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AgBiz Program  
 
MEDIA: Electronic  
Medium:   MIA    Journalist: unknown  
Title:  
 

Macedonian wines promoted at Dusseldorf fair 

Skopje, March 22 (MIA) - Eleven wineries from Macedonia, supported by USAID's AgBiz 
program, are promoted at international fair "ProWein 2010", held March 21-23 in Dusseldorf. 

The objective is for companies to increase competitiveness and productivity, thus successfully 
and sustainably penetrating new markets for agriculture products of added value. 

Wineries "Tikves", "Skovin", "Dalvina", "Ezimit", "Imako Vino", "File", "Vardarska Dolina", 
"Stobi", "Popova Kula", "Lozar" and "Bovin" present their products at a 120m2 national stand 
within the Dusseldorf fair. 

"ProWein" is the only fair for wine and alcohol beverages in the world. Following last year's 
fair, four Macedonian wineries that took part managed to export products to Belgium, Poland, 
Germany and the Netherlands. 

The AgBiz program has thus far provided support to 179 companies of the agriculture sector in 
the improvement of their exporting competitiveness. ik/fd/11:14 
 
Web: MIA[SMTP:VESTI@MIA.MK] 
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MEDIA: PRINT  
Medium:  BIZNIZ   Journalist: Borjana Dicevska  
Title:   
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MEDIA: PRINT  
Medium:   MOJA ZEMJA  Journalist:  
Title:  
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PRINT Media 
Medium: BIZNIZ Journalist : Pande Kolemishevski  
 
Title: American companies are not enogh promoted in Macedonia 
Interview with Ambassador Reeker  

 
Web:  

 
Date:  31 March 2010 
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Medium:   RCI  Journalist: RCI 
Title:  
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MEDIA: Radio 
Medium:   Slobodna Evropa   Journalist: Aleksandar   
Title:  
Interviwe with Goran Damovski, Senior Wine Value Chain Coordinator and Natasha Stankovic, Outreach, 
Market.Info and Environment Coordinator  
 
Web:  

 
Date:  January,10 

 
 
MEDIA: ELECTRONIC 
Medium:   FruitLogistica webpage  Journalist: n/a 
Title:  
Macedonian Companies Two Year in a Row Exhibits at  

FRUIT LOGISTICA Trade Fair  

In partnership with the Swiss Import Promotion Program of Osec (Osec/SIPPO) and USAID/Macedonia AgBiz 
Program in February 2010, five Macedonian companies will exhibit at the National Stand on FRUIT LOGISTICA, 
being held between the 3rd and 5th of February. 
 
Exhibiting in the National stand will enable the companies to establish and strengthen business contacts, and to 
improve their possibilities for increased exports of Macedonian food products.  
The five Macedonian exhibiting companies at this year show are:  Turan DOOEL Altra, Vivi Prom Vasil DOOEL 
Bogdanci, BADZO DOOEL; Agrohemija and Avtoria.  
 
This is the second year for Macedonian fresh produce companies to exhibit at “FRUIT LOGISTICA 2010”. The 
successful participation of seven Macedonian companies last year resulted in €529,000 in immediate sales, and 
excellent prospects for new, ongoing customer relationships.   
 
Carried out with winning spirit, Macedonian exhibitors for this year expect even more contacts with potential buyers, 
produce marketers, consolidators, wholesalers that might result in creating strategic partnerships in the future; 
exchange experience in fresh produce marketing and access to the most recent know-how, new improved 
technologies and management practices that can be adopted for improving productivity and enhancing their 
competitiveness.  
 
The five participating companies are from Fresh Vegetables Value Chain, which plays significant role in Macedonian 
agribusiness, and has huge export potential. The fresh vegetables value chain currently represents an important part 
of the agricultural exports, especially for regional trade. Based on the importance of the fresh vegetables value chain, 
USAID’s AgBiz Program and Swiss Import Promotion Program of Osec for more than three years assisted 
Macedonian fresh vegetables producers and marketers to increase their market share in existing markets and enter 
new regional and world markets through adding value of their produces. 
 
The agricultural sector in Macedonia represents a significant source of national income, employs a large portion of 
the population and has been identified as one of the strategic and high potential sectors. Macedonian agriculture is 
and will continue to be one of the main generators of employment and revenue for the economy.  This sector is a vital 
source of income for more than 19% of Macedonian citizens.
 
Web:  

 
Date:  3 Feb 2010 

 


