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EXECUTIVE SUMMARY  
 
This quarterly report details progress by indicators, achievements and key lessons learned by 

USAID Compete for the period of October 1st to December 31st, 2012. The project continues 

on its journey to facilitate rapid expansion of growth within Agribusiness, Tourism, ICT and 

Stone & Marble sectors of the Palestinian economy with notable achievements to increase 

Palestinian exports, support product innovation and expand job skills that are highlighted 

below.     
 

These achievements that are distinctly measured in the M&E section of this report and 

described in some detail in the Highlights section below are in practical business terms 

interlinked in the value chain of economic growth where exports spur demand for new 

products and innovative services that in turn demand new and better skills from a growing 

workforce.  

 

Increasing exports from the Palestinian Territories  

The simple truth sometimes lost in the translation of economics into business is that it is 

companies and individual entrepreneurs not countries or territories that execute trade 

domestically and across borders (exporting) under contract with other firms and buyers. 

Notwithstanding ongoing support from other programs of USAID to improve the Palestinian 

business environment, during the quarter USAID Compete has facilitated growth in domestic 

and export sales contracts of Group Marketing beneficiaries in the Stone and Marble sector 

($4,350,000 USD) following participation at the Marmomacc trade fair in Verona, Italy and 

at the Dubai Big 5 exhibition during October; and in an expansion of the Forward 

Contracting initiatives in agribusiness that have grown the value and volume of domestic 

contracts to $230,404 and an export pro-forma contract of $783,860 USD to a buyer- 

processor in Jordan. 

These initiatives described in further detail in the M&E and Highlights sections of this report 

are illustrative of the early stage response of private Palestinian enterprises engaging 

competitively and successfully to market opportunities. This response measured in sales 

achieved is an outcome of owner manager initiative coupled with a mix of support activities 

from USAID Compete that ranges from technical assistance in production techniques and 

adherence to international standards to on-going training, cost-sharing grants for new 

processes and market penetration activities.   

Two important export related activities during the quarter included 1) a series of workshops 

for the commercial agribusiness exporters conducted by a leading Palestinian freight-

forwarder that brought stakeholders up to date on new transport routes, import licensing, 

related food safety rules, transit and packaging requirements, order fulfillment and 

acceptance documentation; 2) the launch and legal establishment of the Palestinian Fresh 

Herbs Association  as a commercial non-profit company owned and operated by leading 

private sector herbs exporters to self-regulate the industry in collaboration with the Ministry 

of Agriculture and other related PA institutions.   

  

Working toward innovative products and services 

The well-worn marketing adage “don’t make it if you can’t sell it” is a crude truism that 

USAID Compete and its partners use to ground truth the response to export opportunities. 

During the quarter major Compete supported progress in upgrading service standards in the 
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Palestinian tourism industry was set in motion with the launch of a new mandatory hotel 

classification system as well as the sponsoring of the in-service training of hotel management 

and line staff to prepare to meet the challenges the new classification system will present. 

 

During three months to the end of 2012 USAID Compete together with tourism industry 

leaders in the AHA and HILTOA and the members of the Palestinian Information 

Technology Association (PITA) held an intense series of workshops linking new digital 

services demanded of the tourism sector as “market opening opportunities” for established 

and emerging Palestinian ICT firms. 

 

In the commercial agriculture sector USAID Compete sponsored an important technical 

assistance and series of training sessions in advance “grafting techniques” with Palestinian 

agriculture nurseries that are a vital link toward competitiveness by introducing new disease 

resistant varieties to growers at a reduce cost.  

 

Toward the end of the quarter, the Compete project under its cooperation agreement with the 

Palestinian Food Industries Union (PFIU) led a group of senior officials and leading agro-

processors on a training seminar with the packaging institute of Lebanon – LibanPack – to 

better understand emerging packing and packaging requirement of the international markets 

and build skills in the PFIU to provide similar services locally. LibanPack a non-profit 

agency allied to the Association of Lebanese Industries strives to provide region-wide 

services to sister-institutions and is a legacy institution of previous USAID support. 
 

 

Expanding job skills in critical industries 

Work force development linked to competitiveness continues, with skill-enhancing activities 

underway across the sectors: 

 This quarter the agribusiness team focused on a series of capacity building 

activities to equip farmers and producers with the relevant agriculture skills to 

improve their products and services. A prime example is the grafting training 

where the nurseries have been able to leverage the theoretical and practical 

training to produce over $23,000 USD in seedlings this quarter. 

 Benefiting from the establishment of a hotel classification system, the project 

focused on strengthening service capabilities within the hospitality industry to 

meet international standards while also addressing the lack of incentives within 

the hospitality sector, to ultimately strengthen its ability to attract and retain 

skilled workers. 

 As a result of the remarkable success in the Stone and Marble Group Marketing 

Initiative the participating companies increased their skilled workforce by 30% to 

ensure order fulfillment and capacity to expand into new markets.  

 Lastly the 2
nd

 High Tech Hub event that spans across the export, innovation, and 

skills development took place during the last quarter. This series that will continue 

in 2013 is becoming a recognized gateway for tech savvy and innovative 

Palestinian youth to be exposed to leading regional and international ICT 

investors who constantly search for talent that feeds the high tech industry. 
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“I congratulate the Ministry of Tourism and 
Antiquities and the tourism private sector 
who worked hard to achieve the 
classification system in record time, which 
will have positive impact on the tourism 
industry. The classification system is very 
important and part of a number of 
procedures to enhance Palestinian tourism 
in accordance with international 
standards.” USAID Mission Director, 

Michael Harvey (pictured left) at the Hotel 
Classification event in Bethlehem, 
December 2012 

KEY ACCOMPLISHMENTS 

LAUNCH OF THE PALESTINIAN HOTEL CLASSIFICATION SYSTEM (PHCS) - A result of 

the strong public-private partnership among the Ministry of Tourism MoTA,  the Arab Hotel 

Association -AHA and the Holy Land Incoming Tour Operators Association - HLITOA, the  

classification system  launched this quarter and is expected to improve tourism services and 

quality standards in the Palestinian tourism industry. The system was launched by Director of 

USAID/WBG, the PA Minister of Tourism and Antiquities, the Minister of Tourism of 

Jordan (guest) as well as the director of the AHA and HLITOA at an event on December 12, 

2012.  

 
 
 

STRIDES IN DIGITAL TOURISM – in an exciting cross-sector initiative the USAID Compete 

ICT and Tourism teams deliver 3 e-tourism workshops in Bethlehem, Ramallah and 

Jerusalem to 52 participants who discussed digital solutions  in marketing, promotion and the 

much-needed  payment gateway that will have a major impact on the Palestinian tourism 

industry as it integrates into the fast-changing global tourism markets. The project is also 

working on the development of a Facebook Leader Board Application, which acts as an on-

line aggregator of local travel data.  
 

GRAFTING TRAINING - The project facilitated grafting training workshops for three 

Palestinian nurseries in the Nablus and Jenin area this quarter. Experts delivered training that 

will enable the nurseries to improve the quality of their seedlings and meet local market 

demands. Over 24 participants were trained on grafting methods for a variety of produce. The 

training came as a result of a comprehensive assessment of seedling varieties and their 

resistance to pests, diseases, and increased salinity conducted by the Agribusiness team 

earlier this quarter.  
 

BUILDING EXPORT AWARENESS IN PALESTINIAN AGRIBUSINESS – This quarter the 

project facilitated three workshops in an effort to build export expertise among Palestinian 

agriculture stakeholders. Covering topics like import licenses, specific country quotas, and 

issues related to managing perishable produce, USAID Compete brought in local experts to 

ensure the industry is equipped with the key requirements for success and long-term 

sustainability. In addition to building technical knowledge, the project continues to facilitate 

linkages between Palestinian exporters and international buyers at trade shows like the World 

of Perishables Dubai in November.  

  
FORWARD CONTRACTING SPURS SHIFT FROM AGRICULTURE TO AGRIBUSINESS - 

In a sector marked by price fluctuations, forward contracting builds trust and increases 
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confidence between all the stakeholders along the value chain, namely input suppliers, 

farmers, merchants and end consumers. It has contributed to a shift from agriculture to 

agribusiness as the project sees more evidence of producers implementing planning, 

monitoring and control measures. These good management practices enabled some farmers to 

reach Jordanian markets and sign contracts with a value of $783,860 USD. Equally, in a 

recent evaluation of Palestinian firm Al Salam, overall operations from processing to storing 

to marketing were shown to be better planned, controlled and managed to increase 

competiveness.  
 

A FRESH HERBS ASSOCATION - In late 2012, the 23 major industry stakeholders reached 

agreement on the creation of a Palestinian Fresh Herbs Association based on a private not-

for-profit company model. Collective action will greatly increase the reach of individual 

firms to connect with new markets and overcome operational and logistical constraints, 

which will translate into more exports from more capable members of the group. The 

Palestinian Fresh Herbs Producers Co. registered as an official business with the Ministry 

of the Economy.  
 

BUILDING CAPACITY IN THE HOSPITALITY SECTOR - A strong and sustainable tourism 

sector starts with attention to hotel quality and service. Over the last quarter, USAID 

Compete arranged for American Hotel and Lodging certified trainers to deliver a series of 

programs across the hospitality sector. For the first phase, a committee selected 14 members 

of the sector for a “train-the-trainer” program in December. Once certified, the participants 

will deliver training to hotel supervisors, housekeepers, reception and food and beverage 

employees in early 2013.  

 

 
Members of the train-the-trainer program in Jericho, December 

 

DEVELOPING SKILLED LABOR THROUGH ORACLE TRAINING – Skills training for nine 

Palestinian engineers was completed this quarter. In Oracle experts (a focus on cloud 

computing), Palestinian participants would be in a position to serve the wider Middle East 

markets in addition to the Israeli market. This important initiative contributes to the branding 

of the Palestinian ICT sector as one that is capable of delivering highly skilled labor that can 

compete on the highest standard of international contracts.  
 

FILTER PRESS EVALUATION – In the last quarter the stone and marble team completed the 

final evaluation of all existing filter presses across the West Bank. The outcome of the 88 site 

evaluation was 75 filter presses slated for maintenance or upgrading. Actual maintenance is 

scheduled to start in February 2013, beginning with 23 sites in the Hebron industrial zone. 

 

COST-SHARING FOR NEW FILTER PRESS MACHINES – In December 2012, 78 Stone 

and Marble producers attended the launch of the new filter press program slated for the 
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Members of the Palestinian contingent at 
Libanpack, Lebanon, December 

Hebron industrial zone and the nearby Yatta district. This cost-sharing program will support 

30 stone cutting producers who will receive new filter presses if they meet specific criteria set 

and reviewed by USAID Compete. Filter presses continue to be a critical aspect of 

environmentally conscious industry growth through new product development.  

 

 
Panelists at the Hebron filter press launch event, December  

 

STONE & MARBLE AT THE DUBAI BIG 5 – Trade shows form a critical part of the strategy 

to introduce Palestinian Stone and Marble into new markets. Last quarter, the project 

supported the participation of two Palestinian Group Marketing Companies to promote local 

products at the MENA (Middle East & North Africa) region’s largest construction and 

natural stone trade show, the Dubai Big 5. Early outcomes of participation at the trade show 

includes product orders in excess of $500,000 USD with an additional 40 sales leads for 

immediate follow up.  

 
CRITICAL SKILL BUILDING FOR INTERNATIONAL 

PACKAGING STANDARDS – Through trainings and 

workshops, USAID Compete is working to assist 

food processing companies to upgrade and improve 

their packaging and labeling capabilities for better 

market access. In cooperation with the PFIU 

(Palestinian Food Industry Union) the project 

organized an awareness workshop about packaging 

and labeling standards for 59 participants in 

Ramallah. Shortly thereafter, USAID Compete 

supported eight Palestinian food processors to 

complete a technical training tour at LibanPack, a 

packaging center and PFIU counterpart in Lebanon. 

Participants were trained on topics like packing regulations and design and also reviewed 

specific packaging and labeling concerns in the Palestinian, regional and international 

markets.  
 

ANOTHER HI-TECH HUB – Once again bringing together both aspiring and seasoned hi-tech 

entrepreneurs, USAID Compete hosted the 2
nd

 Hi-Tech hub this quarter. The gathering 

included a much-anticipated announcement by 

Palestinian entrepreneur Dr. Abdul Malek Jaber: 

“Arabpreneur” looks to establish a pan Arab 

network of accelerators, angel investors and 

mentors. The program also includes pan Arab seed 

funding to provide entrepreneurs with the need 

support to establish startups that are supported by 

Arabpreneur and its local, regional and 

international networks.  

 Hi-Tech Hub participant in Ramallah, 

November 
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SUMMARY OF PROGRESS TOWARD INDICATORS  
 

The following table is a report of all indicators specified in the PMP for the period of October 1, 2012 to December 31, 2012. 
 

TABLE 1: SUMMARY OF PROGRESS TOWARD INDICATIONS FOR ALL SECTORS 
Compete Project FY2/ Q1 

PE 
Code 

PE Name 
Indicator 

Code 
Indicator 

Type 
Sector  Indicator Name 

Indicator 
Format 

 Baseline 
Value  

Starting 
Fiscal 
Year 

Planned 
Value for 

FY1 

Actual 
Value for 

FY1 

Planned 
Value  

for FY2 

Actual Value 
for FY2/ Q1 

4.5.2 Agricultural 
Sector 
Productivity 

4.5.2-36 OP Indicator Agribusiness Value of exports of 
targeted agricultural 
commodities as a result 
of USG assistance 

Decimal 35,926,562  FY12 5,000,000 1,072,500 10,000,000  1,271,676.16  

4.7.3 Strengthen 
Micro-
Enterprise 
Productivity 

4.7.3-C08 OP Indicator ICT Number of assisted 
Information and 
Communication 
Technology (ICT) start-
ups that have developed 
products or signed 
contracts 

Integer 0  FY12 10 10 20   

4.2.2 Trade and 
Investment 
Capacity 

4.2.2-C11 OP Indicator Tourism Number of new or 
improved assisted 
tourism sites and tourism 
trails 

Integer 0  FY12 0 0 5   

4.6.2 Private 
Sector 
Capacity 

4.6.2-C02 OP Indicator Tourism Percent of hotels 
adopting nationally-
adopted, USAID-
introduced hotel 
classification  

Percentage 0  FY12 0 0 35%   

4.2.2 Trade and 
Investment 
Capacity 

4.2.2-C12 OP Indicator Stone & 
Marble  

Value of exports through 
group and specialized 
Palestinian stone and 
marble marketing 
companies and consortia 

Integer 0  FY12 0 0  5,500,000  5,247,000.00  

4.7.3 Strengthen 
Micro-
Enterprise 
Productivity 

4.7.3-C05 OP Indicator Agribusiness Number of hectares 
under improved 
technologies or 
management practices as 
a result of USG 

Integer 0  FY12 2000 
dunams= 
200 
hectares 

2148 
dunams 
=214.8 
hectares 

6000 
dunams= 
600 
hectares 

 366 dunams=  
36.6 hectares   
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assistance  

4.5.2 Agricultural 
Sector 
Productivity 

4.5.2-C02 OP Indicator Agribusiness Number of new or 
improved Palestinian 
products produced by 
assisted Palestinian 
agribusiness firms  

Integer 0  FY12 5 5 35 3 

4.5.2 Agricultural 
Sector 
Productivity 

4.5.2-7 OP Indicator Agribusiness Number of individuals 
who have received USG 
supported short-term 
agricultural sector 
productivity or food 
security training 

Integer  N/A  FY13     100 611 

4.2.2 Trade and 
Investment 
Capacity 

4.2.2-C02 Management 
Indicator  

Agribusiness Percent increase in 
exports of assisted  
Palestinian agribusiness 
firms 

Percentage     
35,926,562.0

0  

FY12 5% 3% 28% 4% 

4.2.2 Trade and 
Investment 
Capacity 

4.2.2-C03 Management 
Indicator  

Tourism Percent increase in 
exports of assisted 
Palestinian tourism firms 

Percentage     
56,674,923.0

0  

FY12 0% 0 5%   

4.2.2 Trade and 
Investment 
Capacity 

4.2.2-C04 Management 
Indicator  

ICT Percent increase in 
exports of assisted 
Palestinian Information 
and Communication 
Technology (ICT) firms 

Percentage 5,075,600  FY12 3% 2% 5% 0.5% 

4.2.2 Trade and 
Investment 
Capacity 

4.2.2-C05 Management 
Indicator  

Stone & 
Marble  

Percent increase in 
exports of assisted 
Palestinian stone and 
marble firms 

Percentage 20,573,475  FY12 0% 0 26% 25.5% 

4.2.2 Trade and 
Investment 
Capacity 

4.2.2-C06 Management 
Indicator  

ICT Percent increase in sales 
of assisted Palestinian 
Information and 
Communication 
Technology (ICT) firms 

Percentage 8,308,269  FY12 3% 2% 5% 0.3% 

4.2.2 Trade and 
Investment 
Capacity 

4.2.2-C07 Management 
Indicator  

Stone & 
Marble  

Percent increase in sales 
of assisted Palestinian 
stone and marble firms 

Percentage 30,046,475  FY12 0% 0 18% 17.5% 

4.2.2 Trade and 
Investment 
Capacity 

4.2.2-C08 Management 
Indicator  

Agribusiness Number of new markets 
accessed by assisted 
Palestinian agribusiness 
firms   

Integer   7.00  FY12 0 0 4 1 
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4.2.2 Trade and 
Investment 
Capacity 

4.2.2-C09 Management 
Indicator  

ICT Number of new markets 
accessed by assisted 
Palestinian Information 
and Communication 
Technology (ICT) firms 

Integer           2.00  FY12 0 0 3 2 

4.2.2 Trade and 
Investment 
Capacity 

4.2.2-C10 Management 
Indicator  

Stone & 
Marble  

Number of new markets 
accessed by assisted 
Palestinian stone and 
marble firms.  

Integer           6.00  FY12 0 0 4 2 

4.2.2 Trade and 
Investment 
Capacity 

4.2.2-C13 Management 
Indicator  

ICT Number of new 
Information and 
Communication 
Technology (ICT) 
contracts executed with 
international buyers/firms 
for Palestinian products 
or services 

Integer 0  FY12 6 4 8 1 

4.2.2 Trade and 
Investment 
Capacity 

4.2.2-C14 Management 
Indicator  

Tourism Percentage increase of 
overnight stays in 
Palestinian hotels from 
key tourism source 
markets  

Percentage 252,574  FY12 0 0 5%   

4.5.2 Agricultural 
Sector 
Productivity 

4.5.2-C01 Management 
Indicator  

Agribusiness Percent increase in sales 
of assisted  Palestinian 
agribusiness firms 

Percentage 103,000,000  FY12 5% 1% 16% 0.25% 

4.5.2 Agricultural 
Sector 
Productivity 

4.5.2-C03 Management 
Indicator  

Agribusiness Percentage increase in 
area under cultivation for 
export crops (hectares) 

Percentage         360  FY12 10% 9% 17.5% 19% 

4.5.2 Agricultural 
Sector 
Productivity 

4.5.2-C04 Management 
Indicator  

Agribusiness Additional liters produced 
by farmers adopting olive 
oil demo technologies 

Integer    7,200  FY12 12000 13200 60,000   

4.5.2 Agricultural 
Sector 
Productivity 

4.5.2-C05 Management 
Indicator  

Agribusiness Number of fresh herb 
farmers adopting 
integrated pest 
management (IPM)  

Integer 0  FY12 20 23 253   

4.5.2 Agricultural 
Sector 
Productivity 

4.5.2-C06 Management 
Indicator  

Agribusiness Number of new 
agribusiness contracts 
executed with 
international buyers/firms 
for Palestinian products 
or services 

Integer 0  FY12 6 2 10 3 
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4.6.2 Private 
Sector 
Capacity 

4.6.2-C01 Management 
Indicator  

Tourism Percent increase in 
number of bed nights in 
Palestinian hotels 

Percentage       863,947  FY12 0 0 5%   

4.7.3 Strengthen 
Micro-
Enterprise 
Productivity 

4.7.3-C01 Management 
Indicator  

Agribusiness Percent increase in 
employment of assisted 
Palestinian agribusiness 
firms 

Percentage      1,690.00  FY12 0 0 5% 0.30% 

4.7.3 Strengthen 
Micro-
Enterprise 
Productivity 

4.7.3-C02 Management 
Indicator  

Tourism Percent increase in 
employment of assisted 
Palestinian tourism firms 

Percentage      2,251  FY12 0 0 2%   

4.7.3 Strengthen 
Micro-
Enterprise 
Productivity 

4.7.3-C03 Management 
Indicator  

ICT Percent increase in 
employment of assisted 
Palestinian Information 
and Communication 
Technology (ICT) firms 

Percentage         339 FY12 10% 9% 20% 1% 

4.7.3 Strengthen 
Micro-
Enterprise 
Productivity 

4.7.3-C04 Management 
Indicator  

Stone & 
Marble  

Percent increase in 
employment of assisted 
Palestinian stone and 
marble firms 

Percentage         471  FY12 0 0 9% 3% 

4.7.3 Strengthen 
Micro-
Enterprise 
Productivity 

4.7.3-C06 Management 
Indicator  

Tourism Number of training 
courses developed and 
delivered through the 
USAID -established 
hospitality school 

Integer 0  FY12 0 0 20 1 

4.7.3 Strengthen 
Micro-
Enterprise 
Productivity 

4.7.3-C07 Management 
Indicator  

Tourism Number of Palestinian 
tourism and hospitality 
establishments adopting 
new technology and tools. 
(such as booking 
platforms, payment 
gateways, market access 
information and corporate 
social media presence) 

Integer 0  FY12 5 39 5 8 

4.7.3 Strengthen 
Micro-
Enterprise 
Productivity 

4.7.3-C09 Management 
Indicator  

ICT Number of new 
Information and 
Communication 
Technology (ICT) start-up 
companies established 

Integer 0  FY12 2 1 5 0 
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4.7.3 Strengthen 
Micro-
Enterprise 
Productivity 

4.7.3-C10 Management 
Indicator  

Stone & 
Marble  

Number of Palestinian 
stone and marble firms 
adopting new 
technologies or investing 
in new equipment  

Integer 0  FY13  0 0 30   

  GNDR-2 Management 
Indicator  

All Sectors  Proportion of female 
participants in USG-
assisted program 
designed to increase 
access to productive 
economic resources 
(assets, credit, income or 
employment) 

Percentage N/A FY13  NA NA 22% 17.5% 
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SUMMARY OF PROGRESS BY SECTOR 
 

AGRIBUSINESS 
 
Progress toward Indicators 

 

The following chart outlines key achievements, impact and evaluation of Agribusiness 

activities during the period of October 1, 2012 to December 31, 2012. 
 
TABLE 2: ACHIEVEMENTS, IMPACT AND EVALUATION OF AGRIBUSINESS 
USAID COMPETE PROJECT Q1/FY2 

Achievements Impact 

                                                                 Fresh Herbs Sector 

 The Fresh Herbs sector is disparate and 
non-regulated. To satisfy international export 
standards requirements USAID Compete 
has reached an agreement with all fresh 
herb stakeholders to organize the sector 
through the establishment of a not-for profit-
company for the industry. 

 
FY1  

 Completed Gap Assessments benchmark 
against Integrated Pest Management 
System (IPM) for the major 23 producers. 

 
Q1 /FY2  

 Five individuals were identified as board 
members for the not-for-profit company – 
“The Palestinian Fresh Herbs Producers 
Co.” 

 Internal system for the not-for-profit 
company has been finalized. 

 Thimar began implementing GLOBALGAP, 
British Retail Consortium, and ISO 22000. 

 One unified voice with strong bargaining powers. 

 Enforcing quality competitiveness standards. 

 Higher productivity and lower cost /dunam. 

Olive Oil Sector 

FY1 

 Established 60 olive roll outs on 
supplementary irrigation throughout the 
West Bank. 

 Supplementary irrigation, humic acid, and   
installation of traps completed. 

 
Q1 /FY2  

 Results have been disseminated to all 
stakeholders through a series of workshops 
and onsite training. 

 An additional 120 farmers implemented 
supplementary irrigation. 

 Final results showed that there was an approximately 
60% increase in olive oil yield. 
 

Date Sector 

FY1 Achievements 

 In order to monitor the threat of the Red 

Palm Weevil (RPW) to the Date sector, 

USAID Compete – through an MOU signed 

with the MoA and a grant with the Date 

Cooperative – provided 200 traps to be 

installed over 637 hectares of Palm date 

orchards in the Jordan Valley. 

 Supported the Nakheel Palestine Company 

 Assess this issue in the Jordan Valley in order to prevent 
RPW outbreak  

 Increase the competiveness of Palestinian products in 
international markets 
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TABLE 2: ACHIEVEMENTS, IMPACT AND EVALUATION OF AGRIBUSINESS 
USAID COMPETE PROJECT Q1/FY2 

Achievements Impact 

in obtaining international accreditation in 
quality systems. 

 
Q1 /FY2 Achievements 

 Traps delivered to cooperative and installed. 

 Traps training workshops completed. 

 Nakheel Palestine Co. (date exporter) began 

implementing GLOBALGAP, British Retail 
Consortium, and ISO 22000. The company 
will be certified in GLOBAL GAP in January 
2013. 

Meat and Dairy Sector 

FY1  

 Lab equipment for 7 meat and dairy 
companies and Al Salam Group was 
identified for upgrading the facilities and 
maintaining East Jerusalem market. 

 
Q1 /FY2 

 Identified lab equipment. 

 RFQ have been launched for upgrading of 
meat and dairy facilities 

 Awaiting contract award (pending funds). 

 Al Mahareeq Slaughter House began    
implementing ISO 22000. 

 Preserve current market share. 

 Remain competitive in East Jerusalem. 

 Improve the productivity and the quality of dairy 
products.  

                                                            Trade Show Participation 

FY1  

 USAID Compete supported 4 
agribusinesses to exhibit at the 2012 Fancy 
Food Show in Washington and created 
business leads, new market linkages, and 
new business. 

 Compete supported 11 companies 
representing the main sub-contractor in 
agriculture to walk the 2012 Moscow World 
Food and organized B2B meetings. 

 
Q1 /FY2 

 USAID Compete signed a grant with Agripal 
B&S for Agricultural Investment to assist the 
company in exhibiting fresh produce, dates 
and fresh herbs under a Palestinian Pavilion 
at the World of Perishables Show in Dubai. 
The company has also taken farmers to 
walk the show. 

 Signed subcontract with PalTrade for Fruit 
Logistica and Gulfood. 

 Two export awareness workshops were 
conducted by Lausanne Trade Co. 

 6 exhibitors and 4 walkers were identified for 
Fruit Logistica and 7 exhibitors and 11 
walkers were identified for Gulfood. 

FY1  

 Two yearly contracts executed, value of $1,072,500 

 One new market accessed: Russia. 
 

Q1 / FY2 Impact 

 As a result of the World of Perishables Show in Dubai, 
Agripal B&S for Agricultural Investment has exported 
with a value of $230,000.  

 
Evaluation / Export Awareness Workshops 

 Most participants rated the two workshops as very 
organized and met their objectives. 

 Most of the participants indicated that their skills have 
improved a moderate amount because of the training at 
the workshop while many participants determined that 
their skills have improved a lot because of the training at 
the workshop. A few participants rated that their skills 
have improved a great deal and only one participant 
said that his skills improved a little after the workshop. 

 The majority of participants rated the presenter as 
extremely experienced in the subject. Many participants 
evaluated the presenter as very experienced and only 
one participant found the presenter moderately 
experienced in the subject.  

 Half of the participants indicated that they are extremely 
willing to apply what they have learned from the 
workshop. A few participants determined that they are 
very willing to apply what they have learned and a few 
pointed out that they are moderately willing to apply 
what they have learned. Only one participant stated that 
he is not willing to apply what he has learned at the 
workshop at all.  
 

Recommendations / Export Awareness Workshops 

 Extend the workshop to more than one day to allow 
more time to focus on exporting procedures and give 
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Achievements Impact 

details regarding trade agreements.  

 Provide more time for discussion.  

 Invite more companies from different sectors to attend 
especially those that have experience in exporting.  

 Invite ministry representatives to attend including the 
Ministry of Finance and Ministry of Economy. 

Forward Contracting 

FY1  

 Signed two contracts to supply 800 MT of 
red potatoes between Al Salam Group and 
Mowafaq Daraghmeh farms and Top Field 
Co. 
 

Q1 /FY2  

 Over 20 dunams of carrots planted. 
 

FY1 

 New product introduced: red potatoes.  

 Sales of $200,000 USD reached. 

 Provided a stable marketing and sales base. 

 Linked Palestinian value chains to domestic market. 

 Area adopting new technology: 150 dunams. 
 

Q1 / FY2 Impact 

 New product introduced: carrots. 

 Two contracts signed for 2,545 tons of potatoes in the 
2013 season between Al Ashqar Co. and a Tubas 
farmer and Top Field Co. with a value of $783,860 USD. 
Al Ashqar Co. will provide the potatoes to Mr. Chips 
Factory in Jordan. 

 Another contract signed between Abu Al Jud Co. in 
Jordan and Top Field Co. for 250 tons of carrots in the 
2013 season with a value of $7,816 USD and for 500 
tons of potatoes in the 2013 season with a value of 
$250,000. 

 Additional increase of area under cultivation: 613 
dunams/ 61 hectares for export potatoes and 48 
dunams/ 5 hectares for export carrots.   

                                                Usage of Treated Waste Water 

FY1  

 Compete conducted a study tour to Jordan 
to visit existing Treated Waste Water 
(TWW) plants The participants included 
farmers, MoA, Water authorities, 
Municipality, PSI and NGOs. 

 
Q1 /FY2  

 Signing of MOU with MoA. 

 TWW working group identified. 

 Crops for the pilot project were identified 
covering 30 dunams.  

 1-pager of the project's proposed 
interventions for TWW completed. 

 Participants became aware of the importance of using 
treated wastewater in agriculture. The study tour 
provided them with guidelines regarding this technique 
of irrigation and information about sanitation control and 
sustained quality. Most participants accepted the idea of 
using treated wastewater in the Palestinian Territories 
and are ready to use the treatment plant being 
constructed in Nablus.  

  

                                                      Saline Water Demonstration 

FY1  

 Installation of 4 units of the Aqua4D water 
treatment system. This will enable the plant 
to be irrigated with treated saline water in 
the Jordan Valley. 

 
Q1 /FY2 

 The fifth unit of the Aqua4D water treatment 
system ordered and installed. 

 Introduction of this new technology will have major long-
term benefits to the agriculture industry.  

 Area adopting new technology for Nakheel Palestine 
Co.: 23 dunams/ 2.3 hectares and for Abd Al Malek 
Jaber (5

th
 unit): 3 dunams.  

Upgrading of Nurseries Facilities 

FY1  

 Global GAP Analysis for 3 agriculture 
nurseries was completed. This is the first 
phase in Global GAP implementation to 
meet international standards. 

 
Q1/FY2  

 First batch of grafted watermelon seedlings from Al 
Juneidy Nursery were delivered to Jordan Valley farmers 
with a value of $23,000.  

 2 improved products: watermelons and tomatoes.  

 Al Juneidy Nursery has 72 dunams/ 7.2 hectares as 
area assisted by adopting new technology. 

 Jobs created at Al Juneidy Nursery: 5. 



USAID COMPETE PROJECT QUARTERLY REPORT, OCT 1 – DEC 31 2012 18 

 

TABLE 2: ACHIEVEMENTS, IMPACT AND EVALUATION OF AGRIBUSINESS 
USAID COMPETE PROJECT Q1/FY2 

Achievements Impact 

 STTA (Short-Term Technical Assistance) 
consultant completed grafting training for 
three nurseries. 

 Al-Juneidy and Ata Abu Rub Nurseries 
identified as partners. 

Evaluation/ Grafting Training 

 Most participants evaluated the training as extremely 
organized.  A few participants evaluated it as very 
organized. 

 Most of the participants evaluated the information 
presented at the training as very useful. Many 
participants also said that the information presented was 
extremely useful.  

 Most participants found the information presented at the 
training as extremely clear. Some participants found the 
information very clear.  

 Most participants stated that their skills improved a great 
deal because of the training. Some participants said that 
because of the training, their skills improved a lot.  

 Most participants indicated that they are extremely 
willing to apply what they have learned from the training 
at their nursery. Many participants indicated that they 
are very willing to apply what they have learned from the 
training.  

 The majority rated the presenter as extremely 
experienced in the subject. Many participants rated the 
presenter as very experienced and a few rated him as 
moderately experienced 

 The majority evaluated the presenter as extremely 
prepared. A few participants evaluated him as very 
prepared. 

Upgrading Accredited Laboratory for Fresh Produce 

FY1 

 Compete identified the labs with the best 
short term potential to obtain ISO 17025 
certification. The GAP analysis against 
ISO17025 was completed. 

 
Q1 /FY2 

 Identified laboratory gaps. 

 RFQ submitted. 

 Vendor winners identified. 

 Conducting tests in accordance with ISO 17025 will 
comply with customer needs, specific market 
requirements as well as reducing cost and time. 

Packaging and Labeling 

 The project is collaborating with LibanPack 
Packaging Center, a nonprofit private sector 
association in Lebanon, to support the 
creation of a qualified team and system to 
assist food-processing companies to 
increase their competitiveness and market 
access. 

 
FY1 

 Compete signed a contract with PFIU  

 16 products will be redesigned and have 
been nominated 

  24 company owners, food experts, 
designers will be trained. 
 

Q1 /FY2 

 Four PFIU employees went on fact-finding 
tour to Libanpack (Lebanon) in October 
2012. 

 PFIU conducted an awareness workshop 
following their return from Libanpack. 

 PFIU/Compete technical staff were trained 
in Lebanon from December 11-14 on 
technical aspects of packaging and labeling 

 Building association-led capacities in export packaging, 
labeling and market requirements. 
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at Libanpack training center. 

 Two workshops were conducted with Al 
Najah National University and Islamic 
University to engage senior students in the 
student Starpack Contest through PFIU. 

Aquaculture Assessment 

FY1 

 Identified a consultant to conduct an 
assessment to perceive the future outlook of 
the aquaculture sector by analyzing water 
resources as well as other resources 
available to support a cultured fish value 
chain 
 

Q1 /FY2 

 Visited Al-Sabi Nursery in Qalqilya to look 
into the use of aquaponic systems as a 
viable means of irrigation. Al Sabi Nursery 
recently installed this system and has been 
using it to irrigate 1/10 of its young 
seedlings. 

 Extension Agents and farmers completed. 
Aquaculture Assessment workshop with 
MoA,  

 Assessment completed and final report 
submitted by consultant. 

 Potential beneficiaries identified. 

 A revitalized pond – fish sector will meet domestic 
demand, contribute to integrated water management 
improvements and potentially grow to serve export 
markets. 

FAM Trips 

 FAM Trips (in-ward buyer missions) to be 
started as a follow-up of the trade shows 
organized in the summer of 2012. 
 

Q1 /FY2  

 Key buyer from Kam Trade Russia, visited 
olive oil, sea salt, fresh herbs and date 
producer in the West Bank. 

Q1 / FY2 

 Pre negotiation for Russian Export for fresh herbs. First 
shipment of fresh herbs was exported to Russia. 
Preparations for first shipment of dates to Russia in 
January. 

                    Updates for Other Agribusiness Activities in the Work Plan                                            

Cooperation with the MoA - USAID signed an MOU with the MoA in early October through Compete, which will 

provide support to increase market share, volume, quality, and profitability of the sector. Inspection tools for the 
herbs inspectors were identified. 

 
 
Lessons Learned 
 

Two key lessons learned emerged for the Agribusiness team in the first quarter of FY2 

related to association building and trade show participation: 

 

 Building a fresh herbs industry association – Technical cooperation and marketing 

cooperation is a long and complex process that requires flexibility and constant 

evaluation to thrive in the global marketplace. Despite clear resistance in the 

beginning by many of the fresh herb individual stakeholders to form an association 

they now understand that the benefits of association building far outweigh any 

conceivable risks to their individuality. They have indicated that improved 

communication and collective agreements will create a more productive workplace, 

improved bargaining power and sustainable economic development contributing to 

the survival of their sector. 
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 Trade show participation – Providing local producers with the opportunity to connect 

directly with their competition has encouraged innovation and spurred competition 

within the sector. Through these face-to-face meetings and direct contact at trade 

shows, producers have learned that prices need to be in line with market requirements 

without compromising individual regional taste, a key differentiator of Palestinian 

products. 

 
 

TOURISM 
 
Progress toward Indicators 
 

The following chart outlines key achievements, impact and evaluation of Tourism activities 

during the period of October 1, 2012 to December 31, 2012. 
 
TABLE 3: ACHIEVEMENTS, IMPACT AND EVALUATION OF TOURISM 
USAID COMPETE PROJECT Q1/FY2 

Achievements Impact 

 Market Analysis - Digital Marketing Capacity  

 Digital Marketing Seminar Conference & Workshop 

 Digital Tourism Demo for Social Media Conversion 

 Web Clinics 

 Palestinian tourism should achieve “effective digital 
presence and sales capacity” to create a strong 
market level competitive advantage. 

FY1  

  Review, analysis and assessment of digital 
framework, 39 websites and media tools were 
conducted in order to know where the sector 
currently stands in terms of digital prowess.  

 Digital framework developed that can effectively 
exploit the digital chain and route to market. 

 3 seminars undertaken as a result of the assessment 
/ 70 members of tourism industry & 25 of ICT sector 
trained. 

 National Tourism Working Group, HLITOA, and AHA 
gained an understanding of the value of digital 
tourism, social media for tourism and reaching and 
converting international markets through social 
media.   

 Consultant hired. 

 Strategic plan and vision for digital conferences and 
workshop developed. 

 
Q1 / FY2 

 3 Workshops implemented in Ramallah , Jerusalem 
and Bethlehem   

 Two hotels trained on Social Media Conversion 

 One tour operator in training. 

 Facebook offers developed for one hotel to 
demonstrate implementation and efficacy of social 
media.  YouTube and Twitter account set up.  Splash 
page recommended to encourage check-in and likes 
to support leaderboard page. 

 Meeting with ISP “Internet Service Provider “to 
support location check-in and likes to support 
leaderboard page. 

 As a result of the Ramallah seminar further web 
clinics will be undertaken. 

 

 Identifying the most critical areas of need for 
the tourism sector in terms of tools and 
capacity requirements. 

 Reaching target markets and takes advantage 
of the digital environment to promote their 
business increase demand, convert bookings. 

 Growing tourism numbers and highlighting 
development opportunities for the ICT sector.  

 Enabling the organizations to better utilize the 
website to achieve their goals.   

 Another 8 websites and media tools were 
conducted in order to know where the sector 
currently stands in terms of digital prowess. 

 
Evaluation of FY2  Workshops 

 The majority of participants agreed that the 
seminar was very organized while a few 
participants stated that it was somewhat 
organized. One participant rated the seminar 
as slightly organized and one participant 
indicated that it was not at all organized.  

 Most participants evaluated the information 
presented at the seminar as very useful. 
Some participants rated the information as 
moderately useful and a few considered it as 
extremely useful. 

 The majority of participants rated the 
presenter as extremely experienced in the 
subject and many participants indicated that 
the presenter was very experienced. 

 The majority of participants indicated that the 
presenter allowed about the right amount of 
time for discussion. A few participants stated 
that the time allowed for discussion was 
somewhat too much and a few rated it as 
slightly too little. Only one participant found 
the time allowed for discussion as somewhat 
too little.  
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 22% of participants found sessions about 
online tourism in theory and practice as the 
most useful. Another 22% of participants 
found sessions about e-marketing strategies 
as the most useful. Sessions about Facebook 
was rated as the most useful by 17% of 
participants while 13% rated search engine 
optimization sessions as the most useful.  
13% of participants indicated that sessions 
regarding the changing face of content were 
the most useful and 9% of participants rated 
that sessions about websites were the most 
useful. One participant indicated that sessions 
regarding managing multimedia were the most 
useful.  

Recommendations 

 Provide an English translator as there were 
participants who had poor understanding of 
the English language. 

 Deliver the sessions using more interactive 
methods to allow attendees to contribute and 
take part in the seminar.  

 To extend the seminar to two days to provide 
more information to participants and allow 
participants to share and discuss their 
personal experiences. 

Market Profiles Implementation 

 To develop the foundations of demand side market 
research that aids in strategic decision making and 
key market access of the most lucrative potential 
markets, a set of market profiles are required for key 
source country markets and key niche markets.  Each 
profile should provide in-depth information on each 
source market, market segments, trends, insights, 
planning and booking cycles, access and transport, 
media, images and perceptions of the Palestinian 
Territories, route to market, prospects and 
development opportunities. 

 
FY1  

 National Tourism Working Group, HLITOA, and AHA 
gained an understanding of the value of targeted 
market research to identify the markets with the 
highest potential for tourism growth.   

 Deadlines were set for identification of target markets 
by HILTOA and AHA. 
 

Q1 / FY2  

 Extensive research provided on 10 international 
markets.  HLITOA/AHA agreed to nominate key target 
markets for market profile development based on 
research. 

 Assistance in strategic decision making and 
key market access of the most lucrative 
potential markets.     

  Support Bethlehem Master Plan Implementation through Signage Activity 

 As an internationally recognized destination of 
universal value, Bethlehem has the potential to attract 
a larger tourism market, increase length of stay and 
increase the value of tourism to the local economy 
and to local communities.  In recognition of this 
opportunity a Bethlehem Master Plan was developed 
by an industry working group with the objective of 
working with stakeholders across the value chain on 
enhancing the visitor’s experience to ensure more 
time and more money are spent across the 

 Increase the value of tourism to the local 
economy and to local communities.  
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governorate.  Signage to and between the extensive 
numbers of tourism sites was highlighted as a key 
need to raise awareness of sites and how to get 
there. 

FY1  

 Initial plan agreed upon to implement 100-120 signs in 
phases in collaboration with the Bethlehem Chamber 
of Commerce (BCCI). 

 Conducted kick-off workshop. 

 Finalized implementation plan for Bethlehem signage 
project. 

 Signed grant with BCCI. 

 Developed sign specification. 
 

Q1 / FY2  

 Developed draft sign location map. 

 Stakeholder group review of exact sign location in 

finalized throughout three municipalities. 

 MoTA briefed on plans following full review. 

 Branded directional sign dimensions and design 

finalized. 

 RFQ directional signs published - proposal to be 

evaluated and service provider to be contracted by 10 

December 

 RFQ informative/welcoming signs to be issued mid-

December 

 Comprehensive presentation developed as guideline 

for service providers and to expedite stakeholder 

approval. 

Undertake Hotel Classification Model Review 

 A hotel classification system has been highlighted as a 
key tool to create clarity regarding the quality and 
standards of facilities, products and services that are 
offered to visitors, guests and tourists.  Guests and the 
travel industry locally and internationally, need to know 
what level of service to expect from a hotel, while 
hoteliers and hotel entrepreneurs need to know what 
is expected of them in key areas, how to improve 
standards and where to direct their investments and 
operations accordingly. 

 
FY1 

 Official Palestinian Hotel Classification Committee 
established.  

 Implementation Plan agreed upon. 

 Official TOR for Hotel Classification Committee 
approved. 

 Full quality standards agreed upon. 

 MoTA Hotel Classification Unit Head appointed and 
team in recruitment. 

 Institutional capacity building in hotel classification for 
MoTA and AHA undertaken and in process. 

 Hotel classification model agreed upon.  

 Study tour to Jordan conducted. 

 Assessor training plan delivered. 

 Pilot project plan delivered. 

 Launch date set. 
 

Q Q1 / FY2 

 Pilot project undertaken and finalized 

 Increase of Palestinian tourism products and 
services that offer the highest potential to 
offer the best return on investment. 

 Increase in tourism numbers, length of stay 
and average expenditure per visitor. 
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 Criteria and quality standards agreed and finalized. 

 Assessors recruited. 

 Assessor technical and practical training finalized. 

 Post launch implementation plan developed. 

 Sustainability plan in development 

 Website TOR developed 

 Assessor - soft skill training in planning 

 Hotel classification manual developed and designed in 
Arabic/English 

 Hotel Classification System Launched 

Site Renovation Analysis and Prioritization 

 A taskforce group was established to select priority 
sites with high tourism potential to ensure the visitor 
experiences that these sites can offer in the immediate 
future. 

 A wide portfolio of business development factors must 
be examined, such as engagement of local 
communities, arrival and reception, site setting and 
presentation, landscaping and beautification, visit 
options, visitors’ services and amenities, and health 
and safety issues etc. Three of the priority factors are 
interpretation, information and visitor engagement. 
Priority interventions were identified for 5 sites. 
 

FYI 

 RFPs and SOW developed for quick impact 
interventions on 5 sites. 

 Working group workshop conducted to prioritize sites 
to be renovated. 

 MoTA agreed to handle licensing for specialized tour 
guides. 

 
    Q1 / FY2 

 EDF for directional signs submitted 

 Following pre-contract award meeting, contract 
developed for Burqin engineering works. 

 Hisham's Palace SOW and RFP developed for 
advertising  

 Hisham's Palace - designation of responsibilities with 
MoTA to ensure effective design development 

 Technical specifications for directional signs finalized, 
RFP developed for both Bethlehem and West Bank 
and advertised. 

 Civic Map plans developed to cover Sabastiya, Burqin, 
Taybeh, Bethany and Jenin - to cover 90% of the 18 
sites highlighted by tourism working group. 

 Agreement to use MoTA digitized maps for civic signs 

 SOW for map production developed. 

 Bethlehem Master Plan is a critical component 
of the sector strategy to develop Palestinian 
tourism. 

 Increased tourism numbers, length of stay, 
and average expenditure per visitor.  
  

Know Your Market to Grow Your Market Seminar 

FY1 

 National Tourism Working Group, HLITOA, and AHA 
gained an understanding of the value of targeted 
market research to identify the markets with the 
highest potential for tourism growth.   

 Deadlines were set for identification of target markets 
by HILTOA and AHA. 
 

Q1 / FY2 

 HLITOA and AHA agreed that they require assistance 
to develop a strategic plan on the opening up of key 
markets that offer the best potential for conversion 
based on research. 

 Increase the capacity and skills of Palestinian 
tourism professionals to develop and expand 
markets with the highest potential for the 
Palestinian Territories.  

 Provide critical market information to 
Palestinian firms operating in the tourism 
sector.  

 Increase sales for Palestinian firms.  
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 HLITOA/AHA agreed to nominate two initial target 
markets based on research. 

Finalize Hospitality School Plan 

 To build upon the research previously undertaken and 
leverage opportunities already highlighted under 
previous USAID projects, a hospitality school feasibility 
study school is required. This entails a GAP 
assessment on the requirements to increase the 
volume and availability of service level staff within the 
labor force; enhance the skills and services of the 
service industry in the provision of professional 
training in the most appropriate environment that 
matches industry standards; and finally increasing the 
attractiveness of hospitality careers to Palestinians. 

FY1 

 GAP Analysis for hospitality school 

 Training modules for in-service staff prioritized and 
sourced. 

 Draft Hospitality School Implementation Plan under 
review.  

 
Q1 FY2 

 AHA approved training program, participate 
throughout and promote to members 

 In-Service Training commenced with train-the-trainer  

 Hotel assessments agreed with AHA for early 2013. 

 Supervisor, house-keeping, front desk and food & 
beverage training booked early 2013. 

 Trainees registered and approved by AHLA. 

 Training materials procured 

 Training implementation contract developed  

 Train-the-trainer program completed.  

 All Trainees completed AHLA-EI exam, passed and 
certified 

 Increase the volume and availability of 
service level staff within the labor force. 

 One training course was developed and 
delivered through the USAID- established 
hospitality school.  

Tourism Image Bank 

 A tourism image bank that can be accessed by the 
tourism sector, free of charge, will be developed and 
launched together with a sustainability plan to ensure 
ongoing use. 

FY1 

 Development of the image bank. 

 Image bank library requirements have been developed 
and agreed upon. 

 Library framework to present quality images that 
promote the destinations, products and experiences of 
the destination has been developed. 

 Hosting solution developed. 

 TOR for design and development of online digital 
library.  

 RFP developed for photographers to populate image 
library. 
 

Q1 / FY2  

 Evaluation of bids received from photographers 
undertaken 

 More information requested 

 Project to be split between two photographers. 

 Contract in development 

 Availability of quality images to support the 
sector to compete internationally both online 
and offline. 

 Increase the sales of Palestinian firms.  

                                          Facebook Application for Tourism 
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 An opportunity exists for a fully functional Facebook 
(FB) Application that would aggregate content from 
across the destination into an itinerary builder and be 
made available to all tourism stakeholders for use on 
their own FB pages. The application would include a 
trip planning tool, ongoing engagement and database 
building. The FB Application would ideally be 
managed by a local firm and offered to the tourism 
sector as a service.   

FY1  

 Consultant hired.  

 Platform and pro forma developed. 

 Plan for the full development of application including 
content and training developed. 

 
Q1 / FY2 

 Content under development. 

 Sites, attractions and locations being developed 
across the entire destination – first phase due for 
completion 19 December. 

 Increase the engagement between the ICT 
sector and the tourism sector and open up a 
new service for the local company to sell 
locally initially and potentially internationally. 

 
 
Lessons Learned 

 

The launch of the Palestinian Hotel Classification System (PHCS) provided the key lessons 

learned over the last quarter for the tourism sector: 

 

 The PHCS launch highlighted the positive results that can be achieved through the 

development of Public-Private Partnerships (PPP).  In addition to the formation of 

300 standards for 1 to 5 star hotels, the institutionalization of hotel classification and a 

robust implementation plan, the PPP has resulted in MoTA and the committee 

requesting that the same model be utilized for other activities. While the role of 

USAID Compete was to facilitate the implementation of the system, transferring 

ownership of the system while providing all advice and facilitation required will 

ensure that the system is sustainable.  It is worth noting that full ownership will 

happen gradually and support will be required until all hotels have been classified (by 

December 2013.) Utilizing the same model across other activities will support success 

and sustainability of activities but most importantly will support better participation, 

collaboration and growth across the sector. 

 Understanding that AHA/HLITOA requires support in developing market access 

through capacity building, technical support and business development activities, the 

associations remain sporadic in their target market list. Markets are not being chosen 

based on market research; rather, the focus is placed on a long “wish list”. While 

some supply side research is available, no demand side research is utilized in order to 

choose markets for development based on strategic opportunities, demand, access, etc. 

For the industry to ensure maximum return on financial investment and effort, it is 

imperative that as a result of research, investments are made in the markets that offer 

the highest potential for return on investment, tourism growth and sustainability. 
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ICT 
 
Progress toward Indicators 

 

The following chart outlines key achievements, impact and evaluation of ICT activities 

during the period of October 1, 2012 to December 31, 2012. 
 
TABLE 4: ACHIEVEMENTS, IMPACT AND EVALUATION OF ICT 
USAID COMPETE PROJECT Q1/FY2 

Achievements Impact 

  PDF Project with Progineer  

 A new contract was signed between PDF and 
Progineer to create a well-trained, well-qualified 
workforce that would position Progineer to 
contract 25% of PDF’s R&D budget that will 
generate new, highly skilled job openings.  

FY1  

 Jobs created: 5 

 Export increased: 2% 
Q1/ FY2 

 Hired new 2 employees. 

 Export increased: $25,092  

Palestinian Business Innovation Center 

FY1 

 Inspiring young Palestinian entrepreneurs at the 
first ever Hi-Tech Hub Event. This event has been 
designed as monthly gatherings of developers, 
web designers, entrepreneurs, students, 
academics and investors who are interested in 
contributing to a more vibrant start-up community.  

Q1 / FY2 

 Launched the second Hi Tech Hub Event on Nov 
29, 2012, 

 

 Provided a forum to connect, innovate, lead, listen 
to a global line up of speakers who shared their 
experiences and gave advice about breaking into 
international markets with an innovative tech idea.  

 
Evaluation / Hi-Tech Hub 2 

 Most participants were male and 30% of 
participants were female. 

 The majority of participants were students and 
many were entrepreneurs. Some participants were 
employees and a few were business owners.  

 Most participants heard about the Hi-Tech Hub 2 
Event through Facebook (61.9%). Many 
participants heard about the event via other 
sources including friends, invitations, and 
universities (58.5%). A few participants heard 
about the event by billboards (4.8%) and 
newspapers (4.8%). 

 The majority of participants indicated that the event 
was very organized. Many participants determined 
that the event was moderately organized. A few 
participants stated that the event was extremely 
organized and a few rated the event as slightly 
organized.  

 The majority of participants rated the information 
presented at the event as somewhat useful. Some 
participants indicated that the information 
presented was very useful.  

 Most participants are somewhat satisfied with the 
event. Many participants were neutral regards 
satisfaction with the event and some were very 
satisfied. A few participants were somewhat 
dissatisfied with the event.  

 The participants gave Abd Al Malik Jaber a 4.5 out 
of 5 rating average in regards to the relevance of 
information given during the presentation.  For the 
same measurement, the participants gave Alan 
James a 3.8 out of 5 rating average. 

 
Recommendations/ Hi-Tech Hub 2 

 Provide an English translator, as there were 
participants who had poor understanding of the 
English language. 

 Engage more universities in the event to expand 
the participants’ networks and connections and 
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TABLE 4: ACHIEVEMENTS, IMPACT AND EVALUATION OF ICT 
USAID COMPETE PROJECT Q1/FY2 

Achievements Impact 

engage with other students of different majors and 
experiences.  

 Allow more time for explaining and discussing 
projects to the audience.  

 Invite a limited number of participants to prevent 
over crowdedness and chaos for many partakers 
had difficulty hearing due to the large number in the 
room. This would lead to a more deliverable 
outcome.   

Apple iOS Mobile Development Center of Excellence 

 The Apple iOS Development Center of 
Excellence, owned by Infinite Tiers, partnered 
with USAID Compete to develop deep knowledge 
in agile technologies and mobile applications – 
especially for Android and Apple applications. 
 

FY1 

 The Center initially hired 10 Palestinian software 
engineering graduates as full time Infinite Tiers 
employees who will engage in research and 
development activities using cutting edge 
technology to create the software applications 
demanded both internationally and locally.  

 The center also has produced 2 new products 
featured on the Apple Store. 
 

Q1 /FY2 Achievements 

 2 new interns were hired with a total of 14.  

 Develop deep knowledge in agile technologies and 
mobile applications – especially for Android and 
Apple applications 

 Enable a local branch of US based company to 
develop local resources in mobile applications. 

H+W Sales Force Cloud Computing 

 H+W Product Force is working with Palestinian 
partners to create a resource center under the 
name H+W Product Force. The center will 
develop and market SaaS applications on the 
Sales Force platform.  
 

 Q1/FY2 

 Grant was signed October 4, 2012 (delayed due 
to vetting: submitted June 20, 2012; approved 
Aug 24, 2012.) 

 Employment and training started for 13 
employees. 

 Training milestone is finished. 

Q1/FY2  

 New Markets accessed (Denmark and Germany). 

 Jobs Created: 1. 

 This activity will build Palestinian capacity to 
develop IT tools, particularly cloud computing 
technology services, a leading edge technology 
that is in high demand globally.   
 

Updates for Other ICT Activities in the Work Plan 

Oracle Training Center: Developing skilled human resources in key Oracle technologies and supporting 

Palestinian outsourcing service providers to land jobs in the outsourcing industry is the prime focus of this 
activity. The program will target employed staff of Palestinian ICT firms as well as new graduates from IT 
universities. Selecting Issue Ltd-provides full services to establishing offshore software development teams and 
offshore outsources projects. Compete contracted Oracle University Israel to deliver Sieble training for 15 
Palestinian Engineers; training will start on Nov 4th (multiple vetting requests and permitting delays.) Contracted 
Oracle University Israel to deliver Sieble training for 9 Palestinian Engineers. Training started Dec 2

nd
. 

 
 
Lessons Learned 
 

Youth is not a guarantee of innovation - A key issue identified during the ICT team’s visit to 

the GES summit in Dubai is that when targeting startup and entrepreneurship opportunities, 

USAID Compete should not only anchor our search to young entrepreneurs. Also, looking for 

older and experienced entrepreneurs is important and it is highly probable that they would 

generate high value ideas. 
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STONE AND MARBLE 
 
Progress toward Indicators 
 

The following chart outlines key achievements, impact and evaluation of Stone & Marble 

activities during the period of October 1, 2012 to December 31, 2012. 
 
TABLE 5: ACHIEVEMENTS, IMPACT AND EVALUATION OF STONE & MARBLE 
USAID COMPETE PROJECT Q1/FY2 

Achievements Impact  

Trade Shows Participation 

FY1 

 The project supported the participation of 2 
companies at the Marmomacc Trade Show 
(Verona, Italy), in order to attract stone buyers, 
establish market linkages, and gain knowledge 
about recycling technologies. 

 
Q1 / FY2 

 Attended 'Big 5' Trade Show (Dubai, UAE) with 2 
companies participating 'Next Step' representing 
second tier producers and 'Verona Group' 
representing 5 stone producers.  

 
 

FY1 

 2 companies participating as a soft launch for 
group marketing activities. 

 21 containers were ordered, value $250,000 

 3 new markets accessed: India, Algeria, and 
Indonesia. 

Q1/ FY2 
 518 containers sold (during and after Marmomacc 

and Big 5 Trade Shows) with a value of $5,247,000 
USD. 

 2 major new markets accessed: Iraq and Canada. 

 Jobs Created: 13 from Verona Marble and 
Industrial Investments Co. 

 
Evaluation/ Big 5 Trade Show 

 One group marketing consortium evaluated the 
communication prior to the trade show, 
preparations, support and organization of the trade 
show as very good; the other group marketing 
consortium evaluated them as good.  

 One group marketing consortium represented 4 
companies at the tradeshow while the other 
represented 5 companies.  

 Two group marketing consortiums made 40 
business leads during and after the show. 

 A group-marketing consortium sold 56 containers 
with an average amount of $532,000 USD to the 
UAE and Qatar. The other group marketing 
consortium submitted price offers to large projects 
in the Gulf region with pending sales.  
 

Recommendations / Big 5 Trade Show 

 One participant recommended receiving the space 
earlier so that they can have more time in 
preparation and organization.  

 Form Partnership with Specialized Marketing Firms 

 Linking Palestinian manufacturers with 
international buyers and investors is essential for 
reaching global competitiveness and increasing 
exports.  

 Group and Specialized Marketing activities will 
assist Palestinian companies in reaching global 
markets, developing promotional materials and 
products that meet international standards and 
provide continuous market intelligence.  

 USAID Compete is supporting and facilitating the 
development of group and specialized marketing 
consortiums to represent second tier stone and 
marble producers.  

 

 Link global buyers with Palestinian producers. 

 Provide firms with access to creative marketing 
materials that will support export development.  

 Export growth. 
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TABLE 5: ACHIEVEMENTS, IMPACT AND EVALUATION OF STONE & MARBLE 
USAID COMPETE PROJECT Q1/FY2 

Achievements Impact  

FY1 

 Identified a total of 2 joint marketing companies 
that will represent identified stone and marble 
producers. 

 
Q1 / FY2  

 Next Step participated at the Dubai Big 5 trade 
show.  

 Identified 2 joint marketing companies interested 
in representing stone and marble producers.  

 Filter Press Evaluation and Maintenance 

 An assessment of all filter press machines cross-
sector was conducted; 67 filter presses were 
identified that require fixing, maintenance and/or 
upgrade.   

 
Q1 / FY2 

 The evaluation of all filter presses across the 
sector was completed (86) 

 Details regarding the cost to fix and upgrade 
existing filter presses were analyzed (86) 

 23 filter presses in the Hebron industrial zone 
requires maintenance 

 52 filter presses across sector  

 Coordinating with USM to vet the companies in 
starting from Hebron industrial zone and moving 
cross-sector 

 Procurement / Contract are in the final stages 

 General Procurement Notice in the local 
newspaper for 7 days prior to awarding the 
contract 

 Preparing the contract - in progress 

 Enabling stone producers to transform slurry to 
sludge meet environmental requirements, recycle 
water and increase cutting tool lifecycle. 

   

 
 
Lessons Learned 
 

The intersection of filter presses and solving the sludge problem in the Palestinian Stone and 

Marble industry provided lessons learned in Q1 FY2.  

 

 Filter press machines should be an integrated part of stone production and enforced as 

a part of the overall environmental and production regulations. Both the mechanical 

and environmental implications of these machines is a part of transforming the stone 

industry and transferring 'liquid slurry' into 'dry sludge' that has further economic 

value. Without functioning filter presses, the industry’s sludge problems will go 

unresolved – this is critical as a first step.  

 Addressing the sludge problem should be a phased approach. It is critical that the 

stone industry and stakeholders play a critical role in the sustainability and 

transformation of the industry, directly overseeing, monitoring and controlling the 

hauling of sludge into dedicated dumping sites. This is a short-term solution until 

potential investors view sludge processing as a business solution.  
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CROSS-CUTTING INDICATORS  
 

USAID Compete works across the Agribusiness, Tourism, ICT and Stone & Marble sectors 

to find opportunities to encourage gender equality and support youth innovation
1
.  While 

Stone & Marble exemplifies a more traditional manufacturing industry with limited 

employment of women and youth, the Tourism, ICT and Agribusiness sectors show efforts to 

reduce gender gaps and encourage youth participation. The following sections highlight 

project activities with a youth and gender impact over the last quarter. 

 

YOUTH INITIATIVES  

 

USAID Compete’s Palestinian Innovation Center activity was designed to spur youth 

innovation in the ICT sector by creating a hub-like innovation center for youth to connect 

with peers and successful tech entrepreneurs. November’s Hi-Tech Hub in Ramallah attracted 

224 participants: 57% were youth and 29% of the total attendants were female and follows 

the 1
st
 Hi-Tech Hub (previously reported) where among the 414 participants 78% were youth 

and 26% were females. The event is also a venue for young entrepreneurs to showcase their 

best tech startup ideas in teams of one to four people. Of the four startups selected as finalists, 

six of the ten group members were young women.  
 

GENDER & COMPETE 

 

From grafting to packaging to marketing, Agribusiness provides opportunities for males and 

females along the value chain. USAID Compete ensures that workshops and training are in 

facilities and locations where all participants are comfortable to learn and benefit from 

trainings in the same space. Over the last quarter Agribusiness held several trainings and 

workshops, including: 

 

 Training to ensure the agribusiness sector adopts international standards: two food 

safety trainings were held at the Nakheel Co. in the West Bank where 33 of the 63 

participants were female. The packing house at Nakheel Co. is an almost entirely 

female operation.  

 At a packaging and labeling awareness workshop provided by USAID Compete, eight 

of the 45 participants were female. At the LibanPak training center in Lebanon (see 

page 9), female trainers trained (six) male participants. 

 35 participants (7 females; 28 males) attended a grafting training session provided by 

USAID Compete consultant Richard Hassell (see page 7). Grafting is generally a 

female trade in the Palestinian Territories. 

 Olive Oil is a “traditional” crop in the sense that the entire family works on the crops. 

Last quarter USAID Compete held an Olive Oil demo workshop attended by 329 

people, including 52 females. 
 

The tourism sector held several workshops and trainings in the past quarter designed to 

strengthen hospitality capabilities, e-tourism offerings and assessor skills across the sector.  

 

 Assessor training for the Hotel Classification system (see page 7) was delivered to 25 

participants of whom 6 were female.  

                                                           
1
 Defined by USAID as aged 14 to 29  
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 A total of 52 participants attended three e-tourism seminars (see page 7) delivered in 

December, including 22 females. 

 The launch of the Palestinian Hotel Classification System took place in Bethlehem 

with 148 people in attendance; 24% (36) were females and 10% (15) of the total 

participants were youths. 
 

M&E ACCOMPLISHMENTS 
 

During the first quarter of FY2, the Monitoring and Evaluation (M&E) team continued to 

play a critical role capturing and evaluating performance data from project activities. The 

following are select accomplishments for the M&E team this quarter: 

 Development of the PMEP for FY2, including the list of indicators and targets; 

 Continue opening and updating Compete activities and interventions on Geo-MIS, 

TraiNet and TAMIS;  

 Developed Project Fact Sheets to be updated twice a month; 

 Conducted a series of field visits and interviews across the West Bank to project 

beneficiaries to track the progress and capturing the intended results as well as to 

assure data quality; 

 Attended workshops, training sessions and events organized by USAID Compete to 

assure proper implementation as well as getting participants’ feedback and comments; 

 Conducted five online surveys to evaluate USAID Compete events and tradeshows; 

 Worked closely with Component Leads and the technical staff to make sure that 

USAID regulations have been met; 

 Working with Communications team to submit project progress reports. 

  
Lessons learned  

 

From October 1 to December 31, 2012, the M&E team conducted a series of field visits 

across the West Bank. While the team’s primary function is to monitor progress against 

indicators, the M&E team also focuses on building trust with project stakeholders and 

beneficiaries. This approach has had a positive impact on obtaining constructive feedback 

and comments on the implemented activities.  

 

The M&E team continues its review of data quality requirements for data collection in FY1. 

A key lesson learned is that quality requirements are unlikely to be met unless all templates, 

system and written procedures are in place; the M&E team continues to work toward this in 

FY2.  

 

PROJECT HIGHLIGHTS 
 

The ensuing section contains highlights from two USAID Compete activities during the 

period of October 1, 2012 to December 31, 2012. 
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QUARTERLY HIGHLIGHTS – LETTING THE STARS GUIDE THEM 

 

 Tourists have long relied on star ratings when it comes to 
selecting hotels. Tourists know that a 3, 4 or 5 star means 
something and they have expectations for a certain level of 
service and facilities that all contribute to the destination 
experience. 
 
In a location that lacks a star rating system, however, guests 
may be confronted with varying levels of quality, services and 
facilities. Improving tourism services and quality standards in the 
Palestinian Territories are at the core of USAID Compete’s 
tourism development strategy. A foundational element and 
major step forward for the industry was building the “Let the 
stars guide you” Palestinian Hotel Classification system (PHCS.) 
 
The key to success in building the system was rallying together 
public and private industry stakeholders. USAID Compete 
formed a Palestinian Hotel Classification Joint Committee, since 
formally established by the Ministry of Tourism (MoTA), which is 
responsible for major decisions around the standardization of 
the PHCS. The over 300 standards incorporated in the system 
leverage international standards with modifications for the 
Palestinian Territories.  
 
Concurrently, training is also underway for the assessors who 
will ultimately assign 1 to 5 star ratings to Palestinian hotels.  
The training involves both technical and practical aspects, 
including application of the standard evidence gathering 
methods on the Movenpick Hotel in Ramallah. Assessors 
received a certificate for the technical training component at the 
PHCS launch event in Bethlehem, and will continue with soft 
skills training in early 2013.    
 
Rounding out the new system, the introduction of Digital 
Tourism – including online booking options – will further 
strengthen the Palestinian tourism industry. With the PHCS, 
skills training for hotel employees and Digital Tourism in motion, 
the Palestinian tourism sector is well positioned for success in 
2013.   

Jordanian and Palestinian Ministers 
of Tourism and USAID Mission 
Director Mike Harvey at the PHCS 
launch in Bethlehem  
 
 

While the Palestinian Hotel 
Classification System benefited 
from close collaboration with the 
creators of the Jordanian system, 
it was the strong public-private 
partnership that expedited the 
creation of the Palestinian system. 
This model will be replicated in 
other initiatives both within and 
outside the tourism industry in the 
Palestinian Territories.   
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QUARTERLY HIGHLIGHTS – GROUP MARKETING SUCCESS 

  Stone and Marble represents a major industry in the Palestinian 
economy; however, reaching international markets remains a 
challenge. To help open new markets, USAID Compete is 
introducing a new method of marketing into the sector, which 
ensures that a large group of export-ready SMEs are 
represented at international trade shows like the Dubai Big 5 
and Marmomacc in Italy. 
 
“The underlying objective of Group Marketing is to support the 
creation of group consortiums that can professionally represent 
Palestinian stone and marble producers in a way that smaller 
companies might not be able to. With a focus on marketing, 
packaging and meeting international standards, the consortiums 
will win large international projects and build partnerships that 
will result in continuous exports,” says Hanna Rabah, Sector 
Lead, Stone and Marble. “This means that a wider network of 
Palestinian producers who can provide different types and 
colors of natural stone from various parts of the West Bank are 
represented internationally. With a continuous increase in 
exports by ‘Group Marketing Consortiums’, smaller stone 
producers benefit immensely from increases in production, 
employment and improved branding.” 
 
Trade shows form a critical part of the strategy to introduce 
Palestinian products like Stone and Marble into new markets. 
This fall, USAID Compete supported the participation of newly 
established Palestinian Group Marketing companies to promote 
local products at the Dubai Big 5, the MENA (Middle East & 
North Africa) region’s largest construction and natural stone 
trade show, and the world renowned stone and marble 
exhibition, Marmomacc. As a result of Marmomacc, Palestinian 
company Verona Group was able to access five new markets 
and took orders for 61,000m3 of stone – equivalent to 
$3,800,000 USD – in the first quarter of FY2 alone, the 
equivalent of typical sales for an entire year. The effects are 
wider reaching still: on account of the size of the orders, Verona 
Group doubled the working shifts of its employees, hired 13 new 
employees and began relying on three tier-2 producers for 
cutting stone consistently for the next year. 
 
At the Dubai Big 5, Verona Group was also able to secure 
$552,000 USD in contracts. The Dubai market has a particular 
interest in ornate and decorative stone. To begin to meet this 
demand Palestinian producers are joining forces to develop a 
new production line for precision stone carving.  
 
 

Stone & Marble booth at the Dubai 
Big 5 Trade Show 

Palestinian company Al-Waleed is 
a smaller firm, not initially part of 
the Group Marketing model. At the 
Marmomacc trade show he was 
able to secure $350,000 USD in 
business, and since then he has 
been to the U.S. to follow up on 
customers and had a Korean buyer 
visit his factory to further establish 
a business relationship. Last 
quarter, USAID Compete received a 
letter from Abeer Al Omari about 
his interest in establishing a group 
marketing consortium and his 
overall positive experience 
working with USAID Compete: 
 
“We at Al-Waleed Stone Co are 
grateful to you for supporting our 
participation in the exhibition which 
opened so many doors and allowed 
us an opportunity to export 
Palestinian Stone and improve our 
strategies.” 
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COMMUNICATIONS AND OUTREACH 
 

During this quarter the Communications team carried out media outreach activities to 

continue and expand its efforts to maintain dialogue and positive perception in the media and 

other channels around USAID support of sustainable economic development in the 

Palestinian Territories.  

 

USAID Compete sector activities were covered by the following media outlets: 

 

Newspapers: USAID’s Compete project issued 9 press releases during this quarter, which 

were captured by Al-Quds Newspaper, Alayyam News, Al Hayyat Al Jadideh 

 

News agencies: Wafa News agency (6 times), Maan News agency (8 times), PNN News 

Agency, (9 times), Shasha (2 times) Raya Press (1time) Ekhbaryat News Agency (1 time) 

 

News webpages: Panet.co.il, Wamda.com, alwatanvoice.com, AlMaghriebiya, Ra3y.org, gulf 

media, Baladna fm, Ramallah.net, Elajyal, PalJournal, Mubasher.info, Alwatanvoice, 

Albalad.net, AlqudsAlraqami.ps Alrai, Raya Press, Rb 2000.  

 

Radio interviews: Hebron Radio, Angham, Raya FM, Tareeq Al Mahaba, Bethlehem 2000, 

Ajyal, Marah, AlHuraya, Hayat Nablus.   

 

TV coverage of USAID Compete events: Palestine TV, Maan TV, Wattan TV, Hebron TV 

 

TV interviews: Palestine TV (in-studio interview), Shashat TV, Maan TV, Maan Mix, 

Wattan, Palestine TV (News), Hebron TV.   

 

YouTube:  

 Hi-Tech Hub 2 (Live-streaming) 

 USAID announcement of programs at ExpoTech in support of Palestinian ICT sector 

development.  

 

Media coverage represents an alternative measure of impact, as it is responsible for 

positioning the project and telling the story of its social, human, and economic impact. Press 

releases were issued to cover the activities that took place (see Annex).  

 

Additionally, the Communications team wrote two success stories this quarter to highlight 

achievements by the Agribusiness and Stone & Marble sectors. 

Events 

The Communications team oversaw and managed public events carried out by the four 

sectors, ensured proper branding, media coverage and relations.  

Support provided during these events included: 

 Producing branded materials: roll ups, banners, invitations, promotional items   

 Venue set-up, seating, lighting sound system, branding 

 Organizing and running PR and media campaigns 

 Documentation of events (pictures, interviews, videos, media monitoring 

 Managing radio and TV interview 
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PR and Branding:  

 Billboard- post Hi-Tech Hub displaying winners and announcing next Hi-Tech hub 

 USAID Advertisement in the ExpoTech booklet 

 Fruit-Logistica – Berlin booth 

 USAID announcement at ExpoTech 

 USAID announcement at Hotel Classification Launch Event 

 

Production: 

 Vox Pops for Hi-Tech Hub, (promotional video) 

 Vox Pops for Hotel Classification 

 Short illustrative video about hotel classification standards 

Reporting 

As a key vehicle to communicate project progress, impact and evaluation, the 

Communications team works closely with the M&E and technical teams to produce 

meaningful weekly, monthly, quarterly and annual reporting. During this quarter, the team 

produced 12 weekly reports, two monthly reports and the F2012 annual report. 

 

ISSUES THAT MAY INHIBIT OR ENHANCE PERFORMANCE 
 

USAID Compete enjoys the strong, trusting partnership with the USAID/WBG/PEO Mission 

and in particular the COR Ghassan Al Jamal as well as our key counterparts and beneficiaries 

in both the Palestinian private and public sectors. These partnerships have enabled the 

Compete team meet the diverse challenges working in the Palestinian context.  

 

Nonetheless there have arisen three challenges that with hard work and good will USAID and 

the Compete team can overcome: 

 

 Contingency Plan for the deceleration of Compete project activities due to on-going 

Congressional budget debates was requested, delivered and approved during the last 

quarter of calendar 2012. As a result of a joined-up effort of Compete and USAID 

management a prioritized set of contracted, mission essential, and politically 

imperative activities has been agreed for the first 3-6 month of calendar 2013. 

 Vetting Procedures continues to remain a manageable challenge as the processing 

system improves allowing better forecasting for timeliness of activities and 

monitoring of deliverables. 

 Procurement Compliance while good, could be strengthened if an agreed 

communication protocol with the WBG/OCM team could be established where pre-

procurement guidance could be sought on a case-by-case basis for mission critical 

activities operating in a small, limited local supplier market. 
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SUBCONTRACTS AND GRANTS 
 
During the first quarter of the second year of the project (October 1, 2012 – December 31, 

2012), the Compliance and Grants team continued to work closely with the technical staff to 

ensure an agile and streamlined implementation of technical activities performed in a manner 

compliant with USAID regulations and the special requirements of the Mission. 

 
Achievements during Q1 

 

Activity procurement continued, including design services for tourism sites, irrigation 

equipment for forward contracting activities with potato farmers, event management for the 

High Tech Hub II and the launch of the Hotel Classification System. 

 

Two (2) grants totaling $253,232 were executed during the quarter with an additional 2 in the 

concept/negotiation phase.   

 

The Compliance and Grants team worked closely with the Finance team to complete the 

monthly Subaward Reporting as required under Mission Notice 2009-WBG-11. 

 

During this quarter, 199 new requests for vetting were submitted to USAID for individuals 

and organizations. Eligibility/Ineligibility Notices for 195 of the outstanding requests were 

received.  

 

DAI’s Technical and Administrative Management Information System (TAMIS) for the 

Compete Project continued to be customized based on feedback on the user experience. This 

system provides a centralized repository of project documentation and traceability of activity 

development, execution, monitoring, and evaluation.  

 

The Compliance and Grants team completed the evaluation phase of the USAID West Bank 

and Gaza Partner Contracted Audit (PCA) program of the first year of the project. 

 
Goals and Future Activities 

 

The Compliance and Grants team will continue to focus on supporting the technical 

components to implement an effective and compliant project. In Q2, the Compliance and 

Grants team anticipates supporting international trade shows, third country participant 

training, and industry specific familiarization trips for all sectors.  

 

The Compliance and Grants team will work in coordination with the Monitoring & 

Evaluation team to perform site visits to grantees, pilot projects, and other project sites and 

events to resolve any compliance issues that may arise. In addition, the team will support the 

USAID Partner Contracted Audit and the IG Performance Audit. 
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ANNEXES  
 
Media Monitoring Report 

 

Several USAID Compete activities have gained press coverage from local outlets and at 

times in regional specialized media outlets. The following report details the nine press 

releases that were produced this quarter and resultant media coverage.  
 

Event/initiative: Hotel Classification Joint Committee Familiarization visit to Jordan 

Sector: Tourism 

Date: 2/10/2012 

Media Coverage: 

http://www.alquds.com/news/article/view/id/388934 
-%D8%A7%D9%84%D9%84%D8%AC%D9%86%D8%A9-http://arabic.pnn.ps/index.php/economy/28937

-%D8%A7%D9%84%D9%88%D8%B7%D9%86%D9%8A%D8%A9
-%D8%A7%D9%84%D9%85%D8%B4%D8%AA%D8%B1%D9%83%D8%A9

-%D9%84%D8%AA%D8%B5%D9%86%D9%8A%D9%81
-AF%D9%82%D8%A7%D9%84%D9%81%D9%86%D8%A7%D8%
-%D8%B2%D9%8A%D8%A7%D8%B1%D8%AA%D9%86%D8%A7

-%D9%86%D8%A7%D8%AC%D8%AD%D8%A9-%D9%84%D9%84%D8%A3%D8%B1%D8%AF%D9%86
%D8%AC%D8%AF%D8%A7 

Hayat-http://www.maannews.net/arb/ViewDetails.aspx?ID=525481Al 
-YJ:www.alhayatIaU-https://docs.google.com/viewer?a=v&q=cache:VuGQIW

-j.com/pdf/2012/10/3/page12.pdf+&hl=en&gl=ps&pid=bl&srcid=ADGEESgOuNH4ms6MtJ
L9Ac9o6_3EpfbbmXm15ei8qNXHxZr026VGp5QLl64uX0fB6YHG0SLR24ALXRb6TIvyl07KKyoLorAuo9TpElzgnf5
A1URTuonCbbVEWjUh9XV3ZFiQn1woBGl&sig=AHIEtbQ4ogCr81i59A59W6SKGPfZR9Zs3Q 

 
 

Event/initiative: Opening of iOS Mobile Development Center of Excellence 
Sector: ICT 
Date: 4/10/2012 
Media Coverage: 

-28/29385-33-16-11-01-http://arabic.pnn.ps/index.php/home/pnn/services/website/2012
-%84%D8%AA%D8%AD%D8%AA%D9%81%D9-%D9%86%D8%A7%D8%A8%D9%84%D8%B3

-%D9%85%D8%B1%D9%83%D8%B2-%D8%A8%D8%A5%D9%81%D8%AA%D8%AA%D8%A7%D8%AD
-%D8%A7%D9%84%D8%AA%D9%85%D9%8A%D8%B2

-ios-%D8%A8%D8%B1%D8%A7%D9%85%D8%AC-%D9%84%D8%AA%D8%B7%D9%88%D9%8A%D8%B1
ipad-%D9%88-iphone-%D9%84%D8%A3%D8%AC%D9%87%D8%B2%D8%A9 

http://ghad.ps/slider/inst/52994.html 
http://www.alquds.com/news/article/view/id/389643 
http://www.rayapress.com/?page=details&newsID=16655&cat=13 

.396456472246.204537.356499127246&type=1www.facebook.com/photo.php?fbid=10151249952202247&set=a
&relevant_count= 

http://www.ekhbaryat.net/internal.asp?page=articles&articles=details&cat=23&newsID 
 

 

Event/initiative: ExpoTech 
Sector: ICT 
Date: 7/10/2012 
Media Coverage: 
http://www.youtube.com/watch?v=hSd3MrVAwUU&feature=youtu.be 
 

 

Event/initiative: MOU signing ceremony between USAID and MOA  
Sector: Agribusiness 
Date: 10/10/2012 
Media Coverage: 
http://www.wafa.ps/arabic/index.php?action=detail&id=1 
 http://www.al-ayyam.com/pdfs/11-10-2012/p25.pdf40128 
http://www.alquds.com/pdfs/pdf-docs/2012/10/11/page24.pdf 

http://arabic.pnn.ps/index.php/economy/28937-%D8%A7%D9%84%D9%84%D8%AC%D9%86%D8%A9-%D8%A7%D9%84%D9%88%D8%B7%D9%86%D9%8A%D8%A9-%D8%A7%D9%84%D9%85%D8%B4%D8%AA%D8%B1%D9%83%D8%A9-%D9%84%D8%AA%D8%B5%D9%86%D9%8A%D9%81-%D8%A7%D9%84%D9%81%D9%86%D8%A7%D8%AF%D9%82-%D8%B2%D9%8A%D8%A7%D8%B1%D8%AA%D9%86%D8%A7-%D9%84%D9%84%D8%A3%D8%B1%D8%AF%D9%86-%D9%86%D8%A7%D8%AC%D8%AD%D8%A9-%D8%AC%D8%AF%D8%A7
http://arabic.pnn.ps/index.php/economy/28937-%D8%A7%D9%84%D9%84%D8%AC%D9%86%D8%A9-%D8%A7%D9%84%D9%88%D8%B7%D9%86%D9%8A%D8%A9-%D8%A7%D9%84%D9%85%D8%B4%D8%AA%D8%B1%D9%83%D8%A9-%D9%84%D8%AA%D8%B5%D9%86%D9%8A%D9%81-%D8%A7%D9%84%D9%81%D9%86%D8%A7%D8%AF%D9%82-%D8%B2%D9%8A%D8%A7%D8%B1%D8%AA%D9%86%D8%A7-%D9%84%D9%84%D8%A3%D8%B1%D8%AF%D9%86-%D9%86%D8%A7%D8%AC%D8%AD%D8%A9-%D8%AC%D8%AF%D8%A7
http://arabic.pnn.ps/index.php/economy/28937-%D8%A7%D9%84%D9%84%D8%AC%D9%86%D8%A9-%D8%A7%D9%84%D9%88%D8%B7%D9%86%D9%8A%D8%A9-%D8%A7%D9%84%D9%85%D8%B4%D8%AA%D8%B1%D9%83%D8%A9-%D9%84%D8%AA%D8%B5%D9%86%D9%8A%D9%81-%D8%A7%D9%84%D9%81%D9%86%D8%A7%D8%AF%D9%82-%D8%B2%D9%8A%D8%A7%D8%B1%D8%AA%D9%86%D8%A7-%D9%84%D9%84%D8%A3%D8%B1%D8%AF%D9%86-%D9%86%D8%A7%D8%AC%D8%AD%D8%A9-%D8%AC%D8%AF%D8%A7
http://arabic.pnn.ps/index.php/economy/28937-%D8%A7%D9%84%D9%84%D8%AC%D9%86%D8%A9-%D8%A7%D9%84%D9%88%D8%B7%D9%86%D9%8A%D8%A9-%D8%A7%D9%84%D9%85%D8%B4%D8%AA%D8%B1%D9%83%D8%A9-%D9%84%D8%AA%D8%B5%D9%86%D9%8A%D9%81-%D8%A7%D9%84%D9%81%D9%86%D8%A7%D8%AF%D9%82-%D8%B2%D9%8A%D8%A7%D8%B1%D8%AA%D9%86%D8%A7-%D9%84%D9%84%D8%A3%D8%B1%D8%AF%D9%86-%D9%86%D8%A7%D8%AC%D8%AD%D8%A9-%D8%AC%D8%AF%D8%A7
http://arabic.pnn.ps/index.php/economy/28937-%D8%A7%D9%84%D9%84%D8%AC%D9%86%D8%A9-%D8%A7%D9%84%D9%88%D8%B7%D9%86%D9%8A%D8%A9-%D8%A7%D9%84%D9%85%D8%B4%D8%AA%D8%B1%D9%83%D8%A9-%D9%84%D8%AA%D8%B5%D9%86%D9%8A%D9%81-%D8%A7%D9%84%D9%81%D9%86%D8%A7%D8%AF%D9%82-%D8%B2%D9%8A%D8%A7%D8%B1%D8%AA%D9%86%D8%A7-%D9%84%D9%84%D8%A3%D8%B1%D8%AF%D9%86-%D9%86%D8%A7%D8%AC%D8%AD%D8%A9-%D8%AC%D8%AF%D8%A7
http://arabic.pnn.ps/index.php/economy/28937-%D8%A7%D9%84%D9%84%D8%AC%D9%86%D8%A9-%D8%A7%D9%84%D9%88%D8%B7%D9%86%D9%8A%D8%A9-%D8%A7%D9%84%D9%85%D8%B4%D8%AA%D8%B1%D9%83%D8%A9-%D9%84%D8%AA%D8%B5%D9%86%D9%8A%D9%81-%D8%A7%D9%84%D9%81%D9%86%D8%A7%D8%AF%D9%82-%D8%B2%D9%8A%D8%A7%D8%B1%D8%AA%D9%86%D8%A7-%D9%84%D9%84%D8%A3%D8%B1%D8%AF%D9%86-%D9%86%D8%A7%D8%AC%D8%AD%D8%A9-%D8%AC%D8%AF%D8%A7
http://arabic.pnn.ps/index.php/economy/28937-%D8%A7%D9%84%D9%84%D8%AC%D9%86%D8%A9-%D8%A7%D9%84%D9%88%D8%B7%D9%86%D9%8A%D8%A9-%D8%A7%D9%84%D9%85%D8%B4%D8%AA%D8%B1%D9%83%D8%A9-%D9%84%D8%AA%D8%B5%D9%86%D9%8A%D9%81-%D8%A7%D9%84%D9%81%D9%86%D8%A7%D8%AF%D9%82-%D8%B2%D9%8A%D8%A7%D8%B1%D8%AA%D9%86%D8%A7-%D9%84%D9%84%D8%A3%D8%B1%D8%AF%D9%86-%D9%86%D8%A7%D8%AC%D8%AD%D8%A9-%D8%AC%D8%AF%D8%A7
http://arabic.pnn.ps/index.php/economy/28937-%D8%A7%D9%84%D9%84%D8%AC%D9%86%D8%A9-%D8%A7%D9%84%D9%88%D8%B7%D9%86%D9%8A%D8%A9-%D8%A7%D9%84%D9%85%D8%B4%D8%AA%D8%B1%D9%83%D8%A9-%D9%84%D8%AA%D8%B5%D9%86%D9%8A%D9%81-%D8%A7%D9%84%D9%81%D9%86%D8%A7%D8%AF%D9%82-%D8%B2%D9%8A%D8%A7%D8%B1%D8%AA%D9%86%D8%A7-%D9%84%D9%84%D8%A3%D8%B1%D8%AF%D9%86-%D9%86%D8%A7%D8%AC%D8%AD%D8%A9-%D8%AC%D8%AF%D8%A7
http://ghad.ps/slider/inst/52994.html
http://ghad.ps/slider/inst/52994.html
http://www.alquds.com/news/article/view/id/389643
http://www.alquds.com/news/article/view/id/389643
http://www.rayapress.com/?page=details&newsID=16655&cat=13
http://www.rayapress.com/?page=details&newsID=16655&cat=13
http://www.facebook.com/photo.php?fbid=10151249952202247&set=a.396456472246.204537.356499127246&type=1&relevant_count=
http://www.facebook.com/photo.php?fbid=10151249952202247&set=a.396456472246.204537.356499127246&type=1&relevant_count=
http://www.youtube.com/watch?v=hSd3MrVAwUU&feature=youtu.be
http://www.wafa.ps/arabic/index.php?action=detail&id=140128
http://www.wafa.ps/arabic/index.php?action=detail&id=140128
http://www.al-ayyam.com/pdfs/11-10-2012/p25.pdf
http://www.alquds.com/pdfs/pdf-docs/2012/10/11/page24.pdf
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http://www.alhayat-j.com/pdf/2012/10/11/page18.pdf 

 
 
Event/initiative: Aquaculture workshop   
Sector: Agribusiness 
Date: 16/10/2012 
Media Coverage: 
http://www.maannews.net/arb/ViewDetails.aspx?ID=529840 
http://pnn.ps/index.php/home/pnn/services/website/2012-01-11-16-33-28/30720-مشروعcompete--وبتمويل-الوكالة
 الأمريكية-للتنمية-الدولية-يستضيف-خبير-دولي-دعما-لقطاع-تربية-الأسماك
http://www.alquds.com/pdfs/pdf-docs/2012/10/18/page25.pdf 
http://www.alhayat-j.com/pdf/2012/10/18/page19.pdf 
 
 

Event/initiative: MOU signing ceremony between USAID and Hebron Chamber of 
Commerce and Industry 
Sector: Stone & Marble 
Date: 23/10/2012 
Media Coverage: 
http://www.wafa.ps/arabic/index.php?action=detail&id=140855 
http://www.maannews.net/arb/ViewDetails.aspx?ID=531622 
http://www.pnn.ps/index.php/economy/31413-الخليل-تحتفل-بتوقيع-مذكرة-تفاهم-بين-الوكالة-الأمريكية-للتنمية-الدولية-usaid--وغرفة-تجارة
 وصناعة-محافظة-الخليل
http://www.alhayat-j.com/pdf/2012/10/24/page13.pdf 
http://www.al-ayyam.com/pdfs/24-10-2012/p22.pdf 

 
 
Event/initiative: Second High Tech Hub 
Sector: ICT 
Date: 29/11/2012 
Media Coverage: 
http://aqarfelesteen.ps/1107.html                                                                         
http://www.samanews.com/index.php?act=Show&id=144116  
http://www.wattan.tv/new_index_hp_details.cfm?id=a3273813a3559509&c_id=11#.ULo3XoPqmSo     
http://www.wattan.tv/new_index_hp_details.cfm?id=a4531811a1342078&c_id=11    
http://www.shasha.ps/more.php?id=46331   
http://www.maannews.net/arb/ViewDetails.aspx?ID=543953   
http://www.pnn.ps/index.php/home/pnn/services/website/2012-01-11-16-33-28/35227-
%D9%85%D8%B4%D8%B1%D9%88%D8%B9-compete-
%D9%88%D8%A7%D9%84%D8%AD%D8%A7%D8%B6%D9%86%D8%A9-
%D8%A7%D9%84%D9%81%D9%84%D8%B3%D8%B7%D9%8A%D9%86%D9%8A%D8%A9-picti-
%D9%8A%D8%B9%D9%84%D9%86%D8%A7%D9%86-%D8%B9%D9%86-
%D8%A7%D8%B3%D9%85%D8%A7%D8%A1-
%D8%A7%D9%84%D9%81%D8%A7%D8%A6%D8%B2%D9%8A%D9%86       
http://www.shbabq.com/moltqa/showthread.php?t=74830&page=5  
http://www.youtube.com/watch?v=gwAtA1YAgaE 1.12.2012  
http://www.alquds.com/pdfs/pdf-docs/2012/12/1/page8.pdf  
http://www.al-ayyam.com/pdfs/1-12-2012/p09.pdf  
http://www.alquds.com/pdfs/pdf-docs/2012/11/28/page25.pdf     
http://www.shasha.ps/more.php?id=46031#.ULo-eYPqmSo   
http://www.alhayat-j.com/pdf/2012/12/3/page12.pdf 

 
 
Event/initiative: Launch of Palestinian Hotel Classification System 
Sector: Tourism 
Date: 12/12/2012 
Media Coverage: 
http://www.wafa.ps/arabic/index.php?action=detail&id=144577       
http://www.maannews.net/arb/Default.aspx  
http://arabic.pnn.ps/index.php/local/36893-
%D8%A7%D9%84%D8%A7%D8%AD%D8%AA%D9%81%D8%A7%D9%84-
%D8%A8%D8%A5%D8%B7%D9%84%D8%A7%D9%82-%D9%86%D8%B8%D8%A7%D9%85-

http://www.alhayat-j.com/pdf/2012/10/11/page18.pdf
http://www.maannews.net/arb/ViewDetails.aspx?ID=529840
http://pnn.ps/index.php/home/pnn/services/website/2012-01-11-16-33-28/30720-مشروعcompete-وبتمويل-الوكالة-الأمريكية-للتنمية-الدولية-يستضيف-خبير-دولي-دعما-لقطاع-تربية-الأسماك
http://pnn.ps/index.php/home/pnn/services/website/2012-01-11-16-33-28/30720-مشروعcompete-وبتمويل-الوكالة-الأمريكية-للتنمية-الدولية-يستضيف-خبير-دولي-دعما-لقطاع-تربية-الأسماك
http://www.alquds.com/pdfs/pdf-docs/2012/10/18/page25.pdf
http://www.alhayat-j.com/pdf/2012/10/18/page19.pdf
http://www.wafa.ps/arabic/index.php?action=detail&id=140855
http://www.maannews.net/arb/ViewDetails.aspx?ID=531622
http://www.pnn.ps/index.php/economy/31413-الخليل-تحتفل-بتوقيع-مذكرة-تفاهم-بين-الوكالة-الأمريكية-للتنمية-الدولية-usaid-وغرفة-تجارة-وصناعة-محافظة-الخليل
http://www.pnn.ps/index.php/economy/31413-الخليل-تحتفل-بتوقيع-مذكرة-تفاهم-بين-الوكالة-الأمريكية-للتنمية-الدولية-usaid-وغرفة-تجارة-وصناعة-محافظة-الخليل
http://www.alhayat-j.com/pdf/2012/10/24/page13.pdf
http://www.al-ayyam.com/pdfs/24-10-2012/p22.pdf
http://aqarfelesteen.ps/1107.html
http://www.samanews.com/index.php?act=Show&id=144116
http://www.wattan.tv/new_index_hp_details.cfm?id=a3273813a3559509&c_id=11#.ULo3XoPqmSo
http://www.wattan.tv/new_index_hp_details.cfm?id=a4531811a1342078&c_id=11
http://www.shasha.ps/more.php?id=46331
http://www.maannews.net/arb/ViewDetails.aspx?ID=543953
http://www.pnn.ps/index.php/home/pnn/services/website/2012-01-11-16-33-28/35227-%D9%85%D8%B4%D8%B1%D9%88%D8%B9-compete-%D9%88%D8%A7%D9%84%D8%AD%D8%A7%D8%B6%D9%86%D8%A9-%D8%A7%D9%84%D9%81%D9%84%D8%B3%D8%B7%D9%8A%D9%86%D9%8A%D8%A9-picti-%D9%8A%D8%B9%D9%84%D9%86%D8%A7%D9%86-%D8%B9%D9%86-%D8%A7%D8%B3%D9%85%D8%A7%D8%A1-%D8%A7%D9%84%D9%81%D8%A7%D8%A6%D8%B2%D9%8A%D9%86
http://www.pnn.ps/index.php/home/pnn/services/website/2012-01-11-16-33-28/35227-%D9%85%D8%B4%D8%B1%D9%88%D8%B9-compete-%D9%88%D8%A7%D9%84%D8%AD%D8%A7%D8%B6%D9%86%D8%A9-%D8%A7%D9%84%D9%81%D9%84%D8%B3%D8%B7%D9%8A%D9%86%D9%8A%D8%A9-picti-%D9%8A%D8%B9%D9%84%D9%86%D8%A7%D9%86-%D8%B9%D9%86-%D8%A7%D8%B3%D9%85%D8%A7%D8%A1-%D8%A7%D9%84%D9%81%D8%A7%D8%A6%D8%B2%D9%8A%D9%86
http://www.pnn.ps/index.php/home/pnn/services/website/2012-01-11-16-33-28/35227-%D9%85%D8%B4%D8%B1%D9%88%D8%B9-compete-%D9%88%D8%A7%D9%84%D8%AD%D8%A7%D8%B6%D9%86%D8%A9-%D8%A7%D9%84%D9%81%D9%84%D8%B3%D8%B7%D9%8A%D9%86%D9%8A%D8%A9-picti-%D9%8A%D8%B9%D9%84%D9%86%D8%A7%D9%86-%D8%B9%D9%86-%D8%A7%D8%B3%D9%85%D8%A7%D8%A1-%D8%A7%D9%84%D9%81%D8%A7%D8%A6%D8%B2%D9%8A%D9%86
http://www.pnn.ps/index.php/home/pnn/services/website/2012-01-11-16-33-28/35227-%D9%85%D8%B4%D8%B1%D9%88%D8%B9-compete-%D9%88%D8%A7%D9%84%D8%AD%D8%A7%D8%B6%D9%86%D8%A9-%D8%A7%D9%84%D9%81%D9%84%D8%B3%D8%B7%D9%8A%D9%86%D9%8A%D8%A9-picti-%D9%8A%D8%B9%D9%84%D9%86%D8%A7%D9%86-%D8%B9%D9%86-%D8%A7%D8%B3%D9%85%D8%A7%D8%A1-%D8%A7%D9%84%D9%81%D8%A7%D8%A6%D8%B2%D9%8A%D9%86
http://www.pnn.ps/index.php/home/pnn/services/website/2012-01-11-16-33-28/35227-%D9%85%D8%B4%D8%B1%D9%88%D8%B9-compete-%D9%88%D8%A7%D9%84%D8%AD%D8%A7%D8%B6%D9%86%D8%A9-%D8%A7%D9%84%D9%81%D9%84%D8%B3%D8%B7%D9%8A%D9%86%D9%8A%D8%A9-picti-%D9%8A%D8%B9%D9%84%D9%86%D8%A7%D9%86-%D8%B9%D9%86-%D8%A7%D8%B3%D9%85%D8%A7%D8%A1-%D8%A7%D9%84%D9%81%D8%A7%D8%A6%D8%B2%D9%8A%D9%86
http://www.pnn.ps/index.php/home/pnn/services/website/2012-01-11-16-33-28/35227-%D9%85%D8%B4%D8%B1%D9%88%D8%B9-compete-%D9%88%D8%A7%D9%84%D8%AD%D8%A7%D8%B6%D9%86%D8%A9-%D8%A7%D9%84%D9%81%D9%84%D8%B3%D8%B7%D9%8A%D9%86%D9%8A%D8%A9-picti-%D9%8A%D8%B9%D9%84%D9%86%D8%A7%D9%86-%D8%B9%D9%86-%D8%A7%D8%B3%D9%85%D8%A7%D8%A1-%D8%A7%D9%84%D9%81%D8%A7%D8%A6%D8%B2%D9%8A%D9%86
http://www.pnn.ps/index.php/home/pnn/services/website/2012-01-11-16-33-28/35227-%D9%85%D8%B4%D8%B1%D9%88%D8%B9-compete-%D9%88%D8%A7%D9%84%D8%AD%D8%A7%D8%B6%D9%86%D8%A9-%D8%A7%D9%84%D9%81%D9%84%D8%B3%D8%B7%D9%8A%D9%86%D9%8A%D8%A9-picti-%D9%8A%D8%B9%D9%84%D9%86%D8%A7%D9%86-%D8%B9%D9%86-%D8%A7%D8%B3%D9%85%D8%A7%D8%A1-%D8%A7%D9%84%D9%81%D8%A7%D8%A6%D8%B2%D9%8A%D9%86
http://www.shbabq.com/moltqa/showthread.php?t=74830&page=5
http://www.youtube.com/watch?v=gwAtA1YAgaE
http://www.alquds.com/pdfs/pdf-docs/2012/12/1/page8.pdf
http://www.al-ayyam.com/pdfs/1-12-2012/p09.pdf
http://www.alquds.com/pdfs/pdf-docs/2012/11/28/page25.pdf%20صحيفة%20القدس%2028/11/2012
http://www.shasha.ps/more.php?id=46031#.ULo-eYPqmSo
http://www.alhayat-j.com/pdf/2012/12/3/page12.pdf
http://www.wafa.ps/arabic/index.php?action=detail&id=144577
http://www.maannews.net/arb/Default.aspx
http://arabic.pnn.ps/index.php/local/36893-%D8%A7%D9%84%D8%A7%D8%AD%D8%AA%D9%81%D8%A7%D9%84-%D8%A8%D8%A5%D8%B7%D9%84%D8%A7%D9%82-%D9%86%D8%B8%D8%A7%D9%85-%D8%AA%D8%B5%D9%86%D9%8A%D9%81-%D8%A7%D9%84%D9%81%D9%86%D8%A7%D8%AF%D9%82-%D8%A7%D9%84%D9%81%D9%84%D8%B3%D8%B7%D9%8A%D9%86%D9%8A%D8%A9
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