Mothers Alive National Communications Campaign
IMPACT: REDUCE MATERNAL MORTALITY

GOAL: TO INCREASE DEMAND FOR:
. Use of modern contraception

. Early initiation of ANC

. Completion of at least 4 ANC visits
. Completion of birth plan

. Facility-based delivery _I/ \r

. Post-partum follow up care L1

BARRIERS TO DEMAND CREATION

. Fear of family planning side-effects

. Lack of knowledge on diversity of family planning options

. Fear of HIV test as part of ANC

. Disbelief in benefit of early ANC

*  Fear of process/experience of facility delivery

. Disbelief that facility delivery is necessarily safer

e Weak social support/involvement of families, leaders, etc... (and a corresponding lack of willingness to
allocate financial and emotional resources to care-seeking)

e  Transportation/access issues

e Perception of lack of quality in clinics

*  Pregnant women perceive quality of care and treatment by health personnel to be inadequate

*  Lack of preparation/birth planning '

COMMUNICATION OBJECTIVES
¢ Empower women of all ages to feel that getting pregnant is a decision they can make rather than
something that just happens
Convince providers of family planning products that women of any age should be able to access family
planning without judgment
Address concerns and fear of side effects of family planning
Convince women of importance /reasoning for practicing all key behaviors
Demystify what happens in ANC, during facility delivery and postpartum

Address concerns around HIV test

Increase awareness of steps to birth planning

Increase involvement of men in supporting women to practice family planning, seek necessary care and
deliver in a facility

Motivate “community change champions” to support women in seeking family planning, care during
pregnancy and facility delivery

Improve attitudes and quality of interpersonal communication by providers
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