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Shell Foundation Communication Tools designed
for Karnataka: Revised for audiences in Uttar
Pradesh

(Used in initial stages of Project)
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Tool: Banner
Target Audience: MFI groups (women) and their households

Message: Benefits of ACS (Fuel economics and Less Smoke)
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Tool: Consumer Leaflet (Front and Back)
Target Audience: MFI groups and their households, other interested people

Message: Benefits of ACS (Fuel economics and Less Smoke)
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Tool: Brochure (Inside pages)
Target Audience: MFI groups (women) and their households
Message: Detailed benefits of ACS (Less smoke- better health, Fuel economics — saving on

time and cost, and food tastes as good as when cooked on a chullah, durable stove).
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Tool: Poster
Target Audience: MFI groups (women) and their households
Message: Health impact of indoor air pollution
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Tool: Poster
Target Audience: MFI groups (women) and their households

Message: “Bring home happiness”, key benefits of ACS Fuel economics and
Less Smoke
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Communication Tools based on MBPH research
and concept test in Uttar Pradesh for Activation
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Tool: Flex Banner

Target Audience: Women and key decision makers in the a household, MFI
members

Message: Category branding (TeknoStove). Benefits of ACS (50% less fuel,
portability, quick cooking, quick start and less smoke)

Flex Banner
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Tool: Activation Banner
Target Audience: Women in the village

Message: Welcome to participants (Queen of the Kitchen)

Banner
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Tool: Activation event Invite
Target Audience: Women in the village

Message: Front: Invite to the event, Back: Benefits of a Tekno
Stove
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Tool: Activation Backdrop

Target Audience: Women and men at the event

Message: 1. Welcome to participants in the activation event, 2. Benefits
of Tekno Stove

Backdrop
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Tool: Activation Standee

Target Audience: Women and men at the event

Message: Headline: “A Tekno Stove at home will bring a shower of
praises”. Body: Benefits of a Tekno Stove.

Standy
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Tool: Activation Standee

Target Audience: Women and men at the event

Message: Headline: A stove manufactured using modern combustion
technology”. Body: Benefits of a Tekno Stove.

Standee
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Tool: Recipe Booklet (1) for the Activation
Target Audience: Women at the event

Message: Front and back: Reproduces messaging of the two standees
Inside: Recipes
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Tool: Recipe Booklet (2) for the Activation
Target Audience: Women at the event

Message: Front and back: Reproduces messaging of the two standees
Inside: Recipes
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Tool: Recipe Booklet (2) for the Activation
Target Audience: Women at the event

Message: Front and back: Reproduces messaging of the two standees
Inside: Recipes
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Tool: Activation Backdrop for the “Chai Party” event

Target Audience: Men at the event

Message: Headline: Welcome to participants. Body: Benefits of
Tekno Stove

Backdrop Chai Party Opsion_1 Backdrop Chal Party Opson_1
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Tool: Poster
Target Audience: Women at event

Message: Headline: “A Tekno Stove at home will bring a shower of
praises”. Body: Benefits of a Tekno Stove
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Tool: Jingle
Target Audience: Women and men (MFI and others)
Message: Benefits of the Tekno Stove

« ACS\Tekno Jingle.mp3
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Tool: Flipbook

Obijective: To draw out the need for a Tekno Stove based on other
aspirations of the audience

Target Audience: MFI members and their households

| Cover
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Tool: Flipbook Support
Obijective: To ask interactive questions to the audience

ool T a iafoite odellecia g HAUS USH ®eHA H

1. N oW wfasy CICiEcd BUIGRICH &t /=
faam gRar
2| B | o= s e &/
faar T B
W
3. / wfaen ImfE wre & /e
= faam 3R Twid
4 S 3R sy | Swgfar | st/ad
FARGT faar ATDH Y
5. [ SIS fafeercar & /7
I - EEIN IR wHH
6. W Ra | emf® e & /et
g # faaw 3R I
fard




Market-based
Partnerships for Health

P
P N
o7 Usaio RGN

ol

el
&
., T
ONALTE

5 “&'/ FROM THE AMERICAN PEOPLE

Modifications and Additions to the
Communication Tools
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Tool: Sticker
Message: Please purchase products that have a Tekno Stove
seal e e—
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Tool: Tekno Stove “seal”
For use in partner stoves
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Tool: Poster (Addition of the Tekno Stove seal)
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