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Macedonian wines promoted at Dusseldorf fair

Skopje, March 22 (MIA) - Eleven wineries from Macedonia, supported by USAID's AgBiz
program, are promoted at international fair "ProWein 2010", held March 21-23 in Dusseldorf.

The objective is for companies to increase competitiveness and productivity, thus successfully
and sustainably penetrating new markets for agriculture products of added value.

Wineries "Tikves", "Skovin", "Dalvina", "Ezimit", "Imako Vino", "File", "Vardarska Dolina",
"Stobi", "Popova Kula", "Lozar" and "Bovin" present their products at a 120m2 national stand
within the Dusseldorf fair.

"ProWein" is the only fair for wine and alcohol beverages in the world. Following last year's
fair, four Macedonian wineries that took part managed to export products to Belgium, Poland,
Germany and the Netherlands.

The AgBiz program has thus far provided support to 179 companies of the agriculture sector in
the improvement of their exporting competitiveness. ik/fd/11:14
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Make ZOHCKMU NPOM3BOAMTENM Ha OBOLLje Ha caeM BO BepninH

CenyM MakefOHCKM KOMNaHuu, Ke ro npeTcTasaT CBOETO NPOMIBOACTBO Ha
caeMmoT ,Fruit Logistica”, koj ke ce oapxw o4 3-5 cheBpyapy BO répMaHCKUOT rpap
BepnuH. CTaHysa 300p 3a KOMNaHW1Te .Typan", ,AnTpa"”, .Busu MNpom", ,Arpo-
xemuja”, ,bayo”, ,ABTopumja" u ,AHTapec”, Ko ke Ce Npe3eHTMpaar Bo epmaHuja
€O MOMOLL Ha LLBajUapCcKaTa Nporpama 3a yHanpeaysare Ha yBo30T OCEL (Osek/
SIPPO) u Arbua MNporpama Ha YCAW/L Bo MakeaoHuja

WM3narakeTo Ha HauuoHaneH WTaHA Ke MM OBO3MOMW Ha KOMNaHWWTE Aa
BOCNOCTABaT HOBM BMIHWUC KOHTAKTKU M Aa rv noaobpaT MOXKHOCTWTE 3a rone-
MYBaHe Ha W3BO30T HA MAKEeOHCKUTE NPOMIBOAUTENW HAa XPaHa. Osa e BTOpa
roflHa 33 MaKeOHCKUTE NPOU3BEeYBaYMN Ha CBEIKO OBOLUjE 1@ U3N0XKYBaaT CBOM
npou3soaM Ha Fruit Logistica. YcnewHoTo y4ecTso Ha CEAYM MaKEelOHCKW KOM-
NaHWW O MUHATaTa roAuHa pesynTupawe co noseke o 529,000 € Bo Henocpea-
Ha npoaaxba, ¥ NPeTCTapyBale OANWYHA MOXHOCT 33 BOCNOCTaBYyBake Ha HOBM
ONHOCH Mer'y KNUeHTHTE.

Osaa rofilHa MakeJOHCKUTEe u3narayv 04eKyBaaT NoBEKe KOHTAKTH CO MOTEH
UMjanHK KynyBauw, WNeauTepu W Aunepw, paMeHa Ha MCKycTsa 3a NpPoOM3BOA-
CTBO Ha CBEXO OBOW|E, MAPKeTWHI W MPUCTaN A0 HajHoBUTE Lknow-how" Tex-
HONOFWMK M MEHAUMEHT MPaKTUKK WTO MOXAT Aa AOMPWHECaT 3a nopobpysare
Ha NPOAYKTMBHOCTA W 3rONEMyBate Ha KOHKYPEHTHOCTA HA HUBHUTE KOMMNAaHWM.
CepnyMTe KOMNaHWK KOW Y4eCcTBYBaaT Ce O CeKTOPOT Ha ArBu3 3a ceexo oBoLwije
U 3eNeH4YyK KOj Mrpa MHOrY 3Ha4ajHa ynora BO MakeaoHCKHUOT arpoBuaHnc, 1 Uc-
THOT ¥Ma OF pOMEH NOTEHLKMjan 3a n3B03.
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INTERNSHIP PROGRAM GENERATES JOBS AND SKILLS FOR MACEDONIA

YOUTH

MACEDONIA

Unemployment regularly
exceeds 36 percent in
Macedonia where more
than half of those aged
berween 18 and 24 do
not have a job. The
Macedonia Competitive-
ness Preject’s MNational
Internship and Job
Program, known as My
Career, targets this
problem head on. It
matches job seekers—
particularly recent

graduates and other youth—with internships and pesitions
to bridge the gap berween skilled worker supply and
demand.

The success of this program is transforming the labor
market in Macedonia, increasing acceprance of internships
among companies and making it easier for them to recruit
and hire the best available talent. Internships are also gaining
popularity among youths as a way to break into the job
market.

The main teel is the Internship and Job Poral. A free, Web-
based application, www.mycareer.com.mk has registered
4,795 students and 246 companies in its first year. By early
January 2010, 520 students had completed internships found
through the portal, and 100 were offered full-time jobs.

MACEDONIAN PRODUCERS EMBRACE FOOD SAFETY STANDARDS

MACEDONIA

Over the past few years, Macedenian companies in the Wild
Gathered Preducts (WGP) Value Chain have become aware
of the many benefits of implementing quality standards and
food safety systems. Macedonian processors and exporters
have benefitted from the experience gained through
participating in trade fairs and study tours organized by
AgBiz. They have gained a better understanding of the
importance of food safety assurance.

Hazard Analysis and Critical Control Points (HACCP) is one
of the most widely accepted food safety systems designed to
enhance trade between countries. For HACCP to work, it
must be implemented and maintained at all levels and by all
parties involved in the value chain: preducers, processors,
wholesalers, and/or the retailers with whom they trade.

Implementation of foad safety systems based en HACCP
principles has been a legal requi for all Macedoni
food operators since 2009. There was concern that food-
related firms weuld not be able to adapr to the standard in
the required time frame. This was recognized as an obstacle
to WGP value chain competitiveness enhancement at both
the primary consolidator level, where most participants are
micro-enterprises or individuals, and at the level of larger
exporting companies that source their raw materials from
consolidaters.

AgBiz recognized the need for HACCP implementation
suppert. In partnership with the WGP companies, AgBiz
gaged four local ¢ Iting companies and two local

consultants to implement HACCP-based food safety systems
in 30 consolidator companies and in the three largest WGP

exporters. Additionally, support for four WGP exporters
helped them achieve organic certification. This set of
activities had a positive impact not enly on the businesses
themselves, but also on the entire supply chain by
establishing long-term cooperation arrangements between
consolidators and exporters and assuring a continued
market for the wild products gathered by an estimated
60,000 low-income WGP gatherers.

“This is an enormous move in the right direction for the future of
the Wild Gathered Products Vafue Chain. We are dedicated 1o
the continued implementation of joint activities such as HACCP
implementation through the newily established Sumski Plod"
association,” said Mr. Dragan Markovski, a WGP
consolidator. 4
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Interviwe with Goran Damovski, Senior Wine Value Chain Coordinator and Natasha Stankovic, Outreach,
Market.Info and Environment Coordinator
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Macedonian Companies Two Year in a Row Exhibits at

FRUIT LOGISTICA Trade Fair

In partnership with the Swiss Import Promotion Program of Osec (Osec/SIPPO) and USAID/Macedonia AgBiz
Program in February 2010, five Macedonian companies will exhibit at the National Stand on FRUIT LOGISTICA,
being held between the 3" and 5" of February.

Exhibiting in the National stand will enable the companies to establish and strengthen business contacts, and to
improve their possibilities for increased exports of Macedonian food products.

The five Macedonian exhibiting companies at this year show are: Turan DOOEL Altra, Vivi Prom Vasil DOOEL
Bogdanci, BADZO DOOEL; Agrohemija and Avtoria.

This is the second year for Macedonian fresh produce companies to exhibit at “FRUIT LOGISTICA 2010". The
successful participation of seven Macedonian companies last year resulted in €529,000 in immediate sales, and
excellent prospects for new, ongoing customer relationships.

Carried out with winning spirit, Macedonian exhibitors for this year expect even more contacts with potential buyers,
produce marketers, consolidators, wholesalers that might result in creating strategic partnerships in the future;
exchange experience in fresh produce marketing and access to the most recent know-how, new improved
technologies and management practices that can be adopted for improving productivity and enhancing their
competitiveness.

The five participating companies are from Fresh Vegetables Value Chain, which plays significant role in Macedonian
agribusiness, and has huge export potential. The fresh vegetables value chain currently represents an important part
of the agricultural exports, especially for regional trade. Based on the importance of the fresh vegetables value chain,
USAID’s AgBiz Program and Swiss Import Promotion Program of Osec for more than three years assisted
Macedonian fresh vegetables producers and marketers to increase their market share in existing markets and enter
new regional and world markets through adding value of their produces.

The agricultural sector in Macedonia represents a significant source of national income, employs a large portion of
the population and has been identified as one of the strategic and high potential sectors. Macedonian agriculture is
and will continue to be one of the main generators of employment and revenue for the economy. This sector is a vital
source of income for more than 19% of Macedonian citizens.
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