not all of the pertinent facts are at hand. 

Recovery - The speed at which services are restored to normal depends on the effectiveness with 

which the destination handles a crisis. However, the speed of the destination’s recovery ultimately 

hinges on the degree to which market communication plans have been integrated with crisis 

management strategies. The organization’s recovery strategies will obviously depend on the extent of 

damage caused by the disaster, as well as the probability and frequency or reoccurrence and the 

adaptability of the impacted community. 
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REDUCTION  

RISK ASSESSMENT 

During the reduction stage, activities that prevent a disaster, reduce the chance of it happening, and 

reduce its’ damaging effects should be conducted. At this stage, planning is also critical. Potential 

risks should be identified and assessed. In addition, the appropriate stakeholders should be included in 

the planning process. 

An inventory of potential crises that could occur, both human and nature-induced, is below. Each 

potential crises was assessed on the probability of the event occurring and the seriousness of the 

impact.  

Based on the workshop held July 12-13, 2014 in Aqaba the following risks were identified. (see Table 

1). 

The first question was: “what are the possible crises which could occur in Aqaba?” Each potential 

crisis was listed and crises were added by brainstorming. Even if it is unlikely that the crisis can occur 

or if it hasn’t in the past- the crisis should be listed. The score was on a 1-5 scale where 1 was “not 

likely to happen” and 5 was “extremely likely to happen.” 

Once the likelihood question is answered, the stakeholders are asked to comment on how vulnerable 

the destination is if the crisis were to occur tomorrow.  

Risk Vulnerability Assessment- How vulnerable is the destination if this particular crisis were to 

occur? How much effort to date has the destination made to prepare for this crisis? The score was 

listed on a 1 to 5 scale where 1 was “not very vulnerable” and 5 was “extremely vulnerable.” 

The final step is to multiple the two scores together to create a composite score and then rank the total 

number of crisis in order from most likely to least likely to impact the destination.  

One the composite score is determine- three groupings are created: (1) Needs immediate focus to 

create a plan, (2) Start preparing for these crises because they have a potential to impact tourism, (3) 

address these crises over in detail once the first two categories have been thoroughly planned. 
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Table 1. Likelihood of Crises in Aqaba 

 
Issue/Challenge Probability 

Bus accident 5 

Criminal and harassment 5 

Flooding 5 

Earthquake  5 

Chemical spill 5 

MERS 5 

Damaging/false statement by 
media 

5 

Acts of violence against tourists 5 

Death of a tourist  5 

Crime/violence 5 

Terrorist activities 5 

Sandstorm 5 

Accidental terror (missile) 5 

Damaging/false statement by 
current employee/staff 

5 

Annual high southern wind 
(Asazaeb) causes high waves 
and high tide 

5 

Oil spill 5 

H1N1 4 

Hotel bombing 4 

Rioting or civil unrest 4 

Political/religious boycotts 4 

Cruise ship accident 4 

Fire in hotel 4 

Ferry accident 4 

Airplane/aircraft accident 4 

Deadly heat wave 3 

Animal attacks (shark) 3 

Wildfire 1 

Hurricane/cyclone 1 
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Table 2. Vulnerability of Crises in Aqaba 

 
Issue/Challenge Vulnerability 

of the 
destination 

Damaging/false statement by 
media 

5 

H1N1 5 

Hotel bombing 5 

Earthquake  4 

Chemical spill 4 

MERS 4 

Rioting or civil unrest 4 

Sandstorm 4 

Cruise ship accident 4 

Airplane/airport accident 4 

Annual high southern wind 
(Asazaeb) causes high waves 
and high tide 

4 

Oil spill 4 

Bus accident 3 

Criminal and harassment 3 

Flooding 3 

Acts of violence against tourists 3 

Death of a tourist  3 

Political/religious boycotts 3 

Crime/violence 3 

Terrorist activities 3 

Accidental terror (missile) 3 

Fire in hotel 3 

Ferry accident 3 

Damaging/false statement by 
current employee/staff 

2 

Animal attacks (shark) 2 

Deadly heat wave 1 

Wildfire 1 

Hurricane/cyclone 1 
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Table 3. Composite Score of Potential Crises in Aqaba 
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1 Damaging/false statement by media 5 5 25 

2 Earthquake  5 4 20 

3 Chemical spill 5 4 20 

4 MERS 5 4 20 

5 H1N1 4 5 20 

6 Hotel bombing 4 5 20 

7 Sandstorm 5 4 20 

8 Annual high southern wind (Asazaeb) causes high waves and 
high tide 

5 4 20 

9 Oil spill 5 4 20 

10 Rioting or civil unrest 4 4 16 

11 Cruise ship accident 4 4 16 

12 Airplane/aircraft accident 4 4 16 

13 Bus accident 5 3 15 

14 Criminal and harassment 5 3 15 

15 Flooding  5 3 15 

16 Acts of violence against tourists 5 3 15 

17 Death of a tourist  5 3 15 

18 Crime/violence 5 3 15 

19 Terrorist activities 5 3 15 

20 Accidental terror (missile) 5 3 15 

21 Political/religious boycotts 4 3 12 

22 Fire in hotel 4 3 12 

23 Ferry accident 4 3 12 

24 Damaging/false statement by current employee/staff 5 2 10 

25 Animal attacks (shark) 3 2 6 

26 Deadly heat wave 3 1 3 

27 Wildfire 1 1 1 

28 Hurricane/cyclone 1 1 1 
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RECOMMENDED ORGANIZATIONAL STRUCTURE OF TOURISM AREA RESPONSE IN 

AQABA 

A six-member Commission, headed by a Chief Commissioner, forms the board of the 

Aqaba Special Economic Zone Authority (the ASEZA). The five addition commissions which make 

up the six member council of Ministers are:  

1. Environmental Affairs Commission. 

2. Administrative and Financial Affairs Commission. 

3. Customs and Revenue Affairs Commission 

4. Economic Development and Investment Affairs Commission. 

5. Infrastructure and Services Affairs Commission 

The Tourism Directorate is housed with the Economic Development and Investment Affairs 

Commission. A Disaster Risk Reduction Unit is housed within the Architecture and Physical Planning 

Directorate under the Infrastructure and Services Affairs Commission. There has been a request to 

become a Directorate and this should happen within the next fiscal year.  

A separate authority also has created crisis plans and training. The Jordan Maritime Authority houses 

all marine government authorities, including the coast guard which is subcontracted to a private 

company. This Authority has also created crisis management plans and hierarchies for response.  

Both these will be presented below. Unfortunately, neither include tourism as a member of the team.  

Below is the organizational structure identified by DRR: 
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The Jordan Marine Authority also has a structure identified in their crisis materials. The following is 

their hierarchy of command. At the top is the Search and Rescue Coordinator, followed by the Search 

and Rescue Mission Coordinator. These two individuals report information and findings to six groups: 

(1) the hospital, (2) health directorate, (3) Aqaba Port for Marine Services, (4) Civil Defense, (5) 

Police and (6) Military. Tourism is not one of the identified stakeholder groups in the Jordan Marine 

Authority’s plan.  

      
Crisis Hierarchy 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The Jordan Marine Authority also has a communications hierarchy which adds the Naval Operations 

Room as a component as well as the Governorate. 
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Crisis Communications Hierarchy 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

We recommend expanding the DRR organizational structure to include a representative from the 

Tourism Director (Feras Ajlouni). Eng. Khaled Abuaisheh has agreed to work with Director Ajlouni 

during times of crisis so that the tourist is represented.  

Following from the organizational structure within ASEZA, the following private sector- public sector 

partnership for tourism crisis response was discussed at the workshop. At ASEZA level, the revised 

structure is recommended to include the Tourism Directorate in the executive level crisis management 

committee. 
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Proposed Hierarchy in ASEZA which includes Tourism Directorate 
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The proposed organizational structure includes four major proposed additions:  

1. Add the Tourism Director to the Disaster Risk Reduction Committee for ASEZA 

2. Add the Tourism Director or his/her designee to the Disaster Risk Reduction Steering 

Committee led by Arch. Khaled Abuaisheh. 

3. Add a new position called “disaster risk officer” who would be funded by both the Disaster 

Risk Reduction Directorate and the Tourism Directorate. This person would answer to both 

Directors and complete tasks related to documenting processes, conducting training, 

establishing a crisis community volunteer initiative.  

4. Add a new tourism communications officer who would be responsible for coordinating what 

is being done during a crisis internally within ASEZA and compiling a message directed at 

three audiences: (1) internal tourism trade, (2) Chief Commissioner or his designee and other 

Commissioners, (3) the media, locally, within Jordan and internationally. 

 

Within the Tourism Directorate, the tourism crisis management team consists of three people- (1) the 

Director (Feras Ajlouni); (2) Tourism Marketing Head (Nancy Tayyan) and (3) E-Marketing Officer 

(Tareq Abu-El-Aizz). A fourth representative is also recommended- the tourism product development 

officer- Themes Redwan.  
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The TARN- Tourism Area Response Network 

A partnership between public and private sector will be created. This will be called the Tourism Area 

Response Network. A Tourism Area Response Network (TARN) is a specific set of linkages, among a 

defined set of actors, within and outside of the tourism industry, who work closely together for the 

common goals of ensuring the safety of tourists, providing accurate and up-to-date information, and 

quick recovery to a normal state, post-crisis.  

There are four major benefits to continuing to develop and operate a TARN:  

 A TARN is a commitment to a collective voice on behalf of the tourism industry 

 Ensures all stakeholders in tourism are communicating the same message 

 Enables your destination to respond to unpredictable events 

 Ensures a pre-determined network of industry professionals that will build cooperation 

and assistance during a crisis 

 

Organizational Structure of Aqaba TARN 

A TARN was conceptualized during day two of the Aqaba Tourism Crisis Management Workshop. 

The following spokespersons were identified: 

I. TARN leader- Tourism Directorate [Feras Ajlouni] 

II. Communication leader- Tourism Directorate [Nancy Tayyan] 

III. Internal Communication leader- E-Marketing Officer [Tareq Abu El-Aizz] 

Other representatives who should help continue to conceptualize and collaborate on the creation 

and continuance of the TARN include:  

 DRR representative in ASEZA  

[Khaled Abuaisheh-Director of Architecture and Physical Planning +962 3 209 1000 x3533  

kaboaisheh@aseza.jo] 

 Hotel representative (General Manager or Security Manager) 

[Dima Bajjali, Double Tree- PR Manager] 

[Mayssam Al=Mahadin, Manager Fire, Life and Safety at Intercontinental Hotel 3 209 2222  ext. 

2605 , mayssam.mahadin@ihg.com] 

 Dive company #1 

 [Nikki Preistley-Barracuda Diving and Marine Service-+962 79 731 5018 

barracuda.ops@gmail.com] 

 Tour operator  

Abdurrahman Muhaisen- Bridge Travel _962 3 2039009 or +962 799 956 494 (cell), 

Abdurrahman.muhisen@brdgetravel.com.jo] 

** The size of the TARN is based on the size of the destination. Three roles need to be kept in mind: 

(1) operations, (2) internal communication (with tourism industry), (3) external communications 

(media and stakeholders); the Tourism Directorate (Feras Ajlouni) is responsible for internal 

communications and the Tourism Marketing Head Division (Nancy Tayyan) is responsible for media 

and stakeholders.  

The core team is in place to (1) help you understand tourism’s role in the emergency, (2) follow and 

support procedures, (3) know what action need to be taken to keep visitors safe. 

All members of the Tourism community are stakeholders of the TARN: 

 General Managers of Hotels 

 Security Personnel at Hotels 

 Representatives of Dive companies 

 Marine Services  

 Marine Park 

 Tour operators 

 Restaurant owners 

 Airline companies (Turkish Airlines, Royal Jordanian) 

 Airport 

 Aqaba Port Authority Corporation 
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 Representatives from Disaster Risk Reduction in ASEZA 

The first step in the crisis is to determine when to activate the TARN—Four levels exist in a crisis but 

only three may warrant activating the TARN (see Response in this report) 

Once the TARN is activated, a meeting is set and the three main areas of oversight are discussed. 

First, operations are discussed and the Tourism Directorate goes to the crises location to assess the 

crises before the meeting occurs.  During the executive level TARN meeting, operations are 

discussed. The following questions regarding operations should be considered: 

1. Should we create a consistent message to provide to the tourism trade? 

2. What should the message be? 

3. Who are we working with in this precise crisis (legal authority’s bodies- police, minister of 

interior, DRR committee?) 

4. Are the planned emergency shelters or evacuation areas still operational? Can we start 

communicating their location and operation policies? 

5. Can we call the Commission and request enhanced police presence in tourist zones?  

6. Can all of our TARN members communicate via standard communication methods (mobile or 

land-lines?)- if not need to engage in use of secondary method which is satellite phones ( a list of 

agencies/organizations which own satellite phones is in Part IV- 4 of this manual).  

7. Are we in a position to activate the contingency funding source based on our pre-determined 

policies? 

The second area of oversight includes internal communications. The internal communication 

representative [Nancy Tayyan or Tareq Abu El-Aizz] will make the initial call to the executive team 

of the TARN. The executive committee (5 people) is responsible for executing a telephone tree to 

alert members of the tourism community that the TARN is operational. In addition, emails will be sent 

to the tourism trade alerting them to the action that ASEZA (tourism directorate) is going to take and 

what is being suggested.  

The third area of oversight by the TARN includes external communications. In conjunction with the 

other executive committee of the TARN (4 people) both the Tourism Director and the Tourism 

Marketing Head will draft a message to be sent out by the executive committee to other members of 

the tourism community. The executive board of the TARN in conjunction with the Tourism 

Directorate will release the message.  

The following information regarding the message dissemination should be considered: 

1. Who is the spokesperson? Is it tourism or it is the Chief Commissioner or a designee 

2. The message for tourism will be determined by Feras and Nancy (other members of the TARN 

can be part of the message creation if necessary and warranted) 

3. All tourism trade representatives will receive a consistent message to release and respond with? 

4. The Tourism Director will request funds for tourism response and joint relationship with DRR 

will enable the tourism director to match funds with DRR in the solicitation of the funds. The 

request is made to either the Commissioner for Economic Development Affairs and Investment 

[Sharhabeel S. Madi] or the Chief Commissioner [Kamel Mahadin] 

5. Nancy Tayyan, the Tourism Marketing Head will ask her research and statistics team to start 

monitoring perceptions of visitors as soon as possible.  

 

DESTINATION AWARENESS PLAN 

An ongoing program to monitor the impact of tourism in Aqaba needs to be created. The 

recommendation in times of crisis is to use the personnel within the tourism directorate at ASEZA 

who are responsible for data collection and statistics to conduct periodic research to monitor the 

impact of the crisis on tourism in Aqaba and the surrounding areas. 

This may require survey data. The recommendation is to use the hotels and tourism trade to collect 

names of previous visitors and build a database of contacts. This database can be used to monitor 

perceptions of safety and intentions to travel as well as engage in data collection to aid in recovery 

immediately in the response phase of the crisis. 

A program called survey monkey is an online survey creation program and database program which 

can be used to collect data (https://www.surveymonkey.com/mp/lp/createsurveys) 

Questions on the surveys should include: 



             

  
 USAID ECONOMIC GROWTH THROUGH SUSTAINABLE TOURISM PROJECT    22 

 

1. What is your image of Jordan as a destination? 

2. What is your image of Aqaba as a destination? 

3. How likely is it that you will travel to Aqaba in the next year? Two years? Five years? 

4. What is the main reason you wouldn’t consider traveling Aqaba? 

 

THIS DATA WILL BE USED TO PROVIDE INFORMATION TO AID IN 

RECOVERY TO THE TOURISM INDUSTRY. 
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READINESS  

COMMUNICATION PLAN 

Readiness - A designated team as identified above (Table 4) is ready and appointed to be the tourism 

area response network.  

 
Key Publics 

The following tourism publics are actively engaged in the tourism process and therefore need to be 

informed and updated regularly prior and during any crisis event: 

1. Hotels in Aqaba 

2. Inns in the Area 

3. Furnished apartments for tourist  

4. Dive Centers 

5. Campsites in Aqaba 

6. Marine Transportation 

7. Car rentals 

8. Tourist buses 

9. Charter Buses 

10. Tour Operators 

11. Tourism Police 

12. DRR team at ASEZA 

13. Consulates in Aqaba and Embassy contact in Amman 

14. Airlines 

15. Customs terminal 

16. Tourism Associations 

17. Visitor Centers 

18. Elected Officals 
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1. Hotels in Aqaba 

 
Name Telephone  

# 
Fax Email Website Location Contac

t 
Mobile  
# 

Movenpick  00962 (03) 
2034020 

 00962 (03) 
2034040 

resort.aqaba
@moevenpick
.com  

www.moevenpic
k-aqaba.com  

King 
Hussein 
Bin Talal 
St. 

Mrs Lyali 
Al-
Nashashi
bi 

0096
2 
7982
0030
2 

Movenpick 
/ Tala Bay 

 00962 (03) 
2090300 

 00962 (03) 
2090301 

resort.aqaba.t
alabay@moev
enpick.com  

www.moevenpic
k-aqaba.com  

Southern 
beach 

Ms.Dema 
Jaradat 

0096
2 (03) 
2090
300 

      dima.jaradat@
moevenpick.c
om  

        

Intercontin
ental 

 00962 (03) 
2092222  

 00962 (03) 
2092223 

info.aqjha@ih
g.com  

www.intercontin
ental.com  

King 
Hussein 
Bin Talal 
St. 

Mr.tarek 
al-mjaly 

  

Radisson 
BLU 

00962 (03) 
209 0777 

00962 (03) 
209 0799 

reservation.aq
aba@Radisso
nblu.com  

www.radissonbl
u.com  

Southern 
beach 

Mr.Adel 
Abd 
Almalek 

0096
2 
7984
0213
9 

Kempinski 
Hotel 

00962 (03) 
209 0888 

00962 (03) 
209 0880 

reservations.a
qaba@kempin
ski.com  

www.kempinski-
aqaba.com  

King 
Hussein 
Bin Talal 
St. 

Ms.Israa 
Al Omari 

0096
2 (03) 
209 
0888 

Aqaba Gulf  00962 (03) 
2016636  

 00962 (03) 
201 8246 

info@aqabagu
lf.com  

www.aqabagulf.
com  

King 
Hussein 
Bin Talal 
St. 

Mr.Hisha
m Al 
Abdallah 

0096
2 
7799
0811
5 

      sales@aqaba
gulf.com  

        

Marina 
Plaza  

00962 (03) 
209 2900 

00962 (03) 
206 2904 

reservations.m
arina@marina
plaza.org  

www.marinaplaz
a.org  

Southern 
beach 

Mr. 
Simon 
Sameer 

0096
2 
7767
0619
2 

DoubleTre
e by Hilton 
Aqaba 

00962 (03) 
2093209 

00962 (03) 
2093210 

doubletreeaqa
ba.reservation
s@hilton.com 
dima.bajjali@
hilton.com 

www.doubletree.
com  

Al-
Hamma
mat Al-
Tunisyya 
St. 

Mr.Tamer 
fo'ad 

0096
2 
7975
2666
3 

Golden 
Tulip 

 00962 (03) 
205 1234  

 00962 (03) 
205 1237 

reservations@
goldentulipaqa
ba.com  

www.goldentulip
aqaba.com  

Al-Sa'ada 
St. 

Ms.Awni 
Al Nubani 

0096
2 
7983
0039
0 

Mina Hotel  00962 (03) 
201 
5165/66 

 00962 (03) 
206 0477 

reservation@h
otelsmina.com  

  Al-Nahda 
St. 

Mr.Ma'mo
on 
Alawneh 

0096
2 
7950
8839
5 

Aquamarin
a III 

 00962 (03) 
203 2635/6 

 00962 (03) 
203 2639   

aquama@go.c
om.jo 

www.aquamarin
a-group.com 

Prince 
Mohamm

Mr.Ayma
n Jaber 

0096
2 

mailto:resort.aqaba@moevenpick.com
mailto:resort.aqaba@moevenpick.com
mailto:resort.aqaba@moevenpick.com
http://www.moevenpick-aqaba.com/
http://www.moevenpick-aqaba.com/
mailto:resort.aqaba.talabay@moevenpick.com
mailto:resort.aqaba.talabay@moevenpick.com
mailto:resort.aqaba.talabay@moevenpick.com
http://www.moevenpick-aqaba.com/
http://www.moevenpick-aqaba.com/
mailto:dima.jaradat@moevenpick.com
mailto:dima.jaradat@moevenpick.com
mailto:dima.jaradat@moevenpick.com
mailto:info.aqjha@ihg.com
mailto:info.aqjha@ihg.com
http://www.intercontinental.com/
http://www.intercontinental.com/
mailto:reservation.aqaba@Radissonblu.com
mailto:reservation.aqaba@Radissonblu.com
mailto:reservation.aqaba@Radissonblu.com
http://www.radissonblu.com/
http://www.radissonblu.com/
mailto:reservations.aqaba@kempinski.com
mailto:reservations.aqaba@kempinski.com
mailto:reservations.aqaba@kempinski.com
http://www.kempinski-aqaba.com/
http://www.kempinski-aqaba.com/
mailto:info@aqabagulf.com
mailto:info@aqabagulf.com
http://www.aqabagulf.com/
http://www.aqabagulf.com/
mailto:sales@aqabagulf.com
mailto:sales@aqabagulf.com
mailto:reservations.marina@marinaplaza.org
mailto:reservations.marina@marinaplaza.org
mailto:reservations.marina@marinaplaza.org
http://www.marinaplaza.org/
http://www.marinaplaza.org/
mailto:doubletreeaqaba.reservations@hilton.com
mailto:doubletreeaqaba.reservations@hilton.com
mailto:doubletreeaqaba.reservations@hilton.com
mailto:dima.bajjali@hilton.com
mailto:dima.bajjali@hilton.com
http://www.doubletree.hilton.com/
http://www.doubletree.hilton.com/
mailto:reservations@goldentulipaqaba.com
mailto:reservations@goldentulipaqaba.com
mailto:reservations@goldentulipaqaba.com
http://www.goldentulipaqaba.com/
http://www.goldentulipaqaba.com/
mailto:reservation@hotelsmina.com
mailto:reservation@hotelsmina.com
mailto:aquama@go.com.jo
mailto:aquama@go.com.jo
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ad St. 7974
1900
0 

Aqua Vista  00962 (03) 
205 1620 

 00962 (03) 
205 1625 

info@aquavist
aaqaba.com  

  Al-Nahda 
St. 

Ms.Ruba 
Khouri 

0096
2 
7961
0525
2 

Captain 
Hotel 

 00962 (03) 
2060710  

 00962 (03) 
2060717 

sales@captai
ns.jo 

www.captains.jo  Al-Nahda 
St. 

Mr.Osam
a 
Sulaiman 

0096
2 
7955
3838
6 

Days Inn 00692 (03) 
203 1901 

00962 (03) 
2032845 

info@daysinn-
aqaba.com 

www.daysinn-
aqaba.com  

Al-Sa'ada 
St. 

Mr. Salah 
Al-Bitar 

0096
2 795 
534 
215 

My Hotel 00962 (03) 
203 
0890/1/2/3 

00962 (03) 
203 0893 

info@myhotel-
jordan.com  

 www.myhotel-
jordan.com  

Al-Nahda 
St. 

Mr. Iyad  
Al-
Fawaeer   

0096
2 795 
111 
432 

Coral Bay 
Hotel 

 00962 (03) 
2015555 

 00962 (0) 
201 7097   

reservation@c
oralbay.jo  

www.rdc.jo  Southern 
beach 

Mr.Rami 
Armoush 

0096
2 795 
5777
63 
 

Crystal Int. 
Hotel 

00962 (03) 
202 2001/3 

00962 (03) 
202 2006  

crystalhotelaq
aba@yahoo.c
om  

  King 
Hussein 
Bin Talal 
St. 

Mr.Ragib 
Saleh 

0096
2 
7953
2381
5 

Al- Cazar 00962 (03) 
2014131 

00962 (03) 
2014133 

Alcazarhotel@
orange.jo  

www.alcazarhot
el.com  

Al-Nahda 
St. 

Mr.ali al 
handawe 

0096
2 796 
661 
137 

Shweiki 
Int.Hotel 

00962 (03) 
2022657/8 

00962 (03) 
2022659 

shweiki_hotel
@yahoo.com  

X Al-
Hamma
mat Al-
Tunisyya 
St. 

Mr. Abdel 
afo Al-
Shweiki 

0096
2 
7952
0139
6 

Zatari 00962 (03) 
2022970/1/
2/3 

00962 (03) 
2022974 

X X King 
Talal St. 

Mr. Wael 
Al- Zatari 

0096
2 (03) 
2022
970/1
/2/3 

Al- Shula  00962 (03) 
2015155 

00962 (03) 
2015160 

alshulahotel@
yahoo.com  

X Al-
Hamma
mat Al-
Tunisyya 
St. 

 Mr. 
Amjad Al-
Zatari 

0096
2 
7998
8081
0 

Al- Dweik II 00962 (03) 
2035919 

00962 (03) 
2039519 

atalla_dweik@
yahoo.com  

  Al-
Hamma
mat Al-
Tunisyya 
St. 

Mr.Atalla 
Al-Dweik 

0069
2 
7957
9043
2 

Al Zaitoneh 00962 (03) 
2019601 

00962 (03) 
2019605 

zaitounahotel
@yahoo.com  

  Al-
Hamma
mat Al-
Tunisyya 

Mr. 
Hamzeh 
Bassa 

0096
2 79 
320 
840 

mailto:info@aquavistaaqaba.com
mailto:info@aquavistaaqaba.com
mailto:sales@captains.jo
mailto:sales@captains.jo
http://www.captains.jo/
http://www.daysinn-aqaba.com/
http://www.daysinn-aqaba.com/
mailto:info@myhotel-jordan.com
mailto:info@myhotel-jordan.com
mailto:www.myhotel-jordan.com
mailto:www.myhotel-jordan.com
mailto:reservation@coralbay.jo
mailto:reservation@coralbay.jo
http://www.rdc.jo/
mailto:crystalhotelaqaba@yahoo.com
mailto:crystalhotelaqaba@yahoo.com
mailto:crystalhotelaqaba@yahoo.com
mailto:Alcazarhotel@orange.jo
mailto:Alcazarhotel@orange.jo
http://www.alcazarhotel.com/
http://www.alcazarhotel.com/
mailto:shweiki_hotel@yahoo.com
mailto:shweiki_hotel@yahoo.com
mailto:alshulahotel@yahoo.com
mailto:alshulahotel@yahoo.com
mailto:atalla_dweik@yahoo.com
mailto:atalla_dweik@yahoo.com
mailto:zaitounahotel@yahoo.com
mailto:zaitounahotel@yahoo.com
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St. 

Al-Qidra 00962 (03) 
201 4230 

00962 (03) 
201 4230 

sales@alqidra
hotelaqaba.co
m/info@alqidr
ahotelaqaba.c
om  

  Al-Sa'ada 
St 

Mr.osama 
Al-qidra 

0096
2 
7953
9309
1 

Nairoukh II 00962 (03) 
2012980 

00962 (03) 
2012980 

 X King 
Hussein 
Bin Talal 
St. 

Mr.Moha
mmad 
Nairoukh 

0096
2 
7952
7735
5 

Cedar 00962 
(03)203030
4 

00962 
(03)203030
5 

cedar_hotel@
yahoo.com  

x Al-tabari 
St. 

Mr.Rami 
Abu 
Alloush 

0096
2 
7982
0331
9 

Dream 
Hotel 

00962 (03) 
2017352 

00962 (03) 
2017356 

X X Qayrawa
n St. 

Mr. Yanal 
Afaneh 

0096
2 795 
3999
99 

Rae'd Hotel 
Suites 

00962 (03) 
201 8686 

00962 (03) 
201 8687 

info@raedhot
el.com  

  Al-Nahda 
St. 

Mr. 
Ramadan 
Alfayoumi 

0096
2 
7964
2868
6 

Plaza 
Maswadeh   

00962 (03) 
203  9600 

00962 (03) 
203  9601 

   opposite 
of 
Princess 
Haya 
Circle 

Mr. 
Ahmad 
Ezziddee
n 

0096
2 79 
5925
949 

Al Amira  00962 (03) 
2018840 

00962 (03) 
2012559 

X X Raghada
n St. 

Mr.Mahm
oud Al- 
Shama' 

0096
2 795 
9049
46 

Moon 
Beach 

00962 (03) 
2013316 

00962 (03) 
2013316 

X  X King 
Hussein 
Bin Talal 
St. 
 
 
 
 

Mr.Ashraf 
Saeed 

0096
2 795 
5382
40 

Safa 00962 (03) 
2022763 

00962 (03) 
2019104 

safadw@yaho
o.com 

X Al-
Hamma
mat Al-
Tunisyya 
St. 
 

Mr.Lateef 
Khoury 

0096
2 (0) 
3201
5250 

Amer 2 
(Belal ) 

00962 (03) 
2019285 

00962 (03) 
2019284 

X  X Raghada
n St. 

Mr.Ahma
d Omar 
Al- Baz 

0096
2 
7798
3737
7 

Golden 
Rose 

00962 (03) 
2039880 

00962 (03) 
2039881 

info@goldenro
seaqaba.com  

www.goldenrose
aqaba.com  

Al-Reem 
St. 

Mr.Khale
d Haj 

0096
2 
7994
7354
8 

      gm@goldenro         

mailto:sales@alqidrahotelaqaba.com/info@alqidrahotelaqaba.com
mailto:sales@alqidrahotelaqaba.com/info@alqidrahotelaqaba.com
mailto:sales@alqidrahotelaqaba.com/info@alqidrahotelaqaba.com
mailto:sales@alqidrahotelaqaba.com/info@alqidrahotelaqaba.com
mailto:sales@alqidrahotelaqaba.com/info@alqidrahotelaqaba.com
mailto:cedar_hotel@yahoo.com
mailto:cedar_hotel@yahoo.com
mailto:info@raedhotel.com
mailto:info@raedhotel.com
mailto:safadw@yahoo.com
mailto:int_hotel@yahoo.com
mailto:info@goldenroseaqaba.com
mailto:info@goldenroseaqaba.com
http://www.goldenroseaqaba.com/
http://www.goldenroseaqaba.com/
mailto:gm@goldenroseaqaba.com
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seaqaba.com  

Dweik I 00962 (03) 
2012985 

00962 (03) 
203 9519 

X  X Raghada
n St. 

Mr.Habba
b Al- 
Dweik 

0096
2 
7962
5608
8 

Classic 
Hotel  

00962 (03) 
205 0072 

00962 (03)  
205 0073 

classicreserva
tion@gmail.co
m 

  Prince 
Mohamm
ad St. 

Mr. 
Osama al 
katian 

0096
2 
7795
8576
5 

 
2. Inns in the Aqaba 

 

Name Arabic 
Name 

Location Telephone 
Number 

Fax 

     

Petra البترا Zahran St.   00962 (03)2013746 0 

Al-Khouli الخولي Zahran St.   00962 (03)2030152 0 

Alnaher Alkhalid  النهر الخالد Al-Razi St.   00962 (03)2012456 00962 
(03)2015786 

Al-Amer العامر Raghadan St.   00962 (03)2014821 00962 (03) 
2019284 

Aljameel لالجمي Al-Humayma St.   00962 (03)2014118 0 

Al-kourneish الكورنيش Baghdad St.   00962 (03)2015417 0 

Al-Jaber الجابر Raghadan St. 00962 796470567 0 

Jerusalem القدس Zahran St.   00962 (03)2014815 0 

Red Sea البحر الاحمر Raghadan St.   00962 796979912   0 

Hospitality palace قصر الضيافة Beirut St. 00962 777764950 0 

Aqaba Corals  مرجان العقبة Petra St. 00962 777626285 0 

Jordan Flower  زهرة الاردن Zahran St. 00962 745711631 0 

7days سبع ايام Baghdad St. 00962 776220222 0 

Al-Rawan الروان Al-Razi St.   00962 797262650 0 

Ahla Talla احلى طلة King Hussein 
Bin Talal St. 

  00962 799169388 00962(03) 
2015011 

The Beach  الشاطىء Vegetable & 
Meat Market 

  00962 (03)2015108 0 

Thagher Al-Ordon  ثغر الاردن Al-Areesh St. 00962 78533894   0 

 

mailto:gm@goldenroseaqaba.com
mailto:marsaaqaba2@yahoo.com
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3. Furnished Housing for Rent 

 

Name Telephon
e # 

Fax Email Contact 
Person 

Mobile Location 

Shokini 00962 (03) 
2013549 

00962 
(03)201
4351 

shokini@go.c
om.jo 

فؤاد 
 شويكيني

00962 
795535949 

opposite of 
Princess 
Haya Circle 

Jardaneh 00962 (03) 
2061103 

00962 
(03) 
206110
4 

info@jardaneh
-
apartments.co
m 

 00962 محمد ابراهيم
799099295 

Haya Circle-
behind 
Classic Hotel 

Al Hillawi 00962 (03) 
2014997 

00962 
(03)201
43997 

hillawidesert@
yahoo.com  

 00962 علي الهلاوي
795533244/079
5538330 

Prince 
Mohammad 
St. 

Abu Al-
Hawa 

00962 (03) 
2050033/4 

عمر ابو   *
 الهوى

00962 795 556 
746 

Al-Tabari St. 

Al-
Salsabeel  
Group 

00962 (03) 
203 1755 

مصطفى   *
 الخنشيري

00962 777 042 
755 

Al-Tabari St. 

Al-
Salsabeel  
Group 

00962 (03) 
203 0690 

مصطفى   *
 الخنشيري

00962 777 042 
755 

Prince 
Mohammad 
St. 

Al-
Salsabeel  
Group 

00962 (03) 
201 6699 

مصطفى   *
 الخنشيري

00962 777 042 
755 

Ma'an St. 

Dareen 00962 795 
538 280 

فراس   *
 الكباريتي

00962 795 538 
280 

Baghdad St. 

Red 
Murjan 

00962 (03) 
2039977 

00962 
(03)203
9978 

عيسى احمد  
 عيسى

00962 
795570665 

Al-Tabari St. 

Hadeel 00962 
795866711 

هيثم   *
 الكباريتي

00962 
788339970 

Al-Areesh St. 

Jawhart 
Al-Aqaba 

00962 796 
411 134 

خالد وليد   *
 الجهني

00962 796 411 
134 

Baghdad St. 

Ziyara Inn 00962 (03) 
2061152 

00962 
(03)206
1152 

info@ziyara-
inn.com  

ةعادل حبايب  00962 777 922 
993 

Prince 
Mohammad 
St. 

Al-Jawad 00962 (03) 
2016886 

 746 795 00962 محمد سلامة  *
545 

Al-Tabari St. 

Al-Ameen 00962 
799060500 

طلال   *
 درويش

  King Hussein 
Bin Talal St. 

Al-Ameen 00962 
799070255 

محمد   *
 ضراغمة

  Al-Tabari St. 

Al-
Ostoora 

محمد ابو   * *
 سارة

00962 
795618715 

Maysalon St. 

Khaleel 
Al-
Rahman 1 

00962 
796909188 

 00962 علاء ايوب  *
788259338 

Al-Areesh St. 

Khaleel 
Al-
Rahman2 

00962 
796909188 

 00962 علاء ايوب  *
788259338 

Maysalon St. 

Khaleel 
Al-
Rahman 3 

00962 
796909188 

 00962 علاء ايوب  *
788259338 

Ma'an St. 

Al-Safa 
&Al-
Marwa 

00962 (03) 
201 9977 

00962 
(03)201
9978 

محمد  
 العقباوي

  Ma'an St. 

mailto:info@jardaneh-apartments.com
mailto:info@jardaneh-apartments.com
mailto:info@jardaneh-apartments.com
mailto:info@jardaneh-apartments.com
mailto:hillawidesert@yahoo.com
mailto:hillawidesert@yahoo.com
mailto:info@ziyara-inn.com
mailto:info@ziyara-inn.com
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Bait Al 
Deafa 

     00962 
795441156 

  

talaa al 
aqaba( طلة
 (العقبة

 00962 سفيان    
799897030 

  

Al-Nojoom    ahmadabusha
ar@yahoo.co
m 
 

احمد ابو 
 شعر

00962 
799888143 

  

al 
lo'lo'a(
 (اللؤلؤة

   nabushaar@y
ahoo.com 

عرنبيل ابو ش  00962 
797012064 

  

Al khodari      عبد الكريم
 الخضري

00962 
796321123 

  

Al Sultan      محمد
 السوسي

00962 
798901733 

  

Nairoukh      00962 نيروخ 
796447444 

  

Al 
Giddawi 

عبد الوهاب     
 الفيومي

00962 
796590061 

  

Al 
Nakheel 

محمد سيد     
 ابو العز

00962 
797207775 

  

Barakat  
Al -Aqaba 

احمد عبيد     
 ياسين

00962 
778182360 

  

Al Manara  03/2015
839 

عواد  
 الزوايدة

00962 
795525029 

  

Tarek      سامي
 الحداريسي

00962 
779307326 

  

Al 
Mostaqbl 

     00962 
796321123 

  

Roz 00962 
(03)202266
5 

  bwtours@yah
ooo.com  

 00962 علي هنداوي
785087000 

  

Jenan Al 
Aqaba 

     00962 
798257635 

  

Motaz( معتز
) 

     00962 
795798280 

  

Al Hana'( 
 (الهناء

     00962 
799682176 

  

Teto      عارف
 الجازي

00962 
777772587 

  

Reemas      00962 
796076260 

  

Abraj 
Daneh 

راضي     
وعوني 
 الرواشدة

00962 
776117926 

  

Abu 
Salama 

00962 (03) 
2058222 

ابراهيم    
 شمالي

    

Abu Laila     00962 ابو خالد 
795121557 

  

Al-Tawba 00962 
796721697 

عبدالفتاح   *
 عارف

00962 
785282676 

Al-Areesh St. 

Al-Taqwa 00962 (03) 
2013124 

 00962 عمر ياسين  *
799446641 

King Hussein 
Bin Talal St. 

 00962 عمر ياسين  *   
777868997 

  

Al-Khaleej 00962 
799339008 

        

Al-Reyati 00962(03) * *  رمضان 00962 Al-Sa'ada St 

mailto:ahmadabushaar@yahoo.com
mailto:ahmadabushaar@yahoo.com
mailto:ahmadabushaar@yahoo.com
mailto:bwtours@yahooo.com
mailto:bwtours@yahooo.com
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 795517055 الرياطي 2019343

Anwar 
Almadina 

00962 
797280096 

محمد  * *
 الرياطي

00962 
797280096 

Petra St. 

Abraj 
Macca 

00962 
798789969 

    00962 
798789969 

King Hussein 
Bin Talal St. 

Byblos 00962 (03) 
2050100 

فهد ابو    
 حمدان

00962 
795457247 

  

Aqaba 
Dunes ٍ  
Suites  

00962 (03) 
2051212/1
4 

00962 
(03) 
205121
2 

غازي ابو   
 محفوظ

00962 
777878711 

King Hussein 
Bin Talal St. 

 
4. Dive Centers 

 
Name Telephon

e # 
Fax Location Email Website Contact 

person 
Mobile # 

Red Sea 
Dive 
Centre  

 00962 
(03) 202 
2323 

 
0096
2 
(03) 
202 
2323 

Southern 
beach 

info@aqab
ascubadivi
ng.com  

www.aqaba
scubadiving
.com  

Mr. Abdalla 
Al Momani  

00962 
795591310/7
96294557 

Aqaba 
Internation
al Dive 
Center 

 00962 
(03) 203 
1213  

 
0096
2 
(03) 
2031
213 

King 
Hussein 
Bin Talal 

St. 

diveaqaba
@yahoo.c
om  

www.aqaba
divingcente
r.com  

Mr.Ahmad 
Al 

Qatawneh 

00962 
796949082 

Dive 
Aqaba 

00962(03)
2018883 

0096
2(03)
2018
883 

Al-Sa'ada 
St 

diveaqaba
@diveaqa
ba.com  

www.divea
qaba.com  

Mr.Ashraf 
Sulaibi  احمد

 الخطيب

00962 796 
600 701 

Jordan 
Frog Man 

 00962 
(03) 201 
9083/2051
199 

 
0096
2 
(03) 
2051
199 

King 
Hussein 
Bin Talal 

St. 

jfrogman@
orange.jo  

www.jordan
frogman.co
m 

Mr.Mansou
r Al 

Shamaileh 

00962 795 
694 980 

Sea star 
Watersport
s 

 00962 
(03) 
2018335 

 
0096
2 
(03) 
2018
339 

Southern 
beach 

aboveand
below@or
ange.jo 

www.aqaba
divingseast
ar.com  

Mr.William 
Sawalha 

00962 796 
661 137 

              

Internation
al Arab 
Divers 
Village 

 00962 
(03) 
2031808 

 
0096
2 
(03) 
203 
0566 

Southern 
beach 

info@aqab
a-
divevillage
.com  

www.aqaba
-
divevillage.
com  

Mr.Moad 
Al Ma'aitah 

00962 795 
586 277 

              

Royal 
Diving 
Club 

 00962 
(03) 
2015555 

 
0096
2 
(03)2
0170
97 

Southern 
beach 

diving@co
ralbay.jo 
 
hamzaaqa
ba@gmail.
com 

www.rdc.jo  Mr.Mousa 
abu 

haweleh  
 

Mr.|Hamza 

00962 
797216446 
 
00962 
798884010 

Aqaba  00962 0096 Southern info@aqab www.aqaba Mr.Talal 00962 

mailto:info@aqabascubadiving.com
mailto:info@aqabascubadiving.com
mailto:info@aqabascubadiving.com
http://www.aqabascubadiving.com/
http://www.aqabascubadiving.com/
http://www.aqabascubadiving.com/
mailto:diveaqaba@yahoo.com
mailto:diveaqaba@yahoo.com
mailto:diveaqaba@yahoo.com
http://www.aqabadivingcenter.com/
http://www.aqabadivingcenter.com/
http://www.aqabadivingcenter.com/
mailto:diveaqaba@diveaqaba.com
mailto:diveaqaba@diveaqaba.com
mailto:diveaqaba@diveaqaba.com
http://www.diveaqaba.com/
http://www.diveaqaba.com/
mailto:jfrogman@orange.jo
mailto:jfrogman@orange.jo
http://www.jordanfrogman.com/
http://www.jordanfrogman.com/
http://www.jordanfrogman.com/
mailto:aboveandbelow@orange.jo
mailto:aboveandbelow@orange.jo
mailto:aboveandbelow@orange.jo
http://www.aqabadivingseastar.com/
http://www.aqabadivingseastar.com/
http://www.aqabadivingseastar.com/
mailto:info@aqaba-divevillage.com
mailto:info@aqaba-divevillage.com
mailto:info@aqaba-divevillage.com
mailto:info@aqaba-divevillage.com
http://www.aqaba-divevillage.com/
http://www.aqaba-divevillage.com/
http://www.aqaba-divevillage.com/
http://www.aqaba-divevillage.com/
mailto:diving@coralbay.jo
mailto:diving@coralbay.jo
mailto:hamzaaqaba@gmail.com
mailto:hamzaaqaba@gmail.com
mailto:hamzaaqaba@gmail.com
http://www.rdc.jo/
mailto:info@aqaba-diving.com
http://www.aqaba-divers.com/
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Adventure 
Divers 
village 

(03) 201 
9060 

2 
(03) 
203 
9060 

beach a-
diving.com  

-diving.com  Abu 
Mahfouz 

795843724 

Barracuda 
Diving 
Club 

 00962 
(03) 206 
0501 

0096
2 
(03) 
206 
0502 

King 
Hussein 
Bin Talal 

St. 

barracuda.
aqaba@g
mail.com  

www.goaqa
badive.com  

Mr. Ahmad 
Katawneh 

00962 795 
881 170 

Extra 
Divers  

* 0096
2 
(03) 
2062
620 

Southern 
beach -

Tala Bay 
Resort 

aqaba@ex
tradivers.in
fo  

www.extrad
ivers.info  

Mr.Mike 00962 799 
739 318  

Sinai 
Divers 

 00962 
(03) 205 
0030 

 
0096
2 
(03) 
205 
0035 

Southern 
beach -

Movenpick 
Resort 

aqaba@si
naidivers.c
om 
 
sacha@si
nadivers.c
om 
 
 
 

www.sinaidi
vers.com  

Mr.Sacha 
Bernasconi 

00962 
786640109 

Bedouin 
Moon 
Village 

 00962 
(03) 
2015525 

 
0096
2 
(03) 
2015
525 

Southern 
beach 

mohamme
dsea@lyc
os.com  

www.bedou
inmoonvilla
ge.com  

Mr. 
Mohamma

d Abu 
Ghreigane

h 

00962 
779947962 

Bedouin 
Garden 
Village  

not 
available 

0096
2 
(03) 
203 
4081  

Southern 
beach 

mousasea
@yahoo.c
om  

www.aqaba
-hotels.com  

Mr.Mousa 
al ryati 

00962 795 
401 640  

Nemo Dive 
Center 

* 0962 
(03)2
0150
70 

Southern 
beach 

info@nem
o-dive-
aqaba.co
m 

www.nemo-
dive-
aqaba.com  

Mr.Muhann
ad Salman 

00962 
79540096 

Ahlan 
Aqaba  

00962 (03) 
2062242 
  

0962 
(03) 
2062
243 
  
  

Al-Nahda 
St. 

info@divei
naqaba.co
m 

http://divein
aqaba.com/ 

Mr.Shadi 
Mohamma
d Ali 

00962 79 
5592095 

Darna 
village 
camp 

not 
available 

not 
avail
able 

Southern 
beach 

darnadiver
@gmail.co
m 

www.darna
village.com  

Mr. Abed 
Alhadi  
Ryati 

00962 
795035696 

Jordan 
Star Diving 
Center 

 00962 
(03) 
2064005 

0962 
(03) 
2064
006 

Southern 
beach/Ber

enice 
beach club 

scubadiver
jo@yahoo.
com  

www.jordan
divingcente
r.com  

Mr.Nabil 
Al-
Aqrabawi 

00962 
795801100 

 
 

mailto:info@aqaba-diving.com
mailto:info@aqaba-diving.com
http://www.aqaba-divers.com/
mailto:barracuda.aqaba@gmail.com
mailto:barracuda.aqaba@gmail.com
mailto:barracuda.aqaba@gmail.com
http://www.goaqabadive.com/
http://www.goaqabadive.com/
mailto:aqaba@extradivers.info
mailto:aqaba@extradivers.info
mailto:aqaba@extradivers.info
http://www.extradivers.info/
http://www.extradivers.info/
mailto:aqaba@sinaidivers.com
mailto:aqaba@sinaidivers.com
mailto:aqaba@sinaidivers.com
mailto:sacha@sinadivers.com
mailto:sacha@sinadivers.com
mailto:sacha@sinadivers.com
http://www.sinaidivers.com/
http://www.sinaidivers.com/
mailto:mohammedsea@lycos.com
mailto:mohammedsea@lycos.com
mailto:mohammedsea@lycos.com
http://www.bedouinmoonvillage.com/
http://www.bedouinmoonvillage.com/
http://www.bedouinmoonvillage.com/
mailto:mousasea@yahoo.com
mailto:mousasea@yahoo.com
mailto:mousasea@yahoo.com
http://www.aqaba-hotels.com/
http://www.aqaba-hotels.com/
mailto:info@nemo-dive-aqaba.com
mailto:info@nemo-dive-aqaba.com
mailto:info@nemo-dive-aqaba.com
mailto:info@nemo-dive-aqaba.com
http://www.nemo-dive-aqaba.com/
http://www.nemo-dive-aqaba.com/
http://www.nemo-dive-aqaba.com/
mailto:info@diveinaqaba.com
mailto:info@diveinaqaba.com
mailto:info@diveinaqaba.com
http://diveinaqaba.com/
http://diveinaqaba.com/
mailto:darnadiver@gmail.com
mailto:darnadiver@gmail.com
mailto:darnadiver@gmail.com
http://www.darnavillage.com/
http://www.darnavillage.com/
mailto:scubadiverjo@yahoo.com
mailto:scubadiverjo@yahoo.com
mailto:scubadiverjo@yahoo.com
http://www.jordandivingcenter.com/
http://www.jordandivingcenter.com/
http://www.jordandivingcenter.com/


             

  
 USAID ECONOMIC GROWTH THROUGH SUSTAINABLE TOURISM PROJECT    32 

 

 
5. Campsites in Aqaba 

 
Name Telephon

e # 
Fax Email Website Contact 

person 
Mobile 

Number 

Aqaba 
Marine 
Park 

00962 (03) 
203 5801 

00962 (03) 
203 5802 

admin@aq
abamarine

park.jo 

www.aqab
amarinepar
k.jo 

Mr.Abdalla 
Abu Awali 

00962 796 660 
034 

mailto:admin@aqabamarinepark.jo
mailto:admin@aqabamarinepark.jo
mailto:admin@aqabamarinepark.jo
http://www.aqabamarinepark.jo/
http://www.aqabamarinepark.jo/
http://www.aqabamarinepark.jo/
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6. Marine Transportation and Activities 

 
Name Telephon

e # 
Fax Location Email Website Contact 

person 
Mobile 

# 

Sindbad 
for Marine 
Transporta
tion & 
Water 
Sports 

00962 (03) 
2050077 

 00962 
(03) 205 
0008 

aqaba@sin
dbadjo.co
m 

www.sindb
adjo.com  

Al-Rasheid 
St. 

Mr.Khalid 
Darweesh 

 
 

00962 
795 545 
646 

Sindbad 
for Marine 
Transporta
tion & 
Water 
Sports 

        Mr.Thaer 
Darweesh 

00962 
795 556 
076 

Sindbad 
for Marine 
Transporta
tion & 
Water 
Sports 

        Mr.Hani 
Ayad 

00962 
745476
666 

Sindbad 
for Marine 
Transporta
tion & 
Water 
Sports 

        Mr.Marwan 
Tayseer 

00962 
745583
183 

Fun-n-Sun 00962 (03) 
203 3031 

00962 
(03) 203 
3032 

info@fun-
n-sun.com  

www.fun-
n-sun.com 

Omar Al 
Khayyam 

St. 

Mr.Husam 
Khourshid 

00962 
795 273 
222 

Al Seif 00962 
(03)20604
80  

 00962 
(03) 
201908
5  

Samer.kab
ariti@orbitt
ours-
jo.com  

 Al Tabari 
St. 

Mr.Samir 
Al-Kabariti 

00962 
795 
665155  

Sea Guard  
(Sea tours) 

00962 
(03)201 
6905 

00962 
(03)201 
6904 

info@c-
guard.net  

www.c-
guard.net  

Al Nahda 
St. 

Mr.Yazan 
Al Saed 

00962 
795 556 
076 

The Royal 
Yacht Club 

00962 (03) 
201 2900 

00962 
(03) 201 
2914 

rycj@oran
ge.jo  

 King 
Hussein 
Bin Talal 

St. 

Mr. 
Mahmoud 

Abu 
Sheikha 

00962 
(03) 
201 
2900 

Aqaba 
Marine 
Park 

00962 (03) 
203 5801 

00962 
(03) 203 
5802 

admin@aq
abamarine
park.jo 

www.aqab
amarinepa
rk.jo 

Southern 
beach 

Mr.Abdalla 
Abu Awali 

00962 
796 660 
034 

 Aqaba 
Marine 
Park 

         Mr. 
Hamzeh 

Al- 
Muhesen  

00962 
795 402 
715 

Aqaba Surf 
Center(Tal
a Bay) 

00962 795 
773 935 

 hatem.man
sur@yaho
o.com  

www.aqab
asurfcente
r.com  

Southern 
beach -Tala 
Bay Resort 

Mr.Hatim 
Bustanji 

00962 
795 773 
935 

Aqaba 
Marine 
Science 
Station 

00962 (03) 
201 5144 

00962 
(03) 201 
3674 

mssoffice
@ju.edu.jo  

www.ju.ed
u.jo 

Southern 
beach 

Mr.Jafar 
Mekdade 

00962 
796269
403 

Aquamarin
e 

00962(03) 
2058557 

00962(0
3) 

info@aqua
marina-

www.aqua
marineaqa

Al-Sa'ada 
St. 

Mr.Saber 
farraj 

00962 
797444

mailto:aqaba@sindbadjo.com
mailto:aqaba@sindbadjo.com
mailto:aqaba@sindbadjo.com
http://www.sindbadjo.com/
http://www.sindbadjo.com/
mailto:info@fun-n-sun.com
mailto:info@fun-n-sun.com
mailto:Samer.kabariti@orbittours-jo.com
mailto:Samer.kabariti@orbittours-jo.com
mailto:Samer.kabariti@orbittours-jo.com
mailto:Samer.kabariti@orbittours-jo.com
mailto:info@c-guard.net
mailto:info@c-guard.net
http://www.c-guard.net/
http://www.c-guard.net/
mailto:rycj@orange.jo
mailto:rycj@orange.jo
mailto:admin@aqabamarinepark.jo
mailto:admin@aqabamarinepark.jo
mailto:admin@aqabamarinepark.jo
http://www.aqabamarinepark.jo/
http://www.aqabamarinepark.jo/
http://www.aqabamarinepark.jo/
mailto:hatem.mansur@yahoo.com
mailto:hatem.mansur@yahoo.com
mailto:hatem.mansur@yahoo.com
http://www.aqabasurfcenter.com/
http://www.aqabasurfcenter.com/
http://www.aqabasurfcenter.com/
mailto:mssoffice@ju.edu.jo
mailto:mssoffice@ju.edu.jo
http://www.ju.edu.jo/
http://www.ju.edu.jo/
mailto:info@aquamarina-aqaba.com
mailto:info@aquamarina-aqaba.com
http://www.aquamarinaqaba.com/
http://www.aquamarinaqaba.com/
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205855
6 

aqaba.com  ba.com  185 

Meenagate 
marine 

00962(03)
2022801/ 
2013100 

00962(0
3) 
201946
1 

info@mee
nagate.co
m 

www.mee
nagate.co
m 

King 
Hussein 
Bin Talal 

St. 

Mr.wassim 
shabaan 

00962 
799905
118 

Assayad 
Centre for 
marine & 
safty 
equipment 
 
 

00962 (03) 
201 9535 

00962 
(03) 201 
9535 

     Mr.Moham
mad Al-

Moghrabi 

00962 
795 608 
924 

Arab 
Bridge 
Maritime 
Tickets  

00962 (03) 
201 
3237/6 

    Petra St. Mr.Marouf 
Khalaf 

00962 
777 499 
398 
 

Arab 
Bridge 
Maritime 
main office 

00962 (03) 
209 2000 

00962 
(03) 209 
2001 

info@abm
aritime.co
m.jo 

www.abm
aritime.co
m.jo 

     

Berenice 
beach club 

00962 (03) 
2064444 

 00962 
(03) 205 
0008 

aqaba@sin
dbadjo.co
m 

www.sindb
adjo.com  

Al-Rasheid 
St. 

Mr.Khalid 
Darweesh 

00962 
795 545 
646 

Neptune 00962 77 
943 0969 

 maud.guill
et@gmail.c
om  

www.aqab
aboat.com  

Southern 
beach -Tala 
Bay Resort 

    

 Neptune     juliamikulin
a@gmail.c
om  

        

 
7. Car Rentals 

 
Name Telephon

e # 
Fax Location Email Website Contact 

person 
Mobile 

# 

Avis   00962 (0) 
202 2883   

 00962 
(0) 202 
2884  

aqaba@avi
s.com.jo 

www.avis.
com.jo 

King 
Hussein 
Bin Talal 
St. 

Mr.Emad 
Al-jayeh 

00962 
798206
707 

Europecar  00962 (0) 
201 9988  

 00962 
(0) 203 
0044  

aqaba@eu
ropcar.jo 

www.euro
pcar.jo 

Al-Nahda 
St. 

Mr.Ahmad 
Al Ghoul 

00962 
795 681 
333  

Thrifty  00962 (0) 
203 0313  

 00962 
(0) 203 
0313  

Aqaba@thr
ifty.com.jo 

www.thrifty
.com.jo 

Al-Nahda 
St. 

Mr.Nabil 
Ghanim 

00962 
795 319 
555  

Hertz  00962 (0) 
201 6206  

 00962 
(0) 201 
6125   

aqababran
ch@hertzjo
rdan.com  

www.hertzj
ordan.com  

Al-Nahda 
St. 

Mr.Ammar 
Al Qadiri 

00962 
795 649 
819 

Save  00962 (0) 
201 3735   

 00962 
(0) 203 
3735   

aboveandb
elow@oran
ge.jo  

www.jorda
nrentalcar.
com  

Al-Sa'ada 
St. 

Mr.Mufeed 
bka'een  

00962 
795285
072 

Coral 
Beach  

 00962 (0) 
201 7676 

 00962 
(0) 201 
7679 

coral_beac
h97@yaho
o.com  

 King 
Hussein 
Bin Talal 
St. 

Mr.Ali Al-
Majali 

00962 
795585
022 

Nagham   00962 
777 
754753 

 00962 
(06) 
461014
2 

horany200
3@yahoo.c
om 

  Southern 
beach -Tala 
Bay Resort 

Mr. Qasim 
Al-Hurani 

00962 
777 
754753 

mailto:info@aquamarina-aqaba.com
http://www.aquamarinaqaba.com/
mailto:info@meenagate.com
mailto:info@meenagate.com
mailto:info@meenagate.com
mailto:info@abmaritime.com.jo
mailto:info@abmaritime.com.jo
mailto:info@abmaritime.com.jo
http://www.abmaritime.com.jo/
http://www.abmaritime.com.jo/
http://www.abmaritime.com.jo/
mailto:aqaba@sindbadjo.com
mailto:aqaba@sindbadjo.com
mailto:aqaba@sindbadjo.com
http://www.sindbadjo.com/
http://www.sindbadjo.com/
mailto:maud.guillet@gmail.com
mailto:maud.guillet@gmail.com
mailto:maud.guillet@gmail.com
http://www.aqababoat.com/
http://www.aqababoat.com/
mailto:juliamikulina@gmail.com
mailto:juliamikulina@gmail.com
mailto:juliamikulina@gmail.com
mailto:aqaba@avis.com.jo
mailto:aqaba@avis.com.jo
http://www.avis.com.jo/
http://www.avis.com.jo/
mailto:aqaba@europcar.jo
mailto:aqaba@europcar.jo
http://www.europcar.jo/
http://www.europcar.jo/
mailto:Aqaba@thrifty.com.jo
mailto:Aqaba@thrifty.com.jo
http://www.thrifty.com.jo/
http://www.thrifty.com.jo/
mailto:aqababranch@hertzjordan.com
mailto:aqababranch@hertzjordan.com
mailto:aqababranch@hertzjordan.com
http://www.hertzjordan.com/
http://www.hertzjordan.com/
mailto:aboveandbelow@orange.jo
mailto:aboveandbelow@orange.jo
mailto:aboveandbelow@orange.jo
http://www.jordanrentalcar.com/
http://www.jordanrentalcar.com/
http://www.jordanrentalcar.com/
mailto:coral_beach97@yahoo.com
mailto:coral_beach97@yahoo.com
mailto:coral_beach97@yahoo.com


             

  
 USAID ECONOMIC GROWTH THROUGH SUSTAINABLE TOURISM PROJECT    35 

 

The First   00962 (0) 
203 2090 

 00962 
(0) 203 
2099 

Ahmad.Alg
houl@firstr
entcar-
jo.com  

  Aqaba City 
Center Mall 

Mr. Ehsan 
Abd 
Alsalam 

00962 
799 
068755 

Alamo & 
National  

 00962 (0) 
205 8800 

 00962 
(0) 205 
8800 

mohamma
d.amro@n
ational-
jordan.com  

www.alam
o.com  

Al-Nahda 
St. 

Mr.Moham
mad Amro 

009627
9 
730661
5 

Captain  00962 
(03) 
2060710  

 00962 
(03) 
206071
3  

rentacar@
captains.jo  

 Al-Nahda 
St.-Captain 
Hotel 

Mr.Ahmad 
Shatnawy 

00962 
795 
660544 

Layan  00962 
(03) 
2015004  

 00962 
(03)201
5006 

layan@lay
ancars.co
m 

www.layan
cars.com  

Al-Rasheid 
St. 

Mr.Nidal 
Alghazawy 

00962 
775222
237 

Happy 
Passion  

 00962 (0) 
205 0034 

 00962 
(0) 205 
0034 

Happy.pas
sion@hotm
ail.com  

  Al-Tabari 
St. 

Mr.Ahmad 
Abu 
Alhawa 

009627
9 
630201
9 

 Happy 
Passion 

          Mr.Ibrahee
m Abu 
Elhawa 

009627
9 
555674
6 

 
8. Tourist Buses 

 
Name Telephone  

# 
Fax Email Contact 

Person 
Mobile 

# 
Location 

 

Jett Aqaba (to 
Amman) 

00962 (06) 
566 4141 

00962 
(06) 560 
5005 

info@jett.c
om.jo 

Mr.Nash'
at 
Shelbaye
h 

(0) 
797531
559 

King Hussein 
Bin Talal St. 

Jett Aqaba (to 
Zarka,Irbid) 

00962(06) 
566 4141 

00962 
(06) 560 
5005 

     Al-Sa'ada St 

Jett Amman 00962 (06) 
566 4146 

00962 
(06) 560 
5005 

  Mr.Maze
n Al 
Karake 

(0) 
797531
557 

  

              

Mutamaiez 
Aqaba  

00962 (03) 
201 7350/1 

00962 
(03) 201 
7356  

afanayh@h
otmail.com  

Mr.Moha
mmed 
'Ala 

(0) 
785528
872 

King Talal St. 

Mutamaiez 
Amman 

00962(06) 
4614611 

00962 
(06) 463 
5611  

       

              

Almuttaheda 
Aqaba 

00962 (03) 
2018005 

* * Mr.Feisal 
S'oub 

(0) 
785346
870 

Maysalon St. 

Almuttaheda 
Amman 

  00962 (06) 
4659000       

00962 
(06)46150

02      

*       

 
 
 
 
 

mailto:Ahmad.Alghoul@firstrentcar-jo.com
mailto:Ahmad.Alghoul@firstrentcar-jo.com
mailto:Ahmad.Alghoul@firstrentcar-jo.com
mailto:Ahmad.Alghoul@firstrentcar-jo.com
mailto:mohammad.amro@national-jordan.com
mailto:mohammad.amro@national-jordan.com
mailto:mohammad.amro@national-jordan.com
mailto:mohammad.amro@national-jordan.com
http://www.alamo.com/
http://www.alamo.com/
mailto:rentacar@captains.jo
mailto:rentacar@captains.jo
mailto:layan@layancars.com
mailto:layan@layancars.com
mailto:layan@layancars.com
http://www.layancars.com/
http://www.layancars.com/
mailto:Happy.passion@hotmail.com
mailto:Happy.passion@hotmail.com
mailto:Happy.passion@hotmail.com
mailto:info@jett.com.jo
mailto:info@jett.com.jo
mailto:afanayh@hotmail.com
mailto:afanayh@hotmail.com
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9. Charter Buses 

 

Name Telephone # Fax Email Website 
ALPHA Jordan Investment & 
Tourist Transport Co. 

00962 (06) 
5850430/31  

00962 (06) 
5826321  

booking@alp
ha-jo.com  

www.alpha
-jo.com  

RUM  Tourism Transport Co. 00962 (06) 4290333 
Amman 00962 77-
7376500 Aqaba 

00962 (06) 
4290548  

info@rumtt.c
om  

www.rumtt
.com 

JETT  Jordan Express 
Tourist   Transport  
Company 

00962 (06) 566 4146 
Amman   00962 (03) 
2015222 Aqaba 

00962 (06) 560 
5005 

jettjo2003@y
ahoo.com  

www.jett.c
om.jo 

MESK tourist transport 00962 (06) 64399555 00962 (06) 
64396606 

info@mesktr
ansport.net 

www.mesk
transport.c
om 

Philadelphia  tourist 
Transport 

00962 (06) 5100888 
ext. 1404 

00962 (06) 
4120758 

reservation@
philadelphia.j
o 

  

Sahara Kirresh Tourist 
Transport 

00962 (06) 65513030 
Amman 00962 
(06)32062992 Aqaba  

00962 (06) 
65533242 

zaid@kirresh
.com  

www.kirres
h.com 

Al- Sultan for Turism 
Transport 

00962 (06) 4714714 00962 (06) 
4714814 

info@sultania
.jo 

www.sulta
nia.jo  

 
 
 
 
 

mailto:booking@alpha-jo.com
mailto:booking@alpha-jo.com
http://www.alpha-jo.com/
http://www.alpha-jo.com/
mailto:info@rumtt.com
mailto:info@rumtt.com
mailto:jettjo2003@yahoo.com
mailto:jettjo2003@yahoo.com
http://www.jett.com.jo/
http://www.jett.com.jo/
mailto:reservation@philadelphia.jo
mailto:reservation@philadelphia.jo
mailto:reservation@philadelphia.jo
mailto:zaid@kirresh.com
mailto:zaid@kirresh.com
http://www.sultania.jo/
http://www.sultania.jo/
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10. Tour Operators 

 
Name Telephon

e # 
Fax Location Email Website Contact 

person 
Mobile 

# 

Above and 
Below 
Adventure 

 00962 
(03) 
2013735 

 00962 
(03) 
203373
5  

Al-Sa'ada 
St. 

aboveand
below@or
ange.jo 

www.above
andbelow.i
nfo 

Mr.Mufeed 
bka'een  

00962 
795285
072 

Apollo  00962 
(03) 
2063331 

  Al-Nahda 
St./Hilton 
Hotel 

   Mr.Tomy 00962 
777127
770 

AL-Jawad 
Tours 

 00962 
(03) 
2014337/2
063030   

 00962 
(03) 
201433
8  

King Talal 
St. 

h_abbadi
@go.com.j
o 

www.jawad
.com.jo 

Mr.Hussein 
Abbadi 

00962 
795 
520769  

Bridge 
travel 

 00962 
(03) 
2039009  

 00962 
(03) 
203595
0  

Omar Al 
Khayyam 
St. 

info@bridg
etravel.co
m.jo 

www.bridge
travel.com.j
o 

Mr.Kareem 
Nofal 

00962 
795 985 
902 

Captains 
Tourist 
Services 

 00962 
(03) 
2016905  

 00962 
(03) 
201690
4 

Al-Nahda 
St. 

sales@ca
ptains.jo 

www.captai
ns.jo 

Mr.Osama 
Sulaiman 

00962 
795538
386 

Dalia 
Tours 

 00962 
(06) 
5620231/2 

 00962 
(06) 
566443
0 

Omar Al 
Khayyam 
St. 

daliatrs2@
orange.jo  

www.daliat
ours.net  

Mr.Madkou
r Al-
Kabariti 

00962 
795 
520182 

Discovery/
Circle 
Tours 

 00962 
(03) 
2012588/2
022588  

 00962 
(03) 
203258
8  

Rrince 
Mohamma
d St. 

muhannad
@discover
y1.com  

www.discov
ery1.com  

Mr. 
Muhannad 
Hamid 

00962 
795 603 
229  

Golden 
Holiday 
Tours 

 00962 
(06) 
5659051 
/79977759
6/2058131 

 00962 
(03) 

behind the 
post office-
Ishbilya st. 

ghtours.aq
aba@gmai
l.com  

  Mrs.Hala 
Nassar 

  

Green 
Meadow 
Travel & 
Tourism 

 00962 
(03) 
2013391    

 00962 
(03) 
201339
2   

Al-Nahda 
St. 

gmttaqb@
naouri.co
m 

www.naouri
.com  

Mr.Moham
mad Al 
Hello 

00962 
797005
156 

Internation
al Traders 

 00962 
(03) 
2016324  

 00962 
(03) 
201531
6    

Al-
Hammama
t Al-
Tunisyya 
St. 

aqaba.offic
e@traders
.com.jo 

www.traber
c.come.jo 

Mr.mowfag 
alsa,ade 

00962 
779599
779 

Jordan 
Sinai 

 00962 
(03) 
2018700   

 00962 
(03) 
201870
1    

Petra St. info@jorda
nsinaihotel
s.com  

www.jordan
sinaihotels.
com  

Mr.Omar 
Mitwalli 

00962 
795538
586  

Karma 
Tours  

 00962 
(03) 
2034022 

 00962 
(03) 
203402
2 

King 
Hussein 
Bin Talal 
St.-
Movenpick 
Hotel 

karma@ka
rma.com.j
o 

www.karma
housejorda
n.com  

Mr. Salah 
Amro  

00962 
799017
279 

Karma 
Tours  

     salah@kar
ma.com.jo 

      

Niyazi  00962  00962 King info@nyaz www.nyazit Mr.Nyaze 00962 

mailto:aboveandbelow@orange.jo
mailto:aboveandbelow@orange.jo
mailto:aboveandbelow@orange.jo
http://www.aboveandbelow.info/
http://www.aboveandbelow.info/
http://www.aboveandbelow.info/
http://www.jawad.com.jo/
http://www.jawad.com.jo/
http://www.bridgetravel.com.jo/
http://www.bridgetravel.com.jo/
http://www.bridgetravel.com.jo/
mailto:sales@captains.jo
mailto:sales@captains.jo
http://www.captains.jo/
http://www.captains.jo/
mailto:daliatrs2@orange.jo
mailto:daliatrs2@orange.jo
http://www.daliatours.net/
http://www.daliatours.net/
mailto:muhannad@discovery1.com
mailto:muhannad@discovery1.com
mailto:muhannad@discovery1.com
http://www.discovery1.com/
http://www.discovery1.com/
mailto:ghtours.aqaba@gmail.com
mailto:ghtours.aqaba@gmail.com
mailto:ghtours.aqaba@gmail.com
mailto:gmttaqb@naouri.com
mailto:gmttaqb@naouri.com
mailto:gmttaqb@naouri.com
http://www.naouri.com/
http://www.naouri.com/
mailto:aqaba.office@traders.com.jo
mailto:aqaba.office@traders.com.jo
mailto:aqaba.office@traders.com.jo
http://www.traberc.come.jo/
http://www.traberc.come.jo/
mailto:info@jordansinaihotels.com
mailto:info@jordansinaihotels.com
mailto:info@jordansinaihotels.com
http://www.jordansinaihotels.com/
http://www.jordansinaihotels.com/
http://www.jordansinaihotels.com/
mailto:karma@karma.com.jo
mailto:karma@karma.com.jo
mailto:karma@karma.com.jo
http://www.karmahousejordan.com/
http://www.karmahousejordan.com/
http://www.karmahousejordan.com/
mailto:salah@karma.com.jo
mailto:salah@karma.com.jo
mailto:info@nyazitours.com
http://www.nyazitours.com/
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Tours (03) 
2022801 

(03) 
201946
1  

Hussein 
Bin Talal 
St. 

itours.com  ours.com  AlShab'an 795549
436  

 Niyazi 
Tours 

     nyazi@ny
azitours.co
m 

      

Orbit Tours  00962 
(03) 
2019085/2
030822  

 00962 
(03) 
201908
5  

Al Tabari 
St. 

info@orbitt
ours-
jo.com  

www.orbitto
urs-jo.com  

Mr.Samir 
Al-Kabariti 

00962 
795 
665155  

Balqis 
Travel & 
Tourism 

 00962 (0) 
79542023
2 

 00962 
(03)201
5003 

Al-Nahda 
St./Hilton 
Hotel 

Balqis_co
mpany1@
yahoo.com  

  Mr. Taha 
yassin 

00962 
795420
232 

Peace 
Way Tours 

 00962 
(03) 
2022665  

 00962 
(03) 
202266
5  

King 
Hussein 
Bin Talal 
St. 

pwtours@
yahoo.com  

www.jordan
trips.com  

Mr.Ali Al 
Hindawi 

00962 
795 
630690  

Petra 
Tours 

 00962 
(03) 
2016636  

 00962 
(03) 
201824
6  

King 
Hussein 
Bin Talal 
St.-
AqabaGulf  
Hotel 

petratours
@aqabagu
lf.com  

www.petrat
ours.com  

Mr.Mahmo
ud Abu 
Hardan 

00962 
788094
408 

kawar  00962 
(03) 
2014217 

 00962 
(03)201
3618 

Al-
Hammama
t Al-
Tunisyya 
St. 
 
 
 

operations
@aqaport.
com.jo 

www.kawar
.com  

Mr.Munir 
Mo'amar 

00962 
798224
451 

United 
Travel 
Agency 

 00962 
(03) 
2013757/2
016324  

 00962 
(03) 
201531
6    

Al-
Hammama
t Al-
Tunisyya 
St. 

aqaba.offic
e@traders
.com.jo 

www.traber
c.come.jo  

Mr.mowfag 
alsa,ade 

00962 
779599
779 

Nairoukh  00962 
(03) 
2012980 

00962 
(03)201
2770 

King 
Hussein 
Bin Talal 
St. 

Bilal_nairo
ukh@hotm
ail.com  

  Mr.belal 
nerok 

00962  
795188
144 

Peace bird   00962 
(03) 
2012323 

00962 
(03)201
2322 

King 
Hussein 
Bin Talal 
St. 

info@peac
ebirdtravel
.com  

www.peace
birdtravel.c
om  

Mr.Ogla Al-
ebeisat 

00962 
777752
861 

Via Jordan  00962 
(03) 
2022990 

 00962 
(03) 
202299
0 

Rrince 
Mohamma
d St. 

office@viaj
ordan.com  

www.viajor
dan.com  

Mr.Hakam 
Kawas 

00962 
795 
549974  

Bait Ali 
tours 

 00962 
(03)20226
25 

 00962 
(03)202
2625 

Al-Nahda 
St. 

tours@bait
ali.com  

www.baitali
tours.com  

Mr.Moham
mad Al-
khateeb 

00962 
799257
333/799
177709 

Jordan 
echo tours  

 00962 
(03) 
2058188 

 00962 
(03)205
8488 

King 
Hussein 
Bin Talal 
St. 

e.alqatawn
eh@jordan
echotours.
com  

www.jordan
echotours.c
om  

Ms.Eslam 
Gatawneh 

00962 
795625
892/790
796482 

Jordan 
echo tours 

    info@Jord
anEchoTo
urs.com  

      

mailto:info@nyazitours.com
http://www.nyazitours.com/
mailto:nyazi@nyazitours.com
mailto:nyazi@nyazitours.com
mailto:nyazi@nyazitours.com
mailto:info@orbittours-jo.com
mailto:info@orbittours-jo.com
mailto:info@orbittours-jo.com
http://www.orbittours-jo.com/
http://www.orbittours-jo.com/
mailto:Balqis_company1@yahoo.com
mailto:Balqis_company1@yahoo.com
mailto:Balqis_company1@yahoo.com
mailto:pwtours@yahoo.com
mailto:pwtours@yahoo.com
http://www.jordantrips.com/
http://www.jordantrips.com/
mailto:petratours@aqabagulf.com
mailto:petratours@aqabagulf.com
mailto:petratours@aqabagulf.com
http://www.petratours.com/
http://www.petratours.com/
mailto:operations@aqaport.com.jo
mailto:operations@aqaport.com.jo
mailto:operations@aqaport.com.jo
http://www.kawar.com/
http://www.kawar.com/
mailto:aqaba.office@traders.com.jo
mailto:aqaba.office@traders.com.jo
mailto:aqaba.office@traders.com.jo
http://www.traberc.come.jo/
http://www.traberc.come.jo/
mailto:Bilal_nairoukh@hotmail.com
mailto:Bilal_nairoukh@hotmail.com
mailto:Bilal_nairoukh@hotmail.com
mailto:info@peacebirdtravel.com
mailto:info@peacebirdtravel.com
mailto:info@peacebirdtravel.com
http://www.peacebirdtravel.com/
http://www.peacebirdtravel.com/
http://www.peacebirdtravel.com/
mailto:office@viajordan.com
mailto:office@viajordan.com
http://www.viajordan.com/
http://www.viajordan.com/
mailto:tours@baitali.com
mailto:tours@baitali.com
http://www.beitalitours.com/
http://www.beitalitours.com/
mailto:e.alqatawneh@jordanechotours.com
mailto:e.alqatawneh@jordanechotours.com
mailto:e.alqatawneh@jordanechotours.com
mailto:e.alqatawneh@jordanechotours.com
http://www.jordanechotours.com/
http://www.jordanechotours.com/
http://www.jordanechotours.com/
mailto:info@JordanEchoTours.com
mailto:info@JordanEchoTours.com
mailto:info@JordanEchoTours.com
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Aqaba Sky  00962 
(03) 
2050103 

 00962 
(03) 205 
0102 

Al-Rasheid 
St. 

info@aqab
asky.com  

www.aqaba
sky.com  

Mr.Hashim 
Al Burdeini 

00962 
799917
090 

Top Tours   00962 
(03) 205 
0420 

 00962 
(03) 205 
0430 

Omar Al 
Khayyam 
St. 

info@topto
urs.jo 

www.toptou
rs.jo 

Mr.Hussein 
Al khlail 

00962 
795214
868 

Dream 
tours 

00962(03) 
2019040 

00962(0
3) 
201904
0 

King 
Hussein 
Bin Talal 
St 

   Mr. waail al 
atawee 

00962 
799918
198 

Petra 
Miracle 
Tours  

00962 (03) 
2017575 

00962 
(03)201
7576 

King 
Hussein 
Bin Talal 
St 

director@p
etramiracl
e.com  

www.petra
miracle.co
m 

Mr.Yousef 
Hilalat 

00962 
798703
240 

Jordan 
Tours 

 00962 
(03) 
2061666 

 00962 
(03) 
206099
6 

Dream 
Mall 

info@jorda
ntours-
travel.com  

www.jordan
tours-
travel.com  

Mr.Ehsan 
Al-Jaouni 

00962 
797149
300 

Advancers 
Travel&To
urism 

 00962 
(03) 
2032022 

 00962 
(03) 
203202
3 

King 
Hussein 
Bin Talal 
St. 

director@a
dvancerstr
avel.com  

www.advan
cerstravel.c
om  

Mr.Addulla
h Al-Dmour 

00962 
779445
445 

Jordan 
Experience 
Tours 

 00962 
(03) 
2034342  

00962 
(03) 
203434
1  

Al-Sharif 
Hussein 
Bin Ali 
St.(Dream 
Mall) 

aqaba@jor
danexperi
ence.com  

www.jordan
experience.
com  

Mr. Yousef 
Hilalat  

00962 
798703
240 

Jordan 
Experience 
Tours 

77500551
0 

          

Wonders 
Travel&To
urism 

 00962 
(03) 
2013994  

00962 
(03) 
206399
4  

Al-Tabari 
St. 

yaseen@
wondersto
urism.com 

www.wond
erstourism.
com  

Mr.Moham
mad 
Yaseen 

00962 
798213
994 

 
11. Tourism Police 

 
Name Telephone # Fax Contact 

person 
Mobile  

# 

Petra Tourism Police  00962 (03) 
2156441 

     

Wadi Rum Tourism Police  00962 (03) 209 
0600/ 2018215 

reservation    

 Wadi Rum Tourism Police  ext 106 00962 (03) 
2013382 

   

 Wadi Rum Tourism Police  100 khalil abdullat Mr. Khaleel 
abdullat 

   

Police Directorate  00962 (03) 
2012411 

     

Town Police station  00962 (03) 
2013504 

     

Aqaba Tourism Police 
(Wadi araba/Eilat 
border/Main office) 

 00962 (03) 201 
9784/2019717 

 00962 (03) 
2019717 

   

 Aqaba Tourism police 
(Police Station 

 00962 (03) 203 
4118 

 00962 (03) 
203 4118 

Mr.Eyad Al 
Omari 

00962 
77983622
6 

 

mailto:info@aqabasky.com
mailto:info@aqabasky.com
http://www.aqabasky.com/
http://www.aqabasky.com/
mailto:info@toptours.jo
mailto:info@toptours.jo
http://www.toptours.jo/
http://www.toptours.jo/
mailto:director@petramiracle.com
mailto:director@petramiracle.com
mailto:director@petramiracle.com
http://www.petramiracle.com/
http://www.petramiracle.com/
http://www.petramiracle.com/
mailto:info@jordantours-travel.com
mailto:info@jordantours-travel.com
mailto:info@jordantours-travel.com
http://www.jordantours-travel.com/
http://www.jordantours-travel.com/
http://www.jordantours-travel.com/
mailto:director@advancerstravel.com
mailto:director@advancerstravel.com
mailto:director@advancerstravel.com
http://www.advancerstravel.com/
http://www.advancerstravel.com/
http://www.advancerstravel.com/
mailto:aqaba@jordanexperience.com
mailto:aqaba@jordanexperience.com
mailto:aqaba@jordanexperience.com
https://aseza.jo/exchweb/bin/redir.asp?URL=http://www.jordanexperience.com/
https://aseza.jo/exchweb/bin/redir.asp?URL=http://www.jordanexperience.com/
https://aseza.jo/exchweb/bin/redir.asp?URL=http://www.jordanexperience.com/
mailto:yaseen@wonderstourism.com
mailto:yaseen@wonderstourism.com
mailto:yaseen@wonderstourism.com
http://www.wonderstourism.com/
http://www.wonderstourism.com/
http://www.wonderstourism.com/
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12. XII. Disaster Risk Reduction Team at ASEZA 

 
Name Telephon

e # 
Fax Location Email Website Contact 

person 
Mobile 

# 

Disaster 
Risk 
Reduction 
Unit of 
ASEZA 

96232091
000 x3533 

962320
91000 

PO Box 
1823 
ASEZA 

kaboaishe
h@aseza.j
o 

www.aqaba
zone.com 

Khaled R. 
Abusisheh 

962799
939493 

 

13. Consulate and Embassies in Aqaba 

 
Name Telephon

e # 
Fax Website Email Location Working 

hours 
Holidays 

        

Algeria 00962(06)
4641271 

00962(06
)4616552 

http://www.
mae.dz/ma
_fr/ 

ambalg@g
o.com.jo 

Cercle 
Jabal 
Amman 
BP 83 

8:30 am-
3:00 pm 

Thur- Fri 

Australia 00962(06)
5807000 

00962(06
)5807001 

http://www.
jordan.emb
assy.gov.a
u 

immigration
.amman@d
fat.gov.au  

Deir Ghbar 8.30am- 
4.00pm 

Fri+Sat 

Austria 00962(06)
4601101 

00962(06
)4612725 

  amman-
ob@bmaa.
gv.at  

Jebel 
Amman,B
etween 3th 
and 4th 
Circles  

7:30 am-
3:30 pm 

Fri+Sat 

Bahrain 00962(06)
5664149 

00962(06
)5664190 

  bahemb@
maktoob.co
m 

Shumaisa
ni Area 

8:00 am-
3:00 pm 

Fri+Sat 

Bangladesh 00962(06)
5529192 

00962(06
)5529194 

  embangl@
wanadoo.jo  

um 
otheina 

08:00 am-
4:00 pm 

Fri+Sat 

Belgium 00962(06)
5931859 

00962(06
)5930487 

  ambabelam
man@wana
doo.jo  

Between 
4th and 
5th Circles 

8:30 am-
3:00 pm 

Fri+Sat 

Bosnia 00962(06)
5856921 

00962(06
)5856923 

  embjoamm
@wanadoo.
jo 

Swefieh 8.00am- 
4.00pm 

Fri+Sat 

Brazil 00962(06)
5923941 

00962(06
)5931098 

  jorbrem@w
anadoo.jo  

NORTHE
RN 
ABDOUN 

9:00 am-
3:00 pm 

Fri+Sat 

Brunei 00962(06)
5928021 

00962(06
)5928024 

  amman.jord
an@mfa.go
v.bn  

Abdoun 08:30 am - 
2:30 pm 

Fri+Sat 

Bulgaria 00962(06)
5529391 

00962(06
)5539393 

  bulembjord
@nets.com.
jo 

um 
otheina 
.Almousel 
St. 

8:00 am-
2:00 pm 

Fri+Sat 

Burkina 
Faso 

00962(06)
5656399 

         

Canada 00962(06)
5666124 

00962(06
)5203396 

http://www.
dfait-
maeci.gc.c
a/  

amman@in
ternational.
gc.ca 

Shmeisani Sun-Wed 
/8:00 am-
4:30 pm 
Thur/ 8:00 
am - 1:30 

Fri+Sat 

http://www.mae.dz/ma_fr/
http://www.mae.dz/ma_fr/
http://www.mae.dz/ma_fr/
mailto:ambalg@go.com.jo
mailto:ambalg@go.com.jo
http://www.jordan.embassy.gov.au/
http://www.jordan.embassy.gov.au/
http://www.jordan.embassy.gov.au/
http://www.jordan.embassy.gov.au/
mailto:immigration.amman@dfat.gov.au
mailto:immigration.amman@dfat.gov.au
mailto:immigration.amman@dfat.gov.au
mailto:amman-ob@bmaa.gv.at
mailto:amman-ob@bmaa.gv.at
mailto:amman-ob@bmaa.gv.at
mailto:bahemb@maktoob.com
mailto:bahemb@maktoob.com
mailto:bahemb@maktoob.com
mailto:embangl@wanadoo.jo
mailto:embangl@wanadoo.jo
mailto:ambabelamman@wanadoo.jo
mailto:ambabelamman@wanadoo.jo
mailto:ambabelamman@wanadoo.jo
mailto:embjoamm@wanadoo.jo
mailto:embjoamm@wanadoo.jo
mailto:embjoamm@wanadoo.jo
mailto:jorbrem@wanadoo.jo
mailto:jorbrem@wanadoo.jo
mailto:amman.jordan@mfa.gov.bn
mailto:amman.jordan@mfa.gov.bn
mailto:amman.jordan@mfa.gov.bn
mailto:bulembjord@nets.com.jo
mailto:bulembjord@nets.com.jo
mailto:bulembjord@nets.com.jo
http://www.dfait-maeci.gc.ca/world/embassies/jordan/menu-en.asp
http://www.dfait-maeci.gc.ca/world/embassies/jordan/menu-en.asp
http://www.dfait-maeci.gc.ca/world/embassies/jordan/menu-en.asp
http://www.dfait-maeci.gc.ca/world/embassies/jordan/menu-en.asp
mailto:amman@international.gc.ca
mailto:amman@international.gc.ca
mailto:amman@international.gc.ca
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p.m 

Chile 00962(06)
5925740 

00962(06
)5924263 

  echile@bat
elco.jo  

Abdoun 8:30 am-
2:30 pm 

Fri+Sat 

China 00962(06)
5516136 

00962(06
)5518713 

http://jo.chi
neseemba
ssy.org  

chinaemb_j
o@mfa.gov
.cn 

9 Jakarda 
Street 

08:00 am -
2:00 pm 

Fri+Sat 

Cuba 00962(06)
5927733 

00962(06
)5927744 

  ratraco@go
.com.jo 

Jebel 
Amman 
5th. Circle 

8:30 am-
3:30 pm 

Fri+Sat 

Cyprus 00962(06)
5680332 

00962(06
)5651320 

  Cyprus.con
sulate.Jord
an@mitaco.
com.jo 

Shmeisani 09:00 am- 
5:00 pm 

  

Czech 
Republic 

00962(06)
5927051 

00962(06
)5927053 

http://www.
mfa.cz/am
man 

amman@e
mbassy.mz
v.cz 
 
 

Abdoun Thur  8:30 
am - 3:00 
p.m. 

Fri+Sat 

Denmark 00962(06)
560 9500 

00962(06
)5672170 

  dancons@k
awar.com.j
o 
 

Shmeisani    

Djibouti 00962(06)
5622220 

         

Europe 
delegation 

00962(06)
4607000 

00962(06
)4607001 

  delegation-
jordan@ec.
eu.int  

Abdoun 8:15 am-
3:45 pm 

Fri+Sat 

Egypt 00962(06)
5605175 

00962(06
)5604082 

  egypt@ted
ata.net.jo, 
embegypt
@tedata.ne
t.jo 

Between 
4th and 
5th Circles 

9:00 a.m. - 
4:00 p.m 

Fri+Sat 

Finland 00962(06)
5824607/ 
(06)58259

60 

00962(06
)5824726 

   No. 40 
Abdelrahe
em Al-Haj 
Moh'd St., 
Across 
from Nour 
Home 
Stores 

   

France 00962(06)
4601049 
 
00962(06)
4641273 

00962(06
)4659606 

  combulat@
ambafrance
.org.jo  

Jabal 
Amman,M
otanabbi 
St 

9:00 a.m. -
2:00 p.m 

Fri+Sat 

Germany 00962(06)
5930367 

00962(06
)5929413 

  germaem@
wanadoo.jo  

Between 
4th and 
5th Circles 

7:30 am-
4:30 pm 
thur/7:30 
am-1:30 
pm 

Fri+Sat 

Ghinia 00962(06)
5661058 

         

Greece 00962(06)
5922725 

00962(06
)5696591 

  greekemb
@nol.com.j
o 

Shmeisani 9:00 am-
3:30 pm 

Fri+Sat 

Guatemala 00962(06)
5665948 

         

Hungary 00962(06)
5925614 

00962(06
)5930836 

  huembamm
@nol.com.j

Abdoun 08:00 am -
2:00 pm 

Fri+Sat 

mailto:echile@batelco.jo
mailto:echile@batelco.jo
mailto:chinaemb_jo@mfa.gov.cn
mailto:chinaemb_jo@mfa.gov.cn
mailto:chinaemb_jo@mfa.gov.cn
mailto:ratraco@go.com.jo
mailto:ratraco@go.com.jo
http://www.mfa.cz/amman
http://www.mfa.cz/amman
http://www.mfa.cz/amman
mailto:amman@embassy.mzv.cz
mailto:amman@embassy.mzv.cz
mailto:amman@embassy.mzv.cz
mailto:dancons@kawar.com.jo
mailto:dancons@kawar.com.jo
mailto:dancons@kawar.com.jo
mailto:delegation-jordan@ec.eu.int
mailto:delegation-jordan@ec.eu.int
mailto:delegation-jordan@ec.eu.int
mailto:egypt@tedata.net.jo,%20embegypt@tedata.net.jo
mailto:egypt@tedata.net.jo,%20embegypt@tedata.net.jo
mailto:egypt@tedata.net.jo,%20embegypt@tedata.net.jo
mailto:egypt@tedata.net.jo,%20embegypt@tedata.net.jo
mailto:egypt@tedata.net.jo,%20embegypt@tedata.net.jo
mailto:combulat@ambafrance.org.jo
mailto:combulat@ambafrance.org.jo
mailto:combulat@ambafrance.org.jo
mailto:germaem@wanadoo.jo
mailto:germaem@wanadoo.jo
mailto:greekemb@nol.com.jo
mailto:greekemb@nol.com.jo
mailto:greekemb@nol.com.jo
mailto:huembamm@nol.com.jo
mailto:huembamm@nol.com.jo
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o 

Iceland 00962(06)
5687396 

         

India 00962(06)
4637262 

00962(06
)4659540 

  amb.amma
n@mea.go
v.in  

Jabal 
Amman, 
1st circle 

8:30 am-
1:00 pm 

Fri+Sat 

Indonesia 00962(06)
5538911 

00962(06
)5528380 
1 

  amman96
@go.com.jo 

um 
otheina,6t
h circle 

8:00 am-
4:00 pm 

Fri+Sat 

Iran 00962(06)
4641281 

00962(06
)4641383 

  info.amman
@esteri.it  

Between 
3th and4th 
Circles 

8:00 am-
2:45 pm 

Fri+Sat 

Ireland 00962(06)
5516807 

00962(06
)5516804 

  ireland_con
sulate@gm
k.com.jo 

No. 4 
Mecca 
Street 

   

Israel 00962(06)
5503500 

00962(06
)5524689 

http://amm
an.mfa.gov
.il  

info@amm
an.mfa.gov.
il  

47 
Maysaluon 
St. Rabiya 

09:00-
13:00; 
14:00-
16:00 

  

Iraq 00962(06)
4623178 

00962(06
)4637328 

  BAGHDAD
A@NETS.C
OM.JO  

Bayader 
Wadi 
Alseer 

8:30 am-
2:30 pm 

Fri+Sat 

Italy 00962(06)
4622611 
 
00962(06)
463 8185 

00962(06
)465 
9730 

http://www.
italembam
man.org/ 

Italemb1@
go.com.jo 

Hafiz 
Ibrahim 
Street, 5/7 

   

Ivory cost 00962(06)
5810280 

         

Jamaica 00962(06)
4646020 

00962(06
)778164/
4641164 

        

Japan 00962(06)
5932005 

00962(06
)5931006 

  mail@embj
apan.org.jo  

Swefieh,B
etween 5th 
and 6th 
Circles   

8:00 am-
12:45 am ; 
1:45 am-
4:00 pm 

Fri+Sat 

Kenya 00962(06)
4659620 

         

Kazakhstan 00962(06)
5927953 

00962(06
)5927952 

  kazemb@o
range.jo  

Abu Bakir 
Nabaty 
Street 

   

Korea 00962(06)
5930746 

         

Kuwait 00962(06)
5675135 

00962(06
)5699217 

  amboff@ku
waitembass
yamman.or
g 

Jabal 
Amman, 
4th circle 

8:00 am -
2:00 pm 

Fri+Sat 

Latvia 00962(06)
4610881 

         

Lebanon 00962(06)
5929111 

00962(06
)5929111 

   Abdoun 8:00 am -
3:00 pm 

Fri+Sat 

Libya 00962(06)
5693101 

         

Malaysia 00962(06)
5902400 

00962(06
)5934343 

http://www.
kln.gov.my/
perwakilan/
amman 

malamman
@kln.gov.m
y  

Abdoun 8.00 a.m - 
3.00 pm 

Fri+Sat 

Morroco 00962(06)
5680591 

00962(06
)5680253 

  ambmaroc
@batelco.jo  

Shmeisani 8:30 am-
2:30 pm 

Fri+Sat 

mailto:huembamm@nol.com.jo
mailto:amb.amman@mea.gov.in
mailto:amb.amman@mea.gov.in
mailto:amb.amman@mea.gov.in
mailto:amman96@go.com.jo
mailto:amman96@go.com.jo
mailto:info.amman@esteri.it
mailto:info.amman@esteri.it
mailto:ireland_consulate@gmk.com.jo
mailto:ireland_consulate@gmk.com.jo
mailto:ireland_consulate@gmk.com.jo
http://amman.mfa.gov.il/
http://amman.mfa.gov.il/
http://amman.mfa.gov.il/
mailto:info@amman.mfa.gov.il
mailto:info@amman.mfa.gov.il
mailto:info@amman.mfa.gov.il
mailto:BAGHDADA@NETS.COM.JO
mailto:BAGHDADA@NETS.COM.JO
mailto:BAGHDADA@NETS.COM.JO
http://www.italembamman.org/
http://www.italembamman.org/
http://www.italembamman.org/
mailto:Italemb1@go.com.jo
mailto:Italemb1@go.com.jo
mailto:mail@embjapan.org.jo
mailto:mail@embjapan.org.jo
mailto:kazemb@orange.jo
mailto:kazemb@orange.jo
mailto:amboff@kuwaitembassyamman.org
mailto:amboff@kuwaitembassyamman.org
mailto:amboff@kuwaitembassyamman.org
mailto:amboff@kuwaitembassyamman.org
http://www.kln.gov.my/perwakilan/amman
http://www.kln.gov.my/perwakilan/amman
http://www.kln.gov.my/perwakilan/amman
http://www.kln.gov.my/perwakilan/amman
mailto:malamman@kln.gov.my
mailto:malamman@kln.gov.my
mailto:malamman@kln.gov.my
mailto:ambmaroc@batelco.jo
mailto:ambmaroc@batelco.jo
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Malta 00962(06)
4903321 

00962(06
)553 
8413 

  maltaconsul
.amman@g
ov.mt  

53, Isam 
Al-Ajlami 
Street 

   

Mozambiqu
e 

00962(06)
5411424 

         

Nepal 00962(06)
5667666 

         

Nrtherlands 00962(06)
5902200 
 
00962(06)
5902222 

00962(06
)5930214 

http://www.
netherland
sembassy.
com.jo/ 

amm-
info@minbu
za.nl  

4th Circle 08.00 am - 
3.00 pm 

Fri+Sat 

New 
Zeeland 

00962(06)
4636720 

         

Norway 00962(06)
5931646 

00962(06
)5931650 

  emb.amma
n@mfa.no 

Abdoun 9:00 am-
4:00 pm 

Fri+Sat 

Oman 00962(06)
5686155 

00962(06
)5686155 

   Jabal 
Amman 

08:00 am -
2:00 pm 

Fri+Sat 

Pakistan 00962(06)
4624680 

00962(06
)4636107 

  pakembjo@
wanadoo.jo  

Jabal Al-
lwebdeh 

8:00 am -
4:00 pm 

Fri+Sat 

Palestine 00962(06)
5668210 

00962(06
)5661727 

  palemp@n
o.com.jo 

Wadi 
Saqra - 
Qurtuba 
St. 

8:30 am - 
2:00 pm 

Fri +Sun 

Panama 00962(06)
4642899 

         

Peru 00962(06)
5151715 

         

Philippines 00962(06)
5923748 

00962(06
)592-
3744 

http://www.
ammanpe.
cjb.net  

ammanpe
@wanadoo.
jo  

Al Sahel 
Area Wadi 
Al Seir 

   

Poland 00962(06)
5512593 

00962(06
)5512595 

  polemb@n
ol.com.jo 

Rabiah 8.00 a.m - 
3.00 pm 

Fri+Sat 

Portugal 00962(06)
5852470 

         

Qatar 00962(06)
5607311 

00962(06
)5607350 

  qataremb@
go.com.jo 

Jebel 
Amman,B
etween 4th 
and 5th 
Circles  

8.00 a.m - 
2:30 pm 

Fri+Sat 

Romania 00962(06)
5813460 

00962(06
)5812521 

  romania@a
ccessme.co
m 

 Al-
Madeenah 
al-
Munawara
h- Str. 

8:30 am-
3:30 pm 

Fri+Sat 

Russia 00962(06)
4641158 

00962(06
)464-
7448 

http://www.
russianem
bassy.net/  

russjo@wa
nadoo.jo  

3-d Circle, 
Zahran 
Street 

08:00 am -
2:00 pm 

Fri+Sat 

Saudi 
Arabia 

00962(06)
5926941 

00962(06
)5921154 

  joemb@mo
fa.gov.sa  

Jabal 
Amman - 
5th Circle 

8.00 a.m - 
3.00 pm 

Fri+Sat 

Seychelles 00962(06)
5666311 

00962(06
)5695311 

  idajani@hot
mail.com  

Dajani 
Building 

   

Seychelles  00962(06)
5535514 

00962(06
)5535688 

  consulsg@
ctajo.com  

1 Mecca 
Street 
Toyota 
Building 

   

Slovenia 00962(06)
5861542 

         

mailto:maltaconsul.amman@gov.mt
mailto:maltaconsul.amman@gov.mt
mailto:maltaconsul.amman@gov.mt
http://www.netherlandsembassy.com.jo/
http://www.netherlandsembassy.com.jo/
http://www.netherlandsembassy.com.jo/
http://www.netherlandsembassy.com.jo/
mailto:amm-info@minbuza.nl
mailto:amm-info@minbuza.nl
mailto:amm-info@minbuza.nl
mailto:emb.amman@mfa.no
mailto:emb.amman@mfa.no
mailto:pakembjo@wanadoo.jo
mailto:pakembjo@wanadoo.jo
mailto:palemp@no.com.jo
mailto:palemp@no.com.jo
http://www.ammanpe.cjb.net/
http://www.ammanpe.cjb.net/
http://www.ammanpe.cjb.net/
mailto:%20ammanpe@wanadoo.jo%20%20%20/%20ammanpe@dfa.gov.ph
mailto:%20ammanpe@wanadoo.jo%20%20%20/%20ammanpe@dfa.gov.ph
mailto:%20ammanpe@wanadoo.jo%20%20%20/%20ammanpe@dfa.gov.ph
mailto:polemb@nol.com.jo
mailto:polemb@nol.com.jo
mailto:qataremb@go.com.jo
mailto:qataremb@go.com.jo
mailto:romania@accessme.com
mailto:romania@accessme.com
mailto:romania@accessme.com
http://www.russianembassy.net/
http://www.russianembassy.net/
http://www.russianembassy.net/
mailto:russjo@wanadoo.jo
mailto:russjo@wanadoo.jo
mailto:joemb@mofa.gov.sa
mailto:joemb@mofa.gov.sa
mailto:idajani@hotmail.com
mailto:idajani@hotmail.com
mailto:consulsg@ctajo.com
mailto:consulsg@ctajo.com
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South Africa 00962(06)
5922288 

00962(06
)5920080 

http://www.
saembjor.c
om  

saembjor@i
ndex.com.j
o  

North-
West 
Abdoun 

7:30 am-
4:15 pm 

Fri+Sat 

South Korea 00962(06)
5930745 

         

Spain 00962(06)
4614167 

00962(06
)4614173 

  embespjo@
mail.es  

Between 
3th and4th 
Circles 

8:30 am-
3:30 pm 

Fri+Sat 

          Tues-8:30 
am-6:00 
pm 

  

Sri lanka 00962(06)
5820611 

00962(06
)5820615 

  slemb@go.
com.jo 

  8:30 am-
4:30 pm 

Fri+Sat 

Sudan 00962(06)
5854506 

00962(06
)5854501 

  sudani@net
s.com.jo 

7th circle 8:30 am-
3:00 pm 

Fri+Sat 

Syria 00962(06)
5920648 

00962(06
)5920635 

  pbox@syria
nembassy.j
o 

Abdoun 8:30 am-
3:00 pm 

Fri 

Sweden 00962(06)
5901300 

00962(06
)5930179 

http://www.
swedenabr
oad.com/a
mman 

ambassade
n.amman@
foreign.mini
stry.se  

Jabal 
Amman 
(near 4th 
circle) 

8:30 a.m.-
3:45 pm 
Thur 8:30 
am-2:30 
pm 

Fri+Sat 

Switzerland 00962(06)
5930417 

00962(06
)5930685 

  vertretung
@amm.rep.
admin.ch 

Jabal 
Amman 
(near 4th 
circle) 

8:00 am-
1:00 pm; 
1:30am -
4:00 pm 

Fri+Sat 

Taiwan 00962(06)
5931530 

00962(06
)5932607 

  jor@mofa.g
ov.tw  

No. 9 
Jagboub 
Street 

   

Thailand 00962(06)
5923300 

00962(06
)5923311 

http://www.
thaiembas
sy.org/am
man 

thaibgw@m
fa.go.th  

Dirghabar-
Abdoun 

8:30 am-
12:00 
pm;2:00 
am-4:30 
pm 

Fri+Sat 

Tunisia 00962(06)
5922746+ 
 
00962(06)
5674307 

00962(06
)5922769 

  atamman@
go.com.jo 

Al-
Shumaysa
ni - Near 
Atta Ali 

8.30 a.m - 
3.00 pm 

Fri 

Turkey 00962(06)
4641251 

00962(06
)4612353 

  ammanbe
@nets.com.
jo 

Jabal 
Amman, 
2nd Circle 

8:30 am-
3:30 pm 

Fri+Sat 

U.A.E 00962(06)
5934782 

00962(06
)5933888 

  uaeemb@i
ndex.com.j
o 

Jawdat 
Rashid 
Shmma 
Street- 
Jabal 
Amman 
 
 

8:00 am-
2:30 pm 

Fri+Sat 

U.K 00962(06)
5909200 

00962(06
)5909279 

http://www.
britain.org.j
o/  

info@britain
.org.jo  

Abdoun Sun-Wed 
8:00 am-
3:30 pm 
Thur 8:00 
am-3:00 
pm 

Fri+Sat 

U.S.A 00962(06)
5906000 

00962(06
)5920121 

http://www.
usembassy

amman.offi
ce.box@N0

Abdoun 8:00 am-
4:30 pm 

Fri+Sat 

http://www.saembjor.com/
http://www.saembjor.com/
http://www.saembjor.com/
mailto:saembjor@index.com.jo%20/%20saconsul@index.com.jo
mailto:saembjor@index.com.jo%20/%20saconsul@index.com.jo
mailto:saembjor@index.com.jo%20/%20saconsul@index.com.jo
mailto:embespjo@mail.es
mailto:embespjo@mail.es
mailto:slemb@go.com.jo
mailto:slemb@go.com.jo
mailto:sudani@nets.com.jo
mailto:sudani@nets.com.jo
mailto:pbox@syrianembassy.jo
mailto:pbox@syrianembassy.jo
mailto:pbox@syrianembassy.jo
http://www.swedenabroad.com/amman
http://www.swedenabroad.com/amman
http://www.swedenabroad.com/amman
http://www.swedenabroad.com/amman
mailto:ambassaden.amman@foreign.ministry.se
mailto:ambassaden.amman@foreign.ministry.se
mailto:ambassaden.amman@foreign.ministry.se
mailto:ambassaden.amman@foreign.ministry.se
mailto:vertretung@amm.rep.admin.ch
mailto:vertretung@amm.rep.admin.ch
mailto:vertretung@amm.rep.admin.ch
mailto:jor@mofa.gov.tw
mailto:jor@mofa.gov.tw
http://www.thaiembassy.org/amman
http://www.thaiembassy.org/amman
http://www.thaiembassy.org/amman
http://www.thaiembassy.org/amman
mailto:thaibgw@mfa.go.th
mailto:thaibgw@mfa.go.th
mailto:atamman@go.com.jo
mailto:atamman@go.com.jo
mailto:ammanbe@nets.com.jo
mailto:ammanbe@nets.com.jo
mailto:ammanbe@nets.com.jo
mailto:uaeemb@index.com.jo
mailto:uaeemb@index.com.jo
mailto:uaeemb@index.com.jo
http://www.britain.org.jo/
http://www.britain.org.jo/
http://www.britain.org.jo/
mailto:info@britain.org.jo
mailto:info@britain.org.jo
http://www.usembassy-amman.org.jo/
http://www.usembassy-amman.org.jo/
mailto:amman.office.box@N0SPAM.mail.doc.gov
mailto:amman.office.box@N0SPAM.mail.doc.gov
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-
amman.org
.jo/ 

SPAM.mail.
doc.gov  

Uganda 00962(06)
4622052 

         

Ukraine 00962(06)
5922403 

00962(06
)5922405 

  ukremb@n
ets.com.jo  

Hani Rifai 
St. 115, S. 
Abdoun 

9:00 am-
6:00 pm 

Fri+Sat 

Uruguay 00962(06)
4632984 

    Sita Wadi 
Sakra 
(Saab Car 
Building) 

   

Vatican 00962(06)
5929934 

00962(06
)5929931 

  nuntius@no
l.com.jo 

Abdoun 9:00 am-
1:00 pm 

Fri +Sun 

Venezuela 00962(06)
5422823 

00962(06
)5422823 

   Al-
Mansour - 
Al-Daoudi 
St. - 
Section 
611 

   

Morocco 00962(06)
5921771/ 
(06)59260
69 

00962(06
)5925185 

  ambmaroc
@nets.com.
jo 

17 Al-
Eskandaro
na St., 
Abdoun 

   

Yemen 00962(06)
5923771 

00962(06
)5923773 

    Abdoun 
circle 

8.00 a.m - 
3.00 pm 

Fri+Sat 

 

http://www.usembassy-amman.org.jo/
http://www.usembassy-amman.org.jo/
http://www.usembassy-amman.org.jo/
mailto:amman.office.box@N0SPAM.mail.doc.gov
mailto:amman.office.box@N0SPAM.mail.doc.gov
mailto:ukremb@nets.com.jo
mailto:ukremb@nets.com.jo
mailto:nuntius@nol.com.jo
mailto:nuntius@nol.com.jo
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14. Airlines 

 
Name Telephone # 

Aeroflot 00962(06)5663150 

Air Algerie 00962(06)5650880 

Air Bosna 00962(06)5698128 

Air Canada 00962(06)4625535 

Air France 00962(06)5100777 

Air India 00962(06)5688301 

Airlines of Cuba 00962(06)4641391 

Arabian Airline 00962(06)5687878/ (03)2058011 

Al-Jazeera Airways 00962(06)4451576 

Jordan Aviation 00962(06)5501760  

Austrian Airlines(GSA) 00962(06)5660449 

Brazilian Airlines -Varig 00962(06)5863821 

British Airways 00962(06)5828801 

Cyprus Airways 00962(06)5620264 

Czech Airlines 00962(06)5664877 

Delta Airlines 00962(06)4643661 

Djibouti Airlines 00962(06)5688301 

Egypt Airline 00962(06)4612004 

Emirates SkyCargo 00962(06)4615710 

Emirates 00962(06)4615222 

Ethiopian Air 00962(06)5695876 

Etihad Airways 00962(06)4680100 

Eva Air 00962(06)5693107 

Gulf Air 00962(06)4653613 

Liberia Airlines of Spain 00962(06)4625197 

Iran Air 00962(06)4622826 

Japan Airlines 00962(06)4630879 

Kenya Airways 00962(06)5661266 

Korean Airlines 00962(06)5662236 

Kuwait Airlines 00962(06)5690144 

Libyan Arab Airlines 00962(06)5529531 

Lufthansa German Airlines 00962(06)5601744 

Malaysia Airlines 00962(06)5522670 

Middle East Airlines-MEA 00962(06)4451954 

Olympic Airlines 00962(06)5664877 

Pakistan Int'l Airlines 00962(06)4625981 

Palestinian Airlines 00962(06)5689369 

Polish Airlines 00962(06)4655157 

Qantas 00962(06)5862288 

Qatar Airways 00962(06)5679444 

Rayajet 00962(06)5603471 

Royal Jordanian 00962(06)5100000/ 2012403/2014474 
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Royal Jordanian Falcons 00962 (03) 2058053 

Royal Wings Airlines 00962(06)4891994 

Saudi Arabian Airlines 00962(06)5521007 

Scandanavian Airlines 00962(06)5604676 

Singapore Airlines 00962(06)5676177 

Sky Gate Int'l Aviation Co. 00962(06)5851906 

Sudan airways 00962(06)5667101 

Sun Air Aviation 00962(06)4882984 

Swissair 00962(06)4642943 

Tarom Airlines(Romanian) 00962(06)5620760 

THAI Airways 00962(06)5604676 

Trust Aviation -Air Arabia 00962(06)5603666 

Turkish Airlines 00962(06)4641710 

    

Yemen Airways 00962(06)5652713 

Royal Falcon Airline 00962 (03) 2031991 
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15. Customs Terminals  

 
Name Telephone # Fax Contact 

Person 
Mobile 

# 

الجنوبي  جمرك وادي عربة 
 South Wadiللمنطقة الاقتصادية 

Araba  customs terminal 

 00962 (03) 2091000/ Ext 
(2364)/2058076 

00962 (03) 
203 4439  

Mr.Sabri 
Khalid Arfou 

00962 795332933 

جمرك وادي عربة الشمالي للمنطقة 
 North Wadiالاقتصادية 

Araba  customs terminal 

 00962 (03) 2091000/ Ext 
(2900/1/2) 

00962 (03) 
2091000/29
05   

   

جمارك وادي عربة الشمالي الوطنية  
North Wadi Araba 
customs termina 

 00962 (03) 2031635  00962 (03)  
2031574 

   

جمرك وادي اليتم للمنطقة 
  Wadi Al Yutumالاقتصادية 

customs terminal 

 00962 (03) 2091000/ Ext 
(2700/3) 

00962 (03) 
209 1072 

   

 Wadiجمارك وادي اليتم  الوطنية  
Al Yutum customs 
terminal 

 00962 (03)/ 2042219/7  00962 (03) 
2042218 

   

Al Derra Border customs 
terminal 

 00962 (03) 2091000/ Ext 
(2800/1/2/3/4) 

     

Wadi Araba Border 00962 (03) 201 9784   Mr.Mohamm
ad AlSaudi 

  

(The Passenger Vehicle 
Terminal( 

 00962 (03) 2091000/ Ext 
(3200/1/2/3) 

00962 (03) 
209 1073 

Mr.Abd 
Alhamid Al 
Amaira 

  

Local Community 
Development Directorate 

 00962 (03) 2030956/7  00962 (03) 
2016722 
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16. Tourism Associations   

 
Name/Society  Telephone # Fax Website  

Jordan Hotel 
Association  

جمعية الفنادق 
 الاردنية

 00962 (06) 
5677777 

00962 (06) 567 
1692 

 jha@johotels.org  

Jordan 
Restaurants 
Association 

جمعية المطاعم 
 الاردنية

 00962 (06) 
4621559 

00962 (06) 462 
9299 

info@jra.com  

Jordan Tour 
Guides 
Association  

جمعية الادلاء 
 للسياحة

 00962 (06)  
5691369 

00962 (06) 569 
1369 

Info@TourGuides.com.jo  

Jordan Tourism 
Board 

هيئة تنشيط 
 السياحة

 00962 (06) 567 
8444  

00962 (06) 567 
8295  

info@visitjordan.com  

JITOA ( Jordan 
Inbound Tour 
operators  
Association) 

الجمعية الاردنية 
 للسياحة الوافدة

 00962 (06) 553 
8597 

00962 (06) 552 
8598 

info@jitoa.org 

Jordan Hotel 
Association 

حمعية الفنادق 
ةالأردني  

 00962 (06) 
5677777 

00962 (06) 
5671692 

 jha@johotels.org  

(JSTA)Jordan 
Society of 
Tourist and 
Travel Agents 

جمعية وكلاء 
رالسياحة و السف  

00962 (06) 
5682020  

00962 
(06)5682027 

info@jsta.org.jo  

(JSTA)Jordan 
Society of 
Tourist and 
Travel Agents 

الجمعية الاردنية 
 لحماية الحيوان

00962 (06) 420 
6848 

   

(JSTA)Jordan 
Society of 
Tourist and 
Travel Agents 

جمعية الرفق 
بالحيوان والرفق 

 بها

00962 (06) 586 
5451 

   

Friends of Earth        

Friends of 
Archaeology & 
Heritage 
(FOAH) 

جمعية أصدقاء 
 الاثار والتراث

00962 (06) 
5547905 

00962 (06) 
5547904  

 

The Royal 
Society for the 
Conservation of 
Nature ( RSCN ) 

الجمعية الملكية 
 لحماية الطبيعة 

00962 (06) 533 
7931/2  

00962 (06) 
5357618 

adminrscn@rscn.org.jo  

Jordan 
Environment 
Society 

جمعية البيئة 
 الأردنية

00962(0)65238205 00962(0)65238146 info@jes.org.jo  

 
 

mailto:jha@johotels.org
mailto:info@jra.com
mailto:Info@TourGuides.com.jo
mailto:info@visitjordan.com
mailto:jha@johotels.org
mailto:info@jsta.org.jo
mailto:adminrscn@rscn.org.jo
mailto:info@jes.org.jo
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17. Visitor Centers   

 
Name Telephone Fax  Email Website Contact 

person 
Mobile 

Petra 
Visitor 
center 

 00962 (03) 
2156029 
(Tickets) 

 dr_emad.ma
th@yahoo.c
om  

www.petra
park.com  

Mr.Ahmad Al 
Nasrat 

00962 799 031990 

   00962 (03) 
2156017 
(Main Gate) 

  emadhijazee
n@gmail.co
m 

     

Wadi Rum 
Visitor 
Centre  

 00962 (03) 
209 0600   

00962 (03) 
203 
2586/20133
82   

ndzawideh
@aseza.jo  

www.wadir
um.jo 

    

Aqaba 
Tourist 
Informatio
n Centre 

 00962 (03) 
203 5360 

00962 (03) 
209 1052  

info@aqaba
.jo 

www.Aqab
a.jo 

    

Aqaba 
Marine 
Park 
Visitor 
Centre 

00962 (03) 
203 5801/3 
ext 207 

00962 (03) 
203 5802 

admin@aqa
bamarinepar
k.jo 

www.aqab
amarinepar
k.jo 

Mr.Abdalla Abu 
Awali 

00962 796 660 034 

Aqaba 
Antiquities 
Office / 
Ministry of 
Antiquities   

 00962 (03) 
201 9063 

    Ms. Sawsan Al 
Fakhri 

00962 (03) 202 2023 

Aqaba 
Tourism 
Office / 
Ministry of 
Tourism & 
Antiquities  

 00962 (03) 
201 3363  

 00962 (03) 
201 3363  

helalatm@h
otmail.com  

qussousrub
a@yahoo.c
om  

Mr. Mahmoud 
Hilalat 

00962 777 806 992 

Eilat 
Tourist 
Informatio
n Centre 

 00972 (08) 
6372111 

00972 (08) 
6372111 

jodys@touri
sm.gov.il  

www.visitis
rael.gov.il  

Jody Kite Sirota 00972 (50) 621 4118   

     eilatinfo@to
urism.gov.il 

     

The Royal 
Society 
For The 
Conservat
ion Of 
Nature    
RSCN   

(Aqaba 
Bird 
Observato
ry) 

00962 (03) 
2058825 

00962 (03) 
2058827 

feras.rahahl
eh@rscn.or
g.jo 

www.rscn.o
rg.jo 

 797990450 00962 فراس رحاحلة 

           

Dana 
Visitor 
Centre 
(guest 
house) 

00962 (03) 
2270497/8 

00962 (03) 
2270499 

dhana@rsc
n.org.jo  

www.rscn.o
rg.jo 

 796046352 00962 حسين عبدالله

Jordan 
Tourism 

00962 (06) 
4452063 

00962 (06) 
4452063 

airport@visit
jordan.com  

www.visitjo
rdan.com  

Mr.Lo'ai Farajat 00962 777411575 

mailto:dr_emad.math@yahoo.com
mailto:dr_emad.math@yahoo.com
mailto:dr_emad.math@yahoo.com
http://www.petrapark.com/
http://www.petrapark.com/
mailto:emadhijazeen@gmail.com
mailto:emadhijazeen@gmail.com
mailto:emadhijazeen@gmail.com
mailto:ndzawideh@aseza.jo
mailto:ndzawideh@aseza.jo
http://www.wadirum.jo/
http://www.wadirum.jo/
mailto:info@aqaba.jo
mailto:info@aqaba.jo
http://www.aqaba.jo/
http://www.aqaba.jo/
mailto:admin@aqabamarinepark.jo
mailto:admin@aqabamarinepark.jo
mailto:admin@aqabamarinepark.jo
http://www.aqabamarinepark.jo/
http://www.aqabamarinepark.jo/
http://www.aqabamarinepark.jo/
mailto:helalatm@hotmail.com
mailto:helalatm@hotmail.com
mailto:qussousruba@yahoo.com
mailto:qussousruba@yahoo.com
mailto:qussousruba@yahoo.com
mailto:jodys@tourism.gov.il
mailto:jodys@tourism.gov.il
http://www.visitisrael.gov.il/
http://www.visitisrael.gov.il/
mailto:feras.rahahleh@rscn.org.jo
mailto:feras.rahahleh@rscn.org.jo
mailto:feras.rahahleh@rscn.org.jo
http://www.rscn.org.jo/
http://www.rscn.org.jo/
mailto:dhana@rscn.org.jo
mailto:dhana@rscn.org.jo
http://www.rscn.org.jo/
http://www.rscn.org.jo/
mailto:airport@visitjordan.com
mailto:airport@visitjordan.com
http://www.visitjordan.com/
http://www.visitjordan.com/
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board 
office/Que
en Alia 
Internation
al airport 

 
18. Elected Officials   

 
Name Telephone Fax  Email Website 

Aqaba Governer Mr. Fawaz Irshedat 201200
1 

201396
4 

Aqaba Governer 

Aqaba Police Director Brigadier-General Atef 
Zhemat 

201241
1 

201656
8 

Aqaba Police 
Director 

Southern Milatery Area 
Command 

Brigadier-General Murtada 
Mohammad Al-Majali 

201241
5 

203179
4 

Southern Milatery 
Area Command 

Aqaba Health Director  Dr. Heitham Mhesen 201246
5 

201836
5 

Aqaba Health 
Director  

Director Of Tourism  Mr. Mahmoud Hlalat 201336
3 

201336
3 

Director Of 
Tourism  

Director Of Aqaba 
Chamber Of Commerce 

Mr. Nael Kabariti 201223
5 

201307
0 

Director Of Aqaba 
Chamber Of 
Commerce 

Aqaba Development 
Corporate 

Eng. Ghassan Ghanem 203910
0 

201773
5 

Aqaba 
Development 
Corporate 

Civil Status & Passport 
Department 

Hussein Saqallah 201386
4 

201366
4 

Civil Status & 
Passport 
Department 

Director Of Aqaba 
Customs  

Major General Munther Assaf 201249
7 

201230
0 

Director Of Aqaba 
Customs  

Comander Of Royal Navy 
Force 
Director Of King Hussein 
Int'l Airport 

Brigadier Qasem Fadeel 
Nahar 

209023
0 

201707
2 

Comander Of 
Royal Navy Force 

MR. MUNIR AL-ASAD 201211
1 

201239
7 

DIRECTOR OF 
KING HUSSEIN 
INT'L AIRPORT 

Director Of Intelegence 
Department 

 201227
5 

203227
5 

Director Of 
Intelegence 
Department 

Chief Division Of Aqaba 
Intelligence 

 203298
0 

201607
4 

Chief Division Of 
Aqaba 
Intelligence 
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Key Media Contacts 

The following media are actively engaged in tourism and therefore need to be informed and updated 

during any crisis event: 

Local Media  

 
Name & Type Of Media Telephone # Fax 

Aldostor News Paper Mr. Ibrahem Alfarayah 777316869 

Alrai News Paper Mr.Reyad Alqatamen 795602014 

Alghad Newspaper Mr.Ahmad Alrawashdah 777359844 

Alarab Alyawm Newspaper Mr.Omar Al-Samadi 796946464 

Al Sabeel Mr.Raed Kastero 799565240 

Jordan Tv Mr.Naal Al Hrot 777493990 

Amen  Fm Mr.Mohammad Alkhawaldah 775171905 

Petra News Mrs.Hanan Kfaween 797312072 

Ro'ya News Mr.Mamoun Alkhawaldah 799812280 
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Emergency Operations Personnel Phone List 

The following personnel affiliated with emergency operations are available to contact in the case of a 

crisis: 

 
Hospitals and Labs  

*Note: note the TARN executive team member who will contact the lead in this public 

 
Name & Type of Media Contact Person Telephone 

 
Email Fax 

Prince Hashim Bin Abdullah 
II Hospital  

دالله مستشفى الأمير هاشم بن عب
 الثاني  

00962 
(03)2092030 

  00962 (03) 
2014117 

Islamic Hospital 201 (03) 00962 مستشفى الاسلامي 
8444 

info@islamic-
hospital.org 

00962 (03) 
2018844/5 

Aqaba Modern Hospital (03) 00962 مستشفى العقبة الحديث 
2016677 

aqaba_mode
rnhospital@y
ahoo.com 

00962 (03) 
201 6677 

Aqaba Medical Lab (03) 00962  الحديثة الطبية العقبة مختبرت 
2016396  

Al-Nour Medical labs (03) 00962 الطبية النور مختبرات 
2030946 

Ayla Medical labs  (03) 00962 الطبية ايلة مختبرات 
2050003 

MedLabs 00962 مختبر مدلاب الطبي 
(03)2033040 

 

Satellite Phones in ASEZA (still being finalized by ASEZA) 
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Dark Website  

A dark website needs to be established as a communication tool in the event of a crisis. This website 

is being planned to be incorporated in the newly designed website at www.visitaqaba.com. A dark site 

might be found at www.visitaqaba.com/updates. Nancy Tayyan, Tourism Marketing Head Division or 

her designee will be responsible for crafting and posting the website.  

It is recommended that several dark websites are created- perhaps one for each of the identified top 

likely crises from the risk assessment. For example, a dark website would be created for both natural 

and man-made disasters, such as sandstorms [add URL], flooding [add URL], criminal activity [add 

URL], health crisis [add URL], terrorist attack [add URL], etc.  

Each dark website should include the press release once released, a social media feed, updates for 

tourists, links to official agencies information (e.g., WHO, UNWTO).  

 
Pre-established Social Media for Crisis/Disaster  

A twitter handle has been established to use during the crisis as well as hashtags for specific crisis 

types. The twitter handle is @AqabaTourism {currently not used}. This twitter handle is registered 

however not in use- this is problematic in times of crisis because there isn’t an established presence 

therefore others are likely to not see this a credible.  

Recommended hashtags based on best practices suggest using hashtags directed as specific audiences, 

such as #aqabatouristalert. Watching hashtags which are trending for the specific crisis and tagging 

onto it is critical. 

 

Possible hashtags: 

1. #aqababuscrash 

2. #aqabasandstorm 

3. #aqababombing 

4. #aqabariot 

5. #aqabaflood 

6. #aqabatourism 

7. #aqabaMERS 

 
Evacuation Plans – maps, written (still being finalized by ASEZA) 

 
Back up plans for Physical Assets 

A system for storing computer equipment needs to be established. An off-site location for computers 

will be established and recorded. An external company will need to be arranged in order to back up 

computer information.  

 
Evacuation letters from Director of Tourism 

An draft evacuation letter has been created by the Aqaba Tourism Directorate which acts as a template 

to use in case of evacuation. This template can be found in Appendix A.  

A letter to hoteliers on gouging during a crisis has been included in Appendix B.  

 
Emergency shelters for tourists 

Emergency shelters exist at all schools in ASEZ. Unfortunately these emergency shelters have not 

been communicated to the tourism trade in ASEZ. Therefore, this information needs to be provided to 

the trade.   

 
Mutual Aid Agreements 

No mutual aid agreements for tourism exist. An example of a mutual aid agreement appears in the 

Apexes C should the Tourism Director choose to enter into an agreement in the future.  

 

 

http://www.visitaqaba.com/
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Personnel Agreements 

The recognition and planning for volunteers is necessary. Volunteers are those who specifically help 

with visitors in the destination. A volunteer tourism assistance program would allow for support in 

housing if necessary as well as providing information and transportation.  

 
Volunteer organizations 

Examples of volunteer organizations which help tourists in times of crisis include VASH in Hawaii as 

an ongoing program and Newfoundland, Canada post-911 as a responsive program. 

 
Support counselors 

A supportive counselor has not been identified.  

 
Contingency Fund Polices 

The following contingency fund is available at the request of the Tourism Directorate (Feras Ajlouni, 

Director/Marketing and Tourism Directorate) to AZESA. The Tourism Directorate will ask for 

specific uses for the money. Things to consider are:  

 What the money will be used for 

 When it will be used 

 How if can be used 

 How much 
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RESPONSE  

DETERMINGING THE TYPE OF CRISIS TO ACT 

There are two major steps to assessing the crisis: (1) identify the crisis type and (2) assess the threat 

There are three major classifications: 

1. Victim crisis cluster 

2. Accidental crisis cluster 

3. Intentional crisis cluster 

 

First, determine which type of crisis you are in 

 
 
 
 
 
 
 
 
 
 
 
Second, determine how intense the crisis may be. There are three intensifiers: (1) crisis history, (2) 

relationship history and (3) severity. The more the three are present the more intense.  

 
 
 
 
 
 
 
 
 
 
 
 
The next step is to look at time pressure to respond, the amount of situational control you have and the 

threat to the destination’s reputation. You will be asked to measure all on a 1-5 scale.  

 
The final step in the evaluation is to assign the points to the table below and tally up the totals. If you 

totals fall from 1-4- this is not a crisis, from 5-9 is a “crisis watch,” scores from 10-17 would be 

considered a “crisis warning” and scores from 19-22 are an “extreme event.” 
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The following is then recommended based on the classification of the scores: 

 Classification #1: Not a crisis- do nothing 

 Classification #2: Crisis watch- gather information and draft press release based on 

known information 

 Classification #3: Crisis warning- continue to gather information and move into response 

phase of crisis. Execute policies for responding immediately and draft response message  

 Classification #4: Extreme event- move quickly into response phase of crisis. Execute 

policies to implement response tasks. Respond to the event immediately to the media as 

well as stakeholders 

 

ORDER OF THINGS TO DO IN A CRISIS 

You can use the above determination of a crisis to see which direction you should take in a crisis.  If 

the classification of the crisis is 2-4, then the TARN should be enabled within one hour of learning of 

the crisis. In classification 1- nothing needs to be done- since it is not a crisis. In classification 2- the 

TARN will assign responsibilities for continued information gathering and reporting of the 

information. 

In classification 3- the TARN will move towards enabling the response phase based on pre-

determined plans in the readiness phase. The TARN will work together to assign responsibilities. 

In classification 4- the TARN will execute quickly into the response phase of the crisis and execute 

polices to implement response tasks. Responses will be directed immediately to the media as well as 

internal and external stakeholders.  

 
An Example of a Crisis Response 
 

Hour 1 

 Minister of Interior or Civil Defense in Amman declare emergency situation 

 Chief Commissioner or one of his designated Commissioners alert ASEZA to 

emergency 

 Disaster Risk Reduction unit (Soon to be Directorate) is contacted by Chief of 

Commission.  

 Tourism Director is part of the DRR unit  

 Tourism Director alerts internal Crisis Management Team of need to mobilize the 

TARN  

 Director of Tourism (Feras Ajlouni) goes to scene of crisis to assess 

 Coordinator (Nancy Tayyan) calls members of TARN to ask team to help with 

telephone correspondence 

 Each member of TARN accesses their telephone tree and calls all members of TARN to 

update 

 Directorate of Tourism and his staff decide on where the tourism operations center will 

be located within 30 minutes of declared emergency 

 Evacuation areas have been designated and communicated by DRR and Tourism Crisis 

Management team alerts TARN members within 30 minutes of declared emergency 

 A temporary morgue has been designated (if necessary) 

Scale response, 

1=yes, 1-5= low to 

high

Scale response, 

1=yes, 1-5= low to 

high

Scale response, 1=yes, 1-

5= low to high

Scale response, 

1=yes, 1-5= low to 

high

Scale response, 1=yes, 

1-5= low to high

Threat to destination (1=low, 5=extreme) 1 2 3 4 5

crisis history yes (no =0) 1 1 1 1 1

relationship history- yes (no=0) 1 1 1 1 1

severity (1=low, 5=extreme) 1 2 3 4 5

time to react (1=lots of time, 5=immediate response needed) 1 2 3 4 5

control situational (1=lots of control, 5=no control) 1 2 3 4 5

Total points possible 6 10 14 18 22
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 Directorate (Feras Ajlouni) reports to ASEZA crisis management team or emergency 

operations center for ASEZA 

 Initial statement drafted by Directorate of Tourism (Feras Ajlouni) or Marketing Head 

(Nancy Tayyan) within 1 hour of crisis 

 Directorate of Tourism authorizes marketing team to bring up dark page of website and 

posts initial statement on social media sites- Facebook, twitter 

 Directorate of Tourism drafts initial statement and has marketing Head send to 

stakeholders by email (Tareq Abu El-Aizz) 

 Stakeholder  designee (Tareq Abu El-Aizz) for TARN gauges occupancy availability in 

hotels through phone inquires 

 Stakeholder designee (Tareq Abu El-Aizz) for the TARN gauges level of impact to 

attraction in the region via phone inquires 

 Stakeholder designee (Tareq Abu El-Aizz) gathers all related air and land travel 

information 

 

Hour 2 

 Tourism Directorate for ASEZA holds second meeting to share information 2 hours later 

– each designee for the appointed sectors debriefs the other members of the TARN 

 Assess the crisis area is coordinated and controlled 

 Tourism Directorate organizes any immediate victim assistance, such as transport, 

accommodation or food.  

 Tourism Directorate reports back and briefs tourism staff on findings from TARN and 

makes assignments for staff 

 1-800 is set up (if needed) 

 Designee from tourism directorate compiles facts and pictures related to the crisis and 

shares with Tourism Director 

 Designee from tourism directorate gathers witness statements 

 Gathered information about crisis can be used for media information, hotline and a fact 

sheet for communication. 

 

Hour 3 

 Tourism Directorate calls back JTB to brief manager on crisis and what is being done.  

 Tourism Directorate staff designee calls major foreign tour operators to brief on crisis 

what is being done and recommendations for travel.  

 Staff called in to work hotline 

 First press briefing is held within 3 hours of the crisis start in English and other 

languages if necessary 

 

Before end of day 1 

 Full news release drafted and sent to local and international media, travel trade, overseas 

representative offices and foreign embassies 

 

Day 2 and beyond 

 Additional emergency funding from government is requested (if needed) 

 Daily meetings of TARN are held, followed by briefings for tourism directorate staff 

members  

 Emails or telephone communications to stakeholder groups and foreign embassies are 

regular 

 Regular media briefings are held and media is advised when the next one will take place 

 Website and social media sites are updated as soon as any new information becomes 

available 

 TARN discusses appropriate recovery strategies to engage in  
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ESTABLISH PHYSICAL PARAMETERS AROUND THE CRISIS SITE.  

If the crisis is tourism specific (such as tourist bus over turns), parameters have been established 

around the crisis and the crisis location has been identified and communicated based on its geographic 

location. Maps and geo-locating devises should pinpoint the area for communication to stakeholders.  

The physical location will be communicated via maps and locations to specific tourist areas. Tourism 

attractions will be highlighted based on what is open and what is closed.  

Directions on where to go and where not to go for the tourist will be mapped out for easier 

interpretation. 

 
Implement the Crisis Communication Plan 

The TARN is operational within one hour of a declared emergency. The TARN drafts an external 

message to communicate to the media and an internal message to update tourism industry 

stakeholders.  

A first press briefing is planned and held within 3 hours of the crisis start. The press briefing is 

available in English and other languages if necessary 

 
Dark Website and Social Media Sites 

The dark website goes live within 30 minutes of the declared emergency with up to date information. 

The site should look similar to the existing site. Things to include on the website are: 

 Fact sheets on the crisis 

 Destination information, statistics, safety record, safety standards 

 Maps of destination  

 Diagrams relative to tourism industry attractions 

 A place for crisis messages 

 References to other websites- WHO, government, UNWTO, JTB. Etc. 

Social media is updated simultaneously or even more frequently than normal.  

Use the established twitter handle and hashtag # to inform tourists about information. 

Update Facebook with information for meeting planners, conference planners, tour operators and 

other stakeholders who need immediate information. [https://www.facebook.com/pages/Aqaba-

Tourism/351373828229028].  

 
GUEST RESPONSE POLICIES (VICTIM ASSISTANCE) 

If a guest assistance budget (which has been pre-determined) is available then it should be accessed 

immediately. 

The designee of the Tourism Directorate who is responsible for the guest assistance program is [Feras 

Ajlouni].  

Things that the fund can pay for may include: 

 Snacks, food and drinks 

 Moving hotels 

 Transportation to airport (buses) 

 On-site support (psychological) 

 Translation for tourists 

 
EMPLOYEE AND FAMILY RESPONSE POLICIES  

An on-site location for employee assistance of Aqaba-Tourism will be at one of the schools. This 

location will be prepared to host employees and their families if necessary.  

Such things to have on-site include: 

 Snacks, food/drinks 

 Sleeping bags/blankets 

 On-site support 

 Access to telephones to call family members 

https://www.facebook.com/pages/Aqaba-Tourism/351373828229028
https://www.facebook.com/pages/Aqaba-Tourism/351373828229028
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The designee from the Tourism Directorate who is responsible for the employee and family assistance 

program is [Nancy Tayyan]. 
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RECOVERY  

Recovery is returning the organization to normal after a crisis… and have visitors returning to a crisis-

affected destination as quickly as possible. The contingency fund which is will be requested by either 

the Tourism Director or the DRR Director or both will be used to aid in the recovery messages.  

 

LESSON’S LEARNED  

It is important to document all issues once the crisis is over. Evaluate the good and bad issues. These 

should be used to make improvements in this document and policy decisions. These lessons learned 

should be compiled by the TARN and made available to all stakeholders in the industry. 

Things to consider in the evaluation are:  

 Timelines for better management 

 Reallocate responsibilities 

 Reallocate resources 

 Revise plan 

 

Lessons learned from the response to the crisis should be shared with others. Ways to share include: 

 Debriefing reports to other destinations in the country 

 Debriefing reports to industry partners 

 Speak at trainings 

 Develop workshops for industry 

 Share best practices on internal/industry website 

 
RESEARCH PROGRAM  

A research program has been established measure attitudes and perceptions of the impact of the crisis 

until ASEZA can determine that the crisis is over and things have stabilized-  

This research program guides marketing and exposes new markets where and when appropriate. The 

research agenda should indicate which markets are more risk adverse and which ones are more risk 

accepting- and perhaps if any were not affected at all. This research needs to segment not only by 

origin market but also by purpose of trip.  

 

Currently the research will be handled in-house by the Tourism Directorate. Recommendations for a 

contract with an advertising agency who does market-based research is made.  

The following is a list that the researcher needs to consider: 

 Risk perceptions of markets 

 Willingness to come 

 Which market is more resilient 

 Segment risk perceptions by nationality/origin, purpose of trip (business, tour, leisure, 

sport) 

 Look at the domestic market’s attitudes and perceptions 

 Follow travel advisories and how they impact travel decisions 

 

POST-GUEST LOYALTY PROGRAM 

A program to stay in touch with victims or families of the deceased is in place. The long term goal of 

this program is loyalty and relationship building.  

Such programs included: 

 Dedication to the victims and their families happens within 3 months of the incident 

 Make contact with victims and their families 6 months after the incident to invite 

them to come back one year later (at no expense to the family). 
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ON-GOING CRISIS COMMUNICATIONS AND MARKETING THROUGH THE RECOVERY 

PERIOD 

A continuous communications program is in place until the crisis is official “over.” The person to 

declare the crisis over is [name of person]. 

Research should guide the decision to determine if the crisis is over 

Communication with the media will continue until the crisis is over and even after. The person 

working with the media is [ Nancy Tayyan].  

 

Things to consider in the recovery period are: 

 Pricing- don’t give away everything 

 Consider FAM trips for key tour operators and media to “see for themselves” 

 Continue to engage in real time posting of destination 

 Videographers employed to continue showing visitor the state of the destination 

 Social media is regularly updated  

 References to the crisis are curtailed based on findings from the research program 

 Determine best time to inform visitors “we are open for business and we want you back” 
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ANNEXES 

ANNEX 1 EVACUATION LETTER TO BE PLACED IN HOTEL ROOMS 

Dear Travelers and Evacuees; 

 

The Aqaba Tourism Directorate would like to extend our very best wishes to each of you during these difficult 

times. Our first wish is that you remain safe and sound. This is best accomplished by using common sense. 

The Tourism Directorate has a 1-800 number to keep everyone informed about the situation in the area and 

our social media sites will be updating information as it is received. The phone number is [insert number]. We 

will also be updating our Facebook and Twitter sites regularly so please “friend us” and follow us on Twitter.  

 

Please make yourself familiar with your hotel’s emergency plan should conditions worsen. Unless directed 

otherwise do not leave your room except in the case of an emergency. Stay tuned to your local TV and radio 

stations as long as possible. Be aware that electrical lines might be down and could be dangerous, proceed 

with caution. If you leave the area and notice power outages have affected traffic signals please follow the 

rules of the road- approach intersections and consider them a 4-way stop.  

 

Please feel free to call the Tourism Director with any questions you might have. As our 

Guests in the region, we hope you have a safe and comfortable stay as possible.  

 

Sincerely, 

 

 

 

 

Feras Ajlouni, Tourism Director 

+962 3 209 1000 ext.3946 
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ANNEX 2 PARTNERSHIPS WITH HOTELS 

Action Alert  

 

WARNING!! Practice “No Price Gouging” during crisis times!!  

 

All lodging operators should remember that there is a negative impact of price gouging during crisis times 

which has long lasting implications on tourism demand. Some countries have laws which prevent price 

gouging during crisis times.  

 

Here is the language from Florida Statutes indicating what would be considered "unconscionable" price 

increases (underlining added for emphasis):  

 

"It is prima facie evidence that a price is unconscionable if:  

 

1. The amount charged represents a gross disparity between the price of the commodity or rental or lease 

of any dwelling unit or self-storage facility that is the subject of the offer or transaction and the 

average price at which that commodity or dwelling unit or self-storage facility was rented, leased, 

sold, or offered for rent or sale in the usual course of business during the 30 days immediately prior to 

a declaration of a state of emergency, and the increase in the amount charged is not attributable to 

additional costs incurred in connection with the rental or sale of the commodity or rental or lease of 

any dwelling unit or self-storage facility, or national or international market trends;"  

 

We encourage you to be considerate of our tourism industry and voluntarily commit to a NO Price gouging 

policy. Should you have any questions regarding our request please feel free to contact us at the Aqaba 

Tourism Directorate for further information [+962 3 209 1000 ext.3946] 

 

 

Sincerely, 

 

 

 

Feras Ajlouni, Tourism Director 

+962 3 209 1000 ext.3946 
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ANNEX 3 MUTUAL AID TEMPLATE 

AQABA TOURISM DIRECTORATE 

ASEZA (AQABA SPECIAL ECONOMIC ZOE AUTHORITY) 

 

STATE: ASEZA 

CITY: AQABA 

ORGANIZATION: TOURISM DIRECTORATE 

 

WHEREAS, JORDANIAN LAW PROVIDES FOR CERTAIN REIMBURSEMENTS OR FINANCIAL AID TO 

LOCAL GOVERNMENTS AND FOR CERTAIN NATURAL DISASTERS OR EMERGENCY CONDITIONS 

DECLARED BY THE MINISTER, WE AT THE TOURISM DIRECTORATE ENGAGE WITH [NAME 

DESTINATION MANAGEMENT ORGANIZATION] TO SHARE RESOURCES IN TIMES OF CRISIS 

RESPONSE AND RECOVERY.  

 

WE HAVE AGREED TO SHARE HUMAN RESOURCES TO THE TOTAL OF # EMPLOYEES WHO WILL 

BE HOUSED AT THE [NAME OF HOTEL NOT DAMAGED] AND REPORT TO WORK AT THE 

TOURISM DIRECTORS’ OFFICE TO AID WITH RECOVERY UNTIL  SUCH A TIME THAT BOTH 

PARTIES AGREE THINGS ARE BACK TO NORMAL. 

 

WE ALSO AGREE TO SHARE PHYSICAL RESOURCES, SUCH AS LAND ROVERS, TO AID IN THE 

TRANSPORTING OF TOURISTS TO SAFER AREAS.  

 

BOTH PARTIES AGREE THAT THE ARRANGEMENT IS MUTUAL AND BI-LATERAL.  

 

SIGNATURES OF BOTH PARTIES SIGNING AUTHORITY 

 

 

FERAS AJLOUNI 

TOURISM DIRECTOR 
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ANNEX 4 PERSONNEL LAWS IN OTHER COUNTRIES 

Is there any law that protects employees who are absent from work during or after a hurricane? 

Chapter 22 of the Texas Labor Code prohibits an employer from discriminating against an employee who 

“leaves the employee’s place of employment to participate in a general public evacuation ordered under an 

emergency evacuation or-der.” Employers violating this law may be liable for lost wages, construing this 

statute, there are several important points for employers to consider: “Evacuation Orders” mandatory, but 

recommended evacuations. The statute does not contain an “end date” for job protection, although it would 

almost - Chapter 22 does not apply to individuals employed as emergency medical technicians, etc.) Or those 

required to provide services provided that the employer provides adequate emergency shelter for those 

individuals during any disaster. Chapter 22 also does not apply to a person who is necessary “to provide for 

the safety and wellbeing of the general public, including a person necessary for the restoration of vital 

services.” We believe it is reasonable to interpret this statute as including not only utility workers and other 

obvious recovery personnel, but also employees working for gas stations, grocery stores and other critical 

services. If a work site is closed b 
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ANNEX 5 INFORMATION GATHERING FORM 

Fact Sheet Template 
 
Incident or Scenario: ______________________________________________ 
__________________________________________________________________ 
__________________________________________________________________ 
Question: _________________________________________________________ 
__________________________________________________________________ 
__________________________________________________________________ 
Key Message 1:             
             
             
              
Supporting Point 1.1:            
             
              
Supporting Point 1.2:            
             
              
Supporting Point 1.3: _______________________________________________ 
__________________________________________________________________ 
__________________________________________________________________ 
__________________________________________________________________ 
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ANNEX 6 CRISIS INQUIRY LOG 

Caller: ____________________________________________________________ 
 

 Media   Employee/Family  Public   Board/Shareholder 
 
Date:        Time of Call:                              
 
Organization:                                      
 
Phone number:                                      
 
Fax:                                        
 
Address:                                       
 
                                            
 
Inquiry:                                       
 
                                            
 
                                            
 
Deadline:                                       
 
Person taking call:                                   
 
●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●●● 
 
Reply made by:                                      
 
Date/Time:                                      
 
Reply:                 
 



 

ANNEX 7CRISIS COMMUNICATION INFORMATION AND TEMPLATES FOR ASEZA 

The following report contains a series of crisis communication templates to aid in times of crisis. 

The crisis types were determined based on the responses from the Tourism Crisis Management 

Workshops held July 14-15, 2014 in Aqaba. 

The templates are preceded by a scenario which sets the stage for the response. Several questions 

should be asked when deciding who the appropriate message is directed towards. Such questions 

include:  

 Does the crisis have internal attention yet? 

 Is it a tourism-specific crisis or does it involve other government ministries in the 

response (i.e., earthquake or terrorism vs. a tourist bus crash)? 

 Does it require a response to the media or just to the tourism trade? 

 How quickly do you need a message from tourism or a response? Do you have time to 

collect more information or does the international media need a response immediately? 

 
WAYS TO DETERMINE WHAT TO SAY 

There are six things to help you determine what to say. They include:   

1. The threat to the destination (1=low, 5=extreme)  

2. Crisis history- yes (no =0)  

3. Relationship history- yes (no=0)  

4. Severity of the crisis (1=low, 5=extreme)  

5. Time to react to the crisis (1=lots of time, 5=immediate response needed)  

6. Situational control (1=lots of control, 5=no control) 

 

Threat to the destination is measured on a scale of 1-5, with 5 being the greatest threat. Questions 

such as “What threat does the event have to the tourism economy?” guide this evaluation. If the 

event can cripple the economy, then the crisis warrants a 5. If it has minimal impact, the crisis 

evaluation warrants a 1. 

The second question to aid in determining what to say is based on the organization’s past history 

with the event. Does the destination have a history with this type of particular event? Yes=1, No=0 

 

The third question is how did the destination handle the message surrounding the crisis the last 

time? Well=1 (minimized impact or mitigated further damage), no response or bad response=0. 

How well or poorly the destination has or is perceived to have handled the crisis. Is there a Velcro 

effect, meaning that the image negatively affects the destination’s image or damages the 

destination’s image. Or is there a halo effect, where the image positively affects the destination’s 

image or improves the destination’s image.   

The fourth question is “What is the severity of the crisis in the tourism industry?” On a scale of 1-5, 

the evaluator measures severity as “1” which is low with few or no tourism victims to “5” where 

there are many tourism victims. 

The fifth question is “how much time do you have to respond?” One (1) means you have time to 

gather more information and assess the damage to the tourism economy before making a statement 

to the media. Five (5) means you need to come out with a message quickly before it damages your 

image further.  

Finally, the sixth variable to evaluate the event and determine the direction for the response is 

whether the tourism industry had control over the situation. One (1) would mean that the destination 

had complete control over the situation and five (5) would mean that the destination had no control 

over the situation.  



             

 

The final analysis in the evaluation is to assign the points to the table below and tally up the totals. 

If your totals fall from 1-4, this is not a crisis, from 5-9 is a “crisis watch,” scores from 10-17 would 

be considered a “crisis warning,” and scores from 19-22 are an “extreme event.” A score of 22 and 

a crisis which has complete devastation to the destination and surrounding communities would be 

considered a “catastrophic event.”  

 

 

 

 

 

 

 

 

 

 

 

The following is based on the resultant score: 

 Classification #1: Not a crisis- Do nothing; insignificant and no disruption to destination; 

no disturbance of visitors; no financial loss; no media or public interest. Engage tourism 

trade through information sharing. 

 

 Classification #2: Crisis watch- Minor or minimal disruption to destination and visitors; 

limited or no financial loss; no media coverage or public interest. Gather information and 

draft press release based on known information. Internal communication with tourism trade. 

May or may not require response to media.  

 

 Classification #3: Crisis warning- Moderate and short-term disruption to destination and 

services to visitors; some financial loss (cancelations); limited media reporting. Continue to 

gather information and move into response phase of crisis. Execute policies for responding 

immediately and draft response message both internally and externally.   

 

 Classification #4: Extreme event- Major disruption to destination and services to visitors for 

more than 24 hours; financial losses (cancellations of bookings); anger and frustration on 

the part of visitors; critical media reports and public criticism of destination. Move quickly 

into response phase of crisis. Execute policies to implement response tasks. Respond to the 

event immediately to the media, as well as stakeholders.  

 

 Classification #5: Catastrophic event- Unable to meet visitors’ requirements and provide 

normal service type and level; severe financial losses; widespread criticism of destination; 

critical international media reports; mass cancellation of bookings. 

 

WHAT TO INCLUDE IN A PRESS RELEASE  

First- what you know 

 Details on where the crisis has occurred 

 How many tourists were impacted? 

 What is the impact on tourism businesses?- open or closed 

 Are roads navigable? 

Scale response, 

1=yes, 1-5= low to 

high

Scale response, 

1=yes, 1-5= low to 

high

Scale response, 1=yes, 1-

5= low to high

Scale response, 

1=yes, 1-5= low to 

high

Scale response, 1=yes, 

1-5= low to high

Threat to destination (1=low, 5=extreme) 1 2 3 4 5

crisis history yes (no =0) 1 1 1 1 1

relationship history- yes (no=0) 1 1 1 1 1

severity (1=low, 5=extreme) 1 2 3 4 5

time to react (1=lots of time, 5=immediate response needed) 1 2 3 4 5

control situational (1=lots of control, 5=no control) 1 2 3 4 5

Total points possible 6 10 14 18 22



             

 

 Is the airport open or closed? 

 

Second- message you want to convey to your audience 

 We are open for business. 

 Tourists are welcome and wanted 

 Our destination/hotel/tour/attraction/flights are operating 

 Restrictions on services– closed roads, airports, etc. 

 

Third- special instructions for tourists at the site 

 Explain what visitors CAN do (i.e., health precautions; register with embassy; take 

cautions) 

 Outline restrictions and limitations 

 Explain if areas are restricted 

 Explain curfews if implemented- include if tourists must carry passports on them, ready for 

presentation to authorities if necessary 

 

Fourth- explain what the tourism bureau (Aqaba Tourism) is doing 

 Working with specific authorities responsible for the oversight of the crisis 

 Working with tourism police to heighten security 

 Working with tourism trade to enhance communication of new information 

 

Fifth- where the tourist or media can go for updates regularly 

 Website updated 

 Twitter = tweets 

 Facebook updates 

 Include places for feedback from tourists (i.e., pictures, testimonials, etc.) 

 

Sixth- explain who Aqaba Tourism or the Aqaba Tourism Directorate is 

 What is the mission statement for Aqaba Tourism 

 

Extras 

 Maps of the affected area  

 Links to Facebook page  

 Links to Twitter account and mention of hashtags 

 

Things to remember when you need a message:  

 The first rule of crisis communication is to “Be first. Be right. Be credible.” 

 Turn to social media immediately and be first, right, and credible (cite official sources) 

 Citizen journalism can be your worst enemy if you say nothing—or say something incorrect 

 

PREVIOUSLY EMPLOYED ADVERTISING THEMES AND MESSAGES (WALTERS 

AND MAIR, 2010) 

 

Type of Message Explanation and Message 
Business as usual ‘Open and ready for business’ 

Solidarity/empathy ‘By visiting now, you are helping us’ 

Community readiness To overcome the tourist’s concern that they may not be 
welcome 

Confidence restoration ‘Still going strong’ 

Punter testimonial Message is endorsed by a someone who has visited the 
region at the time of or soon after the event 

Curiosity enhancement Entice visitation by highlighting the beauty of a 
regenerating landscape 



             

 

Promotion of events Focus on scheduled festivals and events in the affected 
region 

Celebrity endorsement 
message 

Endorsed by a well-known celebrity, communicating all 
or some of the above themes 

 
Example: 

 

Don't let the media discourage anyone from vacationing in Mississippi. 
The oil spill is very unfortunate, but life for those who make a living 

there has not ceased. If you want to really help the residents, vacation, 
enjoy, and bring back lots of fond memories.” 

 
 

In light of the recent oil spill, the Mississippi Gulf Coast Convention 
and Visitors Bureau (MGCCVB) announces, "The Mississippi Gulf 

Coast remains open for business."  



             

 

Words that create desire 

 No Police problems 

 No earthquakes 

 No major disease problems 

 International flight with major airlines  

 Adventure and sport opportunities 

 Nomadic lifestyle  

 No fences 

 Authentic horse culture 

 Famous history  

 Remote- not an overrun tourism destination 

 Unspoiled mountains, rivers, lakes, forest, steppes, and desert 

 

Safety & Security Words 

 Stable democratic government  

 Growing economy 

 Helpful, friendly people 

 Very low crime rate 

 Positive television coverage by Lonely Planet and Survivors 

 Enjoyed by celebrities such as...  

 Well educated people 

 Very welcoming to tourists 

 No visa for [designate countries] tourists  

 Good food 

 Sparse population 

 Beautiful wide open countryside 

 Western standards of lodging and service available 

 Good exchange rate 

 



             

 

CRISIS COMMUNICATION TEMPLATE 

 

 

 

 

 

CRISIS COMMUNICATION TEMPLATE #1 

Headline: False Statement by Media [City/region]—Tourism Update 

[Contact name, title, email, phone, and address] 

 

FOR IMMEDIATE RELEASE 

 

[CITY, COUNTRY-DATE]- On [date] at [time] a rocket landed in a [hotel lobby] in Eilat, Israel. 

According to [confirmed source], one local has been killed. No direct attacks have occurred in 

Aqaba.  

The Tourism Directorate within ASEZA is working with the local police and the tourism police to 

continuously monitor the situation. Security has been heightened in the hotels and the tourist areas. 

Special communications are being provided on the tourism website [http://www.aqaba.jo/en/home]. 

Tourists are encouraged to report any suspicious activities.  

“Our first priority is to ensure the safety of our visitors and we are engaged in responding to 

tourists’ needs at this time” [name, title, organization and location].  

The Tourism Directorate within ASEZA will provide any updates should the situation change. Or if 

relevant information becomes available. For regular updates, please follow us on Twitter at [Twitter 

handle and/or #] for further information.  

The Tourism Directorate within ASEZA is responsible for tourism marketing and training in the 

Aqaba region.  

Link to information: 

 Map of region showing affected area 

 Link to Tourism Aqaba’s website 

 Link to Twitter account 

 Link to Facebook page 

Scenario: A rocket launches from Egypt and falls in Eilat. No rockets land on Jordanian soil and 

Aqaba has not experienced any rocket attacks. The media reports that Aqaba is “under attack.” 

Message is targeted to international media.  

 



             

 

 

 

 

 

 

 

CRISIS COMMUNICATION TEMPLATE #2 

Headline: Tourists Killed by Rocket Attack in Aqaba [City/region]—Tourism Update 

[Contact name, title, email, phone, and address] 

 

FOR IMMEDIATE RELEASE 

 

[CITY, COUNTRY-DATE]- On [date] at [time] a rocket landed at the [name of hotel or tourism 

site] in [location in Aqaba, Jordan]. [number of tourists] have been killed/injured at the site. 

According to [confirmed source], one local has been killed.   

The Tourism Directorate within ASEZA is working with the local police and the tourism police to 

continuously monitor the situation. Security has been heightened in the hotels and the tourist areas. 

Special communications are being provided on the tourism website [http://www.aqaba.jo/en/home]. 

Tourists are encouraged to report any suspicious activities.  

“Our first priority is to ensure the safety of our visitors and we are engaged in responding to 

tourists’ needs at this time.” [Feras Ajlouni, Tourism Director, ASEZA, Aqaba, Jordan].  

The Tourism Directorate within ASEZA will provide any updates should the situation change. Or if 

relevant information becomes available. For regular updates, please follow us on Twitter at [Twitter 

handle and/or #] for further information.  

The Tourism Directorate within ASEZA is responsible for tourism marketing and training, as well 

as guiding product development in the Aqaba region.  

 

Link to information: 

 Map of region showing affected area 

 Link to Tourism Aqaba’s website 

 Link to Twitter account 

 Link to Facebook page 

Scenario: A rocket fell on a beach at a Five Star Hotel in Aqaba. [x] number of tourists were killed. 

Press release can be used for internal communications with tourism trade and for media if 

necessary. 

 



             

 

 

 

 

 

 

 

CRISIS COMMUNICATION TEMPLATE #3 

Headline: Criminal Incidents IN [City/region]—Tourism update 

[Contact name, title, email, phone, and address] 

 

FOR IMMEDIATE RELEASE 

 

[CITY, COUNTRY-DATE]- Tourism Authorities in conjunction with Civil authorities are 

assessing [number of incidents/victims] of criminal activities on [date] in [location, city].  

The Tourism Directorate within ASEZA sends [his/her] condolences to the victims and their 

families of these senseless criminal attacks. The safety of tourists in Aqaba is a top priority with 

more than 400,000 tourists visiting the region on an annual basis. Safety and security has been 

heighted in the region. The Directorate, in concert with the local authority, has taken the following 

actions [specific with the actions taken- added cameras in tourism high traffic areas, added more 

police in the downtown tourist area, improved signs for tourists].  

Updated communications are being provided on the tourism website 

[http://www.aqaba.jo/en/home]. Regular updates are being provided on Twitter at [Twitter handle 

and/or #] as information becomes available.  

The Tourism Directorate within ASEZA is responsible for tourism marketing and training, as well 

as guiding product development in the Aqaba region.  

 

Link to information: 

 Map of region showing affected area 

 Link to Facebook page for Tourism Directorate 

Scenario: Six tourists have been shot and stabbed in the tourist area of downtown Aqaba. Four 

have died and two are in critical condition at the Princess Hya Hospital. Targeted message for 

media if international press is covering story.  

 



             

 

 

 

 

 

CRISIS COMMUNICATION TEMPLATE #4 

Headline: H1N1 IN [City/region]—Tourism update 

[Contact name, title, email, phone, and address] 

 

FOR IMMEDIATE RELEASE 

 

[CITY, COUNTRY-DATE]- [Number of] cases of H1N1 (H1N1 flu) have been confirmed by the 

Ministry of Health in [location] on [date]. Heath authorities are currently treating those affected.  

Investigations into the source of the infection indicate that the case had close contact with/exposure 

to a tourist from [location] in [location] on [date].  

The Tourism Directorate within ASEZA is working with the tourism industry and any affected 

tourists to ensure all precautions for preventing further spread of the disease are met. Special 

communications are being provided on the tourism website [http://www.aqaba.jo/en/home]. Regular 

updates are being provided on Twitter at [Twitter handle and/or #] as information becomes 

available.  

H1N1 (flu) is a contagious respiratory illness caused by influenza viruses. It can cause mild to 

severe illness. Serious outcomes of flu infection can result in hospitalization or death. Some people, 

such as older people, young children, and people with certain health conditions, are at high risk for 

serious flu complications. The best way to prevent the flu is by getting vaccinated each year. 

Travel to Aqaba is safe. However, precautions are advised. The World Health Organizations 

recommendations to help prevent the spread of germs and protect against colds, flu, and other 

illnesses include: 

 Cover your nose and mouth with a tissue when you cough or sneeze. Throw the 

tissue in the trash after use.  

 Wash your hands often with soap and water. If soap and water are not 

available, use an alcohol-based hand rub. 

 Avoid touching your eyes, nose, and mouth. Germs spread that way. 

 Stay home if you get sick. CDC recommends that you stay home from work or 

school and limit contact with others to keep from infecting them.  

 

Our first priority is to ensure the safety of our visitors and we are engaged in responding to tourists’ 

needs at this time. The Tourism Directorate within ASEZA will communicate as relevant 

information becomes available. 

 

The Tourism Directorate within ASEZA is responsible for tourism marketing and training in the 

Aqaba region.  

Link to information: 

 Jordan Ministry of Health information page on H1N1 

 CDC’s page on H1N1 for international travelers

Scenario: Confirmed cases of H1N1 affecting tourists. Tourists hospitalized due to illness. This 

press release can be used both internally and externally if necessary.  

 



             

 

 

 

 

 

 

CRISIS COMMUNICATION TEMPLATE #5 

Headline: Flooding IN [City/region]—Tourism update 

[Contact name, title, email, phone, and address] 

 

FOR IMMEDIATE RELEASE 

 

[CITY, COUNTRY-DATE]- Tourism Authorities are assessing the initial impact on the tourism 

industry following [current] flooding in [location, city]. 

The Tourism Directorate within ASEZA is working with the tourism industry and any affected 

tourists. Special communications are being provided on the tourism website 

[http://www.aqaba.jo/en/home]. Regular updates are being provided on Twitter at [Twitter handle 

and/or #] as information becomes available.  

While some buildings and local infrastructure were affected by the flooding, [%] of the hotels and 

facilities are fully operational. The closed facilities are expected to open within [#] week(s). 

Transportation to and within the city and all utilities are fully functioning. Roads to and within the 

city are functioning normally. Important tourism facilities were [were not] impacted and are open 

[closed] for business.  

Clean up has started, the floodwaters have started to recede. We expect tourism businesses to be 

back to normal by [date].  

The Tourism Directorate within ASEZA is responsible for tourism marketing and training, as well 

as guiding product development in the Aqaba region.  

 

Link to information: 

 Map of affected area 

 Tourism Aqaba websites 

 Link to Facebook page for Tourism Aqaba 

Scenario: Flooding in the area. No tourism businesses destroyed, but operations of tourism 

businesses might be affected. Internal communication needed for tourism trade. If international 

media is covering the story, press release can be used for the media.    

 



             

 

 

 

 

 

 

 

CRISIS COMMUNICATION TEMPLATE #6 

Headline: Earthquake IN [City/region]—Tourism update 

[Contact name, title, email, phone, and address] 

 

FOR IMMEDIATE RELEASE 

 

[CITY, COUNTRY-DATE]- Working with relief agencies, tourism authorities are assessing the 

impact on the tourism industry following an earthquake on [date] in [city, region, country].  

The Tourism Directorate within ASEZA is working with the authorities in the victims’ home 

countries and special communications are being provided on the tourism website 

[http://www.aqaba.jo/en/home]. Regular updates are being provided on Twitter at [Twitter handle 

and/or #] as information becomes available.  

The earthquake measured [size on Richter scale] on the Richter scale and struck at [local time]. The 

epicenter of the earthquake is about [#] kilometers [direction-n/s/e/w] of [city/area].  

Initial accounts by local authorities report [#] fatalities and [#] injuries. [#] of people are reported 

missing and the victims include [no tourists/tourists] from [name of countries]. 

[#] of tourist facilities were destroyed or [heavily/slightly] damaged. The airport is currently 

[open/temporarily closed] and major highways are [closed/blocked/running smoothly]. Electricity 

and water in [name of tourism facilities in /regions] are [experiencing a temporary 

outage/functioning normally]. [Largest tourist attraction in the area] was [was not] affected and is 

[is not] accessible at this time.  

The government is working with relief efforts and [#] rescue workers and relief workers have been 

mobilized. Temporary shelters are open in [location]. Specialized shelters for tourists with pets are 

available in only the [name] location. Translators are onsite at shelters in [location].  

“We are doing everything possible to support victims through this difficult time,” says [name, title, 

organization and location]. “Our first priority is to ensure the safety of our visitors and we are 

responding as quickly as possible to tourists’ needs at this time.” 

The Tourism Directorate within ASEZA will provide an update [time] unless there are significant 

changes that occur earlier. OR We will communicate as relevant information becomes available. 

The Tourism Directorate within ASEZA is responsible for tourism marketing and training, as well 

as guiding product development in the Aqaba region.  

 

Link to information: 

 Map of region showing affected area 

 U.S. Geological Survey website 

 National Oceanic and Atmospheric Administration website

Scenario: Earthquake in Aqaba. Tourism Director not responsible for actual message about the 

state of the response or recovery but internal communication to stakeholder groups is necessary. 

Press release can also go to the media if international media is actively discussing tourism in the 

area.    

 



             

 

 

 

 

 

 

 

CRISIS COMMUNICATION TEMPLATE #7 

Headline: Sandstorm IN [City/region]—Tourism update 

[Contact name, title, email, phone, and address] 

 

FOR IMMEDIATE RELEASE 

 

[CITY, COUNTRY-DATE]- Tourism authorities are assessing the initial impact of a sandstorm on 

[date] in [city, region, country]. Areas surrounding Aqaba which are also affected include [name of 

city, region, Wadi Rum]. 

The Tourism Directorate within ASEZA is working with the tourism industry and any tourists 

whose trip might have been affected by this sandstorm. The sandstorm started in [location] at [local 

time]. The sandstorm is [#] kilometers away from the tourist destination, businesses, and facilities.  

[#] of tourist facilities have been impacted; however [x]% remain open and unaffected. Major roads 

and highways are [blocked/running smoothly]. Petra is not affected and remain accessible at this 

time.  

Our first priority is to ensure the safety of our guests and we are engaged in responding to tourists’ 

needs at this time, says [name, title, organization and location]. Special communications regarding 

any impacts to tourism businesses will be provided on the tourism website 

[http://www.aqaba.jo/en/home], as well as on Twitter at [Twitter handle and/or #] as information 

changes or becomes available.  

The Tourism Directorate within ASEZA is responsible for tourism marketing and training in the 

Aqaba region.  

 

Link to information: 

 Map of region showing affected area 

 Identification of any closed areas, roads, etc. 

 

Scenario: A sandstorm is impacting the tourism businesses in Aqaba, Wadi Rum, and Petra 

(Golden Triangle). Press release can be sent to tourism trade, as well as used for the media if 

necessary.  

 



             

 

 

 

 

 

CRISIS COMMUNICATION TEMPLATE #8 

Headline: Terrorist Attack IN [City/region]—Tourism update 

[Contact name, title, email, phone, and address] 

 

FOR IMMEDIATE RELEASE 

 

[CITY, COUNTRY-DATE]- A terrorist attack by [name terrorist group if known] on [tourism 

facility] in [city, region, country] at [local time] on [date] has left [#] dead and [#] injured, including 

[#] nationals and [#] foreigners. [#] were taken to local hospitals with minor to critical injuries. The 

[name of terrorist organization] is taking responsibility for the attacks.  

The Tourism Directorate within ASEZA is working with the tourism industry and any affected 

tourists. Special communications are being provided on the tourism website 

[http://www.aqaba.jo/en/home]. Regular updates are being provided on Twitter at [Twitter handle 

and/or #] as information becomes available.  

The following tourist areas have been affected by the attacks [list areas and tourism facilities]. 

Victims include tourists from the following countries [list of countries]. The Tourism Directorate 

within ASEZA is in contact with the national authorities of the tourists’ home countries.   

“We extend our deepest condolences and sympathies to the victims, their families, and all those 

affected by this attack. We strongly condemn what has happened in [exact location]. We will do 

everything to keep our visitors safe. All security agencies are on high alert. To date we have [list 

things that the Tourism Directorate have done—set up shelters, set up extra concierge services in 

hotels, set up 1-800 number for victims’ families to call],” comments [name, title, organization and 

location].  

The Tourism Directorate within ASEZA wishes to encourage all visitors who are in Aqaba and 

those planning to travel to proceed with their plans as the security forces continue to do their part. 

We urge all of our visitors to take extra precautions and to comply with security checks. 

The Tourism Directorate within ASEZA is responsible for tourism marketing and training in the 

Aqaba region.  

Link to information: 

 Map of region showing affected area 

 Tourism Aqaba websites 

 Facebook page for Tourism Aqaba 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Scenario: Terrorist attack on tourist bus to Petra and Wadi Rum. All tourists killed.  Press release 

can be sent to tourism trade, as well as used for international media. 

 



             

 

 

 

 

 

 

 

CRISIS COMMUNICATION TEMPLATE #9 

Headline: Oil Spill in Red Sea [City/region]—Tourism update 

 

[CITY, COUNTRY-DATE]- An oil spill occurred on [date & time] at the South Industrial Zone 

while unloading [tanker name] and the exchange of ballast water due to equipment malfunction 

leaked into the Sea. The oil mass is [measurement] and traveling on the surface towards the south 

beach shoreline.  

Prince Hamzah Oil Spill Combat Centre in collaboration with Royal Marine Authority are taking 

measures to contain it and are assessing the initial impact of the oil spill. According to the Marine 

Park, all beaches are closed effective immediately and a mandatory evacuation will be enforced.  

Although Aqaba has NOT seen any oil on the beaches, as a precaution to our visitors, beaches will 

remain closed until it is safe to swim. We apologize for any inconvenience this may cause. Aqaba 

Tourism is committed to visitor safety; therefore, the Tourism Directorate in conjunction with the 

Marine Park are working to speed up recovery. 

The Tourism Directorate will update information as it become available. Special communications 

for tourists and the tourist trade are being provided on the tourism website 

[http://www.aqaba.jo/en/home]. Regular updates are being provided on Twitter at [Twitter handle 

and/or #] as information becomes available.  

The Tourism Directorate within ASEZA is responsible for tourism marketing and training in the 

Aqaba region.  

Link to information: 

 Map of region showing affected area 

 Tourism Aqaba websites 

 Face book page for Tourism Aqaba 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Scenario: There is an oil spill in the waters directly along the coast of northern Aqaba. Oil 

continues to run into the Sea. The crisis is on-going. Oil is appearing on the hotel beaches. 

Cancelations are happening by the neighboring international tourists. This press release should be 

for internal communications, as well as may be used with the international media.  

 



             

 

 

 

 

 

 

 

CRISIS COMMUNICATION TEMPLATE #10 

Headline: High Tides due to Annual Southern Winds [City/region]—Tourism update 

 

[Contact name, title, email, phone, and address] A very high tide is due to occur starting [date] and 

continuing over [period]. Early indications are that the waves are due at [time] on [date].  

The Disaster Risk Reduction (DRR) at Aqaba Special Economic Zone Authority has assessed the 

risk of these high tides and would ask that people please stay away from beaches. These high tides 

are extremely dangerous and can increase risk of drowning and injury.  

Property owners at risk of tidal flooding, particularly the hotels that are located on the northern 

beach are advised to protect their property. Suitable guidance on flood protection measures can be 

found on the website [DRR’s website on disaster preparedness for floods]. 

The Tourism Directorate will continue to update information. Special communications for tourists 

and the tourist trade are being provided on the tourism website [http://www.aqaba.jo/en/home]. 

Regular updates are also being provided on Twitter at [Twitter handle and/or #] as information 

becomes available.  

The Tourism Directorate within ASEZA is responsible for tourism marketing and training in the 

Aqaba region.  

Link to information: 

 Map of region showing affected area 

 Tourism Aqaba websites 

 Facebook page for Tourism Aqaba 

 

 

 

 

 

Scenario: Annual high southern wind (Asazaeb) causes high waves and high tide. To date no 

deaths have occurred due to the high winds. This message should be targeted internally to the 

tourism trade, as well as to the media if necessary.  

 
 



             

 

ANNEX 8 BEST PRACTICES  

Attached 



             

 

ANNEX 9 CREATING A TARN IN JORDAN 

Attached 



             

 

ANEEX 10 CRISIS COMMUNICATIONS AND TEMPLATE BUILDING AMMAN 

Attached 



             

 

ANNEX 11 TOURISM CRISIS MANAGEMENT PLANNING 

Attached 
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ANNEX 13 TOURISM CRISIS MANAGEMENT WORKSHOP HANDOUTS 

Attached  


