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Introduction

The survey , The Impact of the Economic Crisis on the Local Media from the Republic of Moldova”
represents a general research of the effects of the economic crisis on the local printed media from
the Republic of Moldova. Also, the survey offers information on the evolution of the editions,
number of employed, incomes from advertising, etc. of the local newspapers in the period of 2008-
2011, and the managers’ solutions to diminish the effects of the economic crisis in the activity of the
publication.

The survey , The Impact of the Economic Crisis on the Local Media from the Republic of Moldova”
has been realized within the project ,The Development of the Survey and Analysis Capacities of API”,
implemented by the Association of Independent Press (API).

The data and information included in the survey have been collected by 15 operators in the period
of June - August 2011. They have questioned most of the directors/editors-in-chief of the local
newspapers from the Republic of Moldova, including UTA Gagauzia and the Transnistrian region.

ChapterI
PRIVATE LOCAL NEWSPAPERS

The world economic crisis has not dramatically “cut out” from the edition of the private local and
regional newspapers from the Republic of Moldova. Only seven from those 17 newspapers
qguestioned by API (on September 1, 2011, in the Republic of Moldova (except Transnistria), as many
as 23 private newspapers were issued— n.a.) stated that they lost a part of the readers they used to
have in 2008. On the other hand, as many as nine private local and regional newspapers reported a
larger edition in 2011 against 2008. In most of the cases, the increase is not significant (from 100 to
500 copies).

The number of the pages in local private newspapers has not significantly changed in the last four
years. As many as 11 publications out of those 17 questioned have the same number of pages as
they used to at the end of 2008. The newspapers ,laseta.md” and ,CN”, both edited in Balti
municipality, reduced their number of pages as a result of the world economic crisis effects.
,Faseta.md” is being issued in eight pages, while it used to contain 20 pages in 2008. ,,C[1” contains
maximum 44 pages at the moment, but four years ago the issue could contain even 52 pages.

On the other hand, as many as four local private newspapers - ,,Gazeta de Sud” (“The Gazzette of the

South) (Cimislia), ,,CimPrim” (Cimislia), ,Curierul de Hancesti” (“the Courier of Hancesti”) (Hancesti)
and ,,Cuvantul” ( “The Word"”) (Rezina) — doubled their number of pages in the last four years. We

speak about an increase from four to eight pages here.

As an effect of the economic crisis, the managers from five private regular publications had to fire 1-
2 employees. Eight private newspaper directors, in spite of the economic difficulties, hired new
journalists, advertisers, etc.

The economic crisis has mostly hard hit the incomes from the commercial advertising of the local
private newspapers from the Republic of Moldova. As many as 11 from those 17 papers questioned
lost, because of the economic crisis, at least three devoted advertising clients, which periodically



were placing advertisements. For example, ,Ecoul Nostru” (“Our Echo”) (Sangerei) lost 12
advertisers, ,,Gazeta de Sud” (Cimislia) —15, ,,Unghiul” (“The Corner”) (Ungheni) —20, ,,SP” (Balti) —25.
Six newspapers stated that their loyal advertisement clients were not scared by the economic crisis.

On the other hand, in 2009-2011, the incomes of the private local newspapers increased from the
political or electoral publicity. The apogee of the economic crisis at world level coincided with two
electoral campaigns in the Republic of Moldova (the parliamentary elections as of April 5, 2009 and
the preliminary parliamentary elections as of July 29, 2009). The incomes obtained from electoral
publicity (the preliminary parliamentary elections as of November 28, 2010 and the local general
elections as of June 5, 2011) compensated the incomes missed as a result of losing devoted
advertisement clients.

The publicity in local and regional private newspapers in economic crisis times have been
abandoned, according to the respondents, by banks (12 periodicals), construction companies (12
periodicals), companies distributing electrical appliances (9 periodicals), agricultural companies (6
periodicals) and other areas (8 periodicals).

In order to diminish the effects of the economic crisis on the activity of the publications, the
newspapers applied both austerity measures and new strategies of attracting financial resources.
Amongst the used measures are: dismissal of employees, reduction of salaries, decrease of number
of pages, reduction of administrative expenses (transport, communal services, etc.).

In order to attract new financial resources, most of the newspapers have rethought their activity of
the advertisement departments or that of their advertisers. Certain publications diversified their
publicity offers and hired new publicity agents, while others tried to attract other smaller
advertising.

Chapter II
STATE LOCAL NEWSPAPERS

The local newspapers financed by public money from the Republic of Moldova, including those from
UTA Gagauzia, have felt more easily the negative effects of the economic crisis against the private
publications. In 2010, for example, the rayonal/municipal councils allotted sums between 50 and
over 400 thousand MDL to the newspapers they have founded. The state has covered, in average,
65-70 percent from the newspaper publication expenses. The economic crisis looks to have mostly
hit the periodical publication ,Meleag Natal” (“The Native Land”). The editor-in-chief of the
newspaper declared that since 2009 the publication he is running received no financial allocations
from the local public administration, being based on self-finance.

The economic crisis has not affected much the state local newspapers, but once Law no. 221 entered
into force, on Privatization of the Public Periodical Publications, adopted on September 17, 2010 by
the Parliament of the Republic of Moldova, several public periodicals seized their activity in 2011. In
2011, the rayonal/municipal councils decided over privatization, either by transforming the rayon
into official monitor or liquidating five local newspapers -, Cuvantul Liber ST” (“The Free Word ST”)
(Straseni), ,,Curierul de Leova” (“The Courier of Leova”) (Leova), ,,Curierul de Cantemir” (“The Courier
of Cantemir”) (Cantemir), ,fonoc Banub” (“The Voice of Balti”, Russian) and ,Vocea Baltiului” (“The
Voice of Balti”) (Balti).



Only six state local newspapers from those 17 questioned declared that they lost a part of their
readers they used to have in 2008. The editions, as a rule, have not decreased significantly, by only
200-300 examples. Seven publications reported larger editions, while four of them kept their
editions unchanged for four years. At the same time, the number of pages remained unchanged in
all the 17 newspapers questioned.

The number of employees in ten state periodical publications remained unchanged in the years of
crisis. On the other hand, four newspapers “lost” one employee in the last four years. ,Cset”
(“Light”) Gazzette (Taraclia) has reduced most of all their full-time personnel. In 2008, the
publication used to have 15 employees, and in 2011 — they had only five. The newspaper
,Realitatea” (“Reality”) (Soroca) fired three persons in the last four years, having today seven full-
time employees. Only the newspaper ,Bectu laraysun” (“The News of Gagauzia”) (Comrat)
increased their number of full-time personnel from four persons in 2008 to nine in 2011.

The advertisement service supply does not seem a priority for the state local authorities. In 2010, for
example, the number of receipts from publicity numbered, in average, 40000-50000 MDL.
Nevertheless, nine publications from 17 lost in the last years devoted advertisement clients. Most of
all, those to suffer were the newspapers ,Calarasii” (The Calarasi) and ,,Campia Glodenilor” (“The
Field of Glodeni”) (Glodeni) which have now 20 and, respectively, ten devoted advertisement clients
less. On the other hand, the state periodical publications attracted no new publicity clients in the last
two years.

The advertising in Moldovan state newspapers in crisis times has been abandoned, according to the
respondents, by construction companies (6 periodicals), followed by banks, companies distributing
electrical appliances, agricultural companies, and other areas (4 periodicals each).

In order to diminish the effects of the economic crisis on the activity of the publication, the editors
have most often made savings. Some of them refused giving additions to employees’ salaries; others
have reduced the expenses for communal services. Most of the editors-in-chief of the publications
edited on public money think that part of their problems could be solved by being allotted additional
financial budgetary resources.

Chapter III
THE PRINTED MEDIA IN THE EASTERN RAYONS OF THE REPUBLIC OF MOLDOVA (TRANSNISTRIA)

In December 2010, the founders of the periodical publication ,HoBaa raserta” (“The New
Newspaper”) — the only newspaper in Transnistria member of APl — decided to stop issuing the
newspaper due to financial reasons. In 2010, the newspaper used to have an edition of 2200
examples, in decrease against the former years. The publication ,HoBasa raseta” was closed in the
period of economic crisis.

In 2010, only four private social-political newspapers were being issued in Transnistria — ,HoBas

” (II

raseta” (“The New Newspaper”), ,[4obpbiit aeHb” (“Good Afternoon”), ,,Yenosek u ero npasa” (“The

” (ll

Person and His/Her Right”) and ,,MpodcotosHbie Bectn” (“News from Trade Unions”).



It looks like the crisis has not affected the edition of these publications. The edition of the
newspaper ,Yenosek u ero npasa” remained unchanged in the last four years, while the edition of
the newspaper ,MpodcotosHbie Bectn” increased from 2000 examples in 2008 to 6500 examples in
2011. The directors of both publications stated that they managed to keep their editorial team in the
last years, and the employees’ salaries have not diminished, on the contrary ,,a little increased”. Nor
the newspapers lost devoted publicity clients, which indicates the fact that private media on the left
bank of Nistru River has not been affected by the economic crisis, and the closing of ,Hosas razeta”
newspaper could happen due to other reasons.

The economic crisis did not affect in any way the official or party media from Transnistria. The
guestionnaire of APl has been answered by editors-in-chief from 18 state and party newspapers
from the left bank of the Nistru River. Only one paper representative admitted that the edition
decreased by a few hundred examples in the last years. On the other hand, nine publications have
kept their editions intact, and eight of them — registered an increase. The most significant jump in
edition was known by the party newspaper ,Pycckuit MPOPbIB!” (“The Russian Breakthrough!”),
issued by a regional party and distributed free of charge. In 2008, the publication had an issue of
2000 examples, while today they state they edit 50.000 examples.

The number of employees in the 18 state or party newspapers from Transnistria remained
unchanged in the last four years. Most of the newspapers refused offering information about their
employees’ salaries due to ,commercial secret”, and those that gave us an answer said that the
journalists’ salaries increased in the last four years.

Conclusions

The world economic crisis has not dramatically affected the activity of the local newspapers from the
Republic of Moldova. In the Republic of Moldova, the private local newspapers lost a part of their
devoted clients in advertising, especially construction companies and banks, but they increased their
incomes from political or electoral publicity collected during four electoral campaigns in the period
of 2009-2011. We can state that in the Republic of Moldova, the effects of the economic crisis on the
local printed media have been significantly diminished by the flow of electoral publicity.

On the other hand, the economic crisis has not influenced the massive migration of the local paper
readers to other mass-media institutions (TV radio channels, web portals, etc.). The majority of
periodicals preserved their edition to the year-2008 level or even registered an increase in their
edition. Also, the number of the pages in the local newspapers did not change significantly in the last
four years.

The crisis has mostly hard hit Balti municipality — ,SP” and ,a3eta.md”. For example, ,SP” (Balti)
registered the highest decline in edition — from 6000 examples in 2008 to 4300 examples in 2011.
On the other hand, in the last four years, ,[a3zeta.md” reduced the number of pages from 20 to eight
only. Both publications were focusing on retail sales, not on subscription.

In order to diminish the effects of the economic crisis on the activity of the edition, the newspapers
applied both austerity measures and new strategies of attracting financial resources. Amongst the
used measures are: the dismissal of employees, reduction of salaries, decrease of the number of
pages, reduction of administrative expenses (transport, communal services, etc.).



In order to attract new financial resources, most of the newspapers rethought over their activity of
publicity departments or advertisers. Several publications diversified the publicity offers or hired
new advertisers, while others tried to attract other smaller advertising.

The state local newspapers from the Republic of Moldova, including from UTA Gagauzia, felt more
easily the effects of the economic crisis against the private publications. In crisis time, the state
covered in average 65-70 percent from the edition expenses of the newspapers, diminishing the

effects of the crisis.

The crisis has not affected in any way the editing of the official and private newspapers from

Transnistria. The editions and number of pages remained unchanged.
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Criza economica mondiala, care a inceput sa fie resimtita in intreaga lume la
sfarsitul anului 2008 si si-a atins apogeul in 2009-2010, a afectat si activitatea
presei scrise. Lipsa publicitatii si vanzarile mici i-au obligat pe patronii unor ziare
sa treaca pe online, sa micsoreze numarul de pagini, sa concedieze angajati etc.
Veniturile mici i-au determinat pe unii patroni sa renunte la editarea ziarului. in
Romania, de exemplu, in 2009-2010, pe fondul crizei economice au fost inchise
peste 40 de publicatii periodice.

Studiul ,Impactul crizei economice asupra presei locale din Republica Moldova”
reprezintd o cercetare generala a efectelor crizei economice asupra presei scrise locale
din Republica Moldova. De asemenea, studiul ofera informatii despre evolutia tirajelor,
numadrului angajatilor, veniturilor din publicitate etc. ale ziarelor locale in perioada 2008-
2011 si solutiile managerilor pentru a diminua efectele crizei economice asupra activitatii
publicatiei.

Studiul ,Impactul crizei economice asupra presei locale din Republica Moldova” a
fost realizat in cadrul proiectului ,Dezvoltarea capacitatilor de studii si analize a API”,
implementat de Asociatia Presei Independente (API).

Datele si informatiile incluse in studiu au fost colectate in perioada iunie-august 2011 de
15 operatori. Au fost chestionati majoritatea directorilor/redactorilor-sefi ai ziarelor lo-
cale din Republica Moldova, inclusiv din UTA Gagduzia si regiunea transnistrieana.



ZIARE LOCALE PRIVATE

Criza economica mondiala nu a ,taiat” dramatic din tirajele ziarelor locale

si regionale private din Republica Moldova. Numai sapte din cele 17 ziare
chestionate de API (la data de 1 septembrie 2011, in Republica Moldova (cu
exceptia Transnistriei) erau editate 23 de ziare private - n.a.) au declarat ca au
pierdut o parte din cititorii pe care ii aveau in 2008. Cel mai mare declin l-a
inregistrat ziarul ,,SP” (Balti) care in 2008 avea un tiraj de 6000 de exemplare,
pe cand in semestrul | al anului 2011 - 4300 exemplare. Celelalte sase
publicatii au pierdut, in medie cate 200-300 de cititori.

Pe de altd parte, noua ziare locale si regionale private au raportat un tiraj mai mare in
2011 comparativ cu anul 2008. In majoritatea cazurilor, cresterea este nesemnificativa
(dela 100 panala 500 de exemplare). Cel mai mare salt in tiraj I-a Inregistrat ziarul
,CimPrim” (Cimislia), care se distribuie gratuit, in 2008 avea un tiraj de 3500
exemplare, iar in 2011 - 10.000 de exemplare. Si ziarul ,,Unghiul” (Ungheni) are cu
2000 de cititori mai multi In 2011 (10500 de exemplare) comparativ cu 2008 (8500 de
exemplare).

Tirajul mediu al ziarului in 2011 comparativ cu 2008
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Numarul paginilor ziarelor private locale nu s-a modificat
semnificativ In ultimii patru ani. 11 publicatii din cele 17
chestionate au acelasi numar de pagini ca la sfarsitul anului
2008. Ziarele ,'azera.md” si ,,CII”, ambele editate In mun. Balti,
si-au redus numarul de pagini ca urmare a efectelor crizei
economice. ,['azeTa.md” apare astazi In opt pagini pe cand in
2008 -1in 20 de pagini. ,CI1” are acum maxim 44 de pagini, insa
acum patru ani aparea si-n 52 de pagini.

Pe de alta parte, patru ziare private locale - ,,Gazeta de Sud”
(Cimislia), ,CimPrim” (Cimislia), ,Curierul de Hancesti”
(Hancesti) si ,,Cuvantul” (Rezina) - si-au dublat volumul de
pagini In ultimii patru ani. Este vorba de o crestere de la patru
la opt pagini.

Numarul de pagini in 2011 comparativ cu 2008
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Ca urmare a crizei economice, managerii de la cinci publicatii
periodice private au fost nevoiti s concedieze 1-2 angajati. In statele
de personal ale altor patru ziare nu a survenit nicio schimbare in
ultimii patru ani. Opt directori de ziare private, in pofida dificultatilor
economice, au angajat noi jurnalisti, agenti de publicitate etc.

Numarul de angajati in 2011 comparativ cu 2008
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In ultimii patru ani, chiar si-n conditiile crizei economice, salariul
mediu lunar al angajatilor ziarelor private locale a crescut cu 200-
800 lei. Cel putin asa sustin noua manageri de publicatii periodice.
Directorii a doua gazete au declarat ca au fost nevoiti sa micsoreze
salariile angajatilor. Sase respondenti au refuzat sa raspunda la
aceasta Intrebare.

Salariul mediu lunar al angajatilor
in 2011 comparativ cu 2008
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Criza economica a lovit cel mai dur in veniturile din publicitatea
comerciala ale ziarelor private locale din Republica Moldova. 11 din cele
17 gazete chestionate au pierdut din cauza crizei economice cel putin trei
clienti fideli de publicitate, care periodic plasau anunturi publicitare. De
exemplu, ,Ecoul Nostru” (Sangerei) a ramas fara 12 clienti publicitari,
,Gazeta de Sud” (Cimislia) - fara 15, ,Unghiul” (Ungheni) - fara 20, ,SP”
(Balti) - fara 25. Sase ziare au declarat ca clientii lor fideli de publicitate
nu au fost speriati de criza economica.

Ati avut de pierdut din cauza crizei

economice clienti fideli de publicitate?
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Pe de altd parte, in 2009-2011 au crescut veniturile ziarelor locale private
din publicitate politica sau electorala. Apogeul crizei economice la nivel
mondial a coincis cu doud campanii electorale in Republica Moldova (alegerile
parlamentare din 5 aprilie 2009 si alegerile parlamentare anticipate din 29
iulie 2009). In Occident, in prima jumatate a anului 2009, ziarele, in special
cele locale, erau inchise din cauza lipsei publicitatii si vAnzarilor mici. In
Republica Moldova presa scrisa a fost salvata de la faliment de contractele
publicitare cu partidele politice. In urmétorii doi ani, din nou publicitatea
politica si electorala a fost colacul de salvare al presei scrise. Veniturile
obtinute din publicitate electorala (alegerile parlamentare anticipate din 28
noiembrie 2010 si alegerile generale locale din 5 iunie 2011) au compensat
veniturile ratate in urma pierderii clientilor fideli de publicitate.

Ce domenii reprezinta agentii economici, clienti de publicitate

ai ziarului dvs., care au renuntat la publicitate?
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La publicitate in ziarele private locale si regionale pe timp de criza economica au
renuntat, potrivit respondentilor, bancile (12 publicatii periodice), companiile din
domeniul constructiilor (12 publicatii periodice), firmele care vand electrocasnice
(9 publicatii periodice), companiile din agricultura (6 publicatii periodice) si din alte
domenii (8 publicatii periodice).
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Pe timp de criz3, in timp ce clientii fideli au dat bir cu fugitii, unele
ziare au reusit sa atraga noi clienti de publicitate, chiar daca putini
la numar. 12 gazete din 17 au declarat ca in ultimii ani au atras de
la trei pana la noua clienti publicitari noi.

Dupa declansarea crizei economice,
ati reusit sa atrageti clienti de publicitate noi?
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In ultimii patru ani, in plini crizd economici, s-au majorat mai multe servicii conexe
editarii ziarului. Cel mai mult publicatiile periodice au fost afectate de cresterea
costurilor la serviciile tipografice (14 ziare) si la serviciile de difuzare (13 ziare).

g 1] ]

Costul caror servicii conexe editarii ziarului s-au majorat?
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Pentru a diminua efectele crizei economice asupra activitatii publicatiei, ziarele au
aplicat atat masuri de austeritate, cat si noi strategii de atragere a resurselor financiare.
Printre masurile folosite se numara: concedierea angajatilor, reducerea salariilor
angajatilor, micsorarea numarului de pagini, reducerea cheltuielilor administrative
(transport, servicii comunale etc.).

Pentru a atrage noi resurse financiare cele mai multe ziare au regandit activitatea
departamentelor de publicitate sau a agentilor de publicitate. Unele publicatii au
diversificat ofertele de publicitate sau au angajat noi agenti de publicitate, pe cand altele
au Incercat sa atraga mai multa publicitate mica.

Ziarele ,SP”, ,Gazeta.md” si ,Expresul de Ungheni” au investit in dezvoltarea paginilor lor
web. Gazetele incerca sa atraga tot mai multi cititori pe Internet, publicand saptamanal
nu numai stiri si articole din versiunea tiparita a ziarului, dar si noutati de ultima ora

in fiecare zi. Odata cu cresterea vizitatorilor, ziarele atrag publicitate on-line, o sursa
alternativa de venit.

Impactul crizei economice asupra presei locale din Republica Moldova



Capitolul 11
ZIARE LOCALE DE STAT

Ziarele locale finantate din banii publici din Republica Moldova,
inclusiv din UTA Gagauzia, au resimtit mai usor efectele negative
ale crizei economice comparativ cu publicatiile private. in 2010, de
exemplu, consiliile raionale/municipale au alocat pentru editarea
gazetelor pe care le-au fondat sume cuprinse intre 50 mii si peste
400 mii lei. Statul a acoperit, in medie, 65-70 la suta din cheltuielile
de editare ale ziarelor. Criza economica, pare-se, a lovit cel mai muit
in publicatia periodica ,,Meleag Natal”. Redactorul-sef al ziarului

a declarat ca din 2009 publicatia pe care o conduce nu a primit
alocatii banesti de la administratia publica locala, aflandu-se la
autofinantare.

Criza economica nu a afectat mult ziarele locale de stat, Insa, odata cu intrarea
in vigoare a Legii nr. 221 privind deetatizarea publicatiilor periodice publice,
adoptata la 17 septembrie 2010 de Parlamentul Republicii Moldova, cateva
publicatii periodice publice si-au sistat activitatea Tn 2011. Legea prevede ca
publicatia periodica publica poate fi deetatizata prin: a) reorganizare in monitor
oficial al raionului, municipiului sau al unitatii teritoriale autonome Gagauzia;
b) privatizare; c) lichidare. In 2011, consiliile raionale/municipale au decis
deetatizarea, fie prin transformare in monitor oficial al raionului, fie prin lichidare
a cinci ziare locale - ,,Cuvantul Liber ST” (Straseni), ,Curierul de Leova” (Leova),
,Curierul de Cantemir” (Cantemir), ,['osioc baanp” si ,Vocea Baltiului” (Balti).
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Numai sase ziare locale de stat din cele 17 chestionate au declarat ca au
pierdut o parte din cititorii pe care i aveau in 2008. Tirajele, de regula, au
scazut nesemnificativ, cu doar 200-300 de exemplare. Sapte publicatii au
raportat tiraje mai mari, pe cand patru si-au pastrat tirajul neschimbat timp
patru ani. Totodatd, numarul paginilor a ramas neschimbat la toate cele 17
ziare chestionate.

Tirajul mediu al ziarului in 2011

comparativ cu 2008
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Numarul angajatilor a zece publicatii periodice de stat a ramas
neschimbat in anii de criza economica. Pe de alta parte, patru ziare au
,pierdut” cate un angajat in ultimii patru ani. Gazeta ,CBet” (Taraclia)
si-a redus cel mai mult statele de personal. in 2008 publicatia avea

15 angajati, iar in 2011 - doar cinci. Ziarul ,Realitatea” (Soroca) a
concediat In ultimii patru ani trei persoane, avand astazi in state sapte
angajati. Numai ziarul ,Bectu 'aray3uun” (Comrat) si-a marit statele de
personal de la cinci angajati in 2008 la noua in 2011.

Numarul de angajati in 2011
comparativ cu 2008
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Salariile angajatilor a zece ziare locale de stat au ramas neschimbate in ultimii patru
ani. Patru gazete au redus, in medie cu 200-300 lei, lefile angajatilor. Numai trei
publicatii periodice au majorat salariile angajatilor sai.

Salariul mediu al angajatilor

in 2011 comparativ cu 2008
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Prestarea serviciilor de publicitate nu pare sa fie o prioritate pentru
publicatiile locale de stat. In 2010, de exemplu, volumul incasirilor din
publicitate s-a cifrat, in medie, la 40000-50000 de lei. Totusi, noua publicatii
din 17 au pierdut in ultimii ani clienti fideli de publicitate. Cel mai mult a avut
de suferit ziarul ,Calarasii” (Calarasi) si ,,Campia Glodenilor” (Glodeni) care
au acum cu 20 si, respectiv, zece clienti fideli de publicitate mai putin. Pe de
alta parte, publicatiile periodice de stat nu au atras clienti noi de publicitate in
ultimii doi ani.

Dupa declansarea crizei economice in 2008,
ati pierdut clienti fideli de publicitate?

Impactul crizei economice asupra presei locale din Republica Moldova
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La publicitate in ziarele de stat din Republica Moldova pe timp de criza au renuntat,
potrivit respondentilor, companiile din domeniul constructiilor (6 publicatii periodice),
urmate de banci, firmele care vand electrocasnice, companiile din agricultura si din alte
domenii (cate 4 publicatii periodice).

Ce domenii reprezinta agentii economici,
clienti de publicitate ai ziarului dvs, care au renuntat la publicitate?

Majoritatea redactorilor-sefi ai ziarelor locale de stat sustin cad recesiunea a afectat
editarea ziarelor. Respondentii au remarcat ca in ultimii ani le-a fost mai greu sa
activeze pentru ca s-au majorat costurile de editare a ziarului (serviciile tipografice si de
distributie etc.), iar consiliile raionale au redus alocatiile de la bugetele locale.

Pentru a diminua efectele crizei economice asupra activitatii publicatiei, redactorii au
facut de cele mai dese ori economii. Unii au renuntat sa mai acorde adaosuri la salariile
angajatilor, altii au redus cheltuielile pentru serviciile comunale. Majoritatea redactorilor-
sefi ai publicatilor editate din banii publici cred ca o parte din problemele lor ar putea fi
solutionate prin alocarea resurselor financiare suplimentare de la buget.
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Capitolul 111
PRESA SCRISA DIN RAIOANELE DE EST

ALE REPUBLICII MOLDOVA (TRANSNISTRIA)

in decembrie 2010, fondatorii publicatiei periodice ,HoBas rasera” -
unicul ziar din Transnistria membru al API - au decis sa sisteze editarea
ziarului din motive financiare. in 2010, ziarul avea un tiraj de 2200
exemplare, in scadere comparativ cu anii trecuti. Publicatia ,,HoBasn
ra3erta” a fost inchisa in perioada crizei economice.

In 2010, in Transnistria erau editate doar patru ziare social-politice private -
,HoBas razera”, ,/lo6pbiii feHp”, ,YenoBek u ero npasa” si, [Ipodcoro3nbie BecTr”.
Disparitia publicatiei ,HoBas rasera” a fost o lovitura pentru presa neoficiala
din regiune. La chestionarul API privind efectele crizei economice asupra
presei din Transnistria au raspuns directorii ziarelor ,YesioBek u ero npasa” si

J[Ipodcoro3Hbie BecTH”.

Criza, pare-se, nu a afectat editarea acestor publicatii. Tirajul ziarului ,YesnoBek
Y ero npasa” a ramas neschimbat In ultimii patru ani, pe cand tirajul ziarului
JIIpodcorosnbie BecTtu” a crescut de la 2000 de exemplare in 2008 la 6500 de
exemplare in 2011. Directorii ambelor publicatii au declarat ca au reusit sa-si
pastreze echipa redactionala In ultimii ani, iar salariile angajatilor nu au fost
micsorate, ci dimpotriva ,putin majorate”. Ziarele nu au pierdut nici clienti fideli
de publicitate, ceea ce denota faptul ca presa privata din stanga Nistrului nu a
fost afectata de criza economicg, iar inchiderea ziarului ,HoBas razera” ar putea
avea alte cauze.

Criza economica nu a afectat in niciun fel presa oficiala sau de partid din
Transnistria. La chestionarul API au raspuns redactorii-sefi ai 18 ziare de stat si
de partid din stanga Nistrului. Numai reprezentantul unei gazete a recunoscut ca
in ultimii ani tirajul ziarului s-a micsorat cu cateva sute de exemplare. Pe de alta
parte, noua publicatii periodice si-au pastrat tirajul intact, iar opt - au inregistrat
o crestere de tiraj. Cel mai spectaculos salt In tiraj l-a inregistrat ziarul de partid
,Pycckuii [IPOPBIB!”, editat de un partid din regiune si distribuit gratuit. In 2008
publicatia avea un tiraj de 2000 de exemplare pe cand astazi afirma ca are un
tiraj de 50.000 de exemplare.

Numarul de angajati la cele 18 ziare de stat sau de partid din Transnistria a ramas
neschimbat In ultimii patru ani. Majoritatea ziarelor au refuzat sa ofere informatii
despre salariile angajatilor pe motiv ca ar fi ,secret comercial”, iar cei care ne-au
raspuns au declarat ca lefile jurnalistilor au crescut in ultimii patru ani.
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Criza economica mondiala nu a afectat dramatic activitatea ziarelor locale

din Republica Moldova. in Occident, in 2009-2010, publicatiile periodice, in
special cele locale, erau inchise din cauza lipsei publicitatii si a vanzarilor mici.
in Republica Moldova, ziarele locale private au pierdut o parte din clientii fideli
de publicitate, in special companii de constructii si banci, insa si-au crescut
veniturile din publicitate politica sau electorala colectata in timpul a patru
campanii electorale in perioada 2009-2011. Putem afirma ca in Republica
Moldova efectele crizei economice asupra presei scrise locale au fost simtitor
atenuate de fluxul de publicitate electorala.

Pe de alta parte, criza economica nu a influentat migrarea masiva a cititorilor ziarelor locale

la alte institutii mass-media (posturi TV si radio, portaluri web etc.), asa cum s-a intamplat in
Occident. Majoritatea publicatiilor periodice si-au pastrat tirajul la nivelul anului 2008 sau chiar
au inregistrat o majorare de tiraj. La fel, nici numarul paginilor ziarelor private locale nu s-a
modificat semnificativ In ultimii patru ani.

Criza a lovit cel mai dur in ziarele din mun. Balti - ,SP” si ,['azeTa.md”. De exemplu, ,SP” (Balti) a
inregistrat cel mai mare declin in tiraj - de la 6000 de exemplare in 2008 la 4300 de exemplare in
2011. Pe de alta parte, In ultimii patru ani, ,['azeTa.md” a redus numarul de pagini de la 20 la doar
opt. Ambele publicatii puneau accent pe vanzarile cu amanuntul, dar nu pe abonare.

Pentru a diminua efectele crizei economice asupra activitatii publicatiei, ziarele au aplicat atat
masuri de austeritate, cat si noi strategii de atragere a resurselor financiare. Printre masurile
folosite se numara: concedierea angajatilor, reducerea salariilor angajatilor, micsorarea
numadrului de pagini, reducerea cheltuielilor administrative (transport, servicii comunale etc.).

Pentru a atrage noi resurse financiare cele mai multe ziare au regandit activitatea departamen-
telor de publicitate sau a agentilor de publicitate. Unele publicatii au diversificat ofertele de pu-
blicitate sau au angajat noi agenti de publicitate, pe cand altele au Incercat sa atraga mai multa
publicitate mica.

Ziarele locale de stat din Republica Moldova, inclusiv din UTA Gagauzia, au resimtit mai usor efec-
tele negative ale crizei economice comparativ cu publicatiile private. Pe timp de criza statul a aco-
perit, in medie, 65-70 la suta din cheltuielile de editare ale ziarelor, atenuand efectele crizei.

Criza nu a afectat in nici un fel editarea ziarelor oficiale si private din Transnistria. Tirajele si
numadrul paginilor au ramas neschimbate.
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